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[55 120 T r Campaign | partitions | partition[n] | Optimize | Debug J |

[55 121 TRy r Campaign | partitions | partition[n] | Optimize | logging ! |
[55 123 BT f%) r Campaign | unicaACOOptAdmin ! |

Campaign | unicaACOListener
XS B JEE T Contact Optimization il #5i% & .
serverHost
1% B H Contact Optimization %% A i) ALK 55 ¢ 44 5.
HREE
Tocalhost
serverPort
ik
P B A Contact Optimization 2% A ) F MR 55 %5 o 11,
REE
Te
useSSL
iR
WE K True DUfiJH SSL %4 % Marketing Platform fR %545, &N E K

False,
REE

False
BHE

True | False
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keepalive

ik
Campaign Web W FFE F7EKH B & 5% Contact Optimization D) {457 7% $51 2
Z TR R, AR ZEIC B O IR TG SR HE, T keepalive SEik
BT,
R E R 0, 24 Web W HFEF AR LRI E.
It keepalive JEMEIMALT Java EFF keepAlive,

REE
0

BHE
IE#A

logProcesslid

iR
WHE N yes DUK Contact Optimization {57 &5 ifi 2 AR IR ICSEAE Contact Opti-
mization {ilr#% H&EH (unica_acolsnr.log, fii T Contact Optimization %%
9 Togs HtH) . &I, BLEHN no,

REE
yes

BHiE
yes | no

loggingLevels

ik
] PLi% B Frids: Contact Optimization {5 UT g% £ HE 7 1F 4015 B..
s B 25520 Contact Optimization {iilfr#% H @& (unica_acolsnr.log, fF Con-
tact Optimization 773/ logs HEH) .

REE
MEDIUM

BHiE
LOW | MEDIUM | HIGH | ALL

logMaxFileSize

ik
P BEGR B  H A SR R R/ (RAFE i) . e H &SRB R Rz
J&, Contact Optimization 2> JEH 4, ik B 2520 Contact Optimization il
Wr#% H & (unica_acolsnr.log, fiiF Contact Optimization Z%£(1) Togs H g
).

REE
20485760
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enableLogging

iR
WEN True DUSHIES, B E R False, Mk E 250 Contact Optimi-
zation il &5 H3E (unica_acolsnr.log, fiiF Contact Optimization Z%%f# Togs
Hxd) .

REE
True

BXNE
True | False

logMaxBackuplndex

it
W BB B B AR A 0 SCAF AR, i 255 Contact Optimization iy
#¢H 7 (unica_acolsnr.log, fiF Contact Optimization Z%Eff logs H 3t
).

REE
5

loggingCategories

ik
AITERLE 5 o0 e ) 912 R 48 i B O s I BOR 28 1, LB 25520 Contact Opti-
mization il #% H & (unica_acolsnr.log, fiF Contact Optimization Z-3%[7)
Togs HxgH) .

REE
all

BUE

all | bad_order | cell_access | commands | config | data_errors | dbload
| file access | general | memory | procrun | query | sort | sysquery
| table access | table io | table mapping | webproc

defaultFilePermissions ( {XXfF UNIX)

g
P A s H RSSO VR RIS, DIy s, pian, 777 fRFEE, BT
VFRIAL,

EREE

660 (T EMAAR R EAG RS )

Campaign | partitions | partition[n] | Optimize | sessionRunMonitor
Xl B @ T sessionRunMonitor X B,
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progressFetchDelay

g

Hi BB BN AR IOR B DI & RO UL BEfR B2, Web B AR PS5 fp i 2 40
REE

250

Campaign | partitions | partition[n] | Optimize | MemoryTuning
XL E JE M T MemoryTuning 8.

MaxRamUsage

iR
E T R AR R LS R NAF (LN MB i), BU(E 2 — A4
P YIE ST PN D

REE
128

Campaign | partitions | partition[n] | Optimize |
AgentTemplateTables
X LU E SR PE E X Agent Capacity Optimization [PHEAR 32,

AgentinfoTemplateTables

ik
R BB R A DL 5 iR 48R, R A0S AU R e — FRil
i (D) MHZA R, XERNIZAFAET Campaign R EHEES.

REE
R E SCAEAT R4 (A

AgentCustomerRelTemplateTables

iR
HREE PR BRI A LGE SRR AR, “REE P XRERAT
HBAME — PR IAE (D) FRECIRE P 12 AR, LR 1ZAF/E T Campaign
R EAEET . ZAFRIRZ ARG5S Contact Optimization 431 Y 52 A2
S AHTE],

REE
R E SCARAT i 45 {8,
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A8
[55 20 w1 1 LB A AL Al Contact Optimization 231 1 |
HEES:

ERNGEET S o un A

[65 70 BUAY T B A& Optimize i 9 i Fele] o |
HESE

5 31 BUAY T T /NI o o B i U 72 |

Campaign | partitions | partition[n] | Optimize | userTemplateTables
Mgt Ll PCT 1 OCT fifi I B 3.

tablenames
i:pU
i Contact Optimization Bz A LIZ S 73 Ha iR 45138, X BOBAR & A] IR
Pk € THP B ME ik R£E (PCT) i iifbikH=%& (OCT),
REE
UACO_UserTabTe

Campaign | partitions | partition[n] | Optimize | AlgorithmTuning
X UL M e SCnT RR AR A 15 E
MaxAlternativesPerCustomerEvaluated
Contact Optimization s @ 1 55 5l s MR 7 28 120 & DAR B % 7 i e
il ES NI
B, ik AN
« SETEUKRE (PCT) & PR SZ A, B, C. D, fEMIHLT,
XU PR A=8, B=4, C=2, D=l
e MaxAlternativesPerCustomerEvaluated & /& 5
e MAX # Offers=3 # N1
T2 23 0 A TR D 7 22 T RE T BT /R
* ABC ¥/ = 14
« ABD i/ = 13
« AB W4 = 12
« ACD ¥4 = 11
« AC ¥4 = 10

H T A Y A D OT RACATREAR K, K, BE{EKEAE Contact Optimiza-
tion #%& PCT HfyF —N& T ZHXHZOH L T % 7 1) TR TR .
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REE

1000
CustomerSampleSize
R
TR & P BT CustomerSampleSize, HF4 Contact Optimization 23
% PRI MAKTF CustomerSampleSize fJ4H, Contact Optimization [ J5 43 H
MO R FEAREFATA. RG22 A H RN e e Hil 7 = M
npy . RS AT RE R AR, Ha kR,
Y CustomerSampleSize S5 T P4 (HZ, ACHARAIEAE T vl GEZ A Y
K], Eh % Pl /N ZH RLE Contact Optimization — AL,
ATDAEE e, HOCAL AR B R BN,
REE
1000
BE
IERE
CustomerRandomSeed
it
BEMLFPF 7R Contact Optimization FSEFEMLEFEICFEIAE LG A, 85 Con-
tact Optimization EFEH] CustomerSampleSize & XFUFEAL, WIREHAGME
FUB/TF CustomerSampleSize, A4 Ja i 44k B A 0.
RN T BEATUAEAS 72 A i 22 T B A 4 2R, IR S5 AT B S B LA .
REE
1928374656
BUE
IERE
MaxlterationsPerCustomerSample
Contact Optimization ZbHf—27% P 1 i Kk K%L, Contact Optimization 4%
AP, HERF R kB % T MaxIterationsPerCustomerSample
M1k,
W RSIEHERHTINEE, PIUES MaxIterationsPerCustomerSample )%
BRI RCR,
s BAEPHIGERBIRK, R/ AREEEH
o NEANEPAIEN S RTENRKR, S/AEREH
o NEANE PR HINENRK, SR H
o SRR I I 22
REE

1000
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BE

IEREE

MaxCustomerSampleProcessingThreads

Ei:pu
Contact Optimization HIRALFECALFIER LB R KEHE. @, H
MaxCustomerSampleProcessingThreads i% & (MK, PERERT e & 3%,
B2, MEREiRmZZ BRSO3 800t DL Y 8 R A% H DL e i
fF, K% Contact Optimization SEHLATIFANTE /REE, HEIf IBM LE,

REE
1

BNE
IEREL

ProcessingThreadQueueSize

it
M PCT BEHUE FAEAR AT {it Contact Optimization ff IR ZFERL. HEINLARE KL
] fE2s 2% Contact Optimization 235 PERE. 75 X% Contact Optimization
LM R E R, WEI IBM K.

REE
1

BNE
IEREEL

PostProcessingThreadQueueSize

ik
BEPHASA OCT K&K, Aft Contact Optimization i FJfY 2% £k,
KR T RE 242 = Contact Optimization £3IEHIPERE. A X% Contact
Optimization SEHHJTFAMIE R E R, HEIf IBM £,

REE
1

BNE
IERE

EnableMultithreading

i:pU

nH A true, JB4 Contact Optimization 27BN AL B B 2238l 24~ 2
. LA MaxCustomerSampleProcessingThreads,
ProcessingThreadQueueSize FlI PostProcessingThreadQueueSize i & J& >k
il B 2R FE KL, iR false, B4 Contact Optimization £7EALBRAR Ak Bk s fi
JHEANZEHE,
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REE
True
BXE

True | false

EnableMaxCapacityConsumption

iR
K true, A4 Contact Optimization 2 {ifi i B kK2R e “BE
FUIU g /N 5 R T it 508 2 R U <5 il 28 1 BEOU) ) vh B R 29T, (A
B, WM T ERAE D, IBASTEIBITHE ARSI (BT 2 g4 4t
Rl )

REE
False

BNE

True | False

EnableBufferingHistoryTransactions

A
IR A true, HB4 Contact Optimization 2Kk A&7 2 ick 55 AELE Con-
tact Optimization 2 ifiaf7 MR BEIAISCF. WAy false, JBZ4 Contact Opti-
mization £ )\ Campaign R FEH ) UA ContactHistory FiHL,
K false, #f4 Contact Optimization < fE UA_ContactHistory 3 b @&
e, PUERRHL AR Contact Optimization 2 if MK A, U IEAEME AL
PEER N SRR ?, IBAMBiE T RE S SEEBEAREKM. WRK tue, T2
Contact Optimization £7E3% FAIEEINEUE, BiE i E U &S AL
aatoling s

HREE
False

BNE

True | False

MinlmprovementPercent

iR
i B B R MR AR A B a8 B E A BIEE, (IR B K P4,
MinImprovmentPercent @ik T & BV 48 MR (IAa iy 0ER)
ok, A EEE, R REmE B A R,

HEE
0.0

UseFutureContacts

iR
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REE

BxfE

AR IS ARAE A A A B o 4 RS 1Rl B, B AT AR 1 Contact Optimization £
W R Py il R D R mvkfE, FTRA# ] UseFutureContacts it B J& M ke 2 i
AT A,

¥ UseFutureContacts i% B & false, JfH Contact Optimization 21 HI{1
AU AfE FHmFE BE, AR Contact Optimization A2 #rifjlik &I il £. 1t
% B 42Y5%i54T Contact Optimization 2X G AYN(R], (A&, U Contact
Optimization 25 FHIFAIEL, B4 AR il &,

WERAEIR R IR IC B R R K &R, B 240750 UseFutureContacts %
BoR true, BN, A0ALAAHIE BHE T RS A SRR BRI A IR IR 5 Ak R A
SR B A S R AT REC R S LA R AR R TR R I il sk k., TR
BEEOLT, 1% UseFutureContacts ¢ A true, JfH. Contact Optimization 4%
R R I DR R,

False

True | False

ContinueOnGenerationLoopError

g

REE

BaE

ML &N False, Contact Optimization 237f Contact Optimization 2% T
DU JE R T vE AL 3R 7 AR A 15 000 T o A5

o HIMEREEE TC I e R AT A AR DR D SR A A S

« DB ERTEA R MM 2.

Contact Optimization Hi7F & Az DLF 48 1% M0 % 0 A 4

The generation Toop was unable to eliminate all slack
and surplus variables

W E A True, JE24 Contact Optimization £3#kidt &G ik T A4 BUE 5
PRI T A % ;7. Contact Optimization PBfif5 &4k%i7E Contact Optimization 215
HALH R — % 44, TR Optimize|logging|enableBailoutlogging H &%
R E N TRUE, AEABkid & P icsk 3] unprocessables_I10-digit-
session-ID.csv " (Contact Optimization %5 H ) partition/
partition[n]/logs HgEH ) . T &AL AAPAES Dk 19 % 5 B4 i A

SkippedOnGenerationLoopError,

A I hnnr gk o A RS IR AR5 S, 152 Contact Optimization Trouble-
shooting Guide,

False

True | False
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GEES i

[ 18 U/ r Contact Optimization £:i&Z il il & 1 |

[55 20 w A ¢ A B AT Contact Optimization 233 ! |

HXRIES:

[ 21 iRy o AR AR A A A a1 ]

[55 70 TUfY 1 A% U & Optimize 3 A 3 AL 1 |

HXx5%:

(565 31 BUAY o “dg /A R I RS e B i S |

Campaign | partitions | partition[n] | Optimize | DatabaseTuning
X LU B T R R

UpdateSessionTableStatistics

g

REE

UpdateSessionTableStatistics ZER I 7 T AE Optimize 41§z 47 18] 5 5t
PCT, RC il POA MG E BRI, & IFESTEHAEBILSH, A
S A 20, PR RO R T G5 B T DUS B4R T 6 3 20 3% i 4 1A A
g, ILBHALFTET Optimize (4 R E & &+,

AR B %, S B LUE G BT k4% =,

AT HIEDIE S DB2 RSt fEa:

CALL SYSPROC.ADMIN_CMD('RUNSTATS ON TABLE <TABLENAME>')

i WCREME A DB2 8 sUEANMA, IPABLAIgE H O E IfF g, D
SCBZEALL T SYSPROC.ADMIN_CMD fyfie. BbAh, BethnlLIgws A CHfr it 72
K HSE G, FEiafiit#id UpdateSessionTableStatistics 24U shi% 76k
R, DEHsitE R,

TN HIMEREHr Oracle KMGZEIHEE:

analyze table <TABLE> compute statistics

T SIER BB SQL Server FMLTHER:
UPDATE STATISTICS <TABLE>

Eo R T AT, UA_SYSTEM_TABLES H py%idi & H P w /i A1z
17 UpdateSessionTableStatistics ZH(H 422 A MR, B Z ST s
17, WAL B ETIE SR IZSHE S, WRERNE A ET, BrsiEslT
B,

AR SUTAT BRA (.

Campaign | partitions | partition[n] | Optimize | Debug
st T A EE PCT (19184 1.

120
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ExtraVerbose

iR
KL E N yes DHRMEA CTEI IR RRPEAHTRFAH &, BEH
LN, AR BLEBCE N yes, IASICRITALT.
W B @ IR R RO A BT, R ILERE R no.
REE
no
BNE
yes | no
P

[55 18 HAY r Contact Optimization 23352k Bl ki & 1 |

Campaign | partitions | partition[n] | Optimize | logging
I JEPEE X Contact Optimization f{idFi% B,

enableBailoutLogging
ik

TR E N True, AF4 Contact Optimization 234 i — 4~ H1E S4B (CSV)

¥R S, 1% CSV U3 & Contact Optimization Jo A BEAYE 1 (1 1E

AMME R, WERTFIUE—5M N true, AB4 Contact Optimization ¥ JoAb B

.

 Contact Optimization #H H MaxAlternativesPerCustomerEvaluated i% & [
PRI, I HARAZIE P ek & s,

¢ ContinueOnGenerationLoopError i% & & True 3£ H Contact Optimization i
B A G I 1R

AT T =%, B3R PRI, 5% —F/& Contact Optimization JGiZ
AEPZE P RE, a4k unprocessables_sessionID.csv - HAT
Contact Optimization ZZE[F) partitions/partition[n]/logs HzxH,

W% 4 False, Contact Optimization N2z BTG IEALFE % P 513,
REE
False
BxiE
True | False
logProcesslid
i

W N True DI#¥ Contact Optimization [t 55 2 FFRIRIC s AE Contact Opti-
mization [t 45 %% H & ( Contact Optimization ZZ3£[ partitions/partition[n]/
Togs HEHHY unica_acosvr SESSIONID.Tog) . . &N E K False,
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REE
False
BuE
True | False
loggingLevels
ik
] ABEE i s i 5 e Bl i PR 15 B

ik B 250 Contact Optimization Aiz45 %% H i ( Contact Optimization 22351
partitions/partition[n]/logs H:EHHJ unica_acosvr SESSIONID.log) . .

REE
MEDIUM
BRE
LOW | MEDIUM | HIGH | ALL

logMaxFileSize

R
B RO BN H B R RN (RIFETIE) . FEH ECHFE R R/ M2
J&, Contact Optimization 2@ H L. Mk E 2320 Contact Optimization i

%4 H & (Contact Optimization Z%EHY partitions/partition[n]/logs H 5%
H unica_acosvr _SESSIONID.log) , .

REE
10485760

enableLogging
ik

WEHR True DUSHICSE. BN 'E R False, ik E 250 Contact Optimi-
zation fR55# HE (Optimize_installation_directory/partitions/
partition[n]/logs/unica_acosvr SESSIONID.log),

REE

True
BHE

True | False
logMaxBackuplndex
fhid

V5 RO B B I A SCIFEL, s E S50 Contact Optimization [z 5%
#8H & (Contact Optimization %35 partitions/partition[n]/logs HtH
Y unica_acosvr SESSIONID.log) . .

REE
5
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loggingCategories

iR
AIAE LGS B i 51 2R i de 8 B DR B SE 5. ik B 220 Contact Opti-
mization flt55#% H & ( Contact Optimization ZZZ£[ partitions/partition[n]/
Togs HEHHY unica_acosvr SESSIONID.Tog) . .

REE
all
BNE
all | bad_order | cell access | commands | config | data errors | dbload

| file access | general | memory | procrun | query | sort | sysquery
| table access | table_io | table mapping | webproc

defaultFilePermissions ( {Z%}F UNIX)

fhid
Pr A i H &SRRVl Ao, DIy (3R, g, 777 UK, BT
VR,

REE

660 (FrA & MARHBA LG U5 )
FE R A=
[55 18 Ay r Contact Optimization 2332k Bl E ik & ! |

Campaign | unicaACOOptAdmin
X S E @ M L unicaACOOptAdmin T B (1% E.
getProgressCmd
ik
TRETFENEREE A, 1 A 2 Ut (.
REE
optimize/ext_optimizeSessionProgress.do
BuE
optimize/ext_optimizeSessionProgress.do
runSessionCmd
fiid
8 AE A A (L 3 A2 U,
REE
optimize/ext_runOptimizeSession.do

BaE
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optimize/ext_runOptimizeSession.do

loggingLevels
fihid

SRR E B, WM SR LOW, MEDIUM, HIGH il ALL,
LOW #{tE/rgitdifs B (B, REAR™EMHEE) . ALL 25656 RE
HE, EEHTZH.

Togginglevels J@MEARH8 ™ & 4455 A Contact Optimization 447 T H H &
=}

REE

]
BuE

LOW | MEDIUM | HIGH | ALL
cancelSessionCmd
ik

TR AL B A (E. 75 A2 B,
REE

optimize/ext_stopOptimizeSessionRun.do
BE

optimize/ext_stopOptimizeSessionRun.do
logoutCmd
g

TEEAEN O A (E. 75 A Z U,
EREE

optimize/ext_doLogout.do
BHE

optimize/ext_dolLogout.do
getProgressWaitMS
fihid

B B PR 1 Web W FRR P LSRG 0F (5 8 Z (Rl ) Z A0 5 (%
) . R KEE getProgressCmd, AFAA Ll FHILE.

R (E
1000
AufE
AT ERIEY

IBM Contact Optimization: " 457



5 IBM HEARZHFERRZE
A T i SRR IR, T 4 ) e SRR R T B00 1BM A
SEHF, R e 5 T S A A,
IR ATR R BEA T & KR, 355 BM A3 UKL T RIS
ZRENRER

5 IBM FARSCRFECRZ A, W EE:

o K B S R R AR

o KA R ) RV R DRI B

o HBLZMBA RN 0K,

o MISREYH S, SO, OB SO RO SO,

« AR FRMARRTENGER, TR R P INARGIEE.

REEE
S IBM HORSR, AR ER AR A RSB 7 B

AR 7= A B ) B R W 05 08 5, IR e S T Ui Bl 3RA5 R ER A AR5 E, 1%
A L E 2Eeny IBM N AR P15 .

ALV SRR > SRR VTS T IR, WERICEE VT, A A LT Y
R F 23 H s TRy version.txt SCHF,

IBM HAZIFHNBERER
%5 IBM HAR LT AN X, HEE IBM F=RHEAR I Web 3t (hup/]

[www.ibm.com/support/entry/portal/open_service_request).

i EEASCRRER, QUL IBM KT TR, B B R A IBM &
FgT, BT A RKERKST S IBM &SRR E ZE R, S SR
W R ZEERIR > BINER .
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