IBM Contact Optimization
VIR0
2013 £ 1 A 15 H

iiDaki=T2]

<||IH




P
Fﬁﬁiﬂﬂﬁﬁéﬁﬁiﬁﬁﬁfﬂﬁqﬁﬁ, TGRS 119 TRy 1R P L

BAEITIUE T IBM Contact Optimization V9.0.0 KB Ja L KATRAME TR, H BB A b A B Ik,
© Copyright IBM Corporation 2003, 2013.



B

% 1 & X7F Contact Optimization .
Contact Optimization [FJfff I A5 .
Z%F Contact Optimization i
JF Campaign. . .o
Campaign F8M S .

T 3.

AR

L

Hon . . ..
Contact Optimization 3%@’%7@%/\

Pk R E .

Stk RE .

oAk A . .

Contact Optimization ?F;-:ﬁ(%%

Contact Optimization 2335 .

AL AT 24 3R )
Contact Optimization [¥)f# A .
ZiE 5 HIEF R Contact Optimization

% 2 & Contact Optimization \|7]
A Contact Optimization #EA7THEI .
;QIJL, Contact Optimization .
TR . e
jq Contact Optimization & X%ﬁﬂ’] xf\ .
AR . -
Al WA .
Jy Contact Optimization *’]@T‘Tnﬂ%ﬁ

% 3 & Contact Optimization £
Contact Optimization ZiEH AN FHREE .
Bl .

wmo .
E’{%%*/ﬁ\iﬁfﬁfﬂﬁﬁﬂgl (E?@'J@ ﬂ‘
“Contact Optimization &3 WS % .

£ 4 F HULHn
SRS ) -
SV VU5
TN R
RERER .
b=/ B .
“ FTAEE i)u)”']
“F P ITAETE U A E
TEEALE”HN
TEAETRMMESL . ..
“Te/ NIRRT A R )
oo/ IR T i B B R S
CCE AN )
R A I e S

© Copyright IBM Corp. 2003, 2013

it f Bt Contact Optlmlzatlon z;ﬁ.? ﬁﬁ@lj ?.

N N I S R = M= = NV, T Y, S N SO N N VR

.
—h
—h

e e e e e
L B W W W N =

. 17
18
.18

.19
. 19
. 20

. 21
.21
.21
.22
.22
.22
.24
.25
.26
. 26
. 26
.27
.29
.29

SRR B/ NIRRT S B
CREANE P R/ B R R AT ) S
“HREECHN ) S
“He RAECHLY 2 L
“EOREE RSB
I R H A T B HLIN 1) S
“A MWRBE B HLI
“A RBE B HLI Y S
“A MWRIEER B
“A WA BRI E L.
“B XK A HLI
“B ANBE A HLIN A E S

%JLIJ_HJZEX . .
RS )JJ’:PHE’JQH}%FH% .
TEMLACH I I 2m o T
HEALHLI A 1 7 B R
TEOCACHL I A o R o128

DAL LI A 1 7 i RRAS
T A A A A 2

PR 1 S )
Tﬁﬂhﬂ;%]*ﬁfﬂﬁuumi‘ -
BIRE DA A A A

LA 2 5 ot I 5 i 310 3%

KT MM EAE S .
LEBE:S N . .
Contact Optimization Klﬁ%” DTIJ%%)NZ‘?% .
P AL HLI 451l 51

HeALHLI =1

%55 RESH

A/
¥ Contact Optlmlzatlon @ﬂﬁj\]ﬁ FH PCT EPEI’J \’ﬁ
@ﬂ?ﬁﬁl%ﬁﬁ?ﬁ%dﬁm/\ﬁﬁ(
SHEIL ...
E?%Aﬁﬁmﬁﬁéﬁi’\ﬁi%ﬁﬁﬁﬁ%k
it FH 53 B8 B R T Sl A\ 70 -
KE%J%%&?EW*E‘JF’TM*U%W%@QH%TH%
VPR b AR g M2l o0 T

%6 B ENMMENERENSIER .

QI Optimize WAEATRAER . .
7 Optimize JAEMMAER .
SRR e RN I AT W ES

fii & Optimize JFE. . . .
Optimize it F2 [/ AL Iﬁm{‘
Optimize Ji R “SHC LR
Optimize JiFEAY A0 BT R
Optimize i #2#Y/> FC LI R

PP B R I | e

. 30
. 31
.32
.32
.33
. 34
.35
.35
. 36
.37
. 38
. 39
. 40
. 40
.41
.41
.42
.43
.44
. 45
. 46
.47
. 49
. 49
. 49
. 50
. 50
.52

. . 57
# Contact Optimization 2>iEHELE K ﬁiﬁﬁ PCT EF' E’] in

. 57

. 58
. 58
. 59
. 60
. 60
. 61
. 61

. 63
. 63
. 63
. 64
. 64
. 65
. 67
.70
.72
.73



KT Optimize JARMFAERMLET. . . . .73

AT Contact Optimization £G4 F=izfT . . . . 74
AT Contact Optimization £G4 F=izfT . . . 74
AL R . . . . . . . . . . .. T4

BTE E?ﬁiﬁ#%:ﬁﬂqﬂﬁﬁqaﬁiﬂﬂig 77

mEOMIxXE . . . .77
ﬁh@aﬁ%%%%%@ .. . ..W
fWTTi(mT%&ﬁ%E%Wﬁg N £

FO KRR RmE . . . . . . . .79

sttt mEr . . . ... .19

(Tﬁ)miﬁﬁ%UFﬂ%%Fmﬁ@ ... .19

WA L. o -
jﬂﬂ/l\@,%[ﬁ@ﬁ A Extract {Jnﬁi ... . . .80
M EAS Extract {J|L7|‘I':Plﬁﬁ§/\@ 1 |

B3k w8/ ok AT B 11 = PP |
TEZAAMRG NPT . . . . . . . . .82
R RTIEbvi 11 <

iAo . . . . . . . . . . . .83
HirfEhm FREM e meEr . . . . . .84
Sl & o . . . . . . . . . . .84

E8EEFERE ... ... ... .87

HERE .. - 1

ﬁMLﬁFEm%. P ¥

SRR R . .. . . . .88

“fﬁ%ﬁ@ﬁﬁgFﬁﬁQM?Wb. 1)

B (HEERIAMS SR HhE. . . . . .90
SRR Y 1S e Y 7 ) |

B SRR IL) I - A ) |

“BEEITE AR EE A S . . . . . 92

CRPORERERES. . . . . . . . . . . .93

HEBgUEERE . . . . . . . . . . .93

Contact Optimization 513 portlet . . . . . . .94

M A. EIE Contact Optimization . . 95

iV IBM Contact Optimization: i F'457

Contact Optimization 3£ HFEFF . .
Contact Optimization 52 FFEJF 1) JE ok 55 ﬁ‘
Contact Optimization i 2 175LHEF .

Contact Optimizationlistener .

HE21E S WL Contact Optlmlzatlon .

BLEBdE AR . . .

R R AN AE A (OO T UNIX )

TR AL B
Z R
% & CustomerSampleSize
X} Contact Optimization FE#H:& 9[
FEHIXTIC R 7 il i

{5 B. Contact Optimization EZEJE

£

Campaign | unicaACOListener .

Campaign | partitions | partition[n] | Optimize |

sessionRunMonitor .

Campaign | partitions | partition[n] | Optimize |

MemoryTuning .

Campaign | partitions | partition[n] | Optimize |

userTemplateTables .

Campaign | partitions | partition[n] | Optimize |

AlgorithmTuning.

Campaign | partitions | partition[n] | Optimize |

Debug .
Campaign | partmons | partltlon[n] I Optlmlze I

logging.
Campaign | umcaACOOptAdmln

B#F IBM RARZHF .

=HR
ik - L
@ﬁ%%ﬂﬁﬁﬁm&ﬁ$ﬁ.

.95
.95
.95
. 96
. 96
. 96
. 98
. 98
.. 98
. 100
. 101
. 102

. 105
. 105

. 107
. 108
. 108
. 108
. 112

. 113
. 115

. 117

. 119
. 120
o121



% 1 & XF Contact Optimization

IBM® Contact Optimization j& IBM Campaign 3T Web (478, FoiF @ Em1
BRI RN, W REE N R A HER 2R AT OO, AT IE 2T E # G s )
Pt L i AR

ffi il Contact Optimization 25 Bl #s:

o BRI R 57

o B 1B A R

o PEERIE SR RS

o EEHHREI R (ROD) 8L AR

f& B Contact Optimization, R iR - K IS}y 28 % 7 AR ST S, 7EAF &2 | B bR i [E
i, XEECARA LR SR mm Y T RedE, AR IERT ROL DL g ST KA F& P LR,

Contact Optimization FJ{E B S

A[ffi ] Contact Optimization RIRI — KA B A5, K EMNS —HE NPT HLEL,
DU EI 5 22 7 b 1) e AR A B T,

Contact Optimization A% [EHATEAITG A Fe A A e, 11 A5 &2 A~ Sa 41 2h
R, AE RAR 2 (405 2% 180 55 295 Ctm, s rpm o) o #ed)
Wi, Contact Optimization 2§ EAERE LS5 b CHIASR (U X B4~ 38 41 7 Bh el vy
an ) KRR IEHR RE U], BT Contact Optimization P55& 816 zh TAE, [Hik, f&n
By 1k i BEBR AR A . By AR AR 57 2 AR IR LU A O B 1 &0 77 At — 2 ) 300 P e 408
H AR B e BB R R AL AR RO R, DUBOR R AR 45 I 0 2 I [l 7 )
FOCHT R AR A TR, R, BORRIUE 2 e KRR JE 2 =l 55 29 RN Y
5SS FaESE

FEAlKE Campaign it & AR 2 7 Bi 61X s s shik £ B s, Btpeeid fenl LIAR
i 5L, it
© I LttEw s

WA DI A %

s AL HEE R

s T 25 5 45 B

o RHAEILA $45,000 DL L,

o TERE 90 KPNIASE T R =

« F/0 30 REARIITIRR

HJE, FERLF= 5 i DL o oD AR B S 2R, 2 5E4E shikit & & oh

o= i S Y et B AR EEAT SR S, SRR B AR R AT 5 4 1 P BA S BT A0 i)

o XM R, M EA TG ShEN X E — % P, SRR EAEIE shih R,
Blhn, R EA A SEAE T 2h:

© Copyright IBM Corp. 2003, 2013 1



2

— NIRRT C R AK BB A P R B R
— MR T AL Y AT A S B B ARAT

BAVF 2% AR AT RE [RINHR IX A S AR TG Sh i B AR .

o BJUEST. ERSMEZIEATHR, G B ] AR B AR AR, SPR
L, XTFALMRT A, SV 2R SRR LR, TS Shil e H AR
e (il Y TOUZ Sl B 7 Rt AT ik 4 ) P E &,

© BREMNE, MTREARM, —HE S AREWENRES, (BRYAEEiE
GESS LR

FN O

SCEHAY Contact Optimization
% IEDL T 1 B

—EWHPIAEIEE T — NS TG o, 158 T SR U B3l e 1% P ARG DX S0 7 1 o i
ABT REE OB E R T EE . T AR RFNE T, SRS LS
IFE DRI R IR A I AR 2 T, (XS S I 4 B 15 20,

7 —E AN T — e sh, eGSR EEE Web ¥ RUREUEAT R B Y
T DLBAE B R 7, A5 Bk S 5 R 807 R U S 31 9] T T 2 B2 W81 R R 1Y
W _E7H 2L

B2, A —EHAAEIE T —DSe i sh, 5T SR IE B R 0 R 2L 8
FHR B LA BRI o B 98 B ST I E TR P AF S ik B 550 0 % 7 & Bl 814 A /g Il
B 7 R IR IR

VZHE P 20X T AT E S CIERAZ X T A X = A0 5L 09 5 5 15
) EHRE T, dERRWESH SRR, SF SRR NTEHG I
LA — AT E ST s, B, SO EE 7 R s Web HLE SR IR IS
WL, %% 7 AT TCie I #R7E S AR ] 8, AT S B0 ARG B AR DL S He — A4
STATE SRR B, (EOR, HRERERYRE, fE[R —WEREE A, mE—-F A 15%
PronfLEHEM 20% Iranfi B FE 15% 5 PR AR T BB m R 2 Oy 7 By %
Sl R R ELA R A Al g5 MU,

o FEARAT— A AIFELBEA, (VRO B PG R

o FEMIR K EHIRAEZE], DRI 14 K.

B2, WTANTEHEIGE IR BICHEATICI, M, SRR SRp HARAE ], o1l
WSS 2 B B 5 5 3 T il B Y T R B i IR,

T A AR R 7 R AL, IR LIE P Ol (i, S 4nsr i
Yy ) WE I 2w R R 2 Gk LAY (Y i e 2K, BRI i O ik ROA
PEri, B, XFEMRLI= OB LE P o Ol EHARR AR, XN
HEHL BRI R A,

fE&r Bl Contact Optimization, 1] fl# — 41 J T M T A 3X = Fh g 5L i L0 R ai ], DAAE%E
AN P b R B R R R, R R R BN, RTRR 1% I
PR an g, B A MORBE B7HLIN, AT 58 i) S BAT AR — e (N FE B S i 4
BB AN AR5, B8 E — 1703 Contact
Optimization Xk RHFATIA, TR ARG Fr 4 @ SRR i B AF B R AR, R

IBM Contact Optimization: " $5 7



Ja, FRMPOLR R AOBKR, HE G sh, B shES 2 R IR
HFPEGUTERR,

X%F Contact Optimization #iEiii

Contact Optimization TAEF RN TF: MN—"1 £ A Campaign Ji F2 AR BT &8 13BE R 51
2%, BN T T Ei AR, SRIE A R E AL IR R R,

TE SR T8I Campaign 5 Contact Optimization 2 [A] shAY 7 ..

Campaign i &

T R F

Contact Optimization {5 ¥

% H Contact Optimization 237 24 5L
JH Contact Optimization 43 it 55 |
A sl sk

KH Campaign 1405 T FIF & 5128
SRR ES

f£ Campaign 1, ZEIETREERIERIIEIUKR. A5, &418 Contact Optimiza-
tion 231, 1% Contact Optimization 23 /& e LAHRANY S MM &, £i5171% Con-
tact Optimization 437, DI FIOCAL B2 45 T 51145 005 T g 103K 2R

o HUUFIZy R

o BRADI IR

« SREF B AT T H A B

1% Contact Optimization 23154 CLALIK R AFRIR [B] 22 Campaign, X5, BEAT7ER K
R AR R A C s R, BRI HIC 58 MG S LR T, 1%
PAT LA

TR RVIFR A B

* HFRZ AR AL B

o XEERE R

®© N kWD =

% 1 & %F Contact Optimization 3



%*F Campaign

Campaign s — T Web RMMEHEH EMM) f#ky %, ABEEIT. iaf7Hsy
Hr H T8 45 30,

Campaign $iflt T —AER M7 A, WZEE P S SR Xt & iR R T ik #E, 25
F o FIAIHIAE B LS A A

FEVEFE AR Z )5, Al ] Campaign JEid o BCR . A AL FMIBAF LR HAt £ AR R E S
st E G 2. ORI il Campaign RHRERXSE45TE 2, Q#5132 DL RCK K R
SFENBCR I SR AN, RIS, AR R —SE TS sh i IR .

Campaign X#HS

4

ffif] Contact Optimization Z Hij, 2% N4 Campaign #EA.
r TG B
rAREE

© G5 BURY R

* 95U T HIR

BRELZEFER, S0 (IBM Campaign HF 18R .

miziEEh

TEE R, STHIG SR RGN SRR AR, AT X SE98 SR AR i o T SE B 4 A%
i BB B H .

IBM Campaign ISt & FROMSESIE SHAOXT S, EAPRME it WAk, A shidT L Loy
B S8 s sh sk,

SoBH I SRS IS AT ST AH T ST B SR R AT — R A AR R — A s A AR L

£ Campaign 1, JUEE P F R Al X BORRAT I — P A1 AR, i o Ay e B8] P A 3T e i
TEX.

TREE A F- sl dT, i AR P ia A7 sl i i 5 B R SR fil A4 T2 47,

AT AR I SR 52 U RE T A E AR,

© DB PE SEB TS Sh i A A 3RO

o UL BT A U A 414

o PEREA IO S — A A A SRR

AT PR R AL B S ST S SR, DA B S A T Sh Y BT AR 2R
RSN, Wt — Pl Z R E RIS G 3, &SGR KR,
AR AR P A I RR G B D BT P e e Ak T R A

AR LA THLR

© B

IBM Contact Optimization: " $5 7



. sk
o kB AR BRI A E B %
o M 0 T SO B A

— AR RREHHE, Al SR LA
F£ Campaign ", Q2B Al FE — e 2 A58 5875 3l 6 B T .

AILEDL R BT A

« TERFETEHIG shH;

© TER[EIT ] 25

o MFARRAGRA (BT ;

« SRR SN SEHFEBARRE, fEAARE A,

A — AR AR B R g AR E T 0 B AR OT, R AR R
WC T i P 7 DA B L TR AT S P 7 1 O O R s O sh 2 R

BT HAR P ARIR (BN P ARR SRR PRI B8,
£ Campaign 1, A G B 2 AT iR L ) KR AL B AR G/ A0, X SR FLTIE

A AAER — AR A AR AR (NI T X S OC R RE TR A R ) B9 T
AT TR, AP EAT T FR .

f37E Campaign HOW H AL — A8 AR I RO B bR 8on, BRI R — 4 F 2%
(AH 52 AR, BN, AT AR B AR e 4 A T

« EEE S

« Hikl Web WM P

o SEECHERT K

o DRI TR R

o BB EE LXK

N TSR R AT IR, AR RTE 77 2 (A B AS [ 7 o 5B R IR ) Ab B sl R
BRI A B A BT s 4l 43 T 4.

AL A BRI RS B T A0 AT B IR BRI R IR IR BT RR A B R B T, FE
Campaign H1, #ZEFIRZERFAMER A,

R v = 1 3 o 77 /3 2 R LS 2 i B 77p e e e el T A< R L)
AR A E R IT. MRS T S HA ROTIRCE AR 220, B T E R 2 R

(HEAEAL T SE S TG S R ) ZAh, SRS PEAN > R i AR IR AR, BRARE sty
E A %A T R AR AL

% 1 & %F Contact Optimization D



Contact Optimization X#EHL&

AR TAEE FH Contact Optimization 2 Rij 5 B 3 fiff it Jk 26 56 S AE &,
TR R R
ek R
R RIAEEEE

e %% 7 T1fY 1 Contact Optimization AR 3 I

e %57 BUH 1 Contact Optimization 23 1

o S5 7 DU 0 AL RN Z R g

g Bk Z &
FIret iUk &% (PCT) J& Contact Optimization KL AL SLINIFI 2150y F T BB &R, FHICHK
Wiih, B, BERH MBI YE, #E Contact Optimization i %5612 1 A0 I Fl 2y
HX PCT #HfTBMZE, BEad ROk &p o,

YE/AIE Contact Optimization i}, £fl## PCT, Campaign 4 T80 2 HIAH
KECRT M IATE PCT, HARHE, KW iZ@id K Optimize Jife fUf57E Campaign Jfi2 &+
Jfdi Campaign 5 Contact Optimization 454%7F—i2, BLE Optimize AR, W i%ik
BE 5K I Contact Optimization 21, 1a7Z M AEEIRS, Campaign 2%}
5% Contact Optimization £ 1GAHIFEEHT PCT #0475 AfRAE,

PCT "] 4085k F 2R &1 s 5a 4 1 sh il Bt U &R

PCT M NFIC R 4H A
e 7 Contact Optimization 23 V£ 2 Ak .

ZRI A E LT Campaign H,
+ UACO_PCTBASE FEHE X7 Bt

(INSRAE Contact Optimization 23 4% T Contact Optimization #iti# ) #F1% Con-
tact Optimization 43 E LATF,

SRR S

EAERFRE (OCT) R HIM AL R T PCT ZJ5, Contact Optimization A B H]
B Ik 28 B AR S IR B9 T it Y 81035

LA Contact Optimization 2315, 2:4]# OCT, iz17 Contact Optimization 21
i}, Contact Optimization 23 FIZE AL & M9 OCAL LA 295 k438 PCT (B Cam-
paign 7 ) . fEULIEFEHAA], Contact Optimization 43 FELf Ak B 28 K HAH G B (1) 7 b
JAFE OCT, %K), Campaign M OCT FrZREIZR, DMEETHE G M, OCT
B —#k5 PCT FE A KR AT E) 205 (R, B KRR B3 i 19 20 50 7 Bl
.

AL B
e A T 1 2 7 A 7 ) i ASCHEK R 5 e 30 1 T S 5L R 2 T ) P[],

fltn, R PCT @EMNT 4 A 1 HY 4 7 30 HZREMEDUKRHH, AR
LAY 30 K,

6 IBM Contact Optimization: Ji/ 57



PEAL A MIE PCT #y“BeAR H W B i i H 2. &M Optimize JiR A7 BL 1
TR B TR H B

Contact Optimization &tz 3&
B AR P 2 LB B AETE PCT WA ek, it — &Kol 2 &0 51 i,

1£ Contact Optimization FP A& 2 iEHf, WiEFEEKD AR HH —1 Contact Optimiza-
tion BIMR R, WAIFE RS R A 0 [R] —$d P A 2 1% Contact Optimization A%,

EA AT AES, CEFRF IS S EH3EBME UACO_PCTBASE FH Al &4 PCT
FB, IS H| R E ORIERTA RN, RE, XEEEET Campaign i
TEEE S, /5 H Contact Optimization FEALIIH 47 4H .

AR FESEME OCT, {H2, OCT «5|H PCT, R, i&nf MLALE mFEEH
) 7 B A BT Ao i

ARE M B EAR R G E (F]) B F a4 MY /AR, ARk 228, 1uE BB
Al AR E T AL T, BT IR G, wWiEERS — 508N, M4 e
AccountTypes = "Good Standing” %% BIC 15 FH I &,

FH R A

%5 57 UK 1% Contact Optimization <X IHALE il PCT PRI EFE

HEES:

%581 TUH 1 DB Extract AR EHEZ 1

578 Ty 14 PCT 3 OCT FEkRCMAIKER )

515 TLRY 1 QAR R 1

Contact Optimization &£iF
T£ Contact Optimization 2317, 7] % X Contact Optimization F3E @ +EsJ§ PCT
PR EE R S HL R S I T s ) LD

A7 Contact Optimization 215, AJEFERME PCT Ml OCT WZARP A, i&w]
AFEHFESENE PCT 1 OCT MM b ik 3=,

AL LT 7 A T35 E 447535 Contact Optimization 231 AH I HK:
1. 7£ Campaign H Q&R
2. ¥ Optimize JFRH N2 IZMAERE.

3. ME Optimize JiAEHf, ¥4 Contact Optimization 2%,
[} — Contact Optimization £33 0] M 2/ & 152 45 16 shZ Ui iT g iUk .
AL FMFAZY 3R

T 2R (OCT) MRS, TTFESRMUAL e L ZHNAZR, Bfild
T2 Contact Optimization 231 [T A 35 4515 3.

A AU 5 2 T ) 22 AR A, BT LA s el e . 2R A KR

AT RERY B RO O 58, OF BB M e Oy 8 R e KRR AR R H A R AE (491
mn, fR R R R B0 ) R iE. AN S IR T RE A £ P DR 7 56,

% 1 3 XF Contact Optimization 7



HHRAR, w5 B TR ERARISESNE AL E 30 KA 4R A
HEEEI = AR e, WRE P BAHEIGEW A. B, C #1 D BBEHE, 8245 & IR
Bl e Mo I R RE 4l & B4

A,

B. C. AB, AC, AD, BC, BD. ... ABC, ABD #I BCD,

T BRI, i BELL TR B RRE VARSI R B R AR 90 RN KIESE R
& RAah.

o AL AN 2SR, 5 ZEHR A R 51 3R]
© BR, BPFRREATAAE X S Sk, B SEBR, &R DU A

Ao KEE, W/ 8AE Campaign HE SCHATAT HoAh 52 AR i,

* XE. ATm—A4% gt —Aw i, kKR,
© Hm. EREH B R ARRE AL ZEFE I NHE CGEFREHEERE) . fim, K

fis R A AU T 32 (2 B 7 6 O 2 | 43 EL AT S pL 5%,

© RIE. FMRARTNE, (EEMIE ST, El O S & P SRR T R B

ZH, REIETEEEIRE, BIEEE. FE, FPRS SR, AE R, BT
1 Web 3 5.

« BE. B HFARRE (£ Campaign 1) KEEF & FIFTA R &, FEAER

— IR EAeA, BRFIRKGE RO RO, (RS ZREE 8L
wah, P, BN DURILE S A 19 2 5k 00 B 5 i [m] — FL 7 BB AR 9 B 2 R
R AR D5 A RAT RE S T AR MR R . TN, B B2 ) A R R TR AR AT B
R ELAHIR R, B H T 2R, 8 el R AR B R A, TR iX e
an WA 4 B4R

o {ERE. ZANGEWEH R, il 6 AR AR T, R e, R SR A

Pra6 . WU RIS 2 SCERAE DA BAZ 4R AR Pl A IR 2=, fdm, LU0 m] R 7 B i (L
B 60 KINE] B A AU — 8 AP i d, <R ER R TE
Campaign H7E S RIEPEAR 0 T8, “Pr40RT ol AT REEAE Campaign H5E Y fiE
iSRRI FE PSR ) LA A3 TS R i A1 3R. SRAERARE 60 KN IA] B
P B /NI 2R U BB i R TR AR UCHE

Contact Optimization AJ{E A

AN BRMEAE T el i i Contact Optimization S 451> 5 4 1 311 L 19 S A e Y
S

8

L.

2.

IBM Contact Optimization:

(RT3 ) AnR A B SR B AT AE, AP ATE Campaign FR48 %5 1F
Rl Contact Optimization FRARFE,

N, GRX TR, SEAEIRER, B4R RE A R R R S A
#&f7 Contact Optimization 4

AN A B A HLNFI 29 3R ) Contact Optimization £33,

"I FLA Contact Optimization 2xifi, PIACHEEA B AP A e siGsh, 20,
I AE Contact Optimization 2, AR A[RZEA Y 5E 575 2h (Bl [F 815
RIE RS SR R AT LAY SE 475 3 ) JEATALEE, B> Contact Optimization £33
M EBOR,  BR T IEAE L 55 EVEATO0AL A L8 . o 45 72 b 35 MU AN 29
SO ELAE > B (EInm RE T Re e ), BSRTRRE T B B4R e B U T B R I
1 L R i 90 3 SR

iDRE 1]



3. ZDPCE - refihsh, Zoein s AN E P lZ > Optimize FiAEMTHARRA.

BCE Optimize JFEMS, MiZIEFFZE 5% SCHH Contact Optimization 2374,
B IR R B A CHR B b — & S5 AT Contact Optimization 43751 PCT,
4. FERT— PR S G 2 B - AR AL

MR AEE M Contact Optimization 2GR CALICR, FF H ol ¥ &Rk Lk R
RANE, HHRARET ARG AR,
5. {7 %& Optimize JiAEH AR,

BT AR ERE, Campaign &% PCT $i475 A#{E. Contact Optimization £x1Jj[f]
FH AT A SR R AR A R e A IR B 2 se e s sh, A e TEshE
B HRIaAT Campaign 237, DIOIEESERE A9 BT @ UK R A1 RSk AT 0L,

6. 4T Contact Optimization 2iFHYA4 /71217, PDUAEMC IR RIIZE.

TR AL &5 R — D R B R, Rl R 7e k. FEf R, nr s
st e BEbniE, DUABIBASaE s B A B ir, WRFEME, B9
B SCR DL Je 2535 1917 (AR IEFE(E ]l Contact Optimization H [P RT3
) . Campaign & 518 A& B T4 R 8050 2082 58 F Contact Optimization [
MARE, ARG TiX iR,

7. fib RS TF-shis Tk E HARK, DIA Contact Optimization 23546 B0 EE R A1,
IR IEE LR,

%ZiE=INEFREY Contact Optimization
AAEZIE S B A Contact Optimization, {HJEf7/E— L3I,

R Z il S A %F Contact Optimization HJSZ A TiEF HEMME. ESAEEM
FFUEN P A TE S S AU R 1] e A H e O XS

4> IBM EMM 3 R P80 SR — 4URr e 16 5 A8, Hh gt 5 00, k&
F Campaign Fl Contact Optimization i 5 FREEH T H1115 B YA B

o WIEE BB S

o NIRRT R T S PR

o PR S PR

IBM EMM & Bl b1 A] O Fi 7 2 SCH 11 5 AT,

Contact Optimization #1 Campaign #3ZH5 2> FIF il i AR 15 5 AT E B a] i A7 17
B, % IBM EMM B 361, DUAfE &0 HIYIE & 3R,

X443l 4 Contact Optimization B{ Campaign HPXF 40 ZFR, AEEETIES 5
B RSB, AT AT A S Ok fir 44 Contact Optimization 2l (B, A&
XF Gl B AR AT R, G, WOREEA - RIEEEWER R, B EA
BRPGILF S HEA ) Contact Optimization 2 IEHIVFAIL, IBAZEIE"HE
Wi P2 F 3 DI HE F 5% /R Contact Optimization 2315 FIHL I 2 5%,

% 1 & %F Contact Optimization 9



10 IBM Contact Optimization: fi /457



5 2 ZE Contact Optimization \[7]

Contact Optimization WALz E G 2h, H H Bk A& MR, (HR (S EE
A BXTURLE N A BEAT AL, SRR AR T SRR R Bl DL % — A s
hi.

A RSSO G o5 VR RT B, R At U KA . 7
PR ERTE BTG Sh A &E R, al o M R AL O A, I HL B A 7 200 S doxf X 2
bt frie . BEEMFIAHERS, R EHrIFAG&SCH Contact Optimization LXK “fft {5
Ay 77 5.

73 Contact Optimization #H{T#1%|
YEJFUHSH Contact Optimization 2 Hij, W70 [ % %5 T[] 3,
peit ey O gl
SERGOHIE AT R SR (BIInE . HAER )T, AR KR ) . Contact Optimiza-
tion 2 IHAEHLANSZ ARG B AR, ARYE R BT AL R 2 ARG, AT RER H 2

4~ Contact Optimization 2,

EFANES

FERGE Z RPN LG, T — WU A B A 2 B sl H AR AT Ak 2 i, okt

TR R KR AR BRI, WA S ROL X 1 [v] R [m] 2 i 0K A 204350 T AR

fo. B — LR B9 K p A

« AR CLAEIEI)

« WA (BLEIEIH)

o MR

o & A (RISEITI)

o BT EAMAEANEA (LIS

Contact Optimization 2 KFEZHife MO (BA7) S5t e, 250 —

DAL 235 B T A T2 305 Sh AR PR A A6 200K [ — 20 i SO k.

TRERMFNLR

TERERAC R Z 5, T — [ RF A ll B A VR F 42 010 e A A Fy )

Ly R A A T AT I A I g DR B AN T SRR A ol 55 i R

« RiEAFREMA, EREFEEEOHOLT, BNV IZAE A WL R E ke Sp s
JUEAT I

« B, ESREE FEENIL AR T, FAE B FR 57 1 R R %
[ AL 7 J (IR LL R i 2

o mmIt AL, AU ZIREOE MR T B A, WP PR AR R X2

o IFEEAL. BIRSLRE AR AR Lo o 2 MR AL S — AR, TR B ALIIRLL Ry s 2 BIFLE
7 it B A T (EL DA SG [ A S o P AR AR 2

© Copyright IBM Corp. 2003, 2013 11



12

o R, VAR TS, w e sE T Z Bl A9 ?

TR i R R R M TR DAL 7 58 3 ) 2 R A A 2 2 P fi K 2 A 24

W, HAp

o AL BRI IR RS R A L I Y P AT AR

o ATEHEBRABITHOMN. ATy, FIRE, WA B R E w PR AR
.

5 12 A 18] X

TERf 2 1 T AL MMM AR 2 JG, T — )R < B 1% A5 BB B 8] Be vk A7 40
b2 A 73 2 I ] S A B o T 1R AT ) oR 5 Y B B AR R IR B I ], Y =S
LR, TR alE, (B2, HTFZSARMERE, a5 1ka L
Wb, ihn, il el N A A 2 0 ) BOR 0 2 D4R AN A A Bt RSe B ET A
Se A B,

EET DT

Contact Optimization K7 % IR LA AL AT e — BT il 55 (LSET 5 —1)
MR, P, TE-HATER B ITE WA

o BRASTEECR RROTH A - R

o B TR A LT A TR

o TRMBEAY (EETFAMA, Rdh, IRIE S E )

WEMALIEAE

[B] 25 X S e U, AT RE A BN — LTSRS Bl — A5 dh kel — Ik 55 T 1T A
ARk, s T RGO AL RDEE . BRI RE A SBAE (R dh . URANE 4
A B4 T B i O o B8t 4R v AT, R B O Al R e 90 B B B LRI 2 o, AR
Ja, MrEER, ZJaRE Z AR, I, U E S AT, He R
iR RAENE. PIBE, G E RN AR W B AR, I HAT AU 0 £ SR 4
L 5t R B i Ak, FEDFTE W AR LA AR RIS R 2 G, AT S 2 LA 2 R LU4R =
SORREIE, Bl — 2, A RE AR EE AT SRl s IR M AN 25K, e b
I [ ) A X L AT e 1.

BB

E XA BRI NAE Z G, DA EA SCBUEHY T P 5 1 2o,

Contact Optimization 5 Campaign —i2 TAE, I HFEDL T Hd:

© MARERERFAS T, HAEEKRDBICRKMMEHEIER. Sl i EoR &k K
Z T 2R — D ORE BRI TF, DAUREERIER A, E A S s A
TERY AR DL, R ER T R R, ADRE IR HARALR S5 R 5 AR RS 1T LKA
A F AL Y R RO 2 R IEAT RO, o T IFAf 6 Contact Optimization B RLME, f&
ARET R A - AURE M PrE UR R, R IZAN SR S5 E AR R4 R ot
frivie, AR Rt T R R AT DUR A ZMIE A, ilhn, $2 T3R8 ROI,
PEPRIR A OL IR, sl 7 B T,

IBM Contact Optimization: /15w



© EXHIBE @M. ERTHMNEZARE, SRS EREPRITaRansE. g
RES IR 24 SR B2 P e S o it 2. 1 it L SO R A B3R, 3l T T R
i A, AR R S S BOE T s A B, I8 AT R Ho A
O BAE B 7 i R B3R

o EXHERIIA. AN R 2 SR 8 P PR PR B R E AR ) T,
I, FEBE LA 23R, 20 1 i BEUEAT AL RO T A Ao i s, AR e 48
3o B P T Sl A R, IR e A S D e A O3 B fE ) AR T 4 4 81
%,

s EXHISE. hTECHRER, FHit, SukEiraordk, B RA T AR
SRR SURE. B, AR R R T O R, IR A A D AL it A
Moy e SR, FF B E SR BOfE, AR A R, IR A 25 E O R
2o G, B IRAE 7 BORMR - (9 7 2 45 e A T 0 e 380 P800 8 6 v i
O ZA, AR A S PRI, R 2 A A AR P b e ATl B 2R
B, TR,

5230 Contact Optimization

¥ E Contact Optimization FY4H AR E A, (H & F FRAR f 52,

AT A4 PRI 46 A SE B
1. f£ Campaign ", 5&ZARMH. Fdh, R SR AT,

THZ [R5 15 TUY 2 Contact Optimization PG R SR 0, DLT R s AR ZIK
2. A Contact Optimization 2x3% (AJ{EHPE AL ) , SRJ5H Contact Opti-
mization 24 2 TEHTE 5.
3. ft Campaign VA (R G/FRMAERMA DY) 25, M E T shF
A,

BN TR N ARG 2 MOk R 3% (PCT) MBIk R (OCT) HiFEL
L B SO T B 28 MRS 2 S W A4 ) e R 2R A,

fil## Contact Optimization i}, AN IZ ST LR Z RG], Contact Optimiza-
tion STHTERAZ ARSI R, WREM AT H Campaign k-5 R[6 52 ARl E
IR NG, AN A A B 32 AR B #R B — A~ Bl Contact Opti-

mization <3,

4 Contact Optimization E X #HHI=Z K25

WS Campaign B B 61 —[6] TAE, LIEJEE AT 2 ARGl

A HEFT 2 A7 Contact Optimization 231 & SUBTHY 2 ARG 5], Campaign 48 B 53 o] €12 57 1)
ZRGN., Bl Z AR, Campaign 257F Campaign ZR 453 PO EECR T 210
e, EH DI Campaign BXR T S0 5% LG 2 808 PEIK R s R (<s2pR
PRI HRILRER) . WPBRESWHMAGBRER PIKRICE. AT 25 5 i
HAR R NSEAT TOERTAIEIE, SR B AT PRI R T sk R, [,
PR Z 7 R IE SRR AT — MR BB R PR,

4 2 & Contact Optimization Al] 13



e B B A 52 A R K e IR R P il R Z G, 1% ARG A fiAE Contact
Optimization 2 i .

B R ESCHZRBANNELZEE, ESW IBM Campaign Administrator’s Guide,

LTRSS

BRI AR e B AR, TR T E 7 BoB i E PCT M OCT, wl7EErIfL
e e B

TE Contact Optimization FAIHE TGN, FIECEEBNE, WER S IHEE T EME, I
4 PCT Hl OCT 288 TH|FE:

o BIERHIITA T

* UACO_OCTBASE Z&H4i5 & 1Y il & L5 B

o SEAE A S TR TR Y 52 ARG R AR SR - B

PNRVFRIFE

WA ER IR QAR TE T 14 R i F B A TR il kv

« &K Contact Optimization ZTHIEFEMIZARIA], WIRERE K P 1E 2 RH 5], F
HEZZ RGN 48 CustomerID MFEL, 1 AEREA [ — 2 H T B s 7E
AR F .

» UACO_PCTBase &, #ifn, M1 T 45K ScorePerOffer m CostPerOffer i Contact Opti-
mization FHRFFBSE UACO_PCTBase RHIYFEL, UL, W AEMG HAREAEML B
LTE-LiN

24 Contact Optimization M ContactHistory FRHKREEN, FHRAMELE SR
A,

1% AR L E

B AP BRI PR, B & A F A 224E Contact Optimization 275l Y 435
AIREAY BT 2 W F B, BhAMEIE S RO A &, X T a8 S, B YEE
A B BT, fn, il - NMEEFE A, B, C. D Il E EURE
%, MARAUENNSCMERE, — P EEFE AL C M E B—-1TaE&FE B M
D.

SRJE, TR R — Wy PR B A T B HE A RO Am vE R A, BT R
P #BFe — A~ AT AE AL A 2 0 v i P A B AL AR 2.

tIZ AT RT Optimize FIEMFH

ETRETT 2 Segment AR WEFEM LG ARIE H, DLKEE PR [ 2144 B 1 12
th. fUJiH Optimize Jif. FEHEHE Optimize JiFRE S AAE A4 A B HVEL 4 T KB 1
TB, WM #R Optimize JiREM) 7 B MAEMALBARE ., Hiltn, Bon]fess 4
i OptimizeProcess F7 B AEIL (LA F, GRS G St AR a4l o3 T B s
H7 B

14 IBM Contact Optimization: fHF 457



@S HFR

BN, PCT Bitifif ScorePerOffer FE, HAIAEML AL 231 b0 it 45 Bt )
B, {H)Z, Contact Optimization F[¥fHiARF AR 2B T &id P iy 43
4. ScorePerOffer FEHAFE AR AAL, WIRLI 7 — B LR T 0%k,
2T BAE R R A E — S S g iR A o 58, E Rl RE B A A TR o BB AT
Fee, DU g MR AP 2T () 4 B0 45 22 Contact Optimization 2375 . W 7F B %
AR B RE I B By, WTAERC B LA S A AR 25 A B A 2 m AT U4, T
AT RN 2 5T SR A,

FE R M

5% 57 LRy 14 Contact Optimization =&ML E A PCT 1o Eig B )
HEES:

9581 TLAY 1 NBAAS Extract JifE k£

%78 T 14% PCT 5 OCT FERZREOCIMIEKR

r A R AR )

EEER R
I GIEHE R, B S EEIF A Contact Optimization il Ky 46l fE 1
P 7 .
2. JHSAHIAE Contact Optimization £if o JJHY 0 5 B4 #+ IR KR FE BRI

FE IZ B R SR R R S R G R ATAE TR — B

3. BHILIE S RMAIEE, B R AEIEEME A NS Campaign | partitions |
partitionn | Optimize | userTemplateTables | tablenames [ & &%,
5140, Databasel.UACO UserTable,Databasel.viewl,

T VAR PR N L RO HE R L R 4 PR e 0 A E 4 R L il

database_schema.table_name B{ database schema.view_name,
P
55 14 T ¢RI LR R )
% 7 TUY © Contact Optimization A 1

24 Contact Optimization #JZ7 miER

A Contact Optimization FH 7 F A B AR il #6204 3 7 B AR B AN R MBI L AR MR
i,

DAV RN TE T TRk PR T S (1B S R I B 5 S |57/ id o U Sl o
A i PR T i B B SRR P DAy 2 5 SO Uk 3 i 53 S L

BRAER SR EZER, 20 IBM Campaign Administrator’s Guide,

4 2 & Contact Optimization Al 15



16 IBM Contact Optimization: fH /457



% 3 E Contact Optimization £1§

Contact Optimization £33 &:id F] T — 4B @ UK R AN 5 73 2 4145
FIFiRME A IBM Contact Optimization, #A0fl]# Contact Optimization 2373,

Contact Optimization 2x3ifE RS2 ARG (FIIN, Z 7. KEEFMK T ZRGH]) EillE
. WRER 2R A IBM Campaign -5 AR [F 32 AZ ) AR A GATE, A8 070
A B B2 ARG B4 — 4> Contact Optimization 23,

fitn, FERTRELERE N E KRR ST TN B, A R R E 2 R BT AT E BN Con-
tact Optimization 237, W] HEf# ] Contact Optimization i $447 F HEVEAE B4~
sEETR Sh N AT AL

o EIHERR I

o fi R ZR LD SRR B LK R 5T

o R B IS T Y HE RS Yl O 4 — 3

Contact Optimization 215t & B RN 2R, BIEA 65 ZH T &M gl $H 5
oA, R AT I ST E. 2 EOT DL

o A AREDE S & B BT I 55 AR i B BT DU R R R e B

* JrBCAE Contact Optimization 431 14073 T3/ 75 3 504 M,

BRSBTS HA A B Cltn, el SO R A i) T R 7= A B (9 08 Al &
R, AER, IR BORN AT, A B S VE AR B R A A B
o RIS BT Y SR YRR 5y T

S TUAE A A T

WEAR PR At 1 DA s RO A0 93 I S0 T AT HE 48 1O T 8, (B R) — SROm PRl 3 T
WA RIOT Z AT AEAT AT DO, B, 3RAGR 4 X B9[] — 450 i i 4T A 5
WEAR -4 Y.

%5 Contact Optimization 23354~ Campaign Jif2K#f# | Optimize JifEHK4232
Hr e U R A ATIEAL. Optimize JiAEHE & B H AT & UK RS AWML 215,
Contact Optimization 31 1] N 2 SE 85 T ST UK &R, Campaign JiF2 & 2 O
TR B B A% A, O HRE X 2R AR T RE ATAE - o Ze #2107, Contact Opti-
mization 2375 JETA P REEI X BUHR R,  Horp G4E PO SE 4510 2h 7 A IR LR &,
A IZ R T e 2 7 s 0 5%, Contact Optimization $XJ5 43 il Contact Optimiza-
tion ZXTEHIHLNFIZISR, IR BISEA L 2% MAR RER e R .

e IE B4 B 51517 Campaign JifEEIRS, M 143H 5T Contact Optimization 275 1Y fr
I RE (PCT), KRG, #nlizfr R Contact Optimization 2374, 1% Contact Opti-
mization £3TEH2E I R C AT LR IL AL E M Campaign H2ICE Y Fr UK R, X
SEH I HEBR B84 i UK R,  UB R E LA R13R, 0]/ Campaign T4 EH15 30
W %8R,

© Copyright IBM Corp. 2003, 2013 17



Contact Optimization £iERFNSRIZE

A[7E41> Contact Optimization z:tﬁﬂlﬂﬁiﬁﬁ e R S TE O B B R B
XU S B B AR TAE S, BR T AN T4 E Contact Optimization 43
WP,

Contact Optimization 237G L EALI, 7 7E ] R 48 AL B 25 T e B Jm vk, 8
&, XUAEREE AT %A Contact Optimization %%, MR Contact Optimiza-
tion 234 A4 B 52 8 1 sh DL S S DEAE B, — > Contact Optimization 23175 it AR
K EXTF B —4> Contact Optimization 2315 1] fig I IFfHfE.

ltn, *FF —> Contact Optimization 21, A’Kf CustomerSampleSize Y& A 1000,
Mm%+ % —4> Contact Optimization 2xi%, NIAEHZE K 1500,

BN ik E, 1E7E Contact Optimization 2 if@ME it ERAEHSIFRE. ik
PEREFISIRIEBEE EHEZ G, WA Contact Optimization 2xifE XfH. MNFIEFE Con-
tact Optimization 231 H & CBRLEE”, <Pl M<HERICR R E, IBAfrAiXsis
B SE G E R 2R E,

FYnia Sk B, EEJT Contact Optimization 21 [« E ik B H50 I At fRiE = 2R
&, IOuFE Contact Optimization 2 ififii 2 Ui L H di4mig iR BIE.

55—l il Contact Optimization 2335 Y ik B, 2l AINC & Je v b ) 4 fRyik B
FEX S S R W ME, RS SRS B A Contact Optimization 2317 (1 = 4% s B,

22 R & TE B HGE — ARG B R ok B X S, XEEmPALEAESKE R
EE e

HX5%:

% 108 T1fY r Campaign | partitions | partition[n] | Optimize | AlgorithmTuning !
%5 113 BU[P) 1 Campaign | partitions | partition[n] | Optimize | logging I

%% 112 B1f%) 1 Campaign | partitions | partition[n] | Optimize | Debug I

tIES

157

n] M EACAL AN 2 o) 2 A, 754 # Contact Optimization 437,

Al DU A7 A B AE —F@EE Contact Optimization £3:
o fEH“Hrat Optimize 215”1 H ML FFiR4]# Contact Optimization 231,
o HWISEAEAEN Contact Optimization 2374 FIVEBAR DA FEI A,

¥ 5 — Contact Optimization 2335 HIERIARAT, BT IEE @A 28 HIiR 2 ﬁqjl?l’wuﬂ”ﬁﬂ
S8 SRJE, TTEEHTY Contact Optimization 433, JRIAHAR 21 AR RS, SRR
A B S 0 A AR HEOC LY Contact Optimization £33, AT, _Hiﬁi/giﬁ
FIVE BT H B 20 RO BEA, DA AR i s A cHle B A B K S i VR B AR B
SEME], XX A Contact Optimization 2315 B FMb 55 HLIU T H AR iy — B,

ARATHE T FAFAIE# Contact Optimization 21 ) 7 A M dmE A Contact Optimi-
zation 2335 [ 77 =,

18 IBM Contact Optimization: fiF$57



BXES:
1 {ff F“¥r# Contact Optimization i T ] )] 2 1 1
PAERE 53— il VR RO Y 19 5L T B 21

HX5%:

%5 20 T 1 “Contact Optimization 275 T £ % )

{EFH“##2 Contact Optimization £iF"NHEEIZELIE
A[flJE# Contact Optimization 375 XHIFLH, DIEIL R R,
1. ¥#EF=$HiESh > Contact Optimization,

X2 WR“Mif Contact Optimization 41 T,
2. BN Contact Optimization £iEE 17,

X4 W R “HrE Contact Optimization 41 L,
3. HE“H#E Contact Optimization £xi%” T I 1) FER.
4. HHEREEN.

SRS E TR, BAE, RN B0 I 2 21,

B4 Contact Optimization AWM TE 4K, HARSHA, 58 d A 2 p R
FMREBEIERMEE. 7EQIH# Contact Optimization &K 2 J5, #I0HE 32 g 5B
o, Contact Optimization FARFE,

EMER Contact Optimization 231, I H iR S1E KI5,
S s

55 18 TURY r AIEE &1

PSS

%% 20 T1f¥) 1 “Contact Optimization 23 TLH £ % |

=R FZ—RIEREERNER T EESE
¥ BF Contact Optimization 2XiE1E AHr & iG #4174 Hl.
E BIESE AR Z AR H AT Contact Optimization #iAk#E, EA15EL Con-
tact Optimization SEAHE,
1. DY EEHBEE I Contact Optimization 27 A« B2 £ I0 .
2. $ﬂiﬁ'ﬁ.§§zzlﬁ[§]1‘mo

AR 2R BRI S A EEHZ 2.
3. HuLRE.

2 RN S G R U
4. mﬁE Gt A P T R B
5. B REFEH.

SR Z TR T E R IUR . B2l S AR 2l 9 LR 2 K. R ST R 2 4 R
2.

4 3 & Contact Optimization 2riF 19



20

R
5518 T T Al AiE
HXS*%:

I “Contact Optimization 15 TL[H £ % 1

“Contact Optimization £iF"TIHS*

Contact Optimization =i & F1EE.

FB

i

SR

AT SRR, B TEERLAE A M — 2K, T
FHNFERE

o BT )

* RTLHFT ($)

s M5 (&)

IS

CHE O

EERAFNSIEZ G, SWEAWE WRTE“Uf Contact Opti-
mization &5 T L.

Nk 332 ARG,

TR 32 ARG 2B A BT UK 38 (PCT) MIE AL IR &
% (OCT) =1l Z AT B, ARG E T N4
SUBMAL AR Y I AR AL,

Z RPN HE B ATE Campaign g X, FRZREMNHE £
58, &% IBM Campaign Administrator’s Guide,

Contact Optimization 43

(A[i%) 4 Contact Optimization BiARZ%, DL @ L
B #5347 PCT 1 OCT,

BERPERE T RN, BORFEEAE B2 BoRTEARSBER S,

Htr (A3 ) #i A Contact Optimization 23351 H#5.

il (A& ) A Contact Optimization £33 FYHER.
HEERANSTEZ G, kS BRFEPTA Contact Optimiza-
tion &5 T F.

HEEH

518 LY 7 A 21
HXES:

95 19 Y 1 i < Contact Optimization 237 T [ff Il £ 1 1
5519 TR 1 7EK 73— ST IWERIAR B T 00 T B 457

IBM Contact Optimization: /15w




#£ 45 AN

IBM Contact Optimization f#i FJ#5{f Contact Optimization £ 5 X1 A4 Bk
DU 7 2 7 TRAE T 38 4T shrb i T B K R e A

A[7E Contact Optimization HAIEEIJGIR A H MHLN,  DLSZE a7 SO0 1h 3w sl Al 57 4= (1)
AL, XS AT RE Y MR MG YEAN T . WS, RN, FamErE. A,
I ] B w TR

FFAZh 3R
1E Contact Optimization F, #83#IYE Contact Optimization 21 & AL FI LB 1
AR G R AL BIAT R 5
R 25,  MAE R T s Bl AU FIZ9 5, I HAE Contact Optimization P¥FTA M
ML RGeSy RN,
MRS E SOWL R A, PSS B o 7 R 2K, I se B BN ECA K
ANBE B4 RAEBR 2L, X T oA MARSR A — R e i, AVFZH S EE AR
WiZAE, FNCERA tue, FIUN, “A AEREE B HUNABIRGELERM @ B B 30 RN
FEULRT AL A, MEFEURARE TRMS A, BEE
o TTERGE 30 RAMARZEIE M B, B AVFEIZ R M.
o WTTERIE 30 RNCEILE & B, BN RVFHEIGL R .
MR e A A AR & A 50 B, {HIf iR TR A F1 B, IFPATEAEAT 30
Rz E P, i S RE R ek — AR s, AR AT B 8 R S WAL AT A A
.
LT R 2 N RE I 1 R/ DB Bl KB, ARV 245 6 2RI T RE MR 7 2.
TR AL, H AR B8 0 T i KR 4R e 8 H Am s B0 (ltn, 5 KRR 4R & 70 5K
S BT S. ZaAERT RBE TN Ay 2O I R HE AT R -
o G AT AE — JA AT Y B oK L TR 2R
o BT WENEHG e
o JEAFH B AL HR LR R L
AR B A R A B, Elneaii g P A B E R RB e RS, IBATER
MHAW, &/ A RBEHICE R R ™. WAl B A KR T REN 2 Ry, X e
A RE G B AT DA RT A AT B e P G5 R, T U8 1) T 80 < 400 sl 2 A7 v i A4t ) 8L O it 1
BOM B R AT, e Ah, WIAE AL e SO P e I (5 G EE AR A AR R R G A
') .

IR

Contact Optimization {ifi FiZ 518 Haa AT 2l o B9 A LA AL

© Copyright IBM Corp. 2003, 2013 21



[, Contact Optimization K 1 S8 AU PP ASEma AL 45 5 (B T F 55 1o DB 2L
“HRAEH T Z AN ) L S S5 i DR R e AR R NG A A X g 2 R D) BT
I S5 e b, BRI R AT el 2 S DN R £ I, = 55 2ok i 2 e 5 (UM A 571
Ferh o — e id AT

&/INLR

Contact Optimization 2R e i /N2 SR B A 26288 DU ) 7 AL B SE 2438,

TEA BN (BN, BNV SECHI ) F, Contact Optimization 43/ 42 (it 7
mh. FTRETLIEER BN/ H ., Flan, WREA - FAEHSm 20K 10,000 PR E X
L, 8275 PCT HalREAEAEARE] 10,000 APraEtil i X, BRI PCT HAE7EM
Fidh X BYSEBIEGE I 10,000, BT RE 5 IBLEA R AT G O H B9 T g, Rt
A RETCVE K BT A X Se 5 ) 2

TN T RA% PN, Contact Optimization 23 & Hif5/MCH IR i, BUE B AZ ]
VAR R R . B, R - S A AR P 20H ST A AL,
CustomerX VB ¥k B LA dh. KL, Contact Optimization /A434 customerX
PEERONTTS

WARA ZVE AR & /N, IR AT
* MK Contact Optimization 23 7% B4 [ AH 3¢ B s 1K R UCEL.
* fa# Contact Optimization 2ifiH YA, DL T M & A BR il 2 75 5.

HREREX F

BLC B KA 57 N, e UE AR B R BRI AR A T 5

PRI ZR I 57 M (i anfe R B0 ) B, Contact Optimization 2 H #)iffi il Cam-
paign RHERFICEMIK R LICHE. 76 Campaign H, KRR IO B R
ORI SEA R E K RRE", BEKRMEN, SEEKRRE, AlfE A Track i
FEARHH AR, B, P TR RS A Tok e, Al e R e SE B E il
EZIRZS. UA ContactStatus.CountsAsContact “FBtfffi € M Contact Optimization K Z
PEOFHE, AR SR RIRSEAE RS AT A — KR, Contact Optimization {75 &
UA_ContactStatus.CountsAsContact Xy 1 HJEKEA,

BRI BRZREN T ZEE, &M IBM Campaign Administrator’s Guide, A ¢
Mail List jiif8{ Track FEEAKRIRSWEZEFLR, S K(IBM Campaign JHF
1HE .

22

TEAHET THI=AZA kA s, FR X TE40% 5 (FECY.
T AR I LR 0 AT AL,
HERR/ELE

BERLIZE AL 7 Contact Optimization JEAECLALER R AL P WAL HER R BCR, 7]
o P AU R 7 P 4 Jr B . AR AR SR IB 213, st fr A 8 1 R 2 2
W R E R R . RSB0 TR S

IBM Contact Optimization: /15w



© BRREEE. AUFETEE R E IR T T & R RS R R E T
dh. BIAN, S RIVUI AT RE A S A RS TSRS A ARG 15 FH i .

REME. FOVFREARIE TR BB R R BT A s Pk B 45 sl HE B e 55, i,

B T AT AE AR B LSS AT  3 55 R R ER O B T SR T R Y BT I A

A

E=)
a8

I D A T i 5 A VR Sl I ) B P AR5 o 2R b AT R A ) /N 2R U BRI B R T ZR UK

fltn, SR X 1 E R OR B H AT S A RN E] BN A LR dh BN B 1,000

F HAZLIRIE UL TR 7, B a5 T 5L

s RINERERE. ARVFEIEE TR SN IA] B PN A 1 foe/ N B R i B T i
R, G, SRR AE 2w AR AT 30 RN A] B A 4R A Y G Bk AL ah RR
il 100,000,

TR B O R IS 1R] B PO A, IR m s LU 51 S 22 e/ i K T il 2 RO
A,

c EHBFE. WRESBTFERSE (BMESCFE) BERBSNMIR. G, ki
BEHCR B BRAT R REF R T4 XU 0 B b 25/ N A B

XFE1ER (FEC)

DU S TRAR 4 & 7 i e B 2R ms . BT, B e B IS TR HE RS R R S A E
PEATIEE I L BN, EEREZ RN Y DRSS i R B A R R
FEA Y . BEZRBE R A

o BRINBRKEREL OGS & BEE I E] A0 HE RS BAE R b ) Ao T S R A A B
JNEER K T B R A A U, B, A R AT RE A BEE A i R AR AR 4 5 30
KRB N HRER P BANAREESSRE K TET 3 B/AT%T 25 kEHIZA
AR AL,

o RAEE R VAR TS R ) B AT AT O AR R E A (B T )
8L H kBl 15 % ik BE VA M e R S5 E0F, B, S0 I v AR A R S AR
MHE R 1 788 R i BT R 2 — IR,

s RAESEHREL EHIEAEITHE 2 0 ] B ) [R] — B0 7 32 5[] — w1 e Rk 8
FRL . dn, R_E Web R A REA AL S H R BEN e £ 1) Web & PR
AT AT 25 7 22 B R B IR,

o A \ABE B, By Ik o]REFE TS & s 1] B PN R HR AL AN A w1 i (RS
PR b R A LN, i, R RE A R IR YER — 4 A K AE Web AR L
$100 R4 $10 rdm i fb AR FER IS NI L $100 stiR7 $20 Hrdn s &k
F A — MKk,

o« A NAFIR B, Bk F 205 S HoAh i i 2 5 i BT g e, i, AR AT
AE A SR AE [7) B 7 R 25 A5 80 WAV 3 20 22 I 1) ol A2 % B[] 1) L % o R LA
24E (CD) 7.

- B {XBE A, I5ER N B HEEER T A ZEREMEFIN, Fan, I
A AEFE 2 P Y A R 55 1% 6 (UHE I 3 B A IR 1 & 35 W0 GG HR A R i 2 5 A e 4k T IR
L

% 4w s 23



# 1. HUNTE

AL {6 P

AU E A A SR 32 2 L 2 (9 IR ZEL Bl e iR &R, w4 4 (BN ), R, 3R
W, BAAIRE ) SRIEATRE, TRER T 058 5 AC A 6 1E

o/
R Bam|Em
B &/ HE B | EmE 4 4 RiE |F3lxk |BE &/ [BXIT
53 RiE |FF M PCT %l |t |RfiE |B B B wE |#
& FEEE X X X X X
TEMNE X X
RNEXERHE X X X X X X
BE
ERITE X X X X
BEANEAHEN X X X X X X X
RREME
EREH X X X X
RRESHMRH X X X X X X
A )THE B X X X X X X X X
A WNFEIR B X X X X X X X X
B Xk A X X X X X X X
“& RATESeEH
IEHI] AoV AR S Campaign 71 E SR SIS 20 43 T 47 B 45 S HEBR X 2R,
AR sk, DG Campaign H e SCIREE BEIE. R 7 ah BT h 0126,

24

IBM Contact Optimization:

4 FRLBC IS AE BT 47 2 5 SE 83 20 LSBT & AP, o

o TR BRI, ST R R RRRIAL (T4 TR

o T E R IR P O AT .

o T BE AR R % SR U0, B LR FAE 9% B O
(B .

T A 47 46 0y DoNotCall MU 118, & R R SESELIFL 3 ¢ R 9

{17 P13t LA S 5 DoNotCall” 15 i 55ef 5 1 - M R 2Bl B E v

T A

DRk T



“E& RArEESE B A EY E X
LB AEE L SOIN E80 AO (0 EEM3E, R G 0
K 2. “FSPAETEE M T BOE X

e &

St Contact Optimization SIS |+ Hre 22k £ AL BRHY A6 P A0 TRLLIERA.,

1%

s o SRR T E A S T SR

WEREMARERN, WIIRETEREN DT, ALY
Pt SRIE R R S RIS E. B R HEBR AN A 1
MECR A, IREERFEMNER, BT mem. REM
T LA S RN AR, A2 O B P A I RN

Aoy T 2 o FERE LK BRI T B4
o YA 45 BRI R T 0 20 43 T 5 1
.
RO I IREL A o FEARTSEIEE AT R KT HE (58 R IR
o SRR LN 0 R/ B S 98 A5 TR
SR,
KT R i SR o FEATRS RIS T A A,
o T T A ) B 1 PR N 4 5 A
7 122,

o A LU A R S N B B A A A A P
SE D T o o P SO T AR, TR T A DR U R
S UE F T2 200 7 i S A SR AR 52 7 i AR

“& RETESe B A A R

“IIt. Contact Optimization 4315V 1% K>k B A o] JE18 U T8 1 5C T 7 /RS it 513 A 1] 2 iy 1)
B i HEBR AL T 6 FE 1B H R Aoy TR % . I 2 S < e R Hh 3R AR o] %5
B 2 Al i UK &R

“Ut Contact Optimization 2. 1% A3 H 1 fa S8 SRTE Y9 5 T 75 b/ R b 51135 1 H1 5 o
H T i G AEAL T R A5 JHPF A oy T b ) & 7, SR U 2 OR 0 R B P PP 4
Sr iR BRI R A (CToig RE e ) |

“Ut Contact Optimization 2T V. 1% A3 H I MY 0 SR (Y 5 T 7 fh/ 7 ity 91038 0] g i )
i b HEBR A 3 113 DoNotCall F#I% 7. IR BIE 4% DoNotCall #4153 (B4
FEEG T A AT F B B I RIS AR BT AR ), IR AR A
M L] oL SRl S AT R it HE R

“Ut Contact Optimization 2T 1. 1% 4> B HL £ SR (1 5 T 7 it/ 7 &y 91128 A 0] o i )
T ity 60 S AL T FEL I RN G TSR R . e R DA B AR A SR A B e
HIS 40 T 3 R AR S £ P < P 78

“IIt. Contact Optimization £ V1% k2K B Aol JE18 BT 1 ¢ T 1 db/ 75 i 1 3R 7 2 R R
b B FEAL T w15 2 2l i B9 P U AR 2 D0 AR B R A1 R A i 4E
SR TR PR B R R .

% 4 % RN 29



26

“It Contact Optimization 2 ¥RV 1% ok B 1T A A8 SR8 [ 56 F i i/ i i 51 2 AL H A >
1/30/07 119 & FHL-FHBCERTR i (35 AE TR & Pl i i 5. s £ 2
AR BRI RALEEAE 1/30/07 2 J5 BIHIRY F1 46 - FL T2 7

“ZEMEHRN

“SZ G E AN SR RS PCT Rl o $2 A A AT 4] 5 PR B0 35 sk R IC 3R

AL DR S R e P, SIS SR . TR AR S (] S 1R AR R E 1
AR . XS A IR E 25 B AE Campaign Wl RO AR, 24 AEA EAL
WS A0 di e, HLRE S ., B SR E R R G, I e RerEL
A =25 It AR R AR B K.

BRI Ao 1R 8 B #2750 Contact Optimization AR 38 A A0 46 1 ] 1958 7 B A e or a2 iUk &
F (PCT). fldn, wlff fsg BA & HLR B 1R 67 | or bl 10% B9% 7 42
WeHT R . BEBRUZESR FHF Contact Optimization £x§%fJ Contact Optimization R4
FUGRRBER AN R, KWERLMIHEBNCRSWZRIMRNENSS

“TEMEHMBIEX

Fic B a2 LA B LU B AR B Y TR A A, P e R 1,
% 3. A E T EE X

PR &

St Contact Optimization SIS |+ Hip 2l 4 AL BLHY A6 P I R E i .

> - R L LRB L S PR I

S 1L A CLH I HE R U B e AT R B E B BB 1

“ZEME” MBI

“Ut Contact Optimization 2 ¥ M. i% HEERFT (7 AP & /7 (ME < 100, Rjantifd > 10, FF
HiRHE = AR, e eh A i e B R G fE 0E (AR ) (RO (e
H AR R A (T A

“Ut Contact Optimization 2R, 1% WFHA 7ML >= 10 M5 H., IAE AR E 1L
BRI R F IREAE B F BOPE KR T 85T 10 39T R B0 dh.

“RINEXEmHATE" AN

AT P B/ i R T i A R R R 1 B R AR, 9 S T KR Y K R
AR /NG ol B, SO DA A R A, DR SR SN TR] BEE S R T it KOR R/ N  l R

AT AR B B B, S 4P UM A B A, o B R
ELAIEINGTTIEE S

A8 P O R ) oA 42 i A 5 AN VR Sk ] B P X i SR TE . R BhE A BRI £
K, Flantx. W KREHT Contact Optimization £ iFiafTMIE, 4N, WHRFE 1
H 1 Hizfy, anF 1 A1 HS 1 A7 BB, WHEE 1 A 2 Histr, Bash
T1H2HS51 H 8 ZH.

IBM Contact Optimization: /15w



S ) RS AR R SR, TE S B S 30 BURY 1 RN PR SR/ RO R B0 L

e,

E TR A RS AR T R R, L, i AT B R S i X L
YR, AR AL ITURE FH R A RSN,  S B FH /ME BR R L, T AR [ I8
PRI, AR 00 [R] IS i P e /MBI B R AR, 3 b O (8 P 6 Y e/ MEL AT B R (L, Bl
Hefo/ IMEBEE N SR ARAEA . WL/ NAIVERI 2 P Contact Optimization #EATHEAL

W EA R RIGRE,

ST i A SRR ) ) TR B A0 5 A TR 1 B P IR Y S B LR AT R R
FEff 2 AFPUIHT, ARG 2EFHL R A R 20,000 AR 2 AL

HXES:

5 50 BURY o5 AILIU] 4 SIS A 2 fi /D i K T st 8O AL

HXS%:

ST ITHY LI B A s S

“RINRARRBEE"ANRIEX
AL T A K B B R UM B4 A (LRSS, b 1.

K4 /AR A 7 7 BE X

FE

L}

=R S ELPCNEREE

o AEMSRIEIE Tk B AT 3 SR [ 7 .
o IR AR DU A4 s /N B U 48 S 1Y 3RAE 1 R

LU .

FEI 6] Be T4

o JSAE R RYIN IA] B2 K UM R T A T A S Ak 2 ] HY 4

o 0 FR“ULOAbITAI B, L4 At Contact Optimiza-

BRETIA B, RRZkff AR R 2R, HApisul, X TRl T 45
SEWTIAL B, BUAR 620038 . flan, el — &R, A
HITE 30 REFRIBENEmRZAH 3 AR Ak 2R E
Contact Optimization A fLEFEALA] 30 K25 Y4B [R] WAL AT
AL B JETERC R I s ig sk 4R gL i ) 2ol i
3. KTHSTA] B A s e B0 28 224 B ) A e 0 1 46 S s b 42 ol i
i B AL SR

tion 2 HTE 25 S B G 3h L i B IO R ik B AR
(IS P A S8 A /N b BRI KR ., B, 41 PCT
e R H W SRR AT H B2 0], T
A Sl AT AT B 2s i), 2oKs B0 AR e 1] B o A
AR, BEAh, A IERARD Lilk.

5T /7 A 51 2R

o AEfATR SROE T PTA R A
o T A/ 0 1 PN HL U B VE PSR /) ) 5 10 P A R S T

o T il R U B VR P SR /N B ELA S A T A v 4

[EREEIESS

S F) T it B P 1 T ot AR . Tl T o A SR U R
S LE T P2 200 i i A SR AR 2 7 i AR

% 4w i 27



28

K4 /R R B 7 I BOE L (28)

FE =}

R AT o BIME AVFE TS E A R % /IR B Contact Optimi-
zation SHRALT G, DMETEA SRR T, SO KM
BOH O (HIRTTRE)

TR R E R NH

BN, R — A8 R LA DR 10,000 AR R X I8
W, ZEFIUE 0T, AR E R N H

~ PCT WHMHERKLT 10,000,

- £ PCT HATFAE 10,000 A5 & R i O A RO IR,
I, SXSEIRRZ A MAEE B LB .

TEL E LRGN T, Contact Optimization 23/ £ & HiF
.

« RREATEIEEAERENRKE M. WHEZE Con-
tact Optimization 78 22 I5f [A] B P AR 1 L S TR 4% 2 19 i/

ESEEGILYIEE ST IRl oN SR

RESRNEXBFREETE AN

R BTSN, S R 5 A 15, IR i SE AR A AL,

s REER. AT RN, EORFRA T ML G £ A B 0 s 2GR A U a1 S
I, (e,

o REFFFREL T GRAT LRI 2 ] 22 R0 00 2 BT

« MEECRTFMA. ATHAEEIEE S, IRz E 21780 A T — RARAF AR,
SRR S A5 X AU 451 1 Y B

o BUE. WTARAEITEES, & E 2P0 0T, SR S 9Ll 4
SN L.

P SN EAE 75 — XS HE A AT DR A7 A9 AR AE S AL U ] 567 % S5 o B o R A,
B 22 M ik S Ol (A = LN, T SR AE LN B THT b PRAT A £ A AR AT,

“R/NRXEmBEE AN RG]

CEEMTEIBE 1 RN, R E A I A B RIE B 5T 7 fn/ 7 it 91 A A0 o i ) 7 i OB 120
f/ME 0 HRAME 3,000 216, RN REMRS) 30 K TE] B C (LR S
(9 &R F AR R8T 50,000,

CTERFEIBE 30 KN, KB T ] P IR0 1 56 T i dh/ i dh 51 38 2 R 00R R A BN 124
TH/AME 0 SG&RAME 50,000 Z[E, K C LT RS ZE I E 4R RSO S
HAEENES) 30 KREHEIBL 50,000,

“TERTE B 7 R/, Sk E A A B IR IE I OC T 1 /i ah 813 B 8 RIS R AU % T
&/ME 5000 Sz kfE 15000 Z 7], 22 Contact Optimization 7£HF MRS
7 REFE B A 2/ 5000 HE REEHERIE KEZ 15,000 1~ES REGEHE
LI B AR TE AR A IR R 51 3R,

IBM Contact Optimization: /15w



STEIFIRBE 30 K, el FEMEERE T R0 IR A PR = 6
LR B T 0 AR 2000 2R HCHU 2R HIRE 6 2 B0 s T
6 MIMREL FESEATIAST 6 690 A 2R

TEIIBE 30 K, R E AT 0T /05 0% B M A (E AT 34 8
H

RS = H—Kft

C BT = BIEH

VA FARAME 0 A 600 2], "V BN 2 WL 5 5 Kk B0 o 2 — 252
b SRS B R, HA % T B b s A e )

.

“EHIEEHAN
S U VSRR PCT o SR SRS T 1 0 i 5 TR,

BERUWAR 55, PIAEVF2 00 N A, Blhn, mI i AR Contact Optimization 2
WEORIFETUE . 24 PCT H CostPerOffer FIRYEFIAZBU/NT BT 10,000 B, 14!
FE AN, SR ON] E SC S B B AR i R N $10,000,

S RO S BRI F 22 T AR ML 00, 4T APR (PSR F ol % T

T, OIS E R B, I (RAR 2 AE APR MRS T & i SR .
“EHEEANEIEX

B s I B B S A O (R ST, 3op L3R 1,

RS TEWIA R T EE X

FER =]
SISO E o 2FNF5E Contact Optimization 43 PCT FFMEAEM, &

FH RS EETILE,
o JH{EHEE Contact Optimization KU PCT 1H (i fY-F-1y
H, REKESEEHAITILER,

E EEEA PCT MRS, EMECFEET R OCT

A,

PCT %K) 37y B W) Contact Optimization 2335 #EATAIH A PCT Hk
T 24 FR.

N.1% A WEEEATH PCT I S5 E#THERNEEM: M TEHETHKRT
%T.

{H BHTHBILY PCT Y E e AT LB e SR, 150
AT DU R N

KT R SR o FEATR RGBT A Ak,
o AR/ i P2 IV S A N B R A R S T

IR,

o T RS U B VR P I /N B ELA e A T T R
SE ) T o o P PO T AR, TR T A Of g U R
N E T 2R AT b e Ak e SRR A T il AR A

% 4w fRimn 29



30

K5 ERE RN TEEX (2E)

FEB L=}

KRERIE o (LRUSEIEE T oM I AT 07 A0 A S A
o S AR N B VE FE SR /N F (L7 4 2 1 IR E TR
B 1 5.

“TE T E &AM B TRB

“ORT R B I A S R SR SR AR AE TR i, CostPerOffer fEFIN1E <= {H
100000, ”BEALNIK FEASSTAH TR 3 (AR 0GE B TR &) A9 BURFR SN $100,000,

“RT KB RIE A RAE Y T /R AR AE TR i, RiskScore WLELMIN1Z <= {H 100,
" BE R Xk ph 5 1% Sl £l 55 47 e 1Ay IXURS: e ot AT B

“IR TR B SR AL T A R /R AR A R, APR BIFEIEY Y >= 0 8, it
WU 2 By 1A AR R R i, DA £ 2R,

“I T ok B S AT SRAE T B T AR B AR T SEIE S AR = BRI,
CostPerOffer AN % <= {4 20000, I HNEESHAL &8 ST E sh B F ST
TR AT S TR R $20,000, I B SR AR 1% R TG B A DR AR
B Campaign A i1 7 BORK S0 8510 2 A PR AL 2% dy, k68 A s As, T
A5 5 55 451 2h T4 B B SE A TE Zh i 1551 Contact Optimization 23,

“BNEPRSINRXE mET I

AN SR/ N B R T it B U e SRR A AT — SR R A T

S0 R P SR 5 BBy LT ER A DL R K iz i (BIAE & AT I AR A0 A SE PRk &
M) B, FEREEFERAE RIS 50 AR .

E BCRUANTR T 7 B R T R R, BN R 7 O AT A B, 3
Bl Nk a5 VIR

ARESE T A PR ) T, IR w4 SUXLELYR,

BERLI fovr G B B A as AR R AT SR R, 3 B FH O A U SR AR 0
FOTERE R R, ELAHB I, oA U s ) A AR N IR B A A AR AR Y )
e ity R B R i AR S T . T AR R IR R N, DLBR A [ 6 Y Y 3
(PSR &, dERP R G ) AL

A A6 E e /ME, T DR U A o £ 45 FlE A T B BAE Ak, ] ABEE DA
TR SR EE T IATHNRECR (FZ) BN ECUHER M, M
1 B H — T A TR

TR g AT A, RJE BRI R AT RO B A A AR TR

IBM Contact Optimization: /15w



“BEPHR/VRXEREC AN EIE X
LB 1 0 K B 50 LN 5860 A B LR DEATNE, Lo 8,
K 6. “TFPFEH AV w20 T B X

FB

]

XEF ANy R A E

o fEAE ALK T AR
o 055 B s U BR R T R A AR e T R

F.

PSR ST DNHTE e

o AEMISRIEIE ATk B AT 3 SR A 7 .
o IR AR DU A AR s 4e /B U 48 S 19 3RAE 1 AR

LERT .

FEI 6] BE

o A IE B I 1] B2 A LN R T 65 B4 S R ST [h] ) 4

BRI A B, FREEMfRLRR 2R, A E, X T AR o
SEMFIA B, ALINER LA 0E ). i, wTaNEE — S H0, A
WITE 30 RIFRIENmZATH 3 ARk ZAEME S,
Contact Optimization AN FRVFTEAEAT 30 K= 2[RI AEATE
etk i B2 AR AR s sk 4R A Y B i ) Bl
3, 0] B By MG Bl s 22 I [ A e o S S B b A 1 R
i B A SR

o 0 FR“MARALETE B, RIS it Contact Optimiza-

tion 2 T 25 58 95 3 _E 9 BT A OB R BB AR AN
(B Bl P 58 B /N A ORI K Rl 8. B, 4T PCT H
AT CH SRR B W H W2 ], T E
A AT AT Bhas ), 2K B A0 AR e 1] B o A
A TE], BEAh, AR BRI AR i,

B N LR RERIIES

o (EAAERIE T I A R A
o AR/ i SN U )P FEIRAR /N B A5 % 1A R 1 i

[EREEIESS

o T A LU A R s/ B B A A A A A P

S 0 T it JeR 1 9 TR RS Tl R A SR R R
LIS 6 S M R ot e S SR R T i AR

o R/MEARVFEEEE AR AE N T/ N AL, Contact Optimi-

zation LTI, DIMAFIBEH .
iE AEN FEC AU, QiR FARR A, ToikisEl i
{1, IEAAE 1 ZHENOTT B AT T AT

o RAME VRS E A B AE BRI 5L

E R R ME R R EAN 2 ORIT, B/ ME
2, FAAEH 3. WNILHIT AU FE 2 PR A R 7 SR A SR .

“BEPHIRNERERE”ANETH]

KT R A TR R E T, FETEEL 30 K AR E AT A SR8 SR8 5 1 i/
T i AT AT 7 i B OV 12 T i/ IME 0 S HcRME 2 28], sl x 2 B &
FIFRP AR BEATRR A,  DUELEAEAT 30 I IA] B 3 Pk 7 i 4 % 1 A R it O

il 2,

% 4w feimn 31




32

K FALME Mo iR & 7, AERTEBL 30 KNSR E A -FHBAFREE I ST a
T it BV A o] i B4 B8 et RO T /IMEL 0 SacR (B 5 ZTa], BRI X AL Aoy
FPAEATRAT 30 RISEI B, CALIER R SR AR T IR s Bl s,

RETFAEME M THH AR, RN B 30 RNRE B8 AFRIE I TR b/
T A AR B RRO T A RO %A T i/ME 0 SiRME 3 208 7 e PR AT A 2
FEALAT 30 KIFEIBIN, CRACECRSIZFE 8 & - RIRFRER & 3,

R TFAEME M THH AR, ENTE B 30 RINRE B M5 AFRIE I 5T R b/
T At 91 3% i AR H A = 1/30/07 (R i BN 120 TR IME 0 SioRME 3 ZTH].
"B GRS FAT A & AT AT 30 KINFEIBLA, #k H 105 1/30/07 HALAT g it R
PEELBR S 3.

“BRREH N

A R B RN SR By Lk B AR 57, 3 s AT A R R S I ] B P B Y R R
(R CS o FNGTE

T I 2R 55 O T AT B, R R S YA 1 R R Y O R, T
) 22 A S8 S A i T £ A0 TR B A i 7 7 sl A 2 7 R B o 2 i e DA
Xt) HYECR WS, fE Campaign o, X [F —Ciafrif R N E — BRI+ R — %
RTARBEATRI T A B R, R, URAE Contact Optimization H{# I ¢ Tk &%
577 T HGRLN, 57E Campaign e B IK R iR UG I E S

] R s SR E SC R R BRI, I R LI 4 FTRER A o T 3,

TR PO U SR R B BRI AR e, LB AR AR A AP I B Aok
By 1K AR 5T, E R AT By 1k o A A E RN, i, a e ORI DL AR AT
fal 30 RKINF[A]BEA Ak 2w O E % 7 B RO B AR 3.

i AE T Campaign W, 2eRpil [R] — R AR FRE KK 2 W — % 7 1 B A R #R AL
T[] — I 1] [6] — SR 18 B S q, filtn, 3R B AR o i1 2 K A0 2 2 sl
—HTIRFN A2 R R, AE Campaign H @I AR A B IG LSS BAR B2, B, 620
B AN TR] B I AR GURE T AN R SR8 B A 9AE, ST AR AN (Rl I IR e A — > 4 4 A
dh, AR, UNSRAE A G s Z AR RS R RO, IR A SRR i 02 42 0 i
TR —BR RN,

“BRAREEANEIE X

0 B A R B B LU s By A R (E R TR s, o g R 4.
7. B AT EE

B &

MTHFTHTEENES |0z Ao R AT 5% .

o 5T B Fs U BR R T R A B Al e T i R
AN

IBM Contact Optimization: /15w



F 7 mACEHINFEE N (5E)

FEB &

LERTIF 2Py o LA O ] B 2K U 7 JE T 5 9 4 A 4 ] 9 2
BRI IE B, FEZEATEER Z R, HRAIE UL, X T AR A dE
FEISIA] B, HEOUES L7558 . #ilan, w Al — S, A
HIfE 30 REFEIBENRZE 3 AR EZEME .
Contact Optimization AN FVFAEARAT 30 K25 20 A AEATE
AL B BRI R 7 il s 48 AL i ) B0l it
3. XS [ B A b3 23S 24 8] i A8 o 0/ A S i 4 1
w4 A SR,

o 0 TR LB, Mk Rt Contact Optimiza-
tion ST T S5 5451 2 b 1 i LUK R 13 E A A
(¥ FET P9 58 JCHY) o/ ORI K R . B, AT PCT
T R PTECH W5 R T H W2 )L T T,
RSl AR AT e B2 T[], 2K R A0 A s 1] B A Dy
AZUIFE]L MAh, ANEH IR iR,

R EIRIE A A o (RATSEEE Tk [ AT A U T
o SEIE AR N VR PR /N B (LT A 2 1 IR E TR
6 1 5.
R T S 5 N P IO B A L B T S AR £

“RABH” AN TRE

KT FITH A R AR T, AEREIBL 30 KA E A R SHE I W50 14
N TR/ME 0 SEORME 2 2], U EO0 B R SRR A R BEATRR ), DUEAE
LA 30 RINFIA] B BT Tk P B R P Y B RO 2,

K TFAEATE A G AR 7, FEREIBL 30 RNk E AP IS AFRE I 50 14
FR/AME 0 SERME 5 20, B RAEAE T 30 RINEIBIN, ARM% - Bl
LR BRI S,

“RAESERMEHAN
L B T LU e R A0 71 23 D B A S50 1M 8 I —
HOUH.

AT A B B R A BT A R i R B A RO A T RN B, i O — 41 A
R KEL R MECHN, FHEREAERER 0, XFE, XWTAEME S, 0% #HE
R4, AAEFEE, HRMRAT RO A [ 5 .

T {6 PS030 o A ] SR T R 1 ] — > 4 ARt Ay S AR R et K, T s A
Campaign A T FT AT T il B R RE 7 ol SRR By LEAT AT R e A2, o, mJ
LA U e iy £ 24 30 1o Pl IR 1) 6 7 IS R AR, EOR 2 A — A A IS [R] B A i T
ISP 110 1% 8 7 3K [A] — T i,

% 4w feimn 33



34

“RAEERMEANAIEX
R B T A LI 80 A (L DA, o 8 0,
# 8. K HER w0 AT EE X

FB

]

XEF ANy T A

o fEAERASK YT IAEE .
o 05Tl B Fs U BR R T S A R A e T g R

2k

o AEAIRIEIE TRk B AT S SR A 7 .
* IR AR B A 1R 4 /B U 46 S 1 3RAE 1 AR

SERT .

FEI 8] Be 1

o A IE B I 1] B2 H LN R T 6 5 B4 S R S 1] £ 4

o 0 FR“IALARS B, MR 4 A Contact Optimiza-

BRI B, FREEmfELRR 2R, HaEd, X T AR T ee
SEMFIAL B, AL AUE . filhn, W aIEE — AP0,
WITE 30 RINEER NI ZTHF 3 AR RIS RAEMTE P,
Contact Optimization AN FLVFTEAEAT 30 K= I [AI N AEATE
Ptk i B2 BRI &R I S sk 4R A Y dy ) Bl
3, NS E] B PRy MG Bl s 2 I [ fif e o S S B b A o R
i B AL SR

tion 2 BT 25 58 49 3 _E 9 BT A OB R BB AR AN
(R Bl P9 58 B /N A ORI R R . B, 0T PCT
AT WS BB P SCH Wz e i T
Al AT A Bhas i), 2K B A0 AR e 1] B o A
AEE ], BEAh, AEHIERK AR Lilk.

ST AR/ AR AR

o (EAERIE T B A R A
o AR/ i S AN U )P PR /N 2 A5 5 4 1A R 2 T i

o T i A A U A R s/ B B A A A A P

[ELEEIES

SE 0 T it JBR 1 B T A R R o A SR Ky R DU R
LG 6 B M ot Jes S SR R T AR

ENTALY bl

Wi AT A3k AR R AT A ROR T AR, R
BRI EREN 1, A% P RZEEPAME R A (B, 5

2

—UC) LR Bk B A R A T RE A

“BRAEERmE”ANTHA

KT EOHEE A TR R RN E T, FERRI B 30 RNk B AL RE RE Y % TR
st/ B i B3R AT AR o i ) FL A B i RSO R 40 AN SR VRAEAT AR 30 KIS Ta] Be A,
XA AHE R 7, AECACECR SR (U DU TR 7

R TFAEME P THH AR, RN B 30 RNRE B M5 AFRIE ST R b/
A T A1 AL fo o i 1) B R R BSOR % R 2, RN SR VFAEAT AT 30 RINFIRI B P,  Xt
TRAK T, FECACBCRSIFE A OUR AR 7 .

IBM Contact Optimization: /15w



KA AT TR RENE 7, FERTIBE 30 KRR A AL A8 SR A < 5 b/
P AR AL B R BRI 3, I SR VFAEAR T 30 RINTIE P, XT
TRAES, BRI OO AR 2207 fw b (— G fh A =
ARIAT )

KEFAEME A TG EAE Y, FERTEEL 90 K AR E AT RE T8 195 T 1 dh/
AR = AN ER BNz 2, e SRVFEAT AT 90 K
W BN, X TREAEN, R RIIR O =% 5 2 20 571 b
(=N R R A BUAS R )

“A \AEE B”HM
AL FESA MCRBE B ISy 1% 7 A S P R X7

[EL3-IRE NS RIS FLE S/ ia IS

AL AU SR B AL 1) TR — B R A SR R R . B R E R AR RS, W E R
HAH A BT R i 9 ] — Sl $8 42 — 4R 6 RO AL T i,

LR D% Bt S ) 5 B A A T R A — Bk, AT By Lo A e % Y T o 3k 2 ] —
A, R T — BURIURR E R R, IR A U 2 1 R R ) AR AR UZ R ALY
Fdh. B, EORAEAE 60 KNI B AR A v 2% (9 FEL TR S22 R il AT TR T TR
A SGE B A — AR HES - ZN, R X T A A T R E T, A
JOEAE 60 KRR SOk B BN A RIE A9 TR SEAIRI S A DUBOR A BT 3538
15 TR R AL E B, 7

“A \NAKE B”#NEIE X

FoE A MOREE B HLINNIN 26 A R(E R VAL, P i 7R,

#9. “A WAHE B” BB E X

FB &

MFMNTHREGNES | B LM T I % P,

o 5T 4 B 2R OB T A 0 A0 5 1T 1 %

y.
BRlOR IR o FERISREE TR T S 1 T
o SRR 5 ORI 0 ISR /B (LA S 5 ) 30 0 T
BT,
EF i b/ 1 o FEATRE T
o AT AN R /B S T o
T A%,

o T M AR I 0 PR /B AT S A R R A
S T 6 A, 0 P 5 A A DU R 2
L P T P O 7 5 5 SR 7 A,

TOHE BEOR L RE R o FERIREIE TR TSR B 7

SRR 41 B L B 1 P/ (5L 646 5 0 S e

ST,

% 4 % fRmn 39



36

#9. “A NAKE B BN FBOE X (4)

FEB L=}

TERT LBy o LTS I ] BN BN R P T A AR S F ] 1 4
BRI A By, FRLEETAEAR 2 K, A, 6 T AR AT S
SERTIAL B, BUOES L ZE . sian, el AlE — A, A
A 30 REFABENRZ 0K 3 AN/ A% R P,
Contact Optimization R AVFFEAET 30 K25 Y [a] AT
AT (% EER R il R AR 5 ) Sol i
3. XFHSHA]BE Y S e B0y 24 Bsf [i) A A8 i 14 445 S s b 42 ol B
mn PR

o 0 TR AR B, Mk 4 At Contact Optimiza-
tion 21 H T A S5 S a1 3 b 1 I IR R B B AL AN
(B [ P 58 S B/ N BRI B R v &, R, 4T PCT
T T H W5 R T H W2 )L T AT,
VN S R IR ) R e 1 B 8 < S oy e o T
AN MEE], Ak, REE B R Bk,

PSS NI REIES o (R S T T T T
o TR/ BN N BV PSR N B SRR R 1 o T
IS

o A U A R S /B B A A A A P R
S D T o i P B T AR, R T A R U R

A UE T S O i S Atk R SO 5 7 ol AR

“A IAKE B”#HME 7RG

“UNR TE LA o3 T S B BN 7 BNk B BT R SR8 Y 5 T R e/ 7 i 91 2 R 0 4
L0 RT L, AR 2MATITCRAER [ B 90 KA HOR B B A R I8 1 55T 1 i/ dn 1)k
HLIF I RITT A . 7 BEIL 2 M E AR R AR AP BR 5 5 TAERTIINAY 90 KA T
LT SR T BB AT AT R RS VS T

“UNSR B A Ao T 205 T P B A8 ) 32Ok B P A SR JRAE 1 52 T 78 b/ 18 i 91 2
A > 10% HIFdh, IB2MATTCEAER B 60 K NZRBOR H AT A R RIE I < T
/R AR AR AE < 5 fREah. IO N E UL R R BR 26 TAERTI Y 60 K
WHEIC T 10% A iR BT E] 5% FI3 T b,

“A NAFIR B FN

AIRE A ARG B B LR By Lk AR RE AN Ta] B I R — AR il 9 % P 3l 75 — A4
R h. AN 2 Bl Lk A S A AR MR — R A

“A WAJEE BTN ), X ERE EOGRHIE— A0 AR, A AOREE
B IR XU, X MR TCIE WUF anr, #AR SRVFriahfE — &, mHRE R, Rl
Mg S A A WAJEIR B AL,

PSR D) SR 0 R R o B WU AR B 55 A R A RS B, R R A3 AR
JERNEZ, AT ) e s AR A — 30 SRS R] B PN R 2 B & 7 ek R
Jei SEARZ T i

AR 2 T -5 S0 — S 17 F R 5 24 SR 7 4

IBM Contact Optimization: /15w



© TEANEAEBAF R S BRI R A, B, AR EIEAGE 10,000 TRATH A HARH
Fidh, SRJE &% 5000 BLFRMRE .

o W AREAEGE R A G, FRAGR IR A, BTN, TE R BEAEREAR G RS AR
ZJa JUR R as 58 SUAH B 7 b

“A NAREiR B HINEIE X

Ao A MWAJEER B AL 25 A R (E A E AL, Hrp a iR Bl
#10. “A NAJGHR B M7 ELE X

FE &
MTATHATOENES o g AL 0TI % 5,
-fﬁm%zﬁ%%mmmﬁ%@ﬁﬁmﬁﬁm%¢%z
TEBHOR BB A o FERIRIEIE TR T A SR B 7 5.
o SRR 5 R LN 0 ISR 45 /B (LA S 5 3 TR
SR,
T b/ 1 o FERRRIE T A

o T R/ 1 AN LU B PR P ) ) 45 Y R 2 R

o T A LU A R s /N B B B A A A P R

[ELEEIES

S F) T it JBR P 4 T ot AR . Tl T o A SR U PR
L T P2 20 i o S A SCR AR 2 7 i AR

Ja SETCEE MUK B SR A7 i

o AEMRIEIE ATk B AT 3 SR [ 7 .
o IR AR B A AR R s/ B U 48 S 1 3RAE 1 R

SO .

FEI 8] BE 74

o AR IE Y1) B2 A LN R T 6 B4 S R SN 1] A 4

© 0 RIR“MACALISIEI B, BEE 2 A1t Contact Optimiza-

BRI B, FREEmf 2R 2R, A idst, X AR T4
SEMFIAL B, HLONER LA 0E ). i, wTAlE — AP0, A
BITE 30 RINE BN mZ AT HF 3 AR RIS RAEMTE P,
Contact Optimization AN FRVFTEAEAT 30 K= 2[RI AEATE
AT o (B8 AR &R Dy sl e 4R AR r e ) Bokiad
3, ] B By M Bl S 22 I [ A e o S S B 3 A o R
AL

tion 2 BT 25 58 495 2 _E Y BT R OB R BB A AN
(RS B A 56 BCH /N A BRI R R . B, 4T PCT
e AT WS R BT H B2 0], T {E
ANl AT AT B as i), 2eKs B0 AR e 1] B o A
A GINE], BEAh, AEHIERK AR Lilk.

ST bR SR

o (EAAE ARG T I A R A
o T AR/ T i SRS U PR PR /N 2 J 15 8 1A R A 7 i

o T il R LU B VR FH SR /N B EL AT S A T A e 9 v 4

&

[EREEIESS

S 0 T ity JeR 1 B9 TR AR R R o AR oA Ky R DM R
LIS A6 S 2 R ot Je S SR 7 T i AR

% 4w i 37



38

“A NAJFER B”#M ARG

“UNSR B A Ao T A0 5 T S i B8 7 eSOk B B A R SR 19 5 T 1 A/ A 1
FHEFRIR M, IB2MAELLTCEAER B 90 KA HEICR B AT A RERE R X T i
/A SR B FRYRT A, IO K E AR IR R AR R 56 T BAERT I 90 KA
BT AR R Y BT AT R R

“UNR A 257 T A0 53 T R ) RSB e HOR B AL 7 IRAE SRl Y 56 T R A/
T AL IFIRRI R b, B2t STckAEmS I BE 90 R NSOk A E i RE TEE )
ST dh/ i AR SE EEE A R AR BT e, 7 BERLU 2 SEAERTTT B9 90 KRNI
T AR R FAAR 8 A 5 ) B 25 50 T TR B 5 ) A AT e .

“B {XKE A”FLM

AR B LR AR O BR JE Ak AR T i, 7 AN 2 Rk BRI T

f9F Contact Optimization IS&KER M A, ST LELERH B. 24 Contact Opti-
mization ff R M B BB RGN, BHNGE T 51% % G LR AR s,
m A FIRT ARSI, X EES N RYARAT R ARG R A B A R B AR SR. /)
W, BN R G R A VAT ECE SRR R AL S0 T R A A DGR Y A
fitm, MTHeEMCEER R M A RIE RO EA RS B Rk 2Ry, M
I e VF R B AL s P Y R R A% 4G ) i,

B BT I 088 I DU 2 Y A B Y $ T 2 PUAT — SBE R R, B, iE K
BEHMEPE, SRS H RS INRATHE, B {UEE AU Fe v e s S vy o, T WO
CUCSRNOTTR R A I, A RO R VR L B, I, BT ARTFAL SR R
WO R A SR A A A N B AR i B, Blhn, e E A
A R i, SR B PR TR A B FE AR IR, TR IR S R IR A N R B PR
HAIBFEIE N A, WI2R Contact Optimization Bj5E % F* JLik WS EATIRE, TR
2N 2 8 Sh G SR BC £ LA IR R UL AT A PRI B

WEREHAPAR & (Offerl Al Offer2) , B TAMIRN Lk —MAKE, AT
AP 5B LR A”HLN, 35— LA A <Offerl {WFE Offer2”, ¥ 55— ZHLNIAY
@ f“Offer2 {Uffi Offerl”, Contact Optimization [&] 22 A3 A~ i il w5 H: A A ] — A
HAZEAST, TEMCTESL T, Contact Optimization 2B fRAELTT 1 FAAAE R Ik RALE R
[} &% Offerl F1 Offer2, Contact Optimization JB2xH{F i B & (AR 7]
HUATEX SO UETE A 0 FoA o I ) A,

2 — AT LR LA 5 — T AT, 3 S,

“B Bl A”HLIN EVE RS 46 22 4 AT A oAk JE i, R, Contact Optimization {7 )& Con-
tact Optimization 2 3EN AT A IR R, MR EXT AW A, #B4 Contact Optimi-
zation A&k B, AR RS IEFE 24 HT Contact Optimization 2 i [H] % J&
MIT I S NI T R dn A IS A SRR & B, WHALWIASEBR RN HICR kT
iR m RO Bl S A,

IBM Contact Optimization: /15w



“B {XBE A”FIMIRIE X

FCE B (LB A”BUNI 24 AR (R R L, R AR .

F1l. “B LG A" I FEBGEX

FB

]

Moy e A%

o fEAE RSN T AR
o 55 B s U BR R T R A AR e T R

F.

A HMOR B SRE R h

o AEMIRIEIE Tk B AT 3 SR A 7 .
o IR AR I A AR 4 /B U 48 S 19 3RAE 1 AR

LERT .

ST /R SR

s {EMAEMISE Contact Optimization WV 1%% I 7B T A

* T AR/ R B FROHE I BERR T SR 1Y R i R R B3R
© TR AR AR LU R T B0 A A A A A P R E Y R AL

E SRR AR BRIE R S R R . A AT B R TR

P b FITR i 41035

PRE AR, HP SR E k.

BB, %5115 N T 0 9 2 S AT B
K.

DU AT EMOR B IRE BT | o (Rl 1T o 1T 20 o S O 7

it o SEIH A BN N BV PR 45 /N B (U TE 545 A 1O U 8
o

5 7 /R 12

o {EAEMTSEE Contact Optimization LW 1%7% [EIHF B ITAE

© TR/ AR T FRME L BB T R R A R e R A SR,

o T AR AR LU PR T 6 5 e A A s P A E R A

E SR AR BRI R S KR A SR T LR R A,
18 TSR 5 7 SO A7 .

[EEEEUGTLETE S

T it 5 R T BOR R A Y R . AR T B
BEHE T R BRI, 1% 812 A AT ] 5 ot 30 0 A2 X 5 A
[ELEER =G GO ERENERLEIN

PEMRY R, HP RIS RO i al s Tk,

“B {XkE A”HLMAIRHGI

U B F NG T P R PR AOR R TS AFIRIE Y ST R A/ SR AR Y
A, HRTIA RESEIOR B A IS IR IE B 5% T 5 b/ il R R R . B
PRERAECK W0 0A T dh 208 B E P Al i & 5, 5 WO 2 B i il K0k 2

XEE T,

O (AT 205 117 240 53 T 50 B RS R 7 32 0Ok BB IS SR TE B 5 T 7 A H Y
Mo = (2 HAMNE = Z R i, HATTA RESRIOR B A A A B IR TE B9 5K TR /R
AL JE T8 B AR R A O OB E I R AT R o B 4 O RS 2 e R
P, I PR ORI A6 K A 3t DAy 8 251 HEIK MY B 22 22 4 g ol 4 0 Y A A R R e BB
JE T 55 2 {7 970 40 T

% 4 @ feimn 39



HNE X

PN 5 SCARVF S B AL O] 1 11 P Sl el e 3F 32V PR A T 1O R A

AL A PSR 32 32 2 () AR L Bl 2 iR 2R, ] i 45 4 (AN 7, R, IR
TSR] ) fed 7 1A K.

an, SRR I EE SO — 41 &
© FEANROHET R AN A

o I AR AR IR E UEAT IR R

o WEAITARME 10% Hrdni i

AP E SCHREAN R T RO T RO, DU (R e AL B AR A A SRR B e RO
SRR HERLE S

AR A=A B E X
o ArTi - TR LN AR FRR S DaE TR E T A AR R

5 i nl T <% P ATAEu BB, <R I iR/ N EROR T B H], <Rok
BORN] B KREE R ECHIN, B/ NE— R SECHN, <A MOREE BUHLI, <A
MAEER B LB LR A R,

o TWARAIERE - RTINS TR E R A

[ELGELE LDt - SRl (A N WG s NV €2 o Nl RS )
W, /N B R AR I BN B /N B R T R N R A
BOMN, < H/NME—R g O, <A MOREE BRI, <A WA ER BYRUULL KB
B A”HLN,

o TR - ORI R FE AR S A AR, TR T o i ELPT RE L

i AR A % 7 B e AN, /N B R T e RO R AN, A R A
VIR - S RliiTE > %N FNETTE L 65 W Nl - N =R TR 4 65| N - 2N Rl TR
TR <A MOREE BRI, <A WA ER BN L B {XEE AR,

AL EIN P R 57 T 47

AP AR LN 5 SO E 9 A0 TS AT HRAE

S AL B VR EAE MU E SO e R A o T 5. SRR 72 T 80 T Cam-
paign, Jf Hu[{f#t#£ Contact Optimization P, 253 T 37 R ME 41 53 T 72 AR Fof
AR T A A Z AR (R BER — 2 g B RS, Blim, wl Blg i
A LR RN A —ER 2 0 1L A i, WA LR E 6 75— 4l
Y, ERE=AANERSH-T $1000 #H7H R A4 &,

fian, AR TR E AR E KR AT A 2 A=A T IR E R A A
.,

E AR AT REE T T & T S0E T B SR PR A T, R A R
TR T, HIAT T — R4

* F£ Campaign PRI & BT A A9 AR N HT Hems 1E 40 o 114

o BIEIZMNE ZAEIA, BT AT A RN T A — A EIAR.

40 1IBM Contact Optimization: Ff 457



B RFMAEAN T I E L5 S, W20 IBM Campaign User’s Guide,

IR IETEM ] IBM Interact, HSATJCIEHERELN 7 145 Contact Optimization it &
i H.

HXES:
FAEDL AL R il AR 3 T4 0
HXS%:
5 25 BURY 1 BT A L AR S
31 TUAY 1R A B/ N B R T A E S0
32 BURY s R B U R E S
5 34 U 7B OK AT Al S0 U A 2 S
535 TUHY 1A MOREE B7HLINAY E S )
5537 T 1A MORJEER BN E S s
5539 TR 1B (LR ALY E S

AN P E AR T 15
ATREEAE SN SR 38 B A9 T N4
L AR DU 9 HUE S RBAb o, S0 RS T35,

e TN == 4D P auiin . 35l
2. HahiksE.

Xy BN URN/R 40 T 1.
3. RSy,
4. HEEFIRA.
VA i s i B s i £ s, Contact Optimization 25K ]
i ES T
PSS s
55 40 TURY AL AL R A 4 43 T 3 0
HXS%:
55 25 TURY <% 7 Fin e B HL U A S o
55 31 GURY BN P 8 e/ N B R a5 I ) 5 S
55 32 TURY ¢ R R A0 HLI Y 2 L o
55 34 TURY ¢ B R E AR B HL A S 0
55 35 GURY 1A MOREE B AL & 1
5537 TURY reA MORJEER B BN A9
5539 Ty 1B B A”HLIN A E

AN PRIE MR
A FE P LI 4 1 5 R 30 A LN F T 22 .

T A2 ] ST T B AT — AR R . I E T Campaign 1,
I B 7€ R dh I 7E Contact Optimization PIA] . FAE7ELRL T PR /Y i 11 3%

%4 % fifepn 41



o BRSWARSIER. BUEXRE AR, BRAEXIZIIRETHE, S EARAEKAET
C8

o FEET MR (ZhARAIIER) . UL RES R A A RH A B ShES 2 A
RN, ZEREIIRMNAE KA TS, O RE R o IR VIR E R AR, X
OIS T R SO0 AR AR o A 7 i ) 2 AL

YT RZEEM, 77 Contact Optimization H i FHEBERT fh 513, £ Contact Optimi-
zation ZXWISATING, 2OW BRERT M IR IEATIRAL. FIRERT AR MM A Campaign 424
BT 2 T oot A TR AR AT R, SR A R A S AR B A e AR I R E
MHESA . BRARSEAT Tk, I, AR O RN 23 BE A I ] A A Tk A
.

fitn, EA L BRT R AR, EEEF 12 AN 1 AR WIS T
. ALRIER R ATAE 12 7 Bl R AT R BRI 2 A HE A .

UNFRBER fh AR N ER S OF B BT A AL 2 AFRROR R AT ) , B4 Contact Optimiza-
tion 23 A BRIIE AT D 22 BERR ARRT A 75 . INRLL R A A1 RIRE T A1 3R, IR AR e
e A 1 AL 1R B T i 91 A AR P ABT R A, Contact Optimization 233 Y RHGS AT
P B ) it ] E = ASTA). FEUEAR LR, Contact Optimization 2 ik )5 2L T4 A A5
[ELLE

BIRE T i AR — DR Bl TR R PR AL, TR IR RS 2 E SO A SO R e heak
7 A R e A R . TR T R AT AT A E 60 KA
224 1t ] PR 422 W50 3 A SR D, bR U7 B L A A o e AR e ) B N 52
ZAME RO sk s R KU, SLRRE 7 S A1 3 4 B sh 35 B B8 AT (T B
PEHOT . 2 WA LU Contact Optimization 215 IE 176 46 2 HA 230" 5

T Y R 91 36

AFE LRI ENE 2L, §2H IBM Campaign User’s Guide,
FHXES:

FE D Ak U] HR il 5 47 0

HXE%:

5525 TURY 7% 7 BV A Y 7 S 0

527 TUHY 0t/ N ECR T A RN A 5 S

5529 BURY ¢ A R U A E S0

531 BURY TR E T )V EROR T A A LN Y E S
34 TURY 1B K E AT il 200 U A S

5535 T 1A MOREE B7HLIN Y 5E L 1

537 T 1A MR B LAY E S s

5539 TR 1B {UEE AL A E S

AR RN R E AR MR
A IR b O o T R 2 25 M T T 57
L AERACHUIN BT SRR, R

X4 RS F B D R L

42 IBM Contact Optimization: Ff 357



2. HEEE,

X R PR
3. RS,

i A A2 A & 24 il O DR O TR s R A L Y 51}10 e i AR AR A —
(W ON ”d
4. HlEZFIRA.

AN FESE R R T B, 1817 Contact Optimization 275}, Contact Optimiza-
tion 2 W L% i HI R AV £ 3.

P

55 41 TRy 1 AU LI A Y 81 R

HX5%:

55 25 TUHY 1<% P HLU 6 S

55 27 TUHY 1B /NI R b A =AY g

55 29 TURY 1< il 2 5 AL A L o

55 31 TR 1R I /N R K T AR R S
55 34 TUHY 1t R E R ah BN Y e S

55 35 TURY 1A MOREE B LAY & S 1

5537 TR 1A WANEER BTHLINAY &

55 39 TUHY 1B AXBE A”HLIN Y E L o

LALH I AR AT dm R 2R
S AL LI 0V AR G T LA LU SR — B85 B e AL VF A5 5 0 T o
S RT3 R A i A 96 25 0 254,

Fln, HWEAESEHES R EN, BE& %N go_to_interest”’FI S Eb B, A& BN
K HU R 13 B R4 R 1T S ol 2 “go_to_interest” 25 AL T4 BT f 0 21 6% 20 2%
— SR AR R AR, T AS K 120 S T R A AR T RROAS AT AR A ] R e
By, JfeE EAETERIN 0 7E B i MER AT M ARAS, 110, go_to_interest < 5,

T it A2 o P2 M 7 it i P oA 0 P o O PHE — S, S LR A R R
FETH S8 5515 3l b 6 2 b B P RT D HL R O — (LR R b k. R R PR
ME—HEZHR 2 BIRE — DRI AR AR, BTN, 5 F R & R A A 2 ) R R pR
HE IR A SRR AR, 55— A E R R AT LUE 0% B0 2.9%, 5% A i b
JRERIE AT LU 18.9% 0 21.9%, Gkl @I RLT DU~ 7Y wh il As:

& 12, TR PIRT A IRA

HEFI= PREFIER
0% 18.9%
0% 21.9%
2.9% 18.9%
2.9% 21.9%

%4 % fifepn 43



44

SRIG, TS TR BN AFEAEMEA E 30 KRB & 0% 7 RIS AU
AU, AEZ KAl T i P R BT SR 7l Y — &R0,

fitn, Campaign B B G37E R S AR PRI 208 RIS B sk, 3 K i
T AC4s Campaign f (BI40, 7E Optimize HAE ) AYHIUHS, 1% 2N I%F &
PESRALE, N, <& el R el A B SO AL T AR (A,

Y8, 7E Contact Optimization (i SCUSHUN Y, W& LR SAA. B, QI
HAE M EERA R (REE = &F) MPrE s i<% - G gion.  mrim
T 7 PR o ROAS A A 5 SRR T it RROAS AR AE I vh R A A A S AR
TRV By 3 T 4 s ot o e OB

o HRZHEAHNEMEMTEZEE, 1§20 IBM Campaign Administrator’s Guide,

s AXBmMARNEZEE, WESH IBM Campaign User’s Guide,

HXES:

55 46 U 1 AEDG A FLIN rb {8 R ot R AR o

HX5%:

55 25 BURY %0 7 i e BRI Y E o

55 27 TR 1 BRIV R il O B Y E S

55 29 TURY 1 <@ il 7 &AL A 7 L o

55 31 GURY 0 REN% 7 18 e/ N B R il 250 N ) 5 SC

55 34 TR 1SR R AT R A RN B g

5535 TR 1A ASEE BRI E X o

55 37 LAY 1A PURJEER BRI s S

5539 TUHY 1B XBE AL E L s

& AR A E R AR

T A ROAS B A — A B, SRV RS R T A AR, A R AL T )<
SESCERAY AR, PR T R AR IR AR

AR 27 h 35 02 1 S PR RE [ A 2950 (ANl B, & P RIS LORE ) & X
AU PR P, A SRS e o ) v e A R U P 3 A B o A

A YA i PP 81 7 B T e P T U o T e S TR R R b of e
45 Contact Optimization {KRSCHAR KA TUE SO, Fian, #ukH . S5
WAL IR R UE, G HIRT SR R RAE Campaign P& SUIY SRR E T BT EAT LAY 7
anJEPE, G, AIEC AR FRITHI A SKU,

JHRAE L R P A A Y R wh B PR AT RE R S Rt s vk, BRI, A AR T AE
IR 1 T ot R RSOAS R TR B B A T 2 A e o R A R A Y A A
. FARASE W E -SSR SRR E A, SRR A JE M A
B 7 o BC 2 BT S R, (ER, A TR ik vl R U ) A 5 A I e
i i RS B ME — 77 2, R R il B BT RRA SE s R ARAR TR, S AN X A3 i il ) 45
AMRARMSEATIA, (ERE, WA S B E fh AR TR (RO, RiEZ
ROt dhJm PR, A B SO RR ANE ) L IR AN A BN T RE T B R

IBM Contact Optimization: /15w



PEATATIA, LU 3t R U PR, SE O 4 % 4 <2 B A S 4tk i s PR Y —
AIRBPR R SKU”, FEBUIBLT, XFFH—K, wdhal U2, x5 —14
A, T i ] DU DA,

iz17 Contact Optimization 2ifHY, M A A ER X ENAR GERKBCENA M
DA 48 Y HAt S5 ) S HS B e Ml & PR S E LB R K

A I SR g e, B RS R AR B E A CHE Campaign HP SRR S E M
WME 258, iEZM IBM Campaign Administrator’s Guide,

FHFaAE
PRI, BRI, DALRREA,
M
PP RRYE (TRECZHUE) | IBHAREALR.
FELL R,

HIFHHE = 12/31/08
“EUEH R ESE M, =" RIBEAF, 12/31/08 J21H.

Contact Optimization £ IR & A R i JE 151132 6175 Campaign H 5 SCHYE 1 il
PEUA BT pr e . nl i Campaign H5E SCHAT A g db SRR P AR O TR 1R, 2R AE
B G IR E B R AR PR SO, IR A AR AR R 7 A R A A

# 13, R dh A I A s AT

BERF EX
= &F
> xT

WRS H IR & 6, IR A RAT SRR VEAE BT E H R R H 8. i,
“HUEH M > 12/31/08” %R AE 12/31/08 J5 T ) H .

>= KTHET

MRS HUE A H, IBANBEEASLREETISE Y LS5 meH b, #
fn, 1L H W >= 12/31/08”F 7~ 12/31/08 5% H /5 w9 H 341,

< /N

WSR-S H IR & 6, AR 2is AT R oR i FE BT € H IR T H . i,
“ERIEH ) < 12/31/087FR1E 12/31/08 Hiff i H 1.

<= INT BT

RS HWEC A6, IBAMEEMARREAEITE 2 Y L Sarme H 1,
fn, 1L H W <= 12/31/08”F7~ 12/31/08 Bk 1% H HIHTm 19 H 341,

<> RET

74

S 4L AT ANY B ALL™E A 1 — D s 2 A SR . (eI, W AR ER ML
BYFFpiksE ALL 5 ANY, 40°F Frs:

%4 % fifepin 45



o ALL T8 E b mrr A48 B s &0, fian, Ealae a2 A+ $5 JF
HAE 12/31/08 Hiak.2 J5 2] 359 0 # .

ALL BEFERT AND 18555, nFRT:
(Grouping) AND (Grouping) ... AND (Grouping)

Hrp
Grouping = (Condition) AND (Condition) ... AND (Condition)
* ANY JT487& i i ] AAF A 42 AR — A 26 0F, flhn, Rn] e A B4R 3 BA R a2k
9y B - AR O ST A R
ANY BEFEHNT OR BEM, WERWTF:
(Grouping) OR (Grouping) ... OR (Grouping)

Hrp
Grouping = (Condition) OR (Condition) ... OR (Condition)

T AR R A B A9 2R R
AT 7 56 000 B0 AR i o e 1 R 1 L,

A ARV RV RHEBRAT & T FI A S5 1K R
o T AR H R 12/31/08 50i% H W2 i

o BT AR S $10

o URGH N HL 0 AR B L T

FERCRBIFR,  all Ja ARG E AT & F SIETA 2 R B9 B B 2 2 H BT A R i
o FAEUE H Y

o AR R S

oo PR IR L 9 TR 0k

WIAF & T AR A, DUERE IZ I R M PT Uk R HERR. (] any 12545 @)
THLLUE A R AR E IR R (IR aFE s ) .

FE AL F N A& A dm AR AR
4575 P 2 L5 P 0 8 8 A9 254,
L EGR LB TR B0 S RBAM R, R A

X2 RS ST
2. NEEBRAESIES, W ALL 3 ANY 5847,
3. f8RE &
a. MWEMFIEE - ADFBPMGIRN, TR,
b, WEMFREE —AFER RN, BRI,
c. TEZEMFME =AFBPiAME.

UNRAE SR AR RS — A BUP k£ 5 H A B0 m ok, IR n] AH D rh e 48
H 4.

46 IBM Contact Optimization: FHJ'457



DU 2 2 58 B AR 7R B
EHER <= 1/1/07
1AM AE >= 10
4. (k) BN AR TS IR A A A
a. KT EAERME S H GBI, PN,

X 2R T A RS I R A
b. e T RIS AT AR (R R A AT T A
c. MFEABRMOEE B4, PEBANTFTE.
XS B o AL I B A AR
d. XTaAHm4, #HF ALL = ANY,

fE ALL 5 ANY Z[A[HEATHYBLEESE SR N B4R 10 ALL 20 ANY e85

AR s L,
5. MR A RN AR AR R R AU, IR B % A 1 e 2 55 A Y AT T RE,
IR HaliBR 2 AR T,

6. MAREHINFMBTH, WA 5% 5S04 AH I A B T4 HoA 2 8
HArfi g, FBILEMREDRER, SRR ez &,

Contact Optimization 4=V J#{Eiz1T Contact Optimization 25 £ F A {4 & 2%

HILR,

S s

55 43 TRy 1 AU A R A A

HX5%:

55 25 GURY % e B HL A E S s

55 27 TURY 1 B/INE KT b A RN E S

55 29 TUHY 1 il = HLN Y S

55 31 GURY ¢ BN 7 8 /DN K el 85 R ) g S

55 34 TURY 1 s R E R A BN Y e S

55 35 TUHY 1A IASEE BRI Y E X

9537 TUHY 1A WANEER BTHLINY E

5539 TUHY 1B AXBE ATHLIN Y E L o

BRI R MR A E IR
R 9 BT 0 ML SO R 28 70V AR AT (T B (T 700, (L, 0
T B (BT T S B R LR GO (. TG, 8 R 81 0 ) T T 7
S, (S FF 1 .

A R e 2R B SRR R A AR AR LU, ] SR R A R ik A Hr — F
HKSE RULAL 55l G AR R R AR, SGE L T AR I . AT RA
R (L AR G T o i P 4 R 4 SR T R B S o8 R T 81 R R T e R A A T A
AL,

%4 % i 47



48

RS

BRE S FIEAE T b S MR b A SO R SR, T AT I S R A Ok
BRAYME; SR w b E B A (. R RE R 51 3R 5ol T B X S i s PR L4
i, BEATAE Campaign FPOIERERER A IR, MR E G BALSUE RE R fn SR 1915
I T ot o A e A (R A,

fran, EEIERERER MR, LI ERA ST A, BER S AR A
REKHH A ERRIE. R, BRErRaIREIN AR EMEHAT $1 (RRiE < 1)
HO TR R . RS RE T i A1 AR D IR B R

SRIG, APREAROE F B RE R A R AR AR AR B, an,  wl A& P TR
R R, BB AR (75 7 910 3 R HE B ok 1 Rl s B ARG (e i my s )
{14 Ffr A T i

BHREREMINRNELZGEE, §SH (IBM Campaign H 15/ .

AR AEANER~ENARER

o, AT R A AR A AL RS R A X 2 S B I R S B VR T A, SRk
Jo M R 2 B R P R A ] S O (TR 2 AR SR ) B AR .
m, MTaFEEIESNEADT $1 WS, ERIELT, “B i 235
TR S s .

TSR REAS T A SR N R S B R R, B4 R RE T 81 R AR A0
MR SR EMELSG R, B2, WREGIHHPERAESHAENERE, B
PR AR R RE T i 91 R ok B s B R S I AT $1 (9T A Contact Optimi-
zation IR [B] (1 75 b A REASIR] T 24 (IR AR AR £ 1A R 3 R 1 R B i AR D T 81
B Anif Contact Optimization iR [F] 45 5R, X ZF N, HisEtEC S, 26
B AR S OURTE 68 3 R MR 45 R, (B2, WRMAEIImEERED S
HAb 1T e T 1 SRR S E (B B AR R ] 4 R

AR A BERE 2 RO R e B S AE DA R B A R, 3R R R A A A
e

WEZW (IBM Campaign P15, DIARBCE SCRRER ih 1R 10 215 .
BNl

T AR, T IR E
14 FRE 7 it S AT it J A2 1A P e 9 2 7 01

BmEmEE | S8 SHNE REE EECSHN?
1 AR A | $12 $7 &
2 BAHMARAE |- $5 i
3 AR A |89 $10 T

BHBERIIR - THRUEEAMKT $10 KA S ERER AR, AR EES
FAFEEMALII G, BF7 2350, Contact Optimization 23R [7] 7 f iiAS 1 ARG &b 2.

IBM Contact Optimization: /15w



—_

B A EIGHEES - " 7E Contact Optimization [ i WA £ 1AL 2 45 HP B 45 22 WA
DT $10 WA R E R, 18174060, Contact Optimization 23R [FFdh 2 FIF i
3,

EOP T 2 TR O RE T i S R A R R S B SR wl RAS, A A 8 21 RS H
PSR dh A, UL, R ah RS A A AR R 5 B R WA 3 RS AL(E $9, 1
BRERT A SR LE EH IR $10.

CIEEEmANE MR
1. Campaign R Y F i 5UR 5 51 RABEFF T Contact Optimization,

C AR PR i 5 i 53R AE 7 R R o E A, O HAER A SRR L (EAFR
P R, BRI, RO AR A R R A SR, AR
B R il 1) A BEFE 1 T PP R O AR L

A, DA AN TR A T RECAEE. & Contact Optimization £330 A %K,
Rl & AT AT CAE R R A B, (B2, SR I fd I E Vi o R B e 1 4k
F,

Contact Optimization 2x7£“ LI BEIF e b xf 40 75 C A 1 o ity T it 31035 PO L) T A ] 5
CEAET. TR SN, DI X AR T R AR B S, s R X 2
(AR NI EHN) |

AREAE R AT AR E 2GR, WSk (IBM Campaign 715/ .

AT ERAANEFRER

AR ATE Contact Optimization £33 HHHR AT, Zwi e AN B AL 0N,

A T R CH BRI R v, G RIE AN & TR E R () KR
HUESSENiUES

PATA a2 )G, IR BMNR 1% GO Y 7 sChAT,  IB2 n] SR 12 A0 .

A R A G P AR, B — DU o A A0 U 352 A AT 2
ellpeSSl

A AR BIE, g SO B O R,

1. M\ Contact Optimization 2 f“HUMN"HEIT-R, 675 B B A ALY 55 11 8 7 iR
.

IX 2 SN N R A R T
2. HETEL

H S PNEEE, DIARECE 8 N 7 B VRS B,
3. HHREEX.

T2 UL o = H e 90 b 32 ST A 1) 3
B, 5 M Contact Optimization 2T if B D35 151 v B o S5 g 1) )

%4 % fifepn 49



50

EIMIBR AL, 15 A Contact Optimization 21 Y “HUN" BET b, e S MHIBR A AL 55 1
BB A, EHN 2R A ML Z R R R %, JF HATE4ETE Contact Optimization 23
W MR — SIS 25 %08 12 25 4 DA 8 AL A ) 84T A HoAth. Contact Optimization 2374
FR AT A LU = A AT 520, AR Contact Optimization 2SN 2 5, AIFAEE
ARTYR S AZ I 64 07 125

Contact Optimization £iFHINIE NS %

24 S0 o w0 AL BB T P L B R T R AL U B 1 7 BOE SO
AU 1 E L.

F 1S (LA 7 B

FR it

HLI 2 7 UM LT, KERZHN 64 DT, HATRERIE M
IR

W4 F85 Campaign X G BEEH R FAF LR, A KX LLLY R
214065 8., 1520 IBM Campaign User’s Guide,

i (L # PR 7E Contact Optimization 25 PN R 1 ME —

TR (TTIE ) Han AL AL P ik
HL 7 S IR, HER P 7 Be A2 e, ES RN, D

DRI AL SR AR O B 1Y 7 B A il ok

LA GI5

A H 51 S A T o /I R Tt A N, DA X AR A PR S TR B R At AT A
%

IE o

TR BE T EEAN IS 1l Ay R 2 s [ B o o e 8 5 /N e K AR 0N, e, FEE 2R
LA A B0, ErTRed TR EA R AR, Bk, S84 20 EEEZ0 LA
HTa) B A LA E AR R, (HJ2, J& Contact Optimization £37%1% B AT EMHTH
o I, BRI B G, ERTRE S AT AN B, TR R R A

U3 kIR TER B WIURLIRARANY IE e 2ANG S O NI roE S € /W T Bus AWK AWK S
S I T4 B i — 201 I 30 B 0 i /M R A R A

LI 5] SIS 1o B /N i K Tt K LU A A R, (5024 SN v 4 s ] B o %
I, AL S A A5

HEES:
R DU 51 SIS T2 B /N e R T o B 7 )
HXS*%:

551 BTy v AL B A RE S 0

BANGISNFME“ RN KA RBEE" AN
B A0 T L0 7 ST T B 1 b X S £ A i

e B 25 AN 5, Lk mie] A, eAUefRAF AN, SRJe A REES . 4
LT GV

IBM Contact Optimization: /15w



XFRAERERMN, &2l BA LA HNGAE,

][] CAZ AT Contact Optimization 23 MU 2 00w AP 27 . 2 4 AR 25 L0 491
Sh.

PRAFVZ AN G SE, 22 ORA7 X 2 ] S0 rA B ke, T S die /I R T i R o L
RAT B PR AP AR AE T, B, AT R A7 XA S0 A SE B, SR AE AU R SO | B
EUH. 2R LN A1 S A A

GEES S

526 TURY 1 /N B K T b O i L o

55 50 BUAY 1 AR AL LI 4] 5h o

HXS%:

TR 1Y SE 0

FL 515N TE X
B BRIV T B R N AR, 9

% 16. M GISFEE

S &

TERS T B Y o SSTEAE I IR B 24 U R PR T4 7 T 45 5 45 S TR 1 4
FRII B, FRSER R AR 2K, B, T T
SERIRIBE, HUUESAAE . B, ATRIER AR,
WITE 30 KIHRIERSTE 3 AR5 R ETEME
Contact Optimization RN RVFTEALAT 30 K252 ] N AEAT
R AT (PR L3RI 2 S T R L R ) B ot
3. FF ] B A B 3 BV 27 24 5[] R o 127 4 45 o
T

o 0 FoR“ULOUALRT B, Bh{E 4 AUt Contact Optimization 4%
R T 25 5041 3h L i BT U0 R B e RN G
[P 5 AR BN R SRR KT s, B, AT PCT rpig it
FR e H 05 R T A 2 I, B TR, Re
7 FEAE AT 38 80 % 24 ] (20 3 A 00 Ak [ B0y B0 55
SRR ) | MRS, R I YIS,

H T Contact Optimization 43 J%H] ] B£8 % [ 4NRAR £,
B, Sl aeAR /D IR BE it $E 0,

MIREESN MBI AN R A H B AES R H W, X TR, R - T
Hgmmgs s g, fian 2011 48 1 3 1 H - 2011 4F 1 1
H. @48, hHEEGEXLE R BEMIZEFHH LG5, F)
m, ISR R R BB N AL, A ik
HE, WEBEESOS TS (fln 1 A 1 H) &IEM.
BXMTFREH T (F+—AME=12N) SRER, &
WAB T, TEGF L EMY H I,

R, IRALEBEHOLT, 2AETTE H AS R
HH b et s i H . 58— W B R4 H M, 2R
EiRBELSRAH, BaaRBERIZERAY. H-RKEES
WHHIN, MRACWEIFGHY, BaxREERZITHH
i,

% 4 @ feimn 51



6. M PN FEE (4E)

FHB &

Rz AT o BEHLIN G5 i AR/ R RO A R A8 (4R 1 A0 AL
WU 336 e (5 AL L REGR AR RN, 50, S LN T Rl T i
A/ ML,

WUTE S]]

TE LGB 81278 1 fe /N B R T b B0 U, 8 mT R A B 7 (B TR 4 JA 4 AT HY
LI AR

SO AEMSTE] B 7 KN, R A R IRE Y 5 T TR it/ G it B3 A A7 7 ) T ot K
WA Th/ME 0 SECRME 2,000 2, 7

BMGIS: <FEmfE B 7 K T 2011 46 12 /1 AIFGHEAE 2011 4F 12 J] 24
H&RIZK) W, WZNTR/AME 1500 SKKRE 3500 206, 7R3 iE 12
H 1 HS 12 A 24 HZBEEITHRER. B TEFE0ITRHIPRER, NitSEX
Lt 7 HAAR R 1% B T LH AL (5 S T R IR A

T FL WA T 508 B 905 3 B9 /I A K TR it B LU P, T e A B e TR R 2 i S
BV 52 32K P FEL - HA 1

SCRM: <AEWFRIBE 30 KN, R E LT HEAFIRIE A9 5T 7 i/ 7 b 810 AT o] 7 s ) R
BN THME 0 SRAME 30 ZME. 7

MBS “FERE B 30 X (XM 2011 4F 1 A 1 HIMGHAE 2011 45 1 A 31
HE&RMZR) N, WiZiTi/ME 0 SRAME 15 20, " &EE 1 A4
FIHI) Ak p B PR R, DABURAE R S5 B R I 55, W T B4E i T4 H R &
i, AR B HAER R T B IS T e PR,

PSS s

55 26 TURY 1 “f/MiR KR b Eoe &AL o

55 50 TUHY © LA ] A1 0

HEXRES:

55 50 TUHY 1R D081 SIS I 2 Fm /N i R T et S R

AL RN R 151

TR BT A e X LRI R T SRR B A TR AL, R 22l 55 [l SR A T N — i
TAEDISEI T #5647 A,

RAEERSEANE

[B):  EAEN T S BRI L 1) B0 & R R
o PREFETR N

o PRAFAERT U H ORI AR 55 4 2 S 14 B A P

o i S AT AT PR A L

52 IBM Contact Optimization: Ff /457



A 28 NEAFTHIGEA R PR b 2 fem, (H2, FTHLIE R3S i fm i
et o, PE L — B Z A4 5,000 NHELEE, HETHRFIR S —Kel &k S BT
S IR A, AR LU A AR IR G A R, L R AT A AR AR L H R4
P b P RAS R 10 £, ST I R 3R B 28 ok 5 Ak BT A1 R 4 B0 B X 2L 4R 2R
LU L I A ETE CostPerOffer Ja .

SR S - R - ] Bk e = 53 v R 0 e o 1 S ST
BHAEZAE N, H2E S ARG 7 kE, i, XTEkET Rt E
PR N, AR R RMN BRI M EERIZAL, I, BARAGEELR
KR - B RS RS 2 5 R ERER S, &a, R A B A E &R
EgaNiitiiN
Al 3@t HLS Contact Optimization 23 R A X Lou] @, "~ FI LI 5 7R — 4~ 0T i 1) i
FHE.
T R R AT E PR (R E A ) SRR <HEBR/ LG 0] Sl r R R A i
o NEAEEAQECE SRS ETEN,  DLsm s T E N R R R & S .
It Contact Optimization 23151V 1% by > H JE1E B A1 5C T 1 b/ 1 it 51 38 “A AT vy
mn T AR HERR 40 2 T B A IR e R R 8 R Y &
It Contact Optimization 21 IV 1% Aok F S8 “HL WA (14 5 T 75 /75 i 91 3R A Al 7
i 0 R S HERR 40 23 T 7 H IR R e PR AR I &
It Contact Optimization 21 W, 1% A [ JE3E “IF 0L AL {4 96 T 1 b/ 7 i 271 3 A Al
i B R S HERR 40 o T i R AR I R
It Contact Optimization 25 1% A2k B A8 AT P18 1Y 0 T /5 Sh/r dn S 2R B AT iy
i R s HERR R T 2 it BB AR I R
E IR RIRR &, XTI e B A, FTH S R B DL Bk 1R TR AR B PR I, il
FH R 2025 & 0
o BB /N R T b B BN, DA T R A ] L O A T AR
TEWFEIEBE 7 KN, Sk B SETE “IF 0 Hro 0 1 5 T 75 b/ 7 i B3 AR AnT 7 o 0 8 At A 1%
It Fi/ME 0 SR 5,000 ZH.
o A FR /IR R T AR B N, AT B A K Kk 1) L T IR
TEWFEIEL 1 RN, kB JEIE “HL WA 1Y 5 T 75 b/ 7 i 9138 AR AT 7 o™ (0 7 o 50 1%
T iR/ME 0 5K 5,000,000 2 [H],
o QEE I REHN, DI SE A IS ShTE R Y.
T i/ i B e AR AT o ok B R E AR IRE I $ 55, CostPerOffer (160 HIM
Y/NT % TE 1,500,000,
FE SCER R e D], ATl R T AN P U R R L A

o QUEA WORBE BHLI,  ATA PR AN 22K 5 B 9 L SR AT i i 1 95 S5 ot A3k 2 ()
—PA.

% 4 % fRimn 53



54

XA TG B A A T R R R T, IR ERIOR B IRIE P A IRIETH R T
T o/ A A R _EARAT R A, IR AT TE AR T B 90 R IOk B JRiE
“PIr A SRAE Y 5 T 1R it/ 7 e A1 3 9 SRR T

o BIECA MAJEE B, MTA CRAT AT N BIFE SRR A AR R R A (B &R
APR) ZJa A= ZR G H-RRd (8K APR) .

XA TG B A A TG R AR T, SOk B BE T BE R e T
A/ AR AN E B R RI R A, IR A G SETCRAERT T B 90 KA IOk A IRIE T A
IRTE” 0 5T 1 /T i A1 3 R A R

PR ERAE QIR R 57, Al Ol H X T 7 LU SR i ] S LA A oK

o BIEECREAE T RN EOR T SRR, AT R ) R Ak B T AR AR
A A A IR B A N, T ORI TR] B P AR RS AR T, ARAURA — 4
FHT5 B I [R] B Ik SR OCRBR 1 2 i, AR AT 7E[R] — R TIX I &R,

XA AR AR R AR T, EREBL 7 KA, R B RIE R ERE 5
T /T i B2 AT AT R Y R AR BOY 2 TR ME 0 SEROR(E 2 Z 1],

XA AR AR AR T, FEREBL 3 KA, R B IRIE R EROE I 5
T /T i S AT AT R Y R AR BOYV 2 TR ME 0 SERORME 1 Z T,

XA TR R i EEANE S, EREBL 14 RN, ok B RE PR LT
ST /T AR AT AT R RO R AR B A T RME 0 SRCR(E 2 Z 1.

XA AR MR AR AR T, AEREBL 7 KA, R B IRIE IR L 5
T /T i 1 AT AT R Y T AR BOYZ Y TR ME 0 SERORME 1 Z 0],
o BIERcmOCEA R A BN, DUH RAE I R — B [ 2 RS E O R S —

HH.

XFA TR R i EANE T, EREBL 30 RN, ok E RE AT IRE
ST /T e 90 A AT R A Y AR e A O RO 1,

R —EE SR
f# J§ Contact Optimization [1) %5 — 77 ik 204 — LA B 55 1 2B R,

R A AR — AR E R R B, (R, DARR TR LR,
H HLASRE G S AT A P SR =5 4k B ey B B

STER — Rl —FF, EHEAETR N IR TIE, SR 260 G0 5 45 % 7 19 00 5 i
B EAIR T RGBSR, RIS, 2T R % P I 2 5 Ak L0 3 0 —
W, IR EA 3T 5 R R B[R] i s/ N R K RCH T T A PSR FR A
BEAb,  HELLARRY AN A B S 5 S AR e — R AR .

i B SR A AT IR RRR (BB UE A ) BEHF (9 HEBR/ 048 LU SR fy DR 58 A i S

EIHTR,

o NEAIREQIECE S ITFEEET AN, DU GIAAT & X B R R AT Y
#.
It Contact Optimization 21 1% ok H HRIE  ELAHIR AF [ 5 T 7 div/ 7 i 91 2 AT AT iy
i A T i HEBR A0 20 T 3 B BB e AR H A1 R Y & .

IBM Contact Optimization: /15w



S SCIERIRR . X AT e R A R, I HAD R B AL (Y R R . R AR
ol ] 8T 3 3 5 R o i ke

o AT AT B A A R BRI A R N R K T A O, AR R R T — A
7, i S P 1 0t 2 AR 22 U,

FERFE B 30 KN, 2R H EE AT B 1 56 T 15 S/ i db AR A | C IR R B,
YA TH/ME 1000 55 KM 5000 2[4,
o flEcERIAE RPN, DIEREEA SE ShTE A .

X R o/ i B R AT AR R R R YR IE AT AT IRAE Y 345, CostPerOffer (1)L ALY
Z/INTEF(H 3,000,000,

SE SCRERT I, ] fei XS T AR ASR P R U SRy OR A o S AT A PR U, BB AR

R T R AL B — AR 4, SRR DL A S AR Z2 8,

o BIECA WOARKE BN, DU RS 20K A R B R i 238 2 R — AL
XA TG TR A R AR T, IR EROR B RE T A RET T
AR RAS i = AR ACHIRT AR, IR AMATTTCEEAER T BE 30 R NIk B BEE P
ARGE IR TR A = A7 B HIR fh.

o QlECRORCER R AN, LUk T SRR R SR Y — 4 A,

XA T AR R R i EEAN &, EREBL 30 RN, ok A RE AT IRE
KT R AT MR = 75 AP EE B BN 1 1,
R EOR A Z AL R U S, F L (R R AL O R R (LA Ak, Tl X T f
B LN B4 £ 5 e 5 o S B R Y 7R

o BUERCRANE IR/ ERCR SRR, KT OR s SORT Ak AR T RO SR
18

YT A5 g AEAm g PR A% 7, FEREE 30 KN, kA REECEHIRE T
KT b/ B R AT A R SRR B AN T RAME 6 SRORE 12 2,

o QUECRAREECHN, LIS iR R E P R — A,

XFA TR R R E S, EREE 30 KRN, kA REEMIE T
WHAN M 1,

% 4 % fRmn 59



56 IBM Contact Optimization: Ff 357



% 5% RENH

H[FE IBM Contact Optimization i Fil 73 BOR A IEAE H1 i & M 9 0 A6 Bk X A%
R AT RERT Ah UEATHEA, ML B AR B By, BT 2R AR Y B BB, Contact
Optimization 2> i KFE R OCT H 73 KUiy EA,

P RCR R AL RO . B B BEOR AT IR B SR, ISR Contact Optimiza-
tion AAZNHEFE EAE TEAH TG SHILJC 6 — R dh AR 5 — Rk, BB R AR
19 7 JCH R

oy E L EEEME, Ebr b, AR AETE S H AR RAEME, A,
A, RURE LA B i R AR )

TEPEALHIE], - Contact Optimization 2 AR DA AL IIFN 249 S R BE B v B A7 sl 2 A0 A Bk
AT BUBA,

AR A — AN J7 2k AE Contact Optimization s 7345

o i B BB 2 $i4E 183 Contact Optimization H, 773 Contact Optimization H
SR it e v B B BB R AR B — e BOns, 0 o B B

o B ok T shim A B A BEARR T A A SR R AR 20 T 3 % R AT R A
I, 3l B P

SR HOT DU IR/ R I N, BV IR TR T 1, BUGE/NVTESET -1 R

el M, B4 BA 50 B 5k R AR B AT R AR K.

99,999 =M -50,000 F 50,000, IR SEATEEEE 100,000, #E4 Contact Optimi-
zation 1] figiE [ 75 &L,

& Contact Optimization ZIEEEAER PCT FHITHFR

AL E 4. Al il 41> Optimize JiFRAEH R Frd K R%E (PCT) P
BB W7 R AR AR o (B A — AT MR |

25 Contact Optimization 2 ¥ f) > AR &I #0 7 B FUHE E 100 B0 BL, 620l I
SRR 2 09 B4 o i A <0 B A 8 B 7 E 0 B ORI RIS P B

AP AR AR ) &5 SR R S A e 1% B B I BT B s K oy BUg 8 #) Con-
tact Optimization ", — IRAF @R — 0%

ScorePerOffer FEAELERA PCT H, JFHi#H i Optimize WARIETT, LUEK 4
i fir i JUIE R 1 43 $f% 3% &2 Contact Optimization, H1% Campaign f ;' ffi il Optimize
WAER I3 TR, ABARZAE PCT HIE R F B, JHIE ScorePerOffer S-EAI(A
T B AR ECE AR R B, X S A ] DR AR A At A 2 BT RLE IR AE

Bt

© Copyright IBM Corp. 2003, 2013 57



ScorePerOffer FBURTEBE G N T A I HME — 70 BB, B0 HC At =7 B vl FIAE #1%
PCT (387 By, R BT 7 B i 2 AL AR, A5 R AL B GR A 87 5
B AT JHAE Contact Optimization 23 ¥k Y7 85 Bx.

Efw A BUN T R E B S A TR A R AR B, BN T BIRIK RS
R R R B T 40 O M — R A5 B o R B R FE
P, Hor BT B R 0 A B AR BE o B es i Rl A P RO B T A T 40 1 TN AT AR A
B B A o B RV AR AT R E e B SCER VT4, BN, R R A B TR R E TR
BE, BFRTRERMEITHR.

Al ffi ] IBM Predictivelnsight ¥ AT fa] H Al 7 g A5 0 4 > A RO 70 450

SR DU IR gk, an SR A 8, I A0S 0 R AR R, Al
B GO S R, U BN ek 1 40 RO B, 4 SO R B 4O /M
ScorePerOffer FEBIRIF AR, (& ARG F M EE 21 Fr A B PR il &R i .

FE R

514 TiRy 1 QIR R 1

%5 7 UK 1 Contact Optimization #5455 1

HEES:

%572 T £ 7E Optimize I H0 40T B o

HXS%:

%5 73 JUHY 1 Optimize AR/ 80T -R 2% 1

1% Contact Optimization ELE A{ER PCT RIS HFE

1. W¥% % Contact Optimization <& AT LT+,

2. BlRESH.

3. RlERSHFE.

4. TESTEFELYES, H Contact Optimization BEHALF 704 PCT F B,
AR EAE ] Optimize AR A7 80 VeI kKt 7> £if% 3% 2 Contact Optimization, JIf
27 A ScorePerOffer F-EX.

5. BLREFERL.

“VHor g2 R B R 0 T 07 ik DL R B B

1 F 7 B RE B S F B\ 0 30

58

QSR BEA LR TTIAREIY A po B, 0 28 i A B b T shi AT R, el AR TR
SRR AN 3 T % 7 AT HE A

SrBUERE VPSP B Contact Optimization 237 P 43 4L,
] g HL A BB S A AN 0 T B S SR A B, ton] DR A T A SR AN T

(AT i A 22 IARKE Contact Optimization FiE B A A BORREH G0 %, AR
L BT B PCT AR 7348,

IBM Contact Optimization: /15w



S ARG BT LURAT 07, I Bl R 5 SR A SUR R RAL A fe A A
. SR, W AR A, BUM (L, BT e R R B R
WA BoBs, b TIZIR Y SRR, Contact Optimization 2xfi KA OCT
R GRS T G UPNANG % S € L R eSSt | Y U

T RIS PR % B0 T Campaign, Jf HAEHPHATEM, AXEZFL, ESMH
IBM Campaign User’s Guide,

A[7E Contact Optimization £ HF5 i W8 75 ity A1 5% WAk 4043 T A7 4 B B E o] .
SETT
Contact Optimization 23X #X{% B 25 1 570 H AR i 4.

B BORFEAL T g 07 S, B S BOR R FE LT IRIF B 2,
XSS R B A A L

H}

EH‘II | Bprm.r; | Campaign  Anahytics

All Contact Optimization Sessions »

My Optimize Session

. x 2

Lact nun Triched succesifuly at &7 19009 11:09 &AM,
Searimy Me thaad:
Manualy snter soore matrix

Sqare Matrin:

i o b
E
=]
=
]

AN Ofers mnu 40.0

B

Croic]

Student me

Contact Optimization 4% HZIH TR I, T Fimnw:

o WMRFTAEMMGITEIEE PRI EE, 84 Contact Optimization 43
M AR S AR MR EP N EREAZR I, Ea80EE R, AR
mn S CHTE R PR A 10, ANSTECITA R TS RIS AT C4 f1 CT
M A2 e vh i AT, R, Contact Optimization 4 F{ 10 M7 X 8680, 20
i, RTEEFHAREHSREMCHMmI B /s sCEhm AETE, XEHITImsgh
RCPTA R S E & T R I EEE 10,

%5 % WwEM 99



60

o XFF TR HALEE FOT, S RIZE T E SRR EURAT AR - B B8 SO B

%, Bitm, Contact Optimization 2584 i 5 RIS HEAN 0 T3 C1 HIZC &R MY (H
TR 25, SRR SRR dh AT IR (S RIS PE A 43 T3 C1 B9 SAR P (E Y
THEIE, BF (10 + 40)/2,

TSI V4T AT (R 9 302 AR TG
BT ENREEMEESTIZNEKREA
%, Contact Optimization 24 T 1eMs LA 3 T 06 3 I e % 55— M,

Contact Optimization 237 7& J& T 21 KP4 7> 7 K R A B 08 T Fros:
o URAT AR HEME A0 2> TS AR A AETE B MR, IR A% R M BOE“ A

/TR & IR T R TR R TSR B (0. U, NIt
BT A T — A

o AROUCH A — A SRR TP E BOR R, 8202085 3 N9 20 BOR Br 4 45 S g

PEAN > TR B3R, BRI, 7851200 AR SCIBCHY 7 a5 T 6 45 SR P 4 5y
MRS, 2RENZ .

o AR ZARNEEA T TS WA BOERE B, IR AR B BOR AL T 0 BORRE

R — A (siR ) SRESPEAN T T h i . Bian, 38 R DL T 73 308

K17 RO EOE

REER Cc4 [ c7
MER S 10.0 10.0 40.0 10.0
S¥EM 10.0 10.0 25.0 10.0

FABRRNFI BT RGN 15 C4 1 ClL, %K ER AR B M1 .
SrECAIZICR AR IR 10, 2AE S PR b 512 R BT R 19 5 — A SR VAR oy
M (C4) Bz e 2.

15 FAT BUAE R SR TF B N\ 7T 48
I ARARAORE Optimize sk PCT hAUMIAAL, i5E M BRI,

1.
2.

5.
6.

W% £ Contact Optimization 2§ {“iH4r LI,

Pl RE S L

X4 RV o 7R I

BT FEhi N BERE.

X2 W BUE .

A B H A B, IR IS T AL
Contact Optimization 23 2l %R B A28 1 50 A B0 50A.
Xof TR A O IS N B A~ e, KR E A D IR,
PHREFEX.

X2 WoR T iR, BRI R RO T4 Ok, A G A B MRG0 B0 B DA S

X

Contact Optimization . F 3l ){E.

IBM Contact Optimization: /15w



R 1 73 S XE P4 AP R T AR SR B T 20 90 T 47
A Tl SR AR L e it TSR I P 200 5 T 3 B 48 A S B
T A AEAIE AL AU P A A F 20 7 AR PR AT 23 T, RS0 e R SR 40
2 B AR B 0 RO 2 5. BV S SOHs 3070 5 it A0SR s P 240 2 T 0 B0 6 7 70 %
JEFEF, W25 Contact Optimization 2 ¥ Y FT A R b IR IS 4173 117 47 B A A2 (A
e,
HHR O R BOERE, W55 200 IR I O T Shi O\ o7 R R AL T 2

HIRA,

R E MRS A 5 T
A 20 B8O P D R it (H RN 2 T 81 7R ) 74 S v S A A 1 o R SR 1 240
T8 247 B R B HE e
1. WY % Contact Optimization £ i At ff B BEIN K,
2. Bl R AIAE— BRI
o BT R A
o iRl i

X 23 JE T BT s 1 i BT s Al 23 T R A
3. Huh R AIME—

* G T SR R

AP BRI T

X2 R BT R T 7 B T R s A 43 T U
4. EPRIA B AU I R ORI RN 0 T .

Al Shift+BE L Ctrl+ B & LR 241 & 8405 T .
5. BT A TSR, DUKE X R o mOOR PR 0 T A8 2B B 4 R o SO0 4 A 0y

[ERZE 7

6. BT X SE R b SR MR AN T B, 3 B A SRR SR T ol I 1) L
Sk a i) Tk,

7. B RIFE.

X SR B IR

%5 % wEM 61



62 IBM Contact Optimization: Ff /3574



% 6 T ERATEINERITIR

AL AR JeAE IBM Campaign  H A BT 8K R A0 51| 3R JF X SR R KL & 1BM
Contact Optimization D=4 fifb Ik &,

)G, Campaign 2ARFIXLMC AR, DUBAENTSE 316 shrb 6 AL

A T E U R B 91 R EORFEAE Campaign HATE S — £ 4 Optimize i 2 B
E, AR AR, BE Optimize JiAERY, UERES1Z LRI
KKK Contact Optimization 4x{f, It Contact Optimization 5 42 TiZMFER
I A ) T A TR AR

TEIBAT T A e 1% s A CIC & W ET X 4RF 2 Contact Optimization 23542 AU 215 &
MG BmERZ G, BaEi7iZi k415, 1% Contact Optimization 215423 W
T AT BNk A= B H Campaign H A A6 5 Wi AR R 22 210 09 © LA B R Y 91 3%
Campaign H IR0 SRR RN AT RE 20K RE A MR HIAEVE e A, B RSB, HH
TR R R,

fliZE 4 Optimize FREHGRIEE
) S A T LI R AT AR AL, % SR AL B Optimize iR,

AR B AR (4N Select JiAFEEY Extract e ) 2x¥f i @i #2143 2 Optimize i
. MCHE Optimize JFERT, MY i%FEEMP™ Contact Optimization 2 ihHIIGX SUEL &,

Bl HAZ A m Optimize PR ALK R EIE AR, N — A0 b B AR AL 3 1Y
A RA N — 0T, fian, SERERPEEMANCEZZH) Optimize LR
Select JiiFE. Selectl HAYEE R M, — 1570, Select2 HAHFLLER Z M4 A% 7 — HT,

Ak, A Optimize JFAEABARL — 0k — MM, BT EFREADDE, FHI, EXT
Contact Optimization J&—MREEMME, FEIKRES A HE M, SFHRA
“fd” (Optimize JiAE) WEAEICT 2RE A R B A RA W, #2E X, B
0 B ARG =R 24T, B, FE[ —HCRH BNE — Rl ikt &2 R R H 1
sl AN R R kA4, 202 JH 24> Optimize Jiife. FERTAAAEIH, BT
[RHfkE Selectl Fl Select2 (KR EHBTER — Optimize FAEN, FI, XLEEERLA
AR — A,

AITETAEE T HAA £~ Optimize Jiife. fEBIZ4> Optimize JifE, FKAAR[R A FR &%
£ £~ Contact Optimization 233, @, ANRLEXS T A RIE DB WM ES
— M, SEE - MRARECRAE EA.

fliZE 4 Optimize FREHHRIEE
RE B AL TR AR Optimize WiAE, DIATEACAL AT R,
L A 2 8, fE Campaign HAIEAFERE. THE T Optimize AR A
TR WA (#an Mail List ji#e, Call List JiiFEEl eMessage Jife) .

A RAETEH G S AR R R E ZFE, iZ0 (IBM Campaign 18R .

© Copyright IBM Corp. 2003, 2013 63



2. WX SERPEAL PR AR 2 2 Optimize JiEE,
PITFEG SR TS B %) Optimize iR AUFEATE 4576 i F2 A,

Dpiimize

B iRz SR FREFEALETRIZER
AE H AR 72 4% (TCS) 5 Contact Optimization FLA(# . WA TCS Ky
m A BT, TR AR R R BT EEE R TCS, B4 Contact Optimization 237E Opti-
mize i A H XL BT/ A AR

HxRMH TCS W ZEE, &M (IBM Campaign P15 .

IR FEAE IBM Marketing Operations 345 1% h30 H # {# F] TCS, IB-AF A Optimize i
BT BLR s, BT DA TAR AT RITFEHE — FE SR HIIAT Optimize JiE. I,
WITE TCS i Xt aifit Optimize JiAEAP 6 AR FTA ROCHIE &, RG4S T
A PP B AT I B B ST R R

HXH TCS 5 Marketing Operations & 45115 sl 50 H ML AL 5 R KL & 68 JH I 215
B, iEZ IBM Marketing Operations and Campaign Integration Guide,

BLE Optimize iz

1E Optimize JMAEH, A& SCHMRLE(E S (A fampiee s on, BREERs 5 DL R 5440

Kk 2T,

BN E Optimize e, WAAUNCHE T 14T,

1. BEFREAE M AR R TT, WI%E 65 TUAY ¢ ¥E8: T AR BTt 1 H Tk,

2. PCECEREH B, Wz 65 iy KR H WA A IR 1 Tk,

3. BRI ICLE BT, UNEE 66 T R B R A AR IS HOT 0 TR,
BT e LSBT R k.

4. ffiiZHiFES Contact Optimization 235568, M55 70 WA 145 %E Contact Optimiza-
tion 21 1 HTIA,
AP BN LS 2 PCT,

64 IBM Contact Optimization:  Jfl P57



5. SrBEsT G HNE 72 B v AE Optimize JiA%E AL/ ECFBL 0 HPTIA,

A E A X S 2 DL Optimize JfLREUEAT T34,

Optimize FitERY BRI~
% Optimize WiFRSMRLEATE, HMVHIF .

AIAE S BE IR o AT R BT 55

o WAL F] Optimize ARG,

o WEXMNT Optimize FiFEH KR ARLICESERHE (() R H .
o K (BREmIIER) R4 Optimize JiARHYHLIT.

iE: Optimize JiAEH T A HRIGHEK R H BIESAHE, 85 Optimize A SCHRY BT A
PR, T DX SEHE AR H ERL AH A],

FHRES:

i I RE TN

55 66 DU 1 K i it 80 75 il 31 3R 20 Bl 45 B G

HXS%:

% 67 TL[1 7 Optimize JLFEM AL LI RZ% )

EERTHANNERTT
Optimize JiAE ] — el Z A A BLIC, MITEESE O 1% 52 1 A sl A 3503
JC. AT ICAY AL — A A, AT R 2R T U R B AT E L& i
AT U R AR
1. Higd; Optimize i f“7 AL IR,

X 2 SR AL IR
2. AR A RS A HOTIE A, IR ATE R AT BUN SR R R 12 H T,

BT AR R AE S L R BB T A FR S,
3. MRABREREZ N MARTT, AT IR

a. TEHATBIN NGRS BT,

X2 R PR A RO
b. BB BRI Optimize iR PN FEAT A i AR 8070 55 30 1 2 R E,

c. HHAE.
4. HATHRRE DURAF R AR L .
P
r Optimize it A% (/3 e L6 4
HXS%:

% 67 T 1 Optimize JLARMY /ML IR 2% 1

KRB BRI RETHERR
fh T 4 Optimize JUARIEAT 057 47 1 6 20 A0 P, 7 DA S 4 £ 36 0
A,

%6 W EMTRNERISIE 65



66

AR R A — TRAE ik AR H

o FORMECRHE B (TR H 99558 DUE #4738 ) .

« HCEECRHEN (R, WEEEZITHEY) .

BAEZ AR H WO KL, LAl £ Optimize AR, BREWEH T, AR
FHWIEREARF P () .

1. Hiify Optimize YR /AL 1T R,

X2 R AL R
2. FEBRARH WP Boh i A GR E SR NEATHR R H W,

AEF B g SR DUAH R H
SRR AR H T B O, IR ABE IR H IR AR a1 H .

7 A e R AR S R T EL LR B T
SRR, T AL AR AL Optimize JUAEH 4T LER A HL,

] PR B AR FLOCR BER TR R, 2R SRR B AT U R K,

i R ARE A AT R R TCS T E T AT, I HE R
Bitss TCS Hiy#t, FB4 Contact Optimization 23{fi i TCS %R /Bl w b, I
HIE B,

1. Hidy Optimize P« fc” IR,

X R AL IR
2. HLlEIT AR A Y BT 445K,

X R R 1% FIT AR,
3. Huh S EE M.

X 2 SR RO R e
4. AT R ATER Y, SRR RS I B T A B A R, SRR SR AN,

A Shift+BE e Ctri+BEHEFLZ R, 0 Rl mah s i T Ek, M
MBI T 7 b
5. HuR R DL SR AR G B

X 2 R P BO R 7 L AR B T — T A R A SR, IR AR i SR A
T A= WA T AR, IR T 2R B AR, IBAR A2
i 2 SR AE T AR, SRR Y A R e R RO R A 2 AR A T A
T,

IBM Contact Optimization: /15w



KR

%5 65 UK T Optimize JiiA% f73 L e IH K 4
HXS%:

r Optimize i 2 (1“5 1B K5 % 1

Optimize FHEM“HE"EINF5%
A vl S R Y S

% 18. Optimize JiFENT“ B0 WETT-F2%

FEB ik

A P E Sl E A NG ST

FIT AR A7 B e A BTG ) 24 9.

T it B 7 S HE-5 BT AR S IR 19 7 i T i B3R 1 475

USRBEBERE T — A 70 b SR A A2, TR % ot T A SR B AR
WoRERAIR, RS T 2 E e R, IRAREA SR
an” o R FESLAL, R A R S O R R B 2

JE T4
iE SETCHE T B PN AT AR A E S R R AR (L
3 BL T il K5 T R 72 20 L4 BRLE,
EPS it
5% 65 T T Optimize JLAR A7 fiL LI 4
BXES:

565 TUHY 1 BERE T AR HLT
5 66 BURY 1 5wl SR il B3R S AL 4s T

Optimize FEH“SE”EI+
Al S50 TR R AL B S 50 A F i e

T8 S HC IR R IAT R AL 55
o e B O HAR E S UL w R PR A T,
KA RS S B R R .

i 2 Tt e P AT 2 B Y o ot R PR & R AR S RO BRI R B A O BT R
i i B S B T R A R AR S g T E

A B RS H0 BT A T 6 SR B 2 B0 7 T A 0 A i SR .

L. SEHSTE S B RV B S AR, O ELXT R SR AT S 8. il Bbs. &
AT IR A DL I APR, OIS X e SR SR SR B (. ln: <R R
O T R L $5.00 (XM TEAFMIEA) DLk 7.99 (T APR) |

2. MPRIEILE AR AR A SR, SRR RRE S, AP RE SRR
SR o JE R A (.

3. SEAHTHEhAE B I Optimize R0 & 40T
a. FEORCEIR B, BCA&R B RORR RIS &R,
b. FE“SHCHIR b, Rea RO AT T S

% 6w AEMTHBKARNIIR 67



68

o CKECB R BLG BT e
o KE{EH $9.00 J3FCZa <t~ F Y ROA a1
« KHTMAEFHIAE APR i 1.00 () APR Wi 2 R4 T B
c. TE“SHCEIR L, A“EE KRR ST TR
o BHECE & R BLA BT o JE T
o H5(E $12.00 SrECLS R o AR R
 BMHTMEMHA APR JZE 1.55 1) APR Mt £ JRAEFEL
d. fE“S8Cmm-R B, X Fm-Rma, BHTAEFPREA APR JEE 0.50 1)
APR Wi 2 R4 7B
WAE, PR R R, B8 R ECR R S ELLS BT, S AR e SGX 4
SR i T .
FHRES:
PR A HE O AR E S O R i R Y BT
RHE 7 P2 28Uk i R
HESE:
% 69 TR T Optimize JFEHI“SECIRITRZS% )

EREAEARBEESHAERREIEENRT
oG PSS ILAE B A RE 2R, AT 1T A £ S R A

BAMMBSENSEEE (ARG ) —BIURIESH Rk £ WERIFEZ A
I, WA =N —DHIC S BRI, T R 8 BT T L2 5
fEE PR, Bln, FREE — < fm R RS A A T (B, m (e
ARAER ) o XEF R, Al HARA R, M-S HermaErt. Ei
BT, AEEFEROER S EIT, FREARBCE RN 129% (—PBAWEI IR - [F
P AR 2, AR E h 18.9%, WA T A HITHIfE IR & RRMmik
B =R, IEAR =R (a0 BB AR,

1. Hiidi Optimize JiifeHY“SHCEITE,

R WA BB R.
2. NAFBEITTEFIIIRNESEIZET, S0 frEET]
3. b EE MR R ARG .

Xz A SR Rt E (REAERE R IR A ) T SRR,

EPS T
%5 67 T 1 Optimize JFEAT“SHCBEII R o
HXS%:

% 69 BUHY  Optimize JFFEAY“ SR EIFZ% 1

KENEASHLEREL
50 5 0 S H R SR AR & FURAE S HC IR B 1T b, AR S
Tl A 5 A

IBM Contact Optimization: /15w



AR BEFE AT, IBARFEM AL Z UK . WERESE (TR o0l BasF
B 5y Bo AL 0 A BT B B . 2 RS R SR A SR B AL T 2 e R A,
AR H AT B R E - R S AR R AR, IRAE S
BORPIR,  — BRI E — AT, 55— R SR A,

1. i Optimize JiAEP RS HCEDUR,

X2 R SHCIERTR,
2. BT LA BT, %A A B O e i A Y S 5P T X
3. ZrPodE:
a. WAREHEREFRME, P25 AME.

b. AR A BN T BLA S A U, IR Z BT R B SRR R T
B

4 {&i21T Contact Optimization Zi&M, 2 H ST B OZ S HAL R dt s LR
fi.
4. B RBRE LLRAT A TR AL
GEES A
£ 67 R T Optimize JARAY“SH BT )
HXSE:
r Optimize JiARM“SEC LI RS%

Optimize REAN“SH " EMF5*
ESHC IR R ED T E .

# 19. Optimize JiFER)“ZH LI FZ2%

FR i

X FHIG Wt — a2 M A LT,

T i G AL SR T e R R Y A4 R

ZHRATR GRS B R bR 4475,

I e e NBEACT R A, BU%FE(EI24T Contact Optimization 25 i
2 Bl A (R A I 2 B R A B

IRAETF B Bl AT R, B, HPF, R e e &
URAE T BOR BRI P AFTER AR i DL R — A s 2 A A 7B (H
RIEANFRBIRI L) Al nHAs,
BRIEFENEZEE, 1§20 IBM Campaign User’s Guide,

% 6w AEMTHBIKRNIE 69



70

GEES i

55 67 BUHY 1 Optimize W% S HC VLI 1

EXRES:

5 68 BURY T BEFF A B O AR E S KU T s PR A 0 0
5 68 LY 1 A E 70 L 20 2 XA T i J ok

Optimize A “LIL”ETT+

TP TR b, AT4E E 2Mis AT AR BT U AT T R Bt ) PCT =7 Brisy 5 Bt s i3k
Z K% ZMWA Contact Optimization 231,

iE T Optimize fifE, HAEWTRE — 1 Contact Optimization 231, ZLHF AT
HIVIE R KILEE L Contact Optimization 2375, WHTEZ A Optimize JifE.
HXES:

r &7 Contact Optimization £3{f I

P X PCT Frs BAI 03 - Br it AT o) )

HX5*:

%5 71 JUHY T Optimize AR DAL LI -R 27 1

f5E Contact Optimization £iF
WA E RAERES Optimize JiiFEH 251 Contact Optimization 231,

TEUEFE Contact Optimization £33 24 HARAL BN T prid ik & (GERRHE
BT H A2 554G Sh s AR R T U R ), AR R AN I E AR AL G R 1 E,
1. Hidi Optimize JiFEH AL B,

X2 R AL B

2. #“%Y Contact Optimization 231" F B, HEMESRH

X R % Contact Optimization 23757 [,

3. BEFSEATEIUE R AT Contact Optimization 431,

AR 1% Contact Optimization 215 EAMMBME, AT HFEET M RTFE
RIS TS

4. BhFRE DUR AR AR AL &

P

r Optimize i 2 MDAk L5 1

HXS%:

% 71 TURY ¢ Optimize JiARATUAL LT R 2% 1

3t PCT FTRHIFINRFRHITRRES

Optimize JiH%2: a4 T 75 4L (638 BT R % (PCT), Hrh @ff 2 AT BE,
FESYRCRT G LA SR H. PCT oh il BEFREEAISL 7 By (W UIIRIE s 1 A LA )
AT S B 7 BRI 2R,

IBM Contact Optimization: /15w



T AT A L A A 3R T Bl CURAE A B, EURA B BN AR R SO AT
(ftm, SRErRE G - REHEE) 1A .
1. Hifi Optimize HiFH f9“fLfb L.

X2 R AL B
2. Bl B R A A B ORI T B T B
3. HuRERm.

E“FHFEOEIH, % T RS SARM )7 B R TEF — 17,
4. NG EWUN R R BCE S TN AP TR,
5. Bl RATE DIOAF G ARG &
P
5 70 TUHY ¢ Optimize it A% A DL AL 525K 1
HX5%:
r Optimize it %M “PEAL LIRS 1

Optimize R “LH"EINFS5F
A IR LR A

7 20. Optimize JRFERY“PLAE" TET-RZH#

F& ik

%15 Contact Optimiza- | 2V 6 B4 B £ LU REEA). Contact Optimization ik, I 2 it
tion £ 4 L R O A R LB .

{5 7 B SFEREHR - SR AW % Contact Optimization BUHLZ T BXl BRI+

Bt MA B E B T AT I R A 3 2119 Contact Opti-
mization Bk B 1 H .

KR - FIRALT BCER B e 9 288,
TR FEREW - FUREC WU 5 Contact Optimization A7 %7 B (141

PEETF B AR, WL £ L7 B Contact Optimization A& 7B i
INTE“RFEB B TR — 17,

RFR - WREESE Contact Optimization BiAfsR, LB E 4 4E
Contact Optimization £3iEII Y PCT, HARAMH257R4H i 1% Contact
Optimization BARFE M F B, WL 2 5 B B 55 B R TE T B 44
PR B R IR — 47

B4 H UV T 0 B T YA AR 1 B 2% BOX e 1 B, BRAEC TR
St B, A S S /T R T A DSk ARV R,

AR EAE HATAREL T 215 B, WS IBM Campaign User’s
Guide,

IRAET B VIR AT v RAATEW, 2B HE. R e R

IRA T BUR BRI AR AL R AR — A S A BA 7B (&
FIEARRBIRE L) BIERHA &,

BRIRETFEMEZGE, 155 W IBM Campaign User’s Guide,

%6 AR RNIIE 71



72

P

% 70 GUAY © Optimize it A% Y “PL AL 525K 1
HXES:

%5 70 UK 1§85 Contact Optimization 2375 !
5570 JUHY 1 X PCT Jiv s A8 oh 3 5 Bt ATl off g

Optimize FiZH)“7 8 LI

Optimize Jit #2750 BE 00 A VR0 FH R S AR T 4 & B AS (] 40 5Ok 38 7 i 22 13Uk
%32 (PCT) H11Y ScorePerOffer FE.

B Optimize AN BRI ES EAERL, AT T HHRAE:

o EMASTER IR L, I R {ERSEFE.

o WEFESBF B ScorePerOffer FE:,

Optimize Ji A2 /3501 -K{UE T PCT A ScorePerOffer FEX.

UNSRAE Contact Optimization 3% Tt /3 - EEiHE R HFER, 2L
HOESE PCT YA F B LUE AT, T IEF B —FhJr ik 2 58 i Optimize 2
< BORITR, HoAb 7 ¥ T RE R

o ffi/HH Score JiARGIEN - EFEL (H4N IBM Predictivelnsight =1 1 Fi 55 )
o T A AR T A ) IS T ) B B

o URA T BORTVER TR

2 5A]— Contact Optimization 23 YT A AR EB L AUE 78 PCT F B i #7E Con-
tact Optimization 231 H9“VH43 I~ F45 iR — /- BB, SR AEIESE PCT ) —
H k0 & 7 H.

MWARAE Contact Optimization 231 (V7" I LR FEF i N 8UAERE, (2020
il Optimize JARIRZC/MEL, A2 ZM X 8838, 3Bl A3 508 e b A (.
RS

r{E Optimize JfiFEH7AC 73 807 B )

HESE:

%5 73 JUHY T Optimize iA%< 80 IR 27 1

£ Optimize FEFNEIHFER

AR B B B T S A G

A A — B F B EAF  BE B i e B o S mamA S, flw, mRCm =4
Bor s - M RMEE -, AR A = B0/ AT 0 BT BUER AT RE 2
“MyOfferScore”, (3, MR M —BICIRME = RERE M, B8/ AT
I BE B REANTE], ] Un“Offerl1Score”, “Offer2Score” f1“Offer3Score”,

1. Figdy Optimize JiifeH i) #EE .

X e R OB IR, BT AR AR a8 E A3 B IR AR
2. AEAITS A G NS BRI R PR T 0 B0l T B 4.

IBM Contact Optimization: /15w



SR - F B 2 o/ e AT, v Shift+ B & Ctri+BH kL5
T/ AT,

3. HRE MR R AR E.

KM

%5 72 TUK 1 Optimize JFRAT“/ 80 BTN+

%5 57 T 1% Contact Optimization 2 TENLE A{# H PCT H 087 B 1

HX5%:

r Optimize Jif& /0 LI R 2% 1

Optimize iz “TH " EIF5%
BB R R EUA T ER.
#21. Optimize WFRH 550" BT K 2%

FEB iz

LS EEEF Optimize WFEAIHAFICHIAFR, XL A B I02TE Opti-
mize AR HC IR ERER,

T il CMess BT R i & 58, B2 Fo27E Optimize A2 A7) il HE 5
bz X,

B A EMST 2 PCT W ScorePerOffer FE 7B 4%, Wl FIRA
T,

TRAF B AIRETF RS HTFERESHEN., ARREFRNEZER, #S
[%] IBM Campaign User’s Guide,

P

55 72 JURY 1 Optimize JfiAR Y70 H0 BRI 0

%% 57 T 1% Contact Optimization 2xTENCE A A PCT H 08+ B 1
XS

572 LAY 1 /£ Optimize AT 70t 20 B B 1

Bl & Optimize Jif2 2 J5, W[7E Campaign FHATIREER )4 7217 IEFE PCT,
PCT 44 Contact Optimization $2HEX] Campaign H 15K 221 b 51138 14 5 [ AL,
£ B Optimize JFEMAEE S5 2 MK BT AN SIHFE PCT.

G XKisf} Campaign JARERIGE R, EZMH (IBM Campaign 5 .

XF Optimize FREEFREEERNREIT

% Optimize Jit A9 AR A 805 LAY M2 1780 Optimize JifEA & (I tT A2k
AR A TE R — R QIR PCT %, OCT %Al POA £, MBI AL R A
FHYILK.

FEMAZAT5E M2 G, Optimize HiiFE (Y TR SR H87R1Z AR CAF it A s 17y —
#horiaty, JFHARIET B R S AR I,

% 6w AEMTHBIKRNIE 73



H14T Contact Optimization £iFH4EF=IE1T

74

TESE GG o/ B s T T A B E M E X HF € Contact Optimization 231 4= iU R 15 B
s B ARR 25, &ri2171% Contact Optimization 231,

PATE =BT 2K ML RFIERE A OCT, MME S IErrgs &R, RT3
W&, Ar=ia17nl fe 2 A Y Z 05 8] ok 58 A

s USIENE ML

o PRI RSN EN KN

o fi ESTE IS A TS sh AL

al{fi F§ Marketing Platform & F2 7 %2 Contact Optimization 2xigizfT, Al {l FHIH
FEFR T fil & #3 >FK% Contact Optimization 23 ZHEAE BT A AL AT A2 ] 52 W2 J5 JE 3,

G2 IBM Marketing Platform Administrator’s Guide, VL3REUE 8 A% 8 ERE )
TRAME E.

#11T Contact Optimization £iEHETFIEZTT
A P47 Contact Optimization &A™ iaqT, DU FOCAL AL fh By i U &R
1. MWAHIzf7HY Contact Optimization ZxiiHY“ME", “HLN, Tt sl /M-~
R HATEIRR R E FIET.
X WoR TN st I
2. A ANEITEIE.
Xy R Is AT IR,

Contact Optimization 2:#i4f# Contact Optimization 21 A HL I AN+ 201 Ak i 2 130 B R
HF. S Hisirmg RETCMAKRE.

i AESIEIA IS T, A4kZEAE Contact Optimization W TAE. {HJE, JoikMikk
WU TIa IR M 2.

Al R IR IEATOR AT IR AL T AT IR I 2l i S R S Ik TE.
[, B EARE T — 2P BT L% dh, DU OR DT T 1 5 P T R Hidis
M AR TR, 12 R 5 1 T RESEAE T

R LR
24 Contact Optimization 23145 BUaATIN, A B AL s AT HY 45 R,
B AIE — BRI
o NBATHE IR R E IR TR,
* Contact Optimization £33 it/ B 3L,
TR TEOLT, 25 WO R ahad UE A Z R . R o DR M R B A S A
Contact Optimization 23[R 2 1 BT @ 10K R UL,

IR AR, n] R A A AR A AR . X o B Rt — X R
A UEATHEE S A, O E L PATIE L, & A 17 DL S i oA 1 DL

IBM Contact Optimization: /15w



GEES S
87 MG 8 &, TEFRG

%6 8 EMTRNERINSIE T



76 IBM Contact Optimization: Ff /457



%7 ampEHGSPERACALER

AP UK R 2 Ja, 7 IBM Contact Optimization #5 CALILER R, DU E#1%
DAZIAE IBM Campaign H &R AEE], PIRIET M Contact Optimization Rk R I &%
145,

R E R AL e AR L DAL 5 R L AR A SE A T B (TR i RE I DL AR
BARAGRTER R BN R AR ) 1 — 7R B4,

ATl A el A 8 TR R S AE TS E A T sh i OB R AR AR, B
AR G BT TR m ey nl AT 55 (il ankb B 2~ L BRI AL JG AR B R R A
PRI AT ) |

FERES:

579 T R E ORI R R R

%79 TURY TasfT AL JE AR

EFECMWEKFR

B AL RE| A Campaign, S/A#E W E Extract AR, Extract JifefE
M Contact Optimization £ % [A] C AL Ik R 355 AU ME — J5 12k,

T Extract AR RPUT T IR

o NS EA BB TS EHEE ST C IR,

o FREC AR AT TR R (PCT) SC LK RFE (OCT) FEift — g ik
WECR, Filan, Eisfr (U A FEEAEE ). @il ContactDate e 174,
T BB 2R B 5 EAE 1 A S Ry IR e E A A g 55

o BILEEN Extract JAEE AN 5 —BARCHFFE (F1U0 Select HifEsl Audience i
) . Extract i RFE(UR RN ECHE2CF] Contact Optimization 23 iEH H Con-
tact Optimization W7 ZLMABLLC A 3455, X ELH 5500 W e Th 3. LR A
Optimize JFEFREVE L, I H ATREH HAh 400 (IanEES H W) BRaEEmE. 5
— JHfE AL B R e 32 AR IR TR R, AT S IE B Ml 4 5 R SR AT B e ok )
CittbFs5. BRI, AHEAREH 5 — 5o ih shig 28 i B AP EBK R 3 55,

A RME Extract WM H MG E, S0 K(IBM Campaign J P58 .

HXES:

5579 TURY K AU R R BRI 0

5579 Hy rastT Ak AR

EEESCRLERNE
) Extract AN, — U RAERIZOR AR,

B A R  aed [R] — TR 1] T [N Ak B BT R . 0SS E R R AT X Y 32
ABRRILFRI, AR —RAEHA Extract fifEHEFEZ 0, B, HAgE— M —

© Copyright IBM Corp. 2003, 2013 77



78

AT A2 A R A b BB A2 ARARiR, I, 2 AR IR AT 4 B 2 S 3
KEIEMMRKEZRET Z T EIAER, RN —1 Extract JiFEHiREZ 40, M
2 ELf HEY Contact Optimization BARLM LGSR Optimize AR B FE., )5,
Alf Segment JifEEAETEREREY, IKBE B HE&BRKREES. fHZA4
Extract JiifE A B4 Y, B —> Extract JARES MR E WAl L1355

1.

8.

T& Campaign *PEEAEAE AR A

HRIEZHEE NP EIERAERNEZFE, 520 (IBM Campaign 7158 .
# Extract JiFEIR N MR,
Wit Extract Jife.

X2 R IR IR
FEH AT BN, TR,

X2 R“%EF Contact Optimization (CO) 215 7% .
BFIrA 2SI, R FEE MNP EEC LB RD Contact Optimization 231,

“#%# Contact Optimization (CO) 235" 14 A B EEHH) Contact Optimiza-
tion ZIHMIEERIET., “ZS 5HEFLE R W II/RE 2 51 Contact Optimiza-
tion ZXIEMI S NTEEIN S, BATHER R — DMFE Optimize ARSI BT &K
MAEEL.

W2 GE R R w0, mREENP RO R,

LT HRE.

X2 Contact Optimization (CO) 2:iEF % .
TEHIC LR b, 2D 2 AR br iR 7 B LI &R IR T 7 A ) oAt 72 Bz

¥ PCT 5 OCT FRUHRCMUEKR
FEAT{ ] Extract AR AESEIRR AT SO IC AT L0,

B R RT SR 77 GURY T AR A COUL B R AL 0 A A BRI AR TE.

1.

£ Extract JiUFEfY<¥7gEmiF L, EFEFIERAR.

X R A A,
A 3 Ut AT Y7 B A3 ) 7 BORBERR 12 7 BL

T BLE A AR & T BLA AR,

SRV R WSR2 X 1 N |- N T 1D s T e 2

IBM Contact Optimization:

AR DL H A 7 B AR R AT I DK,

DRk T



S s
55 14 TR 1 AIE AR 1
%5 7 THY 1 Contact Optimization Az 1

BEMUEREEZERRRIE
B e AR RPN Rk HESERE, DA RNAER M2 R K. 6 Extract JifEiE
HERERME (Fl Mail List JiifE, Call List JiifE{ eMessage Jiife) .
BHREEKARMEMNGEE, 3R (IBM Campaign 15/ .
I KB RMARR I E AR,
2. ¥ Extract JiAEEE: 2 ZE AT,
3. RGHIZER R AR 4 an T gy SO0 R AT
a. FECRbPEET R L, #AR B H Contact Optimization 43,
b, BCECSEHEEIR, MR IR A SRR, 40 (IBM Campaign FH P15
FY T,
c. WAZIHECIE ZR I S0 SR IC SR I X TEAE A BEER B BRI B NS ) A R
ZHMHMRE, ZBKRH N0 Extract Jiif2H 1Y ContactDateTime “FB{JLHL,
A AE TSR PRI R B B AR IR AT Bk R e SR A SR T RS HE,
MRS — KRB, A e aiE LR, SRRyt fe X A4,
XTI RRBEN T AR R, REEAERANTERH WANE, RS R E

PO RT, GEZIMKABY, FAEEZZKRMEZAT, DA
ContactDateTime FIIEIE (B, ) #174#,

R B
77 M 7 E, NS ESE P E AR
577 0 ORI R 0

B & Extract JiAEMIEKRRWAEZ G, Ala Tt BE bsa 8T sh A iU &k R 415k, W]
TEFEIC SR B R D sl sk .

A Fiz4T Campaign HFREERGEE, EZ0 (IBM Campaign /55 .

P

77 R T B, EmEETE SR R

5577 TURY 1 PR AR o

(7T ) EXftE =L B ERIEE
0] & Xl #%, PATE Contact Optimization 231552 i{ia1T 2 JG H shia 17tk )G A A,

A fE R A 2R XL AR IR BT T el ih s,

%7 W ENHEEESREACRLKRE 79



il 2 B8 i 2438 47 BB 58 B AT R IKE Marketing Platform Scheduler 4 % 3% ) S0 A F
FFER . TR A TR 58 B Ak fil & 25 RS, IS AT DK 55 — A B R O S e
B % il & g ) AR I AT,

4 XAE Marketing Platform g L fih kg0 215 8., 152 IBM Marketing Plat-
form Administrator’s Guide,

AEZAE

IR AL R AR A 2 A R C IR R, I8 220K 440 21 M 5 1 K R IR
H.

AR R TR Z AR E T S A (Fn, “m o) $.

AR R A A — AT R AL B AR 1A P Y 24

© WA~ Extract iR Z N, (CEHRIE RERA AT 52 AR IR, 07 ik
AEEH.

o XTHEAM, fIE—1 Extract JiFE.

WERATEZ DAL B[R] — 2 AR IR, IR A28 s, &0, WK R R
HRIGEEZA @RI, BT RETR, h&4 Optimize iFE#iE]E—
MAFEH) Extract JiFER[AES R4S, 7E Contact Optimization B % E 70 BT
B DL el A G AR R Y Segment Jii 2 1] RE & B & A%,

F T I A8 57 WU v i 2 1 X AR SR VR R i R, TR, ARG, A AURAT B
B, KR AT R S R EIRR A, I, xR R 5 — RO R AR,
XA AR 2w AR 7

INRACE Extract Ji AR S ZACMACECR M, P20 Segment Jii f2 G FE AR
E . Segment JiFE WS N Z AN EZ O EHRB S E O, K5, TEMNE
PRI H A,

S (UK A AL KRR I, A Extract MBT KR EI S,
B, AT 2 A ki LT B A

Hffi ] Segment JFERK R P ARRKIBIHIF G EE, UK FEEIEEN SRR
o HFBEA AR E T Optimize JFEMARIH,

HENEHEFE— Extract iiiE

W75 2 M Contact Optimization =I5 R EMAIKR, FHICIEZ AR UL IR ib R
EEWMaEREM. WA EEAE Extract JiFEHRIBR M Z AR PURS B F, 1§60
FHIETT 5.

L fEREEF, NENPRRC KRS — 4 Extract L.

2. fERA Extract JifEH, mAEZMNPRRCAKRAL,

RS 77 TR T RO CMRAEE R ) PR R
3. BEANMUG|ISEESHKARGE (Flh1, Mail List {nuﬁji Call List Jife) .,

BHREERRRENGEE, 1§25 (IBM Campaign H P55 .

80 IBM Contact Optimization: Ff 457



MEA Extract iREFIEEZNE
(ST et BRI, A, IR % Contact Optimization FEARH
Hh ) L B
A XA FRBREG R, 20 (IBM Campaign P15
1. 7£ Campaign H AL FRFRE.
2. ¥ Extract JAEGINRFRARRE.
3. HAE BB 77 OUR RS TR A ) PIREREE, M EAE R
S5 25 v A B T A .,
4. BEFEE I AR LR R B

i£: FIAE Segment JiARHPH UL —F B, DU 2 AR IR 58T 45 o] H R dn e,
a. M Extract JiARRYHHEC LI, TR BRI R IR BT B
b. HHERAM.

VB EH S I B
5. HHEZE.
6. ¥ Segment JFEUN MR IMFEEI I K Extract JifEEH: 2 Sample JifE,
7. 47 Extract JiAERYMIKETT.

Extract Jiif<5izf7Ifn] Segment FiFELHE{H E.
8. MlE Segment Jift,
a. TE“HI A" FBNMFNFRS, HFF Extract JifE,
b. EFRFESE
. M T B F B g b h A B NG 32 AR TR F B 43 A rh 1 B

WFESECEELE 4 hikEnFBAFE.

d. BEPEELIFFIA 6 i KA.

e. JEPEIZ Extract RIZIEIE,

£l BAREIRIR D K B ETE Extract T BORSE AU BC BRI R,
9. HENELIFHHS KRR (i, Mail List J#ifEsL Call List JifE) .
P
55 14 TR 1 AIE AR 1
%5 7 T HY r Contact Optimization A 1

AR AR S BT H A
S BRI E AT T 0 B E QR R AR R AR L
FEA BRI T A S EL YRR R A AR B R R R AL AR, M TR
e TR A FL RIS, T B AE R TS T 5% 5.

PR T B0 L. AR R i o B 2 D RE P R B AR DU RE ARG BT, DK R R

Fic 2y F AR ST TR A% P Y B0, K5 i 0 BO 4G ST, AT b R H AR BOTHME & T
LA IR — D e A UL,

%7 w ElmEEESREACkexR 81



82

A KN — AL E oy HAh FBOCRI A TRANE B, 2 (IBM Campaign )17
Y .

Bl R A MR R4 BOR 0K Sample i FE R AERFEEIH,

AR IR T PR AT A ARE A 2 R AL AT Y O
o AEZAARIRG VAT AR,

W75 57E Campaign H I B CHI 7 A — B, EBLIEDLT, #HIHITAL T2 A%

PRI AR AL T it/ 32 ARG, A7 AE T SR

— P BT B B BN ST AT R . R S IR T P IEAE AR B AT T R R 2K AR AR
NP EIE — F R NI i, 2 DR Z B, AR E R — B R
NPLFEERIER IO, PBE, R KR AT REDTI IR 2 MHA AR [T 32 e i

5 11 11 5 2 R R NI YT S AR i S S /N e DS o AR N R (| S E
Fp A AR, IR 270000 i 1% 4 B A7 R N R DR L BR 5. fl,
A 0T T P T A A A o TS AT DL, AR5 HEBR X e 32 AR, A R da il
HMEZEE, WES0 (IBM Campaign JIF 5/ .

- TEF PARIRGIEAT IR A 20 CRAE T A 7 b Z IR B 2 m ik Al S, i, k4%
FERA ZA T AR RN AL BTG & AR IRAY 10%, TR 40 50 AT
N E R X, FERTE DL T, SRR X, fERIR DN,

© FERT A SR IEAT AT,

e A i AL BEATL IR AT SR 1 3 — Tk R R T T AN S A O UEAT AR, B
RIET R T wh AT HAE AL R TAERORACE, (B BLIE I R i T it & H
(9, PRAFHEE T A B RESE B A0 e, FERRILUN B, AN R Rl AT REAE 4 i B G
HERAAAE M F R, SR A AT, BEATREE Tk,

TESTTH N BEAL AT AR, A GE T EARRIA AL AT e, fldn, W R
WA N E A EA T, A A0 15 LR E A T, B2 k4
PEATAIRE Z T, /0 B B X LA o 11 8, AL Z0KE R BB MSCAT ] 7l O R N (L 7
BT B0 e OB 7 AT LR AR, g AR B SAT AT o o B9 S O (EL % 7 S5 AR o O
FHEFE AT, EAEFENTA E S Z AL AT AR TR S B E, R
SRMAS AT,

RIa, FESEATHRE ZHT, A B B A R R AR s, an AR T E g ()
w, NTABEARR) , CRYER -SRI BRI, I ABA B E
EgRellcadibigit 8

FEZAXARRR A A 1T H4E

R AR, Dottt ok g gt

W3t TR A R 43 TR S B ) B 1) B A B T AT A
1. PAT I AP EE
o TEJAEEITY Extract JiFEN, @A 78 WY 1# PCT I OCT FERR
BB R 1 PRYFE RGBSR CellCode FEAREMILELR.
* #4 Segment JiFRIS R IMAEE JF-4E CellCode FELiffAT4rH], MAEM Extract Jit
FEF ) CellCode F Bt ATHhEL.

IBM Contact Optimization: /15w



2. R BT REALAAE B E AR BT AR T .
a. 4 Sample FFEA N2 LA,
b. ¥ Extract JifeiEH 2 Sample JifE,
c. Bt B FBEHLIMAEN Sample JifE, DIANEH bR 80 A G H T,

WHZ M (IBM Campaign /1587 , LIZREUE KB E Sample iFEHIASME R
=

o
H /o

3. K JE T EAS LAY BT A bR R TR B TR R BB R AR

AR ZANHILRE AR KRRETNEZER, HSRE 80 iy r hEH
ABEHE — > Extract JiFE I .

R MR AT HIRE
UIST A RAP AR, B A R Wk A T

HXAEARARMBAENE 258, ES0M (IBM Campaign 1 15H) .
1. FEMfb e R E S, B E Extract JifE.
a. ARME AR S, SRR,

fim, & A wEwEs 10 2 M3, 4B WERM 1A 4 BHFE S 4 Extract
ke, XMTREACIMAFFEA 1 A Extract JiifE: Al. A2, A3, Bl Al B4,
b (AR AU GEVE ERYA R AR R 4% BOCE T 70 #], i CellCode
TEARC IR,
2. ((XHEHATHIE 1b WAFE, ) EFFIE B4R oo DA ST BRI
M4, K Segment JLEEVNANEFAREIFHL CellCode ¥ EitATorHI. M7
B & bR B AT R (fan, mOEE ORROER ) B
3. M Sample JfiFeH () BEALHhAEBEIURKE B ST REDLA A 2 H b 80T A% ] 80
.
4. BJE T RA R FTA H bR 0 A ) 0 AR R B A B R AR

AR ZANHILEEIARKRRERTNEZEE, HSRE 80 i r hENH
AR HE —> Extract JiFE S .

DERZE BT
A R A A P S 5 P 43 366 7

FLE Optimize WARN, AIFEPLALATFAR AR 20 G TS, S, DA750H X L8 0
B FIEI G oo, SRR AR A R R 43 O BT ACRY,

nTAE PCT M1 OCT Hfft FH MG AL w7 R (81 A A B T0 ARG, ml 3k 28 B On ARG A A

IBM Campaign A= B F Bt (ICFG) fIS7ERAYEL RAIER T, QR AUR LAY 5 772X 4t

I AAS, AWM TERTRER W, (HE, QRS T s B iR 2 X s ot

i, W% & T

* £ PCT HI OCT " ffi il CellCode FEt, IH-Hi% Bt Ao R Ei i+ B 35 1E
ContactHistory ',

%7 W ENmEEESREACRexR 83



84

TR (0 Mail List JiA2) A PCT A 17 BU AL BB BR A 7 B
. A RBUNRER TR EZ(EE, WHEM (IBM Campaign 15/ . KA,
AE] Campaign i, DIHESITRR R S ilsk P A 7 Bt AT 0 AL,

E TR — AR R R OIS R T s, R T R E R AR,
2O AR SR ARG R BRI AR AT BT AU — IR

* f£ OCT M PCT & iUy EE 0%, SRIGTE Segment JiAEA 70 HIC/Q
i, W5k A s AT A RS T Campaign (4% 80 JEAT4R 25 O AR o 4R

BirfEHE FRBMELEREE

A TCS k4 BEE I ALK 2R 19 BT AR,

AARTE DA HT AR AR TR R TR B BT R 2 TCS HE T~ e LT, B
A TCEAENA G AR E 4 HE R AHE o0, A R B PR O i AT — PP R
L

o PIE Fm L AK Extract JifEEE 2 TCS HAERE T L BFs o,

o LA R SE ] TCS 17, FEAEPUE AR B A i i R P ok 2617

HRMH TCS MEZER, HSH (IBM Campaign JHF 18R .

IR BEAE IBM Marketing Operations 354515 2055 H v {fi il TCS, Jf4 TCS i3

INEETIR A A AT A H B E B BEARMAE (Fan Mail List i) #. BAUK R+

MR BCEREEE R TCS, JF HAEAEF=Hia Ak 5 i 2 I 2 w200 B ik T A O B %

17.

o MNELEELAE T R R AR Extract FIFEHE (CHIEASIE SN X R AL B
), WabBMN TCS Al A B TR, DA hsfifiE.

o RN B G HEF T4y B S8 ] Sample PR QIR A I T, AB LTI
[ T ) T B e A 4 B 00 R TR 1 B ARG, SR I A B T R B AR R R
JT g U R A 43 AR b, 8 200] S BT e OB R AR E 6 AT TCS A7,
RIG, BTS00 S TR 6T B BT A DG B, B BT R T A R [R] T
ZARFNAAD,

o WTCEHE R AL ARE CZRARE AR E Contact Optimization FEL LA i)
HEIEH TCS 17, AT BRI M, 2 ZWAE T C 2 B R .

AXH¥ TCS 5 Marketing Operations 3& 44 1 zh 10 H AL AL 5 AR I EC & 0 A 3 245
B, EZ i IBM Marketing Operations and Campaign Integration Guide,

NECRZ R ITR

TSR BA A O A T IR 1A s A ol L 2 A% 0 i BT ARAY, IR 2 e A AL )G T
I e BT A CAD,

ARABLEICRISE 2L, HS0 (IBM Campaign 5 .

1. ERAEEFR Extract JAEN, #% CellCode FEGRTMMBER, HEIEHE 77 T
M1 R E ORI 0 e R (E B

2. ¥ Segment FAEA IR WALE A Extract At Sample JiFEEHE,

3. AT Extract JiifEHIMHAI21T.

IBM Contact Optimization: /15w



Extract Jiif2iaf77f1m) Segment Jif L #ifE B,
4. FiE Segment JifE,
a. TE“BIAFBIN MRS, ¥4 Extract HifE.
b. EFHRFESE, JEEHIFEP IR CellCode FEBr (I, BHHME P AR E R
SrEIE BRI I FER) |
i AT ERE IR,
c. PEPRELSEIM I KA.
d. TE“FMEEIR b, A& n RS/ B4 54 5.
5. T 4R X BTV B BOR [RI K R AR,

%7 W ENmEEESREACReKR 85



86 IBM Contact Optimization: Ff 4574



% 8 FE ZEFAEMRE

X T E 1217, IBM Contact Optimization 242 K EAR . X464 i 2 400
AE R B 20 M A B T A AE DI AL R P A 2R T R L.

P i i & R WoR U SAT S B0, & 7 I — S48 T s sl 7 i 25 59 — > SE T 3h
ol A A IE R NG B0 DA B 2, SRAE AR et 9 0

Hi [ £ X B4~ Contact Optimization 237 # I AL AN AL 25 5 — A R 2 il 2. Con-
tact Optimization 5 AREEIR A T MMt AE, 5 DX Su 4 45 ] 48 L 45 BORHS B A1
PRI, DL R 73 ) B S A O s B DL 0 H AR R AR B X B 5 S 4 TR Sh A A
Contact Optimization 215 [ &R A P ia 1788 & B hA iidi 4. "I A& 241 Contact Opti-
mization ZiEISTTIEHT — A, Wl vik B SR is Ty (Flan, ®T e
HE) . <tk Bzt d = air St H# a2 A F R & Contact Optimi-
zation £37fisf7. Contact Optimization iz47 LAt i [EIEF 7R, H H s H A ]
BT T &N G L Ss R,

1 Contact Optimization 2XiE“/Hr LI F £, #{L T Contact Optimization i
. W Contact Optimization &G M ARIZ T, A L2 BoR i & 5 R AFAE.

HXRIES:
574 TUHY 1 R A AT AR o

BEENRS

7] . Contact Optimization 1% HI“/H1 %I KA & Contact Optimization 45,

AT THEAL T KAE Contact Optimization HH it JHHR 2 B A(E B, HkizfT Contact Opti-
mization £ IE0, #EER —4 Contact Optimization 45, WARYEIZ T H W Hf Ea
FWRA R,

1. 875 Contact Optimization £ /M 1L I5 4.

XEFT ot -,
2. WIREBITHIFRPEFEAEEFHREN Contact Optimization 2,
3. MIREEB YR PP EAEAEE M.

X2 BRI

AREITHRICR

A E I Contact Optimization 2xifilk 25 B A7 A 718 17 Xt R i B R 225 [H],

© Copyright IBM Corp. 2003, 2013 87



Contact Optimization £33k Contact Optimization £ ()54~ 7212 47 1 T A B s #1
R FEF % Contact Optimization g5 MR S48 £, ERRET Rl #ib&SEH
UACO_SesnRunHist &,

i BRI T SR, S MER TS H AR B T A SR B ) Contact Opti-
mization 2335 HYTA Contact Optimization 45485 B & Bds AAFAE”.
L $T A R MBR 27707 218 5% 1 Contact Optimization 21,
X2 B R A R TR AE,
2. REHATEG IR ERIEITH RIER.
3. HIERE UM BRIs 4T D sl k.

Contact Optimization 2T G217 Hid 5%, B#EES@HEF Contact Optimization 4%
T B AT BRI R 0 P R

[G):L30R =6 E

88

T fm L DA R s A A HLUFE Contact Optimization 2338 H bR 25 1Y BT & 1UIE &R
W (DAEA IR E )

E S ITA R AR AHERR AL Y TR O AR s R B S E L R SRR A A HE
AL

WA AR FR 512 P Y B A7 KR BOR R BOR /D, I8 20 0] i L AR 5 ok T i 55 0L
DA, BRI, VTR 0 S A0 U] 6 o g 24 SO B o O 553,

i B, LAY SRR S e TR B B R A AR ], (ER AR AR R
], AREiEZ I, Contact Optimization [ X S84 I fé) it % (I Ak 25 SR R B AT
R IE S

Contact Optimization i & T 81U 15 4E AL
1. AATAbHfy %

EIE R %R 7R Jo ik i Contact Optimization SFiEALBEAGE 7, 6 &4 v] fig B HL0)
MR MR H & RIBIN T L BB T E R AR R AT 251 T2

“HEBR/ B 1AL
3.0 R

SE A RN AL T R LR AR, B %, W%ﬁﬁ%ﬁiMWTxm
BRI, 642 MO B AT B AL, I, S T =
R SRR, W42 HiE R ARG 3% (0, 3k, WIS
B ph < R U T % o UL, IR X A% U T Al e 7
it £ 1

4 HFGAE I

FEAUIZERY P, < ot ok A B0 ot 2 A D A 2l O AL U 290 1 277 A0 0 4 0
i X B AL

AR AL T

IBM Contact Optimization: /15w



# 22, “Fianid BERG R R

TR i
b R (FEEAEZ i) ST OB R UK
WIS WU 2255, HEBR/ A5 2R I A - HERR/ B 157 L0

FH AL B 2% HLZ AR 2% (9 BT g OB R R, 2 AESE 5 P s B AU B
LK ARR AT,

E SR 2 J5 A A FEVZ RN AT 2 J5 A% B BT OB R B, S AE S5 P R
RMBARN A .

SIFERE F P AGBR 2K A BT R R, ARG 5P B il IZ 9 R
EXIDPSRIERVE i GNER

S REA (FERZ G ) TERALEAT Z G A I BB R, SRS s A 5

AHTEITLL.

“RREHENRITEREFRTE RS

AT AT AN T 3 5 5 ShAE 2 A S A I ST LA Y B AR RO R & T L R IR
715 52 B 115 S AT AR B 110 A6 AU DA G A 5 B % Shifel 3k % ) 19 7 5.

e T BTG S AT R T E A AR SR AT — A S R Sh B Tl g —
WS T EE R LR R R E PR L. & IR DL P B0

Z 5 A 10 B 2 TR 2L R A E B EON — S SEEIE S R B 51 — A S AT s Y & BN o

#r.

IR 0 S AR DL S — A = 4SRRI,

#23. “ALtbri” #

5 it

SEAH TG B 44 PR Z: 5t Contact Optimization 231 i 38 511 S Y 24 5.

R CES Rl TR LRI G (R, FEd R/ AR X% P2
J5 ) SEAHIE S E HME — & AL

=R S A A TG S A A — % P g, IS E RN B S
[i] — Contact Optimization 2 " AF ] oAb 53 45175 I 2 ik —
B

K R M EATEEIm SRR (=) BE—%& L

AR SEET SR AR R BT, Rath £ 5[A — Contact Optimi-
zation 21 B ATA] LA 5 45 1 2h i o2 B9 % 7 4.

#24. “itb)a" &

]| it

A S AR % 5t Contact Optimization 23 Y3544 1% Y 2%,

St r % 4 FEVUA T H 5 4 15 S e e — B AR % 4K

B i Contact Optimization 231 MILFEFHTE SH R £ SHE—%& 5
5.

CiEBR % P C.ff 25 Contact Optimization 231 [ 554516 3h 2 [8) ¥ FT A5 1)
ME—2 g B, R ek B ISR TR SR REAVRE 7
—SEETH BRI & AL

%8 % HEME 89



24, “MIE"F (£)
5 ik
AR PESE AT S HARFEAT ] Hofth 2 5 5 570 shP I R 1 % P 5

ESIALCIDNE i TN VR AN €

==
“Hm

(FRERMMITIRTIT) "WRE

A o AU A A o SRS AN 3 T Y A DL

“Timm (FRRRA g ) il /R 7E121T Contact Optimization 23 1% A5 &4
Y15y T P BT R S A R 1 R SRS A 4 T4 T Campaign 91,

7E: Contact Optimization # il 5 s U RT A A1 FRE,  SUITHE 2 7 i R SR I P4
S IR AR S . B AT E SUR A R AR, WA i iR S TR, Ak
WP EL SRR AR P R Al AR E R, WS H 5 61 TURY © iefF i A SR
s i .

It Contact Optimization i A AL AL (8 FH BT AT R it D 2 B S R SEAE B 5
BRIV R 38 4 2 0 7R X SE T

R R T, DIEERAIE R AL T T 43

o RIRAUAEFL. G TR KR A0 R A R i A 4 AR AT A B AR AR AR B
A, BCEE RS 550815 ShIr T B d SO R 2 b 89 R 7 dh B A BONE, A&
1R XS,

o BIRABSIN. IR LR FEX U A AT 2 o R TR AN 2 T 0 Y 4
HPAT U R B RUE AL, iR Bt e TR P E AR R A BUE M. 1L
¥ Bt Contact Optimization 2l V40" BEIT- F 45 2 1Y 5 B mlife 70 B3O8 v s A
A 1E.

ST P K S T M e — A e [R] IS EAT RS . AT e R o B A A R
T RS A BERE R AR P BR 20 20 S, Bl R RO 05 BB B AE TS R AN A SR
.

“PeAL R AIe AL a2 s A4 im g DUR 5 B
K25 “RFidh (HLEBVHAG THIR ) "

TE iR

T il 44 BAHRBAK. B-TREER .

i IR — AR T, B —SIRERIAE .

T X% R R Contact Optimization 2315 A5 2 5354415 2h |

SR LA 23 T S MR b B IR R, e etk AT 3R, BtEH
RAERRE SRR E (B, 72 A “HEBR/ A M2 ) # ik

BRI EIE 7 R i, A FEEDIEE T X8R5 4
¥

90 IBM Contact Optimization: Ff /457



EF R AR A 7 T 47
AR AR B L BT (B SRR AT B ) % o 52 DR T PSR R0 55
AT TR BT

1.
2.

W% % Contact Optimization 47 Y fif 22 LI,
By T AUE — BRI

o BT R A

o iR

IX 23 JE T BT s 1 i BT s Al 23 T R
By R AL — eI
SRR RRAN T

X2 R PR R T 5 BT R Al 23 T B
T S A L A 7 ot ORI P4 3 T 4,

A fE ] Shift+ B E Ctrl+ B £ 2B i 540 70 11737,

A 1) ARG Sk, DK X BE T i ORI PR AR50 T R 2 B B A T e R B0 A O
[ER7 1V

B P S it ORI VRN > T WU, 98 e S A RS S ) 7 e O A 1)
S k.

P REFER.

X4 SR B IR,

“RHANMUEE RS
TR B AL TR R A I R, TR R TR
— R 45 1R PR B — R AL

AR & AT i /R E32 4T Contact Optimization 23 Hif fF X LLH N B A LR, “ Wl
G R (AL a2 T LU B R EE ) X i S s AT 45 ).

“Petbr- M-t a & 2om Ll T E R
# 26. “SEFHIESIL AL E e

TR iR

Optimize it 18 £ %5 % 5t Contact Optimization £¥f 45~ Optimize Jif2 M i
ZHR.

RIR I EL 3K BT E SEAR TN S 52 AR R R, R AE S Opti-

mize LR 16 [A] — 52 AR SR SR AL A BT A T A

#in, 4:7E Optimizel HALHE 500 @M B S B H b6 8T,
{E Optimize2 HALHL 1000 NREMEE . LT 88 G 3h &%
MBS 500+1000=1500, JEit AN 4 E G EnT,

% 8w aEMYE 91



# 26, “SEFIE LA E MR (£E)

TR it
[ELEIGE S li] T4 RE S 55 1 B89 52 A0 18 B3 2 43t A A [ 7 vt 2.

fitn, 100 A~ EF 7 HAREID, B E AR R
BRI T PR . SRR AR ECN 2%100=200,

AR A Y ME — T A A FEFITHE RE 5255 1 2l 68 B9 S [R] 7 o 4.

fin, e EE PR TR A R B, EARMMEE R T
Fifn B AT C. BLSEHETE SR ME — RO 3 (AL B Al
C).

ME— IR H % CPEERS s LR OPNAE IR NGNS L8

#iltn, Optimizel T 1/1/07 A&i%{5pR, Optimize2 T 2/1/07 k&
BA, SME—ERRRECH 2.

M — IR R IRIE P 5 4 5 38 AT Sl A AT AT 53 VAT 8 A T Bk 2R SR TE K.
fhn, wEn A BAREECHHEBAE, i B BARE IR
P, KPS B AR TR BT R G SE S B b A R, P — SR
Bl 2 CHBIR AR FIRAE) |

E BRBCE BT AR R R e A R R A

“HENEREBREERBL RS
B 1) A HE B 0 A PR 5 5%, % T2 5 Contact Optimization 2 i HyBF
A SEGHE B, IR D0 54 I P SR R VAR,

i R AR A EAR SRS R AT, g RE RS
(EROPESNERLIEIIR

/

HZ 550G s i

AR B T AIE R

227, WA I (6] B AR SR AE 1 AR 0 1 7

TR ik

I AR RER AR (SPTARE) |

JELRE T i 2 FEbR BB 2 Jn (R, Feia T/ Mz E ) ,
FEFIT A6 R DRIE 1) BT AT S B 1 30 4 HH A T 2

E 0L 1t 7 it 1. Contact Optimization £XiafT 2 &, EMTHEE Rl LA
SE BT SR R A AR

H T2 BT 5 I ] BP9 BT 4 7 1 £ SR8 kAT I I AR AR,
RIS o) By 2Ry TSR, 2DIH. A, ASEEN
W R BRI,

BEHIFRLLH B s h

o H, R E BN P, fln, wRERE B 8 K (AT 41/
07) , MAZEA 8 3, Rl 4/1/07, 4/2/07 LIJ 4/3/07 45, AKILRHE.

92 IBM Contact Optimization: Ff 3574



o J&, AR BB A, fitn, R kR 3 R (G T 41/07) , R
S BEA 3 W), RN 4/1/07-4/7/07, 4/8/07-4/14/07 F1 4/15/07-4/21/07.,

o H, WRALRE B S =A A, filan, wRAREBY 4 S H (RGBT 4/1
07), IB4AtEA 4 %), tBR 4/1/07-4/30/07, 5/1/07-5/30/07, 5/31/07-6/29/07 F
6/30/07-7/28/07,

e OAESCH 30 RAEFEEL fian, WA A (flan 5/07) B 31 R4, A%
FRosvke e 30 KEFE B, WAZEAH, Flhn, $emt 5/1/07-5/30/07 AR 5/1/

07-5/31/07,

o BB, R B A AL G, R E B 9 A OHET 41
07) , MaEA 3 4, HMH 4/1/07-6/29/07, 6/30/07-9/28/07 FI 9/29/07-12/28/
07.

E FEE SN 90 KB, Fltn, WPREAFEAPRIRL Aol 31 R4DK, T
2B S 90 RINHIEE, MiARA AL e = H. B, KA 401/
07-6/29/-07 T AN s 4/1/07-6/30/07.

123 I 9 =2 SR I AR J7 38 7 Bt I 1] A% Y SR8 Kb,

“ERXERERE
P IR R 0 1 2 B A EA 3 T T 10 B MR VO, BRI R
WHORIFIE CF49) BERVOK.

BEAR O A RE W IR A TR RS B S PR AN 2 T R AT YR [RAE . (b BT ) vk

A,

s s DL E B

# 28 “BFRXOEEHE

253 T3 2 F5 MM A8 (ST aEa i) |

ERERER K% TR E R4y T W A A R T A,
2043 T 1 H 1 A 53 5 4043 T B v AT R R IR BOR VT 1%
fH.

H/MHE FTR Z Aoy M EAF P /MR,

BORME 3% Z TS E A0 A TS AT AT A A P A R A 58

“BHEANGREHRE
AU ORE 5 BRGS0 4 2 RN D, S/ T B B LA
R RHUI ) B A SRR SR

USROS T I — A L SR A bl 2, BF,  SEBUMHRE R R A9 Sl (G
i PL— A~ B 3 R S 0 52 29 B ) . SRR AY AL BN R A B A A
FESCH, X TRESAERMN, aTLURR. fitn, SEALUTEdE i X T
s/ T i 21 AT T e R ) RAE AT SRAE A H 55, CostPerOffer RYE I 1%/ T35
TH{H $100,000, UIARHENES 67, ABALL 1 s B $100,000 3K ]
$100,001 K fif £ 8 AT KO B AL RIE K 67, 20y & SO i B AR T A,

% 8w aRMYE 93



fan, A (RLEICH) « WA (RLRITHE) s, ey, R &ale i)y
R T A OB AU, IR A SR R g DA 1 Dy R A K AT P R o BOR BRI
WA R,

IR B EA e /ME Y “fe/ VORI RO RN, IR 2 Bk T RE D k. 54K
ZHEIERL 1 BRI AME (B, AL 100 #6KF] 101) SRAfEMURME, BT 3R
AMEEE 2 A/NZVEH, PR E/IMEAR AT fiE 2 LU A 5 20E B 48

TR PR R AT S B A B AR A AR, TR BAR R AR, R R AR A R R
RFERAR, I+ HEE IR RS R, S5, Al I 8 % 17 A0 H Al B DL 23 %
Fe KA. SRR e e o A R 7 A DU R 355 A 24 i 1 R o AT (4B B 20 KK
) Ll R RG], A SR E DY 1,000, EREILT, RN E A
(PASETCH) o BLBURIEEERE, 2ET— Lot iea 2 $1,000 Flif, &gt
(6= f U Bk X sUR e KA R AR, R0, IRBURMEEIR AR LR
AN, AR $0.25, HRARTRESLIT 2 AR — SRIUARIRTT 25 SeAr AT,

Contact Optimization %% portlet

94

A AR et A A9BSR HE Contact Optimization portlet,

XL portlet HEEFE IBM EMM (XM A i .

£ 29. Contact Optimization 3| Z portlet

wE iR

LR Contact Opti- | 7Eif 2% 30 KRINEFMEN T E/G 10 4> Contact Optimiza-
mization &35 tion £ i%A3.

TEIE WA Contact | 7E1t & 30 RNEF I 7E RS MM 7217 10 41~ Contact
Optimization JZ173£f| | Optimization 431 %15%.

KigIr R Contact | 7R 2% 30 RNEF K ML) 5E MR & 09 1 21715 10 4> Contact
Optimization J&175E{ | Optimization 25 513,

IBM Contact Optimization: /15w



Mi& A. EIE Contact Optimization

A& IBM Contact Optimization [1Ji5FZ 1, LI &R
AR AT AT HE 9% Contact Optimization 2% fiUAS 1Y A i W] e e B 20 %,

Contact Optimization SLRIEFF
Contact Optimization EHFEF RFEE Hm ST HETFRZEA. B17MEM Con-

tact Optimization 2317,

n] i FHiE AR B T H ok & Contact Optimization 2351 Jo AFEAE H4T. Marketing Plat-
form < i 18 Hﬂﬁr T H, U0 cron #{ Microsoft Windows Task Scheduler, W]7E/T:
i1 3% % F5 ¥4 1517 Contact Optimization 32 FHFE T,

Contact Optimization 3L FREFRISRZME
TEf H] Contact Optimization SEHFRT 2, Wik 2 — S ER,
+ Campaign Web W FIF2FF 1 Marketing Platform 2440 FiafriR 2.
* Contact Optimization J}5#546720%) Campaign Web W FHFEF 1 HTTP(S) K HAG
VilIAL,
o WK Java™ ZE%EAE Contact Optimization |45 8% L.

« JWAZFE Contact Optimization i 55 ¢ & X OPTIMIZE_HOME MIgAs &, Ff HA# 1%
FEAS B4R 0] Contact Optimization %% H 5%,

o WZBLE Contact Optimization i 55%s [ E X JAVA_HOME F&EAs 7, Ff H [# 1% 585
AR fRm Java WL,

Contact Optimization &< 1TSLRiEF
IS AR PPk A ACOOptAdmin SE R, #80] i 217 HI'E k1247 Contact Opti-

mization 233,

T a4 R RAF, 4% 2 Contact Optimization %23 H [ /tools/bin Hf.

ACOOptAdmin -sn session -u [password] [-async] [-1ocale localecode] [-stop]

ACOOptAdmin &M F HA T HIZ4

* -sn session - 57 Contact Optimization 231§k, WS HIELESEH. Hiu, T
E 4N HolidayFundRaiser [J4:if, B A
ACOOptAdmin -sn HolidayFundRaiser

IRV 2T SO erh, A FIERHT () SURBHL () 2 RRIscie s, pihn:

ACOOptAdmin -sn MktFolder/HolidayFundRaiser

BV CARRAEE A, 5G5S ih ARG Rk, fln:
ACOOptAdmin -sn "Holiday Mailing"

s -u username - 185 KB 7 F| Contact Optimization [ /744, WEHIELFESE.

© Copyright IBM Corp. 2003, 2013 95



* -p password - f8E M BN, WMHEIZELAEH, BATEKIKSH,

e -async - F#i54T Contact Optimization 2375, MM EIRE ., dEEEES L
Bt MR [E 4847 Contact Optimization 52, X4:7f Contact Optimization 4%
TGS TR [A

» -locale localecode - 155 T @R Contact Optimization 32 AR 4 AT & 1)
WBE. WSEOEW RS, B8 EA en_US,

o -stop - {FIEAETIBIIREMILL &,

A A RME IR, MEENAE LTI T 2R RE %S, 1y
DR AT T S P T A X B AT T 40008, i AR 1k vl e B L4 8.

AP A AT L DT A7 48 X Se 24

Contact Optimizationlistener
Al AT 24T 3 S AE 1 Contact Optimization il #§.

AT T A 3R AF, JFHE Contact Optimization %245 H 5409 /bin HE,
ACOServer -start|stop

5 7E Windows ZR%: F{#i fJ ACOServer.bat, fF UNIX % F{#i i ACOServer.sh,

ACOServer =L HIREFHA FHIZ%:
e -start J53h Contact Optimization fjilT &,
e -stop {& ] Contact Optimization il %y,

FREFFEEX ACOServer HEfTH THLEW N, DMEEIE#HIZTT. S0 (IBM Contact
Optimization ZAFHY , DIARKBOEAI{E E.

AZESIFNERE Contact Optimization

ZiEE AT RE T AR A ) — LERR R

Contact Optimization X FfZMifi 5 M ME TGN TR LERA, FRZIEF R

e B ZEE, S IBM Campaign Installation Guide,

o QAR HAE Oracle %% X4BCE Contact Optimization R45#5% B, 15 LL
TWAEIZAE Contact Optimization HiZ 55 # SCAF:
set NLS_LANG=AMERICAN_AMERICA.UTF8

o BCEHGE RN, 1M Campaign/ddl/unicode Hsgizt7 FAIH b —ABIALIGIE &
g
— aco_systab_sqgsvr.sql (XfF Microsoft SQL Server %iii/E )
— aco_systab_db2.sql (%}F IBM DB2® Server ##i)% )
— aco_systab_ora.sql (XfT Oracle %##/% )

BEHEERNLRAER
Contact Optimization £ iE [ KB E7E M PCT {SHEIE K5 5 A OCT, ALHE
K e A\ SE IR P 4542 % Contact Optimization £33 FHERE.

96 IBM Contact Optimization: Ff 357



Contact Optimization 5 Campaign i JHAH [A] 19 B 1% B R SEIER 2 ASE R F,
B4 Campaign FiCE 45808 e A SE FE T — i TAE, A8401%4%% Contact Optimi-
zation PCE Rl HAH[E 4. 5, 5% Contact Optimization FC# A58 A4
ANSERRERF —ETIE, IFABER Campaign L 'E 5508 &5 A SE R P — & TAE.
BIEHLCR A IBM EMM  Z22%¢ H SR SRR H sk, MR H 4 /Campaign (X T Cam-
paign) m# /ContactOptimization (X%fF Contact Optimization) , [FIt, 7J7E%E AFE
J-fii 2 R AR ST A v 4 o R [R] im 4>

i il Campaign JiAEEIHIFE PCT 3R, Hod 422 A 5L AR FPid 2 b P e,

P H e A\ S AR P IC & A Contact Optimization — &2 TAER, HAT HUWPLIT Con-

tact Optimization %9 fIrik:

« PCT #%£. WMEME KPP KTHELET MinReqForLoaderCommand &
MinReqForLoaderCommandForAppend, 4 Contact Optimization 2={# F%E 4 285 A 52
.

 POA #. TGit MinReqForLoaderCommand B MinReqForLoaderCommandForAppend [V
{H #{f, Contact Optimization #f2{# F % 4 35 A s2 AR T,

e OCT #. Tit MinReqForLoaderCommand B MinReqForLoaderCommandForAppend ¥
{E ], Contact Optimization #B2 i FIEHE 225 A SE AR T,

e RC . Tit MinReqForLoaderCommand &¥ MinReqForLoaderCommandForAppend F/{E
Jif], Contact Optimization #5234 F &4 2 A 52 HIFE P,

%} Contact Optimization FC &4 FER A SRR, 1670 A B,
* f£ Campaign 43X H 58 BB R A SRR P AL E, U0 Campaign SCRYHITIA,

* Tfiih Contact Optimization %3 A Campaign 4235 MASTE 7] — 17 B P A9 & Bl 2
NP4,

i+ Campaign Fll Contact Optimization #{5|f Campaign | Partitions | PartitionN
| DataSources | DataSourceName | LoaderCommand J@tk, i, WAHEM GRS
v L AR AL [F] — AR XS SO e S5 A,

i, ik LoaderCommand & /app/IBM/Campaign/partitions/partitionl/scripts/
Toad.sh, ABZ#A%7E Contact Optimization iz 45#% LK load.sh 23] /app/IBM/
ContactOptimization/partitions/partitionl/scripts, MIMFE N G]HEHX L H
K.

Ttk Contact Optimization ZZ%5MiAN Y Campaign 222%% AT [6] — 7 B HP A0 3 £ 2
e N S AR e B 4 1 SC AR AR

1t Campaign JR%#5F1 Contact Optimization R 45#% I, #RLFAFAEH Campaign |
Partitions | PartitionN | DataSources | DataSourceName |
LoaderControlFileTemplate & SLESCHE, 1A HISCAFBIAR LA T[] —AHXS H 5%,

T Campaign %54 b, LA T /Campaign, 40, /Campaign/
partitions/partitionl/scripts, 7£ Contact Optimization }45#%. [, 1% X 704H
%} /ContactOptimization, 1, /ContactOptimization/partitions/partitionl/
scripts,

1 UNIX R4 b, i BT 5454k 7E Contact Optimization H sgH Al
WISCEERENL, fltn, M /ContactOptimization/partitions/partitionl/scripts H
Sk, BATLA T s

Bis% A. %3 Contact Optimization 97



In —s /<Install Directory>/Campaign/partitions/partitionl/scripts/load.ctr
load.ctr

AHFREKEMAFSE (X3FF UNIX)

TR EEE, S 2 ith, IBAn e E M1 Contact Optimization ffi
R Z BN AE.

Al AE /bin/ACOServer.sh PR E ulimit SRECE EMINFARL, EEELT,
Contact Optimization 2 ulimit K& & 1 Gb (1048576).

U Contact Optimization AR 5% (IEFE & MR &4 Ligf7, 5% ulimit X &K unlim-
ited, I, iE¥ ulimit & B NE IS,

FHI ulimit MI(E, E%% ACOServer.sh F i) T304,
iDataMin=1048576

T 1048576 BN BN IAREGR. AC ulimit IWEZIRAGEE (HhaiEA
BAE) , WS R BRAE RGO,

1 Windows R4 &, AETEAEMERR ulimit, AREHA unlimited,

B HEE

fAAE— S, aIXPEqIEATaCE, DI e Bk mAT o, wl B X S B DLt
B AR BRI P RE

4 Rk BIX S8, WA hAE)S Contact Optimization 2 {5 B XS5, 2Rk E
BB E” M Ay Campaign | partitions | partition[n] | Optimize |
AlgorithmTuning ZERHIH R ALINL & 2%, 7£ Contact Optimization 23 Y i 2 1L I
Rk, DRk E R34 T Contact Optimization 2iEZ 24K,

XX S 2o SEAT O R — A O RO AR, iR RO TR A R R, P e
BEAF IR, Bl AP AL . T 41ER o $2 44 T %% Contact Optimization ¥ fi§
fsf B3R 47 1 o

BRI

A a2 Ak R #2 @ Contact Optimization FI¥ERE, B, 45T JHRiZ4T Contact
Optimization 2 1% YA ] &,

A2 &k, 5 EnableMultithreading A& /@I E R true,

i R EG AR, B4R P R A OB (IR T A ok 2R AR
#() WHEAZ Contact Optimization VFr[HEMRE], 155 IBM 4 MREKR, DIRICE
ZAE A,

a2 &L T i & %4 = Contact Optimization PERE. TERERR & &P TIF £ H
=, Hip s

o A R AL B 2

)
o RSN R

THIZ

98 IBM Contact Optimization: Ff 14574



« BUEME VO
« BRI B

AT SEIE A 5 R HAT FE 2 AL PR AR AT HB -5, XF T Contact Optimization 2335l Con-
tact Optimization £37%, £ AHIA.

H, AL SE .
© A Z LR R RedR & b By PR RE.

DAL 2 A 1T 1Y B B fL 4 5120 3

L MBrdilk &% (PCT) B,

SR AL AR,

PEAT HEA I IR 2 P R R 20,

REATL AL Bl 4 B,

HABMAKRE (OCT).
ZURMACA X LR, ULERAERIESaTTH, ER &N PCT YT EUERAE
DA OCT WG ASRAEMVERE, 15 % B P ACHe o e A\ S R PP 3 X el e i ok
fritte.

* WRARAE Contact Optimization 2 i i FAZZSUE I, B4 2 LeREffb i e rl #
THCR A .

Contact Optimization 7£ANEE T SEBUAZ SU& FoHUN A kI, f i 2 i ife.

o U, BRI ZRR RO 1% 5 T UK TR AT SE R AT B, DA KRR AR R
fig, E2, Sl e A BUH A RE 2B i & PR 2 e RE RO PR RE DR IRIRE 0, ot R
AP G RAM RFFIELEM MZAER, I AT R oikiats. WIREESF
HAEZA0 (MARAES) , HHZ LS R — R %y, Barkh
HRESZ AT VO [,

AR e

n]{fi fl MaxCustomerSampleProcessingThreads it & & & XALHIAZ L& A HL0 A 2
A, EOTRETT AR AT Y RAM FIRE (M RERRIE R TR R4,  DIR B & 1 i
EX(

o MR EAHK /A CustomerSampleSize, HBAH THEANLREN RAM F HEFIK,
M, EEIFRERHITIBITE 2R, (B2, BN S 0 0 b A He i 7 0 B[]
L, M E A S D A A BES AL BE 2 [ R Ee ], T S UG B AR R b A SRR
.

o ISR XTARBE AR K AN ) e AR BT AL, IR AR E I DL R - S
PERE: R AR N PAEAR BRI 2628, S K ADRBCIIKR B AE G
F LR,

A[{fi | ProcessingThreadQueueSize Jl & @1 E X M FHREAE R (1) 2 4%
¥, T{fi ] PostProcessingThreadQueueSize fif B @k X FSREHURE A\ B &5 £

FARIUA X %FE Contact Optimization SCBLIREE LRI E ZIFAIfEE, 155 IBM
e 5 AR IR .

Bis% A. % Contact Optimization 99



100

iZE CustomerSampleSize

TR R AR E S M4 Contact Optimization £ iFia{7H il &
CustomerSampleSize {71 —tbt k.

CustomerSampleSize Fi“ZHir”

Contact Optimization 3 izt ¥ It S 10K 2R 70 il BUFR A B i %5 1 BRAIL TR R 1E 4T TAE.
J& T BN 7 I 4 AR A IO R DA IR R g SR T SR AR A B 1% % 7 A LT e A b b B
M. — %P HeE T RA A, Ak B e I T4 1T B 2SRl i s
P, B R/NER, BRI REE S, R P A R A RIS AR
XL B2 [6], 40, Contact Optimization 23118 — 45 FlT48 & & £ RVFAFAE 1000
MREE A 2, %1% Contact Optimization 4£3iFi@it 10 MHHLETT, LB
HIE A A L AU 100 DR A BN,

TEmT il AR AR & CustomerSampleSize SRik Bk KA A/, HPUBIKR, 258
e, (HJE, SIS TRV s A S, AR RArdn R, EAEM KT
10,000 FYZHERAK /N, 52 RGEICA R N 5T TR R AL 3 10,000 DL EZ P, XA
B /D AR S 2 3 Contact Optimization Z537iafTRM, I H LA AEAR 25
W, EFZELT, BRMASRK /N RER AN S W48 S e 7 ik, (51473
SRELTEE Z I [ AN A7 ks T, DA AR R 3R b B8 A7 S5 55 1 20 BUE RN T 20 i
. RIEEEE UL SAPERE TR 2, ] REFE Z %% CustomerSampleSize,

FEARTE AL 52 % 7 25 5 LA g B A 07 S8, O BRI L /NS 2 s A
(LESLUR

CustomerSampleSize FiZZXE A=

TR T UE AR OL, T fefs X e MUY 2 A 4L 7
X, EHELIT L e A /RO d R U, 3 T SE iR, A
ANE R ECBCE 20, FORFTARA SR 1,000, WIERAFAE 100,000 %5 I Ha K4k
KR/NAg 10,000, A8z AESRE N (FELROLT, &HRMEN 100) KA A4
B, Contact Optimization LK ML FAME (1,000) BrLI4IHEL (10) KIHHEBEH
N NIER

BN R ALK /N AT RE AR O B i e AL, I A DU B O T R LA Bk
BOPRZHHEA TR (PR PRI ERE ) o QR TI/NMEA 2 100, IR ARAFAE
1,000 A28, BUAE, RUMAYE/ME/N T AP, X BRI NI(E S 0.02 (20 BRI
1,000) . fEMAFDLT, 2% MYALGEE R/ MES 1 BB, Ha 98% YL il
62 0 AR, R HRAEG T ERML (SHRFERFRIEFRISS) , Contact Optimi-
zation L2 U7 AL FAZ AN, AR B IR CFA & ) B TR AR AL,
B2z B, SR 500 A% R TERCE, IEARAARME 50% Ml
L E R ACE R RO & . SR, R E AL PR [E I A R A T R R A
A 1 BB A REME(C R 1%, Contact Optimization “F-¥43& [A] {4 # S By 5, T
AP ER/NIHE 20,

PRI R T AP E T EE, BT ROR4ER/N g 10,000, FILHEA B EILR
CHLM AR RS H ) B/ N& P ABCL A D2 P BER L 10,000, DASEBEA SR,
R IGNET E BBK R UCATRFF GE 7 RO A LT B (R P fE, (HSCBr B, Bt
WAL, ACHE RS, R E RVF BN RN, B2 T AT
PRIAL LB N B, PRI T AR P 25 2 el (i S

IBM Contact Optimization: " 457



%t Contact Optimization F&EiI &3]
A%} % T Contact Optimization FEIEHZET|, DIokidErERE.

i¥: Contact Optimization ZZ3AEF 23 IR X SR A RG] (HE, MR STIH
A, B2 RET E T S X s R @ LR T,

HEAZRBHNQIRFTFTHIZ (FI0 UA_ContactHistory ) I, iEXt AR AIEIX L
=51,

WS EdE PR R SO, DLT M T Al R e a4, ilan:

CREATE INDEX IndexName ON TableName ( ColumnName )

TR T ERESIRG|NRBMY], A X EREAFET Campaign REEERT.
& 30. BEHEH A EG|H Contact Optimization

= 5l FEER
audience_segMembership |u Audience ID X}F Campaign Jii 2 F1 Contact Opti-
mization £33, R]FEERA A RN 4

* SegmentID
M,

IR SR 200 1 Y, S TR
A~ 52 G AR — Al o T B
ERE R, XA 4050 T 0 AR
FEERG].

A Audience ID HHRVYS Cam-
paign HE XX Audience ID JT
fic.

UACO_PCTsessionID . OptimizeID T Optimize 7.5.2 S HUHTARAS B M
B, SEIMICRFLRT], WHR
A Contact Optimization 5% Fij A<

* ContactDateTime

* Audience ID HEATFFR, T2 T Bl 0] 3 e e
+ ContactID SLERT,

e TempOfferHistID
p S F 44 Contact Optimization 2335,

* 0fferID #AELE—4 UACO_PCTsessionID 3,
Hri session /& ACOSessionID,
ACOSessionID J& UACO OptSession %
rhE X5 Contact Optimization 4%

T AP — AR,

1 Audience ID FHRWHE Cam-
paign HE LXTLY Audience ID JT
ficl,

Bt A. %3 Contact Optimization 101



102

£ 30. B EKG|0Y Contact Optimization & (4£)

®

5

EXER

UACO_POAsessionID

* OptimizelID
e TempOfferHistID

il Optimize 7.5.2 B{HUBTAUAS Ol 2 1
RO, SHIXHRELEG], WHR
A Contact Optimization 5% Fij U4
AT, 250 TF Bl i3 4 3
SLEF]

¥} F 44 Contact Optimization 237,
#RAFAE— UACO_POAsessionID #,
Hr session & ACOSessionID,
ACOSessionID J& UACO OptSession 3
HhE X {5 Contact Optimization 4%

T AP — AR,

UACO_RCsessionID

e RandomIndex
* Audience ID

i Optimize 7.5.2 B{HUHhUAS B 2
W, A ERET RS WHE
3\ Contact Optimization 5% Fij pii A<
AT, B2 50 TF Sl ax s 5k g
SL#EF]

X}F 44> Contact Optimization 237,
#AFAE—1~ UACO_RCsessionID &,
f session & ACOSessionlID,
ACOSessionID J& UACO OptSession #
F5E LI 4F 1 Contact Optimization 43

T APE — AR,

A Audience ID F)#h5 Cam-
paign HE XAXTR, Audience 1D J&
fic,

audience_ContactHistory

* PackagelD
* Audience ID
e CelllID

* ContactDateTime

L fE 2% Campaign W61 8 () RE A
UA ContactHistory FFRXf PackagelD
M Cel11D FFE LKA,

A~ Audience ID H|H{W5YE Cam-
paign HE LHIXIY Audience ID JT
i,

audience_dt1ContactHist

* Audience ID
* ContactDateTime

* TreatmentInstID

84 Audience ID B #4415 Cam-
paign H5E WX Audience ID JE
fic.

EH XA A EIERIES

BRI sl sr il e e, (E AT PR fE.

e R AT AEIE, Contact Optimization ELA #5T F 45 BHEK 20 57 09 N (454 e
KREGRMEC, “BAROEC LI e/ MR K HE ) . PR X S0 #0475 ZE R 8] B
A (over the time period) s 7ERT[E]EZA (within the time period) #(%7.

IBM Contact Optimization:  JHJ? 574



TSR 2 T A7 X e e s [ B Bl 0, B 40X 487506 Contact Optimization 23
AR ] B TARTIN, AEdZE 0T, AT Contact Optimization 41fa[7£ Con-
tact Optimization 2153247 A i UseFutureContacts i & J& It sk A& 1k 2 07 s id 5%
=,

¥ UseFutureContacts % # & false, #f4 Contact Optimization 2% HAG KRN
LSRR NS SHATIE COnR G000 G5 I ) B ) . G SR S A 0 D AS B 465 A e s
[ B, JB24 Contact Optimization MRARNGE KR HICRE, X HEE.

ALK UseFutureContacts W E A true, #HF4 Contact Optimization IHZ2AIAEER
P

riesR, RERX2HWERE, (BT W2l (R B R 55 I 25 186 ok K £ 1Y
ENIUILEASR

Bfts% A. %3 Contact Optimization 103



104 1BM Contact Optimization: Ji /575



Bt B. Contact Optimization B EEH

AT E BT F3 3 A IBM Contact Optimization [if & J& Pk,

Campaign|Partitions|partition[n] |dataSources it Hok—M5ET Contact Opti-
mization FYACEJEME U0SQLOnConnect, iEZ: [ IBM Campaign CHY, DIIREUH *
U0SQLOnConnect FVE4H{E &,

Campaign | unicaACOListener
JXUEM E JE % T Contact Optimization il 8§i% & .

serverHost
i:puy
WA Contact Optimization 224 pUAS ) ML 55 24 5.
REE
localhost
serverPort
ik
W Ek Contact Optimization %% RRAS [ AL 5545 3 11,
REE
T
useSSL
ik
PWEN True DI SSL iE$#ZE Marketing Platform fIR 5555, &% & A

False,
REE

False
BufE

True | False
keepalive
ik

Campaign Web W T FAERTH B K154 Contact Optimization DI ZE TG 3
Z A ERFIRM R, AR 28 I B R A ARTE h i :, T keepalive il
A RTIT.

WHEEE N 0, A4 Web N HREFAKIEEMIE L.,
It keepalive J@MEMMALT Java EFETF keepAlive,

© Copyright IBM Corp. 2003, 2013 105



106

REE

BlE

TR
logProcesslid
fihid

& E N yes LI¥ Contact Optimization il g5 F2AIARIRICsE 7 Contact Opti-
mization {Jilr#s H & (unica_acolsnr.log, i+ Contact Optimization %%

) Togs H3H) . B EA no.

REE

yes
BuE

yes | no
loggingLevels
ik

Al DL B Aric % Contact Optimization T8 Fc 1 £ 4015 5.

s 'E 45200 Contact Optimization fiiffr#% H 7 (unica_acolsnr.log, fiiF Con-
tact Optimization ZZ%%f logs HEH ) .

REE
MEDIUM
BuE
LOW | MEDIUM | HIGH | ALL
logMaxFileSize
ik

BB E O H S SR RN (RUF) L B SR gl Kbz
J&, Contact Optimization 2 @& CF, ik B4 50 Contact Optimization fii
Wr#s H &% (unica_acolsnr.log, fii-F Contact Optimization Z%f logs H %
H)

REE
20485760

enableLogging
ik

WEHN True UG HICSE. SN E N False, B E 250 Contact Optimi-
zation fiiWr#% H & (unica_acolsnr.log, fi T Contact Optimization Z-Z£[] 1ogs

EEL
REE

True

IBM Contact Optimization: " 457



BE

True | False
logMaxBackupindex
Ei:pu
F RO B B ) A O SO B 2520 Contact Optimization il
##H & (unica_acolsnr.log, fiiF Contact Optimization Z%£H) Togs H %

F) .

REE
5

loggingCategories

E ] Contact Opti-
mization {iilr#% H & (unica_acolsnr.log, {iF Contact Optimization Z-%%F)

/N B
25

Al R

g
AIAE DAE 5 43 B ) 8113 i S B Sk e S

Togs HxH)
HEE

BuE

all
all | bad_order | cell access | commands | config | data errors | dbload
| file access | general | memory | procrun | query | sort | sysquery

| table access | table_ io | table mapping | webproc

defaultFilePermissions ( {Z¥tF UNIX)
it
BT AR B H ARSI VFRTAE,  DIB A URoR. wiln, 777 AR, BRIHUT
VFRTAL,
REE

660 (firf & MAH R BAELGIMAL)

Campaign | partitions | partition[n] | Optimize | sessionRunMonitor

X E JE M T sessionRunMonitor % B,

progressFetchDelay
He MR RO BN EARBOR B W & 1 0EBE 5 B2 BT, Web I HIRE &1 1 =50

ik
.
RE{E

250
Fff5% B. Contact Optimization fir & J& 4

107



Campaign | partitions | partition[n] | Optimize | MemoryTuning
X LEHE E JE T MemoryTuning % &,
MaxRamUsage
E T R AR R D e R AE (LN MB D). BUE 2 s — A4
R 2R 7 s AL s B /MR
REE
128

Campaign | partitions | partition[n] | Optimize | userTemplateTables
gt Ll PCT I OCT fili A B 3.

tablenames
A

4 Contact Optimization BARFE A LIZ S /0B HIFR A 515L. XSk il Hk
e TP B IR AT ik 2% (PCT) sEMILERE (OCT),
REE

UACO_UserTable

Campaign | partitions | partition[n] | Optimize | AlgorithmTuning
X SOE R R AR AR A AL ik
MaxAlternativesPerCustomerEvaluated
iz
Contact Optimization i ffr @ 1 55 s R 7 22 120 6 DAR B % 7 i e £
il E SNl
flhn, AN KA T BN
o H5Er@KRE PCT) P&F LK RZ A, B, C. D, #HIELT,
XEER B0 A=8, B=4, C=2, D=l
e MaxAlternativesPerCustomerEvaluated & J& 5
e MAX # Offers=3 #WIFLE
2238 0 A TR L 7 2 T B T BT /R
« ABC 4% = 14
 ABD 4% = 13
« AB 4 = 12
« ACD 434t = 11
« AC 4% = 10
1 T 2 A o r RECTREAR K, [k, UML{EK§#E Contact Optimiza-
tion # % PCT W F —A%& 2 A 083 AT & P TAE &I TRR .

108 1BM Contact Optimization: Ji /3575



BREE

1000
CustomerSampleSize
iR
TSR & P Bk T CustomerSampleSize, JF4 Contact Optimization 23fF
% PRI MAKTF CustomerSampleSize fJ4H, Contact Optimization P J54s H
M EAEARA AT, TR G B2 A HN e i 25 & 0
np ., ERHE T RE SR m AR, Ha e,
e fER CustomerSampleSize T2 1AL, (HJE, AbHA KR 4] RE 2 HIAH Y
K Aita], ol R B4 PIE Contact Optimization — R PEALH,
PR m e, HAURR R BN,
HEE
1000
BNE
IEREER
CustomerRandomSeed
iR
BEMLFF 727~ Contact Optimization FIRFEALIEEICSRIE LG M, A5 Con-
tact Optimization JE 75 CustomerSampleSize & X MFAA, WREEAMNE
F/bF CustomerSampleSize, AR M JE I X 4L 4k 3% A 540,
NSRRI R 2 T R AU A P2 A w25 ™ E 45 5, IS A 08T e B R AL
HREE
1928374656
BNE
RS
MaxIterationsPerCustomerSample
iR
Contact Optimization ZbH—21% P 1 KA %L, Contact Optimization 234
AP, HERE R ek B % T MaxIterationsPerCustomerSample
1k,
HHRSIEHETHTINEE, PIUES MaxIterationsPerCustomerSample )%
B BRCR.
« BAEFHYGEREN R, B/ MPEYEE
 NEANE PRSI TENERER S/ E
o NEANEPERNEHTENRER SRS E
o ERBUARE 2=
HREE

1000

Bfs% B. Contact Optimization fit &J@tt 109



110

BE

IEREE

MaxCustomerSampleProcessingThreads

iR
Contact Optimization HIRACEGALBIEMERBRNE A, WEH, K
MaxCustomerSampleProcessingThreads i% & W{EBK, PERERT AERiIR S 5%,
B2, PERESR W2 2 AR, LA AT A4 00 Ak B0 U f) S I A0 B DL R A
. A X% Contact Optimization SEILVEANHE /R EE, HEIN IBM (UK,

REE
1

BNE
IERE

ProcessingThreadQueueSize

it
M PCT UK FAEAIT AT Contact Optimization fifi FFYZefERk. HfmZeAe %k
A HE21EE Contact Optimization 2XiHHIPERE. 4 J%1#% Contact Optimization
SRR R E R, Wi IBM UL,

REE
1

BE
IERE

PostProcessingThreadQueueSize

E:puy
K& FHREARBA OCT %5 HEM, At Contact Optimization ffi i ZFE L.
IR BT RE2$E " Contact Optimization 2 iEHYPERE. A X% Contact
Optimization SZHLAYIEANAE /ARG E, 1% IBM L&,

REE
1

BNE
IEREH

EnableMultithreading

iR

WA true, JB4 Contact Optimization 2x7EANBRALAL B B 2438 (i 212
. LA MaxCustomerSampleProcessingThreads,
ProcessingThreadQueueSize FlI PostProcessingThreadQueueSize il & J& >k
BB L FE %, R K false, M4 Contact Optimization 2x7FAb P Ak 55 1k i (i
JHEANZGHE,

IBM Contact Optimization: " 457



BREE

BaE

True

True | false

EnableBufferingHistoryTransactions

ik

REE

BE

A true, HB4 Contact Optimization 22FFIE R 7 L0 %55 AEA Con-
tact Optimization Z3iFia 7 ML SCF, WR K false, HB4 Contact Opti-
mization 2 )\ Campaign RZFFEFH) UA ContactHistory FiLHL,

QR A false, A4 Contact Optimization 2x7F UA ContactHistory & &k
g, PUEmEHE N Contact Optimization 23 7% IR AE, WG IEFE i %k
PEERE NIRRT, B2MBUE T RES SR B ARKIM, WA twue, A4
Contact Optimization S7EZR PO ERPUE, e EH B &S AL
4 B EF ]

false

True | False

MinimprovementPercent

R
ffi L BC & &8 P ok AE A Ak B R 2 38 @ i B, E IR ERE A,
MinImprovmentPercent JEME M T % B 8UR mHE (LIASILE X ER) D
ek, BAEREE, R RemE R B A R,

HREE
0.0

UseFutureContacts

iR

AR ARAEAT I A 4 ISt B, IS4 mT AR 1 Contact Optimization £
WCR by sl R UL mERE. ATRU# ] UseFutureContacts P B J& P ke % il
AT A,

¥ UseFutureContacts i% B A false, JfH Contact Optimization 215 HI{1L
AN FAIH R EE, 84 Contact Optimization A4S R il I
KB 245581247 Contact Optimization 2% fr (IR, {HJE, 1% Contact
Optimization 275 JHBFE] B, B2 A e Ry il 5%k,

HRAERR R il sk il s TE R R &R, I8 2407008 UseFutureContacts 1%
BoR true, BN, ANALAHIE AR T R A SR BRI AE 1 IR G Ak B
e B2 SEIK Rl REC R G AT B A TE TECR il &k, 1E
BEIESL T, 15 UseFutureContacts X B M true, Ff H. Contact Optimization 4>
GECS Rl E T BT =

Bffs% B. Contact Optimization fit &gt 111



REE

False
BUE

True | False

ContinueOnGenerationLoopError
iR
X BN False, Contact Optimization 2ff£ Contact Optimization 233 H T
PUF R R TR A AL B2 P AR A1 00 T o L5
o HMERIRLIE TG R AT AT g R O SR A A R AL,
s BOORIEARIEQIE & T £,
Contact Optimization H &4z DL 5552 1M 10 5% e A%

The generation Toop was unable to eliminate all slack
and surplus variables

AR E A True, JB4 Contact Optimization ZBkidfEAH ik T4 MGG
PRI % F'. Contact Optimization Fifif5 2x4k%i7F Contact Optimization 215
HRALH R — % 44, TR Optimize|logging|enableBailoutlogging H &k
ORI B oF TRUE, IEABk % F ¥ iC 5% 2] unprocessables_10-digit-
session-ID.csv " (Contact Optimization Z2%&H G AY partition/
partition[n]/Togs HEMH ) . W T A& MR IRER 5 Bk 1Y % 7 B & I [

SkippedOnGenerationLoopError,
A It bk A AR D VEANME B, 1§21 Contact Optimization Trouble-
shooting Guide,
REE
False
BHE
True | False
P
%% 18 T1f¥) 1 Contact Optimization £x1fZ% Hl] 5 Zhik B

Campaign | partitions | partition[n] | Optimize | Debug
oJE M E SR TARBE PCT BRI S 31,

ExtraVerbose
A

R B E N yes DR B SCAER IR R R P CAABATHRAI H &, BB TS
U, WERAFMAEBE N yes, HBAZICKATA1T.

IR B R RN C BT, R ILEBEN no.
REE

no

112 1BM Contact Optimization: Ji /575



BuE
yes | no
GEPS s
%5 18 TUHJ 1 Contact Optimization 22K 41k & 1

Campaign | partitions | partition[n] | Optimize | logging
M JEMEE X Contact Optimization ARk H.

enableBailoutLogging

iR
MR E RN True, A4 Contact Optimization 234 i — P cf:, BH&
Contact Optimization J5i%LIEZ 573 Ma(H (CSV) #AALHA & P E40(E E.
* Contact Optimization # H F MaxAlternativesPerCustomerEvaluated i% & [
B, H HRARNE P&k & Tk,
 ContinueOnGenerationLoopError i%E & True JfH Contact Optimization i
B A AR 12,
BTN T =M%, B—HRE AR, 5 %) Contact Optimization Jii:
AR RN, %044 unprocessables sessionID.csv 3 HA T
Contact Optimization Z%%f] partitions/partition[n]/logs H .
MR EH False, Contact Optimization N34G2 F 313K,
HEE
False
BuE
True | False
logProcesslid
iR
% &N True DI¥ Contact Optimization I 45 a5 A2 IFRIRICEAE Contact Opti-
mization R 4% H i (Contact Optimization Z3£[] partitions/partition[n]/
Togs HEHHY unica_acosvr SESSIONID.Tog) . . &HNKE K False,
BREE
False
BNE
True | False
loggingLevels
A

AT LIS B e 53 iR 55 A K 0 TR £

% B 45520 Contact Optimization i 45 %% H & ( Contact Optimization Z2%E [
partitions/partition[n]/logs H:&H ) unica_acosvr SESSIONID.log) . .

Bfs% B. Contact Optimization fit ®J@tt 113



114

REE
MEDIUM
BuE
LOW | MEDIUM | HIGH | ALL

logMaxFileSize
fihid

B RO O H AR SCF I B R KN (L) - FEH ESUFE R K2
J&, Contact Optimization 2 #EEH SCAF, ik H 250 Contact Optimization iz
%4 H & (Contact Optimization Z%EH partitions/partition[n]/logs H 5%
) unica_acosvr SESSIONID.log) , .

REE
10485760

enableLogging
iz

WEHK True DUSAICSE. BN E R False, ik E 250 Contact Optimi-
zation fR55#8 HE (Optimize_installation _directory/partitions/
partition[n]/logs/unica_acosvr SESSIONID.log),

REE

True
BHE

True | False
logMaxBackuplndex
ik

V5 RO B B I SRR, s E &5 Contact Optimization [z 5%
#3H & (Contact Optimization %% partitions/partition[n]/Togs H3EH
1Y unica_acosvr_SESSIONID.Tog) , .

R {E
5

loggingCategories
ik

AITELLE S 70 B B S e v 45 EO s B9 B PE 2 1. I B 25520 Contact Opti-
mization IR 5%% H & ( Contact Optimization ZZ%E[) partitions/partition[n]/
Togs HEHAY unica_acosvr SESSIONID.Tog) . .

REE
all
BHE

IBM Contact Optimization: " 457



all | bad_order | cell access | commands | config | data_errors | dbload
| file access | general | memory | procrun | query | sort | sysquery
| table access | table_io | table mapping | webproc

defaultFilePermissions ( {XXtF UNIX)

i HE B H AR SRRV TR B, DI X Fom, filtn, 777 R, SHIT
VFATAL,

REE
660 (fir A & A # R BA LS i mAL)

R

%5 18 TL[Y 1 Contact Optimization £3154% | 2% ik &

Campaign | unicaACOOptAdmin
X BB B R YE E L unicaACOOptAdmin T ELAYX B

getProgressCmd
ik

TRETENFREE A (E. 15 A2 U (.
REE

optimize/ext_optimizeSessionProgress.do
BalE

optimize/ext_optimizeSessionProgress.do
runSessionCmd
ik

TRETENEREE A (E, 15 A Ut fE.
REE

optimize/ext_runOptimizeSession.do
BE

optimize/ext_runOptimizeSession.do
loggingLevels
fhid

TogginglLevels J@ AR 4 ™ & M55 A Contact Optimization iy 447 T EH &
SR VER(E EE, A RIS LOW, MEDIUM, HIGH #l ALL, Jth
LOW it/ rirdifs e (B, REAR™EMIEE) . ALL ZUllffE R ER
HE, FEMTiZH.

RE{E

o
=)
=)

Bfs% B. Contact Optimization fit &)@tk 115



BE

LOW | MEDIUM | HIGH | ALL
cancelSessionCmd
ik

T8 ETE N BB FTA(E, 15 A SR (.,
REE

optimize/ext_stopOptimizeSessionRun.do
BHE

optimize/ext_stopOptimizeSessionRun.do
logoutCmd
iR

F&EAE N BT A (E, 15 A S (E,
REE

optimize/ext_doLogout.do
BE

optimize/ext_doLogout.do
getProgressWaitMS
iR

Hi PEAE BB NPT el Web RS 7P RLARAG O 2 45 B Z Il ) 22 R0 4 (8
), WARIKE getProgressCmd, ARAANZH FHIL(HE,

REE
1000

BE
K F B

116 1BM Contact Optimization: Ji /575



K& IBM AR H
USR8 2 To 8 i 2 P SO A A ) B, IR 528 RO HE A SRR T U IBM AR
SCRE. UG BEE FP A 5 5 DL £ 728 0 ) e e ]
WA B A R IR E SRR, 1S IBM BB B R DL T AR 215 B
ZRENRER
P& IBM HARSHRRT, WM EE:
o K L S R R AR
o RIS B A VRN U K
o HBLZMBA VRN 0K,
o MISREYH S, 2SO, RO SO RIEOR SO,
o RTFRMABARIENELR, I REHER IR RAILEE.

REEE
S IBM HORSR, AR ER AR A RSB 7 B

TSR ) U 7 B 6 55, D ATAE G T 0T _EARAR R0 M2 A5 R, 1% DU $& (1A G B
AN IBM Y AR5 R

E R > KFUIRCCT I, MR VIR T, A AR LT
AR P Y 223 H SR TR version.txt SCHF, ATRABRIBUET IBM R IR PP (Y A
5.

IBM H# AT HFHNERER
HEIFR IBM HARLHN R, WS W IBM =R TR (http:/www-

947.ibm.com/support/entry/portal/open_service_request),

© Copyright IBM Corp. 2003, 2013 117


http://www-947.ibm.com/support/entry/portal/open_service_request
http://www-947.ibm.com/support/entry/portal/open_service_request

118 1BM Contact Optimization: Ji /3575



AR B DA S R A A 7 e AR 55 T 4 5

IBM A REAEHA E K sl DO S (A SO AR i 7™ i, M55 sl eI, A R iy
FRAEDX S 7 AR 55 1 A5 8, I M A IBM SR, BTN IBM 7=, 12
Fr sl 5 1 5 1R SAE IR s R AR () IBM Y=, BB ey, HECRRIL
IBM fYRIRAL, AL S IREAY ™, RRF el ds, #eTIUE IBM 7= dh, R Pl
Meds. fEE, VEASFISRIEAEMIAE IBM 7=, FEFsiiess, Wi AP EAT 75T

IBM AJfEC 1A SUEAEHE SA SN A A RIS LA, SR ARSI R T i
FHIX B FIR AT A vFn], n] DU A3 05 206 F A 3027

IBM Director of Licensing
IBM Corporation

North Castle Drive
Armonk, NY 10504-1785
U.S.A.

A RIFHY (DBCS) R BRI, i S5 EPTEE K et X IBM AR =GR T
Z, SURA Iy 2Ok A A A

Intellectual Property Licensing

Legal and Intellectual Property Law
IBM Japan, Ltd.

19-21, Nihonbashi-Hakozakicho, Chuo-ku
Tokyo 103-8510, Japan

ARG O T [ AT AT SR ) A5 5 4 M R — B E KX X International Busi-
ness Machines Corporation“f% BUR ™ $ZUEA AW, AHIAAEFIFZER (Tt &M R
JEMEE ) PAIE, A EAR TS WA AR, & T R T R
TIE, 2 ] 52 Bl X A 2658 v OR A S R B s RS A ORAIE. PRI S RORT REAS
SR A

A S AT R B R Ty S A A O SR B e, AL B B E I X
BE RO AR BORHCBTRRAS P, TBML ] DB XA RS o ok 4 7= f A/ R P il A7
SRR/ SR, AN S5 AT R,

B XTAE TBM Web 3 i A5 | AR FUR 9 705 (5 WA R AR, ALUEAT7 20
FEHXIRLE Web B il BILRIE, ARLE Web 3 iR I PTRIAZ IBM 7 it BERHY — &R0,
i FAARLE. Web 3k i SR O XURSH £ 8B AT 7R EH.

IBM 0] L% 8 WA DAy 24 B AT Ay 5 28 i 2 4 B B AR A AT £ 8 i 2000 SR AR AT A
L.

AREFFRIBLVE A 5 AR T A R P R R LLA RN H 89 () SRV AL BT R R
FPAHARRRE (BEEAR P ) BT EEacH, Pk () RirdEasci i@ Ritfr
LA, 3555k &

© Copyright IBM Corp. 2003, 2013 119



IBM Corporation
170 Tracer Lane
Waltham, MA 02451
US.A.

BOH ST G A, WA R IE TR — @ MO RO AT 3%, el ZR AR O i Y

H
i &

AT A R VE Al B BT ] PRI SO B IBM K3l IBM & 7 B, 1BM
R B A e VF ] P AT AT [] 45 P80 1 ke 4

WE Al B0 5 AT AT P R I R A S FE PR P AR Y. DRI, e At B A BR BT AR AR 1Y
BAE T RE =AW BAHYARR, AL AR AN RS LT, IR RIES
— BT ARG LT R S R AR, peAh, A e R WA SR, SEBR4S
RATREaAES. ARSI B 24 5 ik HA < PR Y 18 R,

W RAE IBM 7= i B 5 5 AT 07 i 1 RV 7, HG S RS0 Y R b ] 2% TR AT A SR
HRARE. IBM B0 XX gt AT, IR AR ARSI, A P AT o
MG TFAE IBM BT, A CAE TBM 7 ity P A4 [ 507 24 [ 5K 4 7 ol 1 418 B2 7 2
.

FrA 5T IBM ARK T (i) 758 7] £8P W0 T Bt A0 B el [, T 5 AT a8 0, e TUY
Fon THIRMEEmE.

PRI T A IBM T IBM A7 A E E A, ATBER S, MR A T A,
LA E MR T RER A TR,

A5 A B AL H W55 B b 0 B AR 09 s . O TR RT E ST B A i X 48
Bl AP ATRE S WA AL AL ah A A RR. TR X R O A
[, & BLSEAE T Hh Sehrlk 55 oLl A B & AU S BEAR L, iR T 6

AL VR 1]

A B IE F R M REA R R T, XA B AR & R gRTE T ik,
USRS 1 BRAE S B REA RS P I A1 5 LI R AE P AR 1 (AP HEAT R AR 1Y
k., M. s ko, ] DUEIE X SEEA R P it AT = i, Bk,
g, MJC/E IBM 3%, XERGIERERTA RF ME2mi, Hit, BM A~
AL BRI SRR PP ) W] SE k. TAED PRl fE. REARE AR IR BRI AL, A
WA AT AT RR SR GRAE, X T PR AR AR e B 5 R AU AL T 163, TBML A 1232,

TSR AR IE DU PS DA A B A R, AR AR R AR G B BT g Tk .

120

IBM, IBM ##5#l ibm.com J& International Business Machines Corp. 7F4 BRI £ 45 E
DSl A B W bR, LAt S IR 55 A4 PR AT RE S IBM B AR A Rl RIAR. 24 iR
IBM Fitr43, TTM Web 35 www.ibm.com/legal/copytrade.shtml _F 1 JAFI & bR (e
B0 ERARARI,

IBM Contact Optimization: " 457


http://www.ibm.com/legal/copytrade.shtml
http://www.ibm.com/legal/copytrade.shtml

FRFASRBEAN(E ARFEEEM

IBM Bpr= il CBRpFr= e, Hrp B R AR i 55 i e 05 S8 BCE ) TREGE T cookie 5
HABFASRY S S HF S, DUR Bt e 28 P IR B, s 5 B 28 P A 28 Bl
SEHLHAM H Y. cookie S Web 3 i uT DL i) £ 4 0 2 i A3k 1 — B, X S8 Xl vl A
VEMpRICA R RILE, AT PUNER IR, EF2R0LT, X2 cookie Az
WS ATAT A A5 S, AR BRI A A B A it 6 T DLl Id cookie FIZRMIEEA R EEA
NER, IB2TAH i B RIRL T V.

WP HRE ABCE, SR i T REE SIS FIFE A cookie, BT H9 A~
AMUHA A NS R, DASEEL i B, g P m] PR sl A 87 15 20 B B2 S A
H#, arRIZE XL cookie, {HAEM] cookie [AlINfth 22k AR 5 Y T fE.

i1 cookie FISAUTLAUTEE A AAF B AF A9 REDCHE R, AR W BE AR P dh B 1Y
Fo & N (FENE ) 24 Tlid cookie A H A MR I Ab e S A5 BT fiE
J1, WA A AT RE T IR BRI AR TR ARG B, BREE
Isf §i& (34308 R[] S AR AT AT K

IBM X% P4 DL ESR: (1) $R4t5EmE A Web il S0 45k (BN B R S,
Hrp e m IBM FI% P AR IR 5 0 S0 ) BTE M B E ERE, (2) %1 IBM
SRFEE PAEVI M E W ENL L E cookie FIF{E R GIF/Web beacon, Ff4E{LXT L2
HARWHE MW, D 3) #IEEENR, fEhm%& e IBM ERE 75 Web 15X
Viln| & ik % EAUE cookie FIH{2ZE GIF/Web beacon ZHj, HUfG Web ufiSiiin#
B[R] =

B X H R E S MEAR (3% cookie) WHEZEE, WEESRNMT hup://
www.ibm.com/privacy/details/us/en [ {(IBM [ _FF2FAFHY Fkp i A “Cookie, Web Bea-
con FIHAME AR E T,

A 121



Printed in China



	目录
	第 1 章 关于 Contact Optimization
	Contact Optimization 的使用优点
	关于 Contact Optimization 数据流
	关于 Campaign
	Campaign 关键概念
	市场活动
	流程图
	商品
	单元

	Contact Optimization 关键概念
	所建议联系表
	已优化联系表
	优化周期
	Contact Optimization 模板表
	Contact Optimization 会话
	优化规则和约束

	Contact Optimization 的使用概述
	多语言环境中的 Contact Optimization

	第 2 章 Contact Optimization 入门
	为 Contact Optimization 进行规划
	必需数据
	实现 Contact Optimization

	定义受众级别
	为 Contact Optimization 定义新的受众级别

	创建模板表
	创建模板表

	为 Contact Optimization 构建商品模板

	第 3 章 Contact Optimization 会话
	Contact Optimization 会话级别高级设置
	创建会话
	使用̏新建 Contact Optimization 会话̋页面创建会话
	在将另一会话用作模板的情况下创建会话
	̏Contact Optimization 会话̋页面参考


	第 4 章 优化规则
	规则和约束
	规则顺序
	最小数约束
	跟踪联系

	规则类型
	̏客户所在范围̋规则
	̏客户所在范围̋规则的定义
	̏交互位置̋规则
	̏交互位置̋规则的定义
	̏最小/最大商品数容量̋规则
	̏最小/最大商品数容量̋规则的定义
	̏定制容量̋规则
	̏定制容量̋规则的定义
	̏每个客户的最小/最大商品数̋规则
	̏每个客户的最小/最大商品数̋规则的定义
	̏最大包数̋规则
	̏最大包数̋规则的定义
	̏最大重复商品数̋规则
	̏最大重复商品数̋规则的定义
	̏A 从不随 B̋规则
	̏A 从不随 B̋规则的定义
	̏A 从不后跟 B̋规则
	̏A 从不后跟 B̋规则的定义
	̏B 仅随 A̋规则
	̏B 仅随 A̋规则的定义

	规则定义
	优化规则中的细分市场
	在优化规则中使用细分市场
	优化规则中的商品列表
	在优化规则中使用商品列表

	优化规则中的商品版本
	商品版本查询构建器
	条件和分组
	在优化规则中使用商品版本
	智能列表和商品版本查询构建器
	已作废商品和商品列表

	关于使用规则的详细信息
	创建规则
	Contact Optimization 会话规则常规参考
	优化规则例外
	将规则例外添加至̏最小/最大商品数容量̋规则
	规则例外的定义


	优化规则示例

	第 5 章 设置分数
	将 Contact Optimization 会话配置为使用 PCT 中的分数字段
	将 Contact Optimization 配置为使用 PCT 中的分数字段
	使用分数矩阵来手动输入分数
	空单元
	属于多个策略性细分市场的联系人
	使用分数矩阵来手动输入分数
	限制分数矩阵中的商品和策略性细分市场
	选择商品和策略性细分市场


	第 6 章 生成所建议联系的列表
	创建包含 Optimize 流程的流程图
	创建包含 Optimize 流程的流程图
	目标控制电子表格和优化前流程图

	配置 Optimize 流程
	Optimize 流程的̏分配̋选项卡
	选择用于输入的单元
	将联系日期分配给所有联系
	将商品或商品列表分配给单元
	Optimize 流程的̏分配̋选项卡参考

	Optimize 流程的̏参数̋选项卡
	选择您希望为其指定参数化商品属性值的单元
	将值分配给参数化商品属性
	Optimize 流程的̏参数̋选项卡参考

	Optimize 流程的̏优化̋选项卡
	指定 Contact Optimization 会话
	对 PCT 所需的额外表字段进行映射
	Optimize 流程的̏优化̋选项卡参考

	Optimize 流程的̏分数̋选项卡
	在 Optimize 流程中分配分数字段
	Optimize 流程的̏分数̋选项卡参考


	运行流程图
	关于 Optimize 流程和流程图测试运行

	执行 Contact Optimization 会话的生产运行
	执行 Contact Optimization 会话的生产运行
	审阅优化结果


	第 7 章 在市场营销活动中使用已优化联系
	选择已优化联系
	选择包含已优化联系的包
	按 PCT 或 OCT 字段检索已优化联系

	将已优化联系链接至联系流程
	运行优化后流程图
	（可选）定义触发器以启动优化后流程图
	处理多个包
	为每个包都包括一个 Extract 流程
	从单个 Extract 流程中选择多个包

	为持久性控制组进行抽样
	在受众标识级别进行抽样
	在商品级别进行抽样

	分配最终单元代码
	目标控制电子表格和优化后流程图
	分配最终单元代码


	第 8 章 查看报告
	查看报告
	清除运行历史记录
	̏商品过滤摘要̋报告
	̏按竞销活动进行客户重新分配̋报告
	̏商品（按类型和细分市场列示）̋报告
	选择商品和策略性细分市场

	̏竞销活动优化摘要̋报告
	̏随着时间的推移渠道使用情况̋报告
	̏客户交互容量̋报告
	̏容量规则敏感性̋报告
	Contact Optimization 列表 portlet

	附录 A. 管理 Contact Optimization
	Contact Optimization 实用程序
	Contact Optimization 实用程序的先决条件
	Contact Optimization 命令行实用程序

	Contact Optimizationlistener
	为多语言环境配置 Contact Optimization
	配置数据库装入实用程序
	为进程增大虚拟内存分配（仅对于 UNIX）
	调整优化算法
	多线程优化
	设置 CustomerSampleSize
	对 Contact Optimization 表建立索引
	控制对联系历史记录的查询


	附录 B. Contact Optimization 配置属性
	Campaign | unicaACOListener
	Campaign | partitions | partition[n] | Optimize | sessionRunMonitor
	Campaign | partitions | partition[n] | Optimize | MemoryTuning
	Campaign | partitions | partition[n] | Optimize | userTemplateTables
	Campaign | partitions | partition[n] | Optimize | AlgorithmTuning
	Campaign | partitions | partition[n] | Optimize | Debug
	Campaign | partitions | partition[n] | Optimize | logging
	Campaign | unicaACOOptAdmin

	联系 IBM 技术支持
	声明
	商标
	隐私策略和使用条款注意事项


