V9 R1.2
2015 £ 9 H 23

IBM Marketing Operations 5
Campaign &M IEE

..ll




P
Fﬁﬁiﬂﬂﬁﬁéﬁﬁiﬁﬁﬁfﬂﬁﬁﬁ, T ICIREA 57 T r AR PRIE R,

A T IBM Marketing Operations A1 Campaign V9.1.2 DA N FEAKITRAMEITR, BEEIFMRAT BEFH A
1k,

© Copyright IBM Corporation 2002, 2015.



B

%15 SREN .

5 IBM Campaign JF7H#R .

IBM Marketing Operations 5 IBM Campalgn IE—JHTE

(G2 ibE R

8 R 55T
£ 55T

IBM Marketing Operations 5 IBM Campaign £ {1

IBM Campalgn Zlﬂjﬂﬁﬁﬁu .
IBM Marketing Operations 2 [A] {22 51 .

VFRTIE A AT A v L
A8 RN BT B A : .
# Marketing Operations 5 Campalgn % ﬁ}l .

HEERE LA R & )
Marketing Operations SCRYFIHEHY .

£ 2 B EHAIIBERIZIT
BV E G S H A, SRR

H AR T
W F

HLF R A AR 5
AR

it .. .
A3 3 =k
A7 H bR B G TR

5 Marketing Operations L= IBM Campalgn Faé?ﬂ]

Wi B 50

+¢mMC@@@nm%§Aﬁmﬁﬁﬁ%%ﬂ
Marketing Operations J¥ & . - .

Ene e
TS B
LS
Bt e

WS SO pE
WS SO
WS SO
SE .

BRI b

s

m%%cMm@anmﬁaﬁmrwmmmﬁm

*
BB

{35 25 R

Marketmg Operatlons EZJJE‘?HQ

Campaign .
Marketing Operatlons ﬂl Campalgn % E‘Zﬁ’i@

AR
B 1
HEE 2
o
R 3
BB 4
YR 5
¥ 6
B

(ORI ..
% IBM Cognos ?Qﬁj:l_ﬁjcﬁﬁ
B 45 S0 2 5 A F] Cognos Connection

Fﬂﬁlﬁ&q:‘ﬁ’llj‘]jﬁiﬁ
WUEBAR R A LA . . . .
B¢ & IBM Cognos ) AR 1B kb .

£3E T’Eﬁkixxiﬂqﬂﬁlli%“’*iﬁlﬁm
YR AR I 0 351 :

© Copyright IBM Corp. 2002, 2015

w N

VT N NN

© O

.13
. 16

. 16

.17
.18
.19
.19
. 20
. 20

20

.21

.25
o R il el IBML Cognos %iife
26

29

. 29

ARG FE B 1 s GRS
illfeanyst S
JAshiH .

“E TG S i‘%\
gk oo :
EE&Z%AIﬁEimKE’JW‘ :

IBM Campaien 1% ARkl

Bl Fir B 42 (1 B A B0
T R A 2h
HprHIoH T #45 .
P s i 4 3K
I
MM AT
M R A% AT
B4 TCS .
1£ IBM Campaign qﬂlﬁllﬂﬁhéﬁ{ﬁﬁﬂ
BB TCS H iy Bk S EdE .
MAERER . )
Al AR .
ARELETT .
TCS #®H#it . .
#HLHA TCS ﬁ
#it TCS Eﬁﬁ)fﬁﬁ )
fadadi fitfirg TCS 17 .
BT ARE
BT ..
WEHIG S S A&
AR .

£ 4 B SERRGPHERNERER .

T TAETRFE T gE

W R DL e 5 IBM D1g1ta1 Recommendatlons %

M (AE) .
1 Marketing Operatlons ’:P F Fﬂfim%&
M Campaign 5 AT . )
EERRGEF RS . . .
Eﬁ)ﬂﬁuu%ﬁiﬁfm@ﬁuﬂ%*ﬁﬁﬁf
C R T A U B R

EF‘ﬂ%ﬁuu%ﬁiﬁﬂ%%ﬁﬂﬁuu%ﬂﬁuﬁﬁ%éfﬁﬂ”ﬁjﬁ

BF IBM RASZFFZA .

=Hf .
(L7
BﬁﬁLﬁ%$ﬂ1§%¢TAEﬁ$Iﬁ

. 30
. 30
. 31
. 31
.32
.33
. 34
. 34
. 34
.35
. 36
. 36
.37
. 37
. 38
. 39
. 39
. 40
. 40
.41
.42
.42
.43
.43
.43
.43
.44
.44

. 47

.47

. 48
. 48
. 48
. 50
. 51
.52

53

. 55

. 57
. 58
. 59



iV IBM Marketing Operations 5 Campaign £ 357



£ 18 E/ET

IBM® Marketing Operations F Campaign fdi il Marketing Operations [/ 7377 45 % 5
EHIRER A, BRI HEE A 3.

W25, W PITE Marketing Operations HHE BUE G2, WiH, mmAEHERITHT
Fr%, DIEAE Campaign H{fi . 7F Campaign HEIEFEITRAER. &84 EILFHE
AN = i R AR A BT R B

5 IBM Campaign #{T&ER

Campaign 7] L5 Marketing Operations £ iDL I 65 %8 I DD RESR A . AL
LB B B0,

Campaign 5 Marketing Operations 5}, JEEi7EM LAY Campaign HEH TR ZAE
%-#R7E Marketing Operations FF AT, 4% M= M, £ Marketing Operations FRHIAT
PI'F Campaign {15

o QLTS BTG

- RIEEHTS

- HREMHE

- MR ST B0

- ACTE BTG S ERAN S S
o AbERH bR IO TR
o K Ao BUE] T
o FRETEH I
o I A TTE HE S T S
o IR T E i TR

TEM ST AN IR, fE Campaign FFHAT LTRSS
o AR
s BT
Xt B T SN/ R C VA 43 BT
o WA EHIG S (BT30S E)

WA T w88, 157 Marketing Operations H1 8017 DL T AE 55
o BT A
- & XF s
— AR A AR
o Qg B KA. SRR R R
o KR R B R A R AN SR e
AR ERE R, S0 T T8 R AR g0 P RS b AR o AR R Y
AREMNEZEER, SR E A1 Campaign 15/,

© Copyright IBM Corp. 2002, 2015 1



IBM Marketing Operations 5 IBM Campaign [8##E &4 044

=T BB AL f DX AR S T S Bon s (LT TCS ) FIES ah A,
TE 77 i 2 RS S e 6 —Fh 7 28, B Marketing Operations | Campaign,

CJa A S, Marketing Operations H1FE 4515 2 15 H 1) 8 FIALAS5 Campaign H
FRE BT S Y AR FIACHSHEE, Marketing Operations 7 7 415 S H 45 B shk 4
F Campaign H [ R 451 20,

B2 A AR TG T T A i A B . Marketing Operations $2 {1t T 7] 25 & BT A 3 i BP0 R
DU R ]y AR 5P 0 s B . HABAE Marketing Operations 9125 7 1 g 1L =45
P, eI ] Marketing Operations 345 il {] B} & A7 5 4515 sh AT B i i B

WA AT B AT Marketing Operations J& sl 22 ) 4 &%, Campaign XJ 815K
FEHm R, (Fin, R EITTRSEESEHEEIER ) , M Marketing Operations %
ks (BN, EaigsiEtEsiE TCS #dE) . B2, W RiEkEdE, 4 Cam-
paign TR B &% & Marketing Operations,

B HIE RS

Tt Marketing Operations ', 0] DU SUEATECH B9 @ HIE S TG shEtE, X egtt s
PR G S @t — R T E A TE s H ikl . 7F Marketing Operations H#j A iX 4t
B EdE, FBEEdET sk 3 Campaign, 7 Campaign 9, XSS 5TE 0@ MEAE
S AR AR U BB AR, T HOAT TR A28 M. Marketing Operations JH P 45 il
T 72 Campaign ™) 2 & 8516 3 DL Il 5045 8 45 1 3h @ v Bt ki &
Campaign, Campaign HZ0f FIEIT B O & E S S B EE A,

BT HRER

FREE B AL S 28 A F B EUE HAR SR ITH 7384, TCS 4B H br s o F H 5T i
HILRE R, WERITARR, Bou 1. CARCR . 550 R T B R A E T Ry
. M Marketing Operations & Campaign [ ¥.50 E AE A a2 [f] & Marketing Opera-
tions [ ILR AL vl DLE kA BT, FERZ e ot SCRIHEL. Bt
TCS 17Ph KB 4815 shfE & il 46 v LB T 2 |, A Rl 5 s B 24 A .

B mEE RS

YT E N RS, FREEERAA A = F B EOE R AAE. B E Mar-
keting Operations Hfl|7#, #£ Marketing Operations P AIEH i dhJE, 1% 5 dh RS K

CEURR. KRR S OB R AT AW R LG £ Campaign, B IR K ATEAE
Campaign FEIEZR M, JEEEAAM KBS H B Campaign 1 i SE 61,

UL, KR AR IR S O B AT 2 f5FE Marketing Operations H15E S
A BSASORIAL AT i it J 7 A 22 Campaign,

BV T S S RIS, ] DUKE AT An] 191 9 A7 0 7 i G B8 AL B e L Campaign 5 A H
Marketing Operations ', {5245 48 TUH) 1 A Campaign S AT 1 .

£/ 5L IBM Campaign 2 [EHIZER]

2

24 Campaign 5 Marketing Operations 4 fiif;f, Campaign 273537 2235 R [A]

IBM Marketing Operations 5 Campaign %8/



o RIS RE AT B CRRE TS S 2 mir A 18 4515 3 ) 1k — 7 2L it Af
FZff) Marketing Operations I . Campaign )it 78 45415 3l DU B R 5 5
B Hi A (7 B T B,

« HABETE Marketing Operations FP @&, £ A& FIE # H AR ICH T £4% (TCS) DIKE
HI R ITRFE. W R IT R EAE CE B TR ST H R AR e . B, BAME ST SR
RURT DA BA AR 09 Hil R onRetE, SCRA DUREINUY B e gtk Mz,
FEMSZ Campaign ", BT A E ST sh#8 B A AR R B BT, I HLOok SURR P A I
FAT.

« TCS LI HE T e EEm . 24 MO_UC_BottomUpTargetCells % & % Yes
(Settings > Configuration > IBM EMM > Campaign > partitions > partition[n]
> server > internal) i, #£j{ Marketing Operations-Campaign Z %t ft.1FH JiE 0] L
BT,

« MABKMEL TCS %EN Yes, M AKMBER TS TCS iy E Iim T #,
W] DIFE Campaign P DUA 7= 7 sl i SEi AR

* Campaign FRFFIEE TS MEERITR, BEEEHGIMERFRL, HEF Mar-
keting Operations HVE G4 Zh I H P4 43 22 W00 Y78 4510 shAmg 22 %Ry, 1 i N2
i E B W RAE Campaign P EE“407 T35/ R iR, B T7E Market-
ing Operations H4 BB G416 ZhI0 H BiAR, R &1~ 8 40 SR o] LULRA R [F 19E
LS EREIER S, W LR L g R S UE DT H N — DB AR,

BF LA Marketing Operations H 8 A5 KA J@ M T fig. XLeohfg G T
S2 <0y, T = N S A e RS R B4 N PR I By s s Dl T eR i DT v S L M
DA PR P R ShAS B, TEMSE Campaign W, P 415 SR A A [ A9 & i
BTG ShEYE, I HaxX g 0 0w A [

- K IBM Marketing Operations - BREMKE N Yes (IZE > EEE > IBM
EMM > Platform) o AT ah 8 N, #IGIETE Campaign Hr A1 g s A0 31 RS S BSTAR
R . BCAMHE I Marketing Operations A i an AR DL Sl g, ek, HEk
AT R o BCE X SR SRR, AR, AT DURE R A RRORI T HE Y R & 2 Cam-
paign DALAE A,

AR SUR AN T A S A A T, O R E IS SR A, e aT DL
HmEN., AXEZEE, S0 5 48 Y 1 /£ Marketing Operations 91 i3 R i
B,

£ 5. IBM Marketing Operations 2 [8]f)ZE 7l
WmRE B MESENEN, IR PIFE Marketing Operations 48 #3545 1 2 10 H I F
MEMGH Campaign ZHfE. WERIEF M TR MER, I2¥A1E Marketing Operations
A SR A A A, PR kA B Campaign,
EHEINNEEE
RO MEHETESER, A M P a] IFE Marketing Operations HY M3 45 T Zh 20 H #5
A .

FEAM 5L Marketing Operations Z2¢H,  Joik (il F A FHE § 75 3h 20 H BLBOR BB IUH
FEMSL 22, T DIQIE T BA DL T8 B E i sh, B, XX goRgE



% Campaign HHXTRCE BTG Sl H AR OCHL 7384%, A STV ER, BRAE
et PR 5 T I R LRI 25 (8 PR A 4

TR BT, B H BA —Er Mg, ENITLIE3h%E Campaign (1%
fety, ol fii A aT I YE %2 Campaign H (40 B8 45 15 3h L KM HHR [1],

Rl EREE

MR B ESEE SRR, 2B DS R mER, tRE B HmRER (GZE > B
E > EMM > F&) , B4 Marketing Operations & F 145 i fh 2k dn B3, wf
fifi | Marketing Operations A7 i fm Al DL S g, ek, H bl & A i i ol 38 4l X
s e, TR HEAY B A 2 Campaign DL,

IBM Marketing Operations 5 IBM Campaign £ B91F AT UE FAIF A] 42 0]
gn
¥ Marketing Operations 5 Campaign 5, SFHE %I, QIEMBITH Y X5
PN B #RFFBL— > Marketing Operations ¥ A]{IF,
HAE Campaign " TAERIFIBAAR B (AR AR P& % ) A% Marketing Operations
AIGE, DU ] DL VR R 0 DL R B B S B, TR RIS, Vi RS T Bl
Y ME— J5 ¥ 2381 Marketing Operations,
Marketing Operations 7 #1520 H H (1) Jo A6 E TR 2 Campaign 7RI AL, AIDIFE Cam-
paign HAIE — TR LRI AU MA@, JRMTE Marketing Operations 91 TA/E 1 I P
B AAE. RS T X SRR TR 14 AT R
1. B SR T 7 9 F AT AR

RMPIIIAN, SRR RAE, 5 SR AT A SIS S AL

1B1E Fi#&H) Campaign R[4
Bl T S 1B B T 3D B A5 3

I T A S 3 S A )

%Ai TCS B HE I B H AR T
KPR ITIB TR A BT 3 B AR T

1E TCS Hh 48 A 53B i b A 1 A2

SAER G BB )

ZRMEHBREM

RUE ] DUTE S 4 UG PR FLAE T, (H R i R AT i it S e 52 A

#*F Marketing Operations-Campaign £

A H Marketing Operations 5 Campaign % i, HF4 Campaign Pk HAd 7 1Y

T AFISNIE, HOE, FF B R LA B (]

o BEES ARG VI RS R R E A TE SR I AR K], A ATE SR Z BT T Mar-
keting Operations WA I A M3, A, XEEHEITE Campaign H 1 il
F AR AL,

4 IBM Marketing Operations 5 Campaign 4 {45/



o WCRZEFHERI, IBAE G S H 58 5 1G sh 2 [ B AR L. ) 0548

A LA B G S0, 5 QR A S s sh A AR A, R PR T
KA TCS KAl AR JCRAS RO BT, 8 B 1 ST H B A = W51 M 7 2 B
BeslZ.

o WEPREFEFEGAEM, W5 BM ORI AREKR, LIHerTRerE R, = A

£z, BRI Marketing Operations PN B HFE SIS E &M TCS B, FHE 5%
TEZS A RS X5 4 15 h I A B A e B 0l

ZRBmMmER

okt At R A AR AL, ORI ERE T e S BB A — . BN, FiahAE Marketing
Operations H AR5 LA & Campaign, FimERCHZ G, 1 aKHIE Cam-
paign "I TR, WIRFRIFERMEMR, 4 Campaign FHERHENRAES Mar-
keting Operations []#>, Marketing Operations A28 # i {5 B, BIfEE M Campaign
O SR an B R At 7 a2 AR e e v — AR K, RPA Marketing

Operations #| Campaign,
HEXRIES:
P o B G P B R P

1% Marketing Operations 5 Campaign £
¥ IBM Marketing Operations 5 Campaign 4£ 5 TAER AR & DL N A B,

XFUES
1558 T A B DLF: Marketing Operations 5 Campaign #4748 Ji§.

iz

1.

%% Marketing Operations F1 Campaign, A XE41{E E, 152 M (IBM Marketing
Operations ZZEHEFE) 1 (IBM Campaign Z2E8R5) .

TR E R E DR E. HE0 o AERTELE R E .
BT TR Bk, R AAE IS ShIn H Bk,

WAR RS EC AR R, BB nT LU s R e 1 i sk, iS5
47 TUES 4 &, T ERRARGE R S AR AR 0

g = JE .

5. Bk AAENE, WP EAR R OUE TR R R,

A EKs Campaign HK R AFINR 1405 Marketing Operations Ji 5 5C K [ i 72 Bl 5
SO,
B S A s B AR AR,

AERRERERTIZE
24 Marketing Operations 5 Campaign #EJH}, ®]fff il Marketing Operations %1,
BIHR N HLE 45T 30,



6

KATFUAES
XFF A FI R G S U R SE, 18] Marketing Operations #8 Il 7 F T % i 2E i JE 9948 B )

&b
He.

T[4 48 T 1 #£ Marketing Operations H it FH i fift 42 2 .

Bl Marketing Operations 5 Campaign #Ff74 8, 5% E FIEME.

iz

1.
2.

10.

EZE > BEnm L, /£ EMM T HFES.

YRR E, J0F IBM Marketing Operations - Campaign &5y i% & & True,
DU B RS FSE R, XREGREE T DL# ] Marketing Operations @@, M RiIF1# 4t
B,

2R Campaign ZAMMASHA ZA70IX, B2 0 BRI &4~ X B a1k,
J&JT EMM > EHiEs > 47X > X [n] > kR, R AERER.
HiRIEIZ E - f MO_UC integration % & N2, MK E ¥ AL XA Mar-
keting Operations 5 Campaign %A,

E ERD TR Eh AR - R A Yes, 2400 5% %
MO_UC _integration it & % Yes, {4 )5/ MO_UC_integration i}, DI Tk
WA & .

. A& % MO_UC_BottomUpTargetCells X %5 Yes,

£, i3l MO_UC_integration Iif, M Marketing Operations f]& ) TCS FLIGIE%4
KRBT T, B XE<a Kn B HbR I 7R BT, 5 E
R Yes, ik E N Yes i, “HIim FHAREILHH IEM £ H bR ICES AT AL,
Ff H. Marketing Operations Hbr o RSP SRR B RE LR T, I
P R AE Campaign FRAIEE 1 H K [A] L 503k HUE] Marketing Operations H7,
H K F ¥ ICH Marketing Operations H o H i3z, 3¢ H AREM Marketing Opera-
tions & % Campaign,

nik: ¥ Legacy_campaigns X &N Yes,

I B ST DL AR IS AR B AT B Y E 410 3h, B4R 7E Affinium Campaign
7.x TPAIEIEEEHE 2 Affinium Plan 7.x I B (788475 30

YT E N HAL X ELZ IR 4 2 6,

BIF EMM > E3$HizE > umoConfiguration, /A5 7 campaignintegration,
Wi YRR E, JFiXE defaultCampaignPartition,

24 Marketing Operations 5 Campaign £ R, A0SR0 H B R E L campaign-
partition-id, A2 M S5 E B ALY Campaign 7rIX, BAE{H N parti-
tion1,

A Web service £ API % E webServiceTimeoutinMilliseconds,

HWEEHIE Web service AP i F T,

#HR
RS ATEE 48 TUHY 1 #E Marketing Operations 9 R S 468 0 AR A A6 B,
GEPS P

IBM Marketing Operations 5 Campaign % i $5



4 TR 1 A5 AT RS S A

Marketing Operations Z#4F0%S Bf

HLF AR A 51 ] IBM Marketing Operations & 58 AR 55, — RIIFE R 2
it T4 XK Marketing Operations ({5 5, HH &R # S 7ML B AR & H s fe e
A T A B 53 6 .

TERAE T EA R R AR R,
7 2. Marketing Operations X FIEA AT,

TERMESNAN, - IIHAMESS, B SRRE R AR, =R 2 AR,

MREHATUTES ESH A
o VRIS IR E IBM Marketing Operations P55 . THZE
o WE TAEWMARES,, HFEMALA 5 o AIER T
o JRERTHE P o BRI IISE M
o BRAHE SN A YR B R
o R
- BOPHUAR, R RRRERUE R IBM Marketing Operations EHSUTH |+ x51H £388
o SE A « IT HHH
o 8 PV IRl R R4 4 o SEHJER[A]
o SEWNT R AE
« FCEFPEL Marketing Operations
o QT ERE S IBM Marketing Operations 5 IBM %1 |+ 15[ 2
- R Jir AT SR
e 5P Marketing Operations 5 Cam- s HifzH
paign 4R AL
e SZPl Marketing Operations 5 IBM
Digital Recommendations [ %E Ji{
o TG RS IR B IBM Marketing Operations K171 H ffi | Marketing Operations 4L A
o BFFEC JNIR] AR @ Uy
« 22% Marketing Operations IBM Marketing Operations ‘L3155 o SRR ]
e Ji ¥ Marketing Operations o IT EH KR
o F+4¢3| Marketing Operations [T o Bl PR R A
ES
A E il FE LK Marketing Opera- | IBM Marketing Operations H B |o 1 253 5
tions 5 HAt S R 7 46 1 PB4 f54E Marketing Operations " -
2y > Fnﬂ:.gs‘cl;%i, ?’z%}gjfg ¢RI
IBM<version>PublicAPT.zip SCHmHRAL [* FILMLH
1y API JavaDoc,
T fi# 5 5= Marketing Operations #(#li % | IBM Marketing Operations R B R B G
LM E B




£ 2. Marketing Operations XF5EG RIS (£E).

TERB SN, H- AT, SRR R AR, =S 2 AR,

MREHATATES

BEH

X

e TR T 2 25 R

RIS By I 44 R s W %S Marketing
Operations fH P 48w, 48 B 0145 m 51
Marketing Operations 22245 Fg: Fids
BB > M TIRIEE BY

Viln] 5 Marketing Operations 57
HGERE > PRI

VilalffiF IBM Enterprise Marketing
Management (EMM) 7=/ F5F: =
$i#EE) > £&8 IBM EMM Suite 3T
LE]

{# F§ Marketing Operations 4T A

8 IBM Marketing Operations 5 Campaign 4 {45/




#£ 2 B FHANMBEERIZIT

ST LB B il B 08 S S B, i, T RE A O e AT Y R R A Y
BT S B A A B TG S AR

RN A BN R B R E — AL B B R, filTn, AR R B R R Y
T A REE X — S G sh e HAR s, IR 2B AR Y H AR FLCH T34 (TCS).
Wa, KR TCS SAREMBARSCER. S, IR — L& HlE 5 i shm P S 5
YORA Y E G SR, B2 n] DG A [R] 0% S T sh ot H A, wl DRI f g
R DA I BE ST 1 10 2 S B G s vk, Tk S s W B 41,

=

HITEHEMBER. REFEHE
FFUAFE Marketing Operations HAIHEEXT 5 2 /7, B HLRIFIS VT8 5516 sh I B A DL X
S AR T T 11 3% B 1
&ﬁﬁﬁ%%%%%@@%@ﬁﬁ%ﬁ%ﬂ%,u&ﬁiﬁﬁﬁﬁﬁ%$%ﬁ%%
, il
EﬁEL?%sz%$L(Ay)ﬁﬁﬁﬁ%ﬁi($ﬂ)
o PR NESEE LI E SRR B dE P UE TR, 1D EA A R A SO

s APEOTFE PR EMEANR,  DLRE RS T PR 2 3R N R AT 2
Btk CRIgatR ), I AAZ00H 0 B DA i A e 25

B EE TR AU S, KPR R ] DU E i, B
] DU AR i

BBt FREMEMREA
BRI, SH AL TR S, AR, SRR, CHE. W
SRR, IS S PR, AT ELAT R B

TEE IR ShIUE P, BB (A T ARG S F B — 4l r B ok &
X SCHACE R S E A, ok XX R R

AR A AT LU A RO B 258, IS ALMEE R R, IR H X R IR
I S A, 2 B R A O AR B 1Y 0 A a0 10 A 1 10
*L.

I A & B TG S H AR AR TCS R, HiAh R B AT ik,

“EHE SRR S
A E R S0 H TR LA 6 S E R SR

EHIEERE R T IR E I SR

© Copyright IBM Corp. 2002, 2015 9



10

3. CEHIG SR LR R E A S P
TERMMIIAN, H-Sh R AR A T B,

=k FERHER
BB Sl AT B
BHIGshITG H H 87 B
BRI Sh4E R H ) H 07 Bt
BTG S H b AT B
B G TR AT B
B Bh 22 A v BN Campaign E BT 224 HEms 9 T Hi 41
*

BRAE G SR PE A 2 s e B BRI S R Ui BB TS s s R,
I HJo kg gk L Jm 1

BiRE T FRIE
HARRICHEF#REE (TCS) B & —dH e g tkr nlamEmisarr. BH IBM Mar-
keting Operations-Campaign £ERJ5, VI {# FH B bp BT H, T 345,

TCS $5 & Kitls, FH AL 55 St B A i A e DR 8 515 2l SCH Bopn i
J. TCS LMY — A Jmtk, BE Sm ksl g @k a (A 2l id £ Cam-
paign. FRIXLEEREHTEIESL, bl LKA EEH B9 E Rl BB 2 TCS.,

B TR 4% R

TCS #] DLt #5184 IBM Campaign HYJETE (FRITHRME) DIRAUZ/RTE IBM Market-
ing Operations HYJEME (PIRSJETE) .

TR MR F R EALE 2 Campaign HIfFR. BN, D0 AR, BRI H
057 B R A A SR (B TR,

XfF Campaign AT EAIHA, RS, AR EE
AR TE FRIEMEZ SR

A 3 A T G A AR R AR IR TCS, [ R BES N TCS,  (RAFLIMHE TCS LIk
HAEYE, ) H&H TCS M4 E TR L, EU&RERRITEE. BIEm
BT R ERREE

APt R FOTEZ S TCS 17, MAmikR i e H A shkid 2 Cam-
paign. £ Campaign H{5E Hil B ICEIES B3 M, fENKRD RS 1BM Cam-
paign MEAMTE. AXRCAEMTERMEAMGELR, W26 (IBM Campaign H /74§
) .

B iR B ITR FRIEFIRR

TAVE I S H Bt AR & — 4 TCS,

IBM Marketing Operations 5 Campaign 4§35 5§



HirB TR FRENREETREN
BT, FTA TCS FRE#b LS Bl SRRt SRR L T TCS [, Jf
B2 A SRR B I

I T X e X B S sh I B T A SR RICR A
# 4. R ETTIE .
TERE =SR-SR BT AR, S AR R A TR, TR =S A e AT A

i,
%% TCS K2

& SEEIIN? i

BG4 FR & ARFEL,

B L] o IAFE,

fiiik & UARFE,

T = iR | iy R B

il T & Pl BT LA

73 L T i = PEREREE, AT TR — AN a2 A R 81 3R,

RAGCEIA & AR R BRI TR, (YA E 575 sho B i
Merpid# T BERALAT, A AE .

TFERE = R B, MT R/R7EH b B0 0 AR L 1 44 %,

il —RisfT i R, T s 65 e B0 0 i A B Y d5cil — RIs AT
H A1),

SERRTE AR “ R, T RaR It il —sosfrit 8 (Mg
HOE SZ RFR RN |

BT & R, M BRI B0 1 i B2 B 1Y 5l — RIB AT
s (AP s, WA, 7 CEORARHE ) |

I TCS MRS, RIgRiE R R AR, R ST R Y S A R, RRE

SGUAFEL T
¢ IR
¢ R

o JRPENERA TR
o JEMEER AR
o JRMEEE S 44 R
o AR I
« REJLRAEH
© RRRAT N
IZITE mIRR
WeRE AR R, B ALW DI Marketing Operations H I i anféitl, DI45SH

SRR A, LA R AR, R SR BB, ARG G R A X SR AR A E
il 7 it P AR L

% 2 % oEmsshm e st 11



12

KFHES

i AU BRI R 2R R, IES R B A MY Campaign 157,

UK ;-

L YEHER G QIE i BRI, ERERE > BEHEEIRE > BREE > &R

2. 58T AR v B R IR,

3. A[RI Campaign S AAEATTCAZERI T it JEYE. R, 5 ah 5120 o 5L
i

f1F5 IBM Digital Recommendations 253

1t IBM Marketing Operations H*, & 3 63 0] DAL & py ik, DUEFEME A IBM Digi-

tal Recommendations [ 5| 53,

FraZ |l

£ Marketing Operations FMi 55 7 o RIS, F ™ DX SEARSEAR B 2 7 i
I, ATRAM AR AP e % o bn s R BIbRIR e 8%, ek LA F3hor U A

TE T b B AR H SR I D e

ok 3

1. e {E AR mER K EHE.

2. 4 Digital Recommendations 2t URL,

i AR MBI BT R AL Bl 2 Ja, E B AR URL,

3. tREFPWmERIR LU A RE IEATERI, S T RSB AT E SR B SN
. WZH rEXEIIIR .

ZHR

24 H P RLE Ty UGB R A B A R S, n] DL SRR B G (E 51 R R R B R T i AR
P, SRJE, K EHE Digital Recommendations HIE 7T 1L & % F oy 1Y 2 51 24 FRANBR I )
B3

EXEPHGIF

Marketing Operations Fij/* G4 i 2 BUZAE Fef, 8 B BT DA i A 000 At
AL,

XFUES

i AT E AR EZ(EE, 1S5 (IBM Marketing Operations & 2 Gif5 /)
A o BRI [

E X i IBM Digital Recommendations S IEAEH FHAYE P VIR IRFI RIS, 3
SERL T AR,

iiE

HHFEE > F)RENX > Coremetrics & .

IBM Marketing Operations 5 Campaign 4§35 5§



TR
PP 050 4 A0 A LT AR (OB 5 — AR 0 .
RFIAES

SUR R B IRTEE B0 sh B S . OTSTRER SR sk A b, G i OR el AR
MBI IZEE. G EREHE SR, Form ko fhm G Campaign,

B PTG ST H AR T DA LU R S ):

iz
* XIF Marketing Operations 9 {# FffF B (RoRTERIAR SMIRIYER B L), il R 5
Ja Tk,

* XITUFE Marketing Operations H{# FHIHY{5 5 (R/RTERAE (5 TCS Mg ) HER
Mo ), il RS JE .

* XY Campaign £ZRFEE (BRTEMASIMNTRIZRSA L), FHEHEHE R,

o XT5 Campaign HLZEHEE (BRTE TCS MM HIEIIZEE F) |, 560 T EE.

o XTIEER TR MRS, MRS EERIERMEE, MY Campaign L=,
B B M BT S & A E) Campaign B, BB S Campaign [A]45,

o EEEUEXILEREN, ik E > Marketing Operations 28 > #EiRiE >
HEEH. SR A EEE S, OIS E RO E L =g,
SR LTI SRS B R 5, B4 AT DK X 6 g A A A b
£ R RITE 2 TR B A SR, B2 nT DL 2 AR S Ak = R )
H,

X TR GREARMEB A SR, R B E R I BRI sk, i, R
B HIURHE R AEPT A H AR LOCH A, B3SRBS 2 4 X S
TE.

EHETEY

24 IBM Marketing Operations Il Campaign E4ER)E, #8<47F Marketing Operations 9
Al E RIS S SR, IrA S s E s 3, & Marketing Operations #4
EATAS I EIAL) 0 B 15 3T H B Y 3R B

=4 AR A B0 4 7 TR B 9 Sl T A A AR B B B S A RS B T SN, s
£ Campaign FHAIEAMAMNAIEIE. 7 M QUEFERREHEE G, WR A EBb e
BT SR A I T B R AR BRE, I AT T U s S T S A RE R R Rk
5% Campaign, 0T LGS ST Shim vEAiR AR L inds@ MR e /G EAEmp ey B

BT

BT N TR B AR BT L T RS T TR 2 IBM Campaign /) IBM Marketing
Operations J&1¥:, Marketing Operations WHELERAS TCS H AT 45 AT — 20 B4 B hEE.

AT DITE Marketing Operations HH B & 2 Hil LT RFPE. 24 F P AR 60 46 2 il 5 o RF
P TR A A 1) A T s 0 B A R e R 1B B TS SsE,  7E Campaign H 2 H shEIEAH Y
) SRR,

%2 % EmEshm A st 13



14

R E M

BB TRMERE, 7 Marketing Operations 2 # 4t —HARMER HEtELL S Cam-
paign HARIHESE AR B, AW DIFE Marketing Operations H A £ 7 il 75 i Je Pk,
JIT A T o 38 e A S

B T B, S EREE > Marketing Operations 58 > #EHES > HEE

.
thER BN

TRIURIEM T BN Marketing Operations 548 H H& A4t Y 7 b Jg .

5. FiifE i Jem P

BHETRER BHmERER B
SE e B LA AverageResponseRevenue w4

RiE RiE ik
EStESil ChannelType FABE

B A CostPerOffer i

fiJ& URL CreativeURL )& URL
A 3H W EffectiveDate H k%
AR ExpirationDate A #3155
F) B 2] (] ExpirationDuration Py

JBAT A FulfillmentCost 4

ZH S ARH UACInteractionPointID paiey

ZH UACInteractionPointName A - HAT
TR it ] A2 AR OfferFixedCost w4

TEJA R S & AU Marketing Operations RGEH,  JEMEN ERAFR UL &/ NE FBESUAAE
fi#,

B dn B 11T A1 IR
B GURE B A B RN AT DU AT R R LR (L

1 ot PR AT i T2

o BHfk, BIFRRZE MR T R A e B T T DU S B (E s R A AR
1A,

o HRA, AIFRIZIEMER T S R ey B, TR DA B EL SRR R
1 SO 1% 7 BU R =5,

o RUEERZS, RIS ZEPERME AR SRR, AR Pl DA I RO A e vk R
{H.

X HEAT R PETN 5 AE Campaign H ] 2R A R a4 1 7 ARG, A SeaX S 3L I 1) 3 22
HH, &0 (IBM Campaign &M G485 |

BUE SCREPR M EIER AT CRBIE S A R IZR AN, EEmEEE, KRS 1
ZHALENE) |, E R R SRR R >>,

IBM Marketing Operations 5 Campaign 4§35 5§



tIZ URL Eam/ElE:

“AI7 URLVEARAACT R (B, 7 m@ds, smiEg. b o s )
WS, 2w AR AR RER UM AIE URL /S8R, P A Marketing Opera-
tions {7 7R R L B0 5 A1 R il PR BT B

QIE URL ffnj@tte ReiR iyt =me, ERAINRHE,

o Y TE Marketing Operations HALJE B SUIN,  AlATTR] DLKF 3 =405 URL J8
PEfE ISR, SRR T R AL WRAE URL W2 HLENE, IBAkH
SE SCRIRT [ (9 7 i S 91 P 5 5 7 L

« BIE URL ik BAHESNEESRE. ER RS, G5 URL iR Er A
— T BONRSCHR AR 4 4. 7 B i 4% DL B B0 s ot 7. %™ 4
PR R AEAH SC IR 7 B

o O SRI BU A KR R SR eARARN,  JAR G H AR RG2S AT A A R R HY
Marketing Operations I, S HI5 AU AR URL JEHEMEFERSHEDSN
T BLA TR,

o HHGAREEREMRN, WTLUMEIE URL BYEIE B RS, 1HESUR BRPE™
AFR.

o HPALIERME > ARt L g A s URL RIS,

o 1EBRME > EmSERIUE B, AP RMERAE URL J@MoR MR . R0
AT

o HPEIEERER M AIREE, ATRIEH S R R URL @I, st ™4
PR [ml 25 24,

EiHiEs). BiE REERN
X B ShA oTE Y, HA IBM Marketing Operations #1 IBM Campaign FP71E
B S P2 AT L

XS AR R, MRAR SN AT RN, AR TEAME: &
i %] Campaign I, QG URL 7 b @ E Y8 MR R0M SO SCATFBL - T,

£ 6. Marketing Operations " H)E 41550, 50 FIE 5 HEE g P25

et EiHATEN | BT BmES

XA - BAT X X X

XA - 247 X X X

L8 X X

e - Bl X X

Zik - BikE%E

P X X

HePEH M X X X

B X X

/NE X X X

157H X X X

ilabrites

SRR I

CitH X X X
8 2 = OEMESmA ST 15



# 6. Marketing Operations "1 E 451G 2), BTG AT i 77 B 2RI (48)

il EHEEN | BT AmEN

URL FEt

B R 5

Z X451

EES

fillE URL X

iF: X EA Single-Select-Database J@& 2% 1) J& 1%, IBM Marketing Operations 1%
FARE (REE/RE) £ IBM Campaign, 0] DLTEA] A H0 R0 0 A $R (8
TN

XF T HAL IBM Campaign HO4 & il J@ ¥ v I “RME 2N 281136, 75 Marketing Opera-
tions VA A AT G I 1Y JaE A,

tIZFERAEERN
A DU H Marketing Operations 3t % J@ YT B R Q& F S HIL = E .

iz

wo»

WHIEE > BHEER
TR AL E.
P =R,

JIT S B L TR % T A A S S TR M 2R I A — AR
XTI EN, B2 <category> B,

BT IR S Jm e R A

R ALE LUE U E.

Bl RAFFRH DGR JE R o] 2 Ew e i, SR REF RS R
LG R LI A o3 — A A (L

Bn DU AR A SR S50,
FE SR Jm Ak T b, AERSE R AT R R R DL T e R A .

B2 HAREITHE TR 1

ST DL A 512 PR B H s LT 73R4
Faz H

FEBIRE TCS Zfl, W/ B AL E flFoTmit. Foummms £ 1BM Cam-
paign, Jf H HAEGIE NIt EE M,

iz

1 EZE > BHIZERE.

2. AEHAMEIU T, REREE.

16 IBM Marketing Operations 5 Campaign £ 457



FEHARANT, HiliREA,

FECFREESC R b, PR RE, KRR RIS R,
ERBEE IR, RERLREFEER. AR BiorR R,
TR MIAE. KT IR B R R .

MITBRB TSI, HefEm gig WS AL E.

iR TCS HikiE,

HEH AR, KGR REFEFRE.

fERMEEED & E, iR AREBMSIR. HBE/R TCS M4,

10. ZEmIRPGIM TCS A%, AU ILHCETEA N, A0SR A% 500 AR & X 1% M A%
M, i s B LAARE I HE sh B R B X, AR5 0 AT AR N 1 i 4.

11. WNFRBTZEY|FET, #d TCS MM I35 B %4 .

B TR YRR R R L. TSR 11 BURY ¢ HARELITHL RS BB T
Rtk
- ININEAEAE TCS FRFTA TR, T LIAT T AR - PR,
« SAERHTCEYE, FHEMRMNE TCS DIAIEE 25, XE5g &% s 1BM
Campaign,

o QIS S AMKELE, IFKBEMEME TCS DIAIEE 2], X3 ERTE
IBM Marketing Operations H,

13. PETEFFEH DUEAE TCS IR [ 2 < Bg 5135 T .
EPS T
%35 Y 1 HARHOICH TR

o ® N o kW

1

[N}

5 Marketing Operations = IBM Campaign BxZ Fljo 17
LA P BB R K R AR B 1150 F A Marketing Operations, AR A BRI T4
Frme i 2T i 5 3] Marketing Operations J§ &,

jE: Campaign K Bl 1558 B UEN X — N2 AR BT Marketing Operations, B[t 5§ 5
UA_ContactHistory, UA_ResponseHistory 1 UA_DtlContactHist R4 R 1FZ MR, I
Z B AT DL A AT B R i A0 AT S B SIS TR 44 R 1 2 A% B 7 B ) A AT 52 ARGl
B RZRBN B VELNE B, TS0 Campaign Y.

Wi B S HY A FE Campaign $08% 291 UA_UsrResponseType RGN, BN B i Wit
B A, FASOAA T fife Y 2R A A4 FR

WL AEBTE XML SR,
% IBM Campaign HJEXZ AFAN@Azi# AR ETZ] Marketing

Operations E&

AnER P RES R I R NI 1T 40 S A Marketing Operations, A A S0 K R AT
BORNR B 25 B 1] Marketing Operations J¥ 1,

%2 % EmEshm A st 17



XFIAES

7E: Campaign K a4 5 B UET X — A2 ARG ) Marketing Operations, B[ B 5 £
UA_ContactHistory, UA_ResponseHistory F1 UA_DtlContactHist Z %3 [ %R H]. 1t
Z R AT DL A R R 09 A 5 s S R A4 R 1 A2 A% B B 1) AR AT A2 ARGl
B RZARIAN M FEAEE, 1§20 Campaign 3CRY,

Wi )57 5 RUAFAEAE Campaign K48 P Y UA_UsrResponseType RALFR N, ELK i B bt
| Y SRV T A B SR 1 2R,

BT REE XML SCfRe,
PO

1. 7£ Campaign H, 77 EE N UA_UsrResponseType & H i i 27 51 3% L A0 45
LR B () R A

2. %R RGILAEM Y Marketing Operations JERSCPF,  DLALES 516 AR AV HRORIN Y 58
TRAAH X R 1 S5

3. @I#EK Marketing Operations Ji & 51k Z A THHCRI0E 5 ST SCHR B Bl 5 SCAF
4. BB SO %] Marketing Operations,
5. QIEE IS SR, IF N SRR HRRR S T 151 3R Hh UL £ SCAF,

&R

I 3R AR WS 25 0 PR B 1 0 74750 10 1
BB ERMET ST

SEHE S U ALY OO,

B B W B S Al A B 6% <metric-data-mapping> fil </metric-data-
mapping>,

RS ST YT — AT IR B

<datasource type="webservice">
<service-url>CampaignServices</service-url>
</datasource>

{EILZE <metric-data-map> Fl </metric-data-map> FR 0 60 & SZFR Y ML ST
EE

EH <metric> JLEEXBGH I ER, <metric> TTREAITTE, (HEULFEETIC
% <data-map-column>, <metric> JLZEA /& H:

Bt i

id JEE S P9 4 B

dimension-id i EARE Campaign HIERIFI L. SINERIG AR T, B—H12E
0,

18 I1BM Marketing Operations 5 Campaign % 457



data-map-column

i/l <data-map-column> JLE K OB AP A BRI (AR Aol i 268 ) . 72
T S ZR T Bl s b A WS F AR <metric> LR, MM F <data-
map-column> JLE. <data-map-column> JUREAALME, (HiEEA TAEME:

Bt ik

id

F R R SIEE, S TECR AR, WA contactcount, X T
W2RI, 5@ responsecount_<ResponseTypeName>,

type A R GR 28 number,

A I AR B S

il SCAE XML Zhk 5% vT 1 sl g 48 A e e st So . e A BdEmesy ez g, ml
DI H R %] Marketing Operations 1,

KFUES

UK

1. %% E > Marketing Operations & E.

2.
3. AN ERR S

4.
5.
6.

HRIERELE > BiREmMSET.

BT IR SR A R A
i A TS A ST B A4
DB 2 5 SRR S B XML SCHF,

“REE HIRMR BT ST
TSR S R M S, AR AR XML U, ARG H BT AR Mar-
keting Operations 7,

iz

1.

2
3.
4

TESCA 4 4 TP AT TP R MU XML SO I UEAT BB

. EFIZE > Marketing Operations £ 8.
HHEREE > RS,
- B B SO A4 R

T2 4T 0 5 B e e 5 X A
Ve, SREWER1% XML U,
Wi R R w5 LA S,

R TE DA T b A 78 75 B A S,

% 2 % EmEshm e st 19



BRI ENX

KR SO U, AIAE Marketing Operations H1 & E4{ 211 H 5 Campaign H1
(5 5 15 sl 2 (B B 5, P BRI B 0 T 1 5 Rk B 5 of T 5 o 5

BRI R SO B AL 3T 4145 51:

5 iR

SR R WL ST () 24 .

E3il ENEHAENER: ¥ Marketing Operations I H it £ Campaign B
YN T vAR @
G F A B A S HT R AS R A S, I AT g S A< R A B R E] KA
fH.

i & et ] 1HG B3R O SH P AR AR 1) 31 3R

¥ IJCIEAE Marketing Operations HAEEMLS SCHF, ] fff FISCA w25 50 XML i
1 ST 00 T Gt 0 e P L S

S A B B &R

20

N IBM Marketing Operations 5 IBM Campaign 5 87E—ie, IBAE4HEshImE #
ot te P Ald g gin s e . BT 3 H ¥ Marketing Operations FY 3+ X A1 H
EHIIEES Campaign BYE GG shIH R DI RE AT 42 k.

QI I E BRI, $8 O E G S H B, ERISARGE T, BrA O E SR AR
WG CEHIGS R IR: HE BB SRk BRI, AR5, g E H
PRELIUAHLTAE, IR S A Campaign BEARNFIRREEE, APAGAHE E L 2wt
S

E=E A I B &R

TESE K, IBM Marketing Operations #{l IBM Campaign 7, 1] {ifi 15457 3050 H i [0]
Marketing Operations PN} Campaign 15 &,

TG Z |l

VB BTG 200 H A B, DRI TCS B, NS A SR 8 45 T @ o
o S U SO RS FERRAR R, TR BT AR AR 2 i ek 2 i 1 S A

UK E:

EIIRE > BHEEIRE.

FEHAEDC T, HEEREE > RIR.

FET0H BRIy, AR IRAR

IR, RE L REFEL.

P EHEELI R, A5 EHIE B B AR AR,
HEEHE S EI R EMNHARTE, R RLREFER.

INARAHELR TCS Hiflt, it BEREHR LN, WS M5 42 T 1 TCS Hiflts .

AN

IBM Marketing Operations 5 Campaign 4§35 5§



7. WERARRIR, FNRAEGNEDR, A X kiR DA SR T 215,
2 (IBM Marketing Operations % # (1355 ) HPA A8 ol g AR 115 8.

RERCHs R AR BRI T L B 20 H AR S 3R
8. HLliBIARMIAINATH T B, DU AT R 0 E I

MF5 Campaign #ERIT B #ER“FHiGZE I+
it LR TR AT AE 2 i A R C B IBM Marketing Operations | IBM Campaign [

A5,

E s AR R JG,  ASRERE AR E G T SR T O E BT SR (2R
R BEDR ERYEHIEEI B AR LT A5 .

o S B T S AR BT U H Ji5, BRI R b m] S ME — R U B H R T IR
TR UL AT A IR, 2 G SR 5 FH A AR B R B A T H

“CEHIN S IR A LU A
% 7. T H B A S R LR T B

FB ik

BRI S AR | BE I A B DU 1 B B G 3h X0 H O s A B 1 sh B
B

TCS FIp BEFE A H AR ST TR A% Y R B DU T R Bl i I H . T 8
FUEPAHEE TCS MC KA,

JEE o iy e S XML 3CfF, 8 AT B IBM Campaign & #4581 3£ ] IBM Mar-

keting Operations J5 H DL #EAT4 45 (14 £t (5.

TCS F I HIRZAFK

X TCS JEIR _E A1 E 2 5 B R ) 247K,

o X FRiR

FFHRIR IBM Campaign SEBI95IX, 2S5 DA f G LR G
FY 75 15 I T R X I 1 4 105 2,

BB partition1, I Campaign Z287E AKX I, ABAVZ{E EA,
R Campaign Z23E7E 2K L, AR ASLAT RIS & 5 T 0088 4405 s/
IrIX.

B[ 5 E{L{1] Marketing Operations 43X, #3482 EEAG Vi MIAOF HE A H
Ji &R 43X,

HXWE Campaign HIXMELRFE, #H2H (IBM Campaign %34g
Y

FEHRAF 7R TCS
Al

TEPE A EHE DUTE B OB SR I H I8 7R TCS, 2R U R4 IR AE,
B2, TCS HAUAEEHESHE (MAEERF ) HiEx,

i R

e IS VEAE DL BR X AAR A B9 B A AR SO # R AT R A, AR EGH
WHE, P2 TCS R AL R EAL Y s & AR AL I = EPHELE.

i VERTHE] V8.2 BY—ERSY, XTHTA IR E BTG SR, KU
EFRERAL.

HRELER, {§30H 2642 010 1 TCS ®iflts |

% 2 % oEmEshm e st 21



K7 TH R E S IR LT E (28)

FE 132

5 200 RS2 B | e LA BEAE DLAE T B ol SEROR B A A sh I H I B s o H (R B A2
BTG shm HIEEF 3D, WK EFF I IRAE, 2P ] I B B E HE
EHET B, DITE QI B 56 sh I H S S R, B O
T, REFFIE EAE,

1B Marketing Operations B z1E #|%] Campaign
L B E s E 5 BT E & H 28 T sh S TR shI B Wik, ] 8 shE
w, IR H G R, DUME SRR B A LLE B IR,
XFUAESE

M QIEE G s H B, T E REE RIS HES R, Lok H
JE T E S I 2E S TG 20,

IR RS BIEE GBI EHE BT, U5 aT LIl i f iy 3t H 52 51 o B2 A
FE. BETEAEFE LB AL T AR QI e, I B B E HI S HiE
ki R ek Edk= g i

iz

1. ARSI S H S0,

SEMITH R B ik, JFURRIZE R H DL R 2 4,

R AR EERE, R AP BEEH B EHE R

BHFERE T,

S
o PRVRRLZ 0 50 L R A 9 S 008 00 Sl

i

Marketing Operations #1 Campaign &£/ EE

Marketing Operations 5 Campaign % SR &0 U £ 4 IBM Cognos® 4, B
i B 7x Campaign R4 &£ Fl Marketing Operations Z 453 HIfE B,

BEAR s BT Campaign R0, PROMEE GRS 1B BTG S 4l 20 S Ol T - Cam-
paign 7t H AR AR L

SR EENRETREN

WRSE L R L E A IR, SRJG A BE4E%: IBM Marketing Operations 5 IBM Campaign 4

AR A,

o W) IBM Campaign DA} IBM Marketing Platform % &4, 52 (IBM )
M AR |

* WK IBM Marketing Operationsi¥% B4t . 152 i (IBM Marketing Operations %
HARTEN Ry 1R

e Marketing Operations 5 Campaign 2 [A] 194 B2 2 58 A5,

22 IBM Marketing Operations 5 Campaign 4 187



WAL, Sl B AR L R AR B RE S IR W A, 2B R DL A

* Campaign RGN B AR IE R T 415 Sh s .

* Marketing Operations FRGLN T HEAFEARIN, fie B B R FEACE 5970 sh 101 H Bk,
WEAL, B AHTE shIo H AR L A B AR A S B TG sh I H R S

o JWMJNTE Marketing Operations Z2 45 I i F I 4545 B #E e,

WL IX L P SR PN, TR ARSEIAT 2 AR,

B 1. 7£ IBM Cognos Z4 HiZ{TRERFE
B LIFEBA IBM Cognos F#4t FiafT IBM ZHART.
YUK

1. #iz4T Cognos Content Manager [ IBM Cognos %%t I, T#{ Marketing Opera-
tions 5 Campaign 4R & QLR T. KENT N i F ik 5 a5k
FPEE —H s,

2. izf7 IBM ff”%éﬁ (ZEEFFH RS O 2R TF, )

3. EE-AFEREN @%{%E e 4 i LR T,

4. 7£ Marketing Platform #iBEEER O, BUEA FUTIERE S Marketing Plat-
form FRZHI (B2 IEH.

5. U AR P O R GRS, AT IBM [~&] B IBM Cognos
BEIN, M2 I 2 B RS AR A R i8] Cognos R4E., BRKTER G F3h
ALY,

$B 2. BiIREXHEFEENE Cognos Connection H

IBM R R PPl i T4 i B 2 iR P R il 2] Cognos RGLRYIEAT (zip) CHFH. fif
FH IE 3 R 4 R DA 41 35 1) JES S5 A Bl Cognos Connection Hi,

RXFUES
iz

1. % IBM\ReportsPackCampaignMarketingOperations\Cognos<version-number> H
K.

2. KR4 R 46 SC4F (IBM Reports for Marketing Operations and Campaign.zip)
SLHIB T RAF Cognos FREZHIIMGHIH sk, a0 IBM Cognos FREHT, AV
BT Content Manager R4t I

BB B2 IBM Cognos %% T deployment Hs%, I H 1% Bk Cognos Con-
tent Manager %% /] Cognos Configuration T.HH$5%E. #IU: cognos\
deployment,

3. #kF| IBM\ReportsPackCampaignMarketingOperations\Cognos<version-number>\
CampaignMarketingOperationsModel FH %,

4. KEANTHREENF21T Cognos Framework Manager Ff H. Framework Manager 1]
DL o] B 2258 B RYARAT O .

5. #TJF Cognos Connection,

6. fEXXIMBIH, HTiEIE Cognos HIZE.

%2 % OEIEshm A st 23



R KA TLE, F7E Cognos Connection 7 B HEIH K HF R A,
7. HGBE LR,
8. BERNBTEIE

9. Hly TEA EIHESNLH %
10. HEEEL R B INESN, HEIELLT N
a. e o A R A2 1 41 5 U4,
b, FEAIMINEIIR S, HEEAFESN, HHUERFEaAS (a3

¥ .
c. WEREAR BRIV LHLEH, Hit T%T )\Z}:*"‘Fﬁ LUE -
s ATt IBM R FIREFF F 68 2 AR X i:? M, AT IR,

SR 3 BERREPHINERERE
IBM EMM R AR Pt R b e 1, SRR Re s Ib W T1F, EUIicE 1BM
Cognos Application Firewall, & J57E IBM EMM K HERFFRE M Cognos Hfiil
Hhfic & HE 7] URL,

KFIES
i MBS T eMessage #2411 F A2 7 1.
YUK

568 T AIAESS LIAE IBM EMM W AR P4 5 1Y Cognos Hdia A Hh it B H % [v] URL:
1. 7£ Cognos Framework Manager #, % 3|5 #3] Framework Manager H 4%
M) <productName>Model + H s 1E#% .cpf 4. 4N, CampaignModel.cpf.

2. FSHME > K.
3. mERLIRE, ARG EEREEN
4. FEEEM@ URL &, mFETE, MRS & 20 DS, DEEfT BM

EMM REUEIEFH), H6 URL RPHRFESDIRFFIERE. fRIEZE, T4
2.

filfn, X}F Campaign:

http://serverX.ABCompany.com:7001/Campaign/
redirectToSummary.do?external=true&

#ihm, %+ Marketing Operations:

http://serverX.ABCompany.com:7001/plan/callback.jsp?
5. DRAFIIY I A B AT

a. TERMRIT, RIS T,

b. AR SR R A .

24  IBM Marketing Operations 5 Campaign 4 i 187



TB 4 WIEEREZMRH LS
e #HI A Framework Manager & %] Cognos WZAEE RS, TERIE 48 Il 1Y
BARIR PR 5 TE Cognos Connection H AN g (19 5 I Y 24 FRUCHC. 2575 % k%X
JE IR A PR T IT L.,

RFIAES

ARl R B R I A AR, B 2k Se Rl I A AR IE T, 2 L6 P A9 AN 2 e 4
TRAARER, B2 ZFAE AR P S S A I 40 7.

YUK

BCLA T AT 55 DAAE ASL IR o o ol B R 42 Ak

TE Cognos Connection H, i i 6 £ Y A48 5 ) 44 K.
1 Framework Manager /1, FEFEFTHINE B0,

WY B A2 A 3 Framework Manager H 451K <productName>Model ¥ H
HikFE opf 4. 4N, CampaignModel.cpf,
4. JRIFEUHRIR &5 B IR AR IR0 AR, B UE X S AR A 5 HE Cognos Connec-
tion H R aX SUECHR YRR 2 1Y A4 FRIL L.
a. WX ZFRITHL, IBAKE TR FE,
b. WXL AFRORILEL, i e B IR S A T M AR A dm R A FR. DR AE T
YRR E L.
5. BB EAE] Cognos A AENHE

% 5. EiE IBM Cognos [z iz FRIF KIE
{E IBM Cognos Ml 55 g5 AL ¥ 155K 2 i, IBM Cognos Application Firewall ¥ 563 # 16
IEESK. %k IBM EMM Jii & IBM Cognos Application Firewall, #5%i155E IBM
EMM R GME R U8 E L.

YUK

SERCLL FAES55k  IBM EMM it IBM Cognos Application Firewall

1. f£“Cognos Configuration”# [ H, #EHFZE<EM > IBM Cognos Application
Firewall,

2. FECHAMEE FVURM E O, A EAEIETT Marketing Platform [T B AL bR UE
FUA (IR EV SR D) . Fan:

woN =y

serverXYZ.mycompany.com:7001

Ea WREEAESMAX IBM EMM 3bE, WA & A1 5408 — a1 EL
e iR DR 3 TR Cognos i3 IBM EMM ™ i,
#4n, Marketing Platform, Campaign Fil Marketing Operations #% L4 .

3. RAFILE.

4. EHEEN IBM Cognos 5.

%2 % OEIESmE s 29



26

+B 6

AR FAEFHIEESZE IBM Cognos #iEiE

IBM Cognos W HREFTHEH CHEUREE, XEHPEIFING IBM EMM | IR Fiftes

KB A T

KXFIES

IBM EMM #5021t IBM Cognos $icHfs #5270 O Jc & Al FH T 2 rp 45 i 58
ATR:

7 8. Cognos ¥

IBM EMM [z fi2FF Cognos HiEIFE &R

Campaign CampaignDS

eMessage eMessageTrackDS

Interact XTI 85 % N InteractDTDS

T IsATI s %2 R InteractRTDS
X F2 2Bl R R InteractLearningDS

ETL %JE%R) InteractETLDS

Marketing Operations MarketingOperationsDS
Leads ST HIEETE N LeadsDS
Distributed Marketing Distributed Marketing %} %) CollaborateDS

KRS ERY CustomerDS

Campaign Zdi %1 CampaignDS

BARLL T HENISR Yy IBM B R 7 28l ) B Cognos Kdfiiit:

ffi] Cognos Connection [f“%& Bl H#R4).

i ] Cognos ¥ e+ /R 1) B8 B IR A PR, XFE, G nT DLkE S b 250 A8 37 50H
AL,

TR FR AR 2R LS IBM I AR P 2508 e (1 5 e 2RI DL L, {1 Cognos 5L
FYFIAS B 3 0k o o B Ay T8 1 i = B gy KL

¥+ Campaign F1 eMessage, AHMN FI%HEEE A Campaign,

PRI IBM EMM [ R P50 2 FF H B A ZE Cognos A AF# 2.,

BL & B R0, THIEFZRLTAE|E Everyone ZHT]LUE FARYE R LI,
TEEFEL Y, ETSE IBM EMM W AR R EE R - i P A2k,

fr ] Cognos R, MR E1E A IEFERC B 1Y i 2 10 B B i 7 1) i A 5008l L.
fian, T Interact FHEEAR A T =K A, A UGS R B 500 A 4 o
THE) Cognos ZdfE .

SR Campaign REEAZ N0 X, 5 XA PSSR, Flan, R
ZA4rIXBLE T Campaign 1 eMessage, i NEN0 X AAE — 4 H AT Cam-
paign Fll eMessage AUHEI5.

E MR EE R, BIE RS2 EME B &SRR,

IBM Marketing Operations 5 Campaign 4§35 5§



HREE Cognos BRI HE Z(EE, Sk (IBM Cognos B Z 2 EI Y
Cognos IEALHS BN,

%2 % OEIEshm A Bt 27



28 IBM Marketing Operations 5 Campaign 4 187



% 3 B EERIMEFEIEEHIEDN
*4 Marketing Operations 5 Campaign £ SHH 15 451G S0 TAEFE 6 & DL AR 5%,
KFUES
e ZH Y, QT EHTE NN NESH 2 AL F7 2SS,

iz

1.

o7 PR LA A 0 B T B U H

MR G R VFRTAL, T DU QI I, ] DUE SR I H IS5 15 32 1200 5K
HEIH R LA R

3. T H I i 8 A T Bl

10.

11.
12.

i

STRMNA R G, R RSEI AR (), REAE A AT DUAEE 4515 sh D H K
T 28 A TE sh 2 18] S &2 W

S TCS, DUNESS IS e AR e B bRBIe, DL B ARSI E XA B i
Hh,

# TCS %A E Campaign,

FEG AR AEE], FRPEAERRR P AR iR TCS HE X HAHN
H br 5o A5 i $t,

Al WERTEMAT TCS i, AR M AR A DL AR R T A

Al AT ESAT TCS Ht, ABAM TCS A8 H s nIR A I B H .

AfgE WRGEMAT TCS B, HHRANHITHMPrAEER (Fm, ) #aE
I, ME4fE TCS FHRHIZHEIL (1) .

A AR BT TCS ®iflt, MSAREHATEAT TCS I HF L ITRES R T,
2O AR E T 6 R A oo Ik,

HiafTi AR PR TCS 1rabE s a4y, & kAi TCS.
BT SR S A P AR a7

ERRGHREHBEIE
TR E ¥ IBM Marketing Operations Z4i 5 IBM Campaign 25, 820 DLAEEE 44
hahmiE .

B S H R A ST R T E TG sl Campaign 1817125516 39 {5 .

B E U & al 0 H A i fe, S 7OH, EEEsimiH e g R
A HAREICH T RAGH) TCS BEIR, DU fiff 22 0 10 A B 0785 5 185 i 580

EEHGDE S, nMIHEESE), mam. BCR A SEsk A Yy 530 S %L
P& Campaign [A]4,

© Copyright IBM Corp. 2002, 2015 29



30

I B AL FNE A SRS

QIEE WIS I, SR I H Z AR, K -5 G 6 2 BT R R RS 5
EFERLIAE TBM Campaign 8IS 5T St T 68 A9 4918 3 48 B AN CR AR ] 1 44
I TR

ZAYAE IBM Marketing Operations Fil IBM Campaign FP#EBOAZTME — . {7 50 8 5 gh X
W, W2AERNE SR IE Z 07, REGUR A 1Z AT I ME — .

EIE I E

BT LU I H AR g BN I H L A B BORE Be ERAE S U H AR, 38R D A
W H . HfERZ 99 NI H SRS I H R IEATIR R R G U

FraaZHi

QIR AN, WEEUTT,

o BAUEROUH, EA ML VAT,

© BIETEN, SERZIHNTEE.

o AT DA I H R A0HA AT A B B, A B R Bt i) LU D9 I H BT

O
I BLEHRE > TR,

2 EEEMEE (),
3. K H R R

IBM Marketing Operations & # it A EATHA R B, ZEP5R{T{7 IBM Market-
ing Operations 5 IBM Campaign £EMINfE, BAT0EEC Bl & 88 515 sh ot H
R AR AR
4. FTHREE
5. ST s E e S o I BB A E.
6. TRAFDIHIE, REHWUEFTA LT BOEREHA M, Bk 2 7ea] I AR
PRALBRA R SE AT b B, B IE, B AT FeAS e,
o SR, K EHIH BRI R,
s PIRFEHES. REKMMAFWGDTE, JHE AR KGR RAIE S — 1 5H .,
¥ B R EE T H A BT R, AT DR YR 7 Bk i A2 T H R A B
BB PR, R RAFIZIIE .
s TEAEE I G ARFEFREIZESER. XM, K RIRHrA I FE KT .

&R

B o QU R I H S RS ORE 37, EAE A H R R AL B AR S, B EOHR
&, WZSPE 31 T rRBIHE 0

I AR IR AR B P AR T BT R[], SRR R R
© WE
A

psi

IBM Marketing Operations 5 Campaign 4§35 5§



.
THRMAE (fF%, BRI %)
M (R

« EHREL (H )

. W

24 IBM Campaign 5 Marketing Operations RIS, 4575 050 H B & “Hbr S ITH
FRAR IR,

CES NI 7 A AL R IR 2 N I H AR R . AR B G E T AR
RO 32, IR Bt U n] A 0 5« TAR AR " e 0RO RE s AR, Biltn, AR m LA
AR A 4 1 BB A2 P I A DAy SR e 3 I H e AR [ ) AR .

JashInE
S5 DS S MOR AR R BT Y B
RFUAES

BATLUR S E AL H -
VAR

o BAEREZ I H R I 2 Y 5 H
« BN A F R ITH

B WA E AT, HRESGEE, WEHE 33 T ¢ Hl s SR
w51

iz

L 3 R EARE RS Rk, EEEERME > TR, R, Rk
=AM EEAE T ARG IRS R TE fAE (Fn, ReVIE ) |

2. BB EBUIRA, ARG M g R B SUE s EHITRAMEA.

30wk ARG EEIERERAIIE, HWALR, R)5 Rk,

R
E R A E O EAE ST, JHShIH 2R, FA H 2 5% AR DA E A 1 i C 5
WEAE %5

“EHENEE B

I A S R TR F) B G TG S a0 2 S BRI S B S A R AR R
e ik

BEEINE | WA,

ERR SN FEIG FLY | TS 000 T

fnr DLFshim A H s R TSk DL s nf AR e H IR H .
VB S H W, AT DL e e Sk DU S H .

MR FBOAZ, AR A T0 kB SR S 595 ).

%3 % R s e E s 31



32

FEB ik

EHEENSIRE W | B SR H
fny DU shin A H 9al s T sk DL oR o] MR B H 80 H by, fnsk
GBS H W, 82T DL s ) ok ) i A Sk DL B H .
TR T B, A G T A e B 0 S T 3,

EAG B E bR N EREG Sh H AR,

EAIESAT IR | B SIS ST e B AT s R,

B RN | Ml Campaign 58 SCRY T AT 224 TR 1 R 1 471 36 R e 5 4 42 SR g
AT DAE AT A Sems, BV S8 E 1200 ms A AR A e o, ISR a8
B AR T AR R, IR AE X TIE A M H P AT,
TSR AR TS B 2, AN T2 A B 1 1 B G B,

BIEIFk

IR EA R G I H AR, IR 201 H & K.

T Z |l

BB H RN, EEEU T TN

o RLREIEER, SRR HRACHTR.

o SR EAT Y ) % AT RTA

© FEEWOTERERZE, GEEOMERAZEHE.  (BURERE. )

RXFIAES

IR, P 5 B 5 A A L T AR s BEAE A I H BRI BT R, SRR

AR

© ARIERIEFEE

© HERFEER

o AR KA —#hor (9 B2

iz

I EFERE > WA,

o EEmER @A) R T T
3 R,

IOV E SR HSUR R I 28RN 1 H B, ZERE KA IBM Mar-
keting Operations-IBM CampaignE B{EIRERY IR H , W70 L4575 55 15 sh 15 H Bk,

4. Hiligker

5. FEAEIIUE SO E T BHRAUE. B IR B R R S R AL
RN, ARG A B AR SRV i ok, IR A BIE W] DASAAT DL #4:

o IR

o HEUHRIOT .

IBM Marketing Operations 5 Campaign 4§35 5§



o DS . A 45 S ]
o SR 0 3R SR BT R L U Y 7 415
o TR AT Y,
6. DRATIERIY, REKRULPTALETERGHEAME. ©ib el e n] AR AR
PR AL B (R SE AT T B, EARAFER, U6 S A — A~ g T
© Pl
« PREFES. RIKRAFIGUR, H6EHME 0 F R 5 — ik,
A SR R B R B IR AR G B A O AR AT A 7 BUR Y Bl 4
P, SRIGFHRATIZIE R,
© FEARE U LR REFRE ET R,
7. KRG — I,
o WEPREC QIR EATR, ABALE I RIR EA R ERORE, AR RFRRZIE

K.
© WRCEEZAER, B ERZAIHE SGE R AR 0 BTk 5 52X i
R,

ZR
Vg g — R O B LGSR 5, IBM Marketing Operations #8# i H

B & B SIF KRS
T BRI S %0 SR AR A PR B .

RFURES
UM R LT Sede i R, TRk R — AR, R T AR ]
i,

o SRR R HOIR AL e A BT H AR A K
o HPHATIRAEE N, EAUEA NI
o B OURAER, AU R R H B

R HL 5 AT DAFE IBM Marketing Operations Hi% 8 224 i PR 25 & A2 U I 1w A 14 T

A R B K AR
iz

1 BEFERIE > TA.

2. e (), RIEREFETAE K.

3. EE-AEEATHE.,
i ATRAEREE A TUE ERIRE . (BRI ORI T 2 S IR IS IR TR
HE I I EEEE I .

4. HEEBURE, REMERR R MRS AT IERemE, SESH
RSB 00T AT KA RS T L,
o MR ETRHNRE, 4 Marketing Operations 2 7E 8 57 TR ZAS ) 57

IR e

%3 % e s e E s 33



o WCRESEFRAERIGIIRE, ERAER, AR5 AR LY IR,

IBM Campaign XI5 ZHRIEHRF R
SSCRTRT AL T IBM Campaign A% 4 PR LH, BEOh, SRR GOm HATAE
i Z R,

E MR S AL BB (B0, ISR A AR A A BRI AR
), B2 PR G 2 A Fr SRR E B P BT SRR AT, B, ROk iR
Bl S R

Bl priE R R B SH i 30
RSB T ST o T 0. 4k SR R B 4
SRR, 9RJF A HE A 2T T 1 0 4 5.

TR Z Bl
f7E Campaign AT B QIR I S AU Al G R T B 10 5 35 3.
KT UES

i TER SO A T AR S| Marketing Operations Tt B 1) T A 5 4515 311,

Hif gl AT E HIE N BRI H PR Campaign 2y B 3O X E # 15 S0 T A
#. EFEREWHESITAR, AR Campaign 2R ERE, TG RTLIERET
FEETFATAL,

LRI BRI E TG 3, WS RUT AR,

iz

1. BEHFERE > TA.

2. HuREONHAQIEEMIG SO, BRI <l 2R,

3.0 e TR A B AT R E SHIERIEAR ( T ).

#HR

Campaign " [ G HEH G SHAMEMIL =GR (Br TCS HIEESN) FE kA 2
Campaign,

BlEEHEH LG, HRFIEENENEDEGE T N EFREHEHEF (
> o S RAE T IR (A I, BE e 2 AT U 2
FRES, TR R E R IRE
), SRR (
B EE AT
QBT TCS AN R B A0, BhAA T 37 T G HE (0 41 30,

34 IBM Marketing Operations 5 Campaign 4 i 187



FraaZ 8l

TRLZAE Campaign H B S 485 110 2 RO A RE SE 978 4515 3.

KFIES

MATE TCS AR M B L BRAL 5 5 Campaign 97 BER I, D625 5 57 BT 4 452 14
BAHGSh, BERHLT, XL B T I E R VIR ) B S S E . Y
Bt 1] 5 W] REAE AR I R EE g TIHAb T B, XS B A% B Cam-
paign, WA SEM], BRI E,

i KA TCS I, 2% TCS h%dii k%% Campaign,

BRI IV E ST B, R T AR,

JUK

L AT IR B4 0 B B T S B A TS Sh i H

2. TERERITR L, M EREHESEG ).

B AR ITTR F R
A A 3976 HL T4 H s T 3 S L 388 R ) 9676 L 43 T
TCS A 25 PR B0 B 7 T

HHEsh R 2 MR DR TCS Y2480, (B2 RfBK &4 TCS 174
TR -RAREFIC, B, GEarae oy iE TS U E S IR S 1 R LT
JC, FFOE DA AT AR 2 e T ORI EIT, W] AR B i AR S B AR
1 RAIE 2 48, fER, WERESCFRRPIARRR A A A — A2 AbRiR, TR 25X 8 g ]
DUSEE (s (i, Foofag) .

TERTEMMEBRHIEFRTI, G -THMLAAAME, TUEASRAZT. W
R A TTACRD, IE2H AT TCS WK A ZhA i — A BT, AR A,
B 2 & A 75 i A Campaign HOBC B AT RO AU A SR R K
allowDuplicateCellCodes Jii & Z4(i% &} FALSE, HFAHITARDLATE AR E M —.
URMER TCS HAEATHYHICICRYS, SRS BB kAT TCS, HF4 Campaign # 4 1Z178]
FEFILICHY, B ITAIRURR 1A 2 T8 A AL ) DA B ARG R SE 771

TCS & FTgmiHRIA%, R S8 ] A5 A0 AT (o] L At A 2 0 5 v 147 g A — AR AE i A%
. ATRIE IR TCS 17,

WA M TCS FHHEERZIG, % TCS FrVEME ok ok 44 B/R7E Campaign
W,

SRR BB R AR R OC AT, SRR ER M TCS, MBAHEEZR1Z TCS 17 1M
PR ITERR A IR RN, EARSERALMEIE, R ZRICER RN (“IF
m g e, “HREANR AL AR HE ) E A, ISk iz R R or s
fl TCS 17, SRIGA LI I Xis T fER.

HEES:

55016 T 1 Q5 H bR R ITHL T A% 1

%3 % EHER s R E s 35



36

55 53 UM ¢ et T o B2 JS s K T T o AR T o 910 2% 43 B 45 FL G
55 50 TUIY ¢ AEAE R RGP A R

55 52 TUI ¢ et T ot A A S

5551 TURY O TR ot 8 AU 47 B B ol A A T Jg 1k

55 38 TUHY 1 KA TCS 1

W& e 7T 30

PAgi 47 AL BRI RS IS, w] UGS AT, MBRAT Age 4 B0 Kdle.  (E A2 IE P,
R R AV AT AL, 28] LT B A X 84T 55
VFATHY

WEA DLUT VAU REAL B R4, AN SRG EH Bl,  wifn]  2

o BIRINAT, GLA BRI R OR B AR IR, R R, <R
RIS R A AT AR

o BHHIRAT, LN A RIS B IR A AR IR, O A IR A <G R
AR,

o BEHIFRGAT, QAU BA RS R B RO, i kR A
2 B I A SRR,

o EMBRAT, G EA RIS B IR B A AR IR, IR, iR
AT R0 BB D0 A5 47 AR

S ELIRE

BRI S 5 — A P AR SRR AOAT, X T R S0 E ey B A HC L T
W, A B A S DU AT AR T I B B A P A 17

(EAAkS

Marketing Operations K (R77 R B RTHH &, %" H & & il SARAFi1ZH
i 002 L I S S €2 /vt o

AN NP FEAT

TEGRHE 2T IR, AT DL — A~ s 2 A RS 217
T ZHi

FASIAT, R A WA (YR I E R, 4RI IR AR N AR TR A
L.

TR B DR I 0 B4 SIFE 2 i R A AL R AR e R, I, S il R AR AT I el

B2,
KFUES

WHERE TR
o WIATE, UWRAREAF TAER R P, P4 Marketing Operations 2 [f] %% & H 24k

IBM Marketing Operations 5 Campaign 4§35 5§



o ISP BLOUK s H, S R R E SO R R Y BE BT

o WAREAERINAT Z R 24T, IR AR AE TS B B R PR AT

o WERAELRAT Z AT N2 AT, IR APTAE AT ML GE L KU, 5 KA S R A AT AT
17.

o IRAEAS IR BT A1, IR A PR AP I S B A i, A2 B A 0 75 41
AL, SR A LR .

o YERATFRARN, B IATROOL B AT RE S G AT R WUT LT RS I HE

41,
BOR AT BN RIAG, 38 78T AP IR,
UK ;-
1. 300 W 22 B Y R0
2. HuhifRiE.
3. WELTHATECL E LT RAT, SRJE R AT,

Marketing Operations J§7E ff ¥E47 T 5 s il —A47.

i WMRERERAT, ALK EATIBINE Y f 0 R,
4. BdHITHR S B, ARG A SR REE.,
5. HEHRTE.

IRiE M BTT
FEARA T INIR, T B2 — ok AR AT
FFaZ Al

FAT, WOURA S MK RS RN EFETF, RIEEDF M mE MAEIT I
L

RFURES

E ETERLR A A A I A AT
AT, 5T ISR,

UK

L B0 ST 0

2. HuhgREE DI\ Tr U M G 07 5K
3. WYE 2 0 B AR A B O DU, SRR FEAT R B U DU % B R (R

BB 1 7 B R R 2R I R — AR, B, R BERE H TR, R4
K R H BRI .
4. P RFLURAF G TAE R E 2 <A F/" 7 K,

il Ty
FEARA T INIR, T LU — ok AR AT

%3 % EEMErR o E s 37



T ZHl

FMBRAT, WTEA R AR R EFETF, 4RI ETR AR M4 T A
L.

RFUIAES

IRAMIBRATZ 1, GRS R R A SR e 4%
i ETCEMER 5 — A P IEAE R A BT AT
FMBRRRAT, HEM T IS,

iz
L 300 R ) v 5 A B 14 2 ) R
2. BEEEMIERR— T2, ARG B E A,
Fris— K E, iR EARIC B MR 1T
3. ERAK 2, HECAICEMERA AT,
4. P RTFLIBR EARIC A EMBR AT, KM BR R I B B A e AT

%% TCS

B TCS Hh i) B0 8 CRIR 43 L AT 4 Campaign i ], 404 TCS. JCitHfThS
XF TCS SRR IEATH B, #RLIFRR KA TCS, DIFX LS HE SO0 Campaign A4,

TR Z Bl
FRAT TCS, WAEAT Campaign i EREHIEZBIRETTIF AL,

XTI R MR T8, R AT HRR A, ARJE AR RAT TCS,
2R TCS & AR KA EdE, IARMILHIRE WA,

RXTFIES

AAECL KA TCS Ja, WREREA eI fonHERE TCS 17, RE KA TCS wlLl
(%5 ] (i Campaign A ROGIRRIEI (], (ER AL HHE TCS R #ERTZE,
A femshift R R A r=iaty, a] LABEmE S shifi R & i ikia 17,

R TCS HFRYEdR A A TR, IB2LMFER KA TCS DIHH# Campaign {# 9%k
3.

R TCS W& WAk A MEE, WARBIHIRE R 6,
RN TCS, W NI,

JUE

1. T TCS WIIiH.

2. Bl BFREITEFREEDTFR,
3. Bk,

P

38 IBM Marketing Operations 5 Campaign 4 i 187



5 35 BUHY ¢ HARFLOCHL T34 o

7£ IBM Campaign HifalE4EiED
] DI M Marketing Operations 17 1] T 5 32 17 °5 415 15 211,

TRz Al

(5024531 F 0 7 8 5 B0 A2 A, SRR A & R,
RFURES

FAE Campaign "I EHIE 3, LR T 515 5K,
UK

1. 7t Marketing Operations H#T FFAHR Y& 4410 sh I H .

»
2. Bl A s R A 0 Y SEE 4 ( ).

B3 TCS FHETTRSHIRE
FOHHICIRAS SN TCS FHITIE T4 R M Campaign 5 A%| Marketing Operations
. SO HOCIRAS, Marketing Operations #§-3 A2 17401, JoatiafT 4
R R RIFHILEWRE.
FHRZ AT
1Y EF — B2 BTS2 2 AR IS A BE R IR,
WAAA Campaign W EEREHEINBIREITVF AT AL GEH B BT,
KXFUAES

BB TR, Marketing Operations 25K 2 ARI(EEET TCS MRLIT R Brt:
K 9. XA TLIRE B AT HY A

FEB i

TR FEH Al T Y SRR (&1 A9 247K,

BRI — AT B0 Er B L Y SRR (BT R 3 — YA AT Y H AT 1],

KhRIT T — WKIa A7 HITA] H T — Z AR IO RO H

BATRR B0 M IT R R (B i il — e AT R AT R (A el AR, >
SCHGRARAE ) .

FHUR TCS i TR AR, 558 T IR,
iz

L TIPS O R 1 T H

2. Rl BFRBITRFRGELI R,

%3 % e s R E s 39



3. P IREUE TR,

IBM Campaign fifl R B R & SCE TG s . BT s Y& — MR 2 X7
fAE )™ He 12 T 1 SO PP A B0 AT — DI AE,
BATEHG B Z DU — MR, SRR E D - R, KE
bt 1 1 R DL O S B TS S AT R 4R A B K AR N4 3R 5 10 7 Bk AR LA R g 1 R
AR R P — RSN R, AR IS TR A, BT E OIS BLE B T 2,
fian, R A RE RS R, R O R R AR, AR
CERE R WP FIR7FRE, AR e iR AL B AR 2 e £ B A e A AR X
oI 1 i W == ) 17 B < D= T (e 7 07 D B
HIFFRE 22 I O ity O FEL TR 0 105 3 A JUR 2R A 91 3 4 2 R SR AE B R 7 s i %
H.

T BACENURRIE, R GUAUN R E T ARG VAT,
BEERER

FEUREIE] 22 FK AP O IR IR A AAAE — S5, A OSHEANTEE, TE 21 (IBM Campaign ]
JUEFE) HIRS A

X @mRENEAEE, 20 (IBM Campaign F /18 A9« 4b 3 i 2
" Fl“Campaign JfiFE &7,

ellbe e

T DAE 1o A A R ] A B A LR SRk R P S I 1 3,
S AR E T oA, Ol D o8 B e AR E T 4R, IFR AT i DL

FO AR AT R, AT DA R B A R AR, DR I 28 36 A T Sh 2 i
S REHE P AN, IR DURAT R A XS ¢, fandsify, RESR, k4R, EHIE.
JH P A2 IR AR 5 B E L,

IR RIER

THEA T AR F B X T E SIS Shas i e . R P o B G S 4.
RFIHES

i IR EAIE R AR RE, WS IBM Interact SURFLIZREUE B
iiE

L ARG B A N AR P A T sl 3h vh, RN AR B A,

BEFT TR AR [l
2. A\ GURE R 2 FRA A

40 IBM Marketing Operations 5 Campaign 4 i 187



i AR ERE Interact VAT HIFY, BATERIZEZER T, HA ik, BIfRE
HAMIBRIEE L, R E %Rk Interact [IFW AR, HB2LR DI RZERXRIE
E.

3. BiREHRERER.
X ST HRBREE O, EE O AN &L R, WEe & TAEE RS —
M ERER TAEX.,

4. AT LIE I ORAE e AR sh B 1% TARIX,  DLRR AR IS B i A &

T H AR A DL — s A i AR TR, LU SO P s T 45 R 9 18 T4
B S,
5. ARV AR ARG ke DO b AT AC .

..... D ARSI A B AR N R R R M R SR,
6.@§Emﬁmmﬁu%m5%ﬁﬂmlﬁmﬁ
7. M RFEFRH AR E O,
wﬁz.ﬁTWﬂlﬁf
PUE S AN L i e & A S T 0 i 09 ST ) O 7 I v K R L e

LR IR e S AT IR 2 AT, R DL T FH I

o AR P iatT o8 N 2 1817 il K .

o DARRE, 43 S e RR AT 2 B 4 JR AR

© RHRHKRE > WRIBITIRE > BRI T E Msia 170w 6 A4 i i

ET’]L{JIL&.HT YR AR SZ AT BT, SR ] DUAE & A A R I X 8 1R 0E AT
W EICE, TR Tsil AR R 2 i B T AR A

e Wi e
MRS, R8RS AR, SRR, T U7 R o A 5 R 00 4

.
Fria =z 8y
GAAENNR E g R B 2 ATHE TR AE.

iz
L DIggig r (AT AR L.

2 STREER BT R R TR,
o Tt A 07 iz tr, DA 2K 80E 5 ALk,

R BB ETT, BABNRES TR - MEERIE. WREAEER HESE
TN X,

3. fELEAZA g — MR

%3 % EERsRedEaEs 41



WA AR 1] 5 A Ia 17 2 B R FFFHR IR AR B R 2k Beia 17 HF A5 58 L
IR AF. AR A 7 AR R B A S AT IR O T T LR AR 1A, A8 2% e e AT
ML E S 2 RK, HTIER, fEafriifl a2 R riife .

R alT, AR R HELT > EIFLLI

B IEIEAT, AR E S RIET > ELELEIN.
L E TR s TR R TR, R RIR, AR EHEREE
WEHEM S,

TCS it

HFHER P IBM Marketing Operations A1 IBM Campaign R4tH, ‘54475 shI0 H AR ]
REFFEL o itAT ( HARITH 73R4 ) TCS #i#lt, AR iafrimfeE., ik
DR DI BREERE, IBAMAER TCS BT TIE, R AL~
Rt e, WA R istr AR B E SRR AR TCS Eiy—4
WENMTAREHM, B4 Campaign 234 U 1%,

UnARAE PR S AL S AR AR I H, IR 2T TCS HE Tl T AYHLL,
TR TR, FEXFELL T, TCS MM AL BRmE#HEY, S# ERREHEAMEEIELE.
WRE G SIAESR TCS ®idt, AP AHH B b/ 2 5 i 2 55 & I Ial,

i OBREEAT, SBUHETHEESR. (H2, F4LE] Marketing Operations 8.5 ZJg,
JIT A FHE)E AT SRR 1 R E .

ENFIEH

MR EPFEEH, B2 SHETEMNE OGS HEHL),

WRCEUH R EESEH, BarsSHEEHS), HH RS AMILER CSV Ui,
BHitE ) TCS 1T

EATRIZA#HE TCS 194 —47. B TCS il Hofth — ST it Ao ol 45 LA A AL,
0 R B ATSERIF IR0, Sl LUSZ BRI 48 1T

KT UES
AL TCS 19 FAT, 5T ISR,

iz

1.

FTHEE TCS MImH .

2. Hul BFREITH F RGBS K.
3.
4. M EHAA TR HHI.

Ly ot={ e

&g ThiAIE,
.
YW TCS G, i fRTFFIRH Er.

42 IBM Marketing Operations 5 Campaign 4 i 187



Bt TCS HIFAE1T
TR B EEEA, AL E i TCS BTG T2 )5 A RELIAE P KB T fs

.
RTUES

AL TCS AT, W58 T ISR,
UK E:

1. T TCS WIiH .,
2. B BARBITTEFRIGEDF,
3. Ml EEREEHE.

{EEEAHETE TCS 1T
(AT DAL TCS 19 FFA 7.

RFURES
TR TCS MFTATT, WoEm T IS5,
UK ::

1. TP TCS WIHE.
2. ¥ BAREITEFRIGET R,
3. B &ERELA,

AR BRI, 2 s R R R, O TR R AR, R
TAR RN AT IR A8 4T, DMEAE K A SR I ] AR H BEAT S fRei2 b, e A sz 17
AR, 55O AT BRI

F*. BMARHIE - SIRAERES DR N, EA R RAE SRR, K5 IR K
AR S AT AT R

i B B ALY T R DLV ] MO0 U, 3% BT R S s B A a8 AT I R P R CHR
A, WA TR R A R R, R B R R R E AT

BiTRiZE
ETRATREN, E LIRS R RS R, B RERBEZE, T
e e L
UK

L OREAFNRE, SRR T RE TR

R AR, WTRET R BT R R tETREE.
2. WRRREEIC BT, WEERINE 0 LR ERE.

%3 % s e E s 43



KABITHEIR SRR RERT. B REERNETE 2R - =ik
id, WRAEAEGR, RS BRLEX,
3. PREFRE (2F Ll RTFUMBSITHE) |

BT R AR AR, DR RS ER a4 R, fFiERE, ®
Ry YL AR IR DT

i WRAER AR T BUATT 2 i R RTEFR Y, B ARBRRIE A SE TR
A PR AF.

4. Bh o #riEniR, AR Campaign FIZEMRSREMS, L RERzfT+
A AL R,

=

Fo

NEHEHINEE

WARE ST S H R A REREDR, I2BMREIEE CH Campaign H IR AN LY
JE 5 Marketing Operations H Y IEATIUS, Wl DLK JEE 500 5 A 218 S G st H
.

FFaaZ Al

WIELA Campaign Y3 ESHIEENVF AT B4 RES A K .
KXFIES

ENEH IR AL R, R IIPEK,

iz

L IO 22 G A HL T A5 B s A SR BRI TR

2. BiiRANE.

IBM Campaign 8K BRESNEH L. rS ARG BB T BRI & & LK
fEik, IBM Marketing Operations K3k IF B/l — IR F A HH, LISMBRRII—
Rl B BB R (8] {2 7R 7E 2R IS D,

3. Pl RTFF SR AE R ER IR ERYE R, M SNE T,
T—S#it4
BN, T S AR R,

SRS

O\ %% Marketing Operations 5 Campaign £ R & W, FRAEDL T,
£ 10. EAR A R

i) i
B Eh B IT % | Cognos 4, T WoRsh M GASE 4G shANZE S shrh B on i i
i . WA ROI f5 B, HHRETFE Marketing Operations* Il 4545 # Ak B,

BTG & (4% | Cognos R4, AT BRI S EMIEEh. %5 s B EE AL E
WE RS ) W45 L | P AR AR T, WA ROT {58, ULk 755 Marketing Opera-
L3 tions*“Jf 558 Bt

44 1BM Marketing Operations 5 Campaign 4 i 187



#10. ERM AT M (2£)

s Ei::puy
BTG SR a0 55 | Cognos ety T TS X448 515 ShATZ s B0 Sl b 44 v il 1 0L
He % . WCAFD ROI {5 8., ILIREGTHE Marketing Operations*Ilf 454 B f He,

%3 % e s QR E s 45




46 1BM Marketing Operations 5 Campaign 4 187



¥ 4 B ERESZHFIERFEMmER

WARE G HHEM, AB2HAE Marketing Operations HHAIEE R &4, SRJG KA IEXLE R oy DAAE

Campaign HV# . 7EK TR0 EC4: Campaign W BTG 2 BT, TTDLE B0 SR 5. T

2R TR, IXLERINRtLFE Marketing Operations H 1%,

SYELIGEEEE Sk

o TLLKSEHITE Campaign H 372 AR R i 5 A 2] Marketing Operations H7,

o WPET ESHRIE > @@ (MAZ Campaign > S SRAIEAE IR . B
HI|F AN S,

« Wit EFIZE > Marketing Operations & > EREE (i ~A2igZE > Cam-
paign iZE > EARFAES] ) B0k A0 EE A B R JE AR AR,

 A[{fi | Marketing Operations 4 i it Fl RS it 5138 0 B 25 8 8 15 3 H 1 H AR S0+
FHE (TCS) FE A1t #TC.

EmLIERTEDIRE
TR MR RG, 4 Marketing Operations H AR 5 i, mT DUGE F 45T
Iitie.
R mE#
B B2 7 I, Marketing Operations 42 i TR ah B LAY EHE. RAEHCH
L7 i & A 2 Campaign,

[ELRN

e i AT it ORIl DLEAT T AR,

Hf QU AR, B RS R

B KA R o E ARSI, SRR SE OIS 2] Campaign, {E Mar-

keting Operations 9 & K & A FA~F b, RGEHAE Campaign H 41
R SRR AR ST Campaign H (1 RS &b SE A,

HFEL SR MG, Mk mEiZs ., BBt mmms, Mo
DUVHEBT SO R, HRAE SR RS O R, RE,
JH AT AR 1% i O & A B e,

YE HEgK O R meyw A EE., B mlER 2 m, # e ok %
b, I E TGN H IR T gn e, 0 R T O A A AR,

B 3£ BRI R AR

£ Marketing Operations F, ] DL A AU AR 180 R 2R o0 MO 4 B4 ) T it 1R,
P ek e wor an AR A i, fER AR BV A T 07 LT, REERT B SRR AR A
B S R AR, PR ZE EHE, B 26 M Campaign A2 BCRT ahAURS,  fARA
W IZSBEHE, IR 20K HEAT Sk AR BCA R B i AU,

© Copyright IBM Corp. 2002, 2015 47



 RiERIL RS IBM Digital Recommendations £5 ( A% )

R 2245048 ] Digital Recommendations, HR4 %] LI¥E Marketing Operations H il &
T SR DL ShZS s 8 2 P i 11 28 SRR TR AN 24 R (e,

RHBCALER, BAER PGS, AP N EHH Digital Recommendations 3H 751
YIFR AT IERE, MATF ARG, ARELZEE, WSHREE 12 00 r 45 1BM

Digital Recommendations 2S5 1 |

1€ Marketing Operations 5 R REK

)5 A BT, FAE Marketing Operations H A Campaign HP & B 5 R T A
#r. PIDIFEHS Marketing Operations 5 Campaign #1745 B A IR dh A6 AL, BUE TR
F Campaign SR8 H i dh 2 J5 o JH R i 4 AL,

RFIAES

T it B RO AN TR T B T SR R I, S B S TR Sh & U, b T LIS FI R el
B

BE. Marketing Operations H & FHRT s & BL, 1858 K T 320 R.

K

1. I fF Marketing Operations HFFIE AN F Campaign 43X A E 5 E 5 HER,
WEE 5 Ui 1 AR E L B R i E 1 ik,

2. 7EiRE > BEE L, 78 IBM EMM T HiEE,

3. BilifRERE, AEHEHEE - HmEMKESN True, Ik EHAE Marketing
Operations H J&i FH i it A= i o 10178 B I .

RGR AR GAEAMRA RS, Fan, 1R Marketing Operations F/F7ER A
“creativeurl” I FR A FRAYIEPE, AR AR it FE 0P R K A o B s IR A TR VR R, TR
DT ARG AR 8,  SRJE A REARSE AT S L

4. flf Campaign 24 HA 20X, 35 2T AR a8 BN B2 X E DT m k.
a. JEJF EMM > EHED > 7K > 7K [n] > RE=R, Aa RdimED.
b. HEHIZE - BMEMKREN Yes,

5. AT B HA o X PR 4,

6. NSRAE S RS R 2 BT E /E Campaign WA FHRT h,  AB4 ADER o BU R 5 Y O 58 F
g S AR5 XA Marketing Operations 91,

T—5 M4

TER MR ZJG, I Marketing Operations A&, e FIE H & (B
T it 56 U 7ECampaign Hr B A AEATT RS it )

i TR S T S AR AL A AR
M Campaign SA\FE R
247 JE R S AR O, AT DUB R G BE AL B AL Campaign St A F] Marketing Opera-

tions 7,

48 IBM Marketing Operations 5 Campaign 4 i 187



T ZHi

AR MZHL, WERUETE Campaign R fb80E @ AR PERIIEE. BUCESUH 5]
FR) A 215 2 Marketing Operations FFF,

EIN Campaign B{Y) AR fn B Ao EdlE, EaAZiF IS B4 Marketing Operations 71
Campaign [ BLAFAL,

RFIES

i ETER MR MR )G, fiH Marketing Operations B ATA 575 f AH G T H 2
HI 7 B 58 i o 72

HH, (UMM Campaign 5 AR —IR, WRSALERN, HEEFMER, R
HRFHES AL, SIS A DR SR SR STE Campaign i fTARIC LI IEEE
FA. Bl )E, MFEM Marketing Operations >4 AT A i st oo s Fgdl, B
BATFEEL R,

i ERUE R O e B AR,

YUK

1. EFEE > BEHEEIRE.

2. fE“HAETC Ay, BiiS N Campaign & .
SR ONEESTE S O A n] I S A R SR, R SO, R S AR A B
%,

3. HuhdREE. B FRS ARSI A BRI YE R HAh T, AR AR [ ]
SNE TS SR S o DR ARSI R AR
i¥: 1E Marketing Operations ]/ FFAGACBERT a2 |, 15 IE RS O8I 52 BURT i 3
A&,

4. fEZ4rIX Campaign HIH, NONEAN X EE XL, 1584 HAL X B
(1) P ARIRE Sk Marketing Operations, 8 & il 2,

ZEHR

FALHESY Campaign HFATERY b A Moo EdE 3 A 3] Marketing Operations 7,
SALESHC EANEATHE PR R & AT A,

i AR ACTERB R MSIR, CIERKE MRS A CERET S
A

BB REE S EOL, W AEEE S, AR RGH/RE
SERHSNEL=EREIR.
#11. Jk Campaign ‘G A B5 R da A% 19 01 H

SENMTE (&IRF) AT RERISEIR AR T R
L. T i AR o FRBIHIARE R R % BIEVR NS Marketing
Operations, $XJ5 HHTFA.

o FOMER: EAEFREAIEE CEILn, R0 ) R R ]
M) ENEE, REEFFA

%4 % ERAGFHOESAESER 49



Z11. )k Campaign G AR SRGHAHFRIITNE (££)

ESNHIE (#I5F ) ATREASEIRFIREIR 7T

2. T SRR o TFAERI AR b SCEde: fF Campaign o Marketing Opera-
tions HE A R e Ea g, REEFFA.

o ALY A SUE I ARTTEAE: R AL SO e AR, R
JEEHFA.

o BAMEVE: EARERYIED (B, L ] Rk K 2 ]
B MFdiEL, REEHFAL

3. Hn o AR SRR PR R MR, S
JGEHFA,

o FTSIHBIRT S OSCHEJe RTEAE iR S AT A Y B
i, REEFFA.

o B AFARTEE: PR T Marketing Opera-
tions AR, SRIGEHFA.

o FHEEAMERMCAENRES () BRAER.
ke, BB ACHY 8 Bl Marketing Operations HP 14—,

o EAMEVR: EAERERYIED (BT, RO L% ] ek K e )
B MEER, REEHTAL

i M Campaign S AR SESEFCESER, BanzS AN

J1 2 i~ Marketing Operations H 1% 7 f Y 0T 6 4

4. B « REAAHEATE: WG RN, R
HEHFA.

o FISIBIRT S SO R R SO AT A Y B
iR, REHEFFA.

o FISUAM AP ARTEE: A RS T Marketing Opera-
tions AR, SRIGEHFA.

o BEAMER: EAEBERYIEI (B, KL ]k HodE 2 ]
B MiFdER, REEHFAL

i M Campaign S AR MIIFREARACEIRN, BahiZSA

M P2k Marketing Operations HH [ i 5 F1 R A T 34

EERREHFEER R
B I s SRS, WAE Marketing Operations HP B8 7 dl LA FI R df, SR J5 KA X 4t
R PLZE Campaign H{# .

RXFIAES

MU SR AR, T AR BRI T A ORI By b Y AR A A, THAE Mar-
keting Operations H15¢ B{iX £65 B¥,

iz
L EEARMEEAN Campaign A MBI (CANRA ) , TR EBHHT B R
AR,

2. BERNGRIE SR, HRFEE > EHEEIRE > BREE > £EEK

50 IBM Marketing Operations 5 Campaign 4 i 187



EONEHEENEEQERE, HRFIEE > BHIEEIRE > BREE > kL.

A AR, THIERIEE > EHIEEIRE > RIREE > #1iR.

BRT-REDUR, S5 R,

He 7 A K AT 2 Campaign,

CRETT B B R, T IERRE > B, RARINE AR, R e

M, SRJEE A SR A R . W] LA R B R Bk,

8. WIHLFI I EM A Campaign, IE1KE R & 5 RFIR &S0 K4 & Cam-
paign,

9. T VS I A E S S0 v H AR B TTHE TR AR R BN B S BT,
4 Campaign )5 Marketing Operations 4RI, & 451% ZhI0 H ¥ (45 H AR H o0
HLFFRARIETR, By TCS i E S EL i fa s USR58 0 U0 DL A 4R .

10. & TCS,

S

R I CAE Campaign ORI, 4 PR AR BT 2 TCS 170, JErEE KA
hf%i$ %2 Campaign,

P

55 35 TURY ¢ H AR B IGHL A% 4

N AW

E B mENRNEERRERFEE

EERZRS T, @it Marketing Operations iZE ([iidf Campaign 1£& ) k507
AR,

% FUAES

A BT LR PR TE 245 B, 1§26 (IBM Campaign & 8 G1RF) |

AT AT 1 U SR A R BRI P A B et AR A

oEE

o EMHRMAENR, HEFIRE > SHIZEIRE > RIREE > &R (w0 AR
HRO R B ORES N, SR R AR AT AR AR A
AU WIS S T T

o EMARMENE FEFIRE > SHIZERE > BREE > £ZRM.
JrRE 8 2 F A 0B A 0] e 2 G T e o i
WEIE 14 T 1R A ETE D

L GPA

SRIG, PTLAm) RSN JE vk, DAUETE R O . () 3R EAS RS S R
A ZEEIAT AT E NS HUE. ROk R A, T AR 1 3R A ] DL AL A
L R AR B, (E X g e L S Bdis R REFE Marketing Opera-

%4 % ERAGTHOESAEAEE 51



tions . A EMEREN IR A & &4 $] Campaign,
EPS T
5535 T H AR ICHL T34 0

AT mER I EER M

52

FEB RS, EBIRERER (MAE Campaign 28 kG, 2R5E, T4
FEARSE L Campaign R4 HRFE S AT 55

XTFIES
ISR il Marketing Operations ¥ i it 2H 24 21 55 i SO Fl R b 91 e
i MBRF SO, IS MBRZ SO e RS I ET A TSR, R AT AR,

O TEEBEAE D, R AT S BRSO S AT . A OCIC A M R A LU
0T T il SR e P VR I O Sh E B AR A MAFREER BN REMNGER, S
[% «IBM Marketing Operations 38R .
AREMMEZEL, 2R (IBM Campaign P8R .
TR AL, 1 AH T 5 EN R B . 7 SR e gk,
UK
o BRI, WSS AR
1 EFEHRME > Bm.
2. HulniRinmE mEbs, SRR s AR,
3. A% R B R
MR A, o DL SR DO RO R, Rl DUR SR TR, R
an A A DU W RRAS PR —F: “BRET. “C kAT, “EH LSRR,
IR S, RS A FAT,
4. BFEFAE Campaign R H], WU HLIZF G, SR AT LR .
o BIHHERE AL, ST R
1 EFRE > Bm.
2. TR R AR, ARJE IR B R,
3. ALK A kAT 2 Campaign,
o BLRATEM, ST SR

i RRES A E RALA R A
I REERE > Bm.
2. BEAPIZT AR SR EIRE,
3. BIPREERS, ARESREWATERG.  HERIESK AL OELE Cam-
paign. A UFE H b5 8T HL - A i 45 2 A i s B8 .
o BORETER, WEUT AR

IBM Marketing Operations 5 Campaign 4§35 5§



FE TR AT R S O R IR A AT, O g A .
1 EFRE > Bm.
2. erh R AT Y R 55 0 A TRHE,
3. RiEREEE, AR RFEERELETNEES.
4. SRJG, AT DAY %R o O KA B
o BURAGEIR, ST AIE TR
i HEERC AR EKR. CAERBIR B AR M, JF HORREXT H 31T
i, ANBERH O AR T H AR,
1 EFRE > Bm.
2. Werh R AT YT A 05 1 2 RE.,
3. HAREEE, AR EFEE A REE.
o BAIER AR, T AIEER:
1 EHRE > Bm.
2. BRI EE R,
3. BURIFSCHEe, R TR RER SO e AR, AR B RN ST A R AR,
4. WIS Z ), BT R S R s AR S S ER . AR AT SO A e A
Campaign H ] F,
o BUGIH RSO, T IR
1 EFHRIE > Bm.
2. HEVERIIM R . SRR,
3. Wiz E F R EE, R)F TS ETERA I E K.
o BURATRE GO, ST ST
1 EFRIE > Bm.
2. EHIESCIEAMAE, SR R ARESEIbE.
3. PR AMATIEE . MWEAESR R RS IHEE ] Campaign, (HJE, MITFEARZ
RATAEARTAL T RERR IR AS B i B SO MR e, LA Bph i A X 2R T H
o BOIER AR, 1ETE T AR

7E: £ Marketing Operations H, Z'HER i 1 3R B9 A A g g DA 7 U os, 76
Campaign ", I HEEE R M giiE 7 A& R,
1 EFRIE > Bm.
2. BRI S SIRE .
i WK SR A REME HAE Campaign HA] .
R H
5535 TR T HARFLICH T #AE

EEARmER TR MR mI KoL BT
FEQURIREER, ) Marketing Operations CHE T i HITS #9113 40 L4 F L UGHL T2
Hs (TCS) Hiifg#iHi 0 JT, TCS i Marketing Operations 1/ #5103t H g — 65

%4 % ERAGTOESAE SR 53



XFIAES

i BEHRGGERE LA R, 7E TCS AT 4wty =T, B IEAT I 4 R
4,

KA TCS I, HEEAENRE R B R R AE AP e B e, X SR dhoks B Shor o
BIE, AT, TCS FITHUR G R AR A B0, MO IERR B T A R,
FAVFB IR E7H BRI, TH5E T IR,

Ok
L W%EEigE > BEE > EMM > E#Higzs > 27X > 9K [n] > BRkE=H > AED.
2. ¥ MO_UC BottomUpTargetCells & & Yes,

&R

o RAEE TCS EREERZE, A TCS FHEMEMBE YA 24 Campaign
AT,

EES U

5 35 BUHY ¢ HARFLOCHL T4 o

54  IBM Marketing Operations 5 Campaign 4 187



BEZ IBM B ARLHEHZ A
NS AE 3 I el o A e R e p T, AR AR A FEIRIE E LB R A AT IBM
ARIZFHD, HIAEE SO T R ) 3, 5 AL e .
MEBAERATIMIEEXFHER, F5 IBM EH BRI THMEXER.

i BRI AZEUAE APT A, AR50 APL B RENEE, KR IBM
Ll iR 55

ZWENRER

AR IBM SRR, IR A B

o K L S R R AR

o KA B A VRN U K

o HBLZMB VRN 0K,

o HISREYH S, SUSCrF, BCE SUPERIEOR SO,

o AR MMARHENER, ATRUA RS E AL AR,

REEE
S IBM HORSR, AR ER AR R IRBE 7 B

UNSR AT B8 5, AR AT AE ST BUE EARAFRFR D MR, ZUm R A
%M IBM MR F 65 R,

Al DIVEFEEERD > KXFLAF < T im, R IR vim e Troum, n RS T
P& HFH B version.txt U,

IBM #ARZHHEKRZER
HXEFR IBM HARLH RO, 20 IBM 2= H AR L R ORI (hp/

www.ibm.com/support/entry/portal/open_service_request),

E BERASCRRER, EAUE IBM Kk, ik s EE R EI SR 1BM &
it E A K ERIKT S IBM F MR EZER, WSS 1M
W EERRIE > BRER SR

© Copyright IBM Corp. 2002, 2015 55


http://www.ibm.com/support/entry/portal/open_service_request
http://www.ibm.com/support/entry/portal/open_service_request

56 1BM Marketing Operations 5 Campaign 4 i 187



AR B DA S R A A 7 e AR 55 T 4 5

IBM A REAEHA [E K sl DO S (A SO AR i 7™ i, M55 sl e, A R
DI 4 i T ARAT B AR 55 10 R, I I ey IBM UK. AT {UX) IBM 7=
dh, BRI A5 095 IR AE AL R i s HAEGE T IBM 9™, ey, HE
ARIL BM BRI, ALATE SFDIRERY = dh, RSl Ss, #RATLICE IBM 7™
. BEFERS. B, WASFIRIEEMIE IBM g BFESURS, Wk AP AT

IBM A]fEC 1A SUEAEHE SA SN A A RIS IL A, SR ARSI R T P
FHRX B FIR AT AT vFa], n] DU A3 05 206 F A 30 27

IBM Director of Licensing
IBM Corporation

North Castle Drive
Armonk, NY 10504-1785
U.S.A.

A RIFHY (DBCS) 7 BHYVFTIEA M, 5 SEATERKSHX A 1BM RG]
BRAR, oAy oK A o A

Intellectual Property Licensing

Legal and Intellectual Property Law
IBM Japan, Ltd.

19-21, Nihonbashi-Hakozakicho, Chuo-ku
Tokyo 103-8510, Japan

ARG AN I T [ AT AT SR 1) A5 5 4 M R — B E R X International Busi-
ness Machines Corporation“f& BUR ™ $Z A MY, AHIAAEFIRZER (Toit &M R
JEMEE ) ARIE, AR EARR TS WA AR, & T R AR T R
TIE, 2 ] 52 Bl X AR 2658 5 v OR A S B B s RS A ORAIE. PRI SR RRORT REAS
i .

A SR AT R B R Ty S A A O SR B e, AL B B E I X
BE RO AR BORHCBTRRAS P, TBML AT DI XA RS v ok 4 7 o A/ R P 0 A7
ACHERI/ S, WS S5 AT R,

AAF B XHERTAE TBM Web 3 G5 | H#R FUR 0 7 7 8 WA 24k /Y, ARMEATT7
A I YRTFLE Web uli i fRIE. TFLE Web 3 si I BERLAE IBM 7= il BERHT — 8
gr, (i AREE Web U R XUREHE i 5 E AT R 41,

IBM A D58 WA DAy 24 A AT Ay 5 28 i 2 4 B B A4 A A ] £ 8 i JE 7 %] RSB AT AR
L.

AREFFRIBLVE ] 5 AR T A R R R LLA SIS H 9 () SRV AL Bl R R
FPAHALARE (BHEAR P ) BT E s, Pk () RirdEasci & Ritfr
LA, 1555k &

© Copyright IBM Corp. 2002, 2015 57



IBM Corporation

B1IWA LKGI1

550 King Street

Littleton, MA 01460-1250
U.S.A.

HEGEST I W AR, A SRR T 0 — S B B A B, I n] R AR X 7 1 Y
HE.

AT A R VE A R BT ] A EVFRT SO B IBM g IBM & 7 B, IBM
] b A e VF T P S AT A [] 45 P80 1 Sk e 4

BEAE 6 B B9 AT A PE e K 0 A S A IR BT AR Y, UL, FEHARBRAE SR AR AR /Y
BAe I RE =AW BHARRE, A LIE T RERAE T AL RS LIATH, WA RIES
— BT ARG AT R S R AR, BeAh, AL R WA S, SEBR4S
RATReaAES, ARSI WY 24 Kk HAF E BREE Y 18 RO,

WL AE IBM 7= i B9 i BAT A 87 it PR o, H b O R A T 2 TR RAR A R
AR, TBM B R X4 fhalb A I, T T AR RE ARSI E, SR PR sl oy
T HE IBM PRI, A OCHE IBM 7= ity P B A4 [ 07 24 )5k 4 7 it ) 448 57 7 42
.

P % IBM AR KTy [ sl 1] F4 75 6 W] P A B s [e], - A S Al o, e T
Fa T HsMEEE,

BREIFTA IBM s #E IBM @AY R, Al B E oA nATiEm, 225
i O A% il RE 2 A BT AR,

A5 B A AE H Rl g5 B AE b B B R B 0. D R AT R e 1 P X
Bl R ATRE S WAL AL dh A A RR, TR X R O A
(9, & BSEAET h SeEbrolk 55 il 9 44 - AN S BEAR L, Al TS £

RALVF 1]

AAG B IRE F R A MR T, XA B AR AR & LR gREE T ik,
USRI % BTE S B REATE P R 4RIE T &5 LR R FPamfe sk 0 (APL) BEAT R FIFE ST
WPk, G, e A n HE, G DR A X e AR Fp b TS L B
«Ork, ST IBM A BE, XBIREIFRAERTA R MR, Hik, 1BM A
AETH R S 7R SRR PP Y AT SE MR, AT 4ESP P sl T BE, ARACRR P AR i DR R AR A,
A AALRTRR SRR GRAE, X R AR AR P T 5 R AR 1, 1BM AR SHE.

TSR IE DUARES DA A B AMG R, AR R IR (K AT fE Tk .

IBM, IBM #45#l ibm.com J& International Business Machines Corp. 7E4EK1F 245
DXl 3 W s S R AR, At R R 9% 4 R T RE S IBM B A 2 /] (19 R AR,
Web I© www.ibm.com/legal/copytrade.shtml AbFJ“RRAYFIRI AR 4L T IBM R R A 24 i
JIE,

58 IBM Marketing Operations 5 Campaign 4 i 187



FRFASRBEAN(E ARFEEEM

IBM BP7=dh (BGOSR T S, BB 9P ) arfE 2 il cookie H
HABFASRM I S OLE S, ISR A s, Ed S &AM s
o T HAR . cookie J& Web ¥l ki n] A1k £ W E Ax 9 Bcd,  Fillf5 nlKe HAF B FE LR Y
TRV BRI T RILRIARIC. FEVFZEOLT, X2 cookie ARUTENAMFE.
AP R SR T AR AR 7 i RV cookie BRMUBEARMEAN NFE, A THAE T i
IR BRI,

RIECHERIBCE, BEAHE T fh T BB B 235 IR AME cookie, "EATTHCEES A MBI
JrAAFHADAS AT DL 2 0 B 55 ) P e H At R R ) R
i), ATLIZE XL cookie, {HEESH cookie [FlINfth2xFR2EA1AT A A MfE.

i1 cookie FISAUFLAUE A NAF B AR A R, ISRy LA 7= &
MR B (FENE ) 4R T3E T cookie 1At H AR MR 2 P AR AEAS A A5 B Al
J1, WRARER A AT SRS T IR BRI R AR A ARG B, e
Isf §i& A3t R[] S AR AT AT 0K

IBM E5R%E P (1) $2AERI00, ERYIRmE Y Web ul il A AR a7 1
IBM AU g 4 Al e SR A6 SCBR A BB ) A0 BERE CHNBRAABDR ), (2) & A5 3
IBM fUR% ' H4 cookie FZEN] GIF/M 4 {5 brAr ACLE VA 3 B9 VHRPL L 3 I 2R E AR
MEE, FFH Q) AR AFIEEN, £ 78 IBM UERF K cookie FIEN] GIF/
25 fEPRAFIAE Web 3l G U7 W) 3 1 B & B Z RIEDS Web 3l U7 vl 3 /Y A 2

e A4S cookie TEPN &M ARSLIIX L H M E LG R, 556 IBM“M L
Fe FL 75 B (http://www.ibm.com/privacy/details/us/en) "1 f{“Cookie, Web Beacon FlH:Ath
Fe AR ER4Y

A 99



Printed in China



	目录
	第 1 章 集成简介
	与 IBM Campaign 进行集成
	IBM Marketing Operations 与 IBM Campaign 间数据传输的概述
	集成与独立 IBM Campaign 之间的差别
	集成与独立 IBM Marketing Operations 之间的差别
	IBM Marketing Operations 与 IBM Campaign 集成的许可证和许可权问题
	禁用和重新启用集成
	将 Marketing Operations 与 Campaign 集成
	为集成部署配置属性设置
	Marketing Operations 文档和帮助

	第 2 章 营销活动项目模板设计
	设计营销活动项目模板、表单和属性
	目标单元电子表格和其他表单
	̏营销活动摘要̋部分
	目标单元电子表格
	目标单元电子表格的缺省单元属性

	设计商品模板
	包括 IBM Digital Recommendations 类别
	定义客户机列表

	设计属性
	营销活动属性
	单元特性
	商品属性
	营销活动、单元和商品推荐属性


	创建和启用共享属性
	创建目标单元电子表格
	与 Marketing Operations 共享 IBM Campaign 联系和响应数据
	将 IBM Campaign 的联系人和响应计数映射到 Marketing Operations 度量
	度量数据映射文件
	添加数据映射文件
	编辑数据映射文件
	数据映射定义

	营销活动项目模板
	创建营销活动项目模板
	用于与 Campaign 通信的项目模板̏营销活动̋选项卡
	将信息从 Marketing Operations 自动复制到 Campaign

	Marketing Operations 和 Campaign 集成报告包
	集成报告包的安装先决条件
	步骤 1：在 IBM Cognos 系统上运行安装程序
	步骤 2：将报告文件夹导入到 Cognos Connection 中
	步骤 3：启用报告中的内部链接
	步骤 4：验证数据源名称并发布
	步骤 5：配置 IBM Cognos 应用程序的防火墙
	步骤 6：为应用程序数据库创建 IBM Cognos 数据源


	第 3 章 在集成环境中创建营销活动
	集成系统中的营销活动项目
	项目代码和营销活动代码
	创建项目
	启动项目
	̏营销活动摘要̋部分
	创建请求
	更改多个项目或请求的状态
	IBM Campaign 对象名中的特殊字符

	创建所链接的营销活动
	更新所链接营销活动
	目标单元电子表格
	网格编辑方式
	添加网格行
	编辑网格行
	删除网格行

	发布 TCS
	在 IBM Campaign 中访问营销活动
	更新 TCS 中的单元状态数据
	流程图管理
	创建流程图
	创建流程图

	流程图的测试运行
	测试流程图


	TCS 审批
	审批单个 TCS 行
	审批 TCS 的所有行
	拒绝审批所有 TCS 行

	运行流程图
	运行流程图

	从营销活动导入度量
	集成报告

	第 4 章 集成系统中的商品和商品模板
	商品工作流程功能
	商品模板以及与 IBM Digital Recommendations 集成（可选）

	在 Marketing Operations 中启用商品集成
	从 Campaign 导入商品

	在集成系统中创建商品
	已启用商品集成时管理商品模板和属性
	已启用商品集成时管理商品
	已启用商品集成时将分配商品和商品列表分配给单元

	联系 IBM 技术支持之前
	声明
	商标
	隐私策略和使用条款注意事项


