V9 R1.2
2015 £ 9 A 23 H

IBM Marketing Operations F
Jabi=T=]

..ll




P
Fﬁﬁiﬂﬂﬁﬁéﬁﬁiﬁﬁﬁfﬂﬁqﬁﬁ, GRS 225 TURY 1R P L

BEREAIE T IBM Marketing Operations V9.1.2 ST J5 SE R ATMURME TR, B BITERT AT 53 B 1k,
© Copyright IBM Corporation 2002, 2015.



B

£1E &I

Jpfalffi i IBM Marketing Operatlons9 .

Marketing Operations SCESFIHFH .

IBM Marketing Operations T AFJifE .

5 IBM Campaign i .

s ..
f)dZJXT%ZIEﬂE’JfZ%
e .
LE S
oiH .

GEE] A

il

iR

M .

|y

IT’anJI‘I

TIRE A

sy 1L
ﬁﬁfﬂ%ﬁ‘kﬁﬂﬂ%mﬁ
e HIENE .

5% IBM EMM .

FE T Marketing Operations.
WE G U
WEILARE .

W AR

WETE Mg .

Al T H 2 .
E?ﬁtﬂﬁf%ﬂﬁtﬁ’]ﬂ
BB AT S5 PR

WOE AT AT I
ESCARTEAERE .

E2E J‘Eﬁﬁ{?&%

BeE. ..

mﬁ%ﬁﬂﬂmﬁ‘ .
MG B B
RIEFFHEAERAE

WHFRRRE . . .
Eﬂﬂllk%blu*fﬂ'ﬂkj‘ S
Ht A E BUE R IEIRES .

A EEN . . . .
MR EEE
A CAS IR A .
R

FrEpRtg ... .

PI Microsoft Excel FI‘%J(TE'F.':HTE B

£ 3 F itk .
WmE
VTR,
Yl 4

© Copyright IBM Corp. 2002, 2015

wmtRe oo
ﬁMﬂ%%ﬁ*Eﬁ
W7 IR
MR % .
MR LR .
BEhital .
Mg .

F4E LR .

D S

HEE L.

1 A KRV
oG DA I BB )7

W7 5 itk 235 H

LEZE S

%£5% WH .
50 A R
SUE B
I SRR
I EEATARDL .

SEAE
BEFR I AL .
ISEE

DLB2E I BB A S

RGP I EBG sh 1 H
0 H A FE RE sh ey .
BIEEmH o )
FAE|
JashimH .
“T00 5 B e R
WHER . ..
iR .
w’AgER . .
WERTRH 3 ?E’Jﬂij‘
TTH o T L ok
RLAS A B 003 R 37 5K
I E FEk
AT H FER . ..
ZilS R g LiFi .
B 43 C A BA 3 .
U@M%ﬁ%%mrleﬁ
R DD -
EHEEMIE
I H A .
TiH 'ﬁ?IﬁE%?E’Jﬁ?QHﬂn 58
flEFIHEMER ..
H?mﬁﬂmkﬁﬁﬁmﬁ
CLURERE I 200 E 1% 4
B R4 I e
B TAE . .

. 30
. 31
. 31
.32
.32
.33
. 33

. 35
.35
. 36
. 36
.37
.38
.38

. A
.41
.42
.42
.42
.43
.44
.44
.44
. 45
. 45
. 45
. 46
.47
. 48
. 48
. 48
. 49
. 50
. 50
. 51
. 51
.52
.52
.53
. 53
. 53
. 54
. 54
. 55
.55
. 56
. 56
. 56
. 57



P

i B 15 .

TRUTH 3 1 B A 13
BT 340 1 H ARG SR
HFRIG 0 E AR

% 6 E IﬂEUIL'TrE
TAERAME . . .
RTREIEDT .
CRATAT S5 BB M T AE
ARSI .
MR D7 K Ja s d i
mrEzemE L . .. .
%?%%&H@%Mﬁmﬁ.
'LXEﬁﬁUJuE .
AR .
TAERRM L .
W .. )
H%W%%%W%.
A AR [R] 95479 B
YiE TAE R T34
iE T A T AR .
B B S ..
TAER AR T RIS
TAEmMBESRE . .
ﬁlﬁﬁ&ﬁﬁ%AﬂmE¢

W ..
FTEN“TAE AR IiIﬁJr3

£7E Hit .

wE .
LA,
FHAES

S T 5 WL 10 T B

B R P HMALS .

HmHE” ..

LR H

HmHIFI .

B 24 ) AL

G Eiindi | .
WA TR .

B g AL R

SHECHEALE .

NYIIGEE T

XPEALIUE bR . .

PR R RE AT 7

PEAL ALY 75

TEAG LR

At portlet . . .

TERHE portlet ‘:F'H:ﬁﬁﬁk{nhﬁ

IBM Marketing Operations [/ 3l 2 fE

S A e B .
B HE AR
LIGTECE i
ERIICE i

iV IBM Marketing Operations JH /4457

rIWﬁﬁ@w¢%Aﬁaﬁﬁﬁﬁ%ﬁmgi$

.57
. 58
. 58
. 59
.59

. 61
. 61
. 61
. 62
. 63
. 64
. 65
. 65
. 66
. 67
. 67
. 69
.70
.71
.73
.74
. 76
. 80
. 88

90

.91

.91

. 93
.93
. 94
. 94
. 94
. 95
. 95
. 96
.97
. 98
. 98

.99

. 100

. 100

. 101

. 102

. 102

. 103

. 103

. 104

. 104

. 105

. 106

. 106

. 106

. 107

MIBRHAL . .

56 AL R .

'I%ﬁ?ﬂi{nﬁnﬁ?ﬁi@ﬂ(k .o

HHTO A TR AR A Y L
HHT LA A A .
B 2 TAR AT 55 1 B I i e

IBM Marketing OperationsH it Bt 2445 lﬂééﬁ“

FRicC B .
Frid

£ 8 E AJ\*HIBL
NSRS .
T H A b 4 A
EHIH W
EwmﬁmmMW@ﬁﬂ .
PRI AT 55 R DL s T B
“TEPEIIE B A R TUE
BHHEE . .
eSS
F TN AL .
i F 4L TAE.
(SR
whnfat . .
BARSHE M .

£ 9E HMR.
SE i H AR
H JJi iR 1 33
W BB H e
T H iR .
H i e .o .
IABEIEH A .
Al ...
H 11 B e i
B bErpkEE. . .
T45 B T A AR AR
EAHD .

£ 10 & Mg .

A s i 7 2
(R U
SN A B R

S MR . . .

1 H HﬂﬁﬁﬁﬁﬁﬂlmL
X B2 D A% i AT 4 2

ENE Fﬁiﬁ#%ﬁ%

T AR 5 25

flEmmEsEE . . . .

B ER 38 X5 1 .
BUABIHER. .
EETHEH TS

misE e w g . . .
J%ﬁ?i/iﬁ%ﬁﬁ%@lﬂ%ﬁﬂuﬁﬂ%%%&m%ﬁ
R T EREN LS

IBM Marketing Operatlons ':PEI’J Adobe Acrobat

. 108
. 108
. 109
. 109
. 110
. 110
. 111
L 111

. 112

. 117
117
117
. 118
124
124
. 126
S 127
o127
128
128
. 129
. 130
. 130

. 133
. 133
. 133
. 135
. 135
. 136
. 136
. 136
. 137
. 137
. 137
. 138

. 139
139
. 140
S 141
. 142
. 142
. 143

. 145
. 145
. 146
. 146
. 147
. 147
. 147
. 148
. 149



£ 12 B RFMETE
V. :
S BB T W
T -
Y TR

G .

A= A

PR

EE O IN

BE G .
AN A
TS

M&%ﬂﬂ%ﬁﬁ%%@%#ﬁiﬁﬁﬁ

MBI ERIER ™ . .
Mﬁ%tﬂ%ﬁﬁﬁmﬁﬁﬁxﬁ%
PN i1 2l S

%13 E ME .

WERS . ..
EmﬁTWﬂﬁﬁ
G 1] b #0571 5

W, % ﬁmam%ﬁmIWE:

LRI R
wEME . ..
VB
VRIS EETR
IREAE
“IEWERIF
WE SN e
WHEAE
“TTRATIE AN B3R
“HUH MU
PR ECRA
(S TICNTEN
M 5% T o A
HBmERA . ..
K PR RRARIE N EE@FH
S 4 . .o
jﬂﬁﬂiﬁ%*ﬂiﬁﬁﬁm%/\
AN IR 2 4 AT 200
SEITEAT I
I AT
PR AT IR L

£ 14 E KE .
wmg=E . .
P KBTI
gLy
ﬁmmﬂ.
ﬁmﬁm . .
Eﬁﬁﬁﬁiimﬁ.
ICEREK S .
TSRNG4 & ZRAT IR
“HiR R ﬁmﬁEM%&#L
RERAER . L.
TR BURDS Lo

. 151
. 151
. 151
. 152
. 152
. 154
. 154
. 155
. 155
. 155
. 156
. 156
. 157
. 157
. 158
. 158

. 161
. 162
. 162
. 163
. 163
. 163
. 164
. 164
. 164
. 165
. 165
. 166
. 166
. 166
. 167
. 167
. 167
. 168
. 169
. 169
. 170
. 170
. 171
. 172
. 172
. 173

. 175
175
. 176
. 176
177
177
177
. 178
. 178
. 179
. 179
. 180

FTED R S %

£15F kP ..
LRl LE it
“WPEEE L
HEFE BT A AE

F16 = B2 . .
WETEMNGHEE .
i RAIE R
i AT ROV R
ICEEREMMRE. . .
WEHTEH G AR .
SE AN B R

£17 & e .
@Eﬂ?@i?ﬂhﬁ%ﬁ{ﬁﬁlﬁ
H i ukas .
REMZE L IRES .
ZXEME ..
A Fﬁiﬁrﬁ’%ﬁ]{EZJJ ﬂi’i
AR AR .
AT AR SRR RS
AT H SRS LR
A T H B B
A I BEIRAT 55 T e
A SRR 7 SR SR
LISOP i S .
ﬁ%ﬁ%ﬂ’ﬂl&ﬂrﬁiﬁi .
AR — B R . .
AT R (Fe R ) s
A LRI S H B AR :
oy L IM&.FJ\EXJQEI’JI?F Tﬁ’*
Y F M portlet . )
Marketing Operations ﬁﬂ%’z Portlet
PR EEHE portlet -
Marketing Operations IBM Cognos EH?c portlet

£ 18 E #F% . .
I3 10 .
MEEEER .
T RBCTF
WRIER" NS, . .
XHEE 5 #ﬁﬁi%ﬁ@ﬁi%ﬁ?
Not In BHEFF . . . . .
WS R ...
JEBE X SR R AN R DU
RN E . o
BERFHER.
T AR DR A A48 2R

F19E ﬂ?ﬁ*ﬂ:ﬁgl\iﬂﬂ
CHORCTE . . . .
ﬁﬂéﬁl‘jﬁiﬂ?ﬂiﬁﬁii&ﬂkﬁﬁﬁ?ﬁ
ERERE . . )

H

. 180
. 181

. 183
. 183
. 183
. 184

. 185
. 185
. 185
. 186
. 187
. 187
. 188

. 189
. 189
. 190
. 191
. 191
. 192
. 192
. 193
. 194
. 195
. 196
. 197
. 198
. 199
. 199
. 200
. 201
. 202
. 202
. 203
. 203

204

. 207
. 207
. 208
. 208
. 208
. 209
. 210
. 210
211
212
. 213
. 213

. 215
. 215
. 216
. 216



BOTX G ER. ..
R MITFANAE 57 Tl .
R BRI AR B A1 5 1F
17 L AT I 4R 1 7 51
FEH B A ERATHE.
) B T B2 5 T R

Vi  IBM Marketing Operations J /457

. 217
. 218
. 218
. 219
. 220
. 220

HEBR IBM HEAZHZEH . . . . . . 223
=B . . . . . .. .. ......2%5

7
PR RMSRIE M Aok . . . . L 227



IBM® Marketing Operations & —/>FF bt PMEF TAERARMR TH, a2 atexf
BN R TER SERE U 7%, w1 ] Marketing Operations DAXJ 5324 /] A BT A
T E S5 E A o6 5 1 B i,

SR AT IS T s & IR AT, S E RN B R (RS R
B, OEWMEH, WMERE, QB EAE RN ) MM 24 TR MITERE.

IBM Marketing Operations Z#{t4R?

IBM Marketing Operations & i §-%f 5t 24 A] sh & MR (i 37 B 85 7 Rt AT il mi
WAL T E S I B (MRM) i g7 6.

ffi F§ IBM Marketing Operations $47 F¥{F 5.

o REUVEA T8 51T 300 B SEE AT AR

« BHPTATHEHG, S80S, SERER, HEEREANZLATSES. R,
R OME. AR,

o SRIIAT T EARE,

o BB TAERAR, UMERIRR UG B RE R AR B AR BRI AL BRI (fAE A
AP |

o R ST EHA LSRN T EH N A FIUE 1A RCE 2,

o BHEATHESPN T/EREMTE (FXraRBR A, E3h Eaimsi
Lot U ) L XTI IR, TS E AR s, B SR MBS 2 R IH ,
Marketing Operations /& — AL EH T H,

H{a{E A IBM Marketing Operations?

Marketing Operations f P Al b S AT, 8577 R UME, B &RotiatE Rl kak1G

FE T A SR A T 4 A AR T A 1 XL

Marketing Operations E A 44 5.

o DL B A ORE BRI B R R0 B A T A T 8.
H A T E G B ERE ATy, URETmASmERL, %
t 4 DL S R A R R S A E T R, SRR RS S B ERCE, M f
BN G DU SR AT, B B 2 I [R] A8 AR g |,

o BCERAEE, XU R ME.
it ] Marketing Operations R4 {1t (1 1734778 44 & & A0 T B A5\ 5L REGS B R 0GTE
AR EMLZ, 5o, T ESE N R RE T A g e, AR DL A
Gy E A &I,

o HOREOE H bR S T8 BT sh A — 2
P B An, T E g RO 58 4 vh ) — i DUSR T g AR RSN A T I R, A
T SEB 55 H bR, XA 0] D545 B 1 R0 J7 22 58— 3.

© Copyright IBM Corp. 2002, 2015 1



o S R AR AR HA AT BT A T B .
S VE RS S A B, R AL MY EL W) B St AT, TR R R A A 6 i
W, GBERFAL, ARG TFIRERG DRI E S, DXRERE S TR B, DO S A A SR AT
FREE TAERED, Mk AATTREAR, FR SR Bogh B0 7 .

o HRE L
il 14 f# il Marketing Operations 56 FP A7 i AT R Gl i T BE, TR A L& T
A OIS E AL, 2R SRV B A 7R BT AE 9 (A TR A

« JP. RIGEERE .
Marketing Operations & JFRUHIA REGH, %R RGN IT 1% 5 SCBLLL K FBE

A FERESE MR8, Marketing Operations i fl = 2] Java" Platform, Enterprise Edi-
tion RRLH, XK P, Web MRg5dn. BRIk 554 F G b B0 55 7F.

Marketing Operations Z4#4F0%S Bf

AL HIAF A B H IBM Marketing Operations 56 AR 1S5, — RIUEHH 1R
it T K Marketing Operations {58, Hr&MiEr S £ AR E H s
A 9 P BA B 5 18 .

TR TR R R AR AR,

7 1. Marketing Operations X FIEAHHIHT .

TEREEAAN, B EES, BIUEEEAR, BT

WMRIEHITUATES

S N

VR EIUH

o BRERITH A

o WE TAEMARAE S, HLBRAAIA G o RIEH

o BRARAT SN AR B B AR A

(IBM Marketing Operations FI/"45F) |o i 22

o HIEMREF TS fa

o SEBA ke

o AR

o UMRIMR. BN RMEHIE IBM Marketing Operations 5B GH5RT |+ 155 58
o SE P A « IT HH K
o ESUH PTG R2 4 o SEHJ )

o BCEAIJHIL Marketing Operations

o QIETTE TGS
o THRIRE

paign 5 AL

e 5P Marketing Operations 5 Cam- o HifzH

e SZPl Marketing Operations 5 IBM
Digital Recommendations [ %£E Ji{

(IBM Marketing Operations 5 IBM % |. 151 zm
LR i
JiAE o TMHEHIITER

. TIAELERE RIS «IBM Marketing Operations £1T15#H» | f#i ] Marketing Operations HJ4EA] A
o WFFEE TR AR @ Ty

2 IBM Marketing Operations Jfl 4§74



£ 1. Marketing Operations XF5EG ISR (£8).

TEREEIAN, S E, RS EIER AR, H S E A

MREHATATES

BEH

X

o %% Marketing Operations
« WL Marketing Operations

* J}#%] Marketing Operations Fi# i
ZS

(IBM Marketing Operations %45 )

o BRAF SR B ]
o IT HHH

o Kl LB

A g 2 il i #2 DLKs Marketing Opera-
tions 5 At B IR 7 4 7

IBM Marketing Operations % i B )
DL 4 45 4E Marketing Operations HP FfL i
B > =i
IBM<version>PublicAPI.zip CFHT3kAs
] API JavaDoc

IT 3 b
i i gL
o SCHLBE]

T fi## 5= Marketing Operations £{4fi ¢
M E 5.

«IBM Marketing Operations F G0 )

de P B

fE TR T ZH 2 fH R

o HRPCE B R BN % «Marketing
Operations 7 $8R5» . (Marketing
Operations & # G145F ) o (Market-
ing Operations Z#455) : FEESED
> L TEAIFE B

* JJilnfT4 Marketing Operations 5 :
R > PRI

e Vjlnfr5 IBM Enterprise Marketing
Management (EMM) F=fbiF8re: 5
T8 > £ 1IBM EMM Suite 3
1

{fi J Marketing Operations [{J4£4] A

IBM Marketing Operations T {Eifi%%
Marketing Operations ) TAE i f2 (45 Q@ A BT E B9 4 (Flanital. Iy 2R

H) .
FriaZwl

M I iEFE IBM Marketing Operations HP TAEZ |, A0S L0224 Marketing Opera-
tions HIEITIRE, WRATARE, E5EAEHDKR,

KFUES
T AR T S AT E Marketing Operations  H AT [ — 28 2 AT 45,

iz

L Q&R R,
2. QA EIHKTTE.

3. WEEZIH, WRIH, #Z2EKR, A HSAEFIH.

4. EE M TR E, EEMBEEUES, DUEITEL, ZHIHMER DT H Ak # X

CASIER



5. AREERERE, KR RN, SRiEATEECR R, I ATES ISk,

6. (EA™HHILAT TIF, WIREMEHTeE, RCWH, BUHHE, B, FTEHMER
W, A THERIRAS, XA AT m R DL 6 TR X Bt St AT in e,

7. TR RS 7 S AN AR G 9% A AR

8. i FRMEIE R MR PR R I REIE R I H FIH AL, IFORAF A SAE R AR 6E H.

9. AR T FORIH SRS H A .

5 IBM Campaign £

Marketing Operations H] %5 IBM Campaign %A, 105 & 00 A A7 A 5 HoAth — g6 7=
mfERL. 4 Marketing Operations 5 Campaign 2 R(HS, B PIf# ] Marketing Opera-
tions H Y T8 A R B DD RESR B . ML RIRD B HLE A5 3.

HREHENZRANFEL, H2H (IBM Marketing Operations /1 IBM Campaign ££ ki,
qrE) .

A iz

1t IBM Marketing Operations H, M55 i 2 K& iGshi &S (—FRINF) 1
FR.

b 55 PR ] LA R A1 — A4 AR
o DI—2IRE R ) SRR T O H AR B T B 20
o SRR E G SR AT T E AL

IBM Marketing Operations #24t T %137 (14 b 55 i A2
<

s TR

« LiH

« FIIH

* TH KR

o Hiftt

MY RZ BHIXF

£ Marketing Operations ', HLRIX QAR FTEMIBH, W& -l 24T5
X, MuTROEF-ARZATHE, HHTIE FOHE. R A5 i 2 R
B B I E A 5 B AT AL AR,

AR TR X G I R0 e,

4 IBM Marketing Operations Jfl 4§74



g

VES

=
Im

e UniBank
W BAEE 2010

T E

Wi
{5

FESH RO RSB I L, A — D2 RN 7B, %7 B & AR
WAL, flhn, FO0H R R SR S (FIE ) AR DL (8] ) 2] HAR
THRIE A A, B 2R G AR ARG A ) B A AU S 1 B B

S ARl 55 B Bl 55 DX A s I TR) B ol 3 LU AR el 2 JE T i) Y H A,
VHRIE T4 0 T SCHL TS 5 H AR I SR 4507 SR H A9 2 i B8 s

“TIT RN R T I E B BB TR, DUE R BRI A fE R Blan, AR
AR & 707 %8, IR AT RURE 51207 A S U5 B 7 SE B B &L A&
Ja, ATRLACH R F BB 0 BRER L R

T AR E B 3, IF B & 2 A 5 19 T 38 45 ] S A1 7 dh 14T s i R 4L
J

FEANUAEZATH, SESZAIE T4, TR A S B 8 5
SN PR R O AT S R R E R, B, — N EMET RS 2
H, ®A0H#AEE — DR i SU8 TG 3, — = h A i BT RE i & 5
BRI EALRIT R, A3 A DL RORI i 2 2 R 1 LA S Y I H

T H A IR AT — A~ 802 A0 5 T 58 58 ] S A 7 dh 5 AT 3h TSR 56 9 BT A
B WEET S — MEF A RSGAE, Z500H B G708 8 52 1 L% 4
R RZ I H B AT S 7

fran,  Gony U st < H 55 R IR B AL G AS I — 45 5 R P &
HER. HEEREAE LT EMEER
« ZRT



6

Bt

Ei N

o WL A

o BATRIER P SR

o B REE R EAL R

o RREAH TR A

E: WHAUEATOH, TOHAEA S0 EMHRRE. TOH R0, T
ey LA T sCRE Y 500 H AR AR 7 50 H

Il B 2544

WHaE TR, SRER. EE, B KR AasEREfE R, FIEET
I H AR E A X LA R R B E SO Tk, B AR BN A REUE AT H
5.

AT LU T AR, AR B S 0 AR,
T E Bk

IR AR A QR ITH 22, IR QI H K. 500 H R LT T
BRI L, TR A AN AR R R A A e 21T TAE,

AN HERHY RSN ER AL R B AT LIS SR IUH . i, SR R AT DA T AR 55
AHPR AL — AT R, BORRBCEAL MR, T8 Bk o5 R 2 108 SROF R —
AIH, I HHASUEF IR, DI E AR QI gt AT B

IR R -, IBAGHRIERE. Ra, #5REREREZ GO DLittT
L, PO EZ RN, BT EA T AR IE, I AN ETA .

E DGR A TR, iRl w O oA i, e S TE ST
YRS,

LRG0 T AR A B A B AR, 2 H AT R I B AR, s AR 57
IR 9 WP A ) A,

HE (BHHE ) rR AR T I URICi W AN, SRS, TBM Marketing Opera-
tions 23t TR H LR BARHELE, AP HE R U, s s m] DU S T 5
HAFAE,

MOVOLT JHiR, ATERS Bl A — SR HE I A,

P BA R — 4 — k2 A DA e K AN [ 55 R R 52 UTE S5 BN B2, b B2, 4 B 55
TR A9 B3 AT DA — A A AT A2 B AN B0 L AT 55

P BA T 5 A B T4 AT st R B 0. AT BA S5 Al DAk 2 Wt 3 i AT BA
SR AR, IR EBR G E S E S TR, AR, BN G5 AR
RS B2 HL A BA B TARBAA,  FBR A5 A AL B3 9 30 BE S

IBM Marketing Operations Jf /'35 5



[

#

TR BFERBA TR, WH, WHEWR, 5 k7, SeUk R E S
P BB A RN, B, B AR AT DR A H G AT SO B, s0E O T A
Y H AL,

A PLE#Md IBM Marketing Operations At AL FHB 4200 E 4R, @i Marketing
Operations {2 ENEHRN, Al 2B, DO TER, @i o
R, B R 2 R T A R R B W A

Marketing Operations H {77 PRSI {2244

Marketing Operations &% TS 4F (FINIHE i530) 1R,
EH AR ENEN (FI— KR ) K& MER.
B 44

PHBA A AT LA 5 IBM Marketing Operations X4 HHIARSEAGSCRS. -2 (5 )
Marketing Operations X141 URL. HC5Wer=sioctt. ablimitil, ., Wi, %5
AR R I 1

B T 2 i 1

o

. HERIT A
. T

L E G

fan, g E Rl RE LS LT B,

Kt
Gl

S A2 S 1 P A e A X R A AR PP B

JEm T AR S A A, WIAEVER. O R AITE R BRERLE IR R AR R
ffi F§ IBM Marketing Operations J&F & 4701 R it
o HENTAEWNAE R (WEEARIEFHFE) .
o XPRER (FIUTHER) Bk,
- XEShEAT - BUb .
- RETTRGR.

H IR GBI I A AN i A9 Rk ) WS S 75 s i de ] 0 H
o HETSEHEALT.

VR, R ImE o] A R BT Al A 7 A AR
TiERTE

AR SRS s A PR Sh 00 H ) — AT 55 A0 AR AR, A0 ot s A A BT H
BRI



8

XFLAERAR, WO TR BARE AL S, HOBC R AR A,
CINDR e e Vs N 1 o i 0 7 W = i O W S = S ST RS C S I (2
PUAR R T AN R HHE 3, FE TARIFIRZ G, TARGURE 2 (i Ak BE RN B A2
FHRAE 5.

=)z

MR EN, ATRIES AR A TAEMR (FINgRS R, BIEAIEE K

TH &) W& A 4 BLAE 45, IBM Marketing Operations # /f (4 (9HEE HE A L 5

1555 2 (Rl BIAT 2.

B T

o NGURTE: XA BT S5 (A5 24 A D1 B AR [ 10 H I 1 TAE A A5 50 A 5.

o BERIFARECRATH: RITEA A G AT I A A ST 55 2 HI A 5540 T A L

o MO A E R AR A I E RO, A G S S S B A AT
IR AR A i 1 E 0 A

2 & R

LA RS T B S SR OGR4 (iR, O BANIUE ) A — AR, XL
W8 7R WR LY P WA R, B IR K 8 0 G st PRAT A ] A AR 5C 2y
fiE.

N T FRX TR, T s A T A4

o AR RA R A

o BOREBHLAETIRE, HRAR IR FPSER A AT B S B AT RIAE 55

SR ] 2> 2%, IBM Marketing Operations 24t 77—~ 4 S 7R~ 5 42 7y

R SR — DR IR SR, SR AEXT R G BT R G AR B A T AT A
.l TR BB ) 2 ) A ] 4 SR SR SR R A A AT B,

i BN [a] B SE ALY 2% ) AT T e SRR AT AT 55, ARG, X s m] AR
FAGE T B AR A B PR U [ DU £ g S e

E ARECR I AR A IR AR A S R TR, AR, FEBRAE I
T, TERRSEA 2R,

«IBM Marketing Operations & H ii¥8 ) B IR AHLITIS T2 2 5K m 11 E4015 B

RRBE IR FN 55 B3R

IBM Marketing Operations 3, fif B 71 R A1 0 458 #.
iR FI T REXT S TSl A 557 3 R AT AR B

o R TR R A Y O B R E T T Y B
o RERS TR OC A F 7 A S bR 2

o DIW% (GL) WA 2E X6 2 i IR B A 1

£ Marketing Operations H, W] fdf JHj T 51 T2 HPICFT 5 130 R 5548 B AT 55

IBM Marketing Operations Jf /'35 5



¢l
«

© RA%S

© RE

ik A

W 5 T D B 0 M 25 R 40

T2 ey AR A2 1 28 WG 2R, T SRR f) RS bl 555 Rl P 9 5 5 R B
EE. I RN B GOBRERTUE F RN, SRR E AT A T B R EERAR ) 2
.

e T B Tk, RIE ST A R AT A A, X s T e AR E AL K
e, S, Tk AT RER R T E R IR ER O AN A RS, RO R 2R
AR S PEANAR B R, R anit,

s

Tt IBM Marketing Operations H', PSS URETHRI, 7 M0 H 9% . 7E6f e 1Rl i
BZJa, WEE S TR O Rk, IR AT H P, Marketing Operations LA
SIBCHIAE R A O AR A8 2 A SE bR 1 4 9% AR R 7 O RN H A AL

Marketing Operations FRERF 7 A0 H (5 ( RIATX L6 4] GE A ASF 1 T A 3
wie) . N, AR T ZRTREE T AN TR FE AR RIA S, [EE, M
V) 7 58 4 0 TR A N B AT RE R & 5 8 1 vt R S I8 AS L v R A
(FlanEgaH) vIRESRE TR, WHD T EA S st H, DR
T b7 SR a7,

iE: {04 IBM Marketing Operations Joj Ff] T W &REmE, B A n] .
=3
Al AR A F I EUE, hal&FS RS, A0 s R e E 0 i iF i,

Marketing Operations £ {f B WA 4E, 4 T ORI P WHAE DL K B #51 I%% Market-
ing Operations D)k i) T A W0 4E /Y Tl 5345 5.

SRV RGN A s 55 SR AR, 15 ORI R M B (. G
1477 SR SR FACVE R A W 475 S S7.J7 SR AN H DU P 2R 48 14 24 i 45

BE

FEff Marketing Operations, #Sn] LU 4R o ). AOPelFE, B, 7
RIH I, AEERIR LTSI RIE E YR T i

R Jo kgl WU F AR B, R VPR B R R B AR L R R, 7 AN B
IR,

B, G — AR AER 2 A, I8 A% RAER 12T R SR B A 3 1E
PR VEANRR BE R T SRR H . AEaX R F B0 T, o o] a2 A Dops JEE 1 T SR AN H R
REEAT SR,



R 2E5]
A B T B A0 S8 T2 CORAT B IRIME 3 ) . A BT T B
BRAL, AT 00 B

A AN A R B R AR5 B, 1§ (IBM Marketing Operations 45 2 i $5
Y .

RE

£ IBM Marketing Operations "1, %2 LAHL - J7 sUIIARAR S0 40 T S8 Bl THOARA R,
DABRECER 565 = 05 R i il B $R A O AR 55 IsF ) bR B 20T 3hfs 145 B
YUk SR 5| Marketing Operations & Z2H,

DU 240K 5454 8] Marketing Operations [ — S84 3,
« BhilnltE

o R SIS 3 H R

o (LAY AL 2R

o LR

s EMEBHFHIESEK (GL) RS

AT S FTHERE

&I LIfE IBM Marketing Operations 77 fiff F152 I T 3778 45 101,

Marketing Operations &4t T HISRAF i T 41 w] &2 F o0 3R /Y
o WHEWRG: WE R AT AR
o BB DI O SR I SORs, T R T E A O S b e eS|

TIAEHIR

T8 G0 G P BATE HE T 48 095 sl A2 b T A AN RO A] A= d, T8 41
YR AT R Y B (a7 B ig o ), Wl DIk s Al (Blands R
dh FARE R R T S E )

IR EEA VAR, W RLETEB A T s X R, al DURE I S sh @ 09 i 58 58 %t
R, BSE SN R 2 AT ISR,

o ESCHVE BRI AT ol B 08 DA 7= b B T 58 B X 52
o X HE MM RPATEAN RAE (IR, S, EOORE. 2L BEEAM

BR) .
o EAREHE XD E T E R AR, i, AR TEE. IR,
fifik.

o ALE SCRVE B G, B OMIRUH T S8 B R AL o5 ke (lm, JH ) .
o BRI R OTH , X et H i A TS E B G P RS ML T S E
ST AL R LT E TG 30,

IBM Marketing Operations T35 850 G & 7B Boe R, W] i SR 2 Qi ey 2 28 Je
) P R, AR AR 11378 0 52 1) o SCRIAH Rk L

10 IBM Marketing Operations JH P45



MIAEHI SRR
T8 G G MR X T 8 A X R 0 e e S0 R . A B BB TR T A R R 2R

M, A TE X SRR B — A SR, (HR 5 R PN A O T B B AN ey
Fic B T8 B X G260,

MIAE HIRER

B RN N — DB Z AT EEN SR, @ FE GOy E YR
SRAL A B B RHAE B — T8 S0 AR,

MIAE IR LB

T E N GBI AT E A G, BAE Y 2R T8 0 S
WA Rl T E 4 50, £ Marketing Operations W, T E X R SRR ik
B L,

HFrR-EHE

BT BE R AT A DA 07 A7 S0, e m] R AR BEAE T S A O S R R 5 X

A48
SEICOH, BUT BT A LIRS R TS, S E TR, AR EAMEL
A& 177 B B 3L 7 SO AR

#50] LUl IBM Marketing Operations %% 7= T 4 1378 885 W P AR AE — D222 1 s
8, EFHME A DU AL

o {ERAESCRTA S E AT shrh C AR .

o IRV GORLEAT TU R 40 DAl H ] s ]

o ORI BC P AE AN B0 H .

Fi8h, BEAECRHN R B A R AR IS IR, X SRR AN RS AU
TEIKPEZ TR BRE, I RVFIREREIE N A BOTERE . df ML

ZZF IBM EMM

FFIaZ B

et PR E B AE MR S5 g ) Web il (8% URL) , H&HEHFSEARY AP

Y, R TFEAE), HEBEAR IBM EMM HH b,

UK

1. $TFF2 e se, J14 A IBM EMM JRE%8 URL, SRMERSRIIE %
558 &4 PRk B R [EN A B AE].

2. TR EGEZHF L EIEBRR, HE2.

3. (EBSFTIT, WMABKN P ZMEWE, ReHREER,
MR RGNS HFEELIEP, HR R 2%,

R

W SCEM SR S DU, AT AR AR SR T IBMEMM 8 3 6343 i 4 S Y
VFRIAL.



i ARSI, 2 (IBM EMM 5/ .

E#l| Marketing Operations

12

] DLl Marketing Operations 518 DAV & AT 2, 4487 Marketing Operations
L diE B i E > Marketing Operations iZE, 2 e ik &.

AR T AT LLUE SR A AR

% 2. HFEH Marketing Operations WL

IR Ei::puy

V5 2 BT 00T U E R | B4 T B R OB S Marketing Operations J& 32 H 3 2R,

B

HARE BB TE O T WY TR IR 42 4 e

B IX VPR A T X,

Uigaerin] B SR I OL N s I B 7751 3R,

GiEiinisl TE SRR IO T s 1 B 51 3%,

T H eI FE UL I E s i1 H SRR

45 16 55 S SUERAE TG LT AR R AR 55 51 R FIALIEL.

187 T I WHEMEE RS > BESH I ZE R RN REMRE, Ikt E
B N SR U,

Hp/mf e Zei B | SRR @ il an el #5 & H D AT 55 1 AR A,
WS 133 0 1 B BREmis .

AEDAERE | LERETEDAEIRE A,

& CSCEA MM A ) TR EMERR U B r e B/ NER. &1
(AT DL 7 — A s 2 A s DU R A RY “portlet”:
* % Marketing Operations 37 (41“IEFESFFFERAERYRIHL, B BRIKAYAL 55 A B e 4l

) SRS,

AREZHEL,

i§ 2 %% 203 B[ r Marketing Operations %1]3¢ Portlet J |

o SR ALE T R RIYT I (e QIR s E A ) iR A,

BREZGE, WHSR 203 TR« PRdsEs: portlets |
o A, BRI E SR A R BT I o5 B

AREZER,

portlet J ,

IREFIRIE

iH &R % 204 T T Marketing Operations IBM Cognos 45

TR BURDE B8 F] IBM EMM I <A DU, BRE THAG DU R B (R, (HR
TRE Gyt € T35 TG DU

AR BT YOG 3] IBM EMM I R (ORI, IR0 UARAE 22340 1BM
75 il R — A U A D T4

IBM Marketing Operations Jf /735 ¢



SR AR (Y DU BCE TR U, R E > WEBIUEIREANETL. w R
S THA6 BUI A GO B TBMEMM. = i FIF(E TBM EMM AR R R] AU 52,

FEGAER IR A b, RN T ST TR B E TR, 54 Gk ol LA 5T
T8 % S TP A6 U

REERIZE
I T 5 A 5 e A R U B R S0 D% S,
RFIES
TR T RANE, TR T,
giE

1. &% E > Marketing Operations & &,

X AT T4 B A DA,

2. BHERZE.
X2 ¥ T AR B B DU,

3. TEREREREE T B, 1 EAE Marketing Operations H A IR B2 17 DL T B8
ilibEreeoy/il

ol & BAFE RS GREHRERE) , DI HEHE L XMEREeR
W, 0N, AT DL R IR R, R AR SR e AN EAERR R
H O FMEN TERLZLER, ARL2RBRNELZELE, BHEHEAKRELS
%] «IBM Marketing Operations &P 11557 .

4. B RIEFE R AT GRI BB

15 B HHE I
T L fe PR BE TR 7] Marketing Operations, L8 4507 DL A 5 fHBEHot 4  BE1 A
BRI A5 8.

KFIES

B CE LRI, 5L T AR,

YUK

1. &% E > Marketing Operations &8 > wHiit.

K B ER LRI 0T 1
2. FEBRETIRTET, WA EAEST TR G B A w i AR A,

AT, EFERPHANEROSTEREHEMAR, HaRE, Mk
FEIR1E > BEHLIS, Marketing Operations {3 it /R &AL T 15 2R A A4,

IR EEATME RFRER, RO XIEE,



14

iz B 1 H BYIEI

] DL il Marketing Operations, DU B2 IS0 S5 5 B B R 101 H 45 B,

fm, wyLLEE T S

© BRAEME

o BHUUH HIERNE A §HE 5

o RETHENCA RITH a7 LR 2 S B L R 5 R

AL R AR s A I WU 22 HE X L8 51,

T A F R I B B TR VRS E
X, IBM Marketing Operations #B¥ 30 F % 5 — 4L HOL SR FRIEAT IR, LIVFAS
WHEATREL. 3T EFAA S, AT RUBUTI0E SRR 8 H T B

KXFUES
B I L TR B H I AR DUIRAS TR, i 5E UL T IR,

oK i
1. 4% 8 > Marketing Operations % &,
2. BB EITRAERE - FiT. BT EECh R,

T—H A
AR BIPROUREN ELE R, ES R 42 5y 1 HE IR

A1 H 5

b0 I e RE R IE g e W TT R N D e e e I e DRI

AT R B A 15 506 A5 AR GE T 0 H AR A B A 7 B B E S
F RO B 7 B, 8 AR 00 51 S A P v 4 0 T B vl AN B 3 R — 7 BLAY IO
H AR A Ry, IR E BA A B E R 7B, IR AFE 3T H S 3 AL IE] B9 AR . 51 Ky
B,

FECIUH H A M ER TR EE R 7 BUR, B A A B ATl s 2 R A
T H A MISE R H 4, X8 AR R AN H 2R AE H .

YRR ARSI, O E LA X e A, AN, A0SR AT Sl I R SR
LR~ A ZO AR ATIES, AR AVZFA 2 BB T H A R

EFfRHEXR R LS

] H B 22 HE T A R AR e A AR HE S, DLE AT A e A O ) B dR T
AIATIR SRR, Al R E 51,

RXFIAES

A ECEHES T ST E SR R SR B RSN
« IiH
. BT

IBM Marketing Operations Jf /735 ¢



* Fdh

© THEHNER

E TR AR, FOVENTR R, EOR AR E TR A el
TIA AL .

iz

L R HAp—AXIR I (FIUNEHTR ) [515% v,

2. R (-%). BRI O 2T JF. 7Este O, AT RS R R R A 51,
P 51 14 9112 7 24 i D S s WU S 7 9 41,

30l >> Ml << HiSkoks A B R 9 5B 2 BT S
i TCIEK AR R T BTIE B P BR .

E AECBETAIRBUE b, FRHESIAR & oRTER] SR .

4. iR R DU A BT s BT 51 B W X AT AT 22 A

- (QUEHTIRE ) fESRETIRTBUP, EFERE > TR, BEREsE ol T2
FHEI S FRARIE.

FEBRAETE T, BNGEZRE R FHERIE 2 Rt 7 Beh (BRAREeRT TS T
ZE) .

WREALMERTFHIER, IB2IE AT H A — MR N LA,
6. ((GEMTHH) EREME TN T B, wEHHHESIRKITH H .

7. MEREER.
i EEFIEIN
KTFUAES

TR AR F5 T ALVFSE H] Marketing Operations LU & & ML S5 B, #illn, #&w
DIFE EFT AT 45 T 1 I B 4 B R AT 45911 36
YUK
1. ¥&+i&E > Marketing Operations iZE > {E&%.
YT FHESS TR 0T A,
2. XTERETIR, LHEA BT FFAESS 53 T I H PR B AT 55 51 A,

AR, 7B IR RRAES A, HI R dERE > 50, Mar
keting Operations {3 {71 4 /il S5 1+ R UEATHRAE O 4L 55

AR ORISR,
3. X TERETIRME, EFEA ELEST L5 BUE I 1 A 68 5 R 7 KX, Wl LA
FFNRAE CBRAEE ) 5 H AR IE R 55

4. PRFELLMRAFER, SR8 B EREEFH LR A E S ORI E
i, wE R BUE LB .



16

I B AT ik I

KT UES

B DL, ST TR BT A AT MR 105022, T AR B 2 A5 B O
AR 4,

UK E:

1. #EFiZE > Marketing Operations & E.

2. Rl EHESTIED.

Bt B 53 A S0 A
3. BN B OB R AR

WS BERE IR A 0] HIRE, 5 R P w] AR 1 51K
4. BHEREEX.

R

EX“NENRE"RE

KT UES
CRTEAPA S VLR I (R4 RN A R, IR S, SRR FFLLIT.

iz

1E#%i&E > Marketing Operations iZE. K17 &M% B TH,

. BEAREDLE. FHHTFAED A FERE U,

C AETUE TARFE RS BT BE DA E, YRR HREEMN, SRR A2

-lku)l\.)l—'

57 A [A] SO 9

- ARSI A EI A GUE A SLA) Marketing Operations /7. af AR LI %

o LIERBESFEMES: JEAEDLEN, [CHAT s REME S B3I

R o B, s Boss A AL T HA RS AT 55 1 2 H ShE By o 2a
AACEEA.

HT ARG B O SCERT DU FRAT T H A AP AR AR, B R g e A
[e] 350 AT A A BA 38 2 7 AR B PR AR BN, SR A A R G s Ao 30T H i
RIS Z BRI R, IR ALE 2R AT 55 B AT TOIE AT IR AL 55 1 P inh 2
TR,

o MITEMATE R M EATEI N E, R AE R R R A T e 2 R A

A.
T S Hs B 2020 T X HL AT IR R B PP B 2 SR B R,

« BIRER: AEREIVAEN, A 505 G 35K S Bo g B AURA,

FELRZ R T H 375 SR ZRF045 ok 0 HLgE AT i B A P I 2 7R B R,

5. B —A AT BETH B DUALHE GORTE I A IR 2 HE 0 BT A 3 .
6. HHREEX.

YRR NI AE I

IBM Marketing Operations Jf /735 ¢



o DU JICHRA I H Z24E 7 S0 SRR T S SRR 0 TR R AE Y i A T 3.

o FYE % Marketing Operations B 23 iR 7K.

o 0 H MHER TR T RAZE N AR IR B RN TE A E A BB i 81 3k, 8
23 7R3 BE A AR 465 2 TR B s 1]



18 IBM Marketing Operations JH P45



¥ 2 5T BRAES

FOAT 55 AHEE T IBM Marketing Operations X4, filll, — S8 R[EIJHA RS 40T LAY
B R, DU Ty 52 S R I £ 0 Ok A I8 RO, AT AR T
v R
o 522 TEy rlk SRR
o 5525 TRy T AR A R P
* 526 BURY TREREBEIRN 0 5 26 DUAY T ERE R
o G527 TR TATEIXS A 0
o 227 T 1 DL Microsoft Excel #X S HEE 1

KRGS

Al ] IBM Marketing Operations X4 (flanit¥l, 7 EAMH ) B Sor, X F4m
FIHE BT 60 5 48 ) A 5% R ARG S URL R4+,

LSS, B, PDF SCHFFT Web U1 SOK EATTIA S B 4iLI, Marketing Opera-
tions 23 H s QI HX LUTR Y 47 (€], Marketing Operations SCH¢ 1 SCAF 2R,
* BMP

* Doc

* Docx

* GIF

* htm

* html

* JPEG

* JPG

e pdf

* ppt

* pptx

e RTF

* xls

TR LU RR A

© ESREWMLT, —REZARMILACH. WEFATRE, EENREPATREAR
[Al.

o BPER/ANREIN 2 FIRFH (GB) RATF,  H A R R 0 0 VE 2 R 2R 4
CES

© Copyright IBM Corp. 2002, 2015 19



() 5 R AN A BAT 44

KT UES
I PR B IE FE ST 06 36 e 8 B £
UK

1.
2.

D] YR 22 AR B0 AR AR AR O X 2.,
AT B R

VPRI R B R E 2R 1 B A B

g
$$%ME%(£¥)HWH%%MW#O

B B ES B 11
B R 7 A7 B R 513 v e A B AR AT R 1 1 1

5. TERRANSTHAISRIE 7 B b ik AEREDIT BN, MR~ s(URL.

PATRLT — T,

o BRI S DIFE G TH R IR R SO E . BT ERT, D] B A AN Y ST,
KRG BT,

o B BT R BRI P AR A SO, R BN AR SO A S R A A A

R ST 2 SO, AR A YT B E N BT, ER AL ER TR, AR5
PR R

o FERMRTBUP A URL,

AN I S B B BT A TR

A TR I SE 25 o X A AR Y BN 1R n S 2 T LR S
T RTFE LU I £

B 05 0 22 0 2 B R I

NI SRR B

UK

1.
2.

D B0 2 B B 2 L IR AR R
A PR R IR

TR R B R © B B BT B

- B AR R Ak R B 1 55 1 RO BR K.

R R ISR A T 55 ) 9 R
HTRRRE.

FR
ELBR LM 1,

20 1BM Marketing Operations Jf &7



2 R T R A B
RFULAES

1 IBM Marketing Operations 1 IBM Marketing Platform L& 178 % H, 7~ M 2F Ho bk
FR9 P AT DL IR L F IR PR R, 2R R G b A IR AR M B R BN XE, ORE R F)

— R HRTH .

UK E:

1.

D B0 2 AE B HCAS M P O R 2.
X RRCMSE ™, (RS U R AR, T AR XS, i B PR e

IR R X 5 2 A BT A R
AL AR I B B 55 A A B A R 3K

AT DU B St B PR A, MR R R PR MR PR R .

Wt B K R A 7

TEFL T IR B2 IR T 1 & 35 B A8 7 B vp iy A sl B R (.

« #[a] IBM Marketing Operations f 7 &k, &R dFBABME L, ©£HF—
AN LA IR, BT E A B, QRO R — AR, K T
Brh B ik,

o AT DUFE T Berh S A AT A AL SN R CE . 6 E S bR 2 ek, i

{n: userl@inbox.com,user2@myCompany.com

PR 7 Berb i A A TH B R

5. Huh RIEER KL M,

AR WA —AHE, AR TS kI, R ARG Z R AIE R
O BEEH R,

“HKMBPERS R D2 — EATIT, EEIE IR S5 AR s g B k. IR RAE
s Rk s R rh S T L, GO EOR B AT AR AT .

ZR

HERETALA
o ARA I 2 RO B R KA B AR N L R Ik
o AR JCRR IR AR W, R R AR — AH R, SRR TIPSO Rk A

7.

o WERIRAFR 55#% (51X Marketing Operations il 5548 ) CENL, REW LA — KTk

FIEMHERITH S, ATAT T S — IR A

o TSR MR PR 5 AR TP A Ak, (L TR R (i, R AR

NETER) Toth K AE M, R IR A 55 s e A A A e L M R LR L4
VRS B Ak ] .

%2 %oEmEs 21



b SRR

22

Ak 55 AR RS 2

e ok UK,

PR 2l 95 AR A AR i S U R BT AL RO 7 L AT e

T AR S0 AL M ol A5 R Y B DL e S A G B, AR ARG B B R )
ZARE,  DALES ey 5 5 2 P () .

TEMA TR, Ty, W, B, ERE TS E X S Y ] RE B R S,

K3 UHR. TrE, WH. FAHE BTG E SR A A TR R,

R i

ENEE) e, EIERESN.

IEAEIEAT FEXF X S TAEE S 3h.

A FHEERAR A FEXFGARZS N HEE7IN, AXT ORI TAE2E L. TAEME A,

E I BRSO BL I 1 &, OB B R TAEC R AR IE.

E 5 BEXF LR G209 TAEE SE AL,

GES ((UEEXIE ) . f8RA NEES B 8B S . RS
GRS, B AT AR A E A 2 2R A] A R

AR TSR A AT REBLER A,

T4 FRIRSE

it

X WoRO A, HMRER.

e/ IR P 345 T B2 32 4B 4 1% SR A A L.

LR H R G R A O BB 54258 %, DUE IR T a8 ol 52 H Ath i
F.

[T iR O %, HREHEZG, IBM Marketing Operations -l — 4

IR H AR SRR SR 8 A i R I E 46 R

IR T R SRR,

K5 REREGRE

K& ETpLD

B FORIERT Z B ATAL I, BRI R BN, REATFRfmRE, B
RERFATFRERIRE, T AT,

LR, W RLEN NERCIRES R R EREM AR A TR R
R,

[EASTE| BUH & B HARRMERAZZ, BUSKER, ZAELATFAREMNRE, HED
T PI7E Marketing Operations HEF 1% K22, MIBr &2 E45 N REHBE L% L
2R ZE A B BUHIRASET, Marketing Operations 23 [r) & 22 i # &
JRAAR

o [ B YRR AR AT,

i R AEAMC AR ZE, 2B ERE.

IBM Marketing Operations Jf /735 ¢




K5 RERERM (%)

"E ik

EE R RGIE H, O LB O] b AR, B R AT &
ARASHE, %% ST TR 51 % 2 B
RS TR BRI A, DA % SR S BN AT A 2% Market-
ing Operations AFILIFL. ZERFHLE AT, KB A A AR,
BEELEL, WSE 177 500 R B

B3 REE N, U R AEE RN, AR KRR,
15 A HE R 2 J5 7 Rl B PR IR,

AR T BRI,
#o6. HRE

Status Ak
L F FORET T ERRS, ST TE & A dnig e =, HoAl Pl
B B T AR N,
MRS — RN e =i, HOR S S H R,
Mz FORGEFE AT AU IRA, WA NRBgm L, E BN,
ISR R AH A A 2 B 7=, o] DURR 12 9% 7= i g — Bei ),
TEHY, TR R M, AT B A BR B AR LY RZ R (DR
Bz 5 mAE ) , (B2 AREEgE T,
IS = TR AR L A ARV Bk & 1% 5,
AL MM — A% (Flan, WE SR, AR Ti%
OETIN:R
REEK
BRI SIMAEAPIR S B, BN —MIREE B — M IREN A, T AR AR R
],
TS AT GRS AL AR
AT A
I l o
7
SEIY
I=Fs [RET5
o _ AT _
i1 4] SEIK
ki T
T3
LR
)

%2 % EMEs 23




fian, AR I SR R EAEIAT”, IR ARG T A — R,
o EHEZIH KRS E SO R

o SERUZSEHI: R HARESE SO B S

o BUHIZSH): R RS E SO E R

Bl SRS
ARASFRIL SRR HEE, AL A LR B B SR, A MO S,
RFULAES
O AT EAH, R, WH . R, AR R R R,

i EH G LI E IBM Marketing Operations, LU 7EJURRAR 25 5 25 i AR [ S0 7% )

T % AR B 53 4R
UK

Lo LS gt P R AR R, fildn, B TR, EERAE > TR
2. PGB PN R AR,
3. Pl EEUIREI NS AR,
KEPIPIRSHALH T H, B AU AER. RRMESER, WA ER
AYREIR, BT RIS OIRAS, 3 BEFR AN A TR A 0.

N TIAERARO, HAEREE T SE R R X R i A

] FH B AR RS G AR 2T AE

o MFIREA KRB HINE, BEI<HEZ> A BIRE TS IEAELT. X T
KM, WHERFRIE <WHR>,

o XFIRE N EERTHIXNER, EE<XE>2FHIRS SOy HE”. X T
#t, ISR,

o MRS KR MR, BEE<T LSRR ST U EAEHT.

o XFIREAIEAEIAT X G, FER<X >R IREE O E 2. AT it
IRESHINS G ICEE E AT AR, (EI5H BRSN, al Ui H DR IR S 2
BT Z R EANHTIT.

o MFAREZARBIHEEATHIXER, BUE <X R>2H RS E BB ]
7, PRI R ABUHIZX R, AL T HORES A X R To ik B SO0 ATy H bR
A, EIHERSN. ATHRE S E DRSO B BOH” Z S5 FHICK ETHTIT,

4. ik WPRE R ATER IR I, A TR, ke,

R

WK ATERE, B2AENER P AR 2 )5, IRSSSLRVEE, W5 AR,
2AEMAER )G, IREZEYL.

BN ZNT B SIE KIS
A R S A e A SR IR, DR AR,

24  1BM Marketing Operations Jf F &7



RFULtES
U R LA T e e fhs AR, BB R - AU E, A Re ]

L

o SRR IR AS AL U T i R Y B T AL

o BTSN,  EA ARV RTAYL,

o B AELAER, LR BT R R I B

BB DI A IBM Marketing Operations, DU 7E I B R 75 & AR AR B [m) S A2 A BT S

R S AR
UK E:

1. BEFRE > WA.

2. WERE () e ERERBAER,
3. RS AT

iE AT DLEEE LA T BRI, (R, SEEEEHCRER, RESFHREE
BT IEAE A Y L L
4. BN, JEMCREH R E N T 2R H iR, TR M EURR (it

TRR LT AT R ZHRES T .

o WURAEECA BB R RO 1 TR, A B Bk AR, Marketing
Operations 237 Rl # HURZS.

o MARGERE TORORA, RIERAEERT, AR, AR5 R aRE DLy R
P~

JBN o

CEAMNEME
TE#4> IBM Marketing Operations 1, o] WFIRH k£ H . FCE R R HERS, 5]
RPMIE S RAERYS; AR RPEN, BR LS HmE .,

B A - AN JE YRR, WRESAE T A AL T RN Marketing Operations H47 4,
o YH P BEITEMIE R,
« MHPHENAENS (EAEREMIRPEEOAERNME) .

MERPEHREMLE

BT U R, R A I AT R B2 R . (B, eSS T,

L4 P 73 2 0

ETIMEBR T, JI E e A AR,

o TP G AT B R T P R P T AT R BE TR 12 e T
B,
R P AR, A PSR E R IO, (2, R PRI R
PERGHT BT AR BUR ., NS PR e R b, TS AT X % 5 A 1 4 R
R ARAE,

o JHP SRR L R A I SR TR R R A

%2 % @S 25



M P AUz m e — AR AE,. BRI ECBEANEZE, /4%
Ao SV P R AT i
o AP —-DERERN., RS E - ENE, BAA L R,

IR (EBCE A
o PRI —-DERE, RS - E N, BA S R (E.

ARAMERHEE, #rRZEERLTN, AR RELREENEZ G, 15
A RESE RN G R

w5 EEZERAMENEE
2B DM S AR, 3 2 e (s T2 (R () B AR XS 2.
BER NN EHEAEMETEFER, EESEFERRIF. £7ER
HE—EE, HhaifowEEmell L ikEERE.
X fE M B A TR HIE,
g (E) B2 (k)
(HE1H) e EK (g fE)
AC WG AR K
4/4 uv %2
BEFIH A 2]
HIREE T AT EAMEIE MC001, FUERaILE hald, RERE NTE
K.
RIGEMAZEATA4 F1 TIEEKE.
HWATIF MCO01 TiiH, FHémisEr={E 2L,
o WK BRERE AT EK, WaREHEE M S HNE (Flmdz)) .
s LGB BEE Ay R - R HNE, REARRAESERLTR.
EHONEREH 44 F THRB|KME, HEHABRAE (Bx=EK) .
e - AT EAAMEIGE MC002:
s REMHME.
o HILIUABBIEFEAMUE, REA TR MC002 4z,
EIFERIR

1E IBM Marketing Operations H1, ] o] RLBE£RE A 5 55 141 BAVE S %,

R AT DUBS IORIBR X RIX 4. g &, 8, RELA R Mo, S M7
PAT RGP RN, aTRIAS A 53 5 A A 3R S 1,

26 1BM Marketing Operations Jf &7



iE: IBM Marketing Operations A ] I A 5141 & A IBM Marketing Platformif 75 i
Ky, A GUA] DUAR 3 4 2 FH P 1 A AT ] AR 032 B P ] DL 21 T BAAT A 53
b3k,

LIPS ES

Al DIFTENF £ IBM Marketing Operations X 42 ) 24 Hij TL T ,
KFUES

AT A RERATEN DL AR G i, Bt A&, TRl . BH NS E
GERIE
0K -
1 B B ETENAY X G E I,
I.H\:v
2. EFFATEPRYEDUR, A5 Hidi Marketing Operations T A% EHJFTED (%= ),

XPHLEXF G, H R A R $TEDRISH,
3. MR, HREFTED.
4. SERLATENXIEHE 1 7 BOF B $TED,

GAR
R 0 KO FE BT A 9 4T EDDL L E AT 4T D,

L Microsoft Excel #&2XSHER

Al )\ IBM Marketing Operations HU$A 565 %, I H FI30 H 5K 1915 B2 H 2 Excel H,
TEHE,

RTFUES

SHTRE, WH, L5 MTTSE SN G RSIR I, S PrA G S, B
B A 24 T

i JCERREERER, NG SRR, TARRRR. CHUREC M iR #] Excel
.
iz
L ATLUR X el — S R Y (F .

o BN ZHAT L FHE Excel, 5 2 100 G0 B 8UE FIEEE R,

o BN R FHE Excel, WHHRLEME > FRIRE > BB, HITITESHM

A,
(e,

2. BAAHTED (7 ) IR PR,

B s —ADE 0, W ATIPRE A E  a s, IR ES LI, A
Marketing Operations 23T E[I45 3¢ 4113 B[ (9 4 B 0L P B A % e 9 £ 5.

%2 % oEMEs 27



3. A[{E Excel H¥T FFIal ol H AR A7 2 4.
o HRFTFLUASD Excel, S HMEE S BRAER 7R L,

© HERTFELURAE M. SAEHTIF Excel HLT-3RME, H oRA G 8038 4 £ 51 R (4
ZEA.

28 IBM Marketing Operations Jf 57



% 3 F T

VHRI R E I G A (B0 —4F el — 2R ) il 55 B0 st B X H A, T
KT s ST AU K545

AHRE, B — A AT RN TR 0 O R T T R AR S
PARHER R r R EATHE ME S, IR, FE, R T ZAIE H
G B BERANTRAR R, 38R OB R A B A AT 5 B

THRIEE
IBM Marketing Operations DL & 75 240 2114 %),
A NERAESE B U R[] A VR %S S H R B IR Y B . TEAE —
PRI, AT E i o oy A HE R AR 1 51 B R P IR 7 UK B 1% 40 D AT DA
HE e W5 A L
o C“PrAERCRESWE AR B G ekl T SR AR R R R A
o QBTSRRI S A Y AL TR AT RS AR, <Al T shR
ST P 2 R LA
A, AT R,
TRRNHEERR
TEVH R 15 KR, TBM Marketing Operations 41 T ¢ T+ RIFMEAE &, #I0,
ZS S R N DN 7 o 1P Bl TS S = o 1 B T 7 [ 8 B S &
TSR BT I T RAES SR TEZ W2 ek B, T ASAT DL MRS, flan: 3
SO RIRAS, iR, WO T R A T R R O T &
R

E AR 37 oL VNI s Shvivz 2 WY K STV BT 5T i e e s R VTR S

IBM Marketing Operations 15 1Kl 2 F HUHUE. R LB LA, JFSM 1
WAL T ] 45 154 TBM. Marketing Operations B 0 47 W 470 S35 4.

EEMERR

LB XEF W BEE BAxh T R A A ar . Dlvran 7 X7 1 WA E B ATt
TRE 1 4F,

© Copyright IBM Corp. 2002, 2015 29



mEMERR
AR U TR0 b 0 05 855 B MM AP AR X R, T DA — Uk R il — - 4510

B,

LA S WHAR B U R, AR VR R W g R, R, fixE

BEE XY B A R TR RO B 4

it xRl

30

45
o

A — TR, ORI B A

KT UES
BRIV, 5T

iz

1.

AN

10.

11.
12.

FETERE > It

SRR (),

e AR B i A TR 4455

FettiR = B i AR HR.

oA 25 L B0 IR DR B

PR E TR, SRR Erh b AT

BB, (RTRTE B4R B R ), IBM Marketing Operations 76 {471
RIS R A B RIARIR S B b T shi A LRI, SO R R
PR hek T A

PR

W2 e SR B et 4

AR TR, B A R B SRR ARG B DA B A B
7 Ml 55 BR A3 B e £ Ll 55 X,

AR I/RR 2 75 R RS DABE £ T b VR eh Oy SR A0 SR X

MR B3 e 4 — D ITAE,

TR R T RIAENE — 440 15 ShIR A, RaT DL £ 24 0 4 50O A I AR R R —

A WEURB, XFFAE 2015 AR QIR TR, G RIS FY 2015, FY 2016
. FY 2017,

E TR BRI AT R PO RS 1% T B AR X Y
EHMEFREE.
PR AT R

%%ﬁﬂﬁﬁﬂ,%ﬁﬁﬁ?ﬁﬂ%ﬁﬁyﬁﬁ%iﬁﬁﬁ@ﬁ(ﬂgx

IBM Marketing Operations Jf /735 ¢



s INFARR 25 77 X 38

TR XERE RN 719, VPR EERRNT R ) R 2 AR 25 F4HH. 75 IBM Market-
ing Operations H1, & 51 0] DLAIEE 7 & X 4,

TR Z Bl

B AR EOTRIKIZ I, U AURER 5 BB Oy R T R
KT UES

B INSBR 207 R, 858 A T S8R,

UK E:

L ERE IR AP BR, BB BAIR N7 5 XA 25 3R,
2. HuEARRETBOT AR E T RXE.
3

C BSIOT R X, 35 AT AR R T Bk Ak - N R, ARG S e
S T7 R X I R IR R R T R T

LK 7 R X I 2R T R T BN, RESBETHRIR MW E 5 R b

77 F X B
4. B ETRXE, EREN T REE T B A0 BIX, AR5 i £
K PLRE HBR .

LR S3EF laped]

RV Z G, PR BUA T REEEENZIT R, B A0K 7 REEEEIT RINE, Bra iRl
2 5H N — B A TIZ A T IR,

FroaZwl
B BERENG I R AR AR (6% 4 S,y R BB VR, R

AT AT X R ) 22 e, SRS T ST R BR

SO BUA U7 S BT E VTR, AU B G e Y B U 58 EL A A AR B R )
B ARG A BV AR, 38 R SRR B 51 SR A,

KT UES
BRI REBENTR, ML TR,
UK E:

L 0 0K 7 S B A A TR

2. HuLEEEENRER (¢ ), IR ENENER.

RO R B SRR BT
3. REMRFRBERTFEHMATAS, RaibESE SFEETBORE I
Rl ER

%3 % it 31



it BERERTBOUR R EEENZ RN R, A SR AR R R
R JEAN 22 A SRS 1 07 S8 A AT . AR TFE BOH, B MIBR S B e U RS H T A
S HERRERT.

4. EERBAREE T B, EFTRXE, 507 R E T R T R X,

5. EERART Bh P BN TT R,

T MEFENEEZ TR, wiRE Ctrl I RGN TR,
6. Bl ik, ERERAVEEIN 7 B bk A G

BHEUH B R, EEEEERNRER TR R IZ R, RE R Ak,
7. R REFEERL

R
07 G H BUAE TR B e R SR R T R T B

EBERE B0 7 S0 BRAE - TH R B 1 00 R IR A R 7 BOR, JFRATEGE. 3
i 77 R A LR FOROA T S8 B B e IR

MITRIPEIET R

AT ITEH R A BT . IBM Marketing Operations 2387 1 7 24 2 21127 X,
PAE 7 A R v e R 1) 5 22 X I 24 Wiy R TR SR R X,

RXFIES

MV S B ST mIAS 7 SN, B 7 SR A T 58 DXz v Rl B4 7 8 X PR

o MRS AT R, 82 RAA R A BT U TR Y 7 R XA,

o ISRV R E AT BRI, IR T SR A AN T SR DX

o BRI KRB R SRR TR, AN RIPER R R, RIERKIZTTR
B B A T RIXH,

T ISR EERE NI T SR, W] LUK %05 593 Bo BT A 7 6 X HR.

iz

AL R U AR AN AR ( T R QIR %

MITRIRERETTR

32

WASERR T ARSI T R, RIEAREMERIZIHR. BR 285 % I A2 IBM Mar-
keting Operations H IR 77 58, T A rp i 422

KT UES
BMRTRET R, R TSR,

IBM Marketing Operations Jf /735 ¢



iz
1. DY 22 B AR Bk 25 BT B2 07 % 1A T S “F B R I

2. B EEEENRER (¢ ) FFEFERRE.

ROHE SR TR BR 5 T7 R E O
3. WEEMARTERHERFERENITE,
4. PPl A K DU 7 R AZERR X R ED T B,

HR T RBEEBRNARTECD, RLTERENEEN T EHHTE, KRR
I] Ze i 2K

5. B RFEN.

Eithl

Al EHCRASR A shi A, RS R RIR. HRESE, A E S ER
PIFHIE TAE T,

KT IAES
BRENH, TR T AR,

UK
1. B B R VRl B ST

PHRIE > TR MEHRE (), SRR R ARE RIS I VR ML
(BIINEE RIS R ITRI) .

2. PlEMPRA, MR RSt RISUERTR], RRHRAER.

3.0 A[EE WCRES T EEhITR], BRHREGER, EREAER, A5 Rdiare,

SR
PR S E A @ EFE#HT.

ABR T X1

AT DA S 7 2 L it S < 2 0 Ak

RFILAES
E JCIEMER B SR O R AR BR VR 2 B, A2 R R AR 1) T 5 A 6
%,

SN B T MR R, 558 B A1 R

%3 % it 33



iz
L AHRE > 3Tkl

BRETFOLT, K B R 512 s i AT iE SR S RO T R
2. 3R B R A A T 2 1 SRR AE,

3. pEmgEmE (K,
4 IR, B

34 IBM Marketing Operations Jf &



TSR TG, TRATEE 2T NS AP LH TR IHE,

WERBA VIR, A%, BRmMA%E, i§%kE IBM Marketing Operations 4
BRI, RERAEREE.

QT RE, WEENESNZTT R, BT R UMD RN, RE R AR E
SN IEEHET.

FEAE

IBM Marketing Operations DA 22U %,

s CPTAE B ECIEIB TG R, [RIBA E AR b TR SRS O ORI T %
PRI B S %

o CRETIEEPRASH MBS A S E AL T EEEFHITREW TR, T ERE
R 5 58 IR IR S B 4 A0 L.

o TR T LA i TS 1 BB AR S T BA R B

EATTERRAE SR B il 7 RIVREALE ., s S48 1 A 7 RE 0 EE . 1EfE

AL rh, AT 38 i B o AR HE PP AR A 10k ST kR P W, U B el 12 51 U AT LA

e HE P W A B

G LI vE S
HROEEER

TET7 SR MB35 |, IBM Marketing Operations #1754 %77 & (I E (5 &, #illn
WEMZ e Rm, BRAEROLT, WT7 IR HUm 7 &N, 2 BR1Z77 REW
BUMIR. A BEE SN R AT H S SRR B IR

MR IR, Al DU RO SOIRAS, IRESR, g 2. BEEBUA U H R % bk
ERYIH,

SZFFHIIN B AEK

TE“H SR TR R TR, SRR B ANE R A0 o f X7 B A F O H MEE. it
FIREARIHE ZFR, BHPAE, SHARR, &I — RN 3 H fE, H s T
AN EE HH LRI FR S,

YD S

IR AA VTR, IS AR £,
KT UES

AR INTT SR, 5% 18T 511 R
o BRIOTER, EA BT REVE AL

© Copyright IBM Corp. 2002, 2015 35



o WSRIINT AR, IBLABHURIZ T R A .

o ATRAASIH AP BAOSC5Y,  Her — R A St n] LU T R A
iz

L BRME > TR

2. BRI RER (T ),

3. AT RIEPRE Y B,
BB R B S ZRBART I R, DI R S HL TR R, AR
{58, 20 (IBM Marketing Operations 45 I8 ) .

4. RPEYREE,

FET7 58 1) S A A B T b, AT DL R AR 25 B 53 LU 1) 7 SN AN BA R 5. T
IR AIEN T ROTAE RS 5%, AREAGE, WSRE 119 508 1 FIE
M.

5. WETEIME AL T—H UH S LB, HEUEA WA I, Sy Bl
WAHWADES (),

AR, J7 S 0T A BCR AN A AR, AT RS T R EE R
o EHUMOAE B (AT ) LUK S5 SR 5 Y ST R 1.

SRUNES
AL MR AR BRI R
RFULES

AT RUEsh A CRIRAAL M I %, Wa] LURSIESIR AP A & AL %. 1ok,
Pl A A T R AR R VRN AL, XS Al BOR 9 P AE T 58 09 22 4 R P Y
BT,

UK
| BEEE RN, R > B AaBE () Jpim
A ERE R RO W ROUE (FIRNTRIFEAE) .

2. HUREBURE, FMKRPPEEEHATRUEHAR, RREER.
3.0 e WCRER T ESAR, RRHREER, WEAER, A5 Rare

&R
J7 SRR EEON @ ETEHRAT.

(5] 77 SR NI B 75 K FnTn B
QUEEHTRIE, WRLAIL )y SR QIR R SORH . BUATIZHIER, TBM Marketing
Operations 2 1 I35 F iR s 7 20 81y 5 °F.

36 1BM Marketing Operations Jf &



RXFUAES

677 SRS I H 5SRO H J5, AR T H R, T H 807 R A LAk, AU
Jr SRR LA e B2 4 T,

iz

1. 5% 2 B B H 3 SR B H A T 58 090l B BE R

2. B EEEENRES (7 ), FFBEFFARNER LAY H 3 R S R T B
PLediH

BEFT TS I H 3 SR alds st 5 /Y 1),
3. SEICT A — IR A
o FEMESE 49 TURY v AR ACTESR 0 ARG SRES AN H i R R B S 0O AR K. AE
AP GERZ R, AR IEIITH R Q18 A0 R 7 261 — &6
o TREHESE 45 TURY v QU ITH 0 A9 BRES T H IR 65 O AR
SEMGK LSRG, SAE R E IR AP AT IO RS . i R R A
— N EARAREA 7B, 127 B S -, e iZmE R,
4. P BUEEE LTI .

TR BB L T7 5 B g IR R ES, AR MO R A & WP A ITH B 515E.

RIBI EEEST R

WEERRIUA M7 %, DL TARM AL ZREH, a6 - AT H B TR
i, RGP SR H HEHAE L BVFal AL,

T Z |l

E HERERYIUH Rr SR EA A R Y 2 e, R I H BRI DT R G, IR B
LA XS G 09 22 A R, A ZBUEKE T H M5 SR B 2.

B0 I RAS I E , G0 EAS A A0 B A g B B R Ve AL R
EARRARX =AU B VF AL, i 1 9 A B 07 R AT .

KFUES

QT R)E, LU A T H R RN R, A I H SRR O RN, EIZIE A
5 &R AR B 1 i A T BA S 5% 2 B AC 3] — et 4 R/ 1732 e 1) P B F

iz

1 5% 2 B R IR DTH 0977 SR AL IR,

2. PlEEEENER (¢ ) FFEFEEARNR.

B R — A AHEHE, PR E BRI E
3. ERBMBALER 7B AL R 5



4. BIiER.

T BRERTBAUE R DIERR T ROH ., R 577 B4R B R
JERE g T AL A TFEE B, “C MBS e OISR T R A S
HIERRERT.

TEH R R 7 BOP A SR IUH

AL OURT Ko T H B8 A 8RS H S R AR TS KA

BRI R A QIR 1) AT Y I H A T HEEE,

&R
BB H 2 EoR1E 1% 77 505 B R R0 5T H 41 2% .

o

A

N EPEREDE
AL R R R, A R
UK E:

L e R o BEBR LI H 97 S0 B e IR

£

PR EIEEEER (7 ) FFBEFERRE.

1r EHEERIIN B AF K 51 HAME  5E £ BEBR L 9 10 H R i H
- P SR BT T H B8 B RR EAE E TS RAE.

- BLREFEY.

R

I 3SR 75 B T SR T B R s,

1

llEPSES

MBE 7 %E0F, IBM Marketing Operations 2§61 1% 5 2 & 0 6 & 48 A0 T0 B 1) 5 12,
mEA, BAEARREMERIZ TR, MMV ECkREMA CaENDiE .,

RFUAES
i RIREZT7 ST TRy, Ul LIMER. WAL LR i IBM Marketing Opera-

dons T AR I MBS bR (),
TR TR, LT

iz
I RHFRE > TR
2. ErP AR R (U5 S 55 10 Y A A

3. BT (R,

38 IBM Marketing Operations Jf &7



SR
A5 RGP IR B L1 7 %,



40 1BM Marketing Operations JH 57



WH AT AL I RAEET — A s MR T E S TSI AR T A fE R, BUH
WE T E AT SRR ROALAE B, BEUURIBN 5, 0 R8T SR LAk B T
BT RIB A R A FEMRA A 5358 BOOR 28 AT 55 DA B T ¢ 1L 284 55 B B ]
) . DHEWEEHEEE, HORE IR BT AL SRR 1R I H 2 5 R S

an,  Gn]fEH— >4 ik A 55 T I Rl SRR A S I — A S R B
feubE s, WEEMUESREIT, MABE, s, B0 kaE M EL MR
AR AR B B A 45

WiH E T OUE Ak, TERTE I 5rh, ST SRR 5 B I AR, DL
HEMARZAGRAEAGR., BN AN S REIEIHE K, &l f Az 0
MAEATEAAS B, Blhn,  an 2R A 5 e 7S W 57 5 R A R] BB, s i B 2 i
Gy AN BY, SR JE B O I H Y A

WHURATHH, 70 HEA S0 ME SRR, 70 H SRR, AR
BT AR Y I H AR A FIH L BN, A 5 R A K B R AR R AT DR B
ZRIH #7IH

I B #0101 B i3k
AR A B E A 3T H A 23T ER, R EARES 3 E /]
W, AR ] ) HAG ATV R AU A A R 38 T H 153K
Sl A GERR HwT G I E /P A R AT RO ORI, ] A e i E s E O
K, %%Hﬁx%ﬁ@%Akmﬁﬁﬁm

o WREARIEIUH BV RIAL, IR 2 w0 i v 0 AR s 2 B I H ok %
el

o WREARA G IH BV, IR RO R I H R, I iR X T R
WIH A IE AL, SO TARE R,

Bl AT HERE, FIZE RIS — AR MA; AR SR P32, 1BM Mar-
keting Operations B |5 — -3 H .

B, EHLH CMO $23¢IiH K, CMO #iflbi%igsk, ZiERRIAE JIiE, 2%
UL, % e BT L) T B R A5 T8 A — AN SR, BORIT AR A e —
BRI E AL

AT M7 58 P A I H A H R

B H J5, WEEREZNZE . B E S e R E SR, I LR IBM
Marketing Operations " DA 7] #0 & X Hifb 1T 25 &

© Copyright IBM Corp. 2002, 2015 41



42

1t B 718

W, WH# S IBM Marketing Operations H ([ Al 55 % 2 AR SAHE FRRAS, E
&, TUHE DI T — im0k A i, 887 80 2 58 el 2 BGH i I H
IR HTHCIRES, BEHOEGER, AEEREE MR O Mk O BuE. i, mE A
H AL U A I H 2R TR B L

TEDUH AL T AR SR, AR AL S 58 S, X T 300 50 AR Y
A7, g E R B,

I H R 5 AR AE ST ] DLRAT AT A 4, (EAE TR H AP 2 B2 AR A TE
fr. mtitii, Xf Marketing Operations RZELISMYRS, MIHH AR, H0, 4150
H AT BRI, S0k BB B AT 55

HAREZER, WSRE 57 UK  PhAmiE 1,
5 B KRN VA SRR

I BiE KRS

W HERBA R HAL T E R0 50— ARG B, CfRse. BRERMEH#

oA
o

TEMA TR AT REAL T AR,
£ 7. RS

R i

B f RO, HEARER.

[R5 TR O R 5S4 W] He 2 sl 4 1238 SR A A LA B,

iR TR7R B R R A9 N B3 2K HOR [ 5 4R 50, DA IR T s 46 oy S5 7o L il dik
K.

C#EZ AR O, WRPE%Z )5, IBM Marketing Operations # {1 8 — /-4
SRS, MRS R R TR A fir A E 4508

I B TR

b T AT A2 JRLIBT BE 4R 45 2 b, IBM Marketing Operations ¥4 1 3350 Fl )
SEATARBLIRES,

AT 4 T A1 — A BB TR,

- RILEL B

.

- I

. KA

i RGUE B DUR] R 2 T UK BB PR

ZE VAT E B9 A~ I2 1R OL, Marketing Operations K 351 H #tfls 5 5 SEVERES R (KPT)
RYBIE AT R, Bltn, HA 0% BIZIMIMESH 0% AYF) ) BAR M A0 FARS R 47,
HIE, WREAEDT 5% MEMIESE 3% M0 REER, I ERENE,

IBM Marketing Operations Jf /735 ¢



AGUE G KPT SR it 5 SO, MU0 20 H AR SRIR, PR A 5 o
LA A T H K.

Ao e ERTEIH IS TROCIRE, MR E, Wb, SErRER

HFSashiatr kBRI .

TR Z S e IR 200 H i AR Bk,

o WOTHA® RS S HEFEROFEN, 5205 14 00 s i on H
IBATIRBLIRZS T 0

o PHRME > TIBFABUHE IR, “BUH B PIROL S R e S 3h e 38 e v

BRIRE.

« BEFDH A EIF L s IR DUR S BRI, Bl kIR, RESH

SR H s IR BLIR S

f{E.

{Hi&, AZHH Marketing Operations H (1) HAb v & 7R

o BHIBIPIROUIRAS portlet IRINEAFM, 15Z: [R5 204 TP r Marketing Operations IBM
Cognos 45 portletJ |

SR, a] AR A P A A A I — B ] 698 B D R R H R s AT
ROLGIRZS, THS M 191 TR 1 ZX5RE 0 .

I H AL

IBM Marketing Operations 7EA% &2 21050 H F1I0 H 155K

TEA T AT AL AR AL,

#8 IHWA

AE ik

PrATE AR | S TA DU AR, f S 4 ) A I E AR A A AT 2 PR A Y 25 R
Y BELE,

SN IUE MR | S B A G S I H s H R, S OH 4 T IEERATIREN, 120iH 2
Wl iR T RIS, RN, EEhAIE B FiE K
PR B LT,

F 1 H H T A A ) s AR AT A B 9 T

FfyiE KR G T A S o Hi oK ST HE K.

£ 52 S8 1 H H BT AL B SRS R

A I AR | AR S AR B A I AR

T J {9 1 H A
Bid

T AP R P 5 E R R,

A A H)5H R R

A H AR AT 5 FE K.

T AR IUHE
R

T AR B A BUH AR,

B JAAIAIH | BT A 23 F 2 A AR S0 H

A e p TN B | B A 53 e 26 AT BA 9 55T H i K

RN

B 3 i ATEA R 73 | 51t A i 2 P AL 18 A 2 BC 46 P BA B 67 1 300 oK.
Fic 9 35 H 3 5Kk

%5 % i 43



44

WA E X S A R RS, AREZER, ESRE 14 T o Bt
3% LRI

prig eI =B

A ARAESE AT  H A FAR I, WA A 0F (il tn 20 P A 3 H A 1] A s 1
W) AL HiH.

RXTFUES

FEARATARIE R, 0 AT ot i B ol S PR HE PP AR 8 1 8105k S Sk e DU, Pk B o 3 51
T At HE e W S

YUK ;-

1. #TJF Marketing Operations FFiEFF#R{E > MH.
HAg H B LT TR ShIN B ANESK AR, AT a8 B s Y P BRIk B R4 T
IfI,

2. EERMERERE () FRERMNTIEMER. REERUKNTE.

3. MEHRERE (5, RERPHERTE DI RIS T S IRE . RS RIE
TR &,

MEER

TSR AL A A AP I, AR RS R DU G EAT AR

g, aTRHE RN A RS BT A IUH , SR R AR B 45 R A 44 o8 A O 55 ok
frfife. WA RIS RAERMA A, flun, AR5 RH, RERFEER.
R R AT DB X SR 4R T

U3 =BHAEF X ERNE

BTG T, IBM Marketing Operations 50 H i /<7650 H 51 A0 A H, B3t a] DR I
H SR H E Y, ol E R - H WPk E Bon7e H D b, % 81 50K 3 8 7R ik
FAR1E > AR, BN FUiHE & B RTEFRMELRSEH TTE .

XFIES

7£: Marketing Operations SCRYBCEFE I FRIR(E > BN B/RDIH FI3%. G0 RE B &R
BT R SRR, IS 2GR RE S ECh E B H AL
JUEE:
o BTGB ERHRME > TIBREFSIRPIIE. 0 HFIRME S, TR
T A ERAE:
— BRARTE MIEE R, ERGIE AR,
- BT AIE, T RRLE.
- BEHNIE RN HT A, RS,

o fthnr DUl S RME > BIFRAR H I ERYIIH . Marketing Operations i 31 H
(7 s UK 0 H sCEAE H D . e H I ARE A, en] DUSAAT R A8

IBM Marketing Operations Jf /735 ¢



YA R fEANfE 8, 8 I E 478,
- BRSSO, TR
SRR — A — A B

EREZEPRIEHEZLE

TR E ¥ IBM Marketing Operations 245 IBM Campaign %5, 84 0] DIGIEE &4
HahiH .

BRI S E WU 5 R T E G Sh A Campaign 12771278 8515 ARG HI (5 B

B S E IR S nl T H AL D RE, T OiH. B H S R
A HRRICH T RA ) TCS ZEIR, DL B BRI (14 B -5 58 1 sl 27 a0,

EEMHG DS, I HEEHE G, . BCR A S s&Ame 5 7 s ic 7% 4L
&5 Campaign [F]#,

I B K AIE SHiE s

DIEE WIS H W, AR 2 0 H SRS, K S R G R A R A
FHEBRLITE TBM Campaign 882 451 S BT 6l FH A2 4515 20 2 PR AR R ) 44 %
AIACAD,

ZMHSAE IBM Marketing Operations #1 IBM Campaign HH&BAZME —, QIR EE 2 T
A, IR FRGE AR s RAT I 2 RS 2 D Y P — 1.

tIEIE

AR H B A NI L D B AR O E B, el L = R
YEfZ 99 AU H SeRE s I H 15 K uEA T i e @ 1 H

T Z |l

QIS K, WEEE TN,

o BQIRITH, WTEA MR VAL,

« BIEIEN, SEBHNTEE.

o AT E SR A BAOS ,  Hrh R R G A T DIVE N I E B

U
I BEFEHRME > TE.

2 HERMRE (),

3. WUUH SRR,
IBM Marketing Operations & H 51 A ZS2H 2L B BN, EP74EfT IBM Market-
ing Operations 5 IBM Campaign £ AUIIRE, 262000 O BC & b8 A5G 2h oo H itk
AR AEAL .

4. FIRYREE

5. i A E o 3 H B A E

% 5 % i 45



6. DRAFIHI, REKRULPTALEHTBRGHAAME. ©ib el e ] AR AT

SRR (R ST T 7 B, BARAFIH, 3 6 RL T A,

o PSERL. CKRRETIUE BN SRR,

« PREFES. REKRAAWGDH, F6EHME G ERE S - UiH.
X 2 s RIAS IR AR I, ATAR S T R A AR T DL S A B
HAFR, RIE R IZIH

s (EAEE U ERHREFBEZETIR, X2 RoRHrA 5 H K U,

R

K S B A 0 H 4R AR S R a3, B O E RIS =R, 3 IR
A, WS 47 T T JashIHE 1.

T H B e IR AR R B A SR A BT AR, — AR R I E A9 DU 1T R

B

N7

o R

o TAEWAE ((E55. HEAEMAEHE )

o JREE (CHAIFEIR)

o JafTIREUCIRES (T H )

o BHF

24 IBM Campaign Y Marketing Operations £ mH}, “E4TE s H L@ &< H AR IGH
TR IR,

CUS NI 7 A Y — SRR R 2 R I H P R A, IR T GG E T AR
ARSI Y S, A7 Br Snl g 048 TAR R e 00 (R e, o m, AR ]
RE 2 X I B 75 — A TARURE, 1% TARURR I T (e 8 A B MR 2 3 L 7 MR
((GESTER

sefEL

FNEAPABH Q& 2 MRS E, WSRO . AR PR RS E B
A3 H BRI PR A B A AR A T B AT U BEAL AR MR S 5 H

RFUIES
BT~ IR, ARG S 0% 2 U,
UK ::

1. B 2 SR Y I H A 2 BRI R

BT sEREERS (). KT ITSERELLIN B XHATE,

fRE 1 2 99 ZE BTN EEIENTEHE.

e T H B0 AR AR A DA B I Y R T

IR BT RER U H B ) — TR, IRk i S RIS SRR I HE. P e ik
HE DLREARTR 09 5 R BERY. T Br A B e

DAl

46 1BM Marketing Operations Jf &7



6. B/BEFHIHE I — @tk (87 B) T8, Wit Cul ol Shift BT
OUT B bR RAE SR Pk R 2 20 @R BN, BORRSETIUH g E 4
FRAE E HAR I H B, 3 Cul SOk di 2FRF BiRFFia B H.

7. PR, CCRESTH MR R BTE R RN B R oR — 81, v R E R — 17

8. A A% Y i e S R AL, 3 Rl deiE T R (H ), SR Rl A
) #L T,

AR 2058, WS 139 TR 10 &, 1R,
9. HAHEFARIHE, L RTFR R (E) DIGRAF I g, 985 S U TR .

T RIS, IR/ E TS 5045 R 4 0 A, X T ek
T, BB 2 BR R,

10, AR EHRE LR [ % G R0 H 0 e,

&R

iAo B2 9 00 IR S8 R AR B, B L0 E ORI AR,
HARZS. B2 1 fashiiH b

JashinE

AT T KA RS T AR A BT,
KT UES

& ash A S R E

- EprrmA

o AR IH R BRI

« WA NI RHE

WA RN S TAIH, ARELGEE, WS 24 5 1 Bl A0 H 805K 1

iz

L ¥ EZURSIN I A 2R, BEPHRAE > TR, RlRERs, JFsE -1
BRI ARF S B H fALIE, BIanFeRImE.

2. PEHPRA, MR R A LB A, FRRHRAER.

3.0 A[HE WCRIESE T EEIE, BRHREGER, wEAER, A5 iR,

ZHR

I H AR A O IEAE AT, JABhH 25, A SH 2 5E A LA B S
SrBCAESS .

%5 % miH 47



“Int B B B
T W ST 0 L 0 M AT A VAR 6 A4, — 4 T
SEVRAOMI PR, 53— 650 JH T 230 o 2/ E 55 10 1

9. “HiH W IR

3 ik

BlbR, SCPE% | WIS R 0 S R R RS . SRR AN S K/ B 1 7 4
i,

Hhik BTS00 I 47 A TS 0 090 KT S P

{5 (S0 1T BT 0 B R S 10 S T 04 0 B

B VB LT

o AEEBEEBEE R, ol BN G PR T PR 6 W O,

o BRE: A AURR IR I LG PV R IR O, R
2 45 BT F BT 0 B — R 0. LR M R 4 e T
B e,

I B 15K
MR EREA QT E 22V i, B4 G0 H iRk, WH R 20T T g
BIERIA, FRigsREA M A GUR I8 37 R & R4 0 e 4T T AE.
AU BRI RN B R R DA SR IBUE . ltn, AN R AT DL T3 A R S
HYURAE — DI H R, BRI — TR, 88 IR 5510 F 52 1430 K -4
#w-AWH, ZUHALTES I BRI, DI E AR QI T HE,
WMREER—DH, BB RE., RE, HREREREL S BT it 1T
B, YU 2RI, O A PRI E, I HARCRITA &
i WHERAEE TAERRE. SiREHE MR~ TEN, ®ad TiESH
TAERFE.

BEIEK
ISR TR I , 0T LRI F iR,
FraZ Al
QU WK, R F AU
o LTI, KIFRAEER.

o RRIUEA AR I 22 e VEaT AL
© FEEMOTERERZE, BUEOTRITE TiEmHE.  (BURERE. )

RXTFUES
IR, o A A S Hh B L T AR e B A I H B9 R BT R, — SR Y 37
R ELUT#Y

o ARIZIEREHESG R
© HEER

48 IBM Marketing Operations JH &7



o VENESR ARG A

UK
I pEFERM(E > A,

2 EFIER AT ) R A 2T T,
3. KRB AR,

R B 0 B S I H SR R I H 2R B A 0 H AR, SR AT IBM

Marketing Operations 5 IBM Campaign £ IIEEMNINH, A0 EE 805 s H

B,

4. HTUREE,
5. BT E T S o I FECRAME, 1 SRR A ER R R e A L X

TR AR, AR BT R SR SV AT IR e 2, AT D

o WO

o RO,

R VAES SN

o FEROME K Bl SO HE #E AT HE R ) R A1)

o JRE S T L Y,

6. PRAFIERES, REHEIENTALIEFE R GEAA M. B ol /e n] I iR

PRALERAE AR E T B B, BRI OR, WA R S — AR

« PSR,

s PHEREHEH. REKAAAARGTER, I8 AR FEEREIE S — K.
R B X B A SR R TR AR T B R O AR S AL A A4 BR DL R
B, SR RFERAF %K.

s AR TUN R ARFFREESR.

7. BEiE R — LR .

o WURCBIEBANER, IR RE R LR ERRE, AR EFRZIEK.

o WERCAIEZER, HE 24 T 1 H ik 2000 H SUE R AR 0 thridig
LXK,

#R
Mia RO B tiEK )G, IBM Marketing Operations K@ I H
R IEK

B AER, DATE S IE R, BE, KRS TE RO IAE R
52, M — RO O H BB A

T ZHl

WA AR E TAAT © ERIRERIER. AREZHEE, WSHE 24 T 1 Bk 2
ANIRE SOER AR 0

YUK
1. WIER., ARFEMGEE, ESHE 48 T r AlEER 1 |
%5 % miH 49



50

2. WASERBARBCA R RO, WESI— DR, RO RO
AN P BT,

3. HURIEREGEFR, DT H i 2 0,

4. BT, HFMIIRBPEFRTERVRZIER, FRHRAER.
(A[E ) WREES TIRZIER, BRHRALER, T2 N HIOr i AT TR s Al
., RJE e,

R

ERAPIRSEECY @ BIRZ. i M A TR, IRl i T 75,
B2 H H WG PP 38 T, WSO AR T SR B <4 B e IR A i R 7800 o S,

1 ARI BB K BYIR 7S

AT LIS SR RS, LA A0 3753 1) B 7 B HOR 3R i o
KT UES

AT LVER LU A ST H RO 1965 5
- it
© JrBLES e
© SrBiss BT RIS
o SRAZNOTMmRCRAS (KRB, SFfr, EEZMERE)
o HERUOT IR R (Hl B PIERREE)
iz
1 EFEERE > TE.
X2 R 5 S I H AR I
2. Huh B I H K.

120 5 3R 0 U 22 R A R BT B AR S R

BUHS B EMIE R

FRRTEOR, W HOH SR R LR, B AR, SR AR
(CIEERN i MR 1Y S 23T R IR SN

iz

. EEREE RO E TR, i, SRRE > TIE. adgE (5,
FEEE AL T@ TR RANTH MRE (FmFrEREMER) .

2. BEHRONIER, WA EBURE, JEMII R PR EEEIE R RBUY SR, BRHEME
.

3. W, BEHERFELER, HRGERRS, AR P REEFERIE RN EHE
sk, FRHEAERE.

4. AR NSRRI IR AR, A RBIBOE SUB TR R AR, ARG

IBM Marketing Operations Jf /735 ¢



ZHR

VamREPRAH SO © “BRUR 8 © “FH
FERSEH R IR R, WO A TCEE R IR aR SR aE ATy, SR SO A, i
i 4miE.

2 A

2 RE B S ORI, MR B ORI A Y R AL, Rl A N, E
AL R E AR VR R RN, FERXRRIELL T, AR AR HR RN SR N RO
S E N, IR A BB PR ST OR I, A] UM B B2 32 120 SR 1 e/ e pF A 9 91 3 it
frist. WM ADB T AT, IBARGE AT FF A

YSOPNE =il L) VAT E R
4R QU T I R H RO, A TR A T BB — A
D B — B S AR RO TS, RIS, (S AURIBE K
UK
L EIEFRAE > TR E k.

POH R A EhRY T B AME R, PR EEZ R SR, TR TR
FEK.

B R DU AT T

T3 R I DR e 2 % SRS HR [ 4 R 50

FEER 7T B i AL AIERE, A5 iR SR M,

UPR G Z WK, TS ELLR 7 B sk 5 U B 7 AL T IR A E I .

A

6. WABMEE (), IR kAT EANER:

7R

© WARECHEZ, AT EZIER SO I H W2 ARSI R, GO IZIUH 19 B
A&, ZIH AR

o WRGHEERIRE, JF4 Marketing Operations @ FIE K&, R ARH TSl
“CLaR[E”,

o WPRZIERER[E, ABARE Al R A SO 1% 0 H K.

£ %I B AiEsk
FAE — S T H S0 SR ISR I H S0RK, R DU B I H 2 R EAT A2 .
I H w3 SR AL AT AT IR A0 T DLUEAT A, R A R 5 R 2 AT e 2 S TR L
SR G AT LIAR B8 7 B 5 A2 W B 00 H iR

KT UES
BRI, AHRA IR %2 VT,

%5 & mE 51



iz

1. B 2 B T A 30 sl oK A i B e 0

> ik (),

AT T8 B R IEHE,
3. BERECUA WA I E S E A AR AR BRI E i A R R R, AT AR Hh 2
BT IR I E SR R
4. QRS IR I E SRR AT RN H, R T R — 5 REE Y T TR
TWH, WS HIH Rk E H LT B #iE.
5. TR,

I H B SR fil B R IR AT IR, AR 2R T B A FREI R,
6. B BEALRATERMLMEE CHPaFERE £ , ReRLREER.

&R

BTN IER7 B e w B VN T SR B 7 N S e R E e e TR R S S
B RSN RIEBN”. Bl KBRS R

B BAT51 B FRiE K

PP LA BT R A A SRR, IR B,
WA HEE THIBGHR, PERH BB

1 BA T3 E &= JE] 2R
PAIBNIIE AR LA R A I, R 2 AR 51— A BT SRk,
g T T B SR A A2 i A,

E TR T R T 8 R R S AT BA R e e R,
# 10. BRI H 9L i T

FARERE

REHR(E

J AT S 36 5K

Bl —AHIAEK.
* TSR M E A ZIBAES FR 7 BL
o RREREPIRERCE v B R

2a

VAT A 22 BHLHE 17 5K 23 BE 265 AT BA B B

e AT BRI H 13 T 5 B D o3 B AR e i
PRI Y.

2b

P A B B 42 32 R [e] 375K

K A BAIUE B BT & e B o o A vk
PRI 5.

3a

AR, IBATH 6 BT 2 R 58 I
1k — BT AR BZE K.

]I 24 BT A AT H AR 2.

3b

R FTA & A, I8 AR A2 B el 57 |

ATLNE BB

H VAT BT B4 BT A i R A3 BL Y
HIBA A 1.

* HRUH By A0 E A RS R EL

52 IBM Marketing Operations Jf &




B BRI E
SRR BAR U B 6, B AT B ARBTG5 57 9 A AT T B
WAKIERT, WA BRI,

RTUES
BEBLANIH, 580 T S,
UK E:

LB R > BB DREL 2T H 41K b

RS R T B I H AR, AR A B R Y I A BoR, i Sl BT
BUIEFEK.

2. JE RN E 55 1 Y SR i B AT L BC R AT

3. REHAEHNDE.
R B — AN, R OB 0 e O A IE SRR AR AT H . S AU T
P BA RS B2 B LA B B i 26 0.

4. FERATIH KBS TBP, EEIZIE MR RS, R EONZITH BT A

5. Ak AARETER.

6. T EHAEL B i H UG RE T, S S BUE R 5C P X A AN B AR A
i H Br L.

LA | BA 22 32 5 473 Wi iz A BA 1K
45 ] E T DDA SR I, 65T 3 A BA AR B ALK 43 R 0 A DAL B
WL 7 A 1 A

T
1. HPHRIE > TR,
2. AT DL AR — 7 s R A A R
o PEEEEATIH JF A EEERER ),
o REREERRE (7)), RERFERNEANTIRIER. EIARET, e LE

i VA AL 0 R I B Y EREIBAE SR P () ke A mi 4 H i

R,
P S AR R S H R A A B A AR BT P DA B % A DL R g
H LI,

3. AEBUXFTEME, )i 2 A AT AR BA 20 BT i oK.
4. ik AR

IS UL E S
AL E AR R, 7 R ORI AL O R K B Ry R
. PNIEIRE P 1

%5 & mE 53



iz
L AEFrADUH SR IE , R > TE I A AT E FEK.
2. Bl —AuiH DUK A TT.

“HRTEPETREA — A & W AR AR S By LB A AT BRI,
F e 5 07 TRl .

3. LT RO R,
SR R T B VIR, YR BB T S R S R R e, DRI
Kb 2 05T 3 (05122,

4. Bt BRI TR I 0 48R LR [ B4

CEENIE
T 0 8 H 2 G T E AR T DA AN B, 3 A5 B B — D B Y 25 5
T H P A A AR AR AR R, AT 2 B SRR 6 H B I A X LA 5
fan, — ARSI 5 RE TAERE LIRS, S0 IH #A H 8 SRR,
o PRV EIRAT SN, R o R O SR AT 5 R A L
o HE HE AL AR
o R AR R,
o ZHENZR R T 2
o ERRE PGSR, BIEEIE, KRG DL R R B LY S,
o QUEAZES 515 Web T,
AITEA B B FRT P BR B A X S O A 55, (BRI RETCIR R e T R B R R
WHAZEAT HOR 25 i B A,
ffi J TBM Marketing Operations, A DU 7E30 H 2 [AIA] AL 7 Rk AL H . WiH
PR A DA — A5 R H DU A B Fm &N IE, maEAIE BT A
NG QI N5 R I E 45 m A T H iR, X MOk m I E PR AL T A
BEADH AR D5 =
i RIWE T E Z AR, XRCRRER T AL,

+ I B #Eid

Wi H W E 2 AT

FETRH B B P, AR A E IR R b ( ) SR AT 815 L
T IH,

© RmE: fE—-FIE.

© BINER: AUE AT IH K.

o BEIANR: QMR -SRI I SR K R,
o BRED BREHANE R - ADEREAF I H SR 0 HEE.

54 1BM Marketing Operations Jf &7



HEE AT A,
o SCIH RIT X5 Y % 4 I A 25 A [ Y
o T H A3 B U S s A T TR BRI AR,

© WHATRLS BN E 807 RAALTRR, HEARANSEMERAZLR, B
HURB, WPRITH HEREI R, N REF RS S

o WIMTIE G, AREE A H S H §) e g, R R L.

B 5FIE XZRFAER
FERIE P, TS A0 E R I E R R DAL T A

H 5710 H 2 18] #6 REA DL HRHE,

o ATATI F sl KA ] fEE 2 B AR 22 2 S Y H AR T

o —AIHRZ AR — NIRRT R, AREFRNBA XM,

o NI H AT I H B9 R B PR

o —AIE AR AA A RBE PO H, SRS E T EA 0 SRR RS,
filtn: CWHE, FIH D ERAFIHE.

B2, WERARERN. R AR H 1 71K

o T MER EER R ACNBFACRIIUH . TR BB AT L T E 1T R AR,
R A REMIBRIUH .

o HEHIE R TRESUCHEER I B, AEERsmE .

o EE, B TAEREA A FIHILEEIIH,

€& F I B FiEK
A FF3ERIR A 451 AL T
iz
1L LI A B R

o

2. PEEEEENER (7 ), ARG BEFERANE B SGRINE K.

i R EAE Y Z2RATOLT, XA ] .
3. ETE T OUH SOE SRR AR,

He H BN st H 30 H 3 R 1 1)
4. SERLIA,
o VENSERUGXSEL B Y, SOERFT I T IUE T . ARYE S U S
R, A5 H 1750 H 0B A 7 o] LA,
o BRI AL H M E.
o MR HEREHFE R E LA H sS0g Kk, A8/ H FE R SRR [F
— AR

%5 % mE 55



&R

SERUEN A, TUH R SO0 H R A R AT, R R R — AR
MAAREA 7B, 7 B E s o H AR,

¥ I E FE kR EIIE
A ELAT IR I 0 T A 2O S AT 48, 500 S0 O Y 1 8 3 A

‘z
3 o

iz

1.

e AL H B B IR

o

A EEEENSR (¢
I, A n g,

FERTHEAE A E EHERE A I H

) PR AN R, (S AR 1 % 21 AT AL

3. ERAMBALER 7B AL R 5.

5.
6.
7.

Bl ER.

IBM Marketing Operations {758 f4% 28 45 5 F (0t 5 551220 H HA7 H[R] 22 4 S AT
SEVRANRE R ARLE I E AR, n, ARG TR E e R e, IR AR
g o U2 B I 0 P 4 Jey 22 4 SR (AR SE T H R R, 534k, RS NEEUH
. CHBREE SR IH KA 2 I RE R,

FERRGRT B, Ry TR R 0 H FE K.

Al FHORURT Ko 00 H RIS SR A% A BlR8 H B S R AR TE T 51 R AE.

B R T E B B 1) T R 0 H s oK Y

EHEENNMBENRE
ELBERE 50 FL RN 7230 2001 PR AR 6 2 S 4 — 50 F 80 5 — I L,
R AT TR G 0 % M, AR RO .

T RERE, ERINEER AL E MG R, W R RN A e T, R AR
X AR AT B AT 55 08 VPRI, 3 18 S Y B 61 SRR .

B2 80/ In B 3%
R TARR G HE S, IBATTBR 20 . FI00H Rk Z 0B B, o g It it
Bk N BRI TFRRR. G, TREIF U LR,

iz

1.

2.

e AL H (i B IR

o

BN (7 ) FFIEFERRE.
X R — A RFUEAE, TR AP S E R R R I H A K.

56 1BM Marketing Operations Jf 57



i ARG E AT AYONR T E MIER, B I IR (E MR )
=R TEZSIER L.

EEHEZENTR... FBh, EmHFEEE N FRBRENDHE,

PR Sk g 10 H 8% A B8 ) BERR 25 RO RE TSI R AE.,

5. HuBLRFEM IR 46 m RO E 8 AU H /1 74,

&R

I 3 SR H A BRI A B IR g A1 R

T BREHERASBREIMBRIH, mRSBRERR.

>

SEIE

HIHAFAEZ A, R A G s BA A FE A,

iz

[N N E R

PR N i N 2R RS I SN A I (S R = DA = DRONE N LT
fE.

30 AHELI AR -7 A B AR ETH A BRI b, i A i AR

e
o), LIRSS, RS REE R A ok,
x|
o FEARTRIR b, MGERFERESHR (88 ) AERFERESEAE (

[ |
88 ) DI e A R sk A TAE.
o (T AR R SR S B 16 P A S A4 TRAT 55

20
. BT ARETE L, Wb e LRI
Z#H
CEIPE R, 0TRSO B 4 TR THE.

AT E

B M U H 2 )5, A) R BT I IR S IEAE PR R A R % I Y LR
ar.

XFHEE

T

1. RIS R IR, G, EHRE > TRE. 3
e () SRR A BT O “C R RO “T BN R 15 H f R
(B E 52 B T E )

2. PEREPRA, PSR EEEIEN R AR, RRHRAER.
30 Wk GURES THMADIE, FRHREEIR, WIINER, A5 abaks.

%5 & mE 57



SR
WUH KA B @ “BhA. AT 5 A

illEA=

M BRI H i, IBM Marketing Operations 23 #4746 A DL T fff 802 15 Ok 12 00 H 85423
FE., WRCHE, IBARRMBRIZEE, myekizmE Nr ek,

O
1. {7JF IBM EMM Jit###4F > IH.

BRETEOLT, B2 R Sh Y I H RE K B,
2. R A AR A I H 550 A A2 AL,

3. BT (K,

BH BE T B AiE sk

TERAH LU ] IBM Marketing Operations — 6] 2 J5, A/ RE A RES T o R
o B I H AR AR RS, T O BOE 0 E gk, DL DR LA R R,

K Z % Marketing Operations JH 7 0] KT G2 4 1 101 R ml 301 H 138 5K 41 2% 001 BUH 34
T RN E B OE T RNE R, Iy ik A Z2 ] RO S0 BCEE s 1000 4301 H A=K,
BB TEA T EB RS, EHAEEHEERETEES T TH LER
() F RO G2 55, it FH RSOt BB T S8 s R BB TS T e, S B DR A M BT 9 E B R IO
ZAFEE TR R I E FliE K.

B BOEA MY LR, AR BOH IS A E SIS E . B AR AR K
FIBEEVFATRL, MO BARET, TESE TN T, TUH A & A B 0T BOE s
R B BT T E A K

TEPUHBIG D H AE R 25, BRIELT I HIETEE, &I BAE - fm
R R, FAAREE R S B O BUH S i I E FE K,

o DHUHHEIERDIH

o CHPUH S RYIEK

o CUIUH B Ry I E FE R

A AT 3 o 2o 9K S R A R R A A 1 R R R B O G 1 T R K.

XLEAE T AT SRS 1 0 H A KA BB . AT RS SR SR TH G2 n]
BT,

SUPOH WS 0 H 8K, B A2 R LU A,

o WHBLAAEFE e, B BIH7 s HRE R,

o THERAAAE T B HH IR,

o WARIHEATOH, BATHHWLHETEER, “ERE 7S HE RS, B
WSO WE X LT I H , ARG A REIUH S A H

58 IBM Marketing Operations Jf &7



* FESEMA Campaign-Marketing Operations ¥5EHR,  HBEFES 4515 sh4s i H 1 2 J5 BUH
BOG AR REAE R ST E s I I BUE S A R Sk 25 TR H G I
H.

B #E T #HiE sk
A FL MBI SOOI SR AR, LU Marketing Operations J11 ™ A i,
RFIAES

AT, el BUH TS 1000 AT H AER, AR SO G 1000 410

H I HEA R R VF A A, 38 AU 30T 35 2h .

iz

L B R ERUH B OE 805K, BT RUIT IR sl Ry i 27 sk, daf LA
FIFARIE CBlhnepr A DUHE AR ) s 20 H A K.

i DH LA TE R, RO s R, BUE R AL T e 2
TECE R, R R AL T X SRS I I H HIE K 1 SR AL,

2. iy u

3. AR R ACHERR DL DB SO S %0 H B0 R A R
4. HLEBUHEE.

g

FE I W8 U H R SR 2 G, (02 G 0 S0 38 2% o A 44 BT BT 1 200 H R o7
RIF, A AR S b A B X eI AR, HER CBUHMIE I, 6
CEUERERIE. SEUERMEMIER I LEBURRERI B SRR, it
BETE ORISR, DIRIBUE BARRY S5 R,

ETAE I E FEK
]I BB T E AR
RFUILAES

AL REBUERIEMNDIE. EEURBIEMIER UL EBURRIE RIS E F1iE
SRR AR E IO B 9 70 H AR, 00 H R SR AL T B BUH BRI, A fE
XL R AT AR

T, L EHRTE 1000 NI E FiER, IR S EHEE Ea 1000 4
Wi H I B EA M AT, 356 R 5 5 s T Re.

iz

1 SRR EEFHE RO 80K, AHTIRZIH sOfR A& ROk, B IR
PR e £ 221~ 10 H A K.

2. B >

3. P ATERE LA ORI 1% 0 H ek A R

%5 & mE 59



4. I ERTAE.
ZR

FEEFIIG 2 )5, DUH FIE SR 2 A0 BT I Al sk B .

60 1BM Marketing Operations Jf &7



£ 6 & TIFAtE

“LARFAR IR PR A T A R L Oy OM — R g 0 5, R B R S8 A Rl A A
TUREAR RAT S5

FLC SO BRI H W8] 5 258 A AR 55, 1R 5 B I EN 300 H « TAR AR 0 F k.
Wi H B AL S5, B ARG B, AAPRBOCR, DA E R, JHZ
5 BT A5 IR SRR B e, SRR PR AR (L R A

Ui H 2 BEIE I H I, pr R al R A s TARTRAR. AR T H e BT LA T AR
R e I o E 2 SRR LAY TR, LA R /oK.

XI5 H 45 52 0 AT A RS B3 68 < A R R IR R BR B A, T H w5 S B AT AT 4]
BASCER CHATTE SR D7 [ VF I AL ) AT DAG 5 TAR LR "5 20 _E A AR (i

T1ER

=5

i

I-HIJ
&
73

S OUMTSE B IEAE AT RO DT E A TAE WA, @ IUH 245 % 26l Al =l 7 X
Hef FFE T RAR BT, 200 H 22 BA 68 g 4 7 BCE B O H (9 TARJRAR. (Egi 7
KT, THZHE AR H B AR5 MU S5 08 2 IEAESEAT R T H

D H W TAER AR IR b, Al oR [ 75 X DL A I8 3 0 A 55 0 0 Bl aX S84 45 5
TAEFAE,

o BTG DA 7 2 DL A A 5L S VAN S AE AL B I R T
LA B 51T B A2 R 55 RS, ARS8 M A L e . BRI T, T
FERAR e k2 B TR uE, sataTeang ¢ ).

¢ WHREERE T T AT A XM BR, TR SR 7 R
{55, BITRIOES., SERI(ESAaMES, ok ESIE (=), HEEZ
58, HZ0 5565 WY r IR LME TR 1,
R 2t A E S R R, B (S AU WL st

BRREAE =), GXELEL, HEE B 67T T R EERE

o G 7 AR ESREW U W) AR JRAR AL A, DU a7 B, IUH 2 3AE T
YRR IS, MERAALUL S, FraS5EREXEFIER, BhHRE (

N HRE LR, HREE T3 ¢ TR T 1

FRFRENETTI
DT i B SR TR SR GRRBRAIR T ) | % TR RO B
FIL 55 1015 B R R .

ARERWIEL, HSHL 80 iKY 1 TR FRE 1,

© Copyright IBM Corp. 2002, 2015 61



62

BT AR LAERAR M EE, 300 BT A R AR B A5 BOIF A . AR 2 A5
B, WSH v RAES EH XL 1 805 64 BEY v WA DT R SRt 0

FUE R T RE, Il TAERAR R LA S (F’ ). BT LI B R oR
FILL R — A8 (M55 28K WSS, AREZHEE, S 4 65 Iy 1 7Rk
s i) L AR P R il 0

“RIESEHIHEE

FAE TAREHLRE L 20 Ak L 2 A0 1] O X st 1) 2 A P 5 o A AR AR AT 5
PR SR, AT S AR, RATAT ST T AR 23T T, AR R
AMESF, A XA RELE D — FRORGE BB AU X, R g A TR, A
XETEAE, AT DUSECHAT o5 (R R0 746 AN B PRI A RE

“HATAT S5 FHT R HE B0 3 IR AP IR

BT AL S B A AR 2 R AR R, ARELEE, WS H o4 Y 1 AR
TR B LR 1

i XL FT IR R AL S5 BB BRI, R GE 2 R 1% AT 55 DL B 1k AT Ao HAt A X
PEAT SRR, i I B ol R T IR 13 S BUE 0 R S P B XA RE, I, %A 55 2 PR B
TEARAS, AT BOUE AT HAt AR To ok X AT 20 B

EEKE"EIF
SR BRI R E R AL
F11 RE VTR L7

FB ik

Bt & R, EFITAEE. EEFHG, TH R ARSI A #.
WHYUESS A E, W AR R i g iE o . ERRIIT, m
(G ey VNS

H A5 H 4 LR IR. AES5 BV JF R M SE R H DL SRRkt 1a], SRR 880, 1S
A H RIS ) 7 B S

R 1B HIRZS, PR B SR i (A

Jei B T H FT A 3 AT AR SRR AR P B O3 AT LU 2R BB R R T O AR 55 S A
B

SEMCE AT RSt . AR 0 F 100,

E BRI B e R AR 5 RS E T B, AR IR S E
B, FHERESLEEEON/NT 100 FECE, WREA E G R,
2L G AERAT JT R FFIRIE N SE AL,

bR AR R o FE I ), e B AE, AR, /DA 8, 0 03D-
02H-00M,

/S ER H RIS | AT 55 TFaa ANSE SR A H 395k 1),

[f]

E: TFEG HOBIRIGE A H SRR A . SR A S A i A S P A T AT £
17, MorzBRBiRiER. WA, REama g w H AT IM 6

H 1.

IBM Marketing Operations Jf /735 ¢



K1 REEIF LA TE (28)

FE ik

P T 7 U T | 0 TR, DL L A 3T ok s o B B 1 AT £ 95
7 .

TR | WALER, LU SR Oy i g S 4 5 R,

255 M R+
“WEPE R TR B
FEr(UEE 55 000 TR & AT PR, T DR IR T2 50 £ 55 00 5 €

Ui,

12 “WMHF IR LA T B

T i
B B TRERS 2 BT S5 B R, BB R DL R B

o FEPEAARR, BEAFR OB PG R
© SCHFZERRIAIRUD,

o R, HCR R ESINBCE A AT TR, S AR AR A 5k 4 L AT A
HA R,

o IR 25 BT s o L R P A B B B
LRI ST T B A Y ST

% ARSI PR, DL BRSPS R PR L
{135 DOC, PPT, XLS., PDF. GIF, JPEG, PNG #1 MPP,
R b AR W 030,
AW St T SO B URL,
() £ 55 AN IR 44

FONAESS A INMEAE, T BT A & e /50UR AT 55 BOER IR PR D aE. 87 B PR 8 I AT 55
19 F L T

T Z |l

PATR 7 el LS s B 2545 55 B4
G S AN A LI S WY D 6 gy 1] TS
o ARFFEA A DAL 30 H E A B B 22 2 R T DU R AT 55 B 4

RFIAES

TEAL S5 A IR PF S e A X 5 (AnT7 58 ) R as b (38l (B2, & T EfE

F5 A N PRI R A AT,

© RREFEAL S5 BHOF LA HARIC

o AR ISR RAS R ORISR ) B AR,

o [Al—=AMES A LI 2R A RIAE S M, ARAT 55 B 45 A Brf B R L — AR 48 R
SCHF, R BB, AT LA B A R X X S S,

%6 % LA 63



64

o TCIBARSF AIRZS AN, AT AR AR LB F, R, RIEEATL 55 CARIE 0 58 L

sipkad, AR AT DL INATER 2 M1

o UTH BB IUR g A ER sy —E O T MR E, 55— T e

AT S5 HSCHE.

o WCRARS A BRI TAES I E, OF BLIUH A & B G K B RS M AR S UE

false, RN Tk PR S ATAT 55 S MR HEAS Il Bk 25 M0 L), 73T DA “Bh
P IR B 25 500 H 9T 55 B

0K -

1.

DU AL 21 5 ) HLER Y B AT 55

TEIH TAF SRR B AT 55 H1 3R DU R AR 55, A AT 55 HEHT M TR HE A 4T T
AT B TR

VBRI AT 55 (19 B A LA WA F

3. TERRANSTHAISRIE 7 B Pk AR B, MR =B s(URL,

5.
6.

~

FERLT A — TR A

o BRI SE RN AL E B SCPE, RS REAE ORI, 0 VE R A S, ARG B
T9F.

o ol BT R B N 5 R A SO, B B R INA SCAR R R A A
FHRR P N B SO e, SR U B B BRI BE L AR A M A R AR B,
R

o R TBP A URL,

AT S B B B A TR

FATRINE S,  LUE X B INH RABM Y B R — 4L BN 7 B

WA IR, BRI FR ] A] S A X I AE

NE 7V EE AL
o T A BT A TP ST RS T SN, 6 Ll A A 25 4R A
HHEFRIEA W, HET .

KT UES
AXFHRBNE LML, HSHE 6 5T 1At

E WAL W AR B AT, ZE AR T U IR, WH LB Tk
AR T2 g i 7 U HOZAE S R

iz

1.
2.

DN B8 22 B AT A5 O IO A AR R I IR,

EFLF A% SN R 2L 7 AU, LR S5 I 40K, < THIR T AL R T HE K 24T
JF. BERXHEHES,  Gen] DIAAT DL AL #54:

o WEER LA E.

o BNEEREHHE.

o d85E HREUE H L

o HEFEEHT AL,

IBM Marketing Operations Jf /735 ¢



IR O R
3. HEHHR ARG R,
4. AT F LA HERAE DL SE L% R :
o ELAPIRES N EAESAT R E AR, R G REER. AL B R O
IETESEAT,
o BERAPRE R REIT I E R, R LREEURER. WIS s
NERJAE”, ERSHAAE, ALAgE R, AR DRSS
o BURFEY, WREEUE. XA QAR HHR A

B [8) 2k 40 & 5 =X

SR L 00 TAENURRRS, 07 000 EE 4 IR A R B 5 0 VR 4
YRR I ] 24 A S P T B AR . AR 2 1
BRAES, AR ESNE (),
HEWLEE, WEHE 62 T ¢ “RAE S EHXEHE 1 508 64 T 1 WILE Iy
S RHR )
e I R, 3 TR T LS 2 ), AR Ll FAE—Jr 2t
e ] 2500 -
o R U A
o RTINS B
o LR S .
BXTL(EE, WEH T Hs s A I )

B F R & 3 AT 18] 2k 41 B E il

AR - A% A0 ] 7 X st i) e L P 07 U B DA R e R, m] DL A B 1Y
fi B

T bNE, FEEE ).
“In B T{ERIZEI & B XEE_L AT

S A R BRI A Jey X A SR T A1

% 13, “TH TAEF BT 5 X iHE 0 00
TR ik

MTHRMATR | TAEH E R H T Fe Mt o BT, 3 0 5 0 10 b 5
IR, BRI, W,

%6 % LiEiE 65



66

# 13 “TUH TAERAELETT-FAT 5 X IEHE LAY EIT (28)

Al i
BRI XT3 7 L T R AR LR O SR B S IR 1), Bl B3R B O B
&, DIV B R 1 1 51 4
« TE: BRIRE; BETITAE (TASIRER) |
« BAR ROBCIRAS. SERUA S HEAISERR H 51,
o SERR: BRUECH AR H 3/ AR AR B/ B R A
« FTEBHE: SRS EARH ISR H IR P AL
« BRZ WORSGPTEE R EOE AL 55 Y BRI A,
BEAb,  fan Lk 45 A1 DU 5 81 3R R A1 LU R 25
HATLE ECEBITEIE, SRR S ARRANEISC &R, AT LI TR AR AL Dy
SN GBS S e D a R N NS R - S v £
c BERE—XKIZE: EEFR TIFRER 7RG, AT DU E 516 9L
PSice s iE 2 Wi EE S Y
o ERE Ve AR — A BCTRE A1 O R U E R A USSR TR ST,
Isf 6] £ A7 Jey S R I () A JRy E B v R TR, i B 1% AR AR A R I IR AR, B
AA KRR ERY, TE R
IsF 1] 221 & TR A, ERERSRA, A ICE A,
AR Isf T6] 24 00 1T HR A6 A5 3R R R G2 [R], T DUGE 6 Sl s S/ 0 H 0/ 8 3
PRE M. BB E RN E R,
BT Ui BAEWOLT, MORBCASCT RN, DT, DUKHAE 55 (5 B R MBS
FULHA. Bltn, R LUK AT 55 24 PR o LR T2 Y 8 s SO A
HHITLE SESCH AN TEIE, AR IRAT 5 AFRAIHOBIOC Z. AT L L AR IR 7
AN 2R P 7 B B AR B S TE . A] 4
c IBESE—RIRE: AR TIERRRE 7R, AT RIS 50T
KEF W L o DL 5 AR,
o R BRI A — A RCTRE A1 T R U o USSR TR ST
B X SE LB AR OB | DR HE 2K SO BERR B E O TAR IR B IR A A (AL ISR R
Wi < TARRAR L | SR on e RS H ek, B2 G AT HoAh S i R A e o ok
WREERERCE (T ERBCE R O TR AR R I T BB E, B TR
HENIE,

REHIIEE

ST DU O TARJRAR A R A LA P i SR SE L, JFE R 2 E ] (R B X — 1 A

RFULAES

HREHITE, HEmLl T2

iz

Lo W% = I A TAR AR R0k,

2. fd AN TEAE 1A 51 TE L R R B SRR A L

3. R aEA LA E.

4. FECTRH TARRAREIRAT Ry XA, 52 80T 5114 9k

IBM Marketing Operations Jf /735 ¢




a. FECEBITEEHY, EFEERIE—RIRE.
b FEXIEHE MY RHS, R XEIREEARTIR “ TERE ENFHREIRE
fE.
5. Bl Bz R R AT S B 5C P BE XA,
7R

W, ZJER SIS R R E B9 5 98 R EBUE.

WAEAAE E L

e L1 P A L R R AT 5

o MBS R — A S S AR,

o BRI RIS 5 S B BT 45 18 55 03 B — 2.

o WUFFIE S E R — 17 .

o SRS R R BE.

o SRS RIS 24 F AT, AR 2 IR S,
TR

TAERARX AT H (1T, WHAESs, BrBoRmBRMIETH, THERESERE
FEBEANHST B AL I 8] DA B 7y B A BRI 2 A N B

1%
55  TARRAR A2 0, X s R R AT HRAE. BRAESE A BAT S5 52 A,
REES

FHAL IS W AUE TAERURE P e U E R PR S IR. R S ZR B2, %
295 RS2 1.

AR AL AR BRI AE R P o8 UE IR B R — MR E R . AT 2R
FAL S 1R A e AR, B0 A O 2 AT 5 A i B R B 58 UE i R
i,

TEF P e 2R, Mo TAT 50 9 L i 17 A L
HHLIES

CES (S W o S N R 5 O =2V 1 €l IR 0 1 S i )
SRS R AL R AR, AR HLRAR IEAEUEATRY, “ TARRAR IR 2 48 K%
TAERIR ., E A RE -2 3w LA 55

BB

BT DIRHAT S A 5 B — B B TR OB BAOAsBUR . B Bon] DAY B 41 8UE 55, fild,
Ll — A P ST R BT A AR S R B BL, AR A A Oy o 8 O K
T, BrBUSHFHAL S5 41675 — ik AL AR AL,

%6 % LiEfifE 67



68

Hizm
AT DK AR S5 BRI 09 AR, U M E RS, SRS,
SR

TAEGURE 5 DL 2RAL R H 3,

o TU/SERR B ERLAUN H 80T 4h: BIML 55 Brf 3 v RS SR S8 sAE 55 (K ok H . X
B8 WPRAEAT 55 (57 B FRIRASINHE R (9. 24 1T BB 03 SEBr Ja s 5 UE 55 InF, - AT 1A
o PR 28 3, b ] AR S S HUIER Ak f H A H 38,

- BHRBEPE AT RIH AR H B, i, XL H IR H T AR .

 EIE BB AREE Sy 2 H I, BIGEE TR RO Y AT 55 (19 H 30 A S B 2
1.

* FETIERFEIZR A GUR TARRY H I, (R RS TETH AR 5545 G2 ] [ I Bk aed i 26 1
). Marketing Operations 4 fif 3 £ RGEVE N 19368 T Fra L 55 19 4F AR fE), 275
i B i LR AL AT H IR I e PR B E . AR GUE B A B AR AESPX At H Y,

B BHE M T HAE 55 fe e AE A AR AR M TR H . 6 T 55 1<y X1k
S R] AE S R H 399 AR,
Fr £ ]

FRELIN R) 2 AL 5 35 2 B SCbn KB IARAEE A A R H I, IB2ARGE=H I E
{55 B TN S SE B T4 H U5 P00 s Sebr & o H 2 R It ) 22, JF R H S5 41 H
Y2 18] B8 SEBR R AUAE T 12 AT 55 B R 2Rt ).

A DUGE AHEATAE SOk R 2 Rt Tm]. Bildn, FTRIAEA 0.25 48 AL 55 Lkt a] S VY 73
Z—X,

TiEE

FF T 58 AR 55 BT AE S i DUR B 3 00 TAR &, SHRZemf[aIAERS, B, E5H%E
=AHIHREMR, (BRALF B FH X = KRR UED - RAEAE S £, 7RI
T, RIEERRZE R =K, ARSFH) LA RO —KE,

MEMES

AT T I, AT BUE, DU HAR P ANREAE R — TRl X UEAT g 48, BEAh, HA
R AT 55 B T WAL IRAR N, AT 55 A R A BIE.

WRAT AT N BUE LS5, IR a2 IS S THR, 158 IEAE A IZ 5.
ARG

AT LUCKHAE 5 0 BC 2 Al R BB, ] LKA 55 20 BC 2 3 A S E B BT AT BA R B, 7
BAESF I T ds — D A HI BB G, X 28 B SR B AR 55 I . (E S H AN D
"R L AT AR B 23 e A £

TAEGUARRGE A DA F B &R AR IR TAR AR PRI B,
ESEE R N TtalT 88 B TAERARES A .
© HRAF NI AL, XL R OS5 I A

IBM Marketing Operations Jf /735 ¢



© ABRMEEEAES M REIHRE, el AR B TR 2 B A e, fim, &
B (B0 Y (Y 75 H AR AT DUA B O TARRAR AR,  BeAR mT DL & 4 E AR 55 1Y
PRUEME. SRE, TERIEDTE I, &0 (Seuk) £5 5405 H BB
@,

i B TR E kB RFERTX A . [ iE# Marketing Operations 7E T
AR TAERARS] R E#IC 2 e ®m e A X, GXEZEE, HSRE 133 1
B H IR R s,

ETAERART, FELELL TP T AT VE R S 000 SR o R R 7 1 -l
2.
Btz

UNA S R SEbn H 145 [ 5E F AR H AT XS b, T AR 2t Rl ek, S 20t 2
LZHE,  EbR H KL S, DUE R, 2 24T 55 1 P 2 W3 58 s b/ 1t
SRULUET

BRATHIT R RHE

R Bl SEBr H R WIS B E U (ol H AR TR A S o H U E L), ] il
BORTEIIRBE, 807 SRR H 22 Ba] I AR OB B E U B (B, EARMERER
FLL BERRAS 9 T ik

ERELRAE

TR T GURT LB R L R I VR AT AURISR L. B T T DA S (1
AME S H . DB S T D7 5 o S A 9 6 i

TR Z AT

BAEQIEIH Z 8, W RGE B O BCE LUF 1 n AR
o BCEVFRRUE R RASE BT A AT DU B AR H .
o BT SERR/BUN H AR A (R |

RFULES
L R R, FBA RO n] ARAT T 81 P IR,
g

L Frf# ML S5 i E BRI s MZE R H 1.

XL BT H PO R AL,
2. WEAEIHE BT, TR SR AT UG S s 50T SERR/F ) H 9.

REFHAAE
B0 T G T LG R R BV R BURIGLIR, R T  T DAH R JE e  AE 55 i%
BE . DB B AT LU AT 55 O L,

%6 % LiEmf 69



70

FFaaz H

BAEQUEITH Z /0, 8 RG0E B G T PR B BV A AU L.
o BCEVFRAUE R RATE BT T U R B AR H .

o WEETBRERHBIMER CER) .

o BCEURIRS PR & MR R,

o WA DU B AT SRR H IR H Kk 2 I BA R B R R R

KXTUAES
2 BT RO TR I, A BA RS B3 AT ASAAT T 81 o 2 3R,
iz

L JrA#E MRS B B G B AR TR A4S 3R H 401,
2. BEFEIHE BT,  FATBASE A AT UG SR s SHT SERR/F H 9.
30 WAL SFIER (A EWE T BARH IR ) P& ol DL S D0 12 7 2

A B AR H IAIRF LI ],

HHGKBXRITE

FER A BUE ST 55 H I, ARG AR A f A S A F 30, e o PR R R L
THRAFEROBOC R0 H 3 O A H R OTAs THRTHRD) |

LR TARRE R 3 H KBS R B, B LR LA [
o BRTHEAR TR H AR DA B, H ORI R T RAE 6 53 A A R G TE R

Ph: BER BT AR R AR R B9/ R, R R GE HE O il B X

o WREETHAMESAT, W H BB R RS TR H B R H 350

).

o HIMRBOC R R S TIE S E 5 BUIRSHIE S, Rt TgH# R

BHES.

© H IO R B SRS 1 LR E JE TARR ], T R RS % BT

55 217 O VR B S AE A AR IS (A0 2R AR A AR AT

o SR BAEREE AT H OB R OHA B Shit B, AR B0k TR RIS

MR, A Shjf e o e R

Bt E TFi1E A 5

PR A BT BT 55 H IS, G I A4 AT 3 H Al H A1,

KXTUAES
HHIN A TERER B, 65T 28R,
iz

L FEAL R H W0 B i A B8 BT 55 H L

2. WEERM, AERdRE LS - ATFRZIMUEEE,

IBM Marketing Operations Jf /735 ¢



+
:
Ak RITER (¥ ) BoRreds A B,
3. e B HMRI L R E R

o, ATRLERE T R T RO R H I A TR E R,
&R
M BT, AR B H Al H I E

APEESF LT E R BRBIXE

IR TARRAE R A BUEAESS, MAEM T A TI%ES 2 EREMES I H B, IBATE
ST H IO R I 2 B

RFHES

R MAE S, S R

. 1£% 1.8 E8iE.

« BHREHAES LS5 MFRERTEM 5 RESh 10 K.
o T AL SRR T AT — 455

iz

L AT AR I T4, KR5S 1.5 MLt 5 RESCh 10 X,
+
3

2. RS 1.5 (L5 H W B BRI E R E R (F ).

Aok lon — FEEHE, SN E S PUE T T E T,
3. MRS 1.8 I H 8
4. R BEMRB R R ITE R bR,

#R
RESITEBUELS T H .
X TAERTRIF TR E
Al PIf#i il IBM Marketing Operations 55 Bl % 5 b b 45 B0 20 B %R 5.

IBM Marketing Operations #& {8t T~ 41| B 5 Bl 48 3 170 lie 9 Ui
o FREAETAERE: AU EAH S E LAERE LT R EAT 5 H RS20 a]
AN AER—FR5H B,

o LAEME AR BEREOLT, WS H RS St A AR A OR, (B,
fnT DLUH 5 B (L DKE 28T 55 BEAE AR

BETEOLT, VAR HIWRR S e, AL 55 A G4 J R sk AR H .
SR E W AE TAE H IR SIE, i s B sl o Y JE TR S .

%6 % T 71



72

i M4&EF IBM Marketing Operations H i, 452 A AE TAERS ] A4 H 39 DLE 5t
ERRE X RFR, ERRIEIE S, JETAERRILDUR G BN, 5Hoh, ST
1% H WIRE, KSR osdE TAERF I Z 5k (Flan<sssh¥) |

IET{ERT 8]

AJ7E IBM Marketing Operations R 18 5 35 7] i 61 T 56 BURY TAERAIRLE K5 & AR T
YERFE], Marketing Operations 3¢ #§ — 21 Rty 179 AR E], X $Ls [a] %15 4 P
S A,

fitn, {BEETE Marketing Operations Hi% & T FFIE TAF H #1.

# 14. JE TAEMELR BI2E 57171 H #

]| SR

25w R 2015 4F 1 1 H. 2015 4 7 H 4 HRURK
2015 4 12 A 25 H

M H 2015 4F 4 H 15 HH 2015 4F 10 H 3 H

Al A S E 2015 4E 8 H 15 H

SE SCAE TARIF RN, AT 43R 70 X 4 10 H B AT 55 1 Ak 48 H 708 AT AR,

UNR AT 55 (9 1 S 18] 60 35 AT ] AE AR ), AR 2 B 45 3R H 0K XF 4~ Fh H 90
JEtE—K, fim, i 2015 4F 7 A 4 HECOWAETAERE, IRAES 1.3 JHEAE
2015 4F 7 F 3 HIFMG, HERRZ=XK, BAHERB B 2015 42 7 5 7 H.

AEAE T A 4 HEETAE, HovigHME & SOy IETIER ],

XFARAE S, W PeHEZ2msAE TAERTE]; i ke, A4 TAER AR 20 6 & AL 4E
TAEWHEVE MIER TAEH, R, WERESEPEXTES 1.3 Z8HE TAERT, IPaHd
Hikash 2015 4£ 7 H 6 H.

I5ES
X HELOAT 55, GXRTRETT SV AL FUORHEATAL B, fltn, ENRIT 8% — K IAE 24 /N,

—HITAE 7 K, WREAEAERR] RATEESS, A820] LA R X AT 55 22 HEAE S
K,

B, EH A2 TR ED RSB A AR S, RS ATREAE 6 A 15 H AT T
IR, FREE= R, WEREEEEMIZAESEERR, IB2EERES N 6 H 18 HILS
HEM—, WARERNEFE MZESOREER, B2HKE 6 H 20 HlsHEH =45
W,

T{ERTE)FAIE T1ERTIEIIZE

A HTAERBETMIBAEARIE A, EHEE T2 RITORIETE 55 R,

Al 4% LL AR — T AR AT S

15, T4

& Th
Bus. (k) A 55 Vo] BE R A B0 35 AR AR R] AT R
E IR BT A AR5 I B U
Wkd.  (JiE) RSB &R, EAME RGTEHE B AE TAERE.

IBM Marketing Operations Jf /735 ¢



RS ALF P JEET (%)

FRiE 174
Off. (#REH) AR5 PR E AP ARG R, (B A SEAE A AR AR ] 58 i A,

Al (rEHIH) RS E RIS — K.

W BT AR S RIANE L TR, 3 2IEAE 5 R LB H RN R 2 )5
IR, AR AT AR B 3 SEBR H AT ],

e TR TR
QUEDH K, ST P SR A S 2R R, SRS U 25, Al il 2
BB AR B TR,
£ TFUAES

bR T I0H B (Al RS TAEMARAESAUE ) b, )b nl w4 TAE R B 4L,
TAE AR AR S T 00 B BEAR B AR LA, TE T ARa s R, AT RLPFE A T6
H B TR B A, sCHAM TR SRR AR iR ah . Ak
TAERBEERAE 2G 8, 1550 (Marketing Operations % ¥ i FE) .

S il BT B (RS AR A AR JR0RE RO RE 0 bl PV RTRLEE R, AR D A RS AN AT e
Rk, IRAFRREBAT iR AR AR A9 1G5 17 ] AL,

UK E:

Lo ATIFRIIE, SRJE ol TIERARR R, TARMAR R ol BEAR AR £t

2.$ﬁ%ﬁ(\¥x L A% s g 07 3. AR AR E e, 2N
574 BTy v g T A TR

3. B O SR AR RE AR R B RO B e B A AR AT RME (ISR I H Ak
TRBIRE) , RETIR > BANMRELERE. x5S, HRi
A REMER G AT TR, BLERE, NG TSR, PGS

4. BEHEUEE AT 5 AT B A AR LA SCWORS E AT 5 FIBY B, 3 A A1 B9 L0 L L
PEATHREE, BRI SRS R R, AR R E 2R, 2% 78 1T
) RS HBIR R 0

5. BT RMEIG, WRERMT (), WEHERHES. RAES. BTHAM
B, AXEZER, WS %76 K 1 Embr BeiEs o .

6. i AAL S5 B9 H AR s/ Sehr H A, ELpA R T A SR A e o P R
o AT LUAAESS B9 TR AR H O, S5O H IAIRRSE TR]. AR e A X S8 {E P YA
P, WaRGE AN EHE=AME, G, R A AR TR H A H AR SR
HHE, REaHERrEm .
o W RETT R BIRRARAL S B TAE H N, AR AL R H B Y T iR H s S R H
W1, ran, BRSSO TR B O G AR, T LA IO 1 H AR AT 55 Y 45
H .
7. BURHESSRRE 0 AR (G, WORHE) , R BREMERL], R MHIER
ki AR,

B B B A R A R
$ 6w TiFRE T3



74

8. WP OIEMAE, D ESSIEBERMKRABRINERENEGE BB
B, BXEZER, S %85 T r AR R MM a1 .

9. HEATHAMGESE, JRAEFRE AT AR A, DURBLISE I TAER L.

10. TEFEREYIF ARG AL S AR TS R 15 B B0ER.

1. HdRFUR A k.

HEAAILAERE
MARET7 )4 3 g4 07 U, mTHE e AR, fidy THA BB, DA, %
SAI R B BOFIAE: 55
TRIE T TR,
F 16, “ TAEMEE VIR« Hits T RF
E#r iR
T AT, ERATIRNE CAERBEP M E TG, EkEigtT, KA
BEEEbR AR 4726, W] DAV n:
< 5%
© RPAESS
o
© BB BrBoRHESHA B A
Marketing Operations ¥ fIIT: 45 3 %1 J5 SEAT 45 E AT i g .
= BIT. EEHLT, RESEITRITIRMBIEFEME, FHILEGAMESH

WA TAEH 2 ATAAESS . SR A ¢ R0, 5 Sl e Bl A, ik
Frisesk, RIG R T — MESFE IR TR

eI R,

o TEHOBOCR: WIATIS, R S AT AT KAl AT

o AT ININATI, RS S EAOE T EOr AT

o I WIATIN, RG A HAOB T S5 AT R B4 55

A5 IE BT AR ] Ao R IE I, 31 S e £%.

WA F B BRI AR AR 55 5B BEA AR, IR S i kDI 55
WS sk, AREZFER, WSHE 78 5 HEFRBCR 1 .

LT, RS O BRI, ARG s s E AR DL - A sh ik
17.

iE:

o BETHE, HARSKHEI < ZA ST L,

o BB BT, T RIPAE S S H -l D).

T#HIT. SRS B AR AT IR, SRE R EAR DA T 8 s i
PEAT.

iE:

o BETHE, HARSKHI e RA ST L,

o BB EEE, HT A RIPAE S S H iR L),

IBM Marketing Operations Jf /735 ¢



K16, “ TAEAE" IR Hy gt TRFE (25)

E#r iR
=¢ MMBRAT. PRTTAE S5 B BE AR ASEAT e, ARG Bty U IR AR UM B 2 .
iE:
o JRIETE TAEMARHL A% th INBR 5 — i B
o MMBRBT BN, HOCHRAT A5 S M B AT — P B, REMBRAL S5,
lg EFMITEREA. Tﬁﬂ? Shift+ 5§17 DLE L 3R A Hh 4% — sl Z M B 5T
- s, SRJE s AR DUS. A DL R oA — > SR I
o REALS Z PR EEE: TR A H BIREOCR, Aa
W L AT 55 2 (A1 04 B PR L[
o BREARSFZ AN BN BT E IR BB R; Bk
MRIGAT: 55 22 11 1) Fir A7 PR A 1
ﬁ TH, R4S, LRI R T R AR oA TP i, S0 )

oL TR AR

BN DL AR — B, 620 S Shife+ 5l DIFEFE b b i — Al

ZA AR AR ETOAS:

o ST TR BTG 1 P A A £ BT AR

o Kl HEMSBTIERAY N A (NI RE BLOTHS TR ) .

o FEATJGOREIG: K BT AR A PR3 0K U B B 1B 4T 19 R 7

o BRIEy: EHBUHRARSS IR MIE A A b E, BN, SEEERRIC
E e 2R RO B SN, B e E A LU 100%,  AlHE
fEostmic o ek, “B5Em, s e g,

S A 0] VI w5 VR 37 it ot 9 7 23 G SO R BN e
piRibE TR

o TRk RBRUEE U SCR TR AL PRI ITA A H

E AR S TR B A SRR TR s B, RS Col+ Bl

HEATIESE,

TR L H A g S RE 0 T B om:

o ARG TAERAR: (QUEDUH AL T AR5 3RS T A, i S A
SCHY TAR R P AOAT 55 R e B HEL 7 2,

© IHERAI BATERASEOTH, SRR R IR TORERIZIF T A A H .
XTRAREERNS] CGEET ), KR IO BB fE.

o EERHERR: BRI TR,

B, R AT fR — U S

Bl AL Y T RO R T AR ) B

N

REF. B BEIE bR AR DU Horh — A e 2

o PRI IEIHRAT, FT RSO T AR T L

o PRAFIES M PRAF SRR A, R B BT A B 0 b R A3 Y M B
H.

o PRAFIRSERG ORATFERE AR, IR TR LR T L

o RAFIFREENFI%: PRAFEI TR, F on &l B it i 550 H H1E R 51
.

%6 % Lk 75



76

# 16 “ TAEEE" IR AY gt TRF: (%)

i ik
iy BUM. IR BT R AR T, T B E R — VAR B 4
%
AN IR B A S5

SORAE S5 BT BOAS NS TARWRE,  SRab 2B A7 RH DGR B R R VR AT AL
AR T EA R B AR I, 3 -5 B 6 IR LAARIBU R R D [ AL

TR T B BORME S5 A7 LT (5

o NTXATBBONME S, BB BonE TR, HEAPRES, AN i
PR T DX AT 55 A1 B AT 55

o ENINE BLEL A, AT RIS SR A A B TR A P AL E . FEAR O AR A
B B 5 ML 555

BN, WRIEES IR BEA B A 2.3 Have team meeting, ASA(ES¥ICE
EARIC R 2.2 MRS T, BB ARG SAES5 SA N E g s ZHitsich 2.3
1 3R H i 2.4,

o T DL B AR 45 R SN B R T A RO ERAY. P TR i E RS TR
b B o 45 8 S 3 5

o VR T R S BAT T, A R PR TS BT 45 I AR R I BE T, A S
B, WBE B8 T S RBER

o NTAEWRRAE S OURE AR, A FURBAR AR B T A SRR R VR A )
1%,
SR S L TR MR S5 P I A, TS OB R I, 25 SIE 55 77 1 8
. SBHT FEA A A RE T AR E

IR BES
= P EAE AR SR A D — A2 ROk 58 WUy S R FLINE, K 2R AT 55 N i & AR
Tk, EHE R R R PALTH — R,

g3z

LM BT S5 S B IO RBOE R AL WkddT (F 1), IFERTAREER
. BRITHCE T, BRBERARRAR, E R R T L
2. fETARWIARR A A%, i 3G BT i Bl AT 55 44 7K.

3. MR (), RIGkEERES.
4. TEBEGI R R R, SRS MR

i RN RBES DR, B HEATEDE Bk B EER,
Tt 4
B R ARSI IR TR AR e, AT & AR 55 DR B 58 iU 3R 5 AT R AL

IBM Marketing Operations Jf /735 ¢



[0 TR F RAGRAT
A [ TAE AR T MR INAT, DU AR5, RIS, WALRION B

RFIAES

T TAEGURE 7R A h il AT 2 fn,  DLgwii o TP DARTRAR., AREZEE, 1F
ZB% 74 DU 1 iR T X DR

g

1.

5.

i B S A 55 R B T E B T (v ), IR
. BRITEEFT.  BRERERR AR, EEIEXH AR
FE TAETAER T h, Bl A BB BOBT T RO B BT 55 2495,

B, Hl, (FAERIES REEIMT (V) RELEES. RBES
R,

Marketing Operations H AT MBI 72, BB RIFA PR HE 5 LS HEH
#HA RRERREE.

e P RS BLAAT IO R, AT 55 s B ) IR LA 5 (1 S R AE
LW TE S, R —MESRH W, B4 RS SO A HOBHE 55 19 H
1.

whn, BEBRNES, HHEAZFRN 2.5 Deliver draft to vendor (2.4), ZLffi
AR S MM TR 1.3, MARES 24, LS AIREN N 2.5 Deliver draft
to vendor (1.3), BEFMAESKET(ES 1.3 FIfES 2.4, nl i fHES 05 RAT S g
e AR AFRE N 2.5 Deliver draft to vendor (1.3, 2.4),

ARELGER, WS %78 T TESKBICR .
S TAERARGE G, PR E,

&R

W B AR 4545 R I AR A A 2R

FEHERE RS TRIAT

TR 55 0 HR R IEAE AT, AR S AL T SRR, M S A T

HL TR e g 4 7 S B0 B R IILAT I, B AR, R WA B shZ Ja, e
HWEBIN S — S, BRI, ATIMESS, RS ARG B4 AT 55 Y S

5.
UK

1.

2.

3.

Yo 7 SR AT 5 S B FREG e Ve, kBT (v ), B RRER
COBATHIT.  GIPEERR I, B R H G £ R
P B R — 1T, R SR I R T AT

BT, BAREUTS. MARRIT (), RE IS, Wi MENRSAE
%,

%6 % LiEwm 77



78

4. W ARG RAHAL 5 S BT, DU RIRBUE L5,  REBEMLS A
2.5 WRBIAR - FFER (2.3). REFAEFHAK, ST EIN 2.6, f£H
fl i 7 2eAs FooH i, REB LS, MUMEHAELS 25 25,

B ERFA(ESS Fr 51
AT AR 55 0 B, IS AR 454 A B S5 4 4 DG LA 17 AU AT

fan, A& E B BOWFan T
L Hix

2. EAEMELIT

3. AR

4. FSFEEIR

5. Y E R

WREHBAT S ST EHT R, KHEmSHEA N 3, IWAFMNF T,
1. Hk

BAEMBHE T

8 A

FIALAE B

AR

WA B AT 55 2B AR, TR i Sk 4, B AU a0 T B s,
M

T S

H AR R

FIHLAE L

AR R

SR HEAE L BB BURS 2ORE, 1 B H A5 R T IR AT S5 b B 5. i, B
BrBL 2 EME "B 2R, WM S ESCY 6 SUE R,

EEEBAZR
TE TAE R A FRAE IS MUB AT 8O BR XA 178, IBM Marketing Operations 2 {1t
AT AT SR 06 R I AR R L 10,

FEHL T FA i 7 F, Bl BT T A A — A e
© RERBXRFR: REASAINHTRIRMBOCR, WAHAL 5 B B B8R
#, 2GRS BARLLT- SR

o BT RGURHATIEA A AL B,
© FT RGBHATHEA S A LS AT IRIBUOC R 3

BITRNES

{1 BB AT OORT AR 55O T H 2 BT RO AE 55, R TR T 1448 95 10 B A T 38 4%
%.

ok RN

A

IBM Marketing Operations Jf /735 ¢



MEEAME S R RETEHT —ME 558 UG BB, alERATH6 AIZAE S5, BN, e,
WAL X HEEfEALSF B st iUn A ReiatT, Mot RirilAEs X

ZJaHANP R
"B (AP
A g B ma C C N A = B C
D) D)
HITHNES

1A FHAT BT 55 HOBT BUAT 55 2 A AE 55 HOBR I (A2 55 5B B ) . BE4R AR RO T
Al — AT 55 B S AR T BT 55

BEAMESF T US55 — AL R AT, WAL, G, fERLE A, dni
255 X afRLSE5 B Fhafr, W THALES X

ZJEARAN SR
“p” ( ﬁﬁ‘)

BR £S5

R AT 55 2 MAL S5 SE P BR R BB AT 5. ARG, RGEK T 9 P BT 55 B B 1 2
—i&, DUEFUIE M — ST 55 6.

B EC
{80 5

Apy B py X g D BEESN A g B gy D

ApggBgg X gD BEEY I A pe B g D

§=

E

i

L5 BEMIBR G, AR 555 5% o 0O T A BR 2 A s g 7. e — 432 w] DUGR AT
FIv A5 PR 2R BE

%6 % Tl 79



REEMRII—REA TR
S AT 55 A 4 R T RE TR AT — 20, IBM Marketing Operations2 {it 7L M 724,

o BT AR ERT

BARIEE LB S i N 3 WG K (5 NG v

o RFICS ARG ST Y R — R R TS, R RO R0 A, BRAR
PR SOt Ty 2B A G 0, 7 DU U A 55 B 23 2 0l st 7 5K

o fln, EIRATEHmMEZAMES, RWEF-RKFITIA. R, BREA S L5
W, RESHATHAZALS, BRARMIahESE 75— 07

AR, AL TS ARG E OB R, AR5 A%, SRG gi i R TE AR
Ja 15 Y LA 543 B AL 55 4 5 A1)

TFATER FRIES

TARJAR A 7 A AR 1A 7 50 CB B LA ) sl 807 AR 7RI, 2 e 7 A% 19 1A
frh g, ZAMFE, JHERFRENEIMRITE D RmAGE.

#17. TIERFEHE TR %5

5

i3

55 Hibr Bt

B AL IS A 95 R B

b TG 4E 7 S, L B 55 AT AT B T s L R AL A AR el
KA.

TERE DT AT, BEEFUEIREMNHEFLE. AXELRFLR, W2
562 TUHY 1 BATAT S5 BB R IEAE 0 305 64 TURY ¢ ML 5 205 S it
k.

BRE DS RIS R, (25 MR ] L R —
. Bt

. i

. Bt

- B

AR 45 60 4R 25T L Eep— i,
- RIHEh

. EAEH

.

. B

. BN

. B

Y HAEST BRIRE RS, e 70T, W] RURIRAS oy IE A2
PEAT RN, AR 5 B AR AR IEAE AT, BB Ry
B, AREZER, WESH % o4 Ty r ALK 7 a3 shwtbifife 1 .

FR S5 I 52 MR B 23 U AL,

eI T AT, AL AR A, RIG R B SE U 2 bR, S A
SRV RFN 400, X T RS, B B

80 1BM Marketing Operations JH &7



#17. TIEREHR TREI] (25)

5 i

TSR T H | TR SRR SS, S BN BT A H . BT 4G H W RURHA B
N BALSIRENEHE O s G, W BRI . SR TT
M HBIDIE R 7R BIR,
FEgn 7 0T, AEHL U b Ly UG H DR e H AT [A].

TSR G R H 8 | X T B HR SRS, S BN BIAT R H . WSS R H DR

e BHAESPIRE TR SISO E SE A, T BRI LA AR H W] SR
4R H WILLE % 71 2o,

FEGnE 7 20T, AR R UAS b Ly UG H DR e H AT [R].

T/ SR dp 2t [H]

155 B FREmf o], FAALDR, /NI A i,

WnSRF I AT TG IS AR H W, ARG & A St By B (A
(TS o 5 o 31068 25 BT/ S B T 4 H 39D

SEbr AR &

SERAT 95 BTl B9 S5 TAR R, 5 H R Axs. sebr TAERLIR, /b
IS A 23 R

I 72 H A

MRS B E, AR RRBUE R, IBAAE55 0 HBIC B E.

SRS AR R E H I, Bdisl, RE MR FEE. B K
HRACLEAT S5 1 H R A e, 12455 /9 H It ARt BRAE AL,

WERAAF BRI R, AL H K5 DU R (9 BARA7 A .

ftn, BEEs 22 KBTS 2.0, WRAES 2.1 MBS H BT
£% 22 WHERIFGH B, BAES 2.1 WHERSRHBAES 22 19H
bR ITEG H AL (0 5 iR, A e Gl 1 gE £ B E B 8391 1l B
BE TAES 2.2 W HBIN, HfEr 2Rk,

P RETT

FEARAET 2 AL 55 H U S FHMRLE H 38, ] LLRE T 2105 2,

« WEE - RUFE: VAR SIE R H AP O SR, AREO
AR AR H . B B A AT 55 B B TR

« AR - WEB + FAR: 7EAMALSFIEATHY H TR b AR,

« REH - WA + RER: 1EAIARSHIE R TR 05 50E
FRGT0  AE AR T,

- FTEBH - PERFEA: TS AT H B R & A H .
FEN AT S5 V3 H I, N2 2 AT A H 35,

HAR TG H 39

L5509 BRI 0 H . E2i 88 075U, aTRLGE AT H Pkt H 9.

F Argh s H

TS5 R B bREE s H . 7egi 8 07 sUF, AT RLGE I H DRt £ H 9.

FI bR dp 2L ]

AL 55 RS IR], B DR /NRERI B, B ARG H L B AR T 4R H
Ll

Fbs T

SRS P 3 B A S H AR AR &, ARXS T H P Fp i ]

HRERR T

MBNFR G AT HARRE, TR BIEETT T A 2, FAEAEAL T 4R, It
3 b B RIS R T B

HRKEHRBEMANELERE, W20 (Marketing Operations 2% 455 )
{Distributed Marketing & B HF5FF) |

%6 % w81




82

#17. TIERFER 7RG (25)

5 i

J B A SRS MR — M, X8 @R DU T 608 5 H # 2 H
B BB, ] LI 5 H BrA 3 T ahik A
AL S PR IEAE AT, RS C 7E i, By By Hik,

A S5 ISR 5.
R TAEMABRESE R RBIPAME, AT M i A B,
TAERE 2 F SITEXT I B IR A .
il DUFE S 85 AR REIS RN 53 T SR 2 hl 5 4.
AL S AR D IEAE AT, R C 5E i, By By Hik,

W - HET R, AT RRS TS HCR A — s Z A .
KL R DU BT H 9 00 H SR P B s A, a] il S H i
HFohCE.
W AT BT A,

W R AR R, AT RRSHAAE S MOCHR B I . BB T
HFTH AR,
IR TAERARE S L EREREIIT A MO, WA hmasiA i
W, TAEWAE S B STEX] R 1 BRI 5 R BL.

SRHIHATHABOC R | AR BAT S5O T AT S5, IR AT0E RGN M AR OB R, 2
R REUETAINY, R GEH B A 200 B A S B A 55 B (RS A 55 5 B T
FRTIEAE 55

I TR B A DTALS. WAL F A Restd sl B, JF LI AR
.

E=die ] FEIRH P ME — AR PR A5 09 R B AURY,  FRGE 4 Bl I AR ok St AT
55 B4 E il Ml 55 32 5

TR A RAL S5 HUAL T IERE,

HEIRAS 2| — R T B TiEH

SRR i A TE], T DL — A s MR S AR R, I TR v

R A2 HADAT S5

RXFIES

fltm, &R 10 MESALSS, FraX s BAME B sHaH 8, BAsgisH 5,
FARRPEEIN LRI AR DA AR, BONSE — MI o AR, B2 1 A7 AO (A il 21
A& 9 AT, IEAERRAE Shift AR AT R, DIEFNTA 10 MEFHE 4 S
HOTH, SRJE, R TREFEE

W] DU ) — A 2 A AR 8 B IO R B e, R RS I B — A 02 A A 26 B A%
th, SIS 83 TR 1 TAFRARE HIFIRGNG 1

i ARTR— AR A FICAR BRI OGE T AR SBA BT fE ] Shife 87 DL e FLODHE,

IBM Marketing Operations Jf /735 ¢



T EAEE RN ESENIE, K5 RG TERELD R,

A owEE.

TESE — A HITAE R Shife+ B ds E 1T REE.

Kehr B sh B EA S G — Mo, SRETEML TR ] Shift+ 51,

TERE ) — R AN IR R ) B,
i RSN — RPIEICH, AR 2 RIS BLIUH,
5.$$I§(ﬁﬁxiﬁﬁ%TﬂE¢gﬁﬁm:

I ik

[ TER Bt LA — AN I 2 A g TS R (R
B A HA L 2 A% (3R
%) .

@ HEFE W I T THI 1 — A~ 2 2 A 0% 2 B oA H (A 42 T
B BT A HoAl 05 BT (L e b R oD
#) .

6. B RTE.

TIERIZS HIFARE MY
TR ERCR, TR TR R ok 2R AT 4

E JORRAE TAE TR L T A o A TR I R AL 55

SLHIIFREIEAE S5 I, TR T AT 8.
o BLEATEM), WAUGEE M ShiftrF R EFGELSA) — RIN IR, EICEEEE
Curl+ Bk 4 2N AN ELE AT S5

o BLORSERASHOUKE, AR Shift+ o B
'M%TﬁAE%M Xt BT B A AT 55 e ) S AT S5, IR A A AT 55 (6 K R

J]IL

o BUERA GRS, mTEE TR RIS Cul+V f. BEAERETZ AR
WEAT, W7l TRACR PR TR EE.

o AT ABHUES R EHIRE, RJE R R R 5 — BT SRS, BTk
PR RS G B BR HEAE 55 RS,

o BHCRESASIATES. AR SR A — A HUAIRAS,  SRJ5H HORS I 2 R PR 7719
HHLAT BT, IR 2B H AR S R SB35,

Z Macintosh/Safari 5 #I{£5:

TE Safari WY 454 &2 HIFKENEE S5 Internet Explorer WA 1t 2R A R[],
XFUHES

7E Macintosh b ff J] Shift §#1EHE 2 MESATI, ARME H AN R I E TEHEmpLL1T,
TER A0 2100 DL O S S A 1 SR R LR AT

%6 % Tiemf 83



84

i ToIRAE AR AL R A R IR AT ST

iiE

1.

VI HIE 55

a. B HIRAL S B IT R,

b, EBHTERATWESINEHT Cul+C, ¥ I TR 0 SCARIEHE, R
NIRRT 5 .

c. #& T Apple+C DULFEXT I HE A i) B 4 SCAR A Tl 21 59 I .

d. P EREE DUOCIA I X R HE.

RAE AT LKA BRI 2 55 M 7 AR e 02 A L 1 3 v 1 g — X3,

U BT 308 B A 55

a. ST — B ARy s FEL AR 1 ) — X I 15 B

b. £ IBM Marketing Operations 1, PE#% AR 1Y H AR T HITHR,

c. MEFTEEHTRAEMESE T CulV, K H B SR IE A SO EHE, Hop g
A SCAAE,

d. #&T Apple+V DUFF BTG AR 5 EORS G B1% SCAE .

e. FLTTEREE DK BRI B 2 B gE AT e R 00 7 AL Y FEL T Ak

Z Internet Explorer 15 #|#1E:

ST LUK Bt I — A% 22 0 S i B[] — TARAR Y 55 — 07 B a2 75 — I H
) TAEGURE .

R FULfES
X TR AR T A R R IR I R AT 55

iz

L ATIFEE RIFAES B H, A5 Bl TIEREE K.

2. HilidwiE.

3.

4. R — MR, R XTICERITM N Shiftefiady, PR M — RO R

i FH Shift+ 5oy DLVEFE SR — MR AT, AR BCERME — SRR fE, kR 5 .

Z
MIAERRE TR TRSAS, &5 G TS5,

TSR EERAT SR G B 7] — TARRAS, BkEI% 7 .

WNSREERAT 5 W B AR DT H 19 TART AR, % £ H a9 TR Rk, K5
fTIRZ B AR AR REUEAT 4 4

e EHAR FRARSZNEATT, DT SR SIS E R G AT

witm, AR ST NSRS R RE, TR N RESE S AT, IR B A
HAATHHAT, IAHA R BB AL 55 (HH 0l 3 o

i/ Shift+F ol R gE £ H A 8L,

TETAR WA T AR L, B ST R RS I .

IBM Marketing Operations Jf /735 ¢



&R
FRARRE TN TARWRE,  FF LAGERE 19 AR AT 55 ke A

HEESTRMA BN R
TEQIEEITH I, ANSREFR OB T OLAE R, TR TR & A 3t & BT A 1 451
BRI S e, (R, T DAZG A AR AE 45 LU A

KXFUAES
LS B A OMSA, 35T A 3R,
iz

Lo %8 230 H A TR IR,

0. Hidgg (M),
3. BFESREER GG, TE I 00 R R A B T B

B TERE (7)) BB A ANER,

Bt DLRRAE — A A € B T Corl B P T 22 0 €2 DA X 2L 40 LA 45
ST € ool AT o ) G DL £ i) A W e e
it 1) T B BR A 25 7 AR 55126

TRAF LS T A

T—H A

R EAT AR N G IR A 4 AT AR AT M VRl AR, IR 2, n] DA AT AT
s, IR A B A R B AR BRI R R AN, [ 0 AR R
DDAl D N A = Rk LR P SRRy | RN AR v 1 o

E XM TEAMAES, AREEEE LIFRAEE TR L ERENHEEAERE Y T
&, JHRRR RN EE R EN TR E RO, GREZER, ESH 664 T 1 )
CAEPIEWEETICE iR

RE. AFFEMRES:

He A A NS TAR SRR AR AT S5, ol DO IR Wi, i SRoHs TR R oAy
R, B2 ORI

LNy EE bRk =W N W (5 N a2 iR L PN iR A ) b S TN
MAT 55 Fp B B A, A AR e B Bl 2 A A €0 P e X ) 3 AT HE Y, (R AE R ALY
SEETBR, PR TRBUTFIR, R - NROE SR, AR
1“7 B M Sf Xk ik 48 FH Y AT HE .

B EHAES AT E T
AT DA 7 B AL AT 55 10 R ) 2

e Y AR R A RAL S 1.5 BRRFTENANIRARH, X TaipdH M, ALl T
PRI
L Ak E

® N ok

%6 % L 85



2. BHuH
3. WEHHHE
UMK BE TARGURE 5377 0 — DB, FFR A 6 AIZBAR BT U H , IR AL 2 R

B
o

IAE B E 4 a0 Bes ) M 7 e TN B

1. A% Nancy Chan

2. EH%3: Brian Doyle 1 Andy Proctor

3. NAHHZE: Elaine Jones, Mark Davis, Brad Johnson Fl Wilson Alverez

YEPAGAESS 1S FFQIEM N A H ARSI, BRI TR (FEA DA m & 55
HEF) P

1. Nancy Chan
. Andy Proctor
. Brian Doyle

. Elaine Jones

2

3

4. Brad Johnson
5

6. Mark Davis
7

. Wilson Alverez

B AR 7 SR R, AT S o 3 R A3,

“HEIEE T F:

IBM Marketing Operations Fu.iF Fl J7 25 & 43 fic 25 it/ dib AT T A9 AT 55 (1 31 35
BHNRIAFRNEAES". A H P IEEFHRIE > ESINF 8 —E R

RIS B30, BT LUAR ARG E S, 16 RV AR B 5 I
MIES. WSS LR EEE D T h AR RO E: BN EGH,
H TR TR, SRR % LA (0 T 1 5.

M e T LTI 1,

o RIS BT A £ 55 R B

o TR SRR L A E B

o W ST AR TR,

. EHTS R,

o AR I 4 P 2R S AR 45 5122,

“HRIES U LRYILIE AR
BB, “TRAGAESS BT SR X BT I H RIS SR G A A2 55

AT LB Aol B TR SR bR (5 ) X BRAE 55 5 R UE 1752 0.
ZES{puumiNilivbor) 53

86 1BM Marketing Operations Jf F &7



K18, LIk
iEsR i
BrA A AT 55 | 51t 2 o2 55 1 19 B A 1 BA AT 55

i 3 i ATEA R 3 | 51t 43 e 2 S5 Jas 14 P AL v R 23 P 2 4> A\ AL 55
P A9 AT 55

Br {55 G R G BT A AT

WAL T Il SR | IS i G A T RS (CRRSiEmMARSER) #IPTA I 5 BL i AT
i 1E 55 %

K EEMLSs | S B Ros G HARC N E 5 i i AE 55

FHRORA AR | ST A LUT IR RIS

o AR HAEER BEMIRE,

© SO RS

o ATSFARSE I E B

T AR Bl o3 e e S B9 AT 55 h A B AT LA AT,

I HIAESS HUI AR LUT SR 09 B A RIRKE 00T B9 AT 25 FIIEAERAT BUAL 55,
G T

o ARSFARSE R E B

© AESFRITIRER G R H A BRI KA 14 RE,

FRAYAL T HRAR S | 51 A TEAE S5 e S R 7 ) B AT 55
1 # 4Ht

ELiULEE s S BT A C N ECIAE 55, 120308 2 PR AE > RSy HLIA,

T BLRE AT AL | S E o G B A TR 14 RINGTR TS,
%

ESEH

B ERBOMESS T P AT S5, O G A 22 AT FFIAT 55 6 46 W FE A7 0 4T FF. 4155
BHEIRILER 177 £ IBM Marketing Operations HJRE I HRAE 720, S X AEAL B 1 4F 55 (1)
RSP R T B TAER AR RS T H.

AR S AEAE (8 B SO0 G2 R AR A PR, AT LA o AT 55 A o A B R S0UAT DL T AT
%

S AU IR,

S IR F

o PBERAATHE.

o BB BA R B AR B

o BB S A,

* iR TAEWAR.

© ST BCAIAT I,

© GRIEERER,

o BN R EGEK,

s BHATTRE, WH SRR R,
o WCRGORDIHEFTAE, IR ATAE TARRAR S S SO B R AT 55 ) R A

% 6 % Ly 87



88

BfoEd Bon (RAERRERR) TERE LT —AMESRHET TIER, E5EE
ERAEHRFR R ML B R 3C, WA B A AR AT, IR 2AE 55 KA T AR E D7 5L, &
T LLVC s A 6] Mg 55 5 SR

T8I TR B AR5 Bt £ 2 ME S5 M it 2 1] 3% 3h,

o RIS EE RO BT ST, MG AT TR,

o BREIR AL R CHERER AL

o E i LT SEBUR KA A BRE 58 AL

BT BURE o o SURI 3 SR B

E: T MES E AN B S SERUR FAE ST, BEOE AER AR ST, AR 1) 3R Y b
B EMIZR A,

HEFEXBIZH

BT DIBCEAT S5 # HURERE, AT 0 O 12 AT 55 AE TARIRARARSE 2 A 52 .

iiE

L TP H, SRR TARRAR 0§,

2. il diE DLAE TARRURR AL T 2 il 2 4

3. EBIEMER IR, GOy HCE BRMAES T, W TRSIRF s — 1

FEfE,
4. B RIFEURTFIF TR LU RAF 00 B 0 AR A
&R

PAE, AR I E AR

TIEREESRE
BT TARFRE S AL T RS, TR E A 5 % XHE S AT AT, 7]
DL 45 AR 2R FE 24

T FL T A% AL AL 7 3 et 1) e A 1A 05 s R AR, m] DAl o 8 o A 55 424 o B R AT 55
PR, ARELER, WSM 5 62 T ¢ “AAi 55 EH XEHE 1 . AT AEAL T S
7 AE AR SRS AR5 RS A,  SRJE I TR HLF R i 65 A IR,

#19. (FFIRE

" B

P RS MR A E T RE, O, JORE A BT
R e

w3l WRESTEAIG. B kR Bl A RIS HRE
kT 2,

okt _ . & L . .-
WRESEEE. (Y FRRR DB S R R A
MRS, HAE S RO RO E 7. LA S KIES
RSN C B

BoER RSO m D ERER BTLEA F RS AL
O

IBM Marketing Operations Jf /735 ¢



HERMES RS SIS TR B Z HI T A1 A,

o WEARAEALSSISER B LA 100, IB2RZSHEHEH T A

o WERAEARSS (ZRTESEM) WISERB AL A 0, IR ARZEHK S g,

o IRAEALS (ZEE M) MBS PREA 1 2] 99 HEE—%7, 2R
BB NI Bl

o MACRHAE S BPRSIR I E BT, RS IR H IR OEER. R RTE (SURTE
FESER ) A, A RUE I BOH S R H L, (B, FENEBR H B R A
FMtle, Kok AR H .

i TR R AL RIS TGRS, Eoe R AL, AT
YA,

HHESRE

LIRS AR S RS, SRS HT AR S R HTHERAR N, BOR T AE TAE AR
HIR L gL 55,

HXBLZEE, W0 5 64 T WAL 7 U sha iz o
TR EMES

AR AN BL T X — A A TUE BAE S5, B4 BT LUK X S04T 55 1% B A [F] I 58
I

KXFUAES
LRI e ML MMESS, W5 TSI 3%,
iz

L FTIFAL 55783 i AL A BT A 2 o B YA 55

2. MR ESE A R ME S50 Y A 2 IR A,

3. B SERATIELL.

4. FECSEIUBNBRAT SR REARE A, R A1 A — AR T

EIR Hhik

RESFTE BT R4 K718 R D e, R R g o H
11,

B XRRER B HRE AL AP E S B PR N D e A, B SR
2654 9 B A 24 4 ) SR ],

5. HIEREELISE N — AR EE S, BE RATEBUE UK [ B 5K U, AT
EROTES

ZHR

PP AT 25 ¥ AT 57 AR U P R &, I H X ST 55 IR SO <210, Bk
b, UMARTERE T AERLEIN, IR BB AT IS HAE R H .

B S AMES
ARG RA A B TE W%, WAL B 5.

%6 % Tiemf 89



RFIES

E JCERAE TR Pk R TS

g

L TP AR5 SR v LA Bl B o B R AT 55

2. b BBk A T A5 0 Y A R AE,

3. Bl BRI Pk,

4. TERAXTIEHES, S EE BE eSS, s dEUE.

&R

BBk B B A 10 R AT 55 #ORE AR 55 SR U PR 2, I X S84 55 AR A 3 i o
C ki,

BRI HLAES

AT DU AR e L Bl 1555 o 0 AR
XS

i AE TAR R Bk 2 AT 5

iz

1B 2 Bk A R LAY I H A9 AR IR AR 0,

2. BB BGOSR BAHAE ST I AR, R R XA E,
3. BapikE > BUEEEAE.

4. RHIHIEHE,

&R

R B 1% AR 55 EORREFE O AT DI M), g b2, o m] DU IZ A 4L

B TERERR S A\ EII E H

90

A S (A7 19 A AR 5 A B4 09T H 52,
XTFUIAES

R DUIE AT O AR AT TAR AR B B I B, DU B I SE AR
AR — TARRE, (B2, BB G C R 17 #0 TAR R SR bl % AT 55 S A B T H
(LUTT

iz

Lo FT IR H SE i TAR AR 0,

2. Wit (N,

3. A, B IR (a) It B SN TAEREFRTF.
4. IBM Marketing Operations /45, 38 HIAS A TAE AR RH 2 5% 24 B AR IRAR.
FLTTRRE LI ARE,

IBM Marketing Operations Jf /735 ¢



5. WA TAEMREUR, A5 RSN
R

Marketing Operations 2> AFTH TAEAE, HXTHITHRE, Mk dss (i
BEATEHCHWEENRPES) |

2 A

1

it (M) DD S AR TR

ATERERIRFSANASHRBESHANEEEN
AL I F ARV A R, DIFESCARIRE P ., AT AIE o O, R
GAT IR R TR @ R AE S, B4 T AP L TR R A 1
B R AE SR, ELORROI T E 1731 ARG 75 H AL BT o

H O RAT B9 H TAETAR SR 3 A BDBT 00 H sl by, FAMESLE A, iR ARG

BbsA W& R AL, IR B BE al K TAR AR 5 A2 ITH BB,

o R H TARRURE 5547 iy B B 3R AT 55 AU BT A L S N, K AR B A 10 12 R
R, (HZ, A TR ST IZRE,

A5 E TR A SIFTE P, A
o MRS ATERBESNIE L rsi R B AT E B, IBATS M 1% % 50 5
B4 i 7 X TAE.
o MRS A TERFESAH B rstHEn R ok B IAER i B, I8 1% 8 C k.
— L B R TR T 1 R AT S, RS o M E e s R T R IR
i (5o,
— WRE WS TAERE, BARFESHIEFERIC W s, EEm A
M X SRR S R P IR S,
— AR E PR TAERAR, 22l o8 i © A W B 1 AT 55 1 F P ek 1 )
VR,

R AL TARTRAR P B 2 O P TS, IEASUH BT A n] o 4T TR AT 55 5 o 11 JF
TEFE AT IR, ARG K 2 HAT 55 20 P 4 AT AR B

FTEN” TAFRAR IR+
AT BT E SR AR BB o 0 (5 L, L e — 6 51 9 £ LR AT
FTER.

UK E:
L
LA TR IR L, REITE W),

XMIEHEZATIr, HEAH TRMIIIIE, BUafoL T, fikdh gl
2. BuR DU BN A AR T ENIN 35 B AR ] 51,
3.0 A BUNERGENAR A TUEERE R ER R, Ll 100% K/NMTEX LS,

%6 % T 91



AR B R PP BRI, TR R E SR ATEN B — BT b, WA UL IIRE, A AT
EPE I (CBHAHZITENE L ) S i ),

FAFTEMRES, FHIT IFHUE XA AE.

T FTED.

BEFATENIURSTENDLE TN, ARG R AR, TR B 7 5K
FFTEDRLFTED e 2 ) AR A5,

FETERS I HERR, B SR AT LG AT ED B,

© Nk

92 IBM Marketing Operations Jf &



£ 7 F FHilt
R0 T TR AR R, A0 T RN A TR, sk DR %
LRI WL T AF.

i (u(AHE ) R AR T R C R SCH AN 7. RJ5, TBM Marketing Opera-
tions 2xHi TR H LR RHANHEL, AP HE R, 803 f Lt ] DU S T 5
HAFAE.

VoL JHG, AIERS ShiE b — AT e

B
A T B L S S A A R — A5 AL R AL
PR AEH A ST AR, QIR RIS A G T AR A T,

HAL AR R WA A . AR OUE T A i E, SRS A REH A,

HE LA RIAEANE R, W, SHEERUAGB: B, =32, M
. BRGEEL RIE R AL R ORI R T AL TR T LIRS TR E 2 AR
A B W, TH, FERHE R (T RO ERIELL) |, B ST A
I 5 #2545 AR A TE A,

b= T Rl N DR & R G (OG- R ST DL VAE S

ﬁﬁxkkﬁﬂﬁﬁﬁmkﬁoﬁﬁ st NBA BT A SR R S fE, i,
il % M 53 o AL B0 CHOIR 2. B, BLIhRE AR T %ﬁ%%%ﬁﬁé%%%ﬁﬁﬁﬁ

et
L R4 B RS A 0D0 72 O X A s S A B BT DU L LR
Iy 2 ek AL

o EARIE TR A BRI B

A GRS I H BB . i R ] DL SR FeAR S AR R A Y A AR,
XA B B H AR A 7 K

DARFHAE R E L (AR EE) M. BT AR “E %l
R DS AR | ey AL VAR AR |

QR TR Gk S SR [T N R C S ik A A e I 2 |
B AHERT, R A TR YRR,
B

PATR B35 il A ) B IR A
© RJEZh: METARIE T, BRI,

o IEEMAT MEFHA)E, ST TH, XX HARE ARG 3 SO IE A
(.

© Copyright IBM Corp. 2002, 2015 93



94

HRACIRE N IEAEVEAT I, BOHCE AT RO b T b R PSR, Ak,
USRI BE R B TARTRAR P AR S5, FBA5E MU 20 HE 91 oKy B B L

o HEOE: BN TT AT DU S IR A, XA BRI S O R,

o BBOH: st A DUIBGH i, Xl HOR S Oy B O™,

o BoEae MBTCKEARIC N E R, AR E BN E A

i AREHRRE A 2 AR, IR AB ARSI T A R R A, Filhn, 4o
R DA S AR, I B ACE R (SOERE AL ) TR, R4
R A TR, (B, WREHCE RS T I, AR AR R AR,
P REACEE RO 5 S T R

UL VA4

SRS AR AT I H O AL 5 AR MAFAE. BB E BT TAR AR B %
BRI B G B Y.

O STHL, WIEFHRE > Bk JF R R R (),
i JoRE ARSI AR, I REOUE AT E AR AR R A AL,

HHLES

FAIAT A5 — 5 AR R 1A A0 R G IR Y H AL I .

SRR TR R P AW AT 55, BRnl e AR Rt nl DIAE R A Bt T S8, 53
B, X =AU SE RO B Sk E] S — A

USRS O BRI R 1 2 TAR AR AT 5, W AIUH B AR AR 00 o
BlEizd R, B TARRARS I — AR 55, R M o AUS i T 3R IVARAE
Br. S/, RBXRMBRZE.

il TAERARAL o A M T T REC B 1 — S B QSR A AT AT 55 1 24 A5 6.

ERFRAEMERH AN

TR R AR 2 TR R i Bl DU e B R e TR AL, 7 e iR B
52 hh, TAFRARF T — TS5 T DL R A,

i B N AT SN, F5 B gk £ 1 51 F 0 A ke oot

o AECTFIRAHTAIEHE S, ff E Shit b X T A R A I TANE A R AE . SRR
P LT HE IR — A4, BEFR LR TR, AHEE A A - AL, AR
SRR, X TR A AL, T TC s S e,

o RGH A SIS LU T EEE AN MRS REB/EFRZEFH, BABED
BTERREG R AIRERRL, A7 1235 B B 020068 P EE R L.

WXL [ S, B R A E AL R S e DL B
s ERERLZHFHMAELG, CHEEHMINENEM R SP0E,
o WHHAAMEMFPAEPNE - DWHE, FRLRBTEAMEE, R E LT

LA R AL, IR A2 W ALRAR & T s IRA, IR W R BB i 58 B im R
#.

IBM Marketing Operations Jf /735 ¢



o BRI TOHERGEN, CRER R WA R BB AR BL,  DUE R E AT LT

WEL BMERHE L T 5 — ORI A TR, R B2
TERXFHEOLT, CHEERBESAPIRES NE TR ESCAESD.

© FEWRFLTERLZG, MIIZEHRCHE], RAKEE.
o WHH B EBUAHE I, XA, EEH OB R, $E

DA FIG TR MC A B, RJE Rl R E SE RN AL

© RMCSTAHINRL 2 5E B R IAE.

i R DRSS R R, WRE R A IR B AR, T4
WAL A R S R R, IR R T R R

FLERBFEAIES
AP FIAVHCAE S5, DI S R AE AR 52 LG 2% 236 S T
iz

1.

5.
6.
7.

D8 7 AT P P IS R s A AT S5 10 TAE R, AR TR AR B AT 45
1 SN T e VARG

X TAERARS AT, B RINITIFERRE#,. AXHEEZEE, ESHE 77 1L
r ] TARRFER FRAGIRINAT 1 . R E >> REFEFER IR i 7 L.

Xk H At DU AT IR, 0T DRES, PR MEEHRATE. SRk -4
KL AFRA,

MRMERE MR KA b, L Marketing Operations {8, X&RRfldy
TEOAR AR S IR ) 2R BB SR B, SR B (S 5 2 ph 8 B D 6 EL 5 AR SR B R B,
MoER PR, BRME N RE, HRERNES.

i RFEM.

s AR, DOrRDRshE AR, A0, R ERERIEERA.

Bt B H
SRR A RAE S5 P IO AT, AT E AR L

TETE A SR BT ST/ SRy HATE ps H I LR 1708

ARARAL 55 09 F AR SR H 0 s/ sebr i ) H 0 Brh s i, REe4 A shs
12 F WIS A 2 B AL Y < H AR LR F R,

ARG T B AR UL H 7 BOR A9 H O, 0 AR R AR RURR AT 55 H A < B/
SEhr R H 2 HOE T H .

T AT H BT A O TARRRRAE 55 b i 4 A TG HIANSE S H 1S, TBM Mar-
keting Operations FITHRFFLEI[A] B9 T 5107 .
o TSRS ) A0 B O AR 4 E RIS TR], K AR R R R B A

S PRI ]

o TSRS H) 2 1 B O R B 46 E AU IR], H O A 0T R R I _E AR AR

R Ih]

o HEALE UEATW RN, R EOZ R HE RORF LA R], A0 R AR RO AR B Y

FELEIT ], 504 R R B,

%7 % # 99



96

o URSRER O R A R AL A RSN T N RE B SRR, Sl BoRERHE, EREA

AR HIE.

o ASRFTHE RS A R A EAOR CRAE, I AR SRR Y T/ S b R 22 I ]

B 5 N B L RS A Y A
o QUSRS S BRASF S [A] RS/ AL PR s ] H W & A ek, 84 Marketing Opera-
tions 2% [ St S H AL FF 46 H 1.

LA B A

Marketing Operations P Hi L2 52 JCHT 1] (9 AL H 9, Sk F O Tt
O W I S T e AR R A AR R A R A

Ay B ] R B ) o o 2 ) AR Lk H R AR Y,

DO i BT e T P R P i DS 2t M s R = iR S i 1 RS 22
HH R AN 2 RN T R AL H .

o MTLFEEE, Bk H W5 a] B U AT B A9 E], Marketing Opera-
tions 4% LT 77 2T HAL 5 A7 B 3 A9 AL H 39:

Approval submission date
+ sum of previous required approvers' durations
+ duration for this required appprover
= current approver's due date

il

“AHHE LT
o A HE A R G AT H AL
o BAHEME RSN — R

FERXFEOLT, = RE R L H R R S/ G f95B U K.

LI A S TR LS (RIMMbAI7EE R h A M E 15 ) IRt a4 an R 5
VA

o Fronmfia RIFE R, A2,

o MR ERLER AR —RER, UG R K Y s ],

i 24 Marketing Operations 138 H i, &% & AR5 0H N E R IE TIER R, R
Y EREN, BRSNS H ]l DA9Y A TH, Marketing Operations 654> % [E 4
AP IX,

H#t AL B T E R A

i, B — AR LT T R E.
o FAtIRZHM: 2008 4 8 A 25 H F4 03:00
o HAREIEH®: 2008 4E 8 A 30 H T4 05:00

o UHHEHLE:

2 20. Wi AIEEERT [H] 7 4]

EHiLE dE3 e AT (g] =ERWE?
A 1 01R-00/MHF-0043-%0 | )&

B 2 01K -00/]NsF-0043 %4 =

IBM Marketing Operations Jf /735 ¢




& 20. UFAIFFSERT LR B (55)

HitE 53 et Al =EEWE?
C 2 01R-00/NIF-0043 41 | &

D 3 01FK-00/NIF-0043 5 | J2
B A L H B0 BrR:

o BtE A: 2008 4E 8 A 26 H T4 03:00
o Hifit®E B: 2008 4F 8 H 27 H T4 03:00
o HtHE C: 2008 4 8 F 27 H T4 03:00
o BifltE D: 2008 4E 8 A 28 H T4 03:00

R B 5 R T

Marketing Operations R % /N [a] () B 41t 2 4 7 AN R B IR R 52 AR B, flm, K xd £ —
AP RHE C e IRPE R B R,

#21. _0 2 BT FIHRLENT ]

& Gt = FrEERT 8] =ENE?
A 1 01K-00/NiF-0043 48 | 2
B 2 01 K-00/NIF-0040 50 | &
C 2 02D-00H-00M B2
D 3 01 R-00/NIF-00405h | &

WREAE C RFRFEm RN R, IB2a®IEHR 8 A 28 H; ma##tE D ##lL
HRE 8 A 29 H. IAE, ##tE A MEE D ZEME=RX.

o BtE A: 2008 4E 8 A 26 H T4 03:00
« Hifit®E B: 2008 4F 8 H 27 H T4 03:00
o HitHE C: 2008 4 8 F 28 H T4 03:00
o BifltE D: 2008 4E 8 A 29 H T4 03:00

HHLFF 5

HAL RS o) AT T BB AR AT AR . AT RS — N — D R A
HAMG IS H & AR L - DHiltE T, Mz T, BAMEFIS5H
AL 2 R N AT

i, e UT HAtE BCE A LT RS

o 23 Mary: 1

e IEZ A Connie: 2
o fUf Larry: 2

e Pablo Picasso: 2

e HEM%E Charlie: 3

ULR LR BAT B AT AR AT R 0

%7 & Ol

97



98

2 Mary WG HATHEAE, WRFFS R 1 M-, R ARy A
IRAELH Mary ZHIWALY, AR M1k B E SR, E4H Mary SERH M Z G,
IXZ& A Connie, Ui Larry Fl Pablo Picasso HJ FFURH[E, FE AMAITFSS R 2,

HKF N Connie, fUifi Larry Hl Pablo Picasso DLIFA77 A EWE TAE, A To] 4 (54T il Fe
PEATH, AT 2 TOAH BEL LR H L,

TEHEZ A Connie, Ui Larry il Pablo Picasso XJEATWRMN 2 J5, 8 [ 0 - 17350008 58
M. BAE, EEWSE Charlie o] FFIAHFE, FAMATIIS R 3,

b O e el A D 7 27 e 4 VA S 1 1 B2 R 2= W90 I L A | 7/ 3 |
R R, HEE S ETTE A LT L E R Y 2 J5, Marketing Operations #2338 A& 0] DL 58
BCH 3]

i HHFIGE T O HEE . Al L T AR T ¢ W

WIEZERY L

WA LT HAF AR, S A T MR R (5 1k HARZK O R, FH s AL
IREFR AT, AR A REAREE,

RS o A SR A AL, R AR AR B R O R A L A 0 AL R R N, 5
m, WRLADLFEFMEPOE DT BEIELEH, VUM IO B HE A
REM LY., P ARG 1) AL D 5T N B S8 AT R B A AL A, S IR S
WO,

LB VS RS e 2 | TGN | W [ 7N R N AT R e i s d LKk RN K i DPNIAS - BN R
WAL, EH R S HHCR AR B — Se AU, ARSI AR AY R AL TR, AEIE A BT
HALRAEAT L Z G, T — AT Bt Al AT B 5 HL R AT R B A Ak,

AR

R > BRALAE, “TRAVLT G SRS M AR B s, BT SR A I
7 DT I B S T DU R. B4 B A AL T 5 SR A AL,

MEFRAAL T T8 SRS BB I, A AT UG LT AT ) o HE AR A

#22. FHMAE

ME ik

REICIEiA G AT A AL, A A AL R e R, A, TR T
CR AR R R B,

FA 4TI SRS | B B A AT DA R AL TS SR A R . SR EDE SR R R

SRR TR A TR R A S TR R 1 oL P B R, TR AL TS Bk

A AR B I

AT R HAR A A 18 | A BT A IEAE S R R W Y A R AL, 81O T AT AL T SR A B H R
MR A | E T EUEIA EASSRNEH (M RIEATmR ) KR,

TRt AT DAAE TR M A 55 DU b 4 B AL TR HOR A S R R A ma B (Y H A, 5
ST B 7R AE ] T MM AT R EL 5[] ) Interactive Approvals Portlet
8

i F g TN B 5 | 81t P i 26 PAT A B3 F) A 4.
#t

IBM Marketing Operations Jf /735 ¢



#22. HMHE (%)

LB i
B 3 B T BA R 20 | B B 4 B 20 S8 1) P MRS B2 A by 285 19 FAT A 67 5T 0 i 4 0 AT A R 2
Fic Y B 41t YR AL,

HtiRE T{ERTE
%

JRURHHEIAR, W R, B AHCE A, AR5, ATHEEH, R

A TR, IBM Marketing Operations AR 3 Bit J A2 (19 WP A B B ) 5 ek 0 7 3 2 )

PR AR AR AR WL . BEE TR BLE ST B, AR 22 P A ik
.

RXFUES

KRR - HIHEEE,

o BTl DIAE R R R B BOH R R,

o HEAILE N BT A SRR R A A A I W, U R EUEL. RJE A

SEHE N,

* Marketing Operations DIMLEI D7 AT L, S iR(E > BRHENS, BUAfEoL R 2R

“HAYAL TG SRS R B, 2SR R TG S H AR R (B A & aiw
#E) AL,

iE JOAT DL (AR L B A AL T I SRS B HT A Portlet SR AL S R LAY H
#it.

o LEEEWRN, WHEREFHIIFRS. SERFHTIF T — 0, Market-

ing Operations Kl HIfE, ZLE&F A HA, 1502 “Pr A 5 it A,

o AUCRAHHER R TRRET AL, IBARG SR AL # L  A7BE, Mar-

keting Operations 38275 i JiE BT 1L I 25 18 R G0 8 6l P i B (9 AR A% H A4S 50 P Ay o
X,

iz

1.
2.
3.

4.
5.

VB iy 37 R A B AR AR B AT 55 B A L .
SIS AT R A I,

K i

o AR INER AR 2B

- W ARG A TR, S E T, e
A R AL 2 5

o TRFHTI A A E R T T 2,

o TR O S

o WURERIE TR RS, WA A F R M, B, <Ak
P

SR

RGN S B S P 5 1

%7 % . 99



100

oAt DA T B AL AR SRR S L HT AL, AT 20 S R e EE 2 Y SR A B AT,
(LI AT B8 B L3 U AT DL BE RS I R, AT BE B A A AN 2 2 ) A ST 14 A I 1 B )
B B4, 4R Marketing Operations FUFCL B RO, Bt i34 ] AL B it
TR,

7. B A B0 A R I SEAT B PEAG, SRS A AT TE SRR M

8. RULH T AL LA T SO F — L.

el EEE SRyt
QIR HHEA R AL R, QIR AR 2R, (PT ADREF At4  A f .
giE
LOHRME > EHEHT R T R AR SR

2 T R AR

3.

HETE, SRERLREEL.

T B RSB KR, CEEMHARE L H B, BeE ALY, SRR
TR, TSI AR ST, ORI LE, A2 E A
BB AR A P O B DL Rt AT B B 14 BR A R S T

ARSMHFERNEZFE, HSW 1 ORHFEIE . AREINHEMRNEZEE,
SR 101 TR 1 B

ECEE
QUEFAR;, TSR A R B A Bt B T DU AR, AT DU AT EE, BN
Hiilt# 2 J5, Marketing Operations {3 J1 o 1175 B4t I AR AR 25 DA B B i) 80

RAFIES

BT ECEACER, EERED T .

o AT RURIE T E L2 A

o ORI P53 E BT HUE TAERNUF DL A R 2 64T AR,

o AR R 4 E LT BA] E,

o IAREEIE A TR, A HE SR A flan, mEw

HM LA

iz

1.
2.
3. FECHEFE G G R, A R B R LGS e b, R TRAR Y A SO

e ST IR AR,
FECHHLE R, Pl AN E .

Je, WEEHHE, AR5 Hd >> LU IZA RRINE FrE® i E s, a A Cul
kRN THAE. SRR EN, R RTT.

gefinten O oy R E R RN . B R 1 K,

5. RERNHEHBELFIIPRIOE, ERFHE KT B i AR,

o BRAIEOLT, FHE P AT R HA AR S 0 AU

IBM Marketing Operations i /7§57



o R SRR ERAE TAERNUT, LIRS E R LI TR S 177 L AR,
o N ZANEAEE 4 E AR R B SR R R X SR HE R AT A, HL T LA [ i

il
o Y EFVIM AR, RS SRR, A A AT 2 R A A
i,

6. Wi EE DR E - R E.

A WRIAE P T DLGRAE B B A ] e B A R A, (R A L AR ) o s
g, WEARFENZLE A S DT H A, Marketing Operations ¥4 5 — 1>
BHEHE.
o BRAEREOLE, FrAHAER LS.
o WURFEAHHEF LD, WFFIH T — A8 E 1Y A 7 B & Y. 2 |
SR E I N H AN RENA Y.,
o WEAREANFHEZ DGR, HEHHEFHELTH, B2FH0HT-IHHELS
RENEE, OrHEEZ I LT A
o WUEREERINEA ZAHE I B - DR A HCE R, ARG @M
207 B0/ NOR: i1 el = =2 1 < 7 € 0 VAR 20 A S €
2, BRI ARIR AN T S R I HL A v A B A i R TG AT
7. (AT ) SR R H RS A A R E B, 8RE B BAE ML w it A AT
.
8. MERSE RN M E N, WA GRTEER.

i R GEUE, IBASBOH BT, MU HEHE TR, R
ERBUE, AR AL AR AIAL R AR PRAF I A,

A AL
FIRHCT R I RO, B, R, SORAITBUR.
RFIAES

aJE I URL Fmisgg st 4. iBn] LA EDLAT Marketing Operations [1) %% 7= [ 43 Ml
Wi, w] e TAERAES A H #EA I Marketing Operations 3 H., (B ASEAE S H b 4
pretE oy

b HT V) ol e 97 N R G e e SOV T | RS G DGR T

UK ;-

1. QIR L.

2. Rl INER#AIT.

3. AR BT E LGS e I,
a. EFERMEHFEHNTE > NEKAITEL
b, WM RB, RAETERIER, A5 hREER.

4. FRYETFE M Marketing Operations 7% 7= 278 I H 4L I0T,
a. EPFEARMNERMTE > NE=E.
b. HdrdbE, DIAERTE Hh TR,

07 = i 101



102

8.
9.
10.

1.

c. WIERIMFBEME ™, Bibif EHE EER R DR 1% 00 R [ 27 i
AL T .

R P 7 2L o) LRV I URL,

a. EPFERMERMAMD: > URL,

b. Hi A URL FUEATERE,

R A e 2L 1) B A OOV I T S8 B 0 42

a. MRRPEFTIHEHENSR. TEHE O REN T E SN A,

b. BRI, DITHHEO.

c. IEHE BT IR B R SR FE IR A D [ 3 S L A T

TR ) TAR AR RS I T, IR AL, )X SO E HE TR i A

a. MEHFiEsE Marketing Operations F&H, X4 /R & 5HAMRARCHLY %
BTSRRI A A O PR A O3 S B A S I ) R

b, MIEH R

Wik ERME L, ERERMES A G T LR,
TETR IR R0 O R R, 45T TR
(R o R TR

X E LIS AfRIE
THL BT A & T DL B2 15 5 IR E i Am e, At 3 0 T AR 1 LUK B B R e R
ERHE E. A S M 4ARiE, H IBM Marketing Operations 32 £ 304288 g bric, IR
L] AT A AR AT DR AT A TR

FEHE 50 ST AP 7 2005 B PR RO R IC e,

o YPTAEEHTRRINN, RSAERPAE S PDF fric,

o WFIAWAMGRE, FAOFHIUE S BRI RS, B s LD ERE
IIRe.

FAVF B INTERE,  WAE BRI T 2 ARRRIC.

REH R TEH
RO MR 2 R, AU A BT A TR A R B e

1,

iz

DU G 22 AE R ST A AL A R R R

2. PR, MR RS MR SR T AR, FRRAEER.
3.0 MRS TIRZMER, FIRHREER, A0 AHA Y B E AR B L R

BENERE, A5 Bl dRe,

TERT A B RZFMZ )G, IRESEHC IEAEIAT”. WEREA A & B —
AHE Y, IBM Marketing Operations #4347 i A & B it & Ak 3@ A,

IBM Marketing Operations i /7§57



TR A
MRGUEAZ AT, @ A Portlet S7ER BNk & LITAG Marketing
Operations ] = 5L 7 9 B 4L i A

B OTERAREA A,
o SR A

it Marketing Operations fil /" S i Vil B & e a9 vk, W2R T B 2 AR ic b
T, SURER EQIET A, WHEALITE, BTSN, R R R,
NICU BN T T Wi DR 1 S DG EE

o Hiflt Portlet

{UFM B AL Portlet S T imy fe b 7 ] 45 75 B2 o o 7 W L A DRBEL, 758 1) vk
Hifit Portlet f47 5 Marketing Operations HH[A] (1 i G 8 [ MIARIC DI RE. (H2&, 7E®H
It Portlet 1, JCIEA M, HOH sl g it

. FThEt

TER B & b i H] Marketing Operations B B 15 (0] I AE G A T EAL LG H i, 3
PEIE FN S R (TSI T R ) P sz, DISZEIPEAG R shik & b
H AL, X T AT QR B A R L, 30T AR R R T s, A sl Ry B A
.

XEF QUM R, SRR P R A RN, R SR R A .
E OB, SRR Shi & BRI, IR Ao AR SR

BREEE Wit
SEEIEIN, XA BT (LT TR A8, I o sl fr e o A AL £
W, ARG BN LURIER SR, DU EVEAI S,
RFIAES

o 30 A 7 B At O AR B8 BT 450, IBM Marketing Operations 44 38 ot 4 #f F1HL 7
S 7308 SR AR, TR P S 4 5 i ) L A SR . S AT DL H R U A
MR M Bt SRR R TE“FRAY AL T 1 SRS A B A4 T R+ IR S R
4T M) 17 ) H L7 R ] o
JUK
1. BT A S E B AT I ) B R, T BT DU SR DA

o EFHR(E > ik

o BT S R PR S A i A

o Bl TARR AR B AT S
2. H BRI DA B A R A AR B A B AR AT E R B R R B
3. XHEASFHEAT I AT B B,

a. BAEIN, 1o 4A s R R B0 4.

i ERFRERMRIMERICRN PDF SUAFRIISCRATERE.  WPRBA I aE,
B2 5 A SIS R BT E AT HOAT AT TR 252K

g7 = w103



b HhRARIR. KT IFR R X G AE.

c. fECERIMAR RO P AERE.  oE, MEIIRATRARERAOSCE. B ALERE
SO FINE 2%,

d. EFEAH B R
o EEHE FORGHREREHL T I,
« EXUEEH: FOREHH TR, FRAEERR R P AR T R
o 34 FORAh B ST AR IZ DU AT AR B, i R A SR R

W, MR EFEEIRE.
4. LR SEA R P, SRR LA TER AN, (M) 5, R

SERLHINR AL,
T P RWSERAINRSE, EICEE AR, BRI R R T R R A
H.

B SRR Y B, AEREE SRR 455 55 1 89S, TBM Marketing Opera-
tions [ B L T 5T N S i B0 5 SO Wi 7 A BRI B4, nSRA T — (W,
AL H KB EAR,

Bt portlet
At portlet V176 B X AR TR 0 R A

AJ AR ARG 4 BRI A B L portlet. DUKE WIS TAE, WR PG AL, 2
RO AR S IR s it AR e TR ), IS AL portlet A . A e M GEMR N
Portlet [ Z{FH., 52 «(IBM Marketing Operations & ¥ iR ) .

AEEH#t portlet FRITfEEALIATE
{4 P portlet Sl B (X Fe 51 OB A, 7T A At 744 45 A — VB 7
L B, S — ) — e 7 R A A,
Ok
I Ji5h Marketing Operations, 50 {# 62 649 TF4 BUTH, 015 4518 8 HEA0 49 TF 46
T, A3 S (AR,
2. AR BT TR A A, A () E
3. TS e AR XA BT AR T T . I\ ERROHRIE S
dh, ATREAHLTT B,
« {ERBT RIS
. SEEH, TR
. SEEH, HEH
- SEWEH, FHEE
. SEMEM, WIEE
- LGS, FEEE
- BRI

i ACRAHEATI, B4 E R SRR X LTI 5 A fiE i & A ST N

W,

104 1BM Marketing Operations Jil /457



4. 20, ol DUl A ST 0 RIS A — AT R A — T A
HORRAESC B, W] BT HEIRAT T B,

o {EHRETFHREFMMG R X

- H#t, HER

- B, TEX

© H#t, THER

- 1B, HIER

- B4, IEHEIR

5. XA BTN 2 )5, PR mEERMAE e R, R TR

Ja, FCREFFATAE AT A SR, BRARS LR (25T A TR X — R A,

IBM Marketing Operations Ff2ZhIhgE

M V9.1.1 FFf4f, Marketing Operations 45 T 41 %1 58 shil Wi 2 AL FU A FR ZhE. Mar-
keting Operations JL7E €045 X 7E7% ik s L VFAS o A1t A0 AR /Y SCFr.

X F A BB B A B AL, ST e R R R AR O, B sh TR A . A
PR L2 SO AR T 75 BT HE AT N A I S2 o, 9 a3 sR XPRE IR £ A 10,000 341
F| 15,000 [EH”.

X SO H A REIE AT — a2 A AR AR, (ER U X S 1 1 44 R TE RS Sl R A
AL, TR E N REA M A S B AR -, DI E A R AT
S, I, HEIER,  CREA AR B O S B R

IR, Feahtht B A T SRR .

o AT sk I E SR E

o TBEAER S B AR URE.

« BIREAEM T Chrome 3.6 WIVE#FHY Android & 4.4.x FIH & RRAS B2 3,

WA ER A EU SR AL ML IFaT AL, A RERE X e RE. R
@ﬂ%“%iﬁ%&ﬁﬁﬂmﬁ%ﬁvmqﬁﬁa
ER & LT AR HRTE
TR BN & EVPAG o HE AR S48 R AR VRS ) T, ] 7 2 8138 0 2 J5 Sz BT )7 HF
AR, MALEE 2BV IBM Marketing Operations ] /7 %L
KXFUES

ANSRECR S TR 3 O AR T H 4 AT ALY L I Rl A, IR A T AERS Bh st &
LSRR, el Dy AR B R B AR, DIERS shi ey EAEE, PRE G A
H .

Yok
1. ERZhEe b, BEOEFE 700 A i i 8 5% 8] Marketing Operations, 15 7E
Fohik g LyimE A, 2@ E URL 2 H il E51 S 2B A,

i B IIRE, 57E Marketing Operations H it B 5 $Hb 2 i A1 L 1~ HIR 4 M 41k

57 % w105



106

2. XEARAMIEFH AR, WIORT EAE WO SR RIS, 155 B/ Market-
ing Operations FIF* AR A F IZH ML, LLER X sigx @R Ebric LT s
TR GO AT H SEAT B3R 2 st

3.0 i R ATERE OO R BT

4. TERUESIEGAEDFMIL )G, EFERHTEEMmAL.

2kt

FSE A Z AR LR, i AT AR SR AL, B MO & R LA A A
ik, wWHRGRARIR. PhAMTEEMNSRBRIGZE, Jok T AR
H IR R

Wi B2 A AL U el R AR SRR, K s A DU, ST IS A AT R P TR

HERETIULA

o IS ERAL BT A I, T AR R BT A S /i T & SE A AR R,
B R BEE SRR T A SOR S PR TR IC eI,

o WREA ST AR E SR BRI, IR AR A DU R — A BRI, A R R
PAUTR B <3 2 /DM B — A SOM o AR SRR AR 1E o 52 L,

o RSB TRCRR AW N 2 B, T RAZ IR - E AL AT, ik
T R RN Rz 52 B B 2 Ja s S RERRIA R 1L AL T

SERMCH G, &M RIREECK EECYEFINARL, X AF T LR I ol 3 (AR
M 7 13 82

(EB R Wit

HAL IR DT A AT A LR B e X b AT e, B RAER G Ll st Aw
LS s A o S0 o o0 BB O R AL . BT 3t n] UM BR ORI R AL, 08 B A
LR B A I,

R AR S R S BRI AR, ARG B LR Y DTN, R4 AT S B R
ke AAREHRRG 205N, IR 5T KR ] AT B R

RN, BHE TSGR R B R R AT X AR R, A S S B
T, BEHCAY 2 4 SR AT RE S VR AL B O AR AR

BRI G, AT T 1 B R R A WA AR, B C R SRR HEE, 5 i
Bem A E O, SRR BEIMER UG S MA A E s, R B E etk
H e R P AR A S, W I E R E R R R, R
HEH R AR, RGEaHME I

BUH B tiAE

AT RSO ARG RE IO R AR R S MBR AL, A0SR A R ok W] RERR ok A
RO TRANE S, B2 M AT Al 2 R JUTH 1M A2 M B o LR R

RFIAES

IR RO BGRB8 A2 5 TR A HEAT R IR, AEIBUH 1% R 2 AL AT 9 T A Wi
SR AR R AT, JRAS U VRSSO OR B AT A B A TR

IBM Marketing Operations i /7§57



iz

L ATIFAHL L.
a. HEFHRE > B, BB DL TR BRI AL T SR AR B,
b, WREIE B LU AL LR R AT, R L.

2. MR EBURA, JFMGREP i FBUE SRS BUE R, FRRER.

3.0 A MRS TBUREEE, RRHREGER, s R AR, A
WUH R A S, ke,

FR
B A L AR A R T O,

UNSRIBOH TR R TR RAE S5 (At IR aqe TARMAR B £, 124555 2Rl
o B VAR R T RRT A VEANE B SO RHA T IR I R 2. BEAh, FERESIHAE
FE—Ax, $En TARR AL E Bk,

S HIEA R
AT A A e 0 5 A AL R AT 5 — AR 0 — B A
WRRAORIAR, ARSI, DA S A AL S .
RFUES

PATR VA5 B e

o WL SR SR AL D W]

B IECERIES

o TEJRUA T HE AR PR 5 AT 1Y BIAS AR R 2R
« Hin#ikH Y

.« WiF

i pus

o BIRTLAII (FREERSL)
REHILL T %5351,

o XHERAEHFE AR R R A2,

© HEMBINE AR,

o COHrEEIR ERE RS

o RIANSHEREML MO TAERURE, RIS T EERE ok, Xy sl, &2
i B4 2> B — AN SR

o AR HISEERIR A, ROy HA SRR AL

iz

L FTIFEA M Y o LA
a. PR > B, BREEOL TR R TR T SRS A A AL
b, WA G LR AR SR R OR T, i R PR R L.

2. R EHRZIE R ().

7 = e 107



3. Marketing Operations &7~ il i #it i 5 B RE.

e FT TR A RIAS,  RIAAR U JF 4G F AL # PR A, HARE AR 3h,
4. BUUEIERIA P ERIEME R, A5 PLRHFEN.

A K G B B A L

A BR B 4t
A AR AT, LA BB I A
RFEES
TG, R TR,
iz

1. BEFER(E > L
2. PR AEEL R 6 B 550 A SR,

3. MM (%), JiE IBM Marketing Operations {7 (sHiiA M M fEN, #

HE.
FE R AR TERLE 55 0 A
SERCEHLAAE

R AR AR R S B A B SR B RIC, 84 RA Tt AA R RSN E
SERL. ARICHT U 57 AT A B A AR HUIAR . RS D9 B 5E R LR (U AR AE BT
BEHLE .

RATFUES

BRARGIE B AL G H T /R A H B SR RE R A, A AT IS ST R A 5T 42 Bk T
ST MR T EHNEM, Batin — A0 T HAE TR, F4E E sits
IENEFEM.

B B AR ARARIC o SE MR AR F A 58 . DAR 2 — S S AT I it A i o 58 Y 7
.

BT RAE #R AT TR

- L BiREIER

o CXFEHLIUEAT T AT I

iz

L T IFESE M H LSRR,
a. PR > Bt BRI TR BRI T iE SR SR AL LA,
b, R 5 R B R AR SR PR TT Y, i RT A R L.

2. BTSRRI IR B b 5 SERUER .

3.0 AECHHCE O R AR KO A BSE U R B TERE, ARG B ke,

108 1BM Marketing Operations Jil 457



R

BAE, ATHLERASH NESEM; [BM Marketing Operations K i £ 52 i AL 7 A1 38
H,

REfREE FHEERE
BEAC UL (T 25, TR AN B T RS, R AR B T R R
A DM TTRVHLISUE R RV, 4 A BT R R 5 U0 L A 0 I
[, DG T L AT S A A

RFIES

B E T HERENIEEEM A,

* IBM Marketing Operations i AIH L& FHMECD B THERE.

o TEHHRARLL THEERS N, HHE AR A aE A AR,

o HHEAL T HERRASME, 15T A AT DA B AL AR T R B I AT TR

UK

1 FTIFELE TR I HHE AR,
a. EFHR(E > Filk. AN TR R TR T 15 SR AR A,
b, WRELE THER SR IR R o], BT R L.

2. BEEBRE, FMCERD R EILEER SIS, RRATR.

30 A WURGESE TELEEER, BIRHRMNERE, A U A R R R Y
TR, SREREYRE,

#R

FL AR B B HFERE. IBM Marketing Operations [ 8 fit % &£ A, 5 FIHHLE
HHEIE AR AL TR,

EAa LT EERSREIATE
HEAT AR P HE KA 2 I, P SO 56 2 L A R,
giE
L AT TS A MR AR,
a. PEFHR(E > Bt SCEHIR FH L RRA TR IR AIE L.
b ALTFHEREMRHA A, FILEHE R, S AL,
2. b EBORA A .
3 HIAH S EASRN E WVER, AR R R L
FE VB T EGTIR ST TR, AT TR S,
&R

B AR ST O IEFE# YT, IBM Marketing Operations [n] B L A& d A, & HIH
HEM AR T8 SRR A, HARATT AT 470 R

57 = w109



=K 5ol Wi | NG2E i1

Ky S8 A9 FAT A 43 o W AL I, S RT D42 A2 A e R R 4 P 4 AT BA R Y At A
B, R A R SR P A PR T ST A

XFUES

— A BART RAAE g — A St o Be. P BAA) i by 258 30T e S A AR 32 75 M o 3
HAL, A A2 R R A3 P 1 A A

o WCRHEIBANEH TEIBA G A B ERSY, W 2R B AT LA ) 523 P H L.

o WRPIBE T R AT A EZ FIRA S BLAY B, 82 BB 5 T LA C 2 e A A,
(RN PN

o IAREIBE AT B SR AT RS B BA 3 BL A R HER EI 25 FIBA, DU FAT BA S B mT UK F AR
[E] 21 AT A BA S,
iz

1. %+ Marketing Operations > &{E > Hilt.

2. BRI (), FREEERLIT - R,
© PTRIRIEI =
© PTEZRBE RS BRI #L

3. BEFEINECH AL

L&
4.$$E%ﬁm%ﬁﬁ@ﬁ(ﬁ-x
5. MErEM AL, TERELLE T B ks — B BT A .

iE: PBASC AT 1) O o FoAT 55 st AT 551 [ 25 T BA.
6. SEMPTARCE, H G RESEOR AT EEOTR [ 2 H 51L& A,

HEETEREESHE RE

110

AR R AR R R R AR WAL S, ORI R O AR TARGURE, R A B AT
AR 2 S TR AR,

T SR AT A R B AR AR AR P A AR BE R B BT AR AT 55 RO
L, A TARRAE TARRARAE S5 b DL T I U e o,

% 23, GAREERE AR EEAT F5 1Y AL B 25 7

TERIBRAE X E#E TEREESHEN

IR A4t SRS BB A,

SR AT L H O | TS5 FU/SERRER 3R B HAE L AT Wk LS 2 I,

EERGEi SRS B ESD,  FUiT/SERRIFSaR i8] 35 & 24 Fi H 1.

R TS5 IR O,

SE AT AL RS IR AN E SER, SERRES SR B BB 0 24 /iy H .

R AL ANBE H LA SR O B e A AL, 20 AR A o B o A 5547

IBM Marketing Operations i /7§57



IBM Marketing Operations/ i {FFric SR
Al AR IC T Bk S it B2 s INAE B R T51%F.  I1BM Marketing Operations £ P A [A]
(07 R ATARIC I F: AHL Marketing Operations $RICH! Adobe #ric. /& H G T4 H
oh — 7 R SR A R R AT RR .
IBM Marketing Operations ] F A #% DA A — Moy X mit&l, 7%, T H 58 0
ZARICHHE,
¢ Marketing Operations FJ £ Adobe Acrobat "1#]J| PDFXCHY, A/ afRAf#H Al Acrobat

T EARIC T RER BEATIERE, SRS KHERE SR A AE Marketing Operations H7,

* Marketing Operations W] i & R FHANARICIIRE, DLAavr A ARic AT SCrF 2R,

PDF (PDF % — nt #8564y — N BER#E1TH8I0 )
GIF

JPG ({¥ RGB, A% CMYK)

PNG

BMP

HTML UL M2 firJ@ 1) Web 3 53

ZAGSRE, B B DR N R R R AR IC SR

XFPFERCRRE, WHERU T T

o AL R A BT EE AR AIARIC HEHOR W] IBM Marketing Operations #7iC
TH.

* Marketing Operations il FFRICH A IEATHREHI A G247, PRI A KT LR
BFHPTA R BTERE, Tl — ik R — (08 B & R,

FF Web ihmpyaRiliRic

AL B Web i B TH R, (H2SE LIRS

o IBM ARHUARICAZHFER S Flash 3% R Flash JEHET) Web 3l S E#EAT
Frid.

o BB TEHATIR S as i AL B U, HLAn CGI. ASP, ASPX f CEM, fEfnicd TH
HORREIEH TAE,

o RSCRFOE FHHE L0 p.

£ L3 HTML SUHFRPEROT %, WTLL B IE6E ] URL BEEE] & e SMERRY 2

PRICBH

ARATA VF AT ACE B IR AR A A B3 30 RE 1] B 0 L TS AL e
Faz Hl

IBM Marketing Operations £ %21t #2H L & A ] Adobe Acrobat Fric oAt Mar-
keting Operations #5ic,

g7 = e 111



XFIAES

TR LT BR )
o ASOO BT B A VR AL
o HBEXTAL T IEAESEAT A H RS Y B 4L A SR AT AR 1.
UK ;-
1. PN 2 0 5 B G 4 ) 00 ) AL
2. P EUA AR IR B 055 4 (B B AR NERIC.
T AAAZEEE R, EHE TR B S S R AE TS AR,
SCRRHREAE I 58 6 AT I,
3. MRIEEHZEEd ] Adobe Acrobat m{ /4]l Marketing Operations Fric T. B EFRICIN,
o WARLM RS AR E Adobe Acrobat #rid, W HEEFRIC PDF, #]LU#E FH Acro-
bat TR T HAZ W PDF W MbRiCHER:, AbHErRicE, &R EEER.
o WEPREER RS AL Marketing Operations #ric, I FFRIC T A A4 i EbR A1
. AR & BAR SR, NS K AR, ANREBLIEFE.
4. KAEEFRICIE O,

&R

FEAT R AR AT DOE AT A S0 SO Rl BB AR MARC R A F CARCHY DL AR
DU A7 ST SIS bR e, B AR IC B9 SR SCIF, 37 B oy 6 o5 BRI o 44 Bk 1Y
SRR A AR AR R

IBM Marketing Operations Rif{ Adobe Acrobat #xrid

Adobe Acrobat ric & FH TR 1 B4 i) — > e T,

N T A A Adobe Acrobat FricBifE, R f%Xf%) IBM Marketing Operations % P

WPAT AT 1R B G B,

o MR Internet Explorer 3jj[n] IBM Marketing Operations, 22504 317 Inter-
net Explorer 1 BEIU B HAEN] W &5 Wx PDF U,

o IR H Macintosh R Safari %4575 IBM Marketing Operations, A48
Mt T HAN R B, AXHEZEE, WS M 1 Apple Macintosh EfYJ Adobe #r
.

HF Adobe Acrobat API W[ RifRIE, MR LA Adobe Acrobat XKAric Marketing
Operations W YR, AB-24% Jo i il & W RE,  IF HIGHE M SO AR,
i£: Marketing Operations Hff] Adobe Acrobat Fric A3Z+#F Google Chrome,

Apple Macintosh tf{ Adobe #xic

TE4%E T Macintosh $#:1E 245 ) IBM Marketing Operations H#i il Adobe #ricHf, A
— UK R R R I,

DU AT M3E I TAE Macintosh #7248 1Y Safari W% 25 {# I Adobe Acrobat #ric
.
o BRNI4ZHET Adobe Acrobat Standard 3 Professional 11,

112 1BM Marketing Operations Jil 457



* 24 Acrobat T E #T AR E L W AT R, i DU 7 L B Acrobat,

- WEZEEHLKTHR > i&& > Macintosh HD > E > E4FMFBE G L
AdobePDFViewer.plugin,

- WY ZE Acrobat > B > FE4FMIHHUH LT EINAEREERX TER.

- W EREKRITE > &% PDF XXHI-H# R THREBUER. AT HF AR H M L
PLB/RF= M3, Y AR F 5P i%#: Adobe Acrobat PRO, K5, Hiii£Ep
B, YRGS A ISR, i R R g,

— BARECHMUAS Y Safari, 58 2R EIHMUASY Safari, Z245EM5E, JH3h Safari,
RIG, WYEZE Safari > BRI > &M, HEXFERMIGEGRT Web 15 =%
B, 7EFhAERP G EM Web ih S FiEFRERIF. Bili5ER. X R
Adobe Reader T Web ufi &,

e IBM Marketing Operations f FIHi it & ] Macintosh 5% ZRArICIER, B4R
fiEAR[A T Marketing Operations i /' 4.

o WURAER A SCARALE FERE, SUARTF s A Acrobat FricUIRE, IS ATELKE — A1
AR T B 25, DOTFESCARTFEAMNE (LU ERE SUARFE B AMNE )
i, REARRGEEETFRE, WRERECATFEINBRS, 4 Macintosh RN2¥E
FRIC I SCARER > A AR 55 2%, - H 24 P AE Acrobat T HZF BN, EFEBER
A,

o B T HBAR RYAEFRICH PR, mAZHT T ERICH 12
7N,

* BATIF PDF I}, #SHTH—A=H Safari &M,

* TEffi[] Safari WYE#FHY Marketing Operations PN FHFRICHIRERS, Ik PRURE 9 SC A A7
fi&HE Macintosh ] E.

o HMAKRIERR: — 1 ERS Windows T REIEARERE, B— P EREEET

_{E
Macintosh /] Safari V% #%/) Marketing Operations 7 fill 75 oA DUfE
FHMCERR R AR IC R, Windows EIFR A EAE .
TR AHBELAE Acrobat 4R E PDF, AT FAIH A — IHRAE:

o BAE Acrobat FEEEHFT ISR CRY, EARRA D (IR EE FR bR A — i,
e BARRT# T CTRL %) i% PDF, $RJ5it#:{&F Acrobat 11 Profes-
sional ¥TFF.

o BIRZAE Acrobat FEFHhITIT PDF, iH/E&umiats LT fir %
$> defaults write com.apple.Safari WebKitOmitPDFSupport-bool YES

Z<#1 IBM Marketing Operations #rig
it AL IBM Marketing Operations e % fff A4 HE 4711 R,

AL IBM Marketing Operations Fric TR DL T EISRMHE R, B A FIAR#R A1 35 Blbr &
e,

i AR S ANE S R E I ARIE SO, R4 TN BE & B AT DL B A AT R T

.

7 = w113



114

KERE

S ik S A R A 0,
# 24. IBM Fric TR E bR FIEE 1

Bl ik

i SRS, AR 0 205 e 0 S
Tk IR R SRS, 0 AR S BRI S X 1 SR
%
ATAEAE A B A,
{0 P e 100 S BRI S, ST SR 4,

7 S RINARRG, SR G 80 DL T P AN B

Q St AR TR,

Q BRI

&8 ot BN T A/ M H R 0 55 KD,

s st TRBUR AR ARICAT (47 S LR S50 B P 0 I,

= SRR B R,

4 st B B DL AR LI e T B B,

© ot X FRARIZE O LG i T

pad e

U RIS AT YIS R AT A S HE R
# 25, TSR FHIS]

I

i3

U i 8 #

PRBLIE IR, LU T 2 iy 0T I B4 T A o A SOAS R A T A A, TR
WHE T RTATUE, A S RS AR R AT TR B HE

TR Bk A

R, DIAE I AR, (U 15 ShE i s U A A A T A

((=pur)s o

PRALPET, DA F B A AR BT M A B P IR AT, Rk
B TEMESE, Al R E SR bR R I T S R HE T

IBM Marketing Operations i /7§57




25, IEMIIRFHII (25)

T i
(] FRAELUT B,
o . B
i BTREEIHEELE LR, BT, AR,
.« i SEHRLIGRTERE. AR, HROORUR S A 1 SR DA B
JIITEE
.
.« Bl B 7o 0/ S i 1
MR IEAE AR BT A DU AT, IR A A S HAl 0 SR BN EER R V
CHRIED) Ao, b gk, DI #7 ok vt g9 9L A B SCh 9
.
B H 51 WIRTERAR I H .
(=gl WRERAEE,
LAShA SRR AR AL,
B R BEE R e B R A B
URLE| WERAZBIBE P, FoREREC I,

g7 % w115




116 IBM Marketing Operations Jil /4§74



% 8 & ARFHRA

f£ IBM Marketing Operations 91, %] DL a] AT BA sl S 1) FH P 20 ic A,

[IPANARE N i N7 o V0 O e o5 1B w1 B Sl W (B0 v (R AR
SrECCAL HIBAAI A,

E TREOGEE S a] B BRI BARY 746, SRR 28wl m] AR A n] A B A L L

BT & H ORI B R,

i A B 0 AT LT 1 30,

o EEIHE AR,

AR E S

o MBS AT, B N B

o WmEEREMAE.

o BREAAESNA FEHEBOS G sGER AL HAREEARIIT G H I, (BO8IH 207
RKITAERR) .

W H A AT A A e T H Y D REVE MG R R. BUAR AT LA 55 ) A 00 i
N B AT BA P 675 Y — 48 AR,

AT LIRS N B I A O B, i, mT DU B BA I 22 VR T A

FESN BB IR b, 0] LIRAT T 91 #R4E.
RIS R ES N E S H

© MIH B Z AT BA AL 5.

© U AME,

o ISIAIER AR,

i MELAEAAET IHE P, RJE A R B A B4 1% MG,

o BBIATEIN ZE AT A B B i SR U N B, HARE AR T4 H 38, (X
NI H 8GRI 2R )

“N BB IR A T A1) 22 A VT AL
- BEFEARTRTF.
- WEAMR. AEMHEZRL.

» ABSEIIE. BALZVFRAY AT DL A 00 fo AR R e/ 2
XHEHE,

© Copyright IBM Corp. 2002, 2015 117



118

T RAEFAREDFMNHEERAMR. BEFTEIHA VAL AT e L
PR L - 2 4% P B SIS IR GRS B A €, TR 7 B S S0 A AT DS << A B2 8 23
+.

XFEEMEMRRTEESEM

o WERRIIHIE MMM, PR (SEAMENFTARRE R G ) Tl HiZE > Mar-
keting Operations iZ& > FIREX > ABIHTAE,

o Jmig R bint, M IBM Marketing Platform X345 ] BA A 53 % 75 HE {0 < SC {4 2 %6 43 Hp
N AN FHAATI TS, MHI R M T A VAR . AR, HE
73 #) IBM Marketing Operations & # i & F (IBM Marketing Platform % P
FRm) .

“TEFEFATBA K 518 T HE HR A A BA I BE T Marketing Operations H15E SLIIHIBA, 5 A
AR —FE, FET 0 AR al SO B 51 R 47 FR 1.

« HHYE Marketing Platform H2 4t TUHEE, A4 B 03 B /s i IR b k.

o AREBREMACHAESMIE R (Sof) o A0 NI H R EATZ i
HN A B 8 1 TAE R AT 45 R bk 2=,

o FECTE A, HBADARHA T B BAERT A i IR, BN 03 DU AR

. B 47,

EETE MR
T B P EL 9 A RIS R B DAL B2
RXTFIES
ST B, L TR,
iz

L L )

“TEPE AT DAL G2 X G A K 25 1T
2. PATRL AL — AR
o BRI SR EPAIBN, 38 DO HE 22 T e £ 48R, I >>,
o BBRE N GLEAIBN, AR TR AT BB 51 R AE P R AR L <<,

o BEHEU AR A, SRR PR B SRR Tk AR, AR Rl
BB 22 B % A,

i BIOERR L C BB S5 9 P BUHETBA.

3. W RIEFEY.
g ilNI o L S YN R R S b b
R

TEN GURIA G HN R b 2 RO ST B S, i, RS T eI 1%, IRABRH
A S Ve YN i DK

IBM Marketing Operations i /7§57



Member/Access Level Role Email Address
P Picasso (participant) Creative Lead ppicasso@mycompany.com

EIEHFIRA
AT D PR A A T 7 O 5 2 A .

VEFARIE > BIBAG AT T TG\ TO. T BAGE R 00 A SO KT T IIE 55
- QIR ZHI

o SV NG 5

o R AR

- R FIFIA

X O PN BN AR R S AT L BUH £ B AT DLl AT BA > AR 55, 53 Ahad wT LIKE
L5957 Bega 45 D LBt

HERRE o A5 0 S e, Gt RES AR B HIBN.  filtm, 26 130 BUAY 1K A A
SrBOE A 0 X — b R R 1) %4 B O AT A3 i A 4
HIRL 1R

IBM Marketing Operations A% -5 F1PAFISC SRR EAR, UM R] 4 7 3w 45 A~ 1 B2 4
AR,

P A A AR E A DL AT A

o XTI EEEIANRIESS, A TS R A2 B O R

o SRS RGN UG, R U2 B CE AR,

YT TAIFE, R E 52 1% 3 R0 Y AR B3 S CE AR,
o ] AT BAES Fl A

* MHIBA R 25 0 57

o Ta] AT A B B 43 FIC AT BAAT: 55

o SrECgE T AT AT 55 B8 7 Ao 4 14T A slOH A A BA.

1B\ 1522 T T

2 U AN, oy DA B, AT A 2 i A S P A A R

7 26. A 20T 1fT 7B

FB ik

Name WoRHIBAFFR. 1% 28K BAE I B S U, 2 A BE 4 101 H i B3 o
I3 5 It B

T UTEBONLEHTEL

filig 2R A BA R i e il ok

Hife s 275 A BAAH SR R () 2 RE 8136

AE B Ak 5 AT R 1 oA BN R, BN, WS ACRSE Adobe

Photoshop™ {2 — T4 i, X AF 8> & 12 M A AR AE 12 I A 2 0
— NEA X RE.

% 8 & ASAEA 119



7 26. AN ZE T B (2E)

FE i3

I g | sl T AR % 4 e,
E T BT EL

S 1 SR AT B A B R BRS04 5 H S A

BRI B WoRHIARY M A, RS SRR ER/EAIIE,

AT BA A 2 o i P AT DL AT DL T 44
7 27. M1\ fi B 0T 1T o Al R #AF

e ERER
SRHTID, _
R (T ) AR AR B
AT =
IR () IR E BRI DL S RIS
g
MR 10 ..
SR (R D=
I, s
I () R EE M A A, RAELIG
ST SO, U5, ol LS I AL e T
RN, -

StARE () SRR MR LI B

A% [ <A 51 % | Bk i 6 TS R BT L BA B B B B AR Al R B i A B Y
U X, ATRES R Hp — R s A R .

W, R () i ETE B A EL.

STENRI A AN e
HESTED (T ) LITENE AR TR .

i A0 45 1A -

AR R TE ARV AT AL, A ST RUAE A A 3 e A P s s i 4 1 BA
XFHES

FN ISR BN, E e AT IR,

iz

1 EFEERE > EBL.
2. FE“RIBA7FZ U b, PAT DUR e — R4,

. BB, A EMERE (T,

o BORIERIUA BIIAIBN, 3E B BN DU R HAw B, AR L e (f ).

120 1BM Marketing Operations Jil 457



3. SEEPH B E T B
4. PHEREFEERL

R IR AL

Al (A1 BB o] DL B AT BA AR G FIZ2 3, S o, 7 1] BAAF 72 H0 18] ] D Bl ) 2 6 AT A ) G
5, IBM Marketing Operations Fl1 IBM Marketing Platform #B0] F T4 2 4] PA % 5.

FIaZ B

NS ARG 0 2 AT BN A R L BAE e R A BA B AT AR R, IS AR AR N
IBM Marketing Operations i J'%5 %] IBM Marketing Platform 1,

YU

1. EHERE > HBA.

2. AECPIBNFIF R b, Al B AN, B ECA S R A AT S, i
P EIRA R on BT al A HIBA, A RAZ A AT L, BsrT e A AR I HIBAY
SRS

&%?ﬁMﬁ?ﬁﬁi,iﬁﬁﬁ@ﬁ(ﬂ;)
4. HLERINRREE BRI R,
5. AE“HEFEATB SRR f 6 T L, H N SRS UEATRS H ATBA.

E55 B8 RIE T

S5 BN, W] DLBEFRRAT 55, BT HEANITH Rk e ZRIB R 7 3, ] DU A
[e] {494 95 3% 1R 22505 P 2 P AR BA RS B3

AT AAE AT A 22 AT <A 55 B o RSS20 R B R B AT e 1
c ZEHESBBEERR

G BC 26 T BN AT 55 1 BAE P A 22 B A9 A 55 i b, 22 BB i v DR X 28 AT 55 0 Bl 25
AT A B 5.

© BRAIEZE D BERES

g Fc 26 P A A AT 55 s B B4 P BASE 5 < FR A9 AT 55 v b, SR FAT A B 5 ) A
b H O 50 Al — LS.

© R E S ERIESE @G ER
I B TR AAT T AT 55 3% (] 5 AT A
BEE B, 025 e £+ 42 38 AT 184 55 B BB 2 B 53 HI/ B B 5 AT LA 4552 I BA S B O 55

i BARMMES, AU AL 557812 BT R B A 3 1 AE 55 50 B A 3 i
BR3P AT 5575 I8 4% .

{55 e ph BE 0 B9 45 S SO RE R SL B, FUONPIBAE AT B AL . Bldn, S B sfe®
[ G FCAT 55, LIS EA RE A6 A 3 AT 55 3R (o] 26 R A0 BL A A A PR L, “ﬂﬁ%ﬁﬂﬂ

% 8 & ASAEL 121



122

BESHBZEMGENA R EEASEAESRELER. 0 5R &7 L M AL ) il
BUPECAE S5, AEJEAS SRR A b3 RE A5 KE 43 i A4 55 % [l 5 R A L Y BA A, 38 (Ui 42 18
ARESBBEEMS.

it Bk AT

IBM Marketing Operations [i) {F: 55 7 A1 57 A7 HE 52 (k-5 b5 HEAT: 95 (] A %y 6 000, %
THREAL S5, IBAAT LR A A A 55 1 g% ph e AL

T DA AT AR 2 U 19 R 0% b AR50 R R4 T AT A R IO
© ZEMHEMERBERR

g T D 1a) P BA B 53 20 i B HEAT 55
* BUG AT LAGRER I BA S EC A BR AL I BT A A

RORE AT A 53 AT DAZR B LB 87 HEAT 55 7 BT A A,
* B R AT E A S B R B LR @ 26 EIBA

JI 53 PR A A 553 [ 25 AT BA.

BEE BN, W62 6 £ 22 38 P 45 B L BB 2 AL 53 A1/ A, 5 AT ISR B (T BA 43 BL B R LAY
BTEHL.

18K B& I E I
IBM Marketing Operations X I H i 3K 5 {1t 54 55 2SR i) % ph 1L 100

WAZNT 2 /A e AT AR 22 BT <30 47 5K e ey R0 R B TR 1 R — S
« SETEHEERERENR
28 P LR X LU SR A3 PG 0 P AR B
* B G AT UM FA BA AR #3252 A 53 BL RO 0 B iR 5K
AT A B B3 T DA AR IR 28475 3R A BT AT AL,
* B AT LUK I BA 43 BL 9T B 15 5K 1R [E145 ] BA
J5 AT LIGR [ A AT 158 i 52 (9 35 5K
EHTEZ5E:
WERFEARUIH 2 52— AR, RS S5 T —A0H, Bz A=
XAEMZ 5%, W2z LUEBY5E sOZ U H . 1% HEH0 7 ol LLFE 215 Fic 25 1]

PR AT BAAT 5, 0] DATE) i 7 A0 B R ROAT 55 o ob, X RR RGBSR m] DL 7 30
H BT TS5

KRFULAES

WEHUTHE,
« Don J&“F MK AR B
“Eik A HAIAS T R R &R F S ERES UhE

IBM Marketing Operations i /7§57



+ AE2016 HEBCEE USRI E (0 E R - RV TR S5 00 R BB fE T
I P A
+ Don 2016 4k 5 5337 F (35 H A Bt

R Don AJE“2016 4FAKZE 5150 7 I H AU, At o] DIAE TR ANSE BRIt - it
"AL55. Don A U 2B A A AT 55 BT I BEFE“ED R - B MESS. AR
OUT, Don JE“2016 4FFkZE 55 7 H 1“2 5%, W LIAF A 5 H FIAE55 65
5|

Jho

SECEIBA 5

FE—SBHI A, 3T DURHAT 55 o Boa A BA AL BA. 72 55 — SER AR, s m] DA A C
1 BL A A 4L 55

XFHES

MR T H1 AR b Be 0, AT A 22 B ] DAt P BB B3 20 FCAE 55, 038 16t DLE S ABA
G BT 55

o WCRPIBANE T EEAHES BB ER LI, AR PN L B AT DL ] BA R 5123 i
£5%.

o WRPTBAE T AR AT A S E RA 3 BLAYAESS e 00, R 2 AT BA R 0% AT RLKEAE (T R 5
Fic A AT BME 5573 Bl 4e E .

o ISREBS T AR AT AR BB S BLRE SR M 4R FIBA, AR AT AR5 T LK 2
Fic 263 At AT 19 AT 5512 [ 310 S B B9 AT AT 5518,

UK

L EFERE > E5.

2. MERE () SRR T BARTE IS 25k,
3. BEPELL T HH T2,
o BEORIIE A EINATS, HHAr AT AL, R A R BT S,

o BIRITA S BOL AT BE R 23 e 28 AR T T A B 53 P AE 55, 3 Bl R B I BA Sk
SEHIES.

i ANREMNCPTA LSS o B AT S, EE T ECAL ST, e S A g
i, n: B A RIAME S5,

4. BEPITAENRCHAESS HE. SRR A SIS, RIS ARSI HE,

it B 20 e BT R U, AR AN A S BE B AR S5 B VE AT AL, 84— UL
Szl MG I =R ii AT 55
5. MPTEMEMES, ESEE T B — MBS R AT,

T HIBARCG HfE T H O 2 BCAT 55 AT 55 3% B 45 T BA.
6. FEMITA I, i Pl RIS ER P AT SR SC ] B

AECEIBLIEK:

ST UK 3 SR 0 MO 25 A AT AT A2 BN I . AT 18 5 Y VR T RUA g 1) ST H
RO BLHIBA.

% 8 & ASAEA 123



igiE

1.

ETH AR, R ERae )

2. e RFAEKEGERE —DAE, RGBT B 581 3% 32 8 — 4]

BN, DL 12 DT BA s AT BA RS2 B3 e 45 P 2 A 21
ARG AR T — R, IB20ZHBAA 2 B St T4,

B B A SR ) R
T R SO H LB % 2 VTR AR AT, 45747 TBM Marketing Operations Xf
GG, (UHE 1959 .

KT UES
TR T AT :

TR A S 5 T SRR N 513132 N IBM Marketing Platform if
fTEsEm, WA RPIRITRSZRTEMAEAFIIR, FXRIFAFELE, A IBM
Marketing Operations % P 15k 2 [ii] {(IBM Marketing Platform & FH5rE) .

1 BA5| 3 2 T#£ Marketing Operations H & SLIIHTN, 5 A RFIER —H, HREEEM
P BA A FT B 2 32 B T S50 A A4 mT AL,

o WATRLRE B RS 5 R A B HOR [l T H R0 . X8 PR T U R

APEATERINE), HBEROT, BRI BRI M,

o ViGN 53 G RHR, ARERIEBER L. Fin, #HUEERA ARG B

AEMHEH .

iz

1.

2.

B 20 19 ) SRR
wEER R RS SARE E ).

FRAEEA AN VAT, AR AT . @ E, WH A EH IBM Market-
ing Operations & # 5 B A MIFATAL,  (ERAR ST H 1Y 2 4 3R 4 BC 1F O v] REANIAL.

Bt BB R 51 2 S ) U

TEIEFRBIBAA R AIERMES, G BA B R U [ 4050 19 6.
fff FH 1) _E s 1) TS 75 A SR K A8 B3 R Bl 21 3 A 15 ) 44531,
MHLENEE LR 3 £ 4,

P REFEY.

R RS SHR M R 2O, IR R E S N BRI R AR O I B 7
H.,

ERMNBREZSHEANHAE
BT oA S 0T G BT AR S S . 5 T AE L 91 A 5%
HERT RS, DR B SO A AR NS E o 55 5k (R AT 2 43 B 0 £ 5 B BRI

124 1BM Marketing Operations Jil P45



WEE M, IR TR O T, BEER 255 B 0 PG A 0 BRT B, A A
AIE AW VFATAUN, A BEER L H

BT B JIF AT A5 A ol B AR B AL S5 BT & Ui, 36 B AR RES

LA RERR A, DUY R

BREAN (&8 ) SEktgnEssRgEg &6),
TR T2 R D R A — e il ok

7% 28, R E B

Br

prited

BA

DIHs R (9 BEIE: XIH BT
ISR S — AP AR
R E M — P

{E55 1 /i R % = Karen
it = WHSH

Ik & A Connie

DI R 9 P BRI E R
=M, RS HA T AR
.

T4 1 /e i) % = Karen
i = LA

228 Mary

e L I 1 €
SRS, {3 ) SRS O
- fi = WHZH
B EMRLAL S B ERIES | (5 ROV = [T
O — A

i = MALH

{55 W D /H % = Karen & N Connie

22 Mary

E WAL S5 Z A0 HoAb I, A AR AT DUE SCAE A S RE, ARE
ZEE, WEH %16 WM 1 @ SCREDMAEWE .

AT HR AR,

o U MO, (RS H ITEE iR,

o CPUEME PR T BUEAME R,

o WREGR: BT EERFMNLS. ] R B A 7 SR AR SR R A
4L 5.

OR:=E

(7 A 4R R R AT 55 B O/ B T R A TR 3 BoR i g R, T E, AR5
J B S H H I AT I R

29, “EPIFEFIAT I I S/ TR X HE YL g A

FBR i

AT 55 B0 0% SR ) 2 | 4 A AR Y A4 7R

N
BEAI 0 35 U H o AT A A A B AR B o, A & — A DR (YA E
Al 7 3R I,

el BEFF BRI AT 55 BB Y FR
BEA R A& IUH AT A A, e E — AR R (A R AR ] T
T,

% 8 & ASAEA 125



126

K29 B I BAT I G/ P AIEHE A AL DAY (48)

FE ik

25 o B A R T S T, IR, IS4 AT DAL T S
a.
o RSN FeStIMESHE R IR A B R0 H W BN 7.
o I LR H

Status PR BLITUE MR AS, AT HEFE BT R R 8 B/ S/ E A 1.

B VR AT 25 | AR 050 B W D S SR I B A B4, 8 Lk — A WL 1,

5 R TG {455 2 e AR BT £ 95 o T A €00 51

%48

F30. “FHIFEEIAL I 5 A G2 M A o e

4 ik

ERIAEG] | BUGRGR, W U B9 R X B £ T AR A I 0 £ %551
%

SEHTATN |BAES IR EME ARG, (ARSI, (5 TR B i
TSR,

B XY 0 7 7 ] B,

“IEFET B AR G AN ) TUE

2 RS I R 25 I H BB, K R A 0 R s 2 S R 2 R B
IF, o B 5 R ] 2 DU

iF: EATRE{UE F) IBM Marketing Operations H1A] FfY A L HIAI A 748, BRI R AR 41
ZUnRERR il T o] e IR AL

F 31 PRI E RO/ A T R T

FEB i::pu
e R AT DA LR/ P 53R,
o ABi%ZFEH IBM Marketing Platform (1% # D11 & .
o HP\FFEFT IBM Marketing Operations 75 S FIPA.
fi EaRBHRER MR, HEHRRREFME IBM Marketing Plat-
form FI IBM Marketing Operations Az S04 & LI AT A fi 2,
TE PR IR 00T B Ve B 2 DU, < £ R 0 ok Dy B R
5] S A
PRI H i O1/F ] | S I E 2 A B SR AR, W] DU BRI AR R SRR 41 3,
“ I AT PR B AT ERT R

E MESEAWAHRES () FoREMEMT TERE, FIARREMER.

IBM Marketing Operations i /7§57




EEHEE

5 00 H SRR, AT A U e 550 AR, B B 2 A A T 5 A
A & AR R A N e IR vh i LR, e TARRAR P, Z T H 4L
5.

KFUES

o - W 1] 3 B R R AT LA AT 55
Ry I E

o MIRH AR

« W REE A

iz

L SR ETH AN IR,

-
) phEEsmEe )
3. LB TR, W — ST,
4 BT FIIRR TR,
o BTN, T A B P, AR B >> DR
RS, £ & AETUE b Zhi AR
o T A BRI, e << JBRAE AN P R TS S B
.

o B GSRAINSME, 90 BN TR IR S B T .
5. PiREFEM.

ZHR
o 5 PA < AT A 58] 3" X M B RS BBk, < A B3 BB I A R Bl IR 2

R E R A

Vi RRAFTET AR L g me. g, mEAATAEE. 3545,
WoREMEHE. EREA A EMZCTT. SX Ui n fan AR E 2, HigT
2 AR T X R B i 2 g, #5 2, WUH B AR AL A] RE 7 2 A A Y
il F €, XG5 0) A A B A FR A7 [ 22 ).

IBM Marketing Operations & —/MYME T H, JH /o] fEFF ELAR X 10 H 177 0] %4k, fif
Ml Marketing Operations, ] DLFFAS[R] A% 52 3 [n] #1553 B 25 551 H AL L.

IBM Marketing Operations XJ 4 05 DL 17 [0] 2 51,

# 32, MR Ui G5

Pl ELE ik

Brf & Prax g RREMEAPAE, @R EURENRONR, Pra&EmHE Tl
AT S XE RSB A T4 45, B, e P AR o s 67 2 4 X 2 9 TR
PE.

% 8 & ASAE 127



K 32, MEUTHLH (4E)

A ELE iR

Z25% ZH5EBHEATLIEEXS, (HARREHTTHIE.
XTOH, 20 SR IE R, FEBRERI T, WMESHE BT A 5
W RATHNZ 5%,

EoRE (OO XTI iR E @ W IR, (ARG T4,

H)

IRARSEE SR QIR IUH , IEATER BB A &8 O T H 138 K
BTy (OO X | 2405 ] DU 2 8GR B E SR, 1R & MBI 58— ViF 5K, AR5 Bk
K) Jr PE U AR B Z 3 R

WAL (OB X | S AT DL, 4 e S5O oy FiC 2 f A TH A i
#t)

A, TUH PA &SR BT g, i, mmeai A biE, 2 A
HA T2 5F7 MGG, w RO — 80 A2 7 Ira HELV AR, s0E 4
H—#r N2 5E R,

BB
ANTR] FE) FEL P R AR € B AN TR] A R AT AL,

AR AT RV AR W R D, %0 IBM Marketing Operations 2 51,

PATR B dtd T AT AL
« BEFARRIFR
HA BRI P AT DL RN B IR
- WEFMR. BEMiAEEL
FLA BEVF A 7 R DA A 01 AR R 1] 5
- RABSEIEF

FA BEVF AT ALY FE 7 AT DL A @R B30 FEAE 55, I HL T LA ] “$ A 420 ic T AF
R BEAR A XA E,

RABSE T
A, A SR F 2 A FRI o S BG5BT A
RFIAES

SrBC AR, EERLRLT JLA ]

o TR K BT A AT A R RN E B 2 o4 HL A B RUAR ST XEERERS, TR AR RE
AT BUE IR, 2l % TARTAR AR (T HoAl P el 3 — S5 B, 18
A TARRAR IEAEGE .

o RARENEHE LS BA AR AR, P AL 5 (A,

MO TR, WU AR,

128 1BM Marketing Operations Jil 2457



Uiz
B
L fidgAesETERG (Fe),

i AURIH RS, K a I AV G, AR IgkSE, B0 R BUH
AT 43 P it 72
K B2 BT A A BA S 5 0 58] 25 40 L 25 He 4% B AR 45 LI
2. MR FIH A AN LT
o EIA SRR, TEEPERmER AP,
o ERMEANMAP MM A, FEEERNESE.
3. BETRRE.

B 2s I — A A IS AE,
4. HKA,
#R
TR, FrE RS A i ieB il s 55 A e B TS5,

BRERE
S5 LA ISL o 2 G GATH L 7 €.

T Z |l

AR ERR L AE, EERE DT LA

o WERMIER B R T BB A, X8 A AR 2 AIRE R . A
B, e ATTE o B 2R AT EC R F

AREBR E AN A,

ARERRZC R T TR A Q. DT Jemiz e i e Fn, o83k TS
et o — A,

ARERR 20 O E TARRARAE S 1 .
UK
Lo W R IH A9 N 57 B
2. ST LABR25 B0 R ] 2 A

C ERERSUIG, LR REEEE ).

C EREWHEAE, BEEEREmERE F )
3 REERENE, WERE <<

PR B I BEFEBR KA MG B T A BEIA, RAT I — S A HE, AT RRE
BrEmm, SEAGBUEREIZMAE,

4. PHREFEY.

% 8 & ASAEA 129



R

LI H /B R R 2 kML N BRI R A TG S 0. R
SCWAEN BIAI @B,

mINAE

Wi H BT A # s 2 M) e BORE T H /R - A H A E, fln, HBRERA
Wi H B AR AT R A E A AR, R DTH QIR R IR A, R4
T H BT AR s HES I E i

RXTFIES

Ay, EEERL T LA

o BAREIRMITH RN ME, AW, XHNRENASSEUNEELZ S5=E M
AR,

o A DURAERE AR 2 0 T B 0 H M @R AL, AN RE AR TR H B 5 IS 0 A 15 H £
o B 224

o TEXIUH MO MBI HE 281, BH MELsre. ZOEnEme, iftEeEe >
FIRENX > e, EUAEAMMATVFa B REVT MBI, A5, al U6 G i 2
B s e mE

UK E:
L WY I A5 R,
2. BRI AR A

C EEMRSG, W REEE ).

. ERNEEEA G, EEEAEaemE O )
3. B U R PR B R B
4 REERNNAEG, WEND >,
5. WREEH

ZR

“TEFEIH /BB R AR 2 ML N IR IR A T B 0. R
SCWRAEN BRI 512k,

BARDEREIRE

130

S e SCUEL o 0 FE 5 RV AT, i FF AR A B0 L2 B4 T P s £
TR Al

FESE ULAT 55 2 |, 200K TAR IR e B o0 WG b T AT o5 MR it I B2 1) i 1%
A AR S50 FC A . X0k ) HC BT 2 A AR A IO H A 5K

IBM Marketing Operations i /7§57



KXTFUES

HEEU T,

o EBHDUAE R B S LR A R SO R F

o CPEPRIH RGBT A SO ER S RN 51412 M IBM Marketing Platform 47

WA, RS2 TENMEFR, FXRIFMGEE, HmERN IBM Market-
ing Operations & P R E A& E (IBM Marketing Platform & ¥45r) .

o I DT DURE PR T SR BRI RO 8 A E. R — S A mT DL AT FA .
o LRI H RO LT H P AT BA SR AT Marketing Operations H 2 SLIIHTBA, 5 A

B —HE, GRERLF 9B AT RE 2 52 BRI M A A AT AR,

iz

1.
2.

oS oA~ Ww

e = IH BN IR,
T 25T B R [ S LA,

. pEmeaE % ) RENTH R,

&
o HEHREE/AE ) RIFMEN A,
B B TR BRI E R O T R B X G HE,

i AR AT AR OUH AR O A R AT, Bl T -2
BRI AE ZE A A B IR, SRR SN H T RE R S B A A
P 158 P BA RS B3/ 8 D) 5 91 A P e AH BT S R 2

B3 ESRETR, ARG DN YE 2 I A b1 s T BA.

BEFE N B AT i >>,

Jfr 88 A B3 55 P BA K 73 Fic 2] BT 18 £ €.
EREALR 4 SR 6, HEIRR IR E A EEDSE T — A RSN IE,
P REER.

% 8 @ ASAE 131



132 1BM Marketing Operations Jil 457



FERI S b, AR A AU H B, R RS S H . H e i
A AR it 1 A FTEET H D s 1L T Ik

T B A LGEH M H ks TE. B, ZHEEamshmimEsm g, DX

FHoAt AR E I, a0 I TR 2R i A

fEmT DU DU J7 208 i H Y AL,

o BAIDIGEE HIIMEE R &8 > Marketing Operations i&& > HJA/HT
Bl&IZE.

o ST RUTE < B P T X HE R R R H DT A,

o BN DM mgdg Rk U H P BT WA T,

E BN

H 7 7 DA ] g ot ik 45 i AR A I, 5T DU il H B 40, - DL 2 St A 2 =

KF IS

MIEEFEH N, AN T AR DI B 2R,

JUE

o EFERIE > BHBELUFTHH .

o BMIH, . RIS 195 T E SO H K, 3 S BRI,

o ELEHNRBE SN, S CH /a2 B, kg E > Marketing
Operations & > AH/EEZIZE.

[

THE M H AN, R ERE > BB, 5, RHERESED (5 ),

o BLERFEH R (WEZ. SORH EEDEH ) MR 2 (Eans4E, 2 5
Ahr), i s EE T,

B [h Rkl

fnT LU il F B AR 1] 2 (9 S0 LA 2 SR oK.
ST RURE A LA O A BE H RS

o BCE HIRAIIR B I,

© TERA H Dy BB e,

ATRUFEH i/ Rl 2B B i (12E > Marketing Operations & > HI[h/EfiEZ
&) LEREA.

© Copyright IBM Corp. 2002, 2015 133



134

# 33 “H /A £ & 0T A9 7 B

FEB

i3

(R ENE!

FEAT Lo sk e H I s K — B K — .
R AR,

— s H

ol RIEE H ks B — Bon o — B s — K, i 2 H Bos 8 —
S — K (RIEE AR H osreH i) .

RN H SR . RAIHREAE(E.

H Jy a3 9 B

7

T DA AR H I L ORBBEE RS 4 A%
o R CBRE(E)

« JiH

.« 2%

VS

H Dk or i 4 18
£

A RAE H G X S i k&

P — B AR AR R A B e O s A9 SR 1R R . R I
MR T FONRE AR T B R R, 0, SR 7emiH
TENERENE, IEAnT DIBEREI6 s B 1E m g 18R, fian, ani sk
T A E B S R A, I8 n] USRI s A kg 1
=,

HEEFN M
AR IX

R BT I TR 2 S R AE AR RS AR I IX

WRERA Z AT IR, I AR e 10 a] 55 Bl B B [ i X
M AR, WAREM T A PR — X, H8 2 0] G e I DL G AF B e =
[A].

PATR 2 B0 H /e 18] 23380 B i iy R B oy JEE 0 AN T 7 A 5 A0 Il s 00" X i A v T
A C#4E > B ) |

# 34 H /it A1 28 & 0TI AT 5 B AR E 00 X i HE o Y 7B

FE fiigk
H Py &8y i SR 48 A | 2 H P/ 1] Zeise B GO b, AT DU P I e X% B2 S 7o 1Ay i ] 24 A
Jy 1 RO, s — A A B SCARSIEIE H .

T A D LTE
};{:”

FE BB AT X B AE P, AT DUGE R 7R SO R () % BE 7 Bk i ATk 48
B,

=i o R TI WIEEFE Rk G R H . P tE, SR EMATHD EgG
TP L)L e

BRAR S5 I 7R | BRI H R AR S5 I SRR B R, BErPULE,  SRJE R R i AR

R WA, H (LR R e Y AR,

TS AT REFEIE,  DUR BRI 15 AN e 00 %o 4 HE vl A
# 35, B E PRI X i HE Y T B

FR

i

T AR BV B

B R AAE S5 (5 B, B IR (XA 55 T A,

IBM Marketing Operations i /7§57




iZ BRkE B HiEn

KFUES

ALGE L H Pr/e Rl 2 B DUm kR H BT A R T, i B LG
et sk gase. B, R &M IBM EMM T4, SREHRES, SBRH S ER
TR BT — RAE B B % B eI,

YU

1. ¥ E > Marketing Operations ZE.

2. Mgy HIbAEIZIRE.

it B g/ T £ 5 L BT
3. AE“H P/t Ial e B ut iR A6 S
4. PATFHIH A — TR
o B RIEFERLIR AT R E L,
o AR R AT RERIRE DU G SO EORTR AT HT R A 1 B
o FUEGE DGR 1% nUi,

B RBHAE

s LA S H TGO, (R B OR b AR B — Ik i .
RFURES

e
ST DL B T b AR (R

UK
I BEFERME > BB

FL B LB W SR 3% AR e T 1 /5 i 34 0 B 1 o 34
Igf

L& .

3. PR IR B A B TU T AE A TR (5 5.
4. AT T A — TR A,

o R RLIA A

« RITEE DU

o T RHAILUE 5

7R

ERERC YA, RS« H J/ R 2 B R F R, SRR SR & —
B, HEEITH I uUE i, SR SCE R E A .

o= HE 135



B [ BB 18] 2 41 &

WA e TR L, Ry DU 2 H VSR . B AT DLk — R B AT
R, BB RS — B B,

I (R AR A s Xt & (BN M g R I H . 7 R e & CAnisshmiH ) ) #92E
LT FOAS AR, X Gy Ta] SR 20 2R, Bk T S e A I [ 2R AL A

BAXGAEHH BREE N DI SRR, R0 AR BRTER S B,

e WCRENH T EE T A ik R ERAS BER, AR G Y JE P

RTINSO b

VEFEIH] 2 1) H A .

o J: Baa—H, HPWEHIIRR A BEHAEHSED -, XERTIEH
JI3/0sF 1] 214 8 0 T R % 17 B T

A BRBAHBH. BRIVRK—F], RXIH K.

« F WREAHH. BRSIRRF], AXSHRA.

o WA WoR—DUHE, LG AR TR ERE firstMonthInFiscalYear, & H3II/RA
=3, ANGHAZEE,

« B4 Ba—1HEBE, KN—HIn, 2+ ZA%HK, 8H5R—51, AN
i eSS

E RE AR TAEM R AT — K, HARR A SIHRAL T A5 HIRZS. S38h, BRI
HImE, K o AE TAERE B 2408 (GIanes5sh 45 ) . IR 2B o<, I 4 ue
H 487, I REASH] .

SOREL B H AL E

136

R

H O s gt A or 9 %cdle. PRI B S AU EEE A & — R HOTH . RV
TR E B RATESIIIER (3CAR) , SEF ARG — Btk (BE) |
BT 2R — A A%, PSR EANER - e K B IEH,
IR R R AR H, IR BaR-EH. AE«H P/ A £t & DU 3 E 1,
% DU AL FLaONAT, BATIER L

AARE SR A e H . B8 g iR xR (HE, I 2 e8it)
(AL F 5 sRAER ITH ) |

WFEH A — A A LA
* 1-ANAER: BRUET-PMRINE. — DX RAEHHBEE N 5K,

 1-REE: 80X KCFRIERER, EHIMAH PG, RS R H W4
S, AR H P LR S A S B B ARAD, R R A Sk DU ] A B
Z

RS AR TR QTR S ARG X RFR, BN MR
B, R AR TR 445 (B3 a )

IBM Marketing Operations i /7§57



H LB & miy
] ARt 2 5 14 7 AR B E H D sl T Ze L p s i &
B ITAES H /i R] 2 it B L a5 B A AR X0 X A AE P e S B B AR AL R AR
WA ZE RIS, KATPEFERE, ARG EMIHE, 77 RZavtk) (kT4
A H b s o &) B s k.
Mz, W LA B R Jm . B, T o5 LR e
o BFR RART
« AXUE: CD, {5 M. EHH
IR R R VEXT S RIEAT 0 4L, R H Pl A R e R EAUE (CD, {5

AR AR GEZON NJA) & —Fhigi, NIA XER T A6 87 i R 517 @ M A AR A
X4,

HInh A f s f N A Es— D EE. BRESIraARE (CD, fFH<, R
PEHA NIA) DL 1Z(E X R A B,

i AT DU I H 7 5T A RAROR A B AT .

BB ERIRF &
i ) R PEL RV F D RRTE e B . M T 0 7300 5 0 R0 )
.

HEBM T EE.

o XSRS H T B BRI G H IS

© XA ERER L,

o A LIARSR SRR PR A SR R o € i n X S R

o BEARHYBARIE R R BT 51 54
- ZedmlA ff FORX GAERA R Aom BT AE R H TR,
- Al A BN X GAER AR A TR H ISR,
- JedmP AR FoRXRAE AL H BV Z TR,
- At FoRxT AT H e 2 S5 45 R

ES R BRI FIF AL E
LV 7 A6 2 4 AR A M A B AR5 B AME SR, VR St 2
AT BRI F R HEA (5 0 1195 B AR B U 5 o /1 2 P B e i
P AL R VR S 857 1 A 25 0 f .

finee gy SO T A A D U B R R A R, TR R R B, AT
RITAF, HPISCRU & LUT I,

o L% (I:I) ol B At (ﬁ) e
o fESPRiR
o B
VR 7 AARME T A G RS, AU, U E IR,
o= HE o 137



« AE5% (Ij) LR 7 (ﬁ) 155
o WAL HIH K 25K

o BEIZAES A H BT

© fEFRIR

© AR5 AR

2l =)7
BT LUGRAFRE S IS 20 B0 H D bR ARL A H it mT DL 2 0 s (9 17 6 DA R R R
EHyT7
RAFIES
SORBCYHTH IR TRER, i AR HTML %X (ZIP 4505301 )

UK ::
L BRI H O,

e H LR B x4, RIS RSN, - n] DA LR AT — 057 b ATk i
o MBS, ERB. AREFEEFIL

. P

- FEL HE. SH SRS SR TE S, REREEE ) g F
DitRE.
i R EH R I L IS ATH s o S P A o A Ik
TOH BAR A BB GO0 A] RE 2 L s A T H 5 4 A il R
i H'. =
2. HIATENER (7 ) FRikEFRH.
3. PUAT A — IR AE,
o FLEATIFLIST IR H 7 4 ST
o P RTEI ISR B H DGR AT B E ERA
o BLEUE DIE AR IEAT S A 0 DL TR [ 20 H fr s,

ZHR

R YA B A B I 4 SO VAR rp, SERT DL FAT T R R e 0o s 4 S A a0 AT %
Y, Wifivilal H 5 HTML GUE, A RIFE Web WSS 384 & H AR T — J0f E—
B, ARG T AR E e, A AR LUAH B HTML BUf 6 2 1% 5.

138 IBM Marketing Operations Jil 457



£ 10 = W&

PRSI T A MU TR, (4 S2VF IBM Marketing Operations F 7 7E35 H A7 Br
A7 S E S T SR H AR S A Bd.

R, MR B FE . SO s A MY T AL B R E A TS sh eI
HEfEE T. IBM Marketing Operations J& 41058 REE, KA A 78 4% H 9 A5 £2 148 £
AP FEE TR, ARAT 7R 26 H Y Marketing Operations ]/ H L H A 24 1) 22 2 AR #B
A DA 0 Gt 4 D A

F T DL AL L HL 7 A% (7 B 31 3] TBM Marketing Operations A% . X FEE
2R Al DI 2400 H B08 TG S ARG R T a0, BERAIRAS 1.

RYEEE LB IO, WA ] DIAE TS E X 4. Rl 7 ZHIHE B -~
W. BEHEshIH s TCS kiR, WR4A“HARRIGHE FEKM” (TCS) MFEKRM
K. IXFEJE ] IBM Marketing Operations-Campaign £ (I 7 GE G @ & 4515 shi0i B |

Bt QIR AR PP X AR UEATECE, & BRI, RO xR 4l A Rl DO R
HEF LB A A AL, SRS, B R0 P i vl DLAE B T 378 B X R ok 4 R OR I
H kR AT T

A T RE S e, R REXT 7 BB e AT S 4

W& ZREE 7730

DA 7 AL B R RS IS, m] UGS AT, MR AT A g 4 B0 Kt (£ BN TE P,
R B VF AT AL, A8 20] ARAT BT AT iX 24T 55

PRI

WEA DLUTVERTAUA REAL B A, SN SR 2E8 B, ] 4 2 B

o EUSINAT, U E R R A AR IR, IR, iR
RTINS AT VF T AL

o BEGREEAT, AU E R RGBSR LA AR IR, A IR R G 4 )
P VFRTAL.

o BUTHIFPRINGAT, SR A AR B TR A AR IR, g A IR A
2 A VR AT AL

o BEMBRAT, G AL R R IR B AR IR, IR, <R
AT R0 B RO A% 47> VR AT AL,

EEH R

F G o B Ik R g 48 IE A P g R AT, N T E B TR ShI H Y H AR T R
A%, R BIUE B RS DLEAT 25 5 1T0J BE R A AR AT

© Copyright IBM Corp. 2002, 2015 139



EiTHhRigR

Marketing Operations K (R77 R BRI H &, %8 H &S0 & gl SRRz H
i 001 L1 I A S € o /v o o

A&

140

TR — & — B ORA LR, Bl FFHEER.
T HFAS A IR 1AL A7 3 SRS I A 45

R s W A T B

o BRI, WYR, AEESLEE N -1, LT, S-THRE T, #
A[TERE S i A BT FF4% Enter #,

o nEMFEMAbRAE, R Rk, RJE TR Rk B R HEE S FHERF
KA. ARIERAE ST R, — IR R,

o nlE IS AR SIAR L, B RSk, A8 S B B B 9 0k A SO 1t A A 44 i
1442 BEHE e A5 7wl B i 51

o ]S o A B bR R X A HE AT OB HE . TR AE B A A LG WAS R iE
A .

o ] I B0 8 A A 0V SR B R )

fLEA

7 36. WA

=l i
PIE S IETE i

SR RS AT, (25— 41 B e — 17,

SFALFREITH CSV UIF.

B A 1 T A R 5t B LR 5 93 B 9 8103

i 2 s L DR A .

WHXHEATH RS ST R, BESA: Sum, Avg (F¥) . Min
(Blhi/ME) DL Max (B EcR(E) . 2 BRI, TR ETa
Tl AN FUR U B RIAT, OO D7 2R .

TRAT B HEI PRAT 18 Tl 1 I A% L .

M B E| |

T4, DR E 4G shi H rh 4@ A H A5 B 738487 (TCS) @ M. e/
IBM Marketing Operations-Campaign % (I A GE €18 & 4576 sh i 5

£ 37, ME T L0 (R T H bR oo 7245 PIAS )

= iR

E o At TCS H i A17.

Eg Sk 4 TCS iy FiE1T.

IBM Marketing Operations i /7§57



37 YA A ((RT B T HL 78457 FIFS ) (28)

1= i

B8 MiEx TCS P A7,

il K240 TCS s koik & Campaign, LLEHURR P BETH 4% ] AT,
AR ITIRZS M Campaign FHRL 2R f5c B Y SRR (TR BT 2 H A R

mEAN

PG TT T, TR AT SOR . ZAT R R T RSN %, R AN &
wa AR, X AT gAY 81, n] o X — A B TRAT IR AR B P 7 G 4
.

RSN H AR ) — HP M, REH BRBiRE S, AT TR, iR H
TAEMFE RSN —MLEN/ N =M, XEPRICHER AR IR,

% 38. it Iy A LEF

1= i

|_=j+ gii[l%ﬁ I IEIAT A B T A9 AT R, E A G D7 K B e
Eb S AT, (R — 51 B R DA — 17,

E R s BT ANAT

?(; Eiﬂiﬁﬁﬂﬂﬂl&%ﬁ‘lﬁo PRAZISE R MR 1Z AT, A7 PR el A9 PR AR R AT DR
I Hl;ﬁﬁiﬂiﬂ%iﬂﬂﬁffﬂ‘]ﬁo A7 A AR [A] B PRI AR AR AT IR A,

E PRAT BT 1Y S A £ P 20 8 07 U

E PRAT TR 1 B ik [m] AR P 7 =K

'E' WAL B LU ARAT LR BT R B9 BT S e [ AR Ry 5K,

SAMBEHE

L [ [ A DR IS I K, R AR, AT DL S g3 B (AR ) A S A
3.

iz

L 5 E B AR RIS,

s )

DT 2 B E R ARERAY CSV S,
RSO — AT RSP R, e P B —1TRAREITIE.
B R TF LA SO A BUE LB R A AR,

A

w10 = Mg 141



W2R CSV s AT A SRR H FIECR A, Ry Bl sl — SR B iRiH B I%IH Bl
AR CSV SR T8 Y 2 531,
6. Ll SERLLSCHAINIEHE, 1 [B] 2 R A R,

=7 k-3

RFIAES

AT LU 5 23 B (i A A X AR il i DA AR,
o SHPTA T (CAREAEE S TR ) |

o SFHBRWRET LSNP A 1T,

« FHTAS (RERES])

o HS TR WUF AR ORI AT, ISR AT A B AR R R IR T R
HEFP Y, IR 25 A R0 RS2 AR R A 7 BRI HE P 1Y

iz
L 5 3 B A R A

2 dgEy 1)

3. AECSCH T B RS HE A R DU Ho — T,
o HHFTFLIAE Microsoft Excel H1 7R SCAF,
o HHARTEDUK SO R AR B R A
o SR DL OGP XA E 1T AR S R

RN EHELZ HE URL
5T DL B ATE] URL. 9407 HL R

RFURES

1SS T A R A T LB, IS AR R AR
B,

UK

1 5% 2 A 0 BRAT A Kbl B R
2. WARMIE A E AT, I BT LIE B T A e B AR
3. BEFARERAN B — AT RIME,

AR A PET A, e R R AR R PR A AT DL R R BT AT
4. Bk mEE.

Marketing Operations f# Fi AT 258046 18 FHHS €19 URL,

142 1BM Marketing Operations Jil /4§74



POBRREATIE 6 iR s ]
USRS AR SRR R WA E A7 Rl o0 A, IR A J AT DL AT ] 510 % o A% m £ 20 10 AT
G,
RXTFUES
SO0 R BRI AT 4, 3 e LT IR,
iz
DU BT 22 A0 B 1 R R A%,
PLHEER.
R RRASE. ERH A, RO,
TERR G SR 7 B e L AL 51,
AL R LR S O SR AT T A,

A T e

%10 = Mk 143



144 1BM Marketing Operations Jil /487



£ 1 B MHEHENR

7 S 0 T A 17 7 93 ik P T SR IO A T A, T
WG T LR (BRSO ), AT DLl A AL (e R R
S ERE P BEE R R E )

R LAV AT, T LG B 0 i T B BEG J 3l 1
S AR S 2 T R AR,

o SURIE TR F T AT T T A0 T AR P T R

o WA E A TR AR (R, G, EAORE. SR BRI

k) .
o RAREBE X AR E T E X R A IR, i, AR A E. IR,
ik,

o TSR AR B, I UORIR T A0 R S5 R (i, TTH )

o GSATLMAE TR, BB R B T R G S T
BT AL A LB AT 3 30,

IBM Marketing Operations 737 6% G i 43 B B s SCHY, - AT SCH B L 21 244

P R, SRR B T e e s SORMAL S o 2,

AR HIRER

T8 G G MR X T 5 A X R 0 e S0 R . A B DR R T A R R 2R
M, AT E X SRR B — A SR, HR 5 H A0 s P9 A O T BB ey

T T G G,
HIFE HX RIER
T B X G AN 5y — A B 2 AT X R B, SO T R 4

ST A 5 B R B — i G B
MIAEHI R LA

T E N GBI AT E A 5. BAE Y 2R T8 0 S8
MR Al T E 4 56, £ Marketing Operations W, T E X R SL0IFR Tl ks
B Z,

O Sje
[GELESE &St
WIE R R%4%E T IBM Marketing Operations 14 &% 7 IBM Campaign, &EF /it
XoF G AN [ S T,

TR AR ) 2225 H A% Marketing Operations, A4 %81 24058 38 61 0] DL & — A E IR T
WE R G RO F N e sy, (B)2, R Marketing Operations 5 Campaign 4
B, A LRSS T — D RERMN 2 AT TS EEN 4.

24 Marketing Operations 5 Campaign %M}, @8 FA R LI

© Copyright IBM Corp. 2002, 2015 145



o WERGEMRGNE NIRRT s B8, IR AR ki Marketing Operations i
T s, HMNRERRP B LD, AL LAEmmGEE, HSH
IBM Marketing Operations F{l Campaign S35/ .

o WREHREME AR AR mER, IArmilst Campaign HATHEH, 5 H
EHES R B ML, A AR M EER, 26 (IBM Cam-
paign JHFIEE) Y T RM 0 —E,

) R A ARG B D1 Y R G PO 1 i B A BB UL

WIS HINR

BN R R E T EAAA, T 78 S xR I B AR Brp i A
7 AR T R A A B R .

FriaZ Hi

WARAT T 2 BV AU BEVR TS B A0 4. MR — DT E Bx R,
WO T E X BT

Ul ﬁi
- MG AR PR AL AR A T B B R T,

it BT S X G AR ) 81 DT
2. eI EE,

i 1 DU SR AR VAR, B0 & 1% B G 2 T I BT A A,
3.0 BB, AR5 HEREE,
Bt BT T T 3078 B GARAR ) 5 B 5 — 2
i BT E R AT AT B R Y E W U AT B BTA TR S X R AR
EAOWE AU, BA SR, B SIS Z A R T BUX SR AR R
4. SRR SRR BT A R
5. SERUEC BRGNS, PATRAR Hrp — TR AE,
o BESEBURRAAN R, RGN T E BRI SR UM, B T
SR TSR,
s BEN-DSIAEBN ZMEE XS, HREEREFES], KR YT
%, SRIGATRLE W R A2 0 C e se 78R, AR A B s 4R
GIETEEZEDAE

IS HNRZ L5 AR E

146

P B H AT s S R & — iy, ik S HAR R 2 A f R E G0, %R
H R IR, PR T E N R G

XIH, RS s LR E

o ZIUH BT E X 5

© GITH BRI E # 5

IBM Marketing Operations i /7§57



X HERNER, RS F LT

© SIMZIEITTIAEEX SR HAL T S0 R A0 5 45 1] BE T 78 B X 5 R i 2.
TG BRTZEEISR: BiTE B R SRR A A T X 4

o MERUULIRYINE: A RUE ST E S R A IH

© SIFEIAIINR: WS TTE X SRR T

* S| FZTAYEERL: AR A T X S A R AL

e 5| X%
ST 2] S O AT X S

I H 2 5 AR AE 2T 3 S X RO AR B P T E R S 5 B U7 i

HRIE .

o e UEETEHX R ITH ST E X R T SO R — A T
REYNA. B E SO0 F o TAEER I, 2B E SmE s &,

© I WEETIEH RN IH Sl E N R AT ES, TS,

EEFETIZEHENR
S 3 1T 5 91 BT O S e e T 2 T

HRRE P TTE S X 482K B R EEHERS, TBM Marketing Operations #7E 231

W IR B SRR, FUNR PR,

o BT R, BRSNS — AR, BRAEEEEIRRE SR iU,
mn, AR 2 SO H SR A — TR AR T — ik, BRI 0, AR AR [E A
— 0, GEREEEUIIR A, R RO i By BT SRR DU 5 R AT T R SR A
RAE U Z [0 % 3), RIS A B T A1, (0, RS AR L5 i, X
LI PR FE.

o fnROE H B1 R T A SRR TR B R ok G - T E N R, AR LRE
FRE TR, KO AL,

MERTHIAE HI R
SR T A AT IR %, B AT LU LIRS,
TRzl

WNAA BH 85 5 — AT E X R R B N &, IR AR REVEAT MBS,
AR R, RGP ER TS B X 4.

iz

1. MR B AR e 5 AE B B 14 T 470 °8 B X G i T 8 A X G AL

2. P AR R AR TR B R 55 I B S R,

3. AT AR T (%),
4. 4 Marketing Operations &/ e AR EM BN IX T E AR 20t 1 R RE.

511 = mgsntg 147



T—5#ft4
R DU T8 B0 G 0 2 R o AT BR . BESKBLIZ#RAE, i fidi Marketing

Operations T HA% ERIRHBRIZTAT ( X ).

B EHITR 5| HRINE] R B MEIT

148

FHURIR A% ] DL & 50 TS E X 49 5 941, IBM Marketing Operations {# 13
PRENRF E 1 T8 B0 G LR R — 0 5 | IR FRHRE 5.

RXFUES

HEBL T8
o MFRPEER, ASHERGEHEN T E N SR,

o ATRINHREA T E S G5 0 7 BLAE AT U0 E, DU LR 0 35 — Py i 26 1Y
R E X 4, R 57, XA AL, P o R A SR E
TR ETERN ZEMHCRTEER,

UK E:
L Fe RO E A T E X G5 R Bral 81 ) 2 5L ol 1
2. WERTWEWM RS AT BALR G, WD R Gtk ETIREHERSI
R7EH, itz
3. AR E MR GIHFBALT A, 3T TSI — DA
o BUNINAT, EUIREIGEE T X, ARG RARRMITERR. AR AL TIaE EX &R
BT,
o HOBIATT, WUHREIZE . RIE XTI E IR,
B B — AT B R 51 R Y X EAE,
4. BOEMIER, SR P - ETUR,

o EXMWHEMHMRMATAAER: EERES R, WARRSE. REMRD
AW T E X SR AL B S5 1. R BRSO T8 % S s 1 LA
SN BT

o XFTSE XS HUE R, ARSI R, B — B Y E AR AT
K.

ARGUR R LR,
5. BRRWYEHEXG, WG, WG i — A ar
o BHEZ TN GIFCHIXIEHE, 1 PR
o BRRPTHER ISR G, RS
o BRHIR U T AR P BEXT 4, 3 By KA.
Pz E s R = HE T E N R 5 A7 Brb. RES T 24005 %7
BRRZ AN EHN S, WK S PrA S &,

IBM Marketing Operations i /7§57



HEHPTIAEHENRSI A
SRR 0175325 4 X0 55 400 589 6 L ) 2 LRI s 72 B Oy 3OARIL (0
R, PTG LS00 A

BEER (“EERVEDNF)

A B T 37 S R PR AE P A A B R B A B — AN RIS AR, L
PER AL RIS B — KU IE X R, BB — R E Mx -0, R
JE A REB IR R,

EARTFHEERE (“H5E”)

CARAFER Ty R E&ENTIAC a8 80 5 2200 Jeai & A~ 748
&, N, tnHEA Creatives il Envelopes Ti¥E X 4288, 4 T Creatives
#1 Envelopes [T A CARAF I 0K B BES R,

% 1w migEeg 149



150 1BM Marketing Operations Jil 457



% 12 B REMRTE
IBM Marketing Operations % #0755 @ (it A A8 B L2 A7 i DL S 56T ™) LAY 5 ],

1E IBM Marketing Operations H, )% F= 1R G TE .,

o BEPT PR BT A P TP B O Y S A

* N2 Marketing Operations & B 0175 53 BC 45 9% 7= 1 42 4 SR m) S5 52 3 7 AR SE ) o/ ]
B, A2 AT DA [ P I 1] 26 v 5 9 7.

o AT DU SO e R R B,

s AEEE TR AR,

o WERFEF BT, Gn]DIAE HAE T 56 BUR S A H E.

o RN Marketing Operations HA 48 B J5 W] BUA RE B & 12,

AT DL A e A0 T s s (1 07 XA B P R ™, SRR AL T, IR BT R,
IBM Marketing Operations D)% Z5 0 & SR 88 7=,

# 39. TR

LB i
AV IS e BT R s R P R BT . AL
i BFRGIR AT,

FHZAT ARSI HE S, 5 B 1%81], PR
VA RHE B W AT PP B0 B

7 A P WRER RSB R ARG ] 24 1A AR 0
FEIE, AT 4 s [ A

B S RATAEE R, RO BT A7 2 h R TR L G544,

] DLy ] ZE R ] ZER MUgE 5=, {424 IBM Marketing Operations & ¥ 01 7£ 50 Fin 45 %6 7= 19 %2
ARG W R T T RV RIS, ARV R] .

Bt & AR 1 B SO G, K BB A U

i W2 IBM Marketing Operations F A & FLE D7 [RIACA REAN 22 .

M7= 5 = A0 B BB L A 2 g ]

BRI, 4B, IBM Marketing Operations DL 8P /5 957,
RFUES
T WO AR, L T R,

© Copyright IBM Corp. 2002, 2015 151



O ;-

1.

HHRE > &=

B s BT Ay ]SS 1% () 413K
MR AP — AT,

B 7 2 i AP B AR

ooono
BifEE|
§if53
R

[RESE

EEEREAREG (T ), REAERE.

Bt DL PR, X T A EL A R DG I A s P PR AR 9™, 4 ik 1D Sl s A 58 7
i,

)1 g

ST L 1] A A
KT UES
B[ PR NG, WAL T B8R,

iz

1.
2.

5% IBM EMM,
LLIFRIE > R

e i A Z, EE  HX LE R DAL
AR AR RO MR, PEARIT. MR AL SO, SO R R B T
b,

AR PR AL 5 SO, i i U 2 A A B B A S e

SRS (T,
BV T
R B O e

FPRE R A ER.

HRAF A

152

WM =0, RHES W R =" i,
F40. R I LT

FB it

B AR X BE R A AR ) 2475,

fifig MG R AR, SORPE AL,

Brfi# AT RO/ 25 A B DL FH 15 4 T A N HE R A A AT
Brfid.

IBM Marketing Operations i /7§57



K 40. PR FE W AT ()

FEB

fiig

B AR

LTS A i, HBOH SRR B ERE. A5
e A — RS, A ] DURAT A7 B R A

#ffi Marketing Operations [ g I# ™ (019, & HFHRTER B3
AR Ry R,

i TlH% Marketing Operations [T & AR 416 43 1 48 38 DA 48 2 I Bk
A A,

K

A LUZ 5 73 B B8 0B e, Y PR X e SC B SEIN, IBM
Marketing Operations 432 E| 1 7% 7=,

o I HE )

i N AR BT P B o .l AR BE R — AR,
SR DU VR B2 P B I 1% B AT AL

B H

GBI H O, SOE RN AR G Sk DU H B
e H .,

A HBILUG, TR L B Aok i B 3B S i ol 5 #.

iF: Marketing Operations 2372 0 ] BT A5 & Akl A, (HE =)
REARESHNFEACAT B, BV IZAE I H W8 5 7= o
MCEHAH B,

A £

AT RRA S, TR DL LA ]

o ETFBIE N VIO,

o BREMENT, G- ADRA, HRAS i,
o BWEGHIEME, HRMAKESHEAES.

S

Bl EE AT IR I P S G, P L A2 E

BEAE,

o XM FEVTERSCM, ETBON LB,

o TR mOIRESH T Ae A, WUy B % e A A
i FvE s, i, RIS — AR, IRAE T REAR
Tt PDF SCHRE R, DIE AT P 5] LA & s,
IBM #iY 44 ] PDF. GIF  JPEG CHAE W@ -, %
FEOENIEM,

o ZEBEEISTME: WL BEk — A BUNRAT S, RTES TR
PRI B T R A A A R RN S B S0, 1%
FEOUERIEM,

X B EEE, DU R SO, R R A E] < 5 5L
" XA,

REMTEEM

ARUEEZEEUM P AR E %" i E 2FE, 1§20 (IBM Marketing
Operations &2 ifEm) . WEREH L2 E ML, HHELLT T

o T FIUYE SCFER K Ep
o AR PR A

o PR T — PO EE R AR P ST I Bl LA AN R AT SO

% 12 % wemweE 193



HAE SR AHAL T FORIR S 0 57,
RFUAES

USRS G e o T — AR, TR ARG A A R, TR e v
ORI, VP IRLA 5 s 7= 2 WTTRA R, B RS B R B
HHCE IR R, ARR VORI T RHRAOMA, T L E 1 f,

UK ;-

I PEHBIE > BT

2. WAL BRI Y 0

3. W B BE,

4.$$ﬁﬁ@ﬁ(f%,#ﬁﬁﬁﬁimﬁﬁ?&°
5. e, B AREEY.

&R

BE K DAG B 22 1 2 BT E B B B RA S AT IR AT

N B 7= R 7R

SR AR NS 7= A, T AN e 7,

KT UES
TE R A LA

o AT RAFERRAS D s e s s B o R A TS SO B B T ARAS
o TSR AT RRAS BB, B — RS RS R 2 IR

o TN B I SRR A N, K 2 AR Y B

o MR RRASEME— 1Y, S REM B 1% BE 7 RROAS.
FLNINBE =LA, 5 5 LT 29K,

iz

L BEFERE > #H™=

2. BEPR T AR G A0 B A0

3. Bl SRR 7

4. BlETRIRARR ( iFLiE&ﬁE*%EW?EQ

RS A FR T BOK B SR E] T — A 5.
5. Bl SO 9 _EER DA BB R OR
6. N EHSE, R D LB AT
7. Pl REFEBUR A R

154 1BM Marketing Operations Jil 457



T—S#t4
WEERAT, AT 2R

RIS
S AT — ST S LA 24 0 AR A RE T OIS,
B LA L TR,
E4L RS

Status iR

X FORGEAE T ERPIRA, e RbpT A B # A g e, b R
B BCE B E AR 1.
L — WS, RS R,

BiE TRV T HUEIRS. oA AREMAIZ R, EENZ R MR B
QAR OB A A2 R 57, TT LUK 1250 BiUE — BN,

TE I AT T O, AT AR SR T LAVT %58 (AR
BEEDD AR ), (HRE ARG E.

JE A5 FORGE AL, B AN REVE I SR %5,

UARAZ B M E — A g (g, mE SR e AR
Xt 4eul A,

BRREFRE

AP IR, DAFE R A i R R sz v,

iz

L REERE > #

2. PR ARG A B A

3. Ll B UCHRAS A B 1 44 7K.

4. Il EEUREIF S HL AP I — ] AR L.
E AR SRR R 2RO S AR I, AR BN IIE ZE R, E
TERE A IRSHE AR, SR Ay Bl il D B e A BOIR S, i R IR B 7E,

5. RIS THHERACIRE A, AR gk,

BEA”
L EAE SR, P BT AT LU R M %
RFULAES
HEFRT™, WU THR,

% 12 % wemvweE 195




ST

WHFRIE > H™

A EERI T HE,

B AR I B

PAT A — TR A

o BEFVDE, RGOS TR

o BRUEEE, WHREGEE, WCRERA TRV, 808 AN E IR
TR BB, 3 6 e,

o BLRAT B SO OIS0 P R A R AR BN R VR, 9 A R TS el
%, WEEHEBRAEA. WREEATRAZIHNME, K5 R GRE.

5. SEMERE, ERAEE TSI E D,

R m

BERRFTHRICR
BT HPRE A E S W, I B A R R R A AR DL T T
SRR R ik, B Al LIRS b TARAIR SIS 2R A 1T Dy s ic .
RFIULAES
ARG LR, WM TR,
iz
WHFRIE > #™
A E EERI T HE,
BT A [ B
o TR,
VU R SR i B8 = BB 1T B sk, BT sk R B BOIRASTE R, RRAS B R
o X 7 rp T B BT A B S B e A AT AR
5. TEARBE T BUR T HARIER L AR LR T H e,

&R

N ek o HL W), SO R BT LR P e R e T R 2 R
BRI

il S

AN INF =3 M %
HESCHE I LSRR Y T K. BRIV 2, A AT QRSP
XTFUES
SRR AR, SR R,
iz
L OIHRIE > F
2. SRS RIS RO .

156 IBM Marketing Operations Jil 457



3. RIS R R ()

A S SO e i
4. JESCHE I A SR,
5. B RFEM.

ZHR
SCHEIRFT T, BRAE S R] DA 1250 e s sl #% 2h B 7=,

AT 7= 1) 5= DUE AR M RR BF AR 4 k
S5 LI 7 B U M 5167 122 4 B 7 S 3.
KRFUAES
Ve S e AT TR,
o UTRLEELATE SOV, AT B MR o R P RIS
« TREMIER S .

o WPEXHIRBA TR E. AREETA E AT LA SO BORE B, R, MR
B SO MY TF AT AU BT A AL

FENTE 51132 G AP MR B 7 B e, R e LT PR,
iz
L R > &=

2. PR AL MR Y B RIS e B
3. R R A BT A SO IR 7 55 1 Y S A

SLRE M B = B 9 7 S A
4. AT (X)),
5. ¥4 IBM Marketing Operations 7~ B M BB H 5 B RE .
EES
JIT IR 7 RS e B R 2

NHE = RERRR 7 7=
{ERVEPIIA &, B RMIRGE . (LR, GMARH B RAe e, HmERaE
SR HA 1 MR VPR A A OB V7. TERCRIML T, S TERE V781l
PR B, PR A B I

KT UES
BT B R SO e, E BB,

%12 & wenwerE 157



L EFFRIE > HF™
2. PR AL EMIBR BB R,
3. L B BR A B

4 MBI (%),
5. TR R T

B FI R VB RS B RSk

R EEEAT G AV I AL, Al ATAA 2 A RS sl B 7= A S e
RFILAES
TN = H1I 32 GO R s BT = AISC e, 158 UL T IR,
iz
LR > &=
2. JEPRELE B S BT RSO T B,
3. MR E RSB A S IR BE 7 55 Y R A AE
B BB B AR M ALCE, XA H B I AR,

Sl |
4. PEBIMZTRE (),
5. WEFEARE R R ARFEE R EE G H iR E R,

R
HARHFATIF, BoR3Crsisg e,

NE =R Fh R =

158

ENE=ITAE, BAERBhR™. B, ERA S -1 4aefme, maeRaE
AR H A A R SV AT RUR A A RS Sh B8 7=, ERXFIOL T, ICIE BT 513
RN, REEMBE A SR sh 5™,

KT UES
BNEE RS ES, L F R
UK E:

1. EHEBRE > &~
2. EBAEEBN R I E.
3. Rl ER IR,

13
4. PLEBIMZTIE R (),
5. W H AR H R I AR TEE Bl WG B AR E SR,

IBM Marketing Operations i /7§57



SR
FR FSRATIF, SoRSCrE e,

% 12 % wemweE 199



160 1BM Marketing Operations Jil 457



£ 13 & fiE

£ IBM Marketing Operations 9, FUR-2 BRI, Jr & A00H 19 9% . AE6fE TR T
Bzha, BRSPS, A AIH K. Marketing Operations L
SrBCEIAE TR, TN L AR A A AR AN SERR Y A6 9% BT SR B 0 S /YU

Marketing Operations B 5777 S HII0H A FUE (BIEEX L85 5l g HA A F 09 BT f &
k) . e, EEEE R T R TR R T AN T A E AR RIA S, [, A
IR IR U N PN R = R A VNN I S 12 R R U S N a i D
(PInE ) aTRESRE 77 %, WH DA RIBUE A 5 (U 98, UGRS3 0
UL L 8 o A9 TR

7E: {024 IBM Marketing Operations Jii ] T W 55 BEH s, %A nl H.
g3
AAFTAFEG ST, WA AR NRB. A0 s E 0 I AL

Marketing Operations 23 B 4 HTA4E, 3 ORI DL & B 8 KL% Market-
ing Operations D)3 [ T 45 WF 4F i Tl 3445 5.

FAEVE RGO A a8 3 A4, 3 ORI E R T B (. BRE
{1477 SR AN SR FACVE Sl 9 W 45 2 S7 07 S AT UG8 R 498 14 24 il 4

BE

FEff Marketing Operations, @Sn] LURHWFAFAN 9 B, HOPelZE . Salitil, 7E
BRI E I, AEE RS IR RIE Y R T

AP I B EANRRE, AAavel A AR BRI Z R, T R AIE
A — IR,

B, AR — RIS AR A, IR A% RAER T R SRR R A E R

PURFAIRR BT A H . AR A DL, R o0 B DS B B 7 RAITH A
AEUEATHESE.

© Copyright IBM Corp. 2002, 2015 161



MERE

AR ERE AT DAL B U1 A9 77 35 T DU B IR L 07 SR RIPUR, SR Y
T i 5 R4 IR BE R R TH R, J7 SR AN XA Y J2 IR G MR AT Y. ANV 0T v Rl 7E
B, WEHR, WH LGS 7T H #9 @ .

ARBERIEZEE, w20 r B TR M5 163 TR 1§ L
SR N

X POT LT AN H AR HERE R, P SRR E A1 A B R B
WAENE SRR,

BInE THRXIHE

A B AR AT UM S s, B T AR H
KT UES

fan, SRR — 4 AR, TR S . T DA
Wo R VRSB 272 K1T7 %, FFmEEAJ7 ol % &,

S VTR E — AN PR E S RE, GRS 1R &,
DAGEFRAHHT & 7 S8 . H T 98 R Sl ) TR 2 Rk RANIH, PIEA
Tt i) Rl A A B

T LU 7 AU 0K U5 B < VTRl ) R 23 Bo 4 7 SR AT H

162 1BM Marketing Operations Jf| 4575



iz

[ P Rl PR 43 i W%

- ORI T R B

WI5 R HFIE (RE, 3R aMe) R4,
- TRHE [ IE CRE, SR M) 23 Ho W .

S S B S B

B K E LM E

AR AT E ZEN T 1) 7 I H e 2 A, HRT LTINS SRANIUE AT, AR A
HIRE ERR SRR A M. EHESPT A BUE 2 s, T DU X SR #2007
Ei

RFIAES

GEZ M E T TSR 5 162 TRy | T N RRITE 0 . ) IR ERE w5
GiJe VO FP R & P AT, IR LSS X AT LR EA R 2
PSR ES R, WAL, TR SR IRIAT IS, AT RLSE A L
PR BN SR ILEFACHR] BRI, B imkAi) . MRIRZGITh, 16
WH, J7 RAE RIS IS, R AT RR A 7 B o BCER A TR k.

nT e LU 7 AU 0K 19U B AT H 1) _E 23 Fic 2 J7 S8R0,

iz

L QI AT,

2. KU H R 2 A7 SRR

3. SERHRIF R TR AT BRHLE S W, BAE, SR DU 27 ST H 18 5E

Pir i B 0% 4 A

MBRITX]. 77RIIAE EEENTEE

BIEER VR, TR AIUH Z IR A FEREIT, SO G T X R A TR AR 2 32 2 R0,

IR 25 SO0 RN X R 2 (8] e s A LA 77 T SN X P 3 1Y T

o SOM R T X G 00 B L

© TREHSHAHT AR,

© DXL BHEEREAETHET, BRAE, HaiEdE, FXHR0RTTHX
ZUA, (HAS AT XTI

i, B 2507 SN 2 18] 849 E BERs 72 LT J7 TR0 X R T
o VERIRTRI T 2000 B, R Ry 8 DX 99 Al 2o A I i 2,
o TTRISTHAFE AL

o TRV RSEAT AR Bk B BT, LT EN T R P BR X LR, S
T A LA A SRS,

o & Fnig A

1E IBM Marketing Operations H1, TR P 2 [ A TUE O R, ik P AARHALMI
FonE, MmmEMART .

%13 % miE 163



A H W55 00 R B AN E W DIFEAN Y B AR, HUR AT DLERAh X R 2, W]
PATE] — B AN P @ — R, r R s,

% IBM Marketing Operations HIK F [ 215 8, 1ES 65 183 WYL 15 &, 11k
o

MEAE
A7 LB UG e L AT P LA,

- LR (ﬁ ) RRAEUE, SRR TR, T S s PR A 4 A R
S R SCH RIS ER S H A TRV B AR

12
© WAL "‘E’&‘ ) WRARE WA A, A Oy 83 AN B PR R

VR O EAFIUE BT U R B AR Rz R O R A AR i A
WM S . DI, 2 B alOOE AL P B 25T A8 B R A S A
BRMEARLE, XAERAZEDR, R T~ IR 2 AT
VEWFAF X R, AN T

i PRI L O T ARG U N CE, SREEALT, HEERIE
B — UCDU B 2 X A WURE RN, K 27 4 w0 4 IEAE 6 RO RO, LB R
FIT A 2 T U A4 1) IE A {6 T 9 RS DL B =24 i D AE 6 A U300 B AR AS BT B B TR
AT IEAE AP A R i . AREZER, W2 %167 IR « Hisn
FohA o .

TR T
“VHR T B R A AP DL R 7 Or RIEAT R B A5 R

P RITUR BE5 B T T A& LR %53,
o CTHRITRLE AR AR B PO RO,
o TR AT R RN 7 RT3

“TRIFERS =

“VHRITUR B &5 2R TR B R e BT — 438, 0 v R s oy

KPP EAE RSB IATILE., TR R S A5 R AU AT R R 5517 DL

o CTHRIBECREE LS. EILEIET, U RIBUE RS SR R R R R
WA R TR VRANOLEDR HA o L i Bk W 4F RO S . I A B, R IR
PRI R B A,

S L T e m iU S PSS T

o TR Rl H R T S R

o CORATEAUR VR ECE B ATRYPT A BUE 8. BARZ S OR S, (ERA BV
FoRB AR, BIVGE RO = i,

164 1BM Marketing Operations Jil F 457



o CSEPREATR TR 2 H TR S ST, IBM Marketing Operations 18 it & 52 2
REVE S S0 PR 3 AR AT, O SV P B I A T A SRR, R R R R S S S ATk
B A AEAERT A IS 56 2R,

“RE T

BTSRRI RIBE S|P 5 H Z RN, F140, TBM Marketing Opera-
tions 3 TS PR el 25 TG AR T BN A

AR A R B S VR AR, (ERES S A T A G RITUR 0 55 R B A 4
FEFITTRERE . RESLE O F s T RIGE R S8 AN SR i 2 8 A

T O R 58 Y A S i n] AR [B] fY 5 9,

© EARDEITE, REIFRTHRIPTA E R AR K R B2 A o0 AR B 9 77
RSN BB 2R ) 5 58 20 T AR B e o T R R T, IR AR BURE O 1
B VR B 2R R e T R

o EFMESETH, KREIHE AL AT EET, R ERARR B, IR
BOr MO, IO AVE R B8 22 588 4 e LU A il 5e 1.

© TEARMEETH, REVIEREROE VR I A T M E I, VR ET A R
M A, PRI T, THRIBA & 7 5 T ARIBGH SR 8 77 &Il LR Y
A

© EXRBREETH, REVIFIRI I B AL AT ) B R SR AR, T T
W ETAREA M, SR TR 5 SR iR B 2 [ AR L G S &R, R
F Al B AR T T A SR AR BT R B

E RN A — A AR BB SR, AP RS SR BN A P ik
IR NS

TR R
“T7 FRAFAL TR A BRI R B AT BUR AR, TR X A Ty
R, RIVRBEIPRCH . RS S, PSR E 43 A9 S AR Y 205

EVFRIP - b, < RBMAFRAB R TR, WA R0 N4 3 i
H. Sk, Bk BiEEF 0 H L, IBM Marketing Operations {13 i HAC 7 %
FaxX 2657 A A TS

TR AT RN AT T AR AR L RV E R, IBERAE R
i NIPES 3iS i i D 1K A v S 0 VYA U R S W S e S 2 e SR R S I L
7.

E J7 SN A TR R 0 S B A A R R AR SR, X RN S
T AN H 25 H A7 XE RS,

“TTEBE R
7 EIE IR P R R AR, (EAETHRI, O AN E SR RS AT
Ja BRG], BRI R i oA ST R T R R, (H T R AR
WEIR o i A KT EEE I H B9 15 8. 7 BIRIRIRE 6 & — M K7 BT I
WANE,

% 13 % miEg 165



166

05 G U LR B AR 46 1 T T8 LR 4% 3%,
T RBUL R R R BB,

o U A B AR SR T I AT 5L,

o TN R AT TS
BULTR I EiZNae

TH A7 S PO s R TG R KRHE. LKRBE R R L Hx 5, KM
AHCE 2B B AR TR B 2 0E. BoRE AR AR IR LR E) B AR
X G B,

i IS B AR AT S E T, O ST B B AT O
“TERBERE R

WIES NS ek SO SO S N W S0 Y& RNy DR e ¥id
B 9 B VAT,

O RPUR LRGSR IR T R WA IR i B AR LR, <Tr B
FREET R TR TT SR i F I N BRI, VRN DA RS S R0 D 2 R I
Wt 4 L B i 25 i R T 4 ) 3

HERBE LG RO E TR LG R MRS, B 7aERETRE L, A
RKETEIATINEZER, WS F 164 1 1 RIMBEE R .

I E M2k
7 T 000 F A 507 8 60 6 B4 0 A R LA
I F A R P00 L7 S A 2 B AR R0 R 8.
BRHELIER, HBH B 165 T T ERA R
“TERITIUFRER %R

“T7 BATUVEAN R B RAETT R EE X A T A AT DS B XS R T T
BAL, MAJETHEEE T RA9H

“T7RATIVRANE B FR T R A BRI R ERYSE =R, AR R R SRR ERIE R,
A RATIR A E N E 2 A5 E, 2% 177 5 r 47000 )

WA T RESRFHATI, AT IR B 2R A 26 — 50 s B M7 I F IR,

T

- me
. & o
T

E DUH AU i 0 P A B A AR ] i BRI Jr A7 I 4 i B,

IBM Marketing Operations i /7§57



“In B &R I

“UUH PRI R AT R AR AR R R, R R, (B R G
HHIEEMR— A, BRI BRI IR i o0 A T H g R, B iH
PR B IR 20 i A AL T I 1915 B

“H R E BT R B TR R R LR AR,
© “UUH MR AT R AR A BUR AL,

o CTUH A RS R R T I HE TR .

o CTREATIVEANGE A H AT BT,

HXRBLER, WEH T L
COMTRE AL, WBEE 164 T RIS
COMTUFIH AR R, WEER 165 T TRRAR
© T IR R, B 166 T PR TIVEERR

ME B

PR3 R AR T W0 95 v S i st ok T H, o] DUGE P 790580 93 I RRCAS 6 A Bt 2 i
BRI N RAEARR R W5 A RevE, W LAAYE 2B AR SO B BB A, L
POXLORRA, BRI, Jr RO FoE A A

\-\.
ks

(i ABISERRA T RIS () Rk Ol MIBR A BB AR TS, HFIHREIR
EE AR, J7 S H AR, ARG, AT DA 58 MU RRAS UK AR 1E o IEAE
/17, TBM Marketing Operations *Kf 1EA£ 6 F A RAS 9 53 e i) _E B B BRI S0 52
F i MILE B BRI T 4

\-\.
ks

HSERA TSI () tBHPTATSIARA, IEAE &R 1 BEEA I AR DAL
TR, IR AR RAS 1 2 FR LRI,

iE PR RERE B, AR AN F B AT 1) — AP AT I TR
INE P A RAS, (B S RT DURE 003 AR o B o i 25 A7 DAY < AR, m] DL T 99
B RAS AR KR 58 S AR S8 . A REZEE, B2 5 166 Ty
TrEATIOENGE B A0S 171 ST T A gAEAT I

i BEFMEBRBUERA, LAEAEERREI R 2R, ZaE, Wi
o MR, OB EARIC N IEAE S, AR G R TR IR e AR,

ISR

HANTR] 5 56 W 55 I QT AN R B U AR, SRJA, Al DA R B SE A DL BE 4 f i 7
URTTC

KT UES
BREBUIIA, #5855,

%13 = piem 167



168

O ;-

Lo PSE R, J7 R H Ry mE i m R,

h\-\.
ks

2. FERRAERR (), N RIEIE A A I A AR 1,

pridl]

fiig

BIEFTRRA

B — A>3 1 0 A I DL g 4 07 SO AT
I

R E )RS

Sl 24 T A AR H ) 53 P e I LA i 6 7
AATTFIT S R R, 07 3 X A A 2 T
PEAT AR AR A .

MBI £ &2 i R A

MATAT WA 4 S T AT RAS, - 5 LA g 07 50T T
filAS, AR EAL T PR S b — AR R U
EHFCL, A TEBIA M. B, sk
Efr D MBESEG A BB, AR
AR A T, PR AR RS,

3. B RRAS R A — A ME— R T A .

BB A FREAE A N version #x7, AP x WWIZWHAEH LRI RA SR 1, B4
A TN RS 2 R e Z0ME —, B [l IV 4 Fp ) 22 BT LUARTA],

4. B SRR BT IR A A o B,

5. B RTEFF SR LAIR 8] B FE TR,

T
b Bk F3 S R

BUAE, BT LU RSUAS T 1 81 2 5 (] Rl AR

ST I M3k T 1 24 i 2 208 5 s IEAE 8 R B RRAS. AR A R IE AR G A RO,

I ¥ 53— MUASRR I IEAE A .
TR Al

E EAUE. g, WBR. ERTEUARIC M IETEGE A, /TR A g B R TR

SR,

KT UES

TMRBUEICR, 58T SRR
UK E:

J\\-\.
ks

—_—

A ) FRIBIR TR SRR, W R AR R R R 1

i1 b Sl TR N P R IS S D A RGeS LN T

:hb)l\)

PR MERIT, SRR,

IBM Marketing Operations i /7§57

- TR A B B A — A B A A 44 PR 55 1 A SRR AEE
- RETJF RS, SRR ETIERRA.



RSP
(AT DIER — R85 AR 235 6 ABURURHI AL, DI FEIE & A

RFURES
BHBHSTEIAR, 55T,
UK ::

i, ¥
b

Lol E A () TRIPIRFIRA SRR, W R EBIORA, Mk
RSUAR B A8 PR AE T L1 38 P DALL 8 7R B,

2. fEFRBIERPA ZR A AR RRAS, B ARA 2 FR 550 ) S AE,
3. REEITTRAIR, Pt SRR AFETIERR A,

K BLEC BB, K AR TR] B B R X A B PR ARAS, 2L Sk fi s B A XY
SrBC R T EUR T SRR, ATRUE A + B - SR BRI,  DUEAE L B
P 5 R S A

4. SERUG, TR RS E (UHE P Y ZR SR EL AR,

RS RARIC A EEER”
PERIL 7SRO 076 B8 E S UM A TEAE G A9 HEA. TBM Marketing Opera-
tions HEHEHAS o) TR BV BERE R T-XE G 06 1) AL R BIBERERI S % 4.

TR Z Bl

OO, . B, RSO ONEAERT, AU B IR %
SR,

KT UES

AEPEFUE RRAES, TR R AR 6l

o — W HBEROE B0 T — AR,

o ERETE A EER], R E 2 TE S, BRI,

o WMITER NIRRT, CKEASBEFRRE UAS,

o BT —AAE, FTRLSER A — AN RAS,  (HR R RE BT A MR H R 25 E 52 K
PR, BT — A, AR AR 202 B B 78 IR A,

i 46T 3 IBM Marketing Operations AET AT, 244 H 3h5E MG WA,

YO -

LG R () R FE T BRAS AR, Y T R OIS B R A, 2
AIEH I RAS 1Y 2 PR AE T hr 51 3= v DAL 6 PR Bos,

2. MRRAS TR R 5 2 v iR S BTAR A B SE R S RTRR A

WA AR EL e, HLIEGEUR. TR, EAE G NLA L 4 B i
AR,

%13 = mie 169



PERAE

ACVER, J7 S 0 R B R o O 4 HCRT B YA T OT RAEE L R 1 7 R 5
Fobes, J7ZmiTHE o Be B, WH 1) 26 H 2 Ao 5 .

XFUES

TS TR B R LSRG AR e, T R BOBE B TR, ARE, AR i
Rt 7 %€, WUH M50 H JZ R G2 400 T o .

i AR GOR BN R SRR, T REHE, 7RO, TR, BHE A
TIHZREGMH T — A, Bln, AT R miE B &, e ®EX
X5, HZETXER,

iz
L. D0 2 T AL L 9 46 14 ART 42 1< B JE I
2. BEPREGNIRR N ECRA, B0E B — DA,

3. MESEERG () DMERE T TR

ISR EE AR LA AR T AT
o IREORAETERIZON T TR, IBAS — N EIE TR B LR, FFEhil o 247
WY, S 171 GUE B IAI g AT 50 0
o ZRUEETARESACHIAT IR S X 4.
4. B Bz R R ICIR R A, Ay e B A TS 2 A RS I g ) .
o g B AT RoR B RC R A0SO G L R A R R BE B B,
Pt Z%,
o REVII R UEAT H 73 FC 5 520 G A TR R A 1Y 2
5. HERTFFFSER LR AR R0 TAE IR I3 2 53R eI

I S A

FARSE I BT A, i L B AR R R B R G DA UE WU R . s DR X
R H TR GO & B A e e,

T BEHERHASCOS R TR G, AR E IR, ARG, R BB R,
DA i) 3 A 5 %o R 20 B 5 4.

AWML A RFMB S ERE

SE 7 5 B0 HORBERE BN ACTT R OIS T AR PR, TN S 1%
FAN I A DA L S 8E 32 21012 0 5 B9 B T H R SG B BIT AT A

RFUIES
TSR, AR R ARG B S ARG,
SRS R SR, WS R TR,

170 1BM Marketing Operations Jil 457



U
L S 2 37 S0 G R M
2. HBAER VU BB SRS

i WATOUN TS SR E AT A, B DT ZAHE B AA HEE AT, X
T PR O HERE A T SE AN H 4ROk A0 G E 4.

/
30 BT () IRITR MOl AREZEE, WS i Ag e
4. fREHH, B H 8RS B AU 2,
5. B RTEFSERL LR B “FUE BRI,

RGN G A B BRI TR TG B PURAT.

AN AN TIN

o A ST 5. TUH B0 200 H A9 B0 A9 A E R AT B A B R, LB TR E
SECH ST RIS R B TUL, Hoh, SIS FARN B8 )E, BN
BIZRWR K, XA A A B S R A WU B i oK.

RFUES

E DI RRA IS AT ISR B AR, BREZEE, WS % 167 5
PRI 1

FNINEGR AT, e AR IR,

UK
Lo BRI, U ST U R

2. HURATIEARR (). R RR R T S/ H I E AT I B,
3. BENIATHL EAGEIUER S A T, AT RS,

i HETEDUER T B A LUG H ST # FEL

4. BGRATI WEBTEE S AU AT B AT R

5. WERATUUR W& EHICAT B, A 24 M.

6. 1EZH BEATEY, WAFUMERT RN W, a7 e, & LIA
VR HLP R H L A28 B ST U R A A S H .

E BUREEARE H B RIGO, AR T, pln, BB A N H
B ARTENSC S, S XA A A — D75,

7. MWK AT R R e AR, SATIE U, R AR R A K T A A Ty
F. TH 8T R

8. MBUARZER T 55 B A BEFF AR 5,

9. EHRMEHTESF, WATIZATIAARCMLARA S, MRTIRRS, H 4R
Bz TBONEA.

%13 = pia 171



10. FEFUME T Boh, S A EPUT sz AT o 220 9 (Y 5 8.
1. B RTFFSER DL RAF B O 20 R A2 0K,

R

IBM Marketing Operations K i S AT, (HEAERESE MOX T )5, ENA =i
BB G, ST A ERE, ARELSFEE, WEH s
i,

SERTNEATIN
4 4552 TR 2 — A0 Ty R SRR 5T S 6 M BTSN, O 0 R EL R A 0 £
S A A LT R,

TR Z Bl
BT, BRI E 3 .
KT UES

AR H 807 R T BT IR, I ASE AT IO 2 il A R LA ST I
RN, RAERMREE NG, ZATOLE RSO R0, AT IR (S S
TERME - SBRE RS, ARELSHER, WSH% 166 T 1 I KT E R
i,

E S AT UM 5E BT A3 B AR AR AR SR 9. 58 AT T LU B 20 BT U AR A, 48
Ja WG e R I A TR, 7 R H (IR, AREZER, wEH F 167
BURY ¢ BR T BCRAS 0

iz
L IR, ARELZER, W% 171 008 RIS T
TR BEIR B B SE RN S R i .
2. WX QBRI SRE A SER.
o WFTRIUE—1EL, RGUH 2 F s A 258 R ik
- PR B H AT BT AT IR A,
— W B B R GOSAR  E SL AR, A7 I E Sl B

o ARSI TR B, ARG SRR E R, A O R
HLER, WESHE 6 i r 8t (CHR TR SE U, ZREH AT IA

ESINSSIROLE L
3. BRI SR A R AT AR R R R A A, .
FR
FERUAATINE MU E SRR e TR ) 2R, B o BOHHC A B B AR
gif.
MFRBEITI

SR DU T B U se CBURAT I LA BT VR (9 o, AN 5 IR T I 4

172 1BM Marketing Operations Jil /457



KT UES
EFFBLATI, 0L TR

iz
L BMBREAT, AXRELER, WSS 171 000 RIS T |

P IR B P SE R AR R B AR

2. PEHEHFEEL.

R R AN NN TS AN
3. HFRE.
#ZR

IBM Marketing Operations /{0 75 H F K 58 i34 T 20 DL o Xof 36 £647 0T BT A ) B 24,
Wa, BREFETEATON E— 054, Marketing Operations N2> il & H it i
2,

MR B AR I H Ay 2R AR S R S, TUAAT IR ] RE < IBM Market-
ing Operations H LR H Sl 8Kk IX.

fran, A B 6 n] RE SRR AT IR ST H L PR BOsAR R s SO A B B
AT DA B MU R R E A, AR S el T B A . R B SR X e
AU I A7 AR, IR ATUEAT 625 el w att, AR5 A fiE 52 BOFIL & 2
07 R EH R W R PN A sh e s A, T DU R E R o8 AT L. (]
S, RITH A7 G A 6 8 TURAT SO HE AL U A9 A, IR 2, F] DL B FRAE RS G 1 Tl
B R b 5E AT I, i G o A IR R SE AL

A AFEAT TR AN {5 B2 268 4 AR R e IR B BT B AUIRAS.

$ _ Ei
® _ae
€ _ C B
€ _oan

KIEHAE, EATRE ok AT

o WERFAARSRC I BT M, AR T B b, 5 U0 B B AT A AR
Al SE S AT R 2 M i — A O AL AR

o YHHACRES MRS R, WA g, GoAUCIUNR . AXREZER,
HZ A 106 TR 1 BUHRAAR 0

%13 = mia 173



174 1BM Marketing Operations Jil 7457



£ 14 E &2

£ IBM Marketing Operations 1, 0] LI F X A& SEIEAT A B A BB, Hoh A0 16 B )
IS R] B H 330 BT LA A S g A,

LA HE R A AR 55 T MK L, R L RENS LR A A I R 5 2
KEE, ARBTIAREHE T ARBBE, J7 &AM,

fan, FAEBZAEFWAATI, F— TG 485 5 R I E AR, i — A
P05 43 Bl e T o S T Bl O SRR, Herp — T IR S 1 ASRHG, 5
— S 2 KRB,

Ol ASG, AT LA B B0 o AT DL AL — #1E,

o SRR ERITMEE R,

R IEIE Ry & i E T

© MERAZ.

o PR SRR,

o FTERJ A B B,

NINKE
T B 5 2 BT R A 5
RFIAES
ERMEE, WER TR,
iz

| ORRIE > BE BEHIE, K IeTRI A TS SR A 0 R .
2 ESEIAEEG ().
3. fEHE R T b B A

ARELGER, HSHE HE 176 TUH v gL Im ) .
4. BURIATIN, i P R ANARER T

AREZGER, WSM 8 178 T 1 IR R AT

i R INAT IR & R M ERRA, WRIE MBI, LA,
5. RTEAZE,

© Copyright IBM Corp. 2002, 2015 175



“HEAZZETUH
T RHA TR K B U E S B

K42, PR F i LA E

FEB iR
RERS LN &

o P AR Y R B AR A R AR AU L B F AR LA R e S

o BT HARIR P ER R TRk AR B AR Y R R R

£ AEORK IBM Marketing Operations HH T & 22 1) & B2 455 #0 & ME — 1,
(B0 F IR — RABLN R, K54S AU — 0.

BER T B AR AT L1 3 Hh AR 1

HH IBM Marketing Operations & Hl G13H 1% 503, WHRIZH R EAE LY
T, U ) SR I D A,

EE T ARAIBR A B SRR NS ER L P A, BVEIEOLT, U B E R
HEE [ 245K,

R REg MR FEBI R P e S8 22 A TR
REEAER.

RUEITRRS i\ BUAE TSR TAEAR SR R TT 5, W %R — 1AM
ARG, AERCSEEDL T, SRWATT LS R R R A LR 5

RXEBH L& i B e R N L bR g
1R i A\ AR R A B SR O H P R AT
HAtiEh S R R A R TR B0 I8
EARE A i N AT AL R

MIERE

ARIERE, FFEBCIRA, DK TR AR 2R AT KR,

\‘ *E

L BEREMS > XE, RIGkHF w2 s
A SR A AR TG SR AR A A B L BB R SR AL, ELAR IR R R SR
SMPrA#E,

20wk WPRASRAETRRIRG, i R E BRSSO E R ERL

3.0 MYETE, iR S BT R

AREZER, BSH oS m .
4. BIECEEAT I

AREZER, WS %178 T 1 GSIFIg A ST 00

iE LIS AT DL S SN FRAL TR R RS, M AR I NE ZAIFILE X
i
5. RTFEL

176 1BM Marketing Operations Jil 457



B B SRRSO B SO, ST I UK R B 7 5 a0 H U A DL Rk B
(9 S IBR  rp AT DU — AN KSR AR TR AT S AR TR B 350 H 57 58 DL TR A
. A RS AT I AT DS AR 897 S 800 H .

LA WMILE T

o EMIEATHIBUEILE.

o KR SUIRASH OB SIS I AT A SR AL,

T ME IBM Marketing Operations # Hl 6115 B FYAT U HEBLN, A7 000A] REFR 25658 L
LIRS, SRJE A RER A S ARIC O Al SO, RELASEARE Al A, AR SRR
B RS E O EMIHLETI. ARESEE, WS H r RETIHH |

RETHUEH#

HRAE GR A0 A8 B 7R R A g ST R AR S 1, A7 InT DL B shiff A7 B s &K 3] 1BM
Marketing Operations B It i 2.

N, R B 5 AT REAR U AT I RY AR ST AR, R R R AR SR SO, TR
BT O LU RSB AE LR R SR R, IR AT A K SR AT IR e A AL, X AT LA
i AL SR F S, el LI 46 E R E R W, RSl w R, wiar LA
B HARIE R m 324,

FER NSRS IEACE SN IRESZ G, %A SRR B E ik i DR AT %
SO H AR, B, AR RO AT IR AL, AT DU K SR
AISEAT, TG S8 MU LR,

AR S S B U A 2 AT A AR .

. 5 = BRI

- ® e
& o
Nt

CEEIETESIE

A IR AT I, WA TR B w7 5 B AT DU B Oy R L A
S fJe, IBM Marketing Operations 2§ 1% A S2AT WY & BN A T7 R 80 H #UE H .

IBM Marketing Operations 2 7EJ I H 58 77 2 19T 0 -~ b i) SEER S8+ B |
B AR ETIES, KERSMTFRERESHC AR e, SR AA s
(AT T 122 30 00 B 1) A S A R SR

fian, aRSH UAHKRKOZELE AR08 75 LTI, IBarEIZ KRS
fHE, <Ot 1R PR IR LA sepr BB BOR g i 75 360,

o 14 = g 177



WMRS“TH UMK ESEAS — A& R -75 Fi0 (FoRtid) mirm, A«
H R FE BRI E R sZpr e BB > 75 £70, WRAE N FHZ 580 2 Bl SER AL
iR 200 €T, BAZFEGEEH R 125 £,

FE OARPE R A E R SR S, OB R SRR R S AN T RE 2 ik & B AL IR
.

L2 EiRmg A
ST IR ST IO, T DG % S 7 S0 B S A

REIAE, KEATHE BRI R W P, & AT I8 AU 7R 7R MK 4 2 e 1
REJ<sLBR747H, IBM Marketing Operations 44 8 A 5 & S4T30 H BAR M. 19 H #1551

.
E AR Y A B O B R SRR Uy 2, R R SRR I O] SR AT i 2 Ml A R AL IR
T,

A INANGREE 2 AT
TR AT IR 2 S T SE 94 3 L8 B0 P R o

KT UES
BRI SRE  SATI, EE LT R
UK E:

LEE S > RN R AL
2. Bl AR B LR AT IR A SR A K SR

3. Bl TIESR (¢ ).
4. MY &S T U A BRI B A R BRIk B RIS . g
R sl b R A7 20,

o TR () AT A B,
it .
o R EBE © o BERRT B T o E A R
-

o BEIUR R BT % MR,
5. RTFEH N,

ZHR
AT IUE, ARG EIATI KRBT,

178 1BM Marketing Operations Jil F 447



“UERZIT

TN T AR F B it
TR R A AT T R AR B

K43, IS AT VU LAY T B

FE iR
TR i AATIA A
i QI TN g shE T # R
BB AR B TR A R R B R SEAT IS 2 A OCHR R I H By
TETRPET N TEHE S, $ATRL T B3R
I ERBMSBARBBER B, SATRLT R
o EAERRERAN I, HRFERESAR.
o TUURFFETHS TR, A RENS.
« BHRADHSTE, WL T BRI R ER.
2. NEZRER|IFRPEE—AIHE SR,
3. FRETIERAER O P X 1A HE T K T 15 H BT SR BT I,
T BRI R ST AT ARSI LR, R AL T B A
AW, R S-S AR RS P H 507 SRR T m -k L SERR 28
FE,
i A Bl PR AR DU C 8 Rk P o AT iR, %A BT R IR T AR
BRIk .
T MRS T O SATIRASI, S BRI B PRk A A B
.
ARZES Bl TR R DL — A C U R AR S,
BRITHME BT IR A AR,
HE i AAT IR
B BRI ERA, YETEBRTBANBEN M FEHmAMGE, HR
%%ﬁﬁﬁ%&e

1t IBM Marketing Operations 1, &EATDIALT<BAG", “CHOH", <Al <@

ECE SR,

B BOR K SE N — RS O 5 — ARSI, FTDABS RS, IBM Marketing Opera-
tions TE& ZMETT I s e sk H iC sk SRR

i B R SRS E OB S A IR, R R OB SRR,
] DU AR 1% K SIS B SR H .

TR T RIS,

o o14 = gz 179



44, K SRR

W& iR

LR FRNER K AT, RO R R, KA TR A, Bl
KR T RRIRA, G AT I,

DEEE, W LGES NERRES P R EREN AR L R E TR
R,

EL A BUH R AEMbEEE. BUEREE, BRELTARESRE, EEMD
T PIFE Marketing Operations & F 1% A S, MER &S N R HBE K%k
= R EESE AT U IRZSHY, Marketing Operations 43 [w] & Z i & &
TR,

5] A Y A EAE R R AT I,

i ERETICAT A ZE, SHILHERRES.

nf A S DT 1 I o I 2 S S VA = G a5 NGl B
R, 1% & ZRT MK 1 T & 2 B s m A,
WRALUE T TIRE, AR E IR SO {32l k Market-
ing Operations AL, FEFHERAEITINS, KIZSIEAH P RE,
HEBLER, HSM 8177 0K 1 REFDREH#

EBED] REE AT, M8 E R ANRAEN, REUE L &R,
TE5E LI AR 2 5 A BE A X AR,

BHEAZERS
A SO EERPIRAS, DR BT T & B« AT ik 30,
YUK ;3

I i R AN U YR T - 1
2. Rl EEPRE R AR,
3.0 WAREERE TIRSH AL RRHRALERE, A TERE.  HLO AR SR DUSC P X REAE I B

RZ.

i MREFEBUANEXRM, aME Ok EAR SRS, BRSFIREESC
“CAmE, R ARRE A BT, FREHRMGER. O AR K St

AT AT H .

MRk % 2

180

FI A 3 MR A 38 2 R AU P ol DU BR A o RS RO R SR, ek B AL T2 B
7 RSB SRS R R SR

KAFIES

FMIBR A 5L, S LT RR.

iz

Ll M > RN 2K,
2. Bl BB A A SR KRG

IBM Marketing Operations i /7§57




3
4.

ekt (%),
ARk R

FTEN R EiEE

R DHTENE R SR U LS P A (R 8, thon] DLBERE BT R A9 e 2 £ 281,

KT UES
BTN S, TR TSR,
UK E:

1.

D] B0 5 AE BT B A A S A U
H. i

HEATENE b ==

B — A E SR SIRE O, n] AP 24 TENR A1, BRETROLT, Kk pr
A4,

3. BUHZEF BT A EATEP R A1,

AETEOLT, GERCATFE TR 3EEHE A T Rt R A, BUH R e R 2 L 100%
K/MTELZL LS,

TEFEAZ I IIURE A6 A U 1T DAAE B DU R A AN B A b i A, AR BRI RE,
BEFTERAE L Y 3T B I 22 20 S S o A 1l

FAFTENETES.

BB E O, WoRITENfE A B AT,

A FTER.

TEFTED XA HE,  BEFRFTENDURITENALIEIR, SRJG B ¥ TEDLISTENLEE 41,

R RHRAERCR, iR AL
FEFE 11, i R LSS AT EN B,

%14 = gz 181



182 1BM Marketing Operations Jil /457



% 15 E iKF

IBM Marketing Operations TiZK 1K F & 7R 4 55-¥001 1@ 7 (8 ] 3 IR B R4 1 o ol 55 S0
932 BB T Aol e ko e Bk

KA 5C (9 6 B 2 BB B 45 DL 45 100

o SRR B R IR G

o EWBUS CGEFRE—4F) JHRmmk o RS sE, DUaH A, & A8
AN REE BT R Z K

o FREIN I B R Bk 2R 7 A S S SR Z T A A

W EAEHEACA g IBM Marketing Operations #5 JIUFT K 7,

K FEY 2 TUE
ATRLABASS > kP SE BLEIT F  F BE EFe

G R ™ B 2 BRI T RLPRAT T SIE 55

o HEREEARKSFE.

o HECIKESTR, LR -MUEERRR, BV TIZKS IR SR B
WL ORAT BB SEhR 2, HRIE R AR B

o BEFEEAR NN

“Iik R EE

1

"R

C

AR TR AR,
K45, “MFEET R T B

FB iR

mE ISR S B AT e P SRR B R B, A A RN G A
HHE 258, 12 M (IBM Marketing Operations 45 ¥ 8/ ) .

i & &0 X SR AT I TR P B b o E 1 DL A T R

* FECLIE U H A T B B A B A B
o BRI D R P B SR BURAT I

1K SRR AE 2 P S5 AT S AR AS A Oy b s, i, AR EAE A 58
SRR TRIAT I, 005 4 Kt B U 0 A A< 1L A 81,

TREH PR TR AT (RS B & 3047 R i (2 22,
A& K T AT TR TR PR B R E 1 L 5 ) S A

* TECSERINH B AT 8T Boh AR BT A R A

o BRI PR S EC R 1 T 58 BT IO

X B8 RNRE A 3R P S SE AT I IR A b s, i, AR EHE T A 5
R AR AT IR, AR A 1% S A B R S AT 1A 81,
RAEMHIER RSP AT R E S R ST R 2 .

© Copyright IBM Corp. 2002, 2015 183



K45, “MWEG KPR TE (4E)

FEB i
KR EH KR B PR S 1 (R S AT IR P B AR E ) T A

AT IR AT, (25K 2 e ZEAT SRR J B A SRAL T B SR IRAS I, Xk
FATOA LB B 7 B, X 2 SRR AR R P 0K S AT AR 1E B S
CHIIRAS A R,

fran, WAL H A L BT IR HARIC A, I H
BRSPS BAT Y < T A8
SRS o U1K R sl i D (RS R Nl ot T Ll U PP =3

S
&

EFEEEEHNME
M T BUBES 2 MU AE, LSS B B (3 LR,
RFUIES

Marketing Operations & H 5K 5 A A 45 0 B A 78 A BRSSO MK - 4R A6 9 A . A
Z15 K., &R (IBM Marketing Operations % 51$8F) .

UK E:

MK PHEE FhLFIR, R AR 1 IAE,
ST LA AR BE DA S R R B PR AR R . AR U s S AT T4 T R A AR 0 o Y
ey, AR 2HRLEEAEfy 2 H BAESI R,

184 1BM Marketing Operations Jil 7457



%16 E EE

JER TR B A A A, ARV, J7 SR H R ERER Rk L AR R

ffi ] IBM Marketing Operations J& & 17D T 15,
o HINTENERE R (MHEMEPIHFE) |
o XHREGR (HIUTHEER) 3o,

- XHE ST - B LR,
- RETREGHR.

o EBRCHEIE R (NP AR A R RO ) DS BTG SR [ I H LR
o WETSEHALT.

TR O e E AR AT A JE R O T R A R AR

REAEMWIHESE
PECTICEES SV ES #IiEERErE SUE R s T ST Py o iy
RFIAES

i ARG R AT B E T R, W EITH B9 RS IR

HRETRER, WXl T2,

iz

1.

2.

fff FH 1) SR IR AN 7 SR B H

TR 1 S, BRER B R A ST AR RS B Tk R R R
BT AR B, (E AT Dl AR H AR e BRER DU b A 81807 fiE B
BBV 7 SRR 7 SRR T AT AR .

TEBRRII, G AR EGE I a ATy R HARE. B, R R A
A, AR REAH LRI 100 /M AR AN BUARAT — /N A IR R 1

AR BUHA S (LA RIREAE ) , B2 DU AR A, N, dRERZRA
SEAHAER 100, IFABREANSEMENRETHER 50,

By =8 A ety T T,

SERCBIEE Tr SR, e AR L K A 12 0T SR Y BR BRI R L,

mEHEMEES

B S QIR T RO E I, KRR B U B AR, SRa, R UG AR B AR
LA {H.

© Copyright IBM Corp. 2002, 2015 185



XFIAES

WA T R R R, SCEOUH SRR TR, IR A SR g T UEAT R AR, SRJE
XS A ST EI SR

X SRR A N R T AR AR A RS IR
T TT R, WL TR,

iz

1 DU G 2 B L R Y 7 R Y BR B R I
2.$$ﬁ$§§@ﬁ(ﬁgx

K S 7 G B 7 SRR B BT
3. G E PR (H.
4. B RIFFH A,

R
RORF R R BRERVETR R, HUHE B R R T R R R,

WNLCEEERITRIE

186

AT DI e i AR R VTR, RO T A S B AR RS A TR B T A 5T F
IBM Marketing Operations ™', V138 5 Skn B I 51 R TEE 4516 SR .

RFIAES

Tk A Z ROV ROEE, O A T R T AR, ST AR, IR R BRSO
RN RATEVRIE, RG0SR, AR IUH /BRI S fE.

UK
L AT A H 707 RO H B A LA R A R 805 5.
2. HuRERERVETN R,

3. MdTRECEER ().

T0H S < 8 ARV (L BT
4. AR TR,
5. HuhRFH M.

FR
S A D R BB I 0 R B B e i R 2 T B

IBM Marketing Operations i /7§57



A AT IR R AL

LHEYNCEERAE, ERdGmERRE () IR RS R — .
K 46. L EE R

MEAR ik

EESIES 7R B A B R R A BRI, <R i R A LA,
Sty hwr | BRI R AR E A TR (.

E RN B | ST B 5 A R H AR E R R4 5
anibEsli]
et CEH | BoRiCE RN RIE, HARESEPRE R A .
FRAISE BRI B Y
%ﬁ
Bra{Ea Rl | R R S S5 e RO A F AR, S B (B AT AT e He A il AY
HAIE .

NEHHHINEE
AR ESE G SO H A REREIR, 20 BAR G & O Campaign H IR A F
Wi i & it 5 Marketing Operations W19 B b4, fn] UK B BB 3 A %8 51
ZhIH A,

Fia2Z Bl

TRWINAE Campaign B EHBINF T RESAE &,
KXFUMES

BMNEHE SR AR, HEML TR,

YOk ;3

1. D0 3] 3 A KL R A S sh i B B e 0

2. BB NE.

IBM Campaign &84 BRESNERN B 5 A MG SR T B A 55 2 S
i, IBM Marketing Operations Ffi 3K I- Bn it — K A H W, it H BILISMERIR &%
1T — R Rl B BRR (8] ' 7 76 R IR #E.

3. PERTFEFSER DU ER IR R IR LAY B O SN E U,

T—$#it4
WHLE, HFNEREFANER,

%16 &= i 187

i



200 H 2 2 05 S BT R B BRI, AT DU R T RSO & B
R E A LB B A R,

XFIES
ARESGLEAT N E 2458, 1S (IBM Marketing Operations 4 2 G145/ ) .
i RSB EREMTERIE, XA T A T .

AL AL RE, BERRX L RZER, 1BM Marketing Operations i g,
XLEAE, BRSO A (E a4 L R (A, R R S R R A E, DU
FHLE.

HEAFAE M AR R R B, 085 XS A X R 10 BB B 0 b A 2 7 SE B B
%,

iz

L DG 28 BORE HE PR ey B ATy 6 vt Sl i 0 H 7 58 1 BR B i TR

2. Pl SERUGEE.

E T B R R DR A LB A 2 R SE R .
3. OLAEE SR RHE R B AT R et rh,  HAESOW Ry “BRER B0 ] A,

188 1BM Marketing Operations Jil /457



£ 17 E &

A EH T, IBM Marketing Operations #2417 — 21 il AR 45 FI{UF M4 1. Market-

ing Operations 45 4R MHLFE IBM Cognos® ( — /M7 1 i ML B RERY. R ) Bl

HoAth 7~ B4 5 R A A 2 LA,

sl DLEE DL 5 XM IBM Marketing Operations 15 [1] 4R 5

o BHRMOLIN (INIE ) M E SN E M AR, DIAE N HE 2 5T R
0

o EFESH > BIESHTRAETE kA Z MR I EHE IR H] Cognos it
et Al DUE . BB B IE SRR DL R E A R DR
& 2 A

A Cognos iy HAWRE, FHRER. UMM RHES, sirHEn, &R

HTML #%X HIAE R a8 1 0. X 2 Huy, 0] RLEFE ISR A% = (40 PDF

. XML) #1748 F,

HTUTFREEAEZ &, HEEREEEIISE R CSV 8 XML {4,

o COPMPTUIAR S T H A2 L FH IR

o COMMrEETRIRA: CTUHE VEAN BN, T E w5 AR B DA R TR R
CEFXERL. r & fmiE )

AR ML U S 25, W55 Cognos JUR,
PARE FEb A xR &

$$%¥M#@ﬁ(§a)Eﬁﬁﬁﬁiﬁ,@ﬂﬁﬁ*%Aﬁ%%Wﬁ%%%%ﬁ
Mok, FEBTEMRPIPLTELZIG, MR LI s ks,

fan, WAREEGESE PDF MM -FHEF, AR K LIBEAFR PDF B IE R KA.
T FL T IR X HE AP A LR R B

o BFERERHE: fA S UCrE AL, &bk 2 18 DS 00 K.

o ER WA ERL B RS I AR,

« IE3C AR,

o B REREREL T REPIRE.

T T SRS, SRR AR 32

1 R AN FE TR B

ST RURE A TR A9 7 5 il i P 9 Bt BTy UG Tl . AT LR S 32 A
B ESORPTIRR, ARG E AT 4R,

© Copyright IBM Corp. 2002, 2015 189



RXFIES

T B 9 5 0 P it
e
- M
- R
*© OiH
ST DA H A9 AR st B AR AT R,
UK
L AEAER A RHEE, I BT DS T A AR — M R IR
o DAL — S Ik (B ()
o DUSR AR IR 6 S AR BT K
© WEHAF AT
© BEPTARELET
foltm, AR EHE SR E (GRS PRO1001, f&m DU A PRO 2 1001, A5, HHFEE
HAEM— XEF.
2. HEER

FRGUHE IR (0] 5 18 38 5 UL PG A i

3. fEAEN. BRE. ERFIENBUREEAEROIEERIE PRIHASIER, FER
ARFEAR B R IR AIETSRAE R, AL 75 B BT s

Projects (Optional)

Eeywords:
Type oné or more kéywords separated by spaces
| market Search [g)
Oplians
Resulls: Chivices:
Brand Marketing (CMP1015) 001 Tradeshow Demo (TRS1016)

Diatabase Marketing Campaign (CMP1016) Brand Marketing (CMP1015)
Marketing Collsteral Project (MCP1012)

Marketing Callateral: Mew Day (MCP1010)

Misc. Marketing Internal Print Jobs (ORACLE) (MCP1007)
Summer Database Marketing Campaign (CMP1017) + Rar

Select ol Derselact o Selact all Deselect 5l

A E T Fras. M. BRR el BRI A AR P A IUH

HEdiEaR
ST ) FWRERR,  T FE 28,

=2 B EAE AR B R A TG H ., KR, S BEBERIURRGISRH B, B
BB JE RN BE P X AR T, X EIRE RIS H AT g,

190 1BM Marketing Operations JH| 4575



FEFFSR A/ SR 3R 7 Boh i A SBm H A, 2K A0 it BR ) O B0 35 7 B 198 ¥ Rl P A 15 iR

A B RS
EpulSh

H R < 68 TG 3 H W, 7E46E H U3 P9 A9 AT ] s [R) AR AL 16 SR 2 19 B 0T H
VHRIFNT7 SEHRAT 45 A4 F.

fim, WPREHEEM 2015 45 1 A 1 HEl 2015 45 3 A 15 HEYHWEH, A

T 4

© £ 2015 4 1 A 1 HEZJER39IHE, ToieenImt4i R,
© fE 2015 4 3 7 15 HEZRIEERMIH, Jig e JHE.

PUF I H AP G &1
o FE 2015 4F 1 H 1 HZHEIZHRMIH
o fE 2015 4£ 3 A 15 HZJGEshimE

WAsFIZEE

IRZSFNSEIR 2 P8 A 412 5 BR ) 0 (5 B0 5 R L8 FL A 368 S R 25 B R AT 55
L8 PRI T R AR I H A RAR. X T st Ry, RT DRI Bk R 2 A ik

T,

E AERERE SRR T A .

ZXERME

47 IBM Marketing Operations fit 25 €00, AT DL <43 B 3 007 01 11 A= Al 75
TR T
47, BEMA A A

i

i

[EEZE= S MRk ey

Bl 7RAEFe 2 1 H B3 B8] © % 5% Marketing Operations [T i, D&%
BT QR i 30 B AL

3 R AR

WORFTA TS5 45 A H WAL T 5 (9 TG A2 R H 392 1] i 6 ) BLRR 1,

7 SAT 55 R LA

WIRES BT B R T SR B A AR R

Wi H 2 AT IR0 (5
)

e BB AT IR LR ASTESE & F 0 31 B2 P 280 B e S50 H 9IS 1] 7 o ke,
FRAIHE I SRR RAEAR A R G0 ol (1 A shie His ik
SR, EEFRHITHRE, iR PR S H #75.

SR FRINVAG <!
#)

FEAT 2 A 25 5 A 1A BT 1 H o7 2 BIs IR ESY. RSN
BEAR 5 6 A5 H A shia IR S TR

i H HE PR

W RTERE E N IR BN SE I, DL B i s aR ) R . X 28 H
i P O AR AR P E AR AT SER A1 R ok H IE R Y.

REIE ) SIS
CSETI)

WoRTH SdEts, BAECSCHERILEL AR ROL Bl 47 3hit-4l
AN H S Xk A5 BT SR AT e, AR 5 B A5 B A,

i H SR A 2

WRIUH R RE, Ml 7 2 o5 BB,

17 = s 191



K47 BREMAE I LT A (4E)

®E iR
TH SRR E | Bt frahit A, DR, WA, oA, i A5
i) DU ST, AR S 735 2 e o P T A o i il — SRR A, (L

LA B LSBT R B E R PR, MR A S TR, B
W 45 B B,

T H 5% W RTRE T H A 1E 55 RAE 55 IR,

FEIRAT 55 148 WIRIFRLEE P P BAE 4. dedi i ik [ A0 T4 5 H Ve BN &I H
AL 55,

PORA R | N ORI R 0 AR BRI, R A NS R H DL A
16 7E H A

RETR FRARFIR AR Y k7w Ty ZE W2,

R UiH FAR S AR 2R R R T H Y4 H

EX:E B /~nE> IBM Marketing Operations f /7 (14015 &..

S HERPEI T | R T R ATERR IR 55, AR5 45 H TR 1 TT 4 H 399 <& R
Hr 2, sl 4245 55 20k 4.

IR ST S5 B2 AT 45 3R, IR 1R 48 iy 52 B R CKs A2k (0 1 57 R,
WERHER eI, AR AR BORs Won 5, HLIAL BB 5.

MW R MR | BoRdEE MY ISR E HIEE N PR E S, K afme s, B
AT Bl S A B A, AR o A U 55 B e,

ERTHIAEHES RS
T B G 3 R AR R 10 F S R0 8 RS AOFF A Marketing Opera-
tions FFTAIE, BLRAEA PP IR A9 AL

KT UES

BRI BT S, ERLL T SR,
UK E:

L S > BIES.

2. e SR LT AR

BEIEs 2 B — AR, T DI B e b B B I8 A 1F.
3.0 MEFERA BT AR RS A H .
4. MR SERLIEIER .

ZHR
HEOEITIL &, 0E ATIBEAL, BREF R TIE .
R EREER R E

180 ) LR A o S s A 55 45 R H LT BT T AR H S 4 3R H 12 1) A B A a0
RERR, Sn] DAGE ) F SRR 2 1 i s R IO o B L AR 7

192 1BM Marketing Operations Jil 457




RFUIES

T AR, LT R,
UK ::

I BEFESMT > SRIESMA.

2. AEHR S A R AR

VUK 22 B — AN, T DIAE i i B DR A 1
3. BEFER B TR AN ST SR H 3,
4. AR ATXMESS A H RS B I8 AR
5. Bl SER LR .

7R

SR s s — A RERR SRR, Horb ) BURE Wl AR P A 3 AT o0 AL 5 2 0 H AXAS
AT HE. iRE U EF T AL CRRMITEE, CWHEAAR BT T
T RAE RS ARRT. CEARH . B SEER AT A H T, AR BT

R REZFMERER WS
Ty ARSI LA 8 S T B Y 0 7 S 9 50 A AR
65 L LR R R XY A A TN, LR e LR PRS0, B A% B

Fi A R 5

KT UES

T T AR SRR, 355 L T AR
UK E:

L BEFESH > BIESH.
2. RS IIFRT R RESETRRE,

SO 2 B — AR, AT DI B P R B IR A .

3. AR THRPHEE TR,

4. e SR A RARMSA, QR AT AR, IR A SR
Tk T R FTA I H T AT

5. FliSERLLL B

7R

AR R SR — A R AR AT 55 5135, He AP Y HURR 9 sl A 55 45 0 H AT 20 404 H
PEATHER, SRS RS LI & ) “OUH #4557, < HARRIAT MRS, T/
e H IR AR, “HARH IR AR, “ZE R MR,

“E ST E AR MR AT SR B R B, RATEIA R HEM RO E R IR,
IBFNIA Y AR ALL 0 5 s o — A sk,

17 = s 193



194

ERCTE SR RS

I 4838 SR A A LA M I 7 P H

XFIRAES

AR A B,

UEE

LR > BIESH.

2. fERE ST MGG N R, S S B — R, 0T IR R
FRTR

3. e AR DU, SEF B AL P .

TSR JE A, i P BOMRRIF AT RIS 4.0 B, BRI S,
4. ALHE: AESE AN UEAR U b, R DL ME - i
© TiH A E
 TH H I
o THARE
o THER: ARGE R A H A BAR B E
JIT A (14 3 R4S DU HR > AR AT Y, IR BCE AEAR AT i AT (S R, AR AKE
Ja 7 A AT R L ARG R BT R T R IR AT 55
5. Bl SER LB R
BNl
FEAR A R — I H PEREAE AR S LR, AP 4 26 Tl 55 807 A9 4T Sl R AN ot H 264
LR TSR, WAFT ROL (%l %) . HARSEE S TFEE
o fT4E (D) frshitRl, () HHE
TR AT s R0 o L, SERT DURE e Boxt O SRRt AT a2k, AT st
o 4l A B Y R SRR — 17
Ui H SRR ARG T R0 0 B E ., HEATUH K8 BIRETIHEH
az. BHRER. TiEHEEMENEHEIEINNE &R
SR E S 2 XA
b 5 B R I R S R B R A B, e — RO I A R AT IH 2R R
..
o BEREETR ERBRIRALEL AR ROT (PRI %) |

T H SR SRR Y 7 Bl

IBM Marketing Operations i /7§57



Butsiireer Uit

¥ Leads Pasped (Actual) Credit Card  Insurance  Investmient Services  Susiness Do Fotal
% Revwenise [ Achial)
ROH( Achual)
Report Fotad 520 263 T83
#1,718.00 $1,718.00
Th. 9% -T2 26%:
Tnatiative: (Mo Yalue) 520 S20
Froject Fype:
Project Type: Tradeshow 521 520
Profect Tppe:Marketing Collaberal Project
Tnitiative: Product Launch 63 263
£1,716.00 £1,718.00
TG 3% Th.39%
FProject Type:Database Markeling Campaign 263 263
$1,718.00 %1,718.00

& RCTE SRR RS
I SO B R T R B T, LR, AR (A,
SIS AT e 7 S RN T, LR RST, AR, MO, W IR AL
AR,

KT UES
AR 33 A A G B 55 B,

WA 7 19 2 i RRCAS 30 B B O 9 B - A W B, TR AT e P ) Je A R A AR
BTN, ELACE SRR B 5 S 2 e v 2 5 B AR A REVEAT AR,
iz

L ST > BIESH.

2. fERE SR LI E SRR E.

BTG 2 th B AR B, ST DUZE VR R U T R O,
3. AES— AR IR A L, PP AR A P T, U A A0
P, L ERORIET R
T AU, MR IF TR BB 4, 0, B S
4. ARG AR AR b, 4 DL Rk
« S i
S EEPEG
© MR RE
o ESOM: AR R QIR H R

I ) B DU S #RE AT Y, AR A AT TS R AT R R, AR
TR E RGP R IH K 5T H S0,

5. FlSERLLL QIR

%17 = s 195



&R
VAR A R U H AR A I E SR, E AR AT ST L AR

PLT4:

# 48, I H GO 2 R P A9 51

5 ik

i H A PR WoRIH AR SR,
K2 W R IHE RS,

H A5 H R BARTH R ANST S H .

AP 55 AL, A5 T | R IUE RS A, A0S T A RS, X B S A A Y
D LEY ] Bitirh, FRXTIUH 2EATIHE, AR PTA B I H #6 A A X A
Bt WARERRE AR S AP - AR AT BRIUE, B2 20
I Ciz I H RIS )

X B B S BRAE AR A5 ) AR

B BUEEST B RS R ERE R, X Bk H AN H #9 U
A A SEPRISA

B WoRIH A R (IREES) .
Wi 7 ZCMIRTALA | S iy B < 0 g LA B 0 B2 5 T e Ll AR I 1 < BR B T b
ANIRE B R

XS B AT B AR ) AR
ROI WoRIH A ROL (#5tlas ) R (MREEX) .

UG B H BAE AR 5 (5 iR A .

ERREEFHE RS

KT UES
ZE BRI S O, W SERLL T IR,
UK E:

L BEFESH > BIESH.
2. fEfRESIRT L RIRES R EL

Kt LR R TR B A
3. fEELTE—d 9E %
ila
« OiH
 TiH H AL
o TR
o THE A ARG R BRI H RO E

AL 08 o DU L P BT SR R AT R, R BCA AEAEATER S AT R S, B4
TRAY SR (2 RGP W BT A P FIB A 0 H A B8 JRAT 55 k.
4. R SERLLBIER .

196 1BM Marketing Operations Jil 457



R

b 45 R R R AE AR, BRI T A A AR L R i R DR R AR AT 55
Gt AT 4l o el & T H B9 AR SRR 250 9 LU 45471

K49 “FERFALF 03" & H 5

5 it

(B g WoRIH AR S AR,

i H 2 Fk WORTUH ZFRACHD, AR B AL E T R BT URL, Jf 2 Hdig
K AT T I H 45 20U

H 1 WRTIN/AER H DL B AR TR A4 3 H .

R R EMES RS,

SEMCE 53 HE WREMESS B AT

R WRAE G RO,

EEs HFALSF I H W R AP,

IARAEFS SR H R T ER BARG i H 1, IR 41512 8 & DUT P {E

i — Fi:

o R WARRE N CEEHATHCC R, ABATNI 4G H T
bR IT 4R H I,

o EE: SRR IEAESE AT ST S, IR AT R H TR T H
PREE R H 7,

XF P AL, ET BN,

R E X HRE RS

R R S A B A S s 4 E I R A AR E H VSR A BT S, e
B3, B HAIE SIS Y B 4,

RFUES

P R W 55 B LR,
A B R 1 SR B, e DL T R,

iz

L D > RIEDTH.
2. AR R L SRR S H .

SO 2 B — AR, AT DI B P R B IR A .
3. BIRFLUT 45 TS o DE A

© REEHBNEE (BE RS RITH )

3K PRI A T
4. FdiSER LABIE AR .

517 = 4Ry 197



&R

PR S R Y B HE B ) & SR B, g =41, X S g R EOR AN R SR AT 4
%, WA

o SRAFESNT BRI A R S A,

o A ZAFBNFEARS AT SO B T A R S SR,

o SRR I FIRE RO S BT A S 1 L

IR — AR S A B A R )

Outstanding {Draft) Payable Actual Spent (Paid)
All Selected Vendors $0.00  $100.00 $26,452.00
CATERDOY - Rebecca's Catering £0.00 $0.00 $150.00
PRINTODZ - Reacivity $0.00 $0.00 $5,552.00
PRIMTOOS - Accenture £0.00  £100,00 $13,500.00
SECCO011 - American Security $0.00 $0.00 $6,250.00
SHIPPOOS - Federal Express £0.00 $0.00 $700.00

BXRRE
WH., HEMERI B Em R R A T Rx Mt xFixeefd, SOEFEE Xt
AR AT
AR T ARE R R DL AE e T IBM Marketing Operations i 25 (B2 4L (1) 7R
5] IBM Cognos 4.
#50. HREMWE: AT IR
W ik
BTy sk SRR YA SR IT RS, S s T, SRSk, §
fit, B0 MR AR WIH. WSEHENSE. EK. HAHE S
3T TR ] DLE B AR
B AL e S WH MR, BoRETHESHELR.
KETHEF Wi E A MR, IRk SHEELE.
R A R,
M EEXNE LGN | DH WS E A2 0, PR Y5 S8 o i 58 50

£,
HAE A — B 51 3= TiH 1Rl Cognos 7, W/nseT H#AL55 M EIIME .
TR 2L WiH, FRMRIMRE Cognos iy, e, HIZE WIR WA
B
T e A A5 R,
TR S H B4l T H MR B Cognos #ft7, S/nIiH L HEA4N,
T AR T B 5 R,
SrBCHY TAE PAT B AR A, 2 A BARH ] BA A 571 48 7 AR 20 P 0L

198 1BM Marketing Operations Jil 457



ERAXMNRAEITHEIER
X SAKE G (A2 5, T B 7 B T s R T QR R X 2 9B
P BRI B 2 O T
RFRES

ATLAR I AR i ik ko, B BT WL TR BHL EK,
BRI A SR,

O ;-

L P 2% g A HE IR LA A BT i,

2. BB TR,

BRAEWOLT,  BL O R X SR EIT I sk, Fs B R G DR B AR I BT A &
o

AR IR 73— M, ETRLE BT RIER > IERB U BR BT iid
xK.
TR R A

o XTOH, WEFREANE > RESEBL)WoRFERE IUH N AR 55 1 BT A HHL
BT sig.

o XTHE, RERHRE S AL TS (B E B 9] R TR )
=P —-1%H,

10, fniR Connie Contact (‘HFHfLTTT A ) T 7B #LIFE R E B L, AASW
R E T DD il R i — 2T LI R IHER &

Connie Contact F 2005 & 12 H 15 H T4 01:47:50 E=#t#1E #2: |INF
KEHFIEMETES.

AR AL FI—EE SRR
L A — B B A8 BT T R A AR 5 0 PSR AR 4 L
JURBSR: A HTHCHURR, L5 LA TR L R A K T 46 0 B A

RTHES

T R — BB i, ISR TR,
UK E:

L Ve > |A.

2. IR F B, SRS AR

3. WIS IE AT R,

4. PEFHRERE > EHA—EMTIR.

RSP R 2R

17 = 4Ry 199



#FHR
R EUTER
F 1 AT BEBIR et 95

5 i

LSRR ORI BRI AE S S5, APRMIUERE, BERER IR E Bl 3
BG5S CLE S G E i

IEAEVEAT R R I | s i o LI 91 2.

it SR IR AT LI, AT (B5) .
HEBEI (5 R TR LA BE S50 E 5 5 S A,
s SRR A

o IEfEUEAT: WEHCIRARAL TE SR,

o HEE: WL C BN L.

o B AR A

© RJash: mAREH AR TR,

ERMERE (RFEHT) RE

CEUFHE (H5 T REH 0 ) 4 M LR e TSI H . R kv R 9 S
B XTSRRI, SR T RIE R e (L.
RFULES
BRI A R
BTN (I i, e TR
giE
L BRSSP ok — R

© TH

. PR

© it
2 ST
3 mERERE > HENE (REEH) .

B TR TV AR AR . IR — AR R R, IR RT DU O S B e DR o ok
B — A,

200 1BM Marketing Operations Jil 457



ZHR
He4i LU 77 30 Fr e I 47 2 2080
K52, “PEE (#F D) b 9

#Bar i
SRS B R U A B

o AT BUEMCRFEBIAN, GINSEER B w R, AR SRR AT Y B
YSbER TR+

o B AR, BAFERE AR5

EOMT O, R R

“VRAIfE &k XEFI7 AR, MR R TR G0 G T R B RS

o AT MTHEME, TRPETHEODEMBA A ST, B, T
THRR A, BT REA H ORI,

o BAFEEAALEAPRES, BUNEES, ARAHCE S SR ICE
41,

e A ey
PRI H TR 8 57T VR R 3t
RFUILAES
FE AR S S R R
L VR A, SR TR,
O
- IEFHBME > TA.
I Bl R

1

2

3. BEOH SR,

4. EFIREER > FHAZH R,

B TR TS R AR . IR — A B R, IR AT DL I B 2R S
OIS R -,

FR
A LA 5 2O T 2 A S VR
F 53 CTEANSL H A A B

#Bar ik

ik WR =AM P U (LR, CREPRIFEN) . Rk~ 09 %ok s
— 17, BT P 16 2R,

A2 WoR=FIHHAFEL (bR, SRMAMBM ) . B4 5 0 B s o —
1. AT E & A AR ZE R A 5 2.

EIvAE) R BRSPS L YR AT, AT R R
f.

%17 = 4y 201




&R B e FIBN S HI A B B TR &
5 T4 T A s A B 0 8 6745 9 DA o AR S 6
iH . T RIS

KT UES
A P4 A S DA AR B TAE e, 58 L R 4 3K,
UK E:

IR Nz [N U X g o
2. BEFERE MM TAE RO (R, BUH ., BUHGE KRR ) o IR gks 7
Pic 265 P BA B 0 B AR e, IR A 7 B 4 A BA B B

X2 R

T—H M4

RMTLITEE.

% 54. < HCgh A1 B S AT B 03 1 ToAE 2 45 0 1 Bt

o iR

Eas WRHHE, T E SRR S 1 2488, B RS ST TAE L Y
B (ARAR S AR T RJE A URL) |

T H £ %% WoRTH W0 H AR, S ST I E MR B U (R R
HEHGNCE T mERE URL) |

T H Y WoRHHE, T00E RS E .

TH A& BRHHCAE S T E T .

KA R FHCRIIE 3R 13 Rk A

5 #E WSS T A .

T RARIN R0 H i R AR,

Gkl NG RO E

RE& WoRHHE, T0E FE S IR,

{Y Rt portlet

202

SRS TEM, FEMILR I portlet, T NER > GIELFIR.

AT DL AR Portlet St ) 5 T B 095 B AN IR P DU Re BB 0E. B AR &

—AEEA portlet, Ay ERHE ML A R 0] F B 5 B AR I =L,

* %13 portlet $£{it%] Marketing Operations H1 I ( UN“IE7ESFFrEfERH it < HIIR
MR S5 R IR ) MR D13,

o BB A T B DAV I T (B B I E s R A )

o it portlet K EARMLYTRIAL,  DAVFIRIR G (5] a0 0 B SR ) P 5 i 38 A 0
SO E”) . R4S Marketing Operations 451, HAF4iX 2% portlet 7] ]

IBM Marketing Operations i /7§57



Marketing Operations %|3& Portlet

R K %4 Marketing Operations #4853, #A5AT LG R FE AR E4 LR Marketing
Operations ¥1|Z% Portlet,

ARG B GG £ A U BT DL e (SCRARS IR Portlet, B4 BRALSR AR I 1) HCHS 0
Portlet, ifE#FURIR > BIRMRIR.

2 55. BRifE Marketing Operations 5|3 portlet

| b3
IETES R BRI A | SRR E I B 21 3R,
B IR S OIS R B R B B AT 45 DL R R R S R IETEEAT R A, R
I B R A I H AR S IR I,
o XTAESS, LT DRSO <58 0Bl .
o XFTRBATHYE, T DURRR AT B R 4R A BB .
o WA W EAE AT R L, AT DUROIR ST O A L,
o W TR A EHE AR ETEIE TR, T DRI T O <
TR,
F A AT & SRS | RS TS SRS IRE
I H
AT B 75 Marketing Operations 24,
FAY I H a2 7R A M X i B A ) R T ke B O A AR A T R T
H, rEE S A0k, B RIS, £455 5% A 7 L AUE
SR R RUE S LR
(BEEMESH + EBNTESE) + TEREAS DY
o TR ETRIURA, Wl R, ARG EHIEE
it Portlet SERAIZATIRAUIRA, HCIRASAE Marketing Operations 1
A AR 2 R,
i RBERL 5 2:Bfet A (AR AT I B s TR0
o WA 100 ATH, EREERBRRTERT R EE T IS
*.
o BREHIHAIE SdE S CSV XU, ERTGE.
o BRI E R R EAFTH MM EE R, EEFRDHIETR
DLINTE Z i, RS A A AR R, EAFCRWAL 55
=, WRGEE .
AT K I T K.
KM Y T A AT 55
e P Y T H G H DAE S B R A T
T R A5 R,

[RiEFEEE portlet

PREGER LR IBM EMM ™ fy (Y JE SCEEHE, 80 Bt i 6 P T DLAE (R AR
AT IBM EMM 7= i Y SEASERAE, T 0700 00 2127 i, B80T DURC &5 — 41 sk bk

BRI portlet,

%17 = 4Ry 203



204

SRR GERE portlet FMENHH —MUFEAM, WHHLEIE Portlet > IR RERE
Portlet, Ji Bt +f B4 & i HRd 12,

T EAIR L %E Marketing Operations Bsf ] F bR 4% 42
# 56. HRiEHELE portlet T

PRI 5 Th&E

S RTIERTEN TP —AH a0, Gl H k£ 00 H SR QI 1 H R, &
] DL R DUTE I R PP R AT TR 3R

Bl IH FITF— AT 1, AT A e B 5 100 H BEAROR GBI I . el mT A
B SRR DUAE Y IR P R AT ORI

)y FE R AR P P AT OF U I A 527 1) .

e 2B AR P Fp 4T JF T H 51137 B

e TTIFSMR > BAES AR,

U E R AR 7 Fp AT TR %7 2 U

GiE (A FE R AR P Hp 4T JF B L5127 i

Marketing Operations IBM Cognos & portlet

T EWIRAE %% Marketing Operations 8454 J5 7] FIfY) Marketing Operations {¥ &4t

Portlet,

% 57. InifE Marketing Operations IBM Cognos {R+5 portlet

RE i
e U H K8 53 200 B | — 3 7R ] IBM Cognos R4, "B /A 4T H Pr4Eh &R H 8 Y
& WA 3D BRE, Ml 7 W o5 R,

CoE e (%%
BEHEST )

—{3 7= IBM Cognos it i, ERamARAME EERATTEM,. HER 5T
DB AR 5E MU U H Kot 3D A5 B IR,

e 10 H 2R 53 2R 1
o

—{3 7= IBM Cognos it ity, ‘& im/nA Rl H P4 b & F 0 H 2R A Y
WS 3D YA

LT —{37Rf IBM Cognos 45, ‘B /RA KRG A IEEMTIHE 197G
SH LA 58 BCH L IR SR,

S5 E — {37561 TBM Cognos 45, ‘& A FMAA IEAEPEATI0H 196 31T 45
HE 58 AT 55 1O s

T B 55 R —{3 7% %] IBM Cognos 45, ‘& B —AIFELE, 1AL A 240 H
DI AE R AL F & AR S T A T RIS &8 W& A, R S
SEPRAR,  DLIR AL 75 B 454 B A,

KMES R — {3755 IBM Cognos 45, ‘& NIEAERE T A IEAEI T E # iR
B R R I A 1 ST 45 R 58 AT 45 1 Bl

T A —{3 7”41 IBM Cognos R4y, & RWIETEEF IR 19 H P BoRG ih 3h
RN 2L 52 BCH HE 0 B

I H T KW | — (Rl IBM Cognos #ft, EW/am—14 3D DHEl, ZUFRIHERIRE

H B R ARG G EAEHFTII0E .

ARy FE I H — 37" IBM Cognos 45, BEinR—4 3D KK, % &BE AR

BRARET WA : W EELE, HR. RN
RMESE.

IBM Marketing Operations i /7§57



2 57. BRifE Marketing Operations IBM Cognos 1§15 portlet (4E)

"E i
ERIIUHE B 58 | — 7R fl IBM Cognos 4y, B WA &N HMITH iR ECHIE 56 1
JH I H T H BRI BT, i (O RAL T UM RS I E R <B4

e, CEEZECEERRE",

et (4350 H KR 4 | — 7R 6] IBM Cognos i, & WA X 41T H 4 &I H K11
4) SRR A 3D DR, MR R W o5 B Rk,

517 = 4Ry 205




206 1BM Marketing Operations Jil 457



£ 18 & #K

] DIFE IBM Marketing Operations 9 T ] SIS R A= JIE R,

A IBM Marketing Operations AHR /> FAEMALE , Xit&l, Jrs, WH, L5,
B WL IE R R ST R AR R, AT R R I UG R T
F. I H R R U R IE

BEER

AT IBM EMM 8 R AR R K 28004, Hbhadgithl, %, HH.
e, WA, AESAIREE. AR E O TERE A R S B BOR P TIX Sl R,
BRI RIRERVENGE S, 152 H (IBM Marketing Platform ¥ i385 ) . Al 44T
VHZEREERZHNS, Witk FE. OH, % # il E5aEE.

BRER

ATLLEE ] IBM Marketing Operations =5 4018 R U AERAE & AR AR, X8Rl ]
KT N EAL R R 1 2R R A0k, n] UG A 22 6 T B0 s R LU A it
[A].

1R PR R BR B LASM BT A X G AR FE R 7 A A, Marketing Operations % 5
AT — RIS B R U, RO & WU R I RE M A A X SR T
— P2 ) v A% 2R B

BREEED

BRI XGRS, IBM Marketing Operations S5l 5| 8 55X 1 BA 2 2 AUR
HREMPAXR (BIUIFTEBH ) RIEAT.  BIE G EE R i S I =i s H 1L ]
SNERFRERPIEIEER, e TXFE G R,

fan, FRGUE B G ORBAETS W 0 H SRR« DA R e, RIGE GO I E A,
MRYE B B B H AL 5 oA & B B Fr AR 5 R g . (B2, f
A 8 B 7% H /) — IR s 2 AL 55, 0298 B A U5 [ A PR A K I 75 3 26 11
H.

W& R

PEAT R AL RIS, PO oA B BN B R a] S MR SR, IR R AR
Py B 5 Aot H Btk 1 JE 18 2 15 A7 76 AR 3 2 B AR B A9 AT 7 0 H ST 3 B X
.

fan, fRE ARG DL T 45

© RN GEHC B AEH BR.

N Vi 1870 T U g VA iR

o ZCHENRTTEETR A AR, o ARSI 4 PR S HERZET URL.,

© Copyright IBM Corp. 2002, 2015 207



TEIH I SRR B b, eI R AR o] LI R URL. 7 URL J&
YRR ISR, RIVGE G R GER (& AL 52 5 e I H 2 ant,

BRI, A TR A R S R A . T LB A R PR R
SRR ST AR, 0SB REE.

YT
T 02 WA T 7 G I B T B o 0 5 F
G, L T B I X e, T B T B B 4 £ B R R
Ve I J T B A, LI BRI T RN % IO
T AT 0 B EL KR 0 52 0 A B A A
T LA E B R T B, 2 R 48 0 3 T R 0 26 P T
H.
BEHFERTE
0V R 2 T L0 4 5 O o T P8 5 5 B 015 .
XFIHES
M T R R, R IR,
Ok
L PEERIE > B
2 BRI,
3. MbEATEEE (),
SOl R R,
4 R RN SR
s piEE,
&R
B A TS SV P96 U I
BRIERTWH
T D B A e P
EFIHEE

HPATRPAE R (BEERAN ), HE T ISR,

208 1BM Marketing Operations Jil 457



O ;-

1.

2.

ISN)

O o N o U o~

ITOFEAR RN QR M FI R I, BN, $TIF00H ST 55 19 51135 0O

—

R (),
S TR S % T

Search for: projects

Select ems where | a1y %] of the following apphe

(1) [ANTempintes ESIMUS R In ﬂ In Frogress 1_‘

< Insert & newy condlion > = inser & new grouping > = Remove Sejeched =

| Suse QL swvens. L Appy | Reset J Ciose |

BRI TR, SR IZ0 SRR B 4 e FrA iR, BrA 28 Y
BB A 55 AR,

i HBIFRAE LN R I OE — DR AT A2 EoR,

W RAE TR, KT RUP SRRk,

TR RIS HAT, AT R F AT R T o2 8 R B £ 1 SR AL,
W el A — AL

WIEHEEZ LR 3 5 6 DIRMEIIE RIS,

WREIRE LD FF, B A ER BRI AL — FFE R R HX 4.
ik RdREAURIAIER,

B AT DLl R R AR R ERE R M A R A R R R, BRI
RXF i Marketing Operations FH /7] fi,

10. 8oty B LA 58 R T I SR PRI R

MERFHHITERTHNERHF
SEAERIRE IR A P, T DL TR AT T % 4 PR 4 AL

KT UES
BXHU R AT B AR EHHT, W5 TSR,

iz
1.

X ERS S M, BRI E R AR B E L

JerRA AR R AU Sk, JFH, BB T RN IBESUERL & HERI SRS
Mr—iE.

Bz sh B BEAm AL B, LD AR R 2 W i A2 A RO AL
IERfENZ RIS, A IR UK i B A O .

%18 &k 209



iE ATRUFEAR A POt 3R S

Not In ZEFF

Not In JaBAFIREFF & LT AR RE P L0 WRABA LRI E R
{H, SEXNEAEEIZEE.

EIRFE
IBM Marketing Operations X4 (113, JrEMIH ) ER PRI T,

Fit A @ (10 brochure_type ) [ L, AR [F] — HAk A1 g 9 500 B S5 ) Jag o ]
R A AEME, Fihn, TS001 mIfEKs Tri-fold & AL 525/, T TS002 W] fig
¥ Bi-fold & X A H B 4521,

TEHLAUY IBM Marketing Operations 224 H A 240 H Bibl, HEANREE @ PE ] g e — Lt
B AFTE, (HAEHADBAR H ANFAE.

Not In IZE&HHITH

B, NSRRI A A R OF AR, B M FOR R [ B R R K
RUBBAERTFHIKR,  (RAMFRKRASARONFT, )

W% &L T /R p:
+ Templatel B {7 @ BusinessUnit 1Yl Business,
» Template2 %A & HIELHF Business, It At /&M BusinessUnit,
o M4 Templatel A% THTIH:
— QIR Projectl {# f“Insurance”/f} BusinessUnit ]{H.,
— QIEER Project2 f#i fi“Banking”/fF & BusinessUnit f{{H.
o M4 Template2 fN#E THIH: Project3 F1 Project4,

RS EA LT &R, AR KR [ Project2, Project3 Hil Project4,
X BETH H #ANE S BusinessUnit = Insurance Ff451E.
[A11 Templates] -> [BusinessUnit] -> [Not In] -> [Insurance]

RENBREETE

YR G RAIR I AR RERN, RASER - MEELUT TR
T

% 58 BT R m AL R LI

FR i

A TR - I B P B FR T BIP 4 3, IBM Marketing Operations K%
& A B SORTAT B W PT A B AR, T LURE DR AR e B A

o F - WRALT AT

© 7 - WERAMELF

210 1BM Marketing Operations Jil 457



K58 HTF VR R IE R (4E)

FE ik

AND VePRAT IR A

OR « AND: R[] 8% = 2 FR B b A & T A 48 20 Y 0,
* OR: RN FF=ZIRFETEEE R,

B A TEA BRI % M B PR T Beh 48 %, IBM Marketing Operations Kf 1% %
A8 S K T AT R T AR,

filiik FELFRIA 557 (R F B 2 SCAS. IBM Marketing Operations ¥ 18 %
BB S A I T A R B

& PP B R AT T AR “HR, B E e,

TELLT H I Z fr 2 | 455€ — 1 H . IBM Marketing Operations #2221/ ] H 1 7 F 0l 2F T 445

Hi: SE 1 H 0 A 58,

SCA e 25 i NEHE R 1R A> 8 B S 4478, IBM Marketing Operations #4% % 1
B T A SUAS AT B I T A SO e 28R 48 33X 6 S0 Je P I 7.

KT TEFTA R X BFF B P, IBM Marketing Operations 8 5 f, 7 %
i A SUAR AT BRI T B

iR WA TaE, DIERE T &%,

T A 24 T R AR AR BFRF B &, IBM Marketing Operations 44825 05
T-% NI SUAS 45 B 1 BT AR

i I E D) TERTA %7 (8 BN F B 14 %, IBM Marketing Operations #1423
S5 I SCAS T4 B O I A 0 T,

FRFHEPESRERTE

BERHTT K Z40 IBM Marketing Operations % 4 (51 R T EE RN, RESER—
AR A B B

K 59. HABX G0 “F A F BT

B

ik

HRNE

AR R BRI R,

L

T8 RE R R T BEVL BT A 18 3R S I R R R A . BRSO B A,

1

M 1 T I ORGSR A
o AT T R,
R R IR,

o EFHERIEEA.

A ZEPFRIME.

B, 185 AR “Marketing” FFERJIH

s EEECERTILHEL R IA T S AR5 H B,
s EHETIE AR,

s EHAE.

« fi A Marketing.

%8 w k211




# 59, HAXZH) m R AE R B (2E)

=5 ik

| R E T AU 1 R 45 R A o A
o MFrA S, AR S

o TR SR BA R AR T Y 22 A A

A N\ B 2 1 A —FAT R A S,

1l A4 A — AT XHR R SR AR AT o 41

B 22T L T B A 1 B AR A 4.

FAEA 5 A mE dr 4448 %, IBM Marketing Operations 5 2 51 1] DU i it
R BEHERRATEER.

. MR8 E 1 A5 1 e U R,

HE B X EHE LA BRAE E 1A

KM KPR HE T AN 58 RS R

RENEER

AT DL i B s R U LA RBEATRGATAT M SR, R EE R ST
R, Jrg. TH AT E B R A AL

ﬁﬁ%ﬁ%ﬁﬁﬁ%:iﬁﬁﬁaﬁﬁoiﬁﬁ%a%ﬁﬁ%ﬁ7ﬁﬁﬁﬁﬁ%%ﬁ
PR, ERARERFERAHEITA R, A 1BM B RS KA (AT 1712
=,

MR EREFATE R

BAERAAHERIG, W LAV Nz A8 2R DU R A9 % R BB ATz 8 %, wl Ld i i s
ORI AT H 2R

o MR FF DU _E AR AR

o FEFIFR UM b, 4 G0H iR AR P i BT R TR & R 1% B A X
filtn, HEER A IH MEREE, <DUH S TR A E e R R, IR

AEUFEME LM RFER, BAXEE R SR AP RFER—ES
.

sz & B R R AsHE T I

WA RE, SN FAEERA U 771 89 HE P S RITHE e UK 28 % B AR A7 IR R R Y
B HE P W

E ARG R AT B AR I BT B 55— R R R R A A S, B AAR & E IR
senlit s, AR E AR R R B HE SR RS, IR AfESE AR R, S
BB B (. B E AR P AR S,

AT RLPRAT T B3R A SR T RR S A B4R 28 ) HE e S AT HE e
1. EEB13R GO B HE P 21 A0 HE e 0
2. ViR PR AP R
3. PliRTFLUEIZER

212 1BM Marketing Operations Jil 457



BEBEIRIE TR KA R, BB KA IR R A HEF SURIHE P I,  TBM 4 L 6
WU R ATZAR R, HBUF, SRJ5 R AR,

BERTFHER
AT BT B RAF DT £ S A R TR e .

RFUILAES

HERRFHER, WS TR,

iz

L TR G SRAL R 51135

2. HuBETE <Xf&> (AP <WRZ>EOH, #eR, rR80H. )

TSR EAORAT B IR B KA 9% 288 DL SO e T 3 BAE B TH R,
3. Rl S EAR R AR,

iE AT DURAEEIR A AR AT IR,

MRk R IFRIE R
B C D RAFER, Rt R.

RFUES

REIo MR B DL AR R Y & PR A R
o AP

s BRAEARIH . BH SRS R

« RGEHER

s BRAN

o AP CYETELE R

UK ;-

Lo FTHFR 2RI i 413 T 1

2. HuRAREEAR (""""'"’.) FEHE— MR AR,
3. BRI TR AR Lt U1 R

%18 = wx 213



214 1BM Marketing Operations Jil 457



% 19 § EfMER AT

EER AN B AT ISk ) IBM Marketing Operations [ H Al I F A2 385 B, SFxTif
R, Jrg. WH, K. B KT, W, RS AR5 BB E S X R B A
BRI B A R,

AT LU B AR 1 R A B AR A R GORE BOZ A R BT R ERIERI R B, B
PRIUT B A B, (R E S R BT A S T LB o R A R AR T
iT.

XF TAERARML S5, BT MR AL, ol RIARH VR4,

T L PR R v AR 1 T A4 JEC Al 2 B3 s R B A A i 5

“EiRTUE

Il

B RNCRE R, R R B O DO AT AR, R B R Ak R A2
SR IR (3T B E AR IR bk p A )
A 5% TR ful 2 AR A SR RO TR A R LA B AT R BRI E 25 8, 1520 (IBM Mar-

keting Operations &P 15 ) .

HEFEEMR, WEw, KEREEREE (IIE‘I ). FEEARE bR A SR S R — 4
TR, AR HUSIH T EEC R R R AR, EAROR R Y
FREFF ARG ZEM, i B AR/ WA Y AR PR RGO B R DL (5 R

#60. PR T E RS

51 ik
T A A ARBEEMR A ECE (RRER S ) R R E A
A2 TEAE REE R, BN, M ERERAE T — AR
B — AT ERE (L B R4 5510 ) H kb P A .
HEXA R EAR A A
H 1/ 1] K S A A T A A A B T

Sl LU DU AT T S 3R A
# 61 EAR I LR EEE

SRR i
] A A 55 00 A B B PR R A B AR I N B,
PZEbRE, B HIER, PR LA bR AR B R AR L A AR,
B b PR R B B R A AR T O R
T ABENSNE DR ER RN, R SRR T IRIRES,
i} Aol GURY T A1) A Y. S 4R DT
IR 35 251 A ol 5 T A R T R A AR

© Copyright IBM Corp. 2002, 2015 215



KoL EMR VA _LAFEE (28)

SERR/R4R i
el Ll A T e R S Y B A AR

EEIRICACEE | BRSSP E RS IC A E B (A BRI R KE) . 2R
A AEINFER, LU R EOR B A B AR AR I o B B,

EEAMCARTE | WCREEA ORI, T R ARy SRR BT R I R B

ESil AL O B DA S DA AR U

B R HNERRE F ER kR R
AT B 2 B B R LTSN EB G P HLE 24
A T AL 5 F %25 T 1BM Marketing Operations (I SUR SN, 15 4 57

FEBIH SMTP IR 25 DAEIR AR, 156 Marketing Operations R &45A9 TP Stk m
P ak e R 1P HihiEs R A,

ST
FH P B R0 06 A 2 1) — S 5 S
XET VS B0E, RAURIE I T R S R

witn, HIH PrA & RS E N, RS IE W R E R, ERG AR B A,
W H BrA 3 A DL EAR S IR, RAAR A — 0 &R SOR R XTEHE. T a] DX
TR AAT AT ETERE . 2 T SCHNZAR RS, R GE AR A R B R,

XFLUT S0, P ar DUAE 2R 50 A3 B 4l 2 i 1) (B4R s e

% 62, TLI AR KR LG SRR

o] =

TH R - BRZIH k.

. EEZIA K.

. CURELH K.

- BB E K.

TiH . BETH,

- EHIH B FHERRE.
- EEHEDTE.

- BSEMIH.

- BERGHIH.

- EHIE B TR,
UES - BREIE.

- BT EBTHERE.
- BEHHDTE.

- BRME.

- BRGEE.

216 1BM Marketing Operations Jil 457



% 62. 0] LIiX BHAFHG EARIS LR ()

POE

e

28

« Bashit k.

o BT E THRRA,
o CHEFTESITL
BRI
 CHGH L

Gk (A

o CashaitiiR.

o DR EHTR BT HERE.
© CHEFESIHE AR
BT,

 CHUH AR,

o DEFEBH,
.« EHUETT.
o DA E R
© B

o BB RFERL ARSI
o B ASHRE T AT,
c BDEHERKE

o CHUH A

EiERE S

BN REREC HL,

BT REIEHR

EEHE A TR, TR B SR E R R e E, s
fH, SEnT LIS RTA & NS5 E R B,

RXFUES

UNRAFAERT X 0T H 85037 K A AL T 00 i B RV A, IR ARG 2 IEER. B,
ST B AR A AR 2 Bk 2 IO AT T] 50 BB e B

iz

L ATIFEE SO ER AT R R

2. HEEEEE () HETITER,
3. NIRRT, PEEE A, G L E R R R (RN
S5E) SREGT. TR &E:

EIR Hhik
kiR PR SR A
=H FH P46 R B4 s

%19 % ERANAALw 217



LI fhig

TEH TEAE A X G B Ry L () 1 45 7 FAT BA A
BB, TRZ25%F) . NMEA NI
PO A AR e, S m] DUB R 12 15 1) 2 5
HER.

4. PEFDIRAENY, SR EUR DURFFERBE AL,

B REAFMES SR

218

MG NGiih TAERARNS, WRES AT K B, XU RES M2 AMES. WA
FUH . ST DU TP & B 56 T A 0 752 0 o5 P 0 0 00 2 1 2 4R
T 2ot B R 20 T m] DAl o FE R4 DL L E. Marketing Operations H & 3%
fap e = A AU PO TAERARAT TS, AREELT, SERCERF
B,
VE T =0 B S MES T AH R, N TR, SRR Y wiE A S5
INTEE AR,

T PA T R
WS H 5 BT B S5 8 ROR VRN EAR, 820 TARRARAL 55 Fr /e A9 4T 4 5
R 2 S 2 I H B A 0 R AT 55 A AR VRS R, A e kS TR R
255 (Bt B35 E R s L5 B Rsh”) MR fRR R,

o ARITE BCE A OUR BT F SR VAN ER, B AR TARRRRAL 55 B A A s 2
(LI B A & SOV RANEAR . S22 AT 55 i 51K B AR

ESEHRRA

AR B BT R 2 FF A TAERAZ R CE AM B . AR, BRI T BT A
H AR A IS VRAN G, 10 H A & AR 61 Al DL i S ORI H B9 B4R 0T & 10 R
FHTERIEESGEMN, #Has P UiH ik E.

(R IF A EHR AR

USRI H BB N AR VAR, I8 2% AR SRR UL AT A 2 40 DL S H A A LI RV 2
FERIBALFFEMR.

TR T FECE R A
% 63. FECERIIHAE

1% Tab Bk
A5 o Q0L PR AR AR RIS e D RE H L TR, 1BM Marketing Operations

Ry [RI I 16 SEHTAT: 55 B A 3 FR AT 55 B A 3 ik B4

o WERF AR A BSET(E, Marketing Operations Hf [i &4~ il 7 K%
KTOME (SRR ) BIAE 55 9B AL

IBM Marketing Operations i /7§57




%63 SEEIRIBIE (25)

% Tab 2 BiE

% o WUEAP G RAER. I FmARSEFH AL, B4 BM
Marketing Operations 43 K 3% — 5%, $8/R3ZMW (TS5,
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Subject: Project workflow updated: "Project 0004 (TRS1022)"

Project updated: "Project 0004 (TRS1022)"

By: asm admin

When: Monday, October 15, 2007 at 1:38:24 PM EST

Comment: "Workflow" tab updated.

Description: Tradeshow for 1st Mutual Bank of Fred

Click
http://svr01:7001/MktOps/affiniumplan.jsp?cat=projecttabs&projectid
=103 to go to project.

PATR 7R Bt 7 350 H B0 A8 VR E AR ™ n] RESE W (Y FiL - MR PF A TN

Subject: Project workflow updated: "Project 0004 (TRS1022)"
Project workflow updated: "Project 0004 (TRS1022)"

By: asm admin

When: Monday, October 15, 2007 at 1:38:24 PM EST

Task : 1.1 Determine objectives and theme (Task Code : <empty>)
Target Start changed to 11/01/2007 09:00:00 AM from 10/17/2007
09:00:00 AM

Notes changed to My Added new notes...... from Added new notes
% Complete changed to 6 from 3

Target End changed to 11/05/2007 05:00:00 PM from 10/19/2007
05:00:00 PM

Members changed to rm_user3, rm_user2, from asm admin

Task : 1.2 Estimate costs (1.1,1.1) (Task Code : <empty>)
Target Start changed to 11/06/2007 09:00:00 AM from 10/22/2007
09:00:00 AM

Notes changed to My Added new notes...... from Added new notes
% Complete changed to 25 from 10

Target End changed to 11/07/2007 05:00:00 PM from 10/23/2007
05:00:00 PM

Members changed to rm_user3, rm_user2, from asm admin

Click
http://svr01:7001/MktOps/affiniumplan.jsp?cat=projectworkflowdprojectid
=103 to go to project.
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