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B, WAREARRNXYZ M2 5MEWH, WA LRSI TAERES BoR
BFXAF B, iR 5 e AR R I X A TAE, IR AET LA BRI E R, AXHE
258, &M (IBM Marketing Operations iU 485) FRY<H " — =,

ZoeEIFTFRH

8

1E IBM Marketing Operations ™1, ZX0] DL BERAE TG B~ AXHE S HAT TAERTH B, Mar-
keting Operations 7EAT: 5545 SEI [A] V155 HP R 45 - TAEM[A]

TE5E L — Pl Z R R R AE TAE B (i, “fH”) ZJa, @nT Rl A% E 1
LS, aTLRRE, trfRUEHANEE. ARETEAEMNELER,
ZB% 167 BRI 15 58, 18 XAIREH ) |

wIET{EH &

oI mAE TAEH 8 (FlanfieH ), FEX S H v, &A% 22 RS,
FIaZ Bl

LA MEE TAE H BInE,  ide e HRR, B uEedE TAE H B85 RSB &0
TR, &8 > Marketing Operations 58 > SIREN. &M% 167 11
25 15 &, 1@ LHISRMET I

YUK

1. #E#iZE > Marketing Operations % E.

2. fECHAMETCE S, R IET(EWEA.

B SR AR TARAE L H > T

3. AEHIAE TAEN AT s B I GR B E. 49 H BV AT H W, LU g
AHLH A,

4. FERFRT Bi i AR TR A Y 44 7%,
5. MZERY G v BE R 2 1 (1 2,
6. HER,

B R — 4, SRR R LU AR

i BORRER IS ERHE (B, CRAERHED |

7. BREFEER.  WCREIERE RSN IE, IEARE IR 2 H
DA I H T 3 B4 2R R B S

8. HriR[E E—TTLAAE 24k TAE/ELH.

BrEIETIEHE

T DIBR KB S i TARRY H I, B, R4 H H B e,
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UK

1. #%&#iZE > Marketing Operations % E.
2. e AT, R ET(EEA.
3. MBI — s A H .

4. HihiBRE.

KR — 408, fRB R R LI S AR

i BTCEMERE AR HIE (BRI, AARTARYH 1) .

5. RREFER.  WREHEN TR BT, IBARERIIRZZEEIH
DA I0H BT 5 B4 42 FR R - R

6. HifiR[E E—TTPIR ZH 2 AR TS H.

EXAFTIERSIR

W, W e ESH hiEanE B B2, 18 H DA TR & SR AT At AE T
fER WAL, B, ETREFEMACBCEMLS HY, BH BB &I R H e E k-
HAETAEH,

FERXFPIELL T, SRR TARAE L H IR A RE AR

1 AR TAEAE L H 51,

2. GUARGEFTE RS SO T AR I E s ST, 56 AR AR A5 H A i ki
32 FMA I H BT

I FHERREERE

IR EEE AR TR, w50 AE TAF F S O 2 v UK i 5 28 0 Kk
Ui H Z i I H T &

“IE A H O S 2 o L DL PR

K8 HFLAEH H L2 T L BT B
SN I H 1550 H B A 5 245K,
FEL TR 1 3t ik SERM I H B9 H BT AT TR k.
EHERIIES SR I LR 3Z 50 H 0 IR] A s kB 2 1 SE bR AR AR H I S11E,

FB

W | BF

Name

AT UK I0 B 51 3= 7 B b A SOAS BT DD SRR I 2 SRS L Tl R R, SRR HE BT A AT LA
PR Pl S A RS S

LY a

fih 2 i AT AT R 4 R 9 DA R AT S S RAR B, 6 ik 4R LIS TBM Market-
ing Operations FY 47 R FHAL 3 D) RE 5 2 il 55 i A% 22 A

BRI DA B #, DS RSER QR B0 2 S BUd BT, KA RS R,
Marketing Operations Procedure Manager 21z fill /2 #%.
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B, B 2R I H BRSO D AR, A S M P A R, A
i 5t AR A K, SCLLR I,

o HTTEANEREE e b i AL Sk B 2,

e %% DirectMail AJIR H itk

* DirectMail A1)l #wd8e, WE AMEDERSE S (Flan, MWERRAS AER) B
B17,

XT3 T DirectMail B iINE, RESTEKATE &R T 8 iz E .

AT fih 28 U5 1 T

o AR PR Z AT )5

o MhESAERE - REEH LT, XEREA RIH ., R TTIE R,
Wt (B, TARRRRHE TR, M, Ao K5 #E ik RBEE.

— R, AR R RE A AIRLE R 2R L SO g, DA, TG R E T RAR AY
SEHAFIE R M A AR, AL B AT A X SR 0 1 fih s

Ml i E > Marketing Operations 1% & If iR SR8 E, &0l DI HE X &M
R il K ARG E SR,

A INfh % 25
TR Se e it TAE S5, AR &8 A ST A 5 00 R € 5100 B s 17 it .
XFHES
iE: BFAE IBM Marketing Operations #pEP5E B 264145,
UK

1. i Java™ @@ HF 5L Procedure MR, HAREZMGE, H2H (IBM
Marketing Operations £ {5 HFEFT) .

2. BB AGECHged, fHigE > BLE > Marketing Operations >

umoConfiguration > integrationServices TH
integrationProcedureDefinitionPath @45 &It H %,

3. MR,

4. B BERNE procedure-plugins.xml E X K

integrationProcedureDefinitionPath & X [1)H 5%,
5. EHA3 Web lR554%.
6. 5%t Marketing Operations DL7S Ml % 25 487E.

N INFRZREE R A 2R 90 2E
AT B O 5 28 O QIR AT AR KBS, DA 000 5 20 8 0 0.

O
I. #EFEE > Marketing Operations % & > % 82487 LL f/R RS 1A fik
WIBE.

2. MHAE RARMFMA RHAE, SERE. KT D XEHE.
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3. PR SRIVERIRINARR, RIGIEEXT G, Bk, ERSCNIEME,  ES0

RAGBERSTHE 1

4. I RTFLMRAFIPE FFR [\ 2 “fii K 45 8 €51 3K BT

% B PE XHETE

O ol 5 i A AR SRR I, R R AR B LU SOk AR, plin, B IEMI B, AR R
ANl A AR B A U L

K. Ml S R I X HE L 0K Dt

51

ik

Name

IRER A AR, AIRLAEME— 1.

Marketing Operations X
%

HHCE SRR BT R AL, BN E . iR, TIE R 4.
. MRRURES. B (HAEM Marketing Operations X%,

AR

TR IR . N RG, ST B ARV R E
BB il . ST AT B IR A 0 2 T I T IR B B A X 5
IR aE S, B EOVETRRAR, RIWRAE A5 X 500 BT A Bk ol e P
DO E SE SR LT

ETx

fu e Ae B BR3C, Ban,  BRSCRTRERAT S S TARMAR. BRE(E S
Foofs Xt 1 g AR AR S AT AT £ R,

s

USSR SE, BRAFE X St E R AEY (TR T, B
ARAMEER) , BUNEERSEEXNR, BT X Y
M, RS B, “EEH. REEEH, “CarEl
AT B R R B 27,

EAER

B R A I A5 R AR iatT, WRGER, IR Ak & 2 7E 58
B ERAER ST, Wiz UEAT G BN S 22 R i A 1 i A 45
PE. i, BTl A T Ja AL B 3.

IEAFES IR

B Uk o 5 2% AR SH AT A5 Z AR B — A Bk R b K. Sl
BB BA B B OC CHrp as Bidls AE g55 ) (9 AR A A

R, IRl WA 58 A G B # A 2 Airis AT, M, R
fi e A [ R M, IR TG B Al O R S R, T B i A A
e B R, R, SR il S A P ) 6k A ] i AR B 5.

LN

R, TR B 2 fil e An 90 UG O B BE O # 4, b AR i AR B
2P g 7 s AT, i, SRk s AR R ik Ay, IR AT
i PSP AT A TARRLRR AT 5, £ D00 H SR 5 0 1 C B A9 4% for fol
KARMER R xiafr. P ksfT 2k RIE, ik Ie ik
fiE,

B bk As 0 E Ao 5 HoAt i 1 — i as AT, BRI 2905 T et 2 4
B, WERAZAERIELRE, MARALFIEH2zT,

IR TEBRILAE, TR2K W0 E. W& I iR 21 2 ik #e 1
FEARAEDC Py 5 et B — s AT A R, AR A e DL i Y i
LR, IRAMGa T F B IE Rl .

RERCIINLFRAEA LR, G, mRER =0k, —
Pefibkar, —ARHTHASHE, — AR TR E R .
W, IR K FAES TR AR AR, 82 R4 x4
SE T B Y o A A

Sz G E R AR, B, B AR a7 R I AR,
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KRR ER

KT B R AN R, IBM Marketing Operations {1 1R85 2 dE. M
AR R Z M ZIa, AT LR B — AR iR iR oF G A Z DU ke (. /8 38 61 1
ERAF SR,

LRI R IREI R RIN, RE ARG — A R R AT,
KA A E LT Marketing Operations FI /. 2 604 nl DU A EL AR A7 1Y
PrA19ER, FFa 2 A slBUH A 1SR

BRMERMNELEE, ESH (IBM Marketing Operations ' F8R) .

ZOBBUHRZMERTFHIER

TR PR RBHER R 2 Ja, G DA AT AR DU a1 BT Marketing Opera-
tions FHEE . BLAN, NN FTZ G EIC AT AAT B AR, AR AT DL Sk [l e
R,

oK
1. ¥%&#i%E > Marketing Operations 28 > SO EAHHHEE.

2. BRETEOLT, “EHEC AR MRS CRER, B S — A B
AHEMER, WERAPEERTEPERFEIZN.

3. BRATER, WA ANERFRRIIRPEFIZEER, RERG >, ZERER
ERMERTFHRERIIEL.

4. BRIV AR, EAHCRTFAIRRIIRTEFZER, REHd <<
AR 2T ARNEREFERRSIL.

5. RREFEX.

EREMENRIIR

IBM Marketing Operations 45— T H, ZTHMT&EENHEFHYH80E %
LIES

UK

Lo B ANZTH, EENEaE 0P A LT URL:

http://<IBM_EMM_Suite_hostname>:<port>/unica/jsp/main.jsp?
redirectURL=http://<MarketingOperations_hostname>:<port>/
plan/affiniumplan.jsp?cat=adminobjectlocklist

W R SR B,
2. fi A Marketing Operations 4 3 532 Al F 19 JH P 44 R85 55,

A SR X 4 B 512 1 T
SR

VR BE TR SR F X 4. AR MIRIAR A7 20 LY S AT B . 1% 0T A7 S B4
SERMER, AR AL EAT BUE X R A .
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Marketing Operations %t

IBM Marketing Operations #&{tfic & @ P, FIHCE BRI & RGEMERE. Z7 ) X Sui
e, w8 HIEE > BlE > Marketing Operations,

RAFIRERK

A B v R B SR PR A R R, AU T A R AR LI B A5 R ARBR AT e,
i umoConfiguration > ##EEDIFL & commonDataAccessLayerMaxResultSetSize &
.

gt EKR/N

XFF RS PR RE R A, AT AS R AR Ut R/, — IR AGR [ BT S E S E 1 i
&, HidrumoConfiguration > ¥#EFELIMC & commonDataAccessLayerFetchSize J& 1k,
B B 0 5 unlimited, HLHEE %y 500,

B h T E R & AT A

BHEMPTEH LA A o 0 D B e ), PRI R xt g (bRl o7
% WHFMES) MEH. #d; umoConfiguration > listingPages /% &
maximumItemsToBeDisplayedInCalendar /@14, #t& 1% E N 0 B unlimited, fHAE N
500,

LU SIS WSTRTAZ Y N 1S9 DRI K A PR €1 e S R g LR

fic EFRICINRE

Marketing Operations #2481 T XJ B #E TR AR IC TH., 24 Marketing Operations /]
PR R R B, FAE AT DR R e T el Al P A SO

Marketing Operations 2 {tH2etric T A,

AML Marketing Operations Fpic: AU A5 I 0k 10 48 44t o] BV T
PDF, HTML, JPG, PNG, GIF #il BMP #%= SCHHI&FMbricohae. nf4edt URL,
MAWATLIARICEE A Web 355, ARG AT DL IR AR fF7E Marketing Operations HY,
APFR IR LT, EATELER P it Bl E 23 Acrobat,

* Adobe Acrobat tric: MARIC TEFRESERNE Funit AL 43 Adobe Acrobat,
MPATRLY. TR Acrobat (ERBEINRE, ARFHLIHEN PDF SRR AETE Market-
ing Operations 1,

PRICIEIUE 2 R BCE, Tk AR 7 4UR AR B RS o,

FRICT AT At

BAE LR, AWML Marketing Operations #ric THEE G, @i HEGEE > BE > Mar-

keting Operations > umoConfiguration > FRi2 NP ICHE B @, &nT DL i A

FUR] A bRic T AR,

e P R A Mg ARic e 3 s e T H 238 5™ B Ja 2R

* M Acrobat FRICYIHEIAARIC RS H P G2 & B B Acrobat BT /ERYAR
ic.
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© MWAHARICUIHE] Acrobat FRiCEEMRE M TCIE AR s 8 A DUARIC THATER
FRig.

xR TRBRESR, S IHAE AR TR A ERNCCE. £ ESRIC
THEuAYEZ A, A 8 U B,

J5H Adobe Acrobat #ric

FAF AT RIESE Adobe #ric AEATHIE. J5 1 Adobe Acrobat Bric 25 HIFTA H - 14
#l Marketing Operations FRic.

UK

1. i E > BiE > Marketing Operations > umoConfiguration > %xig.
2. HiRIBIRE.

3. ¥ markupServerType J&hi% & & SOAP,

4

. ¥ markupServerURL JEVEi% # &y Marketing Operations FEHIRS 45 URL, &
Web I R 7 e 552 T T 1 s o S AT 48 Fll s 1.

et 2, IR REE B <server> HI <port>.

http://<server>:<port>/plan/services/collabService?wsd]

5. ¥ useCustomMarkup JEPEix & & True, DIf#EXF PDF #ric i 1 Marketing Opera-
tions 7 il &1 EREHL .

6. R {RTE.

7. H#)A3) Marketing Operations DLA# B S A= %%,

HEPiRItEN ERZHEE Adobe
RFUHES

ATIEH AL Adobe Fric, WAL T Vi IBM Marketing Operations 45
B Pt ENL E %% Adobe Acrobat,

ek, i Internet Explorer % #$i/7[n] IBM Marketing Operations [ J" 6501k &
Internet Explorer ¥ &5 DL7E W YE 85 o i/~ PDF,

BAZ#l Marketing Operations £%iZ

AT DLB FAZARHL Marketing Operations #ricDliif7 8 &, Jo AN Marketing Opera-
tions Fpic =25 Adobe Acrobat FRic,

PO

HiigE > BLE > Marketing Operations > umoConfiguration > #xig.
i RIEIRE.

# markupServerType J&Ei% B & MCM,

BHRTE.
H ¥ J55) Marketing Operations DU 57 i 4 %%

A
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SR

FXFF )5 FIASHL Marketing Operations #ric i Adobe Acrobat Fric IFATER, Anfzk
FAvrid. R bRid, B P Joikm .pdf STHE IR,

iz

1.

A

% E > BE > Marketing Operations > umoConfiguration > #RiZ,
PRI E.

W% markupServerType J@ (4.

PR

H H )5 8h Marketing Operations DL fiff 8 Bl AE 24

RERZAE

FICSRILE . WA 4SR5 B, Marketing Operations {fi /il Apache logdj SE 27, %
WSS HFE P e R H P 4G 1 B281Y, n 8 <MarketingOperations_Home>/
conf/plan_log4j.xml LAFH level JE:M{H.

LUK H AR IE 20 3% By FATAL, ERROR, WARN, INFO = DEBUG, Xt 5
MARRIE B ROE . Hn, S0 2 0 S DA X w8 g A7 12 18, AT DUR 3h
F| plan_log4j.xml SCAFRRREIFEEE M N DEBUG:

<root>

<level value="DEBUG"/>
<appender-ref ref="ASYNC_SYS_L0G"/>

</root>

LA e MR, Al GONME R BE . WARN:

<root>

<level value="WARN"/>
<appender-ref ref="ASYNC_SYS_LOG"/>

</root>

R plan_logdj.xml SUHFEAERURTE 60 MBI, [HILgsH LSO Tof = A
il 55 4.
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% 2 = IBM Marketing Operations 55 EHli%EIN

IBM Marketing Operations # kI & ill i+ S 3£ 30, #30] DL %E il Marketing Opera-
tions F I BN HR AT 48K, LIS ALK IR,

S AT DA i AT SR LRI 28

o B ATMERI T E SR SRR, DU T A B R BR AR,
o OIS I E i X B

o HURTAHAME a2 00, DLRIRNgES 2= URL [Y3 LI0,

WAl DL SCH P A i 240 LRI, AREZELE, W20 % 167 IHE 15
W, rEMHIRE

B amiaE HN R
T B T X AR 0 FR P T o RS SO 7 o

FRUERY Marketing Operations T E 0 R HFE IR, JrEE. WH, #HHMG ™.

AT DUGS I i T 37 8 A S R R DI R H 7oK, TS HEE 25 MEs 3 =, il

B R R,

BE AR, ] LG — s A LU SO

e <MarketingOperations Home>/messages/com/ibm/umo/ext/
UMOConfigurationMessages_<defaultlLocale>.properties (XfTHrifE iy x4
J5H ) T, UMOMktObjectConfigurationMessages <defaultLocale>.properties (XfF
FE RIS E AT F25H)

WS Tist SR ui 28

— list ZH0E 24 P 120 G 280 1) 3 BRI iy 5 7 91 2% T THT 1) A5 25 1 SCAR S
FFER. ln, projectlist.columnList.PROJECT STATUS.header=Status,

— ui SHOE LT T BRI SCAR AT e X T T JH T RN 1N R B
SC A BB .
projectsui.tabset.tab_edit workflow.item addTask.display=Add Task Row,

» <MarketingOperations_Home>/conf/<defaultLocale>/sysmodules.xml]

WHZ % 18 TUHY 1 sysmodules.xml 30,

» <MarketingOperations Home>/conf/<defaultLocale>/sysmenu.xm]
SRS 19 TR 1 sysmenu.xml SCHF S |

B A B YCE Marketing Operations [ ST /R, AT Sl AR P R 55 28,
F¥E 5 Marketing Platform [A] 4,

U SR A LR ZA0E PRI, I UK b of 17 308 0 R 2 B 7R AR AR
Hofe, WHZHEE 141 BHY 1 AR XTSI 1
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sysmodules.xml {4

<MarketingOperations_Home>/conf/<locale>/sysmodules.xml L& XX FARETT
BN G A R AE F P S R AR AE

MWL module JEEM item JTLERMERS.
« module JUEE XTI E X4 KR (N4 i /R 7E Marketing Operations HP [ 3¢ 5 I,

o item JUE A NG RN Z R AR B AR DAL oAt \7E Marketing Operations H
14 1.

MFEMRETTHE N KM, sysmodules.xml SCAF{HE —4 module JLEREAMA
item JuE. HlUN, en_US/sysmodules.xml SCAFEFETNH DL {E:

<module id="projects">
<display>Projects</display>
<description>Projects Module</description>
<helptip>Projects</helptip>
<link>uapprojectservlet?cat=projectlist</1link>
<helpfile>plan.htm</helpfile>

</module>

<item id="project">Project</item>

<item id="projects">Projects</item>

S PO AN U R bR, B G A P — A SO R T R TR F
[ sysmodules.xml SCPF, 4N, BEAEHEAS & Fm Ao o Bl SO (e 87, TUﬁ
# module [y <display> JURAYME, PAKIAHMA <item> JLRMI(HE.

<module id="projects">
<display>Promotions</display>
<description>Projects Module</description>
<helptip>Projects</helptip>
<link>uapprojectservlet?cat=projectlist</link>
<helpfile>plan.htm</helpfile>

</module>

<item id="project">Promotion</item>

<item id="projects">Promotions</item>

ISR B INEE: 2 URL BRI, IEAW AT DigmtE sysmodules.xml SCfF. iS5
22 TUHY 1R INGERES] URL (USRI |

TR IETE sysmodules.xml SC4H BT 7 58 2 F % Marketing Operations )7 [,
WA F A SR 55 &%, JFH S Marketing Platform [F]25,

iE ARG TE S IR R A, SRR E, ERHIRE > BRE >
Marketing Operations, jf#F defaultLocale [iL'H &,

ﬂ:‘ufﬁﬁﬂ%ﬁiﬁ%ﬂﬁi%ﬁ%ﬁﬂ FRINF, Marketing Operations 2% H % — 1> module JLE I
B G R item JTLRIFIME sysmodules.xml X, HRELZHEL, iHSHE 25
\EI’J% 3, rERNSREA

sysmodules.xml 3 {EHRIITE

BAE sysmodules.xml SCAFrRE AEH, 35 <module>, <display>., <descrip-
tion> Fl <link> JLZ.
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R
<module> JLE AT E SRR LR A ML R, HOLREA LT wk:

B ik
id BL I — 4475,

<module> JTLRWAIEME. BRI &LIT FILE: <display>, <description> Fi

<link>,
display

<display> JLEE X Marketing Operations 7£ 5[ HXf HARHAAE I S FR. WWTREA
RO R, JURE BB T 25K,

description

<description> JLE & LM RIHEA, MUK AEMEENTFILE, TRELEM
E3C A OEiRu

SR

<link> JUEE AL B d e B BRSNS R 9 T, U SR BOA AT A
TILR. JLREEHE,

sysmenu.xml 314
<MarketingOperations_Home>/conf/<locale>/sysmenu.xml SCPFE X2 IS B IR bR
25, AL A S BRI L AT ART 43 AT

FH P ALTH SE R AIZE BRI sysmenu. xm] TR E X, b, EHIS module LRI
sysmodules.xml ST E SCHIMEARX R, sysmenu.xml SCAFH A 54T H 0 FE
sysmodules.xml C{FH B AHMN B module JLE,

B TR R 1 SR BRI, A 44 T A A O SR BRI I BRI, W G Y HA — A
SO T G S AR sysmenu.xm] SCPF, BUE AR sysmenu.xml ST
MU BB Y 13 Marketing Operations JH P A0, A0 E8 5 sh iy RE P 55 28, JF4%
3 H1Y Marketing Platform [7] 4,

sysmenu.xml XHHRITE
" PU# A sysmenu.xml SCAFHAS <menugroup>, <display> F <menuitem> JLZKE
S BRI BT,

menugroup

<menugroup> JUER & /7 R AR, FFHALE HTE R PARLE IS HL5R Y 52
PO TR, WuRBA T AR

B i3

id S L E —FRiR.
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<menugroup> JLREAEMME. B UAE FAIFILER: <display> fl <menuitem>,

display

<display> JLE & X Marketing Operations £ i J* S i1 H O MR B /R BOBR4E, TR
BEA TS T IOUR, R G R 475,

menuitem

<menuitem> JLEENEM FRIHE, WX EFU T EE:

Wi ik

id

5 0 3 BRGNS A R R ME — AR, sysmodules.xml SO AR AR AE AR B
(A HbR IR,

type

5 ISR BTG YRR R A 26T, T I,

<menuitem> JLER B AEMEHI TILEK.

AR PR ST 2 [ 40 & — 40K F 2%, WIAE sysmenu.xml ) <menuitem> JTLZ Z [RIFRAN
<separator/> JLZE,

EMmATIAEHETRER
Al PIFE sysmodules.xml SCHR 8 iy 24 T 778 B R S 28000

iz

1.
2.

10.

FTIF sysmodules.xml LA,

HEM IR <syscatalogitems> F4r, AT T XE T A A0 A E X 5%
M BB PR <item> TOER, FHEEHAEE LA,

HHNEH AT SN S M) <module> FB4y. #iZHRT T <display> TG
F A BB R R RS,

RAEF M sysmodules.xml LA,

$TFF UMOConfigurationMessages <defaultlocale>.properties SCfF (X TARUETT
GEENE L) B
UMOMktObjectConfigurationMessages_<defaultlLocale>.properties X ( ¥+ &
(iR 7E= R0 £ S DI

YT EHA AN T HEHMNEIEA, RSN EER ARG YR UL @k
H (= 52ZF).

W PR F OB ERIARTE, BRAF I %S0,

FTHF sysmenu.xml SCHF, SO E LRSI AFREE T sysmodules.xml 2E X
BIRER.

W S BT A BRSO R IR IR ARTE, PRAETT S SO,
H P53l Marketing Operations I FFE 72 55 5.
¥iHi%E > Marketing Operations iZE > F$3KH,
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iE SRR AU RS, SRR HUH R, 1 configTool SERRFT-3h
AR, AR M THRER, 20 (IBM Marketing Operations %345
MY . IS RA LI ERINCE Marketing Operations %845, A K FshiF it Mar-
keting Operations [ 5§,

A IR AU 75 B B Marketing Operations 14 3 BRI 2% BRI

#s0] DIAE Marketing Operations FH#EA7 DR &2 il:
« QSRR

o HASREP ERIA

N N g R E|

o H 44 ST AR A S

o WINEA URL B8R BN

IR E Ay 2454 368 (Operations, Analytics 55 ), {HJ& 1] D) H iy 45 3% 46 3¢ B b ) I3
H.

ellpeEred

B sysmodules.xml 044, BJLIFE Marketing Operations =PI B
XFUES

sysmodules.xml SCAFRAZA0 & — 0T S5 B A RRTHRRT — 1 X 22 40 5 7 S B e ) 4% 30
H ki, AT LIl SR,

UK

1. #T7F sysmodules.xml 4%,

2. NHEBREMEAME PR EE <module> JLEK,

3. WA T B S AE SRR A& DS BIH, #AFAE— T <module>,

LR module JEERAYARIAMAE.
4. [RAEHE sysmodules.xml ST,
5. #TFF sysmenu.xml A4,
6. HRIEFEH, JHIHFM <menugroup> JLE,

i NSEAE sysmodules.xml SCAFH BT HL <module> TR A ML TG R AR IR (E.

7. BORIZERAEE RN, {5101% <menugroup> ¥Rl <menuitem> JLE,
R4 <menuitem> JLREA — MrIUE, ZHESEEDE 3 dahE D
sysmodules.xml X {f <module> JLZAH[A].

8. fRAEI KM sysmenu.xml 3L,

9. T3l Marketing Operations fIR 55 #%.

10. #i;i%E > Marketing Operations 28 > FE$HFEE,
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ERHARE FRIREIN
GREEL VSR EL L FURELE S e LR B (G
ZELANIEL R

WL E K sysmenu.xml SCHFH <menuitem> JCERMMLE, AR EMINH. Y&
MEMHE, i E > Marketing Operations &E > [E$3EE,
B AREI KRN
AT PLE B sysmenu . xm] STk B iy 44 3 B E I H T,
YUK
1.

2.
3

4.
5.
6.

FIIF sysmenu.xml 44,

AR B H A AR <menugroup> JT R 8 EL H iy 24 [ SE LI <menuitem> JLE,
- BT R AR

a. WRITEKREFA <display> FILE, 15 <display> JLER WIE HE MO E BRI {A.

b. WRITREAEN <display> FILR, WEIEERELRISOAR <display> F
TR,

PRAFIF KM sysmenu.xml SCAF,
¥ 538 Marketing Operations . #2755 45
#1788 > Marketing Operations iZE > FHEH.

FInsEEER] URL HYSEEAIR
Al PLE M sysmodules. xml SCAFRES A #E ] URL (143 BT,

iz

1

1.
2.

o ® N o ok

0.

s
b

FTFF sysmodules.xml LA,
AR,

<link> JUR I ELAUE LHERZ 2R URL,
IC TARIR AN Y PR A .

TER S Bk, WAE sysmodules.xml ST H i A GX 241,
PEAEFEX ] sysmodules.xml LA,

FTIF sysmenu.xml /4,

Xof B I ) SR B4R F] <menugroup>,

A g AT B A B <menuitem> JTER,
TRAFIFICH sysmenu.xml SCAF,

H B a3l Marketing Operations fIlR 555,

Mg E > Marketing Operations &E > [E$3E,

WIS BB Marketing Operations HAYSEHL, - #RAAZITHE S HL I 22 DL S 7R S8 Y W e,

22 IBM Marketing Operations % 5145 7%



i QIETTE WX R IR, AR N SR B, Marketing Operations 2% H ZlE P
sysmodules.xml SCEEFI sysmenu.xml SCHF, (H 2G0T shia] 4 5 B,

B RE L, G Rgi&E > Marketing Operations %8 > [F43KE,

SMESIE

XL 2 T 5 25 Marketing Operations i/ HYZLEY,  m DUFE ™ St i
e bn B MSCATFAT R, ASCR AR 5 3R 5E.

N TiEE > BtE > Marketing Operations T i supportedLocales #i defaultLocale
BCE BN T e 4180018 5 5. XS R A e B R B 1.

FRAT AKX Marketing Operations PR DL X 42 ifF 1A b AL

Bl T 0 S TR T 0 K BB 141 T 1 A AR R
TSN

HOR . 25 142 ST« BRI 208 5 IR SR 1

RPRIE, SRS 144 TG 1AM ILEN

RERE. BT 146 TUR ¢ AMILRER )

SR, S 163 T R

S, AOEIE BRI f . TSI 147 T 1 A SR 1

iE: ANIXFEX <MarketingOperations Home>/messages/com/ibm/umo/core/
UMOMessages_<locale>.properties SCFiFAT Bl DAXS R 40 % 5 s 1R TH BT T4k,
FRGETH BRI H A IR 7 X L S A

% 2 ¥ IBM Marketing Operations S @ HEm 23



24  IBM Marketing Operations % 51457



#£ 3 B MpEHNRER

TS R S S A T 5 0 i o FF R R AR G, B 7 — 4LBHE 1BM
Marketing Operations ${Jk ) bl T 0 4 3, o 0l i T 2 0 42K
A,

PRETIAE HITREE

IBM Marketing Operations 4 {f T —4LiiHE M4 T X S 6, EA1FRK B/ 4L SUE
FS VR BT 6 AR 68 PR A7 i

- i

JVE S

« T

-

XSEHRUE T8 F X G 2R B JE/E X Marketing Operations i F m] 8 D RE IS AITAY:

o RE (C BRI

s Wik CHPA Marketing Operations £l Campaign [ 240 &M, I BB T RMmER)
EFITIFE TR AKE

TEERMAL Y, Ml Rew B MR T EEN L. THE N 2l 4L
PRus, fitn, {F0F. 5 REBET S, WSmE RN RE e RoRlb s A, wim, &
FIRBIR, E AR S REE LR )7 %% 3. AT{E Marketing Operations H1 i 434~ B4
PRI SR 00 S B I SOl 55 A A L — A R E s 2R, Ead B AR B R
foil, T DUT E T S R 2R,

* fmlF

s fHHFR

o BEE

R RN

« HIn% P HE L

o RJihTT SR E X

WhnE RIS E N Z KRG, AHAE - MER, Fa, ThZMIEA R
BAEMFOIE AR AE AR, R, BB AT 2 0 DLAI % 2R RS 148 59 AS [A] 52
i,

IS RERAAY

TE .7~ IBM Marketing Operations H % 7 3778 85 X % 20 1 N BB 7R B SE 241 44 g AR
XA,

© Copyright IBM Corp. 2002, 2015 25



Marketing Object Marketing Object Marketing Object

P Types Templates Instances
used by
ﬂ/ \
globalstates.xml v \
mo_(hame)_state.xml

are / \

ﬂ - used in L 8

. from which-—>
mo_(name)_ui.xml you create I
-

ﬂ \

mo_(hame)_list.xml

N
:

mo_(name)_map.xml

R, XMEEGIL - RIPRER TAERBRE, i, “REsh, “E£ETHE
SERL. B XML U E T B S R I (hRAERTER]) FmREIRZS, ZExd i
g X GG TE P A] 0k AR S BOIRAS W) SR VR B R AR, 3 BB TS s S R 5 3

i

EXEHTIHEHITRER
RSUE AT TR G, WS TS

iz

L ANSROHT BT S8 B R T BRSSO P SOBRIRES, AR 1F
MER, WS 27 TN 1 2 JRIRESF

2. AR E GRS, W EBTEZN Web iz 5 ds LA HUHRIR AT AL

3. IRIERI TS E GX G2RM, IR E X G2, A AR A R IR DL K
IREZ WA, ARENMGEE, WS 28 i rEhiimEHa I |

4. EHE3 Web [y AR A5 45 LLEERT A T8 B R AT A,

5. NTZESNSEEMAEENR, AFEAGER, ESH% 30 5K i EHTS

it .
FPAR I T8 S X AR QI T B A R 540l i 2 5] (IBM Marketing Opera-
tions 48 RN LIZRHUEAN(E B

IS HN RS

FEA TSR B G B P F AR SRS HOIRS, B 175 5 X A U2 L
PR, REREEBL,

BT, TR T

- KR

- BT

o A TR

26

IBM Marketing Operations 4 ¥ 5145/



- EHUH

- D

AT LS 3 0 SRR SR S AR

T QU T S E B A SRR, T DL MRS 0 2 918t R 1 T AR,
ERREXH

B ARSI RTE I 2 TS B A R R A T REIRAS. globalstates.xml SCfF
{iF MarketingOperations_Home\conf\locale {43+,

A RUE AR XML ARiERAE B S E SOIRES.
# 10. £REN XML FRic

i i

id IRZS I ME— BRI, FRIREANAE L5 25 4%,

displayName HXGAL T IR E N R HIRRAE, Bldn, “IEAEUEAT”.

icon WIRTE displayName 2% DLHIFRR HOIRZS R TSR RAT, 250K 51 YA

BLPFIAE WAR SUIF webapp/images HorH, S R ERCR, ##
RN 20x20 B2 GIF MBS, RGE2 B sk Hf /I B (R 5
7 20x20 BRERKD,

frozen JHTFE 73 2 75 1] D) G4 A T R S 16 & AR =
o false: HIFPATDAGidHAb T SRS RN 4.
o true: M P RBEGAEAL T MRS 4.

IN_PROGRESS RZSF 7R 45 H 10T B

<state id="IN_PROGRESS">
<displayName>In Progress</displayName>
<icon>status_onschedule.gif</icon>
<frozen>false</frozen>

</state>
E&: EWH Marketing Operations SEBIH 1 2 FpR &S0, SIHE BTG5 Web it
i

%l&\ﬁiﬁ

2 P AL BT S B X G SE I, AT AT DUAE G B S S O S YIRS b
AT T RUAE 1200 G2 Y 1 41 3% it 1 b 3 ok 22 A s SE RS, P CRT BB B A 1 %
ARSI R R A R O T S IR S DA B O % T8 0 G 2R T SRR S 5%

Az,

BREWILT, BEXDITHA.

JAsh Ksh IEFEDEAT
LT AKish 2
Ak Ak T HER AR IEFEDEAT
U IEFEEAT 2

%3 % mimEsgrn 27



i IEAFEHEAT A FHERAR S
5 RJA s SE AT S5
EXVEES) EHH ARJASh S IEAE S AT

T HIA GRS T %

U TR A
T l et
rfir
JLEE
SEE EETH)2
e e __ "
i1 4] SEIK
ki L
Qi%ﬁ)HAJJT l
U

T

i, anR S E SR RS T B AR EATRE, IR R AT RLEAT DU 1R,
o HEZSEB R HARAE BN R

o FERMOZIHI: R HARESE SO B S

o BOHIZIH: R RS E SO EHUE

BB B XTSI, W] LIS iR £

EHminEHRER
WIS TS AT G KR AU%] TBM. Marketing Operations, 445 7 i 048 Tl 784 5
REGHUR, 36 ELITP A IR H ) 9,

i¥: IBM Marketing Operations N J&{it i G i FEAS AT 478 S 0T G280 Ji X et A7 50T
M R, JTA AT, T E TR SR R 2R AR LIRS, IR TR
=

o
H /o

AT A EEXT R KR
fAI7E Marketing Operations H S fllE il 74778 450 R 260,
UK
1. &% 8 > Marketing Operations iZE.

2. fEEAREDGRY, RETZEENRERIRE. KT TS E RN R IR BT
TAT.

3. HuBLRINTIAE R AR, KT I BN s e & S v

4. FREVZXZIRAEEANGE R, AR B BRYIA, S5 29 TR Teusn
T E B G2 T 0

28 IBM Marketing Operations % 5145 7%




“IRINTT I EH R

5. Bl RTEFEBAASIE B 8 S R A (A7 T8 S R AU}, Marketing
Operations f§{ff HE MG BIE XML & SCCHRE S

6. WEREH A SRy ZFPIE F BR5E, 15K 1 5 AP B R B AR B AT SCA 74 R 4
BMIEEHENES. ARELE, B 141 T8 1 AR R 0

T—5Mt4

=k

|||||

BT E WX RN, HEHES Web R TAE.

S

FERE U b, W] RUE SCH 378 X R 28R B PN S A4 PR AT R 48 P ] 3 i 24 5
BLA B A BAR S HIR S AL,

F 1. AT E AT R A T L BT B

FB ik

BN R R BG | BTTE S X SRR N ER AR, 12 PR R & SE TR F A AT

s L, MTHHIHEFN G IR, (E XML 58 U FR s FIE S
(92 H0h o O L 2 PR Y 2/ NS RRAS,

BN R B R | S NS R (Y T S X SRR B RO AR A4S,

EN

B X G BB | T B G 2 B i B A

fii

BT SRR | £ LR SR i .

TR

BHX S AT (B
Q)

LT AR (N, “FnElE”) i, 7F Marketing Operations flJ7 5t
T P A% R 8 o P P A 2

B EAK (K
O

MTEEERARR (I, <P e B, 7F Marketing Operations Jfj F' 5
TET 19 S A A v 88 P 5.

D7kt POE S

HRRE

USRS B DLV [ BT X G R 513 i, R E AR R
BIRBIEENSK B LI 2 e TR,

SO A LE T I 2 A S DLV R E TiTS E A X R SRR B R U, i
PRI A SRR AR,

LN T8 B Bo4h B TIT S8 S0 SR IS AL B0 B A B Q1 e S B AR 2,

LIS AN MBS B AR S E 55— Bk S R AL 1 447K,
E BCAPROUEIL R LA] s B A2 [ X B2 Y T B G AT
YRR L .

TRZS PEHAR R Y5 — AV IRZS; I E SXT R S BOIR S TG He . iR
IR SR RAIRES.

HARIR A BURRAR R B8 —AVIRAS; T E B R SO e e IR A, i 4RIk

AU E AR,

mIFE HRERE X H

BRI E X2 2, 1IBM Marketing Operations 23 B g ¢, FFA0E DA

T XML SCHRIFE#Z T8 40 S 2B 1) E L.

« mo_name_map.xml, IO AT E N 4 @ CBEAEREE BRI -R b 07 i br o g 1
3R] D) X s S M R AR 2.

%3 % mimEeigRn 29



© mo_name_state.xml, BICHFEE IR, HTXEIREZEE XA, 7
globalstates.xml SUPFARAFRAERSHY ZRGE L5 SCHY RTS8 0 GRS HY U K.
R IAEATEORE, IR AL VZ SR X AT E L.

Hrp name R EAEC QI T E BN SR BINTET I E IR ERIER B TBUP R ER
ARREING AR

T E RN G E LSCFAFETE MarketingOperations_Home\conf\locale HEH,

i E V8.6.0 DIHTMI AT, FRGE AT E B0 5 2 B A H A B Ah Y ST A
mo_name_list.xml Hl mo_name _ui.xml, ANHEEXELH; HE
MarketingOperations_Home\conf\backupUiListConfig HES{REIEFHE V8.6 ZHij
BRI S 2

ER BB EEM IS E R GE S, MERSAT IR, I AETCE B3 Web
Ml 5545 ulffi | IBM Marketing Operations,

mIFE HMRER R H

T8 S X0 R 2 P S A 7 SCIZ X 5 ST Y FH P BT AR 25 M 74 B3

X T A 1 5 — A TS B 4 258, Marketing Operations #4448 FiE 5 FA 541
A B, RSB SO R MarketingOperations Home/messages/com/ibm/umo/
ext/UMOMktObjectConfigurationMessages locale.properties 3CIF,

BRI N 75 — A~ T 8 0 4 RN, RGN 12 ST ) X 2 g 1 SC AR i —
W& HBELL name ui Fl name Vist J13k, H name J&BAEGIEL TS 8%t
G RN AET I E X R L RER B TR T Boh T 48 2 2/ NG AR,

TR E N RIS P FURAR BN AT, T DL I T B T PSR
RS, AXREEER, WSHE 17 0K 1 Ea A TEHENRER

SN TG R G AU [ I BT RS A RN AT R AT A AL, TT DL R 52 SRR
FHEREESCE. AREZGER, WSS 141 T r ARHERI SRR )

MIAEHMNREREY

U B QR T8 B X G SRR 5 0o B AT o, R A b 208 W T 3 ot R 26 Y
7E SCCHF AT TS

QR B T E AN S BT R B i R, IR AL AE Y IBM Marketing
Operations %% H st T \conf\locale\sysmenu.xml CHHRIFNEH., HRELEL,
WS M 17 T4 2 %, 1IBM Marketing Operations 51 52 HIGETH 1+ FI5E 23 T 1 %
PGS I CHE Y .

M IAE I RER

30

E X EMMN G ARG, ROBTNZRBAE — T EH S8, EEE
BM AT, 7 Tk G T S8 S X G 2R A S0,

EIEMIHEHNRER

& 7E Marketing Operations 9 A& T35 45 X R BIAR.,

IBM Marketing Operations 4 ¥ 5145/



UK

1. ¥ E > Marketing Operations & E.

2. TEHMURTASy, HRiiEIREE.

3. HRR.
R DT BN R G B A s E T E T 378 B R G R A — AR AR, B
o, GnSRECE A o AR E R TS B A SR, IR AT L 44 N B B AR AR 1Y
whar.

4. BRTGE NG AR,  TETE I 0T A 1% 505 R o A NARAR.

5. RSB U b, RALH BRI ENE. AXHEZER, WHSHE 58 TR iy
A B 0

6. Bl RIFEBLIR MR,

HIAE HIR IR 2 B FYKEX
A AT AR AT 0 58— T R AR .

fam, EAALAR AR H R A AR T, RORX BRI R E T E W T
BRI R A, ARG EC B SR ALE P I I B A A TR i — A s A Ui
. Bk, ASACEIRE R, SRR R R, A BRI Bk, ek
W RGP R T U B, S B i R I A AR B A 1 5.

] e B AR DLIAT LU R4

o A EE AR BT AR RSB, A 55— AR E S AR I
SEMBYE, (UH EAR T B S RRAR T GRS, A R i i Jm Ak,

© AP S — B T E S R, A ShOb TR E T E R Al s e, pin,
FP G B ARy R R U H I B ShAE SR . AR Hi B B 2R
— T E X SRR, A ABLIIREA A AL

T B AL 7 — s X SRR RO Rl i QIR AR B R S s A,

o B PRI T E S G5 5 — PR A TS S GRS, iR Ak 2 Y
e BLBEXT R G 2 G5 7RI I R R . RS, AT DL R R A E
AR,

o BE—FRER AR GO A B S — B R E R, TR SR T B
A RIS E R — R, g EE, A AR 251 E ok s
CERIE

ARFRNELER, B 5 WML 9 &, rQIEMEMER ) AXEEME
ZEE, WESHE 113 Y% 10 &, 1 ARR EREE .

%3 % mimEesgrn 31



32 IBM Marketing Operations % 5145 7%



% 4 5 BUHREIEFIEK

TS H 2 {8 /] IBM Marketing Operations — 26 (0] 2 f5, P B e Re < T i eioR
o B H AR AR AR EL. AT IOE BOE IE AESk, DO R LRI &R

KZ %4 Marketing Operations JH F7 IJ MG G2 4k B2 0e 1 - 5 00 H 137 5K 51 3% 0t i 50 o
TR R BB 30 RN SR . (8 FH ke ke 22 T BT B0HS BCERES 1000 251 H F K,
AR T8 TUm E B R 28 &R e S AL B B R AR e B TUE R
PR B ORGP RS SBCTFS J800s RN BB BT T i, B 63 3 W BT T B R O
ZAPEG P IR S AR I H RS K.

i AR AR % VE AL, A REIUH S AR S O B B R R
ABCEVFRIAL, HAPEBARN, FEBERTOLT, T H A E RS B 61 AT IO
BRI % AR R

FEBUH M U H FESRZ G, BRARRTIX TR, S WA b B 7w
s8R AR, Tﬁ]ﬁ(ﬁi‘%%’f/\ﬁﬂ‘ﬂﬁl{ﬁ&{ﬁﬁ’ﬁﬁﬁﬂliﬁﬂ‘&

o BPUHEIE I H
 BIBUH S ATk
o CIBUHBIE 95 H AR

A g e gk S i A R SR AR AL 4 2R P R B IO BT A I H AR

X AD T ORI SRS 0B A R ANAE S B R, AT RTE SRR I 4]

TS,

BLHOH BOE U E SE K, B8 R DT S
o TH AR TC e, OB s H R R,

o TH R AT E B R

o WRImHAEGETFOHH, BaFmEdoss Bl “CHOE s HER RS, &
WSS U S X e F I E SR A RE U S I E .

o TELEY Campaign-Marketing Operations S5,  HAETEE 451 sh4h o) H # 2 J5 BUH
WG R BTG M E T H, 0k BOH RS B R k5 R H 10 I
H.

BUEBGERD E Figk
] B A 01 TR EOH OE T E AE SR, DL H A Marketing Operations ff] P AL HIBR 25,
XFIESE

AT, RZATBUHTE 1000 I0H AER, AR ZBUH #G d 1000 415
H O H AR VFAT AL, 35 8 At SO 8 2 fig

© Copyright IBM Corp. 2002, 2015 33



iz
L B 2 BOH MO U H 5wk, BT RUFT IR0 H sl sk ) i 227 e, L
FIRAIE (BltnprA BT H FER”) s 2400 H ME K.

i DH LA TE R, “CROH s HER R, WH GRS T E %%
PH B BOH IR, AR R AL T X EIR 2SR I5UH R R 1 51 SR AL

2. My i
30 Ak B OAHERR DLV I B S %00 H 85 R AY IR
4. HHBGHEE.

R

FE I JE U H R R 2 a0 G P SR8 3 ok A 4 B BT BT B 200 H A3
RIN, A A S PR S E R R, EA R CPUH ISR, E
CEUERERIE. SBURRIEMIERL XEBUEREMI BFERER. Wil
BETE U R, DIRBUE BARRYSE R,

EFTAGE B AE K

AT A AT 01 AR,
KT UES

LM B R EBUERMEMDIR. SEUHREIER D L EBUE AR B F1iE
SRR AR C IO B (9 70 H AR, 00 H R SR AR T E BOH B RS, R
XS R TR,

AT ¥, R Z ATEFTE 1000 ASIH MR, AR EEEE S B 1000 4
W H FF B AR B VF AT AL, 3 B Bt SRS D RE.

iz
I SRR EEHHE R OTH 80K, ATHTIRZIH dOfR A &m0k, B IR
PLIE ki 210 H FIE K.

2. Bl ;’
3. nApdEr  ATERE LA I ORS00 s ok B IR A
4. L ERTRGE.

#R
FEBUHIMG 25, S0 I SR 2 R BUAE Ay 10 H A0 SR AL .

BCHEBH BE D E FiEsk

34

T RS T 8 O R SR, DB T S R R S R BRI X G 2 P R I
FORISE RN, Bt e 2 D AN b BEAY X R 9 bt R R AR R AR, AR R £
B, B 2taZn] B IE I H

IBM Marketing Operations 4 ¥ 5145/



KT UES
AT A B BT — U S B HEE 1000 4-10H

iz

I #EigE > EBIRE > BUHMAEE > BUHMETBFIEK.

2. WCE A DU R B O A — 3 20 H AR,

3. EREAINE, PLBURBEEE AR, DU B S AT .
4. Wb EAME—RIRAYE SRR, LIE A,

AR TARRIE R, DIEEa 0 T2 AL H &S00 2 A 3 24 R Al
H AR —FR5r,
T DAR YR S8R S H % 1BM Marketing Operations 23754 B 0 76
HEAT TR FER FR s T A I, IR IOE O JE N A S AR R T E
5. MBS EEIEATURE.  MIIRERE ] IBM Marketing Platform JHJERR T, A KIZH
EREFME 25 H, %M IBM Marketing Platform Y,
a. H AU EE R AFR, DU AT RO AT 6 .
b, FIZ P B T AR AT B W0 (B ],
O BOE G SR T R ER 28, I ESH AR RE T, EFIE
W B BV e HEAE — TR0 Al e W) [ R AT
« BFE. GnARIEERIETE, B AUE BE 2 LR HEA A,
« FEEABHEBFARTE], F5 5 Ay B AR E O 1 T
« HftAeEMAE
- EENBHEEHEMARME
- TEEMES TR
c. M FAIHETH L4 112 AT B0 B0 s,
« QiEfT—&%
s T X RZBELE. FHEUHEIE I E I TR e L
« RHEFETEMSLE. R EOHEOE & E AT R4 2 H BRI,
6. TIE: IR il B 5 B AR AR S I YR e s B B R B AT
7. HERWAREIT. FEREIGERIEZE, SEFEWEE X, DUERT TR E
IUTH W0
&R

LEBCH W SE U, e R, AR AR, IR A S R, R
C A& T HEARE R, IR ARk TR Z AN, BB E i R, IR TR
P Z VRN B s AT SR W i H S A SO AR,

1% H & 1% <Plan_home>\logs\bulkdeactivationreactivation, H &k
# 3 & bulkDeactivationReactivation-<search_name>.log, ' “search name”J&
AR 4 PR ALK, 1ZHESCHIRC BOHEE i E gk, T TS
Wr, 1%HEZDRIRAEATRBEROH B BT H B0ERK (RETRIEFE 2L B B7F5.

9 4 % BUNBOSE gk 35



TEHUHBAE T FE R 2 J5, 049 G BE S8 20k A H B BUR BRI I H FIig
R, EARECNEM R, EEFCIHBGEEHE, WHiEHEBUERE
M. CEUHRERIERL LEBUERERIII B AR R, al ik s iiE LY
R, DIRBUE RAR R,

Bt E#A A T E S K
USRS BOE 2 TH Rk, F LU T R, 4 R M T B 1

ik,

KT UES

i AT A B ST U 2 EATHAE 1000 11H
UK E:

I #2igE > EEIRE > BURMIAEE > EFMAETEMIEK.
2. U E AU DL ORI A — R U H AR

iE DCHIUH FESRAT & S AR I HAL T BOH SIS RSN, B4 M R AR
.

3. EREAINE, PERBEDEINER, DO RS TR

4. T RAME—RUATE SRR, DU LA,

AWAFEA TR SR, D& X AT A, H &S B AR il
H TR —#657.

VR AR AT SRS OTH £, Marketing Operations 23 75X BB 2517
TN BUGBATIE AW, JF B R A I
5. XBUHEGE TR, MIIREfE ] IBM Marketing Platform JHERF. H K1%H
FRFFIE 258, 520 IBM Marketing Platform 3CRY,
a. SRR BE A A4 FR,  DUGH AT RO AT .
b. I LB R R 4T T R[],
RIS R R R AR 2 e, JFH SRR ARG RIE. HEE
H U R AE L HETE — R A AR e W [R] AT
o BIE. Q0SRIEFRUCIETH, 8ATE RS £ LRI A A,
o FTEEABHEBFARTIE]. 45 € A B R AR TR A TE.
- HfAZEME
- BRIV B EHEMASEME
« EHMES TR
c. AL e 545 1k aa AT BF B0 A ],
« REB1T—Rk
o X RZBELE. BEBEIE R E IS T 2 AL
o ZBHAFAREMSLIE. K EETMOE I E N IE AT 2 e e H I E],
6. Al IEN] KA BAE ALY 58 B B O I B 7R B AR TT R R E R R

36 I1BM Marketing Operations % 5145 7%



7. HRIGEAEIEIT. TEREENEGG G, EAEFREE XL, DMER TR
HOPT.

&R
FEHUHTIG 2 J5, DU AR & F B BT A T B A sk AL .

LE S AU, R B, AR A AR, IBA S A B R, R
CACE T HEAFE R, BBk TEMRZAN, B E i, 2R TR
HETE Z VR0 5 B ST RO 12 WY H 2R SCPF AR,

1% HE 12 R <Plan_home>\logs\bulkdeactivationreactivation, H & & #1
# 2% bulkDeactivationReactivation-<search_name>.log, H “search name” /&%
AR 4 PR ALK, 1ZHESCHIRC EREE i E figsk, b T TS
Wr, 1% HEZBIRAEATRBE B AT H B0FRK (AR 2E) B B7F5,

9 4 % BUNBOSTH gk 37



38 IBM Marketing Operations % 3 5145 7%



% 5 & Marketing Operations &

IBM Marketing Operations #&{k— 2H $t 445 FI{ F M dik 452014, Marketing Operations
AR IBM Cognos® (— Sz i R B IR ST ) Hh A s 1) b A 25 R SR AR
&A1,
* XIF Marketing Operations JHF, & PR 7 vE 0] RIvs A4,
- BRE AR (FIRATE ST E AN ) BER, ERE S
ko,
- BAEBAEEZMNEMEER Cognos 4y, HEFENT > BEDH.

et B B Al DB SR . GUEEHR . IIE R IE, B I8 SR,

* T Marketing Operations ¥ i1, =4t THUEEN ARG SR E. FLHELF
B, WZMS 45 1K 1 Marketing Operations & P 51 (4R & 1 .

A 5K 224 Marketing Operations {5 EHI(5 5, 1S (IBM EMM it 2RI B 15
MY . A RBIEAE ECEARIEE, 25 (IBM EMM Marketing Platform 2 51
EiEREz D

Cognos H#J Marketing Operations & F1 {4 ZFR
Cognos Connection $&4It H R4 s, H g4 ARk,

1E Cognos H147%% IBM Marketing Operations 455, AL LS Market-

ing Operations DL~ 3043,

+ Affinium 1%, H &Y IBM Marketing Operations H7 1“0 #r 32 00 T 41 HY
M2 X M. WEREAE Report Studio HHAIEH 1 Z X4, IAK BN IAFS]
W frde, nRFFE, BERT DUTE SO e rh A SOR e DUR R 5 A 2L B 2R S5 1
.

« Affinium 1% - FEFIRARE, HPUSERD IBM Marketing Operations X
G A AR R EAH R RA R . HC e s TR A%, TiHE
AT F 3, IR AT B B 245, 8200 D B A TR A7 2 M 5 1+
A,

ANEFE a4 e, WAR MO e H R, TR I RK.

c TFIZE > BLE > Marketing Operations > umoConfiguration > & T 4iiE
reportsAnalysisSectionHome #/I reportsAnalysisTabHome @, DIEEf15 {43k
H) 4 FRAH UL L.

o EIITE I AR IR A AT (BN SeiE <) | ISR E Ay A4 A R ST
e, U F TR, SMAEFR (<) F4F.

o WK Affinium 1R - BETFRRME SR E RS, AL HE Report
Studio FNINEFMERE (FLRZEHS) e, WIREES A5 2 ¥4 32 H R4
AR URL, - HaX @ e 2FRiadgnil, R seibse 2Pk, A
Gn BB 1z DL | T SO A e 24 7%,

o AEY Affinium TR - $FEFXRER S SOOI 1R JCTE iy 4.

© Copyright IBM Corp. 2002, 2015 39



IBM Marketing Operations i &%1 Cognos
{E Cognos ", #n]DI@|@ET IBM Marketing Operations EtHEA5 A1 ({44, F H AT DA
{E Marketing Operations % £ FP i 4B 4R 45
B UL R AT S5 4G DL LS
o f 2 R PR R R
o flEEAR AT B
o CRESk B RS SN R AR EE A N AL H) IBM Marketing Operations X4

TEAN Bl e Hil R 2 2 Fi, HOHT Cognos H1Y) IBM Marketing Operations $iCHf # D €145
BLAE A A i Y ) A e e B

Tt Cognos PN AH R ST e b (A7 il 4 .

Cognos HFHIHEIEE F 3

7

eI B 2 Marketing Operations R4 8 E #1152, HMAET E# Cognos HIF) Mar-

keting Operations £ 51 DLz i S8 g,

ftm, ARSI dE v s R, IR A RSO, 0, BTk Cognos
e A A U

B3 IBM Marketing Operations ##E{=%l
ffi ] Cognos Framework Manager [\ T # Marketing Operations A

iz

1

PRI EAER A P 0 A 5E B PR AR PUX S T R (A RER) |

2. {fi[f] Cognos Framework Manager P SNTE, S AJEM:KITEE.

3. f#/] Cognos Framework Manager HHEBINE, & SCHE @ il J@ A H BT @ i X 4
ZEBFY R, (B, HEemiEEmEE S mE MK, ) 8L S ERENH

4. ffiffl Cognos Framework Manager "N EME, & XARNINH K ENRED &
EX N

5. TEBRAT R B,

#R

S R O 40 2530 A X475 465 26 T,
E Tl EERNERERRG
GEPPENE TS B Nl S P Bl LR )

N RS E R PO EPQ )=
Select

UAP_PROJECTS.PROJECT_ID,
a.METRIC_VALUEL as TotalRevenue,
b.METRIC_VALUEL as ResponseRateActual,
b.METRIC_VALUEZ as ResponseRateTarget,

40 1BM Marketing Operations %3 5145 7%



C.METRIC_VALUE1 as TotallLeadsGeneratedActual,
c.METRIC_VALUE2 as TotallLeadsGeneratedTarget,
d.METRIC_VALUEL as TotalCostPassed
From
UAP_PROJECTS
LEFT JOIN
(select PROJECT_ID, METRIC_VALUE1l from UAP_PROJ_METRICS
where UAP_PROJ_METRICS.METRIC_ID = 'TotalRevenue') as a
ON a.PROJECT_ID = UAP_PROJECTS.PROJECT_ID
LEFT JOIN
(select PROJECT_ID, METRIC_VALUE1, METRIC_VALUE2 from UAP_PROJ_METRICS
where UAP_ PROJ _METRICS. METRIC ID = 'PrOJectResponseRate ) as b
ON b. PROJECT ID = UAP_PROJECTS. PROJECT 1D
LEFT JOIN
(select PROJECT_ID, METRIC_VALUE1l, METRIC_VALUE2 from UAP_PROJ_METRICS
where UAP_PROJ_METRICS.METRIC_ID = 'NumberOflLeadsGeneratedPassed') as ¢
ON c.PROJECT_ID = UAP_PROJECTS.PROJECT_ID
LEFT JOIN
(select PROJECT_ID, METRIC_VALUE1l from UAP_PROJ_METRICS
where UAP_ PROJ _METRICS. METRIC ID = 'TotalCostPassed') as d
ON d. PROJECT ID = UAP_PROJECTS. PROJECT ID

Cognos i & RIS

Y24 Cognos i Ay BCIHAY — sy, WIRLFR (RIS PRI G S5, A RAEN AR P
R T SdE, i/ Cognos Report Studio, 0] DLGIEE# Fhid JE 4%

IBM Marketing Operations FH ' 485 75 BT DL N BB A 1L 8 2
o AR ATRECE N AU R

o SRR A Shinf 1A

o HER G ARSI i g

Bl U R R A T RETT A . BT I B 5 T (0 T T et I
POE A EIRA Tl NpuRt

BT DL A & e R R R, DUl P B8 i DBk T 0 G 4 R s A B
IBM Marketing Operations Z{Hg 0 H @y 4 /% [PlanBV].[Object).[item]. ({540, TiH
FRiR A AR IR % [PlanBV].[Project].[ProjectID], )

FEA e MR R 5 7n I, ] DASR A 1) i s — PR A, AR5 i o5 — o
KA1 R B % WJlle PUT 4R 7R P2 A B & i) 7 3R 7R 38 2 T H 24 PR el AURY, {8
AR TR, i, B SRR TR,

o B} FH{4: [PlanBV].[Project].[Project ID]
o B /RI{H: [PlanBV].[Project].[Project Name (Code)]

H R =R

&N DITE Cognos Hr Al H I uERY (i 4R B 45 2 H 10170 Bl 30 6] Ak 135 SRS 1)
fEMIXF4:) , 1EU IBM Marketing Operations W[« A8 R, BHATHLERIE, 150 H
C it FHYE B e 10 i) H B4R 7R JF ) a6 56 T 46 H BRSSO H SR a8 4. O g8 &R
7565 DL AR & AR I % 2.

* FETH S H R M T A
* FET S H WL R N4 R

% 5 % Marketing Operations 44 41



o FETH B H VSR 2 AT TG S 3 H VSR 2 5 45 )
PAT i 84 SR AR 440 Target_Date_Prompt ) H JF 7 i A 9 H I R TR] P9 905 i1
HiH .

[P1anBV].[Project].[Project Start Date] in_range ?Target Date Prompt? OR
[P1anBV].[Project].[Project End Date] in_range ?Target Date Prompt? OR
([P1anBV].[Project].[Project Start Date] <= ?Target_Date_Prompt? AND
[P1anBV].[Project].[Project End Date] >= ?Target Date Prompt?)

XSRS FIZER AT IR =S
T AE R/ N RAS RIS e, 00 P P TS iR A5 1 2 s 1

KT AR R G PR SR/ A, 3E AT DL R R,
o BHPLUIRA G s B OBJECT IR 258510 3 B 28 14,
o BHPLTORI &l iz ]l OBJECT Hibfrifl 3 Bl L5 14,

Cognos R &EHHIBHERE

AT RITE Cognos @i gt 4z, DIFE IBM Marketing Operations H' A2 AT T
SRR 4.

flhn, GRS S S E A AR I E F15%, 82 M T DL AR S i I E 44
FRUAHT FF %500 i B e i, 4 He0d T DA 1R 8 P 4 45 o i
M. ATRE ST B s e iy TP % 5 Marketing Operations,

FEAT DL DL R G A g i A .

s i

s TR

s TiH

* TH K

i A 1

o TAERIHHEAL 55

 RE

IBM Marketing Operations #4535 E X409 URL AiiH, &n] DUy HAAIE

BERE, N, vHRIA URL #fI0H 48 Plan URL, FEXTS 04 if) i 510G X4 0
URL #riffIi[H .

fE Cognos Report Studio H1, il FHAHR 1) URL #rifjsii H DLe R 4EHzY URL YA,

EHlHRETA: DB SR (EH )

IBM Marketing Operations 2 t 42 I A~ R A i 100 H Gt sfdi 22, T0 H S 3008 220U fi )
g @, DUH GG CEhl) 85 7 filJa M B

PIF 2% Marketing Operations H#E BT B ek,  DLRXT Cognos HP T4 i it H
SRR () ARSI e iy g2,

42 IBM Marketing Operations % 5145 7%



R EH BEFE S
e B S ) 75 LA s I e R

B 51 R

78R dyn_projectatts.init_type_id Ikup_initiative

b %5 HA3 dyn_projectatts.business_unit_id Ikup_business_unit
e dyn_projectatts.prod_family_id Ikup_prod_family
Mo il dyn_projectatts.segment_id lkup_segments

DU 24 5 B s A o i 8 &

o Mk A: metricid = *TotalRevenue’ ( SZfr )

o MM %: metricid = "ResponseRate’ ( SEPx )

o AERRMEVLEL: metricid = *NumberOfLeadsGeneratedPassed’” ( 52f5x. H¥r )
¢ ROIL metricid = 'ROI’ ( 5ZfF )

5E I B1EEXERI TTE R

CL 5 A dyn_projectatts & H [ LR F1| DL S H5 7 il g k.
* init_type_id

* segment_id
* business_unit_id

e prod_family_id

E AT AR RS E R .
* lkp_initiative

* lkup_segments

* lkup_business_unit

e lkup_prod_family

% 5 % Marketing Operations 45 43



BRI ETE LR XZNEN

Tt Cognos Framework Manager HIYBIRUALEI, T R E LR,

ﬁ Seagment
Segment |0
Segment Mame
E Product Family
0.1 Protud Eardl
Product Family 1D
0.1
= =
Custom Attributes B iitictive |
J Initiative
1n Intiative 1D |
Project Attributes it S ol

’L_{_'//D_J

Project 1D
| Initiative 1D
Segment 10

=

Product Family |

Business Unit ID

1n

1n
0.1

D

_._,_._‘___‘_‘_‘_‘___i“ Business Unit

Busines Unit 1D
Business Unit

68 P A s 1 9 2 T IS IO A A3 A8 S, AR BT,

S T ——ee x|
[y —— FEE B
53 el View =]
[ Pt
[ o [Some T =] 4|
(5] Lon Dt Flae At Ve Pk Pocgtits Pristit
) Prawits Plon biudal Views Plary Projecis Proect 3|
~1 Pasgamn Flan Woadet o bl Progects Progees
1 P Pign Moxdel i Plarbfy Pugncrs Proecs | eeglore
1 bacoma
0 Mgrereal Mliued Vigmes Plardels (st Aivuint bbesines | reugiorn
2 Bt Fan e e Pk st Artues Prot Famiy Proscs F sy
::'“'" . Aintes Y Py b Al T Gt o
Proppot Cunron ey
Buatrs Ure T =
ar: 0 il
m e L3
-t 4
t brshaires
= [ Pt Pty =
Prachact Famdy 1
o e [P
W Ee |
[ | 1_"" 8
& ._@. =il | 1

FEAE N EPFRMEIRIN B
f£ Cognos Framework Manager P55 #LE N E A A T A8 ifi i H .

51 KEIFIMEE EHIHE
frahit & TR AR | 0 H s E AT S
i
k55 LA TATH T F 7 Sl Ja ol 55 # Ao
453 TR H T H € iR e 4023 11
e SRk Tt H & e 7 i 2R
SUCA i Tt H S B e B
Mg 7 ( 526 ) Hor T S0 R P R R (52 )
LTIE QEL /) HIrEE Tt H S R R R (H AR )
Wi J7 56 22 5 Hal, HHE SCBRMER - H AR Y A

IBM Marketing Operations % ¥ 5135 7




5l KEIEIME B EiE
R ILE R (B ) | BT T S04 2R e AR R R AL B (SRR
EREEILEE (BfR) | BT T H SR R R R R AL R CH AR
A PR LG B2 B, R PR LS R (SEBR ) - A2 A F LB AR
(H#7)
ROI Ho b, HEFAI, | [HH SO BE R R LA A - H B
H 1[5 BRI/ H P[5 P B

RSP ARINFM R A5

1t CognosReport Studio HY, ¥ W& HRER LRI H 5% (RA5) 70 “TiH FF46 H B51”
DL T H 45 5 H 307 41 Ho Al BT 4,

DB I 5

- fEh Al

o AL g

W N

WL

. BIEA

o W E (SR

« W% (ER)

e S

o AR FEILEE (55
- AERIFLEE (B
o LRSS

* ROI

EIEARR

LU PIA 7R B AR,

B R EREL

T ahiti R R 5 R b AT 3
Al 95 R 1 H SR Al 55

Marketing Operations &1E GRS

i FAe, nIHEED Marketing Operations 8 B 53 W A0 AR 6] P {5 20,

o KUNHFERFAE T DIEDH [N BRI E AR AERAS EREBE R,
REMG, A DREC R EREDA S SHA P, iES R 46 TUK 14
BARTEINA ZE R I AR 0,

o ZHZURT DLESR AR X B AR AR Ao R R BR AR s ] DU — B a] Py el 4
FE T H 0 S L I BRI AT A0, SRR 46 TUIY ¢ AR AR 4 R R 4y
Mriss o,

% 5 & Marketing Operations 45 45



46

HERAEDIRER A PRAEE
TG R, DABRER R AEAMA 0 A U B ACHA.

iz

1.
2.

#FiZE > Marketing Operations & > REDAEMAATHSIUEE,
HIMEAEKRYIFS, R, RS EANTE S0ER, Bk
AT E FESR, 36 Shift+fd sl Cul+ i,

3. EEEMLAIERT, RIS, caul s E I - AL,

TERPYIRS, B DIk e wl uliE S i — sl 24 4.

5. BuREER. MTEMEENDHE, RS, KR AEI S Z K5 A1 5

6

ORISR HEE B AIER. A R R E BRI AT 4R H .
B AR PR TR A%, R,

I S

A XRIA A #HEMSSFWAEAAEDASRENEZEE, ES0 (IBM Market-
ing Operations H 57 .

EREEER TR E
RGO B2, HCo 6 BT 48 U L BT S 4 R 1 4

k.

FraaZ Al
b0 il O 1% - VARG e e N U e N e EN PN DB U e SO B e [

iz

1.
2.

S > BES.
G A R TAR AR HL AR &, i o TR R AE B R A TR &,

B A MR R, R R R R R R R S TR

3. XMTIARRARRH, BRI H S A AR,

X TARRR AL, f AR EITH B A FR; SO SR, AR RE L 4
K.

AT DUR BE TG HMAI S SR E Y. b R (i 45 o) H UIFE L H BB N I H - 3%
B 400 A7 L P Y S A

BUaATEIX A H IR, i M BR B A T 4R H RIS SR H A

IBM Marketing Operations 4 ¥ 5145/



% 6 F RiREIT

B GRE (Fln, Rl 7 REE ) BB T e SCAZLUE AR 5T H A
KGR, Ra, MABAR ISR R, QR 2T W55 BB, IR Ak A
M SRR A BBAE A S P AR AR R

%% IBM Marketing Operations J&, BIffi Jil IBM 21 (1% 7~ 49 T 4778 4 % 5 SR e B2
B IR, s BT GRS T i+ 2 2 BiAl [z Marketing Operations f{a[ & FAAS .
TR A, W] E dR IR BT R E O B,

AT €132 EL AR AR

AT AR AR, 4 AT R A O T 3078 T 5 230 1 A B V1B AR,
WIS PR, T A AP 2T 1 T 778 A S SR AR B I HE 28, Sl Ry, 02 B
AR TH 3708 A0 S 2B 55 B 5 A B £ 10 5 BRI, A @8 B it
TR A E R — R H 2R A, E IR AR TR AR, MR ESH
BERE N, X F 58— KA ImE, XEERP R — 252G AR, 7E
ST, REAIE M — SRR AR,

PIA0] DL X T 38 A T R AR PR O TA] A T B R, i, fsal g BT DL R
i

o FT4H A EMREIRERIE .,

o TR A AR A O SR 0030 H AR AR,

s ATHERSHALSEHAN RMERIE .

Ho A0t H 2R n] AT B O A9 5TH AR,

i W T ROOPEAER, REEMBER G N T RP AT E R R, 4
ZUHAE B E — AR,

RE—HER

X R TS B R I — R,
N A SR — A ROR I R 55 R R,

BT ERANTEZRER CH TR B T E S E e etiE R, HILETLIe)
PR E S E AR BT H AR, S A S NG S A E AL b
BH I E I, A A T2 48T 5 8 55 B AR AR SR JF E i BB B 1% T H . A 5
HUH M EZEE, 2k (IBM Marketing Operations P $8E) .

HAE TR MPATH I BTG ), BRI E rRMGE R, EeE s —
Bl e g aih s i AR, B A S A O R B PR T e TS sh e T H
I, AT EEBAE R T E AT S AR, RE, A TR B B % H

AT DLEAT ST B 00 H 2B sl e 5 05 58 28 B A AR X A AR,

© Copyright IBM Corp. 2002, 2015 47



TR

IBM Marketing Operations $2& {2 T R, Anr DU s 684 DL T a6 Bl E i i
X4, SRJE, T DL SUE SR BRI ) EE E AR

Marketing Operations $2 L% T 757 2 FI35 H #iMk. Marketing Operations i& K it%l, k2=
D8 77 B At — A B BA ;XTG4 5k U AR DA R SRR 7oK, (R R BE X
UG A QAR /R 0I1IT 40 IBM Marketing Operations %% [ LT SC -+,
\tools\admin\sample templates\sampleTemplates<database>.zip

, Ht <database> ZIEMEIEE. Fln, WREEMEH Oracle $dEE, ILHN T

A sampleTemplatesOracle.zip.

THIER 5 %

IBM Marketing Operations #2425 T 7R B AR .

PAR 7 AR 15 .
o CBURETIE A A RIS E G S T R EAE
o TR AT B R IT AR il A B B S T R AR

PUR /RGBT H .

o B PE T E AT S B E R DG T AR 5E B E A TE sh i I H B B B

s CRRETEEA MRS IE REAE R,

o B EAEME S IR TS E BRI H B EAE R

o “IBM E451Esh” (IR E S H IBM Marketing Operations-Campaign 1) &4 5%
ik Z IBM Campaign AP [EHETE s 5 H 1915 .

ARFARBIBHRETEAE R, HSR% 180 WA 1 S ABAHOTEE 1 .

ELTEERGS

AR B 7 R A K DL R S R A B R R AL, BEAR AL PR i A i W) & & A,
T B A A A T SR T S A X S SR T R

FRC BB AL, 5 iR E > Marketing Operations %8 > #EiRECE LT
TP lE B BT

FR

T BN BRI, AN, BT SR T A B A LA S A R Y
JRHL. £ Marketing Operations 1, fff FilJa o4 DUE SCFE /7 S S s (9 7 B (st
) .

TR LU R B EUE Tl B, ARELEE, WS B 13 TS 10 &, 1
FHEREML .

48 IBM Marketing Operations % 5145 7%



H=REH

HERUERNLITNTEL S BIERA —F R T N BUE 3R 8080 1 R Pl
B rrr Ers sl (i, <R eiemrfcmgik”) o AREZSHEE, HESHE 120 T
PRt ) . O REIEE, TR BN AR AR,

FARE RN, AR BN R E R, ARESEE, WS 8 113 5
%010 &, i IRA EAENE .

RE

R LU T WS B 1 7 Bl R b SO fOAs e B E v Bom, B
RPN 7 Bl AT A JAy.

SRJG, AT DUKE SR BN I B A BRI R, X RSO SRR R, T LK SR LA
O E SRR N AR AR . AT AR ASEAR A X0 R B b A R RS i 2 ARAR

T E M GNP, AR RS — SR E, aT LIS T8 X S
Bl A tn, eI H BN SRR b [R] (f FT%3R

ZodERR, HAEATREREIE R, AR X R S B - AR EE S AR
REARACE U R, AREZELE, WS 5 TWNE 9 &, 1 AlgME
RH

A

— QR UERR L, W E SV AT R AL R AR BdE AR, Blan, mT RS A DL A
SRR I AT I AR BT A AT R 4.

i/ XML gk g se 4, SR LIS %] Marketing Operations:  7E“FIAR it
BOOUE RN, AXELZEE, ESH E 198 TR 1 MASIRIE ) |

EE

JERCHRE T X R BSOS AT . R T A BRSO R R . SR 55

AR AT, TS8R R SRR E T 5 B 15 s BRI 2R BRI . £

JERCHE B0 2 BE R, T DU R AR S R 7 RO H AR A K. ARl

JE R T X R ORI, 8200 R A S0 A 5B BRI TR

Al A AR E R

o BT HAMERE R, G, R IR E B s A e A A
AR B3

o KR,

o ESERRHA.

© MIRH 277 DL TT S EN R kAT R,

SRV A A B R S AR, R BARACE U E R EE. ARERN TSR
B, WSHE 135 T 11 &, rERER .

% 6 % gtk 49



50

TIERTE

BrEe, AR5, HRERE. A B, HOBOCRMUHAL R, T AL 52 H BT Y
LA, TAERAR RS H AR 6 .

SR B T AR, A I A AR AT A I S < TAR AR R
SCTARRAR, WG AT UK % TARGRA7 D M) TAR AR IR, AR5, W RUR TR
RN 5 A AT 1T H AR AR s 0 H S 9 TAR AR e IR rp, DA 0 Aol S AT 42 1k 1Y
{H.

A, S SR TR, 45 BTS2 HAM Marketing Operations SZ |5 )
KO RN, EAECBURA B U L TERAR. X EEEE, WS 80
VU 1 00 B TR IR

iR

R IBM Campaign F/1 Marketing Operations [ 4 i, HB-4 B w5 SC 44K 1 2
FFAS RGP0 E B R A0 SRR AY B B fna) % R

il ] XML Zi 5 o G A e SOk, R it B Bt I B 0T T ) 8 A B
Hs %] Marketing Operations, AKX Z(EE, WEF 45 92 JAY 1 BB E L |

EER

FER R R FOR T E X R R, RS R R A EAR R, A8
aof B R L DU b Y B RR K HAR IS Marketing Operations, HXELF L, i1
B 55 70 BURY ¢ AR 0T 0

Bt Sk

B SO Je A B B, R 7 AT DU BB S AL S UN A T A,
FHPVES BRI, AT DK R I SCeRe, i, P ar LIRS B R 5 1 D B RS T,
FAs VT ER AR LAY Creative Ideas SUPFJerf, AP IR R H A O B SO BRI E]
BRI R

EH

WIRALUE L, AR R & Re, SN, JEE, TERE, BdRms
o EIRRRIBPE SR e, BRI A —SehR R L BiAh, BESBSRRI R IR i A E i
iR, W T X i, TRDR 2 ARG N E BT R, 26 65 JUAY 1 BAR A ik
L S

LR SR A O E SO a2 )G, Bl DL e 145 8 8,
PATR SRR Y AT B AL PR Y ETE R I5.

IBM Marketing Operations 4 ¥ 5145/



1% Tab

AR
$% Tab 4t
¥ Tab 4t
HK
B
wet |
B
T g
‘2 N0nmo
vc-xﬁs-- cgn nr-!‘- CE jgv,W
r\:“ ‘ '.n6'~ 45 m.z,
/ "o ﬁ E £ _

WIRIAE T %

5 R _E 0 AR TP A E HAR, R PrRRALE, AR R ENT4URE R A
AR, T DL A 5 B RO BLBOR B X S Se il

5 10 itk

e Marketing Operations H TFRAHIRE HUHE 2 T, i 40 HFAS O ALSU0 R 3 1 Rl 57
THOBHRI, AXEEER, WS 652 500 0 iRl s |

1% 22 EXREMHEMERE

TER & T S T BB M A B F BRI U U, Bk, fCH
ZAEE, W% 115 TRy ¢ G, JaAmIERErE o M5 o6 Tify r BldR A |

1% 3 EXEE

FERfE BTt 2R, AU AN ER. AREZFEE, WS % 136 1KY
rERAIEMA .

5% 4 EXEMERAN
7 RIS B9 0 1 S A S ) AL A T s A Bl A 5 S

% 6 % gt 91



£5% 5. ENIEIR

AL AU B AR, Eon] UG E R R, IF 46 EAERAR 6 R B AR, R
JERMBEAALE, AREZEE, ESH 5657 HHE 7 &, riRmsgmE s .

£5% 6. WikiRiR

ff BRSBTS - MR E T ERE, 8, R [E
R R L, FTRES e AR AE, REE S OIE T S oA R, A
K MBS R T L5, S (IBM Marketing Operations Jf F'3575) .

TR E FlHRR

A1) 3 7 AR PR E5 B 1 KBB4 AR A B AR R BT R I o B DL B G e 4 2 e

B, FEFFMG A B AR R 2 Ay, SETEAUR o B RS B, X AT i AR A e

T2,

TE TG B 2 IR 2 AT, P R U T i BIAR EAY, SR G O AR a5k

¥, B R e DL S A AR N R TR R B A B

fian, EA R E P HAZIE Ok HiEsR ks B, F,  EAESR A ol 55

MFBEMTFEE.

F 12, ICRBERF B E A

EEEER &

A e

JE I FH

JE Y Lk

N HB 4R BusinessUnit

R AR A 55 A

BEIR /4 TEE AL BRI K AT B HBA> T I B e 15

FEIM THhi%Z

AT RE 1 {8 2k A HP K | Marketing Operations 76 H H £ J I SU(H 1 /NUR AT L 45, $e R 55, PR ES:

REMEIRER | FHREAR, AGER. Sdik. Ak, 7T SRk AR 4
Fx.

JET AT ? b

R i AT K I E AR BREER A 0 45 L

TEEX R AP FBRPATHIT RS ERE, STl EmEmRge, R, it

RN B G R E TR

T EAZ?

] S R AS R Y TR R T T E G G 2R A e DL bR SR R A A, S E
JEtE, BERRITARGRURE; LSRR,

] DA RS RE B TR R T T E B G R A DL e AR I ] ek B AN ] O A
ik,

52 IBM Marketing Operations % 5145 7%



o ATHERTA BUBCE R Y h B R By AAnfEE k. AR DR X s AR 1L
i ChRMET R, DI, RSB 63 Y r Rk g .

o AP E il B N T A RSB A T B IR A RR G, S AR
TREIR

o AR E W T B IR IR TS, TUH R A AE T X R 2 Y A
M. TEZS S 54 Y 1 E Rl RoR ] o

o AP RIER R SRR E TSI R, SRS R B RS TR, 7 S AR
H B SCHE, 7 i R — AT 8 S X R SE i, 2 e BB BRI R
EWEXEER, HSREE 135 [HE 11 &, AR

o FEWHCTAERAREDRE, JLPalERIA AL, AEHBL L5, KB R M
FREEta], TS 80 TUAY v I H AR TARRIA L 0

o XEFCBHE IR, AT E SCR TS B AR SR SO e, I AT R A B
SIS AR e B B BT AR 2. 152 B3 68 BURY 1 F 8 AN ST SR ST <16
B BT R 0

o XTIH. WRAERITTE N R, AT R R CE Rl
APRUERETR R ) il % 2 VFal A, 1S 156 BURY 1 P X BEAR A D7) 0

o AERPRTEDUR, 5 AW BRI, SRR T BRI E AT L 6 E
[ 56 73 BURY 1 TR BRI RE ] 0

3 AT e AR LLET RS AR U S PR BE R AR I S B ER 142 BUIY ¢ BRI 208 5 SRS
o,

“HARE R
PR, 452 BAE R R IR R AR PR B 7 AR e SE i,
FES AL IR 14 A A1 B 278 TS B0 G o I 4 B i T
DA PEMG R T o B 2 T T 8l R AR A B A 50 4l B2 i T
|5mm|m|cmnm|:pmm|c-wmhm|m_

7 (% A s @ e x

= Database Marketing Campaign ) Hot Started

Deseription

Team Members
asm admin [Dwner] %

Praject Code: Use Security Palicy
CMP 1000 Global

Parent ltems and Code:
1id Database Marketing Campaign 1 [CAP1000)

Target Start: Target End:
= Campaign Info
Business Unit Initiative Type
Credit Card Product Launch
Target Audience Chanrvel{s)
Platinum Diract Mail
Product Family Product(s)

Cradit Card

%6 % g D3



54

THERE DU LA

o BEWR EAFERS CCBURIETE SRR ) P BEARE . BN S
BF, P RTAE AR I J e T e A .
T SR B R FER A @, AT DL bR 2 DL R T BUR “RR E, <R IR
B, SIERR AT E ARG E RS, ARERRERENEZELR, E2RE
63 T 1 JEbEEmiR o,

WEOR R E B E R H ) PR BUR E R T BL ke (T
BT B AR ) 78 hnJE Mok 61 2 5 7 BL.

SE il 7 B ARV AR IZ I H BT B4R 6L, R Ja nlH R X 8 B A B (B TR A
Grifr. il B — LR L 1

o SORE, TR AR HOOR,

o TRAIFRSZEIIRME, HPAIIRPRERE - DR ZAME, wiEiSsIER (AP
M TS ), WAlHRERHER (FIRNFRRE) |

o PESCHL, T MCE T BUE SCE I P IE b R — I

prilile SN ]|

ST LA 5 e IR 0 2 T 378 B G AR E A 15 RL. K 3R B 2 A AT Y1k
WR7BEI,  DAFE TS 8 X 5 b B i i e I

DA 5 7 i P T S8 4 16 sh I AR I H B QR T A B, B IR i
IR,

[ summary | People | Creative Development = Campaign Development | Workflow [NENEG

-

/ b 4 & & X

= Database Marketing Campaign

Group

Objectives
To come up with collateral for the new database marketing campaign.

Back ground Infa
Need new strategy a5 old wasn't selling,

Audience Profils
&all gold customers

Competition
Need to scope this

FEMC R, BRI R T S A S I H T AR A P R R (5 B “RIRIR AR R IR
HARTMIRA X THE MG B AR, B RMZ A E S5 R TEBL

il E IR, AR E AR SR S, X B 2 il i S I R 5L 4 A
A R R A R 3R ORI AR . AR R I E T R AR R, ATRLER O P S
FE, HREBDEREAREEN K EMER, B EEAE — M E PRI A S
B, BB A A G AT AR

IBM Marketing Operations 4 ¥ 5145/



S HiE BT E &R

T IBM Marketing Operations 5 IBM Campaign A4, H84E 4515 shim B a0
SIS M AIEERESIE, E4HIE3hI H K Marketing Operations [+ RIF1I0 H 4 2
ifie5 Campaign BS540 3 & I RE 4R A,

QIR SR, SRR BAR O E BTG S E AR, ARG, P E AR A
(VRS 35 R ) i3 €1 i S SRS U = 2 R b Sl e v 2 ) = B
TRALZHE E H AR ITHL A%, WREEE A Campaign 6Z AN R BE 7, I8 A 70
T JEE A ST

B A E &R

T LB B RO S B IS S B, BN, X T s AT Y AR A A A T B,
ST RE AR LR — A B T B T Sh I H AR

A PR R E — R A SRR — A AR, I, IR ERE AR EE
PAE SC— BB 1m S H AR s s, A8 AR B A [l 9 H AR B CH T34% (TCS). RJA,
K4~ TCS SRR, FI2EML, AR — S 5E s 576 R 5 R L Y
BHIHEARSE, TR AL LA S [ 8 A 10 sh 00 F A, Tl DL o g A A AR ok 42
I BE IR b Y 5 T T ShE Ak, R Ak A R U ST,

7o AR AR

N IBM Marketing Operations 5 Campaign £, Ff HiAE o FH AT %1 7 4R L,
A8 2757E Marketing Operations HAIEE T fh MR, 7 AR BTHR AT 51 5 P A 7F i

B AR, 15 1EHHZE > Marketing Operations iZ& > BREE > EHFIF
i FE e TR AR 40 v ) T,

AT m AR DI RE DL A e A R E 258, iSRG AT EHE A
F'ff) Campaign $574.

LA AR e, EATLIN Campaign 3 AATAR F15E A7 7R HY T i A5 A S HL 7 1 B9 7o
rmiERE B ML DL . R SR AR e, AR RERNEZEE, S
[/ «IBM Marketing Operations Fl1 Campaign I8/ .

% 6 % #iRFA DD



56 1BM Marketing Operations % 5145 7%



% 7 F RN RERR

i 58 BT e M BEAR AL IS, AT AR M, AR E A A, R ER AR A G A
1.

RFUES

QIR Z i, ERENHARRANF, UEFRG ] UE ML, =S025%%
W rr. BN F RS T BRER SO 55 Kodle 9 B R R AR, TR AR
(AN B, DL P T s MR R I H A BT 5 (1 AR AR AR

XF AR ZAER, BRI BRE AN, (BRI EOER S,

* IBM Marketing Operations (4@ — A HRBAR, — & EBARM — B bk, &
AT DAAR P g g 4 X LE A, (HUE TR A 200, & SR 7 AR,

o XTIUHEBAR, T ZBMREIT B, T DATE R R I R b e R AR

o EBATH SRS, wTRIHE AR 0 TAER AR, WaT LS A SeHT e LT E
TAER ARG,

o T J3 A IBM Marketing Operations 5 Campaign HJ5E M, AF2 0] DLFE S 4516 3h
PRI I E AR R A B T S I E AR,

TR NSN3 AT AT
UK E:

EHFIZE > Marketing Operations 1% E.

TE“HAMBETHR I, BRIRRELE, A5 iR,

TE“BAR” U b, VRS EEAE R T8 R R 2R &Ry

BAVAEBNR, ETEIZER D T A R INAEAR. AR AR, TR AR,

FEREH SR Pk BE T 3R AL RdR . IR 0 5 PP AR JiR U AR B A S i e <ol
FOBRIRARNE L, R B A AR R A FRAN N ERAR MR, RARARIR AL /)
HYRCTE, WM A B E AR AT RS ST AT

XEFIE SR, 7 SR IR, 38 AT DAAE SRR T b e R R R A S e

LKW, AREZHEE, WSHE 61 T « AT & SCBAR M BAR & 1 158 15
LER

6. fE @ik ki b REFE.

7. FEHAMFEI R 3R AR DL oE OBEAR . AT A R B T A B G R A A
KA,

B LSRN R R MG, TR AR B S — AR IR 2, i
BlREFESR. BN, AR EK,

K 13, BRI A 7] L

R

prilil S TTRIZE S GES e 2E #"= GlE
B X X X X X X

© Copyright IBM Corp. 2002, 2015 57



K 13, BEFPEBCEEIAY A] JE IR (25)

prid il SE A HRIES] WES =i £2E #= B
etk X X X

TETR R X X X X X X
igEs X X X X
7 i B 2 X X X X
JE il E 4 X X X X X X
TG w0 X X X

T fa X

TR X

TAEWHE X

BB X

FIZFNEIRER

ELA A BN DL S B AR A, S RARBC R LT, EEIZE > Marketing
Operations Z&. A5 Rl EREE.

“HURACE” U R ORI RE B AL S U Ay, RIRARECE MAEIRA Y. 0 1
BEIIUF T 36 0 T A AL

A RAEAE BB NS S, S 51 0 r BRI 1 .
“RERELE ARy

R I L BT ()RR e B> A S AR . R T I — A i, g
HHe T S B R 2R AL U B B A AR AR AR SO e, ] UG 3% i L 9 i
BRI, MIERAMALLAR, DL G o A DR,

W IEAEAR

BB AT XA AN B AT Bk I s AT ) B U B R A0 S AR e, o Bl A
g1 B IEARAR.

“REARAB YR

1% DUTH ) AR AR 2R 1250 & DT A 42
14, PN AE BB R

% ik

F TR 32 8 SO, H o B 3 8 SOOF B T T A B 3 ) i
T, AR R R
. R R

o FHTFA il 6 3R B B i AR (i A i P ok 44
o IZR AR 515

ff e B SO B R BEB M AR AT A0, AL R AL M
R, S, &l RATAE B,

58 IBM Marketing Operations % 5145 7%



K14 “BRALE TR R (2E)

i3

iR

JE

FITF—A>DUTH,  Forp & 0 B T B B AR, e 4 R R0
Marketing Operations .75 &1 F1| 7R LAY 44 B I T A Al

X AR, Marketing Operations 78 L5 B FIEEIR,

o BRIE DX G AR T R R AR N T,

o {5 I B RBIAR A BEAR 513K

o T Gr B R 25 A 2 R AR Y S 2.

o SHEBMHRERE, T2 W E R EE ST,

« SANEEBRWREE, NTSAEEEREUEE I XML SO,
o RIEERMEERE, TR ERBR,

JERGEEA DUE HoAb 5 SRR,

o ARV T B AN R .
o A RRIH B SR,

o JHT G SO R A5 A B R
o IRMEEREE, MTEHMELE,

JERYEREIE BA DL KA 5 B AT,

o WA ERAEERZM (SEPE, HAREMEA) |

o JHT G U R A5 A R B A .

o INMMEEBHERENEE, HTHRINERYEL.

ff B EERE SR TR IH B SO (PR CAETHEEE] 1BM

Marketing Operations V8.5.0 ZHj L3 TiX430 /) , M Marketing
Operations 8.5.0 FF#G, JHFASRE IS I A AT 4] ST A,

TAEGURE

FTIT HOMARAT B TAE R BEAR 5129 s AR {5 B

¢ Name

o LARFERAR 5 BORME 55 19 Ko

o TARURAEAAR Y & U 1a] AR — A A T]

o LAERAEARC A SR C A5 H

ST S A 2 50 MR o805 090 PR VLR R 0 A )

T8, QU TARFAEARAR, GaT DLRE Bt o1 36 ot b i SRR MR, 5
MR, S BT TR AR,

LGS

TIPS 51391 SR DU A B

o KRBT SO

o B CEHIESERESA CAURER A R B ol AR I Bon e,
HS 4RI e B Hofh fE )

o R R B S 2

o ST LG A i 55 T B B R S TR R Al A S S

AREZER, WS %92 T 1 BRI E L1

%7 w Rmegiie 59



K14 “BRAME TR R (2E)

i3

iR

Klts

TR AR I BBl E B

o« FtREE; KEGH/NEIG

* FERAK

o B ZERE B Y 5115

o CMMBRTEERE, R MBRIERR (A2 DCREER L AR B AL B MR ST )

ol AR AN AR AT AL AR,
AREZFER, SR 570 A 1 EARim g .

AL

FTIF MU E SC° o, B R AR N RE SC LA i ou.

H=jm ik

TIIFRGEP R EREEA IR (REERNHEL) , FHFERUTE
H

JCho

o WORAFR
o LRI
ol FHIX L SR PR B Y 51152

S wT UG A A S BERE BEAR A — T RN R G 2 7 — I RALRGE .

wARIEI 5] A

DI AR, ERBIAGE I b A B 2 5 AR G 2R A S S 81 I Y R A 5 I X
J7, FESETEITR U 2 SC B R BAT O, (BN E R I,

F 15, BERHISEGIEDTRT]H. A R TP LA PRI 5 %] G S e IR X .

iR N TR
R L
it I FEBCESTR b, @ RTBUE BB, WA
I B 5 5 00 B 1 95 B
TR
MBS T BLE SL I I A A 5 0
B
- 5 ISR ) | AR R LV ST B o I
- R REA, S R TR
LEES!
b i B 3830 BUR_E A0l
sl B S T | MBI 3 B A
QAL 195 TR
R A BORLR IR 0 5 SR 1917, B R S A
SR TR A
AT RAIL BT R E SCBIh 07 0. A 2 E S
ST A
BRI (U M F0H ™, o % K8
BUR.

60 1BM Marketing Operations % 3 5145 7%




K15 BHASLGIETFTIH (28). SRR RV LA 205 %] R L BEIR X Y,

BiR e8| AR

T H ARy BERAR GBI E L P AT R, EASEES
SEAG R A TR
AR eI (AL 75 A b al AL

R AT PO GBI 0 E L P AT R, EASEIES
SR A IR
AR eI (AL 75 A b el AL

TR “TARW IR SHAEAS PRI (LA E 30T H AL A P m]

BN Eh WS O 24 IBM Marketing Operations #l IBM Campaign
SRR, BRI IR UAE 8 F T sh U H )
.

Al
4 SRR, S T 2 RO LA A% AR QLR B A7 X 52,
BISMETAEWRR, BRI P SCPF . 4 650 MO ORI 1) TR AR o BT, o

N N EBR 25 B AR SO e, SRr O T AT X S UG QIR 5. Ae
AT R TARGLRE, B EUUEAMBAIE . J5 55U R B R 1F SO IR i

T SCRIR R “ AR B I I+
XEF AR %, MR TR B0 4 WL B R, DI R, BRI %4
e,
MR, 7R SOTE W, GAESEFIT b i B0 A R R B e
b I AR I R PR R AE LT F I
% 16, R HIRB R

Bt ik

Name B R 28K, R B S1R T L.

filig BRI A, PSS B R S, SRR I SR R AR
WEFE BT L

K B R AR BRI NEAR IR, 7 B 2 IR A SE i, 2 o
KPR, B 53R GO B 4R 5 0 2 Won/NEI AR, i B E AR
DA AR BB S A

Eroy il JHF 1 s BB P A AL [ 2 A Y 2 4 SR B 2.
E K BRI B AR T B

%7 w mmegiiei 61



62

#16. FraHRA BN (££)

B

i3

LA

BRI AR IR, AU NS F RO, AREA S EEM RS 555
Iy 8

iE:

o XTI R AR, B R R, B A TR B R —
MTRER AN BATRIAREAREE .

o BINARIRIEREADS X ATUhAE—, flan, SRR WA BA HFEAR
P (BN tradeshow ) HYTE Bitl, UNARECH ARSI E Btk 35X &
ANT5E B AR FIARR, B0 tradeshow0l FI tradeshow02,

BEAh, R T RABARARIRE,  SURRE RO FTZARIR, B R M
B2 L,

o QUEH P RIS T R A & AR SE B 2 R, AT DL I T B

B AR

B E 2 LR L AR B A0 RS2 (s . BRI E B 4 1Y
R AR, X AShEIE TS ERN S, AT RS H SR TE
X Gt A S ME — A4 R B — 0

AR B

RNIE

XA AN ATSE. Marketing Operations 4RI, 7%, HiH
WIS B R G B — D S B R ANERbRIR, pln, 5 —ATE R
AT PIE 1001,

fon] DUAR A A AR BE B AR LRI SE, AT b 38 X R BT T AR AR 4
i, FERTLLY R O H AR F AR IR TRS, 4, EEIERE — 1
Je2 WU H AR TRS1001,

FRIRAE R

MTFIREN G5 HIEN Java 2K, BUETHILT, Marketing Operations 2
ARG G FREE ) ai— 1S,

B2, T PIBCE Marketing Operations DA 8 S50 kst B AN EFAR
P, IR EBE PR IR BT, BB AR IRAR RS H S E T A RS Java
A, YA AR B Bk DU A oAt R R A AR RIS, A A e R
IR,

Pz
e

XFHRE (BH, TR, AT RE R, & IR s1E
HRORT A o A

T AR Y TR, 3 R IR IR DU SRR, TE 2P 64 T 1

AR )

B T TP SRR R TSN, TH BE B LU R L.
% 17. TUH AR

Bt

ik

LA PG i A Y

R 24 0 37 2R B A S B e e s e, SR U fE
RAREFRRE, BAESR EERRERE T BT AERE. R
LA B 20 i SR A9 B3 R TR 45 2 <fif 22 2 s, 2Rt
FRIVE NIRRT ERKEE, B2k EERRERME BT H
RS, I H BRI A3 5 < 1T e

B R

TR T € R AL FR P A 1 e 01 H 207 SR T DA gE 5% L AR 1 <42 4 SR .

IBM Marketing Operations 4 ¥ 5145/




#17. WHBERA BN (2£)

B i

o 22 4 S ik R T 0 0T S SR e S L PP ] ke AT i ) 22 4 SR
T H s TR ALK | £ AT I B H 2R BRI, AR EZEE, ESRE 171
AL BUHES 16 &, 1 SCBUIH EATR LN 0

“Sp IR e H DIk BeE B g 00 H A R, R] DL e 0 e A

7 5 15 R

G H I, 8 1) P A A T Y 8 e DA s IR B A 2 A
eI H b, AT DU 2 B LA R D I H 3 1 A s

JE N TR
9 < 3 AR
j\n

HHAPATEIAZER, AR E I ARSATE S, AR, AT ER

i H A ARG Y R GV B

o WERECE AR, WAL, WisOERO RS AN, REK
WZARH A S I U H AR (I L %)

o WARBCE R, B R ARG BT A BRI Y A BA S B Y £
A

ARAGUEBENER, WS4 0000 - FHERE . AR08
TEIAE IRENIE R, 725 (IBM Marketing Operations 1l 1167 .

BIEEm -+

BT IR H SRR, O AN H B AR bR HE R . W g R M R, W]

I T L 9 PR

“HRE DR BRI AT LAER B A I R A

SE I BB 7. S Al DAAS A PR AR R R BB 7. o A S 2 SR Ty SR
FU,  Adfe s PR AR e 4 220 1 | 2o,

iz

L iR siAR.

O g4 7 SO BiAR. FT TR AR R

2. BEBVEE IR EUBEMARS, TR R g bR, TESUARKE

AR A

3. BRI R, AR B iR R A R e AR AR A SCASHE P e AT Bl 4R

7N

4. B JEMEBCE N LT, R METECRRR, AR R 2R A1 v B o g B R A,
PINRE B R Sh v £ VA N T Y

i eV b, DU R PR A B b T AR, I RIMCRD AT SR X
Yo FETT R, CARR AT RACEY IR AU B O AT, FEDUH B b, “4AR
AT H ARRD iR R B LT

5. BEAMACRYEGR AR BN OR, WA IR T A g i A,

i

(YNGR 2 R, B F 704 2 Eor,

BRAL R NG T IR S B AR A B @ O b s, RARE
FIRFEIRE, MBS A L.

M AE 2
a. HNENMES

PRI A B A SRR,

%7 Mg 63




b. BHREEX.
6. HiREFEEN.

T—FMftra
i AAHACBIRI E 2058, WS B 142 U ¢ B 23 S I

SHEBENMRR
UK
1. NigEsesh, 4 Marketing Operations &,
2. RHEREE.
3. HliiEiR.
4. FH BT H B A R,

T E A o

5. M SHER.

6. M T ABRAE BT R 19 RS BIRESEEY. 1o 1 Bl e 28K i
Sp i R L SQL AR ST A 5K

7. HuERH RIS EAR, 2 B R UGN i B f s £ B R ER Y,

8. ME“SCHF P EMHAHES, AT I sifRTF.

RGBT E MR EIE S XML Ml SQL MA ST Fe4g 1944, FT T sl BUH
PSP AR X 2L,

AT EH A AR “ERIED R T+
A R BT A B YRRV I, ol SR UL AR T B G S
HEE IR,

B, EARBWCERAG X P AT B S HAT S A [ DL ELE AL AR SN FR AL I 7 A9 5 8.
ik, Al B AR R A A, UG A 2 R R Y 51 3R P e — T
EpAW], Bkl LIS — A SOARHE, DU P i A B A MR — DU R A, AR5,
A AR A BRI B R AN E IR, PR Hfir 24 0 TED,
om0k A 48 R S SR A B IR

BRI B2 MG, AT DLk 4 pE 0 e B i 4 TAR
# 18 T & G- F iy 7B

FE Bk
R AR B RE IR b7 1 R4 BT 9 52 I TR 1Y T 44 K.
BUHTRF o VEPERIE LK 2 R AN T VR R A0 RS, % T A A X

BB T B0 2 B DL B P BB AR A A L e I

o BEFEIRLIGIE T T IR A E RIS R, R R A
i BH O B CHNEFTEDE IR Ron ) | 38 L EE .

LT AR X BT A AR AR AL R AT .

el e S T

64 IBM Marketing Operations % 5145 7%



K18 JHTFE LT R 7B (4E)

FEB iR

ST bR AR O | AT DU TR IR b A — R LU R A B, s I & AR L

by Br, HE S M X By Ik, SR, BrA Ry
HE I

SR DI R — TN, I ) if-then 3% ) 4 7 B — B3 1 J& JF
FAE. AR E — BRI, IR A0S IR Z U SR, REA
SRIT; B, REATFHrEIRE.

ARELZER, WS 566 i r A HUIN DLUR /R AIRRR 1 .

PG AT S 4 S £ AR UE AU SC I piy R G0 4 AL
Bt 3 uE AL o AR SR S Kl (9 22 B nT LU BAT b DU RERY. XML STk 2

AP A, ICREERBTEPIEENRPRA MRS IHK
IR A HLI SO, 82 5 IR B3 v e — AN HU S A

AR BEFFFER) SR B IR DAAE — ZR 91 G A A 3 B A < s Y E

TR, 24 PRI T8 B X RN 2 Rk 4 U, Qi R R
HILIEI, 82 G P RAE X G 2 J5 A 22 R %R oy S TR

AU F 200 AR AR S <47l B 8 R 0 0 O R E e R
[ I 5E T 300 H R oK, i R R BRSO b sk
T, AB2BUEE X s %R slUE R,

() AR AN AN T
[ AR TR 08 001 a2 B DA BR A SR T B B 0 e v 1 8. mT A i 28 B 1R ¥R
IE Z2 32 8, X TR A RiAR, ST AGS I E J e, Sl fEaX S e i B IR

e,

YOk ;3

L AnegniEiit, SR B H IR B

2. BEERINE .

3. TERTRAFRSCAME H A IR i AR M1 R,
PSRRI A4 06 IR P AR B L R 1) 3 S 9 s 7 3] A 36 391 44 %

4. HBEARERDRERER, BRAEZERECHERIETF IR,
PEBE TR X6 T A7 AR AR AR mT A,

5. mlBE: AERTRIGIE SN DR R FIRGER R R, TSR 66 TR 1 AAE LN DL R AR
A,

6. MFREGIFRFBELE —FH,
UL #41% IBM Marketing Operations H1 A JHAY BT A 2 88, & 4456 shamt B Br i F Y
TCS ( HApBIGH F3E4% ) RPN,

7. UNRSEGR NS, B84 0] DLABIRIEIE S A1 F rh Sk B AR I, A EE L
B5H, WBR %191 TS 20 =, r@HEE

8. PEFFLEIN Ay T AL BE I,

LRI AE X T A A R R AR ] .

%7 W RmegiER 65



66

9. BREFERLMRAFIZEI R, SF AdRINEDF DI AL,

R LR LR FIsR B

Sl IAEBE TR R A9 R B LR B, O Al AE S SO AR AR I B0 ) 68 251 A It
J¥.

iz
L ZiAAR, SRV L H G TR B,
2. MR ENE I LUE Kb — 7.

o TRLERG R A T, F W mmif LR A TR M AT X R AT
ORI R ERBARALE, R E W IR R RS 28 HOCE BE IR 41 2 B A
MREE. iln, AnRGEIRAES R AP AI I, IB2H T A8 — UORE i A1 26
T

o ERLUEBEDIR ERS. K ERSmATR 3h— ML E.

i FECREREIR L, ST R o 2 R AT AT E B

MR AR R XE ) 2= BR ARSI

S n] i AR A P A R 0 s R IR b B 25 R . TR R R B A B 2 R
REHOZBAR, R BB, AR AR R B s, IR A R S Y
BEaiR.

TR Z Bl
TR BOAR M BR 2 o SRR, 2 3L AR SR AR 0 1 B A B X

RO MIBR. AR B MRS C KA BB B T X G5B, IR ATE 20 AR
RIS S il B R R, R OB, AR A& R EdE.

XFIES

YO -

1. ZtEith, SRJG Bk He ko uE I

2. TR BhE| N R R 2 i 3 Bl R R IR AT e LAY ERAY, ARG B ANRR (AE TTTE Y
M)
W KT G AR HP B 2 1% 3% Bl I R 0=

3. HERARE.

4. PHREEK.

F2 A A 2 R FORS Bl 3= 2R

ASTINE i 3 B R IR RN, AR T G AN G A X RSB, W ER (SEefRIT) Sk
(T &) KB, RUBGRE (MRS TR w5 B I 20k )l fi fo R
Bl SE Ol e, P RTAR B T SR TR R B

KXFIES

MG 2 T R R A
o HRARQUEAN, ACAFEGRAS 1 BT K R %R

IBM Marketing Operations 4 ¥ 5145/



o HIRBUEMN, AEARN if-then-else i /AJAY“if B &AL AAF, WARWE LS, 2
SRRZRE; BN REIZR R,

iz

—_

[\

WE.

- GREERIAR, SRJE B LR IR T R

CFECBRDURCEETR R R R, ARJE AN (S ) R TOTRIAAEE &t

3. TEXPIEME AR AU DL A& 1F BRI H85y ) . NEA SRR, 25
FPRBEIR. AXREZER, WS 1 AR E o

A

B RN LA I A S
i AND 1 OR iz HAFRIMEAE & 50k, Hb @M 50F,
FUESERN, PLREEGFMGLIL LR RXHEE N E & e

FOR N R A 5E % if-then-else 14), FFIRIEZ RS IER, HHEHEE. RS
B, AT LATEHL,

8. b GRTFEFSERLL L,

“HANF 25 I EAE

HJE if-then-else 14), £ IBM Marketing Operations 7, {iff F R AS & 4% A A A 20
F TR Y R RN R e O s AT e R R B B B I 35 5K 23 BC SR AT BB SR

HEFRAT I,

A R R A X HE P A B
# 19, T &M B 1F

FE A

B4 & G 7RFEH I 28 RHEHE R IF F1 THEN 3520 /P Al 1) 550,
BRI &M, R ER.

MPUNE A AN True | SN it #6545 50 O BEA G600, 02 BE R TE (9 3 O ol g g fn

ik} ININEA 5 1F,

PEFE IR B AR R] AT AR A R R AT R, DB 3R R A A
JEPE,

BELT BN, MRS EA, REREREENEIERBE T %,
B, R EYE. BEAFNIIR L = ERNEE. HT
HETEME, BEMAN <= >= = > < fil I

{E PR EMMIEHAT G, M EM.
WERSEE R ER, WA AR MR L8, TR S — &0, 5
R T —FEL,

And/or SFA S A EPN, kR And B Or DIEEEY RIS T —
FMF, RE, REERMURTT A R B DI s F — &1

87w s 67



19, T HIEAAIFEF (25)

FEB i

THEN FRE WL T A SN (“then™) FOZER,

o X EERSURBUR AT, SR B R

o XTECREAMBUERAT AP, RS E R,

o X EOR I 3 RO EOT RN, R

1E IF FIR SRR A LR e e, R REEaKME. i

if-then 54 YL /RTE X TEHE AR & & A4 1 0 .

B AR FRAE AW ST (“else”) HYZER,

o X T E RS EER A HUN, R R R

o T EORATBURAT IR, B RV AN BT, AT O0R
EESIEE A0

o 0B H 3 R T RO BN, RIS T A A P A Tl AR I
TR E F .

B s TENSEHE if-then-else FLN, 3 L diFsa.

A RE AR R N E 25 S, w2 50H:
5566 TR v AN DL R IR R R 0
o SBT9 TR v Rl AR BIARE KA

© S 75 BURY v AR TR R HEAL 0

FATF R NS AL o “ AR B4 1 T

68

(o FHBEAE IR DUAEASAR 8 BB 1. T DUAS BT PR RIS e, IR SR AR A B
RFILAES

FERLBEIR - b, ST DLAAT R A1 #AE:
o W AEEAME SO, DUE T RIS ISR S i n s k.
o TEBLBETR B BRI Je UM B B ey ERB A TSR A B O SO Je B HE e

o MHIBRSCH e L AR B 25 Y SCAF e S A RO MIBR . 1% ST e B BT AR K
Bx.

o = AT, DUE A AR IR I EOR QX G, SR DL TR
B I RE e PRI SO, Rl AR IR .

o MBRERAE RN R B AR B R 2 B SC R SR R BRR.

SLININSCAEJCRIERA B R ST, 1 5E iR A1 Bk

iz

- BSINERARAA,  SRJ B IR

FWZBEI R — A S0 RISk, IR AL ERR,

- BEUSHINRR P, 3 B SO S AR AN, X AT IR AR .
A SUF AR AN 240K, S0 B 5 LA L A

- B ERAE AN IS

IBM Marketing Operations 4 ¥ 5145/



BRFAPF SO R R AL SO T 9 412
6. FE“MH AR b, S ARTF SR LR AT LR S e SO

R A i 2 T B P Tk S R S AT 8 B9 ST I RITRR

FFsiaEM Web i o pY 4R E Hl % E 0+
o JRORE TS T R B, 00 0 % 7 LA BB 0 9 %1 4 52
ISR E, DI, TR A A IR, S0 418U %R
PRI A1 B H Bl T 1735 5 T 2 MR R AR,

SUNIE TSR, R dRRINER . N TR, TR mSE, s, sh
A URL MyAIERS, ZAMGZHEER5EHE URL, IBM Marketing Operations f§7£ i
ity URL REBM—DES (), REHFMZSH BOHESE HERmMSE. X
TUSHEEREZTE,

BEETR S T o E . YR TR, R RFER.
% 20. JE ISR AT

Bt i

BR A i ABEHR 2K, BUAECHE N SR 1R A4 R,

FRiA i N\ T BEE A P HE — AR AL,

fiiidk AFERRA — SRRSO, SRR R ENS B BN, S BRI
A (FERRZR)

URL Bt A4 P BRI FT R Web 3 SAORRIE URL (845 hp/) .

1% Web Il UK AEHT 900 8 & 7 1 4T T

WIRATIE | BEE SCRAE AR XS I s BUBE S, G B — el gE IR, K AR It
9B I0R AR R I, T DA A B e R DL OB R 2
AN 2 (] — A AT A A A 14 7 T I

T X I H B, AT DU S 4 0 T3 R LA B AR 12 AR B i I R
R, WA DU T H WoR iz 88, B EER A BRI SRR #82
INVEHEEE,

EMilGEE URL alDIAIESHL, fn, Z8E% ] IRl X R T IF—A> 0, i
Xt IEAEAL B B X AT I 55 — 4> DU
#21. HTEmEEESE 7B

Bt ipe

Name AR AR,

fi MBNFH S — A, DUE CEAE IR X Gem e g 26, RO S P 1 1l i
#, WRE2ERD - MEVRUEEZIENE. EPER B E
Ja £E A3 B AT R,

fn, ARG <xfRER> BENME, BasERPH RN ESEH
BT o H 7, <SR o H 042 4 e DL RO G2 0 HAAR OC Jg .

%7 W Rmegiie 69



A LAR M2 E w e RN SISEE DL R 0 e v v B, R
AE R, AR DL SCE TR AR X AL B B b R R TR DI ok L i e 1 HE
FF.

AT IREEHMAR TR ERERERED+
8 FRLBLFEIIT- 58 G2 4 i S0 80 .

i AR A B 1 X G el b R A TR E AR, RS ESAEEN, XTI E
R, E W S AE R, B TR SUR, AR RERIEITE,

BREZER, WS 163 T 1 @l EREmAEE 1 .

FECEIR I b, n] A RIS AR SO, X LA bR 7R FE Marketing Operations ]
SR A ARG, RIS IR A sl G S () SR

Ay BOAR M B O A BEARGE RS (ORI Bk R AR ERR ), DU BRR IR
PRI DA A B 2 1 % 5 T 1T

B 055 DL F):

5 ik

ESEEA B BRI R /NEMR, il G 3 2 B 48 Fr sl G S,

Name bR K.

fill % S B AR I X R BRI R, FERAR @ PRI I 46 2 AR A (&
P, ESFH 61 TUY ¢ AT SCRBIAR 1B Ji P BT R 4 .

il T M B bR G S iy 4, B4 (0 nT M T AR AR AT A 4 I 1 1]
5.

b Marketing Operations %% T — A ElbR, 0] DINGX SeE brrp #1708, ton] DI

AR L e R E b, WmEE C e EARE, XA KR 28N SOk

/N,

o SRR o HLP ANER X G SE B (R A KR (46x54 2 F) .

o HIREREG: FESIFRTU F RS0 55 B i /hNERR (20x24 2K . filan, i
B %12 T 0 U BT A 10 E 51 2 E AR,

B% S 2 JPEG, PNG 5 GIF,

i INFRZmEE E AR
T DAV i sl g 6 BEAE AR B A AR,
12
1. ¥#i%E > Marketing Operations &8 > iR E.
2. Bl ER.
3. BLRMERE, i Hd R ER.

70 IBM Marketing Operations % 5145 7%



R, R EARE SR CREGEUNER) |
4. R AEIGRETAR BRI S i R A RR, it IRUH AR 47K,
5. LaEbREG S
o BEEEERR, BAEXHEERE T ARSI, S0 R,
o HERSIRE, WHEFIREREG T ARSI, S .

SRR SO, S RA 0 1 B ) I 2R 8 55 1D 1Y S IRE,
6. HdHRLELIH SCF%E A F] Marketing Operations,
7. A RTFEM SN T B2

Bl b 5 e 4 Y bR R TE S R

ARG E

B E B DA A 45 1R

Marketing Operations #2270 1 73 8 SO AR 36 JIEAG: 2

o BdE TR

© JRMERUE

A DAAE AT ] s i % Fr A AR AR SR Tk SE B JIEAG 2 78 WA AL B DT b PR T IS TR AR AR
DL R A X S EAR AT 1 15 B

MR HZEELRS, BLARGETESELZRIESRE, GXELZHEE, ESRE
198 TIfF) © PIAKIGIIE 1

Hifa EEE
R PR B 2 R R B AT, L B A 75 5 R Mo 3% SR
eI

AL TR AN, REBIEEIEE. S HERE, (URIERGERE 2 AL
R

FESF RTINS, BRI RAR ok, WrlfRAraite. ks s, ([R5l LIt fT
PRAF, B, FEININREANE, WRRIEREME T E R, B AR ok R Ar R 3.

[BE5IE

Marketing Operations A4 PR Y 55 1k DUAS & A 204 — 2.

PRAFEARET, RGESIUERYE, Marketing Operations HA AR )@ PEIRIE:  BiAUR

P B e AR P 2R R B

o BBUBPERIUE: KA PN E 23 L R A AR 1) A B 08 TR A e
TR R — AR A, AR E] I b P A 5 22 A 2 B P 18] /] — 4> 3R 51,
AR 2 ZGEK A ik B 5 | R A DR TH B

o BUNUR PRI AGRAE: AR H P BAR A [ I Y A 3R LSRR A 1) A — R
B, HAARFEFE, WRAE LRI A B 24 % QR Mg R —3£510, AR
Ge o A U TR AN — B R B IR,

8 7 & Fmagiasiy 71



72 IBM Marketing Operations % 5145 7%



% 8 T FERMIEKR

T7 SN H AR LA I IR, T AR E il X 52 S

R ERE 3 W a5 By, B2 77 AN H ST RER F WA S, o DI TUE B it
MG 2 _E v B T A B9 A 003 R LR

AT LAESTH B A ik Bk B2 S EME,

BV R RE 2 BRI A - G I H Se ], anRAFAE R OL, A8 2 ) e 5 H i
R AR R BRI A8 BRI H 375 5K 14 BRAE HL .

I H AR A S TARPARR BT R, ol DA DA AR A Y 0 2 o1 Ay s R A AR

FE.

fnik IBM Marketing Operations 5 IBM Campaign £Eh%, A54 0] DLGIEE 451G s E .
BTG S0 H 8T A 7 A B RE.

“FE I E
EAETUE I o SRR S IR B, AR 3 ASoRSl, X
SEARENG 4§34 Marketing Operations #1547 77 % R H oh B AT 17 405 K"
SRR E I SOABY. R T B O BT B RO )7 A

SEANRTIB Vv 2 3 e VAT IR L2 s TR vt S o i B R RS E SN ST D = 31 A
WH 5 HBEA, a7 AN HE R .

T TR BRI R W 5 R T AR, MR A I, T Ak e e TR AR R
BN
BXRFFRMEITIIFAEE "R
MM ARA T 0 245 B, AT DR SOARBIER 2] “fT e (5 B3,
JUE £
1. ¥%#% 8 > Marketing Operations iZE, )5 HdiEITHE.
2. BRI, EE T RAR SR ARSI, AR SCASKE E Bl E Z S,

3. HHREEX.
ZR
O R AE BT A 7 AN E AT IR AN B R A PUA B R, BRSNS, 1
Wit s} 4 K 0 A T
g s S v

IR T B AR A L WA RS Bk AR o, R4 AT s A S AR B sk Lk A BR
%. Hii&E > Marketing Operations i&E& > fE{TIF.

© Copyright IBM Corp. 2002, 2015 73



FAE AT AN {5 B3 S SO ST A PR MR SR 4, i R R, 25 A
Ja, BRI R R,

FONAT A5 B3RP MIBR SCA S, E B E. REARTFER. IR TR A E
Wais CREN) , TR, DU 8 SO SRR o =51,

RN E T

VAR RN AN WS N RAVO IV NG ¢

TR A B L B AR L G4 R AT TN AT, K i E > BLE > Marketing
Operations > umoConfiguration T /) FMPrgmVendorEnabled F/I FMProjVendorEnabled
JEHERE R True,

T B s T B LAY R AR LS R HE A I+

74

TenT DIET7 58, 0 H M A SRR AR A TS0 o At 90 U e 3 I 44 55 R A DU D i £
AR BRI, nTE SOR, BRI RT 5 Sh R R A A AT,

BRI NG AT, TBM Marketing Operations i #14F BEAR 5 & (19 41t 4% X
PEATREAL, SRATING R A AF, B AE R il B AR AR, AN ARAT I ORI R A
R 205 %t He 47 B Sh A,

i ARG G, A2 IBM Marketing Operations A ZAL ] #i it

BT AR, HURR 0 A0, W IO R R S R
B2 AT,

TR RN A0, T LA E 6 TR (A S PR FT IR, A F I R R, i o
DLy 3T DU WU IE 0 461

. HHIHY

U3

. AT

. A S

. BSH

. BLRIR4FR

P AR, BGEAT DA T DU AT IR M B A
o ik

o AR

o BALAS

.« M

BRIHFMHERNELEE, E2H (IBM Marketing Operations P F8FY .

&I DL A Marketing Operations (5 V4 F P A4 g B0,
o HREBH: rERTAFENK T E
o TiH BN DiH A E RS A

IBM Marketing Operations 4 ¥ 5145/



o KB KEEETA E T PR

SRIG, AT LAt b LA T s 21 21 1R B LS
KT E E R A

R SO ZE RO 2 X LE AN (Y AT R, WSS if-then-else 41,

RXFUES

T 5 U L S e A A R A S e .
o ARG EATATRN, A8 AT EAT AR H AL,
o RS THUN, 2 R TR E S RIATIUA G E AL

iz

1

[\

SRR, AR U RO R

B ARINEALEN, RTINS R XIEHE, IS A 67 TR 1 LA g
PRITERE 0.

TEXTTEHE IEAB B BN S50 BRI i #f5r ) . ABAFIFERRAENE, 87
FERIBEIR.

B AR AN DL A 1% A

5. flifl AND HI OR af4F IR & 40F. FdnRnLAER s 2 .

6. MOTECE#HEE SR, HHFEALW LRI (“then”) HYCHRIHHE. EXHZ
X RSB E  BIT A F R, BRI R A, IR T H
— /MRS, B4 FRGER FE 4 S BT A R R

7. MR, BERFEEFHLAR LB EXNEENESFERRr. IR X
FF, Rt B HRE, AR RS (Yelse”) , IBARESRAHH,

8.

9. BLRMWR N SEHE if-then-else 1A, FHIIEZ MR AL, IHHEbE. ELn
PAFTEHLI,

10. HhREFFTER. R B RE &.

UL SE AR LI, 37 U B L LU e R b S ARAF R 2L
AR Z AR, X LN 2 A IEATH LR

ZHR

XEFEAIN, R S, BT IR SR S AR B RO R L. AR AT 0
AN AR AT U F) B, IR 2005 ok e B s Rt

ZRiE T B AL AN
A S TR A T, ST DG ST R

iz

1.

2.

SN T 58, IUH SR SRR, AR A R R TR AL

TESE ST AU F) S S 51 v B e A ( 05 ) R AT IR HL A A i
HE, S 67 TUHY 1IN 5 XHEHE 0

5 8 & FERMIHENR 75



3. BWHCARMENUT, RS A, R Rl BB T,

4. BUMIBRAOE, IEFRZASAM, RS RdiER.

5. EEmEM, wWRLRMEAFRMY, REENEE 75 T o AE R A .
ibp

6. BBUURM, WA, RERGEH. AP RRE AR S TR
X, b % A DU 1 AR R i R A, s BT i, SN ECER#HEE 5k ik
Bh—MHrasma.

7. s HAREE, BLRTFEARME

8. LKL RyoeHE if-then-else 1A, JFRIEZ MR AL, HRETbE. ELn
PAFTEHLI,

9. PRTFEHTM.

10, £ U o HE R BRI b B R TP B B

pillES R R # S

TSI A AEAR S AT I3k 25 TS AL,

iz

G758, DU U SR, ARG Rl L TR AL 2 R
0 ASL A 55 14 L 557 01 ) A2 AR A

B o ARk 3 T AR

AR RE LA A A BRI R B,

e TR HE R R 0 b B R T B

A S e

RAFHmE5& 10 E &R D H A e En+

76

o P BE I SR A E A BTG IRH M, XL 12 SR e R AR B Y 15 H ORI H i

REH VA EREATE M, AREDE MEEmF ERMZmE fit, Z4)
wIH A, k&S > Marketing Operations 28 > JIRXEN > B, 4%
WLZEE, SR % 167 I 15 &, 1@ LHIFRET

AT LU ALABC B 22 e, DURE A B R A 00 1A AT A AR B3 A i 7 1 11 AT 5K
HAREZER, W2 %151 T tHEfAE

BRI A0 35 DR #R

#Bar i

T H 8 SR WOT VAT BB B3 A 00 A, 3 4 DA A S B 45 WA e Ik A6 Al 1 52 S 37
Ko BAECTUHE A 7 BRI R 9 8L 5 B b 8 58 (8 R 7E TR ik
TR KA AET B, AR IR ok G B R
Ab3 7 K.

AT A B ANGTH ff, XA B2 Sl AR BRI . e
TARRAR BRI X XL H A 70 BAE 57

I DA B0 2 50 N REDTHE M@, H P e s el
T R X 28 (5 00 i A B

IBM Marketing Operations 4 ¥ 5145/



FIRIAAE, BRI P AR R A G, WHIRIUR A Ed R E
SCHIFTA .

R WCRAE TARRAR IR LS A TARRARBAR, 0 A7E TR SRR B & S
IR i (6 22 H Shils i 2 B gE i .

MR AE, wREEAOFANRRE, AREMBREX R LR E ARG (£
TURAT S5 e iR R EAR AT )

AFEEFRIIIZRIT B R B IEDF
AR FUAT MBS0 VE U AHG JR P T SRS SR LR S, SRJR, 4B A
K. FBCRETE DU R Bl R i A B L B AL B SR 1 Ty .
i RIS A AR B A 1 SRR L A% .
« SRR SR BT E O
BT B SR IR L % TR 5 5 A 088 MR M
© BT R 5T I,
o AL TR

o PR H AR B3R R I R A LA A o e B A, KSR A PR S SR H 3
REYABL. HEE M TA.

o BA O LN AR AR B Y 5 H 3 SR 6 U A A i B Y B A
W, far Dl E 2 M,

o ISRAERIA A IO I, I8 2 2 B 1 AR B Y B A BUA SR A9 AT
.

E U T BN Y S B2 R B SR AT O, SR I A SRARAR BT A 9 AT e
At S BIORE S B AE B i SR

“EHREARER
o PR eI DA 1 B 0 H 3 SR B2 0T L B AR B SR 1 77 5K
PATR 230 H A i oK e R b 95 B i g
QBT RS
A IR E I SRR T R TR
22, “BEIIH R #8570 T

FB it
Rk B P AN E RN R H A, AR A . KRR
300 ANFAE.

%8 m FRMmAKKR 77



78

K22, “WEIH R #8 R 7B (4E)

FEB

iR

T SR E R A AL

BEFE DL HoA — A8 10 A E S5 38R (8] - 5T 47 5 30 H 37 2R 2 o] 36f He

PEATARTE,

o NSRRI SRR [ Bl S R RS, A BT A O H AL B
ROCBRAEWEH) .

o HNARIEE KRR B IR TR A, IR M BRI R A RO
Ab3E,

o TSRIE SRR [ B TR RS, IR ATE R EF 2RI R
Hpr i iU

FERXFPIGOL T, S E PSSR, R & R &%
RIS

“GERW TR

IR B O R P BOR L S
# 23 “WEENWr WA T B

=) ik

ERETEE AT LLRINF | AR ARSI, I 2B e b BEAZ EAE, 75 A 2 A (R AT 462

SRR 7T M B S5 R T R, ISR BE P AT EAE, A A AR AR P 0 3
SRex FRVFIE SR 2 BC TRy DA R S AR o S i ol e 1 8 e iy
)53 .

IS I TR T SRR AL AT I WA TR A AT B TR
AT B DU I SR 40T

HEERE THFIR, Hrh A E G E AR b i B BT .

BT E THAIE, HT AT R,

o JAPVATBR: SRR S RS T R R AR, AT DL e A T
P BA LA i) He o B eI A F B 7 BUR R I M (. R 1
BN, TR BT 22 AT A B B3 sl AT BA 22 B (5 0o 30 Rk 20 e 45 14T BA
SRR BTN ) 5 K E L P B <47 B X0 7 R % Pl AR gy o
TERE B IR E

o CHERFLAET ARVEIERE WA BT ERK T AR Brh ik
SEM A, IR E AT B (CAnBR A Rt E] SR H B
HH) , B 2KLEAERE BN A SR AT BB (E. R AT DU
B A

o BUWGRZ:  BEHEIe R — AR, L I AR AT R0 A
w7 SRE, BT RUE ORI DL 1R 7 oy e S e s T A B v BL
LA G, AR SRR, HSE 67 TR Ml
H g XHEHE 0

IBM Marketing Operations 4 ¥ 5145/




T fi:

23 “WEBZN #PHI T B (2E)

=)

iR

BRE FR LR ]

X B ) 4 R ALV A B T,

24 IBM Marketing Operations CLZEMEEE, &F
number0fHoursPerDay Ja@ ik B RAGH O . A IR B AL
PEIAYHEIA, 3E 20 (Marketing Operations ZZ3E5F ) .

AR BT AE SO VR D HC R AR 5 L2 R A IS 18] A R AT, FR A4t
TR R E AR, QRO TN, 82 4 AR 408 D i ] BA T 2 14 375 5K
B AR AR

FF5

AFEREPARFS 7B, g MR ES, DRERIor
B SR DL B b 250 3 SR B BB ST DL sl iy 2
T35 HA BT FFAT B AR AR Ty Z WS e . 2R
B F — P9 e s 2 0T, 8245 B L BT R I, At
[(REES LR

BT Bl & — ey, ORI 99, BRETEILT, BRRERIE
WeTr ik, ey B fE 2ok 4.

USRI A AL B B & B E 2R, AR A48 E AT H BT A # ik
Tk R A . TH A #E iR AR T BT

— AR, AT HE RO R R RO, BT R
WeT7 S50 EHE. IR e IUHE, IS AR AT, HE RS
FWOTT LT AT,

o MR RN, AL AR R Z /T, R (F
HICHEWIRL ) P A )T — A Eo0r

o IRFE RO, RO 4R, IBAARSERT — 0
FHEWOT. Ra, RESKERETEHIFENAE.

o MR ZAEUCTT AT DLRI $AE, JF A — i RO 244
VOER, IR RiE R 24ks:, B R RN TR PTA B0 o
FrmRE, SEROZ S BB ARG, FREE e KR R0 A% B iR
Fiv A 3 A0 S w2 (9 4 T 42208077

WARE 2 > — (LT R B LT, WRA ARSI A SR
TR BT TR, IR ARG BB SR,

ERER

]JIIl

TP —AXHAHE,  SEn] AR BE S A 8 % M7 T R 0 H 3 R A
WECEIR EAFNERER. KIERS 1024 4745,

BR& PR R 7T & B

T B T IR, E U RS R Y SEAT T A R AE, SRR Bl
.

AR AEAIE KA
S L 0 R 1 43 2055 R R .

RFUES
fBE AT 5 5.

© BIEFEBCEAERRI4IE

AT E ™ 45 B 5 Shink 08 69 250 H AR

o VZIH g 2 <X e wEYE, R e E B IX i, X4 NA (J63€)
. APAC (. KHBIX ) A1 EURO (RRM) .

%8 @ FERMMALE 79



o A R [A] B4 AT BAAR B 25T B 16 DS R ) 0 H 3K
© JHE B IE M R 15 Project Manager /E NI BIERBW A MEAZ —.

S AL 42 SRR 1 P A RS B g DI R T T T 3K, HL R TO IR IR A B el 3

O
- Gt R 0T AR O B L R IR
T B MO, BN IR K BTE & AR A S R e T A
BRI T SRR, R E RO R I AT
MW REIIFRT, ki EKE,
MR SEYRT, IS,

N N S I

6. H @A (i
FEASXEHE 1 .

7. FEHLU A A FERHE R, A = AN X A A BT DA B
a. WEEBEEMSIFD, EEXE.

MIZHAFSFp, HFE =

FEF B AR Z R (NA, APAC = EURO) .

R,

M THEN SECLATRIESIER S, PR 19 A A,

P REFEEEEH.

if-then 157) W RTEE & EMHHESD.
8. MBI FME, WRIAFMFHATE, RS TR EUGE R,
9. BLEHLNE R e if-then-else 154, JFIRTEZHEEIEM, WHTFE. &k
DUFTERFLI,
10. HT{RFHE.

LIS XA HE OGP, R o] 22 3R i T,
1L SO e AT B WSRE 77 B o fsR g Ry B

) RTINS AR ERAE. TS A 67 BURY ¢ AL Ay

=

oo oo o

T B R TR

“ AR BT RAR IR AL H AR 55, QU BRI, ol IR TR AR 0 f
AR, DO P RE B A T N G Se R B i AR ARG A, B A
E SRR B TARGLRE, 38 A 7R e s . P D AR B it B, ok
R e B A S SR R A AR R AR,

AR I R A R, AT ] A AR AT e B S ) o AR R R ) e ]
A7 o B TAR R AR AL 0, BOARALIFRR T I & AR RSN, 0w DU & R A
FH, RO BARE BRI E AR, DR AR TR, TR A AR R AR
AT A BT AT 15 AU AR B S

W), TARRR ok DI O U s, R E AR CARRAR R b B, 255, B
FERE, RO 2R DA S H AR R, i D48 21 2 45 7 5K

80 1BM Marketing Operations % 5145 7%



E:

BOBIAR A TARFRES, T DUE R 25 R 0L 55 R R A AT BA R B3 A o, BEPRAT I

AR, AUE oA T H MR U, AREZER, HEAE 76 TRy ¢
TS 5% B AR H s

AR E TERE (CBIERE, WEHWAEIES WD) MEFHAGEE, ES6H
{Marketing Operations '8 .

[E) R AR I T EiALE
R 6 TR ACR T BRI AR, SR BB A, SR S
AR B

RXFUES

iz

1.

10.

11.

12.

N A N

EFi%E > Marketing Operations £ &.

L ARAR,

BT H BBy, I AR IR,
HERRBER AP TR, AL RTFER.
EMBRABET R L, FES5HEMO, K5 REREFEER.

EFTIERERT R, JFRLRE. AXELER, ESH rEE TR .
BMTAERBRMERAES, ARG R, AXEZFEE, S0 583 1
¢ TAF AL RGP TR,

TAERE, FicfELwRAT,

ST ST OB 2R, 8 SUAT A5 PR BE MRSt 8], IS A LAl e, DUAE AP AR
BB LB, ARELFEE, 20 (Marketing Operations S5 .

TAERS, WL F R AT,

SER TAERAR IR, RhREHTR. B FHEREEFET L, AREZHE
B, WHSH 584 T 1 TARRAEESARGET R 1

R LA AR TR I P O TUE AR, IR At F T AR R, AR
WZER, WS %167 TN 15 &, 1@ LHIFREH .

ORI S E E LA R, e TR IR AL T A A T U b AT 55 4
PR, XTEHARS, SRTRIRCERME, T TERRES, SrTRIE AR R
AT LA e £

BI{EATRRBEEEFRE, Lo TR R A R e .

BB TIERTE

i gmiE... DIRCE TAERRE. RS, B CEPORES AT R B BT S5, ik al IR
shigr BAME S5, 8 BRI O R LA S s I A e 0T, o' TARRRSE, mT DU A
TARRREAN, AT DAAE HA 0 H A0 P SR e A2 TAR R R, s A AR R R
USSR LA

508 & FRMmARR 81



U
LATIR AR T, Wi iR,

2. FRABERST CBF), W BCAS CARERT S IR L, ZE BT VR IE S5 AL,
3. O IEAEIR AN AT R MO R BE I,

BRENOLT, REMKESRNLS: B MEFFEM T LT HZ AL 55, &

e AL OB R, St L F ORI, R T SR INE A
Wi,

o RIAERHX 5

- S

. AT

R AN 454 595 G0 PRI R HOBO6 BT, B,

WAl LTS B BUE 5 e R RS S8R, AR S R LLE S IR AT
FamTIR. AREZHER, WEH
4. WIS FIHTHEAT.

o REERIEST (OF) DRI TR R A R 5

o RT3 DL T S W HEAT S

AT DU GIATRE MG AT, 38 0] LUK (R BN — AT e sl W 247 B AR 07, DASR ek
o
R, EPXE LRI g

i BACEATSS ORI R [ EARE DT 5. R, AR D A AT g5
ALY A AR DL UEAT . AT LURRE PR W B RS IR S AR AL, 3T
DATRIAT: 55 sl o LTS AR RE .

+

[~ ==}

5. AL B, RSB, Hd DI TR LR, Bk % LUK TR Eh,

i B3h4Th}, Marketing Operations A4 5 Pl HAT 451l 56 2.
6. T LAEWFEH FRAG L EAT.

fny DL LT 7 AR B AT
o BRULBT B RS HEAARCARR. AT AR U H T g
o CBHESMEAARIC N AT, TP ek, A s R AR e e AT,
o EPESSHEIREIRER, DABAOR A TESE O A SE TP RS U BT 55
o EEBREEAR, FAXELFELR, S0 86 Ty e hl HARMAEA
« KHMENEHEE, BwH kS, BT PRE TR,
o b TAERYBRE FREERT B H B AR TAEE X & FrZemta],
o KB T/EEARRX N, 450 T, Marketing Operations {XCKF TAEH EEAE T
YEH. wrvFsE B DU ss AR, B H s H b H #1.
7. METAER, BERE. SEEEN, RHREHTR.

82 IBM Marketing Operations % 5145 7%



TIERIER FREFHFR

o TARFRENS, BEXfRMEST, RBATIRMEI R 7R, KRG, SilEidr iy ootk

DS ARAE 5 17 .

TR T AE TAER R T A8 i A AT 55 B 1 A BRI T A%
#24. “TAERPE sk 0i-k_E a7 BT

FB

ik

(BN EEIE

AR S AR QR I E I, AR M AR UV O BRI 2 T AR R
HE ML S ARIR,

B B AT 55

B — 9 BT s TAR AR b B BORME 55 B9 2 AR, fEREMES SR Z
JG, VARG HBIAL 55 g 5 oRTERG S b, BN, AREEN S RAS (2.3)7H
U TAES i 2.3, EREZIRFIFES, A REZ 57 R
1E55 4905

Fegni oy T, AT DU B Bl 5 1 0K, DUB O #FRRIMI R &
PRAF S R [ B AR 7 U
o HEE S I AR LIT N BRI, IR FHHE.

o Bl TAEJRAE (BONG) AR5 M AARLLT MR EESXGHE, 2
AT LU ZAT 55 08 TR 1

=

A

TG N BFALSS . ERTEIBAR QIR E F,  Tok B sl B o
1255, JFH AR SUENTH 45,

58 Rl AT HOBR AR

AR BEAT 5 (O T HAAT 55, A0 5 RGN P 1 AR OB 2R 24
e BEBEINE,  FRGEKE BR 20 A 537 52 JOHAT: 55 T AR A AT 55 58 1l 2 i
TR SF

BAELT, LN -SR0S TR SRR, kM
@, EET R R, PR BRI H SR I E et iR B e E
SCRPTBE B E M. 28 X2, RGN Aar 450,

i ERERMAT A, R BRI DT, O B 55 AR
PAFT TR B B A A

AR A

X FARSE, ATRATE E AT R AR AR ARG B O A T B 0 DL
AMESSIEIE B AR, RO AR AL SRSl iR,

Ak E BRI ER, ESE 86 Ty riEh HAEMAM 1,

I H

FERZAL S R 52 A 3 H B R, 6 B R 3 HAATE 554 T H 39
kR 1Y ] S H I RAESS, eI,

B R L2 ]

AL HE AR B T H I, 5 1 AR 55 S (B A B i ) i S84 A5
Zentle], GEAEROCH R, AR R ERR. H oA SRR, AN AR
PR FEL

BRSNS

AR SR B T H I, 8 E 1 0 AR A B (1 H AR AR, BhA T
Ve, RS Iy, R AT AR, K RORA KK, NI
7L

%8 @ FERMmALE 83



84

K24 “ TAEAE" IR ERY T ECRIEIT (4E)

FEB

ik

PR

Fe R A ARSI anfer v S [A], Marketing Operations EAT DL 00 LT 55
AT 55 st ]

* Bus: {XTAEH, AEHEIETAEREFIE A,
© Wkd: JRMTAEH, AEHEIETAER .
« Off: FETAENTHFMTAER, RNEHEHK.
« All: GFEENHBX.

AT FREERPIANSHRBESHEEIESEN
AL I E ARV A DR, DIESCARIRE TP . AT AIT o O, SR
GAS TP R TR 5 RO AE, IR AT ALY 0 0T R R 4 1
PSR AT B, LRI T 11 A L 75 HE A BT L o

B B ARAT B9 10 H AR BAR 5 A ST H seflhimh, AR OLE A, R TR

BRI B RS, B2 SR K TARRAR SR 3 AR I H f AR .

o CKEIH TARGURE 5347 7 3 3R BT 55 OB T f5 HL S I, KOk B3R T 2R LR
R, HJE, AaBE TAERARSNR T I%R e,

Ot H TARRAR A AZDE I H i, 8015 .

o RS AR WURR BOAR I HL B B 2 (1 2 B BRAE BT I H oP, IS A8 1) 1% LR i £
K WU 7 AR,

o IR A TAETRARSART H AT HEE i R R BRI E o, A8 C i,
- EE IR PR R AL, IR TS BR O A 1R B P T EE IR Y

i (58,

- WCRE RIS TARRAR, ARG IR HIC PR, FEAT T F A
XS SRR IR,

— AL B R R ) TARIRE, Sl Se U W B 94T 55 /O P Je ik )

R,

R A TARRAE BRI O P W gEse, IR 250 H B A & wl JedT T3 AL 55 58 ik v 11 9F
BEFFE Al HA R, AR5 K 2 HAT 5593 i 4 A BA B B3

TEmERRIEI =

P TARRUR BRI b, ST DI, S ARIOR AT AR MR B 7 A
4 R ) Ll O H AR A< TAR AR e R, B UAE T X EoR, R A

SRR

25 WIH A« LAEREE LI~ L iy fF

=)

iR

O B

USRI, DUERRT DUy e i H A AR i B TAR AR,

AT AR G

R eI A A AR AR R R A K 5 A O B ) AR R AR
Ak, Wa, AT RUE AT E B b = TR,

IBM Marketing Operations 4 ¥ 5145/



K25 WH A« LAEREE LI R ERYFEIF (4E)

1=

iR

“E AR B

MRS, Bt HARRE, HOBOC RN TR T e Sy Al (E
SRIHFEIH A« TARRAR "B, BEHER R e 5T Al o e 20 H 7 S
B A TARWAR A,

IR B

FE T FF— AR, 6T B i A 40 5D e 5 AR
A 2 0 A 6 0,
S BRI T 75 A A 7 4 A LN 3 R 1 2 T ),

]

B FREEXEE. Db FRams Ul TERE, iR

DA AR A 2B B A SR N LR KL 5 L A1),

PIRLFRABTE XA T TR, ML 45—,

o BT S5 DUFT T B B BRI, T R R R
TR ] UG IR,

o Wl TARWARAE S AT P B BAR S5 X0 HE,  Er e b fE 2 15
AT RUAE S URINR £, L AT LA e

LT A ALIET R B AL,

o

MERAREERAES. K LIERED R MIZERRER, AT
VR Y B3 B S o — AU L SR A TR A A

AR E B HEIE T
VSR 2 R T A 9 U SRR, IR A s AR R ) — LR
DU A 5130 L AR 4 4 4 A A

iiE

Lo BRI E AR AR IR R, ST RO E B 1 TAE R IR,

2. HUERHLIRTN, R T TR BT HLE 4 R R S B SR HE,  AE M SR A HT At A
ot J5 R 3 3 5 S BT A BRI,

3. BURBIAGEEE AL, E R R, SRERE >>, BEIRELAEE, nTLiH
M Curl+H Al Shift+ 5y,

4. PLRTFEN.

&R

E S DRE SN (1010 WA IB i £ DY ES
i ARHMRENEZER, WS RARRIELERE

At RIZEAREE

1t IBM Marketing Operations H1, Z5Aa 46 B L RARR (5 B 20 & e BN LY, A ATTHRS
BRI, B m A S AR, AR DLIBSR T e 4 L o A R R T 3R

FA R DL R Herp — A BRI O H AR R,

SACE

i EIRACCE 7

% 8 @ FEMMALE 85



86

« BIE4

RPN, R ELE IR, SR AL TR TR LAY B AR 4 B0 40 i AT
(wixie

ARFHIMARMNE 258, §2H (IBM Marketing Operations f /'8 .

ERAIEERE
SEAE I P91 20 A IO 46 IR, T O AR e A 4
UES

RXFHES

UK i

1. 71EiZE > BtE > Marketing Operations > umoConfiguration > FH#Ht , ¥
specifyDenyReason [l & JETHiZE N True, HERHELZEHE, iESH (IBM Market-
ing Operations ZZZEFERY |

2. ®EHA3h Marketing Operations [ FFR IR 5545

3. BTG B ] e IR L R AR, ARE 2R, ISR 167 TU 1 a]
EHITIER

4. BMSCEH S AL DIRE, T DERR N T RS IRY  BHHE A R AE A J p eI, gt
#i&E > Marketing Operations £ 8 > {#1E48 R E 57 BHHbHE KEX.

5. BOWHHEAESS S M IIRE, TE RN T A E B 0 AR L R R R T, A
KHEZEE, ESHHE 85 TiHy r ABAR v # ks 1 |

TE | BAEFR 2R

IBM Marketing Operations £ {it —ZH 45 BFE MR RY, IR D H TAERAE A, 4
TAETARH 7 RASAE T S 7y =0 R, 1 n] DL HLRR A 2 700 27 3 v 6 4% — A I I,
fam] DLUE i) AR AR

AR AL DLF BRI Sy AR A

o RN

2

o iff

o MHBR H 3

o 1EME5E AL

« PR R

]I~ Marketing Operations 22356 g il AR G155, X BLFR AR Y 2| 3 (1) o ol &
M RGBS TAERAE.

FOERIT R, EIRFRE > FIREX, REHH TR ERMEISIE,
HAREZER, WESM %167 RS 15 &, 1@ LHIREm I |

IBM Marketing Operations 4 ¥ 5145/



B NIE TIERIEER

TEAEAT — I H A AR sl S 91 ) = AR PR 8 2 o B Y A R T LA 53 A7 AR AR
B, SRJa, AT RAEARRLRY I H A2 I TR AR,

iz

1. AL —DUH AR se i, e TAERARE IR, AT DI 6 B AR sl sl 4
Bl PEPE C B A E SCRY AR I A A AR B S 491

2. ¥R, EAC T, BB, HOBUCRAME, A ERURR it
XEETEIR,  LUIAE DB H AR A a0 I SR SSE, ERE TAERAR.

3.0 YU TARRAR I RAL TR 75U, S 55 44 PR DASE A7l SGRE.
i TR BARGR B TR A B BORE 55 5 DA R A A BB (B, AR
NEHAESTBC B AR H S, ERA TAERARSRE, AR DUH b g
LIRS CIE I

4. B BTFARIR.

5. WBRAE ATAYER) AR, K5 AR AR,

6. HdrRTE. TARRBBAC R RAE TAERARBA U £, AT DU S A ST T AR
oL,

2 A

T TARRAEAANR, ST T I H B, FFH 40 1 AR AR R S A S TR
P s,

WH, FALERRESR e e A, HT I H, S BE R,
RIa, ATRARAE TARRAR, RO AR 42 PR sH fh 24 FRRe AR AR 7377 B iia.

TAERIEER T3
Kk SR04 T AR T T A B0 B, DL SO b 2 T
i AR TR, TR R R R BERE. T 68 50 o 1 3 00 4L B AR S

AN
o

wian, 41235 B 1 0T H A5 45 OBV b B Je A DL e B R i A S R
. XA AT, /M. R DVD DLK 3D BRI RS BRI T e
i TAERARAE 55 AR, R AT H U 5 R i 2D BR A Ak o A A,

e SR, FTA TRV 6 & 4 A ED R S B 4 PR e 0 5
W INE, T PR 5 S o e FTEI R 1 T LR, (T 0 5 L IMI T
FATEVEN G MG TAEMRL, WA, BT TARMREAT & 4%, e HWUR DVD
FE A TR REARLL I 3D B H A48 = AV,
BT B 3 MR B S A TR A .

3
- AR

© R

%8 @ FRMmALE 87



FERCIR G, ST A e Kl e T Ak B it AR A 0 5. O e Y B A R
. /M. s DVD BRI 3D i

Xt TARRARRARE LT 2

T I A G B A T R R 5y — TARARR. BN, RR ARG B D
HT AL 2 R P BE T AT B R A 5 — AR RIS, EEMR AR s
WP, 4R, IUH AYAES5 ] REAR X Lok 4% 2 Ak,

T ZHl

DS E BRI T2 3, SAJG A RN T AEMAR E 4 . WU AE RGO T
ARG, SRJG A TR 40 %
(T IET R TR e RV B R M T IR B S
ik
. PR
. R
KFIES
YUK
LTI E AR, B R S A TR

2. BPERSX.

3. W& E MM BR T SRR R PERY SR P e R L, AR & T R 1ot
TR eI B A B0 H BIAR L, Marketing Operations 433 7t J@ M 1 51 3%,

4. IZFIERAP SRR RYE, 3 5 m P (A 2 S b 52 Pl

5. XMTRAEIEME, WHIRPEESE TR, alkaesg TR, tWalksgER
Gt L RYAT AT H A AR SRR AL

6. HilifRTFFHIEME.

B’ TAERERER S NE I E

88

A SR AF 1 A BN S A BB H S,
KT UES

E B R C AT ) TR AR BOAR S A B I H AR R, DU I SR
Al — TAERE, (B2, 860K O AR AT B AR SR AR bl % BT 55 S A B I H
B,

UL
1 ATFFIH S0 TAR AR e .

2. Wiligg (M),
3 s T, TR ) g S TR R

IBM Marketing Operations 4 ¥ 5145/



4. IBM Marketing Operations &t 4, il AGR A TAERAREAR 2B 24 mi TAERAR.
BT ERE DLk 2L,
5. R TAEMAERNR, AEHRTRA.

&R

Marketing Operations 23 ABH) TAENAR, HShxEHUEAT R, FFm ik i B (i
BRATHAC B R AT ) .

I S

i (M) DR ED S AL TR

ATIERIEERPFINNSH RBEZSHREEEEN
AL I F ARV 7 AR, DAFERCARIRE P T, DA o O, R
GAT IR L TR 0 B AE S, B4 0T A L TR B 1
B RIAE S G, LRI T E 731 AR ML 75 AL BT o

Hi B AR A7 B 20 H AR SRR AR S A B0 H SR, RO OLE . AR AR AR

Bt W& RSy, IR B BUL al K TARRRR AR 5 A2 T H BB,

o CRRIH ARG 57377 Rl e B3R BT 55 OB T Fs LR I, K R B AR ) 1R B
WERE, EJE, ASBETIERBRSR S HZEE,

$4 3 E TRV R S A I R, T B
o MRS A TERBESNIE L rsi R B AT E b, IBATS M 1% % 50 5
B4 1 7 X TAE.
o SGATEOR AR I EL B 0 42 M BRI o, 0 R B A
— L A B R TR T R AT S, R AT S WO M A e s R T R IR
i (5o,
— MR WS IR TAEREE, IARFESWIFHEERC PR sEiE, a4
H X SRR SR R IR S,
— AR E PR R TAEAR, 22l o8 i © A W B AT S5 1 P Gk 1 )
VR,

IR GEAE TAETRAR B 2 C P T4, IR 2500 H A # 1 JodT TR AT 55 58 1 o 11
Vel AU B, SRJ5 K 3R AT 55 0 o 4 T BA LB

SANTIEREER
AT DU A TAE ARSI 3 AT H BiAirh, SRJE, B80T DL 09 26 5 AR e il TAE
TFERAR,
UK ;-
L U E B, SRR ) TAERES AR A S I E A, AT T e L.
T H A EkE TAERESR T A,
2. EFETIRRZLLIR,
30 AR T LA TR IR, Bl SNER.
% 8 & EMUHER 89



ARG awa— &S, B ARBEEIA TERE.
4. HPEHE.

BT IF AR AR BEAR A 513K,
5. MZFIRAPESE— R, RE RSN,

“TARFAR IR s TAR R 19 AR RRAL 55 FIB BL, AL 554751 BT AT £
(RGN TAZ RN S D ER O iRy S

6. H“TARJAR LEI AL THLIE 77 3, By B AT 55 R i B R L
7. EEUERA MG BEAESr, i i iR,

SR JE AR IR E U H B TAR AR AT E W], WILERGFER. AREZREE,
HZS R 81 Uy ¢ B TR )
8. SEHON LAEMAEM G, S dRTFFH TR LR [E 2 4 J7 K.

SH TERIZER
AT DA A TAR AR AR, DUTE At 260 AR v it AT SeBidz.  #mT fE A B2 g 4
SR XML U, SR ¥ TAERABRRAR B8 3 A 2] IBM Marketing Operations,

RFUES
iz

EHIZE > Marketing Operations 1% E.

B iERERE.

i TIERTE.

B ST R TAR AR B S H S,

W XML SUHFRIIRAAALE,  SRJE R AR AF.

flESCA S XML g s T30, #EATH e, Ra RSO,
W] B AR % (iR & > Marketing Operations 28 ) .
BHESNTERBEFIT NG 2O g XML S,

K SCF i 48 DL S e i B RRAS EATIX A8, i, AR i E S e,
AR 20T LUK S 00 g3 S 2 N THIZE SHE R 2. s, ETRlaR R s
S

10, QIR 6 FDR AR, s AT T IUA AR K [H A 0 R AR A 48 i i
.

A SR U S

TS Campaign & fEHITI B MIRA“EHED EH+

90

fiff L EET R o] 4 T )8 4 SR & )N IBM Marketing Operations ] IBM Campaign [
LR

i NG ITH J5,  Jotkfs AR E 3 T S SO0 S B 16 Sh AR S0 8 B T
ﬂ&ﬁ%ﬂﬁ#ﬁ%ﬁﬂ@ﬁ LI b 1Y K i Bh T B AR AR I I 5 .

o B B0 S BAR B U H J, LRI -R b A B B ME — IR U FE B R R AT I A
SR UL — A, 20 S M B AR S B AR BT 9 B A T

IBM Marketing Operations 4 ¥ 5145/



CEHIN S IR S DU IR,
# 26, T H BARH E G 20 IR LR T B

FB ik

BRI S AR | BRI A B DU PR T B B 3h 10 H O (s H A 1 Sh B
B

TCS FIp B A H AR T TR AR B LU TR SR BRI H . T
FUEPAHEE TCS T RAiFA,

JEE o Ay e S WEBHRBTE XML SO, TR N IBM Campaign 551 3 &%

#] IBM Marketing Operations i H DL 47445,

TCS I HIRZAFK

X TCS JEIR _E A1 E 2 5 B R ) A4 7K.

S X FRiR

PRI IBM Campaign SEHIf9 501X, FEIL 7 DX H B R -5 ARG A AR B 1Y
BB Sh I R R B B .

B2 partition1, I Campaign Z287E AKX I, ABAVZ{E A,
R Campaign Z23E1E LMK L, ARAMLET RIS & 2 T 0088 8405 s
IrIX.

0] DI4E B ATA7 Marketing Operations 43X, Hiftd5 & BEAG ViR AGF LE
IR R L X

% E Campaign XM TELIEH, WSM (IBM Campaign %2345
)

FERF R TCS
B

TEPE AT VEHE DUTE B BRI SR I H I 7R TCS, Ui C I R4 IR AE,
B2 TCS HAUAEEHESHE (MAEERF ) HiEx,

i BT

T A EHE DL BESROG AR R B Y BT A H AR BT HEAT R, A SR ok
#, W2 TCS Mk AL BRER Y| & ER N 2 EDIELE.

i VERTHE] V8.2 BY—ERSYy, XTHTAE IR E R SR, K
EFREERAL.

ARELEE, WS 1TCS Hiflts,

Ky 29 H e Ak 5 i E
BRI s

e BERE, 7R B SERL ATV E S S E I, A Sk E £ S A
BB SN, AR B BERE, B2 M LR T B B S FIE
EHEBBIEREE, DA GRS IS sh 0 H SO S R, B
BT, ARk Iz BEAE.

TCS it

K IBM Marketing Operations A1 IBM Campaign &40, ‘5415 shI0 B AR T
REZLRSEHEAT TCS (HARBILHF#KE) T, AREmERARTEAE™ X Fistr, W
RAEW N e EESEA, B2anedHdt TCS WA 1TT, WAERAREAL= T
BA7, WREA T A TR ER LD SRR TCS Eiy—4ml 217
KHH, A4 Campaign 24 sk iR,

IRAR AR R BEEA S M RBCRAIETH, A2X T TCS A E T T,

T b TR, XA, TCS Mg AL BoRsE#ts], oE EEMEHMEaESE.
WARE I ST 2 TCS "k, HR AU B BT 5 HEHE 2 15 & i ),

i OBEELT, SEUHEHEESE#. (B2, F49E] Marketing Operations 8.5 2 /7,
JIT A T2 (A S BTACHS e L.

% 8 @ FEMmEER 91



SANHZ
IR FERH, WAFHIHEN S GEEER.
IREBUH P REE#, HAA2FHERAMS, I HLFALKR CSV 3.

BRI ENX

BRSSO U HIT/E Marketing Operations H B 4516 21501 H 5 Campaign H111
BRI Bl (AT S 5. P < i e S AR I T 7% AR R B I A
5t.

S s e SO T LR A

5 iR

Name B L SO ) A4 R

B3] EHBENEESN: K Marketing Operations I H JE &I} & Campaign B
EYNGI T VAR @
0 F A 2 A S H R AS R A SR, IR AT e A A < R A B e R B At
fH.

i & {6t FH 1P 25 o S P R AR 1) 2

it MIJCikAE Marketing Operations @M SUPF, (U ISCA B0 XML Zi 45 n] 1) 2
24 4 A2 T RSB ST

% IBM Campaign BXZ AFANEAIITEIMLETE] Marketing
Operations E&

TSR P RE S e R R Y 1505 A Marketing Operations, A4 G0 0E K 22 A1t
BRI B 2B W5 #1) Marketing Operations J& &,

KXFIES

iE: Campaign ¥ EUR G B (LS XS —4~32 AZLI) Marketing Operations, BB %
UA_ContactHistory, UA_ResponseHistory F1 UA_DtlContactHist Z% 3 K2R H]. 1t
Z AR AT DL LA R R 09 A S s S AR 45 R 1 A2 A% B T B 1) A AT A2 ARl
ARZNRIANPVEAFEE, S M Campaign U,

Wi )57 5 R AEAEE Campaign 348 R Y UA_UsrResponseType RAEFR N, ELK i B bt
g [ Y, SRV T AR R R 1) 48R,

BLGTFEREE XML SCIF,

UK

1. 7£ Campaign H, T EE N UA_UsrResponseType 3 H 11 i 2871 51 3 D) A0 45
B PR AR Wi R 2R

2. YR RGUIEAEME ) Marketing Operations B SCHF,  DUATE 516 R A THECHING B 28
TRURE X I 1) JE

3. @45 Marketing Operations Ji & 55 5 A\ T EIOHIN )7 2T AH OC I Y e 5 SC A,

92 IBM Marketing Operations % 5145 7%



4. BEMLE SRR M%) Marketing Operations,

5. QI@EMIE SRR, JF I\ EEEIRAET T h 413 b R S SO,
HR

15 2R e 17 5408 O S 2 AR A % AR A0 2 9 B A 0 ) JE

B B R ET ST
A BRI AT 9 FE it

FE R B B ST il A 28 6K <metric-data-mapping> FlI </metric-data-
mapping>,

WS ST T — AT 25N R B s

<datasource type="webservice">
<service-url>CampaignServices</service-url>
</datasource>

{EILZE <metric-data-map> Fl </metric-data-map> F A 6 & S2 Y ML 5
EE

i) <metric> JuZ & LB H R, <metric> TLRWAEMME, HELMEETIC
% <data-map-column>, <metric> JLZEEA /& H:

B i3

id BE AR BB R

dimension-id Nt E K H Campaign FETIRANEL FINAEEIG #7905, 55 —F1251
0,

data-map-column

fi ] <data-map-column> JCE K UG H AR IR (HCR AR 288 ) | 72
T8 R AT Bl e B 2R R S H bR R <metric> JLERW, WY <data-
map-column> JGLZE. <data-map-column> JLEEA(EMI{E, {H2HA THEME:

Bl ETPUR

id B B R AR, TR AL B contactcount, XTI
M2 5 responsecount <ResponseTypeName>,

e SSIA| AE R 462K number,

IR INE R 5T ST
i SCARD, XML i as il G e sl dm i A dmme i So ik, BA SR Se ke, K s
%] Marketing Operations 9,

%8 @ FERMMALE 93



KFLES

UK

1. #E#iZE > Marketing Operations % E.
2. HIERELE > HiEmMET.

3. HlTERINEER ST

EAT TP b 28 e X AE
4. B ABCHR S SR TR,
5. WIS & HARML Y XML S,
6. HlTEREL,

SREE BRI BT ST
AR E BRI SO, B2 a9 XML Ui, R HE R AE Mar-
keting Operations 7,
UK
L FESORGiE s AT AR B XML SO I AT B ek,
2. EFIZE > Marketing Operations % E.
3. BRIRELE > BUIREMSET
4. B ELHUR Y SO AR,

X 25 4T BB e S X i AE
5. BT, AREWIYERIZ XML U,
6. FigkeE,
W R 8w A S,
7. AR LU FBOH A 5 8RS,
i Bk 5T gk B ST 44
TR0 1% M 53k A Al I 7 687 D ) e 5 S
KFUAES
UK
1. #E¥iZE > Marketing Operations & E.

2. HuhERIRELE > HRMRST.
3. MR B BRI SO, R RR

94  IBM Marketing Operations % 5145 7%



£ 9 F fIEMEERS

FHE M TUERX SRR BRI T B .

AL BT BT,

A DAERR LG YRR, SRR A A R R O AR

VAR GBI — A S IR, o A K A X G S v <o s I K

ANERGT

AT LA A R, E % E > Marketing Operations iZE > BREE > &

B,

“REENE

R SO A H O ARG E SRR E AL

XFRAFRE, HERLLTA,
# 27, R G E A5

51

ik

Name

# IBM Marketing Operations 9 fIf FH 1) 35 50 {8 7R 24 FR A A,

%

FATFA7 it P DA 252 BT P i A B9 (6 ) 000 TR 3 1 44 7.

i H#H

ff IR B B B3R

Rtk

BB 7% FF 2o R B AT LUR e rp — TR AR i A A I 4
R, R AR B RS R 2 BRI R,

o Rfp: MERBAEN RN, ERSAE, R, '
BIEATHE .

o B B kiR AR RAR B IR BRI L ] R B R
BEAREAR ST RO ERAMEM AR, FEHRAE, BERE
FHAE.

© BRI PAE R A IR DR R R R A AL

TESAHE 64 TUHY 0 5 P A A AR G TR s R 0

BEA 7 I 3RR 3 R B AT LT e rp — IR A (9 P A

o BIE: HUH A RIT - UCORAR DOR X R AT AL AT, AR AR
RATE A, A8 A BLBE T 2 S MR,

o MBR: MMBRER S, BRBEIUOUAT AT ORAEAL A R Y

i

oty LS 2 B Rl — U AT AR,

|

Hly LRI R B RIAR.

EH

ALy DURS P A P B e R A o T A AL

LIE P NN gV
728, “FHE U AT EESE

ks

ik

el

BT AT R BB g, AT LA R A,

© Copyright IBM Corp. 2002, 2015

95



# 28 “RHE TR LAY EERE (4E)

i3 ik
FALH FL AR R ARG R AL,

tERE

7E IBM Marketing Operations H Q1| & 5 2 {if, R AELC 0L ) b 8 H 7R dg i 171%
it

TS AL SRR L W R, IR AR B A JE . X R PR U AT o AL AHE R Y
Tr PR AF X SR PSR BR RO L B, AU Marketing Operations fi 7 5t
R, SoRMRee By , W H I — AT A R R,

IBM Marketing Operations Al & 54 2 R M GIRAZ i 1 PR rp i A 5, (25
WBEE E RGN %, RETEBRAFRNAIE, R AR B i A (G BB A
?ﬁ%‘ziﬁﬁiﬁ, RSB F Bhal A 3R,

R HIEEAE L AR L MR fm . fEQUERR AT, R S A Oy AL
JE AT B,

tlERE

AT DA 2 B S 0 T A R

oK

Hii& 8 > Marketing Operations £ E.

TE“HAMET N, PliEREE.

TEBARAAT, HbiRE,

ECRHE ST E, REHEIERRE, XS RRRRAEER AN, AR
REWEZEE, SR 97 T 1 REPImiEEE R 1 .

5. sEARCRPBEHETR, RFRTREER.

X2 S 7R AR T R eI R

6. HAfSCHITEM LR EE LR, WL SANKEEREY, Aa e e tlE
B PR S .

7. ELUCKAHURMEAS B IR R, R R E S R

8. 5 A BUCAE 2 B 14 T FR A M AR A D 3R BRI 4 i 2 o B T DX Ik,

9. Ml RTFFR M DIOR A7 3R FLIF IR ] 223 B S G

Ll

ENEEREH

ST AL A P
XTFUIAES
HRELEE, WSH % 115 T 0O AUE ISR

96 IBM Marketing Operations %3 5145 7%



UK E:
L AT IFEAE HEpY B 2L SR LA 2
2. FERIEE IR b, Bl SAEEREMY

I 22 R I R XA HE,
3. fELEMBIES, EHREFAREE, RERL >> DU EiEs 2R EBEsE,
4. BESNFRA.

RERERR S E
F AR AR SR I R, o R 0 R DB (A B
— LI L

RV IR RS AT N A, A MR bl 2k P 2 B S O s PR RO 5
B Al B I S T SR T RS I E R AL

AREZFE, HSRE 6 T 1 QI@RH 1,

FEA A PRI R, <R AR EIR & UF 7B
%29, Rty Fb: < REJEIE IR

FEB Ei::p%
FHZFR T£ IBM Marketing Operations H{ii i Y 25 50 () 44 7%
B ek P8 P 7 3 B B e i A [l 25 ) i R 1) 44 .
E EORNBENSR] — Rl R T R BRNZ R B rh Y A
F A FHARA, OO BRTE R A TUI LR AR T T

“ESANICER B A A B R A

“—BOUERTIFEN & AT AR R E IR R OTR (FImA)E) |
o Tl JE P A AR f AT (AR B _E Y R [ B3R
WERIS L5 LT L.
K 30. KRG AIE: T E B AY HE P

fEfE i
IR W | B DUFT I AT A rp ) A e A < B R P X
B R AT AT T A] A E v (s 2 19 A e A £ 1 X A X T

% P 32 e Aoy DU B 7 RE R B M SR ME P I A SR A
AR BT ITLLAT T — A AE,  RT LA 20 TEAE b e 4% 58 B SO 3 Y
2wtk S A BN A A,

FERIEE A M m Pk i ASC RIS, W RCK BT NS R, 20K o0 R sl s i )
FH, WRAZRE, SRE R 20T 4 U IE T 5 AR AT X

FEF LR SRR BN RS, LIRS o R UL AR i i B, £
FHILRSURERS, TP — A HA AT E X IEHE, RN &G MESR, X G
W B, DU GTT DUAE G A e ML 36 B b S 08 A i 4 U SURYE, ARE S
fF B, TSR 98 THY 1 Zwi @ e W iEHE 1 B35 118 5y 1 |@tEZ% 0 |

%9 @ agmgsky 97



E%H

K ER A BERRLAE DA, ARG ZHIE AN LT

B,
am ] U AR B BA 1 FIM 2 B X R
G LR R4l e, (BRBUE AR,

tIZEEA
S45 T D 2L T 2R B O R B L R AL LBV S 1 o e .
JUEE:

L TOTEA B R A A R
2. HuldRINTTREDR,
3. Rili—MITRIIRTHEEATE, FHH A 2R AR XK

YRR R HTUEE R LA E: AR LR (L) fizE (2
).

4 WAITURMEIRN b R FEAL <n>”,

5. R4 5T LA R 14 24 BT R R

6. FPLilT4RAR B MELR LT FF (i H P IR A BRI AT S HE. B
o R L RHAE

7. BT MAGEE, 5 ARAEIRR Y LU B 11 R ] 4 5,

g B X ATE

L AL ZE 2 B R T

# 31 ST SR 5 B

FE i

H MR PR A A A ME — 24 0%, T8 206 2 1 SRR 74T

R YN Auvjg (WoRfERBEE) . RV A UTE-8 F4F.

filid XA,

R bR A LIER b WoR AL WoR A0, 15 BR DIFE 2 5L b UL R 249K,
A5 Jay R YRR T L SIS,

B M

A% AL AL 7 s 19 T SR Bt T L, AE P e, R AL T4 D R 58]
FEIR,

% Syl 2 4 i e, S A 8L R A R i R Y AR S s S i A
15 8.

[ 22 BN A A B, R L B D A5

o AR AL SCRREEAS A W A% 9 S8, DA A i i A R M I 7R Y
Wbl B R I 3R

98 IBM Marketing Operations % 5145 7%



o PR Ak E SRR R R A,

ST DA A0 T 0 A 2L PR OSF 5 9 A Ol g AR R, R A SR £ R AE — R R
o TG AR T AE 5 — R R O Rk, IBAET ZAIR MM 4L, FRH B E

£, 55 R [ D At e
W ER A B R A BUE, W DATER RS s S 2. AR R DL S B AR
ST EENA .
il
A VURDA] HT ) ROA% S, 5 R S A 2T 4 PRI A 1 P R T s A A A
PLR R A% S0 A] A,
% 32, [fs A
1 3 ik
TR O PR, BRI R, PR AT T LA TG S A
T,
BeiTRLE G R, ERCRR R, DA A T TG M A LG SO AT
VHTINI T — 4kLE,
T A HE R ek FLE R, ZEBLRR TR, DR RCK TR R T A
AT AR,
T G R L GV ATARAEUR . TP A6 SR A B A 3 T,
£ 22 7 4miE W1
A DATE BT 0 SO0 A 2 B B ] g 4 R A
O

1. A AT I A B 5 SR IO R A% 1) 3 L,

2. (ERMTTEREI R L, B mag, B R XTI R T T LSS R A% 4L Y
fi &

3. AR T fu g, kT i MR AL .
4. AR PER A AL T BU AR B, 152505 100 DU 1B RARXHEHE 9
5. PlifRTFFHIRH.

FEARMTTERE I F b, Pl IR ITRBEMIIL. K RmMs i,

6. B[R EAINIFIMG, UK A EAEA N, U0 R B 0 R 1% R AR A4
i B A ARRR K HL At sh B R U D, SRS AT AR Y I i 44,

7. WREBILERIILS, HbFRA IR HET RZ4 L,

8. ERm LSBT N E RN, TEEITRIAEEIESIFR, T kIR A R A% 4L
MaFr L, AREMBENER, WHSRE 97 TR 1 R PG &R .

] o v A AR R R, B shIE s BoRFE A FR B B R HESh %K

PREUK %5182 2R
U 2R A LR RS R A R AL B — R, R R ARG B UM L, SRR K R A% S
P2 4R L

%9 @ algmgsky 99



9. B RTFFHR M DI AT 2 B IR 0] 3R A A8 51 2 0

“HE M B XHEE

TR BT B AR R T HE AP 1 — LB B
# 33 B PR X HE Y 7B

FR

ik

Bl

FOER A KA SR,
o fTET LA

o AT

© PITTACEELE

o AT

TEZ P 99 TUHY ¢ R0 o

A TCS

G T R g R s, wErp i GtE, DIGTE H AR fOnH T &4, DIESE
BT ShIUE AP, P T A R SR A, i R LA AR

o A% P B 24

TE g W A% B g SIS Bl A A4 .

4% 7R 24

AT RTINS

HIERILES

W& R TER RS A B BR O BR SR O Tl g mfs ), B s
FE A T S 7 e (O Bl e e (O 1 g )
iE RS Bl A RS R AR R AR

ey 2]

o TG RE, B A AORRI I B bR A R B T
MOBRIN) B4, WIS TTAE M (ELER ARG T4 ) (A
R B e, TR AR50 R 1) 51

o ST IATATHIRR B A, ] vap_grid_row_id,

o TSI TR T 00 R BRI, A SRR Fr
FRIAT B 2475,

S TEQVERIRER, SR T ke B,

Gl ESit

DI B 2R,

— I AT

TEFR L) — > G BRI AT R AT 100,

RIS g

BEFFILHE,  DUGE I RERS S i 19 A e sl A die e 4%

X s R A A, BT AR A s DR B B
34, “RTEIIRE AP THERE X FERI R 97 B

FEB P

Hodls KAl URL FHP e 1 B He R A R 4545 19 URL. UL BET006 T 1 G 8 0o s AN ]
iR

LS NS OR) EE LA EHE UK 332 0 A% 3 98 D (3 75 ok 1 4 i 2 sl 4 e R
ZH. CHRgEmix Tl gai R s AmT . )

SRR 4 FOf FRICHR K7 DRy L A% R 2K T 2 R A ) 0 A AL 1Y e 1L
(BB SR IR 98 S BEHE I A 2 WoR Beak o, )

BRI B BEFFICATRAE, DLRH 7 BB B A RO BRI, (g mxt T g
WA ARET . )

e R4l e LA HEAE LLRE 7 REAS 95 7 51K U A 4T 00 4L B AR .

IBM Marketing Operations 4 ¥ 515




BB R A] 4mtE M4 o R
AT R, A PR o SRR, 5 4 A L B P A R R
#ip,

E AR R R BT AA S AT g R A R R B, mI, TR R

DA% Y A B, AR A BT S P A A R AR LT A — R b, IR A B w]
ARG, AT, SRE A0H Rk,

HEM A s e B A DL EME. ES RS 100 TUR 1 <37 g A%~ X i
HE S,

o WIARZERULA U ATEIMTILEL, AT LI SR AT A O S,

o B EE R AL ] G iR A% 1) ERCHE 2R R AR,

o REBFH LWL vap_grid_row_id,

i¥: IBM Marketing Operations [ 2fj 4 i 1 4 5 % 4 A1 2 .51
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.
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T A% 1 B P R IR AFIZAT RO SRR, X T 0edl, fERAMAR PR T AT 8E
HRIEE, UL, EORME— AR IR ERAT.

“FIRIRE N R MM H s s — %), B, uap_grid_row_id, 1| ZAEN T —HE
—WRIEATIA, L, B E AR AES R R PR, K uap_grid_row_id $5 &
RANF RS, AN B T ERAESS 2 W% e 2R 0 4 1 [A] — 5 51,

Tl

WS LT R GIPTR:

o CRSVBAREEEBIEIR (A7) L A STEEIR 2R A A
« HHAEATH: TRS001 il TRS002,

« TRS001 FlI TRS002 43l HA X4 FriN 121 Fl 122,
o “ARCMAEHEE TRS001 FI TRS002 F%HE.

PRATIX PR 9t B J5cdie B9 e 126 2w RE SRR T s

u'ﬁr'-ﬂﬂ in Table "dyn staffdetails” in "SIMPlan7 3" on "FORTUNA®

object id  [uap grid_row id [manager  [emp_id |emp_name [salary
121 118 ¥ 1001 Mary Manager 45000
| 121 119 M 100z Art Artiste 25000
1121 120 M 1003 Larry Lawver 200000
| 121 121 M 1004 Carl Contributer 25000
{121 122 Y 1005 Charlie CEO 1000000
| 122 123 M 5000 Huey Lewis 25000
| |12 124 i Soo1 Isaac Bashevis Sing 75000
| 122 125 M S002 Carl Sagan 100000
| {122 126 ¥ S003 Eraiani Torrini 300000
*

HIJLATJE T TRS001 LM%, /g JLAT/ET TRS002 b mRI4%,
BATHMNE R ZRY LA S WRETRS. BE, WRGEEMSHZERET5 RG]
%, BreernzRPIIAET, WFFs:

TVCListStafi:
View | Export Dita

| Emiployes 1D [2] Hame Bage Pay Manager
[0 1om Mary Mansper $45 00000 Wes

0 ooz Art Arlisie §25,000.00 Mo

] 1003 Larry Lanayes 4200 00000 Mo

[0 1004 Carl Contributor $25 00000 o

] 1005 Charle CEO $1 000 000,00 Yes

[0 so00 Hugy Lewwis $25,000 00 Mo

[0 som Isaat Bashevis Snger §75,000.00 Yes

[0 soo02 Carl Sagan $100,000 .00 Ma

[0 =003 Ermiiani Torrini $300,000 00 Yes

PN 51 # uap_grid_row_id S LR B IR, i LUK AR 45 58 Sl AR 38 AR 51 44,
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o TiiH EventStuff00l,

o JiIBHF Brochure001, HE45I0 H % B~ EventStuff001 HYIHH T,
o MEEFEF Mailer001, HEATIHE % E K EventStuffo01 [ H (LAY,

FIFTA EventStuffO01 7125 i 8 SX 4 DRI, AT 0B SCHk i 78 4
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BB EHIETFHEE

FA T E A LURAT FIR IR, FA PR IR -R SN2 Marketing Operations H 1435
HAA, A3 B il 32 B DL A 0 ACRS, R 90 Pl BB ke o ) — i e 1Y
XPRANFAR, R B HATTEAS 0 X A~ 3R L AT

1 FE“REAGIE SR, U E PO AR R s e R R

2. HEANE B B R R

FE &
x4 dyn_mo_table
WRAHK dyn_mo_table
5% po_id
JE 2R po_id
3. AE AR A
FE xEA1 x8 2
AR FR OriginatingProj linkedMOs
WIRAAFR & I H KK MO
ik PRAF G W & G T H /Y B8 | T ARSI R vh R B B T
T, B AT R FR A,
Je M 2 B e 2 dyn_mo_table dyn_mo_table

4 MFFIRFBALE, ST

FER &

5 A proj_mos_by_proj_code
ENIiES 2] mo_id

F AR e

HRIRF 44 ProjID

5. BUERAUN RN RS A7 H MR EIE, R GRS, R

FEB

18

X4 5| ibRiR S

mo_id

IOE CAVEES IR
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6. AR H R P LUK I H AR IRA7 0 SCAS J@ k. X Tt t, $8%E

FEB il
JE PR XA - BT
N B 44 F5 PID
e EIRTH
R AR WH A5
Bl 51 PID

7. R,

8. 1z1T SQL JADIAN#E dyn_mo_table 31,

IR EHIE

WH, MICEIEERIME, ARErSRAERR X S5, FERGh, A5
H EWMmmE Xt g, HpiimaEsxt e as i e otH A e SR 7 B

MR =R R AR A uap_projects, uap_mktgobject F17E il dyn_mo_table,
WIE 44 proj_mos_by_proj_code,

FERFHRERIR

QLR Zar, REC QI EHIR dyn_mo_table, I HIZRMELITAI:
* po_id: I, FER A A AR B R P E
« PID: ARSI, FE T AISCATE AR A7 00 H AU 093 B o e 0 rh BT

EHIREFRER

AR AL DL 3
e uap_projects ¥ proj_code FI project_id
* uap_mktgobject [ name, comp_type_name F/ mktg_object_id

T B AR E A9 SEhr SQL AT AN :

create view proj_mos_by proj code (
asscProj, MOName, ProjID, mo_id, comp_type name) As
select PROJ.name as asscProj, MO.name as MOName,
PROJ.project_id as ProjID, MO.mktg_object_id as mo_id,
MO.comp_type name as comp_type_name
from uap_projects PROJ, dyn_mo_table MOT, uap_mktgobject MO
where PROJ.proj_code = MOT.PID and MOT.po_id = MO.mktg_object_id

TR T IR AL 81 2 A LR AT

asscProj MOName ProjID mo_id comp_type_name
BRAIN-001 RB-005 101 147 | creatives
BRAIN-001 RB-006 101 148 | creatives
Event Horizon CampaignMAILO1 149 145 | creatives
Event Horizon CampaignBROO1 149 142 | creatives
Event Horizon CampaignRBO1 149 143 | creatives
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asscProj MOName ProjID mo_id comp_type_name

Event Horizon CampaignRB02 149 144 | creatives
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BRI, AR5 RTFFRE.
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10. ARG TCS MK, W B BRI N, TSR 1% 2 B R A 3 0 B 1% ™ 4%
M, i s B AR AR R I s H i 3h B 3 S X, SR e AT A L Y A
&,

1. NEBTEY|FES, mE TCS M8 E %4 -,

IS AER RS R s e, WS 1 BAR R OrHE T RS EE R
o,

12, FIMEAIESE TCS AR, THATRL T — 3%,

s SAERBITEBEIFHENRME TCS DIAI@E £, XEH{£%E IBM

Campaign,

o QB A MBI EATRIME TCS I E 251, XLF|{LfE IBM Mar-
keting Operations 1 {Z 7R,

13. AHREFEHBHLGEA TCS iR o B g g XFR T,

BBt FREMNRERITEN
FERENILT, FPA TCS 6 A Wik S MBI AL, XS RAE &1 e TCS
Heott, 9F LR 2 e SR TR L,

A RAEE B SO H Fp o S8 g v an el 1) A 7R B SR TR T,
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O ® N ok

WFEZ#H TCS
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FUIL AR & XAFE.

LS TWAN T 7 UAFE.

fihiik 7 AT,

P HIHIT & FA 2 I R IR ) T Hi 813K,
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O e ) AT BB — S 2 1 T o 3R I R R A
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e e B B R AL I, e 4,
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K35, BRAEPICIRIE (£5).
TERB=SAN, H-SINERITARR, B AR E EAT R, =S A,

HF4%%H TCS
Name ERAVE? ik
BATHA o R B, AT BRI 5 oo iy i 72 B 1 el — WG 4T
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UMOMktObjectConfigurationMessages_<locale>.properties ICf4.
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projectlist.columnList.PROJECT_OWNER.header
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projectlist.columnList.PROJECT_OWNER.header=Owner
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[l H S E, &), WAEALFE Marketing Operations 5 0] B8 238 21| 45 1%

ERH S B S INE

142

IBM Marketing Operations H [ &4 H A X ] 215 5 5 A LR SRy Th g, &
] DL @ S DIAS AR AR AR, 38 W] DLadi ik Marketing Operations  F J7 5 T A< i A6 AR
TGRSR

Tt Marketing Operations HH¥8 Al /7 Z AR I H BRI, RS IZBARA proper-
ties . W CHRFEAE Marketing Operations 04T, W1 Fis:

<MarketingOperations_ Home>\templates\db\properties\
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attachment_folder.display_name.folderl=Reference Attachments
template.default_name.tradeshow=Tradeshow
template.display_name.tradeshow=Tradeshow Template
custom_link.display_name.new=New Custom Link
tab.display_name.contact=Contact Info

template.description.tradeshow=Use this template for requests/projects

to prepare for tradeshow attendance.
tab.display_name.tradeshowsummary=Tradeshow Attributes
attachment_folder.display_name.folder2=Project Deliverable(s)
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Heh, <form_name> JEFR B4R, <locale> BIET HEACHY. CiRAIDLIFiEF HEMA
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ko_KR WhIE
pt_BR A
ru_RU RIE

zh_CN E1D'S

THIRMES

columngroup.groupl.header=groupl
columngroup.groupl.description=first group
columngroup.offer.header=offer
columngroup.offer.description=second group
columngroup.offer2.header=offer
columngroup.offer2.description=third group
column.business_unit_id.Tabel=Business Unit
column.business_unit_id.message= Business Unit is a mandatory field
column.business_unit_id.helptip= Business Unit is used for
column.init_type_id.Tabel= Initiative Type
column.init_type_id.message= Initiative Type is a mandatory field
column.offer_codes.label=0ffer Code(s)
column.effective_date.label=Effective Date
column.drop_date.label=Drop Date
column.business_unit_id.TookuptabTe=Tkup_business_unit
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tvccolumngroup.groupl.description=groupl description
tvccolumngroup.groupl.helptip=groupl helptip
tvccolumn.tve_not_used_ref_l.label=Single Marketing Object
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$ $.metric.AVFee.display=Audio Visual Fee ($)

$_$.metric.AVFee.description=Audio Visual Fee

$_$.metric-group.BoothExpenses.display=Booth Expenses

$_$.metric-dimension.metricValue0.display=Actual

$ _$.metric-template.CampaignProject.display=Campaign Project

$ $.metric-template.CampaignProject.description=Metrics for
Campaign Project Template

146 1BM Marketing Operations % 3 f 457



E WG, BT LIS I S AR E S AR T — R PME. RERIE S RS
FP AT S R B BORBARNER ., WR A H O R TR E R, IR ATk
AR

ENEERMH
1Ei4 metric-definition <locale>.properties SCFE, AT F#R4AT W HIE & FREL
.

iz

TEFE R AR T Ly S N EER.
- B B RAE,

- BT DABE R e ST

. PEREE,

-lkwl\.)t—*

PN RTIE S
L (R 7 BRI, R S A AR BB 3 R RE SO SO

<list_category> <defaultlLocale>.properties,

ian, iR S XIS, I B EATE SRR en US, B4 RGURA DL
A

BUSINESS_AREAS en _US.properties

VYO E) managedListDir @ik fs e H: RiliiZE > BE > Marketing
Operations > umoConfiguration > attachmentFolders, ¥ /2% A0S &5,
kB IRJZR M A TR 2.

A2 9 81> IBM Marketing Operations 37 4% (118 5 #4561 6 J& 1 S0 A,

gy Dok o MR, SUH B Y C A4k 9 A (2 T 2 Ak i A 6 31
=,

T LT B E PR B AN R 12 E 3L

%12 % pMiEEHsERs 147



148 1BM Marketing Operations % 3 (457



% 13 5 RE%eH

AT LUBCE 22 ax dfen, DA 43 FC A9 V5 ) A E R B AR U el 2 3 R AT REHAF .

IR %% IBM Marketing Operations #R75 2 IBM Marketing Platform, %83 d — /25
B P SRV )X A B AR P ) DI RE#RAF. 3% & Marketing Operations [ 4414,
i5f# | Marketing Platform FlI Marketing Operations FJZREHEE. TFERZ A, HZ 0

(IBM Marketing Platform % ¥ i385 DI 74 = Marketing Platform " A% 25 4141
RERRF RS B

ffi il IBM Marketing Platform @& FN4 # A 4. B 204 RS e & X il /i
ERTIVFAIAL,  H R 24 TR 4 Jay SRS B AR X L4 e AT A A 68 (AT AT F P

Marketing Operations J@ i # T 25 0] M oAb 2, IF BT RIR FRRE 7 008 i P
FREVIMI A, BN, 48 B0 PR E B Ui ] A el R A, RE, f
FEIUH B H 75T AL — 2B R MR P a] A2 5 AL A TR A

“EFRERE

R A RN T R e R, < R AR TE IR AN TR B R AT AT SR
HA SRV, MR % 4 Sems B 5 00 T 5 80 7 2 Ry SR Bk,

AT DL B 2 22 4 SR R I J - & Jry ™ & o, (D R 2 R I 23k, Teie
BRI T AR H At 22 2 R,

o Jay A

o ‘BN T3¢ Marketing Operations [ firA J 7

* BIIESH

o WOLE TR A H ALK, 4 R GEHE PR TTAUN, IR IR PR R
AR B R 0,

s B MG, BV B AR R B ARGR L X B R AT ARG B
ESHIA B 7 — 2R B, WS A O s H AR e R
R (E.

BE

TERNALH, Y AR F RN SR AR BB TR 5E 2 A A AT 55

R T ZFFAE IBM Marketing Operations HH %2 WIME TAE, B LA EH P18 &
FA R R B LE Vi 0] RS I REFR .

4% Marketing Platform 2 J5, ‘B4t T2 @k, “2F %42 %k IBM Enter-
prise Marketing Management (EMM) £/ il &AW FHFE PR HUE L T — 4 M, H
f4f Marketing Operations, #50] DU 7 BRI AR X BE 1l L A€, SRJG X P 48 g i
e, SCE R E KO R,

© Copyright IBM Corp. 2002, 2015 149



150

£ Marketing Operations H 4% il X Rr 2 X G AT H A V5], ot IR 52 9 n] 3 € 20
H o,

RELZEREAE

BRI, TR B BRI R R A A R 4 R A 4 R

X LESf 88 Marketing Platform A7 fY Marketing Operations 24t TR FF ik 3], It

HIRZAHRL.

o ffiH Marketing Platform [}, 4[] H7% PlanAdminRole 5[] &% 7|09 HH - 4045 0 A
FUBF, 47 Marketing Operations HX 3% F 48 “THRIE B 00 T P M, A 1 00
T, BAMNMAEN AR A S AR 5.

o ffiH Marketing Platform B, 4%%m]H45 PlanUserRole V5[] 2% 7 i FH 7 4095 I A
if, 47 Marketing Operations HXFi% 48 “iHRIH PP M, SRAETEOLT,
JUF AN BA B A R P 5T VAT AL,

P X se ffy 4 2 \WonfrigE > Marketing Operations 1% 8 > F FIFRIALTI I,

BICIEAE “H el BC T B S TR p X e A e, I LR TO R e R e R g
BraX s e, B IS H P A e R M fe, SR ZE 1 ff . Marketing Plat-
form R 2l F P 4 A .

Y A ) P Bl R R 2P 2 5, {E Marketing Platform F% I P BEAT HYARATT B BlcA 25
JZ MifF Marketing Operations H, <{ZHIEE > BLE > Marketing Operations >
umoConfiguration > usermanagerSyncTime 45 & KL & 1 B shxt I A gEA7 R 45
s, BT MR ERR L, B8E S - EH AT UEgE > Mar-
keting Operations ZE& > {EFRHAES.

EflZERBRAE

S Tl 22 4 SR R €0 O AN A 22 4 RS PP B LR A €.

X LA ST AR IR 55 SR AE SR P2 % T IBM Marketing Operations ZfERTiIH], T
55 BUARE BRI BRI T P AE St A S I,

fitn, HELHESTEXMATR, 7RERMOE BA S 2T, ST E A R
R EEFIT RN R, [ERFEEFMAEDHE. O 7 i X 2R 1 ) i 2,
A IMEA S L BRI E B BTN [ A 40 00 2 4 g

T v 22 4 MR A € DL B R S (U R0 B LRI RO ) AR P T A
Ui Ay AL A T B A .

MRTGEAAE

4 ] 14 Marketing Operations H1#EAT TR, ZR48 4 Ay HC A3 AR 7 69 % 4 7] £ €2,

IBM Marketing Operations H' [ &0 5 R RIEREA — X2 y5al M e, XF T3 5 A
HE, X GV ] AR e Tl R,

filtn, GUEH A R RABH A E TR, maicsasiH memirn BA0HE 2
SEVRG. . DH AR MW FR s g, B E A A R R )AL 6
H 25 DL 2 5% 70 Fo0 R 07 0]y @A 00 H A 60X R,

IBM Marketing Operations 4 ¥ 515



BAXMGRBEA - AE, AW TENGRBNOIREE. F2XHEEUTA
A, N RFRTIA,

# 65, XELIFKIKA

POE £t &R 7ie) A B/ iR R B

Plan HRIpAEE, TS5

UES TR E, TRZ5%

TiH WHBPrA#, WHZ5%, WHIERE

R RNy, R E

B Rk

iy AR

A WHE TN, LA

K KA E

il P BAZE 2, AT BA A 5

SETITTAE X R KM | <TG E RN RER> TAE
fran, WRERA A N QIR I E X SR, WAL R MG
BRI EE.

XGRS R — R GEAC B, R, A AT s 2 4 SR SR VT[],

nMERE
5 iy 648 S 50 H SR 5 E BRI 5 TR,

AR T A 5 A 45 0 H AR Y <0 H M @ e iR B AR A i SR, KA, S
BRI, BRI, RS Won BRI MG R AT A A, X,
BRARGE, XGMgem@sth, Gkl DIAREIHE M@0 F R BAR A & A R AR,

BEAN, AEEER A, n] DU A (] A GE I C B A (A A AR 5 dh 2 TR AR
iR . i, ATRER R fL i - AN IUH AR RS S E g TR, T
REW X Ht T &R, 305, XTRAWE, WHRMZATFRAS 5482 i H
PO R GEBERRIR, SR AT ] A @ .

R, AB2n] IS HIEE T 00 B 6 0 BRI 1) fil 2 et BT #ERAE,
WHHiiEE > EE> Marketing Operations > umoConfiguration, ¥
customAccessLevelEnabled Fil & &M% & & false,

R & REEFNIFATL
A W R S e R 55 iR T 1Y) A 64 4 AR
LA B A AP TAG 2 TEFH 1L A% IBM Marketing Operations H1
{14 Ty R R R 0P 7 (RS BN, g, AT DAC B R DA LR 4 SR
o FEHASFERAIR, ZHEA X T I E 077 AL
o PRI E 0 RS T 55 B 2 H T AR R,
o FESH T IRIRR I E, Al P R Ok s sh i E

913 = R Ewed 151



152

fLfrXt4e (#£ Marketing Operationsit &, Jr%&, WH. WHRAFHQIE) S %2 Hns s
i, 23 G40 X G2 2 2 SR R T R X S B A

AIAE <A fEmE> [V R T I A B 2 4 SR H VR AT AL
WS 154 TR 1 BIEE 22 4ok 0

LR WM P IR B MOV, AR, ST EHNEEE (R
TS A AR MR, RIVRM T LRI TA AT, RATRR I RE R
TEIR, 9 ]k 48 Dy e w4 s 0 e AT A AL

LA BT H SOR R L rEn], SORERERAR, LR, 2 N IHR
e SRS E A R B .

0 2 4 WS G B VP AT BCK #2 IG TBM. Marketing Operations (9 JT 47 DI RE Y7 1w).

fan, 18R AR Z BNV IRALHI 2o AR R E SE B AR R R A U
AL, IR 2ZIH PSS A2 R ETBESHE RS, [, IR A BUH 3R
B, IR ALEHALS 5HPATIFAL A, 207 A2 el il & 1 B4R,

TELE E A 2 xE 4 (fltn, TH ., RIS ) AR % 4 SR IR T2 X 4 1Y
BAR B I8 2 1) 24 oRmg, BN, BT A G I H BRI, 2 R AR Y i B 1E 0
FEfEredmg, Ra, RIEZEREIEEHE G, XX LEIH BT R %A R
R E Y 22 42 SRS RLE

RERBIFANIZE

BE <ZRHME> B VR RC I LB VAR, AT A R R R S HRAL Y
RIS,

TE B TC A B R DI B DA B
# 66, <ZRIAEM> A9 “VFRIAR G LAY A A i

#s Name ik
E A 1) JH P B2 7 0 I RE Y A 17 R4
EL LIk AU R GE N2 2 s A 6, (XS Ty BE A A €977 1] AL

JrmAEAE R . (Fodkalad BUH s 5 A @R L L T
) 2fg. )

PR BH 1Ky BORAT g Hofb i & lan, I A9 E £
BT HOW AR R R AR G A T A R 1 R Y
VIR, {ELJR 2 4 SR S B 1k X120 00 19 5 )
A Tk i) < BRI,
=] E4kK AR E L, AR PO gh P 5 E R R A R
KPP B, ISR A A G R BV RS, I8
K AR Y B 4 Jr 2 4 s f g (R A B B e
TR hiiE. WRBEAEMOE T
B A2 B S e,

A Au[ il XTOUH MM R A, RICEE RS E.,

IBM Marketing Operations 4 ¥ 515



IR P AR AE, A2, s, AN ZemeEr
5 HTH A AR BV, B2V B XA A R T R BT VAT

X % 2= R

A TR A IRTG B2 2R 2 i, e AN LR, AR D22 2 ofms

B, MEREZ D LEeREAEMIHEME, K5, WEREHZAEEARHEM

R LA, SO T BB 4 Jay 22 4 SR P B A 0 DL AR 5

o SR STALG AR A B A b 55 AL R LA AR [R] RO, s A RT DL E ad I H A 22 4 S g
MAERAGASKI AR ZE 5, IR AR Z S — AL ifimg: Sl e
AR, T LR IR A B0 4 R e RIS I S B H i,

o WRSAL P2 T EAR RV M RAEA, E ik e Ry 2 R R B
FRE, AN PRRARINEA — 82 O 2 2 g,

o APAEARTI AT LA X R e, DHAOMZ 2R ma, RiFEh—1H
FUURE — R B AR 2R I e M E, B, SRR A P L7 2k
2T, BT HH MY L MELSN, BFES 2R meE, 8o Ee
T 2 % 4 SO DA i P 4 T A R 2 SR PR — S A

E HESCBOE: AT RE A S A % e I R, AR R RN, ey AT E
BRS GERIAC BN R] B VF AT A, A R] Dy B 0 A SRAR AR S B AR B VF AT,
b, XEFEADUHE BAR, AT I AIE R A R CE R DR DL SR i
VeI ) BME B AR A 224 A R H F VR T AR,

Y E AR VE AR, SRR BRI MSL A, Bln,  dn R A AT
SE S T RE RS S 5 20U AR B IR, AR AR U 2 A (AR T i A
VAR, ARERIE TR T BRI, IR A LM R B AR E] 2 L o0
R, I AMATE g iR VE AT A A A, BTN, BT A T S B VAT A [ 7
TR VR AT BCRBA B O,

fii & % 2 R Bg

FEC W E B Lk, Ao E AR A 22k mE, R E A XA
RN BT LA ) BB Fi 3 BE ST H R R [ 250,

miEE RRE R

TSR AT DU Y — A 22 42 SR O 2 G S 42 A MG, TERE 4 R A2 4 RN AR A B
S

RFIAES

TERZHEONT, BASHEURMAERSE MO (I B SRR ) 8 64 #

B, AR, RIS PR A0 224 s A o DL SE B 22 4 H A,

UK

1. #%#IZE > Marketing Operations X & > ZE£FREIEE > £8. HErEH
Y <security policy> T,

2. WmEEfAA:

913 = R Ewer 153



154

6.

7.
8.

a. FdnRmMEMEAE.
b. A MG BFRAER.

X RS N 41 FR 0 B 2 PR T3k S A5 B

B REMREEIFRTN. BTN <security policy> TR VRl AL, BT A&
ST, DU B XA A SR L X R T

AT H FER LM S B AT AL, 5 IR BARY R PR T IS B S 2k
B, R EREAE N ZeMEi BT AL E,. 15205 152 T 1 22K
1RS> &

X} irie) B ARSI B R A AT I A

FRCE IR H VFATAL, 38 e AR AR

a. \ifzie) BERAIFE S, HEIH R R I,

b FECH I ERN R, OB ORI 2 ff (A B AR NI B B S R AT B 7
AL,

. MEFRITH MM, 22 SR P BB 0a0 H eI H A (R T B A AR
SERY RN H AR —H1. R R AR R S IR A D [ 4 1A

d. AP ESR (RS PT A E RIS R ) BCEIH A, xR A a
SOV,

e. XEATIHBMRELZ LK o) M d).

BECEWSRIFAIRL, e AT IR

a. MifziEl BFRAIFE S, R R I,

b, MEAXGMEEME, BERMERMEESRPEIERR.

c. VEFFIUH B, 4 Hems it H i SR o i H A R X
BEARAE E BRI MR — 81, K R B P RS DR IR B U7 ] 45 1l

It

d. ABARHEENESR (RIERTAE RS R ) IEWHE AR, M maiEg
ERMOVFRIAL CEERE, Hicl, CONERBE NS M OB E 7T
A 25155 M T 20 H v 28 /0 — > 8 [ 1 AR DE

e. N HACE R E FIVF AT AU AT H B E AR o) M d),

XFE RIS R SRR, — i BN BAC B VR AL

B REFF AL

ellbe e o
USRS A 1) 2545 4 MR S BLAL G e 2 T, I A 2 4 R R B
AR IEFEHLL T A .

iz

1.
2.
3.0 FECAETER R, A e S R B H P A ) BERAIEE, R AR

#FZE > Marketing Operations & > REHRIKIZE > HINLE KK
TE <LEFWEAFF> M@ L, A KBS BRRAEIR, SR —.

MMELTMA, FRdRNEmEeE.

P RTFAMREIF AL KR <security policy> TUITAY“VFRIAL”, BH T I {1 5 %
FUIET, DL B A 6 Fu i B 1k I RE .

IBM Marketing Operations 4 ¥ 515



PRI IR LA FEAR A G, SRS % W e 0 R B VF TR, i
5153 ST 1 AR R R 1

AR A,

TR R A, 5 g e M B T O R, A R % e 0k

FHP BRGS0 H . R Rt iz 2 e e, I LEORH
B Hs ™ 20 O 26 12 22 4 RS

AABEE AP AEED
S X LA 4 52 SR 1 50 PP R AR o i 0
LRGP, T4 R P TS A

RFIAES

M RIEETT %, THR, BUH SF AR, IR 2 Wb P s R 2 5, IF AT
WEH, 85 BRI BA > FE S H A, SR DL, X T AT LK IR s
BAER T2 5 3 da) o e I f e, AR ERR

iz

1.
2.

H#EE > Marketing Operations ZE > R&%RIKIEE.

e LRI B U b, R B AN L2 R I d iz M an SR, fEReMA
t: <role name>" U AP RR 4 ] P AT ALE.

MNZEH P AT BA B b, R4 A 2 LA G A 1) T P A B v DL 8 1) 21
HIBN, RJa 8l >> D EMRIIGHNIIE. WREAFEAaHPERnSS
HHRLIE M, 2T T A5 1051 3 H i 4 N R P S b AT 1R

i WRA AR (BREEIL) , IBABCAEMRE, HAAENHM
TEVR N2 5 3 w070 5 H A (b U2 B A 4R BA.

P REER. KR e B T,

MEELENE N AOEZLE 2 3 4

PTEREZERBRAE

T AR e MG TSN A A, AT DR 2 Y P S XL A

RFUES

URBA P B E 2 W, I RGNl R 2 2 SR R 1 52 1% A
JHITFRTAYL,

SnT LR F P VR A U X AN P 4R E R A

iz

1.
2.
3.

4.

I E > Marketing Operations 1§88, X2 W8 Bk E T,

B AP XS BRI RC U,

JEFR P EEf A, Ra DUz r.  XNSER <HP4> Bcmik
"L .

AT R B RAE DU T HA G EL A I 48 R 1 22 4 0 2 4 R

913 % g Ewer 155



5. mEREME, RERE >> DN HB RTdER ARSIk,

BRUFIENREA FE E — 2 2R ) — DA
6. PRFEN.

VAR AR P VAR T LR E R E R A s,
7. WRIERE, AHAASEZLE 3 HPK 6,

=5 X AR 89175 1)
AT DA IR L P P m LA g R A WA S A AR
o T 22 WA prak, ] DU 22 4 5w b VR w] BOR$E I LT LA
A
o LA TRME A o n] PR A P aT DIBIESH I E L v RIA O AR,
o 2 R A G T ) e MR e P A R A P A A A I DL S B T AT RS B

( BIffx 26 F P T vk E AT X 26T ) |

o TRUE ARG A6 m Pt 24 R B I E B, 8 P R B 5 1R B A TR R
TSIl 22 4 TR A 048 8 Y AN IR, A a) DL R L 3 B w3 R AR,
R RN BRI, <R B RS - e e R B, e R
WS B HR i o 1) (e 8 e WAR A FH P i DA (D2 A SR A A AR A R 11 2 4 SR W

R AR SRS AR IZRA N R ME, AL EEIRIZIRA I R,
B2 BRTERAR R .

XTI B #0iE 3k B iA [a) 4= 5
W EWALVEHTE X, &a] IR E 24 00 DL (PR 5286 F & mT DA 22 1
H, 1Al A P 20 G iy 25— 28 F P i i e 4 17 10 5 35K

TEMLAROL T, A Al fe i 3 — 4L PR R SR QI DT H , AR5 HoAb 419 A AR 2 iR 26
—H R BRI THE.

SR S S, T H BT P 2 4 RS B

o SRR B E WL T RT DUAE G I 0 RN R AR, AR OT A T LA
BRI H BARTE E — s 2R RS

o T SRR E L TP AT RUFE S H EAR G R SR AR G T IZ I H

AT s AP R0 — Rt S <l R

o WA TR LE AR B i R0 P S 2 A R

o BT RE SRCERANR, DUE Q1@ H st B R m] i {1 g,

AP SR T A A E T SRR D22 A R i PSRN, B B O AR, AR
Tk 2“7 HG, A R B E )y User IF,  MBEH B X0 H 17K 9 A 510
MART LR B3 F e 2 4 SR

156 1BM Marketing Operations % 3 (457



I Hig k& £6 & Rl
AR R — R EA T ESHIBN, RS 3778 45 B A DL J — S & 28 45 N i 41
XYZ A,

FA BRI P IEIE AR 5 5 Jig SRS i

o WHEWIH: WETEHN RO 5 I QU E K. U SRR S T
GrE AL P AR A, IF AR Aty DI B A A S H

o RIS PTIUH RIS E N A D iR i T H AR R, (AT AR AR
(TS vl S T SN ) AN cE L T B ok U T ER 7R = i 1IN ) M S W i
s T e S AT B 2 51 00 H B ME— HTBA,

REREE

XYZ ARG AN E RS 7R,

- MIFEH, X TS EHANKR R, EHORIE, Bttt i d®, wmrr
Vs
- AR FTE DE ARG X T IR BT R AR
— RS P REAR: IE SR T LA R B IR A 1 A A

s HEETHEMHAR, XN THEHEARMEER R, EiZetho i E, wrr
TR
- R RN A TE A EAG X T R R R AL
— REEIK FRAR: FTE T AR E G N T BRI B R A,

EARALPR

AE A TAERRE, ST AERCE TEA T AERAEAR.
* BASRR ST RIAR A A B IR AT DL 22 A R A
- RERBERER: Ao, VAR 2188 E 1T 200K i % 25,
- ERERERM: WEH. METHESA N, RS R g5 5 R i
B, )
- ERREREE: =H. UM A C RO TR, RSl 4 s
Bt 4 P AR IZ AR G U BUE RN, BATTAAIE E %4 RS
o AR FTAR A B IR AT DL 2 A SR
- RERBEERER: SR, BB AEFE %2R 7 B i (6.
- ERERERM: WHEH. METTESA . (R SR g o ik
itk )
- ERARERE: W TIER AR, X EWE QR A IO R E S A
g, AR S, C AR AR B Y 9 SR 0 T RO TS N B e s, R
Ja, RA IS BL R B O TS BN B2 4 SR 1 22 4 A (R i T R
NGy, AT LAV T 0 H 3R DA B AR 3 X 2835 SR QT I H

ARG

EHE AR VU 22 R U i
o [REEIR PR 42 Mary, SEESHRGT Sam
o TER: WP Jim, SR G Sally

913 = g Ewe 157



R T 77 A s KA A -

# 67. HiH g Koty

I B 3iE K TSR

5 5 J B H IR B Jim B 575 e YE 1 SR IR K 1 R 4 5 B f s 1
61 Sam, fSEHR BT Sam FEHLIZHERIFFHENY B Vinny 5
HIH A

DAL ORBYIER G Jim GE K PSR SAOL, SR ALABAL AT T [w)
M- (CfE DR ) MER. A3 iZiERa i
LRI T 2 R, T Jim Tk X HAB I

TES

o AR AHERAT LA 5 5 e B s ket i 3 H AR — K.

o AT AR AT DU 5 5 Ji WA SR AT, I HoaDR AT A0 A o BC 2 51 5 SR VE T H
o (UBRBA R i 7 22 4 S Y Ff € P AT LA B A i I

158 IBM Marketing Operations % 3 f 457




£ 14 5 ZEEHR
eI P A LT 1Y B A A8 N A DG A AT T EEIRAT R AR A B R
BRI LA A DG I RS T e 7 A B b e 7 )
Marketing Operations Ff F7 i izt DT J7 24 g JH 41l 40

* F£ Marketing Operations H': ZEHR ( 4 ) HEAER T TER, HF H AR — sk
fr, BUCE AR S g, P T B R AR DA A R X v E H ) 3 N T
£

JBho

R ARG U ERH AR, 2R 166 T 1 B BCER R0 B
[a] [l

o GEIH IR BCE T AR ER R IR P DU R IR AL (FE R AR Y A
Fre ) HEWGE R,

RREEMR, NVOSRCE R SE, WECE ARG AR R (TR BRI &
AR ) HOBRER, Pl B RS T 4R I RIVKE T A ) S A 4T SRS AR AT
HSE, S0 0 A R o RS 160 TR 42 1

PR BRAE TR BT, X4 Marketing Operations X5 2H, - Jiy 6 PEMIFLE (AT A £y
@ BRSO ) BISUEr Gy e 2E S A0 i 5 ok R R A B R, TH S 0046 160 TURY 1 ik &
BRAEEAR T

1B~ /] 7E 55 Marketing Operations X 52 B4 & SE B SR ANTIIT, A2
AT b BRE 45 L, 152 (IBM Marketing Operations 7 48F5) .

CHTE ) 5 il B AR A BT RIS, AT LU il &R B A Marketing Opera-
tions X RIAE XAFRIHE, HSHE 164 T 1B RUCE"Tm 1 .

EHMmARIER
il & R4 J& Marketing Operations A7 W, 22 495 25 {4 117 & 326 1 388 41,

EATRERE BRI R, ftn, HANQIERHE, RE &0 T KA HH K 5 &k
R

IBM Marketing Operations BEW% J1 - 75 5 il i BB 4z th 35 SE B Akl ., B ik
A S (B, FreyEALIER ) KAERE, Marketing Operations K H78 Ml 22 BA A,
Marketing Operations #%+ 7& I} [A] [A] B 6 2 BA B FE4 X BIr G S5 1 0 Ak il n. R4 1 0
K, dbnstE] (A P A T R B oA S Bb—R, Wl i% B notifyEventMonitorPollPeriod
B EE S B iR B E > BLE > Marketing Operations >
umoConfiguration > &4,

B XA S L BB, 520 (IBM Marketing Operations Z23535 5 ) |

© Copyright IBM Corp. 2002, 2015 159



elE

AT AT AR PR 5 A AR P T M A 1 5 AR O B PR A

W, SERB A ERY K —AXR (fln, AE5EIRE ) SREES 5 MRk
A.

N EC B AR T A& K OR [E] S R B Y R g, i,
notifyProjectAlarmMonitorScheduledStartCondition &% & 7E10 H JF 44 H #92 /il
Z /DR &K TR 5, notifyProjectAlarmMonitorTaskOverdueCondition Jg
WEIEESERABZ FR 2D REMP PSRN, 805, ahasdfgt -1 F5RE
AN Ao B it R A IR DR 3K A AT 3 AT,

I B AR GE R AR G S5 ) A% DU o 5 R L AR PR . 4N, B Market-
ing Operations DITERFMESFIHRIFFAG ZHIHY 1 RAKKREH, B0 E & B 2R IE AT
J# %N, Marketing Operations K $047 DL T #:4%:

1. B & 24 i H .

2. BHEH58A TAERBRESHRIF6G H BT AL,

3. AR HWIE.

4. XHMZEARMM 1 REMES A% R,

CPSENEESEPOE W NGk et DG Bl RS Si SR iES s Wie/ aa ok XL V3
WA R IE L, P IR SE R R0 60 K. WL E DLUT @ L
DR A R 1A S

e notifyProjectAlarmMonitorPol1Period

* notifyApprovalAlarmMonitorPol1Period

* notifyAssetAlarmMonitorPol1Period

EHNOXSEE R E, HRdZE > BE > Marketing Operations >
umoConfiguration > &4,

AR AR EEENFER, 20 (IBM Marketing Operations 45 R .

IR EREERIIT

160

B BAT DU SC— B AR TS, X TR SR, B R SOR [R] SR R
RO AIBASE 5L, D7 e T sl B S T A AT 8 X G 3 ] 2.

W'E N4 IBM Marketing Operations X 4 H19j7 [n] £ €2 1) il 24 S 11T,
%68 B[ LIFATT LI B EAR 1 X 52 7 (1] 4 £

POE £ XREAE

HH - THFTH S
- BiHz5%
. GiEERE

iR o SR BEOT
.« WRIEH

IBM Marketing Operations 4 ¥ 515



K 68, AT LIFT LI EAR B X R 50 4 (4%)

S EE ] DL

UES - FEFAE
- HEBSH

kL . HHLTFEA
. LR

v o

P B AT %

i Wy BT %

Plan - R
LT

T 0 5 2 FF A7

B+ A

* (UE AT E S IBM Marketing Operations-Campaign 48 it f) 2225,

ZUCEBAE EMBUT, i HdiizE > Marketing Operations iZ& > REEHRHIT.
XFRAXEREM, 2 BRARFEEMRIIR, BT EA MR R A L
B, TERER A REAE. TN, EEAEREHT A O 0 A I I A E A, R] DLBE R O E B
AHENBHZ5E M, IR BE I H ERE 12 B,

RFREREERTITHIEESED

YEAL R EAR BT, TR T A

o BRIEMERERE, (BAELHZEVFAIAUY ) FP AT DU a3 5 Se il
XA B E.

o YEBUEE BRI, A X REGIR 20, TR E S SRR
BB GBI R X 55241

APESREERIIT
T ARG RS0, P AT ASE A A8 R M BT 0 S O S B S e g

o

W, AETHOT R, TE RE A RS, B ), RERETTER.

IREREERHT
AT DAL A S SR T L o A 0 6 K e 2 B B4R T
O

1. ##%iZE > Marketing Operations iZE > BREEHHIT.

CERAEE AR P U B N R R WP . WS 162 T 1B
AR I )
2. EHOTEA R =X RTi A ER PG, TE A R AE.

FRCH OIS, 8 F B A e,

%14 % EER 161



3. RliREEM.

“BREERTIT TUE

B R ET SO A W DL T A T R R R B k. HE

AL,

FEAT T B 55 5 SCHG A T S B G A RS T R R 81

AR, B R A4,

- EBMRES M TR BRI G, ARARER QIRERIR B R R
H i E RS T #64h,

o RREE: HERA B L T A5 R S 9 FE D 9 R D S ik 4 6
R, AR 3 K SreniH riRee 7 3T,

A KMAC B X AR B BRI E R, WS 159 TR 1 S 0F il B SR o F2
160 T 1§22 1

REMI(ERIEESEH
BB EERBITN, X F0E TS, WREET H iR A SR B o 0
.

FECBRAEAR PO U0, XEWIRE | fREERER ot F AT O H H AR H A LT B
o LAEMBEFHIEAR A n KNITG

o TAERBAEFHIHR N n RNETR

o LIFRABEREMOHER N n RNEGH

o WRIEHRHY, TAERBES CEl (RKERNES » K)

s WIERREY, TAEREBEFCER (BKERNE » K)

PATR B2 T T H 39

o LARRARALSS BAE n KN IHA

o LAERARBALS WAL n KNSR

o LR RREMBE n KNEER

o MRPETE Y, TR CEl (RKEREDY 7 K)
o WREWIE S, TAEREBEFCER (BKERNES » K)

P 5308 R0 P A DA S B Y TR B R R, TSI 160 TUHY T ffE g

AEREHBRHER
TR GO S R R, RSO, RREAIMIE. AR BT AR X
ARG 3 L 5 .

AN RGE T B BAE BRI B, BN, ] E B R Bh T SR A
B 86, A MR E T AR (N, “REEREARR ) 2 i

SE T EE S AR RS BT R, 1 R B A v B A E R B . O
ERAGE BT B, 8 E BRI, e R X A A A Y AR T L i
S 4 163 BURY 1 HIEOE AR 0

162 1BM Marketing Operations % 3 (457



R SR Oy I R B R0 G B E RIVF TR, IR ARG R R AT R R DE.
e, AR FLETH 25 F T IR R, ARG 2 TRk A B 1
AR

HTE S T BN, BRSCRSh, RTINS RN AR G R R, IR LI, e AT
BRARGESHIRE, REAEERGERN, © 28 B0 8oy iz
Gy AR X G AU NS G2 S () A A

NN E

AT LA A R RS SR SC B AR LI R SR SR, AR AR R R A
B RS, AR,

PR AR T L, 2 RIS STV 25
A AR AE LRI B
TV DA T 1745 25 00 TR 0 £ R R0 9B, Y LR 0

FEL 7 M 7 6 A B BB [ 0 R SO O 8 e R AU BB, B, s E I, @A
TH R AT AR TR R A B,

FERAR R, AR RO R RN N R A, IESC, WREAETE. ERGEY, HEfEE
WOMIESCH (T REAEAR EURTITE ) SRz 261 B 2.

EHIEHRBRIHER
T L A0 R o 2 B TR R ) A 10 .

JUE
1. i 2 7 T ZR 01 L 1) S 4R 0 2 (L ) R R A AR 1) 41
o BUERIRGEHE M ER, 1§ HRdi1ZE > Marketing Operations 1ZE& > EHIE
.

o BN BINCE BB, E I IS SRR AR, SR T B L R R I
+.

o J R < AR TR B TR

2. REESINE,

i MR ARG LR LB T G, 1 A AR DU S Y A R AR
TE T B PR 0 i SOA,

3. KIS,

IR GRE AL B AR, ABAnT DU B, piltn, R R IE AR AL B E AR, R
LTE M T B BRI B HAS B R AT 7 A 91,

4. EPFEREY.

5. REREVEMRIFMES. R RS ST E R ERIESCE SCIE, Ty A SR
LI 77 HE O AR B S AN R P R R, S ] T AR 2 s e T
TEAN A SCAS 1) A 5 B

6. Hi A 1% R EBAE B SR,

(AJEE) SHF8E, IE3C, TUJE B 0T M E R I

~

914 % R Eem 163



8.
9.
10.
11.

THERE T AL

o BUSINAZ BANBEST-REESE, X R AR R ER U A SR, S
5162 TURY 1 N A E B RITH R 0
o TR EE FIRANAE S5 AR, IR SRR E i A AR A 55 A A B R s AU

.

o TSR ESE R GVEE B EAR, A0 AANRELEAR AR R e -
TEEHIER A+, AlRFER.

(AIE ) H oy FREN AR FNREDE.

B 7 24 A S AR S SR

b N ST 00 A s AT RETE 445 0 A A R I e
TEEHIFRBBLE R, B RTFEM.

“BREETE

SRR U (SR ) A A R B A SR U R SR
HOY

HRELZEE, HSME 163 T e HlEZiam g e .

E

i E R EB Y

T A TR o B0 5 P X 9 6 T AR SC AT 7 il R P 1F

% 69. FEMEM T

FEB ik

IR e 2 i SCA Y PR
IR ER RGE LT 2 MIE S 806 S I8, 025 X 80E il 1 &4 %
e, WORXT AT 32 3CRF IR B IR L SOA.

BRSES e i SCAR T I T B X 42
T AN EIRAR.

G T T Ml R T B SCA A e 26 2

ARBCEAMR AN S ol DB B AR A 2 i SOAR sl SR A R B X
TRUEERF, FH B RN R BN A BT B
S 165 U 1 H L B 7 B AT B 7 By .

A BB EMRA B, A SUE RSO, R O B e DL el L

ERSNEN BB BRI BSUAR, A SR BOUR, R AR SRR G DL
A

JE IR MR SRR,  DUK A B B GE0E T B B S I B 3 A e L
A, TS 162 TR 1 O E R E HlE M E

<< RO G EIE SRR, A AR, RE R << DU ShE

FESHEETE.

IBM Marketing Operations 4 ¥ 515




bt T I i)
I 4 G X Sk 5 T 5 T JE T ORI 47 32 i 2

K 70 FE R T/ TR 5

FB -2

(RIS W i SCA BT 5 PR
WER G ARG SR 2 PR = 0B & 3R, I A8 X B0 i 10 B A E
i, BRORNS BT 3 SRR F PR AR A SR,

ARECITJE A BT Aoy D FH B A1 ) 24 i SO B SO SRS TUB M BT 7 B

HUH BB EAR AR OA, i A\ S8 SR DL AT B

B BE BRI TSR, A SO B SO, R R R
B,

JE PRI R LB SGRTI R,  DUKE AR B i FR G0 0E T B HE S I ) A e R
A, WS 162 BUY 1 B E HE AR .

<< LOF ISR TR, RS AR, RE Rl << DU S E]
BB S BT B

ERHEFRAMNEUEEFR
R SR (1 A, ) B 5 S O R P A — A AT, JF A
DML 3 53— A .

witn, WH ESh, RGEEPTA 27 A R R, R, e E A o B AR
TARMESFIN, RGNS HE Rk —FHE RN NHE ), FFmErA Al 2 7 0
R k — A LTH B

FECEARBEE UM S TR R ERESE, RO RRNERFARER. MR
T [a] i A 2 A N TH BRI R R, I8 2032 DT 2 Rl DA T S 5 AR 7S R A B
(MARFEM) , FHAHEEE RN FE (DARER) . §2H5% 164 T 1<%
e &I 0

E HIEHR H B R
FESURIIR, AR HE RIENB, 2 BT A0 P AR K QU RS

it BEARATERAE B P R A E T R
L e EARBCE U L
« BEWR: Sl (HOERENIES 5
o IRIMER: R
- BHREMS JHERCRK
2. HURIRENERIFMMER. U2 ROE LR R 48— B A H B
3.0 HPMER (AA) FIEEMA (DN ) HEFRMER B SR,
4. i FIBMEAIEIN R /Y 5113 LI DL T R0 .

F& (MA)

o414 % REem 165



<attribute>Logged in User</attribute> 7 B H fILi%K <attribute>Request Name With
Code</attribute>

HEE (A
&4, <attribute> Recipient</attribute>,
IR H AR A GE R 3. AR T <attribute>Created Date</attribute> fl] %,
BT AR AL H LI H . <tab link="Summary”>Summary tab for the project</tab>
5. fEEHIER T R REERL
RN Connie [[Z Mary #55K,  Mary IeE] T o124
Connie Contact would like you to approve the request, "July Magazines (TRS100)"
Hello Mary Manager,
Your approval is needed to start this project. This request was created on
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AT A IdValidateInterface, IdGenerateCustom FIFRiRA: ALES.

0O - IdValidate

package com.unicacorp.uap.common.template;
import java.util.HashMap;
[**
This is an interface to be implemented by the end user of a Marketing Operations
system for the purpose of validating system generated id values
as per business logic.
ImpTlementations of this Interface are called by the Marketing Operations Server,
*/
public interface IdValidate
{
[*%
Returns true if the specified attribute values are valid.
*
* @param id - current project or program id. This will be the
value if it is new project/program
* @param values - This is a set of name/value pairs, referring to
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a current database connection, the appropriate
template id and another HashMap that contains
name/value pairs, corresponding to the fields and
values on the screen.

* @return true - if it is valid; otherwise returns false or throws

exception.

* @throws com.unicacorp.uap.user.IdValidateException

* Should contain a message value that is meaningful
about what went wrong.

*/

public boolean isValid(int id, HashMap values) throws
IdvalidateException;
[**
The name of the hashkey in the HashMap passed to IdValidate.isValid(..)
that refers to a current database connection to the Marketing Operations
system tables.
This connection is available for use to implementations of this
interface.
*/
public final String PLAN_DB_CONNECTION = "dbconnection";
[**
* The name of the hashkey in the HashMap passed to
idValidate.isValid(..) that refers to the id of the related
template.
*/
public final String OBJECT_TEMPLATE_ID = "templateid";
[x*
* The name of the hashkey in the HashMap pass to
* IdValidate.isValid(..) that refers to another Hashmap which
* contains name/value pairs. The name corresponds to a field on
* the screen for project/program and the value corresponds to the
* user entered text or selection.
*
/
pubTic final String OBJECT_ATTRIB_VALUES = "attributeValues";
1

#0 - IdGenerate

package com.unicaorp.uap.common.template;

import java.util.HashMap;

/* This is an interface to be implemented by the end user
* of a Marketing Operations

* system for the purpose of generating unique Project Code (PIDs). The intent
* is to allow users to attach to existing enterprise systems to help make
* project IDs meaningful in their enterprise.
*
* Implementations of this Interface are called by the Marketing Operations Server.
* It is the responsibility of the Marketing Operations Server
* to assure that there is
* only one ID being generated at a time. When implementation of this
* interface are called, they can assume that there are no other IDs
* that are being generated concurrently.
*
/

public interface IdGenerate {
[**
* Returns a string code used to define a Project object
with Marketing Operations
*
@param uniqueld - This is an integer value that is generated by
the Marketing Operations system. This is guaranteed to be unique across
the system; hence, if the project ID returned is the string
representation of this integer, it will be a unique
Project Code (PID).

* Ok kX X

*

Oparam values - This is a set of name/value pairs, referring to the current
database connection, appropriate template id, code prefix,

*
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* request flag, and another HashMap that contains name/value
* pairs, corresponding to the fields and values on the screen.

* @param uniqueChecker - An implementation used to verify the uniqueness of
of ID's generated by this instance.

* %

* @return - A string that represents the ID of the project we are
creating.

* @throws com.unicacorp.uap.user.IdGenerateException
* Should contain a message value that is meaningful about
* what went wrong

*/

public String generateID (int uniqueld, HashMap values, IdUniqueChecker
uniqueChecker)
throws IdGenerateException;
[*%
* The name of the hashkey in the HashMap passed to IdValidate.isValid(..)
* that refers to a current database connection to the Marketing Operations
* system tables.
* This connection is available for use to implementations of this interface.
*
/
public final String PLAN_DB_CONNECTION = "dbconnection";
[*%
* The name of the hashkey in the HashMap passed to IdValidate.isValid(..)
* that refers to the id of the related template.
*
/

pubTic final String OBJECT_TEMPLATE_ID = "templateid";

[**
% The name of the hashkey in the HashMap passed to IdValidate.isValid(..)
* that refers to the desired string prefix to prepend the generated id.

*/

pubTic final String OBJECT_CODE_PREFIX = "pidprefix";

[**
% The name of the hashkey in the HashMap passed to IdValidate.isValid(..)
* that refers that indicates whether the calling object is a request.

*/

public final String OBJECT_REQUEST_FLAG = "flagprojectrequest";
[**
* The name of the hashkey in the HashMap pass to IdValidate.isValid(..)
* that refers to another Hashmap which contains name/value pairs. The name
* corresponds to a field on the screen for project/program and the value
* corresponds to the user entered text or selection.

;éb]ic final String OBJECT_ATTRIB_VALUES = "attributeValues";
/*:* Default start plan code start number

*

pubTic final int PLAN_CODE_SUFFIX_START = 1000;

/*** Default start program code start number

;ﬁb]ic final int PROGRAM_CODE_SUFFIX_START = 1000;

/*** Default start project code start number

;éb]ic final int PROJECT_CODE_SUFFIX_START = 1000;

/*:* Default start rfq code start number

*

public final int RFQ CODE_SUFFIX START = 1000;}
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TE FFRIR & AL RS

packag
import
import
import
import
import
import
import
import
import
import
import

[ **

* The

*/

public
IdUni
[**
publ
[**
publ
stati

e com.unica.uap.component.helper;
com.unicacorp.uap.common.db.*;
com.unicacorp.uap.common.template.*;
org.apache.commons.lang.StringUtils;
java.io.File;
java.io.FileInputStream;
java.sql.Connection;
java.sql.PreparedStatement;
java.sql.ResultSet;
java.sql.SQLException;
java.util.HashMap;
java.util.Properties;

Class CustomComponentPidGenerateImpl.

class CustomComponentPidGenerateImpl implements IdGenerate,
queChecker {
The Tower Timit. =/

ic static int LOWER_LIMIT
The upper Timit. =/

ic static int UPPER_LIMIT
c {

03

03

Properties attrPro = new Properties();

try

}
}

{
String planHome = System.getProperty("plan.home");
System.out.printin("planHome : " + planHome);
File file = new File(planHome + "/unwar/WEB-INF/IDRange.properties");
FileInputStream fi = new FilelnputStream(file);
if (fi = null) {
attrPro.load(fi);
String min = (String) attrPro.get("mktOBJId.min");
String max = (String) attrPro.get("mktOBJId.max");
LOWER_LIMIT = Integer.parselnt(min);
UPPER_LIMIT = Integer.parselnt(max);
System.out.printin("Lower Limit :" + LOWER_LIMIT);
System.out.printIn("Upper Limit :" + UPPER_LIMIT);
} else {
System.out.printin("IDRange Property file can not be found");
throw new RuntimeException("IDRange Property file can not be found");

catch (Exception e) {

e.printStackTrace();

}
}

[**
*/
publ

}

[**
*
*
*

* %

*

*
*

*/

throw new RuntimeException("IDRange Property file can not be found");

The Constructor.

ic CustomComponentPidGenerateImpl() {

Generate ID.

@param uniqueChecker the unique checker
@param values the values

Oparam instanceld the instance id
@return the string

@throws IdGenerateException the id generate exception

public synchronized String generateID(int instanceld, HashMap values,

IdUniqueChecker uniqueChecker) throws IdGenerateException {
print("inside 'generateID' method");
print("instanceld : " + instanceld);
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print ("########FEFFEFEAFAFAN" + values + “#EFFFFEFFAFAFEEFEAFA\D")
String prefix = (String) values.get("pidprefix");

print("prefix : " + prefix);

String templateid = (String) values.get("templateid");
print("templateid : " + templateid);

Connection con = (Connection) values.get("dbconnection");

//int nextValue = -1;

boolean isEmptyPrefix = false;

try {

if (StringUtils.isEmpty(prefix)) {
isEmptyPrefix = true;

//GET THE CURRENT VALUE OF THE TEMPLATE ID - from CUST_GENIDS table

String sqlString = "SELECT ID_VALUE FROM CUST_GENIDS WHERE ENTITY_NAME = ?2";

print("sql1String : " + sqlString);
PreparedStatement ps = null;
ResultSet rs = null;

int cnt = 0;

try {

}

ps = new UAPSQLPreparedStatement(con, sqlString);
UAPSQLUti1s.setupPreparedStatement(ps, 1, templateid, "string");
rs = ps.executeQuery();
if (rs.next()) {

cnt = rs.getInt(1);

print("current ID vlaue :" + cnt);
UAPSQLUti1s.cToseResultSet(rs, ps);

} catch (SQLException ex) {
ex.printStackTrace();
UAPSQLUti1s.cToseResultSet(rs, ps);
throw new RuntimeException(ex);

} catch (Exception exception) {
exception.printStackTrace();
UAPSQLUti1s.cToseResultSet(rs, ps);
throw new RuntimeException(exception);

if (cnt == 0) {
//insert first new record for the template id into table
cnt = LOWER_LIMIT;
String sqlInsertStr = "INSERT INTO CUST_GENIDS values (?,?)";
print("sqlInsertStr : " + sqllnsertStr);
ps = new UAPSQLPreparedStatement(con, sqlInsertStr);
ps.setString(1l, templateid);
ps.setInt(2, cnt);
}

else if ((cnt >= LOWER LIMIT) & (cnt < UPPER_LIMIT)) {
//increase the counter and update the row for the template id
cnt++;
String sqlUpdateStr =
"UPDATE CUST_GENIDS SET ID_VALUE= ? WHERE ENTITY_NAME = ?";
print("Update : " + sqlUpdateStr);
ps = new UAPSQLPreparedStatement(con, sqlUpdateStr);
ps.setInt(1, cnt);
ps.setString(2, templateid);
} else {
print("Current ID is out of range, ID Range [" + LOWER LIMIT +
"' + UPPER_LIMIT + "]");
//throw exception that can not generate id, 1imit is over
throw new IdGenerateException(
"Current ID is out of range, ID Range [" + LOWER_LIMIT +
"'+ UPPER_LIMIT + "]");

1
//UAPSQLUtiTs.beginTransaction(con);
ps.execute();
//UAPSQLUti1s.endTransaction(con, true);
String pid = (isEmptyPrefix ? "" : prefix) + cnt;
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print("return from 'generateID' method with pid : " + pid);
return pid;
} catch (Exception ex) {
ex.printStackTrace();
throw new IdGenerateException(ex);

* Checks if is unique.

* @param values the values
* @param Id the Id

* @return true, if is unique
*
/
public boolean isUnique(String Id, HashMap values) {
print("inside 'isUnique' method");
//provide actual implementation for uniqueness check
return true;
}
[ **
* Print.
*
* @param str the str
*/
private void print(String str) {
System.out.printin(str);
}
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