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Select
UAP_PROJECTS.PROJECT_ID,
a.METRIC_VALUEl as TotalRevenue,
b.METRIC_VALUE1 as ResponseRateActual,
b.METRIC_VALUE2 as ResponseRateTarget,
c.METRIC_VALUEL as TotalLeadsGeneratedActual,
C.METRIC_VALUEZ as TotallLeadsGeneratedTarget,
d.METRIC_VALUEL as TotalCostPassed
From
UAP_PROJECTS
LEFT JOIN
(select PROJECT_ID, METRIC_VALUE1l from UAP_PROJ_METRICS
where UAP_PROJ_METRICS.METRIC_ID = 'TotalRevenue') as a
ON a.PROJECT_ID = UAP_PROJECTS.PROJECT_ID
LEFT JOIN
(select PROJECT_ID, METRIC_VALUE1, METRIC_VALUE2 from UAP_PROJ_METRICS
where UAP_PROJ_METRICS.METRIC_ID = 'ProjectResponseRate') as b
ON b.PROJECT_ID = UAP_PROJECTS.PROJECT_ID
LEFT JOIN
(select PROJECT_ID, METRIC_VALUE1, METRIC_VALUEZ2 from UAP_PROJ_METRICS
where UAP_PROJ_METRICS.METRIC_ID = 'NumberOflLeadsGeneratedPassed') as c
ON c.PROJECT_ID = UAP_PROJECTS.PROJECT_ID
LEFT JOIN
(select PROJECT_ID, METRIC_VALUE1l from UAP_PROJ_METRICS
where UAP_PROJ_METRICS.METRIC_ID = 'TotalCostPassed') as d
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© Copyright IBM Corp. 2002, 2015 177



NIWVEARNY) DT EREFRERTH7O0NT 14— 2y MBNDSENTNET, 215
D7 7 A IVIE, <MarketingOperations_Home>/messages/com/ibm/umo/ext/
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UMOMktObjectConfigurationMessages_<locale>.properties 7 71 )L Td,

IN6DT7 7 AIVTIE, list NTA—F =L, I—HF-—NFT 2T~ - FA4TD
AZa—THHZBINT S EEZRINBEIR—TOTNINVBLNFTFAN - AN 2T
ZEHLET, ui NTA—F—F. FOF TPV b - IATOH—~A Y >
ADT—=HEERTER=JICDONT, INIIBIRFTFAL - A MY VT EER
LET,

P2, 7022 o= T 42T F TV ZATIZONT, ZDN
FA=F—=m7arz I k- UAL - X=20D [FiEE] FIOTN)NVELLTFTDOLD
ICERLET,

projectlist.columnList.PROJECT_OWNER.header
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o O LIRE ERET A1, <date-format> & <date-time-format> i/
WZRECHMEROEZIEET 20ENH D ET, €5 L7ARWE, Marketing
Operations COEEHICT I — 22T £,
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L. ZDT T L —ED properties 77y AN AT AL > TRESNET,
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RESINET,

<MarketingOperations Home>¥templates¥db¥properties¥
<template id> <default locale>.properties

Z ZT. <template_id> 137> 7L —MNZEDETSNHHNE ID THO,
<default_locale> & TE&] > THEpK] > Marketing Operations > defaultLocale
TONRT 4 =L THRESINET,
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B 21X, LA FIE properties 77 A )LD en_us N—a > T9Y,

attachment_folder.display_name.folderl=Reference Attachments
template.default_name.tradeshow=Tradeshow
template.display_name.tradeshow=Tradeshow Template
custom_link.dispTay_name.new=New Custom Link
tab.display_name.contact=Contact Info
template.description.tradeshow=Use this template for requests/projects
to prepare for tradeshow attendance.
tab.display_name.tradeshowsummary=Tradeshow Attributes
attachment_folder.display_name.folder2=Project Deliverable(s)
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[E56) FINERRENZD DI, FiBHSIERODT —)LZ2YR—FLTNW5H
BETTY,

N AR—bd 2800 —)VN, THBRIOFMELE ] 7 > RUICERIN
F9, BEOSENERINBZVES, Zoar—I)ldR—hrINTHEE
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a. OF—)VZEICHRTFARZANLET,
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6. EHOHRE 27w LET,
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T4 —LEIIAR—bT2E, BIEFAL TSSO —IILOT +—L « T T
A4 — T 7 AINZENDTZEM 7 7 )V IBM Marketing Operations (2K > TIERR S
NET, T R—rds0r—)LZ&icyaNs4— - 77 (I ODIAE—
EERTEET, T0®%. V=74, 74—V R%&. @, BXOANLTDE >
&0 —IVDOZUTHERICHRTLEIENTEET, J4—LTILY I T v
T T=TIIBMERAINEHEEIT, TIXR—RINw I Ty T - FT—T)hoa—
HIARINTZN=Va s NEENTWDEEEE., ELWby 7Yy T «5—T)
EBRTDHEIICTONT A — - Ty A IV EHRET D ENTEET,

FZANRT4— - 77144
TaNT 4 — - Ty AV ROXDBERICTZ2HENH D FT,
<form_name> <locale>.properties

Z 2T, <form_name> \&7 # — L D4, <locale> 1 F0 7 —) « I— R TY ., 8%
S50 —)b - I—RiE Lo EBDTY,

a—FR L
de_DE R ik
en_GB WEE (EE)
en_US HEE CKE)
es_ES ANRA ik
fr_FR eS|
it_IT EAVE
ja_JP HAEE
ko_KR FREGE
pt_BR TV S A IVEE
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ZanyFa— - 274 I0H)

columngroup.groupl.header=groupl
columngroup.groupl.description=first group
columngroup.offer.header=offer
columngroup.offer.description=second group
columngroup.offer2.header=offer
columngroup.offer2.description=third group
column.business_unit_id.Tabel=Business Unit
column.business_unit_id.message= Business Unit is a mandatory field
column.business_unit_id.helptip= Business Unit is used for
column.init_type_id.Tabel= Initiative Type
column.init_type_id.message= Initiative Type is a mandatory field
column.offer_codes.label=0ffer Code(s)

column.effective _date.label=Effective Date
column.drop_date.label=Drop Date
column.business_unit_id.TookuptabTe=Tkup_business_unit
tvccolumngroup.groupl.header=groupl
tvccolumngroup.groupl.description=groupl description
tvccolumngroup.groupl.helptip=groupl helptip
tvccolumn.tvc_not_used_ref_l.label=Single Marketing Object
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TOanRTA4— - Ty AINEI I AR—ELTNS, TNEEELTAMN) v &0
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$_$.metric.AVFee.display=Audio Visual Fee ($)

$_$.metric.AVFee.description=Audio Visual Fee

$_$.metric-group.BoothExpenses.display=Booth Expenses

$_$.metric-dimension.metricValue0.display=Actual

$ $.metric-template.CampaignProject.display=Campaign Project

$ _$.metric-template.CampaignProject.description=Metrics for
Campaign Project Template
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com.unicacorp.common.template.IdGenerate -1 > % — 7 = — A ZRHEL 2 WILH
Java 7 AZMHAL TWET,

<servicedetails>
<classname>com.unicacorp.uap.webservice.FormIdGenImpl
</classname>
<param name="paraml" type="string"
valuecolumn="dyn projectatts.product_id" />
<methodname>getFormId</methodname>

</servicedetails>

PAUFIZ, <servicedetails> ¥ 7 Z#HL T Web Y—EAX - 7 U r—T 3 %t
wv k7w 7L, BEHM ID 2ETHEOFEZEZRLET,

<servicedetails>
<wsdl1>
http://rd600:7004/axis/services/Service?wsd]
</wsd1><!--wsd1>
C:¥¥Product¥¥Plan¥¥webapp¥¥conf¥¥Service.wsdl
</wsdl -->
<methodname>getFormId</methodname>
<param name="paraml" type="string" valuecolumn="dyn_projectatts.business_unit_id" />
<param name="param2" type="string" valuecolumn="dyn projectatts.prog_type id" />
</servicedetails>
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HEERONSRELUTHERETES ID I, Yooz b, 3HE,. £/-13705
FLD ID DNEENET,

HAAZ L ID YL —F —ZEERT DT,
com.unicacorp.uap.project.helper.PidGenerate - > % —7 = — A& T2 Java 7 T
ABERT H2HENHDET, LT, 77 L — MEZENIZ. pidGenClass EHED
BELT Java 7 7 A ZFEE L. pidprefix BIEZFEHL TAH 7> a > OEEKZE
BODLIENTEET,

FkEIC, 7Oz b, 3, F2E3707 500 EZBET S HAY A )L
—FUEERTHIEDHTEET, DAY LI —F > Z2EFHKT HIT1E. KDA
=T —AERETD Java VT ABIERT BLENDH D ET,

com.unicacorp.uap.common.template.IdValidate.

TO%, 7OV hOT T L — MEFRNIZ, validateClass JEMEDEE LT Java
I A/ ERETEET,

B—N— YA KD ID LEDH

FT7—HDHAI L - R=T T4 20« F T2V b -1 TNHBHELET,
ZDOT>TL— MK, FENEF T 7 — A AY AT EICHAY L - O
—RZERLET. 20— R LTFOL D 2REENRTNIER0 £ A,

o EHIOEUEIZ 900001 THEOET,
o AR AR/ R E DEUEIT 999999 T,
o O—RiZ, HL TWiRTHERD FH A,

H# ID £kZty 87w 79572012, IdGenerate { > —7 = — A &AL

T. L FOFIHIHENET,

1. CustomComponentPidGeneratelmpl.java EWDARTDH AY I Java EHZIER
LET., 24R=20D 2T )) Java £ 2F—Tx—A) 2ZRL TS
U,

o ZMFEILTI. IDRange.properties WD 7y LI aMHL T, I AF LA ID
DOE/MEEBRRKENRREEENET,

* CUST_GENIDS &WHT—FIR—ZAKEMHL T, OV IANFHIND
BEATPx IR A TDHAY L ID OFITHEERIFLET,

2. VI AREIAZINAILET, TN SINY T ADA4RNL
CustomComponentPidGenerateImpl.class T,

3. TOUFATryA)E, ROT 4L M)—IZIJE—LXET,

<MarketingOperations Home>¥unwar¥WEB-
INF¥cTlasses¥com¥unica¥uap¥component¥helper

4. 1DRange.properties EWIDHFID T v 1 IVEIER L. ZD T 7 A IVITKRDTF
A bhzBEmLEd,
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mktOBJId.min=900001

mktOBJId.max=999999

5. 2O7 7 A)V%&, <MarketingOperations_Home>¥unwar¥WEB-INF 7 ¢ L 7 ~1) —
ICaE—LET,

6. T—IN—ZAEMTOT T LEMHEHAL T, LFDF%2 5T CUST_GENIDS & W
SHRIDT—TIVEERL ET,

« ENTITY_NAME (A KU 27, E& 50)
* ID_VALUE (¥, I RXTT77AI)+ T+—< v )

7. Web H—N\N—ZHBEEIL E7,

8. ZDR—ITT AT~ FTIPxI N - IATDT > T L — bElEREZIImE
L. 20 I7onNsq4—)] ¥72HE£7,

9. D kY TIA] 74 —IVRT. UTITRT DT, LBy I AHERIT
FREZEHLUTHAY L - VI AR/ ELET,

CustomComponentPidGeneratelmp]l

DT> T L= DS BRIOF T 7 —2ERT DEIC. €@ ID 2 900001 1272
5T ERMHRLTLES N,

Y7V Java f1 99— x—2R

Z Ot r 3 > Tld, IdValidatelnterface, IdGenerateCustom, BELN ID (L —
H—IZDOWTHBHLET,

49— x—2R - IdValidate

package com.unicacorp.uap.common.template;
import java.util.HashMap;
[**
This is an interface to be implemented by the end user of a Marketing Operations
system for the purpose of validating system generated id values
as per business Togic.
Implementations of this Interface are called by the Marketing Operations Server.
*
/
public interface IdValidate
j**
Returns true if the specified attribute values are valid.
*
* @param id - current project or program id. This will be the
value if it is new project/program
* @param values - This is a set of name/value pairs, referring to
a current database connection, the appropriate
template id and another HashMap that contains
name/value pairs, corresponding to the fields and
values on the screen.
* @return true - if it is valid; otherwise returns false or throws
exception.
Gthrows com.unicacorp.uap.user.IdValidateException
* Should contain a message value that is meaningful
about what went wrong.

*

*/

public boolean isValid(int id, HashMap values) throws
IdvValidateException;

[ x%
The name of the hashkey in the HashMap passed to IdValidate.isValid(..)
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that refers to a current database connection to the Marketing Operations
system tables.

This connection is available for use to implementations of this
interface.

*/
pubTic final String PLAN_DB_CONNECTION = "dbconnection";
[ **
* The name of the hashkey in the HashMap passed to
idvalidate.isValid(..) that refers to the id of the related
template.
*/
public final String OBJECT_TEMPLATE_ID = "templateid";
[x*
* The name of the hashkey in the HashMap pass to
* IdValidate.isValid(..) that refers to another Hashmap which
* contains name/value pairs. The name corresponds to a field on
* the screen for project/program and the value corresponds to the
* user entered text or selection.
*/
public final String OBJECT_ATTRIB_VALUES = "attributeValues";
}

4% —27x—2R - IdGenerate

package com.unicaorp.uap.common.template;

import java.util.HashMap;

/* This is an interface to be implemented by the end user

* of a Marketing Operations

* system for the purpose of generating unique Project Code (PIDs). The intent
is to allow users to attach to existing enterprise systems to help make
project IDs meaningful in their enterprise.

Implementations of this Interface are called by the Marketing Operations Server.
It is the responsibility of the Marketing Operations Server

to assure that there is

only one ID being generated at a time. When implementation of this

interface are called, they can assume that there are no other IDs

that are being generated concurrently.

* % X X ok ok X X X

*
~

public interface IdGenerate {
[**
Returns a string code used to define a Project object with Marketing Operations

@param uniqueld - This is an integer value that is generated by

the Marketing Operations system. This is guaranteed to be unique across
the system; hence, if the project ID returned is the string
representation of this integer, it will be a unique

Project Code (PID).

@param values - This is a set of name/value pairs, referring to the current
database connection, appropriate template id, code prefix,

request flag, and another HashMap that contains name/value

pairs, corresponding to the fields and values on the screen.

@param uniqueChecker - An implementation used to verify the uniqueness of
of ID's generated by this instance.

* ook 3k X X ok ok 3k X X X X X X X X *

@return - A string that represents the ID of the project we are
creating.

@throws com.unicacorp.uap.user.IdGenerateException
Should contain a message value that is meaningful about
what went wrong

* %k 3k Xk

%20 = GEMNEY s 245



public String generateID (int uniqueld, HashMap values, IdUniqueChecker
uniqueChecker)
throws IdGenerateException;
[**
* The name of the hashkey in the HashMap passed to IdValidate.isValid(..)
* that refers to a current database connection to the Marketing Operations
* system tables.
* This connection is available for use to implementations of this interface.
*

/
public final String PLAN_DB CONNECTION = "dbconnection";
[**
* The name of the hashkey in the HashMap passed to IdValidate.isValid(..)
* that refers to the id of the related template.
*

/

public final String OBJECT_TEMPLATE_ID = "templateid";

[**

* The name of the hashkey in the HashMap passed to IdValidate.isValid(..)
* that refers to the desired string prefix to prepend the generated id.
*/

public final String OBJECT_CODE_PREFIX = "pidprefix";

[**

* The name of the hashkey in the HashMap passed to IdValidate.isValid(..)
* that refers that indicates whether the calling object is a request.

*/

public final String OBJECT_REQUEST_FLAG = "flagprojectrequest";

[x*

* The name of the hashkey in the HashMap pass to IdValidate.isValid(..)

* that refers to another Hashmap which contains name/value pairs. The name
* corresponds to a field on the screen for project/program and the value

* corresponds to the user entered text or selection.

pZé]ic final String OBJECT_ATTRIB_VALUES = "attributeValues";
/::Defau1t start plan code start number

*

public final int PLAN_CODE_SUFFIX_START = 1000;

/:*Defau1t start program code start number

pZé]ic final int PROGRAM_CODE_SUFFIX_START = 1000;

/:*Defau1t start project code start number

p:é]ic final int PROJECT_CODE_SUFFIX_START = 1000;

/::Defau1t start rfq code start number

*

public final int RFQ_CODE_SUFFIX_START = 1000;}

WRYL ID PRV —F—

package com.unica.uap.component.helper;
import com.unicacorp.uap.common.db.x*;
import com.unicacorp.uap.common.template.x*;
import org.apache.commons.lang.StringUtils;
import java.io.File;

import java.io.FileInputStream;

import java.sql.Connection;

import java.sql.PreparedStatement;

import java.sql.ResultSet;

import java.sql.SQLException;

import java.util.HashMap;

import java.util.Properties;
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[ **
* The Class CustomComponentPidGeneratelImpl.
*/
public class CustomComponentPidGenerateImpl implements IdGenerate,
IdUniqueChecker {
/*x The Tower Timit. */

public static int LOWER_LIMIT = 0;

/** The upper 1imit. =/

public static int UPPER_LIMIT = 0;

static {

Properties attrPro = new Properties();

try {
String planHome = System.getProperty("plan.home");
System.out.printin("planHome : " + planHome);

File file = new File(planHome + "/unwar/WEB-INF/IDRange.properties");
FileInputStream fi = new FilelnputStream(file);
if (fi !'= null) {
attrPro.load(fi);
String min = (String) attrPro.get("mktOBJId.min");
String max = (String) attrPro.get("mktOBJId.max");
LOWER _LIMIT = Integer.parselnt(min);
UPPER_LIMIT = Integer.parselnt(max);
System.out.printin("Lower Limit :" + LOWER_LIMIT);
System.out.printin("Upper Limit :" + UPPER_LIMIT);
} else {
System.out.printIn("IDRange Property file can not be found");
throw new RuntimeException("IDRange Property file can not be found");
}
} catch (Exception e) {
e.printStackTrace();
throw new RuntimeException("IDRange Property file can not be found");

}

}

[*%

* The Constructor.

*/

public CustomComponentPidGenerateImpl() {
}

[**

* Generate ID.

*

* @param uniqueChecker the unique checker
* @param values the values

* @param instanceld the instance id

*

* @return the string

*

* @throws IdGenerateException the id generate exception
*/

public synchronized String generatelD(int instanceld, HashMap values,
IdUniqueChecker uniqueChecker) throws IdGenerateException {
print("inside 'generateID' method");
print("instanceld : " + instanceld);
print ("######FFFEFERFEAFAFAN" + values + "#EEEFERFEAFEEEREAAAAYN") 5
String prefix = (String) values.get("pidprefix");
print("prefix : " + prefix);
String templateid = (String) values.get("templateid");
print("templateid : " + templateid);
Connection con = (Connection) values.get("dbconnection");
//int nextValue = -1;
boolean isEmptyPrefix = false;
try {

if (StringUtils.isEmpty(prefix)) {

isEmptyPrefix = true;
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//GET THE CURRENT VALUE OF THE TEMPLATE ID - from CUST_GENIDS table
String sqlString = "SELECT ID_VALUE FROM CUST_GENIDS WHERE ENTITY_NAME = ?";
print("sqlString : " + sqlString);
PreparedStatement ps = null;
ResultSet rs = null;
int cnt = 0;
try {
ps = new UAPSQLPreparedStatement(con, sqlString);
UAPSQLUti1s.setupPreparedStatement (ps, 1, templateid, "string");
rs = ps.executeQuery();
if (rs.next()) {
cnt = rs.getInt(1);
1
print("current ID vlaue :" + cnt);
UAPSQLUti1s.closeResultSet(rs, ps);
} catch (SQLException ex) {
ex.printStackTrace();
UAPSQLUti1s.closeResultSet(rs, ps);
throw new RuntimeException(ex);
} catch (Exception exception) {
exception.printStackTrace();
UAPSQLUti1s.closeResultSet(rs, ps);
throw new RuntimeException(exception);

1
if (cnt == 0) {
//insert first new record for the template id into table
cnt = LOWER_LIMIT;
String sqllInsertStr = "INSERT INTO CUST_GENIDS values (?,?)";
print("sqlInsertStr : " + sqllnsertStr);
ps = new UAPSQLPreparedStatement(con, sqllnsertStr);
ps.setString(1, templateid);
ps.setInt(2, cnt);
1

else if ((cnt >= LOWER_LIMIT) && (cnt < UPPER_LIMIT)) {
//increase the counter and update the row for the template id
cnt++;
String sqlUpdateStr =
"UPDATE CUST_GENIDS SET ID_VALUE= ? WHERE ENTITY_NAME = ?";
print("Update : " + sqlUpdateStr);
ps = new UAPSQLPreparedStatement(con, sqlUpdateStr);
ps.setInt(1, cnt);
ps.setString(2, templateid);
} else {
print("Current ID is out of range, ID Range [" + LOWER_LIMIT +
"-" + UPPER_LIMIT + "]");
//throw exception that can not generate id, limit is over
throw new IdGenerateException(
"Current ID is out of range, ID Range [" + LOWER_LIMIT +
"_" + UPPER_LIMIT + "]");
}
//UAPSQLUti1s.beginTransaction(con);
ps.execute();
//UAPSQLUti1s.endTransaction(con, true);
String pid = (isEmptyPrefix ? "" : prefix) + cnt;
print("return from 'generateID' method with pid : " + pid);
return pid;
} catch (Exception ex) {
ex.printStackTrace();
throw new IdGenerateException(ex);
}
1

[**

*

Checks if is unique.

*
* @param values the values
* @param Id the Id

248 IBM Marketing Operations fEE# /1 R



*
* @return true, if is unique

*/
public boolean isUnique(String Id, HashMap values) {
print("inside 'isUnique' method");

//provide actual implementation for uniqueness check
return true;

}
[**

* Print.

*

* @param str the str

*/
private void print(String str) {
System.out.printin(str);

}
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IBM Marketing Operations 1Z1d. BLFOH > 7L« b— IV WEENTVWET,

x77. BT - T RREFIL—IL

V=
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BeginsWithRule

BEEHF DT F A RMFIDIRE LN FTHELS ZE2HRLET,
beginCharacter 7' 11/87 ¢ —& column /8T ¢ —ZFHELET ., LA
TTHIERL T,

<set-property property="beginCharacter" value="A"/>
<set-property property="column" value="dyn_vendors.Name"/>

Z D)=V TIE. dyn_vendors T—F N—ZA KD Name 7 4 —I)L K&
HELT, ZOMEDEELFN A THhHIEE2MHRLET,

7T A

com.unicacorp.uap.grid.validation.rule.basic.BeginsWithRule

DateCheckRule

FRaEEH O B AT A E OHFENICINE > TWA I &R LEd., AT
DT TOINT 4 —%FHZE L ET: greaterThan, lessThan. columns,

UFiclzrLET,

<set-property property="greaterThan" value="12/31/1999"/>

<set-property property="lessThan" value="Today"/>

<set-property property="column" value=
"dyn_vendors.invoiceDate"/>

ZD)—)VTIE. dyn_vendors T —% XN—ZAE®D invoiceDate 7 1 —)l
RZREL T, TOMEAN 2000 FX VTRV EZMHRBL LT,

%7 a T, dateFormat 7 /NT 4 —Z2RETHIEHTEET, Z
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com.unicacorp.uap.grid.validation.rule.basic.DateCheckRule

RangeCheckRule

WAL OFEBFNINEE DHFANICINE > TS EEMRBLET, T
DT ONT 4 —%FE L ET: minValue. maxValue. column

N TR N = S

<set-property property="minValue" value="1"/>

<set-property property="maxValue" value="999999"/>

<set-property property="column" value=
"dyn_vendors.numEmployees" />

ZDJ)—)VTIE. dyn_vendors 7 —4 X—ZA %D numEmployees 7 A —
IWRZEBREL T, ZTOMEN 1 05 999,999 £ TOHFANTH 2 Z &%
BLET,

75 A%
com.unicacorp.uap.grid.validation.rule.basic.RangeCheckRule
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UniqueCheckRule | BRFEH OFNCEEBENZT ENTNARNWI L2 MHERL £ column 7T
INT 4 —ZERELET,

7o A4
com.unicacorp.uap.grid.validation.rule.basic.UniqueCheckRule
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DFDOH>T)V « )b—)VTiE. 77U RO numEmps 7 4 — )b RIZERE S N MHEMN
10 205 1000 RTOHPFANTH S EZMALL £,
<?xml version="1.0" encoding="UTF-8"?>
<validation-rules xmins:xsi="http://www.w3.0rg/2001/XMLSchema-instance">
<rule validationType="ROW">
<name>Range Check</name>
<desc>Checks Range for numeric type. Note: for field numEmps</desc>
<class>com.unicacorp.uap.grid.validation.rule.basic.RangeCheckRule</class>
<enable>true</enable>
<applies-to-tvc-id>vendors</applies-to-tvc-id>
<set-property property="minValue" value="10"/>
<set-property property="maxValue" value="1000"/>
<set-property property="column" value="dyn_vendors.numEmps"/>
</rule>
</validation-rules>
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