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Chapter 1. Administering IBM Marketing Operations

With IBM® Marketing Operations, you organize the people, tasks, and budget for
marketing programs, while you reduce costs and time to market.

Marketing Operations is a web-based application.
System requirements

Hardware, operating system, web server, and database requirements are described
in the Recommended Software Environments and Minimum System Requirements
document.

Client computers

Configure client computers to meet the following requirements.

* Internet Explorer must check for newer versions of stored pages every time
users see the web page. For example, in Internet Explorer 9, select Tools >
Internet options and in the Browsing history section click Settings. Select Every
time I visit the webpage.

e If the client computer uses software to block pop-up ad windows, Marketing
Operations may not function properly. Allow pop-up ad windows for the
Marketing Operations URL (for example, http://myMachine:7001/plan).

IBM Marketing Operations in a clustered environment

To do system administration tasks in a clustered environment, shut down all but
one instance of Marketing Operations.

Optional features

IBM Marketing Operations offers several options that extend the core, out-of-box
features. Your organization can integrate Marketing Operations with other IBM
products, or enable add-on modules.

To extend Marketing Operations features, your organization can add the following
products and features.

* Integrate IBM Campaign with Marketing Operations.

* Enable optional offer integration when Marketing Operations and Campaign are
integrated.

* Integrate IBM Digital Recommendations with Marketing Operations.

* Enable the Financial Management module, which supports accounting activities
for your plans, programs, and projects.

¢ Enable the Digital Asset Management module, which supports centralized
storage and management of electronic files.

* Enable the Integration Services module, which includes the application
programming interface (API) for extending Marketing Operations.

These options are licensed separately. As a result, they are not operational at every
organization.

© Copyright IBM Corp. 2002, 2012 1



For more information

Different people in your organization use IBM Marketing Operations to accomplish

different tasks. Information about Marketing Operations is available in a set of

guides, each of which is intended for use by team members with specific objectives

and skill sets.

The following table describes the information available in each guide.

Table 1. Guides in the Marketing Operations documentation set

If you

See

Audience

* Plan and manage projects

¢ Establish workflow tasks,
milestones, and personnel

* Track project expenses

* Get reviews and approvals for
content

* Produce reports

IBM Marketing Operations User’s Guide

* Project managers
* Creative designers

* Direct mail marketing managers

* Design templates, forms,
attributes, and metrics

¢ Customize the user interface

¢ Define user access levels and
security

* Implement optional features

* Configure and tune Marketing
Operations

IBM Marketing Operations
Administrator’s Guide

* Project managers
e IT administrators

* Implementation consultants

e Create marketing campaigns

* Plan offers

* Implement integration between
Marketing Operations and
Campaign

* Implement integration between

Marketing Operations and IBM
Digital Recommendations

IBM Marketing Operations and IBM
Campaign Integration Guide

* Project managers
* Marketing execution specialists

* Direct marketing managers

* Learn about new system features

¢ Research known issues and
workarounds

IBM Marketing Operations Release Notes

Everyone who uses Marketing
Operations

* Install Marketing Operations
* Configure Marketing Operations

* Upgrade to a new version of
Marketing Operations

IBM Marketing Operations Installation
Guide

* Software implementation
consultants

e IT administrators

* Database administrators

Create custom procedures to
integrate Marketing Operations with
other applications

IBM Marketing Operations Integration
Module and the API JavaDocs
available when you click Help >
Product Documentation in Marketing
Operations, and then download the
IBM <version>Pub1icAPI.zip file

e IT administrators
* Database administrators

* Implementation consultants

Learn about the structure of the
Marketing Operations database

IBM Marketing Operations System
Schema

Database administrators

2 Administrator's Guide




Table 1. Guides in the Marketing Operations documentation set (continued)

If you See Audience
Need more information while you + Get help and search or browse the Everyone who uses Marketing
work User’s, Administrator’s, or Installation Operations

guides: Click Help > Help for this
page

* Access all of the Marketing
Operations guides: Click Help >
Product Documentation

* Access guides for all IBM
Enterprise Marketing Management
(EMM) products: Click Help > All
IBM EMM Suite Documentation

Users and user groups

You create and manage users and user groups with features installed with theIBM
Marketing Platform

Before you work with other users, verify that the Region setting preference for
your own IBM Marketing Operations user matches the default locale of your
installation. The installation default locale is defined by the defaultLocale
property under Settings > Configuration > Marketing Operations. For details on
creating users and user groups, setting user preferences, and assigning application
access, see the IBM Marketing Platform Administrator’s Guide.

After you create users, you assign them to a user group that has an appropriate
level of access, such as PlanUserRole or PlanAdminRole. This process authorizes
users to access Marketing Operations.

After you create users and user groups, you must synchronize the Marketing
Operations user tables with the Marketing Platform user tables. This step assigns
the default Marketing Operations security policy roles to the users.See
“Synchronizing users.”

If you do not see the users that you expect, or if users receive an error when they
log in, make sure that the user group has application access rights to Marketing
Operations. Next, make sure that you synchronized the user tables.

Synchronizing users

Synchronizing users assures that system tables contain all of the user information
that is entered through either IBM Marketing Platform or IBM Marketing
Operations. You must synchronize users when you create new users.

Automated synchronization takes place on the schedule that is set by the
usermanagerSyncTime property under Settings > Configuration > Marketing
Operations > umoConfiguration.

You can also manually synchronize the Marketing Operations user tables with the
Marketing Platform user tables. This procedure enables new users to log in to
Marketing Operations and for changes to take effect before the next scheduled
synchronization takes place.

Chapter 1. Administering IBM Marketing Operations
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Synchronizing users manually

You synchronize users between IBM Marketing Platform and IBM Marketing
Operations. Do this task each time you add new users or to troubleshoot problems
with users.

1. Log in to Marketing Operations.
2. Click Settings > Marketing Operations Settings.
3. Click Synchronize Users.

IBM Marketing Operations administration process overview

After you install IBM Marketing Operations, the administrator must configure the
product and build objects, such as lists definitions and templates, before users can
start working.

For best results, read the IBM Marketing Operations User’s Guide to gain an
understanding of the product before you set it up for users.

1. Install Marketing Operations.
2. Configure Marketing Operations.

For more information about installing and configuring Marketing Operations,
see the IBM Marketing Operations Installation Guide.

3. Create templates. See Chapter 5, “Introducing templates,” on page 41.

4. Set up a security policy and configure alerts. See Chapter 12, “Setting up
security,” on page 143 and Chapter 13, “Setting up alerts,” on page 155.

5. Set up assets. See Chapter 17, “Setting up libraries for digital assets,” on page
183.

6. Set up list definitions. See Chapter 14, “Defining list options,” on page 165.

Administrative Settings page

When you select Settings > Marketing Operations Settings, the Administrative
Settings page appears.

User Personalization section

Table 2. Administrative settings: User Personalization section

Section Description

User Contains links for users to customize Marketing Operations to view

Personalization and receive information that is important to them. See the IBM
Marketing Operations User’s Guide for details.

System Administration Settings section

Table 3. System Administration Settings section: Restricted Options

Link Description
Security Policy Contains links to all security policies defined in your system. See “To
Settings create a security policy” on page 149 for details.

User Permissions | Lists all users authorized to use Marketing Operations, organized by
the groups to which they are assigned. See “To assign security policy
roles” on page 150 for details.
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Table 3. System Administration Settings section: Restricted Options (continued)

Link

Description

Synchronize Users

Synchronizes the users in Marketing Operations with the users in the
IBM Marketing Platform. See “Synchronizing users” on page 3 for
details.

When you synchronize users in a clustered environment, any changes
propagate to the other servers when they next synchronize with
Marketing Platform.

Synchronize
Menus

Synchronize the menus in the Marketing Platform with the menus
defined in Marketing Operations.

Table 4. System Administration Settings section: Accessible Options

Link Description
Default Alert Opens a page for setting up and editing default alert subscriptions for
Subscriptions Marketing Operations objects. See “About setting default alert

subscriptions” on page 156 for details.

Table 5. System Administration Settings section: Root-Level Object Definitions

Link Description
Account Note: This link is only available for systems that use the Financial
Definitions Management module for Marketing Operations.

Contains links for managing Marketing Operations accounts.

Budget Line Item
Columns

Opens a page for adding text columns to the Line Items Details tables
on Budget tabs.

Asset Library
Definitions

Contains links for managing asset libraries. See Chapter 17, “Setting up
libraries for digital assets,” on page 183 for details.

Table 6. System Administration Settings section: Project Options

Link

Description

Health status

Click to customize the user interface labels and colors that are
associated with the four possible project health statuses. See “To
customize labels and colors” on page 173.

Health rules

Click to view and manage the rules that are used to calculate the health
status score for projects. You can add, edit, and delete rules, and assign
the rule to project templates. See “To configure project health status
rules” on page 171.

Recalculate
Project Health

Click to manually initiate recalculation of health status scores for all
projects. See Chapter 15, “Implementing project health rules,” on page
169.

Project Health
Daily Mails

Available to all users with the Plan User or Plan Administrator security
policy role. Click to subscribe or unsubscribe yourself from project
health status notifications. These messages are triggered by the
automated daily process only, and are not sent if this process does not
run for any reason.

For more information, see the Marketing Operations >
umoConfiguration > Scheduler > daily property in the Marketing
Operations Installation Guide.

Chapter 1. Administering IBM Marketing Operations 5



Table 6. System Administration Settings section: Project Options (continued)

Link Description
IntraDay Indicates the status of the batch process for periodically recalculating
scheduler project health status scores. as ON or OFF. This setting can be either

ON or OFF to indicate whether the IntraDay scheduler is running.

For more information, see the Marketing Operations >
umoConfiguration > Scheduler > intraDay property in the Marketing
Operations Installation Guide.

Daily scheduler

Indicates the status of the daily batch process for calculating project
health status scores. This setting can be either ON or OFF to indicate
whether the Daily scheduler is running.

For more information, see the Marketing Operations >
umoConfiguration > Scheduler > daily property in the Marketing
Operations Installation Guide.

Table 7. System Administration Settings section: Other Options

Link

Description

List Definitions

Contains links to the available lists where an administrator can
populate or define list values. See “Customizable lists” on page 165 for
details.

Template
Configuration

Contains links to features for working with templates and template
components. See “Building and managing templates” on page 52 for
details.

Note: In a clustered environment, you must shut down all but one
server before you initiate any template configuration tasks.

Non-working
Business Days

Opens a page for updating the set of system-wide non-work dates. See
“System-wide non-work dates” on page 8 for details.

Manage Opens a page for publishing searches saved by Marketing Operations
Published users. See “Publishing advanced searches” on page 12 for details.
Searches

Marketing Object | Opens a page where you can view and manage custom marketing

Type Settings

object types for your system. See “Custom marketing object types” on
page 28 for details.

Note: In a clustered environment, you must shut down all but one
server before you complete any marketing object configuration tasks.

Trigger Bindings

Opens a page listing triggers defined in the system and details about
how they are bound to procedures. See “Triggers” on page 9 for
details.

Customize Alerts

Opens a page where you can change the text for alerts for specified
events. See Chapter 13, “Setting up alerts,” on page 155 for details.

Marketing
Operations
Upgrade

Opens a page where you can select Marketing Operations components
to upgrade. See the IBM Marketing Operations Installation Guide for
details.

Data Migration

Offers options to export and import metadata. See Chapter 16,
“Exporting and importing metadata,” on page 175.

6  Administrator's Guide




Table 7. System Administration Settings section: Other Options (continued)

Link

Description

Out of
Office-Automatic
Addition of
Delegate

Provides access to a system-wide setting for the out of office feature.

When a user is out of the office, a delegate can be specified to cover
tasks, approvals, and requests. This setting defines whether a user can
select only another team member as a delegate, or any Marketing
Operations user.

* Set Enable Auto Addition of Delegate User to yes to add the
delegate as a project team member if necessary when a task,
approval, or request is assigned.

* Set Enable Auto Addition of Delegate User to no to require users to
select only a user who is already a team member for all of the same
projects as a delegate.

You can override this setting for individual project templates.

For more information about the out of office feature, see the IBM
Marketing Operations User’s Guide.

Out of Office
Users and
Delegation
Summary

Offers options to report information about team members who are out
of the office. For more information, see “Producing the Out of Office
Users and Delegation Summary” on page 40.

Associate Deny
Reasons with
Standalone
Approvals

For stand-alone approvals, you can configure Marketing Operations so
that users who deny approval are required to select a reason from a
predefined list. See “Approval process deny reasons” on page 82.

Import Campaign
Offers

Available only on systems that integrate IBM Marketing Operations
with Campaign and also enable optional offer integration.

Enumerates the offers and offer templates, folders, and lists currently
available in IBM Campaign. For more information about enabling
offers, see IBM Marketing Operations and Campaign Integration Guide.

Setting your timezone

You can set your timezone so you see IBM Marketing Operations dates and times
in the locale time. You customize your timezone in the IBM Marketing Platform

user settings.

Note: The default timezone is the server time.
1. Click Settings > Users.
2. Select your user name.

Note: User names are listed in alphabetical order.

ook w

Click Edit Preferences.
Select Marketing Platform.
Select you timezone from the list.

Save your changes.

You can decide whether to display users timezone information at the top of
workflow pages and column headings in the Calendar/Timeline settings. You
might chose to display timezone information in the workflow if many users from
different timezones work on the same projects. You might chose not to display this

Chapter 1. Administering IBM Marketing Operations 7




information if project users work in the same timezone. For more information, see
the Calender chapter in the IBM Marketing Operations User's Guide.

System-wide non-work dates

In IBM Marketing Operations, you can account for dates when, by default, no
work is done on tasks. Marketing Operations does not include non-work time in
task duration calculations.

After you define one or more different types of non-working dates (such as
"Holiday") you can enter specific non-work dates, singly or in date ranges. For
more information about non-working date types, seeChapter 14, “Defining list
options,” on page 165.

Adding non-work dates

You can add non-work dates, such as holidays, on which no work is done.

When you add a non-work date, you must specify its type. To verify that the
Non-working Date Types list contains the options that you need, click Settings >
Marketing Operations Settings > List Definitions. See Chapter 14, “Defining list
options,” on page 165.
1. Select Settings > Marketing Operations Settings.
2. In the Other Options section, click Non-working Business Days.

The Non-working Business Days page displays.

3. Enter a Start Date and an End Date for the new non-work time. The end date
defaults to the start date, for easily entering single-date events.

4. Type a name for the non-work time in the Name field.
5. Select a type for the event from the Type list.
6. Click Accept.

A message reminds you to click Save Changes for your changes to take effect.

Note: You cannot add past dates (that is, dates that already occurred).

7. Click Save Changes. If your changes affect any projects, the system lists the
affected projects with the names and email addresses of the project owners.

8. Click Return to Previous Page to add more non-working business days.

Removing non-work dates

8  Administrator's Guide

You can remove dates on which no work is done, for example, if the holiday
calendar changes.

1. Select Settings > Marketing Operations Settings.

2. In the Other Options section, click Non-working Business Days.
3. Select a date or dates from the list.

4. Click Remove.

A message reminds you to click Save Changes for your changes to take effect.

Note: You cannot delete past dates (that is, dates that already occurred).

5. Click Save Changes. If your changes affect any projects, the system lists the
affected projects with the names and email addresses of the project owners.

6. Click Return to Previous Page to remove more non-working business days.



To change the list of non-working business dates

Typically, you define the list of holidays and other non-working dates at the
beginning of the calendar year, before marketing calendar details are set. However,
you might need to change the set of non-working days after dates for tasks,
projects, and programs are already set.

In this case, the process for changing the list of non-working business days is as
follows.

1. Edit the list of non-working business days.

2. If your changes affect any projects or tasks, use the Non-working Business
Dates summary page to notify affected project owners.

Summary of Non-working Days Changes page

If you change non-working dates, use the Summary of Non-working Days
Changes page to send email notifications to project owners whose projects are
affected.

The Summary of Non-working Days Changes page contains the following fields.

Table 8. Fields on the Summary of Non-working Days Changes page

Field Description

Name The name of the project owner of the affected project.

Email Address The email address of the project owner of the affected project.

Project list A list of affected projects, and the actual non-working dates that were
added or removed that occur during the duration of the project.

You can cut and paste the text in the Project list field into your email message, so
the project owners can quickly assess the effect of your changes.

Triggers

Triggers can perform powerful custom validations and both pre- and post-event
processing. Use triggers to integrate the out-of-box processing capabilities of IBM
Marketing Operations with custom business processes.

You can set up triggers so that events related to certain objects cause execution of a
procedure. When such event occurs, Marketing Operations Procedure Manager
runs the trigger.

For example, you want to insert data into a database whenever the state of a
particular project changes from draft to active. To use a trigger to do insert data,
you define the following.

* A procedure to insert a record into an external database table.
* A project template named DirectMail.

* A trigger binding for the DirectMail template, set to run when the state of a
project changes, for example, from draft to active.

For projects that are based on the DirectMail template, the system calls the
procedure when the specified state change occurs.

The following trigger rules apply:
* Triggers occur before or after an event.
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* Triggers run on a subset of system events involving projects, requests, marketing
objects, approvals, tasks, workflow spreadsheets, grid rows, users, invoices,
budgets, accounts, and resources.

In general, define triggers at the most granular level possible. For example, rather
than setting a trigger binding for any object, configure a trigger binding for a
particular event for a particular project template.

You can view the list of trigger bindings for your installation by selecting Settings
> Marketing Operations Settings and clicking Trigger Bindings.

Adding triggers

You must complete several tasks before a trigger automatically runs a procedure
when a certain condition is met for an object.

Note: You complete some of the tasks outside of IBM Marketing Operations.

1. Create a procedure in Java" that implements the IProcedure interface. For more
information, see the IBM Marketing Operations Integration Module guide.

2. Put the procedure into the procedure folder. You specify this directory with the
integrationProcedureDefinitionPath property under Settings > Configuration
> Marketing Operations > umoConfiguration > integrationServices.

3. Build the procedure.

4. Add the procedure to the procedure-plugins.xml definition file, also in the
directory that is defined by integrationProcedureDefinitionPath.

5. Restart the web server.
6. Log in to Marketing Operations to add the trigger binding.

Adding and editing trigger bindings
You can modify triggers and create new ones to automatically respond to preset
events.

1. Select Settings > Marketing Operations Settings > Trigger Bindings to show
the current trigger bindings in the system.

2. Click Add New Trigger Binding, or Edit for an existing binding. A dialog
opens.

3. Provide an identifying Name for the trigger binding, then select the object type,
template, context, and event. See “Trigger binding dialog.”

4. Click Save to save the binding and return to the Trigger Bindings list page.

Trigger binding dialog
When you create or edit a trigger binding, you specify information to define your
trigger, such as template to filter. This information displays on the Trigger Bindings

list page.

Table 9. Data entry controls on the Trigger binding dialog

Column Description

Name Text name for the binding. Names must be unique.

Marketing Operations | The type of object the trigger is defined for, such as project,
Object request, marketing object, approvals, accounts, and invoices. The
default is Any Marketing Operations Object.
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Table 9. Data entry controls on the Trigger binding dialog (continued)

Column

Description

Template

The template to use as a filter. After an object is selected, related
templates are populated to allow users to specify trigger for a
template. Your selection acts as a filter that applies to all instances
of objects for that template. The default is Any Template, meaning
either that all templates for the object are included, or that the
object you chose has no templates.

Context

The context for the trigger. For example, the context can be a task
or workflow. A default of Any means that any context is
considered for the filter criterion.

Event

An event for the filter operation. You only see events that
correspond to the selected object, template, and context, unless
Any Event was selected for the object, in which case all events
show. Typical events are Created, Updated, Status Changed,
Member Assigned/Unassigned, and Objects Linked/Unlinked.

Deferred

The procedure runs sometime after the transaction is committed. If
checked, the trigger runs after the configured action is completed;
the trigger does not affect the operation on which the trigger is
configured. This type of trigger is typically used for
post-processing activities.

Validating

A validating trigger starts a procedure to validate data before the
current transaction is committed. The trigger sets up the procedure
call with an enclosing context, which contains the database
transaction.

If checked, the trigger runs just before completion of the
configured action. Then, if the trigger returns failure, the action on
which the trigger is configured rolls back and user receives errors
that are reported by the trigger. This type of trigger is typically
used for custom validations or any pre-processing activities.

Exclusive

If checked, the trigger procedure runs exclusively even if multiple
trigger binding match the action that you selected. For example, if
the trigger is not exclusive, whenever the user updates any
workflow task, any trigger binding that is configured on the event
"Project Updated" also runs. To prevent running multiple trigger
bindings, select this check box.

An exclusive trigger binding does not run with other procedures,
even if multiple bindings match. If multiple exclusive bindings
match, all the exclusive bindings run.

If this box is cleared, the binding is inclusive. Inclusive bindings
denote procedures that run with other procedures when the
selection criteria for more than one trigger matches. If any
matching procedure is exclusive, then only the exclusive matching
procedure runs.

Only the most specific exclusive bindings match. For example, if
you have three exclusive triggers, a global one, one on all projects,
and one on a particular project template. Then, if the event fired
matches all three, only the one for the particular project template
runs.

Procedure

The procedure that is bound to the trigger; that is, the procedure
to run when the trigger fires.
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Publishing advanced searches

To help users find objects efficiently, IBM Marketing Operations provides an
advanced search feature. After users enter criteria for a search, they can provide an
identifying name and save the search for future use. Administrators manage saved
searches.

When administrators use the advanced search feature and save a search, the
system provides an option to publish the search. Publishing a search makes it
available to all of the Marketing Operations users. Administrators can also review
all of the saved searches, and choose which ones to publish or unpublish.

For more information about searches, see the IBM Marketing Operations User’s
Guide.

Publishing or unpublishing saved searches

After a user saves the criteria for an advanced search, an administrator can publish
it to make it available to all Marketing Operations users. Alternatively, if a
previously published search is no longer widely needed, you can change it back to
a private search.

1. Select Settings > Marketing Operations Settings > Manage Published
Searches.

2. By default, the Manage Published Searches page lists only your own searches.
To work with a search created by another user, select that user in the Search by
User Name field.

3. To publish a search, select it in the Available Saved Search list, then click >>.
The search moves to the Publish Saved Search list.

4. To make a search private, select it in the Publish Saved Search list, then click
<<. The search moves to the Available Saved Search list.

5. Click Save Changes.

Viewing a list of locked objects

IBM Marketing Operations includes a tool for viewing a list of the objects that are
currently locked in the application.

1. To use the tool, enter the following URL into a browser window:

http://<IBM_EMM_Suite_hostname>:<port>/unica/jsp/main.jsp?
redirectURL=http://<MarketingOperations_hostname>:<port>/
plan/affiniumplan.jsp?cat=adminobjectlocklist

A login screen displays.

2. Enter the user name and password for a Marketing Operations
administrator-level account.

A page with the list of object locks displays.

The object lock page lists the current locks grouped by objects, grids, and grid
rows. The page displays information about each lock, including the ID and the
user who has the object locked.

Marketing Operations Performance

IBM Marketing Operations provides configuration properties that you can
configure to increase system performance. To access these configuration properties,
click Settings > Configuration > Marketing Operations.
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Maximum result size for lists

To help overcome some database query limitations, you can limit the resultset for
all system list pages to a specified value. Click umoConfiguration > database to
configure the commonDataAccessLayerMaxResultSetSize property.

Batch size for queries

For certain performance-sensitive queries, you can define a batch size for the
resultset. Only the specified number of records are returned at one time. Click
umoConfiguration > database to configure the commonDataAccessLayerFetchSize
property. The default setting is 0, or unlimited. A typical setting is 500.

Maximum item count for calendar pages

To manage performance issues when users review or export items in calendar
view, you can limit the number of objects (plans, programs, projects, and tasks)
that appear. Click umoConfiguration > listingPages to set the
maximumItemsToBeDisplayedInCalendar property. The default setting is 0, or
unlimited. The maximum value is 500.

If you limit calendar display items, users can use an advanced search to include
wanted items.

Configuring the markup feature

Marketing Operations provides markup tools for making comments on
attachments. When Marketing Operations users send approvals for review,
approvers can place their comments directly in the electronic file, where they can
be viewed by other users.

Marketing Operations provides two types of markup tools.

* Native Marketing Operations markup: The native markup option provides
various markup functions that can be applied to files in PDF, HTML, JPG, PNG,
GIF, and BMP format. Users can mark up whole websites if a URL is supplied.
The comments can then be saved in Marketing Operations. Native markup is the
default option. It does not require Acrobat to be installed on client computers.

* Adobe Acrobat markup: This markup tool requires the installation of Adobe
Acrobat on each client computer. Users can apply all Acrobat commenting
features, and then save the edited PDF document in Marketing Operations.

The markup option is a global setting. You cannot enable different markup options
for different groups of users.

Markup tool availability

By default, the native Marketing Operations markup tool is enabled. You can
change the type of markup tool available to users by changing the markup
configuration properties under Settings > Configuration > Marketing Operations
> umoConfiguration > markup.

Changing the markup tool after users start viewing and editing markups has
serious consequences.

¢ Switching from Acrobat markup to native markup means that users cannot view
or edit markups that were made in Acrobat.
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* Switching from native markup to Acrobat markup means that users cannot view
or edit markups that were made in native markup tool.

Note: For best results, avoid changing markup configuration after users start to
use the markup tool. Carefully consider the implications for users before you
change markup tool availability.

Enabling Adobe Acrobat markup

Users can chose Adobe markup for review. Enabling Adobe Acrobat markup

disables the native Marketing Operations markup for all users.

1. Click Settings > Configuration > Marketing Operations > umoConfiguration
> markup.

2. Click Edit Settings.

Set the markupServerType property to SOAP.

4. Set the markupServerURL property to the URL for the Marketing Operations host

server. Include the fully qualified host name and the port where the web
application server listens.

w

Use this path format, with your values substituted for <server> and <port>.
http://<server>:<port>/plan/services/collabService?wsd]
5. Set the useCustomMarkup property to True.

If you want Windows users to use the Marketing Operations custom Send
Comments button instead of the Adobe Send Receive Comments button, set
the useCustomMarkup property to False. Users must then configure Acrobat to
enable the Marketing Operations Comments toolbar. For more information
about reviewing PDFs, see the Marketing Operations User’s Guide.

6. Click Save.

7. Restart Marketing Operations for the change to take effect.

Installing and configuring Adobe on client computers
For users to use Adobe markup effectively, you install Adobe Acrobat on each
client computer that is used to access IBM Marketing Operations.

After each installation on a Microsoft Windows platform, you must copy the
customized UMO_Markup_Collaboration.js file from the
<MarketingOperations_Home>\tools directory to the client computer. Copy this file
to the Javascripts subdirectory of the directory where you installed Adobe
Acrobat. For example:

C:\Program files\Adobe\Acrobat 6.0\Acrobat\Javascripts\
UMO_Markup_Collaboration.js

If an sdkSOAPCollabSample.js file exists in this directory, delete it.

Note the following.

 If a user cannot view comments by other approvers, the
UMO_Markup_Collaboration.js file is likely to be missing or incorrect.

* If you run Acrobat before you copy this file, you must restart the computer for
the markup capability to be used.

In addition, users who use the Internet Explorer browser to access IBM Marketing
Operations must set Internet Explorer preferences to display PDFs in the browser.
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Enabling native Marketing Operations markup

You can enable native Marketing Operations markup for review. Enabling native
Marketing Operations markup disables Adobe Acrobat markup.

1. Click Settings > Configuration > Marketing Operations > umoConfiguration
> markup.

Click Edit Settings.

Set the markupServerType property to MCM.

Click Save.

Restart Marketing Operations for the change to take effect.

o s DN

Disabling markup

Instead of enabling native Marketing Operations markup or Adobe Acrobat
markup for review, you can disable markup. If you disable markup, users cannot
add comments to .pdf files.

1. Click Settings > Configuration > Marketing Operations > umoConfiguration
> markup.

Click Edit Settings.

Clear the markupServerType property value.

Click Save.

Restart Marketing Operations for the change to take effect.

Al A

Configuring system logs

To log configuration, debugging, and error informationMarketing Operations uses
the Apache log4j utility. To change the types of messages that this utility includes
in the system log, you change the value of the Tevel property in the
<MarketingOperations Home>/conf/plan_log4j.xml file.

You can set the logging level to FATAL, ERROR, WARN, INFO, or DEBUG to
capture an increasing number of messages. For example, to record the maximum
number of messages to help troubleshoot a problem, you scroll to the end of the
plan_log4j.xml file and change the level to DEBUG:
<root>

<level value="DEBUG"/>

<appender-ref ref="ASYNC_SYS_LOG"/>
</root>

When your investigation is complete, you change the level value back to the
default, WARN:
<root>

<level value="WARN"/>

<appender-ref ref="ASYNC_SYS LOG"/>
</root>

Tip: The plan_log4j.xml file is reloaded 60 seconds after it is updated, so a server
restart is not necessary after you edit this file.
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Chapter 2. IBM Marketing Operations interface customization

options

IBM Marketing Operations offers options for customizing the user interface. You
can customize or rebrand the Marketing Operations interface to match your
organization's needs.

You can customize the following menus and labels.

* Rename standard marketing object types to change the labels on pages and
menus.

¢ Create menus and rename them.

* Reorganize and rename menu items, and add menu items that link to URLs.

You also define the options on several lists in the user interface. For more
information, see Chapter 14, “Defining list options,” on page 165.

Renaming marketing object types

You can change the labels and other text strings that display in the user interface
for marketing object types. The standard Marketing Operations marketing object
types include plans, programs, projects, approvals, and assets. You can also add
custom marketing object types to meet the needs of your organization. See
Chapter 3, “Marketing object types,” on page 25.

To rename an object type, you edit one or more of the following files:

* <MarketingOperations Home>/messages/com/ibm/umo/ext/
UMOConfigurationMessages <defaultLocale>.properties (for a standard
marketing object type) or
UMOMktObjectConfigurationMessages_<defaultLocale>.properties (for a custom
marketing object type)

This file contains 1ist parameters and ui parameters.

— The Tist parameters define labels and text strings for the list page that
displays when users select the menu item for the object type. For example,
projectlist.columnList.PROJECT STATUS.header=Status.

— The ui parameters define labels and text strings for the pages that display
data for a single instance of that object type. For example,
projectsui.tabset.tab edit workflow.item addTask.display=Add Task Row.

* <MarketingOperations Home>/conf/<defaultLocale>/sysmodules.xml
See “About the sysmodules.xml file” on page 18.

* <MarketingOperations_Home>/conf/<defaultLocale>/sysmenu.xm]
See “About the sysmenu.xml file” on page 19.

For your changes to take effect in the Marketing Operations user interface, you
must restart the application server and synchronize menus with Marketing
Platform.

If your organization supports multiple locales, you can localize the labels that
display for the standard marketing object types. See “Localized object types” on
page 135.
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About the sysmodules.xml file

The <MarketingOperations_Home>/conf/<locale>/sysmodules.xml file defines the
labels that display in the user interface for standard marketing object types. This
file contains sections for module elements and item elements.

e The module elements define how the marketing object type displays on menus in
Marketing Operations.

¢ The item elements define singular and plural versions of the object type name
for other uses in Marketing Operations.

For each of the standard marketing object types, the sysmodules.xml file includes
one module element and two item elements. For example, the en_US/
sysmodules.xml file includes the following values for projects:
<module id="projects">
<display>Projects</display>
<description>Projects Module</description>
<helptip>Projects</helptip>
<link>uapprojectservlet?cat=projectlist</Tink>
<helpfile>plan.htm</helpfile>
</module>
<item id="project">Project</item>
<item id="projects">Projects</item>

To change the labels that display on menus and pages, one of the files that you
edit is the sysmodules.xml file for your default locale. For example, to change
"projects” to "promotions” throughout the user interface, you edit the value of the
<display> element for the module, and the values for both of the <item> elements
for projects.
<module id="projects">

<display>Promotions</display>

<description>Projects Module</description>

<helptip>Projects</helptip>

<link>uapprojectservlet?cat=projectlist</Tink>

<helpfile>plan.htm</helpfile>
</module>
<item id="project">Promotion</item>
<item id="projects">Promotions</item>

You also edit the sysmodules.xml file if you want to add a menu item that links to
a URL. See “To add a menu item that links to a URL” on page 22.

To apply changes you make in the sysmodules.xml file to the Marketing Operations
user interface, you must restart the server and synchronize menus with Marketing
Platform.

Note: The default locale for your organization is set during installation. To verify
this setting, click Settings > Configuration > Marketing Operations and review
the defaultLocale configuration property.

When you create a custom marketing object type, Marketing Operations
automatically adds a module element and the singular and plural item elements for
it to the sysmodules.xml file. For more information, see Chapter 3, “Marketing
object types,” on page 25.

Elements in the sysmodules.xml file
To define modules in the sysmodules.xml file, you use the following elements.
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module

The <module> element is the container element for the elements that define a
module. This element has the following attributes:

Attribute Description

id Unique name of the module.

The <module> element has no value. It can contain the following child elements:
<display>, <description>, and <link>.

display

The <display> element defines the name that Marketing Operations uses for this
module in the interface. This element has no attributes and no child elements. The
element value is the name you want to use.

description

The <description> element defines the description for this module. This element
has no attributes and no child elements. The element value is the description you
want to use.

link

The <link> element defines the page that displays when users click the menu item
for this module. This element has no attributes and no child elements. The element
value is the link.

About the sysmenu.xml file

The <MarketingOperations_Home>/conf/<locale>/sysmenu.xml file defines the
labels of menus and menu items, including the sequence of the menu items and
any separators.

User interface menus and menu items are defined by the elements in sysmenu.xml.
Initially, the menu items correspond to the values defined in the sysmodules.xm]
file for module elements. Every item in the sysmenu.xml file must have a
corresponding module element in the sysmodules.xml file.

To reorganize menu items in their menus, rename a menu that you created, or add
a menu item, one of the files that you edit is the sysmenu.xml file for your default
locale. To apply changes you make in the sysmenu.xml file to the Marketing
Operations user interface, you must restart the application server and synchronize
menus with Marketing Platform.

Elements in the sysmenu.xml file
You use the following elements to define menus and menu items in the
sysmenu.xml file.

menugroup
The <menugroup> element identifies a menu in the user interface, and contains

elements that define the label for the menu and the items that it offers. This
element has the following attribute:
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Attribute Description

id Unique identifier for the menu.

The <menugroup> element has no value. It can contain the following child elements:
<display> and <menuitem>.

display

The <display> element defines the label that Marketing Operations displays in the
user interface for this menu. This element has no attributes and no child elements.
The attribute value is the name that you want to use.

menuitem

The <menuitem> element defines an item on a menu. This element has the following

attributes:

Attribute Description

id Unique identifier for the module that corresponds to this menu item. A
corresponding module id value must be present in the sysmodules.xml
file.

type The type of the module that corresponds to this menu item. Optional.

The <menuitem> element has no value or child elements.

To include a horizontal line between two menu items, you add a <separator/>
element to sysmenu.xml between the <menuitem> elements.

To rename a marketing object type

1. Open the sysmodules.xml file.

2. Locate the <syscatalogitems> section of this file. For the <item> elements that
define the singular and plural names of the marketing object type you are
renaming, replace the values with your preferred terminology.

3. Locate the <module> section for the marketing object type you are renaming.
Change the value of the <display> element in that section to your preferred
terminology.

4. Save and close the sysmodules.xml file.

5. Open the UMOConfigurationMessages_<defaultlLocale>.properties file (for a
standard marketing object type) or the
UMOMktObjectConfigurationMessages_<defaultLocale>.properties file (for a
custom marketing object type).

For the marketing object type you want to rename, locate all list and ui
property values (after the = sign) that include the object type name.

6. Change the name values to your preferred terminology. Save and close the
file.

7. Open the sysmenu.xml file. The menu item names that this file defines
override the display names that are defined by sysmodules.xml.

8. Change the menu item name values to your preferred terminology. Save and
close the file.

9. Restart the Marketing Operations application server.
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10.

Click Settings > Marketing Operations Settings > Synchronize Menus.

Note: If menus do not display as expected after you complete this procedure,
use the configTool utility to import menu items manually. For information
about using this tool, see the IBM Marketing Operations Installation Guide. See
the section on configuring Marketing Operations before deployment, and the
step for registering Marketing Operations manually.

Customizing menus

You can configure the menus and menu options for Marketing Operations based
on the needs of your organization. Marketing Operations allows you to make any
of the following customizations:

¢ Create menus

* Reorganize items on menus

* Rename items on menus

* Rename a menu you created earlier
* Add menu items that link to URLs

You cannot rename the default menus (Operations, Analytics, etc.) although you
can rename items within those menus.

To create a menu

Before you can create a menu, the sysmodules.xml file must contain a module for
the menu and a module for each item you want to include on the menu.

1.
2.
3.

o

8.
9.
10.

Open the sysmodules.xml file.
Add a <module> element with a unique id value for the new menu.

Ensure that a <module> exists for each menu item you want to include on the
menu.

Make a note of the id value for each one.

Save and close the sysmodules.xml file.

Open the sysmenu.xml file.

To create the menu, add a <menugroup> element.

Enter the same id value for this element that you entered for the new menu
<module> element in the sysmodules.xml file.

To create menu items for the menu, add <menuitem> elements to that
<menugroup>.

Make sure that each <menuitem> element has an id value that is the same as
one of the sysmodules.xml file <module> elements that you identified in step
3.

Save and close the sysmenu.xml file.
Restart the Marketing Operations server.
Click Settings > Marketing Operations Settings > Synchronize Menus.

Reorganizing items on menus

You can reorganize items on menus. You can move items from one menu to
another or change the order of items on a menu.
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You reorganize items on menus by changing the location of the <menuitem>
elements in the sysmenu.xml file. When you are through, click Settings >
Marketing Operations Settings > Synchronize Menus.

To rename a menu or an item on a menu
1. Open the sysmenu.xml file.

2. Find the <menugroup> element for the menu you want to rename or the
<menuitem> element for the menu item you want to rename.

3. Do one of the following options:

a. If the element has a <display> child element, change the value of the
<display> element to the text you want to display.

b. If the element does not have a <display> child element, create a <display>
child element whose value is the text you want to display.

4. Save and close the sysmenu.xm] file.
5. Restart the Marketing Operations application server.
6. Click Settings > Marketing Operations Settings > Synchronize Menus.

To add a menu item that links to a URL

1. Open the sysmodules.xml file.
2. Create a module.

The value of the <link> element must be the URL to which you want to link.
3. Make a note of the values for the id and type attributes.
You must enter them in the sysmodules.xml file in a later step.
Save and close the sysmodules.xml file.
Open the sysmenu.xml file.
Find the <menugroup> for the menu to which you want to add the link.
Add a <menuitem> element that references the module you created earlier.
Save and close the sysmenu.xml file.

Restart the Marketing Operations server.
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10. Click Settings > Marketing Operations Settings > Synchronize Menus.

Synchronizing menus

Anytime you make a change to the menus in Marketing Operations, you must
synchronize the menus in order for your changes to display.

Note: Creating a marketing object type counts as a change to the menus.
Marketing Operations modifies the sysmodules.xml file and the sysmenu.xml file
automatically, but you must manually synchronize the menus.

To synchronize the menus, click Settings > Marketing Operations Settings >
Synchronize Menus.

Multiple locale support

For organizations with Marketing Operations users in multiple locales, you can
translate the labels and text strings in the user interface for each locale.

The supportedLocales and defaultLocale configuration properties, found under
Settings > Configuration > Marketing Operations, identify the locales for your
organization. These properties are set during installation.
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You can localize the following objects in Marketing Operations:

* Standard marketing object types and custom marketing object types. See
“Localized object types” on page 135.

* Template properties. See “Multi-locale support for templates” on page 136.
¢ Form attributes. See “Localizing forms” on page 138.

* Metrics. See “Localizing metrics” on page 140.

* Alerts. See “To customize an alert notification message” on page 159.

* Lists, including user roles for project templates. See “Localizing lists” on page
141.

Note: Changes to the <MarketingOperations_Home>/messages/com/ibm/umo/core/
UMOMessages_<locale>.properties files to localize system warning and error
messages are not supported. System upgrades and other processes overwrite these
files.
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Chapter 3. Marketing object types

Marketing objects are the work products that a team develops and reuses in the
course of marketing activities. In addition to a set of standard marketing object
types that is supplied with IBM Marketing Operations, you can create custom
marketing object types.

Standard marketing object types

IBM Marketing Operations provides a standard set of marketing object types that
represent work products that most organizations use to plan and manage
marketing goals:

* Plans

¢ Programs
* Projects
¢ Assets

These standard marketing object types are added when optional features are
enabled for Marketing Operations:

* Invoices (Financial Management module)

* Offers (systems with Marketing Operations and Campaign are integrated and
offer integration enabled)

Custom marketing object types

At your organization, users may need to track other types of marketing objects.
Marketing objects can include physical items, such as a letter, credit card, or
banner ad. Marketing objects can also represent business components, such as a
credit card offer, target segment definition, or rewards program definition. You can
define a custom marketing object type for each physical item or business
component you want to manage and track in Marketing Operations. Given the
examples that are listed above, you create these custom marketing object types.
¢ Letter

* Credit card

e Banner ad

* Credit card offer

* Target segment definition

¢ Rewards program definition

After you add a custom marketing object type, you create one or more templates
for it. For example, you can create separate letter templates for different kinds of
form letters. Each template can then be used multiple times to create different
instances of that type of letter.

Components of marketing object types

The following diagram shows the internal representation of marketing object types
in IBM Marketing Operations, and how the components relate to one another.
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Typically, object instances move through a series of states or workflow statuses,
such as Not Started, In Progress, and Completed. A single XML file defines the
possible states for all marketing object types, both standard and custom. To specify
the states that users can select for a marketing object type, and the transitions that
are allowed between states, you update that marketing object type.

Defining a custom marketing object type

To define a new marketing object type for your organization, you complete several

tasks.

1. If the new marketing object type requires new states, define the new states in
the global states file. See “The global states file” on page 27 for details.

2. If you defined new states, restart the web server to make the new states
available.

3. Add the custom marketing object type. You specify the states that are valid,
and the transitions between states, when you add the marketing object type.
See “Custom marketing object types” on page 28 for details.

4. Restart the web application server to make the new marketing object type
available.

5. Create a template for the marketing object type. See “Marketing object
templates” on page 31 for details.

6. Users create marketing object instances from the marketing object template. See

the IBM Marketing Operations User's Guide for details.

States for marketing objects

Every marketing object has a state that indicates its status. The state changes as the
marketing object moves through its lifecycle.

The following states are available by default:
* Not Started

* In Progress

* On Hold
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e Cancelled
* Completed

You can create additional states by editing the global states file.

When you create a marketing object type, you specify the possible states for that
type from the global list of states.

The global states file
The global states file lists all possible states for marketing objects in your
installation. The globalstates.xml file is in the MarketingOperations_Home\conf\
locale folder.

You define states in this file with the following XML tags.
Table 10. XML tags for global states

Tag Description
id A unique identifier for the state. The id value cannot contain spaces.
displayName The label to display for objects when they are in this state. For

example, “In Progress”.

icon The visual indicator that displays next to the displayName to represent
this state. Referenced image files must be placed in the webapp/images
directory of the WAR file. Images that are 20x20 pixels in size and in
GIF format provide the best results. The system automatically resizes
images of other sizes to 20x20 pixels.

frozen A flag that indicates whether the object can be edited in this state:

 false: users can edit the object when it is in this state.

* true: users cannot edit the object when it is in this state.

An example entry for the IN_PROGRESS state follows:

<state id="IN_PROGRESS">
<displayName>In Progress</displayName>
<icon>status_onschedule.gif</icon>
<frozen>false</frozen>

</state>

Important: To update the global states file used by your Marketing Operations
instance, you must restart your web server.

State transitions

When users work with marketing object instances, they can change the status of an
individual instance while they edit it. They can also change the status of multiple
selected instances on the list page for that object type. Users choose from a list of
possible transitions: the values that are available depend on the status of the
instance and on the state transitions defined for the marketing object type.

By default, the following transitions are defined.

Transition From Status To Status
Start Not Started In Progress
Cancel Not Started Cancelled
Continue On Hold In Progress
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Transition From Status To Status

Cancel In Progress Cancelled

Pause In Progress On Hold

Finish Not Started or In Progress Completed

Restart Cancelled Not Started or In Progress

Marketing Object States and Transitions

On Hold
Continue

Pause

Finish
Not Started Completed
B In Progress R —
Start Finish
Cancel Cancel
Restart
Cancelled

Restart

For example, if a marketing object instance is In Progress, a user can make these
choices.

* Pause it: change its status to On Hold
* Finish it: change its status to Completed
* Cancel it: change its status to Cancelled

You add or remove transitions when you create a marketing object type.

Custom marketing object types

You add a marketing object type to IBM Marketing Operations before you create
marketing object templates, and before users create instances of that type.

Note: IBM Marketing Operations does not offer a user interface for updating
marketing object types after you add them. Before you begin, determine the state
transitions that the marketing object type must offer and collect the information
that you need.

Adding a marketing object type
You add a custom marketing object type in Marketing Operations.
1. Select Settings > Marketing Operations Settings.

2. In the Other Options section, click Marketing Object Type Settings. The
Marketing Object Type Settings page opens.

3. Click Add Marketing Object Type. The Add Marketing Object Type page
opens.

4. Specify the details for the object type. For descriptions of the fields on this
page, see “The Add Marketing Object Type page” on page 29.
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5. Click Save Changes to add the new marketing object type When you save the
marketing object type, Marketing Operations creates XML definition files and
properties files with its specifications.

6. If your organization supports multiple locales, translate the labels and text
strings that display in the user interface into the language of each locale. For
information, see “Localized object types” on page 135.

Important: To make the new marketing object type available, restart the web

application server.

The Add Marketing Object Type page

On this page, you define the internal and display names for a marketing object
type, how users navigate to instances, and valid states and state transitions.

Table 11. Fields on the Add Marketing Object Type page

Field

Description

Marketing Object
Type Module
Name

The internal name of this marketing object type. The name can include
only English-language alphanumeric characters and underscores. An
all-lowercase version of this name is used in the names of the XML
definition files, and in the parameters in the properties files, for this
marketing object type.

Marketing Object
Type Display
Name

The label to use for the marketing object type in menus and listings.

Marketing Object
Type Module
Description

A brief description of this marketing object type.

Marketing Object
Type Module
Help Tip

Reserved for future use.

Marketing Object
Name (Singular)

The label to use in links and titles in the Marketing Operations user
interface when a singular name is needed (for example, "Add
Creative").

Marketing Object
Name (Plural)

The label to use in links and titles in the Marketing Operations
interface when a plural name is needed (for example, "All Creatives").

Marketing Object
Type Menu
Settings

To add a navigational menu to access a list page for this marketing
object type, select Create new menu group with display name and
supply the menu name.

To add a navigational option to an existing menu to access the list page
for this marketing object type, select Add in existing menu group and
the menu.

Initial State

Specify the state to assign to all newly created instances of this
marketing object type.

Transitions The label for a transition from one marketing object state to another.

Names Note: This name is only visible on this screen; it does not display to
users when they work with marketing objects of this type.

From The first state in this transition; the state the marketing object instance
is moving from. Select a state that is defined in the global states file.

To The second state in this transition; the state the marketing object

instance is moving to. Select a state that is defined in the global states
file.
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Marketing object type definition files

When you create a marketing object type, IBM Marketing Operations updates
database tables and creates the following XML files to store definitions for that
marketing object type.

* mo_name_map.xml, which defines the standard attributes to show on the
Summary tab for the marketing object. You can also change the labels of these
attributes.

* mo_name_state.xml, which contains the metadata for the transitions that are
defined between states for the object. The metadata for every marketing object
state that is defined on your system is stored in the globalstates.xml file. If you
add any new states, you must define them in that file.

Where name is a lowercase version of the name you specified in the Marketing
Object Type Module Name field when you created the marketing object type.

The marketing object definition files are stored in the MarketingOperations_Home\
conf\locale directory.

Note: In versions before version 8.6.0, the system created two extra files for
marketing object types: mo_name_1ist.xml and mo_name_ui.xml. These files are no
longer created; however, the MarketingOperations_Home\conf\backupUiListConfig
directory retains files that were created before the upgrade to version 8.6 for
reference.

Important: Do not remove any of the marketing object definition files. If you do
so, you cannot start your web server or use IBM Marketing Operations.

Marketing object type properties files

A marketing object type properties file defines the user interface labels and strings
for the object type.

For the first custom marketing object type that you create, Marketing Operations
creates a properties file for each locale. These properties files are the
MarketingOperations_Home/messages/com/ibm/umo/ext/
UMOMktObjectConfigurationMessages locale.properties files.

Each time that you add another custom marketing object type, the system adds a
set of parameters for it to these properties files. The new parameters begin with
name_ui and name_l1ist, wherename is a lowercase version of the name you
specified in the Marketing Object Type Module Name field when you created the
marketing object type.

To change user interface labels and strings for a marketing object type, you edit the
properties file for your default locale. For more information, see “Renaming
marketing object types” on page 17.

To localize user interface labels and strings for a marketing object type, you edit
the properties file for each supported locale. For more information, see “Localized
object types” on page 135.

Marketing object type changes

If you want to change a marketing object type after you create it, you must modify
the marketing object type definition files and properties files.
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If you want to change how the marketing object type displays in menus, you must
modify the corresponding entries in the \conf\locale\sysmenu.xml file under your
IBM Marketing Operations installation directory. For more information, see
Chapter 2, “IBM Marketing Operations interface customization options,” on page
17 and “Multiple locale support” on page 22.

Marketing object templates

After you define a marketing object type, you create at least one marketing object
template for that type. Users cannot create instances of that marketing object type
until you create a template.

Creating a marketing object template
You create marketing object templates in Marketing Operations.
1. Select Settings > Marketing Operations Settings.
2. In the Other Options section, click Template Configuration.
3. Click Templates.

The Templates page includes a section for each of the standard and custom
marketing object types in your system. For example, if you configure a custom
marketing object type named "Creatives", the page includes a section called
Creatives Templates.

4. To create a template for a marketing object type, click Add Template in that
section of the page.

5. On the Add Template page, supply the properties for the new template. For
more information, see “Building and managing templates” on page 52.

6. Click Save Changes to add the new template.

Associations between marketing object types

You can associate one marketing object type with a project or with another
marketing object.

For example, your organization has a type of project that always includes a
brochure. You set up a custom marketing object type for the brochures, and then
configure the project template to prompt users for one or more brochures when
they create projects. As a result, when a user works with the project and clicks a
Select control, a list of brochures displays. The list can contain all brochure
instances in the system, or only brochures that are created from a specific brochure
template.

You can also configure templates to:

* Include standard or custom attributes that are defined in one template when
users create a project or other object instance from another template. You can
include an attribute only if you also associate the marketing object types with
each other.

* Create an instance for a specified marketing object automatically when users
create another type of marketing object. For example, create a brochure
automatically when users create a certain type of project. This feature is not
available if you are associating the marketing object type with another marketing
object.

To configure a template to include data for another marketing object type, you
create a form and add attributes to it.
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* To associate one type of marketing object with another, you add an attribute
with an attribute type of Single Select Object Reference or Multi Select Object
Reference to a form. You then add the form to a template.

* To include an attribute that is defined in one template in another type of object
instance, you add an Object Attribute Field Reference attribute to the same form.
To include an attribute, you must use a Single Select Object Reference attribute
to associate the marketing objects.

For more information about forms, see Chapter 8, “Creating and managing forms,”

on page 89. For more information about attributes, see Chapter 9, “Using attributes
on forms,” on page 109.
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Chapter 4. Marketing Operations reports

IBM Marketing Operations provides a set of default reports and dashboard report
components. The Marketing Operations reports package provides extra reports and
dashboard report components, which are created in IBM Cognos®, a separate
business intelligence application.

¢ For Marketing Operations users, there are two ways to access reports.

— To report information for a single object instance, such as an individual
project or marketing object, click the Analysis tab for that item.

— To produce a Cognos report that includes data for more than one object, select
Analytics > Operational Analytics.

The reports administrator can modify these reports, create new ones, add
custom attributes, set up filters, and so on.

* For Marketing Operations administrators, reports that help you monitor different
activities are available. For more information, see “Reports for Marketing
Operations administrators” on page 40.

For information about installing the Marketing Operations reports package, see the
IBM EMM Reports Installation and Configuration Guide. For information about
creating and managing dashboards, see the IBM EMM Marketing Platform
Administrator’s Guide.

Marketing Operations report and folder names in Cognos

Cognos Connection presents reports in a directory structure, the top level of which
is named Public Folders.

When the IBM Marketing Operations reports package is installed in Cognos,
Public Folders contains the following subfolders for Marketing Operations.

¢ Affinium Plan, which contains the multiple-object reports that are listed on the
Analytics Home page in IBM Marketing Operations. If you create new
mutiple-object reports in Report Studio, save them to this folder. If necessary,
you can create subfolders within this folder to organize the reports into a
hierarchy.

e Affinium Plan - Object Specific Reports, which contains the single-object
reports that are listed on the Analysis tabs of individual IBM Marketing
Operations object instances. This folder contains subfolders for plans, programs,
projects, and teams. If you create new single-object reports, you save them to the
appropriate subfolder.

Do not rename the folders. If you do change the folder names, note the following
requirements.

* Edit the reportsAnalysisSectionHome and reportsAnalysisTabHome properties
under Settings > Configuration > Marketing Operations > umoConfiguration
> reports so that they match the names of the folders.

* Do not use special characters (such as quotation marks or ‘<’) in the folder
names. Use only alphanumeric characters, and the space and hyphen (’-)
characters if you rename the default report folders.

* If you rename the Affinium Plan - Object Specific Reports folder, you must
edit the Project Budget Summary by Quarter report in Report Studio. This
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report contains a URL that links to the Detailed Expense Breakout report, and it
is hardcoded to the report folder name. If the folder name changes, you must
edit the links to refer to the new folder name.

* Do not rename the subfolders in the Affinium Plan - Object Specific Reports
folder.

IBM Marketing Operations reports and Cognos

In Cognos, you can create reports that are based on the IBM Marketing Operations
data model and you can edit the reports in the Marketing Operations reporting
pack.

Common customization tasks include the following.
* Adding custom attributes and metrics to reports
* Creating filters for reports

* Adding hyperlinks from a report column to the related IBM Marketing
Operations object

Before you create or customize reports, update the IBM Marketing Operations data
model in Cognos to include any new attributes or metrics you want to use in

reports.

Save new reports in the appropriate folder in Cognos.

Data model updates in Cognos

Whenever there are changes to the Marketing Operations system or custom tables,
ensure that the Marketing Operations data model in Cognos is updated to reflect
those changes.

For example, if you add custom attributes or metrics, you must update the data
model. Otherwise, you cannot use the new attributes or metrics in Cognos reports.

Updating the IBM Marketing Operations data model
You use Cognos Framework Manager to update the Marketing Operations data
model.
1. Identify the custom attributes that you want to include in reports and identify
the tables (including lookup tables) that are needed for those attributes.
2. Using Import View in Cognos Framework Manager, import the metadata for
the attributes.

3. Using Model View in Cognos Framework Manager, define the appropriate
relationship between the custom attributes and objects to which they belong.
(For example, relate "Project Custom Attributes" to "Project".) Define
appropriate relationships to lookup tables.

4. Using Business View in Cognos Framework Manager, define query items and
aggregate them into Query Subjects.

5. Republish the data model.

The Query Subjects for the custom attributes and metrics are now available to
report writers.
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Example Query Subject for a custom metric

You can define a single Query Subject for all of the metrics that are associated with
an object type.

This example Query Subject is for metrics that are associated with projects.

Select

UAP_PROJECTS.PROJECT_ID,
.METRIC_VALUEL as TotalRevenue,
.METRIC_VALUE1 as ResponseRateActual,
.METRIC_VALUEZ as ResponseRateTarget,
.METRIC_VALUE1l as TotallLeadsGeneratedActual,
.METRIC_VALUE2 as TotallLeadsGeneratedTarget,
.METRIC_VALUEL as TotalCostPassed

o0 0 oToTow

From
UAP_PROJECTS
LEFT JOIN
(select PROJECT_ID, METRIC_VALUEL from UAP_PROJ_METRICS
where UAP_PROJ_METRICS.METRIC_ID = 'TotalRevenue') as a
ON a.PROJECT_ID = UAP_PROJECTS.PROJECT_ID
LEFT JOIN
(select PROJECT_ID, METRIC_VALUE1, METRIC_VALUE2 from UAP_PROJ_METRICS
where UAP_PROJ_METRICS.METRIC_ID = 'ProjectResponseRate') as b
ON b.PROJECT_ID = UAP_PROJECTS.PROJECT_ID
LEFT JOIN
(select PROJECT_ID, METRIC_VALUE1, METRIC_VALUE2 from UAP_PROJ_METRICS
where UAP_PROJ_METRICS.METRIC ID = 'NumberOflLeadsGeneratedPassed') as c
ON c.PROJECT_ID = UAP_PROJECTS.PROJECT_ID
LEFT JOIN
(select PROJECT_ID, METRIC_VALUE1l from UAP_PROJ_METRICS
where UAP_PROJ_METRICS.METRIC_ID = 'TotalCostPassed') as d
ON d.PROJECT_ID = UAP_PROJECTS.PROJECT_ID

Filters in Cognos reports

As part of your design for a Cognos report, you can provide options to filter report
results, rather than selecting all the data in the application. Using Cognos Report
Studio, you can create various filters.

IBM Marketing Operations users frequently want filters that do the following.
* Filter by the name or code of an object

* Filter by when an object is active

* Filter by the status, type, or both for an object

Make filter prompts optional, rather than required. Optional filters are simpler to
use when the report is run.

Filters for object names or codes

You can include a Select & Search prompt to enable users to filter a report that is
based on an object name or object code. The IBM Marketing Operations data items
use the naming scheme [PlanBV].[Object].[item]. (For example, the data item for
project IDs is [PlanBV].[Project].[ProjectID].)

When you create the Select & Search prompt, you can specify one type of value to
display to the user and another to use to search the database. For example, the
following prompt control configuration prompts users for the project name or
code, but searches by using project IDs. This configuration generally results in a
faster search.
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* Values to use: [PlanBV].[Project].[Project ID]
* Values to display: [PlanBV].[Project].[Project Name (Code)]

Filters for dates

You can create a date filter in Cognos that returns any object that is active during a
certain date range, exactly like Advanced Search in IBM Marketing Operations. To
do so, use a date prompt with the range option enabled and create a filter that
includes both the start date and the end date. This filter returns objects that meet
any of the following criteria.

e Start within the active date range
* End within the active date range
* Start before the active date range AND end after the active date range

The following filter searches for projects active during the date range that is
entered in the date prompt named Target_Date_Prompt.

[P1anBV].[Project].[Project Start Date] in_range ?Target Date Prompt? OR
[P1anBV].[Project].[Project End Date] in_range ?Target Date Prompt? OR
([P1anBV].[Project].[Project Start Date] <= ?Target_Date Prompt? AND
[P1anBV].[Project].[Project End Date] >= ?Target Date_Prompt?)

Filters for object status and type

Because there is a small, fixed set of statuses and types, use a simple multi-select
control for filtering on status or type.

To prompt users for the status or type of an object (or both), do the following.

* To prompt for status, use a multi-select control that uses the OBJECT Status
Query Subject.

* To prompt for type, use a multi-select control that uses the OBJECT Template
Query Subject.

Hyperlinks in Cognos reports

You can create hyperlinks in Cognos reports so that users can open a referenced
object in IBM Marketing Operations from within the report.

For example, if the report includes a list of projects that you hyperlinked, users
who click a project name in the report open the Summary tab for that project.
Hyperlinks also work in reports that are emailed to users. Users who click the
links may be asked to log in to Marketing Operations.

You can create hyperlinks for the following objects.
* plans

* programs

* projects

* project requests

* standalone approvals

* work and approval tasks

* invoices
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The IBM Marketing Operations reports package includes a URL query item for
each object for which you can create a hyperlink. For example, the URL query item
for plans is named Plan URL. The URL query item for an object is listed in the
query subject for the object.

In Cognos Report Studio, use the appropriate URL query item to define the URL
source for the hyperlinks.

Example custom report: Project Performance Summary (Custom)

The IBM Marketing Operations reports package provides two versions of the
Project Performance Summary. The Project Performance Summary uses only
default attributes. The Project Performance Summary (Custom) contains custom
attributes and metrics.

A list of the changes that were made to the Marketing Operations data model and
to the report in Cognos to produce the Project Performance Summary (Custom)
follows.

Custom attributes and metrics identified

The following custom attributes and metrics were needed to produce the Project
Performance Summary (Custom).

Attribute Column Lookup table
Initiative dyn_projectatts.init_type_id lkup_initiative
Business unit dyn_projectatts.business_unit_id lkup_business_unit

Product Family dyn_projectatts.prod_family_id lkup_prod_family

Segment dyn_projectatts.segment_id lkup_segments

The following are the custom metrics that were needed for the report.
» Total Revenue: metricid = 'TotalRevenue' (actual)
* Response Rate: metricid = 'ResponseRate' (actual)

» Total Leads Generated: metricid = 'NumberOfLeadsGeneratedPassed' (actual,
target)

* ROI: metricid = 'ROI' (actual)
Metadata associated with the custom attributes

The following columns in the dyn_projectatts table were imported to support the
custom attributes.

e init_type_id
* segment_id
e business_unit_id

* prod_family_id

The following lookup tables were imported to support the custom attributes.
¢ lkp_initiative

¢ lkup_segments

¢ lkup_business_unit

* lkup_prod_family
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Relationships and Queries defined in Model View

In Model View in Cognos Framework Manager, relationships were defined as
shown here.
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The Query Subject definition for Project was updated with query items for the
custom attributes, as shown here.
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Query Items added in Business View

The following query items were added in the Business View in Cognos Framework

Manager.
Column Typel/extra info Query item
Initiative String; group-by Project Custom Attributes.Initiative
column
Business Unit String Project Custom Attributes.Business Unit
Segment String Project Custom Attributes.Segment
Product Family String Project Custom Attributes.Product Family
Total Revenue Currency Project Performance Summary Metrics.Total
Revenue
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Column Type/extra info Query item

Response Rate (Actual) | Percent Project Performance Summary
Metrics.Response Rate (Actual)

Response Rate (Target) |Percent Project Performance Summary
Metrics.Response Rate (Target)

Response Rate Variance |Percent, ResponseRate Actual — ResponseRate

Calculation Target

Total Leads Generated Number Project Performance Summary Metrics.

(Actual) Total Leads Generated (Actual)

Total Leads Generated Number Project Performance Summary Metrics.

(Target) Total Leads Generated (Target)

Total Leads Generated Number, Total Leads Generated (Actual) — Total

Variance Calculation Leads Generated (Target)

ROI

Percent, Sort
Column,
Calculation

Project Performance Summary Custom
Metrics].[Total Revenue]-[Project
Budget].[Actual Total])/[Project
Budget].[Actual Total]

Columns added and deleted from the report

In Cognos Report Studio, all the columns were removed from the report except for
Project Name (Code), Project Start Date, and Project End Date.

The following columns were added to the report.

e Initiative

* Business Unit
* Segment

¢ Product Family
* Total Revenue

* Response Rate (Actual)

* Response Rate (Target)

* Response Rate Variance

» Total Leads Generated (Actual)
 Total Leads Generated (Target)

» Total Leads Generated Variance

* ROI

Prompts created

The following two prompts were created.

Prompt

Prompt type

Query Subject

Initiative

Search & Select

Project Custom Attributes.Initiative

Business unit

Search & Select

Unit

Project Custom Attributes.Business
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Reports for Marketing Operations administrators

Reports are available to help Marketing Operations administrators monitor
different user activities.

Individual project and request owners can view out of office team members on
the People tab for their projects. As an administrator, you can track all users
with the out of office parameter set. See “Producing the Out of Office Users and
Delegation Summary.”

Your organization can require users to provide a reason when they respond to
an approval with Deny. You can analyze the reasons that are selected for denials
over time, or for a specific project or stand-alone approval. See “Producing a
Deny Reason Analysis Report.”

Producing the Out of Office Users and Delegation Summary

Administrators can produce reports to track who is out of the office, and who the
delegates are.

1.

6.

Select Settings > Marketing Operations Settings > Out of Office Users and
Delegation Summary.

In the list of Projects/Requests, click to select None, All, or a listed project or
request. To select several projects and requests, use Shift+click or Ctrl+click.

In the list of Approvals, click to select None, All, or one or more of the listed
approvals.

In the list of Users, click to select All or one or more of the listed user names.

Click Search. For each selected project, request, and approval, a list of the
project team members, request recipients, or approvers who are out of the
office displays. The specified delegate and delegation start date also display.

To save the report in a spreadsheet, click Export.

For more information about how project owners and participants use out of office
settings, see the IBM Marketing Operations User’s Guide.

Producing a Deny Reason Analysis Report

Administrators can review a list of approvals, with the total number of denials and
the percentage for each selected reason for denying approval.

Different reports are available for workflow approvals and stand-alone approvals.
You use similar procedures to produce these reports.

1.
2.
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Click Analytics > Operational Analytics.

To produce a report for workflow approvals, click Deny Reason Analysis
Report for Workflow Approvals.

To produce a report for stand-alone approvals, click Deny Reason Analysis
Report for Standalone Approvals.

For a workflow approval, select the project template or All Templates.

You can enter the name of a specific project for a workflow approval, or enter
the name of a specific approval for a stand-alone approval.

You can supply start and end dates. The report includes projects with an end
date within this date range, or stand-alone approvals with an approval due
date in this range.

To run the report for all dates, delete the default start and end date values.



Chapter 5. Introducing templates

A template for a marketing object type, such as a plan, program, or project, defines
the information that your organization wants to capture about the object. Then,
you use templates to create object instances. If you have the Financial Management
module installed, an invoice template defines the information that your
organization wants to capture in invoices.

After you install IBM Marketing Operations you can use the example marketing
object type and invoice templates that are provided by IBM to get started. The
example templates give you an opportunity to see what templates are and how
Marketing Operations uses them. After you understand templates, you can
customize the example templates or create your own templates.

When to create another template

You can add templates at any time. Design new templates when you must capture
new information about a marketing object type.

You design and implement templates to provide an appropriate framework for
each type of marketing object. Generally, you create a new template only when the
information that you want to capture about a marketing object type differs from
the information the existing templates collect. For example, in one type of project
you want to capture specific metrics, provide a specific workflow, and supply
specific reference materials as attachments. For another type of project, one or all
of these requirements are completely different. In this case, use a different template
for each project.

You can also choose to use different project templates for variations of a marketing
program. For example, you might have the following templates:

* A project for a routine monthly direct mailing.

* A project template for a targeted direct marketing program around a new
product launch.

* A project to organize your organization's booth at a tradeshow.
Each of these project types can have its own project template.

Note: The exceptions to this method are plans, invoices, and assets: your
organization can set up only one template each of these marketing object types.

Decide on a set of templates

Design one template for each marketing object type.

Examples of how an organization can create a set of templates to meet business
needs follow.

Your organization needs to collect information about projects that create or modify

marketing collateral, so you create a project template called Marketing Collateral.
Whenever someone in your organization creates a project that involves marketing
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collateral, they select the Marketing Collateral template and create the project from
that template. For more information about creating a project, see the IBM Marketing
Operations User’s Guide.

Your organization also develops and runs new direct marketing campaigns. To
collect the information that is needed for those projects, you create another
template that is called Database Marketing Campaign. Whenever someone in your
organization creates a project for a particular database marketing campaign, they
select the Database Marketing Campaign template. Then, they create the project
from that template.

You can have as many templates as you have types of marketing projects or types
of marketing programs.

Example templates

IBM Marketing Operations provides a few example templates. You can use the
example templates to start creating marketing objects. Then, you can modify the
example templates and create custom templates for your organization.

Marketing Operations provides a few program and project templates. Marketing
Operations also provides one default template for a plan, an invoice, and an asset;
you can edit these templates to suit your needs, but you cannot create new
templates for these object types. The examples are located in the following file
under your IBM Marketing Operations installation.

\tools\admin\sample_templates\sampleTemplates<database>.zip

where <database> is your database. For example, if you are using an Oracle
database, you should import sampleTemplatesOracle.zip.

List of example templates

IBM Marketing Operations comes with several example templates.

The following example templates are for programs.

* Database Marketing contains basic information about programs that develop and
implement direct marketing campaigns.

¢ Product Launch contains basic information about programs that develop and
carry out new product launch campaigns.

The following example templates are for projects.

* Database Marketing Campaign contains basic information about projects that
develop and complete direct marketing campaigns.

* Tradeshow contains basic information about projects that plan tradeshows.

* Marketing Collateral contains basic information about projects that develop
marketing collateral.

¢ IBM Campaign, which if IBM Marketing Operations-Campaign integration is
enabled, contains information about projects that are linked with campaigns in
IBM Campaign.

For details on importing the example templates, see “To import template
metadata” on page 178.
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Template components

Templates include default data, and different components that you create and
manage. Template components are modular, reusable structures that help you meet
the needs of the users who create instances of different types of marketing objects.

To work with templates and template components, click Settings > Marketing
Operations Settings > Template Configuration to open the Template
Configuration page.

Fields

A field is a data entry for a piece of data. For example, fields can record the phone
number of the marketing manager, or the data type of an attachment. In Marketing
Operations, you use attributes to define the fields (or other controls) that display in
the user interface.

Fields can be standard or custom. For more information, see Chapter 9, “Using
attributes on forms,” on page 109.

Shared attributes

Shared attributes are specialized fields. Each attribute has a specific format for
collecting data, such as Yes or No, Single-Select from a predefined list or from a
database lookup table. For more information, see “About the attribute types” on
page 116. After you define shared attributes, you can import them into different
forms.

To create an attribute, on the Template Configuration page click Shared Attributes.
For more information, see Chapter 9, “Using attributes on forms,” on page 109.

Forms

A form organizes groups of fields for collecting data. After you define the standard
and custom fields that you want in a template, you use a form to layout the fields.

You can then add the form to the Summary tab of a template. For some types of
templates, you can add the form to the template as a custom tab. You add custom
forms to templates on the template Tabs tab.

In marketing object templates, each tab contains one or more forms. You can use a
form across marketing object templates; for example, in both project and program
templates.

To create a form, you create the attributes that collect data and combine them into
a form definition: on the Template Configuration page click Forms. For more
information, see Chapter 8, “Creating and managing forms,” on page 89.

Rules

A set of verification functions that can be applied to a form automatically to assure

that entered data is valid. For example, you can add rules to automatically approve
budget line items or send them for approval.
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You use an XML editor to create a rules file, then add it to Marketing Operations:
on the Template Configuration page click Rules. For more information, see “Grid
validation” on page 196.

Metrics

Metrics measure the performance of the object. Metrics are user-entered or
computed numbers. Typical financial metrics include cost and revenue, while
performance metrics can track the number of contacts and the number of responses
in a particular marketing campaign.

Metrics are assigned to metrics templates, which you can associate with a plan,
program, or project template. If you associate a metrics template with an object
template, instances of that object include the Tracking tab.

You can configure metrics in the following ways.

* Set up metrics that calculate based on other metric values. For example, metrics
can calculate that the Profit of a campaign is the Revenue minus the Cost.

* Group metrics.
* Define both the metrics and their groups.
* Roll up metrics from projects to programs, and from programs to plans.

To create and edit metrics and metrics templates, on the Template Configuration
page click Metrics. For more information about metrics, see Chapter 10, “Working
with metrics,” on page 129.

Workflow

Stages, tasks, milestones, personnel, dependencies, and other data that organize
and schedule the work that is needed to complete a project. Workflow is used in
project templates only.

To create or edit a workflow template, you define a workflow on the Workflow tab
of a project template or in any project instance. You can then save that work as a
separate workflow template. A workflow template can then be imported into the
Workflow tab of any project template or project instance to replace any previously
supplied values.

To disable, enable, or delete workflow templates, or to export them to or import
them from another Marketing Operations instance, on the Template Configuration
page click Workflow. For more information, see “Project template Workflow tab”
on page 77.

Data Mapping

If IBM Campaign and Marketing Operations integration is enabled, a data
mapping file establishes how the metrics for tracking and roll-up established in
each system correspond.

You use an XML editor to create a data mapping file, then add it to Marketing

Operations by clicking Data Mapping on the Template Configuration page. For
more information, see “Data Mapping Definitions” on page 86.
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lcons

Images that represent marketing objects in the user interface. You use
image-editing software to create icon images, then add them to Marketing
Operations by clickinglcons on the Template Configuration page. For more
information, see “Icons page” on page 65.

Attachment folders

You add folders to the Attachments tab so that users can organize their attachment
files into meaningful categories. When users add an attachment, they can add it to
a folder. For example, a user might add a brochure as an attachment and file it in
the Creative Ideas folder that is provided by the template. Users cannot add their
own folders to the Attachments tab.

Tabs

Tabs organize information. Different kinds of tabs can contain forms, rules, metrics,
workflows, data mappings, icons, and attachment folders. Templates have some
standard forms; in addition, some types of templates can have custom tabs. For
those templates, you can compile several forms into a custom tab.”Adding tabs to
templates” on page 60.

After these template components are defined and available, you assemble them
into templates.

A graphical representation of the possible components of a template follows.
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Template-building methodology

Building a custom template is a bottom-up process. You build each component that
you need, and then assemble them into a complete template. You use the complete
template to create instances of the object.

Task 1: Planning

Before you begin building templates within Marketing Operations, analyze the
needs of your organization, and plan out the types of templates you need. For
more information, see “Plan custom templates.”

Task 2: Define attributes and forms

After you determine the types of fields you need and how you want to organize
them, create the attributes and forms. For more information, see “About creating,
editing, and deleting attributes” on page 111 and “Creating forms” on page 90.

Task 3: Define metrics

After you determine the types of metrics you need, create an