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Approval was re-requested and the round number has increased.
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CHe GiRls ZHEretn AAISt ZDE BoiELIC

Cg GiFlS ZRNEZ 2T ZNS MYSEE MHE FL ASKI 24
g 4 s oY HoELICL

Subject: Project workflow updated: "Project 0004 (TRS1022)"
Project updated: "Project 0004 (TRS1022)"

By: asm admin

When: Monday, October 15, 2007 at 1:38:24 PM EST
Comment: "Workflow" tab updated.

Description: Tradeshow for 1st Mutual Bank of Fred
Click

http://svr01:7001/MktOps/affiniumplan.jsp?cat=projecttabs&projectid
=103 to go to project.

B FDE HLGE2 MHE F2 MBI 44

Che oixls ZRNET) a CEE
g 4 e ojYg =oiELch

Subject: Project workflow updated: "Project 0004 (TRS1022)"
Project workflow updated: "Project 0004 (TRS1022)"

By: asm admin

When: Monday, October 15, 2007 at 1:38:24 PM EST

Task : 1.1 Determine objectives and theme (Task Code : <empty>)
Target Start changed to 11/01/2007 09:00:00 AM from 10/17/2007
09:00:00 AM

Notes changed to My Added new notes......
% Complete changed to 6 from 3

Target End changed to 11/05/2007 05:00:00 PM from 10/19/2007
05:00:00 PM

Members changed to rm_user3, rm_user2, from asm admin

Task : 1.2 Estimate costs (1.1,1.1) (Task Code : <empty>)
Target Start changed to 11/06/2007 09:00:00 AM from 10/22/2007
09:00:00 AM

Notes changed to My Added new notes......
% Complete changed to 25 from 10

Target End changed to 11/07/2007 05:00:00 PM from 10/23/2007
05:00:00 PM

Members changed to rm_user3,

from Added new notes

from Added new notes

rm_user2, from asm admin

Click
http://svr01:7001/MktOps/affiniumplan.jsp?cat=projectworkflowdprojectid
=103 to go to project.
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T2 AN
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A2, 02 S0, &Y > A™S Z2SHAIL. Oy om2HE, X}
A AR, A0 e AT CHE HAIKIS AN 3 UASLICH

2. HAIRIE AAlStee A2, Z203 D2ME AN, &9 = A%S 2

2ISIAMA 2.
3. IBM Marketing Operations =7 220X Al )2 225t HAIX|
HAME MESHHAIL.

HIAIX] EO| EAIELILY.

HOZ HAXIZ AASHH O|HY ZnkE 2| ELCh
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