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BE D,

oo
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X HHER RS, R PUER S HERRAR KBV BT A BEXY P EN Y F EOEAT
BED, BAERAEENFEMMENLR T, WFEMINET, ERAU
ERD . WTFEMANRTT, BRTUERESHEREXEKNBN ST,
ZE'OO0"D000BONEERT, BEEED FRPERSIMNFME, BRE—
MEZBREMER. XRENERIEFEN LA BETMILLRF, BER—RIGEN
BMEHRTOE. B, BAZEZMEEREMEHR,.

googgon

BT SE RO, TUBEENERFMEFRNEN. B, TRTAREBUEEH,
EREESFMAEE. ERATXNRE, Campaign ZFFULETEA,

MRLAT REBES, BAREO 000, WREPEHTHRESH SR
BREF—HHE, ERFAHTENEE,
MRBFRAETREN N, 5#EAFEREBEMETIENE, BPATETBHTH
O HEERIETRE AR AR, FREFEMIRRAS), FAFE000
0 HHHE.

MRFEEABNTEHANE, BALRTHREORY, REFXLE, AL
R, "HETEHTHBN W EELIETEER BEN, HERBER
XHE#T 569 B BRI,

BRAAFHITRNHFEDITNESRER, 1525 (IBM Campaign EERIEFE) o

ogodouooood
SRIZERAEAE R R FEOHITHIZE 2 MTEY, IBM Campaign R BEIERZ 25 M5
M7, EA] UE AT RIZERIENXME,
ooood

ERAMBEEXNEEFMND O 00 ENAY, s EEMNFRENZEEMNRK

M. HEBSRYTIRIEETMNFAERIEEFER, B2, ZENXERT YR

EENSIE, HEITRAS—MREESREXAHBEERIT AR —RZEN, ZER

ERATREE 25,

g

1. HFHRH T "HE o ETAE A RIZE E XHEE,

2. EBE—NFEHITHESN, RERFO0O000,

3. E'NFMAEFEHITHESASHEES, BEHEO00,

4. E'EESMERSHEEMND DO DO FED, MAFRBLIETREEEEFERED
AREPNADHIINEATE,

g

XB, REAMEEMITIEMEES. IRFRPAEENHREBHAFHNRAASD
w7, BABBOMZRBESENMERSNAD TR, LERBHEAADT
%8
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gobogoobooobobooonbn

RUTRBEHITHES TSRS EXRZE BB ERHNFRHITHED TS EEIT
HURHITHIF. EHLURHIERE (FINBHA. STAMHEMBFEIE) NFRERHTT
Hpo

0o

1. T RET "B ER E I RIZ R E X IEE,
2. EE—NFERHTHES N, HBE0000,

3. E"WFMEFERHITMEDRNEES, BEH0 0,

BT A BB MADSHERE, FEEHREERT, BEADO0DOODDODO
0, Bit, EXFRFEH. BE. BIESBMFUSIERANFEREERHIT T HE
FHoH. Flan, EXBHRENBREE (MARHFE) #iTHR. NREZALT
M, WBASEEIEN ASCI XAHITHF,

UTRAIRER T IR BN BERFE R, #IT R ME DT RIRGHE
KA BEY, FENMIT B EIHITHF.

goo*oooooooooooo” goo*oooooooooooo”
gboobooon gboobooon

25-DEC-2014 20-FEB-2015

20-FEB-2015 20-MAR-2015

20-MAR-2015 25-DEC-2014

goouooouoood

ERZEEMNEETHEENRANN, JURFRERBAEARA,

o
1. EREREN, EFFER, ARRE000 0%,

BT A WP F EH T E DT IHEE, IFFFHAERIZIEE,
2. BT, BWNE " YWMEF EHITHED M XEERI— DR, UK
B AT WX AEFRHFIARIE,

00 MRERBEEFMENE, BARERATEERZ ME—ESAE—MIE
XHERFR, MRBEAMES AN THHRIRENRT LK (EWMEFR#H
TEREOR WEERIRS) B9, BABSNIFRERTIRNEIRMIEF], XEH
BI ORI B A S,

googoood

WNFEHITMBONZ /G, SR LETENEE SR,

o
1. " XFmEFEHITIME SR YHEES, REH0 0.
2. fERFENIHEERIEETENEDL,
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gogouood
WNFERHITHMBEONZE, FLUSHEDTEIESHEILLESHIRE (CSV) XA,

00
1. EREEPRERENNENFRHITHED .
2. E'WNFMEFERFITHEDRINEER, BEH00,
00 RBEEHMESNLERG, 00 KA,
BT S iR & 3R B,
3. EOO00FRPBANHGER, HEEZREE FTEREERZIYT EBR. BIREIX
fFE, BERT BR osvo
4. (%) MRBEXHHRESIIFELHRSMFE, BEF00000,
5. BH0 0. MRIMZHLTERRST, BBABTFTBMANHER,
6. ERERINEELITHERT csv Xfto
7. MRERFZXMN, BARGIRTERNIE, EEA] UELRESS R,
oooooo

BRI ARIER T CSV Xffe WRTE Microsoft Excel F¥TFIZMH, AR
A Excel IGEWENFRIETRENE. FIU0, Excel AIRESREEEME (BlE0, "1-5") FBBER
HES 1 A 5 H) .

oogoboboooobd

BIEEWLTE ER" . A NI REREEMRE, RIUERANERIEFERE
BEEN, REEEWEETRET AXNEDEF. AANEYEFEE—HRTHE
ANBREEFIREAUN—TER. EBEFMRHBART IR,

ud

1.
2.

FARCEFERATIRMRE (I, "do"miE. SR RE MR o
EiFRRZNTIEIED, BEHRITUTRE:
o WFERHIE, EERO D <audience> D000,

NFADRIE, BEROOO0O0D, AREEANTY, HERGAD T
U 1TERER, R EREES, EEFE000000,

o NFUHENEAZ, BJEFO 00000,
BFEO000O0KRAUMNREETRSEZHITENR. BEAMSEEXNOO0O0O0D,
BFEO00000 %,

B A EHRERF"EE. EEE—HATRAEREERNIIUR—1H
7o BEAFHRIARAIT R,
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Select process configuration 0 x

Source Cell size limit General

Specify the criteria of records to select

Formula helper 0O x
Input CUSTOMER :
* Cl
Select all Customer IDs 52 . / saL ose |
*) Select Customer IDs with Custom macros
< > < >= <=
Expression All built-in macros
CUSTOMER MAIL_OPTIN = 7 AND ©OR NOT ( )
Logical operators
Spce Reim Clear Mathematical operators

Statistical functions 3

| Point & click || Formula helper ||| Check syntax |

5. (AI%) ERFIRRFIARE SQL EEFFMEKE, EiE+H SAL.
BEMD OO0 FIRPIEFERFEERGETEN, BFERO0D0D D00 BAREME
Xiz&EH:
a. BAZ. ZEFIRHENTIR, UHRIBEERNI, EFNUESERHARFEE
e NEILUEE R INEIE AR,

O0NFEHR, RERNAGRECIEBBIANIEE,
b. EA"ANEHEFRERFISERNITR. 00 RHENIEAS backspace
(&FR) AEE,

c. BAPEERETIH, B2, JLUBIMEHNTIRERIN (NFERZIRFR
%)%ﬂ%ﬁﬁh&%mo
d. ®£FH0O0,
7. AR, NMREHEES Campaign ERNFERIBNRTE, BARARETERZ
FRo IBEFRLLTIEL: <table name>.<field name>,

8. ERMREEMNIEEFRO O 0O RN EEIR BEEEFSNBIEERS S
YEINESRT S B

9. (F#) A0 000 REEEWROIAIITIRE

MAT NS ERHEER. MRBECENIA, BXHEEE . MiATEMEY, Cam-
paign RIETEIRROIAITITH

000 2REFRMBTANRFHAZATNHER . WAEIEFTERIRE
IFE R, BIREUEHRA R, BXREHITIHIE!T.

OO0O00O sQL 00

38

FCEMZE PRy EE . "0 B M RIER, A UEREWRARRSIEES T EX
HAREKR AN, "EE Ao M HE R RM T B RS, UEBEMEEA.
b5, BRWH SQL BRAUAEEECH SQL &EisMEMN BIEF S HIFAKENS
SQL &ifl, RERIE SQL BEKIEE; AP NHBRERNEENENERER.
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00

. FHAECE EE. "H5 "I HEN TR,

2. XFEERE:

O O <audience> 0000,

"RAXMETHREANAEXNAOOODO0D, N, FHEEF000003%

H, UEMREERNOD D000,

. BEHEDO.

d. FE'SHEEWEFEP, EPOOO00 SQL 000000, EidiEm, Al
EIRERFIVERN, EXAEERPEARIE SQL, NRAEZFIET, A
HEEfEA IBM Marketing Software FRIATUHE Hl%

e. fEADDDYRKEREETWNEIRF. MO OO0 0 FIRPIEZFERZ R
NRBED O MIEZRINZ FIETT SQL 7<%, AARIED 000 00 Xig
FIEERI SQL. BEEHE 40 I HEERIVEHGEAIE SQL EAI -
BHD O MXF"ERIZE WEE,
E'RIAX XIFHBMNERG SQL. AILEAD 00D 0 0 REEIE SQL. 1
ARNEYERFFIZF SQL LIEEERFHRHNTIRBHIAFETFT SQLAIE
I,
3. STFHH AR
a. 'R Em-KE, #EOODOO,
BFEO00000URIBADTE, HEERYRFNWMEASTHIHHREETO
Oo
c. E'FEMDTI N REMASHIH THEES, EREO D <audience> 000
O, BF00000, AREEOD,
d. E'BLSE"THEES, kP00 O00 SAL, “RIIEE, AEBEH00,
e. TE'REAN'XEPBWNRIE SQL, (AI%) A0 00 0 RKEEEME SQL. 7
AHEBEFRIES SQL LUREERMREIGIRESIZFET SQLAYIEL,
4. SEFHENRAR:
a. #EEO O <audience> D000,
b. "REXNETHRAMNASHMAAO00000, EMW, BERFOO0O0O0 0K
H, WEREERXANOOO00O,
c. E'REXN'XEFWNRIG SQL. AILUEAD D000 0 REBEMEE SQL. £
NHEEFFIEF SQL LUSEERFRETIRBHIAFFET SQLAYIEIL,
5. AR, NMREBEES Campaign ENFREZHERFTER, BARTIREFERS
R BEFEFLLTIBA: <table_name>.<field_name>,

o

o3

7 @

OO00ob0OobD sQL ooogo
HEIRIE SQL BELIR(F, AP NRERERIEEZNENLSERER,

0 0IBM Campaign FEFPRNO 00O SQL FrRIRHEIER LUERRE SQL. &
PRI BRI LIRS SQL BB #1TIRE, LEREARPEREY ACL &
REBP A 8EER. BXEZER, 1531 (IBM Campaign EIE531ER) PHVEEF
A%

EREREREARIE SQL KMEERY, HEE TFIAEN:

% 3 = igitniEE 39



40

SQL TN MINBAR EMEFRENX, UREM—IRRTIR,
SQL EHMNDERLITIEE:

SELECT DISTINCT (<keyl> [<key2>,...]) FROM <table> WHERE <condition> ORDERBY
<unique_id>

I EIEESEIEERITHIRRPRES FUER(E, R %ZBE DISTINCT ¢ ORDERBY F
A, Campaign 53R BIEFFARS 28 ERVEIREITHER HMPREE R, LUEED
BRI ERIER, EMESTIE,

MEBBTHIREERNRK, HEEE " ®ZB " RENBANRET, BARTEH
<TempTable> < HEFIRENZ ARATINAIIEHTIR,

ERFRAABRNIRAMNEMNEE, BMEIEERBIEEARMKL, iBEER
<TempTable> <F&#,

MRENBIBEAFZEZ B, BATTURNPIRHENEX SQL &<, HE

HEFELUTFHN:

- FERBENERFTIEHRS

- RE—MHSBMA select @,

— select FALWALUE XZREFERINFIZZREEX ZREKSIPTENFEHEXT
Eo

- TNEREAHEHM select B

HELESRTERTRG SQL EWHEERRG SQL NERIR. BT BIELIE
23, 7BZH (IBM Marketing Platform EE5R1ER) o

Hive OO0 OO O0OO
% IBM Campaign S5EF Hive HAEIRREME, THIEMNER,

Apache Hive HEEHCSHNEMIES, A HiveQL (8 HQL) . HiveQL BAET
SQL, BHRM™HREETTER SQL92 7, HiveQL M T HIFERA SQL B9 E (8
& SELECT XML RIGNNBIRR) , EBURHEARNERSIZR. S5, HiveQL &
RO ESHNERUIERNSR, FENEBERNFEEXE.

Hit, FERET Hive HAMIBRS Campaign EEAEAIY, TIEMNER:

SQL #FFE HiveQLs

MREBREETT IBM Campaign FPIEAMNRIE SQL &Eif, EHFHIANXLEEIFE Hive
ETE

AFHFZ SQL IEARATIRIG SQL &ifl

WMRETE IBM Campaign MiEE. EBIRTREFERPFERARIA SQL LUHITRIL
EMEIE, BAKARRFEH Hive BEENEEIN,

OD0O000oDoodno sQL 00

SNREIETE R " S B RAE, FBARILUER BRI SQL IEmUE R Al
HZfFIETT.
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oo

gooono

TR SQL IiEEFEANIETITN—8D, XXTF ETL. BIITHIESEHTER. Mtae
BEENZ2MREM. EILIEERMIEHGLRIE SQL:

000 : MABRETEETZEINIENERLE SQL.
000: MABEETHEETZELIENRE SQL,

Bgn, AILAERRIMEMEAE SQL EAFHITLATRIE:

BITHIREERNEFEIE

B, MERUNER IR RMERSI

R H M P BN B e H B 7 B4R B4
HAZHBIIERFRS

BITEFBUIEENE, THERINBIMZAEN I EREZMIERE

DOBXEERER, B2HA%E 39 I MEXERRE SQL EiFRENT -
00

1.

FHARCE EERIZ S HHEY i,

B LOEERFIAIE R ER T E LOARIFEFRIR. ST ERR"E, TIeEHEER
W— GEZEZO000 SQL 0O00000) , EEHel N A IEskEN
I,

BEHED 0B,

N2 ER BRIEE EH.
WEH0 00 XK, ARRABEIZMEZANEITIRIG SQL 156,
#FO OO Bxhid, FERENHEBTIEDNEIERE.

00 O0FRETRERREERE (HEBIERXESIETE Marketing Platform H8Y"ES
E'TNHELESE) . IREHNVHIEESE ERERTIRF, BER Campaign R4
BER, BN SQL Ba7 BRI EEUERE,

SQL EAUE B RHINE#HITAIE,
PITHERZ BREABEZREZEETHAEMO OO SQL &4,

SQL EAUEERMINEFHITIE,

O0BXEREEWEERODOD SQL 000000 EMMER, ESEE
38 TiW TRIZERERIA SQL &Eif)) o

SQL 00000 TempTable 00 OutputTempTable [0 [

R ZB RN, IRIIRAFEEREHRT TFX. TTRIRIER, BEMHEFIRN
&Ko

AT RIR(EMNRE, BERIE SQLHER <TempTable> #7112, LHEETWARE
N ECIVAER )i
NREEECERBUEERRAHETRBRMARTH EE TTEPEE TRE SQL &
W, BBAXTER <TempTable> FRICKIIRIEMRIITA. BSRE TEHRNABLT 5%
293t PA,
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o MNREETERBIBENMK, EIEFERA <OutputTempTable> FRIZRPELEIFZARIRIR
MEIRBEAVEMESE] Campaign AR,

FEBRANREITHN EF RETFEREREE SQL TN, METAHBRTERSEEFER

BIEERML,. @NO0D0DD00000REBREXEBEFEIEERNKL. WTFE

NREE, B30 0¥E MO0 0000000000000 0 ®IRISHIESIEE

WLtk )

o HBUBEAMALTRANRSH: B RERER SQL TEMIRRFIRSREBEN
BITINRYIRFITILE, FEAFRFEMNIRRTIREZB T FE,

o HBBEERMALTIIAREE: Campaign REM ER TFIZERMNITRTIRER
51k, Campaign FRFFULTIRSEMRENEITHRIRTIRH#ITE. ALk, I
B)"EEAE (BAERABTHN ER RIE) FS5NERHE SQL TEMNAFEH
<TempTable> #RiC, LABIEMIERENETT, BUEEIWANET, JUHRERE
s, FEERMBIESSAERNETHOZRIMIETIINME, NiRE T %8,

7£ (IBM Campaign BIERERE) AT HIBERMK.

00000 TempTable 00 OutputTempTable [0 [J
R BIRREAIERE SQL EiEHREA TempTable 1 OutputTempTable #Rico

BRIGIEIAE Selectl i, BERFMERN'ESR'EF (BHIE0 Indiv.AcctType = ‘Gold’) Y
10,000 MEF. ARG, BFEAEK SQL EBE Selectl HZFEE - KEF RIZ
("Select2"):

Select p.CustID from Indiv p, <TempTable> where p.CustID = <TempTable>.CustID
group by p.CustID having sum(p.PurchAmt) > 500

WRAIEFERMEF 2 MEL $500 BAFRABTHINER @52, AF'ESF"
KARENER) o

Mk, BE&T <TempTable> ARICAIEREMIRYE SQL &if:

Select p.CustID from Purchases p group by p.CustID having sum(p.PurchAmt) >
500

BRITBRBERTHAEER (AREHELER) BRBEFM, AEEEERY
THZMBEE $500 HFFEER, MAEERAR &R "&F.

Hit, ATER&EMRE, BIEERREEARLK, BEBRANETHN, €A
<TempTable> fRIZKEERIE SQL &Eif,

AT EE, RPIEEER <OutputTempTable> 1Ri2, MaEREEIBERMLHEL
RZARMEMEBIEERERE] Campaign ARS52S, B <OutputTempTable> 1712
BEEREG SQL &, filu:

Create table <QutputTempTable> as Select p.CustID from Purchases p, <TempTable>
where p.CustID = <TempTable>.CustID group by p.CustID having sum(p.PurchAmt)
> 500
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000 sSQL 0o0oooood

ERILAGER <Extract> ARIC@E/RIE SQL K5I A THFEAIZFAVHHENR. EALAREK
EESENFEUEESRAE, XFrUELERERINESEE.

DU REIEEHER DOEREIK P REET $1,000 BFAEEFRNEFPIRR.

Select p.CUSTOMERID from USER _TABLE p, <Extract> where p.CUSTOMERID =
<Extract>.CUSTOMERID group by p.CUSTOMERID having sum(p.BALANCE) > 1000

NFEE LN BV RIZAURIZE], <Extract> ARICIALIENZ &P AAVHENR,

O O0E&HGE, <Extract> FREA—EER. M TRZEEUBERICE S ML
Fo

0 Campaign 0000000 O0OO
ERAHFRUM AR AHIT Campaign FIZFHNEERIE,
BN, LAT™iEA:
[UserVar.1] < PDF < [UserVar.2]
KEA:
([uservar.1] < PDF) < [UserVar.2]

BAIME—1EFD ([UserVar.1] < PDF) &3K{EH true T} false (1 8f 0) , E£R%
EdbhE —ME:

[1] 0671 < [UserVar.2]

SHTFREAKRTF [UserVar.l] #/NF [UserVar.2] 89 PDF B9nfil, EEEMSEUTE
16

[UserVar.1] < PDF AND PDF < [UserVar.2]
ERETUTAS:

([UserVar.1] < PDF) AND (PDF < [UserVar.2])

IID D IID D
EAER RENTHERKE (fiN, EHERENER. KPRRE) REREF

Ro

"R IER Campaign FREBIVAIEZ — TEREERU— RSN EEFE R
th, EEREREEEINR (FlW, EFFIR) JIRNSET, FJUREMREESHF
tto

ooooooo

TR L EFE AR E BN I BFR MR HIMRF AR RETIIR, XEX
BieRBdiE.
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BRARZNRG AL RITIIE, BEMTITER:

. TR REE#ETRE (BEAEETAEZFN00 ) o
2. WEHRZEDRREFRRIZE, WA EERERE E0,

BE0 000 B SEE "B 0
WANBT BRI, ARBEE00,

EIIEX AR, NEEERARTHLZINIEAIFH/RFR. RERTXORNE,
IR ERTEENRIIR. "R BRGERNREE,

5. EFFRTIEES, BREG TSR BN , AREdiEHEEOFRRE00,

HEBEHED 0 S EFRAERE BEHZE, RIEEMTERT.

gooogdod
B "ERRIE UM E HBIEPEREKR Ao
ooooo

BRFRREA, ERUEADHRNERPEERERR, WA UEREARMNER
FRRERNEBARA. AR, — MRS MEFAERBIEREMRIENRN. a0, &AL
ERFIAEEER, ARERTERRMEPNS—MNER. B8, EFUER"S
HREREZEREKRANENTIR,

HEN

1.

TREERMTHRE (BERERIAEPNOD S ) .

P
f \
\ !
e

RgE miE MIERIRIEERIZE.,
e Sl eV epvirs 2 1Y

RATA ERMZECE SHEE, HFEEREERT, BITHD &+,
O Em+ L, /A0 0 NREF DO HE "N K EAHER. BEEZ

x, FREG0 0 FREUNERSIKE — , AREPEERNX.

0 0 %R IBM Digital Analytics 25 Campaign #1758, AAERTLIEE 1IBM
Digital Analytics Z% HiHEAE N

MREGQE BEEENRNENADTIHHRPNAETT, FEEFEO D00 <audi-
ence> 00 (87 <audience> ETRAFMEMNSBIRBRIEENZAKR, Fla0"%
F") o

NRFHLEBEAPMESIBRFPIARIRFE, HEED D <audience> D000, X
ER B HMRFRIER.

"RARNEERAFZIHNOO00O0. 000, O UKRD/DOBF,
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HEFHMEA00000, EbUESERMEAO0OO0O0. 000, O MK
0 /0 BY5IRMERET.

SEHMSA0 0000, ERIUERRRERS SQL, FAEAUEROO0OD
0 0 MFIRFEER. BEAMNFRTERS.

FEARE—A% (00000 /00000) , BEEILUMD 00O FRFPIERTE
B, HAEE IBM Campaign £ FEAIREFE,
7. MEEIHUEEIEFLIDR:
a. BRETETHNFE, BEOIODOD0D BT ETG, WizeER0000%)
K, IRFZETIIIIR, FEAEOODDDB2xHEE, #0000 5K
, BRAXLEFE, BIEEIMEFERAL, BEUTHNERETRF
% WHZFER, ERBERZFEHELTO O,

OO0 REEFAMNFTERN, IUREERARFE, HEFO0ODO0O UEE

ZFEBEHIMNEYIR, ARERAIIDDDDDD DD O XMEERNEFE
B, BXEZEE, B2HA% 32 I MSAFPHIERHNFERE -

00 SERT"IRAFR IR, MIRBSIBIEFTELNHAITER, AT
RO DO D&M, BXEZEE, BBHE 173 TIH NREFRI
b. FOOODBTHES, AREODODDIRFARE—NHEBREER (=

<o >, <=, >=. <>. In. Not in B{ Between) o

c. TEDBTHET, ARNEGHE. IRKEREME, BEETIRFRE00
00 0.0 UTA " SFmEF BRFTMBS IIEE, UEERILUMETIRS
BT, WA LITED SN UERRELE.

D0 WMEXREFRNMEPHNER (D0DODO0. OO0, OKOOOOOOO) , &
SR HEEWEHD 0 0 KIFHR$E T,

W, BE—THFRE. BREGMNELARIIREL.

Select process configuration B x

Source Cell size limit General

Specify the criteria of records to select
H = ! Select based on
Input CUSTOMER v

Select all Customer IDs
*) Select Customer IDs with | Advanced... I
! i Values
Expression
{Profile...)
Field name Oper. Value And/Or
‘ CUSTOMER.MAIL_OPTIN = Y
T T "
Text Builder I Check syntax ‘ i Test query I

8. BEHEUODDUMAEMEEZRESEN. NEEEFINBIREERS S INER
AL
9. BHFMALEGZNRZAN, HEELUTHEN:

38 3

3t

wnizE 45

i
&



10.

11.
12.

13.

14.

a. BAMEMKEARN, BERE And/Or 2it, SAFNED FIRFHEY AND 3¢ OR
LS TRINEIA S RET .

b. MEBT—IMRARN, EFESFERBR. BERFHIE.

c. ERMESLIEHREINF, BEEAMITRRNE"FEREM, UER0000
000%R, FERAXTIERS, WHEO O () LURIN—HES, WEO O ()
PBREBRARS, BEWNTZO 000 () UBEFMERAXFIFREIES.
S HERBEEXESEERWRANHITOHE, HI9, (ActType = ‘Gold’
AND Rank = 'A’) OR NewCust = "Yes’” A[EF AcctType = ‘Gold” AND
(Rank = "A” OR NewCust = "Yes')o

d. ERFERANERAF, BWE00H0 0,

e. BEMERANTAMERT, BNEO O,

. BERERFmERER, BEWEHO0 O

(FIi) BEHEO0000%KHE, UEEAREERNO D000, HRBERE

AOO0O008, BRIUEERRERIA SQL, ERILEAD 00000 KFIERF

R BEFMFRT SRR

Expression Expression
Field name Oper. Value And/Or CUSTOMER.MAIL_OPTIN = Y
|CUSTOMER MAIL_OPTIN = i

< n
Text Builder Check syntax Test query Point & click Formula helper Check syntax | | Test query

OO0 WREBEES Campaign £RNFEEIBHNRTFE, BAKAREFERSZ
o BEFEFALITIBA: <table_name>.<field_name>,

ETHREXER, BBRE 38 Tl IBIERE SQL Ty . FEBHEE 37 1T
B MERAREEFCIREIA -

BHEO0D0 0 RHAUBHREIREE RSN FHMERKEXREOODO0O00,
(M%) A0 00 0 RKEEETWREMITIRE.

MRS LB TAES. NRBIOEE, EEMEEEN. LSRN, Cam-
paign £IETEMREHITH.

000 2RERMETXNREFZATURAE R NAEBEAIERER
BTN SR, EREUGHRAER T, BREHITURET.
LU RECE R, BERTO O UXKAREREN EEHREFEBRE
o

(FIE) fEM0 0000 0 EB-RKRBRIEELEBSITRNIHSITHIE R
R, BERE 134 TN IRRHHEH R TR -

MREEFETOOODO, BATERHRERT, IUEZRETHFE, ENMF
ERT IBM Campaign FRFEVLEZFEIRIRAVEELR S

00 Rt ikF  mEnNs —RXESsTEAERNENIERE (FRIFRENS
ANREEN) . IREIERERBTER, BAXFEERE, RAGTIEER
MIEREZELBRAENEEZURES —MRENERNIE. IRETITERLER
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BF&&E, sk s /;ldz?"&/ALﬁETJ_TXTﬂE’JBﬁEMEiﬁo XM,
R MM HEREN 0. E 0 JRERSRIEETHESEEREMETIC
R&.

15. (R0 O ®EMRRIEE T 51%ED,
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Audience process configuration
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0 5%xP, UEERENABTREREUNAERIZEE,

0 08707 "B 5 IR TREFEEPER Campaign £MMFE (UCGF), FRIFERNF
BANEE, Campaign REENFERANFEE, BEFASNERETHICRIYXEFEH
TEMTRE. Alt, ERSEIHRBRKEFRNTARAERNER, XEIREF
BB T EERNERTR ERNSEFERGEREH R B FIR LI R X,

MARERRETFR. ZE, SFIRIXAEN Select BHTIRENEI Campaign, @i
KB BRI R X AR BHRER "RIR TRAERIR M ER SRR B X o

godoboogotoiod
IKEFERBTMARLUTRS):
o FEESLUTMMEA—FERZFRAEE:
- BEEX®EZF (W0 INSERT. UPDATE. DELETE 3 WHERE)
- BSEIRERPHTFE
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o FEEEFAZE Yes ¢ Noo

MREFBR/XLHRAMRE, EIHAXLEIRET R A ESEEIEEE IR ERE
o

00 RETREMBABRETBRE, GXLMES, BLAE 217 TNE 12 5,
FIBM Campaign S15& REVSHTR

googgg

TALUM—TEZ I NEFER (BEETRNHIER) IE2FR.

o
1. MEREREFRAAENEEREN, 2E0000,

R QIR E F B SHEE,

2. SERIELAREREZNABEREFEBZERED 00O FIRP, EMEREF
B, BRAEMBT.

3. MREHFZBEMNTRUFEROMEE, BHEPOD 0 EEE, EREREFER
AT RRE.

4. E'REN'XBHERENREFER, REERAANBIEF. JUNEIRFEK
AR ELAR IR " ok 20 X

SRETAERENEERERNERNFERAUATIREFRREN. NIRLZEER
AR, WRGHEENRR.

IKEFERAI U NTE, £ NULL LUREIREBHNZE, MREFKEFEAT
Campaign 7%, &E@FH NULL_STRING RiR[E|FRFBEHIBEBLRBENTE,

BRI R FRBEAEERMAIREFEF. REFERAFHRR, ZFHTELIAH
WE|S5[#2HK, FIE, "my string's MFFHBRELESIS,

5. (Ai%k) MNRBEEBAES—MRESREZEERFERIZKEFE, ERE00000
00, KEAIUERLLETRENNEIEFERHEAREENIREFERYIR.
BH0 00D UEMEMA SR,

BH0 0 UMRFIZIREFEL

gooooooobooogd

TR LB R EFRETE N MEREFBRHABEELFRERNR BRI REF R,
oooDoOo

QBEERERENFEFERNERNFRAUBTREFRERER. IRKEETH
HARYR, HRRBEEENRR.

o0

1. MEZHRREFRAGAENEESRN, 250000,

XEY, RFTA QIR E F B SHEE,
2. MOOOO%ERS, EFREREFER,
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PMEF MRV HENED O O XA,
3. BMEREFENBFERNEERTHIREFENZT,
00 O EREEREIE Yes "o "No" BIEREF IR T, XM SO AKX LR
& F ER BT EIRE M T IE %,
4. REREFERIAN.
BHE00,

gooooodod
TR LUES R REFRET RHREBIREF K.

RN

1. MNEFREFERARENEENEES, 2F0000,
2. ERIEREFERYEES, BEHEO0O0O0000,.

3. BEWNERFRMNFIRBEEIER,

ERENFEIPMER, REBREANDDODDODO,
4 MOODOOOOOOO0FREFENFEUSTERENRIA,
5. BHOO,

goooooon
RREFEIFALY, 51T Campaign FHEHITENE, AGERGEEMIZRMEXLE
B, XEAUTENENZR, EA Campaign RAIERIZE TR EMITEXLE,
o0
1. MXFREFRIMENEEEN, BH0000,

IR B eI EF R E o
2. EEFD 0 0 EREUFENEELFRAITEE.

OOo0ooOooooon
TRl kR RERENETIREFRIAORMERITIR, FHERE R RE L
HEEZKEFERIFMECR. MREFIREFERIFCAF[AR, BATERERM"
PR AR L R R R AR,

BAMKEFBENZ AR TAMREREREFTR (AW, AVG
GROUPBY) » XEREFEREETURIRTANSTHIEHITITERN, FILIXLEER
EFBRNERERTRABTNENMENL. WTFHARIKEFER, ERILLERFRERI]
WitEE, ARBEGRIIEMRRE. NMREEREMITEREFR, BAZBIE
T YRR TRRRAVIERIHTRE,

—MREXBZMRAR (Fl50, — N REBURIZMIERERE N EE TREREAN)
PRERAEIREF R BT NiEiiE.

MRENTFBAMREFRAEBTAAEAN EFR 7IE, BESET RR AIENG

HEF, BARRREERE LB ZFAEREFRE EE TIZENPAEREITRHN
ERAMKEFRETRTE,
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MRENSARREFRAERBTAAERANEZXRE, BEERERTEX AN
B aiE, WA T ERERFAMKEF R EFRE, AT RERAEZEN
2iibalyaby/N

MRERHAUEREEEME SR R ANS M HANKEFRIREXNEXFED
M, BABDHT FIEREREERS.

UTENERTFHAMKEFE (PDF):

PDF Kii0F AT (A2)

T8 PDF, RAEHITEN

FEUTRIEHRIRMT £ PDF:

- RER: WIREBENREITEX PDF, BBAHEN = NULL, MIREMRRKF—
MR, WBARBPTETHE—T.

- WO EET S MANETE, PDF ARRAFIRFERAD . PDF BAEETF
FREEENMAN RIS A EATREWADHIZF,

TIHEFEMURMEHRIZ /R, PDF #RASMOUREREENME (FEVliE

%) . X#, FRESEEERTE (81 BM f[R) B, 8MURERRE—

1BRo

BR, BERETRTERIVKETREN, BHEZREE—1RFE. X, ENM5

IRENSIMEFABME—MER. (MEFZ, NRMRETIEFRLHIER, BAT

Bt MRt )

RANKEFRRAFES I RAITIRNENME, ZENTBEPETIERE XRRL
BIERE RN, EXTER GROUPBY ZRINAERSSIHEALEMIITH.

B, RISEFEMNRBRZEFERTFAHITHRERGRRSNETESHT, HiF
HAEFEANFAMREFRUETHGE, SRUREREFER AE, BRESAKN
RAMKEFER) , S0FFR:

Highest_purchase_amount = groupby(CID, maxof, Purch_Amt)

W TRAACE ARG ZEHE, XRFHENT:

CID DATE PURCH_AMT HIGHEST_PURCHASE_AMOUNT
A 1/1/2007 $200 $300
A 3/15/2007 $100 $300
A 4/30/2007 $300 $300

IREFRIFAKE, HikE (EY) EFEE @E#=E $3000 HFAEFR A BE $300 FA

o

BN RAZHTARIRERM O HBERIFERE X SRR S, i, JkE

FERPIREUI TFR

ModelX_score = groupby(CID, maxof, if(Model

AR RIBEIN FFR

IBM Campaign V10.1 FBF{5FE
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CID MODEL SCORE MODELX_SCORE
A A 57 80
A B 72 80
A X 80 80

RREFE ModelX_Score ARG HEFERER . DEE 80, SIBUTIKREFE

Pt AELiON

Bad_ModelX_score = if(Model = 'X’, Score, NULL)

XEERLITE

CcID MODEL SCORE BAD_MODELX_SCORE
A A 57 =

A B 72 =

A X 80 80

AE, TS IREFES Bad_ModelX_score A WET, FABERIGENTHE 80, TR
EEELEBIFNEHEUEMIKEFEREHIEEER, BARLIKEFEFANAIES
BOREMEEIE, B30, TX Derived._field_Score = SCORE HEHBAKESRNEF A
HRME 57. 72 3 80, EMREAENTTA, EMIXIEFIMRER GROUPBY RHAR
IERYE FEREX FiZE P P E HIEEER.

gogoogd
MREHLEERBEERMZEEN S — NARAER B AZEFERARNKEFTR, 18
FEZKEFR,
ooood
REFREZHFEFRFFAEFENEE; XEZERMN—ITHZIRNEFER (BEEBELR
BEIER) #ITEIR, KEFRNEBTRZKEFRIBIENTA, HIKEFE
ARATHEHMEMRE ERRBO 0 0 NERERRIERD) -

MREBEMEIREFRE X UHEEREMRESRZEPER, HER TENTE.

RN

1. MNEHFREFERORENEESD, B50000 HUBEBREHENREFE.
i, EXIEW (Balance / Credit_limit) * 100 BIFRIET

2. EO0000O0MEES, sTAOODODO00D0OO0%ER, HEROODOODDOODOO
00000,

3. FEA"REREFEREAN THEERIEERTEXHXPRERER. EBAIUERE
TR, WaLUEREFRRARNHNEIEERARNEZIR, BRENRIEEEME
EEE R E Etnis g Rz R #ITIH R AN B R,

4. BFHEOO,
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gooooooooood

AUES— T REERERAFEENREFR.,. REFERAKRERX (HU
AccountType="gold’) Ak, IKEFREZEIEBREPAEFEMMA— IS M IEFE
(BEEBTRNEIER) gIENTE,

oo

1. EEREERERERFRENRAR, BHIT FFIRE:
a. FIASFREFERRENERETIEE, 2F0000,
b. FTADDDDOOOOXRE, AEEZFODDDDDDDOO,.
c. MIIRAFEE—IFRER, ARREFEO00000,

2. EoIR. RiE. BoIBIREFEIRIAR, BRIT IHRME:

a HFO0EE = T sE®E0000000,.
b, EAEENRE TR EAR SHEER RN AER AT, PREARNEE
SARBERENX AR,

goon

Campalgn XFAFTE, TEEEWMRER#ITRIZE BRI ERAXERRT

Eo

gogooobood

UTESERTRHFZE
- ARPTERTEREERLSMEXNER, B 1ERERETHAEE2EEE,
« FAPTEEALITIEZL: UserVar.UserVarName

- APZEERB000, B, #0000 TEXNEFEFRVEX AR EERFISEHN
B, 000 NXARFERITAZEERETZENRED] 00, XEneEiz1THE Cam-
paign FRIEAMOC O,

O0WMRRKEBFTENO O D, HEERITTREETH A ZIETT, BAEH
AR TTARTZER T2, REBETZH, ERENSBEERTEMN000
WEANO OO,

o ATEEERORERREFR EOFERAFAZENOD DO,
« ARZEMEEANEEBRNRIAN, 1 UserVarmyVar = Avg(UserTable.Age)o

DO0WMREAEAZMENERERX (PIOMFARFEMNERER-TMEN
UserTable.Age+3) , BRARARZEIRENRLINE—ME,

« 7 SQL IEAREAAFREEN, FAENAFREEEANGISHESIS,

« RN RBMERGHEE (0, MRERESREEITHNBAZE) , B
LT ERN R BIMY B SR E BIEEMSIFNT. SN, ERWEISIERES

%o
« RAERITREY, AMEEAPTERNE.
« APZEREINRMRARTRZR.
© XPFBRAFRZERTERR.
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ETIERT, TEESEARE
- BEREERERERA EQULT/)EI%&, HREFHIET TRZEETUR

%o

- BEREERETRETRFATE, HEEERER AT Distributed Market-

ingo

googon
AU EX T2 UEERNEREZEEFARZERER,

gd

1.

PO O AT FmizE,

BFEO0 & EBEOOOO,

BT AR T2 SHEE,
FOOOOMAH, MAFBAFRFETENZN: B <000000000> s,

FOD OO, MYRAEEEIERE, MRREFHIERE, BR008, M
RiEF=EED

O SRS mRe = E AR TUMRVEE R, PRAGRIFIEE IEBYEIESEEL,

O ODFH, WARIBE EURHEERETRREHTNTANEKSIZE
(-.)s NN FELHITREZE 247 LUREXA] A B,

FODO5FR, WABFEENSEFIE, B UREESEETFEENT N AERY
HERSIH (..), MM FERHITHED LRI BE,

NEQYENS I TNHAFEEEEXESE,
800,

NREFSEEFNAFEE, HEREEREN, TALUARNXETE,

gd

REEETZE, STAPREND IO RBERESTAFPZEND OO SDHF. 1
RLUFESVIBETER, BardEdEE0 0000 KRERVIEE,

00 MREERRETEREXTHFATENO 0D, BATRER. 2%8REE
THRE], FEEO OO0 EENO DD XNAARSENESEEM,

oo

EHREEMER BM RZRIAN. Ris SQL HEVSZENRIE SQL REIEHER.
ERRFFERTE.

googdd
EREEPEERENEREFERE, IERELIRNER,
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goooo

Campaign ZIFUTEENESR, XEANIFLRBENTE:
. £ IBM RAXWESIE

- FEAEE SQL NEHIZE

- fFARE SQL MEEREENEHZ

WERYE SQL BSTHRFAREMRE, ATFEBIREETHITERES, MARENAEFR
SR IEH IR R Ia E R,

000 BATHFRRABFAEUERERZ, PRUEEEIRZER RN, NiZIFBFAtthiE
RETHEAN, BREBMNEE THHRXGRDF, A EETRDEA#ER
ERAERAMLRAERAENHRIEN AT,

o0

1. B0 0 AzWTFRIZE.

2. HFHOO T s, sEREODO0,
3. E'ERIEIHEES, EH000,

. EODOODARS, EREEREZRENXHGR, IRAEETAXHGE, EfF
BfEED,

5. 00 FEH, WARNZTMAER, UETLEIRZR.
IEEALLTIEE: MacroName(varl,var2,...)
5190 GenGroupBy(id,vall,table,val?2)
MacroName #AZM—EMNEF BT, EAIMEETIL ), BREEETE.

00 MREWNENRIRSESRNEREE, BAERERMLST. ITHERES, B
FEFREENEMRERNELZZMRMBENR. FISNERE, WRERH
RERXERHNESZR, BFAERRER, BATTUEREEFENRESA
BERBMAERRI R MK & E B Ao

D00 ZEEMBNES"REXN'BEOFEFEEXANEERTITE, FEEN]
WIFRTAFES AR LLE S 2RI,

6. MODODOOFRA, EFHEFENRERE,

7. EADDFREBRENRNIGITARURENETERTHNASR. HBREFAHRR

=, UERPEYIRPBEZRNEARENAE T

8. MOODDOJRA, EEFEECIENTEHIZRAIAEDR:

« IBM OOO0O: BXEZEER, 52 (IBM ZHRFERE) -
00 SQL 000000 : sNSEFIAD, ABARTEZFEOOO,

« 00 SQLOOD0DO0: MEEFLED, BAMKTEEFEOODOMOOO. 1A
WREF ERNERE, SN, HEREHNIEERHITHESME, $RE"
LRI HEIR, NREFD O FEAELE, BEXROODDDDODO FK.
SR UM BB E IR E B MNRETAUFRPIBESE T EAIRBZES,
BN 256 (BRAZE) o
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9. 000 FRABRGZLITH EEERFH EE,

10. RIETARER. EIUCAERHENTE, TEEIEFEHNT, HEAZE
RARARES (< >) FEEXR. #IF (BENFHH) UKsBETERER,

000 BEZDERZEERFEERTEREENX, ANEFREZR2BN, MRizE
BARZENRZ2E8.

U T RBIRRERRE X

Custom macros O x
Save under

None o
tems list Name

| GenGroupBy(id vall table,valz} GenGroupBy(id vall table,val2)

Security policy
Global Policy o
Note

id = customer ID, vall = field to perform sum on
val2 = field to group by, table= some table

Expression Edit...

select «id=, sum(<vall=) from <table> group by <id= <valZ=

Expression type Raw S0L selecting ID + va... o
Database DEMO LV
Value type MNumeric o

Width (# bytes)

Cono i5)

11. BFH0O,

BE 5 RPREFEE G
12. XHA0 00 WHEE,

HEN

WM7E, AILURAFRFIFREUEREEREPIREFZENEXRFER, IREER
R, MO O REEZFD DO,

gooboodgn
SR EREHIRN, EICELTAEN:
« ERENBRONERF BT, EFEERMFTERERTIE, E2ETLUER
THIZ (o
« WRLUEM ENABLE_SELECT_SORT_BY = TRUE EZE&E 7T #IER, FBALMIALL
ORDER BY 7A%E R SQL Efl7Z, UWERETH T LENRAREAMNBIZRK

BFEREEINICRAF. SN, NMRAEFIRFSTHARRE, BAE RER HRES
RUKEFERNERERRRIE, SEMHEIR.
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. ill]%‘.’] RELBRMERRRENERZERRT, BARKIFFEMN TRUE (Hit,

ERSEEBARR) , BEEMA FALSE, IBEEFREEMN FALSE,

. ﬁUE@ﬁHE#‘ﬁ SQL KERIZRRT, EAIRITRALRAMIESRS SQL RIILRE, &

FERIREEFENENBIEEEE,

ERATERENZERERIRITREN, REXERFEGHIEE, WEEERS
KMo

B2, MBI SELECT FEMESE, BLAREHLIERAM Campaign BT
BRI REA RS, AEEEALN.

X, IEEARE SQL WESRIZRNY, ErFERLZE—ERENM MRE: —
AR IR RARIES TS — P AMERXEARIC,

2B IBSRATICBE SR B ATENTRERER (B30, E%—1 SELECT &) o 7£7]
REFTE AR AR IRETREY, BAIRIRIFSHES R D] UEMREMERIE
Fo

W RABABEHITE RN, EEHNEHZERBNENE, AJEAXERE
%, Xrge 2T,

fign, IMREFERANREENETRIG SQL WESIZ, B (B0, 7E RE wiER)
BMZEZETFNRBEESAMA —FE, BA Campalgn Thﬁ%#ﬁ?ﬁLﬁo
MRIZRAIMTH, BAGBKUSER/RFRER (B, ETMICREGEL BRI
H) -

- WE, ERIZBNEESIA, RNSERERIZIENXEHE SaNRE.

FHITH, @IZ7E UA_CustomMacros R4tk (EHFEHEENX) FEHEHIZHE
SCRBMESRIR, ARER/HITIHE.

5EFENERARRE, EHRERBR (FEEXHEKRR) Ho— i, £ 5.0 Z&1
BAIThRS, EaIEXHEHR F1 M F2 AREINEERA A E’Jﬁﬁ%Ei’Eﬂo

Campaign ZFERERBRITHRNEFHEETIE, BE, NAE—FEE 05| BAnE
BIRE Bk

storedquery(<query name>)

« BERRPRAFEERN, Campaign HREEANEABAEZENHFIE, R

LEERBT, A Campaign FEMTEIR.

IEBRATICIR HAMERE ML BRINEE, ZINREIR A BT LRI GRS KPR ARIR
IRERIRTE MBEE R BURESEE . MMRAILIRETRIIRATRER SR B THAR
IRAvEBE. Eit, AFEXIEISRAITAVRSERE (FIW0, FHEKkA) , BRE
BRERPIREE A IR IRAVEE R

- NREEEBEETARNSEECREGR, BAKHTEFELEEMA IBM RAXMA

BRI SQL, AARIE SQL S4E FH55IRVEIEE.

- MREFEZEERE SQL MBF—EFE, BBARKLEN. FITRERZEHREE

8, AEHRITRE SQL.

+ Campaign FE2SMASHDRENT. NREFESHESHTNFEETH, BRA

BEES () BXaEER, WA REIFR:

TestCM( {STRING_CONCAT(UserVarTestl, UserVarTest2) } )
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Campaign <FEMRRIG SQL ABRIBBREHRTHISE. fl0, MREEES
EEIR IR i B TRAEE:

exec dbms_stats.gather table stats(tabname=> <temptable>,ownname=> 'autodcc')

Campaign FRINALFRIGETREMR <temptable> tRid. FAR, REMFEARAR
315 5EHK,

TRET Campaign FEEEIREFEPITMIREH =,

gooooooogoobooo*o*™™oo"booo*Wogt*ootoDbo

oooooo oooQ
JR%6 SQL: #RiR ENBREWITIT. MRFIRSEMEREGH

MRERRZBSHMEREMERIE SQL, BARHEN. RITZ
ERZR, AERITRE SQL.

[R¥ SQL: #RiR + (B TR [EIRY4E RG RAERE RS BRI,

MBRE LS R EARE, BAXTHRUEE, Campaign
BAETEMN TRUE, FEEMTHENY FALSE,

IBM FRAR BTREAANITIEEINE, XEFESITMRE—1 8\, BL

o/ &FHRIR,

ooo sQL oooo"oo*ooo*oooot"ooo"oot*o0oo

gooooo gooo

R4 SQL: TR RITERIR, ARRITER.

R4 SQL: #7iR + & S 25D

IBM FRiAR RirRE, BRRERNTEENSE. MRFTALER, B
WITHY, HIEREARSS 2RISR HiR,

goougood

TR LB XXM R LUARTE SRR, SR LIRERIEM— DX ERZE Z— X
Ko ERILIEAR M. IR FET.

aad

1. B0 0O ARITFFRZEE.

o wmxop = 7 swooo.
BT EHIZ= " HENE,

3. £0 00 HEEREE,
00 Xig B RFmEERFAE R,

4. B0 0/0 0 KURESIEEIFMIES,

KT 4/ B EhE R R S HEE,
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5. BWOIUENRABIR. REIR. EXNFEANXHR/MQEHXERED 0 UREL
Rk

6. BFH0D 0 UREFS.

7. BEHEOO,

0d

184

RiEHR B Mz BN —EEEN R FHRIZ,

RIRELEA U—RIMIKIHHMEE—TREZTRIE, ARBEREERRES. RIRRE
FRIEECEMRIREY, BRARTEMRIENERERM.

goboogobgd

&) LUEE 8 SRS IR AR I EIR IR 2.
ooooo

00

1. OO ARFTFREE,

2. EFREBESEANBIRIGRIE. FE00 Cl 0000 RBERZ M. F/H Ctrl+A
RIEFERIZE PIFTE 2.

3. ARBEHEAMmMEREFEZFEODD0DD0.

"REFRIRE ORI,
4. 7E20 0 FERPBNERAIZTR,

FEEEB TP ERTIE, FERNERIZRBTINE, XEZVEMTFEN S HZRZ
IREF,

5. (B%) 1E0 O FERHRBENER,

. (\Ni%) FA0D DO YRRAZEREZE X HE, HEFHRO OO DD REER
XHFE, EaLEIRERRENXGFE (BEEREWTPHHREXHFE) RALRM
FHEEMR

7. BHOO,

goougood

1 A] LUB AR IR MARAR A MG 2 IEAD 2R B

0o
1. BURBEA T RZE.

2. BHO[ | smmooooo.

BT H Z &R XTHEE,
3. MO FIREFENR,
4. BFHE0000,
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0od
PR AN ZARAE B TR

OO EANREITUEREEZR T REZEESTHNEMARE LH. FIEREANRIEEY
s U E R EFE AR,

HMEMRIENEHEH P BRI EIREN RER. MRERAEILE BB FRRRGS
BURIZED, BRAESREEY K, BRI ER (FERZTER) -

googgon

R LAV R AR AR BB ah R ATFAERVR IR,

HEN
1. OO AT RZEE,

2. BHO0 & HEFEOOOOO,
MO OO, EREBRIERZIER,
BFEROO/O0,.

BATH e/ B o R ERARAR ST IEAE.

FOOOOFESR, BERRNIUE,

SRR LU B FEREIRN B R, R URES HAEXERER,
BF00,

BHE00,

® N o o

gooogo

KEREMFARERNES,

KERESFHEAFARRGNVEXTHEEEUEEREZEER, REBRAT, RBR
U #HFISASHTEME, B BRA cato

BXNELIZMBEBRERNER, 152H (Campaign BIERIERE) -

goougood

TR LUMRIZEIRIREFEIRER. REREMRGARERNES.
oooogd

OO0 WREAFEERTAN, BAGEUN EHEMSE TTHILNFENE R,
BXBEEER, S (Campaign BERIEAE) -

HEN
1. OO AT RZEE,

2. BHEOQ T 000000, ST EENEESREO.
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gogod
ERZERN, ERLRERERNBMEHER, BrILFRERBIAEMAUE.

g

1.

PO O BARITFmizE,

2. BH0O0 & HEZFEOOOO0OO,
BT ZENR B & Y HEE,

3. EO000HEERER.
00 XIBERFNEXRBESNFMAEE, SERERBMAXHERR.
BFROO/OO0,.

. B ENEENRERNEN. REXRBEFBANEETNEFERERIIXHE/
&,
BH00,

7. BEOO,.

ERERERERE
EO LIk ABRERBE R, UWEZFXERABBRTFEAEHE ISP ERTRZEE,
opoooo

BRERBREMER cat X, EXAEOBIREFERUNMAIENTEX . FERERT
TIBEETNRER. B2, XIXKABKEERXM

00 O &{UEA Campaign RERBEREFRITRIRIE, NBEBIEXHRSHSE
ERHEREER, B4 Campaign TERIERIEREM,

gd

1.

M0 0 AT FREE,

2. HR0DO%R: = 7, #E%E000000,.
BT ZENRE 2 XEE,
3. EO000HEERBER.
00 XIBRFNERERFMAEE, SERERBMAXHRR.
4. BFHOO,
BEIBIMNEE, EXREHIASTHREMANEKE R,
5. BHEOO,
6. BEHEO0,
g

WWERMO OO FfRE, FABARTRAEHEEFRERREZEE.,
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0100 OO0O0dgd

SERME T —MEIBB AN B BIEIH UEMEEHEEDIRERANAR. 8—1 &
EREE—THEDREE, BTREREENERIENER (BREIH) E2BE
ERABTREEREER.

REAEEASERTHIEREIR. Ef&REEXENERIFIRSEREH.

BRERE, BEA'SE'RE. SRAPIUESIERZE, UEEHEEIIMNIHR
TR, URBITRSEARNEDTSERE IR HIEFEXREKN ETL £33,

BE, ERZEMN EE R8RS RE R R,
BITRIEMZER, FrEEIVEELARA BT EAMENEHEMREE.,

U B RRA:
ERAIERERT QIRA S T MIZHKEZE SEEA D", LTRSS
HRABEZS T ERENTNAD T,

fign, MUBERIEFE, ETREERFORIE, ARRIBAS T MIAZUER
"R ERERY N BRERSE RS T, AR RIESEEER
MN™i7, BOHHERNBSHEATIRETE L. A, FIFERAD Hi7aH#
TEEHERIEEPHITIER,

© PITAREERRNBIEES. TEMZE R UEE/NDHEHERKIRE S EEIERT R
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