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%5 1 Z IBM Campaign TD~ 7 OD{#

IBM Campaign O~ 2 0 REHBOME .
et ..
Bos ) =B
NI F
HIRE®. . .
7 — TALBIE
AR AL
IBM Campaign O~ 27 BREED/NT A —&—
7 Fx—<v bDIEER .
TERBDM .

2% 2 Z IBM Interact TO~ 7 ODFEMH
IBM Interact O~ 2 0B DRFE |

mEtEEE . .

W/ =AM .

FANUINZ/AE

H REBI %L

BREREK e
IBM Interact O~ 27 B DNNT XA —&X — .

T+ —<v b OLkk

EB D

B3EZIBM ~v/O0-JI77LVR.
ABREEMERADOF—T7—F
ABS ¥ 1

ACOS ¥ 7 n

ACOT w7 -
ADD_MONTHS v 7 u
AND ¥ 71 .

ASIN ~¥7 1 .

ATAN ¥ 71

AVG ¥7 1 .

BETWEEN ~¥Z2 0O .
BIT_AND ¥ 7 &

BIT_NOT 7 1

BIT.OR ¥7Z7 1 .

BIT_XOR ¥ 7 u

CEILING ¥ 7 1

COLUMN w72 u

COSs w7 u

COSH ¥ 7 u

COT v7u .

COUNT ~7wua .
CURRENT_DATE ¥ 7 U
CURRENT_DAY ~¥Z27 1 .
CURRENT _JULIAN ~¥7 & .
CURRENT_MONTH ¥ 7 .
CURRENT_TIME ¥ 2 1.
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Web 7 7V r— a v HNE

CURRENT_WEEKDAY 7 1O .
CURRENT_YEAR ¥ 72 1
DATE Lo
DATE_FORMAT ¥ 7 1 .
DATE_JULIAN <7 U
DATE_STRING w7 U
DAY_BETWEEN <7 1O .
DAY_FROMNOW ~ 7 1
DAY_INTERVAL ¥ 71O .
DAYOF w71 .
DISTANCE ¥ 7270 .

DIV 71

EQ 7.

EXP v7 1 .
EXTERNALCALLOUT ¥Z7 1 .
FACTORIAL ¥ 7 1

FLOOR ¥Z7 1 .

FORMAT <71
FRACTION ¥ 7 1.

GE ¥7u. ..
GROUPBY ¥7 1 . ..
GROUPBY_WHERE ¥ 7 1 .
GT 7.

IF 7o .

IN ¥v7 0.

INT vZ7 1 .

INVERSE ¥ 7 1

IS vz7u . .

ISERROR ¥ 7 O

ISODD ¥ 71

ISEVEN ~¥7 1 .

ISODD ¥ 7 u

LE 7 1.

LIKE ¥7 @ . .o
LN 721X LOG v7 1 .
LOG2 ¥7 1.

LOG10 ¥ 71

LOWER ¥7 1O .

LT 71,

LTRIM <721 .

MAX ¥7 U

MEAN 710 .

MIN ¥7H.

MINUS ¥ 27 1.

MOD w7 H1 .
MONTHOF ¥ 7 1

MULT 7o .

NE vZ71u

NOT w7 . .
NUMBER ¥ 7 1 .
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OR ¥Z7 U .
POSITION ¥ 7 H.
PLUS v7u

POW ¥ 7 u .
RANDOM ¥ 72 1.

RANDOM_GAUSS ¥2u .

ROUND v 72 1
ROWNUM <721
RTRIM Y2 O .

SIGN ¥ 21

SIN v2u .

SINH v2 1 o
SQRT ¥Zu . . . .

STDV ¥7zi% STDEV ¥ 71 .
STRING_CONCAT ¥ 71 .

STRING_HEAD 78 .

STRING_LENGTH ¥ 71 .

STRING_PROPER <7 1
STRING_SEG Y7 U1.
STRING_TAIL ¥Z2u

SUBSTR ¥ 7zi SUBSTRING ¥ 727 1
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TANH <29 . . . . . . . . . . . . .149
TOTAL ~Z9. . . . . . . . . . . . .15
TRUNCATE ~2u9 . . . . . . . . . . .152
UPPER 2O . . . . . . . . . . . . .154
VARIANCE ~2%9 . . . . . . . . . . .154
WEEKDAY ~Z9a . . . . . . . . . . .15
WEEKDAYOF ~¥Zw9 . . . . . . . . . .157
XOR ~¥27W9. . . . . . . . . . . . . .158
YEAROF ¥Z9 . . . . . . . . . . . .160
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%8 1 Z IBM Campaign TD~ 7 OD{EH

ZO#E T, IBM® Campaign ¥ 27 B OEHEICDOWTHHL £9, IBM
Campaign TYZHZHHT BHNZ, £ T IDEEBHALZI W,

IBM Campaign O~ 7 ORFHOBE
Ok avDRTE, x7ufifzn7I3) - IZBNLET,

B 7 OuBBOFEMESBR—IUN, 17 R=VYD I 3 EBM v27a -V 77
LYZJ TN 7 7Ry METHEINTWET,

H¥: ¥ 2713 IBM Campaign & IBM Interact Qi HIZHEAT2ZeH, 2o
D1 DOOARZHEATEILHTEET, v/ uOBHT, 05 2 MH AT EE2 8L,
PWRINTVET,

S OOEBDANNTA =R —=IZDOWTFH LK, 7 XR=Y D [BM Campaign
DR IZABBDONRIT A= —] 2B LTI,

TRETEAER

EAEZ REhsHD A

AVG ALL F—7— FTIH LW | 2L OHPHOBEM Y £ 7213
DHE—fH, COL F—7—KT |FHE2HELET
BEANINCBE—EDH 5 1
5l; ROW ¥—7 — KN TI3&4T
IZEDH 5 1 4,

COUNT U WH o B —1E, BEINZT—XHEETEE

Bz 7
MAX ALL F—7—FTIHF LW | L ofHORKMEZ R L

DH—fH, COL F—7—KT |FT
BEANINCHE—EDH B 1
5l; ROW F—"7 — R TIXKAT
IZHEDH B 1 4,

MEAN ALL F—7 = K TIZH LW | 2L OFFHOEMN S £ 721
DO¥—fH, COL ¥F—7—RT |FHZ2HELET
WEANINCHE—EDH B 1
Fl; ROW F—"7 — R TIXKRAT
IZEDH B 1 5,

MIN ALL F—7— R TIHFH L WFI | 2L O#EiBE O &/IMEZ G5 L
O¥—fl, COL F—U—FT |£7

BB ASFNZHE—~fEDH B 1
5l; ROW F—7 — R TIREAT
IZEDH 5 1 1,
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o 8%

REINsHD

Bt

STDV F7zi% STDEV

ALL F—7— K TIZH L WF]
DH—fH, COL F—7—KT
AN —EDH B 1
Fl; ROW F—7 — R TIXKAT
IZHEDH B 1 ¥,

T2 )L O HiH D FEHER 22 & FHA
LET

VARIANCE ALL F—7—FTRHF LW | 2LV OBFEOSHEFHEL £
DHE—fH, COL F—7—KT |F
BEANINZE—EDHZ 1
5, ROW F—77 — N TIE&4T
IZEDH 5 1 5,
/= AN
E8ZArt REhsHD FiRH
ABS BAHFNZ 1 5] BREIN T — XHPHDONE
DOMHEZEFHHE L ET
ACOS AT 1 % BEINEZT—XEHONE
D7 —r7av A UEFHELE
j—
ACOT BAIFNZ 1 F a3 hz5r—2HEONE
DY —rarxRyI v i
CAUE-Sn
ASIN ANz 1 5 BEIN-T — XHFHDONE
DT =Y A VvEHELET
ATAN HEANFNZ 1 71 BEINEZT— XHEFHONE
DT =RV NEEHE
LET
AVG BTN 1 F1 BrEINZT— XDV
DB F 1213 % &
LY
BETWEEN EANFNZ 1 71 2 DDOfEEHEEL T, BEX
N=ERMD 2 DOEDRM
WZHBENEDDEHAILET
CEILING BTN 1 5 BREIN T — XFP O AHE
DY EIFEEEEFEL £
ha—
COLUMN BAHFNZ 1 5] ZFND A % BB I EKE L
THUWHZERL T
cos BAIFNZ 1 BEINEZT— XEHEFHONE
DAY vEHELET
COSH K AN 1 5 BEINZT—REMHONE
OMMFRI Y1 v E2FHEL F
.g—
coT BAIFNZ 1 F BEINEZT— XEHEFHONE
DARVY TV NEFHELE
_a—
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EAEZ REnsso #iAA
COUNT HB-Dizat 1 % REINEZT —XEEHTEE
GO VORERZET
EXP BN 1 F1 HARE (o) 2igE ST —
REFHDOXK LIV DR TR E
RFLUEERDET
FACTORIAL AN 1 5 REINZ T — XEH O AHE
DOEFEEHELET
FLOOR BAIFNZ 1 FH BEIN T — XEEH DO AHE
D77 EEHELET
FRACTION AL | BRI N T — ZHF O AH
DINSER D Z# R U ET
INT HEANFNZ 1 51 BEINEZT— XEHEFHONE
DOBRUE R0 T) %
HELUET
INVERSE HEAIFNZ 1 F1 HBEINET — XHFDNE
DIFA% KL X fli% &
LY
LN HEATIFNZ 1 71 EEINT — RBFDOHNRE
DOHARNBEFEL T
LOG BAHFNZ 1 %] BREINZ T — XHPHDONE
DOHARNBEFHE L ET
LOG2 HAIFNZ 1 5 BEINEZT—XEHONE
DN EFEL T
LOG10 BAIFNZ 1 5 feEanizy—XHEONE
DOFEANBEHELET
MAX ALL F—7—FTIRHF LW | L ofBEORKEZ R L
DHE—fH, COL ¥F—7V—KT |7
BB ANFNZE DD B 1
5, ROW F—"7 — N TIE&AT
IZfEoH s 1 5,
MEAN ALL F—7— FTIH L WA | 2L O OB LY £ 7-13
DO¥—fH, COL ¥F—7—RT |PFHZ2HELET
BB ANIFNCHE—~EDH B 1
5l; ROW ¥—7 — K TIE&4T
IZEDH B 1 5,
MIN ALL F—7— FTIRHFL W | L o#EiFEO R/ MEZEE L
DO¥—fl, COL ¥F—7—FT |7
BEANFNCE—EDH B 1
5l; ROW F—7 — R TIREAT
IZEDH B 1 4,
RANDOM BEINEZHBDOEEZED 1 BEIN-BOILEEZRL

2l

.a—

RANDOM_GAUSS

RESNBOEZET 1
4

HIDARID S DT VR LR
EEEBEINEZHELET

ROUND

BANIFNZ 1 51

BRI NT — XHPHDOHNE
ENOMEEFRL T
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SE/AvE~ RENdHD Bl

SIGN EANFNZ 1 71 BEINEZT — XEHFOMED
e (EE7-ixA) 2kdF
‘—5—

SIN HAIFNZ 1 5 BEIN:Z T —XEHPONE
DY AV EFELET

SINH BAHFNZ 1 5] BRI N T — R HFEONE
DOMMHFRY 1 v 2HBELET

SQRT HZANFNZ 1 FH BEINET— 2 HEONE

DY SREFRL T

STDV & 7zi% STDEV

ALL F—7— K TIZH L W3]
D¥—{H, COL ¥F—7—FT
3B ANFNCE—EDH B 1
5l; ROW F—7 — R TIXKAT
IZEDH B 1 4,

Y2 )L D i DO ELHER 2 & A
LY

SUM

ALL F—7— K TiZHm L W)
DOH—fH, COL F—T—RT
WEANINCHE—EDH B 1
5l; ROW F—7 — RTIKAT
D H 5 1 5,

LV OHPHDEF ZFHR L X
—a—

TAN

BTN 1 51

fREE T —2HEONE
DRIV MEHELET

TANH

BEANFTNZ 1 51

BEINET —REBEEONE
O R vV v MR EE
LET

TOTAL

ALL F—7 — R TIEH L W
D¥—fl, COL ¥F—7—FT
WEANINCHE—EDH B 1
Fl; ROW F—"7 — R TIXKRAT
IZEDH 5 1 4,

TV OHPADEGFH 2 FHR L X
_a—

TRUNCATE

BANFNZ 1 51

FBE SN T — X HH D& fE
DINE TN 2R LU X9

VARIANCE

ALL F—7 — K TIZH L W)
DO —fH, COL F—T—RT
AN —EDH B 1
Fl; ROW F—7 — R TIXKAT
IZEDH 5 1 5,

YILVOFFH DO EFEL £
_a—
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2 NY Y IEE

< u%

RENdHD

B

FORMAT

BANFNZ 1 51

BUEE A NV > 7 OS5k
FTEHA T+ —~< v Ml
(HDMR, RiEADE. Bk
. NGRS, v —Tb
LERY) BfRELES, 7
=<y MFEAHOANY »
JERLUET,

LIKE

BTN 1 51

FEAN - AMY UIDRE
INFZNRE =2 e —HT B0
ESmEHHILES

LOWER

BANFNZ 1 51

AN v TR NS A
LE9d

LTRIM

BANFNZ 1 51

BANY U TEP S EFTFANR
—AXFEHIRLET

NUMBER

HBANFNT 1 51

RiZls K OHA D ASCI 7
FAN - AN VI EREBUEIC
B ET

POSITION

BANFNZ 1 51

TEAL - ARNY VY THDA
Z— v ORGAMEZRL £9

RTRIM

BANFNZ 1 51

BARNY VTIPS RBD A
R—AXTFEHIBRLET

STRING_CONCAT

BILD ANFIDEAFITN LT
HDHB 14

REINLT — REFHDO T F
AN ANY VT REEL E
—a—

STRING_HEAD

BTN 1 51

fEE SN T — REHDO LA
M) YT DEIHD n XFE
RUEY

STRING_LENGTH

BEANFNZ 1 51

BEINT — X HPH DL A
MIVIDRIZRLET

STRING_PROPER

BANFNZ 1 51

FBANY VOB DX
. EREREAPRE (TYV
R—=27 =PI 12§
RTDXF % KL FIZEH
L. ZOMTRTOXXFEEIN
XFIITEBL £T

STRING_SEG

BANFNZ 1 5

fBEESNz 2 DOEEOM
DALY YT -2 TAV MR
RUEY

STRING_TAIL

BEANFNZ 1 F

REI N T — ZEH DK A
NI VITDERRED n XFEE
RUZEY

SUBSTR F7=I& SUBSTRING

BTN 1 51

ANV VT OBEALE D 5 X
FTERUET

UPPER

BEANFNZ 1 51

A DY TR RFIT L
LE9d
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=1ise ok

~ 7 a% REN5HD A

CURRENT_DATE BAIFNZ 1 F1 BHEDOHNM%Z format TRL
E N

CURRENT_DAY BAIFN 1 41 BEOHMNZ 1 2256 31 ©
BEE LTRLUE T,

CURRENT_JULIAN BRI 1 5] BHEHMOY) 7 ARE % E
LE9,

CURRENT_MONTH BEAIFNZ 1 51 BHEOAZ 1 225 12 O
i UCTRLET,

CURRENT_TIME BEANFNZ 1 3 BERAZAN) 72 LT
RUET,

CURRENT_WEEKDAY BAIFNZ 1 51 BEDHEHZ 0 225 6 O
e UTRULET,

CURRENT_YEAR NIl BEDOELBEE LTRU
‘—d—o

DATE BANFNZ 1 51 AffA MY > %229 Y 2AH
FizZEHL 9,

DATE_FORMAT BEAIFNZ 1 51 HER2 28U 9,

DATE_JULIAN BAIFNZ 1 51 Ay AHMNERUET,

DATE_STRING BANFTNZ 1 71 2y AHNOHMNA MY >
JERULET,

DAY_BETWEEN BAHIFNZ 1 51 2 DOHMOMOHEEZEL
E N

DAY_FROMNOW BAIFNZ 1 51 BHEOHMN»SIBEH £ TD
H#ZRL£7,

DAY_INTERVAL &AIFN 1 51 2 DOHMNOBOHBERL
ESr

DAYOF HAIFNZ 1 F1 HIZBbZ28HTEL £,

MONTHOF HAIFNZ 1 51 HzHEe LTRLUET,

WEEKDAY &ABFNZ 1 5] ASCII ¥F A MHAA MY~
JERBEHIZAEBRLET

WEEKDAYOF BADFNZ 1 51 MHZz8UHEE LTRLUET,

YEAROF HBEAHFNZ 1 51 EABEE UTRLET,

7 )V— T
EeZatE4 RINnddHD A
GROUPBY BITEZRED 1 2OHL | 2V —THNOERT — 2471

W3

TN TERNT S
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EAEZ REhdED #iAA
GROUPBY_WHERE BITEZRED 1 2OHL | 20— TROEE X Wiz
W Tl TEER T — XTI E
Mo TEHT S
=TEREN
<% RINdHD L]
IF RO ANTDEITIZN U T | SfED if-then-else AT — b
EDH 5 1 5 AV NERBLET,
ISERROR BEDANFIOZIFIZH LT | AFITHDEO T Iz T
fEndHs 15 S— (22?) kA EENDY
&1 %, FH5TRVWGEY
aERLUET
ISEVEN BEANFNZ 1 5 ASHEPMEE (T7abbH, 2
TEHIOYIND) BESI LT A
FLUET
1S0DD FHANFNZ 1 F AJVEDEGE (Thbb, 2
TE OGN HE ST
AMLET
ROWNUM BAIIFNT 1 ¥ 1 2oL I—ROEETHDH
e EERUET

IBM Campaign O~ 7 OFBD /T A —4 —
IOk ¥ a Tk, IBM Campaign O 7 OO T A =& —5 K OMHifHEE
HHL T,

T +—< v bDHLRR
ok aryTiE, —BIUIZHEHINEWS DONDNRIA—=R—D T +—< v b
WOWTHHLE T, ZOEOYZUEBDOARIZIENWT, TNO6DNTA—X—
WZOWTEMT B ITRTOEGEIZ, ZOFHHEPEHINET,
F—4
data NI A=K —iF, ¥ OBEBOEITHRDOT —XF 2R £T,

ERERE 71—V ReTr2eMnTcEEd, FLIER BEO~ oz S
LT,

f: IBM Campaign T, D7 «+ —)V NORIKEFEIREX, 7OY 7y hOFHE
BHHR—-—hrINTVWEREA,

ZFOMDNWL DODPDNT A =R —%4% data EEU 74—~y b2ffHLET, Z
NOEDNRITRA—=—R—DFRlE, 07 a vl 7x—~y b 22BLET,

% 1 # IBM Campaign TOYZ0OH 7
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F——k
keyword /8T X =X —i3~x 7 uBBOEEEHEL X3, F—7— NAHEEARET
HBEILERUET (F—T7— FPERINEZGEIET 7 4V MEPEHI N D),
BB ITF T — FOZBRIEPIRDIEATY A Ik g,

{choicel | choice2 | choice3}

BELEE RIS 5% — 7 — FOBIRUBZERL £, 7740 b O@ERKIEK
FTORINTVET, HIXIE, AFOA T arvazEATALT,

{RADIANS | DEGREES}
ZDGE. DTOoY s/ ulizEs 5 AT,
COS(V1, RADIANS) COS(V1, DEGREES)

T 2RO~ 70, ¥—7—F -85 A4A—=%— [ALL | COL | ROW} % &
D £9, IBM Campaign Tld, ANT—ZWEICH—DFE/E 71—V NTHD
ZH, IN6DOF—TU—RNFHEHINERA, 7 0IFHEIZ, COL F—7— FAHE
EINTVWD LD ITIRAFEVE T, L7zd > T, IBM Campaign % {HHT 5 & I
B IhoDF—U—FafiETo4EIH Y THA,

EBDERA

Y BEBDONTA =R —DIFE A CIFBMEER, X7 I3BUEEBUZFHE X 0 5
ZLBHIENTEERT APV V72T L7 0fBUIA N VO EHE LS
ZENTED),

La— RT3~ 7 nBif BRI, 2 DOBMEF D) O%5A,
EMEMHT LW 22, RITICZOERIEZ G0 2ESTSHI L LELT
T, BEARIIZ, AR IRA=R =L UTEBPRESI NS &, TOEBIIATILH
UCRTETHRINE T,

—Mo<w oL, ASCII FF A - AN Ve BlER 2 L B2 N TEE
T, BUEERE ASCIL ¥F A b - ANV VI Dli Bl e NTEE1TXA—X
—l. B 2780l (RS XA—Z—] 2 arvTZOLIIZHBEINTVE
—é_o

DFo&RIZHlZRLET,

BEEE 7% ERDIRIR
PERCENT _UTILIZ = (CURR_BAL=%100)/ SEFX 100 1%, CURR BAL 4l & ¥ DIiT%2 4
CREDIT_LIM F BATITER 100 2ELF & U THRE

nEd, 2—Y—EH7 1 —IL K
PERCENT_UTILIZ (Zi%, CURR_BAL D#fHIZ
100 ZHHF. CREDIT_LIM OFAHTE- /- {f
NEENET,
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BEE % TEFL DRI

NAME = STRING_CONCAT ("Mr. ", LAST NAME) |ZE#C "Mr." %, LAST NAME %l & D17 %
E I BATITER "Mr." 25L& LT
Wanxd, 2—V—EH7 1 —IL N NAME
IZ1%, LAST NAME D& FF A - A MY VT
DT "Mr." ZMAIILZE G ENE T,

% 1 # IBM Campaign TOZ 27 0OffH 9
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B 2E

IBM Interact TO~Y 2 OD{#EH

ZDETIX, IBM Interact ¥~ 27 T DEHILIZ DOWTEHIEL £9, IBM Interact TV
I EMHTIENT, BT IOHEEBHALZIW,

AN NR—B LU 7 O0RDEXRE

B MSURERIEN S
Z % IBM Campaign %%

TY, L7 ->T,
) Y R—

<7DV 77V A] O=RIIH S,

A

ENB [RALR—] 4787 - Ry 2 AT, BED L
A —

MEBRFICEOSWTY 7 uABRIESNE T, 7=
72U, IBM Interact 2% R — 32Dk, Campaign ¥ 27 HEEREDY T v b DA
AT s~vsneF—7— K (HMERXAF—7—F

FENTWVWBEEDTHDZ L 2MHERTIHENRHD T, KERD
Interact IZBH#E L 72EGL 2SR L TL 72X

IBM Interact O~ 7 OFOHEE
UTFDOx o aryoFRizik, IBM Interact 12

INTVET,

#~ 7 u BB OFEMR SRR — UM,
TILT7 7Ry NECTHEINTWET,

| e

17 "= % 3 =

EA D~ 27 mIZBd %l 2B AR

IBM v7nua-Y77

H#: v 2713 IBM Campaign & IBM Interact QM AGIZEHTSZH, Tho

D 1 D2DHAIT
PRINTVET,

BHTAHILHTEET, YI7UDHAT, TN %M RE &M

14 _R—= @D TIBM Interact D~ 27 WD /NT A —% —] Tld, Interact D~ 2
OO AT A =X —IZDWTEIHL TV T,

et R

o84

REINdbHD

B

AVG

ALL F—7— R TIZH L W
DOH—fH, COL F—T—RT
WEADINCHE—EDH B 1
Fl; ROW F—"7 — R TIXEAT
IZEDH 5 1 41,

OV OHIFH O RN F 7 1E
T EEELET

MAX

ALL F—7— N TIZH L W]
DO¥—fE, COL F—U—FT
BB ASFNZHE—~EDH B 1
5l; ROW F—7 — R TREAT
IZEDH 5 1 1,

YIVOHFH DR AMEZFHE L
ESCH

© Copyright IBM Corp. 1998, 2017
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o 8%

REINsHD

Bt

MEAN

ALL F—7— K TIZH L W3]
DO¥—fH, COL ¥F—7—RT
AN —EDH B 1
Fl; ROW F—7 — R TIXKAT
IZHEDH B 1 ¥,

IV OHIFH O FEAM Y F 7 1%
FHEFHELET

MIN

ALL F—7— R TIEH L WA
DO¥—fH, COL F—U—FT
WEANFNCHE—EDH B 1
5l; ROW F—"7 — R TIXKRAT
IZEDH 5 1 41,

BV OFPH O B MEZ G5 L
E3N

STDV & 7zi% STDEV

ALL F—"7— RTIZH L W3
DE—ff, COL ¥—7—KT
WEEADFNCHE—EDH S 1
5l; ROW F—7 — R TIRKAT
IZEDH D 1 5,

Y2 )L D i DO FEEHER 7 & A
LET

BEI=ABEH

DO¥—fH, COL F—7—FT
EANINCHE—EDH B 1
5l; ROW F—7 — R TIXKAT
IZHEDH D 1 5,

E&ZA=F REhdbHD iR
AVG BAHFNZ 1 5] BEINZT—XEHBE DXL
DEMEY F 7213 % 5
LY
MAX ALL F—7— RTIEH LW | 2L O#HPHORAMEZFHE L
DHE—fH, COL F—7—KT |F7T
BB ANIFNZHE—~EDH B 1
5l; ROW F—7 — K TIE&4T
IZEDH 5 1 4,
MEAN ALL F—7 — RTIZH LW | 2L OHiBHOBEMAES F 72 1%
DHE—fH, COL F—7— KT |EHZEHHELET
IEEATFNZE—EDH B 1
5 ROW ¥ —7 — R TIRE&FT
ZEDH B 1 4,
MIN ALL F—7—FTIH LW | L ofOR/MEZ R L

ESN

STDV F7=I& STDEV

ALL F—7— R TIEH L WA
D¥—fl, COL ¥F—7—FT
WEANINCHE—EDH B 1
Fl; ROW F—"7 — R TIXKRAT
D H 5 1 F,

BV DFEPH D FEHE (R 2 2 5
LY

SUM

ALL F—"7— RTIZH L W3l
DE—fH, COL ¥—7—KT
BB ASFNCE—HDH B 1
5l; ROW F—7 — R TIREAT
IZEDH5 1 1,

IVOHHOEFZFEL E
j_
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< ua%

REINsHD

i

TOTAL

ALL F—7— K TIZH L W3]
DO¥—fH, COL ¥F—7—FRT
IEEANFTNZE—EDH B 1
Fl; ROW F—7 — R TIXKAT
IZHEDH B 1 ¥,

YIVOFHDO A 2FEL E
_3—

2N v B

SAEZ REnsso A

LIKE BN 1 51 TEFADL - ANV VITDIEE
INFZNE—=2 =T B0
E5n ML ET

LOWER HANFNT 1 5 A MY ¥ TR NSO A
LET

LTRIM BAIFNZ 1 51 BN U TED S HAT AN
—AXFEHIRUET

NUMBER BANFNZ 1 71 RZB K CHNMD ASCI 7
FAR - ANY T EHEI
BHUET

RTRIM BEANFNZ 1 3 HEANY UV TEPSKRED A
R-AXFHHIRLET

STRING_CONCAT BEOANFOZFIZH LT [fRESNZT — XHFAD A b

EodHs 1 5] Dy T RERELET

SUBSTR ZF7zi& SUBSTRING HEANFNT 1 5 A MY ¥ T ORBALED &
FERULEY

UPPER HANFNZ 1 51 ANV VTR R
LET

H BRI

/A E REnsLo e

CURRENT_DATE HAIFNT 1 5 FEDOHA% format TELU
E

CURRENT DAY BEANFNZ 1 3 BEOHMNZ 1 256 31 ©
HEHOBMEE LTRLET,

CURRENT_MONTH BAIFNZ 1 51 BHEOAZ 1 2256 12 O
PHOEEE LTRLUET,

CURRENT_WEEKDAY BTN 1 41 BHEOWHZ 0 5 6 O
FHoHEE LTRLET,

CURRENT_YEAR N I | BRIEOFZ2HMEE LTRL £
£

DATE HAIFNT 1 5 HEARNY Y Z7%22Y T AH
Rz ZE#BL £,

DATE_FORMAT BAIFNZ 1 F HNER 228U £,

% 2 = IBM Interact TO~X 27D 13




EEEHN

Ak RENnsH0 B

EXTERNALCALLOUT ExternalCallout API % {#if{
LTl = N5 2% 4 - 7 |ExternalCallout API % {FiFH
T r—va v TEEXND UTCERENIZHIARL - T
i TV —2a v ERUTHLU E
‘g—o

FU <. [IBM Interact &
META R 28BLTL”E

X,
IF RO ANFIDOEATIZH LT | LD if-then-else AT — b
EoHs 1 % AV NERBLET,

IBM Interact O~ 27 O D/INS X —4 —

14

ZDXx 7 a T, IBM Interact D27 QB DNNT XA —X —b I OMHHEZ
BHL £,

JA—< v MDD

ZDO¥xrvarvTid, —MBECEHINEZ VL DODRDNRFTA—X—DT +—< v b
WZOWTEHHLEST, 20Xk ryarvo~rZ7alBodEicsnt, ZhsnRS
A =R —IZDOWVWTENTETRTOBEESIZ, ZOHHEIAEHHEINET,

F—4

data NT A= =%, 7 0BEBOETHROT 25 %2R UET, EREZITT
4=V RETBEZENTETT, LI HEOYIZHEBZBH LT AL
W,

7E: IBM Interact TlE. EHED 7 «+ —)L ROEEEIEX, 70 7Tk v FDEHEIZ
HHR—=—FrINTVWERFA,

ZFOMDNL DD T A —X—4% data ERIU 7+ —~<wv h2HHLET, 2
NEDNTA—R—DERIZ, 20X 7> arvBLIO7+r—<y 22 BLET,

F—7—R

keyword /XT A —&Z —I~ 7 nEAKOHELZHIEL £3, ¥—7— N2HEEWRET
HBHZEERLET (F—7— FBPEWBINZGEIET 7 40 MEBFHH SN 5),
VBT LI F—T — ROBREPROERATY A hIhE T,

{choicel | choice? | choice3}

BELEEE RIS 52X — 7 — FOEIURZZRU £, 7740 b ORERKLIEK
FTRINTVET, HIZIX, UFOA TV arvzEATAET,

{RADIANS | DEGREES}

ZDGE. UTox7uliEi s 55683 TT,

IBM Marketing Software ® IBM ¥ 2710 a—H%— - 44 K v10.0



COS(V1, RADIANS) COS(V1, DEGREES)

H: 2RO~ 70, F—7—F - X5 A—%— {ALL | COL | ROW} Z& b F
3, IBM Interact TlI. ANT—ZBEIZHE—DHE/1ET7 1+ =V R TH D728,
INSDOF—U—RIFEAINERA, Z7BIFHIZ, COL F—7— R2EEIH
TWAESIZIRAEVWET, LM -> T, IBM Interact Z2fFHHT 5 & Eizid. Zh
LDF—T—RNERETLIHEITZDY FHA,

EHOER
SROOBEBDNRT A =R —DIF L AL IFEBEER. T BEEBIZFME SR

BLBIENTEET ANV VI RUET E 7 0BEBUIA N VIOERE L 5
ZENTED),

La— RN IWBERFETT A2~ 270l BAIX, 2 DOBEFOINE) D54,
EBEMHTENWS Z ik, RITICFTOEBEZ Gy 2EET s FALT
T, BEARIZ, ASINTA=R =L UTEBRDBEIND L, ZTOEBIIASLF
URXETHREINE T,

—ERD < 7 oI, BEEHROMIZ ASCIL TFA - A MYV ITHE LB EMNT
T, BUEEEY ASCIHH 7FA - - AMNY VI DMWi 2D N TEE/8T7 R
—X—=lF, {H~Z0EBD (NXFA—KX—] ¥ aryTEDLIIZHHLINTH
9,

AFoRIZH 2R L £9,

BEBE 7 ER DRI
PERCENT UTILIZ = (CURR_BAL*100)/ SEH 100 1k, CURR BAL %Il & [H#B DT % &
CREDIT_LIM Hy BATITER 100 25858 UTHRIRX

NE3, -V —EH 71—
PERCENT_UTILIZ (Zi&. CURR_BAL D#EIZ
100 ZHMF. CREDIT_LIM OFAETE - /- {#
NEENET,

NAME = STRING_CONCAT ("Mr.", LAST_NAME) |E#X "Mr." &, LAST_NAME %I & M D1T%
BA BITITER "Mr." 2HTFE L TR
WEngEd, 2—VF—EHF7 r— I N NAME
IZ1%. LAST_NAME DETF A - AMY VS
DRI "Mr." ZAMUZEREENET,

J£: DT_DELIM_M_ DY ® X5 eI, B3I TCHLAERD D £,

% 2 = IBM Interact TO~X 27D 15
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BE3ZFZEIBMvrsO-YI77L YR

IOt a v Tk IBM Campaign, IBM Interact. X 7-i3% Ol CfifH ] 5E
B ANRET 7ROV THHLET, v 7T VT 7y MEIZUA RSN
TWEY,

HE: T—RAR=—ZAFZET7IV DN - T7AANRET YT 2TIBIZ, IBM <
U SEOMBAXPF—7 — F%&, IBM Campaign D1 —HF—KDF~Ny X—& L
THEALBRWTLEZIV, v TINEROFINY X—Dh TIN5 D FHGEEHE
H32L, T7-DEEIHEVHVET,

A AMEADF—7—K
IMDOFIZIX, BT A=<y bOF—T— KB, ZNFNOHAE X OH & iz

REINTWVWET,

F—U—FR A il

MM 2 HioH 01, 02, 03, ..., 12

MMDD 2 HidHE 2 HioH 3 A 31 Hix 0331

MMDDYY 2 HioH, 2 HioH, 8&U |1970 4 3 A 31 Hik 033170
2 MDA

MMDDYYYY 2 MioH. 2 HioH, 8L 1970 4 3 A 31 HIk 03311970
4 D

DELIM M D X8 XFETE S TWD (3 A 31 Hik 3/31 721k 03-31
H&H

DELIM M D Y XY XFETRY S NTWS |[March 31, 1970 721k 3/31/70
H. H. BXU#E

DELIM M _D_YYYY X b XZFTEY 5N TWS |March 31, 1970 F7-i% 3/31/1970
A, B, B&U 4 HfoHE

DELIM Y M X XFTRY SN TWS [March, 70, 3-70, F7zi% 3/1970
FE A

DELIM Y M D X b XZETEYS5NTWS [1970 Mar 31 721k 70/3/31
£, A, BXOH

YYMMM 2 MiOEB &O 3 XFDH |70MAR

YYMMMDD 2 HiDH, 3 XFDOH, & |70MAR31
U2 HioH

YY 2 HiD 4 70

YYMM 2 HiDEL 2 HiDH 7003

YYMMDD 2 HiDAE, 2 HioH. B XU 700331
2 HioH

YYYYMMM 4 BTDEL 3 XFDOAH 1970MAR

YYYYMMMDD 4 HiD4E, 3 XFDOH, B& [1970MAR31
2 HioH

YYYY 4 MiD4 1970

© Copyright IBM Corp. 1998, 2017 17



e Gl il
YYYYMM 4 iDL 2 HIDH 197003
YYYYMMDD 4 Hio4, 2 Mo H, B &U |19700331
2 HioH
DELIM M Y X O XFETRYSNTWS |3-70, 3/70. Mar 70, March 1970
HE4E
DELIM D M K0 XXFETRY SN TWS [31-3, 31/3, 31 March
HeHA
DELIM D M Y X0 XFETEY SN T WS |31-MAR-70, 31/3/1970. 31 03 70
H. B. 8XU4#
DD 2 HioH 31
DDMMM 2 MioHE 3 XFOH 31MAR
DDMMMYY 2 HioH, 3 XFDOH, & |3IMAR70
2 Hid4E
DDMMMYYYY 2 #ioH. 3 XFOH. B& |31IMAR1970
4 HiD4E
DDMM 2 HFOHB LU 2 #iD A 3103
DDMMYY 2 HioH., 2 HioH., XU [310370
2 HiD 4
DDMMYYYY 2 HfioH, 2 fioHA, BXT 31031970
4 HioHF
MMYY 2 HiDHE 2 Hid4E 0370
MMYYYY 2 HiOHE 4 HIDE 031970
MMM 3 XFDH MAR
MMMDD 3 XFOHL 2 HioH MAR31
MMMDDYY 3 XFEDOH, 2 HiOH, & |MAR3170
2 HiD4E
MMMDDYYYY 3 XFDOH, 2 HioH. & | MAR311970
T 4 HiD4E
MMMYY 3 XFOHE 2 DM MAR70
MMMYYYY 3 XFOHL 4 HiD4E MAR1970
MONTH H January, February, March 72 &,
F 721X Jan. Feb, Mar 7 &
WEEKDAY EH Sunday. Monday. Tuesday 7% &
(Sunday = 0)
WKD i H D&Y
Sun, Mon, Tues 7&&
(Sun = 0)

ABS ¥/ 0O

ABS ¥ Z 1% IBM Campaign TOAMEHAHETT,

18 IBM Marketing Software ® IBM ¥ 27 B 1—%— - %1 K v10.0




BX

ABS (data)
INTGA—4 —
data

Mo Z AT AR EOBAETT, DT A —X— 2k, E8dE. 5. &L #
., ¥ XINo0XA TOWTNRIZFMME N2 XN E2EETEET, data D7+
=< FNEZBIZOWTIE, ZOHA KD IBM HF0=EIZHD [ 7 oI T A
—X—] ko varvESBRLTLLEI N,

ABS . fBEI N7z T — X HIPHOBUE DA% FHRE U £ 97, BUEDAEIAE & 1%,

ZOEEI SHZERVWIZEDOZ L TT (DF D, FEOFMEIIELDLY AN, A
OFEIZEOEEE L TREINET), ABS 1. ABFZTLIZH LW 1 DZEL
£, HLWEFNTIE, IS T 2 ANINE N2 BUEDHIHER A D £,

51

TEMP = ABS(-3) 7zi% TEMP = ABS(3)

i 3 Z2&8. TEMP 2 WS ZRTDFZEKL £ 9,
TEMP = ABS(V1)

V1 FIDANBEDIMEEE ZEE T 5, TEMP & WS ZHETDF] 2 ER L £7,
TEMP = ABS(V1:V3)

TEMP. VX, BET VY L WOLFTOH L WFH| 3 D2/ERL £, TEMP FIDfEIX V1 FIDOH
BOMIETH D, VX FIOMEIX V2 FIONBDOMETH 0. VY FIDMEIX V3 FIOHAED
HxHETd,

TEMP = ABS(V1[10:20])

V1 FlD 10 THD S 20 THIZH Z2EDOHMEIED B D 11 O MZEEND, TEMP £\
SEBTOH KL £9, TEMP DDV IFZETT,

TEMP = ABS(V1[1:5]:V2)

TEMP BL VX L WHLHTT, ZTNEN 1 25 5 fTIEN Ao 7z (LD VITZED) #HL
WH 2 D&KL XS, TEMP FIDMEIX. VI FIOXEGT 2 &7 DMHETS, VX FIDE
. V2 Floxt T 3£ OMHET T,

FER%

RE% i

SIGN fBEINZT—REFEOMEDONE (EE7/ziE
B) ZRDET,

ACOS ¥/ 0O

ACOS ¥ 2 1% IBM Campaign TOAFEHAFETT,

¥ 3B IBM vz -Y77LrZx 19




20

B

ACOS( data [, units_keyword )
NIA—=F—

F—¥

T—=2aY A VMEERGHETINROBIETT, ZD/NT A =X -2k, EHE.
i, BIVEP, F2E3IN50X1 TOWTMCEiE s R 2BETE XTI,
data D7 4 —< v MEHRIZOWTIZ, ZDHA FD IBM #Ro&EIzHS (voro
BBNIA—&—] 27 arvzBBULTLEI W,

units_keyword

ZOATVarvDF—7—KFI, ANMEBLOERPEFZIZZV700EL5T
BIRXNDDZELE T, UTFTOVWITNHADMEEZENL 7,

RADIAN - V7 VCEIEZITVWET (T 74 M)
DEGREE - ECitHEZITVWE T

IDNRTA=R=FBELRBRVEGE, T7ANVNEITIITVTT, (VT VNHE
TS 5120, PI TPRL T 180 2L 7, )

IBM Campaign OF—7 — FOFHIZDOWTH LK, 7 X—=YD 71—
FOMARRL 2ZRRU TSN,
&t B

ACOS 1. fBEIN/T —REPHDMED T —27 3V 1 U 2EHELET, 7—2aY¥A
velk, ZTOAYA URERIVDOANRTHD LI BMEDZ LTI, ACOS X, AN
FZ2ZH LW 1 22ZRUET, HrLWEINTIE, JET2 ANFICEEN K
BDT =2 a1 U AL ET,

*—177— K RADIAN Z{HHF 5 &, ACOS I 0 25 n DHIFINOEEZEL£9, ¥
— 77— K DEGREE Z{FHT 5 &, ACOS I 0 75 180 DHIPINDEZEL £9°,

T BEINEZE&ETOXILVORNEIE, -1.0 B E 1.0 L TOEBEOMETRITNIERD
FH A, TNDANDEGE, FNREATHEIZH U TZEARIVARINE T,

51

TEMP = ACOS(0) F7-i% TEMP = ACOS(0, 0) F7-i% TEMP = ACOS(0, RADIAN)

fi 1.571 (Tl:f’jz VTV EED, TEMP 2\ A0S EERL 7,

TEMP = ACOS(0, 1) 7-i% TEMP = ACOS(0, DEGREE)

90 (&) &L, TEMP WS HHTDFI 2R L %3,

TEMP = ACOS(V1)

VI FIOWNBEDT —2 AV A > (TIT7 VEA) 28MELT 5. TEMP L\ D ZHETOH] % fEK
LT,
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TEMP = ACOS(V1:V3, 1)

TEMP. VX, BEIT VY L WHOLFTOH L WFH| 3 D2/ERL £, TEMP FIDMEIX V1 FIDH
BOT =23 THYH, VX FIDMEIZ V2 FIONEDT—27 a9 1> THH, VY FIDMHE
V3 HDONEDT —27 34140 TT, IRTDMEIFRETRINET,

TEMP = ACOS(V1[10:20])

VI D 10 THDS 20 FTHIZHZEDT —27 3891 UHBRBRID 11 DIVIZEEND,
TEMP WO ZRTDOH L WAIRER L ET (T V7 VH#AL), TEMP DD IV IXZETT,

TEMP = ACOS(V1[1:5]:V2)

TEMP BL VX L WHKRTT, ZTNEN 1 25 5 fTIEN Aoz (LD VITZED) #HL
WH 2 DERMERL E3, TEMP FIDfEIZ. V1 ARG T 28D T —27 3% A TT, VX
FIDMEIZ, V2 FIDORIGTERITOT—2 a1 0 TT, IRTOMIZSI VT vToRINZE
—g—o

FER%

RE% ETLE]

ACOT HEINZT - XPHONEDT —7 XV
Vv hEHBELET

ASIN fBEIN/T —RFHONEDT — 7 ¥ 1 v
EHBELUET

ATAN BEINET—REHEONBEDT =7 RV
=V MEEMRUET

cos BEINT—XFHONARD IV 1 %G
BLET

ACOT Y7

ACOT ¥ i IBM Campaign TOAMEHAIHETT,

X

ACOT(data [, units_keyword])
INSA—4—

data

T—273aAXxy Iy b EHETLINROBUETT, TEEEMHE. Fl. IV#iIFE,

FREINSOVWTNIZFMENERITHRD £T, data DT A —~< v NEHEIZD
WTlX, ZOHA KD IBM D= IZHD (R0l oA—%—] ¥ 7=

vEZBLTLIEI Y,

units_keyword

DA T arvoxF—"7—RFit ANESIOHEELEZZEIOT70DELST
RIRENDDEBELET, IROWVWT N2 EIRL X7,

¥ 3% IBM vzu-J77Lrx 21




22

RADIAN - V7 Y CRIEZITWET (T 74 1)
DEGREE - ECEHAEZITVWET

ZDNRTA=R=ZBELRWVEGS, T7ANVNEITIITVTT, (VT VRHE
T A7, PI THRRLT 180 2FE U9, )

IBM Campaign ®F—"7— FOFEHIZOVWTHLLIX, 7 =YD 74—V
FofRR) ZZRLUTSZIW,
st EA

ACOT 1E, FDaXRVI YV IARELILDONARTHA LI LAEEZRELE T, ACOT
. ATFIZEIZH LW 1 D22RUET, LW, Wibd 5 ADFNICE
EFNBBMEDT—27 23X IV MBADET, 64 V' b OFBENEGSEDFH X
NEI,

l

TEMP = ACOT(0.5) F7-l% TEMP = ACOT(0.5, 0) E7=iX TEMP = ACOT(0.5, RADIAN)

i 2.157 (57 V) 288, TEMP 2 \WH ZETOF Z/EH L £ 9,

TEMP = ACOT(1, 1) 7-i% TEMP = ACOT(1, DEGREE)

il 0.022 (1/45) BZ&L, TEMP LW HLETOF 2 EKL £9,

TEMP = ACOT(0)

fE MAX32_Float (77 VHLNL) Z2ED, TEMP & WO ARTDFIZ/ER L £7,

TEMP = ACOT(V1)

VI FIOWNAEDT =2 ax Vv b (VT VEA) 28%HE 35, TEMP &\ 5 ZETOH
LWl ER L £ 9,

TEMP = ACOT(V1:V3, 1)

TEMP, VX, BX U VY E WS ZHTOH LW 3 D&/ERKL 3, TEMP FDfEIE V1 FIDOW
ROT—=27ARTzNTHY, VX FIDMHEIZ V2 FIONBED T —2 3Rz NTH
D,V FOfEIR V3 FIONEDT—273X VY b T, TRTOMERETEINE
E

TEMP = ACOT(V1[10:20])

V1 5D 10 FHM?S 20 THICHZMEDOT7T—27 3Rz MBRAD 11 D MVIZEE
N5, TEMP L WO ELHTOH L WIIRIER L £ (T V7 VHAL), TEMP OfidEILIEZET
ER

TEMP = ACOT(V1[1:5]:V2)

TEMP BLT VX EWIHERIT, TNFN 1 D5 5 [FICEN A7 (DXL IZZED) FHL
WA 2 D&RMERLE T, TEMP FIDfEIX, V1 FIONIGT A3KITDT—2 23XV b T
3, VX FIDfEIZ, V2 FIONIGT BARITDT—27 ARV b TT, TRTOMEIZTIIT

VTRINET,
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BEERAE

Bk AR

ACOS BEINT—RFHONBRDT —2 a8+
VEHELET

ASIN BEIN/T —RFHAONEDT — 781 v
EHELET

ATAN BEINT—RBFEDHAEDT =7 XY
=V MNEFEUET

coT fRESN/-T—RFHAOHNED IR Y Y 2V
MEFELUET

ADD_MONTHS ¥ 7 O
ADD_MONTHS ~ 2 | (%, IBM Campaign CTHEHATE £,

BX

ADD_MONTHS (months, date_string [, input_format])
AP

months

date_string (ZHIF S % H D% £ 38,
date_string

G AMNEZERTTFAN - A MY VS, DELIMM DY OFREZIEFATa v
@ input_format I THE I NZBA,

input_format

AEINHMIERAINEER, b R— I TWBHMAERIZDWTIE,
DATE_FORMAT %% 2L T 72X\, input_format I&. AJHA NV V7D
RBELCTHINA N VIO RDOE 2 RET DI LITTHERELEZI N,

st BA

ADD_MONTHS &, i%E 172 date_string IZfREINHOEEMA L -HMN %2R L
¥F9., HHEF 740 bOX (DELIM_M_D_Y) /A 7> a v o

input_format BB X > THREINLHKATREINE T, BRRHEATHNTSIZ
¥, DATE_FORMAT Z{fiHL 7.,

REINZHOBUZ L > TAMEMU 725E8R, S TR - 72854, (FitD
BOFUZRINTVWESEDIZ) ZOHDOEMKHELL KD ICEHHEINE T, LB
JGUT, D3 FEFFRICANSNE T, HIAIX, 31-Jan-2012 12 1 ZHMA S &
29-Feb-2012 & WO fERIZA D 9,

¥ 3 EIBM vZu-J77L v 23



51

ADD_MONTHS (12, '06-25-11') &, fREINzHMHZ 1 4 (12 #H) 2B L CH
fF 06-25-12 # R L £,

ADD_MONTHS (3, '2011-06-25', DT _DELIM Y M D) %, fRE I Nz HAHZ 3 HHINE
UTHA 2011-09-25 #RE L £9,

ADD_MONTHS (1, '02-28-2011') i%. HfJ 03-28-2011 Z2E L £,

ADD_MONTHS (1, '03-31-2012') &, HfJ 04-30-2012 2R L £,

E3pealE by

Be i

DATE HMA Y v %a) 7 ZAHAZAHBL £
ER

DATE_FORMAT input_format ®HA{I% output_format (24
L F9,

AND ¥ 70O

AND ¥ Z 1% IBM Campaign 3 &' IBM Interact THAFHETT,
B

datal AND data2 datal && data2

NI X—=4—

datal

data2 OfEL O AND % & 28METY, ZHIXERIE, F. wIVHFH, £/
INSDWTNMCEHIE NG RIZ2 D £9, data D7 A=< v MEHZRIZDWVWT
X, ZOHA KD IBM #AD#EIZHE (w70l TIA—Z—] ¥rvarvzk
ZIBLTLZIWN,

data2

datal OfE L OFwH# AND % & 2HMETY ., ZHUXEBMAE, F. wIVHIEH, F/-iE
INSDWTNHMCFHI SNSRIz £9, data2 OFDOEIX,. data2 2ET
MWD, datal DFIOER U TRIFNIER D VA, data D7 A —< v MEH
WZOWTH, ZOHA4 RO IBM #EOHIZH S [0l TA—K—] &7
vavEZBLTLLEI N,

st AR

AND 1%, 2 DOIRET — X HPHDHIE AND 2FHLUE T, ANFIZ L ITH LW
1 2%2KRULET., K5I2iE, datal OGS E data2 OXFIHH & % FHE AND i
BUEZHOBADET (DF D, datal OF 1 5k dataz OF 1 ¥ &iwE AND
HEIN, 5B 2 FUIE 2 FlEHE AND HE SN, UFERICHEE £9),

24  IBM Marketing Software ® IBM ¥ 2B 1—%— - 51 K v10.0




dataz DSEHDIGAE. datal DREE TDEEL ORI AND HA FTHONE T,
dataz 7% 1 DA EDS 2 ELHE. datal @ 1 4 data2 @ 1 & DETIFZ
EDR=ATHEMTONE T, datal DF 1 171% data2 OF 1 F7DMH & FHE
AND HE XN, & 2 {7138 2 {73 AND HE XN, UFAEMEICHES 9.
ZOFZ DB, REDOHOREZEDOMEE TORITOMREERL 7,

FE: AND JHE X, ZET7 V8=V U R &) iZfiifbTcEE T, ZET V- H v
RZMHLT, 2 D058z pEcE 9 BIAIE, VI AND 3 Zf5ET SR, HIZ
V1883 & AN TEZ ),

l

TEMP = 1 AND 8 H7-i% TEMP = 1 8 8

1 AEEND, TEMP L WS HFTOH L WA ZERL £5 (FuUA0BMEIZIRT 1 &
LTHONZET),

TEMP = V1 && 1

VI FIORMEIZH LT 1 288, TEMP E WO ERTOH LW ERL £,
TEMP = V1 && V1

VI oL aADOKMEIZF UTHE 1 2, VI FlOKEL I L TEYR 258, TEMP 2 \»
SHETOFH L WH 2 ER L 9,
TEMP = V1 && V2

V1 FIDFTOMEE V2 FIORIET BITDMHE 23 AND ME L/ D2 &EL 35, TEMP
EWVWSZETDH L W& ER L 9,
TEMP = V1:V3 && V4:V6

TEMP, VX, BELT VY L WO HZATOH LW 3 DEMERL £9, TEMP FiZiX, VI Ofx
VA FIDRIGT 247D E 2B AND HELZHOMNAD £3, VX FIiE, v2 sl Vs
FlE& % imBl AND HEUZMEAAD 9, VY FlZiE, v3 FilE V6 Fl& 2El AND HE
U7-fEDAD £9,

TEMP = V1[10:20] &% V2 F7z!% TEMP = V1[10:20] && V2[1:11]

V1 D 10 F7H»S 20 fTHIZH AL V2 5D 1 7H»S 11 THIZH AL % #HH
AND HEUZZFEREBZRYDO 11 ORIVIZEENS, TEMP 2\ S ZRTOH L WA 2 ER L £
9, TEMP DtttV IF2eTd,

FAERA

E3E ETLL]

NOT BEINTF—XHEONEDORIE NOT %
HELET

OR BEINE 2 2OF— X #HHEMOHE OR
EEHELET

ASIN ¥ 7 @O

ASIN ¥ 27 uid IBM Campaign TOAMEHAHETT,

¥ 3% IBM vzur-U77Lrvx 25
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B

ASIN(data [, units_keyword])
INSA—4—

data

T—=2HA VEFETHIHROBMETT, TNIXEHME, 5. wILVHEFH, £72132
NSEOVWTNZFHEI XN AR D £9, data D7+ —~< v MERIZDOWVWTIE,
ZDHARD IBM BEOBIZHE 70N A—2—] ¥r v arviEBR
LT,

units_keyword

ZOATVarvDF—7—KFI, ANMEBLOERPEFZIZZV700EL5T
RIS NEDZEBELET, IROWVWTNLZEIRL T,

RADIAN - V7 VCEIEZITVWET (T 74 M)
DEGREE - ECitHEZITVWE T

IDNRTA=R=FBELRBRVEGE, T7ANVNEITIITVTT, (VT VNHE
TS 5120, PI TPRL T 180 2L 7, )

IBM Campaign OF—7 — FOFHIZDOWTH LK, 7 X—=YD 71—
FOMARRL 2ZRRU TSN,
&t B

ASIN 1., ¥EEEINT —RHHDOMEOT — 271 VARHELET, 7T—2H¥ A&
X, ZOY A UBRBREILONETH L LS BRMEDI LTI, ASIN 1. AHFT &
IHELWH 1 DZREUET, HrLWRINTIE, WIS T 2 A& T 8HED T
— YA VBAD £,

*—77— K RADIAN ZfHiHT B &, ASIN X -n/2 5 n/2 OHPFANOEZEL £
3, ¥—7—F DEGREE Z{fifid 5 &. ASIN IX -90 7*5 90 DOHIPHHNDEZ K L
7,

H: BEINLZRI DX ILVONEE., -1.0 BLE 1.0 STFTO#PFHOMETRITNIERD
FH A, TNDANDEE, TR EATMEIZH LT 222 DEINET,

51

TEMP = ASIN(0.5) F7zi% TEMP = ASIN(0.5, 0) X7zi% TEMP = ASIN(0.5, RADIAN)

i 0.520 (B7O S50y wan, TEP LS 4HOHLWAIZERL T

TEMP = ASIN(0.5, 1) Z7z!% TEMP = ASIN(0.5, DEGREE)

5 30 (F) 24T, TEMP X WO LHIDOH L WAl ZER L £5,

IBM Marketing Software ® IBM ¥ 2710 a—H%— - 44 K v10.0




TEMP = ASIN(V1)

VI FIORBEDT — 0% A v (FVT7 VHAL) 28T 5, TEMP WO ZFETOH L W%
ERR L £,

TEMP = ASIN(V1:V3, 1)

TEMP. VX, BET VY L WOLFTOH L WFH| 3 D2/ERL £, TEMP FIDfEIX V1 FIDONA
BOT =742 THO, VX FIOMEIX V2 FIORNBEDT =2 %1 ThHhH, VY FIOMHEIX
V3 FIORNBEDT =234 2 TT, TRTHMERFETRINET,

TEMP = ASIN(V1[10:20])

V1 D 10 77HS 20 fTHIZHBMEOT =734 UDRHD 11 ORVIZEEND,
TEMP 2 WO ZHTDOH L WAIRER L ET (T V7 VAL, TEMP DD L IXZETT,

TEMP = ASIN(V1[1:5]:V2)

TEMP BL VX L WHEHTT, ZNEN 1 25 5 TIEN Aoz (LD VITZED) #HL
WA 2 DEERL ET, TEMP FIDEIX, V1 FIOMIET 284507 =231 T9, VX 4
DfEIE, V2 FIOXIETAEITDT —2H A v TT, TRTOMHEIZSV TV TERINET,

FER%

3R L]

ACOS BEINZT—REEONEDT — 2 IH¥A
VEFHELET

ACOT fBEINT —RFHOANEDT —27 3R Y
VIV MNEHELET

ATAN BEINET—REHEONEDT =7 R VY
v MEERUET

SIN BEINET—RBHEONEDY 1 &2 HE
LET

ATAN Y7 0O

ATAN ¥ 27 i3 IBM Campaign TOAHEHATHE T,

BX

ATAN(data [, units_keyword])
INSA—4—

data

T—=20RyY v NeEtETAENROBUATT, THITEHUHE. 5. wVHIFE, *
IS onWTnZFHiiE bR 9, data D7 A —< Y PEHEIZDOW
Tk, ZOHA KD IBM #EDFEIZHZ w70 A—2—] 7> ayv
ERIBLUTLEI N,

units_keyword

¥ 3% BM vrH-U77Lyvx 27
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ZOXTvardF—7—KE, ANWMEBLOHERPEZZ IV 700EL5T
RIREINDEDEI/ELE T, ROWVWITNLZERL T,

RADIAN - IV T U CHEZITVWET (T 74 1)
DEGREE - ETiHEZITVWET

ZDONRITA=R—%BELRWGA, T7ANVMNITIITVTT, (FVTUnoE
AT 5121, PI TBRLT 180 2 /U £T, )

IBM Campaign OF¥ —7 — KOMHHIZDOWTFHELLIE, 7 RXR=VD [T74—<v
FDOfERR] EZZHL TS 7230,

st BA

ATAN X, fBESINT —RHPOMEOT—2 X2V b 2HELET, 7—2 X
YT VhER, FDRUVVIVIDREEILVOABRTHDLOBAHAEDI LT,

ATAN 1&, ARFIZ &Iz L WAl 1 22RELET, HLLEFNITIE, e d 5 A0
FNZEEFNBBMEDOT =2 XYY MHEAD ET,

*—177— K RADIAN ZffifHd % &, ATAN X -n/2 25 n/2 OFFEANDEZEL ¥
3, ¥—7— K DEGREE Z#{HHd 5 &, ATAN I% -90 25 90 DHIFHINDEE KL
7,

51

TEMP = ATAN(1) F7-1% TEMP = ATAN(1, 0) F7-iX TEMP = ATAN(L, RADIAN)

.75 7 So7o) aan. TP LS LHOHLWIAEERL ST

TEMP = ATAN(L, 1) 7-i% TEMP = ATAN(1, DEGREE)

i 45 (&) 28T, TEMP X WO LETOH L WA ZERL £,

TEMP = ATAN(V1)

VI FIONBOT =2 &Yy b (VT VHAL) 28MHE T35, TEMP WS ZETOH L
WA EERL £7,

TEMP = ATAN(V1:V3, 1)

TEMP. VX. BX VY E WS ELETOH LW 3 DZ2/EKL 3, TEMP FDfEIE VI FIDOW
RDT—=7RVzy bTHD, VX FIOMEIE V2 FIONBEDT =X Iz NTHDY,
VY FlOfEIE V3 FIOREDT — 2RV 2y v TY, TRTOMHEIZETERINE T,

TEMP = ATAN(V1[10:20])

VI D 10 7HDS 20 fTHIZHBHEDT =2 XY =V EDRRAIO 11 OVIZEEN
5. TEMP E WO HZHTDH L WHIZER L £ (VT VHALD, TEMP Ot IVIZZETT,

TEMP = ATAN(V1[1:5]:V2)

TEMP B XL VX WO LRETT, ThTh 1 225 5 fFIZMER A -7z (LD EIVIZZED) #HL
W 2 DEMERL XTI, TEMP FIDfHEHIX, V1 FIOXNIGT 2RITDT—2 XV MT
T, VX FIDfHEIX, V2 FIDMIGT BRTDT—2 XV b TT, TRTDMHEIFT VTV

TRINZXT,

IBM Marketing Software ® IBM ¥ 2710 a—H%— - 44 K v10.0




E3E3 #iAA

ACOS BEINZT—REHEONED T — 27 IV A
VERIELUET

ASIN BEINZT—RHEEONEDT =7 %1~
EHELET

ATAN BEINZT—REEONBDT —I R VY
Y MNEFRELET

TAN fBEIN/T—RFHAOHNED RV v b
EHELET

AVG ¥/ 0O

AVG ¥ 2 1ix IBM Campaign & &' IBM Interact THHAIRETT,
BX

AVG(data [, keyword])

NIA—=F—

data

BRI 2HETAHEORMETT, ZhsOfEid, EfE. 5. wVEHE, £7-
FEHIFERAZ NS oWThhr e bRk £3, data D74 —< v MERHKIC
DWTIE, ZOHA RO IBM HFDFEIZHS [ I7 0BT A—K—] I
avEZBLTLSEIWN,

keyword

ZOXTVarDF—7—KNiE, ANWT—XRHEPIZH U TITONSEHHEGIEZ BT
LET, UTFOoWTNhrOF—7—RZ2EIRNL F9,

ALL - data DT RTORIVIZEHZITVWET, (T 74 1)
COL - data DHINZB % IZFHBEEZITVWET,
ROW - data DEATITHIXIZEIREZITWE T,

IBM Campaign ®F—7— RFOFEHIZOVWTHFHLLIZ, 7 X=YD [7xr—7v
PRI EZRLUTLIEZI W,

H: 2HO~ 7o, ¥F—7—RF - 87 A—%— {ALL | COL | ROW} 22D F
$, IBM Campaign Tld, ANT—XPHEIZHER—DFE/IET7 1 — VR TH D7
O, TNoDF—T—RNIEHAINETA, ¥Z7BIEEIC, COL F—7— FHBEE
INTVD LS ITIREFEVET, L7zh 5T, IBM Campaign 27T 5 & (T
. ThoDdF—TU—F2BETLIHEID D FHA,

¥ 3 EIBM v2ZH-Y77LvZx 29
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st AR

AVG X, fREINZT —XEF OV OEMEEZFHEL 3, BHAEEIX. X
TORILVDONEEZEALTHS, TOMEEZLIVOMTHREL CHEINE T,
AVG TRE A5 DX, keyword 2L > THEAD 7,

« keyword 7% ALL D&, AVG 1&, H—fl (data NOREILDFE) MEEN 5
1 20 LWHIZRL £,

« keyword 7% COL DIGFHE. AVG IZANFIZTEIZ 1 2OHLWIIZRELET, £h
ZNOH L WINIEH—E (NIes 2 AN DT RTORILVDFYE) BEENE
ER

o keyword A% ROW DA, AVG 1X. data ODEITOEHEAREEITNDS 1 2OH LWV
FlERLUET,

H: EEHRIVIE, SHEOBICEHAINE T,
TE: AVG X MEAN <2 0o R UL T,
Ll

TEMP = AVG(V1)

¥ V1 ONBEOBEM I TH S —HE2EL. TEMP & WO AAIDF Z/EKL 9,

TEMP = AVG(V1:V3)

5l V1, V2, B V3 ONEOFHATEYTH B HE—fHEEL, TEMP &\ 5 L1051 % (F
BUET,

TEMP = AVG(V1[10:20])

51 V1l @ 10 7H»?S 20 ITHETOXRINDOEMTEHTH 2 H %2 &L, TEMP &\ >
HRTDF % ERR L £ 7,

TEMP = AVG(V1[1:5]:V4)

¥l V1 25 V4 © 1 FTE»S 5 THORVOBEMESETH B E—fliE 48, TEMP &\
SHETOFEERL £ T,

TEMP = AVG(V1:V3, COL)

TEMP., VX, BLT VY L WS LHETD 3 D2DFH L WHIZERKL £3, TEMP Fiz&Eh 3
Bk, % VI ONBEOBEMEHETYT, VX FUZEENEHE—EIEX, 5] V2 ONEDR
AT, VY FZEENSBE—MEIX, 5 V3 ONBEOBIMCEITY,

TEMP = AVG(V1[1:5]:V3, COL)

ZNFTNIZHE—EREEND, TEMP, VX, BEXT VY E WS HRTD 3 DOH L\ %
L9, 4 TEMP IZ&ENZMEIZ. 5 VI @ 1 7H»S 5 ITHDO R LOEMFEET

T, H VX IZEENAMEIX, 5 V2 O 1 fTED?S 5 [THO R LVOEMFEETY, 4 VY
IZEENDMEIX, F V3 O 1 TH»S 5 fITHDORILVOBRIMFEITY,

TEMP = AVG(V1, ROW)

Hl V1 LFAIUMEEED. TEMP &\WSZHTOFIEERL ET (WTNOBEORM TG,
ZTORMEZDHDTT),

IBM Marketing Software @ IBM ¥ 271 Z—H%— - 41 F v10.0



TEMP = AVG(V1:V3, ROW)

FRIVEED 5] VI, V2. BLU V3 OHIGT 27 OHEM I TH S, TEMP &\ 5 &
DOHEERL 9,

TEMP = AVG(V1[1:5]:V3, ROW)

1 7B, S 5 fTHOEIIZ 5 VI 25 V3 OMET 2{T08MEENE TN S, TEMP
EWSZETOH 2 /ER L £9, TEMP OMDEILVIZLETT,

B E R4
B A
SUM F7z1% TOTAL VOHHEDOEF ZFBEL £

BETWEEN ¥ 7 O
BETWEEN ¥ 2 1i¥ IBM Campaign TOAMHHAHETT,

598
valuel BETWEEN value2 AND value3
INTGA—4—

valuel >= value2 AND < value3
A EES
Hol:)

BETWEEN 345 7 FEEH D LGSR E TS, ZDORE DMV IZEET, X5
VRDIEFRIZEEREREZFOZIEVHDET, flokrvarvz2BBLTLEE
W,

[E: FROM & OF FOR Tid, RUMXZEHHAL 7,
il

10 BETWEEN 5 AND 15 (FE T A% 10 BETWEEN 15 AND 5 (AT,

WS DIk, BETWEEN (AND %{#iH) 2 &5 T 272 DRED GEICIZREDIHEN & -
T, VFIoLVaGHT 5% 6MENRLTH, value2 & valued ZIEET S7-HDI1TH

ANER, NIA—X— (HEVWIEEIBAEZ X)) 2T 258 ICIIKRERMEL RIFTA

BEMERDH B0 TT,

BIT_AND ¥7 0O
BIT_AND ¥ 2 1l& IBM Campaign & &' IBM Interact THHAIHETT,

¥ 3= IBM vzu-JV77Lrx 31
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BX

datal BIT_AND data2 datal & data2
INSA—4—

datal

data2z DfEE DYy MELL AND %22 5, ATRWEKTY, ZhidefE, 41,
LVHIPH, £72EZNoD0WTNMICFEMINE AT £9, data D7+ —< v
FMEZRIZDOWTIE, ZOHA KD IBM HFDFEIZHD (w7 0BT A—X
—1 I arvESRLTLEI N,

data2

datal DfEE DYy MELL AND %22 5, ATHRWERTY, ZHideBiE. 1,
YOVHEIFE, F2EIN600TNRZFMI SNSRI £9, data2 DFIDE
%, data2 DVEBTHRWRD ., datal DO EFE L THRITNIXZRD £H A, data
DT A=Y NEZRIZOVWTIE, ZTDHA RO IBM #ED=EIZH 2 [~ 7 oK
NIRA—=R—] I varvezsRBLTLIEIWN,

aiFA

BIT AND 1%, 2 DDfEET —XHWHE DYy M¥AL AND 27U ET, ANHT
PIZHLWA 1 22EL X9, &2, datal OXILSIE data2 OXFIRSE %
Yy NN AND B L7ZEDRAD T (0F D, datal O 1 4 data2 @
1Ay MHAL AND #HE I, 5 2 FIEE 2 Fle ey FEAL AND B
I, ARFERBRICHEE £7),

data2 DEBMDLA. datal DEfE L T L DYy AL AND HELfThI &
T, data2 1 DU EDH 2 ELEA. datal @ 1 5l& data2 @ 1 5& ORET
T DR—ATHEMTON X T, datal OF 1 171% dataz DF 1 f70fEE ¥
v NEAL AND A I, 5 2 {715 2 72 ¥y AL AND EE I, ARH
FRIZEEE £9, 2O Z L DFtEIX. REOHDOEAEDMEE TORITORR % 45K
LET,

I COv s DEMORER. ¥ REOBREICHRENTOEST, AOMIH
AEnEtia,

7 BIT AND A1, 78— H 2 K &) IZffilgfbcEEd, 7o =Y K%
FHLT, 2 D058 ELSHCEE3 (BIAIX. BIT_AND(VL, 3) ZiEET D, H
IZ V1&3 E ANTEET),

1

TEMP = 3 BIT_AND 7 F£7zI1% TEMP = 3 & 7

6 3 258, TEMP L WO HAFTDOH L WHIZ/FRL £9 (011 & 111 Dy FEAL AND
Brbe, 011 X7 ET),

IBM Marketing Software ® IBM ¥ 2710 a—H%— - 44 K v10.0




TEMP = V1 & 8

V1 FIDOAEE N F YU —E 1000 22w NS AND HE L2 D2 LMEE 35, TEMP
EWSKETOH L WIIEERL T,
TEMP = V1 & V1

VI IR UABRZES, TEMP E WS ZRIOH L WIIEERL 3 (BEZ2 T hBEKE
AND HHE TR L, TOEZTDHDIZHY ),

TEMP = V1 & V2

V1 FIDFTDMEE V2 FIORGT 170 2y hEAL AND HELZHDZ2{HE T
A, TEMP L WO ARTOH L \WHIZERRL 37,

TEMP = V1:V3 & V4:V6

TEMP, VX, BELT VY Y WO EZATOH LW 3 DEMERLL £, TEMP FliZiX, VI OfEx
V4 FIOX ST 2170 2y M¥AL AND HBELZZEDORAD £9, VX FLzid, v2 %)
L Vs Fl AR Yy MHAL AND EEUZMENAAD 3, VY FNTiE, V3 FilE V6 sl 2Ly
MEAL AND B LU 7ZMERAD £73,

TEMP = VI[10:20] & V2 7-!% TEMP = V1[10:20] & V2[1:11]

V1 #D 10 f7HD S 20 ITHIZHBMEE V2 5D 1 7H»S 11 fTHIZHAEL %2y b
BN AND JHE U ZFERBRMAD 11 ORIVIZEENS, TEMP & WO ZETOH L \WF % /E
Bl E9, TEMP DD IVIZZETT,

E3pEale ok

ESpS4 Bl

BIT_NOT REINLT —ZHEEADOHNEDE v M AL
NOT Z&EtHEL &

BIT_OR fBEINEZ 2 DOT—X#HEEOL Y ME
fi. OR ZFIHEL 7

BIT_XOR F7zi% XOR EINZ 2 DOF—XHFAMO Yy M
fii XOR ZFHL £

BIT_NOT ¥/ O
BIT_NOT ¥ 2 1id IBM Campaign & &' IBM Interact CTEHARET Y,

B

BIT NOT data ™ data
INSA—4—
data

Yy ML NOT 225, BTHRWERTYT, ZHXERME, 5. LM, £7-
XZNS5DOWTNMZFHIi S NS RN1272 0 £3, data D7 A=< v FERIZDWT
. ZDOHA KD IBM #EDBIZH D [RI7OfBATA—X—] I avk
ZILTLZE W,

¥ 3B IBM v2Zu-Y77L v 33




st AR

BIT_NOT &, fREI 77— XEPFHDMEDO L v M #AL NOT %2518 L 9, A%
TEIZHLWEI 1 D2 RELET., HrLVESNZIE, data OXFIRT 25 0OfE%E Y
NEAL NOT A LB DAAD £7,

W OV nERORE. T REOBEIECHES hT VT, AOMIZH
HEINnFEFHA,

e BATIZEIUEUE x DPA>TWABF% data L THATAZ &Ik, E8 x %
data ELCfEfATHZLEHEULTY,

HE: BIT_NOT #BE 1k, FILK (V) IZffiETE £9, FIRE2T—XEORTIZHE
AU E9 (FIAIKX. BIT_NOT(VL) ZIBET HER. HuZ W1 EANTEET),

51

TEMP = BIT_NOT 3 F7zi% TEMP = ~3

fli 4 ZEL, TEMP WO EZFTOH L WA ZER L £9 (011 Oy ML NOT 2& 5
&, 100 127 £9),

TEMP = ~V1

V1 FONBENRE Yy ML NOT HREINZEDE2ELMEE TS, TEMP & WS ZETDH L\
EERLUE T,

TEMP = ™V1:V3

TEMP, VX, BET VY WA EZFETOH L WH 3 DE/EKL 3, TEMP FIDfEIX, V1 5D
NAEMNE Y ML NOT HEINZEDTT, VX FDfEIL, V2 FIORNEI L Y b HAL
NOT HEIN/-HDTT, VY FIDMHIX, V3 FIOANEHNE v MHLAL NOT #HEINZED
‘C‘\‘a_o

TEMP = ~V1[100:200]

V15D 1 725 50 THIZHAEE LY NHEAL NOT HELZE DLBHEMD 101 D

WIZEENS, TEMP WD HZHETDH L WA ZEER L £9,

E3pEale ok

ESES B

BIT_AND fHEINZ 2 DOF—XHFAMO Ly MR
fii AND %EHHE L £

BIT_OR fBEINZ 2 DOF—XHFFHAMOL Y M
fii OR ZEHRL X7

BIT_XOR F7zi% XOR fBEINZ 2 DOF—XHFMOLE Y MR
fii XOR Z&FHHEL £7

BIT_OR ¥/ QO

BIT_OR ¥ 2 1l IBM Campaign ¥ &' IBM Interact THHAIRETT,

34 IBM Marketing Software ® IBM Y2 1B Z—#— - 41 K v10.0




B

datal BIT_OR data2 datal OR data2 datal | data2
NI X—=4—

datal

dataz OfEE DYy ML OR 2 & 5, ATHRWVWERTY, TNITEBUHE. 5,
VEIPH, EEINsonTnhciMiiz sz £9, data D74 —< v b
EFRIZDOVWTIE, ZOHA RO IBM HEOFEIZH D (w7 ufT A —X—]
oI arvESRBLTIEIN,

data?

datal OfEE DYy S OR 2 & 5, ATHRWERKTY, THITEBHE. 5. &
VHIFH, F721ZZhsDWTNrIciHiic s iz D £9, data2 OFOEIL.

data2 DSEHTHRWIR D, datal DFIOELEL TRITNIXRD A, data D7
F =Y FEBIZOWVWTIE, ZDOHA KD IBM #gn=Eizh s (w7l
A—R—] v avESRLTLLEI W,

atFA

BIT OR I&, 2 DOIRETFT —XHPAMI DO Y Y FHAT OR 2FEITLET., ANFZE
WZH LW 1 22 R U9, KFICIE, datal OXSFIE data2 OXfasl ez ¥
v ML OR HE L5 DAAD £ (D0, datal O 1 %1% dataz O 1
Fle vy ML OR I, 55 2 FI3%E 2 sl vy M¥L7 OR HE S, L
TR E £9),

data2 DWEBDELA. datal OFXEE ZDfEE DLy MHAL OR EHAEMfTONE

T, data2 1 DA EDF EELYA. datal D 1 5& data2z @ 1 5& DT
T2 DR=ATHEMTDNE T, datal DF 1 171% dataz DFE 1 f70fEE ¥
v ML OR A I, 2F 2 171326 2 fr& ¥y AL OR A I N, PATFEBR
IZHE X9, 20T DHEIR. REDHORBOIMEE TORITORRZ AL
7,

M ZOT/OBMORIEE. ¥ REOBRIICHES TV E T, AL
AEnEtia,

7E: BIT_OR 7B Ik, #iekE (|) cfiilgfbcE 9, MtBEZ2EHAL T, 2 20H%E2 N
HtcEE3 (BIAIX, BIT_OR(VL, 3) ZfHET DB BIZ V1|3 EANTEET,
72, R HMHTE £9),

l

TEMP = 3 BIT OR 7 F/zik TEMP = 3 OR 7 F7ziX TEMP =3 | 7

6 7 ZEE, TEMP WS AFTOH L WFIZERL £9 (011 & 111 £D ¥y MHEA. OR
ErBHe, 111 220 £9),

¥ 3% BM vzu-U77L>vx 35



TEMP = V1 | 8

VI FIOREE N F 1) —(H 1000 &2y MHAL OR AL DEKEE T 5, TEMP
EWVWSKETOH L WHIEERL X9,

TEMP = V1 | V1

VI Bl RIUAAZED, TEMP EWOARTOH L WA EERL £ (FiE%2ZTh Bk OR
HET L, TOMEZTOLDIZRD ET),

TEMP = V1 | V2

V1 $IDFT0MEE V2 FIOXNIET B170(EE 2y FHAL OR AL D2 KEE T 5,
TEMP X WO ZRETOH L \WHZERL £7,

TEMP = V1:V3 | V4:V6

TEMP, VX, BET VY WA EZFTOH L WHI 3 D2/ERL £3, TEMP FiZik, V1 DfE&
Va FIDOXNIGET BITOMEE 23 OR HELAZHDONAD £9, VX FZid, v2 & Vs %)
CEHI OR A UZMEAAD £9, VY FNTiE, v3 Fl& V6 5l # /B OR EHEL /-8
WA ET,

TEMP = V1[10:20] | V2 F7zix TEMP = V1[10:20] | V2[1:11]

V1 %D 10 FH»S 20 fFTEHICHBMEE V2 D 1 7EH»S 11 FHIZH AL 2L Y b
B OR HE U AERIRAD 11 ORIVIZEENSD, TEMP &\ D ZRTDH L W5 % FERK

LET, TEMP DDV IFZLETT,

E3pEale Ik

ESpS B

BIT_AND fBEIhiz 2 DOF - XFFAMOL Y MR
fii AND %EHH LU £ ¢

BIT_NOT BEINLT — ZHHOHNED L Y AL
NOT %z&HL£7

BIT_XOR F7zi% XOR fHEINZ 2 DOF—XHFAMO Ly MR
fii XOR ZFHL £

BIT_XOR ¥ 7O

36

BIT_XOR ¥ 2 1% IBM Campaign ¥ &' IBM Interact CEHAHET T,
BX

datal BIT_XOR data2

AT P b

datal

data2 OfELX DY vy MHLL XOR % & 5, ATHRVWEHTY, ZHIXERHME. 7.
LVHIPH, £/ 0TNMCFEMINERNTRD £9, data D7+ —< v
FMEZRIZDOWTIEK, ZOHA KD IBM HFDFEIZHD (w7 0NN T A —X

—1 I arvESRLTLLEI N,

IBM Marketing Software @ IBM ¥ 271 Z—H%— - 41 F v10.0




data2

datal DfEE DLy FHfL XOR 2 & 5, ATRWERTY, ZEBE. 5.
YIOVHIFH, F721EZ0500WTNMICFMi I NS RITR D £3, dataz DHIDE
%, data2 DVER TRV D, datal OFOEFE U TRITNIERD FHA, data
DT 4—=<Y NEFRIZOWTIE, ZDHA KD IBM ®ADEICH S [~ 27 oK
NIA—R—] 7Y aviEBRLUTLLEI WD,

st FA

BIT_XOR I, 2 DODIEET — X #PHE O Ly ML XOR 2FEFLFET, ANHT
LIZHLWH 1 D2RELE T, &HNI2iE, datal OxfEsE dataz OxFIEsE %
vy MHLL XOR B L7ZEDONPAD £T (O£ D, datal O 1 5 data2 @
B 1 ey ML XOR A I, 2 2 X 2 5l ¥y MHAL XOR J#EX
N, DUTRRBRICREEE £9),

dataz AYERDILGE. datal ORAEE ZDfEE DYy MHfAL XOR HEA T %
3, data2 A 1 DA LEDOHEELES. datal © 1 5l data2 © 1 FE DT
T DR=ATHEMTDNET, datal DF 1 171% data2z DFE 1 f70fEE v
v hHA7 XOR fHE S, 26 2 /7135 2 f72 ¥y ML XOR #HE X, ARE
FRIZEEE £, 2O DFEIX. REOHDOFRAZEDIMEE TORITORRZE 45K
LET,

e ZOv s OBEBMOMER. Y REOBBMICHEI TV ET, AOMEH
TENEEA,
1

TEMP = 3 BIT_XOR 7

i 4 DEFEND, TEMP WS ZETOFH L WAIZ/EKRL £9 (011 & 111 2Dy FHAL
XOR %¥ % ¥, 100 (270 £9),

TEMP = V1 BIT_XOR 8

VI FIOREENAF U —{H 1000 %2y MHAL XOR HE LD E&MHEE T 5, TEMP
EWDLETOH L WAl ZERL £,
TEMP = V1 BIT_XOR V1

TARTCEOTHEREI NS, TEMP & WO ZHETOH UL \WAIZER L T (#fiiz2 ZhEKE
XOR #ET L&, ¥rizizb 7).,

TEMP = V1 BIT_XOR V2

V1 $IDF70MEE V2 FIOXMIGT 2170/ e # ¥y M#AE XOR HELZHDE2&MEE T
5. TEMP WO ARTOH L \WHI 2 ERRL 9,

TEMP = V1:V3 BIT_XOR V4:V6

TEMP, VX, BLT VY WO HATOFH L WS 3 DEMERL £9, TEMP FiZiX, VI Ofx
VA FIDOMIET 247 DMEL 2 Yy MEAL XOR HE LB DA £3, VX Flizi, v2 41
& Vs Bl AR Yy MHAL XOR HE L/ZEAAD £97, VY FLZid, v3 Fl& V6 Flle 2w
MEAL XOR B L 72fEARAAD £7,
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TEMP = V1[10:20] BIT_XOR V2 72! TEMP = V1[10:20] BIT_XOR V2[1:11]

V1 #D 10 f7H» S 20 THIZH BMEE V2 5l 1 7H»S 11 fTHIZHSMEE %2 E Y b
BT XOR HEUERARID 11 ORMZEENS, TEMP &\ D LHETOH L\ % 7
LU E9, TEMP DD IVIZZETT,

ESpEAESE

ESp Bl

BIT_AND fBEIhiz 2 DOF—XHFFAMOL Y M
fii AND %EtHH LU £

BIT_NOT BREINLT — ZHHOHNED L Y AL
NOT %#&tH LU £

BIT_OR ffEEhiz 2 DOF - XFHAMOL Y M
fii OR ZFHHEL £7

CEILING ¥ 7 O

38

CEILING ¥ 7 ui¥ IBM Campaign TOAMHTHEETT,

-3
CEILING(data)
INTGA—4 —
data

P10 EFEBEA TR T AMROBUETT, THIXERME, Fl. wLHEIBE, E2E
INSDWTNPMCEHMHE NSRRI £9, data D7 A=~ v MEHRIZDWVWT
X, ZOHA KD IBM #RDFEIZHE (w7 0BT A—K—] ¥rvavEk
2B TL I,

st B

CEILING 1%, B SIN/=T — X &P OMEOY » FIFEEEZHEL 7, BEDOY)
O EPEEEE L, TOBMEMU E O, BUNOEERTY, CEILING I, ANFIZ &I
FLWH 1 22RELUET, HrLWEAIZIE, SndT A2 ANFIZEEFNBBUEDY] D
REBESAD £7,

51

TEMP = CEILING(4.3)

TEMP E WO ZHITIE 5 2&58H L WAl R/ERL £ 7,

TEMP = CEILING(2.9)

TEMP L WO AFITHE -2 Z2ETH LW EERL T,

TEMP = CEILING(V1)

V1 FIONEDY) O EIFEHEZZHE 35, TEMP L WO AFTOH L WH 2 ERL 7,
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TEMP = CEILING(V1:V3)

TEMP. VX, BEIT VY L WHOLFTOH L WFH| 3 D2/ERL £, TEMP FIDMEIX V1 FIDH
BOEY EIFEEMETH O, VX FIDMEIX v2 FIONEDE ) EIFEEMETH D, VY FIDMHE
X V3 FIOWNEDYH EIFEEETT,

TEMP = CEILING(V1[10:20])

V1 D 10 THH»S 20 THICH ZEOE) O EIFEEE I ROD 11 OVIZEEND,
TEMP & WO ZFTOH L WA ZER L £, TEMP DDV IFZE T,

TEMP = CEILING(V1[50:99]:V2)

TEMP BL T VX L WHZRTT, TNEN 1 25 50 fFITEN A -7z (o IVIZZED) #H
LWl 2 D&ERL £3, TEMP FIDMEIZ. V1 FIDRITDY D _EIFEBUETY, VX FIDMH
%, V2 FIOREOY Y EIFERETT,

FER%

3R B

FLOOR Z7zix INT fBEINT —XFHOKMD 7107 %FHHE
LET

FRACTION feE SNz T — XD KMED /NG5 % R
LET

TRUNCATE fBEI N2 T — REFADZMED /NI TIRNER
NERUET

COLUMN <7 O
COLUMN ¥ Z 1 id IBM Campaign TODAFHFFETT,

-3

COLUMN(data [, data]...) F7=I& (data [, data]...)
INTGA—4 —

data

FIOERTHEMAT 2ETY, ZHNIRERE BUEE 72 I35 A THE A ASCIL 7%
Z M), Bl RVEIBH, £SOV TNMCFHiE LR £, 20
TR =R —FEBARE DR T e RTEETH, BHEOBRNNTA =KX —DT 1 AV
Yavi (O 0HIE) E 1 BHORTA—X—LRUTHRIFNERD EHA, T
RTD data /8T A=K —HNOMEIZ, IRTEIHETHSHh., F7-I1XTRT ASCI 7
FARNTRHRINERY ZFVA (Thbb, Bl T XA MEZEBERATE EHA), &
BD data NTA—X—%EET B5HE. THODFBILT RTHU TRIFHIER
DEHA, daita D7 A —< W MEBIZOWVWTIE., TDOHA RD IBM &G D=IZH
5 =BT A=—R—] ¥ arviESBLTIEIN,
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st AR

COLUMN (X, ANT—RZEEIEEL T, I NV—TDFNIZLET, HEAINRNT
A—=R—IZHBELZDLRABDOH LW ZRL £3, HETE 25 HOEUHIRIX
HYFERFA, SIBIETRTEMEA N VI THSEN, 72133 XT ASCII T F A

F - ZAMN) YT TRIINERY FEA (Thbb, Bl F¥ A MiEZEATE X

HA),

H: COLUMN <~ 27 afid, a2 ~vTRYJ-7%& data 5IEEFEMNIZY AT 5T
o b cE £ BIZIX, TEMP = MEAN((1,2,3,4), ALL) &L Z9), flov o
OB ONETHEAT 20 THRITNE, —HoFlEAE T #ilxiE, vi=1,2,3
I% V1=COLUMN(1,2,3) &[FAI%TT),

51

TEMP = COLUMN(3, 4, 5) F7zi% TEMP = (3,4,5) F7-i% TEMP = 3,4,5

i 3, 4, BLUT 5 PHEID 3 DORIVIZEENS, TEMP WS ZLETOH L W% fER L
9,

TEMP = COLUMN("one","two", "three")

& "one". "two". B LU "three" DHHID 3 DDOLIIZEENS, TEMP &\ S ZRTDH U
WHlE R L £ 9,

TEMP = AVG(V1), STDV(V1)

VI FIOEHN 1 ZHORILIZH D, V1 FIOMEEFEAED 2 BFHOEIVIZH D, TEMP &\
SHETOFH L WHZERL 9,

TEMP = V1:V2, V3:V4

TEMP BX T VX EWHEZFTOH L\WFHI 2 DZ2ERL £, TEMP FliZik, V1 FlofEe, i
WT V3 FIDMEDAD £3, VX FIZiE. V2 FIDfEE . HWT Ve FIOMEREAD £9,

TEMP = V1:V2, V3:V4

TEMP BL T VX L WHLRTOH LW 2 DEERLUET, TEMP FIZiE. V1 Flow)L 1
HoXIL 10 FTOMHEE., HWT V3 ADTRTOMELAD £3, VX Fliid. V2 FloxL
1 258 10 FTOMEE., HWT V4 FIDTRTOMENAD £7,

TEMP = V1:V2, V3:V4

TEMP BL VX EWIRFTT, TOELXIZHEREEND2H LW 2 DEERL T,
TEMP FiZix, V1 B KO v2 FIOFEHRAD £9, VX FHzid, v3 Fls L v4 FIDTFH
WAL ET,

COS ¥/ 0O

C0S ¥z uld IBM Campaign TOAEHAEETT,
BX

CoS(data [, units_keyword])
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INTGA—H —
data

YA VEHETANEOBMETT, ZTEBME. FI. vILVHEHE., 213205
DWTNPDIZFMEINDE TR D T, data D74 —< v PEZRIZOVWTIE, ZD
HA KD IBM #EDOZEIZH S [RI7OBBNRTA—Z—] 7 a vz 2R LUT
FZE W,

units_keyword

ZDA T arvoxF—"7—RFit ANESIOEREVLEZFZEIIOT70DELST
RIRXNZ 02 BELET, MOWVWTNH1EZEIRL T,

RADIAN - V7 YV TRHEZEITVWET (T 74 1)
DEGREE - ETHIAZITVWET

IDNRIRA—R—ZIBELREWVGE, T7ALVMNITITVTT, (SVTVUhOE
WA 5121%, PI TRRLT 180 2L X7, )

IBM Campaign O ¥ —7— ROMHHIZOWTH LK, 7 =YD [T7x—<v
FofRR) 2SR LUTIZIWN,

st AR

COS &, EEI AT —REPFHDMDO Y1 Y E2FHELET, ANFMITLITH LY
51 22RUET, HLWAINZIE, WIETDANINCEENLEUED a5 A 23
AT,

l

TEMP = COS(PI) F7-iX TEMP = COS(PI, 0) F7-iX TEMP = COS(PI, RADIAN)

Bl -1 288, TEMP E WO LRTOHLWIIZEL £9,
TEMP = C0S(90, 1) F7z!% TEMP = C0S(90, DEGREE)

BM—i¥ozZE&8, TEMP E WO LRTOHRLWIIZEL £9,
TEMP = COS(V1) F7-i% TEMP = COS(V1, 0) F7=i% TEMP = COS(V1, RADIAN)

VI FIOWAED YA v (VT VHEA) Z2&HE T 5, TEMP &V S ZHETOH L \WHIZ FERK
L/i‘j_o

TEMP = COS(V1:V3, 1)

TEMP, VX, BEXO VY WO ELEIDFH L W] 3 D&2ERL £9, TEMP FDfEIL V1 FOKN
BOIAYATHD, VX FIDMEIX V2 FIONBED IV THO, VY FDMEIE V3 FIDOH
RDOAY AT, TRTOMIZETRINET,

TEMP = COS(V1[10:20])

V1 5D 10 i7H»S 20 fFECHBMED IV A UHBRMD 11 ORIVIZEENSD, TEMP &
WO HZHETDH L WA ZER L T (V7 VHAAL), TEMP Ot v ILIdzETd,
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TEMP = COS(V1[1:5]:V2)

TEMP BL T VX EWIRFTT, TNEN 1 25 5 [FIZENP A -7z (D IVIZZED) #HL
W 2 DERERL £, TEMP FIDMEIX, V1 FIOMETE28FT0aY 1 TT, VX FIDME
i, V2 FIOMRRT AEFDIY A TT, IRTOMIFTIIT v TRINET,

FE R

RE%K B

ACOS fBEINZT—REFAONEDT — 2 3% A
VEFALET

COSH & N7 T — XHHHEH O NAE DM hHR 3 o 1
VERIELUET

SIN BEINZT - REEHONBOY 1 VA2 FHE
LET

TAN ffEEINT —RFHOAEDR YTz v b
EEHELET

COSH ¥/ @O

COSH ¥ 2 1% IBM Campaign TOAFEHAFETT,

B

COSH(data [, units_keyword])
NTA—5—

data

MHFR Y A VA2 FHRETA2HROBUETT, TideBuE, 5. LV, 720
INSDWITNMCFHMIENERIZ2 D £9, data D7 A —~ v MEHFIZDWT
. ZTDOHA KD IBM #EDEREIZH D [RI7OBNNTA—K—] I avE
ZHILUTL TN,

units_keyword

DA T arvoF—7—Rik ANESIOERELEZZEIVT70DELST
RIRXNZ D2 BELET, MOWVWTNH1EZERL T,

RADIAN - 7 V7 Y TERZITVWE S (T7 4 b)
DEGREE - ETHIAZITVWET

TDNRTA=R—=%BELRWGEA, T7ANVINITIITVTT, (VT Vo E
WA 5121%, PI TRRLT 180 2FL £ T, )

IBM Campaign ®¥—7— FOMAIZOWTHLLIE, 7 X=YD [74—<v
FOfERR) 2ZRLU T LT,
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st AR

COSH 1Z. fEEEINT — X HPEDMEOMUIKE I 1 V2B L ET, 7V 7T VHAL
D x IZOWT, BUEOMBER I Y 1 I TD LS 1270 9,

cosh{x) = %

ZZ T, e \TEHARE 2.7182818 TI, COSH 1. ANFIZTEIZH LW 1 DZKEL
F9, HLLVRINZIE, T 2ANFNCE TN EEOREIRR a1 VA D £
EP

He i x WRETEZL, A—N—T0— - T7-BRINET, ZTNIE, cosh (x)
232 By hORKFENUREZ B 72551 E L £T,

l

TEMP = COSH(0) 7-ziX TEMP = COSH(0, 0) F7zi% TEMP = COSH(®, RADIAN)

fili 1 &L, TEMP E WO LHETOH L WAIZREL £7,
TEMP = COSH(V1)

VI FIOWNEDONEKR I Y1 > (T IT VHAL) 2&MEET D, TEMP LW D ZRTOH L\
EERL ET,
TEMP = COSH(V1:V3, 1) 7zi% TEMP = COSH(V1:V3, DEGREE)

TEMP, VX, BXT VY L WO LETOH LW 3 D2/ERL 9, TEMP FOfEIX V1 FIDOA
BOMHHR IS > TH O, VX FIOMEIZ v2 FIONEONHERI Y1 > TH O, VY FIDMHE
X V3 FIOWNAEDOMEIfRI Y 1 > TT, TRTOHEIFETRINET,

TEMP = COSH(V1[10:20])

V1 Zd 10 f7H»S 20 fTHICH 2EONEHFR IV 1 VATRAID 11 DRVIZEEND,
TEMP & WO HHTOH L WA ZERL £9 (5 V7 VEAL), TEMP DD EVIZZETY,

TEMP = COSH(V1[1:5]:V2)

TEMP BET VX EWILEIT, TNTN 1 25 5 [FITEN A7z (Mo LidZ2D) #HL
W 2 DERMERL T, TEMP FIDMEIX, V1 FIONIGT 2K T ORI 1 > TF, VX
FIOfEIZ, V2 FIORIET2ZFONMREI Y1 T, TRTOMEIF T VT vTRINZE
E

e & R4

B A

ACOS HEINET—REHONERDOT —2 3% A1
VEFELUET

oS BEINET—XHEONED IV 1V EE
BLUET

SINH BRI N T — XFPH O NE OBk Y 1 >~
EEHELZT
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ESF-44 At

TANH BEINET—XHEFEONEOMHEE Y
TV hNEEHELET

COT v/ IO

COT ¥ 2 uld IBM Campaign TOAEHAEETT,

BX

COT(data [, units_keyword])
AP S

data

ARV Y NEFRETANROBUETT, TTEBUE, ¥, wLHEE, 720X
INSDWTNPCEHTE NG RIZ2 D £9, data D7 A —~ v MEHRIZDWVWT
X, ZDOHA KD IBM A DFEIZHE (w70l TIA—K—] ¥rvarvEk
ZIBLTLZIWN,

units_keyword

ZOATVarDF—7—KE, ANMEBLOERPEFZIZIVT700EL5T
RIRENED%EEBBELET, IROWVWTNLZEIRL T,

RADIAN - 7 V7 VY CRtBEAEITVWES (T 74 1)
DEGREE - ETHIAZITVWE T

IDNRTA=R—=ZBELRBRWVEGEE, T7ANVMNEITIVTVTT, (VT VNHE
IZAEMY 5120k, PI TRRLT 180 2EU XY, )

IBM Campaign O ¥ —7 — ROHAIZODVWTFHLLIEX, 7 R=YD 74—7v
FOHERR) 2SR UTLSZI W0,

st AR

COT X, FEEINZT —XHHEDMEDIX YV bEEELEFT, a2y v
ME, 2oz bOWETY, COT . ANIFIZTEIZHLWA 1 22REL £,
FLUWEINZIE, RT3 ANNCEENIBUEO XY 2V BRAD T,

E: BV EEFNAEOR Yy MR THARGE., T—2raXr Py MNiE
[RARTT, ZDHE. COT X 32 ¥y hORAFE/NBUSEZREL £,

51

TEMP = COT(90) F7-i% TEMP = COT(90, 0) F7-i% TEMP = COT(90, RADIAN)

fE -0.5 28T, TEMP L WO EZFIDH L WA ZRL £,
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TEMP = COT(0)

i MAX_FLOAT 32 &3, TEMP E WO LRIOH L WIIZRL £,

TEMP = COT(V1, 1) F7-!% TEMP = COT(V1, DEGREE)

VI FIONAEDIR VY2V b (B) 28MHL T 5, TEMP L WO ZETOH L WA ER L £
ER

TEMP = COT(V1:V3, 1)

TEMP. VX, BEIT VY L WIHOLFTOH L WFH| 3 D2ERL £, TEMP FIDMEIX V1 FIDONA
BOAXRYI M THYH, VX FIDMEIZ V2 FIORNEDIX YTz b THYH, VY FIDMHE
V3 HDONEDIR Iy b TYT, IRTDMEIFETRINET,

TEMP = COT(V1[10:20])

V1 FD 10 i7HH»S 20 fTHIZHZEO ARV 2V P RBRAD 11 DEVIZEETN S,
TEMP WO EZBIDOFH L WFIZER L ET (T 7 VHAL), TEMP DD IV IFZE T,

TEMP = COT(V1[1:5]:V2)

TEMP BL T VX L WO EHTT, ZTNEN 1 25 5 fTIEN Aoz (LD VIZZED) #HL
WH 2 DERERL £3, TEMP FIDfEIZ. V1 FIOMET 280D aX Yy M TT, VX
FIDfEIE, V2 FIONIETBRITDIAR VY T, TRTOMIFIS VTV TRINE
ER

FER%

3R B

ACOT HEIN/ZT - XFHONEDT —7 XV
VeV b EIELET

cos BEINZT—RXEEONED IV 1 V%G
BLET

SIN BEINZT - REHONBEDOY 1 V2 FHEA
LET

TAN BEINZT—REFEONEDOR Y 2V b
EHAELUET

COUNT ¥ 7 @O

COUNT ¥ 2 Bld IBM Campaign TOAEHAIRETT,

BX

COUNT (data)
INTGAX—4 —
data

YV OEEZ B IVHEIFE, ZHdEBE,. 5. wVEE, 23 ZhsonTin
MM E NARIZZR D £9, data DI A—< v PEBIZDOVWTIE, TDHA KD
IBM G DEIZH D (70T A —&—] 72 arvz28BLTLEI W,
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st AR

COUNT I, HEEIN/-T —XFIICH ZMHOB AR A T T, HEIN/-T — X HiPH
NDOMERA > TWE VDO ERTHEMENEENIHLWIIZRELET,

H: 79020008z 5, FarEaEhEzd,
Ll

TEMP = COUNT(AVG(V1:V5))

TEMP EWO AHTT, B—fl 1 2E5THUWFIZERL £3 B8 AVG T 740 b - E—
RTCHE—EILVZRLET),

TEMP = COUNT(V1)

TEMP WO ARETT. 5 V1 IZENRA> TWAB LD ZRTHE—ENEENSH L W%
fERL £,

TEMP = COUNT(V1:V3)

TEMP WS KETT, Hl V1, V2, BLD V3 IR A> TWA IO ERT BH—{HIE E
NBEFLWHEERLET,

TEMP = COUNT(V1[10:20])

TRTOENVIZMEIPIEGEENBES, TEMP E WS LHIT. fl 11 G EN B35 LW % B
U9 (HiPHIZERER),

TEMP = COUNT(V1[1:5]:V4)

TRTDBIVIMERE END GG, TEMP X WS ZRIT, fE 20 (BFIZ 5 &L x 4 5 =
20 V) BEENZHLWIIZERL £7,

TEMP = COUNT(V1[1:10])

FIVL DFT 1 25 3 ITIHMENREEN, 17 4 »5 10 DZEDHE. TEMP &\ 5 LHi Tl
3DBEENBZHLWIIZERL £,

B8 R K
E3E A
SUM 7213 TOTAL YV OHHOEFEFHELET

CURRENT_DATE ¥ 7 O

CURRENT_DATE ¥ 2 Bl IBM Campaign & & U IBM Interact THHAIRETT,
B

CURRENT_DATE([format])

AP

format

date string OHMEAZEET S, MFORKDOF—7—FKD 1 D,
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A AR ZREMNERCOWTH LR, B 74r—<y b - F—U—F] %
ZILTLEZI W,

st AR

CURRENT_DATE (Z. format TH/EOHNMNZKEL £9, HE, IBM ¥ —nN—0D2
Oy ZIZ&koTIRESNET, format F—7— FHPREINBVEEIX. T 74
JU D DELIM M D Y DM I N E T,

RIS NDTARTDOT —ZRX=ZZDNWT, IBM Campaign (&, T —XRX—ATYH
R— N INBBERZ SQL FFOH L (SYSDATE, GETDATE. DATE, F7zi%
TODAY 7% &) ZfiHL T, F—&~N—AT CURRENT_DATE ¥ 27 0%5f7L &
2L LET, ZOLIAREGE, ZOYIUEBOTRTONRT A—X— (HNOK
RPAED) FEHIN, HAOIZET = EZR=-RAIZL>TREINZ DN ITARTEE
NET BRI HEHI VYR MBEDICEENDMEERH D £7), T4k
MFEL, HEAZTZ2RUZ20WEBEXHMAZMOERATRELUZWEEIE, RiIT
SQL LU THEDAI AR L - 70 %2EZALH, i IBM v 27217
HZeWRTcEFET, UNIChHlZRLET,

DATE_STRING(CURRENT_JULIAN( ), ...)

B2 & o Tk, CURRENT_DATE() ¥ 2 Hix IBM Campaign ¥ —/N—THETX
NET WAIE 77y b 774UV RHEED SQL YR — MR WIS T — AR
— 2T B5G. £721% Campaign ¥ 7 O AN T — X R— A TR T E 2\
B)e ZDEIBGEITIE, TRTDONRT A =R =2, BRUZBATHED
NRINET,

¥: IBM Campaign THEHAHER 7 # —< v FDTXTH IBM Interact THHR—
FEINTVWEDLITTEDD £HA,

DATE_FORMAT ~ 7 Zz{ffH L7, T—&X~X—A + X1 7D CURRENT_DATE
DFABENBEINZ R HBERH D Z LITFERLTLEZI Y, flRIEX UFo~xoZni
DB2 THREL £ 77,

table name = CURRENT_DATE()-1

7272 L. Oracle %4, DATE_ FORMAT 27 02U TFTDO LS IZHHT A2HBENDH
D i ‘3—0

table_name = DATE_FORMAT (CURRENT DATE()-1, DELIM M D_YYYY,'%Y-%m-%d')
vl

SHOHAMND 2015 £ 9 H 13 HDOE4A . CURRENT_DATE() X T09/13/15] ZERE L
£7,

Pk

RA%K i

DATE_FORMAT H27F—=<v EPrSHOT +—<v MIH
22U E,

DATE_JULIAN AV Y ZAHMERL £,

DATE_STRING Y AHNOHENA M) VI ERLUET,

¥ 3% BM vrH-U77Lvx 47



B A
DATE HfARN) v Z %) 2AHMIZE#HBL F
ER

CURRENT_DAY ¥/ O
CURRENT_DAY ¥ 2 1 ix IBM Campaign # &' IBM Interact THHFHETT,

5378
CURRENT_DAY ()
Bl

CURRENT DAY I, BIfEOHAMZ 1 225 31 OB LCTREL 9., HAX. IBM
P—N—DVATF L 7By 2IZ&oTIRESINXT,

vl

SHOHNMD 6 H 19 HTHS%E. CURRENT_DAY() 138l 19 2R L £,
E3pealE Ik

BEEK i

CURRENT_JULIAN BIEAHNMN DY D AFMEEZ R L £,
CURRENT_MONTH BHEOHZHMEE UTELET,
CURRENT_TIME BUERZIZ ANV V7L LTRLET,
CURRENT_WEEKDAY BAEDEHZH8MEL LTRLUET,
CURRENT_YEAR BUEDHEZHMEE UTRLET,

CURRENT_JULIAN ¥ 7 0O
CURRENT_JULIAN ¥ Z Bl IBM Campaign TOAEHAHETT,

B
CURRENT_JULIAN()
sitEA

CURRENT JULIAN() I%. BIfEHFO ) 7 Z%E 0000 4 1 A 1 HH» S OREH
B) ZRLUET, Tk~ 1 DATE(CURRENT DATE()) & RI%ETT,

51

SHODOHAA 2000 £ 8 H 31 HOBE.  CURRENT _JULIAN() (d&UlE 730729 %R
LE9d,

48 IBM Marketing Software ® IBM ¥2 10 L—¥%— - 41 K v10.0



E5p BT

CURRENT DAY HEOHMZHEE LTRLU T,
CURRENT_MONTH BAEDOHZRMELUTRLET,
CURRENT_TIME BERAE2AN) V7 LTRLULET,
CURRENT_WEEKDAY BAEDBEHZ8HEE LTRLUET,
CURRENT_YEAR BEOEZHEELTRLET,

CURRENT_MONTH ¥ 7 O
CURRENT_MONTH ¥ 2 (% IBM Campaign ¥ & ' IBM Interact T A[AET T,

B

CURRENT_MONTH()

& BA

CURRENT MONTH %, BIfEOH%Z 1 25 12 OB LTREL .,

B

SHOHAMD 6 H 19 HTHZHE.  CURRENT_MONTH() 13%UH 6 2L 7,
E3peale ok

5p i

CURRENT_DAY BEOHNZHMEE ULTRLE Y,
CURRENT_JULIAN B Y ABOHEER L £7,
CURRENT_TIME B ERZZ AN V2 LTRLUET,
CURRENT_WEEKDAY BIEOWHZEMEE LTRL £,
CURRENT_YEAR BEOEZHEE LTRELET,

CURRENT_TIME ~ 7 O
CURRENT_TIME ¥ 27 Bl IBM Campaign TOAEHIHETT,

X

CURRENT_TIME ()
s B

CURRENT_TIME %, BUfERfZIZ A NY V7 LCRL 9, KZlE IBM ¥—1N—0
VAT L 7By ZIlEk o TIRESINE T,
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50

Web 77V 5y—>a vy OBNERE

IBM Campaign OBf7/N—Y 3 VINT Web 77V 7 — a3 VITIERER B %2 FRoR
THITE, T Ny IT VR - = AN—DfR T 7 AV EIEL KRBT 5 BED
HHET, TOFEEF VAT L T—TADEENDET —XR—ZD
dDateFormat /37 A —&X —3 k¥ DateOutputFormatString /X5 A —& —TIKFIZ
BHETYT, THoDEMITHEERINTWRWE, Campaign TH IEMEZR H AR R
INFEEA, NS5O TN T 4 —lk, IBM Marketing Platform % i/ U THEEL
L9,

Web 77— a3 v CcOBESERBMNEE

T KRl WR D, ERENDZTARTODTI 7 A)VIE Web 77V 5 —a v
DA VAM—=F—TAVAM=IFEATHELLEDELET,

HZ: webapphome (%, Campaign Web 7 7V 77— a vhif VA b —)LE¥hTW

57427 N)—%FKLE9, language code 1k, THEHDY AT LATERNT S

EREEEKL £T,

1. webapphome/conf/campaign_config.xml 7 7 1 L &#HHEL T,
<supportedLocales> X Z'ND I < [XEJD Y A MZ language_code BHEFEN 5B
E2ITLET, MOKSITHRDET,

<supportedLocales>en _US, language code</supportedLocales>

2. webapphome/webapp 7 1 L2 bV —"T, en_US H 5 language code (K//N3F
DEHBHD)Y N, TaLZh)—-V)—2KE2a-LFT,

3. webapphome/webapp/WEB-INF/classes/resources T,
StaticMessages_en_US.properties % StaticMessages_
Tanguage_code.properties NI —UL X9, %7z,

ErrorMessages_en US.properties % ErrorMessages_
language_code.properties ~I¥—L £7,

4. StaticMessages_ language _code.properties Z#ifk L £ 3, DatePattern % R
U T. DatePattern=dd/MM/yyyy &EZHEL £9 (K//NXFOXHH D),

H: 2O74—<v M Java® TEHRINET, ZOT74—< v MIDVTD
SR, java.text.SimpleDateFormat (ZEH9 % Java &k}

(http:/ /java.sun.com) % ZHL T 7Z &\, StaticMessages.properties 7 7
ANEEHTLHZHEITHY FHA,

5. WebSphere®: Web 77V 7r— a3 v &FE jar 771 WL ET,
WebLogic: BIf7D Web 77V 77— a3y - €V a—)VEHIRLE T,
a. FREYa—-LEEMUET,

b. Web 77V r—vaviamsyrosLETd,
c. Campaign U AF—%HRET 54 3H 0 THA,

7. Web 77 U¥—DFFEHE T, language_code DEHBELIZR>TWVWE Z & %1
ABLTLZT W, FEHlIcOWTIE, Web 77 U H —2IELWSRBIZERET 575
HE, BLUPa v a— X —CRHESHELZERTDILDICHRET S HEOLI Y 3
VESBUTLIET WD,
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7: language code Tld, BT T VX —AAT —=THANA 7V EMBHLTLE
XV, TUX—RAa7—DROYIINI TR FGHTEDIE Web 77V r—
a VHERIZBWTDOATT,

8. Campaign IZH 21 L ¥4, StaticMessages_language_code.properties (Z
fBRE L7 4 —<v M T Campaign IZHNPRRINET,

IBM Campaign ORi%% 3 % HIEZDWTIX, IBM Campaign OERI%Z S L

TLEEW,

B

FEZID3 AT 10 BF 54 432 D354, CURRENT TIME() 1&A MY > 110:54:00 AM| %
RUET,

ESPEAEE-

ESE34 i

CURRENT_DAY BREOHMZHMEE UTRELET,
CURRENT_JULIAN BAEOL) I ABOHMERL £7,
CURRENT_WEEKDAY BItOWHZEMEE LTRL £7,
CURRENT_YEAR BHEOEEZHMELTRLET,

CURRENT_WEEKDAY ¥ 7 O
CURRENT_WEEKDAY ¥ 27 1% IBM Campaign 3 & U IBM Interact TfEHAGET T,

B
CURRENT_WEEKDAY ()
stEA

CURRENT_WEEKDAY I, BIfEDHEH%Z 0 725 6 DL LCTRLF T, HIEHIX
0. HIEHIZ 1 "D LS ITRINFET,

vl

SHDEMEH TH X, CURRENT WEEKDAY() 13%8fE 5 2R L 9,
Ptk

ESp4 B

CURRENT_DAY BAEOHMZ8EE LTRLUET,
CURRENT _JULIAN BEOL) Y ABEOHMEEZRL £,
CURRENT_MONTH BEOHZHMEE UTHELET,
CURRENT_TIME BERZ 2 AN V2 LTRLUET,
CURRENT_YEAR BEOEEZBHEE UTELET,
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CURRENT_YEAR ¥ 7 QO
CURRENT_YEAR ¥ Z 1 |d IBM Campaign & & U IBM Interact CT{EHAIRET T,

=%
CURRENT_YEAR()
s7EA
CURRENT YEAR (%, BIfEDEZBUEL LTRL X,
il
BUEDED 2000 THHIE, CURRENT_YEAR() I13&fE 2000 2EL £,
Eapaeaka
ESpe BT
CURRENT_DAY BAEOHNZ28MEE LTRLUEY,
CURRENT _JULIAN REOLY Y ABORMEEZREL £7,
CURRENT_MONTH BEOHZHMEE LTRLET,
CURRENT_TIME BERAEAN) V7 LTRELULET,
CURRENT_WEEKDAY BEDEHZ8MEE LTRLUEY,
MONTHOF HEBMEE L TRELUET,
WEEKDAYOF BHZ2EEE LTRLULET,
YEAROF E2PMEEULTRELET,

DATE
B
DATE(input_date, [input_date format])
AT bk

date_string
B HNZRT T F A bDOXFH,
format

d7vave, [AHRHAEROX—T—R] ZHE5T—TLOnTHrDF—
77— RT, date string OHMEAZBEL £,

EiEA
Interact DATE ¥ 27 0T, AHHMNP =2 — I NVRBEMEICEBRINE T,

DATE ¥ 27 HIZIRD X S IZFHE I FE T DATE (X) = 365 + 0001 AD. 1 H 1 H
NoRE LU 72RO HE, DATE (X) 213572012, A 7Y 3> T, AJ1 DATE
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BRDOF—7— RE$EEL T, AJJ DATE O L% EETH I L TEET,
format F—7 — FARMEINLWEEIX. 7740 b DELIM M DY AT
9, ANBHMERZOWTEEL <X, BB HMAEADF -7 - K22l L T
{7ZEW,

HA R, FEEh @z, 1970 4 2 A 28 Hix MMDDYYYY JEAT
02281970 & #/R)%, DELIM_M D YY OXEI DN (HIZIX, 1970 4 2 A 28 H
1% 2-28-1970 F7-1% 02/28/1970) OWTF iz £,

XKEIOIERTIE, KO XFIEATYyYa (/) Eyva () A=A (), 3V

<% (). FzEavy () T, FIX 2 MERIK 4 MTRI LD TEET, Fz

HIF5ERL A )L (February 72 &), B (Feb 74 &), 71 38UH 2 £721F 02

B ILTHIENTEET,

2 iICHRESINSG T RTDEIZDONT -

o T 74 MTI, Interact 1Z. XY H D 2 HrDHMIE 1920 725 2020 H£DFET
HHLEELTVET,

e IV=T LAY IATEOINIV 2 HIDEX (T 74V M 20 TTH, JVM
INTA—=Z—IZ X DFFEAEE) & 2000 FREALINKT,

o ZOULEWHEM ED 2 HiDEIX, 1900 FRTH B L HRINET,

T

+ Campaign TEHTE %9 X TD DATE Formats % Interact THHR— I NT
WBDIFTTHEHD FHEA,

o 2 MIDAFIZDWTEELKIX, ARMARHMEROF—T —RFE2SBL T 7Z3 0,

s 2 MIDEDIV=T L - HY bATOREIZOWTEL L IX, Interact Fa—=
VZ e HARD VM Bl81 £2 Y avzsRLTLEI N,

Zo~x 7 uit IBM Interact CEHAEETT,

ZDEVRA - VATLTIV T AHMNDA 7y MDD TWEF, Interact
DATE() ¥ 7 0 Df5RIEZ, RO LS 122V AHMEE#EL TVWET:

Y o AHA = DATE(..) + 1,721,059 + RIDIEFH 5858 U 72 H D —#h,

PEE TN D DATE() fEIZIZIRDEHDDH D £
« 1 A 1, 2050 A.D % 748,749 %KY

« 1 A 1, 2000 A.D % 730,486 %iK9

« 1 H 1, 1990 A.D % 726,834 %K

« 1 H 1, 1900 A.D % 693,962 %K

e 1 H 1, 0001 A.D % 365 %KY

E: 1SO 8601 #ik% 8 L OF Date & DateTime A7V 27 D XML AF¥—<EH

IZHEL T, FB L AZHBOEIZIZZ L T ABRAEHINTVWET, 20Dy
AT LTI, ELELZRN 0000 AD. 1% 0001 B.C. 2[AFEIZRD £9°,

¥ 3% BM v27u-Y77L % 53
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DATE("8/31/2000") 1% 730,729 W HEUEZKL 7,

DATE("8/31/2000",DELIM MM DD_YYYY) % 730,729 & WO HBfEZEL £7,

DATE("2015-01-01",DELIM Y M D) I 735,965 LW HOEMEZKL £

DATE("01",DD), DATE("0101",MMDDD) ¥ & TF DATE("1970-01-01",DELIM Y M D) I&

719,529 WO BUEEEL £,
B8 E R K

E5E

gal:l

W

DATE_FORMAT

HBET A=Y MRSHDOT +—<v MZH
2L ET,

DATE_JULIAN

Ahoayy 2AHMNEZRL £T,

DATE_STRING

2V AHMOHMA N VI ERUET,

CURRENT_DATE

FIEOAMNZBESNZERATELET,

DATE_FORMAT ¥ 7 QO
DATE_FORMAT ¥ 2 1|3 IBM Campaign ¥ &' IBM Interact CEFHAHET S,

54

B

DATE_FORMAT (date_string, input_format, output format)

NI X—=4—
date_string
AR AN EZERTTFA b,

input_format

date string OHMEAZEET S, MFORKDOF—7—FD 1 DO,

output_format

BERE N2 BEST S, U TFOXOF—T—FD 1 2,

st HA

DATE_FORMAT() (&. input_format @ HfIZHIDEX output_format IZZEHL %

j_o

ANAEEERDOSEIE, U FOWTN»rDEICKET 20BN H D £,

- DDMMYY[YY]
- DDMMMYY[YY]
« MMDDYY[YY]
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« MMMDDYY[YY]
« YY[YY]MMDD
« YY[YY]MMMDD

MM i 2 O H., MMM % 3 XFOHDEBKEIETT,

HEDBEY O XFTRYSNTWEGE (A=A, Kyva, ATy ¥az&ad
EROKY) 0 SCEDEATEE). RO WTNDOMHEIZRET 2HENH D £7,

+ DELIM_D_M_Y

+ DELIM_M_D_Y

+ DELIM_Y_M_D

H: IBM Campaign THEHAHER T + —< v FDTRTH IBM Interact THR—
FENTWBEDIITIEDHY £EA,

51

DATE_FORMAT("012171", MMDDYY, MMDDYYYY) ik, A MV > "01211971" %KL %
ER

W B EMEROEINBRIZOWTIE 52 XR—Y 0 TDATE)] 22 L TLK 7~
X0,

R B #

ESpS4 B

DATE AfMANY Y7220 7 ARMIZERL £

ER

DATE_JULIAN A2V Y ZAHMERL £,

DATE_STRING AV Y ZAHMNOHMNA M) Y IERELET,
DATE_JULIAN ¥ 7 O

DATE_JULIAN ¥ 2 1|3 IBM Campaign TOAHEHATRETT,

-3

DATE_JULIAN(year, month, day)

INSA—4—

year

2 Mik 7zl 4 MTOBERIRAE,
month
125 12 %A,

day
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1 25 31 oF%eHA,
iER

DATE_JULIAN I, fEEI N/ ANDOZV Y AHMNZR L9, 2V 7 AHAL,
0000 £ 1 H 1 H2» o Of&EHETT,

vl

DATE_JULIAN (2000,08,31) (%, #ffi 730729 &R L £7°,

BRI

550 i

DATE HARNY Y Z%22) 0 AHMIZEBRL
-j_c

DATE_FORMAT HBT7F—=<Y bPSHIOT F—<v MIH
faZEHRUET,

DATE_STRING 2V Y AHMNDOHEMNA M) VI ERUET,

DATE_STRING ¥ 7 QO
DATE_STRING ¥ Z 1 {d IBM Campaign TODAMEHAIRETT,

X

DATE_STRING(julian_date [, 'output_format'[, max_length]])
DATE_STRING(julian_date [, 'format_string'[, max_length]])

NG A —4 —

julian_date

0000 4 1 H 1 H2» 5 OR@BHETH 22V v AN &2 & § HUH,
output_format

ALV AR HMAE A,

max_length

format_string

UToRXa— FOFEEOHMAGDLEEZA Ty a v TELERAA Y V7,

a—RK A

%a BWEOEH%

%A SEREHA

%h BT D H %

%B SR A%

%C 0 —)VIZH R U 7 HIR R EL
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Bl

H (01 - 31)

WRift] - 24 W (00 - 23)

R - 12 RN (01 - 12)

FEFHERH (001 - 366)

A (01 - 12)

4 (00 - 59)

12 B2 ay 2 0BiTa 7 —ILTo
AM/PM #E3%

(00 - 59)

FEREREE, HEHZEDHREL 295 (00
- 51)

H 0-6, HEHIZ 0)

FERMEFE, BEHZEOBE Y 255 (00
- 51)

Bifrar — o AR

BT r — I ORZIERR

2 MDA (00 - 99)

4 T4, FoRgoXralitiviEcoshE
A, HlZIE, 0201 i 0201 £ HRRE
v, 0001 4E1E 0001 & HRRINET,

4 HTDE, FORYIOYOIRYVETONE
HA, HlZIE, 0201 Fix 0201 L FRKRE
1. 0001 4E1% 0001 & ERRINET,

N
N

N
N

RA L=V ETITERY, XA LY
— VI AHOGERHIEINEREA,

o
N

N—r v  ilE

fiEA

auh

DATE_STRING &, VY AHMOHFA MY V72K L £9, output_format H3fg
EINTOVWRWES, 774 hDF—7—F DELIM MDY AfHINET,

l

DATE_STRING(730729) 1. A MV 2 "08/31/00" %RL £7,

A A EMEROBMNERIZOVWTIE 52 R—I 0 TDATE] 28U TL <

X\,

E3pEAEak

E5E54 A

DATE HNAN) %20 ZAHMZEHL %

j‘o

DATE_JULIAN

ANDa) v AHMNZRL £,
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ESF-44 At

DATE_FORMAT HBTH—=<Y MPSHD T+ =<y MZH
fTaZl £9,

DAY_BETWEEN ¥ 7 0O
DAY_BETWEEN ¥ 2 Bi% IBM Campaign TODAHHATEET Y,

974
DAY BETWEEN(from date string, to date string [, input_format])
NI X—=4—

from_date_string
R HB2BMABO 56N Z2ERTTF A,
to _date string

A A BZRZ 268850 %2KTTFF AN, ZOHAME from date string & [A
UIERTRITINIERD £H8A,

input_format

from_date_string B XU to_date string OHMNERZIEET LU TFTORDF—7
—FD 1 2,

BILE

DAY BETWEEN %, from date string & to_date string OFOHEZREL £7,
input_format MEEINTVWARWEE, T 74V MOF—7—F DELIM MDY »°

I X7,

ll

DAY BETWEEN("08/25/00","08/31/00") I3 6 Z L £,

A B HAEROEMNBEHRIZOVWTIE 52 R—=IY 0 [DATE] 22 LT 72
W,

Eapaeaka

B i

DAY_FROMNOW BfEOHMN EEHOMOHBEREL 7,
DAY_INTERVAL 2 DOREHOHOHBERL £7,

DAY_FROMNOW <7 QO
DAY_FROMNOW ¥ 27 B i% IBM Campaign TODAHHAFET T,
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BX

DAY_FROMNOW(to_year, to _month, to_day)
INSGA—4 —

to_year

2 i 7213 4 MDA,

to_month

126 12 OERRA,

to_day

1 25 31 OFMLEN,

s A

DAY_FROMNOW 1%, BIfEDHAFE to_year/to month/to day. THEE I N7z HA DM
DHBZRL 7,

H: MESNHNPEETH 256, RINHHEIZAIZRD T,

il

SHOHAA 2000 4 8 H 31 HD4 . DAY_FROMNOW(2000,12,31) 1%l 122

ZRUET,

E3peale k-

ESE Wi

DAY_BETWEEN fEEINL 2 DOHMNA MY VI DROH
BrRELUET,

DAY_INTERVAL 2 DOFEHOHOHBERL £7,

DAY_INTERVAL ¥ 70O
DAY_INTERVAL ¥ 2 1id IBM Campaign TOAEHFEETT,

BX

DAY _INTERVAL(from year, from month, from day, to year, to month, to day)
AP S

from_year

2 Mk 7213 4 HiDARLE,

from month
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125 12 DAEMEH,
from_day

1 75 31 OAELHA,
to_year

2 ik 72id 4 M DR,
to_month

126 12 OERRH,
to_day

1 75 31 OFMZEHA,

s A

DAY_INTERVAL %, #57EBH4AH (from_year/from month/from day) &f8EFK T H
(to_year/to month/to day) DEIOHEZRKL £,

vl

DAY_INTERVAL(26000,8,31,2000,12,31) (3#fE 122 # R L £7

E3pealE by

ESF i

DAY_BETWEEN fEEEINk 2 DOHMNA MY VI OEOH
BrRLUET,

DAY_FROMNOW HEOHMBEHOMOABERL 7.

DAYOF ¥/ 0O

DAYOF ¥ 2 1id IBM Campaign TOAHEHAHE T,

-3

DAYOF (date_string [, input_format])

INTGA—4 —

date_string
RN EZERTTF AL,
input_format

date string OHMNEAZEET S, MFTORDOF—T7—FKD 1 D,
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st AR

DAYOF X, HfI#% date string TRINZHMNOEMEL LTKELET,
input_format AEEINTVWARWESE, 774V bDF—7— K DELIM MDY »°
fHINET,

Ll
DAYOF("08/31/00") 13¥ul 31 ZE UL X7,

AR EMER0BINERIZOWTIE 52 =YD TDATE] 2B L TL 7~
X\,

DISTANCE ¥ 7 O
DISTANCE ¥ 2 Hld IBM Campaign &' IBM Interact C{EHAIRET T,

-3

DISTANCE(1atl, longl, lat2, long2[, UNIT_OF MEASURE][, PRECISION])
INTGA—4 —

latl

B DS OFEE T, 10 EETT,
longl

B DS OFEE T, 10 EETT,
lat2

2ERHE DR OFET, 10 #EETT,
long?2

2EHDORDIEE T, 10 #EETT,
UNIT_OF MEASURE

RINAIRHOZHBEAZEL A TV ay - NS A—X—TF, fHix MILES 7
¥ KILOMETERS T3, ZD/NRI XA —X—%2EBMT 554, MILES 125 7 %)L
T7,

PRECISION

RINFIHEHEO/NESIZESCBEDL NV EELA TV ay - NTA—R—TF,

WEEEZRET 28548, KIN-MEEIL. BEL2/NGEL TOMEEY v iETE
T, mAMEIX 5 T, ZOMEE2EKTL5GE. MNMUSLFOMEIZYI v ETohE
Ao

¥ 3B IBM v2zu-JU77L v 61



st AR

DISTANCE 1% 2 mDFEMZEIH LU 9, MELREIX 10 #EHRORALPFINT
WET, BUEERYIBI121E, BTV EAR—ZAE[MFS5TLEZI WV, BUTFD 2 &
HOBNRT LD, ar<z2/NMNUSe UTHAT 2 EEICHIGT 5720, Zndd
WBETT,

51

DISTANCE (18.529747, 73.839798, 18.533511, 73.8777995, MILES, 2) i& 2.50 ¥
ALV HZERL £,

DISTANCE (18,529747, 73,839798, 18,533511, 73,8777995, KILOMETERS, 1) & 4.0
FOA-PILEWSEEZELET,

DIV ¥ 7 O

DIV ¥ 27 ik IBM Campaign & &' IBM Interact THHAHETT,
B

data DIV divisor data / divisor
NI A—=G —
data

REXINDEUE, ZiTEBUE, 5. BIVHEPH, /020500 TNHIZEHE S
NBERNZRD T, data D74 —< Y PERBIZDOVWTIE, ZDOHA KD IBM # 5
DEIZHD [7afBRIA—2—] ¥2 arvzBRLTLEIN,

divisor

fREIN/ T — XEPHOME % RE T A, ZHIEBUE, 5. wVHEPE, /212
NODWTNIZFHIiE BRIz £9, divisor DFIOEIX, divisor HE
THRWED, data DIOEE AU TRITNIEZR DY T8 A, divisor DT+ —< v
MNEH (data LFEIL) IZ2OWTIE, ZDHA RO IBM #Fo=IcHhs w7l
BT A—R—] 2 arvz28RLTLEIW,

st EA

DIV X, $BE I N/-T — X FiPH 2 divisor DIETHREL £9, F£ANFNIH LT,
divisor OXISFITHRAE I N7z data Oz &L, FILWIHIEZRELET (0F
b, data DF 1 FL divisor DF 1 FTHREI N, 2 2 FIZE 2 JITHRAES
. AFRBRICHE 7).,

dirvisor 2YERDEE. data DRMEIFFDEIZ L > THEINE T, divisor
N1 DL EDHEELEA. data D 1 & divisor @ 1 ¥ DETIFZ D
N—2ZATEHEMTONE T, data DF 1 171% divisor D 1 T CHREZ N, 5B
2 fTIEEE 2 fr&. UTFHERICRE ET, 2072 L OEMRIE. BHOFOREEZEDE
ETORITORREZ LKL 7,
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1 divisor OFATIZAUEME x BEENDF2MHHT LI Lid, @8 x %
divisor & LTHHTAZ L HUTT,

H: DIV A FIZAT Yy a (/) TERTHZeNTEET,
15

TEMP = 8 DIV 4 F7-i% TEMP = 8/4

i 2 BEEND, TEMP 2 WO ZHETDH L WA ZERL £,

TEMP = V1/8

TEMP & WO ARIT. &ED 8 THEINLFY] VI ONETHBH L WHIZIEHRL £ 9,

TEMP =V1:V3/2

TEMP, VX, BX O VY Y WO HZETOH L WA 3 DEMEML £3, TEMP FIDfEIX 2 THRHE
INF V1L ONET, VX FIDMHEIZ 2 TREINWAZF] v2 ONET, VY FlOfElk 2 T
REXNZF V3 ONETT,

TEMP = V1/V1

TEMP £ WO ZATT, TRTD 1 28LH L WHIZERL £ (A URETHRE X Nkl
T RT 1 THBEED),

TEMP = V1/V2

TEMP & WS ZETT. &MEDY] V2 OXIGITDETHRES NS V1 OIFDMETH S, HL
WHlEERR L £ 9,

TEMP = V1:V3/V4:V6

TEMP, VX, BX O VY E WS HETOH L W] 3 DEMERL ET, 5 TEMP 12k, % v4 @
ST DMETRE XN V1 OEXIEENT T, F v 1Zik, 5 v2 O V5 TORENE F
NET, F VY IZE V3 D V6 TORENEENET,

TEMP = V1[10:20] / V2 F7zi% TEMP = V1[10:20] / V2[1:11]

TEMP & WS ARIT, WAID 11 &IIZ, 5 V1 DT 10 225 20 OfEZF] V2 DfF 1 25
11 DETHRELZERPEETNS, FTLWIIZERL ET, TEMP DD IVIZETT,

FAERAK

RE%K i

MOD BEINT—XFHONAEDEY 21 %2
BHUEd

MULT 2 DDT—RFEHONEERE LT

POW EDMEEZIREINEREEHMETRERELE
EZEERLET

EQ ¥/ 0O

EQ ¥Z Bk IBM Campaign 3 &' IBM Interact T HETT,
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BX

datal EQ data2 datal == data2 (datal = data2)
INSA—4—

datal

4 2 OV EIF, ZIEEEME. B, wIVEIFE., F72132 05 00T TR
ANBZRIZHRDET, data D7 A —< v PEBIZOVWTIE, ZDOHA KD IBM H
MOZTIZH D [7afBSA—%—] ¥22avzSBL TN,

data2

BEINZHDOTRTOMEZ KT 2RO ME, ZHIXERAE. 5. & IVH#HiFH,
FEINSOVWTNZFHTE DRI D £9, dataz DAIDOEIL, data2 »°
EETRWED ., datal DFOEEF U TRIFNIER D FHA, data DT+ —< v
FMEZRIZDOWTIE, ZOHA KD IBM HFDEIZHD (w7 0BT A—X
—] I vavESRLTLIEI N,

st EA

EQ 1%, fBES N/ 2 DOTF—XHFREELLEKEL, EAFLWVWEEIX 1 2, FLLA
WAIX 0 ZRL 9., FANFNIH LT, datal OXfIGs & data2z DORFEH &
DUBEZECHLUWIHZRELET (0F 0, datal OF 1 5l data2 D 1 5&
e, 25 2 FHEEE 2 Fle i E ., PURFEBRIZHEL ),

dataz D3EH DA, datal OREIXZTOMEE SN E T, data2 HHDIGA,
HEIITIEDOR=—ATITbNE T, datal DIEIT data2 D 1 [7OME & KX
N, B2 TR 2 fre kiR, DARFABRICHRE £3., ZOFZ0EIR. &
WO ORBOMHEE TCOEITOREREZERL T,

AR VIR IET B HE. K/NCFORMEH D £EA (TR,
"Yes". "YES". "yes'. "yeS" {4 THEL RAEND),

e EQ HETFIE. 2 DO%E (==) ICABTE XY, FHIMNTIE, EQ ¥~ 7 alHKo
ROYIZE—DES (=) 2FHATHIHTEET FilSNTIZ, FS5I13E YT
HATF Y UTHINE N5,

51

TEMP = 3 EQ 4 F7zIX TEMP = 3==4 X7z1d TEMP = (3=4)

TEMP WO HHTTHE 0 ZELH L WHIEZERLET 3 & 4 BFFELLRVWED),

TEMP = "No" == "NO"

TEMP & WO ARITHE 1 ZBLHLWIIZERLET (AMN) VDU TIEAR/NLFEKX
H L2\ 72 8),

TEMP = V1 ==

TEMP & WD AETT, V1 FIOMIET 2T DMEIEFED 8 IZHE L WA IIRMEN 1. 5T

BNGEIE 0 THHHLWIIZERL X9,
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TEMP = V1==V1

TEMP L WO EBITIANRTIZ 1 28 HLUWHIZER L ET (TRTOFETENEFIZEL
W7z ),

TEMP = V1==V2

TEMP & WO ZETT, &MHIE VI FIDFTDMEE V2 FIOXIET 27DME L DTH
DHUWIIEERL £,

TEMP = V1:V3 == V4:V6

TEMP, VX, BLT VY WO EZATOH L\ 3 DEMERL £9, TEMP 521X V1 FDfE e
V4 FIDXIGT B47DME & DB EEFNE T, VX FliE v2 Fl& v5 FlE L £3, VY
% V3 Bl ve FlEEEL 9,

TEMP = V1[10:20] == V2 F7z!& TEMP = V1[10:20] == V2[1:11]

TEMP & WS ZETT, B\&HID 11 HDEILIZ V1 FID 10 » 5 20 {FETOfEE V2 FD 1
o 11 ITETOEEZHBULERZEDH LUV ZERL £9, TEMP DfttoELIidZ2ET
ER

FER%

3R iR

EQ 1 207 —RHFEIH S 1 2FLVWEE
IZ TRUE 2R U E9

GE 1 2OF—RHFEANELS 1 DEDKREVR
LEL WA TRUE 2ELET

GT 1 D2OF—ZHEFEBHS 1 DL REWVY
412 TRUE 2 RUET

LE 1 2OF—=XFEENED 1 DED/AI VR
FLWHAIW TRUE 2RELET

LT 1 D2OF—=ZHFEANES 1 DED/NIWVE
412 TRUE 2RLUET

NE 1 207 —XHFE?H S 1 2FELLRL
BEW TRUE 2RLET

EXP Y70

EXP ¥ 27 1id IBM Campaign TOAHEHAHETT,

38

EXP(data)

INTA—H—

data

FARE e 1063 2888 LTI A 8UE, Zhid@Bdi, 41, wLHip, x7-
FINoDWThIZFHliE s R0 £9, data D7+ —< v MERIIDOWT
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. ZOHA KD IBM #F0ZEIZH S [RI70BBNNTA—X—] IV arvE
ZRLUTLEI N,

snBA
EXP IZHAE e %, HHEINET—REFMANORETRERLET (Thbb, ©

ZEET D), T e X 27182818 TT, EXP B ATFNIKH LU TH LW 1 D%

RLUET, HrLWINTIRZNETN, MISET 2 ANFINOME x 2532 ¢ Okis
NEENET, EXP IX N 27 OO RT3,

H: x DEPKRETELZDNITERLVTHE, A—N—T0— - TI7-DRERINZE

T, ZhE. ¢ A 32 Uy MEEUNIGEEO LR E - IE FIRE B 258 KE
LT,

51

TEMP = EXP(2)

TEMP WO ARITHE 7.39 Z2&LH UL WHIZERL 7,

TEMP = EXP(V1)

TEMP &\ AHTT, &EIITIET S V1 FIOWNAT e 2REFLEMERTHEIHML W%
PERL £9,

TEMP = EXP(V1:V3)

TEMP, VX, BX VY E WS ZFTOH LW 3 D&2/EKRL 9, TEMP FDfEIE ¢ % V1 %]
TREFLEMEETH D, VX FIOfEIX e 2 V2 FIONBETREFLULBERTHO, VY FD
fElX e %2 V3 FIONBETRERUEZERTT,

TEMP = EXP(V1[10:20])

TEMP WO AFIT. WD 11 fHDEIIZ V1 FID 10 225 20 fTETOET e ZREFE
U7RERZ2ETH U W ZERL 3, TEMP Offio kLg%,

TEMP = EXP(VI[1:5]:V2)

TEMP BLT VX EWIHHRIT, TNFN 1 D5 5 (7N A7z (DXL IZZED) FHL
W 2 DERERL £T, TEMP FIDMEIZ ¢ 2 VI HONIGT BI7OMTRERLZHERTH
D, VX FIDMEIE e & V2 FIORIGT BTDETRERLEZMERTT,

ESPEIE S

ke T

LN F7-1% LOG o & N 7 — R O A D B RS B
WLEY

L0G2 BRI N T — REHONED —HER %
BUEY

L0G10 fREE NI T — R O A O H A % &
WLEY

POW NE R
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EXTERNALCALLOUT w7 0O
EXTERNALCALLOUT ¥ 2 1l% IBM Interact TOAHEHEHETT,

538
EXTERNALCALLOUT( calloutName, argl, ...)
INTGA—4—

calloutName

ExternalCallout API ZffifH U CHEKL7Za—LT Y hOAFITT, ZDHAHTIE,
IBM Marketing Platform T{EL L 7z External Callout »7 IV — DA & —3T
LHENDD £,

argl
a—)LT U N THELRLIE (MBELRGE).
& BA

EXTERNALCALLOUT ZfEHT 2 &, N7 TV r—2 a Y IFCH L THFER 7 0 —
Fy—MIT—XEEMNTZZEATEFT, EXTERNALCALLOUT I, @tz
— VT RNEBERTAZLICEDIFIERT—RERTZENTEXT, a—0
7 7 bid. ExternalCallout API Z{#HH L T Java Tl T2 B ENH D 9, #FHL
i, TIBM Interact FEHEH A K] 2B LTLEI W,

51
EXTERNALCALLOUT (getStockPrice, UNCA)

$4fH. UNCA #BIEE ULTELTI—ILT7 7 b getStockPrice ZIFOH L £,
ZDA—H—EHEI—NT I HME T=IVT T ML TEHRINIHAMZEL F
ERS

FACTORIAL ¥~ 0O
FACTORIAL ¥ 2 1% IBM Campaign TOAHHAFETT,

B
FACTORIAL(data)
INSA—4—
data

BEaR 2 GHE T 2 BBUE T, THXERME. F. RILVHEIFE, 2LEIhs0onTh
MZEFHiE sz £9, LU, 0 LEDETHRITNIERD £HA, data D
TA—=<v NEHRIZDWVWTIX, ZOH1 KD IBM #EO=EIZH S [~ 7 oS
FTA—R—] v avEBRLTLLEI W,
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st AR

FACTORIAL IXfEE SNz T — R HHDMEDOBERERZFE L ET., TXTDOANIE 0

UEDEKTRINIERD A, 1 UTOBEOEREIX 1 1I220FET, X222 O
BREOGE, BERIX x! = x (0-1)(x-2)...(x - (x-1))TJ, FACTORIAL %% A5z %t
LTHLWI 1 22RLUET, HLWINIZIZZTNFTNN)IET D ANF OB DTN
EENET,

H: 34 KO REVWHDOEGEE 22?2 (FE/NUSA — =710 — - 5 —) Bifiah
7,

51

TEMP = FACTORIAL(3)

TEMP E WO LHITIH 6 2E5LH L WHIZERL £ 9,

TEMP = FACTORIAL(-2)

TJ— 333 ZAEKLET, 518A 0 BLETaidhessnwl e zmUET,

TEMP = FACTORIAL(V1)

TEMP & WIS ZHTT, Al V1 SIONBEDOHEETH2H L WIIZERL £,

TEMP = FACTORIAL(V1:V3)

TEMP, VX, BX O VY E WS ZHTDOH LW 3 D&/ERL 9, TEMP FDfEIE V1 FIDOWN
BOBEERTH O, VX FDOfEIX V2 SIONBOHERTH D, VY FOfEIE V3 FIDONAEDREE
’C‘\‘g_o

TEMP = FACTORIAL(V1[10:20])

TEMP £ \WH ZHIT, ®mHD 11 HDEIVIZ V1 FID 10 H5 20 [TETOMEDOMEEREZED
HLUWHIEERL £3, TEMP OtV IFZE T,

TEMP = FACTORIAL(V1[50:99]:V2)

TEMP BET VX WO EEIT, TNEN 1 55 50 TITMENA -7z (o izsED) F
LW 2 D&KL ZT, TEMP FIDMEIZ V1 FDFTDORETET, VX FIDMHEIZ v2 FIDED
BEETT,

FLOOR ¥/ O

FLOOR ¥ 2 1% IBM Campaign TOAFHAFETT,
-3

FLOOR (data)

INTA—H—

data

J07 EEETAEE, ZIXERE,. Bl RVEIFE, £ nsonTsiz
MM NBAIZARD £9, data D7+ —~F v PEBIZOVWTIX, TDOHA KD
IBM 8GDEIZH B (70T A—&—] 7 arvizRBLTLEI W,
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st AR

FLOOR eI NTF— X &P OEO 7u 7 2#H R L X3, B0 7o 71k, =D
BAEL DN VIR KDOER 2B U 9, FLOOR 1E&ATIFNIH L THL WA 1 D
PRUET, FrLWwilizixzznsndind 2 A5 0= 0Tl g Eh F
‘—;—O

W ZhE INT v 2o EUTY,
Ul

TEMP = FLOOR(4.3)

TEMP 2 WO ZATTMHE 4 2E5OHUWHIRERL T,
TEMP = FLOOR(2.9)

TEMP WO AFITE -3 280 H L WIIEERL £7,
TEMP = FLOOR(V1)

TEMP & WO ERETT, &HEIX VI FIORBEDO 7 a7 THHH L WIIEERKL £9,
TEMP = FLOOR(V1:V3)

TEMP. VX, BIT VY L WIHOLFTOH L WFH| 3 D2/ERL £, TEMP FIDOfEIX V1 FIDH
KOO T7THY, VX FIOMEIR V2 FIOWRBDO 707 TH Y, VY FIDMHEIX V3 FIOAED
707 TY,

TEMP = FLOOR(V1[10:20])

TEMP & WS ZETT, \&HID 11 DT V1 FID 10 25 20 FETOMED 7O T 24
LEFLUWHZERL T, TEMP Ot RIVIFZETT,

TEMP = FLOOR(V1[50:99]:V2)

TEMP BL VX L WO ZHTT, TNEN 1 25 50 fFITEN A -7z (o IVIZZED) #H
LWAI 2 DZ&ERL £9, TEMP FIDMHEIE V1 FDfFD 707 T, VX FIDMHEIE v2 FIDMHE

D77 TY,

e & RA 4

BE %K B

CEILING BEINEZT—XEFEOEMEOE D _EIFEERK
EEHELET

FRACTION BE XN T — X EPHDORED/INE D % R
LY

TRUNCATE BRI N2 T — ZHHFH O BAMED /INBT RN
NERUET

FORMAT ¥/ O
FORMAT ¥ 27 1ld IBM Campaign TOAHHATHETT,
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WX
Format (ZIZBUET — X B TF AN/ XFET—XBHD 2 DOV H D £9,
BT — X BIH:

FORMAT (coTName, width [, precision [, format_type [, alignment [,
padding]]]])

TXAN/XFET— X B

FORMAT (coTName, width [, alignment])
NRIA—=5—

coTName

ZDXZ78E colName ZMELTEFOT — X2 PE L, TR > THEED/(S
A—R =z A2 #EA L £ 9,

width

width (I§) 32 EREZ2ER/HT L2720 FoBRRESITRITINVERY FHA, *
STHRWVWE, BRMBYIDEBETONET, HFRMEIX. colName PEAEDIEZE 1 5
29 T, TN DGEEIF 1 25 255 TF,

precision

precision (}fFfE) IZ/NERDEBEOHIETT, FEMEIX 0 5 15 TT, 0 DHA.
FERITBEIZ 20 £F, HMEDOT 74V MEX 2 TT,

format_type

format_type THEARF—T7—RNIILAFDLED T,

PERIOD INBERDF B LT YA R () 2HHLE
T, BFEIN—TT R BMHINE
Hh, THETF 74 METT,

COMMA NI DR S LTary () 2HALE
. BFEINV—TT 253 MEHINE
‘A,

PERIOD_COMMA INSERDFE S L LTV A REMAL, FE
EON—T{bT BB LTIy EMAL
EJC N

COMMA_PERIOD INSEDFH B LTav R FHL, ¥F%
IN—TT 5B LTI A REFHAL

9,

alignment
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alignment (f7E&HE) THRZF—7— ik LEFT (&) & RIGHT (#) TT,
T 7 4V MiE, BT — X ATk RIGHT, TF A b /X577 —XBTlk LEFT T
j—o

padding

padding (M &IAA) TEMRF —7 — ik SPACE (AX—2A) & ZERO (¥H) T
T, F 74 MElZ SPACE TY, alignment ' LEFT D338, ZERO I3EH &
., oY Iz SPACE PMEHINE T,

TEAN/XET =R INTVWEEIEA N ) VX T F AN/ XFEe LTH]
bid ZITERLTLEZIN, ¥72, BEERNZEEOA T a voF—T7—F
EED. TNFZT I ANV MERDHLZ L IZEEFEELTLEI W, L. 2 &
HUBOA TV a2y - F—T—RDF 74V b 2BELEET BI2I1E. FOROAL T
vay F—U—KDTFIANNEIA=T 4 VI TEBENRDDET (L7zho
T, TNSHDOF =7 — NPREMICHEIZR D), HlziX, alignment % LEFT 12§
EAETHIZRZROESICA—=F 1 7T H50ENH Y £9, FORMAT (myNumCol,
10, 2, PERIOD, LEFT)

st FA

FORMAT IZEUET — & 2 A bV V7 RICEB LU £3, /2, HAOANY 7 %l
BIOEETAEZHOIFIERT7A =Y b - ATTarvddbdEd, THIEE
2. A=V 2T - T7ANVHDRED 7 #—< v %KD Snapshot 7 7 1 V% AE
T2 DITHNLE T,

l

T oF Tk, FORMAT Z2FHL Ca—HY—EHE 71— LV ErEZTELTVET,

Field Mame: Formatlne b |
E=prezzion: Fieldz available for expression: |
:FDF}M-AT.[Eelﬁ.avi.or..t;fwg.l‘\"lll'ﬂ.:‘ayﬁ'lént,'i [,2.,.rig|'1.t,s.pac;e] N D.elin.qu.mc;y - A-
| LastBilll: |
A cctCurrsnt
&voBalance | |
AvghdthPapment | |
Avghdthlnt
+ CugtContact

Farmula Helper. .. Check Syakax Stored E sprezsions..

LCangl Help

AR o#NE, F—D7 14 =)L K AvgMthPayment @ 3 DD 7+ —< v FE2RLTW
9,

T4 —<v hRERL:
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L = 13O] x|
File Edt Wiew Inserk
Formak  Help

nEd Sk M

20 B2 . 717 =
40 W3 .8

51 E1284.72

2 [HeEEU.ddn
58 B20.423423
72 p2.a2wrinian
79 6.3

g7 B11.836

99 [164. 162

111 794,472

115 [1564.36 -

L= I B T B T = T T e B B

For Help, press F1

FORMAT (Behavior.AvgMthPayment,10,2,right,space) ZfFHLT7+—~<v bi

) e

Eile Edit ‘iew In
Format  Help FormatMumeri

Dz S|

20 ca 7z e
C 40 43 .80
c 51 z1z84.72
c =52 3E330.32
C E§ 920.42
c o7z 32,27
c 79 6.30
C 87 §11.84
o a9 164,16
c o411 754,47
C 115 1564.36 o

For Help, press FL

1

FORMAT (Behavior.AvgMthPayment,10,4) Z{HHA L T7 4 —~< v bi&E:

-(0fx
File Edt Yiew Insert
Formak  Help
O |= S[L| 94
k 20 s3.7170 |
C 40 43.5000
C 51 Z1:Zg4.7Za0
a2 JRIF0.JLE0
5§ 920.4231
72 32.2717
78 6.3000

g7 811.8360
99 1A4.1R2N0
111 794.4720
115 1564.3600

[T - T B R = I I

T

For Help, press FL

FRACTION ¥/ O
FRACTION ¥ 2 1l IBM Campaign TODAHHARETT,
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B

FRACTION (data)
INTGA—4 —
data

INBER Y 2 RS B8, ZAUZERMAE, B, RVEIBE, £k Zhsondhge
WMl p Rz £9, data DT A —< v FEBIZOWTIE, ZDOHA1 KD
IBM M@0 h% (Y7 OEEATA—2—] £ Y a3 v EBRLTEE L,

B5eA

FRACTION (Z¥5E S N/-T — XHFFHDMED/NEER D 25 H L 3, HFANFNIHL
T, TNZTNHINT B2 ANFDOED/NGE D 2 ELH LW 1 22RLET,

7E: FRACTION ~ 2 1% & TRUNCATE ~ 7 b, MEDOEEMNILOMMEIzns L
WD ER TN T,

l

TEMP = FRACTION(4.3)

TEMP 2 WO ZHTTIE 0.3 Z28LH L WIIZERL £,
TEMP = FRACTION(-2.9)

TEMP 2 WO ZATTME -0.9 ZE3LH LU WIIZERL £,
TEMP = FRACTION(V1)

TEMP 2 WD HARTT, &MHIE VI FIORNBDINEE D THEH LU WFIEERL £,
TEMP = FRACTION(V1:V3)

TEMP, VX, BL T VWY WO ZRTOH L W 3 DEMERL F3, TEMP FIDfEIX V1 FIDKN
BONBERSTTH D, VX FIDMHEIE V2 FIONED/NEERZTH D VY FIOMEIE v3 FIDA
HOINEH S TT,

TEMP = FRACTION(V1[10:20])

TEMP X WO LHETT, |AID 11 @D EIIZ V1 FID 10 725 20 17 £ TOMED /N %
GEOHUWHIRERL FT, TEMP OtV IFZETT,

TEMP = FRACTION(V1[50:99]:V2)

TEMP BE T VX W KHETT, TNEN 1 »5 50 TICER A -7z (DR IE4ED) H
LW 2 DZFERLL £3, TEMP FIDMEIX V1 SIDITFO/NEES T, VX FIDfEIK v2 5D
TED/NEER S T

& R4
B A
CEILING BEINEZT—XHFEOMEOY D EIFEEEK

fEZEHEL T
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E3p i

FLOOR fBEsnTF—2BEHORHEO 707 2K
L

TRUNCATE BE I N T — ZEP O BAED /N T \NER
DERUET

GE v/ O

GE ¥ 7 ul¥ IBM Campaign # &' IBM Interact THEFHAEETT,
BX

datal GE dataz datal >= data2

NTX—=4—

datal

i 2 BE R VEIFH, ZUXEBUE. 5. RVHEIF, IS 00nT s
X NBRITHRD 9, data DI A—< v NEBIZOVWTIE, ZOHA RD
IBM BB DEIZH S (R0 A—&R—] 222 arvaBRBLTLEI N,

data?

HEINZHDOTRTOMEZ KT 20 ROEME, ZHIXERAE. F. R ILHiPH,
FREFEINSOVWTNIZFMME NSRRI D £9, divisor DFDEIL, divisor
NETHRWEED, data DFIOEFE L TRIFNWERD £F¥A, data D7+ —<
Y MERIZOWTIE, ZOHA RO IBM #EOFEIIH S (w7 a0 T A -4
—1 I arvESRLTLLEI N,

st B

GE X, fBEI Nz 2 DOT—XHPHEZLKL, 1 OT—X - v NOENE 2
DF—R -y NOMELAETHZEGEIFT 1 2, TOTRWESIZ 0 2RLULET,
BAMFNZHR LT, datal OXFIEFIE dataz OXFIEH & DI ZE &L H LWl %2 K
LET (0D, datal O 1 5liF dataz D 1 Fle ik, 5 2 FIEHE 2
e, LUFRBRIZHE L),

data2 DEHRDLE. datal OEMEIZZF DML IR E T, dataz 23 FDIGE.

FRIT I DR=-ATHHONE T, datal OFEI% dataz O 1 fTOMH & kX
v, 2 fFIEES 2 fre i, DAREBRICHRE T, Z0TZ L0 EIX, &
HoHDOREDMEE TORITOREREERL 7,

H: GE A FIX, KR DVESORIZESZHEITZIE (=) ICBKTE X,
{51

TEMP = 9 GE 4 F7-i% TEMP = 9 >= 4

TEMP WO EHITHE 1 ZETCHLWHIZERLET 9 1F 4 KD REWVWD),
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TEMP = V1 >= 8

TEMP & WD ZATT, V1 FIDXIGT 24TDMEIFED 8 U EDLGEIZEMED 1. Thlisth
DHEE 0 THEIHLWIIZERL £,

TEMP = V1:V3 >= 2

TEMP, VX, BX O VY E WS LETOFH L WA 3 DEMEML £3, TEMP FIDMHEIIME 2 &b
U7 VI FIORETH Y, VX FIOMHEIZME 2 2Lz v2 FIONETH D, VY FIOMHE
WMl 2 LHELUE V3 AIONETT,

TEMP = V1 >= V1

TEMP L WOKRITIANRTIZ 1 250 HLUWFIZERL £T (TRTOFIETENEZIZEL
W7z ),

TEMP = V1 >= V2

TEMP & WO ZETT, &MHIE VI FIDFITDMEZE V2 FIOXIET 27DMEE LB LZE D TH
LHLUWHIEERL T,

TEMP = V1:V3 >= V4:V6

TEMP, VX, BELT VY WO ZATOFH L\ 3 DEMERL £, TEMP 521X V1 FDfE &
V4 FIDX LT B470ME & DEEBEEFNE T, VX FliE v2 Fl& v5 FlE B L £3, VY
X v3 FlE ve FZE iU £ 9,

TEMP = V1[10:20] >= V2 F7zl& TEMP = V1[10:20] >= V2[1:11]

TEMP 2 WD ARTT, D 11 ED Iz V1 FD 10 225 20 17X TOEE v2 FlD 1
Mo 11 FTECOMEEHIKUAFERZE0H LW ZERL £9, TEMP Dfto V32T
TO

BERAE

NE 1 2OF—XHFNES 1 22FELL WV
%E1Z TRUE 2RULET

GROUPBY Y7 O
GROUPBY ¥ 2 Bt IBM Campaign TOAMHEHETT,

XX
GROUPBY (group_field, keyword, rolled field [,output_field])
NG A —4 —

* group_field

VA=K N—=TR0$272bDEY (bbb, HEINLLHIEFELWE
FIRTEUINV—TIZET %) 2BEL £7,

*  keyword

rolled-field {2/ U CHEITTH2EHN OO — LT v TR ZEZREEL 7,
* vrolled field
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TR, FEE VT Y TTAERERELET,
* output_field

1 fFDIN—=TIZH U TRINGARBERHEZREL £9, ZHik, Min0f,
Max0f. B X Median0f D& F—7 — N RRKIZHEHT 2585 DOAEHAEET
ER

st BA

GROUPBY 17 )V — T HNDET — RIFICE 0> TEHLE T, ZOBKDOE I
B—04Td, HIIik, group field THREINZFAED I I —TT,
rolled_field {ZXf L T keyword THEI N/ZHEZETLMRTT, HBEIH
T 22T EADER D 256, BIICEHNIEZAVRINET,

A7 av® output_field DHEEINTWAWEA, rolled field IZXT 2 #fE
DOFERNH A0 £97, output_field DFFEINTWVWBEHAE, 20— THDITD
output_field AWHEHRIZZRD £,

RE I N2 TR TN —TNICEBIFET 2546 WAL, AME»E
Bd25E). &2z L&) 01T ICBERMT 5 TWD output_field DR
nEd,

E: HEBOWIZh5 V=312 0BT 25541k, 3V TRY>727 41— K
ZHDY) AN E—KOHREEL " 1" TH A, GROUPBY ¥ 27 BIEOH L DERAIDINT R
—X—rLTCINEFHTEET,

PHR=—PINEZF—T—FEUTDLEDTYT (KRN FEZKHLU RV,

ARV I?
¥—7U—NK EAAYARIAY-S B
CountOf (YA BNV —TRHROL a— K%

RUZT (rolled field 133K
BELZFANIVITT, B
INABfEIL. rolled field
OMEIZED 5T H—TT),

MinOf =40 BTN —THD
rolled_field ORH/MEZEE
LZET (rolled field I3#fH
FHIFANY VS,
rolled_field "A RV >
DIGE. TIV7 7y MHEIZ
V—=hLEEEIZTLVT 7R
v N OEIHIZ R T W HED R

END),
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F—U—F

ARV T2

ZLAVARIAY-

Bl

Max0f

[Z4W

BIN—THD
rolled_field DEAfE%E
LET (rolled_field I&#f
FHEFANY VT,

rolled field 28A MUY ¥
O\, TIVT 7 Xy MEIZ
V= L7ZEEIZTNVT 7R
v b OBRBICERDIEWEPNR
IND),

DiffOf

(=40

TN —THD

rolled field DREAMDE
ZRLUET (rolled_field &
BAEE 32 L) 2 2),

AvgOf

(AYAY-3

&I IN—THD

rolled field DVl % K
LET (rolled field I3#fH
TRITFNER SRV,

ModeOf

(=4

BTN —THD

rolled field ®E—XIL{H
(Tbb, &bEWHETE
na5fE) ERLUET
(rolled_field I:#fli & 72 1%
ANV VDY,

MedianOf

(=40

BIN—THD

rolled field OHRAE (T7&
HH, rolled field TV —
MLz EOHEE) 2RUL
F3 (rolled_field IF&f# =
FZIEARNY VT,

rolled field 28A F U ¥
DA, XTIV T 7Ry |k
EHIZY — b XN B),

OrderOf

(=40

R ITN—THD

rolled field DJEF %KL

9 (rolled field I3EfET
RIFER S RW), B L
I— RHPE—DEEFFOHE
i, IRTUIZE—DIENE X
LbNET,

SumOf

(AYAY-3

&I IN—THD
rolled_field D&FHZEL
%9 (rolled field IXFMHT
IR 570,

StdevOf

(AYAY-4

KITN—THD
rolled_field DfE¥E(FE%
RUZE9 (rolled_field %k
ETRIFNIER S 720),

8
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ARY T2

¥—U—F (=SRYIRAAYS GG

Index0f (=4
BLI—FD 1 R—2ADE

1 (rolled_field DIERIZ &
%) ZRUZET (rolled_field
BEMEEIZA Y V2, VY
— MEIZAEIETT,

W BT « — L RDFA,
V—bh 74— KDHEIZA
e () 2562 2IC&
». RankOf & XU IndexOf
DY — MNEZEIEIZTSZ &
MTEET,

RankOf (=W
HZLVIA—FPETSE 1 R—
ADF T TV — (rolled_field
DEFIZLD) ZRLET
(rolled_field I#fif & 721 A
M) YY), V— MEIZFNIET
ERS

E: B 7« — v RDLGA,
V—F 74 —=IVFDRIZA
BFE () 23528tk
». RankOf & XU IndexOf
DY — MEZEIFEIZTSZ &
NTEFT,

51

GROUPBY (Household_ID, SumOf, Account_Balance)

I Ty R TOMERSOGFZFHEL £,

GROUPBY (Cust_ID, MinOf, Date(Account_Open_Date), Acc_Num)

BEEPH W 2RO EO 1 RESE2RELET,

GROUPBY_WHERE Y7 0O
GROUPBY_WHERE ¥ 27 1id IBM Campaign TOAHEHAIHET T,

B

GROUPBY _WHERE(group_field, keyword, rolled field, where value
[,output field])

WNIA—F—
* group_field
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LaA—RNEIN—TH3TT57-00EK (Thbb, HEINEHITHELWE
BIARCTHELZIV—TFIZET3) 2fEELX T,

e keyword

F7T Mo —LT v THBEREL £,
* rolled_field

R, BTy TT AR EREL T,
* where_value

O—V7 v TEREZED BT 2BET 520D, 1 £7213 0 IZFHE T 15 A,
* output_field

1 77N =TIz U TREINARELH2EEL 3, T, Minof,
Max0f. B XU Median0f DK F—7U — R L RERIZFEHT 55D AEHAGET
—3—0

st FA

GROUPBY WHERE 1327 )V — T HNDRFED T — RITIZE > TEH L £, Z DK
DEHIFHE—0FTY, HJ1lk, group field THHE I NZFEED 7L — 7T,
rolled_field 12X LT keyword THE I N7zEA % EIT L. where_value T7 «
WRY VT UAERTT, ZOREIZIE, where value 75 1 THEITDANREGEN
9,

A7 ar®d output_field DHEEEINTWARWES, rolled field 12X % #fE
DFERDBFEFRIZZ D £9, output_field BEEINTWVWBEE, ZIL—TAHDITD
output_field AWHERIZIRD £7,

TE: keyword OERZRMEIZDOWTIX, 75 =YD [GROUPBY ~vZ7 1] #&MEL
TL7ZZ W,

l

GROUPBY_WHERE (Household_ID, SumOf, Account_Balance, Account_Balance>0)

Iz, BEPTIADTRTCOOBOEE 2B LT,
GROUPBY_WHERE (Cust_ID, AvgOf, Purchase_Amt,Date(Current Date) -
Date(Purchase_Date)<90)

BT 90 HREDEEAIZDOWT, FEEZ L O FEHAMFEEZFEL £7,

GT v/ 0O

GT ¥ 2 1l IBM Campaign & U IBM Interact CTEHATRET T,
B

datal GT data2 datal > data?2
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80

INTGA—4H —
datal

i 2 HE 2 VEIFH, ZUXEBUE, 5. RVHEIFE, 22 ns00nT s
MAMENBRIZARD £9, data DI A —< v NEFRIZDOVWTIE, ZOHA KD
IBM G 0EIZHD (w70l A—&%—] 72 arvizRBLTLEIWN,

data2

BEIN/ZFN DT R TOMEE IR T 28l ZHIEERMAE, 5. wIVHIFE, 721
ZNSDWTNHMCEHT S NS Riz72 b £9, divisor DFIDOEIL, divisor 23E
BTHRWERD, data DHOEELEUTRITNIERD £HA, data DT A —< v b
EFIZOWTIE, ZOH1 FD IBM BEDEIZHS IR I70BUNT A —&—]
oY avESRLUTIEZI N,

st AR

GT I&, fEEI N 2 DOT—XHEPHZLLIEL, 55 1 OT—X - v bOENE 2
DTF—R -y bOHEIODREVESEIX 1 2, ZH5TRVWELIZ 0 2ELET,

BATFNTH LT, datal OGS E data2 OXSH & DI Z &L H LWl 2 R
LET (DX D, datal D 1 %% data2 D 1 FlE g, 2 2 55 2
Fle i, DATRRBIZHEL ),

data2 MEHDILE. datal DREIFZFDME LI NE T, data2 DG E.
FHEIIIT I DOR=A TN E T, datal Offlx data2 O 1 7D & LK
. 2 AT 2 fre iR, DARABRICHRES T, 2072 0FEIX. &
MOFORBEDOME TORITOREREERL 7,

H: 6T HETIX. KRS (o) KAKTEET,
vl

TEMP = 3 GT 4 F7-iX TEMP = 3 > 4

TEMP L WO HHTTHE 0 Z2HTH L WVWHIZERLET G 1F 4 Ko KRELBWVED),

TEMP = V1 > 8

TEMP & WD ZHTT, VI FOXIET AT OMEIETD 8 L KREWGAIXEMED 1. £
TRHRWEAIE 0 THEIH LW ZERL X7,

TEMP = V1:V3 > 2

TEMP, VX, BELT VY WO ELETOH LW 3 DEREKRL 3, TEMP FIDMEIZMHE 2 &L
U7 VI FIONAETH O, VX FIOMEIIE 2 2Lz V2 FIORETH Y, VY FIDfHE
W3l 2 LHELE V3 AIONETT,

TEMP = V1 > V1

TEMP L WO ZATTIART 0 250 H L WIIZERL £3 (TNWEH XD KEVBUIEEL
N7 8D),

TEMP = V1 > V2

TEMP WO ARTT. &HIX V1 FIDFTDMEE V2 FIOKIET 2TDMEE KLz D TH
LZHLWHIZERL 2T,
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TEMP = V1:V3 > V4:V6

TEMP, VX, BLT VY WO EZATOH L\ 3 DEMERL £9, TEMP 521X V1 FDfE &
V4 FIDXIGT B470ME & DEEPEEFNE T, VX FliE v2 Fl& v5 FlE B L £3, VY
FliZ v3 FlE ve FlEEERL 9,

TEMP = V1[10:20] > V2 F7-i% TEMP = V1[10:20] > V2[1:11]

TEMP & WS ZETT, T\&HID 11 HDEILIZ V1 FID 10 » 5 20 FETOfEE V2 FD 1
o 11 ITETOEEHBLULZERZ2EDH LUV ZERL £, TEMP Dftto&LIiFZET
ER

EPEAEIE1

3R B

EQ 1 207 — 2R E S 1 DEEFELWEE
IZ TRUE 2R U E9

GE 1 2O0OF—XEEPED 1 D& REVDR
LEL WA TRUE 2ELET

LE 1 D2OF—=ZHFEPES 1 DED/NI VR
LZLWEAIWC TRUE 2RUET

LT 1 2OF—XEENED 1 D& /NI WVWE
412 TRUE 2RULET

NE 1 2OF—RHEFEBES 1 DeFLL BV
A TRUE 2RELET

IF ¥v7 0O

IF ¥ 27 1id IBM Campaign $ &' IBM Interact THAFHETT,

B

IF(predicate col, then_value) IF(predicate col, then value, else value)
INTRAR—=4—

predicate_col

T—=VEOB—F], F72IE T —NVEOB—F L L CiMis s RNTT, 7—IVHIZ
Yo F~Idderoe UTMIRINET, Zoizid, 2da s T —xadian
55— R EFE UBDITREENTWAREND D 7,

then_value

predicate_col OXIET BITICE B THRWVMENEGEEFNTWIHEICEINLME (E
B, ZHUXEBUE, 5. L EOWTNMZFETE N Rk £9,
then value ® 7+ —~< v MNEFE (data LA L) Z2WTik, 7 *R—=Yd [IBM
Campaign O 27 OO/ TA - —] 2L LTI ZE W,

else value
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DA Tvay - NFTA=R—ZIGET 554G, predicate_col OXIGT B1TIT 0

NEEINTWE L, TNVRINFT, ZHEERE, 5. £72I3L Eowg g

IRl T BRI D £97, else_value ZFE L RWEE, predicate_col 2AE
FHiE N5 L BT 0 EINET, else value D7+ —~< v hEH (data £[H L)
IZDOWTIE, 7 R—=Y D [BM Campaign O 27 BEBDNT A =& —] 22

LTL7ZIW,

aiAA

IF 1% predicate_col WORXZFML T, AVEDLAIE then_value ZFE L., X
WEDEEIE else_value ZR L £9, then_value B XU else value &[FRIEDF
NRINZFET, predicate_col DEN YT TRWEE, HMOFINIZIIHIET 5
then_value ITOMENEENE T, else_value ZIFET 554, predicate_col D
@D 0 728, TOHRINET, else value ZFHELRWVE 0 BEINET,

IF TS 2720, bEWH (725, predicate_col,
then_value, B&X U else value DT RTOHFT, HEHN) ORBEDIEE T
BITORERZERL 7,

A iz, ki~ 2 aEBO W BRI, ==, >, <, ISEVEN, ISODD 7% &)
ZMAL CTREH 2 ERL £9,

51

TEMP = IF(1, VI)TEMP X WHZHEIT VI FO A —%2&LH L WHI2/ERL £ 9,

TEMP = IF(V1, 1, 0)

TEMP X WD ZRTT. V1 FIDOMIGT BMHED 0 THRWESIZRMED 1. TALUSNDEEIZ 0
THHEFLWHIEERL £T,

TEMP = IF(V3, V1, V2)

TEMP & WS ZHTT, V3 FIDOXNIGET BED 0 TRWIGEIZAED V1 Fih s avr—X i,
ZFNUNDEEIE V2 FIhrsar—3NE3H LW EERL 9,

TEMP = IF(ABS(V1-AVG(V1)) < STDV(V1), V1)

TEMP X WO ZETT, SFHRSDIRAED 1 fEEEFERMTH S V1 FORMEEZZLH LW
EERLUET,

TEMP = IF(V3[20:30], V1[30:40], V2)

TEMP WS ZHIT 10 225 20 fTOEEELH L WIIARER L £3., V3 5 (&)L 30 225
I 40 £T) OXIET BED 0 TRWESIEEMEAN V1 5 (2L 10 225 20 £T)
MEIV—Ih, ZTRUUSADGEIZ V2 5 (X)L 1 225kL 11 £T) oab—3hE
‘—g—o

IN ¥7 0

IN ¥ 27 1% IBM Campaign $ &0 IBM Interact THAFHETT,

B

valuet IN (valuel AND value2 . . . .) F7Il& valuet IN subquery
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INTGA—4 —
1 ZBHOBRATIE, BIBEORDLOIZMHEDOY A N2 FHTE£T,

2 HFHORACEHAMSZMHAL 9, Z ORIMSDFEHI S 1T RS R AR X
N, FRUTH LTI oI E2FEITTEXT,

st BA

IN BEIZE > T, BREZORDITEDY X b 2MFHT 20, £LEEIREZEA
TEPEERNTEET,

H: IN REBIIFEEDN—=Y 3 THS5 NOT IN 2BV Ed, D7 4+—< v b
& IN &R UTY, NOT IN &, FIRXCE > TRINMEOHITIEE S N EH
BENTVWRWGEEDARIZZYD X7,

B IBM Interact T IN ZflifH3 535& 1%, value IN (valuel AND value2 . . .
) OEXOAFHTE X T,

l

TEMP = IN(25, COLUMN(1...10))

T — X SRR S NS (EE) 2L XY
TEMP = IN("cat", COLUMN("cat", "dog", "bird"))

TEMP WO EEITE 1 28TH L WIIEERL £,
TEMP = IN(V1, V1)

TEMP WO KRIT, TRT 1 280 L WHIZERL £,
TEMP = IN(V1, V2)

TEMP WS AHEITT, M9 2 V1 FIDIFIZ V2 FIDMEREENTWBEEIZAMEN 1. *
STHRWESIZ 0 THEHLWIIZERL T,

INT Y710

INT ¥ 27 Bi% IBM Campaign TOAHHAIRET T,
38

INT(data)

INTA—H—

data

U )0 BT CRBUEIC T A BMET Y., THIXERUE, F. wOVEIPE, £
NSDWTNIZFHiE BRIz £9, data D7 A —~< v MEZRICDWVWTIE,
ZDHARD IBM #EDFEIZH S 7 ORI A=K —] oY arvz3l
LTI,
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st AR

INT %, FEESNZT —XHFEANOMEL DN WERKOEREZHELET (7O 7
EEMEEN D), INT IEEANFUZH LU TH LW 1 22K LUET, HrLWIIZIE
ZTNTNIET EANMOBO 7 aTREENET,

i 2T FLOOR v 7 ¥ E UL T9,
Ll

TEMP = INT(4.7)

TEMP & WO ZHITIE 4 258 H L WA 2/ERL £9,

TEMP = INT(-1.5)

TEMP L WO ATITIE -2 Z2ETH LW EERL T,

TEMP = INT(V1)

TEMP & WD ZHTT, #EIX V1 FIOHNBU T TRADERTHE2H L WI2/ERL T,

TEMP = V1 - INT(V1)

TEMP £ WO AHIT V1 FIDBEDO/NEE %2 ELH L WIIEERL £,

TEMP = INT(V1:V3)

TEMP, VX, BX U VY EWHZHTOH LW 3 D&/EKL 7, TEMP FDfEIE VI FIDOW
RUTRCTHRRKODEHTH O, VX FIDMHEIZ v2 FIONELN R TERAKDEHRTH D, VY FIDMHE
13 V3 FIONEBE T TRADEBTY,

TEMP = INT(V1[10:20])

TEMP 2 WO ZHTT, ®mHMD 11 {HDEMIZ VI FID 10 75 20 f7ETORIGET BMEET
THRRNKOEREZELHLUWIIZERL £9, TEMP DD IVIZZETT,

TEMP = INT(VI[1:5]:V2)

TEMP BLT VX EWIHHRIT, TNFN 1 D5 5 7N A7z (DXL IZZED) FHL
W 2 DRAMERL T, TEMP FIDMHEIZ V1 FIOXILT 2I7DEMU T TRADEKRTH D,
VX FUDMEIX V2 ZIDOXRT 217 DMEM T THRADER T,

R R

BE% =i

ROUND HROE & N T — R O P E Kb oMl A
BLUET

TRUNCATE BEI N T — REFHDOZED /NI TR \NER
PERUET

INVERSE ¥/ O

84

INVERSE ¥ 2 11id IBM Campaign TOAFHAIEETT,
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B

INVERSE (data)
INTGA—4 —
data

W EHE T HE, ZIEEE, F. 2 VER, 23205 00WTNHIZEE
flixNBRZ420D £T, data D7 A —< v MEFRIZOWTIE, TDHA KD IBM
HHOBEIZHD (70BN TRA—K—] 27 arvaRBLTLIEE Y,
&itEA

INVERSE I33BEINT — X HHDOMEDOEA 2 KX B2 HALET, « %
RUET (Thbb, AOMEIFEDOMEE LTRERIN, EOMEIFAEDOHEE LTREIN
%), INVERSE IE&ANFNZK L TH LW 1 D2 RELET, FrLWwilicideznz
NI 2 ANFIOEDOFEREENE T,

A M E 72135 2 WEET 5121, TORNCARS (<) 240 F3, FIZIX v2 =
-V1 & V2 = INVERSE(V1) IXR U T,

il

TEMP = INVERSE(3.2)

TEMP WO HZEITE -3.2 Z2EBTH LW RERL £,
TEMP = INVERSE(V1)

TEMP WD ZHTT, &EIX V1 FOEOIEEE KIEIE 25D THLH L WA ZERL F
EP

TEMP = INVERSE(V1:V3)

TEMP, VX, BXT VY L WO LFTOH L\WFH| 3 D2/ERL £9., TEMP FIDfEIZ vl FDHE
DIFEEZ2REZEXEZHEDTHO, VX FIOMHEIZ v2 FIOMEDIEA 2 KIEZX®/ZEDTH D,
VY FlOfEix v3 FIOMOIEA R KIESEEZHDTT,

TEMP = INVERSE(V1[10:20])

TEMP £ WO ARETT. ®mAID 11 DLz V1 FID 10 25 20 [TE TOMDIFE % KIE
IRMEEELH LUV ZERL T, TEMP DtOEIVIZZETT,

TEMP = INVERSE(V1[1:5]:V2)

TEMP BE T VX LWILKHIT, TNEN 1 225 5 TR A -7z IOoEIVIFED) FHL
Wl 2 DERMERL £, TEMP FIOfHIZ VI FIOKIET 2/TDMD EA %2 KIES 725D
T, VX FIDfEIE V2 FIOXIET 27 DMEDIER Z KERZ e DT,

BER

[ B

ABS HEE & e 7 — R O P A DT % 75
%33
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BE%K 23

NOT fBEIN-T — RFHADONAEDHIE NOT %
HELUET

SIGN fBEINZT — RFHOMORE (EF72Ik
#) ZROET

IS ¥/ 0O

IS ¥ 27 1id IBM Campaign & & U IBM Interact CT{HHAIRET T,
BX

IS <keyword>

NIA—=F—

keyword

FRERSE (A%, "NULL". "TRUE". "UNKNOWN". & XU "FALSE"),
st EA

IS IFEMALRBRMATHASINET T, RBEVEMICLRDIFE, IS JMEPRIZILD
Ban% < 9, T06D 7 —IVIRERFMIE, FARRZLBSMIZRD 5 ik
cLTHlifTExd,

IS %, IBM Interact & IBM Campaign THER2FERZRKL £3., NULL I&, 7
—FAIZVAIDIZHLTALRLLELE 1 DOXINVERHZEEIZ 1 ZELET,
UNKNOWN ., A—F 1 TV X ID IZH LU TEAfME 2 0WESIZ 1 #RELUE
j—o

ISERROR ¥/ O

ISERROR ¥ 7 HiX IBM Campaign TOAHHAHETT,

-3
ISERROR(data)
NS X —4 —
data

WENRDITIZT T — (Thbb, 222 DXL) PEENTVRVHAT A NT 1HE,
ZHUFEBUE, F). VEF, RIS 0WTNCEMME AR X
T, data D7 A —~< v MERIZOWTIE, ZTDHA KD IBM #FED=EIZHD [<
OB TA—R—] o7 arvESRLTIEE Y,
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st AR

ISERROR |F, fEE I N7 — XHHOZITOWTNADEIVIZT T — (TRbb,
222 DEL) BEENTVWRVLESIRF oy 27 LET, data DT BITICTS
—DREENTVIEEETIZ 1 2ETHLWI 1 22RELET, £5ThRWVY
B0 WEENE T, ZOFT DA, REDOHOREDIEE TORITORE
EEBLUET,

il

TEMP = ISERROR(-3)

TEMP WO HEITE 0 28T H L WIIEERL £,

TEMP = ISERROR(V1)

TEMP WO AHEITT. VI FOXNIGET B1TIZ 222 ATV TVWAEEIRKMEN 1. £5Th
WIS 0 THBHIHL WY 1 D2EKLET,

TEMP = ISERROR(V1:V3)

TEMP WO ZRIT, VI SIS V3 FIOXMIET 21700 ThDE Iz 22?7 BEEHhTW
LIGEIIEMED 1. FOTHRWIEESIZ 0 THEAH LW 1 D&2EKL T,

TEMP = ISERROR(V1[50:100]:V10)

TEMP WO ZRIT 1 25 50 TETIEZELH LW 1 D2ERLET, V1 FHhs
V10 FD 50 A5 100 fFIHBVTNHLD LI 222 REFTNTVEBESITEAMEN 1. *
S TRWEEIX 0 TT,

ISODD ¥ 71

ISODD ¥ 7 1 i& IBM Campaign TOAHEHATGET Y,

BX

ISODD (data)
INTGA—4 —
data

FHEDE S T A M TLEUE, ZIXEBUE. A, 2VEIFE, ¥ hs0ng
NPZEMI NSRRI T, data DT+ —< vV PEBRIZOWTIE, ZOHA K
® IBM #FDBIZH D [0l TA—K—] 27 arva8RLTLIEX

(AN

st FA

ISODD I, fEEINZT—X - £y NOKEDRTFENES LT AMLET, AN

TN LT, I RTOHHE (T74bb, dE 2 TH-ZRDA 1 OfF) 12/ LT
1 ZEHA, IRTOIEFHEME (T7ab5, HEE) 2L T 0 288HLWIIIZERE
l_/ij_o
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A IEEBUEOEAIE. BN INT ~ 27 uEE@A L £9, #HlAI1E 1SoDD(2.5)
=0 D ET 2 FEFHTHRWZD),

51

TEMP = ISODD(-3)

TEMP E WO BT 1 Z2EBTH L WHIZ/ERL £,

TEMP = ISODD(V1)

TEMP X WO ZETT, &HIX V1 FIORNBERTENE 502 T AN UIERTH 28 LW
LU ET,

TEMP = ISODD(V1:V3)

TEMP. VX. BE VY E WS EZHTOH LW 3 DZ2/EKL 3, TEMP FDfEIE VI FIDOW
BWGEPESI LT AMUFERTH O, VX FIOMEIX V2 FIOAEPEGEDE S T A b
UL7=ERTH D, VY FIDMEIZ V3 FIDAEBREGEENE ST A M UERTT,

TEMP = ISODD(V1[10:20])

TEMP & WO KEITT, RO 11 HDEIVIZ VI FID 10 525 20 {7 TOEMBFENE S
MTANUEREREECH UWFIZERLET, TEMP OO IVIZETT,

TEMP = ISODD(V1[1:5]:V2)

TEMP B L VX EWHKRETT, ThEN 1 225 5 fFIZER A- 72 (LD wIViZ4ED) #HL
W 2 DERMERRU 9, TEMP FIDMEIE V1 FIOKIET 21T BEFHNE S T A b UKER
T. VX FIDMEIX V2 FIOKIGT 24T BEBHE S 0T A M UIFERTT,

EaBEAEIE
BE% A
ISEVEN ANEIMER (Tbb, 2 TEOEIND)
MEIPTFAMLET
ISEVEN Y7 O
ISEVEN ¥ 27 1ld IBM Campaign TOAHEHFEETT,
974
ISEVEN(data)
INTA—4 —
data

HENE ST A NTH8E, ZHIZEEE, 5. 2VEH, 232 hsong
NPZFHINBERIZA D FT, data DT A —< v NEZRIZOVWTIE, ZDOHA R
D IBM #8FOBIZHD (70BN TA—F—] ¥ arvz2RRBLTLEX
W,
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st AR

ISEVEN 1k, HRESIN/ZT =X - v bOBMEMEENE S TFAMNLET, £ANH
FHZXT LT, T RTOMEBUE (bbb, iz 2 TEH-ZRDA 0 OfF) 12X LT
1 Z2&A, TRTOIMBUE (T7bb, FHHE) IZHLT 0 2E58HLWIIEZE
LE9d,

M FEEBUEDE S, B INT ~ 27 E @A L £9, HlxiE. ISEVEN(2.5)
=1 2RDET 2 IMEHEDZD),

l

TEMP = ISEVEN(-3)

TEMP X WO ZHTTIH 0 ZE8LH L WA ZERL £9,
TEMP = ISEVEN(V1)

TEMP 2 WD HRTT, &HIE VI FIONBEIMEBNPE S50 % T A M UFERTH 28 LW
EERLUET,

TEMP = ISEVEN(V1:V3)

TEMP, VX, BEX VY WO ELEIDFH L W] 3 D&2ERL 9, TEMP FDfEIX V1 FOH
BWEBPE ST AN UEERETH D, VX FIOMEIX V2 FIONBEMEB L E S T A b
U7zAERTH O, VY FIDMEIX V3 FIONBEEENE ST A b UIKERTT,

TEMP = ISEVEN(V1[10:20])

TEMP X WO LETT, JAID 11 fHDEIIZ V1 FID 10 225 20 {TE TOMEDMEE»E S
MNTANUEREREZECH UOFIZERLLET, TEMP OO IVIZETT,

TEMP = ISEVEN(VI[1:5]:V2)

TEMP BXT VX EWHELHEIT, TNEN 1 25 5 [FIER A7 (DX IVITZED) HHL
W 2 DEERRL 9, TEMP FIDfEIE V1 SIOKIET 24T 0MEHNE S T A b LR
T, VX FIOfEIE V2 FIOMIET 2ITHMEEMNE S T A b URERTT,

E3pEAEak

B G|

1S0DD AEREE (Tbb. 2 TEH Y gInzy)
MESHFARLET

ISODD ¥ 7 O

ISODD ¥ 7 1% IBM Campaign TOAHHATRET T,

-3
ISODD(data)
INTGA—4 —
data
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FHEDE S T A M TAEUE, ZIZEBdE. A, VEIFE, 232 hs0ng
NNIZEMENERNZARDET, data D7 A —<T v PERIZOVWTIE, ZOHA R
D IBM #FDZIZH D (RI7fBNTA—F—] ¥/ a2 RULTLREX
W,

s7EA
ISODD (%, fEESIN/T — & - £y FOEEIREENPES NPT AMLET, &AL
FNZH U T, §RTOFHEUE (7205, fHx 2 THIoZRDAK 1 Off) 1T LT

1 2&H, INTOEGEME (Tabb, MEUHE) 2L T 0 2&ELH LWz R
bij_o

HE: JEEBUE DS, BT INT ~ 27 a2 #EH L 9, #ZI1E. 1S0DD(2.5)
S0 LADET 2 BEBTHRVED),

51

TEMP = ISODD(-3)

TEMP E WO ZHITIE 1 258H L WA RERL £7,

TEMP = ISODD(V1)

TEMP &\ D ZHTT, #ffIE VI FIOHNEDR TGN E I D% T AN UKERTH 525 L W
EERLET,

TEMP = ISODD(V1:V3)

TEMP, VX, BX U VY E WS ZHTOFH LW 3 D&/ERL 9, TEMP FDfEIE V1 FIOW
BREFENESI NPT AN UEFERTH Y. VX FIOMHEIZ V2 FIONEREFE»E S T A b
U7-AERTH O, VY FIDMHEIX V3 FIONBREFHNE 50T AN LUKERTT,

TEMP = ISODD(V1[10:20])

TEMP 2 \WH ZHIT. HmHD 11 fHDEIMIZ V1 FID 10 75 20 TE TOEMNEENE S
MTAMUZRERZECH UV ZERLET, TEMP OO IVIZZETT,

TEMP = ISODD(V1[1:5]:V2)

TEMP BET VX WO KREIT, TNEFN 1 25 5 TP Aoz (LD VIFZED) HL
WHI 2 DEMERL £3, TEMP FIDfEIEX V1 FIDOXIST 2T DAENE S 7 A b L7zFER
T, VX FIDfHEIZ V2 FIDOXINT BIFHREEE S T A M UERTT,

EIpEAE L

RA% B

ISEVEN ASHMEDEE (Tabb, 2 THIDEIND)
MEIMTANUET

LE ¥ 7 O

LE ¥ 2 1iX IBM Campaign & &' IBM Interact THHAIRETT,
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BX

datal LE data2 datal <= data2
NI X—=4—

datal

g 2 BAE 2 OVHIFE, 3@ BdE, 5. wIVHEFH, 2 sonTihiz
T NBRIZRD ET, data D7 A —< v NEHRIZDOVWTIE, ZDOHA KD
IBM G DEIZHD (70T A—&Z—] 72 avi2SBLTLEX W,

data?

BEINZHDTRTOMEZ KT 2R OEME, ZHIXERAE. 5. ILH#HiFH,
FREINSOVWTNPIZFHMENE R £T, data DT A —< v MERIZD
WTIE, ZDOH1 FD IBM #FDEIZHS 70BN TA—KR—] I3
VESHELUTLLEI N,

st B

LE I&, feES N/ 2 DOT—XHFELLEKEL, 251 OF7T—X - £y bOEDE 2
DF—R -ty NOMEUTTHEEEIT 1 2, TOTRWEAIZ 0 2 RLULET,
BAIFNZHR LT, datal OXFEHE dataz OXFIEH & DI Z &L H LWl %2 R
LET (0D, datal O 1 5% dataz D 1 Fl & igE ., 5 2 FIEHE 2
Fle g x i, BURREBRIZHE < ),

data2 DERDLE. datal DF/MEIZFOME L IR E T, dataz 2FDGE.
FHRIIT I DOR=ATHHONET, datal OFEIL data2z O 1 f7OMH & Lk
N, B2 TR 2 fre kiR, DATRFABRICHRE £9., 202 0FEIR. &
MHOFDOREDMEE TORITOREREERL 7,

TE: LE A, DNROESORIZESEZREITZE (<=) ITBAKTEET,
l

TEMP = 4 LE 4 F721% TEMP = 4 <= 4

TEMP L WO KHITHE 1 2EGHUWHEZERL T @ IZZNEHFIZFEL WD),
TEMP = V1 <= 8

TEMP 2 WD ZRTT, V1 FIDXIGT 247DMEIEFD 8 A TDGEIZEMED 1. £S5 THh
WIGEIX 0 THEFLWIIZERL 9,

TEMP = V1:V3 <= 2

TEMP, VX, BX T VY Y WIS LRTOFH L WA 3 DEMEML £3, TEMP FIDMHEIIME 2 &b
U7 VI FIONETH D, VX FIOMEIZME 2 LHELZ V2 FIORETH D, VY FIDMHE
W3l 2 2 HEELZ V3 FIORETT,

TEMP = V1 <= V1

TEMP E WO EZFITINRTIZ 1 2ETLHULWIIZERLET (TRTOBILETNEHFIZHEL
W7z o),
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TEMP = V1 <= V2

TEMP WO ARTT. &HIX V1 FIDFTDMEE V2 FIORIET 2TDMEE KL 725 D TH
DLW EERL £,

TEMP = V1[10:20] <= V2 F7zi% TEMP = V1[10:20] <= V2[1:11]

TEMP & W LT, ®HMD 11 HDEMIZ V1 FID 10 » S 20 IF7ETOMEE V2 5D 1
NS 11 fTETCOEZLRUZERE2Z2ELH LW ZERL £3, TEMP Ofidw Vg%

ER

EapeaEaka

E3E3 B

EQ 1 2OF—=XHPNH S 1 DHELWGE
IZ TRUE 2R U E9

GE 1 2OF—RHFEANELS 1 DEDKREVR
HLWESAIZ TRUE 2RULET

GT 1 2OF—XHPENREH S 1 D& b KEVWE
412 TRUE 2 RULET

LT 1 2OF—=XEEBE S 1 DX /NI WVWE
&1 TRUE 2EUET

NE 1 207 —RHFENH S 1 2FELLARW
5412 TRUE 2RLET

LIKE ¥ 27 O
LIKE ¥ 2 1l IBM Campaign $ &' IBM Interact THAFHETT,

BX

datal [NOT] LIKE data2
INSA—4—

datal

T3 VHH, ZNETFFAN - A ) V7 £RETFFAN - AN VTT
Tl NBRIZZED ET, data D7 A —< v NEFIZDOVWTIE, ZDOHA KD
IBM B OEIZHD (708 A—&Z—] 72 arva2HBLTLEIWN,

data2

BEINZHINDTRTOMHEL T ETF AL - Nx—>, ZHIETFFAL - A b
VY7, F72ETF AN - ARNY UIIEHMiiE B R2 D £9, data2 DFIDE
%, data2 DYVEBTHRWRD ., datal DFIOEEE U TRIFNIERD £HA, data
DT A=Y NEHRIZOVWTIE, ZTDHA RO IBM #E0=EIZH 2 [~ 7 oK
NIA—R—] 27 arvizBRBULTLLEI W,
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data2 NOT VX =237 — () I%, datal NDEREOHE—~XFIZ—HTEHT7 1)L
FAH—RFRXFE2RLUET, N— 2 s (%) (& datal NOEOELL EDOCFIT

st AR

LIKE X, €3N/ 2 DO F—R#HZLBKEL, ANV VIR —HT 25461 1
Z, —BUBRWEEIFZ 0 2 RUET, KFANFITH LT, 20 datal DXL
% data2 ORI HEBELZ2 0288, HrLWIlZRLET (2F D, datal
D 1 5% data2 OF 1 Flelbigxh, 5 2 FIEE 2 FlEiRx v, UREBR
<),

data2 A MV VI EBDEGE. datal ORA MY VU TIEFDANY VTR
N T, dataz BHDGE. HEFTILDOR—2ATHbNET, datal DF 1 17
DAN) V7 data2 O 1 F7OA MY V7RI, 5 2 17135 2 72kt
BRan, UTHEBICHEEET, 20778 0FEIR. BREOHOREBEDAN) v
ETORITORREZ LKL 7,

ANV YIRS 256, K/NXFORMNEH D FHA (Tabb,
"YeS"\ "YES"\ "yeS"\ "yeS" zij—&rlﬁ]%aﬁtﬁém%)o

: LIKE ¥ 27 03B EDN—Va v ThHsb NOT LIKE BHY ET, FDT7 4 —
<v ME LIKE 2R U T9, NOT LIKE l%. datal A bV > Z7A data2 CTiEH
INEFU T —MI—HLAEWVWEE. 1 2ELET,

l

TEMP = "gold" LIKE "gold"

TEMP WO EHITIE 1 Z2ETH UL VHIZERLET 2 DOANY) VI WB—HT 5728),
TEMP = "No" LIKE "NO"

TEMP E WO EEITHE 1 28THULWHIZERLET (AN VI OLRTIE R/ /N FEK
HIL 72\ 72 8),

TEMP = V1 LIKE "gold%"

TEMP & WS ZHTT, V1 FDOXIGT 247 DEMNA MY > "gold" & % DE%ITHE AT D
DXFTHIHAEFEMED 1 THIHLWIIZERL T, 25 ThWgGE, &fHld 0 T
d_o

TEMP = V1 LIKE "g_1d"

TEMP 2 WO ZRTTH LW ZER L. ZDFOEEIZ, VI FIOMIET 2TDMEEA Y~
7 Mg ZOBHITKHLKARD 1 X7, BLOZTOHICHEL "Id" THHHEIE 1 12480 &
T, 5 ThRWEA, &ElE 0 TY,

TEMP = V1 LIKE V1

TEMP WO EHITTRTIZ 1 Z2ABLH L VHIZERL ET (TRTORITZTNEFIZEL
W7z ),

TEMP = V1 LIKE V2

TEMP & WD ZHTT, &EIE V1 FOFOMEZ V2 FIOXNIGT 247DME IR L7 DTH
LHUWFIEERL £,
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TEMP = V1:V3 LIKE V4:V6

TEMP, VX, BL U VW WO ZRTOH LW 3 DEMERL £, TEMP FiZiX V1 FID A b
Vo7l V4 FIOXNIGT BITOAN) V7 2B LZSDOREENE T, VX FliE v2 7l &
V5 F &R LU 9, VY FiE v3 Fle ve FEHEL T,

TEMP = V1[10:20] LIKE V2 F7zi% TEMP = V1[10:20] LIKE V2[1:11]

TEMP L WO AFIT. D 11 fHDEILIIZ V1 FID 10 55 20 fFETHORA MY V7L V2
D 1 56 11 fTETOAN) V2B UEEREZ2EDH LU W EZERL 3, TEMP O
fhd &I iZ%ETT,

EPEAEIE

3R EIL]

EQ 1 207 — 2R E S 1 DEFELWEE
IZ TRUE 2R U E9

GE 1 2OF—RHFEANELS 1 DEDKREVR
LEL WA TRUE 2ELET

GT 1 2OF—RHPENEH S 1 D& b KEVWE
412 TRUE 2 RUET

LE 1 2OF—=XEEENED 1 DED/AZTVn
FLWHEAIZ TRUE 2RELET

LT 1 D2OF—=ZHEFARH S 1 DL H/NI NG
412 TRUE 2EUET

NE 1 207 —XHFEDH S 1 2FLLRVL
BE1C TRUE 2R U ET

LN x7-(& LOG ¥7 0O

94

LN £721% LOG ¥ 2 HiX IBM Campaign TOAMEAFEETT,
BX

LN(data) F7-1% LOG(data)

T A= —

data

FAA I GRS 28U, Z0IERUE, 5. RVEIFE, Xk Ihsondng
WM a2 0 £9, data D74 —~< Y MERIZOVWTIE, ZDH 1 KD
IBM ®EDFEIZHD [/ aBBNTIA—&—] 27 aVv2ZMLTIEIW,

atFA

LN 720 L0G 1F. fEEINT —XHFEOKMEO AN ZHEAL T, &AM
FNZH LT, TNFNRIET D2 AP OBO AR B2ELH LW ZEL X7,
HARR BT, 8 e = 27182818 ZJE & LT, LN ik EXP ¥ 27 ulBO XN T
ER
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M HEINT —ZEFANDTRTOMEIZ 0 TV RS RS TRED EHA, £
NLMS DA, N EATMEIZN U THA VAR INE T,

51

TEMP = LN(3) F7zi% TEMP = LOG(3)

TEMP X WO ZHEITHE 1.099 2 &5LH L WA ZERL £,

TEMP = LN(V1)

TEMP 2 W D ZATT, &MHIE VI FIONBDEHARNBMTH 25 L WIFIEERL £,

TEMP = LN(V1:V3)

TEMP. VX. BEIT VY L WIHOLFTOH L WFH| 3 D2/ERL £, TEMP FIDMEIX V1 FIDNH
BOARSHTH D, VX FIOMHEIX V2 FIONBDOBERTETH D, VY FIOMEIE V3 FlDH
BOHARNETT,

TEMP = LN(V1[10:20])

TEMP £ WS AETT., T\AID 11 DT V1 FD 10 25 20 {7E TOMED BRNE %
GEOHUWHIRERL FT, TEMP OtV IZZETT,

TEMP = LN(VI[1:5]:V2)

TEMP BXTT VX EWHELRIT, ZNEN 1 25 5 [FIER A7 (DX IVITZED) FHL
WH 2 DRERL ET, TEMP FIDfEIEX V1 SIS 2470 HANE T, VX FIDfEIL V2

FIDMIET 547D HIRNEK T,

E3pEAEak

B A

EXP HARE (o) 2HEESINT —XEHOZ LI
DHETREFLEE2RDET

LOG2 feE a7 — X O NED TR E G
BLET

LOG10 BRI N T — X HPHONE D A E 5
BLUET

POW EDEZIEEINZREERETREELL
ExFHET 2

LOG2 ¥/ O

L0G2 ¥ 7 1l IBM Campaign TOAEHAHETT,
BX

LOG2 (data)

INTGX—4 —

data
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EEAY 2 OB EFETAHUE, ZIXERUE,. 5. RLVEIFE, I ns0ng
NNIZEMENERNZARDET, data D7 A —<T v PERIZOVWTIE, ZOHA R
D IBM #FDZIZH D (RI7fBNTA—F—] ¥/ a2 RULTLREX

W,

EiER

L0G2 IFHEEINAT — RHFDEDED 2 ONEEFE L £9., £ANFIIRL

T, TNFNHIGTDANIFOBDEN 2 ONEE2zELHLWIZEL £7,

T fBE SN T — ZHFAADTANTOMEIZ 0 LV RSB TRIAD A, £
NLMSN DG A&, BB ATMEIZN U THA VA RINE T,

51

TEMP = LOG2(8)

TEMP WO ZHEITHE 3 Z2HLH L WIHIZ/ERL £,

TEMP = LOG2(V1)

TEMP X WO ZETT, &HIX V1 FIORNBDED 2 DX THEH L WHZERL T,

TEMP = LOG2(V1:V3)

TEMP, VX. BT VY L WO EZHTDOH L WS 3 DE/ERL 9, TEMP FDOMEIZ VI FIDOKN
ROED 2 OB TH D, VX FIOMHEIX V2 FIONRBRDIED 2 OFETH b, VY FlOfEIX
V3 FIOREDED 2 ORNTT,

TEMP = LOG2(V1[10:20])

TEMP L WO ARTT. &HID 11 fADEILIZ V1 FID 10 55 20 17X TOHEDED 2 DXt
BEEGH U VFIZERLLET, TEMP OO IVIZETT,

TEMP = LOG2(V1[1:5]:V2)

TEMP B XL VX WO KRETT, ThZT 1 225 5 fFIZMER A -7z (LD wIVIZZED) #HL
W 2 DEMERR L 9, TEMP FIDfEIE V1 FIOKIET 24TDEL 2 OXET, VX FDHE
X V2 FIOMIGT 21TDED 2 DT,

ESPELE -

B B

LN 7213 LOG RESI N T — REHONED BRI Z 5
CAVES N

L0G10 fREE NI T — R O A DK A % &
RLET

POW NE R

LOG10 ¥~ QO

L0G1O0 ¥ 2 1% IBM Campaign TODAMHHAFETT,
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B

LOG10(data)
INTGA—4 —
data

HHXNECE GRS 2 80, ZHIRERME. S RVER, £ Iasowndhie
WEHiE bRz £9, data D74 —< v FERIZDOWVWTIE, ZOHA KD
IBM 8RO HS (Yo OBEUST A—X—] €2 v a v 2BRLTEE L,

B5eA

L0G10 (J4EE S Nz T — X HPADEDH AN 2R L £ 9, &FANFNTH LT,
TNENHIET 2 ANFNOBOE N E FLHLWIAIZRL X7,

F: BEINET —XEHFHNDOTARTOMEIZ 0 L ke LTIy EFA, *
NUNDIBE, B & ATMEICT U TEAEVARINE T,

l

TEMP = L0G10(100)

fli 2 BEFEND, TEMP WD ZRETOH L WIIZER L £5,
TEMP = LOG10(V1)

TEMP 2 WD ARTT, &MHIE VI FIONBDEFAXNBTHEH L WFIEERL T,
TEMP = LOG10(V1:V3)

TEMP. VX. BXT VY L WOLFETOH L WFH| 3 D2ERL £, TEMP FIDMEIX V1 FIDOH
ROFERAMNETH O, VX FIDMEIX V2 FIORNEDERNETH O, VY FIOMEIL V3 FIORN
BOEHANETT,

TEMP = LOG10(V1[10:20])

TEMP & WS ARTIT. BHD 11 EDEMIZ V1 FID 10 25 20 {7 TOMEDHE N %
HEOHUWHRERL T, TEMP OtV IZZETT,

TEMP = LOG1O(VI[1:5]:V2)

TEMP BLTT VX EWHELRFIT, TNEN 1 25 5 [FIEP A7 (DX VITZED) FHL
WA 2 DRERL ET, TEMP FIDfEIEX V1 FIOKS T 247 0FE AT, VX FIOMEIEZ V2
FlOX RS 27O AT,

E3pEale ok

T ]

IN %71% L0G HiE & 7= 7 — XA O D F AR 7
LT

062 HE & 7o 7 — R AR D D MR T
HUET

POM REHEH
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LOWER ¥ 7 O

LOWER ¥ 2 1% IBM Campaign # &' IBM Interact C{HHAIFET T,
B

LOWER(data)
INTGA—4 —
data

INCFNZ BT B AN VI HH,
&R

LOWER 1. FEEINAET —XHHFOEK AN VR /NCFIZEHBLUE T, &L
WZHRIGTBATTELVDARNY) VT BN FIZEBM LU DE2ELHLWIIZEL
ERS

51

Temp = LOWER "GOLD"

Temp WIS HHIT "gold" ZELH L WHIZEHL 7,

TEMP = LOWER( "JAN 15, 1997")

TEMP £ WD ARETT. jan 15, 1997 £\V5 ASCIH FFA L« AV 72 ELH LWl %
ERL £,

TEMP = LOWER( "Pressure")

TEMP & WD ZHETT, "pressure” &\W5 ASCII FF¥ A b - A MY VI Z2ELH L W% E
BLET,

TEMP = LOWER(V1)

TEMP & WO ZHIT V1 FIOK AN V7 BN FIZEB LU DZ2E0H LW EERL
E

LT ¥v/7 O

LT ¥ 27 ulk IBM Campaign & &' IBM Interact THHAHETT,
B

datal LT data2 datal < data2

NI X—=4 —

datal

i 2 BE 2 VEEIPH, ZUXERBUE, 5. RVHEIFH, 2205 00T s
MM NBAIZARD £9, data D7+ —< v PEBIZOVWTIX, TDOHA KD
IBM 8GDEIZHB (70l TA—&—] 72 arvi2HRBLTLEX N,
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data2

RESINZHDOT RTOMEE IR T 2 ROBUYE, ZHILERE, H. IV #ipH,
FEFIhsOVWTNIFHEENERIZR D £9, data D7+ —~< v NEREIZD
WTIE, ZOHA1 FD IBM 8F0EIZHZ [wo7alBuisA—%—] ¥ 73
VEZBLTLEI WY,

st FA

LT &, $BEINZ 2 DOT —XEFHZLLIKL, 1 OT—X - £y bOEDIE 2
DF—=R -y FOEID/NIWEEIZ 1 2, THOTHEWEAIZ 0 2ELET,
BAIFNZH LT, datal OREF & data2 DREH] & DHEEZ &L H LWl %2 K&
LET (0D, datal D 1 4 data2 OF 1 s, 2 2 FIE 2
Fle i, DUREBIZHE L),

data2 DEHDIGE. datal OEMEIZZOMEE I NFE T, data2 2 FIDIGE.
FHEIIITIEDR=A TN E T, datal OfiE data2 OF 1 17D & g S
N, B2 TR 2 fre ik, DARFEBRICHRE £9., 202 DFEIX. &
HOSORBEDOMEE TORITOREREERL 7,

H: LT EETE NRDES (<) TEAKRTE XD,
5

TEMP = 3 LT 4 F/zI% TEMP = 3 < 4

TEMP E WO KHITHE 1 Z2ETH LU WHIZERLET G 1F 4 KO/NT WD),
TEMP = V1 < 8

TEMP & W D ZETT, V1 FIDXIGT 2ITDMEIEFD 8 L D/NI WS ITRMEN 1. 5
TRHRWEEIE 0 THEHF LW ZERL £T,

TEMP = V1:V3 < 2

TEMP, VX, BX T VY Y WO HZETOH L WA 3 DEMEML £3, TEMP FIDMHEIZME 2 &Lk
U7 VI FIONAETH O, VX FIOMEIZME 2 Lz V2 FIORETH Y, VY FIDfHE
WMl 2 LHELUZ V3 AIONETT,

TEMP = V1 < V1

TEMP L WHOEZRITINRT 0 24LH L WIIERERL £9 (FNEH X VNI WEBIIEEL
N7 8D),

TEMP = V1 < V2

TEMP & WO ZETT, #MHIE VI FIDFTDMEZ V2 FIOXIET 27DME L DTH
LZHLWHIZERL 2T,

TEMP = V1[10:20] < V2 F7zi% TEMP = V1[10:20] < V2[1:11]

TEMP WA ZETT, B\&HID 11 HDEILIZ V1 FID 10 » 5 20 {FETOfEE V2 5D 1
o 11 fTETOMEHBLUZERZEODH LW Z/ERL £, TEMP DfttoELidZET
E
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BRI

E3E AA

EQ 1 207 —RHFEHH S 1 2FLWEE
IZ TRUE 2RLUET

GE 1 207 —XHFHFEIH S 1 Dk REVLH
LLWHAIZ TRUE 2ZELET

GT 1 2OF—RHEANH D 1 DL KEWVG
&1 TRUE 2EUET

LE 1 2OF—XHFEIH S 1 DX O/NAIVH
HLWEAIZ TRUE 2ZELET

LTRIM ¥~ 0O
LTRIM ¥ 2 1% IBM Campaign &£ IBM Interact CTHHATEETT,
-3
LTRIM(data)
INTGA—H—
data
FATAR—=ZZHIBRT B A MY V77,
&R
LTRIM (&, $REI N7 — X BPFHDEZ NV ¥ Tl D 5 Jof T AR — 2305 % KR
U, ZBBINZAN) VI 2RUET, FADFNTHLT, FrLwgl 1 22RLE
ER
vl
Temp = LTRIM " gold"
Temp L \WHZHITT "gold" 2BLHLWVWA MY VT RERL £T,
MAX ¥ 70O
MAX <2 1% IBM Campaign 3 &' IBM Interact THAFHETT,
-3
MAX(data [, keyword])
INTGA—F—
data
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BKMEZ GRS 28U, ZIEBUE, 5. AHEPE, FZEInsongiunic
FMMINBAICARD £9, data DT+ —< v PEBIZOVWTIX, TDOHA KD
IBM 8GDEIZHD (70T A —&—] 72 arvi2HBLTLEX W,

keyword

DA T arvoxF—7—Rik, ANT—XEHFEIZH LTINS EHE LR IEE
LET, IROWITNLZ2EIRL T,

ALL - data DT RTDORIVIZEHZITVWET, (T 74 1)
COL - data DRFNTHIZIZFHEEZITVWET,
ROW - data DEATITHIZIZEIEZITVWE T,

IBM Campaign O ¥ —7— ROMHHIZOVWTH LK, 7 =YD [T7x—<v
FoARR) ZZRLUTSZIWN,

H: 2RO~ 7 afEE, F—7—F - X5 A—%— {ALL | COL | ROW} Z& b &
F, IBM Campaign Tld. ADT—ZPEIZBH—DF 7237+ -V RTHB 7%
O, IN6DF—TU—RFHEHINEEA, 7 0FHIZ, COL F—7— FBHEE
INTVWE LIRS FEVET, L7zdi5> T, IBM Campaign 2T 5 & i
. ZhoDdF—TU—F2EETLIHEIDD FHA,

aiAA

MAX (Z¥BE I N/2T — RBPFHOMORAMEZFHA L 9, RAMEZELH L WA 1
2%RELUET,

il

TEMP = MAX(3) F7zi% TEMP = MAX(3, ALL)

TEMP WO HZHEITIE 3 28 H L WIIEERL £,
TEMP = MAX(V1)

TEMP WO HHEITT, VI FIONEBORKNETH 2B —MHE2ELHLWIIEZERL £,
TEMP = MAX(V1:V3)

TEMP 2 WD ARIT, V1, V2, BLT V3 FIORKIETH 2 HE— (2 G L WAl ZERL
9,
TEMP = MAX(V1[10:20])

TEMP WA AREIT. V1 D 10 76 20 [T LVOHEKETHIHE—EE2ELHL W%
ERL £,

TEMP = MAX(V1[1:5]:v4)

TEMP WD ZHIT, V1 225 V4 5D 1 225 5 70 ILVDRKETHLZE—Er2E5LH L
WHEERR L £ 9,

3% BM vzu Y77y 101



TEMP = MAX(V1:V3, COL)

TEMP. VX, BE U VY E WS ZHTOH LW 3 DE/EKRL 3, TEMP FOHE—fEIX V1 ¥
DHNAEDEHRKRETH D, VX FIOBE—fEHIZ V2 FIONBDOTRKRETH O, VY FlOHE—{HIZ
V3 FIORNEDRKRIETT,

TEMP = MAX(VL[1:5]:V3, COL)

TEMP. VX, BE U VY EWHLHIT, TNTNHE—E2EAZH LW 3 DEEHRL X
9, TEMP FDfEIE V1 HID 1 75 5 {TORLVOERKRETH . VX FIOfEIZ v2 5l 1
NS 5 FORNVDOERAETHD, VY FIOMEIX V3 FID 1 925 5 TORILVORAETT,

TEMP = MAX(V1:V3, ROW)

TEMP L WO ARIT. #BNVIEHBEIZ VI, V2, BET V3 FIOMGET 21TDHRKRIETH D5 L
WHEERR L £ 9,

TEMP = MAX(V1[10:20]:V3, ROW)

TEMP WO ARTIT. &HID 11 HDEIIZ V1 225 V3 FD 10 25 20 {7 TOEDE
KIEZEELH U WIIZERLET, TEMP DD EIVIZZETT,

e & RA 4
B A
MIN IV OHPHOR/MEZFHELET

MEAN ¥ /7 O

MEAN ¥ 2 1% IBM Campaign & U IBM Interact C{EHRRET T,
B

MEAN(data [, keyword])

NIA—=F—

data

B P 2 3BT A0 R0BETd, ZHIXEBME. . BLEPE, £2E3205
DWITNNIZFEMENEZRIZZRD FET, data DT A —<F v FPEZBIIDOWVWTIH, ZD
HA4 KD IBM #ADEIZH D (RO TA—X—] 27 arvz2HRLT
ZE W,

keyword

ZOATVarvDF—7—KNiE, ANWT—RE@FEIZH LU TITbONSEHE GEZ T
LEd, IROWTNhZERNLET,

ALL - data DT RTORIMIZEHZITVWET, (T 74V 1H)
COL - data DEFNIHIZIZEHRZITVWE T,

ROW - data DHITICHIZIZHAZITVWET,
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F—T— ROMAEIZOWTEHELL X, 52 R—=UD [DATE] 2B L TLFE
W,

H: 2O~ oS, F—7—F - I A—%— {ALL | COL | ROW} & D F
3, IBM Campaign Tld, ANT —ZPEIZHR DO EZIET7 14—V R THD7
b, IN6DF—U—RFIEAINEEA, vZ7FFEIZ, (0L F—7— FPEE
INTVDE LS ITIREEENET, L72A > T, IBM Campaign ZfHfHT 5 & X
B, ZNoDF—TU - RE2HRETILERIDD EHEA,

st BA

MEAN (%, fEEXIN/ZTF — X EEEH DOV OBM T £ 213 P 2HEL £, BE
X, TRTOELVDOHRNEDEHZ LD THREL CTEHEINE T, MEAN HET
FIDOEIE, keyword IZ X > THEL D 7,

« keyword 7% ALL D&, MEAN [ZH—fH (data DT R TDORILVDVY) 2E5LH
LWl 1 22KEL £,

+ keyword 2% COL DIFE. MEAN IZANFIZ & IZH LW 1 22 RLET., Th
FNOFH L WINZIZHE— (IET 2 ANFIOTRTORVDEE) HgEh
ERS

» keyword 2% ROW DA, MEAN 1X data DEITRIKDEEEZELH LW 1 D
EFRUET,

H: ZZHO+EIVIE MEAN TlREHRINWET,
TE: MEAN (2 AVG ¥ 7R UL T,
Ul

TEMP = MEAN(V1)

TEMP 2 WD ZATT, V1 FIOANBRDOEM I TH I HE—HEEOH LU WIZERL T,
TEMP = MEAN(V1:V3)

TEMP WS AETT, V1. V2. BX O V3 HIONBEDEMEHTH D H—fl%2 ELH L W
EERRLUET,

TEMP = MEAN(V1[10:20])

TEMP & WS AETT, V1 HD 10 55 20 I7DORIVOEMEE TH 5 E—E%2 ELH L Wi
EERLUET,

TEMP = MEAN(V1[1:5]:V4)

TEMP X WO ZHTT, VI 225 V4 FD 1 25 5 fTORILVOEMFEETH I HEEE2ELH
LWl EERL 7,

TEMP = MEAN(V1:V3, COL)

TEMP. VX. BXT VY L WIHOLFTOH L WFH| 3 D2ERL £, TEMP FIOH—fFHIL v1
DHEDRATIATH D, VX FIOHE—fEld v2 FIOREDTMTIITH D, VY FIOHE —{E
3 V3 FIONBOEMEETY,

¥ 3% BM vzu Y77y 103



TEMP = MEAN(V1[10:20]:V3, COL)

TEMP. VX, BE U VY EWHLHIT, TNTNHE—EZ2EAZH LW 3 DEEHRL X
9, TEMP FIDfEIX V1 F]D 10 225 20 TORILVOEMEETH D, VX FOMEIE v2 FoD
10 225 20 fTORIVOEMEEITH D, VY FIOMEIX V3 FID 10 225 20 7D &IVOFEL
T,

TEMP = MEAN(V1:V3, ROW)

TEMP L WO ARIT. & NVEHBEIZ VI, V2, BET V3 FIORIGET 21TOHEMEHTH 55
LW EERL £9,

TEMP = MEAN(V1[1:5]:V3,ROW)

TEMP L WO ARIT. 1 725 5 {70OEILIZ V1 25 V3 FIDONIET 2{T0HMEE %2 &0

LW ZER L £3, TEMP DD IVIZZETT,

E3pEAEak
B A
SUM F7z1% TOTAL VOHHDOEF ZFHBEL £

MIN ¥ 7 O

MIN ¥ 72 ik IBM Campaign & &' IBM Interact CTiHR[FETT,
B

MIN(data [, keyword])

NIA—=F—

data

BAMEZ AT 2 8UE, ZIXEBUE. 5. RVHEIFH, IS 00nTasic
MMEINBAITARD £9, data D7 A —< v PEBRIZOVWTIX, TDOHA KD
IBM 8GDEIZH B (70T A—&%—] 72 arvi2HRBULTLEIWN,

keyword

DA T arvoF—7—Ritk, ANT—XEHEIZH L TITb bR GEE2IEE
LET, IROWTNZ2EIRL T,

ALL - data DT AR TOEIVIZHBEZITVWET, (T 74V 1H)
COL - data DHRFNZH 2 IZHAZITVWET,
ROW - data DHITICHIZIZHAEZITVWET,

F—T7— ROMEHEIZOWTEELL X, 52 R—Y D [DATEJ 22 L T
(A%

H: 2RO~ 7oL, ¥F—T7—F - 8T A—X— {ALL | COL | ROW} Z& D X
3, IBM Campaign TlE, ANT—XPHEIZHE—DHEIEXT7+—VRNTHDT-
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O, INH6DF—TU—RNIEHINETA, v270FEIC, COL F—7— FPEE
INTVD LS ITIREFEVET, L7z > T, IBM Campaign ZfifHT 5 & X
. ZN5DF—TU—REHRETILEEZDD £HA,

st AR

MIN ZHEE I N/ T — RHPADO TN TORIVDOR/MEZFIHR L £, m/MizET
11 22RLUET,

51

TEMP = MIN(V1)

TEMP & WA ZFIT, V1 FIOR/METH BB —(HZELH LW EERL 9,
TEMP = MIN(V1:V3)

TEMP WS AETT, V1. V2. BLO V3 FIDB/MATH 2 i— iz L H L\ 2 ERL L
=

TEMP = MIN(V1[10:20])

TEMP & WS AETT, VI #ID 10 75 20 70O LVOBR/METH 2 —(lHE2E&LH L W%
e L £9,

TEMP = MIN(V1[1:5]:Vv4)

TEMP WS KHIT, V1 225 V4 FID 1 75 5 70 LVDER/METH LB —E2EHH L
WAl EER L £F,

TEMP = MIN(V1:V3, COL)

TEMP. VX. BXT VY L WOLFETOH L WFH| 3 D2/EKL £, TEMP FIOH—fFHIL v1
DE/METH D, VX FIOBE—{HIL V2 FIOK/IMETH D, VY FDE—fEIZ V3 FIDE/IME
"C\\‘—é—o

TEMP = MIN(V1[1:5]:V3, COL)

TEMP, VX, BX T VY Y WA LRIT, TNTNHE~EHEZEAZH LW 3 DEEHRL F
9, TEMP FDfEIE V1 HID 1 75 5 {TORLVOER/NMETH D, VX FIOfEIZ v2 5o 1
NS 5 ITDOXRIVORMETH D, VY FIDMEIX V3 5D 1 725 5 7D ILVDE/IMETT,

TEMP = MIN(V1:V3, ROW)

TEMP WO ZHITT, &ENVEHIX VI, V2, BXCF V3 FIOM)IET 270H/NMETH 5 L
WHEERR L £ 9,

TEMP = MIN(V1[10:20]:V3, ROW)

TEMP X WO LHETT, BAID 11 HDOEIIZ V1 225 V3 FID 1 5 5 7 TOMEDE/N
fEEELH U WHIEFERLET, TEMP DD X IVIZETT,

E3pEate 3k

ESES4 B

MAX IV OHFORKMEZFEL £5

MAX_TO_INDEX BE I N7FOETOHRKEDHIFEREZE L
ESc)
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MINUS ¥ 7 0O

MINUS ¥ 72 Bi% IBM Campaign 3 &TF IBM Interact TifHAEETT,
B

data MINUS subtrahend data - subtrahend

NI A—=G —

data

BWEDE 1 HEHE 22802 &0 VEFH, ZXEE, 51, e VERE, £7z
BZNS5DOWTNMZFHMi SN2 b £9, data D74+ —< v FEZFRIZDOWT
X, ZDHA KD IBM #EOEIZHD o7 afllsA—&—] vrvarvz
ZBLTLEE W,

subtrahend

HBEINZFTIRTOMENSHR I NS HE, ZIXEBME, 5. VR, £
ZIEZINSDOWTNIZFHEI X B R4 D £97, subtrahend DF|DEIX,
subtrahend BWEBTHRWIE Y., data DHOE L [E U TRITER Y TEA,
subtrahend D7 + —~< v MEHEH (data LR L) IZ2WTIE, ZOHA RD IBM #
MDEIZH D [ OFEBNANTA—R—] ¥ arvzEBRLTIEZI N,

st BA

MINUS I, fBE &N /-5 — X &iPH data #*5 subtrahend ZJEFE L £3, & AS4
W2 LT, Z#0E N data OXSFIH 5 subtrahend OXRFIZFE L 726 D% &
CHUWIIZRELES (00, data O 1 555 subtrahend D 1 FIAJHA
I, B2 A6 2 FIBRE I, ATRFEBRIZHE ).

subtrahend PEBMDLE. data DEMEN S F DMEIRE I N E . subtrahend A
1 DA EDF 2 ELEA. data D 1 %]& subtrahend @ 1 5& DEITITZ & D
N—ATHEPEITINE T, data D 1 1755 subtrahend D 1 17 DA
I, 8 2 10568 2 78 REI N, DATRRICHRES £3., 2028 0FE
. BEDHORBEDEE TORITOREEERL T,

A MINUS A X, BRS () 23N 7Y (1) ILBBTEE T,
il

TEMP = 7 MINUS 4 F7zi% TEMP = 7 - 4

TEMP WO ZHEITHE 3 Z2HUH L WIHIZERL £,

TEMP = V1 - 8

TEMP & WD ZETT, #EIX V1 FIOHNERS 8 Z3IWETHEIH LW ZERL £9,

TEMP = V1:V3 - 2

TEMP, VX. BT VY L WO EZHTDOH L WA 3 D&/ERL 9, TEMP FDMEIX VI ¥IDOK
BS 2 ZEWETH D, VX FIOMEIE V2 FIOHRBELS 2 ZBI\WETHH, VY FD

fEIZ V3 FIOHEDS 2 ZBI\WMETT,
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TEMP = V1 - V1

TEMP WO ZAITIART 0 2E5LH UL WHZERLFT (TRTOE»rSTNEHEZ5[1F
Xz s 70),
TEMP = V1 - V2

TEMP WD ARTT. &ElX V1 FIOFOME» S V2 FIONIET 217 0MEEZBEL7ZH DT
HBEHLUWFIEERL £,

TEMP = V1:V3 -V4:V6

TEMP. VX, BET VY L WOLFTOH L WFH| 3 D2/EKL 9, TEMP FiZix V1 FDOfEH
5 V4 FIORIGT 2T70MEZBELZEONREENE T, VX FNTIE v2 FIh S Vs 7%
HLUEZEOREENET, VY FITIE v3 795 V6 FZ2BHRALZEONREENET,

TEMP = V1[10:20] - V2 F7zl% TEMP = V1[10:20] - V2[1:11]

TEMP & WS KRIT. HAID 11 HDEIIZ V1 FD 10 225 20 [TOES V2 FID 1 H»
5 11 fTOEZRBELZEZECHLWHIEERL £, TEMP DL EIVIZETT,

E3pEAEak

BE %K B

PLUS 2 DT —RHFADHNEZMEL £
SUM F 7z1% TOTAL VOHBOEFH ZFHELET

MOD ¥/ O

MOD ¥ Z 1% IBM Campaign 3 &' IBM Interact TR HETT,
B

data MOD divisor data % divisor
T A—=G—
data

EVam 2R 2 BEUE I NIERME,. Sl VIR, X2k nsonThn
MIZFHli T N5 RI272 0 £97, data D7 A —< v MERIZODWTIE, ZOHA FD
IBM #FDFEIZH D (w7 U TA—K—] 72 arvizRRLTIEIWN,

divisor

ZOMEER—=ZIZUTCEY 202 ET X0 THRVER, ZhideBdE, 51,
VHIBH, 2500 TNITEHMIiE B 22 £9, divisor DFIDE
1%, divisor BEHTRWIRD, data DFIOEEE U THRITNIER D FHA,
divisor D7+ —<v MEFH (data LA L) IZDO2WTIk, ZDHA RO IBM #if,
DEIZHD 7O TA—K—] ¥7 v arvzBBLTLIEIN,
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st AR

MOD I, fREIN/-T —XHiHZIBESINZETHRELZRVZHELET, Ih
1. divisor THMEZDHIL T, RV ZRITILIZL->TEHRINE T, £ANT
X LT, TNFN data & divisor 2V 2B L AZBELZELHL W 2K
LEd. ROOME (EE7I138) 1 data LALIARD

divisor WEHDGE., HEI NS OEMEIE, ZOMEEZEY 2 0lELZEHDIC
%0 9, divisor BHDHE, FEIIITILEDORN-ATHETINE T, data DfE
X divisor O 1 FOMICHLTEYanZiEI N, § 2 71358 2 7L
CTEHE I N, UFEKRICHE T, 2072 0FHHEIE. REDOFOREDMEE T
DEATOFERZ LKL 9,

E: divisor 2’0 DEE, YUREL I —2REINET,

F: MOD JHE X, % L5 (%) WAEAMTEET, HIZIX, TEMP = 5 % 3 & TEMP =
5 MOD 3 IR L TY,

51

TEMP = 10 MOD 8 F7zi% TEMP = 10 % 8

fli 2 DEEND, TEMP WS ZRTOH L WA ZERL 7,

TEMP = -10 % 8

TEMP L WO AHITHE -2 Z2E8TH LU WIIEERL T,

TEMP = V1 % 8

TEMP WO ARTT., &HIX V1 FIORNE%E 8§ TEY 2B LZMETH D28 L WAl ZERK
LT,

TEMP = V1:V3 % 2

TEMP, VX, BX O VY E WS ZHTOFH LW 3 D&/ERL 9, TEMP FDfEIE V1 FIDOW
Ku 2 CEVa2uEBELLMETHY., VX FDMHEIZ v2 FIONEE 2 TEY2uEEL~
fETH D, VY FlOMEIX V3 FIONEE 2 TEY 2 miHFA LZETT,

TEMP = V1 % V1

TEMP & WS ZHIT V1 FIOKRIEEIW 0 250 H U WAIZERLET, Tk, $iEz2 Th
HELEY2uHAT M8 TXYOICRE20TT,

TEMP = V1 % V2

TEMP & WO ARTT. &HIX V1 FIDFFDMEE V2 FIOMIET T 0MEE2EY 2 a@EL -
EDTHEFLWHIZIER L £, V2=Vl THDGE. HOH L ERICTRTErREX
5 EIZERLUTLEX N,

TEMP = V1:V3 % V4:V6

TEMP, VX, BX VY E WS ZFTOH LW 3 D&2/ERL 9, TEMP FiZix vl FlDfE L
Vi FIOXNIET BI70MEEZEY 2a0i@HBE Lz ONEENE T, VX i, v2 FlE v5 4
ZEVaRBEBELUZERVEENET, VY FlUZIE V3 FlE Ve FlEEY anEBE L 24

REPEENXT,
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TEMP = V1[10:20] % V2 F7zi% TEMP = V1[10:20] % V2[1:11]

TEMP & WO AETT, T\&HID 11 DX ILIZ V1 FID 10 » 5 20 IFETOMEE V2 FD 1
Po 11 fTETCOEEZEY 2 0EHAELZMEREZ2ELH U WIIEERL T, TEMP Dok
WixZzETd,

BEEREE

e i

DIV fBEENnz 1 DOF— K@ FEFES N
DT — ZHPATHREL £

MOD RESNLET —XHHONEDEY 21 &5t
BLEY

MONTHOF ¥/ O
MONTHOF < 2 B l% IBM Campaign TOAEHAHETT,

X
MONTHOF (date_string [, input_format])
INTGRA—4 —

date_string

AR A2 &S TFA b,

input_format

date_string OHMNEAZEET S5, UFTOXROF—T7—FKD 1 D,
& BA

MONTHOF I, date_string THREINLHMNDOHZBMETEL £9, input_format
PHEEINTVWARWGE, 774V MOF—7—F DELIMMD Y MEHINE T,

4l
MONTHOF ("012171",MMDDYY) 3% 1 2R L £,

M A HMEROBIBHRIZOWTIE 52 =YD TDATE] 22 LTL %

X\,

E3pEAEak

B A

DAYOF EHZEETERELET,
WEEKDAYOF BH2HEE UTELET,
YEAROF FrBEE UTRLET,
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MULT ¥ 7 Q0

MULT <2 1id IBM Campaign & & U IBM Interact C{EHAIGET T,
B

data MULT multiplier data * multiplier
INTGAX—4 —
data

FHEIT HEUE, ZHUTEEUE, F. wVHEPH, 213205 00TNHIZFEHGE
HRIZHED T, data D7 A=Y NERIZDOWTIE, ZTDOHA KD IBM D
BILHD [wI7alBNNTA—&—] ¥7varvaEasRLTLLEI W,

multiplier

BEINFIOT X TOMIZET 28E, ZXEBUE, 71, wV#ipl, 72132
NHOWT NG E N B K24 D 9, multiplier OFIOHIL, multiplier
DEBMTRWIRD, data OHOEEE U TRIFNIERD FEA. multiplier 7
F—<v MEH (data EEL) IZ2WTIE, ZDHA KD IBM #FDEIZH S
(RO BBRTIA—R—] 27 arvaz8BLTLIET Y,

G

MULT X, fBES N7z 2 DOF—XH#PEOMEREL 9, KA H LT, %
NZEN data OBUEEL multiplier ZRA L ZBMHEZECHLWIIZRLET,
multiplier 2YERDELE. data OFRMHEE ZTDEARBEINE T, multiplier 535
DOHE., BT I OR-ZATEFINE T, data OffIE multiplier D 1
TOME RN, 2 2 /7135 2 T EREIN, UFAEKICHRS ET, 2072
EDEEIR, REDHDOREBEDHEE TORITOMEEERL X7,

E: multiplier & UTHEATIZHUEBUE x 28052 MHT 2 Z 21, multiplier
ELUTRER x 2fHTHZ L EFAUTY,

T MULT BT I1E, TAX Y A2 (x) ICBBTEET,
Ll

TEMP = 8 MULT 4 E7zi% TEMP = 8 * 4

TEMP L WO AT THE 32 28T H LW EERL £,

TEMP = V1 = 8

TEMP WO AFTT. &HIZ V1 FIORNEZE 8 ELZMETH D2 L WA EERL £,

TEMP = V1:V3 = 2

TEMP, VX, BX U VY E WS ZHTOH LW 3 D&/EKL 3, TEMP FDfEIE VI FIDOW
Ke 2 fELZEOTHD, VX FIOMEIX v2 FIONE%Z 2 L7250 TH D, VY FlOfEIX

V3 FIONAEE 2 fEL=EHEDTT,
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TEMP = V1 * V1

TEMP 2 WS EHIT V1 FORED T2 ELH LU WH ZERL T,

TEMP = V1 * V2

TEMP WS ZAETT, &MHIX VI FIDFTDMEIZ V2 SO IET 2170EEZ#IT 25D TH S
FLWIEERL ET,

TEMP = V1:V3 * V4:V6

TEMP. VX, BIT VY L WHOLFOH L WFH] 3 D2/ERL 9, TEMP 5% V1 FDfEIZ
V4 FIOMNIGT 270 2E I 20D EENF T, VX Fk v2 & Vs FZFELEZE D
T3, VY FE V3 Fl& Ve FIEERELZLDTY,

TEMP = V1[10:20] * V2 F7ziZ TEMP = V1[10:20] * V2[1:11]

TEMP 2 WD LRIT, &AD 11 ED &Iz V1 FID 10 225 20 [TDMEE v2 FlD 1 25
11 TOMEEREL-E2EOH LW RERLLET, TEMP DD EIVIZZETT,

BEE R4

B A

DIV ffEEhiz 1 >OF— Xz fREI N
MOF—R2FEETHRELET

EXP FARE (o) 2EESINAET—XHHOKZ LIV
DODHNETREFLEEZROET

POW EDEZIBEINIZREEBETCREFELE
ExFHET 2

NE ¥/ 0O

NE ¥ 2 1% IBM Campaign # &' IBM Interact THEFHHEETT,
BX

datal NE data2 datal != dataZ datal <> data2

WNTRA—=G—

datal

g d 2 v oV#EIE, ZIREEE. A, RLVEIFE, 7213205 00T I TR
ANBZRIZHRD ET, data D7 A —< v PEHRIZOVWTIE, ZDOHA KD IBM H
MOBTIZH D [ 7afBsA—%—] ¥22arvzHBUL TN,

data?

BEINZHDTRTOMEZ KT 2RO ME, ZHIXERAE. F. & ILHiFH,
FEFEINSOVWTNNIFETI NS RIZAR D £9, data2 DFIOHILX, data2 »°
EETRWED ., datal DFOEEF U TRIFNIER D FHA, data DT+ —<
Y MERIZOWTIE, ZOHA1 RO IBM B ORICH2Z (7 uHNT A—X&
—] I avESHELTIEI Y,

3% BM vzu Y77y 111




112

st AR

NE (X, fEES N7z 2 DO TF—XHEFHZLEK L, EXFLLRVWESIX 1 2, FL
WiEAIR 0 ZRL £, FAHFNIH LT, datal OGS & data2 DOREHI &
DA ECH LW EZRLET (0% D, datal O 1 Fli% data2 DF 1 5l
g, 8 2 FULE 2 Fle bigx i, BARFRBRIZHES ),

data2 DEHDIGE. datal DREIFFOMEE I NFE T, data2 BHDIFE.
HERITZEDOR—ZATITbNET, datal O 1 7DMHIZ data2 D 1 TDMHE
I, 2 7135 2 fre ik, DITFEBRICE S 9, 20T D5
Bk, BREOSORBEDEE TORITOMBEEZERL X7,

JE: data2z & U CRATICEIUEUE x 2505 2EHT5Z 213, dataz & L TER
x ZEHATAHZELEUTT,

A NE A I, BEERORIZES 26 ZE (=), £2I3/NR0E5DRIZKER
DEEBEEHITIIZE (<) ITAKTE £,

51

TEMP = 3 NE 4 F7zIX TEMP = 3 != 4 TEMP = 3 <> 4

TEMP L WO HHITHE 1 2ETLHLWHIZERLET G & 4 BFELLRVWD),

TEMP = V1 =8

TEMP &\ AHTT. V1 FIDONIET 217D T D 8 1255 L < RWGEIZAMED 1, F
LWGEIZ 0 THEHHULWIIZMERL X9,

TEMP = V1:V3 !=2

TEMP, VX, BX U VY E WS ZHTOFH L WA 3 DZERL 3, TEMP FDMEIIME 2 & H
U7 VI FIONAETH O, VX FIOMEIIME 2 Lz V2 FIONETH D, VY FIOfHE
W3ME 2 2 HERLZ V3 FIONETT,

TEMP = V1 I= V1

TEMP WO EZHITTART 0 2HUH LU WHZERLEFT (TRTOBITZTNHHFIZHEL WL
72).

TEMP = V1 I= V2

TEMP & WO ARTT. &HIX V1 FIDFTDEE V2 FIOKIET 2T DMEE KLz D TH
LZHUWFIEERL ET,

TEMP = V1:V3 != V4:V6

TEMP, VX, BX VY E WS ZHTOH LW 3 D&2/ERL 9, TEMP FiZix vl FlDfE &
V4 FIOMIGT 27O DLEPEZENET, VX FliE V2 FlE v5 FlZ2LEL £9, VY
5k v3 Fl& ve FlEEE L £9,

TEMP = V1[10:20] != V2 F7zi% TEMP = V1[10:20] != V2[1:11]

TEMP X W ZHIT, ®MD 11 HDEIMIZ V1 FID 10 55 20 f7ETOMEE V2 5D 1
o 11 fTETCOEERBLUZERZ2EDH LW Z/ERL £, TEMP OfttoE)LiFZET
E
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E3E3 #iAA

EQ 1 207 —RHFEHEH S 1 2FLWVEE
IZ TRUE 2RUET

GE 1 2OF—RHFEIH S 1 Dk KREVH
LL\WEAIZ TRUE 2ZELET

GT 1 2OF—RHFEANELS 1 DEDKREVE
&2 TRUE 2EUET

LE 1 D2OF—=ZHENES 1 DED/NI VR
HL WA TRUE 2ZELULET

LT 1 20OF—=XEEENED 1 D& /NI WVWH
412 TRUE 2RULET

NOT ¥ 7 QA

NOT ¥ 2 Bl IBM Campaign $ &0 IBM Interact CEAFHETT,
BX

NOT(data) ! data

T A= —

data

WP NOT ZEHAT2HUE, ZhixeEfdE. 5. vIV#EiE, £-iEkZhsonsn
MM E NARIZZR D £, data DI A—< v PEHBIZDOVWTIE, TDHA KD
IBM 8GDEIZHD (70T A —&Z—] 2 arvz2BBLTLEI W,

st AR

NOT IZ¥BE XN/ T — X HHOMEDHE NOT 2KEL Ed., FAHFIZH LT, £
NENFIET B ANFTOMEDOFHIE NOT 25LH L WHEZRELU 9., Z O,
YasofEizlcErzEL, YunfEizidlTt 1 2RELET,

A NOT JE 1, RIS (1) WA TE T, RERNEZ 7T — XEORICHAL
T WAL, NOT(V1) ZIEET 2EEIK. BIZ V1 & ATT 5),

l

TEMP = NOT(3.2) E7=i% TEMP = 11

TEMP E WO EZEITHE 0 28T H L WIIEZERL £,

TEMP = 10 F7z1% TEMP = 1(2+2=3)

TEMP E WO EZEITHE 1 28TBH LW EZERL £,

TEMP = V1

TEMP WD ARTT, &HElX V1 FIOMHEDOHE NOT THEH L WA EIERL 7,
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TEMP = 1V1:V3

TEMP. VX, BE T VY E WS ELFTOH LW 3 DZ2/EKRL 9, TEMP FIDfEIEX V1 FDfH
DR NOT TH . VX FIDMEIE v2 FIDOMEDHIE NOT TH O, VY FDfEIE v3 FD
EDHE NOT T9,

TEMP = 1V1[10:20]

TEMP L WO ARTIT., ®AID 11 ADEILIZ V1 FID 10 H 5 20 17F TOHEDOHE NOT
HGOHUWHIEERL T, TEMP DO IVIZZETT,

TEMP = 1V1[1:5]:V2

TEMP BL VX EWIAFTT, TNEN 1 25 5 [FICEN A -7z (D IVIZZED) #HL
WHI 2 D&RERL ET, TEMP FIDfEIX V1 FIOXET 24T DMEDOHE NOT T, VX FD
fElix v2 FlOXGT 247 DEOHE NOT TY,

B

3R A

AND feEEN/ 2 DOF— XHEFADHHE AND
ZEELET

INVERSE fBEIN/T —RFHONEDEA % KIKX
Y EEFELUET

OR faEI Nz 2 DOF— XHPHFE OFRE OR
REMELET

SIGN fBEINT —REFHDOMHEDO/HFE (Ex7/2iE
) ERDFET

NUMBER ¥ 7 O

114

NUMBER ¥ 72 1l& IBM Campaign & &' IBM Interact CHAIGETT,
BX

NUMBER(data [, conversion_keyword])

INTA—=G—

data

BUEIZE#T S ASCIL TF AL - T—&, ZONRTA—=X—=2 LT, 5HFTHA
72 ASCIL FF¥ A b, FFXFAN, TEFAMEZEALRILVEF., £-1Z2hs5D0T
NV FHFE R IR R2MHHTEET, data DT A —~ v MEZRIZODVWTIE, Z
DHA KD IBM BFDFEIZHE (70T A—K—] 7 arviERRL
TLEZ W,

conversion_keyword

IOXTVaroF—7—KiE, HNBIOHELAOTFF A - 74 —< v b 2RI
TEHHEEZEBELET, UFORNOWITNHIADF—T— RZ2HEINL ET,
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e ZONTA—=R—ZELRVGE,

FI7xNbME 1 T,

BRF—7—

7x—=<v b

Wi

0

####

BETFAL - ANV UV ITDERHD 5 XFEE
[EAOEICE L £3

$ (T7#ILN)

RV Z2 iz 2L £9 I zxI1E,
"$123.45" % 123.45 (ZZ5H#R)

N— VT =V OMEERMEIZEBL £9 (H
ZIE, "50%" & 0.5 ([ZZ )

mm/dd/yy hh:mm

HAff & w2, 0000 £ 1 H 1 HH» 50K
WHEIZZB L £9 (yy HIT 1900 AYEEH
IZIinBE XN 5)

dd-mmm-yy

Hff%, 0000 4£ 1 A 1 H» S OREHEK
WAML 9 (yy 2 1900 DSEBIANICINE
xh3)

mm/dd/yy

Hfl%. 0000 £ 1 A 1 H» 5O HEK
AU FT (yy £ 1900 HYH B INE
INhB)

mmm-yy

Hf %, fBEEHh7HD 1 H2 5 0000 4E
1 A1 HECREHBUZEBRLUET (yy 4
12 1900 BHEIMIZINE X D)

dd-mmm

Hit%, ZDEDIED D S ORGE HBUZ £ #r
LET (B2, "01-FEB" % 32 (Z£#T
2)

mmm

3 XFOWEEDHDEKEE 1 5 12 &
TOMEIZEHL 3 WlxIX. "DEC" % 12
AT B)

{January | February |
March ... }

FTRIZARNVSI N HEFTEOADHH 2 1 »
5 12 ETOMEIZEHLUET xR
"March" % 3 (ZZ&#19 5)

10

{Sun | Mon | Tue ...

}

3 XFEDEEDEHDLMDEWEZ 0
5 6 TTOMEIZEHBLET, ZOER. HIE
HABEDEE DIz £3 BIXIE "Sun"
X 0 124 3)

11

{Sunday | Monday |
Tuesday ... }

SERIZARNVINZEFEDOH DL4THTZ 0
Mo 6 ETOMITEHL £9., ZOEE. H
HMEDBE D IZHR Y 9 B IE
"Monday" % 1 IZZH19 3)

12

hh:mm:ss {AM | PM}

Rzl % 7FAi 00 K 00 40 00 ¥ (E ?“EP) i
SRGE L7 BUC AL £9 A
"01:00:00 AM" % 3600 IZZHET 5)

13

hh:mm:ss

W%l % F87 00 I 00 4 00 7 (E&rH) »
Sk U 72U AL 3 (IR,
"01:00:00" % 3600 IZZ T D)

14

hh:mm {AM | PM}

HiZl % 480 00 K 00 7 00 # (E azrl:) 7
SEBUZABICEBRUEST A
"01:00 AM" % 60 IZZHY B)
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116

Efx—7— R

2

G|

15

hh:mm

W% % FA7 00 B 00 4 00 # (E&)
SR U - BUTEHRL £9 BRI,
"01:00" % 60 IZZH1Y B)

16

mm:ss

%% ZF8 00 00 4 00 ) (& &¢)#
SEEU-EICEBUET XX
"30:00"" % 1800 IZEH#ET 3)

17

ddmm

Hit%, ZDEDIED D 5 OREE HBUZE#:
LET BlAIE, "3101" % 31 IZ£EHT 5)

18

ddmmm

AftZ. TOEDERD DS DR A BUZ £
LET (12, "310AN" 2 31 IZE#HT3)

19

ddmmmyy

HffZ, 0000 £ 1 H 1 H2 5 OREHK
L:E\?ﬁbi? (yy 20 LD/hIWHELNY

&iZi%, 1900 RHEIIZIIE X, £ 5
T&m £13 2000 HNE X1 5)

20

ddmmmyyyy

Hft%. 0000 £ 1 A 1 H2 5 OREHK
ICEHL X9 (B Z 1. "31JANG00" % 31
WY B)

21

ddmmyy

Hff%, 0000 4£ 1 H 1 H» S OREHEK
c:%?ﬁbia‘ (yy 20 LD/hInrELW

AiZiE, 1900 DEBICIE S, S
fam Al 2000 HINE XN D)

22

ddmmyyyy

Hft%. 0000 £ 1 A 1 H2 5 OfEH K
WAL 9 B IX. "31010000" % 31 i
LY B)

23

mmdd

Hi %, ZOEDHRDN S DOREHBUZE
LET (B, "0131" % 31 I2E#T3)

24

mmddyy

Hff%, 0000 4£ 1 B 1 H» S OREHEK
K%@bi?@yﬁzoibmém#%bm
&iZi%, 1900 HEIMIZIIE X, £ 5

T&m £13 2000 HNE XN 5)

25

mmddyyyy

Hft%. 0000 £ 1 A 1 H2 5 OB HK
WWEHL X9 (lx 1. "01010001" % 366
IS B)

26

mmm

3 XTFOREFEOHDEREZ 1 6 12 £
TOMIZEHLUES HIZIE. "MAR" % 3 (2
BT 5) [ZHIEEfF—7—F 8 LFAU
T3]

27

mmmdd

Hfl %, ZDEDIRD D S DR HEIZ A
UET (B2, "JAN3L" % 31 12T 3)

28

mmmddyy

HfI%, 0000 4 1 H 1 Hh» o OfEHE
a%@bi?@yﬁzo;bmém#%bw
FIZiE, 1900 BHBIFIZIE S, £5

fam Al 2000 LA E N B)

29

mmmddyyyy

Hit%, 0000 ££ 1 A 1 H» S OREHEK
WAL £9 (B XX, "FEBO10001" % 32
IZEHT D)
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B —v — F

7H*—=<vh

G|

30

mmmyy

HiN %z, fEESINZHAD 1 HA S 0000 4
1 H1 Hi“&@?ﬁ%i@ﬁ%ﬁ(b:%?ﬁgbij‘ (yy
A 20 BAROEAIIX 1900 AHYHE BRI INE
X, %vfm\ £l 2000 BINE XN D)

31

mmmyyyy

Hf %, BEIN~ZAD 1 H25 0000 4
1 H 1 HETORBHBIZEWL £7 HIx
X, "FEBOOOL" % 32 IZE#1T D)

32

mmyy

HffZz, fEEInzHD 1 H» 5 0000 £
1B 1 HECORBEHBUZEBRL £ (yy
A 20 BARDIEAIZIE 1900 AHYHE B IZANE
TN, TS5 THRVESIX 2000 HNEIN5S)

33

mmyyyy

HiZ, #BESNZHD 1 HA 5 0000 4
1 H 1 HECORBHBUZEBL ET BHlX
X, "020001" % 32 IZEHET D)

34

yymm

Hf%, fEEIH7HD 1 H2 5 0000 4E
1 H1HECTORBHBUZEEL £9 (yy
220 BAR DA ICIE 1900 A3 E BRI INE
TN, TS THRWVEAIX 2000 BNEEN5)

35

yymmdd

Hff%, 0000 4£ 1 A 1 Hh S OREHE

’W%biTWy#ZO;D$émﬁ£bw
2k, 1900 AHEIICIEE W, £

'Gfatb\i%é\ii 2000 AIMBE XN 5)

36

yymmm

Hfl%, BEIN77HD 1 H» 5 0000 4F
1ﬁ‘lﬁi?®ﬁﬁﬁﬁﬂﬁﬁbiﬁ(w
20 AR DFEIZIE 1900 A3E B s
XN, %ofm\ Al 2000 A X B)

37

yymmmdd

HeFZ, 0000 £ 1 H 1 H2 5 OREHK

"ﬂ@bi? (yy 20 L D/RIVnHELWY
2%, 1900 AEEICINE XN, 5

T“focb\i%é.\ti 2000 HHNFE X1 5)

38

yyyy

x, 0000 Fr SR8 U 7 I AHL £
T (BIAIE. "1998" & 1998 IZEHT B)

39

yyyymm

Hf %, fBEIN~ZAD 1 HA2 5 0000 4
1 H 1 HETORBHBIZAEBLU T Blx
X, "000102" % 32 IZAHET 3)

40

yyyymmdd

Hfl%. 0000 £ 1 A 1 H25 OB HEK
WAL 9 BZIX. "00010201" & 32 IZ
BT 5)

41

yyyymmm

Hfl%, BEIN77HD 1 H» 5 0000 4E
1 H 1 HECTORHEBEBIZEHL £3 BIR
X, "000102" % 32 IZEHT 3)

42

yyyymmmdd

Hfl%. 0000 £ 1 A 1 H2 5 OFEHE
IZEH L £9 (21X, "0001FEBOL" % 32
BT )
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Efx—7— R

2

G|

43

<day>* <month>

HO®ZIZAMRE, ROXF TR SN T
WA H %, ZOEDED DS OREHEIC
AL FET BIZIE "15-JAN" & 15 (T4
T5)

44

<day>* <month>* <year>

Ho%izA, ADBIENGRE, £ROXT
TREWoNTWBHAZ, 0000 4 1 A 1
Hh»5ORBHABIIEBRL T W2 13,
"1/1/0001" % 366 (ZZEH1T D)

45

<month>* <day>

HOBIZHMRE, EROXFTRY SN T
WBHE, ZDEDED DS OREH I
AU ET BIZRIE. "IAN 31" & 31 (TA
T3)

46

<month>* <day>* <year>

HO#BIZH, HOBIZEN K E, EROXFE
TR TWBHAZ, 0000 4 1 A 1
Hh» 5 ORBHBUZZH L £3 Wil 21,
"JAN 1, 0001" % 366 IZZH19 )

47

<month>* <year>

HORBIZENHE, FEDOXETRSNT
WS Hf %, fEEdnzA0 1 HH»S 0000
£ 1 H 1 HECTOREBHEIZEBL 9

48

<year>* <month>

FEOBIZAPRE, AEOXF TR SN T
WAHf %, fEEdN~HAD 1 HA,S 0000
F1H1 HECORBHBIZEBRLET

49

<year>* <month>* <day>

AD®ZIZH, HOBIZE RS, £ROXTF
TREWoNTWBHAZ, 0000 4 1 A 1
HH 5 OREABIZEL £3 W13,
"0001/01/01" % 366 (ZZEHT D)

50

Yy

& 0000 £ oRRE LU -EBICEBL £
T BIZIE 97" & 97 ITAHT D)

51

mm

H%Z 1 75 12 ETOMICEHBRLET Wlx
I, "SEP" & 9 (Z45HAT B)

52

dd

HZz 1 55 31 TOMICEHBRLET Wz
X, "28" % 28 IZAMT D)

53

{January | February |
March ... }

SERIZARNINZEFEDORDA4FI % 1 0
5 12 FTOMICEHL ET B,
"March" % 3 (ZZHT 3) [ZITEHF—
7—K 9 YEIUTHEIEIZERLTLE
X

54

{Sunday | Monday |
Tuesday ... }

SERIZARNINZEHFEOHE DL %2 1
Mo 7 ETOMICEHLET, ZOBE H
BHMEOKBE D IZZY £9 WA,
"Sunday" % 1 IZZH19 3)

55

{Sun | Mon | Tue ...}

3 XEOEEDHEHDAHDOEREE 1 »
5 7 FTOMIZEBLEST, ZOBE, HEE
HASEDIEE 0270 £5 (BIAIX, "Sun"
11272 3)

118
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st AR

NUMBER (%, fREIN7=T — X HHDTF X Mz, HNS X ORLE2ZEHT 5720
DEEINEZT7H—<y PEFEHLU T, BUEIZE#L 9, eIk
conversion_keyword ZfHLTCT ¥ A b - A MV VT 2T E 724, NUMBER
BT —Z2EBLET, 74—V b 0 FETFAN - ANV ITORHD 5 X
Fh,EEDOTFAN c ARNY VST RRSZBUCABLUET, Zhid. TFA
N2 FA~DHHHDEE 2 5 ACEET 5 7-dOfEH 2 kT,

XY XFTRY o7+ —<y b (BfiF—T—F 43 75 49) 1Z. BLFOX
Yo xFEISR—PMLET,

s/ (AT7va)

e - (Kyva)

e L (V)
o MM (A=Y
e 1 (T1Y)

Hid mm 7720 mm ERTIEMNAEETT, HIZ d £720% dd 2RT Z & A A6E
T, Hik yy 720 yyyy EERTZENARETT,

HE: 2000 FIZHEIT 720, HRDHEIZTART yy ORODIT yyyy LIEETHZ
EMTEET, BAEHMEDO, BF—7—F 1 5 16 T yy 2 HDHF)
WZHEIIZ 1900 ARSI ET, B —"T7—F 17 725 55 TiE, yy <
threshold D& HEMIZ 2000 AHE X4, yy = threshold DG HEMIZ
1900 MhEINE T,

{F: 2000 4ED threshold ffiA%, [Advanced Settings! 7 « > K7 ( [Options >
Settings] > [Advanced Settings] %{#iJflL Ci#H)) @ [Data Cleaning] % 7'
REINTVET,

HE: 2000 SEDO U S \WMEEZEE T 54, NUMBER ~ 27 nBEEZ L T 2 HioED
HNEZBELTWARIRTOY 7 uBHZEH L RITNIERD A, v 70l
BOEH 2@ 3 2121k, BERHE BIZIE, AX—ZADBHPHIER) 217> TH
SFTv - X—2 - TA4AVEIVY I LT, BEEZZIFANET,

H: 74—~y M 0 2T 2558, ETFAD - ANV VITOEYID 5 LFDHA
EHEALCEHAORESEZERLUET, HHD 5 XFBPELWVIRTOARN) VIR
F—DO¥MEIZEHBmINET, A—DFFA+ - AMN) 7, BREZAT Ly Ry
—bhEIZH-oTH, WIA—DOBUEE AR L £, BERGEIX. RO 5 XFT
—BZ 7 IADEZEIND LD, ANV VS - razFHLT, ANY T
EEELET, HSEOBUELIEFHIZNI WAL H DI LIZERLTL I, #£
R BINBEUL T O P LD, 74—~ v b Z2EHE—F (00E+00) 1A H
L7203 %121, [Display Formats] 7« >~ NV ZHHL £,

l

TEMP = NUMBER("$1.23") F7zi% TEMP = NUMBER("123%", 2)

TEMP &2 \W D ZRTCTEUE 1.23 258 H L WAIZERL 9,
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TEMP = NUMBER(column("Jan", "Mar", "Dec", 8)

TEMP L WO ARITEAE 1. 3. 8L 12 25LH L WHIEERL £,

TEMP = NUMBER("1:52 PM", 14)

TEMP X WO LRI THUE 832 24 H L WAIZERL £,

TEMP = NUMBER("1/1/95", 5)

TEMP &\ T THUE 728660 2 &L L WA Z/ER L X9,

TEMP = NUMBER(V1)

TEMP WO ZHIT VI FIOFFA b - A MY V7 ORIEZELH LU WHIZERKLET, T
RTDRIVER, EULSBUEIZEBmINE T, 222 '$ 74—~y b2FHALUTHERTE 2V
FFANc AM) TR LUTIE s BRI T,

TEMP = NUMBER(V1:V3, 4)

TEMP, VX, BL U VY WO ZRTOH LW 3 DEMERL £, TEMP FliZiX, V1 SO F
FAL - ANV UITOBEREENET, VX FNTIE, V2 FIOTFFAR - AU IO
EREENET, VY N, V3 FIDOTFFAL - AM) v ISOBIENREENET,
dd-mmm-yy WS 74— v bDTXTOHFE 0000 £ 1 H 1 HRH6DA 78y hD
HECEHmINE T, 222 'S 74—~y bE2FALUTHITERWTFAL - A MY VU JIC
HUTIE s RERINET,

TEMP = NUMBER(V1[10:20]:v2, 10)

TEMP BL U VX L WHZRIDH LW 2 DEMERLET, TEMP FiZid, V1 5D 10 A
520 fTOTFADN - ANV TOBUENEENET, VX FHUZIEX, V2 FID 10 225 20
FOTFHFAN - ANV U IOBUENEENE T, 3 NFOLUENZEGERH RTLIZTA
T, 025 6 OEFICEBINET (0= HIEH, 6 = LIEH), BHAIZ—BLAWEE
%, ?22? BRI NET,

TEMP = NUMBER(V1, 0)

V1 FHZTART 5 HFOTFAS - AN VIR EENTWBEE, TEMP & WO ZHiIT, &%
EEA M) YT B 0O8EEELH L WA 1 DEERLET,

e & RA 4
B S
WEEKDAY ASCII FF A MHMNANY V7 &2 EHICZ

LET

OR ¥/ 0O

OR ¥ 2 13 IBM Campaign & U IBM Interact CEHAIRET T,
B

datal OR data2 datal || data2

NI X—=4 —

datal
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data2 OMEIZXT L T OR %5479 28Ul ZHIXERME,. F. wIVHIFH, £/
XZNS5DOWTNMICFHMEiE NS RN1272 0 £3, data D7 A=~ v MEHRIZDWVWT
X, ZOHA KD IBM BREOFEIZHE 70T A—K—] I arvEk
ZILTL W,

data?

datal OMEIZX U T OR %5479 A2HUE, ZHIXERME,. F. wIVHIPH, £/
BZINS5OWTNMZEMIE N R £9, data2 DIOEIE, data2 HE

THRWRD, datal OHOEEEUTRIFNIERD £FHA, data DT+ —< Y bME
FIZOWVWTIE, ZDOHA RO IBM #EDOFEIZHS T~ aBliNIA—-—%—] &

7 avESRLTLEI N,

Bl

OR &, fEEI Nz 2 DOF— XEHOMOFHHE OR 25HEL 9., FANFNIX
LT, datal OXnFle data2 OXFEFl e 25 OR MAELZHDZ2EL. #HiL

WHIZRRUET (DD, datal DO 1 FliE data2 O 1 Fl&im OR A

. 82 FULE 2 F LR OR HEI N, PURFERRIZHE L),

data2 DEBDEHE. datal ORXEIZZTOME L HHI OR HE XN E I, dataz ¥ 1
DL EDH R ELEA, datal @ 1 51& data2z @ 1 FlEDETITZEDR—=A
THEMTONE T, datal DF 1 171% data2 OF 1 7L OR HE X 1.,
B2 PR 2 7L EEE OR B I, URHABRIZREEET, Z0TIZ L DA
. BEOHORBDIEE TORITOREEERL X7,

JE: data2z & U CRATFIZEIUEUE x 2505 2HHT 5 Z 2 1d, dataz & L TEHK
x ZEHATAHZELEILUTT,

HE: OR B Tk, 2 DOt (||) CEAKTEE T, 2 DOMtEEMHALT 2 20
SIECEEEL 3 (BIZIE. V1 OR 3 LIRET 25,E. HUZ V1|3 EAHTE D),

l

TEMP = 1 OR 8 E/-IZ TEMP =1 || 8

il 1 REENS, TEMP L WS ZHTOH LW 2L £ 3 (EnSAoBiEixT T 1 &
LTHbhET),

TEMP = V1 || 1

TEMP WO HHTTIANRT 1 2ELH L WINEFERL T (TRTOHIZ. HFD 1 T OR
HETHE 1 2EKT ).

TEMP = V1 || V2

TEMP & WD HRTT, &MElE V1 FIOFOfEZ V2 FIDOXIGT 247DME THEL OR HE L 72
HEDTHBEHLWIIEERL £9°,

TEMP = V1:V3 || V4:V6

TEMP, VX, BE T VY Y WO ZETOH L WA 3 DEMERL £3, TEMP FlIZik, V1 Dffi&
Vi FIDOXNIET D470 & Z i OR HELAZHLDNRAD £9, VX ik, v2 5l& V5 %]
AR OR MELUAMMNAD £, VY FIZiE, v3 Fl& Ve & 2B OR HE L -l
WAL XTI,

3% BM vzu U777y 121



TEMP = V1[10:20] || V2

TEMP & WS ZHIT. mAD 11 HDX LIz v Fl& V2 FD 10 55 20 17 D1E % i
OR HALUZMERZECH L WHIEERL £9, TEMP Ot IVIZZETT,

EapEAEIE24

B e

AND eI hi 2 2OF— XHEFE ORI AND
EHELET

NOT BEINT— R HFHONEDH L NOT %
HELET

POSITION ¥ 7 O

122

POSITION ¥ 2 Bk IBM Campaign TOAEHAHETT,

B

POSITION(colName, pattern [, start [, occurrence]])
AP

colName

FIOME (string A 7 TRIFNIZE S0,

pattern

BRERHRD AR = £TFA MY VT,

start

MRz d 231 b,

occurrence

REINBNRX—=2D n FHOIX SV VY A%MBET 555612, n OEEEELET,
& B

POSITION (. %1 (colName) DIEDHIZEIF BN X =2 F72I1FA MY V7 DEAH/N A
NOMNEZRLUET, ZOMHEIFZAN) VT - XA TTRIFTNIERD A, start B
BEIhsd e, TOME»PSHREBELHBINE T, occurrence 1. I NB/NX—
YD n ZFHOA AV VATT,

M ZOBRRIEK/NLFORIG S D £ A,
(¢l

AR ofITld. dbo_BaseInfo.BranchCd FDEDH T, NEX—V F7ziFA MY V7
‘A ERERLU, REINSMEEIRET 7 1)L POStest IZHID B TE,
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| Create Detived i -|Olx|
Field Mame: 50 |

Erpression: Fields available for expression:
FIEITION dbo_Baszinfo. BranchCd, W)

Affiniurm Genzrated Fields
dbo_Baszelnfa
dbo_Behanviar
dbo_CustContact
dbe_Demagrphic
dbo_producli:roczzge"
Deived Fielcs

]

I e e e B e

| FN
=

Farmula Helper... | Checls Spakax | Stored E Wpressions. . | |

Ok | LCanel | Help |

AR DliZ, dbo BaseInfo.BranchCd & & TF POStest DEA A TRRINTW
5, ROBATZRLTWET,

Tzl

D2 @ ool | 2] | @)

ADL =
Al
acL

1

2

3

g Eaz

=] AT 1

=] AB1

i DEO
=] EED
=]
10
14
12

Im=art  Corrmak

AT L
Eaz
halatn]
EBaZ LI

For Holp, pross F1L

oo oo ann

LD EMHZ L TFITRL £9,
STRING_SEG(POSITION(Cel1Code,"X",1,2)+1,
STRING_LENGTH(Cel1Code),Cel1Code) = "AAA"

ZHiE, CellCode DIEDEEZIZ "AAA " AEFEN, B DZFOFNIZ "X " © 2 %
HOANLVVARDL72ELET,

PLUS ¥ 70O
PLUS ¥ 21X IBM Campaign & & U IBM Interact TiHAIGETT,

BX

data PLUS addend data + addend
INSA—4—

data
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124

BT 2E8E %2 &0 VEPE, ZZEE. 5. 2VEF, $2E32hs00ng
NNIZEMENERNZARDET, data D7 A —<T v PERIZOVWTIE, ZOHA R
D IBM #FDZIZH D (RI7fBNTA—F—] ¥/ a2 RULTLREX
W,

addend

FREINZHDTRXTOMITHET 2E80E, TideBdE, 5. wV#EE, £720
INSDWITNHCFHHE NS RiZ72 0 £9, addend DHDOEIX, addend HEEK
THRWRD, data OO EFA L TRITNIERD £HA, addend D7 +—< v b
EFH (data LHEL) IZ2WTIE, ZDH 1 KD IBM #EO#EIZHS [~ oK
NIA—R—] 227 aviEBRBULTLLEI W,

st EA

PLUS 1%, HBESI Nz 2 DOT — REPFHDOMEEMAL £3, FEALFNIK L T,
data OXRFIE addend DXRFNZEGEIL7Z2HD%2EL, HLWIIZRELET (D
F 0., data DFE 1 Flik addend D 1 FHTMBE I, 5 2 FHLE 2 FlHTMES
., PUFHEBRIZHE L),

addend PVERDL A, data DEMEIX. ZOMHETOHIML £9, addend 2% 1 DB
Lo EEDEES. data O 1 4]& addend @ 1 HEDEITITFIT & DR—ATEf
HATbNET, data D 1 171 addend D 1 F7OMITHE SN, B 2 {71F
B2 fTOMEICE I, UFFRBRICHRE T, 20T 0HEIL. BEDF DR
BOMEETORITOREREERL ET,

H: PLUS B TIXIERS (+) ITEARTE LT,
il

TEMP = 3 PLUS 4 F7zi TEMP = 3 + 4

TEMP E WO LHITIH 7 2E5LH L WHIRERL £ 9,

TEMP = V1 + 8

TEMP & WD ZETT, &HIX V1 FIONEIZ 8 ZRUZMETHAH L WHZERL T,

TEMP = V1 + V1

TEMP & WS LHIT V1 FIOWNED 2 25245085 L WHIZERL ET,

TEMP = V1 + V2

TEMP £ WO ARTT. &HIZ V1 FIDFTDMEN S v2 FIOXNIGT 2702 IME LD T
HBFLWIIEERL £T,

TEMP = V1:V3 + V4:V6

TEMP, VX, BX O VY E WS ZHETOH L\ 3 D&2/ERL 9, TEMP FiZix vl FldfEe
V4 IO ST 2702 MA L ZEXEENE T, VX Flix v2 5l& vs Filz &3 LD
T3, VY FlE Vs FlE Ve FlEEELZHDTT,

TEMP = V1[10:20] + V2 F7zi% TEMP = V1[10:20] + V2[1:11]

TEMP £ \WH ZHEITT. ®mHD 11 HDE LT vl FID 10 55 20 [TETOfEE V2 D 1
NS 11 fTETOHEDEEIZ2ELH L WHIEZERL T, TEMP DDV IZZETT,
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BER

A% i

MINUS fBEINZ 1 2OF—XHHZRESI N
MOF—R@REPSBHEL ET

SUM X 7z1% TOTAL LV OHFDGE 2R L £

POW Y7 0O

POW ¥ 2 1iE IBM Campaign 3 & U IBM Interact CT{EHRIRET T,
B

base POW exponent base ”~ exponent
INTA—H—
base

REFHETREFEINLGHUE, ZHIXEBAE. 5. wILVHPH, -2 s00
TNPIZFHi X B RZ2 D £9, base DT A —~< v MEFH (data EFH L) 122V
Tk, ZOHA RFD IBM #0ZEIZHZ (w70l A—2—] 7 vay
ESBLUTLZI N,

exponent

base D% NEFT HIHH, T NIFEHMAE. 7. LILVHPH, F-EIhoonTn
PZEHMIi X 512722 0 £3, exponent DHIDEIX, base MEB TR WD,
base DFIOE LA L THRITNIXAD £ A, exponent D7+ —< v MNEFE (data
EFRIL) IZ2WTIE, ZOHA RO IBM B OFEIZHZ w7 0BT A—X&
=1 7Y arvESRLTIEZI WY,

EiER
POW X, 88 1 OTF —XHPHOMEAEE 2 OF— ZHPTHEINTVWERETRE

FLET (Tabb, =777 2AHT2), KANIUHLT, ZhEN base
% exponent ONRNETREFLZERZELHLUWVIIZRELET (DD, base D
% 1 %X exponent DI 1 FITREFIN, 2 2 FIEE 2 FITREFTI N, MU
TRBRZHEL ),

exponent DVEMDILGE. base DEEIZZTDIETREFTINE T, exponent H 1
DU EDF| % ELEE. base D 1 ¥]& exponent @ 1 5| & DR TITFZ & DR—
ATHEMEDNFTEINE T, base DF 1 171X exponent D 1 [TOMETREFES
N B2 TR 2 fTOETREFEIN, UFAKICHEET, ZOHFIZLDFE
X, BEOHORBOEF TORITOMEEZERL X7,

: POW A FIXHhIT 7 22 > Ml B (M) BB TEE T, HlZIX TEMP = 278
& TEMP = 2 POW 8 [ZFE U T,
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H: x ODIEPKRETELZVDNITELDTEL, A—N—Tu—DREINET, IHh
I& base™exponent A% 32 ©'w MREEVNSGED R EZIETRZBEZ 255125 E
l./ i j—o

51

TEMP = 2 POW 3 F7zid TEMP = 273

TEMP & WO ZHEITHE 8 ZELH L WAHIZIERL £,

TEMP = V1 ~ 0.5

TEMP & WD HHTT, &EIE VI FIONEDEAWTHHH L WFIZIERL £9 (SQRT(V1)
KIEU)O

TEMP = V1 ~ V3

TEMP & WD ZHEIT, #EIX V1 FIDITDMEZ V2 FDXILT BITDETREELAEZHDT
HEHFHLWFIEERL £,

TEMP = V1:V3 ~ V4:V6

TEMP, VX, BX O VY WS ZHETDOH L\WAI 3 D&2/EKRL 9, TEMP 21k V1 FlofE%
V4 FIOXIGT BITOMTREFRLZHONREENE T, VX FHZIE v2 5% V5 FlOXIET
HZIETREFJULEENPEZINE T, VY FHTiE, V3 5% V6 FOXMIGT AETRERLE
FERIEGENE T,

TEMP = V1[10:20] POW V2 F7-i% TEMP = V1[10:20] POW V2[1:11]

TEMP WO ARTT. &HID 11 ADEILIZ V1 FD 10 225 20 {7 TOfEZ V2 FloD 1
Mo 10 fTETOETREFLMERZELHLUWVIIZERL £, TEMP OfhD IV 1%%E

T,

BERI %

ke B

EXP BB (o) ZIREINZT — RHEPADE LIV
DHNETRERLfEE2RDET

LN 7213 LOG RES NI T — ZHHDONED |2 &
WLET

LN2 fRE SN T — R@FDONAED Xz 5t
BLET

LN10 faE X 7z 7 — R O A O A A
WLUET

RANDOM ~ 7 0O
RANDOM ¥ 7 B % IBM Campaign TODAHHAFET T,

X

RANDOM(num [, seed]) RANDOM(num, valuel, value2 [, seed])
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INSA—4—

num

ERRT DEHBO, ZOfEIE, Yol O REVWERBKRTHLIMENDHD £7,
valuel

BT AELBOER, ik, EEOEEE, -3 ns Nz b £
Ty ZONRTA—R—ZIEBELRWGE, T74L M 0 TT,

value?

ERT BELEBDE 5 —ADEIR, ik, EEOERE, 23R E b
RIZBRDET, ZONRTA=—X—%BELLEVWEE, 774 8E 1 TT,

seed
ABOERIZMEHTEIA T a vy —F, ZHRRERTRITNIERD THA,
i BA

RANDOM (&, ELEDF|ZEK LU FT, num EDOEEZEOLH LW 1 22RLE

3, valuel BXU value2z 2IBET 5L, TNSOBEADOMOIBIPERINET
(M D Z EL). TNOZBELRWES, T74NV T 0 & 1 OROMEAIAK
INFET, seed ZIHET S &, BLBEREN—F OV —FReLUTENDHHINE
ER

:oseed 21 Y MLEOBA, TOMMIE 22 1 TEEEASAET, T k0K
EW seed DIERMDSNET (ThbL, KENLkDND), D7D, HHDMH
DB L seed 1272 BHADH D T,

il

TEMP = RANDOM()

TEMP 2 WO ZRTT, BESIZHIBEORWELEZELH L WA 1 D2ERL T,
TEMP = RANDOM(100)

TEMP 2 WD ZHTT, 0.0 225 1.0 OEDEEDY 100 EENdH L WA 1 DEERL £
‘j_o

TEMP = RANDOM(100, 5943049)

TEMP X WO ZHTT, ¥ — NE 5943049 7 S54RI N/ZELEAS 100 EENDHL WA 1 D
ERLUE T,
TEMP = RANDOM(100, 0, 100)

TEMP 2 WD ZHTT, 0 %5 100.0 DEIDELEAD 100 EF N5 H LW 1 DE2ERL F
‘a_o

TEMP = RANDOM(100, 0, 100, 5943049)

TEMP WO ZHITT, ¥ — NE 5943049 DS54RS Nz -0 725 100 O DELEADY 100 &
FNZHLWH 1 D&REKRL XTI,
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BERAEK

RE%K i
RANDOM_GAUSS HIARTNSD T v X ARMEEIEE I N
BRLUET

RANDOM_GAUSS ¥7 0O

128

RANDOM_GAUSS ¥ 7 1l IBM Campaign TOAHATRETT,

BX

RANDOM_GAUSS (num [, seed]) RANDOM_GAUSS(num, mean, std [, seed])
AP

num

BT BEBOE, TR, Yok D REVEBRKRTHLIMBENHD £7,
mean

A ADEDYYE, ik, EEOERE,. /- I3E@BUFHMic s iz b £
T, TONRTA—R—%BELRWEES, T74VHME 0 T,

std

H I ADAEDREHEAR:, Zid, [EEOEHME,. - 3EBiHMisns iz
¥, TONRTA—X—ZIBELRWEES, T740V0MNE 1 T,

seed

IBOERICHEHAT ATV a vy — R, ZhIXBRTRITNER £EA. G
BBUEZEE TS5, RV IZEO7a 7 REHBIMICHEHINE T, )

st AR

RANDOM_GAUSS 1%, H#'7 A4AIZHD < ELEDF 2 AL £ 9, num EOELEEZ G T
LW 1 2ZEUET, mean BLY std 2i8ET DL, HUANAEFEHL
T, BEINS-EEE L OEEFZAICEOCILEPEREINT T, ThoE2EBEL
BWEE, T ANV NDA T ANADFEYIIE 0 T, EEFEIEX 1 IR ET,
seed ZIET D &, ALBHEN—F OV —ReLTENIFHINET,

51

TEMP = RANDOM_GAUSS (100)

TEMP & WS ZHIT. ¥ 0. BMERZE 1 OFIANHIZED SV E LY Y L aniz{i
M 100 EENBHUWH 1 2&2EHKL £,
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TEMP = RANDOM_GAUSS (500, 3)

TEMP X WS KRIT, ¥ 0, BE¥RSE 1 OFIARHZED S VXL Y PV EIN-E
100 EENBHLWHI 1 DERERLET, BUE 3 BELBRELV—F DY —RE LT
FHENET,

TEMP = RANDOM_GAUSS (5000, 100, 32)

TEMP & WS KHTT. ¥ 100, ¥R 32 OH I ADHEIZLD IV XA TraEn
72EH 5000 EENBH LW 1 DE2EKRL ET,

TEMP = RANDOM_GAUSS (500, -1, 2, 3)

TEMP WS ZETT, B -1, HEERXE 2 DA IADHIZED S VR LI Y I LEans
fEEAY 500 & FNBFHL WA 1 D2ERL ET, Bl 3 BELBERELV—-—FrDY—FRE L
THEHINET,

RE & R K
B A
RANDOM BEINEZHOHBEZELET

ROUND ¥ 70O
ROUND ¥ 2 11 id IBM Campaign TOAfEHAHETT,

BX

ROUND (data)
INTGX—4 —
data

D BEUE, ZIXERIE. Fl. RIVHFE, £2EIhsonTsliHEiE b
RIZHDFET, data D7 A—< v MNEFRIZDOWTIZ, TOHA1 KD IBM #Fn=
WZhHd X7l A—F—] ¥ arvz2RRBLTLEI N,

EiEA

ROUND 1&. #RE S N/T — ZHIFH DM Z b WHEEIZ LB L £9, & ANFNTH
LT, TNENHIET 2 ANFIOME O ME2ELH LU WIZRLET, bxD
CHEIOBEIZYI BT oEd BRI 2.5 X 3.0 281D B SN, -2.5 1
-2.0 [T o D),

l

TEMP = ROUND(3.2)

TEMP WO EHEITHE 3 28TH L WIIEERL £,
TEMP = ROUND(V1)

TEMP & WD ZHETT, #HIE VI FIONEE DM THEH LWIIEERL £T,
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TEMP = ROUND(V1:V3)

TEMP. VX, BE U VY E WS ZHTOH LW 3 DE2/EKRL 3, TEMP FDfEIE VI FIDOW
RENDZMETHD, VX FIOMEIX V2 FIONEEZNLO-ZMETH D, VY FZIDOfEIEL V3 FIOKH
KeEIDMETT,

TEMP = ROUND(V1[10:20])

TEMP X WO ARTIT., ®HID 11 ADEIIZ V1 FID 10 55 20 7E TOEE MO -(E%
HGOHUWHIEERL T, TEMP DO IVIZZETT,

TEMP = ROUND(V1[1:5]:V2)

TEMP BL VX EWIAFTT, TNEN 1 25 5 [FICEN A -7z (D IVIZZED) #HL
WHI 2 DRERL ET, TEMP FIDfEIX V1 FIOKET 2472 O 72MET, VX FIDMEIL V2
FIDXIET 2472 DETT,

Eaptdeaka

PA B

INT fBEI N T — ZHPADONEORBUE (WhiEL
YI0ET) ZEELET

MOD HEINZT - RHEHONBEDEY 20 %Gt
BUET

TRUNCATE SR X 7z 7 — R O & DIV 72\ i
NERUET

ROWNUM w7 0O

ROWNUM ¥ 7 B % IBM Campaign TOAHHAEET T,
-3

ROWNUM()

&5 BA

ROWNUM 1 1 5L a—RNOEEFTCOERZESEERLET, 1 EHOLI—-FD
HHBIE 1, 2 BFBHOLI—FRDFFIT 2. WS L5 FT,

7E: ROWNUM Tk Z 5L a— FOBKREIL 20 ETT,

RTRIM w7 O

RTRIM ¥ 7 vl IBM Campaign $ &0 IBM Interact CEAFBETT,
B

RTRIM(data)
NI A—=4 —
data
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st AR

RTRIM 1%, FEESIN/2T — RHPHDZE A NV VT fE2 5 KRB AR — A LFE % HIBR
L. BINZAN) VI RRELET, HFANIFNIHLT, HriLwgl 1 22RE UL E
EP

51

Temp = RTRIM "gold "

Temp EWH AT "gold" ZELHULWVANY V7 2/EKL 7,

SIGN ¥7 0

SIGN ¥ 2 1% IBM Campaign TOAEHATRET T,

B
SIGN(data)
NI A—=R—
data

FE2HETHUE, ZIdeBE. 5. wLVE, 7232500 TNIZEE
flixNARZH D FET, data D7+ —< Y MNEHRIZOWTIE, ZDOHA RO IBM
BEDEIZHD (70BN TA—K—] 7 avE2BRBLTLLEI N,

&R
SIGN IZ¥gE I N/zT — XA HFEDEDOFEEZTAMLET, FALFIIH LT, Th
TN T EANMNOBONEZELHLUWIZELET, ¥uoLh KEWVWTART

DIEIZHN U TIREDREVRREEI N, O X D/NINWT R TOMEIZH U TIFADRS
PNRIN, Yoozl tiitalEanEd,

il

TEMP = SIGN(-3)

TEMP X WO ARITIE -1 Z2E5LH L WIAIZERL 7,

TEMP = SIGN(V1)

TEMP & WO ZRETT, &HEIE VI FIORNBEORFESTHEH L WIIZERLET,

TEMP = SIGN(V1:V3)

TEMP, VX, BET VY L WOLFTOH L WHI 3 D2/ERL £, TEMP FIDfEIX V1 FIDA
BOFETHY, VX FIDOMEIX v2 FIONEDOFETH D, VY FDMHEIE V3 FIONEDFFE
<9,

TEMP = SIGN(V1[10:20])

TEMP WO ZEIT, B&HID 11 HDEILIZ V1 FID 10 » 5 20 IFE TOMEDFE2ED

FLWHZERL X9, TEMP Ot IVIZZETT,
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TEMP = SIGN(V1[10:50]:V2)

TEMP BL U VX EWOZFTT, TNEN 1 25 41 FFIZER A -7z (DI IXZED) #H
LW 2 D%EKL £3, TEMP FIDMHEIZ VI D 10 725 50 FTDMHEDEF ST, VX D

fEilx v2 3 10 225 50 fFDEDFFE T,

FE R

3R A

ABS fBE N7 T — X O NEDHHE % FHE
LET

INVERSE fBEIN/T —RFHOANEDEA % NIKX
T EEFELUET

SIN ¥/ 0O

SIN ¥ 213 IBM Campaign TOAEHATRETT,

B

SIN(data [, units_keyword])
NTA—5—

data

YA U ERHAETLIEE, ZIXEBUE,. 5. 2VHIFE, 2320500 Tasic
MM NBRUITZRD 9, data DT A —< v NEBIZOVWTIE, ZDOHA KD
IBM G 0EIZHD (w70l A—&%—] 72 a vz BLTLEIWN,

units_keyword

ZOXATVarvDF—7—KE, ANMEBLOERPEZZIZZVT700EL5T
RIRENEDEEBBELET, IROWVWTNLZEIRL T,

RADIAN - 7 V7 VY CRtBEAEITVWES (T 74 1)
DEGREE - ETHIAZITVWE T

IDNRTA=R—=ZBELRVEGE, T7ANVMNEITIVTVTT, (VT VRHE
IZAEMY 5120k, PI TRRLT 180 2#EU X9, )

IBM Campaign ®F¥—7 — ROHAIZDOVWTFHLLIE, 7 R=YD T74—7v
FOHERR) 2SR UTLSZI W,

st AR

SIN IFEEINT —ZHFADMHEDY 1 VEFHEL T, EANFNIZH LT, £h
TN B ANTNDOEDOY 1 L2 G0 H LU WIEZRL £,
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51

TEMP = SIN(PI/2) 7-i% TEMP = SIN(PI/2, 0) F7-!% TEMP = SIGN(PI/2, RADIAN)

TEMP X WO HHTTIH 1 Z2E8LH L WA ZERL £9,

TEMP = SIN(V1)

TEMP X WO ERIT, &I VI OABDT 1Y (SVT V) THEIHLWIZMEKL £
j—o

TEMP = SIN(V1:V3, 1) F7=i% TEMP = SIN(V1:V3, DEGREE)

TEMP. VX. BXT VY L WOLFTOH L WFH| 3 D2/EKL £, TEMP FIDMEIX V1 FIDON
RBROYATHY, VX FIDMHEIE V2 FIONBEDY A > ThHD., VY FDOEIE V3 FIONED
Y12 TT, IRTDMHEIFETRINET,

TEMP = SIN(V1[10:50]:V2)

TEMP BXTT VX EWHELRIT, THTN 1 25 41 FFIER A -7z (O IZZED)
LW 2 D&MERLUET, TEMP FIOMEIZ VI D 10 225 50 FTOMHED Y1 > T, VX F

DfEIE V2 71D 10 225 50 TOMEDOY A T, TRTOMHEIFTIIT Vv TERINET,

EPEAEIE

A% LA

ASIN BEINZT—REHONEDT — 7% 1~
EEIRLUET

cos BEINT—XFHONBRD IV 1 v %G
BLET

SINH fBEI N2 T — R HFH O NE D NERY 1 >
EEIRLUET

TAN ffEEINT —RFHOHNED R Yz v b
EHAELUET

SINH ¥/ O

SINH ¥ 2 1% IBM Campaign TOAEHATRET T,

BX

SINH(data [, units_keyword])
INSA—4—

data

MRS 1 v 2 HE T LU, ZZEBUE. A, 2VEIFE, ¥ hs0ng
NPIZFMEINBZRICED T, data D7+ —< v FEFZEIZDODWTIE, ZDOHA K
® IBM #FDBIZH D [0l TA—K—] 27 arvasRLTLIEX
(AN

units_keyword
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ZOXTvardF—7—KE, ANWMEBLOHERPEZZ IV 700EL5T
RIREINDEDEI/ELE T, ROWVWITNLZERL T,

RADIAN - IV T U CHEZITVWET (T 74 1)
DEGREE - ETiHEZITVWET

TDONRITA=R—RBELRWEE, T7ANVINITIITVTT, (FVTUDHE
AT 5121, PI TBRLT 180 2 /U £T, )

IBM Campaign OF¥ —7 — KOMHHIZDOWTFHELLIE, 7 RXR=VD [T74—<v
FOfERR] ZZLTLLZE W,

st BA

SINH IZ¥gE a5 — X HFEOMEOWIRY 17 v 2HBE L T, RASLFNITH L
T, ZNZTNNIET EANTOBONHFRY 1 V2 ELHLWIIZRLUET, x %
FOTvEeTBHE, BUEONHIREY 1 VRO &S 1T 9,

X —X

sinh(x) = %

ZZT e B, 27182818 TY.,

e fH x WRETEDZ L, A—N—TB— - TI7-DPRINET, ZhIL, sink (
x) 232 By MEE/NUSORKEZBAGEICEID £,

51

TEMP = SINH(1) Z7zi TEMP = SINH(1, 0) F7/zI& TEMP = SINH(1, RADIAN)

TEMP WO ARITHE 1.18 Z2&LH L WA ZERL 7,

TEMP = SINH(V1)

TEMP &\ D ZRIT, &EIE V1 FIOWEDOMEKRY 1 > (FVT7 V) ThHDH L WHIZEER
LT,

TEMP = SINH(V1:V3, 1) F7/zi& TEMP = SINH(V1:V3, DEGREE)

TEMP, VX, BX O VY E WS ZHETOH LW 3 D&/ERL £9, TEMP FDfEIE V1 FIDOW
BOMBEKRYT 1 > TH D, VX FIOMEIEX V2 FIONEDONEERY 1 > TH O, VY FIDHEIE
V3 FIORNBEDOMEERRY 1 > TT, TRTOMHEIFETRINET,

TEMP = SINH(V1[10:50]:V2)

TEMP BET VX WO KEIT, TNEFN 1 25 41 TR A -7z (o iz2Em) H
LW 2 D& ER LU E9, TEMP FDfEIX V1 FID 10 75 50 fTDEOMihfEy 1 > T,
VX FlofEix v2 51D 10 55 50 f7OMDONHERY 1 > T, TRTOMEIZT V7 v TFH
INET,
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A% i

COSH BE I N2 T — R HiFH O NE O N HhkRE 3 Y
VERELET

SIN BEINZT - RFHONBDOY 1 V2 FHE
LET

TANH BEINZT— XEHEONBEDO NI R v
=V MNEFEUET

SQRT ¥/ O
SQRT ¥ 7 B i% IBM Campaign TOAHHEETT,

B

SQRT (data)
NI A=K —
data

SRR EEE T AEUE, ZdEBUE, S, wVHEPH, I sonTiniz
FAHENBRIZZRD ET, data D7+ —< Y NEHRIZDOVWTIE, ZDOHA KD
IBM G 0EIZHD (70l A —&%—] 72 arvizRBLTLEI W,

st EA

SQRT IXfEE I N/ T — X FHDMHEDO L LR EZFHE L £3, FANFNITH LT, 0
T 2 ANFIOBDIEDEHBR2ELH LW ZREL T,

H: EBEINTVWET—XHFNIZEADER DD L, TORMIZHLT 227 HRX
NEJ,

l

TEMP = SQRT(2)

TEMP WO HZEITE 1.41 Z2EBTH LW RERL £,
TEMP = SQRT(V1)

TEMP & WD HZAETT, &MHIE VI FIONEDEAIRTHBH L WIIZERL £9,
TEMP = SQRT(V1:V3)

TEMP, VX, BXT VY L WO LETOH L WA 3 D2/ERL 9, TEMP FDOfEIX V1 FIDOA
BRONEFRTHY, VX FIDOMHEIX V2 FIONEDFEHIRTH D, VY FDfEIE v3 FIONED
SEHRTT,

TEMP = SQRT(V1[10:20])

TEMP £ WO AHTT. ®AID 11 DLz V1 FID 10 25 20 [TETOMDEH %2 &
LFHLUWHIZERL T, TEMP Ot LIFZETT,
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TEMP = SQRT(V1[10:50]:V2)

TEMP BL U VX EWOZFTT, TNEN 1 25 41 FFIZER A -7z (DI IXZED) #H
LWl 2 D&EML £3, TEMP FIDMEIZ V1 FID 10 225 50 TDMEDEHE T, VX 4
DfEIZ V2 FID 10 75 50 F7DMEDEHIBTT,

FE R

Ra% B

DIV fRESI N 1 2OF— X HHZRESI N~
DT — ZHPATHREL £5

MULT 2 ODTF—REHONKEZREL T

POW EDEZBEINZREERECREELL
R = A

STDV Z7-i& STDEV ¥~ O

136

STDV Z7zi% STDEV ¥ 2 1 i¥ IBM Campaign & &' IBM Interact T AIAET
j—o

BX

STDV(data [, keyword]) STDEV(data [, keyword])
INSA—4—

data

FEHER 22 % G 28U, ZITERIE, 7. RVEFE, I hsonTihs
IZEHEiE N B RZ D £9, data D7 A=Y PERIZDOVWTIEH, ZOHA KD
IBM #FDFEIZHD (w70l A—X—] 272 arviERRLTIEIN,

keyword

ZOXATVarDF—7—KiE, ANWT—XRHFIZH LU TITbN SR GEZRET
LEd, IROVWTNhZENLET,

ALL - data DT R TOEIVIZHBEZITVWET, (T 74 1H)
COL - data DRI % IZFHIHZITVWET,
ROW - data DEATIZHI % IZEIEZITVWE T,

IBM Campaign OF¥ —7 — KOMHHIZDOWTFFELLIE, 7 RXR=VYD 74—V
FDOfEER] ZZHL TS 7230,

H: 2O~ 7o, ¥F—7—RF -85 A—%— {ALL | COL | ROW} 22D F
3, IBM Campaign TlE. ANT—XEICH—DHEIET7 1+ — NV NTHDT
O, INoDF—T—-RNFEASINEEA, Y7 IEHIZ, 0L F—7— FAHEE
INTVDE LD ITIREFEVET, L7z > T, IBM Campaign ZfifHd 5 & X
3. ThoDdF—T—F2BETLIHEID FHA,
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st AR

STOV X EINET —XHFEDO TR TOEINOEEFELZFE L £3., HADFEE
WX, DL EIRTY, EEFEZEITIRO GIETEHAEINE T,

2
fe— A — ITLEAIL
Jlln—lZ:;{’ )
r 32

ZIZT, x FEY YT, on 3 Y IV, mean I EDEE T,
W YTV n =1 OFA, STV 37 —%2RUL£7,
Gl

TEMP = STDV(V1)

TEMP 2 WD ZHTT, V1 FIOANEDOELEFATH D HE—HE2EDH LU WI ZERL T,
TEMP = STDV(V1:V3)

TEMP WS AETT. V1. V2. BL U V3 FONEDEREFEETH 2 —fH%2 ELH L W
EERLUET,
TEMP = STDV(V1[1:5]:V4)

TEMP X WO ZHITT, VI 225 V4 F[D 1 25 5 fTORINOEERFETHIHEE2ELH
LW ERL 7,
TEMP = STDV(V1:V3, COL)

TEMP, VX, BEX VY WO EZEIDFH L W] 3 DE2ERL £9, TEMP FDHE —fEIZ V1 ¥
DOHNAEDIEHEFETH D, VX FIOBE—fEIE V2 FIONAKOFEMEFAETH D, VY FOBE—fE
1% V3 FONAEDIEHERAE T,

TEMP = STDV(V1[10:50]:V3,COL)

TEMP, VX, BXTU VY L WO ARIT, TNTNHEEEZEAZH UL WE] 3 DEERL E
3, TEMP FDfEIEX V1 FID 10 725 50 TORIVDEEREFETH b, VX FIDMHIZ v2 FlD
10 75 50 1TORINVOEHEFZETH D, VY FIOMHEIZ V3 D 10 25 50 17D LD
W#T9,

TEMP = STDV(V1:V3, ROW)

TEMP X WO ZHTT, &RNVEHEIX VI, V2. BX O V3 FO)IET 217 DR TH 535
LWz ERR L £9,

TEMP = STDV(V1[1:5]:V3,ROW)

TEMP X WO LHETT, 1 25 5 {T7DOXEIIZ V1 25 V3 FIONIET 217 DRIUERZE 2 & L
LWl ER L £93, TEMP Oftid L idze ¢,
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BRI

E5E i

g\ﬁl{i

VAR YIVOHBDO S EFHEL £

STRING_CONCAT ¥ 7 QA
STRING_CONCAT ¥ 2 1% IBM Campaign ¥ &' IBM Interact TEFRIHET T,

BX

STRING_CONCAT(stringl, string2, ... stringN)
INSA—4—

string

HEEdT D ASCIL ¥ AL - ARV VT, TONRIA—X—2 LT, 5IHABFTHAL
ASCII TF A b, TFAMI, THFRANEZAZRIVEHEE, ZEZho0o0nTh
DI R IZ 2 A2 AR MHTE X T, string D7+ —< v FEFH (data £[H L)
WIZOWTIE, MR~ 70k OED I~ aflioA—%—] vrvay
ERIBLTLEIWN,

atHA

STRING_CONCAT IXfEE SN/ 7 — X HiPHD ASCI FF A MAZEFEL I, H£AN
FNZH LT, strings OXIRT 206 DEELZA M) V72 ZNTNELH L
WHlZRL £9, 207 DFHREIE. BEOH DEREDIHEE TOX/ITOMR % E
ﬁ/%[./ij—o

o FEROEA Y V7 ORKDIEIE, 255 XFEBATIIHRD R A,
IBM Interact l&. BANOHEXH IR —FLTWET,

STRING_CONCAT( stringl , string2 , ... stringN )

il 21X, STRING_CONCAT('a', 'b', 'c', 'd') XA TI,

51

TEMP = STRING_CONCAT("house", "boat")

TEMP & \V5 ZHI T, houseboat ¥\ 5 ASCII FF A b - ANV VU Z2E&ELH L WA 2 ERK
bij_o

TEMP = STRING_CONCAT(VL, ".")

TEMP & WD LHTT, AT V1 FIOXIET B47D ASCIL TF AR - AUV FIZEY 4 R
EEMUZEDE2ELH LU WHIZERL T,

TEMP = STRING_CONCAT(V1, V2)

TEMP & WS ZHTT, K472 V1 4D ASCIL TFA b - A MY V7 V2 FIDFFAL - R
MY VT EERELZEDEELH LW RERL X7,
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TEMP = STRING_CONCAT(V1:V3, V4:V6)

TEMP, VX, BLT VY WO EZATOH L\ 3 DEMERL £, TEMP FIDfEIX V1 5] &

V4 FIDXIGT BFTDA M) 72 HEELZEH D, VX FIDOMEIX v2 FlE Vs FIORIGT 517
DANY VT 2HERELZHD, VY FIOMHEIX V3 FlE V6 FIOMIGTRITOA N v 7%
BL-HEDTT,

TEMP = STRING_CONCAT(V1[5:10]:V2, V3:V4)

TEMP BLT VX WO LHTOH LW 2 D& ERL 9, TEMP FDMEIZ. V1 5D 5 H»
5 10 fTOANY U ZE V3 FD 1 235 6 FTOARN) VI REELEZEDTT, VX D
fElZ, V2 BID 5 225 10 FTDARN) V7L V4 HID 1 25 6 FTDANY) V7 &8k L~
H DT,

TEMP = STRING_CONCAT('a', 'b', 'c', 'd")

TEMP WO ZHIT, abcd WD ASCII TFA D - ANV V72 ELHLUWHZIERL F

ER

Pk

ESES Bl

STRING_HEAD EINZT — XHHOKA ™Y v 7 DIETHE
D n XFERLET

STRING_LENGTH BEINZT —RHHOZEA N VITDEX
ERUET

STRING_SEG fBEI N 2 DOBEBEOBOANY VI -
v IAVNERLUET

STRING_TAIL BEINLT —2HHEDOEA N VDR
Dn XFERLET

STRING_HEAD ¥ 7 O
STRING_HEAD ¥ 2 1 (% IBM Campaign TOAEHATRETT,

BX
STRING_HEAD(num_chars, data)
INSA—4—

num_chars

data DEA MY V7 DEEPSRINDELTFOH, THid, ok hREWIEEK
ThHEBENDHY T,

data

ASCII TF A - ANV VU IfE, ZHUIBIHARFTHEATK ASCI 7F A b, TF A
N, TFANZEALRILVE, £ 3 EHoWThh2iMid om0 %
T, data D7 A —~ v MEZRIZDODWTIE, ZTDHA1 KD IBM HEDEIZHD [<
ORI A=K —] 7Y arvESRLTLIEI N,
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st AR

STRING_HEAD I, fREIN/=T — REPHDEA MY ¥ ZflHD SEAID num_chars XX
FERELUET, num chars A7 F AL - A MY VITHNOXFRHE D KEWGAIX,
B b OXFEMB IV ¥0] THOOLNET,

1

TEMP = STRING_HEAD(3, "JAN 15, 1997")

TEMP & WO ZHETT, JAN &5 ASCII TFA D - AN VI 2ELH LU WHZERL F
j—o

TEMP = STRING_HEAD(10, "Pressure")

TEMP & WD ZHIT, Pressure ¥\WW5 ASCII TF A~ - A MY VT2 ELH LW ZER
[/i—éﬂo

TEMP = STRING_HEAD(5, V1)

TEMP X WO ZEIT V1 FIDKA MY VI DERAID 5 XFEELHLUWIEERL T,

TEMP = STRING_HEAD(1, V1:V3)

TEMP. VX. BE T VY E WS ELETOH LW 3 DZ2EKRL 9, TEMP FDEIX V1 FIDRf
BT BIFDOAN) VITDRAIOXFETH D, VX FIDOMEIX v2 FIOXIET BITDANY 7
DEFAIOXFETH Y. VY FIDOfEIX V3 FIOWBT BITDOA N v ITOEIDIFETT,

TEMP = STRING_HEAD(12, V4[1:50]:V6]

TEMP, VX, BET VY WO EZFETOH L WH 3 DEIEKL 3, TEMP FIDMEIEX V1 FlD 1
Mo 50 FFDA M) VITDRAID 12 XFTHH., VX FIDMEIE V2 FD 1 225 50 7D A
MY ZDEAD 12 XFTH Y, VY FIOfEIX V3 FID 1 225 50 TDOA MY ¥ 7 DEA]
D 12 XFTY,

EaBEAEIE

RE%K i

STRING_CONCAT fBEINZT—ZHFAD 2 DOTFFA L -
ANV VT EEREL T

STRING_LENGTH HEINZT —XHEHOZA N ) VITDRE
ZRUET

STRING_SEG fBEI N 2 DOBBEOBDOARNY VI -
Y ITAVINERUET

STRING_TAIL BEINEZT—RHFADOKEA MY VI DEKE
Dn XFERLUVET

STRING_LENGTH ¥ 7 O

140

STRING_LENGTH ¥ 2 1% IBM Campaign TODAFHARETT,

IBM Marketing Software ® IBM ¥ 271 Z—H%— - %4 K v10.0




B
STRING_LENGTH(data)
INTA—=R—

data

EX%ZE95 ASCII FF AN - ANY VI, ZDNRFA—KX—2 LT, BAY
TH A ASCIL T A b, THFAMI, TFRAMEGALZLVEH, £2EI05
DWW N HFHIFRIC 2 5 X2 MHTE XY, data D74+ -~y PERIZDONT
k. ZOHA RO IBM BEDEILHE (Y7 OBBATA—K—] rvarEk
ZILUTLEEW,

st EA

STRING_LENGTH &, fRESI N7 —XHPHOKA MY Y IEORIZRLET, &
AHFNZH LT, TNEFNHIETETFADL - ARNY UV IDOEZIZ2E8H L W%
RUET,

A BUET — X 2 GEOHNIK LT STRING_LENGTH 245E T 5 &, YuAXRINZE
ER

il

TEMP = STRING_LENGTH("four")

TEMP E WO HZEITIHE 4 28TH LW EZERL £,
TEMP = STRING_LENGTH(4)

TEMP E WO HZEITE 0 28T H L WIIEERL £,
TEMP = STRING_LENGTH(V1)

TEMP WD KRTT, &MElX V1 BT BIFDA N VI DEITHSH LW 2 ERK
LET,

TEMP = STRING_LENGTH(V1:V3)

TEMP, VX, BET VY L WOLFTOH L WFH| 3 D2/ERL £, TEMP FIDfEIZ v1 D%
BTRTDAN) Y IDEZITHD., VX FIOMHEIE V2 FIORIETETDA M) VIIDEX
THH, VY DML V3 FIOMIET 2FDA NI VY ITDORXTY,

TEMP = STRING_LENGTH(V4[1:50] :V6]

TEMP, VX, BEIT VY L WOLFTOH L WFHI 3 D2/ERL £, TEMP FIDfEIX V1 5D 1
NS 50 fTOARNY VY ITOEITHY, VX FIOMHEIX v2 5D 1 525 50 ITOARI VI D
EXThHO., VY FOfEIE V3 FID 1 75 50 DA VY ITDOEXTT,

E3pealE by
ESF i
STRING_CONCAT HEINZT —XHHD 2 DOTFA D -

AN T EEEL £ T
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ESE3 Bl

STRING_HEAD fBEINZT — XFHOZEA ™Y v 7 DILEE
Dn XFERUVET

STRING_SEG fBEIN 2 DOEBEOBDOANY VI -
YAV ERLUET

STRING_TAIL BEINZT —RBWEADOEZEA ™) VT DERE
Dn XFERUVET

STRING_PROPER ¥ 7 O
STRING_PROPER ¥ 27 H (% IBM Campaign TOAHHATRET T,

B
STRING_PROPER(data)
INTGA—4 —
data

BT HANY VI H,

s7EA

STRING_PROPER &, $EEIN/=T — X HPFDEA MY Y THO R DX FE, 721
ZEEANFE (T YR —A37 —HUA) 1IZHi< TRTOXFE KLFITER L, Ol

TRTOXFRNLFEBU T, HEANINTH LT, 2n20xdind s A5
DAYV TEEBUEZEDZECH LU WIZREL 7,

51

| Temp = STRING_PROPER

STRING_SEG ¥ 7 QO
STRING_SEG ¥ 2 1iX IBM Campaign TOAHHFHEETT,

BX

STRING_SEG(from, to, data)
AP

from

ANV TPNOEARNY VT - 2T AV N EHIET 25512, BBMEZ AN v
DEENSA 7Y PTEIXTE, Tk, ¥uokhkE<, to KD/ WVIEEE
TRIINERD FH A, £ TRWES. STRING_SEG oA MY VI PRI NE
ER

to
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ANV ITMNEAN) VT - 2T AV MRS 25512, BEIfEEANY VT
DREPSI Ty FTEXTE, Tk from ML EOIEEHETRTIERD £¥
Ao to & from BEL WS (T, B2 D, to ANV IZDEIDFTHD
BE). 1 XTEHRRINET,

data

ASCII 7F A b - A MY VI, ZHIXSIHAMFTHAZ ASCIL 7F A b, TFA
Mo, TEAPZEGALZRLVEFE, REEZOWTLCEMEINERITRD F
T, data D7 A=~V MEZRIZDOWTIX, ZDHA1 KD IBM #EDEIZHS [w
ORI A—R—] ¥ avESZBLTLIEI N,

At EA

STRING_SEG (%, fREIN/ZT —XHFFHDKZEA MY VNS, 2 DOEEMO A h
Vo2 - AV MERLET, from DA RY UV IDEZI LD KREWEE, MHRE
INFHA, to AN VITDEI LD KREWVWHE, from BIED TR TOXXFER
RINET,

il

TEMP = STRING_SEG(1, 6, "JAN 15, 1997")

TEMP WS ZEIT, Jan 15 ¥\W5 ASCII TF A b - A M) U7 2E&LH LW ER L
E

TEMP = STRING_SEG(5, 20, "Pressure")

TEMP 2 WS KHIT, sure £\W5 ASCII TFA b - ARV V72 E0H LW ZERL
E

TEMP = STRING_SEG(5, 6, V1)

TEMP WO KRIT V1 FIDOKRARNY 7D 5 ZHE 6 ZHOXEZELH L WH 2 ERK
LET,

TEMP = STRING_SEG(10, 20, V1:V3)

TEMP. VX, BXT VY L WIOLFTOH L WFH| 3 D2/EKL £, TEMP FIDEIL v1 FlDxf
BT BITOARNY) IO 10 XFH?S 20 XFHTHH, VX FIOMHEIE v2 FIOXIET 3
FOARNY VT D 10 XFHMS 20 XFHTH Y, VY FIDOMHEIX V3 FIDKIET B47D A
M) YD 10 XFEHD?S 20 XFHTT,
TEMP = STRING_SEG(5, 10, V4[1:50]:V6]

TEMP, VX, BX O VWY Y WS ZETOH LW 3 DEMERL T, TEMP FIDMHEIZ V1 FD 1
M5 50 fTOA MYV ID 5 XFHMS 10 XFHTH D, VX FIOMHEIX V2 51D 1 25
50 fTOA NV Y I D 5 XFHMS 10 XFHTH O, VY FIOMEIE V3 FID 1 725 50 17
DANIVTD 5 XFH»S 10 XFHTT,

Pk

5P i

STRING_CONCAT HEINZT —XHHD 2 DOTFFA b -
AN T REAEL T
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ESE3 G

STRING_HEAD fBEINZT — XFHOZEA ™Y v 7 DILEE
Dn XFERUVET

STRING_LENGTH BEINEZT—RHFADOKZA N VIDEX
ZRUET

STRING_TAIL BEINZT —RBWEADOEZEA ™) VT DERE
Dn XFERUVET

STRING_TAIL ¥ 7 O

144

STRING_TAIL ¥ 2 1|3 IBM Campaign TOAEEHATRE T,
BX

STRING_TAIL(num chars, data)

INSA—4—

num_chars

data DZEA MY VI DRENSRINE LFOH, Thix, £u kb KEWIEEYK
THIVERH D 7,

data

ASCII ¥ A b - AN VI, ZDNRF A== LT, 5IHFFTHAK ASCII
TEAR, TEFAMI, TFANEZEALERIVEE, £-320500WThhrhEE
fifSE Iz 2R AHHTE X7, data D7+ —< v FEBIZDOWTIE, ZDOHA R
@ IBM R DEIZH D [ I7 OB TA—R—] 272 aviEBBLTLEX
W,

st EA

STRING_TAIL &, fRESI N2 T — RFPEDOKA MY ¥ TN S 5ED num_chars X
FERUET, TRTOAMNY VIHIZIE, HEOHIEFEUEIICHRE XTI
T ¥ PHEORAENE T, TOH, FARNY) VIDROEHED num_chars XFEAR X
NET, num chars BTFFAD - AN Y ITHOXFH LD REVEEIX, TFA
b AN VI RERPRINET,

51

TEMP = STRING_TAIL(3, "JAN 15, 1997")

TEMP & WA ZEIT, 997 &\W5 ASCI TFA b - AN V72 ELH L WH ZERL £
‘a—o

TEMP = STRING_TAIL(10, "Pressure")

TEMP & WD ZEIT, Pressure ¥\ 5 ASCII TFA b~ - A MY V72 ELH LW 2 ERK
bi‘j_o
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TEMP = STRING_TAIL(5, V1)

TEMP WO ZEIT V1 FIDEANY VT ORED 5 XFEELH U WHIZERL 7,
TEMP = STRING_TAIL(1, V1:V3)

TEMP. VX, BXT VY L WOLFTOH L WFH| 3 D2/ERL 9, TEMP FIDEIL v1 FlDxf
BT BITOA N VI DERBOXETH D, VX FIOMHEIE V2 FIORIGETBITDARNY v
DEBOXETHD., VY FIOMIE V3 FIOWIGT Z{TOA ) VI DORBEOLFETT,
TEMP = STRING_TAIL(12, V4[1:50]:V6]

TEMP. VX. BET VY L WHOLFTOH L WFH| 3 D2/ERL £, TEMP FIDMEIX V1 D 1
Mo 50 FTDANY VI DmBED 12 XFTHH., VX FIDMHEIE V2 FD 1 225 50 7D A
M) YT DERBED 12 XFTHH, VY FIOMEIE V3 FID 1 25 50 TDANY VI DRk

D 12 XFTY,

Ptk

RE% Bl

STRING_CONCAT HEINZT —XHHD 2 DOTFFA D -
AN T EEAEL T

STRING_HEAD fBESINT —REHPFADKZEA MY ¥V T DA
Dn XFEERLUET

STRING_LENGTH BEINZT—REHFAOKZA N VIDREX
EFRUET

STRING_SEG fHEINEZ 2 DOBFEDOHOA MY Vo -
v IAVINERLULET

SUBSTR & 7-(& SUBSTRING ¥/ O

SUBSTR F7zi% SUBSTRING ¥ 2 1% IBM Campaign 3 & U IBM Interact Tf{iJH ]
AETY,

B

SUBSTR(string_value, start_pos[, nchars]) or SUBSTR(string value FROM
start_pos[ FOR nchars]) SUBSTRING(string value, start pos[, nchars]) or
SUBSTRING(string_value FROM start pos[ FOR nchars])

WNIA—=F—

string_value

VAP NDINE/E 3 DR B E ORI NI/
start_pos

FEHTANY ORI TR I E T,

nchars
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HHT 5XFOH (0 LETRIINIERSRW), ZOEZEELRWVWE,
string_value WD D IR TOXEDPHIH TN E T,

atFA

SUBSTR F 7zid SUBSTRING IX. A MV VD5 nchars XF %, FAMAALE
start_pos THIHH U £9, nchars 2EH8d 5 &, SUBSTR 3 &K ¢F SUBSTRING I
start_pos 226 A MY VI DOREE T, XFEHMELET, REDAX—-RITHE)
Pzl congd, FlicidTLoIC, Xz I —%2157-0, BiEIZnd
VREAR—ATRE B ELSIZLTLEZI W,

E%: IBM Interact I¥. RO 7+ —< v bOAZYR—ILFT,
SUBSTR(string_value, start _pos[, nchars]) F7zi% SUBSTRING(string value,
start_pos[, nchars])

{5l

SUBSTR SUBSTR B Y ("abcdef" FROM 1 FOR 2) ("abcdef", 1, 2) 'ab'
SUBSTR SUBSTR R Y ("abcdef" FROM -2 FOR 4) ("abcdef", -2, 4) 'a'
SUBSTR SUBSTR R Y ("abcdef" FROM 3) ("abcdef",3) 'cdef'

SUM ¥ 70O

SUM ¥ 27 1l IBM Campaign 3 & U IBM Interact CEHAEETT,
B

SUM(data [, keyword])

INTA—G —

data

GRtZHET A2HUE, ZdeBUE,. Fl. wVEBH, 2132500 TNIZEE
XA D FET, data D7+ —< Y NERIZOWTIE, ZDOHA RO IBM
BB DEIZHD (70BN TA—K—] 27 avE2BRBLTLLEI N,

keyword

ZOXATVardF—7—KiE, ANT—XRHFEIZH LU TITONSEHE HiEE2ET
LET, IROWVWTNHZEIRNL T,

ALL - data DT RTORIMIZEHEZITVWET, (T 74V 1)
COL - data DHINZH 2 IZHBEEITVWET,
ROW - data DEATIZHIZIZEIHRZITWVWE T,

IBM Campaign OF—7 — FOFHIZDOWTH LI, 7 X—=YD 71—
PRI EZRLUTLEZI W,

146 1BM Marketing Software @ IBM ¥Z 1 a—H#— - H1 F v10.0



H: 2O~ vEBUL, F—7—K - I A—%— {ALL | COL | ROW} & D F
3, IBM Campaign Tld, ANT —XPEIZHR D EZIET7 14—V R TH D7
B, ThoDF—T—-FREHSNEEA, YZ7BIEHIZ, 0L F—7— FAHRE
INTVDE LS ITIREEENET, L72A > T, IBM Campaign AT 5 & ZiZ
B, ZNoDF—TU - RE2HRETILEZDD EHEA,

st BA

SUM XIS EXINAT —XEFEOITRTOLILDEHE2HE L F4, B—FE2KELZE
—d_o

: SUM 1 TOTAL ~ 27 ke E U 9,

1
TEMP = SUIM(3)TEMP WS AT T 3 ATH LWIIEERL £
TEMP = SUM((COLUMN(3, 5, 1))

TEMP X WO ZHTTIH 9 Z2E50LH L WA ZERL £9,
TEMP = SUM(V1)

TEMP 2 WO ZHTT, V1 SIOANBDEEFTHEHE—EEZEOH LU WIZERL £,
TEMP = SUM(V1:V3)

TEMP WS AETT, V1. V2. B V3 FIONBEDEEHTH IR —HEZELH L W % fE
BUET,

TEMP = SUM(V1[1:5]:V4)

TEMP X WO ZHITT, VI 225 V4 FD 10 225 20 7O NVDEETHIAHE—EHEZELHL
WA EERR L £ 9,
TEMP = SUM(V1:V3, COL)

TEMP. VX. BXT VY L WOLFETOH L WFH| 3 D2/EKL £, TEMP FDOH—fFHIL v1
DHNBEDEEITH D, VX FDOBE—(EIX V2 FIONBDEETTH D, VY FIDOBE—fEHIX V3 ¥
DODHNEDEETT,

TEMP = SUM(V1[1:5]:V3, COL)

TEMP, VX, BE T VY Y WIS LRIT, TNTFTNHEHEZEAZH LW 3 DEEHRL £
9, TEMP FDfEIX VI FID 1 75 5 FFORILVDEETH O, VX FIDOfHEIE v2 Fld 1 »
5 5 7DV IVDOEFTHD, VY FIOMEIZ V3 FID 1 225 5 7O NLVDEETT,

TEMP = SUM(V1:V3, ROW)

TEMP X WO ZHIT, &ENVEHIX VI, V2. BX T V3 FIORIGT 2TDEETHEH LWV
FIEERL £,

TEMP = SUM(V1[1:5]:V3, ROW)

TEMP X WO LHETT, 1 25 5 fTDOEIIZ V1 25 V3 FORIET 27082 &0 H LW
Y EERRL X3, TEMP Ofio kL idzeTd,
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BRI

B A
AVG ¥ 7-1% MEAN YV DFIFHOEM YT F /- I F R FE L £
.a—

TAN ¥ 70

TAN ¥ 27 Bl% IBM Campaign TODAHHAGET T,

BX

TAN(data [, units_keyword])
NTA—=5—

data

Ry NERETIEME, ZNIXEBUE, B, RVHEIFE, 2220500 T
NPZFHEiE NS RITZ D £, data DT 4 —< v PERIZOWTIE, ZOHA K
D IBM B OFEIZHD w7l TA—X—] ¥ 7 arvizBRLTLREX
W,

units_keyword

IOFTvavoFdF—U—FiE ANESLITHREVPEEZEIVTyOELLT
fRRE N2 EL T, MOVWTADPZBERL T,

RADIAN - V7 Y CRHEZITVWET (T 74 1)
DEGREE - EETEEZITVWE T

IDNRIRA—=R—=ZIBELRWGE, T7ALVMNITITVTT, (SVTVUROE
WA 5121%, PI TRRLT 180 2L £, )

IBM Campaign O F—7— ROMHIZOVWTHFHLLIZ, 7 X=YD [Txr—<v
FoAER) ZZRUTIZIWN,

st FA

TAN FHEE SN/ T —RHPHOMDO X VY = v b EFHR LU T, &£ATFUTHL
T, ZNENRIGT B ATFNDOHED R Y 2V bE2ELH LW ZRE L £7,

51

TEMP = TAN(PI/4) F7-i% TEMP = TAN(PI/4, 0) *7-!% TEMP = TAN(PI/4, RADIAN)

TEMP WO ZHITIE 1 288 FH L WA 2/ERL 9,

TEMP = TAN(V1)

TEMP & \WIHHETT. &EIX V1 FIONAED X VIV b (SIT7 V) THBEHL W% IERL
LET,
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TEMP = TAN(V1:V3, 1) F7-i% TEMP = TAN(V1:V3, DEGREE)

TEMP. VX, BEIT VY L WHOLFTOH L WFH| 3 D2/ERL £, TEMP FIDMEIX V1 FIDH
BORYI Y NTHO, VX FIOEIX V2 FIORBEDR Y = M ThHH, VY FIOMHEI
V3 FIDRNBEDR Y 2V FTT, TRTDMHEIFETRINE T,

TEMP = TAN(V1[1:5]:V2)

TEMP BL VX L WO EHETT, ZTNEN 1 25 5 TICEN Aoz (LD VIZZED) #HL
W 2 DRMERL ET, TEMP FIDMEIX V1 FIOXILT 270X Yz b T, VX FIDfE
V2 FlOMSETRTDR Y2 R TT, IRTOMHEIFT VTV TRINET,

EPEAEIE1

3R A

ATAN BEINEZT—REEONBEDT =7 R VY
TV MEHAELEY

cos BEINZT—RXEHEONED IV 1 V%G
HLUET

cot BEINZT—REHONEDIR Y YV
FEEELET

SIN BEINT—XFHOANBRDY 1 > %2FHE
LET

TANH fBEIN/T — XD NEDMHhFR R >
TV MEFHAELET

TANH ¥ 70O

TANH <2 1% IBM Campaign TOAHHAEETT,

B

TANH(data [, units_keyword])
INSA—4—

data

MR & vy o v b 2FHETLHME, ZIXEBME. 7). VEE, 223205
DWTNMZIMEINBE R D £, data DT+ —< v PERIZDOVWTIE, 2D
HARD IBM #HEOZRIZHS (RI7OBNTA—Z—] o arviE2RLUT
FEE W,

units_keyword

ZOXATVarDF—7—KF, ANMEBLOHERPEZZIFZZV7 0L 5T
RIS NZD%2EBELET, IROWVWTNLZEIRL T,

RADIAN - V7 VTR ZITVWET (T 74V 1)

DEGREE - ETEHAZITVWET

¥ 3% BM vzu Y77y 149




150

IDNRIA=R—=ZIBELREWGE, T7AVMNITITVTET, (FVTVUhOE
IZAEMY 5120k, PI TRRLT 180 #EU X9, )

IBM Campaign O F—7— ROMHIZOVWTHFHLLIZ, 7 X=YD [T7xr—<v
FOHEER] 2L TSI,

st AR

TANH IZFERE I N/ T — X EPHOMEDONHFR X > Y = v M EFHHE L 3, £ANSC
FHUT, ZNFNHIETE2ANFDOEOMUREEZ vz v b2 ELH LW EZEL
F9, HABMONHME v =Y MIIRO FIETEHEINE T,

sinhi{ x)

tanh{x)=
anh(x) cosh (X))

He il x DREFTER L, A—N—To— - ZTI57-DPEINZET, ZHNIL, tanh (
x) 32 By MEEVNSUSEORKMEERBA7ZIGEICE I D £9, cosh (x) BT D
BE. TANH (X 32 €y MREUNIUSRORKEZRE L £,

51

TEMP = TANH(PI) F 7zl TEMP = TANH(PI, 0) F 7% TEMP = TANH(PI, RADIAN)

TEMP E WO ZHEITHE 1 2EBLH L WHIZERL £,

TEMP = TANH(V1)

TEMP & WD HHTT, &EIE VI FIONBEDORHIRE Tz b (FVT V) THBEH LW
ZMERR L £,

TEMP = TANH(V1:V3, 1) F7zi% TEMP = TANH(V1:V3, DEGREE)

TEMP, VX. BT VY L WIS ZHTDOH L WA 3 DZ/ERL 9, TEMP FDfEIZ VI FDKN
BOMMFREZ Yz bTHO, VX FIDOMEIEZ V2 FIORNBEOMHIRZ > N THY,
VY FIDMEIZ V3 FIONBOWEIKEZ >z F T, TRTCOMHEIFETERINE T,

TEMP = TANH(V1[1:5]:V2)

TEMP BLT VX EWHHRIT, TNEN 1 25 5 [TIZEN A7 (OB IVIZZED) HL
W 2 DEMERL FT, TEMP FIDMEIX V1 FIOXIET 27 OMEFRX > ¥ = > b T, VX

FIOMEIE V2 FIOR T BTOMMHIEX v Y 2V FTT, TRTOMIESI VT v oHRINE
j_o

EIPEAE L

E3E A

ATAN BEIN/T—RFHOANBRDT =2 2V Y
=V MEFEUET

COSH fBE S Nz T — R FPA D NE O R AR 3 ¥ A
VEEHELET

coT fBEINT —RFHOAEDIR Y Y =V
MEEELET
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BE%K iR

SINH fBE X Nz T — REHH O NE DB AR Y 1 >~
REIELET

TAN fBEINZT—RHEEONEDOR Y vV b
EEIRLUET

TOTAL ¥ 70O

TOTAL ¥ 27 B1% IBM Campaign 3 &' IBM Interact CTEFHAEETT,

5978

TOTAL(data [, keyword])

AT bk

data

GEt2HE T IHE, ZhudedE,. F. RVEF, X225 0WTNIZEE
fixnsdRize D £d, data D74+ —< v NEHRIZOWTIX, TDOHA1 KD IBM
BIROEIZHSE (70BN TIA—&—] 2 avE22BLTLEI W,

keyword

DA T arvodF—"7—Rik, ANT—XEHFEIZH L TITbNWSEEGIEERIEE
LEd, MOVWThz#IRL 7,

ALL - data DT RTDORIVIZEHAZITVWET, (T 74 1)
COL - data DEFNHI % IZFHREZITVET,
ROW - data D&AATIZHI X IZEHEZITVWE T,

IBM Campaign ®F—7 — ROMHIZOVWTHFHLLIZ, 7 X=YD [Txr—<v
FofRR) ZZRUTIZIWN,

I 2EO~ 7 afEE, F—7—F - X5 A—%— {ALL | COL | ROW} Z& b F
F, IBM Campaign Tld. ADT—XPEIZH DI 7237+ -V RTHB 7%

O, INoDF—TU—RNIEMSINEEA, Y7 DIEHIZ, 0L F—7— FAHEE
INTVDE LS ITREEENET, L72A > T, IBM Campaign ZfHfHT 5 & ZiZ

. ZNoDF—TU - REHRETILEZDD £HEA,

& BA

TOTAL (3@ I N/2T — XHFADT R TOE L DEFHEZFHEL T,
7: TOTAL 1 SUM v 27 o E F L TT,

7l

TEMP = TOTAL(3)TEMP & WD HEITHE 3 Z&TH LW ZIEKL X9,
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TEMP = TOTAL((COLUMN(3, 5, 1))

TEMP & WO ZHITIE 9 2&5LH L WA Z/ERL 9,

TEMP = TOTAL(V1)

TEMP & WO ZHIT, VI HOHNEDEHTHEIHE~HEZELH L WA ZEHRL T,

TEMP = TOTAL(V1:V3)

TEMP 2 W ZHIT, V1. V2. BXU V3 FIONEDEH THIHE—~HEZELH L W%
DAV

TEMP = TOTAL(V1[1:5]:V4)

TEMP L WO AFIT. VI 225 V4 FID 10 75 20 f7DRILVDEFHTHLE—~HEZELH L
WHlEERR L £ 9,

TEMP = TOTAL(V1:V3, COL)

TEMP. VX, BX VY E WS ZHTOH LW 3 DE/ERL 9, TEMP FDOHE—fEIX V1 ¥
ONBEDEETH Y, VX FIOH—(HIZ V2 FIONEDEFTH D, VY FIOHE—~fEIX V3 5
DHNEDEF T,

TEMP = TOTAL(V1[1:5]:V3, COL)

TEMP. VX, BE U VY EWHEHIT, TNTNHE—E2EAZH LW 3 DEEHRL X
3, TEMP FDfEIE V1 FID 1 55 5 7D ILVDEEFTH O, VX FIDOfEIZ v2 Fld 1 »
5 5 f7TDRIVDEETHH, VY FIDMEIE V3 5D 1 225 5 fFDORILVDEETT,

TEMP = TOTAL(V1:V3, ROW)

TEMP WO ARIT. #BNVIEHBEIZ VI, V2, BLT V3 FOMET21TDEHTHEH LW
S EERL ET,

TEMP = TOTAL(V1[1:5]:V3, ROW)

TEMP L WO ARIT, 1 75 5 70T V1 225 V3 FIOXET 2T08E2&80H LW
$&ERR L £3, TEMP Ot &L ixZE T,

EapEAEIE=4

B A

AVG F7z1% MEAN IV OHIFH OB F - 1T EEE L ¥
j—

TRUNCATE ¥/ O

152

TRUNCATE ¥ 2 1 1% IBM Campaign TOAHHAHETT,

-3
TRUNCATE (data)
INTGA—4 —
data
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Y10 ETAEME, ZIULERIE. Fl. wIVEBFE., FEIns OWT T SR X
NaRZHD FF, data D7 A=< v PERIZDOWVWTIE, ZDH1 D IBM # 5
DEIZHD [RI7OBBNRTA—2—] 7 arvazsRUTLIEIW,

st AR

TRUNCATE I35 I N7z T — X P D BMEDOERE o 2HE L £9., FATFITHL
T, ZTNZTNXIET 5 ANFOBMDERE 7 (DBUNDEH D) 2ELH L W% K
Lxd,

7E: FRACTION ~ 2 1% & TRUNCATE ~ 27 b, MEOEENILOMMIzns L
WS R T TT,

l

TEMP = TRUNCATE(4.3)

TEMP X WO HHTTIH 4 Z2ELH L WA ZERL £9,
TEMP = TRUNCATE(-2.9)

TEMP 2 WO ARITIE -2 250 H L WIIZERL £,
TEMP = TRUNCATE (V1)

TEMP 2 \W D ZRTT, &MHIE V1 FIONBEDNEE D TH 55 L WFIEERL £,
TEMP = TRUNCATE(V1:V3)

TEMP. VX. BXT VY L WOLFTDOH L WFH| 3 D2/EKL 9, TEMP FDMEIZ V1 FDY]
DETONZEHSTHD, VX FIOMEIZ v2 FIDEIDEToNZEHITH D, VY FIOEIZ
V3 FIDEI DT SN TT,

TEMP = TRUNCATE(V1[10:20])

TEMP 2 WD KRITT, B&AD 11 HD Iz V1 FD 10 225 20 17X TOHEDYI L BT S
N E2ETCHLUWIIZERL 9, TEMP DD Y IVIZZETT,

TEMP = TRUNCATE(V1[50:99]:V2)

TEMP BXTT VX EWHELHEIT, THETN 1 225 50 FFIZER A -7z (DI IZZED)
LWl 2 DZ&ERLET, TEMP FDfEIL VI SIDITOE 0 ET S5 T, VX FIDfHE
X V2 FIOEDOYI D T HENIZEHA T,

FERE

E3p i

CEILING fREIN/T — XFHDOKMEDY) D _EIFHEK
EEFHAELET

FLOOR BEINZT—RHEHEOXMED 70T % EHHE
LET

FRACTION BE I N2 T — ZHF O ZMED /NI % R
LET
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UPPER Y7 O

UPPER ¥ 2 ik IBM Campaign & &' IBM Interact CTHAIFETT,
B

UPPER(data)
NI A—=G —
data

RXFIEHT 5 A ) v i,
&

UPPER 1%, BEINATF —REPFDOEA MY v il KXFIZEH LT, & AN
FNZ U T, TNFNRIET B AN %2 KXFARN) VI 02E0H LW
HlERLUET,

51

Temp = UPPER "gold"

Temp &WS4HEIT "GOLD" 28LH L\WAlEERL £7.

TEMP = UPPER( "jan 15, 1997")

TEMP £ \WVS ARETT. JAN 15, 1997 £\v5 ASCIH FF Ak« A ) V72 ELH LWl %
ERL £,

TEMP = UPPER( "Pressure")

TEMP & V5 ZHIT, "PRESSURE" £\ 5 ASCIL T A b « A MY V72 ELH L W% E
L X9,

TEMP = UPPER(V1)

TEMP & WS ZHIT V1 FIDOK AN V72 RLFIZEBUZHDE2ELH LW EERL
E

VARIANCE ¥ 7 O

VARIANCE ¥ 2 1l IBM Campaign TOAHHAIFETT,

BX

VARIANCE (data [, keyword])
AP

data

DI EEET UL, ZUTERUE. F. wVER, IS0 EE
flignadRzHmD £T, data DT A —< v MEFIZDOWTIE, ZTDHA1 KD IBM
BEDEIZHS [YZ70fBUSTA—X—] 22 arvE22BLTLEX N,
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keyword

DA T arvodF—7—Rik, ANT—XEHPEIZH L TITbNWSEEGIEEIEE
LEd, MOVWThz#IRL X7,

ALL - data DT RTORMIHEEITVWET, (T 74NV H)
COL - data DHRINZH 2 IZHAZITVWET,
ROW - data DEAIFICHIZIZHAZITVWET,

IBM Campaign O F—7— ROMHIZOVWTHFHLLIZ, 7 X=YD [Txr—<v
FofER) ZZRLUTSZIWN,

I 2EO~ 7 afE, F—7—F - X5 A—&— {ALL | COL | ROW} Z& b %
3, IBM Campaign Tld, ANT—XPEIZBE—DHE/IET7 4+ —IVRTHBT-
B, THHDF—T7—NIEASINEEA, Y7 BIFHIZ, COL F—7— FAMEE
INTWVWB LD ITHRAEVET, L5 T, IBM Campaign {7 5 & =i
3. ZhodF—TU—F2BETLIHEIDD FHA,

At EA

VARIANCE 8@ I NET —REHFE DO TR TOMEDOHEEZEE L £9, ik,
fRZED T, DEIXROHFETHEINET,

1

n-1

n
| 2
Z{_:-LL - mean)

j=1

ZZT. x @YU, n i3V IV, mean $E DX TT,
H: YUV n =1 OEA, VARIANCE F=5—2KE LT,
£

TEMP = VARIANCE(V1)

TEMP & WO ZEIT, VI FIONEDDMTH B2 ELH LW ZERL X9,
TEMP = VARIANCE(V1:V3)

TEMP 2 WS KRIT, V1, V2, BLT V3 FIOHNAEDHETH 2 H— iz &85 L\ %/
WU ET,

TEMP = VARIANCE(V1[10:20])

TEMP & WS KRIT, V1 FID 10 75 20 {7ORILDOHHMTH BB —{lE2ELH L W%/
WU ET,

TEMP = VARIANCE(V1[1:5]:V4)

TEMP WO HZEIT, VI 225 VA D 1 25 5 i70RILVO/MTHIE—~HZELHLW
FEERL XTI,
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TEMP = VARIANCE(V1:V3, COL)

TEMP. VX, BE U VY E WS ZHTOH LW 3 DE/EKRL 3, TEMP FOHE—fEIX V1 ¥
DOHBEDHETH D, VX FIOHE—fEIE V2 FIOWNBEDDEHTH O, VY FIDHE—{EIX V3 7
DOHNEDHETT,

TEMP = VARIANCE_(V1[1:5]:V3, COL) F7z(% TEMP = VARIANCE(V1[1:5]:V3[1:5], COL)

TEMP. VX, BE U VY EWHLHIT, TNTNHE—E2EAZH LW 3 DEEHRL X
3, TEMP FDfHEIZ VI FID 1 55 5 70 ILDOLETH O, VX FIOfEIZ v2 Fld 1 »
5 5 f7TDRILVDOSETH O, VY FIDMEIE V3 5D 1 225 5 fFDRILVDHSERTT,

TEMP = VARIANCE(V1:V3, ROW)

TEMP WO ARIT. &BNVIEHBEIZ VI, V2, BLT V3 FIOMIET2TDO0THEH L W
FIEERL £,

TEMP = VARIANCE(V1[1:5]:V3,RON) Z7-!% TEMP = VARIANCE(VL[1:5]:V3[1:5], ROW)

TEMP WO KEIT, 1 75 5 f7DXIMZ V1 225 V3 FIDONIT 27002 ELH L W
FIEERL £3, TEMP Otk idzecd,

WEEKDAY ¥/ O

156

WEEKDAY ~ 2 13 IBM Campaign TOAFHAEETT,

BX

WEEKDAY (data [, conversion_keyword])
INSA—4—

data

BEHZRSTEME 1 225 7) 28T 25 ASCIL 7F A MDOHN, ZDNRIFA—&—
LT, SIHMFTHAR ASCII TFA b, TFANI], FTFAMEEALLILVE
., £72 320500 T N FEiFERICR N2 HHTE 9, data D7+ —~
Y MERIZOWTIE, ZOHA RO IBM BEOZEIZHZ 7 aHoNT A—X&
—] 7Y avESRLTLIEZI N,

conversion_keyword

DA TVarvdF—7—KiZ, BHNBIUELOTFF AL - 7x—< v 2R
T5hERZBELET, MOWTNLZERL X7,

1 - mm/dd/yy (77 #)V})
2 - dd-mmm-yy
3 - mm/dd/yy hh:mm

IDNRTA—R—2BELLZWVEGE, T74)L T 1 TT,
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st AR

WEEKDAY I, #EESIN/=T — X#PFAD T F A Ml%, HAS K ORI %2 LT 572
ODIFEI N7 A —~<y bEMFHLT, BHZRITHEICEHBL 9, Bl 0 1
HIEH. 1 ZHEH, UTHICEE 6 OLEHETREEY, ek
conversion_keyword ZfiHLCTTF A+ « A MY V72 CERVEE,
WEEKDAY I F=5—2RL £,

il

TEMP = WEEKDAY("1/1/95")

TEMP E WO HHITHIE 0 ZELH L WHIZERL £ (1995 4£ 1 A 1 HIFHEH),
TEMP = WEEKDAY (V1, 2)

TEMP 2 WO KRIT, VI FIDOTF A + A MY VI OIERIZH T 28Ul %2 GLH L W% 7
BLET, VI FIOTRTDOTFFAL - A MY U7X, dd-mm-yy DERTH S 2 HEI N
TWET (ZDTHRVWEHA, 21227 BPREIND),

TEMP = WEEKDAY(V1:V3, 3)

TEMP, VX, BX T VY Y WO HAETOH L WF] 3 DEMERL 3, TEMP FiZi%, V1 FlOF
FAM - ANV VITOBHIZHTAEMENEENET, VX FNZIE, V2 FIOTFFA L - A
M)V DOBHICHT2EMEPREENET, VY FITIE, V3 HADOTFFA - A MNDUTD
BHIZHT 2 8EREENET, VI - V3 FDTARTOTFFAD - A MY 7% mm/dd/yy
hh:mm DIERTH L L BEINTVWET (£S5 TRVWIGA, 72?7 BRIND),

TEMP = WEEKDAY(V1[10:20]:V2, 10)

TEMP BELT VX WO LHTDH LW 2 D& ERL X3, TEMP 21X, V1 5D 10 »
520 fTOTFADN - AN VI OBHIZHT ABENEENET, VX FlTiX, V2 FlD
10 5 20 FTOTFAN - ANV VI OBHIZHT 2BMELREENE T, TRTOTFA
b ANV YT, m/dd/yy DIERTHELBHEINTVET (£ TRVWES, 22?7 PE

INbB),

& R4

B A

NUMBER BB K OHAMND ASCI FF A~ - ARV
VI REIZE L T

WEEKDAYOF ¥ 7 0O
WEEKDAYOF <2 Bl IBM Campaign TOAHHHETT,

B

WEEKDAYOF (date_string [, input_format])
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INTA—=G —

date_string

AR A ZERTTF AN,

input_format

date string OHMEAZEET S, MFORDOF—T7—F KD 1 D,
& BA

WEEKDAYOF 1%, date string THEEINHAMAIZ LT, BHZ 0 225 6 OFMHE
TIRUZT (HEAD 0. HEHD 1. 72Y), input_format 2MEE I N TV
By T7ANVIDOF—"T7—F DELIMM D Y AfHHINE T,

51

WEEKDAYOF ("08312000", MMDDYYYY) (F#fi 4 2R L £9 (KREHIZHED 4 HHD
HTHB720),

E: B EHMEROBIBHRIZOWTIE 52 =0 FTDATE] 22K LT~
X\,

E3pEAEak

B A

DAYOF Hizb2HETERL T,
MONTHOF HeHiEe LTRLX T,
YEAROF FrBELLTELET,

XOR ¥/ 0O

XOR ¥ 7 1l IBM Campaign 3 &0 IBM Interact CT{EHFHEET T,
BX

datal XOR data2

AP b

datal

data2 OfEEX DYy ML XOR % & 5, BTRVWEHTY, ZNIXEHME. 7.
LVHEIFH, I NS00WTNRICFMIEI NS RICH D £9, data DT+ —< v
FMEZRIZDOWTIE, ZOHA KD IBM HEDEIZHD (w7 0NN T A —X
—1 I arvESRLTLIEI Y,

data2

datal Offiz DY v FEfL XOR 2 & 5, ATHRWEKTYT, ZhiTeEBiE. %1,
VIVHIPH, F2IEIN50WTNMFHEE NSRRI £9, data2 DOFIDE
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X, data2 DYETWEED ., datal OHFOEEF U TRIFNIER D FH A, data
DT A—<v FEHRIZOWTIE, ZDHA KD IBM #GFo=mIzHh 5 [ 7k
NIA—R—] 22 aviEHRBLTLEI W,

st AR

XOR &, fEEEI N/ 2 DOTF—RHFHHDM DL Y FHAL XOR 2EfFLET, AN
FIZTEWZH LW 1 22 KL £9, 852, datal OXILFE data2 DXFIRS]
LxEY AL XOR HBEL7ZHDAAD £9 (DX D, datal OF 1 FliE data2
D 1 FlE ey ML XOR #E I, 8 2 FIEE 2 il vy MHAL XOR HE
S, UTREBRIZHE £9),

dataz DYERDLGE. datal OREEL ZT DL DO Y MHfL XOR HEA T x
T, data2 1 DM EDHEELEA. datal @ 1 Fl& data2 @ 1 5 ORET
FTEDR—ZATEHEfTONE T, datal DFE 1 171F data2 DFE 1 f7OfEL Y
v ML XOR fHBE X, 28 2 47135 2 f7& ¥y ML XOR A XN, UFHE
FRIZEEE £, 22 DOFEIX. REOHDOEREZDOMEE TORITOMEE 4K
LET,

e ZOTs DEBORER. 2 REOBEILICHEE N TV E T, ADMIEH
TENEE A,
il

TEMP = 3 XOR 7

8 4 BEEND, TEMP L WO ZRTOF LW ZER L ET 011 & 111 DY vy hHfi
XOR % &%k, 100 (2720 £7),

TEMP = V1 XOR 8

VI FIOREENAF D —fH 1000 %2y MHAL XOR HEL-EDE£MHE T 5, TEMP
EWSLETOH L WA ZERL £7,
TEMP = V1 XOR V1

FTARTCEOTHERI NS, TEMP & WO LHETOH UL WAIZERL T (%2 ZhEKE
XOR T L&, ¥rizizb £9),

TEMP = V1 XOR V2

V1 $IDF7DMEE v2 FIOXNIGT 2170 E # ¥y MHAL XOR HELZHDE2&MEE T
5. TEMP 2 WS ZRTOH LW ER L £,

TEMP = V1:V3 XOR V4:V6

TEMP, VX, BELT VY WO HATOFH LW 3 DEMERL £9. TEMP FiZi%, VI Ofx
VA FIORIET 247 DMEL % ¥y MEAL XOR HELZZH DM AD £3, VX Flizix, v2 5l
& V5 FlE &Yy MEAL XOR HELUZMENAD £9, VY FliZiE, v3 5l V6 4l %y
BT XOR (B L 72fEAAD £7,

TEMP = V1[10:20] XOR V2 F7ziX TEMP = V1[10:20] XOR V2[1:11]

V1 o 10 THDS 20 fTHIZHBMHE V2 FD 1 7HDS 11 THIZH M2 Y b
B XOR B LUERAREYID 11 ORMZEENS, TEMP &\ LETOH L\ %
Bl Ed, TEMP DD IVIZETT,
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BRI

RAEL 210

BIT_AND fBEINZ 2 DOF—XHHEMO L Y MH#
fii AND %EIELE7

BIT_NOT BEINT — XHPDOHNED L Y b HAL
NOT %R L £7

BIT_OR fBEINZ 2 DOT—XHFEMOL Y M
fii OR ZFHEL £

YEAROF ¥/ 0O
YEAROF ¥ 2 1% IBM Campaign TOAMEHAAEETT,

X
YEAROF (date_string [, input_format])
INTA—=G —

date_string

AR A ZERTTF AN,

input_format

date_string OHMNEAZEET 5. UFTOXKOF—T7—FKD 1 D,
& BA

YEAROF &, date_string THREINDLHMNDELZBMETHEL £, input_format
PHREEINTVWARWES, 774V bDOF—7—K DELIMMD Y BMEHINET,

Ll
YEAROF ("31082000", DDMMYYYY) (X#H 2000 2R L £,

B AMN 7 A=<y MIZOWTEELL L. 52 =YD DATEJ] 2L TLK 7

X\,

e & R

B A

DAYOF HiZb2H8ETERL £7,
MONTHOF HERME UTRLET,
WEEKDAYOF EHZEMETERELET,
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IBM i R— bADBREWEHLEDAIC

BRI ZFHRTHMRTELRWEEISER L 254, BB B 0HEYE X IBM
FEffirR— N e OMETE2EBRT AN TEET, ZOHA RS v EMHEHLT,
[ 2 SR A D> D NI fRIR LT L 7230,

EAEDIRED Y R— FEIHLE TRV HIX, NO IBM FHEIZBHWEHYE
X\,
e iR — M API 220 S hoiddEEREITVWERA, API A7 7V v

T DFEEIZEA LU TEERMBRERIGEIZ. IBM HfiY — 2 IZBMWEhEL 7 X
(A%

INEE Y B IFER

IBM Efiit R — M WELE2H1IC, U FTOE#RE THELSZS W,

o RIEOMBEIZET 5 ¥ 50,

o MEFRERICZRINIFMEL I — - Avk—,

o [MEZEHET 52000 WTE,

e BETAES - Ty AN, kyvay - TrA, EET T, BXOTF—

R-T7A),
o HEBIOVATLREIZETAER (VAT LERI OFPIZHE > THET
XET),

DN

IBM Effih B— MZBRVWEDLEWEL WA, BEEOBE I W TIBERT
52N FET,

DB 71 Y OEIFITR > ThRWEGR, ZOHEHROZ ik [h—Y a3 VR
R=UPpooNET, TOR=ITE, A YA M—ILFAD IBM 77V 77—
a VIZHE T AR T TV,

[IR—=Ua VB R=JIZT7 7R ZATBIZE. ANLT] > IX=Ua Vgl %

BIRLET, [X=Va R R—=JIZT 7 ATERWEEE. 77V r—v
aVDAVAM= - TALZ M) —DFIZHD version.txt 77 1INV Z2HERL T
L&V,

IBM #itit R — b OEIEEIER

IBM Hiflih R — s ADBHEWEDEHEIZOWTIE, IBM BEEAM YR -~ Web
¥4 b (http://www.ibm.com/support/entry/portal/open_service_request) %%
BLUTL TN,

e YR—DPEREZANTAIZE. IBM 7AHD Y h2HLTO S A VT 308D
HOET, TOTHIYNMEIIBM HAZRY—FS5r )L cwiFndino £
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i, THY Y % IBM HAZRY—FBEBEENMIT B HEIZOWTIE, Y-
F e R=ZLD [HR—F - VYV—2] > [SALVAMNEY T T 2T - K-
M Z2ZBBLTLEEW,
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EEER

AZEIIKE IBM PMERETIHEBE XY — A ODWTER L5 DT,

AEIZTHROBY,, Y-V A, FEREEEPHACBVWTIEREI N TV ARVWES
NHY xd, HATHHAREREE, y—v A, BLXUBEEIZOWTIX, HA IBM
DEEHYBIZEFRLEZEI W, AET IBM #y, 7074, 23—
WEALTWTSH, 0O IBM #f, 70254, 23— 2ADOAMMEHAHE
THhHhHILZERTEIEDOTIEDY FHA, TOHIZRZAT, IBM OHINFIEMEZ
RETHI LD, HRNICHEHSFEORME, Tur I A, £EFY—CAZMEHT
5ZEMTEET, 72720, IBM S O#E L T0 s S5 LAOBIEE 21T — L AD
i & OMELIL. BEMOEMLTH>TWEEET,

IBM ., ABIZHEHSINTWARARICE L TR (it 0z2E80) %
RELTWAEERH D £9, AFHORMIE, BEKRIZINS DREFFEICDWTEE
MileZ T H I 2BRTI2EDOTIRD Y THA, EfMEIZIOVTOBRWED
ik, FHITTRRSELICEED <ZE W,

T103-8510

A X H ARG R IR 19785215
AAT A - ¥— - TAMRSH:
R - IR

I PEME T 1 & > A4

DN ORGEZ, E X 72 3R OERIChbRWEEIE, EHINhEEA, IBM &
U DEEE 72 FHEO TR, AEZREY & UTEFT % X £ DRETHRM
U B OLRGE, R HAE S YD RGES & VR L0 EM 2 58T X
TOWRS LS IBRRORGEEAZ DRV DL UET, B3Rz L-T
. EHROBITREIC LD, BREEEEOHRIRLE L S b 854G, MITHEDHIR 2
ZIT5EDELUET,

Z OMERICIE, AT AE YRR PR 2 S0 ARH D £ AZITEMN
WCRESN, BELEFIAZEORFICHALETNET, IBM FIFEHZRLIC, [
R, ZOXFICHBESINTVIHEEZEI 70T I LI LT, ARELFLEE
15280HD £7,

AZIZBWT IBM B D Web 31 MIZERLTWBIEGERH D XTH, HED
72O U THY, L TENSD Web ¥ 1 b 2HERTHE2HOTIEHD £
A, TNOHD Web Y1 MZHdERNE, ZD IBM #EOERO—TIEH D
FHA, TNSH5D Web ¥+ NI, BEROELTIMHHALZI W,

IBM 3. BEEBIRMET 20005 EHRE,. BERIINLTRASELE A Z L
DN, HSEY EET 2 HET, fHE LREGATE2ZeNTE25DELE
ER
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KTV TTLDTA 2y AEFE T, () MEIER L2707 T L8 Z0Mb 70
T35 (RTOT77L%260) EOMTOERKSH, BLU (i) KBS NIHERD
MHEAMHEZUEIZTH I L 2HNE LT, A70 77 LICET2ERELELT S
FiE, FRUICHFE L T 230,

IBM Corporation

BIWA LKG1

550 King Street
Littleton, MA 01460-1250
US.A.

Kinﬁ?A’%?éLﬁ@ﬁ%ﬁ\@@@ﬁ%%#@??ﬁ%?éltﬁ?%i
TH, AEOGAELH L T,
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