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HER $2 AL 1~ IBM Unica Marketing Platform FR4: R M 1£4015 ..

FP R R BE R L A HES Marketing Platform R RASR R A9 — SRR, BRI

T RGE R I A 1
USM_USER
A8 P B RE G AE B
FEB E3id) KE Null iR
PRl INT64 false FHF B A BB ECTFARIA,
NAME VARCHAR2 |256 false Jiilalivk-e
PASSWORD VARCHAR2 | 100 true iilaliiE 2 tyiedh
FIRST_NAME VARCHAR2 | 128 true il EA= 2
LAST_NAME VARCHAR2 |128 true PR,
TITLE VARCHAR2 |128 true YR
DEPARTMENT VARCHAR2 |128 true JHPE A H R A AR
ORGANIZATION VARCHAR2 |128 true PR R A R 2,
COUNTRY VARCHAR2 |128 true JHF i 4 T R B X
EMAIL VARCHAR2 |128 true JH P 8 L IS - S
ADDRESS1 VARCHAR2 |128 true JHP HUHEI 55 — 17
ADDRESS2 VARCHAR2 |128 true JH P HUHERY 25 A7
PHONEI VARCHAR2 |20 true JHP LTSS
PHONE2 VARCHAR2 |20 true P A H IS
PHONE3 VARCHAR2 |20 true PR =G =il
STATUS INT32 true PR AR T X4 P Y
W&, ARUEIT:
o 1: {3
o 20 CVAEH
+ 3: &M LDAP %
ALT_LOGIN VARCHAR2 |256 true UNIX # %%, Campaign
JE 45 T A L 3R 455 % U 17
Yiln), BAAASAM UNIX
B b 0 %00 e ;A
AVAS
PW_EXPIRATION_DATE | DATETIME true i LU A E R
BHERE (LX)
B IR — il A,
PW_EXPIRATION_ POLICY | INT32 true AT B
3
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FB E3il] KE Null iR

PW_FAILED_TRIES INT32 true o7 B SR B ok 2 Y 3 22

RMKEL, 7 BS feif i

RO SN T 2 B0 8

MR,

PW_RESET INT32 true I = B TR T ik o R

ARG, ARKEWT:

¢ 00 LTREH

s I HEEE

PARTITION_ID INT32 true MR 4.

SYSTEM_DEFINED INT32 true bR T XA P 27,

BRUEM T

« 0 AP EXMMP (H
IBM Unica Marketing Jf J*
Bl5)

I REEXMMPS (FEH
K Z2%% Marketing Platform
A A )

o 20 FEMAFE (IR
F5AN)

CREATE_BY INT64 false T P R B R T P Y S

FHRiA.

CREATE_DATE DATETIME false P P A H

UPDATE_DATE DATETIME true P el — R BT H .

USM_ROLE

ENETAENTNETR RBAC) FrHMMAE, HERE, HIEFA IBM Unica Mar-
keting v IR FF#RE I RBAC,

FEB e i) KE Null iR

PRl INT64 false FE M ERECERRIR.

NAME VARCHAR 64 false A1) 24 FR.

DESCRIPTION VARCHAR2 |512 true AEIEIAR,

DISPLAY_NAME VARCHAR2 |256 true {278 IBM Unica Marketing ]
AT L AR
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FEB KR KE Null fhig

TYPE INT32 true AR T X o A fa 265
HREIT:

o 0: MFPELMme

o It XMEFEE

o 2 FERTAEE

« 100: 4¥IX

o 101: £ JRRHS

o 102: WK

e 103: 4

G i A RSO S i A &
PIRRG E X AE, i§FE
=, R E R e LA
o, HHOHmTT eSS
AR, X 2L A
8 7 R 38 2o S AR e /) G AL
KAV % IBM Unica Mar-
keting I AP FH 4.

APPLICATION INT32 true AR E A T X584 (bl
EH P E S fE) KA, f
BAEANTR:
* 100: Manager (Marketing
Platform)

* 101: Campaign

e 102: Plan (Marketing Opera-
tions)

* 103: eMessage

* 104: Optimize

* 105: Interact

e 106: Model
(Predictivelnsight)

e 107: Leads
* 108: Reports

e 110: Collaborate (Distrib-
uted Marketing)

e 111: Insight
(CustomerInsight)

e 112: Netlnsight

PARTITION_ID INT32 true AR X,

STATE INT32 false IR,

NODE_PATH VARCHAR2 |4000 true AEZ WM (FHAL) Ay
M BEAR.
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FEB R KE Null iR

SYSTEM_DEFINED INT32 true br T X f 2T,

AHREIT:

< 0 HrPEsmfme (H
IBM Unica Marketing JfJ*
A )

I REENLMME (FEH
K 4%% Marketing Platform

AR AIL )

CREATE_BY INT64 false Al H P mRE S

i,
CREATE_DATE DATETIME false A py g | .
UPDATE_DATE DATETIME true A BRI — UCE T H 3,
USM_ROLE_ROLE_MAP
TREAE)Z IR,
FE il KE Null iR
ROLE_ID INT64 false AR FRIE,
PARENT_ROLE_ID INT64 false LA MR,
CREATE_DATE DATETIME false A2 IR R B EE H B,
UPDATE_DATE DATETIME true A2 5 H I BB H 38,

USM_USER_ROLE_MAP

KRR me,  EEE, MOPR &V EUOF AR E T Marketing Platform, {H
TN T8 R E LR T IBM Unica Marketing V i/, Marketing Platform
AR PR VR ATAL,  ER 0 H A Y AR e o i 2 45 STt VF P AR,

=G KA KE Null ik

USER_ID INT64 false B RC A AR P RIARIA,
ROLE_ID INT64 false W IR U RER DR T
CREATE_DATE DATETIME false Ay R A H 5,
UPDATE_DATE DATETIME true 3 BCHY ST H .

USM_PERMISSION

FE SCVFATAL,

FEB E3id) KE Null iR

FRif INT64 false VFRTRU) P B AT AR,

NAME VARCHAR2 322 false VFI R 7R,

DESCRIPTION VARCHAR2 |512 true FiiReNiOE i BU

DISPLAY_NAME VARCHAR2 |256 true IBM Unica Marketing /7
TV ALY 2R 4R,
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FKR it S Null iR

i

TYPE INT32 false i 26 e R P 2 T I 8 S
B, HREWT:

o L AR

o 20 SREEIT TN

APPLICATION INT32 true WS T X054 (AL

EHE e KW, f

AMAEUNT:

* 100: Manager (Marketing
Platform)

* 101: Campaign

e 102: Plan (Marketing Opera-
tions)

* 103: eMessage

* 104: Optimize

e 105: Interact

e 106: Model
(Predictivelnsight)

e 107: Leads
* 108: Reports

* 110: Collaborate (Distrib-
uted Marketing)

e 111: Insight
(CustomerlInsight)
e 112: Netlnsight
PARTITION_ID INT32 true ] T A P e 2
BRZMRFD RPN IS
VFRIALE .
CATEGORY VARCHAR2 256 true 255
PERMISSION_ORDER INT32 true VERI BT,
OBJECT_NAME VARCHAR | 100 true Y44,
OPERATION_NAME VARCHAR  |256 true BAE TR,
PERMISSION_MASK INT32 true V] B Y,
OBJECT_INSTANCE_|INT32 false JE TG AN G2 5],
CHECK
VALID_MEMBER_ |INT32 true I VF T AR O AT RO A 2
ROLE_TYPES A,
SYSTEM_DEFINED INT32 true 1l R Rl P BT I

B, AREIT:

« 0: HPEXMME (il
IBM Unica Marketing J )"
)

o 1t REENWME (fEH
K %%% Marketing Platform
448 )
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FEB R KE Null iR
CREATE_BY INT64 false A8 H PR TFE RS
P,
CREATE_DATE DATETIME true i py e H 5.
UPDATE_DATE DATETIME true 68 1 Fee i — U B H 39,
USM _ROLE_PERMISSION_MAP
KRR BCZA e,
FE il KE Null iR
ROLE_ID INT64 false i) H 3 W BT A £
FRif,
PERMISSION_ID INT64 false TR 45 A 40 A3 AT AL b
P,
PERMISSION_STATE INT32 false VFR[ROIRZ,
e 0: BEfE4
- 1. Bt
e 2. EbK
CREATE_DATE DATETIME false LA H 1,
UPDATE_DATE DATETIME true 0 Be 1 et — R R H 45,

USM_CONFIGURATION

I B AR e Tl B W ol Marketing Platform 45 B 1 426 J8 1.

FEB

KE

Null

i

FRiR

INT64

false

Hic B 0 1 R T AR IR,
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FKR it S Null iR

i

ELEMENT_TYPE INT32 false Bl E TR RM, FRUEm
T

—

suite

application
category

section
string_property
numeric_property
time_property

text_property

e T AT R

multivalue_property

-
e

checkbox_property

—_
—

. dropdown_property

—_
[\

. radio_property

—
w

. file_property

—_
~

. url_property

15. integer_property

INTERNAL_NAME VARCHAR2 |64 false e & IGE N TR,

PARENT_ID INT64 true P& RN, R
ffifil & Bt ae s 41 21 3 2 ik
gt

CONFIGURATION_ ORDER | INT32 true HWIRRELLF A E.

HIDDEN INT8 false WAREH THEHEE TSR
SE BT, IR T R:
e (: False

e 1: True

READ_ONLY INTS false BeAR AR F 4 e S e DL
Pl EICR, ARET:

e 0: False

e 1: True

REMOVABLE INT8 false PeAs & T4 5w T DL
PRACE JCE. ARENT:

e 0: False

e 1: True

ALLOW_BLANK INTS false WARE I THEH TR MEE R
AP, ARUEWT:
¢ 0: False

e 1: True
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FB E: il KE Null iR
PREFERENCE INTS false MebR 7T T 45 i & oo K2
HRAMPE LI, AE
mr:
e (: False
e 1: True
TEMPLATE INTS false oA R T 4R R A
EICE EQI R TR
HIRIHR, ARUEIT:
* 0: False
e 1: True
DISPLAY_NAME_KEY VARCHAR |64 true AT i [ B b 24 B 11 56 B
.
DISPLAY_NAME VARCHAR2 256 true TE TG 4% 3] [H b AL 42 PRI 1)
S RTAIN Y 1
DISPLAY_WIDTH INT32 true BRI R R FAFEL
DESCRIPTION_KEY VARCHAR |256 true JHT 5 1 [ B A 3 1 6
%.
DEFAULT_KEY VARCHAR |64 true T & A7 8 R A H
U S EPS S
DEFAULT_VALUE FLOAT true AR A .
USAGE_NOTE VARCHAR2 256 true BRME M SO (R A HiAL
HARRR) .
VALIDATION_CLASS VARCHAR |256 true B TRIEM TR E X
%,
OWNER VARCHAR |64 true I B T E M.
UPDATE_DATE DATETIME true e & 1) Jg 3T — U S H 38,
NS_THREAD INT32 false s
NS_LEFT INT32 false BRI 5.
NS_RIGHT INT32 false HEELIRE.
VERSION INT32 true I BT AR S 0 8

USM_CONFIGURATION_VALUES

B Bfr i Marketing Platform  f9“Pic &7 5 1 4748 A0 i 2 s VEAH.

FEB E3id) KE Null iR

CONFIGURATION_ID INT64 false A T B A ARIR,

CONFIGURATION_ ORDER | INT32 false WEABTEAC R I WP

ENVIRONMENT_ID INT32 false AR R T 58 B0 R [R]85
8 E AN IFA.

USER_ID INT64 false I Bobn 1R T i U TR

CBHCFTRRH)
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FEB E-id) KE Null i::puy
PREDEFINED INTS false b AR T X 4 T 2
B, AR
« 0 HFEXWE (i IBM
Unica Marketing i/ 41
)
o I RGUEME (TEEK
4 %% Marketing Platform i}
4t
SELECTED INT8 false AR R T o (R 5 E i
E. ABIEIT:
o 0: R PRI
e 1I: Bk
STRING_VALUE VARCHAR2 |1024 true TR, & BT TS
JE T,
NUMERIC_VALUE FLOAT true BorE, &MT RS
i,
DATE_VALUE DATETIME true HWME, @&HTHSEME
i,
VERSION INT32 true I B AR IR AR L E
USM_AUDIT
H ok T e SCHTHBRER.
FKR e KE Null HiiA
FRif INT64 false B4 H R T AR,
EVENT VARCHAR | 100 false BT,
DESCRIPTION VARCHAR2 |256 true iR REHIUE B
TYPE INT32 true Cilae 2 CHESITR
HOST_NAME VARCHAR?2 |256 true N AR F 1 £ WL 4.
BROWSER VARCHAR2 |128 true U N & TV 1) R A
FF.
REQUEST VARCHAR2 | 4000 true RILE RGO,
USER_NAME VARCHAR2 |256 true PATHRAE R I & 5 44,
AUDIT_DATE DATETIME true HT S R A H

USM_DB_ACCESS

7E 3L IBM Unica Marketing I 25 F P o] DL (o] ) 588 96 DL &% %F IBM Unica Mar-
keting S JHAR 5 0] DL (] 9 B IR JEAT 0 R iR (fltn LDAP #EH#ER ) . 3§
&, Marketing Platform Affi L F K GFMEE F 2GRN IEREF L.

FB

ST

KE

Null

g

USER_ID

INT64

false

FA Y PR R IR,
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FB E: il KE Null iR

PARTITION_ID INT64 false EIDN s e ol T 7

DATA_SOURCE VARCHAR2 256 false Bt I Y 4 PR

DB_LOGIN VARCHAR2 |256 true T BB T 4.

DB_PASSWORD VARCHAR  |255 true JH T8 SR R8s T 2
i,

CREATE_DATE DATETIME false WCRHE IR 45 H e SCH 8,

UPDATE_DATE DATETIME true B IR 45 B M RE — IR

B H .

USM_APPLICATION

WFBriR ] Marketing Platform JEMfA)%4E4~ IBM Unica

Marketing I FFE 7.

FEB

ES

KE

Null

iz

APP_ID

INT32

false

[} Marketing Platform i3 fift 1)
IBM Unica Marketing i 2
7 B P R R AR,

APP_NAME

VARCHAR

64

false

[a] Marketing Platform JFfJ}¥)
IBM Unica Marketing v 7%
JFR AR B AR IR, AR AE it
Z i DISPLAY_NAME
BL N R A8 AT A R 48R,
M2k MAE Marketing
Platform [/ B H Y B 44
K.

APP_DESC

VARCHAR

256

true

R R R AR, BN R
1 Marketing Platform [ ffj )7
S,

APP_TOKEN

VARCHAR

100

true

IBM Unica Marketing [ f#2
FF AL E AT B bR, IBM
Unica Marketing MW FFEF7E
j#i1f Marketing Platform API
TR 5, 5 0B Sk brif
HE.

DISPLAY_NAME

VARCHAR2

256

false

IBM Unica Marketing v FH#%
JF4E Marketing Platform ffJ*
R ER AR, Wk
e AL T8 2 B AR, B4
¥ APP_NAME FEf
=5
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USM_TOKEN

I I i AR A R A R, SRR B OB SR,

FEB e id) KE Null Ei::puy

TOKEN_ID VARCHAR | 128 false A hi{E

USER_ID INT32 false TSR A R P AR IR,
CREATE_DATE DATETIME false A R H .
DEST_APP INT32 false VP B 0] 6 %2 4 2 AR e

USM_PW_HISTORY

TR L A LB A 8 R R R A A A RS R RS RO T R D S ek T

BURPERIE,

FEB il KE Null £

USER_ID INT32 false I £ B A H P ) AR
P,

SEQ_NUM INT32 false TEfE A S5, 5
A 7 A A A B, BT
150 3% 7 A 01 B () B A
i,

PASSWD VARCHAR [255 true O 24

ARCHIVE_DATE DATETIME false AP B — IR E R E A H
HFIIE 8],

USM DB _RESOURCE_BUNDLE

W B A R R .

FE il KE Null A

D INT64 false PR A Y ER AR,

NAME VARCHAR [256 false PEIR A K.

LOCALE VARCHAR |16 true FR R A IE S HbE.

APPLICATION INT32 true BEIR A YRR P AR IR,

BUNDLE_PROPERTIES CLOB true TR AR JE

USCH_TASK

PR T IREAA ST A C AL (SOl R TR ) f oo,

FB E:3il) KE Null ik

TASKID INT64 false A 55 1 P BB A AR IR,

NAME VARCHAR2 |150 false XF AT 5 R P 4
R,

DESCRIPTION VARCHAR2 |512 true JHOP X B B A 55 A A
i,
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FB E: il KE Null iR

GROUPID VARCHAR |100 false 554 45 5% 106 1 1 B A 1Y AR
.

OBJECTTYPE VARCHAR2 |256 true VR X & () 263,

OBJECTID VARCHAR |256 true AL TR P o 2 9 8 %
ZHIPRIN,

OBJECTNAME VARCHAR2 256 true & PR AR P R 9 B X
ZI) BHR.

PRODUCTID VARCHAR | 100 true C O JE 6 & B JE /Y b
.

PAYLOAD VARCHAR2 | 4000 true B AR BT E R E
AR T BT 28, 7
155 4 3 AT A0

SCHEDULENAME VARCHAR2 |256 true 7 B 1 A F5.

SCHEDULE VARCHAR | 100 true F MR Cron Fk L7457
.

SCHEDULESTART DATETIME true N A 2 2R B
IA].

SCHEDULEEND DATETIME true 16t B AR [ A, &
R AT I,

LISTENINGTRIGGER VARCHAR2 | 100 true % AaahiE % (LB T
AR AL S5 ) AT Y
fil 2 i A

CREATEDBY INT64 false {E55 B FH P AR,

PARTITIONID INT64 false £ 5% WA H P 1o X s
i,

CREATEDTIME DATETIME false T35 9B 5 AT

MODIFIEDBY INT64 false 555 1 e i — B ek R P Y
iR,

MODIFIEDTIME DATETIME false 155 W e il — B B H BT
I [F].

STATUS VARCHAR | 100 false HREZHR MRS, A5
R/
o EHE
. Dk

TIMEZONE NVARCHAR false OV B AT 55 I X AR,

SOURCE false I BRI B AE Platform
rhE T APL Q845

USCH_TASK_DEPENDENCY

W B SIS AT MR T RE I P ARG &R

FE e il KE Null ik

TASKID BIGINT false T Al AT 55 A AR 4 19 AT

T IR
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e S

KE

Null

fhig

DEPENDS_ON_TASK_ID BIGINT

false

oA AT 55 B AR A9 AT 55 #9 A
W

USCH_TRIGGER

7 BECffS5 SUCCEEDED 8 FAILED 4 SR fil & 4%

FE el KE Null Hik

TASKID INT64 false 5 fil & A% 5 /Y 4E 55 19 AR
M,

EVENT VARCHAR |[100 false fih Xy HE M (SUC-
CEEDED & FAILED) .

TRIGGERSTRING VARCHAR2 | 100 true AT fil & S5 RR AT 55 AL H fk
KIRFR S,

USCH_RUN

B BUR BRSE PR R AR P ia 1T (B RTafr e e e fT) MER.,

FEB R KE Null iR

RUNID INT64 false IBATI P ERAR IR,

TASKID INT64 false BT R AR S I ARiR.

STARTDATE DATETIME false BT A6 H BARIR ],

LASTUPDATE DATETIME true PR 8 BE X 42 BT J 1Y) 7 i
Bt — KBTS H )
FATH],

TASKSTATE VARCHAR {100 false RPN P AL TR i 2
FPRZS, MRLUF HH —Fek
o
« QUEUED
« RUNNING
« COMPLETED
« UNKNOWN
« CANCELED

STATUS VARCHAR2 |100 true B4 R IREs, B
0 8 B0 42 7 J@ 1) 7 R AT
W, P=ahE DR S
SUCCEEDED & FAILED,
PR T RE R A U B
IR 2,

STATUSDETAIL VARCHAR2 | 4000 true Hiair A A A
B, X FEEHC RN
TR = A TR A

PAYLOAD NVARCHAR | 4000 true & ALY AR B A7 ok
BRI S5, FiB
TR BT A7 .

% 2 & IBM Unica Marketing Platform Z#Z#%5|H 15



USM_ID_TABLE

BT BRI X MR R ME— it T B, B, ERUESE T G, CRRIEIER
F9 PR 2 BPE — 1 PR AR IR

FEB il KE Null ik

TABLE_NAME VARCHAR |32 false B — bR R R 2
.

TABLE_KEY VARCHAR |32 false T EE — A0 F P

BEnZiEa, WFBERGTN
BN LA — 4R,
MAX_ID INT32 false i — W Be g E — (A

DF_CONFIG

ZA AT RS IR RP R — 3R, 2 RS IR E, BB DA Al A X —
I Tl TR AR O X S S — T L

FE il KE Null A
CONFIG_ID INT64 false Jic & 1Y PR AR AR,
CONFIG_NAME VARCHAR |64 false [WEREA

DF_FIELDCONSTRAINT
ZAHAT RS IER R PR — A2, B T I B & Y BT Bl i,

FEB 0] KE Null ik

FILTER_ID INT64 false M B AR IR B 2 AR T #)
ippuRier

LOGICAL_FIELD_ID INT64 false of JE AR A S N B
B.

EXPRESSION VARCHAR |64 false BN B 5 B i Uk Ay A
%,

DF_FILTER

LTI IR R — 8, L BUE SC— U0 R 35 1723 BC T A 3 1) 2%

.,

FE il KE Null ik

FILTER_ID INT64 false I B BT AR,

CONFIG_ID INT64 false i vk A% o0 B 0 B o vk g
[V T U ol W
DF_CONFIG 5 X,

CONSTRAINT_HASH INT32 false g RIS g s, BT
PO A R 8RS
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DF_LOGICAL_FIELD

ZA AT RSN RP I — R, WrBUE T @ ide L ig & 27 B
TN IX L2 A B B SEBR R Y B T B

FB E: il KE Null iR

LOGICAL_FIELD_ID INT64 false WRT BT ARIR,

LOGICAL_NAME VARCHAR |64 false WS BT AR,

TYPE VARCHAR |64 false BEHETFE MR, FREm
T

* java.lang.String
e java.lang.Long

e java.lang.Double
* java.lang.Boolean

e java.util.Date

DF_TABLE

ZA AT AR IR =T — 1k, WP BARIRW gl 5 DF_CONFIG #H & LI
Rt o 9k e B O OR AEAT (R AP A M B

FE el KE Null Hik
TABLE_ID INT64 false Y R BFEPRIA,
TABLE_NAME VARCHAR |64 false BOE i 22 ) SEBR 4 FR.

DF_TABLE_FIELD
ZA AT BRI IR R AP — A2, K5 SEBREE AP A5 B B AR B Y 22 4 7 B

FEB el KE Null HiA

TABLE_ID INT64 false FArif,

LOGICAL_FIELD_ID INT64 false 5 SR 2 Bk X R Y 52 i
FE.

PHYSICAL_NAME VARCHAR |64 false SR F T BUY 4R,

DF_AUDIENCE

ZA TR IR R R — 3K, WP BUE S0 Campaign Fr i Y2 A, 2 AV —Fh
AT RARPR Z RIS (RO IE R REE ) fHLH.

FEB R KE Null iR
AUDIENCE_ID INT64 false Z B ECFERRIN,
AUDIENCE_NAME VARCHAR |64 false T FR,

% 2 % IBM Unica Marketing Platform ZZ %511 17



DF_AUDIENCE_FIELD

ZA TR IER R PR — %, T BARR T R I & B2 AT XA 9 3%
FEB BEdiE TR IE S, EREHIZMELMES Campaign HSRREF—E

FEB e il KE Null iR

AUDIENCE_ID INT64 false REBRIRX 7 B 52 X,

LOGICAL_FIELD_ID INT64 false Hh— A HTARRRE T a2
AL SR 2 58 B

FIELD_ORDER INT32 false FEREMTIRRE T ZA
HIIC SR BT . b5 By i
MEAE Campaign H SRR
— .

DF_AUDIENCE_TABLE

ZAHTEAR IR R — A%, WFBOE — AR e 2 555 E 1 2 A/ RN AT
KHE, HFERE, i DF_CONFIG EHyE X, FdEdiesshl & Shril — 4 5dE ot ik

i

FEB il KE Null iR

AUDIENCE_ID INT64 false 55508 o kAR R 2
.

TABLE_ID INT64 false ESE/EiTpuRis ik S EEN

CONFIG_ID INT64 false 5 32 A0 2% I 1) B o g
e,

OLS_ASSIGNMENT

B BE R E A RS AR £ CRIA P sl ) S RARIARER. IR AA L
Bl B8 o) . BlR i G AR B s i %k

* NAMESPACE_ID %5 DF_CONFIG # e SCIHE E Bl i DB o e B AHXT R, (Bl %%

* DATAOBIECT_ID 5 H45 MAC B A5 Hicd i 848 A 0T R
FE E: il KE Null i
NAMESPACE_ID INT64 false #7iH DATAOBIJECT_ID FE
SR — A0 4.
DATAOBIJECT_ID INT64 false AT LI 42
PRINCIPAL_ID INT64 false Pl DO P IR
PRINCIPAL_TYPE INT32 false AR R T XA AR 2R,
ARUEIT:
< 1t M/
e 2.
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OLS_DATAOBJECT

AR PRI A BE 2 e BRI B & TETE R DL S

o TEHFRPIERT R AR - TR SRR,

o TEAFRAEIT, ARiRE— (R, FH#2 NAMESPACE_ID I DATAOBJECT_ID
MHAERE) .

o TEHCHE I UER E e, NAMESPACE_ID 5 DF_CONFIG #H'f) CONFIG_ID #{
%f)%, DATAOBJECT_ID 5 DF_FILTER #1f) FILTER_ID FiXJ v,

FB e il KE Null ik

DATAOBJECT_ID INT64 false X ME — ARl (TEB A
Al ) .

NAMESPACE_ID INT64 false o7 B R R g 4 B A e —
PRI YR,

DATAOBJECT_TAG VARCHAR | 128 false AL 5 0 G2 A TEUAH 5 ) T
FREE, DL IR E T
FEFF I B 1.

OLS_NAMESPACE
ARRASRIFIR — AR G AR TR R X R AR TR HE —

FE el KE Null iR
NAMESPACE,_ID INT64 false SRR ] BT AR,
NAMESPACE_NAME VARCHAR |64 false R FRES [A] ) 4 FR.

UAR_COMMON_SQL
et DI RE AR A A 768 SQL J BEAY ZoR Mg 4l 5 12 X,

FE E i KE Null i

SQL_NAME VARCHAR |99 false SQL F Bty IN#RA4 K.

PRODUCT_CODE VARCHAR |256 false SQL F BEFr & X197 S B AL
i,

SELECT_CLAUSE VARCHAR  |2048 true SQL i&#)f) SELECT #R43.

FROM_CLAUSE VARCHAR |4000 true SQL iEH]) FROM #43.

GROUP_BY_CLAUSE VARCHAR | 1024 true SQL &M GROUP BY #k
91,

USM_ACTIVE_PORTLET
B Befr B A G SGERMR A TUE 3L portlet HYfE B,

FE e il KE Null Hik
APP_ID INT32 false I AL IO AR, F I
FEFFIRAETE L portlet,
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FB E: il KE Null iR

PORTLET_ID VARCHAR |60 false i X portlet FY P FRECT A5
.

IS_ENABLED INT32 false RS TRREGC A

TisE X portlet DI IFAENGE
B,
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EXZ% IBM Unica HARZFFHI
TSR 28 B TG v 3 o A R e A s p Rl B, IR A ST A I RYHS E SR R T 2K, IBM Unica
AR T, 156 T LEER 2 45 8 DU = R0 A 2t figf o ] e,
MR ER SR AT I E IR, 5 IBM Unica &H BECRDI TSR,
RIS E
& IBM Unica i ARZEHOAT, WIKEDITEE:
o g e ln) JB: SR T2
o RANNE B RN s 1R S
o HPMIZN ALY TR,
o MM HE . 2. BB SCH R EE S .
s BR&TFRBMAGHEMNGEE, R G B ki AL E .
ZgEE
F(H, IBM Unica HiARZFHODE, AIRES R ERMAG X RZAGHRENE LS.

TSR ) Uy B 68 57, DU ATAE G T 0T _EARAR R 2R A5 R, 1% DU $& (1A G B
22460 IBM Unica B FIAR P15 K.

AL R R RY > KTV T O mmE. AR IV T, AR @ A AL
THAN HFEFZEEHF TR version.txt SCfF, FREUEA IBM Unica W AT
NS

IBM Unica HARZ#HFHLHBERER

AHXEER IBM Unica fiARTHHOM T, S0 IBM Unica 7= AR L HH.OM

iz (http://www.unica.com/about/product-technical-support.htm),
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AR B DA S R A A 7 e AR 55 T 4 5

IBM A REAE A E K sl DO S (A SR R e i ™, M55 sl fiE, A R ITEIX IR
S RTATARAF P A AR S A5 R, T I By IBM USRI, ARMTXE IBM 7=,
R PP i 55 19 5 | R AR EAE W R s s HAEGE A IBM ™=, e/ aliieds. REARR
A8 IBM RYRIRAL, AT R S5 SRR Y™ i, FEF el 5 #R AT LIAUES IBM 78, R
SRS, ()2, PEASFIIRIEEMAE IBM =5, BEEikss, Wl AP a1,

IBM A fE & 147 SUEAE H -S54 SO FUA KGR A I M, 4R BEASSOR R R 827 AL i
FRX B FIR AT AT VFu], n] DLLL A3 1 T 20 F ] A 300 27

IBM Director of Licensing
IBM Corporation

North Castle Drive
Armonk, NY 10504-1785
U.S.A.

A RIFHY (DBCS) R BRI, i S5 EPTER ZK a8t Xy IBM AR =GR T
F, s A O A A A

Intellectual Property Licensing
Legal and Intellectual Property Law
IBM Japan Ltd.

1623-14, Shimotsuruma, Yamato-shi
Kanagawa 242-8502 Japan

ARG O I T [ AT AT SR B A5 5 4 M R — B E R X International Busi-
ness Machines Corporation“f& BUR 2 A ALY, AHIAAEFIFZER (Tt &M RE
JEWEE ) GRE, BAEREAR TS A AR & FE T R R g R
TIE, 2 ] 52 Bl X A 2658 v OR A S B B s RS A ORIE. PRI S RORT REAS
i T

A S AT R B R Ty S A A O SR B R AL A B E G X
BE RO AR BORHCBTRRAS R, TBML ] DI A AR BORE A it (9 72 i A0/ sl PP A e
PERV/SCE NS, A S ATIE AL

AfFEEAHXHAE IBM Web 3 i A5 | AR FUR 9 T 05 (& WA $RAERY, ALUEART7 30
FEHXIARLE Web 3 mBPRIE, ARLE Web 3 S BYBTEERZA IBM 7 i BERHA — &8
gr, (RS Web U R XUREHE i 5 AT R 41,

IBM 0] L% 8 A DAy 24 A AT Ay 5 28 i 2 4 B B A4 A A ] £ 8 i T 000 SR AR AT AR
L.

AREFFRIBLVE A 5 AR T A R R R LLB SIS H 89 () SRV AL BRI R
FPAHA AR (BEEARF ) BT E e, Pk () RirdEascfi i@ Ritfr
AR, 3555k &
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IBM Corporation
170 Tracer Lane
Waltham, MA 02451
US.A.

BOH ST G A, WA R IE TR — @ MO RO AT 3%, el ZR AR O i Y

H
i &

AT A R VE Al B BT ] PRI SO B IBM K3l IBM & 7 B, 1BM
] PR PV AT B AT T[] 45 P80 1 ke 4

WE A B0 5 AT AT P R Il A S2 PR R P AR Y. DRI, A At A BR BT TR AR AR 1Y
BAm T RE AW BHARR, AL AR AT AN RS LT, AR RIES
— BT ARG LT AR S R AR, BeAh, A e R WA SR, SEBR4S
RATREaGES. A7 B 24 5 ik HA < PR 18 3.

W RAE IBM 7= i B 5 6 AT 07 i 1 RV 7, HG H RS0 Y s H b ] 2% TFRAT Y SR
AR, IBM B0 X X2 gt AT, IS AR ARSI, A M AT o
MG TFAE IBM A BT, A OCAE TBM 7 ity Pl A4 [ 507 24 1] 5K 4 7 ol 1 438 B2 7 2
i

FrA 5T IBM ARK Ty (i) 758 1i) 4 7P W R T Bt A0 5 el [, A 5 AT a8 0, BT
Fon THRMEEmE.

P BRI T A IBM A IBM A7 A g i E A, ATBER S, MR A T A,
LAEH MR T RE2 A TR,

AAF A EAE H WL A5 B A b 0 B AR 09 s . O TR RT R ST B A i X 48
P2y e 11 ST R K R NN/ N T LT T Dy O e PR o [ Py R 1
(Y, & BLSEAE T Hh Sehrolk 55 doll 4 A B & AU S BEAR R, iR 6

AL VR 1]

A B IE F R A M REA R R T, XA B AR & LR gRfE T ik,
USRS o 1 BRAE S B REA R P I A1 5 I B AR P AR 1 (APL) EA TR AR Y
Wk, M. sk, ] DUEIE X AR P it A = il Bk,
g, MJC/E IBM 3%, XSRGIERERTA R F ME2miL, Hit, BM A~
ARG 7R SRR PP Y W] ek, TEI MRSl fE. REARE AR IR BRI AL, A
WA AT AT RR SR GRAE, X T PR AR AR e BT 5 R AU AL AT 163, TBM A 1232,

TSR IE DUARPS DU A B A B, AR AR R AR B i v] g Tk .

IBM, IBM ##5#ll ibm.com J& International Business Machines Corp., & 3R £ 5E
XAk P B R A SR R A, A IR 95 AR AT RE & IBM SCHAB A /] 9 RIS, 24 i
IBM iR A]7E Web 325 www.ibm.com/legal/copytrade.shtml I t JRACFIEidn (5 B 1 &6
ITARHL.
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