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keepalive
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Campaign Web W TR FHEKTH B &K i%4 Contact Optimization DU IF G 30
Z A ERFIRM R, ISR I B R O PRTE i +E, 35 keepalive kil
FEFEAR R T I,
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IEREE

logProcesslid

iR
W HE N yes DK Contact Optimization fiilT &5 AYFRINICETE Contact Opti-
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i R DB2 8 siEARRA, IPARLAIHE H O E I FERE, L
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MR BRI R R C AL AT, R ILEERE R no,
REE
no
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M2 THEA T 7 &M PCT A SR $14T Contact Optimization 231 (Y lliiz
THE P E L.
REE
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BiE
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enableBailoutLogging
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A MMSZ S, 1% CSV SUIF {7 Contact Optimization JGEEALEAY &
MEE. WRTIUE— A true, ABA Contact Optimization HfJoikAbH %
.

 Contact Optimization #HF MaxAlternativesPerCustomerEvaluated i% & [
B, HIRABNE P &S Tk,
* ContinueOnGenerationLoopError 1% & & True JfH. Contact Optimization i

B A IR R

AT T —F . H—IRE RN, % 45/ Contact Optimization J;i
AEFRZE PR, %S4 unprocessables_sessionID.csv I HAV T
Contact Optimization Z%%[F) partitions/partition[n]/logs H=xtH,

NS E K False, Contact Optimization 44 i TG Hk Ak B & f1 51 3%,
REE
False
BHE
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logProcesslid
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WHE N True PLKF Contact Optimization flt55#% #EFEFRINICSEF] Contact Opti-
mization IR 5%% H & ( Contact Optimization ZZ%Ef) partitions/partition[n]/
Togs HEHAY unica_acosvr SESSIONID.Tog) . SMi%E N False,

REE
False
BuE
True | False
loggingLevels
] DABEE B s i 5 e Bl i PR AR B

ik B 250 Contact Optimization Az 45 %% H i ( Contact Optimization 223 [
partitions/partition[n]/logs HEH ¥ unica_acosvr SESSIONID.log) .

REE
MEDIUM
BHE
LOW | MEDIUM | HIGH | ALL
logMaxFileSize
i:puy

B RO B O H B R RN (RIFETTIE) . FEH BRI Rz
J&, Contact Optimization 2@ H CAF, Mk & 2520 Contact Optimization it

IBM Contact Optimization 9.1.2 457



%8 H i (Contact Optimization Z-3£H) partitions/partition[n]/logs H3t
H1 unica_acosvr_SESSIONID.log) ., .
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WHEN True DU HICSE. BNHZE R False, BLiX B 250 Contact Optimi-
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partition[n]/Togs/unica_acosvr_SESSIONID.log),

REE

True
BiE

True | False
logMaxBackuplndex
fhidk

B BB BN B & SR B 22 Contact Optimization 45
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5
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AIFEDLE S 0B i S 48 e EC s i R 2 51, I B &2 Contact Opti-
mization flt45 %% H & (Contact Optimization ZZ3£[ partitions/partition[n]/
Togs HEHHY unica_acosvr SESSIONID.Tog) . .

REE
all
BUE

all | bad_order | cell_access | commands | config | data_errors | dbload
| file access | general | memory | procrun | query | sort | sysquery
| table access | table io | table mapping | webproc

defaultFilePermissions ( {XXfF UNIX)

g
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XL E JE P E X unicaACOOptAdmin T H.{1% .

getProgressCmd
ik

T LN EREE FTAU(E. 3 A 2 B B,
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BuE

optimize/ext_optimizeSessionProgress.do
runSessionCmd
iR

T E AL BT A (E, 15 A BB fE,
REE

optimize/ext_runOptimizeSession.do
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optimize/ext_runOptimizeSession.do
loggingLevels
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TogginglLevels J@VEME R ™ B 75 A Contact Optimization 447 T H H &
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REE

=
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cancelSessionCmd
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T EAE N BT A (E, 15 A BB (e,
REE
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g
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REE
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BHE
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