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RFIAES

X R EATICALI, Contact Optimization FA#T HI T4 BB R P55 A9 HLN (40 i
KRELMMEC, BRI /AN E KR EC) . Ak L8 #6045 72 R (8] B2
A (over the time period) = ZERT[EEZA (within the time period) 47,

TSR AR AAE T A X SeH I HR R i R] BL i B 0, JIB4iXFR 7R Contact Optimization 4%
AN LB TARAT AL, FE RGO T, w45 Contact Optimization 4I{A[7E Con-
tact Optimization 2>353i84THA]{# il UseFutureContacts it & J& Ik A 1k & 7 s id %
%,

¥ UseFutureContacts X B 4 false, #F4 Contact Optimization 2% B A B RN
FIER RN S ST COSR G0 RS ] B ) | G0 2R S A B0 A A 48 AT fu] st
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TestRun !

logging 1

Campaign | unicaACOListener
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keepalive
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Campaign Web W TR FHEKTH B &K i%4 Contact Optimization DU IF G 30
Z A ERFIRM R, ISR I B R O PRTE i +E, 35 keepalive kil
FEFEAR R T I,

mMEEE N 0, A4 Web N BT AKIEEMEE.
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0
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AIELUE 553 B 19 51 3R b 4 e B0 R 2 5. iRk B 455% 0 Contact Opti-
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AR5 E, mEARDIE ISR IHE B & R,
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T UpdateSessionTableStatistics Z4(H#&2| 1) & IR, B 1% 200 iz
17, WAL IEMPES Z S S, REE N EARIES, IBasifislT
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ST, WA ILEBRE Y yes, MAXILFKITALT.
MR BRI R R C AL AT, R ILEERE R no,
REE
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THE P E L.
REE
10
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A MMSZ S, 1% CSV SUIF {7 Contact Optimization JGEEALEAY &
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.
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B, HIRABNE P &S Tk,
* ContinueOnGenerationLoopError 1% & & True JfH. Contact Optimization i

B A IR R

AT T —F . H—IRE RN, % 45/ Contact Optimization J;i
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Contact Optimization Z%%[F) partitions/partition[n]/logs H=xtH,

NS E K False, Contact Optimization 44 i TG Hk Ak B & f1 51 3%,
REE
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BHE
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logProcesslid
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WHE N True PLKF Contact Optimization flt55#% #EFEFRINICSEF] Contact Opti-
mization IR 5%% H & ( Contact Optimization ZZ%Ef) partitions/partition[n]/
Togs HEHAY unica_acosvr SESSIONID.Tog) . SMi%E N False,

REE
False
BuE
True | False
loggingLevels
] DABEE B s i 5 e Bl i PR AR B

ik B 250 Contact Optimization Az 45 %% H i ( Contact Optimization 223 [
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REE
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BHE
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logMaxFileSize
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REE
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REE
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BiE

True | False
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B BB BN B & SR B 22 Contact Optimization 45
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5
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AIFEDLE S 0B i S 48 e EC s i R 2 51, I B &2 Contact Opti-
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REE
all
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all | bad_order | cell_access | commands | config | data_errors | dbload
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defaultFilePermissions ( {XXfF UNIX)
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getProgressCmd
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REE
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TogginglLevels J@VEME R ™ B 75 A Contact Optimization 447 T H H &
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=
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cancelSessionCmd
iR

T EAE N BT A (E, 15 A BB (e,
REE

optimize/ext_stopOptimizeSessionRun.do
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BE
optimize/ext_stopOptimizeSessionRun.do
logoutCmd
g
& ETE N BB AR (E, 15 A BB (e,
REE
optimize/ext_doLogout.do
BHE
optimize/ext_doLogout.do
getProgressWaitMS
fhid

He BUAEBCE AR5 Web b FAREFF DIARAGIE (5 R Z R AY Z R0 4 (%
) . WARAKIRE getProgressCmd, ARAAZfH ML (H,
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1000
B%iE
K FEREH
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