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£f#F Contact Optimization LR ZHI, HIHE—LER,

FriazHl

Campaign Web N FAFZFH] Marketing Platform @7 FiE1 TR,

Contact Optimization ARSZEMXT Campaign Web RFAFERFHY HTTP(S) ik
BAEEN.

BV Java ' REETE Contact Optimization ARZS2% L.

WTE Contact Optimization ARS588 EE X OPTIMIZE_HOME IFIRZE, HEMZ
IMETE3EM Contact Optimization BB R.

Z\?ﬁw_ Contact Optimization ARS588 LEX JAVA_HOME IFEZEE, HBEFEZIFE
TE1EM Java NEZEMNE,

Contact Optimization #5<1TEHIEF
tbSEAEFBIFA ACOOptAdmin KARERE, ERIMEFLITHEAERIEIT Contact

Optimization =i,

AT SIRTRA, HH¥E Contact Optimization ZFEBRM /tools/bin BRo.
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ACOOptAdmin -sn session -u [password] [-async] [-Tocale localecode] [-stop]
ACOOptAdmin LRAEFAEB TS

FEE LN HolidayFundRaiser HISIE, @A
ACOOptAdmin -sn HolidayFundRaiser

-sn session: ¥87E Contact Optimization RIERT. LEHREHLESH. i, E
R

ACOOptAdmin -sn MktFolder/HolidayFundRaiser

MRZAFUTXAES, BEERERML (/) BRFIT (\) 2REIXXHFRZT,
ACOOptAdmin

EAWNAEPEFETIE, BERANGISBRIERREER, Fla:
-sn "Holiday Mailing"

-u username: ISEFARERE Contact Optimization P&, BHEHNFSH.
tion SIETTRHIETTAYIR[E]

-p password: EERAFBZNE, RZFBEANTH, BAFTEEILLSH,

—,—

-async: RHIBE1T Contact Optimization =&, MMIZELR[E], ESEHREFNIESH,

REITHEMEPIETT Contact Optimization SEFERF, XRTE Contact Optimiza-

-locale localecode: $8FEFTFITENE Contact Optimization SLFTERF 4 RAYE SR
BT

b

BE. IWSHEESIH, HREEN en_US.
-stop: {RLELATF

RSB RIE,

U IMEEZRE. MEERUEEFN T —EESEELZSE, A
EHRERRIT T AREAM ARSI ATIRR, 2SR F LT/ .
IR 1T LR RIS EX LS,
Contact Optimizationlistener
B MERLITBEIH{ELE Contact Optimization {28,

AT SRR TFT, HEZE Contact Optimization Z2EERH /bin BRo
ACOServer -start|stop

1B7E Windows RZi_LfER ACOServer.bat, 7£ UNIX Z&Zi_E{ER ACOServer.sho
ACOServer SCAHZFEE THISEK:

-start /B Contact Optimization fi1lfi28.
+ -stop {1k Contact Optimization fiiIM728.

B3 ACOServer #HITETECEEN, UFEEIEH
Optimization R#I5r) , LIRBUFAER.
HNZIESIFIEEE Contact Optimization

17, %

% {IBM Contact
ZIEBSIMED

==

Bermm

BHREEPN—EHEIRE.
Contact Optimization X#FZMESMEZMES
IRINEEMNE ZER, 1BSH IBM Campaign Installation Guideo
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« WREAMNZE Oracle #IEE: SECE Contact Optimization ARSFZZIKERT, EE
LUFRAFRIZE Contact Optimization ARZS2SHF:
set NLS_LANG=AMERICAN_AMERICA.UTF8

- FEOBHUEERM, 7EM Campaign/dd1/unicode BFRIEIT FHIEA—MHIALUGIEZR
SR
— aco_systab_sqsvr.sql (33F Microsoft SQL Server #IEFF)
— aco_systab_db2.sql (X3F IBM DB2® Server #iE[EE)
— aco_systab ora.sql (3F3F Oracle $iERE)

EEMIEERNLAER

Contact Optimization RIENATAHRIEFEM PCT EEEIEHBEEHEIES N OCT. i
BMIEEENLAIEFRIES Contact Optimization RIEHI4EE,

Contact Optimization 5 Campaign ERMHERRECE IS ERLMEIEFENLBER.
R Campaign BEEENSHIEERENSERERF—RIIE, BPANZE Contact Opti-
mization EEENFERER . M, WMRK Contact Optimization FEE NS EIE
ERNEREF—RIE, BATER Campaign EBEENSHEEFEEANLAEZF—EL
€. BMIEREA IBM Marketing Software Z#BRHPARENIRER. RER /Cam-
paign (¥3F Campaign) ZE /ContactOptimization (X¥F Contact Optimiza-
tion) , AL, AIERNEFHLHRREPIEERRH L,

£ Campaign FIZEIRT PCT REY, HIRERALBEFRESUHMRE,

BEIBEENLRIZFEE NS Contact Optimization —fEE TERY, HiTAMLLT Con-

tact Optimization FRFPFA:

+ PCT T, NEM—FFPHATEET MinReqForLoaderCommand I§
MinRegForLoaderCommandForAppend, #BA Contact Optimization =EFIEEZEN
KRER.

+ POA i, Fit MinReqForLoaderCommand 3% MinReqForlLoaderCommandForAppend HY
{E91{A], Contact Optimization HXFEREIEEZRALRER.

e OCT %, Tit MinReqForLoaderCommand ¥ MinReqForLoaderCommandForAppend Y
fE/91a], Contact Optimization #RIERMIBERNLBIZR.

+ RC R, FIt MinReqForlLoaderCommand I MinReqForlLoaderCommandForAppend A3
fE917], Contact Optimization BSERIBIEERENLAEF.

£ Contact Optimization FREHIBELENLRARER, BTH FHITE,.

« 7£ Campaign DXPTERBIEEENLRIZFEE, W Campaign XHEFPTR,

« H#IA Contact Optimization LEEhAS Campaign RERKEF—UEFE S
EEENERIEFS.
7. Contact Optimization FNEFEAAF#IEESIER, Rt TIEENERTH
P& SRR,

21EE1THAIE], Contact Optimization ¥fEf UA_SYSTEM_TABLES #EJREN
EFIREREH Contact Optimization Fo FNXEIKER Campaign M Con-
tact Optimization FIAHIRE, FRUUEHRIIERIN TR REEERNEZR:
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— Contact Optimization ZNEFI&E: #H1E UA_SYSTEM_TABLES #iE/R
NEFEBERERENEFMANENTEEZ, HR, BERETEEZ,

- WRK Campaign M Contact Optimization LEHEERFNEE L, EE Cam-
paign Hl28M Contact Optimization #1288 L GIEABRIRISHREEMTEF LIS
2o IRWRZEITEIZAM Campaign (1P788 K% Contact Optimization fiilfr2s
ME BRI ZEH#ITIEIR,

- WRK Campaign M Contact Optimization ZITEMERENZE L, ABALZRLE]
Bz k&N, RARXGRENEZFE.

FETFIREIF, B3 Campaign M Contact Optimization ZEEEARRAINVIES L,
#B Campaign B NIENEFEE:

LoaderCommand: /Unica/Campaign/partitions/partitionl/db21oad.sh <CONTROLFILE> <DATAFILE>
LoaderCommandForAppend: /Unica/Campaign/partitions/partitionl/db2load.sh <CONTROLFILE> <DATAFILE>

TR BIHR, &I Contact Optimization #1288 EBI#EE /Unica/Campaign/
partitions/partitionl/ BR, HFRREETFENEFHNABELTHAXHERIE
Contact Optimization #1288 ERYIZE R+,

7. HIEELN Campaign 88 XHRPRRNIZFHIASH4ES, AOUREMARIEDR
E#ZE Contact Optimization 128X TP NEFHIAS M,

* HIA Contact Optimization &#EhRAS Campaign RERAZEFR—UEFREEEH
PERE S\ SE A2 R I S AR R

NHARERENAFIE ((XXFF UNIX)

MRBLBRSHIE, NBEBZLIEML, FBATTERERITF Contact Optimiza-
tion EARZ EIRTF.

BI@ETE /bin/AC0Server.sh HIEE ulimit REEBRIMNFDE. EREELT,
Contact Optimization &% ulimit BN 1 Gb (1048576).

gNR Contact Optimization ARSSERIEEL FAARSSEE LIETT, BR ulimit IREN unlim-
iteds B, B ulimit REBASHENBIES.

EEX ulimit WIE, 1E4R%E ACOServer.sh R TITXZ,
iDataMin=1048576

B 1048576 BIMAEMAENERHEE. BX ulinit NEZEE (BEERE) ,
BEHRERTERERFRN S,

£ Windows &% L, FAEEEMAEFR ulinite BRYEAN unlimiteds

AEREEZ

FEERE, IYNEl#HTEE, UBRRURZENTN. FJEXEIRE GH
BRI RES

A2FIgEXLESH, IS Contact Optimization RIFEKEXLESH, £H/H%
BT BE"'TIE LR Campaign | partitions | partition[n] | Optimize |
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AlgorithmTuning EHIFRHEHECESE. £ Contact Optimization RIHAY"HE "IN
*L, WSRiGE"WHEHIEMT Contact Optimization ZIERFIZE,

WXEZFHITHIAR— T RENTE. ZABIERATENFENRE, HRaiE
FEMFREINECE . BUBSMMUAN, T7IE2HEM TIHE Contact Optimization %
RERY EE BN,

[E£52=3/n A

%5 108 TRy M&E CustomerSampleSizel

25 109 D189 XY Contact Optimization FREILERS(J

5 111 I8 MR EXRHLIERE R

LML
Al ERAZ&EMHRIER Contact Optimization FYMEEE, BI, ZEREFMAXRIEIT Con-
tact Optimization RIEHIETEIE,

BERZE&EM, 158 EnableMultithreading ECBRBIMIEE N trueo

A IREBFZNRIESRTZL, BBARESRSHIZOH (R ERANRALE
#) PIEEX Contact Optimization W¥AIERIRHI, 155 IBM ARSFAREKR, LUIREX
BLEFEAER.

BRZ&EMNHAIESEERS Contact Optimization 88, MEEREEIRTIFZ
HE, HPaE:

« EERARMANAIEE

o XL S EREIEH#ITHRRE

. BUEE 1/0 NERE

- FEHRRENEER

B2, BICEWREKIRE, MRZXKRIYERET T KRG ERE, BAKREE
M ERBYZ LA R RER = E Ko

A SRIMBVRAFHITERAIEAVIEHITERDIEH], 3T Contact Optimization =iEF Con-
tact Optimization &%, &FHEE,

BE, AIERATIIAEN,
© BRZUEMLIERSMAM BRI,

MUSEEITHEER D EETIITRE:
1. MPETBINEXRZER (PCT) FIRENEIE,
2. ML,

3. BITESHMNBIEETRREE.

4. FENECHBIEXIR,

5. BEABMEERRE (OCT),

SEBMUASHIIXLEHE, MURESESIETH. BREX PCT BIREUE(E
LAKS OCT BB NIRIERIMERE, 1BE IRERMIBERNSBEF AN SIREFICEH
Tk,
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108

- IEK7E Contact Optimization SIEFEAZINES N, BASLRMUHRN
IRF R,

Contact Optimization EAMERTFEMRIXEFMNUBEELN, REERZHEN
o

- BE, RATAGENEZETHATERSUEINHITE, UsKEEMESY
fE. B2, ErlRe kA MBHRFISFRS N EZREENERS. Fl, R
FRIBHEB RAM RIZFEEFERNEREN, BBAMKKIETETLEET. WRE
HEEZ ML (MARLRIERR) , HEZMEHLEERR—SRER, BAM

BERRERZ =2 IREF 1/0 PR,

A MaxCustomerSampleProcessingThreads ECEEIHE X MERZ R EFFLNBI%
128, ErIREFZERETAN RAM FEHMEREIFERIBAERS, LUKFILIZER
=EE,

« MNREBBUE CustomerSampleSize, ABABRTENEIEN RAM AERFE, EHit,
BRIFREBHITETES L. B2, B/NILERSE/DAIEXRTENEIE,
IEEE R =R D KRR S TR IR 2 [BALL I, MSEEERIRME KRR,

o MRV EBRIXNEFANNEEZHOEITRN, BBASFBEIUTHE#E—TiRS
HEE: IBARARMNEBEFEREESBIBNLESR, SIEKAREERKEKAREANES
ROEIZE,

A ProcessingThreadQueueSize BLERBME X ARMEFHEFAIRENEIERLLIZ
#, TIfER PostProcessingThreadQueueSize BB BIMEENX ARG HIEE A ANEERN
57 =508

EIRENE X FHFE Contact Optimization SCINARZERENUNEZIFMER, BS
IBM fREMRFKREER,

& E CustomerSampleSize

ERFREUENENE LM AIRKRE Contact Optimization RIFEEBTHEE
CustomerSampleSize #{TT —LEEE,

CustomerSampleSize F1"XIR"

Contact Optimization JBIRGPTIZINEX R D HERIR N BIR " BIE P REN FAEsR# 1T Tk,
AR NEIER, Contact Optimization —RME—MXIR, BFENEFHSEFTE
WERUNRKADELIERBEMZEF EHMBXRPLEN, —EFRERTE
PR, B—PXRELEE—ABIEF LR, RAEEANERERRTRIT LK
HEE PRI LR A KR, KREANER, FEREXRNAIEEES, IXREFEE
YR D HEXLEXIRZ (8], U, Contact Optimization RIFEE—FATIEER
ZAWHFE 1000 TMEm A BIL9R, dRZ Contact Optimization &iEFEE 10 1
XRz1T, BBABTMXREEERZ AT 100 Em A NEEMN,

EolEABLEETE CustomerSampleSize RIGERAKIRA/N, KRHA, LR
B, B2, RIFETHENAERFELSIEMN. MRKXFAAK, BFEFERAT
10,000 HXIRAN FZRFEE RBRNEFRRRELIE 10,000 MALEEF, Xid
R OAFERRNERZFEH Contact Optimization RIFEZETTRK, HEHIAERE
iR, EFZERLT, RANKRA/NIEREAFTZEERSHRASENREN, B
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MABRAEZHREMAERIET. FUBMRKEKRER (OCT) FEEFSESHTDEMB
FAEERMNE. RERSENKENIANEETE, CURFEPE

CustomerSampleSizeo

EREXEARXEFFENMNNEBEMUSRESD, EARKHXRANAZIEMNE
U

X3R¥932HAE], Contact Optimization WEHWNE—MEKRGIZEMUE ((BFE8—IF
FHM"EWNSE") o "BTFE—1EF FECQ)MNILREFERALIRTIR/ LR BZ, 3
T EFRBE (CO)'MN, SRBERYERMADLIR TR/ ERFAREEESES— K
R XRNEE CC MNHE— P KRIZABHERNERHND LEE,

CustomerSampleSize MIXXEF A=

ETHRERATRXIXBZEFLPREMNERL, ST HEEXLEMUNAFZIXRESG
R BERUTER: FEEX &R/ RABRHEE MM, NFREBFHMHE, &
INEREBUSEN 20, RABMBERA 1,000, WRFEE 100,000 MEFFHERAXIR
K/NA 10,000, BBASFERERBFN FELIERT, RAEHN 100) RLEESHX
R, Contact Optimization BN ERAME (1,000) FRUAXIREL (10) KitEBEEK
BRI £ K (B

BINHRAXRA/NTEERERIEIRZXIR, higEFEMNE TR FHE L XIR
HORZHENTER (FINBFEBEHRE) . MRXKHIKIVELDE 100, BABEE
1,000 MXHR, WE, MUPERIMENTFXRER, XEEHBFMUER 0.02 (20 BRI
1,000) o FLERT, 2% WXRERRIMER 1 BN, HR 98% HWXHERR/
BER 0 BN, NBESMXRESRIT LEEM (5SBFHHREMEX) , B84 Contact
Optimization =FEFUHAS VMR ZFN, MRIRHEBFHEHNEFF D FEFEENXR
#, BASHIMAB, AR 500 MEFIREEBFEYE, BBATTMXRNE 50% B
VeSS REBEBEFMEHENEF, ), BEXRENGSREEBFHBENEFT
BAMER 1 BIMNBIETEEMEIN T 1%, Contact Optimization F3IREINEGER A
5, MAEFfEER/IEE 20,

FRBEBURTFXRA/NEF 28, BFRERAXRA/NA 10,000, FtEEEETE
FUREANTE) NENERERGIRDFEREREL 10,000, USKMREER,
B RIE MNP B INE R URFTST LRORMIE AT BRI RE, BSERRLE, FRE
WEKRHEZ, LEREAXRSES. IREATFEABRNNEKRAN, BABRTFHIR
PRI IR A NECR, EMtERRZEI R E.

Xt Contact Optimization REIIZHE35|
BIXfEF Contact Optimization REIEZRS|, LSHERE.

7 . Contact Optimization ZRIZF S EMFMITXLERETRS|, BE, NRTEIHA
FABEE, BARREFEBEFINXEREIRS,

NENZREANCEFIFERZR (FI90 UA_ContactHistory R) BY, EXENROIEXLE
EL]

BERBIRENS, UTRATORRSINERDS, 5Ia:
CREATE INDEX IndexName ON TableName ( ColumnName )
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TREMTERURSINERZMT, FIEXEREFET Campaign RAKF. BRT T
FIMBESISN, EARBUTE Campaign RER ERINEINNIZRS|, LIRS Contact Opti-
mization RIEBTTHEITHIERE, BXTIMNRSINEZER, ESH (IBM Contact
Optimization HEIZETFIAERSR) -

& 30. BRIUKRSIM Contact Optimization TR

& 51 EZER
audience_segMembership |.  Ayudience ID ¥ Campaign FIZEF Contact
Optimization =&, FIGERREF KBS

3 1D
Segnent V45375 17

MRBEAHBEAD TG, BFES
PRREH LIB— TS BN 5
BIER. BXPRBEADHIHMREA
REIERS,

81 Audience ID FIEHIS Cam-
paign FEXBIXIZ Audience ID [T
[N

UACO_PCTsessionID . OptimizelD @ Optimize 7.5.2 SEHARACIE
3Ry, *BEILREIRS.
SREM Contact Optimization HIFTH]

* ContactDateTime

* Audience ID RRASHITFHR, BBABTF RN XL
+ ContactID REVERS,

* TempOfferHistID
P SIFED Contact Optimization &

* OfferID 1&, #BIFETE— UACO _PCTsessionID
=, Hr session & ACOSessionIDo
ACOSessionID & UACO OptSession &
FEXBIEN Contact Optimization
RIENHE—ITIR,

81 Audience ID HI|EHANS Cam-
paign FEXBIXSRZ Audience ID PL
[

UACO_POAsessionID . OptimizelD Wit Optimize 7.5.2 HEFMARACIE
tbRES, XEMNERETIRS W
REM Contact Optimization HIFTH]
FRASEITHR, BBAMAFohIT XL
REYRS,

* TempOfferHistID

StFED Contact Optimization &
&, #BTETE— UACO_POAsessionID
R, HM session 72 ACOSessionIDo
ACOSessionID & UACO_OptSession %=
FEXBIE Contact Optimization
KRIEHIE—IRIR,
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R 30. BRIURSIM Contact Optimization R (4R)

& 5 BESER
UACO_RCsessionID « RandomIndex B2 Optimize 7.5.2 SHEHARAEIE

bRy, SEMXNIERETRS 0
R EM Contact Optimization HISEHT
hRZASFITHR, BBAMAF R X L
RETRS

*  Audience ID

X F&E1 Contact Optimization &
&, #EFEE— UACO_RCsessionlID
%, HP session 2 ACOSessionID
ACOSessionID & UACO OptSession &
FRENXEEN Contact Optimization
RIENME—IRIR,

8|1 Audience ID FIEBAAS Cam-
paign FREXHIXIRZ Audience ID [T
Bico

audience_ContactHistory |. packagelD BERE Campaign BRI
UA ContactHistory ZFAXY PackagelD
# CellID FRIIFRS,

*  Audience ID

* CellID
+ ContactDateTime S Audience ID FIEHAS Cam-
paign HEXBIXIRL Audience ID [T
fico
audience_dt1ContactHist |.  Ayudience ID 8|1 Audience ID FIEMANS Cam-
. ContactbateTime p@aégn FREXHIFERZ Audience 1D #H

* TreatmentInstID

EHINERRAEICRIIEN
ERRRPERRRBEREN, BAMMELE.

KXFULES

STEXRIFITIUET, Contact Optimization EBETHTFEERKARH N (a0 &
AEEFRIN . "SERBHUN RN/ RAERE) . AEXEMNESIEER B
A (over the time period) STEETEIEZA (within the time period) 47,

MRIGAREPIEXERMN AR EIRISE N 0, FBAXIETIE Contact Optimization &=
BEASRH B A TERAN, FLEERT, BIEH] Contact Optimization WfAI7E
Contact Optimization RIEETTHAEIER UseFutureContacts ECERMREIGIKAN
$PIER&o

WS UseFutureContacts IKEH false, ABA Contact Optimization ZXTEBER
ARIBRERNESE5#HTHL WMREHVAVESIENEIER) o NRENHNAEIEER
BtiB]E%, BBA Contact Optimization REAFSEMEKRANLIERE, XSoUHIERE

WNSRKE UseFutureContacts IREH true, AFA Contact Optimization IEZEIFEK
RALIERK, REXFTMEE, BREEUSHEREEERKARSZIERBRERLZE
RIBXZRAY ST,
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%E UOSQLONConnect

Campaign|Partitions|partition[n]|dataSources FEHEHBIM—MFETF Contact Opti-
mization BJECEEME U0SQLOnConnect,

MREITXERA Contact Optimization IF ASCII #UE, MATEAESEE
SQLOnConnect FMHIANECE UOSQLOnConnect. B XACEIE ASCI #IELUNEER
£ U0SQLOnConnect # SQLOnConnect WEZER, 1HZIH IBM Campaign Adminis-
trator’s Guideo

112 1BM Contact Optimization 10.0 FAF$5E



Mi®R B. Contact Optimization ECEE1E

ATHERE BRE Tim L3 EIB IBM Contact Optimization FLEE %
FCampaign | unicaACOListenerJ
% 116 TIH FCampaign | partitions | partition[n] | Optimize |
sessionRunMonitorJ
% 116 TIH FCampaign | partitions | partition[n] | Optimize |
MemoryTuningJ
% 116 T1M FCampaign | partitions | partition[n] | Optimize |
AgentTemplateTablesJ
% 117 T1H FCampaign | partitions | partition[n] | Optimize |
userTemplateTablesJ
%8 117 D18 FCampaign | partitions | partition[n] | Optimize | TestRunJ
% 117 1A FCampaign | partitions | partition[n] | Optimize |
AlgorithmTuningJ
% 122 1M FCampaign | partitions | partition[n] | Optimize |
DatabaseTuningJ
%5 123 DAY FCampaign | partitions | partition[n] | Optimize | Debugl]
%8 117 D189 FCampaign | partitions | partition[n] | Optimize | TestRunJ

A

%5 124 D189 TCampaign | partitions | partition[n] | Optimize | loggingl

A

% 126 7189 Campaign | unicaACOOptAdminJ

Campaign | unicaACOListener
XU EREMAT Contact Optimization fiPfEHIEE.

serverHost
fak
B Contact Optimization RHEhRAHIEHARSS 285 o
FREE
Tocalhost
serverPort
B
B Contact Optimization ZIERRAH EH RS 281K,
TREE
I
useSSL
i
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WERN True BUERA SSL EEZE Marketing Platform fR$S528. BUIEENRN

Falseo
REE
False
BRE
True | False
keepalive
B
Campaign Web MAEFTERHEE&REL Contact Optimization 1P AR
FREREThZ BIEFRFNT S, NRNKEE N XARENNEE, EFEH
keepalive RILZEIZREHT .
MRIGEN 0, BPA Web MARREARLEEMER,.
Lt keepalive BMMIITF Java EIEF keepAliveo
TREE
0
BRE
IEEE
logProcessid
3
BN yes LI Contact Optimization {iilf28MAZRVFRIRIERTE Contact Opti-
mization fiilT28HE (Contact Optimization LZH logs BRFMW
unica_acolsnr.log) o &M, EEHN noo
REE
yes
BRE
yes | no
loggingLevels
&R
Al LU EFTIER Contact Optimization {IFE8#IBAVIFA(E B
LI ERFM Contact Optimization If28HE (unica_acolsnr.log, fiIF
Contact Optimization &R lTogs BRH) o
TREE
MEDIUM
BRE

LOW | MEDIUM | HIGH | ALL
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logMaxFileSize

ik
BIERHZEABEXGNRAKD UFRIT) » EHEXHRRITANZ
f&, Contact Optimization ZEIEH X, HIKEXFMM Contact Optimiza-
tion (028 HE (unica_acolsnr.log, fiiF Contact Optimization LM Togs
BRH) o

FREE
20485760

enablelLogging

B
REAN True UBABAEIER. SUIEEN False, LIEERFM Contact Opti-
mization (I8 HE (unica_acolsnr.log, fiiF Contact Optimization R
B Togs BRH) -

FREE
True

BRE
True | False

logMaxBackupindex

i
R EHISENBEFENEDEE WIRESFMM Contact Optimization {5
Ir28HE (unica_acolsnr.log, {iF Contact Optimization Z3H logs H
FH) o

FREE
5

loggingCategories

fak
BIELUES S IRMFIRPISEEICRIVEIESL S, HIRESFM Contact Opti-
mization fiilff28HE (unica_acolsnr.log, {iF Contact Optimization Z&k
EI‘J ]OgS Eiq:) o

TREE
all

BRE

all | bad_order | cell access | commands | config | data_errors | dbload
| file access | general | memory | procrun | query | sort | sysquery
| table_access | table_io | table_mapping | webproc

defaultFilePermissions ({XXF UNIX)
ik
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FREM BEXXHRIFAIRES, LERFRINERT. i, 777 A&RE. ST
YA,

EREE
660 (FMEEMAFHIABFIRTIHEN)

Campaign | partitions | partition[n] | Optimize | sessionRunMonitor
XLERERMAT sessionRunMonitor 1R &,

progressFetchDelay

E£::pu
RSB NTRICKE TSN HESSZE, Web NBAEFFHFHNED
o

EREE
250

Campaign | partitions | partition[n] | Optimize | MemoryTuning
XLERERMEAT MemoryTuning 18 &.

MaxRamUsage
i

EXATFEREFHERAMHLRERNEARNE (ML MB it), WEELDHAHIS—
BXRAEIERBIANER

ERE{E
128

Campaign | partitions | partition[n] | Optimize | AgentTemplateTables
XEREREMTE N Agent Capacity Optimization FYIEIRR,

AgentinfoTemplateTables

R
A'REBERRIRKRBALLIES 2EHNREYIR. 8 MREESRNENE—IRIR
B (ID) RHEAE, XLERWZEFET Campaign RAHIEES.

REE

REXEATERE Ho

AgentCustomerRelTemplateTables

723
A'REBEFXR"BRERBALUES DRERETIR. "REBEERXR"RES
RIEMNHE—ATIRE (ID) MBEXKEFHNZARITIR bRV ZFET Cam-
paign REHIEEP. SRITENZREANLHE Contact Optimization =i
= ARRAHER
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ERE(E
REMXEATERE Ho

Campaign | partitions | partition[n] | Optimize | userTemplateTables
tEEMEXHE PCT # OCT FRERRK,

tablenames
R

79 Contact Optimization RIRFMANLIZS DIRRIRZ TR XERRKATA

FRESETFRPIFERAMAMIZEMEZNEKRR (PCT) HEMUEKRE (OCT).
ERETE

UACO_UserTable

Campaign | partitions | partition[n] | Optimize | TestRun
tbE M4 E X FTF1T Contact Optimization RIHFRYMIXIZEITAYIEDL,
TestRunSamplePercent
3
MIRZITHFABSLEREM PCT HAXRAIT Contact Optimization ZIERTNIIR
BITHNEF B L.
REE
10
BNE
1 - 100

Campaign | partitions | partition[n] | Optimize | AlgorithmTuning
XL E B M E XA ARIAERNIZE,

MaxAlternativesPerCustomerEvaluated
fak
Contact Optimization JAFTRINES & ARG EZNAS IR R
EEARRAS ENRARE.
BN, MREETIIER:
« SENEKRR (PCT) REFHEXEKNEMRE A. B. C. D, ELIERT,
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