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v H? - !q*ZyP}v<NPT>D“%;z?”"“Uk”r“{s”a}'{#C8

V<mDaaMa}<mDzaafb;!qxDd#

v [[ - !q*Z8V<mPT>D[[6p#

v n!fu%;/{sV4 - 9CSn!fu%;a}rhsVia}<NP!qD}]

4|BC8V<m#

bM“Yzl&Vv”<N
“Yzl&Vv”<NT<N/==hfK IBM Omni-Channel Merchandising F?-C

#M#b)<N+oKL7"hsVi",6L7Vir`pTYzn/d|M[[

d|D$Zl&iv#

v Yz8V<m - "c<PDcT>KZy!Yzn/M[[6p,y!L7"hsV

i",6L7Vir`pDa}kd{L7DHOiv#

v n!fu%;a}<N - /Tz_T>Ky!L7Dz?T;,Yzn/M[[d|

Dl&iv#

v hsVia}({sV4s)<N - /Tz_T>K;,Yzn/M[[d|T,;

hsViPd{L7D{sV40l#

“Yz8V”<m
Yz8V<mT>Ky!`p/[OPDyPL7ZICy!Yzn/My![[6p

s,d!(D\=yH?yzzDa}#

aam>=y\z?(“%;z?”"“Uk”r“{s”)#=?|R`m>L7z?=

s,=?|s`m>z?=!#zam>y!Yzn/D[q/T(a})#?|%

?DL7T([YwDl&n?,x?|W?DL7l&nu#

-6+Dcm>10SB-K%P!qDL7#d{cm>`prhsViPDd{

L7#cDU+43y!Dl&H?,ITG“%;z?”(6+)"“Uk”(L+)r

“{s”(l+)#

+sj8k|#ZL7DcO1,$_a>P+T>CL7D}]#%w3vc1,

CcT&DL7+I*<NPD8(L7#

“n!fu%;a}”<N
n!fu%;a}<NT>K?V[[6pMYzn/Ty!H?Da}0l#?u

z_<T>K[[d|6'((#* 0% = +50%)ZDa}iv#

/Tz_|,n5/T(|D,;hsViPkd{L7.dDn[)T0z?/T

({Q_gNy]L7xT[qDddP*)D0l#
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b?5yZz7[[#g{3VL7S4P} 50% D[qBw,G4 +50% DBwc

GyZ#Mya)E"D$b#

zIT+C<NkYz8V<m;p9C,T$b|Dy!L7D[[YVHyzz

D0l#

“hsVia}({sV4s)”<N
hsVia}({sV4s)<NT>KZy!H?=f,?V[[6pMYzn/

rhsr{X58jT`pD{sV40l#

}g,T3L7&CO!D[[s,<BCL7Dz?B, 1,000 v%;,B9,;h

sViPd{L7Dz?vS({sV40l)#IZC{sV40l,C`pPp

'D;z?+YZ 1,000 v%;#(}“{sV4”<N,zIT(TKbX(L7D[

[d|T{v`pD0l#

\{sV4D0l,<NPD“%;z?”"“Uk”r“{s”avVB,z_#TBGI

\zzB,z_D;)>}:

v Yz<B%;z?a}:Z+Y}ivB,1zICOMDYza}4Yz;vs

|0L7(}g,24 ?/dDd0.),,;hsViP9fZ!|0D,`L7(}

g,%?.),"Rb=VL7.dfZ\sD{sV4X5,rKavVB,z

_#Z;V+KDivB,Yz9d0.Dz?a_ 100 vom%;(`1Z 2400

?),,19%?.Dz?5M 2400 vom%;(`1Z 2400 ?)#rK,TZ

CL7Yz,ChsViD\z?B5 2300 v%;#5JO,bViv+Y"z,

+g{v=bViv,G4z&1@@ 24 ?/dDd0.Gq&1k%?.EZ,;

hsViP#

v Yz<BUka}:IZTOD%;z?a}0l,r_ZTBivB,I\vV

B,z_:ICOMDYza}4Yz([G#_DL7,CL7k([OMD,

`L7tZ,;hsViP,"Rb=VL7.dfZ\sD{sV4X5#}

g,[q* 10 @*Dr!zgBk[q* 100 @*Dr!zgBZ,;hsVi

P#|G.dfZxTD{sV4X5#zYz[q* 10 @*DL7(v9>,^

TPR),"Rdz?a}K 100 v%;(+1000 @*),+[q* 100 @*DgB

Dz?;V4t 20 v%;(-2000 @*)#;Uf+p' 1000 @*#1f0 TPR

1,bV0l|SwT,r*YzL7DUka|M#

v Yz<B{sa}:IZTO==fD0l,r_1{sG#_DL7k{sOM

DL7fZ\sD{sV4X51,I\vVB,z_#}g,EjTP7FD;

NT`zk7F`zZ,;hsViP#7FL7D[q* 10 @*,xTP7FL

7D[q* 9 @*#+G,7FL7G[ 1 @*,xTP7FL7G[ 5 @*#

g{(}9>7FL74xPYz(^ TPR),dz?I\vS 1000 v%;(+1,000

@*D{s),+GTP7FL7Dz?B,K 500 v%;(-2500 @*),nU<

B;{sB5#g{f0 TPR,bV0la|SwT,r* TPR a5M?jL7D

/{J#
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Z 4 B L7X5

4i([=8Da{1,zITaIXCJ Product Analyzer DX5fe,TP?y!

DL7#

}g,zI\TL7DtT"I>}]":yTV}]r_,;7F/_g5PPDd

{L7PK$#Z[q&CLr(SKU 6p)D=8a{"=8[qz<Mzz[qz

<3fP,!P"R|%w3vL7T1Sr*X5fe#

Cfes`PvKL7tT,g`p"UPC"hsVi"7F{F"B[qM10[

qT0I>#

9*TBfeIi4j8E"#Zb)feP,IT(}+PjbOE=B;C4T

PxPXBEP#

v L7Vi - T>=8P9CDR|,10y!L7DyPL7Vi(;[G2,9G

/,)#

v :yE" - Pv:yTV{F"nB:y[q"10[qk:y[qDn5,T0z

'UZ#

v ,6L7I1"7F5PI1"_g5PI1"d{5PMV` 1/d{5PMV` 2
- T>tZC5Pr,6L7DyPL7"%;[q(SKU/Ej6B[qDS(=y

z?)T0(} SKU/Ej6%[}T_gFcC=D%*[q#

v L7r,6L7X5E" - g{9C10y!L7(eK“L7r,6L7X5”f

r,G4X5F/P+T>(fP?V;F/L7r,6L7ViDF/L7,X

55P+T>F/L7M;F/L7/,6L7Vi.dD5},X5`MP+8v

C5}G;vK}9G;v`T5# “L7r,6L7X5”fr+y]Z;vL7r

,6L7Vi(F/L7)DnUE/[qy&CDK}r`T5,IThCZ~

vL7r,6L7ViD[q ,gTB+=y>:

uk[q (2) = uk[q (1) x K}5

uk[q (2) = uk[q (1) + S}5

,6L7[q (2) = ,6L7[q (1) x K}5

,6L7[q (2) = ,6L7[q (1) + S}5

":z2ITi4,6Ej6pDL7X5#

© Copyright IBM Corp. 2005, 2016 13



14 IBM Product Analyzer: C'8O



Z 5 B 4frPvD[qd|

TZ“yZfrD([”r“[q|B”=8PD?VL7,zITZ4frPvD[qd

|!n(Pi4_6<N,C<q]>KgN&Cf=8frcNa9PD?Vfr

x|DDu<[q#

C<NT>K?vfr0dhv"fr(ePDOB^T0OB^.dDn5#Z[

q&CLr(EjM,6Ej6p)D=8a{"=8[qz<Mzz[qz<3f

P,!P"R|%wL7T1Sr*4frPvD[qd|fe#

TZ$([L7rQx(L7,rnu4(=81C'Z=8a{P4!qDL7,

CZr*4frPvD[qd|feDR|%w!n;IC#XkhCi4fr^5

M[qd|(^,E\r*4frPvD[qd|fe#

C<NZ[qPPPmD%?T>L7Du<,6Ej[q,ZW?T>&C?vf

rTq!nU[q1D[q#

<NPdD6+z_m>-[,l+_um>B[q#1`Xfr<B[qO-[O

G1,l+_u+rRF/,1`Xfr<B[qO-[B,1,l+_u+rsF

/#l+M6+_u.dDn5Gu<[qMPd[.dD[qny#

<NP9aT>fr(ePD^5#R+u0rm>fr^5.dDn5,+;P|

Z<NDP6'Z1EaT>#

fr&m

(}u<,6Ej[qM`Xfr4Fc[q#?NmSfrcNa9PDfrT4

PFc1,[q<a|B*BDPd[#mSns;vfrs,yPfr<+NkF

c#

Pd[P1I\;aDd#}g,Yh*3L7a)Ks?fr,"Rdu<,6E

j[q* 10 @*#ZcNa9Pn_DfrG“n!fu%;^F”fr(-10%,

+0%),Z~_DfrG“:y”fr(12 @*,13 @*),b=vfr9CL7DP

d[* 10 @*#Pd[+;1#V* 10 @*,1=vVnU[q#Pd[D5Gq

Dd,Z\sLHO!vZH0[qMmSfr^5.dDHOiv#

":g{frcNa9PDfr&CZVi6p(g“[qfr - hsVi”)rg{c

Na9P0fDfrQzcKb)fr,G4;aTb)frxP&m,+;aT>

b)fr#,y;aT>Z53Z?&mDfr#E/s&CDfr+T>ZPmD

W?,"RT“P”j"#

mb,Z1!ivB,PmP;T>;*fr(g“z?”fr"“{s”frr“[qf

r - n!fu%;^F”)#zITtC`&D53hC,Tc,1T>;*frM~

*fr(g“7F”r“_g”fr)#+G,k+{s`XD~*fr}b,+;aT>

K`fr#kk IBM Omni-Channel Merchandising M''VK1*5,TtCC53

hC#
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Z 6 B Jcm

KJcma) IBM Omni-Channel Merchandising m~Mz7DuoM(e#

>JcmP9CTB;f}C:

v kND}<zSGW!uoNDW!uor_Su4N=NDj{44N=#

v mkNDG8iD`XuorTHuo#

PXd{uoM(e,kND IBM Terminology Web >c(ZB0ZPr*)#

:2B3; Z 183D:2C3; Z 193D:2D3; Z 203D:2F3; Z 213

D:2G3; Z 223D:2H3; Z 223D:2J3; Z 243D:2K3; Z 243

D:2L3; Z 253D:2M3; Z 263D:2P3; Z 273D:2Q3; Z 27

3D:2R3; Z 273D:2S3; Z 283D:2T3; Z 293D:2W3; Z 29

3D:2X3; Z 313D:2Y3; Z 323D:2Z3; Z 323D:A; Z 333

D:C; Z 333D:D; Z 333D:E; Z 333D:K; Z 333D:L; Z 333

D:P; Z 333D:R; Z 333D:S; Z 333D:T; Z 333D:U; Z 343

D:V;

2B3
W{% (whitelist)

Qz< Web >cPm,h9/vcf0ZDm~+vTb)>c,"Jmb)

>cZ^IEDivBKP#

([ (offer)
(C;Vr`VuRm>D)z7D[q,T0;iu~(}g,P'1d6

'r_IS\D}?6'),Xkzcb)u~E\9CC[q#

469Uu (Bayesian shrinkage)
469=(',(}K=(,hCL7MEjPDE",TcG\XuY#M

@cMsK+5#

469F[ (Bayesian inference)
3F'F[,ZdP+EJbM*IEH#

X*UfJfr (hurdle rate rule)
BL76JnMUfJ=fy)SD<x#

X*UfJ (hurdle rate)
BL76JDnMUfJ#

_JUf (contribution margin)
u%IdI>.s,w{D+{sP#`D@*pn#

9u5J (replenishment frequency)
x(1dNZ,|;EjrV"PDbfDN}#

© Copyright IBM Corporation 2014 © IBM Corporation 2005, 2016 17
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2C3
Fq(# (financial modeling)

kNDyZn/DI>Kc (activity based costing)#

I:9y (buying allowance)
rc[L'6DJp\M,Ic[L:rDL7ud}?7(#

N<I> (reference cost)
CZ7([q|B}LP%"wDI>#

bc (measurement point)
)&4PD;vc,CZFc)&L!/[[#

_T (strategy)
*5Vf.?jxF(D{eP/F.(}g*7F%;"5q%;"~@r

+>HF(DF.)#

n[ (price gap)
=v`XL7.dD[qn#

'L_JUf (manufacturer contribution margin)
'LD+{u%;W*z#

'LI>d/ (manufacturer cost change)
'LF/DL7:r[q=fDd|#

'L;WsI> (manufacturer post-trade cost)
Z;v%;z?D;W*zPxPr=Vb.sS(D'LL7I>#

'L;W0I> (manufacturer pre-trade cost)
Z;v%;z?D;W*zPxPr=Vb.0S(D'LL7I>#

'L;WJp ROI (manufacturer trade fund ROI)
rYzxzzD'L+{s=fDd/}T;W*z#

'L{sv? (incremental manufacturer profit)
(}YzzzDNNnbD'L{s#

'LUkv? (incremental manufacturer revenue)
(}YzzzDNNnbD'LUk#

I>V` (cost class)
_P`Fr`XI>DL7D/O#

I>`M (cost type)
n_6pD`p,Z$cMGJ1rC`pVdI>,}g,2~"m~"K

1"!^"b?M+d#

I>5P (cost family)
I>V`DS/#

I> (cost)
*L7'L'6Dpn#

_gV`/ (size class set)
9C|,`XL7`pD`F_gV`ndD;i_gV`#

_gV` (size class)
(}_g"e}MX?7(D;iL7#
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_gVi (size group)
kND_gV` (size class)#

_gfr (size rule)
Tke}"X?MF}`XD`FL7)SD<x#

_g5P (size family)
_gV`DS/#4(_g5PTcE},;_gV`D;)I1#

91~q)&L (vertical service provider)
("Z3vP5D&C~q)&L#

Yz)&L[[ (performance allowance)
c[Lzm'L4PYzsPJqmPD[[#

YzL7Vi (promoted product group, PPG)
`,,6L7P;pYzD;iL7#

Yzj8E"Vi (performance detail group)
JCZ,;nL7M,;vEjDYzj8E"iO#

Yzj8E" (performance detail)
Fz_T#b|,L7BP"Y15[r?UX[#

Yzi$ (promotion validation)
T/lbYzPmsD}L#

Yz\Z (performance period)
4PYzD1dN#}g,L7+BPrcfD1$#

Yz (promotion)
1SkL7:r`XDY1L7[qw{M/r{Q_Uf#mkND=8 (sce-

nario)#

2D3
r|}? (multiple)

[qBv,TX([qa)`vL7#}g,=vL7h6 1.00 @*#mkN

D`r (multibuy)#

s?|8 (stockpiling)
kNDZ} (pantry loading)#

%;I> (unit cost)
k SKU X*D%;)&LI>#

%;z?a}YVH (unit volume lift percentage)
rYzxv[D%;}YVH#

%;z[n (unit sales)
kNDz? (sales volume)#

%;v? (incremental unit)
c[LZYz1NZv[D%;}?#

%;L7fr (single product rule)
TZ%vL7DE/)SD<x#
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%*%; (equivalent unit)
yZ%*/}LD}?Dj</H?#mkND%*/ (equivalization)#

%*/ (equivalization)
y]L7DhvMJCZChvDs!rF}6',+j</F?%;Vdx

L7#}g,;dIVM=] 12 |IVH,Z;v%*d#mkND%*%;

(equivalent unit)#

%*[qnlYVH (equivalent price percentage change)
u<%*[qknQ%*[q.dnlDH?,TYVHN=m>#

%*[qnl (equivalent price difference)
u<%*[qMnQ%*[q.dnlDH?#

%*c[[ (equivalent retail price)
L7Du\[q}Tj</F?%;#

%*z?nlYVH (equivalent volume percent change)
u<%*z?knQ%*z?.dDnl,TYVHN=m>#

%*z?nl (equivalent volume difference)
u<%*z?knQ%*z?.dDxTnl#

%*z? (equivalent volume)
`TDQv[%*%;}?#}g,g{ 2 ] 12 |IVH,Z;v%*d,

"Rv[K=v%*d,G4%*z?*~#

]v5 (incremental value)
]v{sd|H?#

([fr (price rule)
kND5qfr (business rule)#

/,EjVi (dynamic store group)
;S*;v%*DEj/O,+y]u~}Kw+EjT/mS=C/OrS

P}%Ej#

/,L7Vi (dynamic product group)
_P`Fr`XI>DL7D/O,+y]u~}Kw+BL7T/mS=C

/OrSP}%L7#

`r (multibuy)
Jm{Q_TOYL7D%*[q:r`vL7D TPR#}g,C=vL7D

[q:r}vL7#mkNDr|}? (multiple)#

2F3
"Pf (release)

TBz7rB&\MVPz7DZ(LrVv(f (APAR) ^)DV"#L7

DZ;vf>{<*"Pf 1 ^D6p 0#

6' (scope)
n?Dj{6'#
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=8 (scenario)
JCZL7"Ej"[qMI>}]D;i<xMfr,Tb)}]xPKE

/,TZ{s"UkMz?=f5VX(D5q?j#mkNDYz (promo-

tion)#

GYz)&L[[ (non-performance allowance)
S'L=c[LDkYz^XDnbJp#}g,KQ9y"Xu5L)&L

[["op)&L[[MI:9y#

2G3
&\?~ (feature)

L7?~,fL7;pa)r_IT%@):#

)&LI>d| (vendor cost change)
kND'LI>d/ (manufacturer cost change)#

)&LE{l} (vendor days credit)
Z6n=Z.0,*M'S$Dl}#

)&L[[ (allowance)
'Lrc[La)D[[,ICVp"L7[["Kd[[HN=#

)&L (vendor)
rd{K1r+>a)oOr~qDK1r+>#

$JJ (labor rate)
|,$JMryQD?!11$I>#

$wwL4, (workflow status)
CZzYYz4,r`pF.D`p`M#

L(I> (fixed cost)
;rzz?xlDQC,gbp"h8"?]"?z0M;)=j#

L(;WJp (fixed trade fund)
'L*c[L'6D#$BPrcfDJp#

X|('8j (key performance indicator, KPI)
CZzY5qwLD3nX|I&rXD;VI?/H?#

\mQCV/ (overhead allocation)
itZX(L7D\mQCI>n#

cf9y (ad allowance)
*'LK*;5Pcfxrc[L'6DJp\M#C9yIS'L&:rD

L7}?x(#

cf=i (display media)
|}{Q_TX(L7STX"DwV=(#

cfxr (ad zone)
a)`,cfYzDEj/O#
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2H3
sKBP (end cap)

Z(@sKBP#

%9L7 (complementary product)
{Q_rdkm;vL7`Xx:rDL7#}g,:rH7D{Q_(#a

:rH7f|#

a1(F. (loyalty card program)
{Q_"aTm\[[DF.,rrzY{Q_P*#=xX(D1xF.#

a1( (club card)
kNDa1(F. (loyalty card program)#

n/ (event)
ZX(wbP2EDYzVi#

uH}R (comp shop)
kNDuH}R (comparative shopping)#

uH}R (comparative shopping, comp shop)
K5:yTVDL7r~q[qDP*#

u\< (planogram)
EjZL7<VD1[ibm>#u\<CZE/L7BP,ns^HXa_

L7<CDP'T#

ude} (case cube)
4dr|DL7De}#

ud (case pack)
4dr|1DL7%;`E#

2J3
y>'V (base support)

+*YzD\y<z?#

y![q (base price)
'LD(ic[[#

yc (basis point)
CZ.}FqUfDn!H?==#;vyc* 0.01%#}g,;{sJ 2.25%

k 2.50% .dDnn* 25 vyc#

yZn/DI>Kc (activity based costing, ABC)
CZH?n/"J4MI>TsDI>k('DGJ=(#

>ZT (seasonality)
I;jP3v1dN7(D{Q_P*wF#

Fci0 (calculation context)
;VdChC,CZ$bX(i0BDYz,TcbMGYzL7Dz7Yz

6p#

SKj([ (franchise pricing)
&\/,Jm Price Management M Price Optimization DC'hC*F[q#
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Yhod (what if statement)
d/DX|VYh,CZ7(VvDnUa{agN;,#

[qx( (price lock)
,6L7%[#V;dDE/&\#

[q/T (price elasticity)
kNDhs[q/T (price elasticity of demand)#

[q,6Ej (price zone)
ZL7P<U_P`,[qD;iEj#

[qNs (price image)
{Q_Tc[L[qM[5D4(#

(# (modeling)
CZy]z7{Q_}]Mz7EjYz4$bM'44P*D=(#

5[ (markdown)
*a_L7z?x5MD[qnH#

;f/T (cross elasticity)
C}V5m>DL7:rPDX*TH?#g{L7`X,G4C}5m>X

5,g{L7;`X,G4C:5m>X5#

;W*z (trade spend)
kND;WJp (trade fund)#

;WZd (deal period)
c[LPJqm\'L[[[D1dN#

;Wun (deal term)
;W1f(Du~"^FME}iv#

;WJp (trade fund)
'Lrc[La)DCZ;iL7YzDJp#(#VdCJpCZ'6c[

L=fDYzn/,|(cf"sPMY15[#

*,[ (magic price)
L7hs$vD[;#

;{s (net margin)
kND;{s (net profit)#

;{s (net profit)
z[+{u%zuI>"K*I>"0U"{"M[I#

2,L7Vi (static product group)
_P`Fr`XI>DL7D/O,+BL7V/mS=C/OrSP}%L

7#

:yTV[qfr (competitor price rule)
TL7r~qD[q)SD<x,?DG#VZc[:yTVD[q6'Z#

:yTV (competitor)
T3vL7xPH[17(Dc[L,Cc[LI\TMZT&s5D[qa

)CL7#

:yL7 (competitive product)
P{sv["R\;Z`FL7P!P#VdX;DL7#
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:y[q (competitive price)
CKPuk:yTVT,;L7*[`H|_EFDL7[q#

2K3
*z (overhead)

K*5q1zzD";kzIDvpL7r~q1S`XDI>#(}9C;

)j<=((g1S1$!1}"1S1$I>H),IT+ngb4")H

"`\M,$Hb)I>Vi=`vX(?E"$'";c*z)P"V<=

L7%;r~q#

<GiO (consideration set)
ZvL7:rv(1,{Q_<GD7F/#

IdI> (variable cost)
1Srzz?xlDK*I>;}g{DDoO"1SK$Q"z[6pH#

Id;WJp (variable trade fund)
Yz)&L[[Ma0:r)&L[[D\M#

M'K (client)
20ZM'XcDC'gf&CLr#

M'L7`E (client product key)
CL7DM'(; SKU j6#

M' (customer)
T53:FqpNDzzi/Z?rb?DK1ri/#ZsM53P,bI

\;GC'#M'Gy*"L70d$~DnUSU=#

bfj6 (stock keeping unit, SKU)
?vL7rz7?<u?DV8}Vj6#ICZxPbfXFDn!%;#

|IT|,?E"`p")&L"y="U+"s!Mu;Dd?#

&sz[L7 (package)
kT%;[qunv[D;iL7,k%@:rL7Div;,#

2L3
[}}?[[ (cumulative quantity discount, CQD)

r}?xlD[[#}g,TZ0 1000 d,c[L+U=?d 1.00 @*D[

[,r_TZSB4D 1000 d,c[L+U=?d 2.00 @*D[[#

`p\m (category management)
7([q"Yz"V`ML7`pmuD}L#

`pF. (category plan)
8(UZ6'Z;fD;v`pDyPYz#

`p-m (category manager)
:pL7`pyPFzn/(|([q"Yz"ECMV`)DK1#

`p (category)
V`53PD;vi,dPDZ]2m`FDtT#
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{sV4 (cannibalization)
{Q_:r;nL7zfm;nL71,TL7z[zzD:f0l#}g,

}xBZ6aLs,BZ6aLz?vS+0ld{Z6aLDz?#

{s (profit)
Uku%IdI>"L(I>MyZn/DI>Kc#

z7&UJp (historical accrual fund)
X(J''6D;WJpn#Ic[LO;jS'L:rDd}7(D6np

n#

,xEj (chain)
_P%vyP_DEjD7F/O#

Y15[ (temporary price reduction, TPR)
{Q_L7[qDY15[#

c[[ (retail price)
{Q_*L7'6D[q#

2M3
r;M; (BOGO)

kNDr;M; (buy-one-get-one free)#

r;M; (buy-one-get-one free, BOGO)
;VYz_T,(#CZ$x{Q_:rM"8L7#

*(V` (anchor class)
_P`F*([qDL7D/O#

*([q (anchor price)
$Hh(D[;,'FC[;7([q!/?#

+{sfr (gross margin rule)
TZE/)SD<x,T#VZX(+{s6'Z#

+{s (gross margin)
kND+{ (gross profit)#

+{ (gross profit)
Uku%I>#

?UX[ (everyday low pricing, EDLP)
1[qd|Vx,} 8 \r_wTHY1[qd|$19CDYzj8E"`

M#

?d)&L[[ (case allowance)
?dL7[qDL([[pn(@*)#}g,'LkT?dL7a)u[,

TclYZUbf#

Ej`E (location key)
Vdx_PX( SKU `EDEjD`E#

EjNkz7G< (historical store participation)
CZ@c+4PYzn/DEjH}D;VH?#

Z 6 B Jcm 25



EjTEjz[ (store-for-store sales)
kND,jHO (same-store comparison)#

EjViV` (location group class, LGC)
EjViDVci#

EjVi (location group, LG)
kTYzIT!qDEjDVci#

EjVi (store group)
S*,;%*ToI5q?jDEj/O#}g,+x(xrPDEjS*;

v%*#

Ejw? (store traffic)
?v1d%;D:o_}?#

Ej1M (direct store delivery, DSD)
F}VzLMz"L,+L71SS'L"u=c[L#

fe}] (panel data)
}]/O,XZr`Xd{Q#=xzzDvp}]"YzTd{Q_P*z

zD0lT0Td{Q_P*yxP|DHD}]#

f|<zY (breadcrumb trail)
;VZC'gfP9CD<=<I,rC'a);V=(4zY{GZLrr

D5PD;C#

2P3
EfE/ (facing optimization)

CZ7(nP'L7EfD}L#

Ef (facing)
/rM'Du\ODOL7`E#Efa)Vdx%vL7DEjUdDH

?#

z")&L[[ (warehouse allowance)
kTS'LKM=c[LDyPL7,rc[La)D[[#

7FV`fr (brand class rule)
)SZ7FV`I1OD<x,CZ7(I1.dD[qX5#

7FV` (brand class)
_P;i`FXwrtTD7FD/O#}g,IT+;cUr.EZTP7

FV`P,+IVEZzP7FV`P#

7Ffr (brand rule)
)SZ7FI1OD<x,CZ7(I1.dD[qX5#

7F-m (brand manager)
'F7Ff.F(=TM_TDK1#}g,7F-m+zY*"D)BL7

T0*9D)z[iOn/#

7F5P (brand family)
7FV`DS/#

7F (brand)
TZ;iX(M',m>`X"kZ;,RVCD“[5P5”44#P5&k
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b)M'`X,"R&H:yTVDP5|_EF#?sD7F+0lP!"

CTl<&M7J,"*sZl*R5CE5#

2Q3
Z^mI$ (term license)

kNDmI$ (license)#

1Z=y}? (potential average quantity)
r|z[L7Dn!Mns}?5D=y5#

xi (block)
kND,6Ej (store zone)#

wF (trend)
;5P`XH?,m>Q(eD=rrI$bD44a{#

2R3
C{YVH (percent funding)

)&L[[y!,+)&L[[pnFc*YzD TPR pnDYVH#

C{O^ (pass-through threshold)
c[M'Im\Dns[[YVH#

2S3
(h)&L[[ (scan allowance)

kTYz1dNZv[DX(L7,'La)xc[LD[[#

(hG}] (scanner data)
kNDz[c}] (point-of-sale data)#

L7I> (product cost)
*K|,X(L7,c[Lr'Lrz"L'6Dpn#

L7f"`M (product storage type)
EjPf"L7D;C#

L7T (product pair)
|,=vL7D/O,b=vL7.d("PYz<x#

L7]n (product share)
vpL7Ukk;vEjP\UkDHJ#

L7X5 (product relationship)
=vL7.d7(D*5#

L7/T (product elasticity)
X(L7Dhs[q/T#

L7e} (product cube)
L7<CDUd?,C"="_m>#

L7P'Z (end-of-life date)
L7D}#hsxAG#S|cDUZ#
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L7\*J (product velocity)
(eD1dNZL7z[J#}g,;vBZv[DL7%;?#

O\Q (slotting fee)
r'LU!DXZ+BL7ZE=c[Lu\DQC#

O;(i[q (last suggested price, LSP)
ON([Yw(gE/"fr(["[q|BrXB$b)P(iD[q#

1d6' (time horizon)
L7YzrL7=8DVx1d#

1d{sV4 (time cannibalization)
kNDZ} (pantry loading)#

1drP (time series)
(Z1dcD;id?5#

51&UJp (live accrual fund)
X(J''6D;WJpn#Ic[L>jS'L:rDd}7(D6np

n#

P! (market)
;i1ZD:r_/M',_P2,Dhs,8b"RP\&(.zcdhs

Mh*#

Uk (revenue)
kTJVxM'DL7r~qyU=DJp#

tT (attribute)
CZhv5eD5eXwrXT;}g,1$Dg0EkG1$DtT.;#

+L7fr (two product rule)
T=vL7)SD<x#

2T3
/T (elasticity)

ka_r5ML7[q`XDy:rL7}?=fD{Q_l&H?#

a0:r (forward buy)
*YzE]([x:rD1B;h*DL7?#

a} (lift)
;V3FH?,GZ@"Y(Bk$FEJ`XD=vd?D*OEJ.dD

HJ#

fzL7 (substitute product)
{Q_:rDCZfzm;nL7DL7,CL7_P`,r`FD&C,R

;a%'O`P*[5#

(Cz7zk (universal product code, UPC)
FczITA!MbMDj<uNk,(#C4jGEjPL7D[q#

,jHO (same-store comparison)
EjPz[v$DH?,;|(B*EjD0l#
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,6EjVi (zone group)
2mx(L7h([qD;iEj#

,6Ej[q (zone price)
*x(,6EjP;iEjh(DL7[q#

,6Ej (store zone)
2m3[q/D;iEj#

,6Ej (zone)
xrPD_-?V#,6EjITk`vxr;~,+;\tZdP4(KC

,6EjDxr#,6EjG;)%*,ITZb)%*O(eMKPfr#

,6L7Vi (line group)
,6L7P`XL7D/O#

,6L7[qV` (line price class)
2mL([qD;i`XL7#

,6L7[qVi (line price group)
kND,6L7[qV` (line price class)#

,6L7[q (line pricing)
`FL7PVdDL([q#

,6L7 (line)
+>@"*zD`XL7#

6JX(J (return on investment, ROI)
x((Qy5VD{snrI>Z!n#

Fz (merchandising)
kL7Yz`XDwv=f#b|(-wDzzMz["*"cf"\mL7

BPMz[=T#

Z} (pantry loading)
IZL7X[v[r_xPYzx"fL7DP*#

2W3
ow%; (logistical unit)

8>gN+L7"u=c[LDE"4#

op)&L[[ (spoilage allowance)
kTuop5x9%xc[LD[[#

2X3
5} (coefficient)

m>Std?(}g,z?r]n)k@"d?(}g,y![qr[[).

dX5D}V#

dPmI> (case list cost)
'L4dFcDL7I>#
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{Q_%* (consumer unit)
i!Dz[%*,IT+`v(;D UPC [/Z;p,9{Q_+dSw%;

L7#}g,IT(}{Q_%*44S`,L7DwV7FD;, UPC#

{Q_l&#M (consumer response model)
kND{Q_hs#M (consumer demand model)#

{Q_hs#M (consumer demand model)
+=53,y]ng[q">ZTMYzHrX$bNk:rD{Q_}?#

{Q_ROH (consumer loyalty)
{Q_T3nL7r3vc[LDW|H,9{Q_|I\:rX(L7rZ

X(Ej:o#

{Q_ (consumer)
Ss5:rL7r~qDvK#

zuI> (cost of goods sold, COGS)
c[Lr'L'6DL7pn#

z?d/YVH (volume percent change)
u<z?knQz?rQv[%;D$b}?.dDnl,TYVHN=m

>#

z?nl (volume difference)
u<z?knQz?rQv[%;D$b}?.dDnl#

z?fr (volume rule)
Tx(z?6'ZL7)SD<x#

z?F?%; (volume of measure)
SKU DxT_g#

z?v? (incremental volume)
rrimSnbDL7xzzDz?=fDL7Vi[}v$#

z? (sales volume)
Z{Q_rLR=LR;WPv[DL7%;D}?#

z? (volume)
kTX( SKU v[D%;}#

z?(d)a}YVH (case volume lift percentage)
rYzxv[Dd}YVH#

z?(d)v? (incremental case)
c[L(}Yzv[Dd}#

z[c}] (point-of-sale data, POS data)
(}ZaK1(hL7xU/DE"#}]|,:rDL7"z[?MyPQ

v[L7D:r[q#

z[0l (sale impact)
z[rYzTL7hsD0lDH?#

z[ (sales)
kNDUk (revenue)#

N,V` (form class)
`,N,(g:erLe)DL7DVi#

30 IBM Product Analyzer: C'8O



hsD;f/T (cross elasticity of demand)
kND;f/T (cross elasticity)#

hsVi (demand group)
_P_;f/TDL7/O#ViP;nL7D[qMYz+0ld{L7D

hs#

hs[q/T (price elasticity of demand)
IZL7[qd|,L7hsf.|DDHJ#+/Tm>*hsd|}T[

qd|#

hsz_ (demand curve)
Zg1ND3[q6'ZDL7hs#

hs/T (elasticity of demand)
hsr[qd|xf.d|DHJ#hsd|}T[qd|#

mI$ (license)
Z(9C(PE"(|(+;^Zf(r({E")D(I-i#

2Y3
5qfr (business rule)

XZE/D<x,Jmfrhv=Tr_T,TZ8<E/a{TzcM'h

*xTAXX*#

;cfr (at-large rule)
JCZ{v=8D<x#

!(0 (vignette tax)
L7DL(0Q,;zmL7[qD3;H}pn#

&UJp (accrual fund)
CZZ'Lkc[L.dVd;WJpD&n=(#

&C~qa)L (application service provider, ASP)
a)b|&\T{C)9-C'f(}g,P\~q)D)&L#

C'dkD$b (user-entered forecast, UEF)
;n$_,JmC'XC53zID$b#

E/6' (optimization scope)
JmE/|DDYz=f,g TPR"NNBPL7H#

E/ (optimization)
*5Vx(DFz?jx0RnQ+=D}L#

$b (forecast)
;n&\,IT9CZ\\53OU/Dz7}]4$b\\53D44T

\#

$([qV` (pre-price class)
Vm,;$)[qD;iL7#

<x (constraint)
kND5qfr (business rule)#
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JmXu5L (allow backhaul)
<{VN,8>g{L74[vr_p5,GqIT+CL7(})&LD(

5K9x)&L#

KQ9y (freight allowance)
rc[L'6DJp\M,I'LyPD(5S'LEj*K=c[LEjD

L7}?7(#

2Z3
Xu5L9y (backhaul allowance)

rc[L'6DJp\M,I9C))O<D(5S'LEjF/=c[LE

jDL7}?7(#

Xu5L (backhaul)
5>ZMus5X=v">c1xPDnb4rpuMMu#

v50 (value-added tax, VAT)
Ts`}+2M=P{QU!D;W{Q0#

1S)u=( (drop ship method)
L7)u=(,(}C'Lzmc[L1S+)%"u={Q_45MbfI

>#

1S[[ (off-invoice)
c[LrKPYzxS'LuCDJpn#

V`E/ (assortment optimization)
P!*z_T$_,CZ7(nQV`,Tcns/=8D'f#

V` (assortment)
L7`p"Vir?EZDwVL7#

wULm (master calendar)
Fzn/ULm#

*F[q (transfer price)
kNDSKj([ (franchise pricing)#

J>I> (cost of capital)
kdML7bfX*Dpn#

ij6 (group ID)
53zIDVij6,CZ&;pT>Dcf1N#

A
ABC kNDyZn/DI>Kc (activity based costing)#

ACV YVH (ACV percentage)
kNDEjNkz7G< (historical store participation)#

ASP kND&C~qa)L (application service provider)#
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C
COGS kNDzuI> (cost of goods sold)#

CQD kND[}}?[[ (cumulative quantity discount)#

D
DSD kNDEj1M (direct store delivery)#

E
EDLP kND?UX[ (everyday low pricing)#

K
KPI kNDX|('8j (key performance indicator)#

L
LG kNDEjVi (location group)#

LGC kNDEjViV` (location group class)#

LSP kNDO;(i[q (last suggested price)#

P
POS }] (POS data)

kNDz[c}] (point-of-sale data)#

PPG kNDYzL7Vi (promoted product group)#

R
ROI kND6JX(J (return on investment)#

S
SKU kNDbfj6 (stock keeping unit)#

T
TPR kNDY15[ (temporary price reduction)#

U
UEF kNDC'dkD$b (user-entered forecast)#

UPC kND(Cz7zk (universal product code)#
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V
VAT kNDv50 (value-added tax)#

34 IBM Product Analyzer: C'8O



yw

>E"G*Z@zzZ)&Dz7M~qx`4D#

IBM I\Zd{zRrXx;a)>D5PV[Dz7"~qr&\XT#PXz10

yZxrDz7M~qDE",krz1XD IBM zmI/#NNT IBM z7"L

rr~qD}C"GbZw>r5>;\9C IBM Dz7"Lrr~q#;*;V8

IBM D*6z(,NN,H&\Dz7"Lrr~q,<ITzf IBM z7"Lrr

~q#+G,@@Mi$NNG IBM z7"Lrr~qDYw,IC'TP:p#

IBM I\Q5Pr}Zjkk>D5Z]PXDwn({#a)>D5";b6EZh

C'9Cb)({DNNmI#zITCifN=+mIi/Dy:

IBM Director of Licensing IBM Corporation North Castle Drive Armonk, NY 10504-

1785 U.S.A.

PX+VZ (DBCS) E"DmIi/,kkzyZzRrXxD IBM *6z(?E*

5,rCif==+i/Dy:

Intellectual Property Licensing Legal and Intellectual Property Law IBM Japan Ltd. 1623-

14, Shimotsuruma, Yamato-shi Kanagawa 242-8502 Japan

>un;JC"zrNNbyDunk1X(I;;BDzRrXx:International Busi-

ness Machines Corporation“4V4”a)>vfo,;=PNNV`D(^[Gw>D9

G5,D)#$,|(+;^Z5,DPXGV("JzMJCZ3VX(C>D#

$#3)zRrXxZ3);WP;Jmb}w>r5,D#$# rK>unI\;J

CZz#

>E"I\|,<u=f;;<7DX=r!"ms#>E"+(Z|D;b)|D
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r|D,x;mP(*#

>E"PTG IBM web >cDNN}C<;G*K=cp{Ea)D,;TNN==

d1TG) web >cD#$#G) Web >cPDJO;G IBM z7JOD;?V,

9CG) Web >cx4DgU+IzTPP##

IBM IT4|O*J1DNN==9CrV"zya)DNNE"x^kTzP#NN

pN#
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DLrMd|Lr(|(>Lr).dxPE";;,T0 (ii) 9d\;TQ-;;D
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