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object_id  |uap_grid_row_id |[manager  |emp_id |emp_name [ salary
121 118 ¥ 1001 Mary Manager 45000
[ 1z1 119 M 1002 Art Artiste 25000
121 120 M 1003 Larry Lawyer 200000
| 121 121 M 1004 Carl Contributor 25000
121 122 ¥ 1005 Charlie CEO 1000000
= 123 M 5000 Huey Lewis 25000
122 124 ¥ 5001 Isaac Bashevis Sing 75000
12 125 M 5002 Carl Sagan 100000
| |12z 126 Y 5003 Emdsani Torriri 300000
*
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TVCListStaff:

View | Export Data

] Employes b =] lame Base Pay Manager ¢
[0 1om Mary Mansger $45,000.00 s

0 1002 Art Ariste $25,000.00 Mo

] 1003 Larry Lavwyer $200 000 00 Mo

] 1004 Carl Contributor $25,000 00 Mo

O 1005 Charbe CEG §1 000 000 00 Yes

[0 sooo Huigry L etz $25 000,00 [

[0 som Isaac Bashevis Singer 75,000 00 Yes

[0 so02 Carl Sagan $100,000.00 Mo

[0 soo3 Emiliani Torrini $300,000 .00 Yes
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create view proj_mos by proj code (
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asscProj MOName ProjID mo_id comp_type_name
BRAIN-001 RB-005 101 147 | creatives
BRAIN-001 RB-006 101 148 | creatives
Event Horizon CampaignMAILO1 149 145 | creatives
Event Horizon CampaignBROO1 149 142 | creatives
Event Horizon CampaignRBO1 149 143 | creatives
Event Horizon CampaignRB02 149 144 | creatives
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columngroup.groupl.header=groupl
columngroup.groupl.description=first group
columngroup.offer.header=offer
columngroup.offer.description=second group
columngroup.offer2.header=offer
columngroup.offer2.description=third group
column.business_unit_id.label=Business Unit
column.business_unit_id.message= Business Unit is a mandatory field
column.business unit_id.helptip= Business Unit is used for
column.init_type id.label= Initiative Type

column.init_type id.message= Initiative Type is a mandatory field
column.offer_codes.label=0ffer Code(s)
column.effective_date.label=Effective Date
column.drop_date.label=Drop Date

column.business unit_id.Tookuptable=Tkup_business unit
tvccolumngroup.groupl.header=groupl
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$ $.metric.AVFee.display=Audio Visual Fee ($)

$ $.metric.AVFee.description=Audio Visual Fee

$_$.metric-group.BoothExpenses.display=Booth Expenses

$ $.metric-dimension.metricValue0.display=Actual

$ $.metric-template.CampaignProject.display=Campaign Project

$ $.metric-template.CampaignProject.description=Metrics for
Campaign Project Template
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