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projectsui.tabset.tab_edit workflow.item addTask.display=Add Task Row,

* <MarketingOperations Home>/conf/<defaultLocale>/sysmodules.xml

WS 18 TUf) r & F sysmodules.xml ST 1,
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WS 19 TU 1 2T sysmenu.xml L0,
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<MarketingOperations Home>/conf/<locale>/sysmodules.xml L4 XX THrUETH

BN B R P B R4S, MO module JEERA item JLERAVERSY.
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il .

YT BAARME T E SR 2 A, sysmoduTes.xml XAFEHE — module JLEMMNA
item JLE. N, en_US/sysmodules.xml SCAFELFETNH 1 DL {E:

<module id="projects">
<display>Projects</display>
<description>Projects Module</description>
<helptip>Projects</helptip>
<link>uapprojectservlet?cat=projectlist</Tink>
<helpfile>plan.htm</helpfile>

</module>

<item id="project">Project</item>

<item id="projects">Projects</item>

B O HUR DU B RORAURR A, RV SR Y Hh — A SO T A 1 S A
[ sysmodules.xml SCPF (I, SEAERS A R oI H O R, T DI
# module [ <display> JURMIME, DIRIHARIMA <item> JLERAIMH.
<module id="projects">
<display>Promotions</display>
<description>Projects Module</description>
<helptip>Projects</helptip>
<link>uapprojectserviet?cat=projectlist</link>
<helpfile>plan.htm</helpfile>
</module>
<item id="project">Promotion</item>
<item id="projects">Promotions</item>

IR INGEE 2 URL A3, IR AT LI%i%8 sysmodules.xml SCIF, 15251 5H
22 GUHY T ERANGERE R URL [ HI |

BUKIRAE sysmodules.xml SCAFHR TR B Bk i F 2] Marketing Operations FH 77 7T,
DhAE B A sk %5 4%, FEK Y Marketing Platform [A] 25,

i BAHLREEE S IR R A, BRI E, ERHIRE > RE >
Marketing Operations, Jf# 7% defaultlLocale [il & J&E.

2R E T TS E B S 25U, Marketing Operations 23 H 22K — > module JLZEMI
PRI R item TLEVRINZE sysmodules.xml CHF, BXFLEE, EEME 25
T 3 &, TS EENSER

sysmodules.xml fFHEyITE
BUE X sysmodules.xml SCEFH R, wf DI LR TE.

(LR

<module> T3 & F T SUBLHEI TE R AR TR, e AA LI FmbE:
Bt ik

ia B — 4475,




<module> JLREHEME., EWLIEELITFFILE: <display>. <description> #l

<link>,
display

<display> JGZ & X Marketing Operations 75 FL ] A % MG AR S ( FH A 2%, OCRER
BRI FIOER,. JoR S B I 2475,

description

<description> JLEE LBLKR I filA, BIUREAEMBHEMNF LR, TTRHEZEE
A A,

SR

<link> JUEE AL B i BUAR B Y S SN S i DT, R OC R BEA AT A
TILR. LR,

*F sysmenu.xml
<MarketingOperations_Home>/conf/<locale>/sysmenu.xml SCPF5E SC3E BAISE BT A
2, LA S ELITU L FIATART 43 B 4 .

FH P S SR SR IR sysmenu.xm] HICERE X, W, FHHIY module JLE
sysmodules.xml SCHFHE SCAYME AT, sysmenu.xml  SCAFH [ 554100 B 200 7F
sysmodules.xml CFFREH AN Y module JLZ.

BTSRRI, Ty 44 T A R Y SR AR I SR R, Y S o — A
SO T R TE S AR sysmenu.xml SCF, B AR sysmenu.xml SO
B R Y 3] Marketing Operations I P AT, 20 5087 I8 s AR PR 95 4%, T4
3 H1 Y5 Marketing Platform [] 4,

sysmenu.xml XHFHTE
AT RIAE sysmenu.xml SCAFHE T 31 0 28 R g Sk HURT SR FLI,

menugroup

<menugroup> JUER & /7 R AR, FF HALE HIT E R ARSE M HL5R Y 5
B TER, WuRBA T AR

B i3

id SEHLAAIE —BRIR.

<menugroup> JLRKAEMME, ERPIAE TH|FILR: <display> Fl <menuitem>,
display

<display> JLZE & X Marketing Operations 7E ] F* FLH A MR B R IARZE, TR
WHEAEMEEM TR, TR T 0 2R,
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menuitem

<menuitem> JLEE XRH EMIH. TR EA LT EME:

Bt g

id

5 ISR BTG R R R (Y PEE —FR3H, sysmoduTes.xml SO AR AAZ5UAT (AR R
AR HRAR .,

For

5 IR BTGNP R 6T, HT E,

<menuitem> JLRE A EfEN FILE.

BAEMA SRR (A 60 & — 45K 4k, WI7E sysmenu.xml [ <menuitem> JGLZR Z [HJWS I
<separator/> JLZ.
B ATAE HARAEDR

UK E:

1.
2.

FTIF sysmodules.xml SC{F.

FENE SRR <syscatalogitems> #47. X T M T8 SCELE fiv 44 (0 078 B0 2 268
M BAFRRY <item> JOER, FHEE B AEE LA,

WA EE M AT SN B E <module> R4, Fi%ERF K <display> TG
RN SO EE R ARE.

1R AEFF KM sysmodules.xml LA,

5. FTJF UMOConfigurationMessages <defaultlLocale>.properties L (X FHrdEmi

10.

GEMEN R ER) B
UMOMktObjectConfigurationMessages_<defaultlocale>.properties L (X
T E R K

YT EE AT AN TG EENZ IR, B SRR AT TG SR UL @
H (= 5ZF).

W AR T O TR ARTE, PR I OCH S,

FTHF sysmenu.xml SCHF, BESCHFE LSRRI PR E G sysmoduTes.xml 2E LY
BIRAFR,

H 2R LI A R S O R R RIE, A7 FE S PZ SO,
#H T J53) Marketing Operations . FAFE 7R 55 4.
Mg E > Marketing Operations &E > [FE$3EE,

i WRAESE AU R R, SERARIHUNEOR, M configTool L HIFEFF3)
SR, A I T EE, #2H (IBM Marketing Operations %54
Y . IESRAE XAERBE RN S Marketing Operations [#B4r, DL FahF M Mar-
keting Operations [ 5§,



TE il B
A DRIEH A FERLE Marketing Operations {3 BFISE BA% T, Marketing Opera-
tions FRVFERPEAT T AT ] -
o fE s
o HAARH LMIH
o HEMAAEH ERIHE
o H AT SO HT A S
o WNINEA URL 48 B0

BICH Ear A BE AL (Operations, Analytics 45 ), {EUZ A DUEE fii 453X 2453 B A G 300
H.

elke £
XFIIES

sysmodules.xml SR & — AR 53 B BT — A1 2200 B F PP Y 45 1 I
HAER, A m] AAE e 8.,

UK ;-

1. #TJF sysmodules.xml LA,

2. AR IMAAME—4RRER <module> JLE,

3. BRORX T A S S P A SR, #AFAE— > <module>,

JCSR B module JGE AYARIAME.
4. RAEFFEMA sysmodules.xml {4,
5. #TFF sysmenu.xml /4,
6. TR, IR <menugroup> JLE,

By ANSRAE sysmodules.xml SCAFH BT HL <module> TG AR ITT R AR A,
7. BONIZEFAGIEERIN, i01% <menugroup> ¥R <menuitem> JLE.

kB4 <menuitem> JEEMA — MR IRME, HESEELE 3 Jafer A4
sysmodules.xml A4 <module> JLZAHA].

8. (RAEF KM sysmenu.xml LA,
9. H¥rJA3h Marketing Operations flz 45 %,
10. #i;i%E > Marketing Operations 2 & > FE$HEH.

BARE FHIIHE
ATLATE LR IR . T LUKEIRE M3 % 5 — A T A T
[

HIF I sysmenu.xml SCPFH <menuitem> JUERMALE, HARHE EAIIH. M85
WEAE, #di%E > Marketing Operations X & > El$H 3,
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BB RBGRKEFRIIN

UK E:

1.
2.
3.
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| {122 126 ¥ S003 Eraiani Torrini 300000
*

HIJLATJE T TRS001 LM%, /g JLAT/ET TRS002 b mRI4%,
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TVCListStafi:
View | Export Dita

| Emiployes 1D [2] Hame Bage Pay Manager
[0 1om Mary Mansper $45 00000 Wes

0 ooz Art Arlisie §25,000.00 Mo

] 1003 Larry Lanayes 4200 00000 Mo

[0 1004 Carl Contributor $25 00000 o

] 1005 Charle CEO $1 000 000,00 Yes
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[0 som Isaat Bashevis Snger §75,000.00 Yes

[0 soo02 Carl Sagan $100,000 .00 Ma

[0 =003 Ermiiani Torrini $300,000 00 Yes
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create view proj_mos_by proj code (
asscProj, MOName, ProjID, mo_id, comp_type name) As
select PROJ.name as asscProj, MO.name as MOName,
PROJ.project_id as ProjID, MO.mktg_object_id as mo_id,
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from uap_projects PROJ, dyn_mo_table MOT, uap_mktgobject MO
where PROJ.proj_code = MOT.PID and MOT.po_id = MO.mktg_object_id

TR T IR AL 81 2 A LR AT

asscProj MOName ProjID mo_id comp_type_name
BRAIN-001 RB-005 101 147 | B PN 25
BRAIN-001 RB-006 101 148 | A Pk 25
AR CampaignMAILO1 149 145 | 35 PE P 25
HIFS CampaignBROO1 149 142 | Bl 2
HUAR CampaignRBO1 149 143 | 35 PP 25
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o BIER, BIEDHBAR A AE, ESE 147 0 ARSI

iE: AXFEX <MarketingOperations Home>/messages/com/ibm/umo/core/

UMOMessages_<locale>.properties SCFiFAT B i DAXS R 50 % 5 A LR TH BT T A k.
FRGE TN A R 78 K S,

LRI RT SRR
BRI G R P R AR SO FAF R g AT A AL, AT LGRS R xml
.properties 1.

MR AL HF Z a5 IR, BT DK 13778 0 5 SRR 1P 538 T8 4 45 0 S0
AP RO M S IR RE S . B A G AT X SR A I SUAS AT e A AR
b, RN IEE R E A SRR RA, AT XA SRR PR S AE sysmodules . xm]
. sysmenu.xml FI UMOConfigurationMessages_<locale>.properties B
UMOMktObjectConfigurationMessages_<locale>.properties Cf4,

o X TARMETT S EEX 5 20, IBM Marketing Operations A EEFE 5 AL — A48
PESCME, SC s — AR, T SCRE R 4E T 3778 45 0 g 2RI B 1 P ST A
BMTFAFE, X <MarketingOperations Home>/messages/com/ibm/umo/ext/
UMOConfigurationMessages_<locale>.properties /4,

o HIRBIEE I T E X 4 2}, Marketing Operations 5 A EFE 5 P 13 HAD
JEMESCAE, S S B SR T R E T E R R R AR SR R,
UCHS IIE T T8 AR G RN, RGEER %S R ) X S SR i — A @ . X
W5 <MarketingOperations Home>/messages/com/ibm/umo/ext/
UMOMktObjectConfigurationMessages_<locale>.properties ICf4.

FERXBETCAEAR, Vst 2RO M 20 G S5 FLIN 7 (Y DU E SR8 A S0A
TRH, ui ZHUE CRUE G AR MDA 747 8 X S8BT T B 10 G 2 Y B
SR K.

B, X FIHE a2, WESHoE H 413 U LA &SRR AE
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projectlist.columnList.PROJECT_OWNER.header

TR EE S RS, LSBT frs:
projectlist.columnList.PROJECT_OWNER.header=Owner

GG S B SO, BET s
projectlist.columnList.PROJECT_OWNER.header=Besitzer

ARELER, WSHE 17 0 r Ea A iEHEx R

KFAR MU RIS FFSIZE
<MarketingOperations_Home>/conf/<locale>/format_symbols.xml 774l —LE(H,
A T XM LB S I N E B, . A AR BLE R A AL,

i IBM #IUAREEXT format_symbols.xml SCAF#EAT 44,

IR g4 format_symbols.xml SCfF, 1 B4 T FIHEN:

* 1 Windows ", #ZLL UTFE-8 A% (T AJ2 Windows HJBEH% L ANSI) {17
.

o NSHgwtR H WA B, B0 <date-format> Fll <date-time-format> $ZHtAH
[l H S E, &), WAEALFE Marketing Operations 5 0] B8 238 21| 45 1%

RIRNSIEEINE S+
IBM Marketing Operations H [ &4 H A X ] 215 5 5 A LR SRy Th g, &
] DL @ S DIAS AR AR AR, 38 W] DLadi ik Marketing Operations  F J7 5 T A< i A6 AR
TGRSR

Tt Marketing Operations HH¥8 Al /7 Z AR I H BRI, RS IZBARA proper-
ties . W CHRFEAE Marketing Operations 04T, W1 Fis:

<MarketingOperations_ Home>\templates\db\properties\
<template_id>_<default_locale>.properties

Hrh <template_id> J2rFLZa itk (N EBFRIN, <default_locale> HIZE > BLE >
Marketing Operations > defaultLocale JE #5872,

T SR H ARG properties SUPFAF LT == BLAT{H.

o CEMETEETR: BER, BWRMERE B, FEENBAAE 0 07 R E S, w]
DATE A B B TR B A AL BB AR 4

o CTEMETIESUR: bRrEEE, FET7 R EORH SEEl, X s o D R
HUE 7

o CPEIRTIRDUR: BIRBIR. ET REIH LA, RIRBFRE G IR
A 5 T T _E 2 B A AL

o CBEPETEESR: BER. FETT R H SR, BT R R ERA AL T A
SRS 1R A SO e A5,

o CEMIEEEEDR: BRBIRAMMER, 1577 R0 H S, X Bk E il 6
5, KSR HERAE A B PRI BORT E IR R B R,
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fitn, PAFA properties SCAFMY en_us FUA:

attachment_folder.display_name.folderl=Reference Attachments
template.default_name.tradeshow=Tradeshow
template.display_name.tradeshow=Tradeshow Template
custom_link.display_name.new=New Custom Link
tab.display_name.contact=Contact Info

template.description.tradeshow=Use this template for requests/projects

to prepare for tradeshow attendance.
tab.display_name.tradeshowsummary=Tradeshow Attributes
attachment_folder.display_name.folder2=Project Deliverable(s)

AL A2 R AR R 1 A & PREER X Se(E A AL,

HAATE S RN properties SCHEHIT ARG AL

o VGIBE W Z R, HERAXNME properties U,

s ZIBEE IR ARZ LR,

P R 3 NS L A NS T R 120w e SO e 1 v S s TR SR R R G

AR, TR R AN, AREZEL, ESH H 144 T 1 AR
LN

B B At AR
SUIFARIRRIE TR, DA H A BUAR L 10T B .

RFUES

Al LB e properties UM, (WAL T FE AR,

o CHEIRCIEDUCR: BIRERR. FE R H L, BIRAFRE R B IR 5l
A 2 R IR b 2 B AR A

o CBHAFIETR: BFR. AR REIE S, BRI b FRA A T T
SR (9 SCA e 2475

o CSEMEEE TR BIRBIRFEEA. 157 R E S, kS B A
He, XSCHEREAE D IR BOR E R BB oR,

£ WTRIE#AE IBM Marketing Operations ]/ $U 1 A& il — e AL FBefl, AR 2
FE, WHEH o 2EkirEErE .

Ok

L fJg properties SCIFMYFIA,

2. BH S ZFRE A <template id> <other supported locale>.properties,
3. GRRIZSUIF DU A 7 B B T IR AF 1S,

ERUIRERME
BT DO UE = PR AE TR, 7 AN E A b e s e, e DU g e
TIEIR, DLeBRACAETT R, T SR e H A B gk b R AR SR A
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XFIAES

FECRAE SRR L, AU R, R R R, DLRTEROR,
DLV IS A B HE R, R P BT B I L0 2 BRI R D 7. B B T
ol P QU 7SS B B A1 B TSR M 12 B Bl R 24 PP AR 1
FRIUTENE, PR 5 BT kL) 85 2

iz
Lo iRl s, Qe siga i R a0 H B, ITOT R ek,
2. BAEBRETE S B EUB AR, e R G s g B AR, AESUAE

A B4,
3. BLRAIEE PR 7R, TEAECH B iR R A rp R gn R TR A SUASE R AT Bl
Zi

4. BORRIERCE SR, PR ET BB, TR R 28R A1 B g B (AT A
NIRRT Sh v £ VA N T Y

B EITRIEAR B, DUT B IRAS a8 A b “ARR7, TR RIMES Fle Ty £ X
voORE BRI L, BT BRI AT E TR, EIHE AL, “&FR
R SRRV i GEZ S0 & i Ay -

5. B EMEFRSIE IR, WEECE S Y R gm i K AR,
i
YW HL LR 24005 T R, “BE70A4 2 5R.
BHA TR FE S RSB ARG B H 0P En, MERE
FRREET, BARZRMIE ST,
a. NEMETIEAC KSR,
b. P REFEERL.

6. P REFEEM.

P/ A

MREWHL LR ZMIET, BanTUZriEERERR, DEHMEEHLEE O
EEORAETER A, G SRR, SRR R SR 1 A R A e e i S
T, TR R AL,

LT R B, IBM Marketing Operations 23— FRAE 0 S0, Kb & 048
M5 5 IR R R SR M SCF, oA I A SRR RGP0 M SR RAR,
RIG, KA, FERAFR. MR BRSO EE S RN IE S, RE
il A RS, JFHAREE A S ERENC AR, B4 % R DA% 8 S
SR IEfE &L,

B2
JRHESCIE 2R A AR

<form_name>_<locale>.properties
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Heh, <form_name> JEFR B4R, <locale> BIET HEACHY. CiRAIDLIFiEF HEMA
fih,

Code BE

de_DE TiE
en_GB i (EE)
en_US HilE (EH)
es_ES VORI
fr_FR G

it_IT BRI
ja_Ip H i

ko_KR WhIE
pt_BR A
ru_RU RIE

zh_CN E1D'S

THIRMES

columngroup.groupl.header=groupl
columngroup.groupl.description=first group
columngroup.offer.header=offer
columngroup.offer.description=second group
columngroup.offer2.header=offer
columngroup.offer2.description=third group
column.business_unit_id.Tabel=Business Unit
column.business_unit_id.message= Business Unit is a mandatory field
column.business_unit_id.helptip= Business Unit is used for
column.init_type_id.Tabel= Initiative Type
column.init_type_id.message= Initiative Type is a mandatory field
column.offer_codes.label=0ffer Code(s)
column.effective_date.label=Effective Date
column.drop_date.label=Drop Date
column.business_unit_id.TookuptabTe=Tkup_business_unit
tvccolumngroup.groupl.header=groupl
tvccolumngroup.groupl.description=groupl description
tvccolumngroup.groupl.helptip=groupl helptip
tvccolumn.tve_not_used_ref_l.label=Single Marketing Object

B fmiE 1 R B A AL

Ak n] DL R AL, Tk R OR S IR A AT IR, LIS G A
FRMHHIR, 24 P (R A7 R BN, Marketing Operations 27 F 7 it AROREARAE, SRJS,
BB BB TR E RS A H A T 2 BRI A R, U, SRR ONRERS,
(UL MR SRR 1 5 BRBE I ROR DI 2L

IBM Marketing Operations W{A#E & /& AR B4

L R R HN, Marketing Operations i FIFEAFAEJE MY IZ 5 R PRI A6 S 26
B3 ) Ja ST

L P = R

2. RGERRAEE S 5

3. AR BT YA F R
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it Re
A5 DS 5 2 R U PSP e A B A 2

T ZHi

USRI B R X e AR N E A AL R AS, WA A AL
%, RakREAMAL, BRECAHARN SR

RFUAES

TOURT DU B A AT Y 3R L

UK E:

1. SRR,

2. AHRE A JER 2 B SO o AU P S

3. NIERA LSRR R FE S IR QI R SR RS,

4. FESCARGRHER AT TR R L SCF R K H B oR 9 SO Fe 0 o i SC PRI AR R S .

REPMAEREZHICAMALRA, IB2FE RIS PR B R AR oy C A
e EHER AR,

5. K HT I R SO I B 3 B 4 VA SO,

6. FFHPE S A Marketing Operations,
AR R RS DG S REE RN EA AN T . HE, ZHEEm]
.

7. AT FE R LUK TR AT B AR h B S AR,

JEHESCAF R A AL SO 2 B3 R BRI ] T A .

AL

Gl

BT LR RSO, SRR B s DAA AL

SR O TR 0 S P SO, A E B R R B b L S B, TRESE
I F B IE PR BT R JE P SR R 4 SO, SO AR metric-

definition_<locale>.properties 1%z,

JEB ) BoR A4 FR AN R SR AE TR, T R AOTE 15 R R A SRR, EX
OrHES SEhRAE, EE HEATSL BN O$S.

24 Marketing Operations TEisfTIN, FREE2:H B & 40 0y U R M SC PR 1.

PATR A ST B s 191

$ $.metric.AVFee.display=Audio Visual Fee ($)

$_$.metric.AVFee.description=Audio Visual Fee

$_$.metric-group.BoothExpenses.display=Booth Expenses

$_$.metric-dimension.metricValue0.display=Actual

$ _$.metric-template.CampaignProject.display=Campaign Project

$ $.metric-template.CampaignProject.description=Metrics for
Campaign Project Template
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E WG, BT LIS I S AR E S AR T — R PME. RERIE S RS
FP AT S R B BORBARNER ., WR A H O R TR E R, IR ATk
AR

ENEERMH
1Ei4 metric-definition <locale>.properties SCFE, AT F#R4AT W HIE & FREL
.

iz

TEFE R AR T Ly S N EER.
- B B RAE,

- BT DABE R e ST

. PEREE,

-lkwl\.)t—*

PN RTIE S
L (R 7 BRI, R S A AR BB 3 R RE SO SO

<list_category> <defaultlLocale>.properties,

ian, iR S XIS, I B EATE SRR en US, B4 RGURA DL
A

BUSINESS_AREAS en _US.properties

VYO E) managedListDir @ik fs e H: RiliiZE > BE > Marketing
Operations > umoConfiguration > attachmentFolders, ¥ /2% A0S &5,
kB IRJZR M A TR 2.

A2 9 81> IBM Marketing Operations 37 4% (118 5 #4561 6 J& 1 S0 A,

gy Dok o MR, SUH B Y C A4k 9 A (2 T 2 Ak i A 6 31
=,

T LT B E PR B AN R 12 E 3L
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% 13 5 RE%eH

g

AR %% IBM Marketing Operations #R75 2% IBM Marketing Platform, %83 i — /M %5
B RV [REX PSR AR PR D RE AR, 2L1% B Marketing Operations [ %42 P,
it f#i il Marketing Platform A Marketing Operations HJIJRESREE. JFIRZ A, 1520
(IBM Marketing Platform 4 3 5458 DL T f#A5¢ Marketing Platform H )42 4 ¥ 2y
REFRAFRY(E B

fii [l IBM Marketing Platform RAIEMEH M FHAH, K5, &8) IBM Market-
ing Operations M B 224 5, M E I i 48 2 1 7 (M) A 6506452 37 1 P 7 [ e X 2 AT
TREFBIFAOVF TR, Fh 20 4 SR W KB o X7 [m) B2 T HOVF AL, R BRAE E2 SR g2
Jar™ R A B ARG LA 2 AT AT A L AR A T P

Marketing Operations 33 %5 T2 V5 [n] Ay kgt 2o et B LR AR J7 KO0 il
FREVIMI A, Blhn, 8 G0 PR E S i ] A sE R A, R, f
HIUH #9005t Nt — 248 E WL e DL 2 SR E AT A,

“EFRERE

R A TR T ARG IR AR H  RE, < RARTE I AR B PO AR AT S8

HA RV, R 2R E T S84 2 RKHk, &Il

W2 7R MY & 22 e s, (B 2 A7 Z e R I A AR, et G el

TATA HA 22 2

R A RN

o BN THF Marketing Operations [ H P

© BIEAEH

o ROUIE TP ALK, 2 ARGHE RV AN, IR I8 PR 2R
TR BAI A,

s BREBE A, RITERE B GURTER T A VARG R, 3 S A T AR
FIVE SRR 5 55 — LR b i, X g @ sl A @ e A R
RS KIEN

=)

AL, AN AR A REG AR RTTHE 2 RRLS, T HE
IBM Marketing Operations %2 P TAE, Bl & S @I H i 52 M R AL
o B AL Vi 0] R G S Re b i

e Marketing Platform 2 )5, BAAET 5225, <45 %2 %N IBM Enter-
prise Marketing Management (EMM) £ {FH 45 AR FP b e LT — A, Hrp
f 4% Marketing Operations, A DIAR 75 ELk 8 X S0 hil s SR M€, SRJE X P 4 8 X
e, BCE R EEE O A R,

¥ Marketing Operations 4 il 0 47 28 X G2 A0 EH (1 15 0], 8 X 52 175 [ £ €2 1200
H i,
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RELERBAE

B e, v B DU R P BB AR AR B < e R e R . X SR A A0 Mar-

keting Platform H[{j Marketing Operations 24t HEEF UG RIF A, FH HIGEAE L,

* {fi ] Marketing Platform I, 4#a] 24 PlanAdminRole 17251/ F P 417 i H
FUF, 457E Marketing Operations HX 3% F 48 “THRIE B 010 TP M, A 1 0
T, BAMAEN ARG R A A 3.

+ {#i [l Marketing Platform B, 4%5[nHA PlanUserRole 5 [m)Z% 5% FH 7 40 i FH
i, 47E Marketing Operations HUX[% 48 iR P P M, BAETEOL T,
JUF A 0 B M ) P 2 TVl

JIr 46 E X S 1,25 i RTEIRE > Marketing Operations & > F FIFRTALUE I,

BICRAE “H P VPRI A0 T 78 55 B e ik s M e, IF B TOIE 4 R e 4 R s
FERRix Se Ao, B A ACLA P RO BE 2 TRmE M fn, G ZGE i (] Marketing Plat-
form R 2 F P4 A .

4 s ] P B e 3R R 22 2 5, 7E Marketing Platform HRoxf FiF AT HO AR AR B 804 25
JLMLYE Marketing Operations 1, &I E > ELE > Marketing Operations >
umoConfiguration > usermanagerSyncTime /i35 & ASHEE M E shxt FH k471 4.
a3, BUFSh AP BdEERRY, BEE - MEEATIEINEE > Mar-
keting Operations ZE& > {EHPRE.

EflRZERBAE
S 2 e O T (5 R VR I % 2 SR R BR80T SR IR 5
IRE A RN T IBM Marketing Operations JAEMIVTIF], B4 s IURE e 1 kot 7
FH P AE B AL IR

fltn, fHELBETEX AR, WSS E BA 2 mAL A TE A
HEEEFITRIMES), [ERFEEFMAEDH. O 7 X AR K it F =,
IR S L BRI 8 B DA () A 40 19 4 2

S I 22 A M S A A € DA B R i (bR B BT R A ) AR P T AR
B B AL A T B A .

MERipOAE
IBM Marketing Operations H 15X G KR HA — X LVl M, X TI0H f8
L, XG5 0] € L FR A<D [l 20,

4 FIF7E Marketing Operations H#EAT TARIS,  ZRG0 2 A WO AH I (4 %) 4 75 0] £ 44,
fitn, QU H A RBABH A FE R, maiamE manir BE0E 2
SEVIRG. . TH AR X R MO TR SO, B O E A AR R R R A 6
HZ 5% LS 5% 70 B KU ) R A @ s f 4,

BAXMREUEA - DIEE, AN TREMNSZRMAAEE., FE2XRIRMIEH
AR, R RFRTIA,
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K 65. WRERIHIKI A E

MRER XF &R 3iE) i B3 R R B

Plan WRIpEE, HHE5%E

{hsh WEhpra %, Washz 5%

| WH A E, MHZ5%, SHERE

R RN, WERITA#E

i ECE

ity e prf &

GE (A HHLASTA, W HE

K KA

EiI9N PN 2 B3, P A B

SETI T E X GR | <HTGEFNZ LS ThH
fran, WRERA A QIR T E X SR, AR R M
AR A BRI A E.

X G SR — ARG T, T, A n] e 22 4 SR SR D ).

XTHEAR
WiH fRR S 5 0TH sbd 0 H EORAY A B TARIRAE, BT A & A I H A
My “di B Ak ik LS AR A R SR, ARG, HRCE R R, kR
M, ARG B aABREIE fEER BTN ME, X, RAL, MEMLeft
G, A AT LIARSE I E A £ o A [a] (9 B R BC A Al B SRR,

BEAh, AR, AT DL R [ A 2 T P A R B BRI R R R R B
W) . i, AR Z AR — A H A E P RS 5 E G TR, TR %L
RE X Ht T AR, 805, XMTHRAWE, WHRMEZATFRAS 5482 H
PO R P GEBERIR, NS HITH AT ] A @ .

WRTFE, AIB2n] IS HIEE T 50 B A m BRI 0 dil 2 2tk BT ERAE,
WHiiEE > EE> Marketing Operations > umoConfiguration, ¥4
customAccessLevelEnabled Fil & &M% & A false,

Z e REE AN AT AL

22 4 el ph BRI S5 B T 1 R LR, % e A R (R — AL TR BT
S LE i P14 TBM Marketing Operations 9 S FIHEIR I VT ) B BUIN. i, fes]
D B AL T JL 00 % 4 s,

o FEHO IS AL, R GURA T SUH f T R AR
o PRI E B A T I o5 B R TARIRE.
o BB R DAQUERITH, i H AR 25 SRR R Sh I

X% (F£ Marketing Operationsit&il, 75, HiH. EREFFEIER) B2k
il o BOER BT R G 00 2 4x R s R T B 120 G B A
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AL
AT <ZA > HOVRRTRL U B AL 2 M VT AL, B 154 TR © ol
BRI

FAE LRGP B E MOV, S —-A%. BRTEHE R (R
hsha) MA AR PR, RIVRM T L2 PRPTAME, WRTRRDRERR
TEIH,  F 5 ] 46 2y E HPF BOUE 10 Y e IR it A7 20 4

RGBT H SO R A2 2 R, BODEBEE R, AR RE AR, B2 IR
e SRS E A R B A,

Tl 224 RS INC B B VP AT ALK X TBM Marketing Operations H BT A7 D AE 4 17 ).

fran, 18ERERZ BV IAALHI LA SR R E SUE B AR R R A U
WAL, IE2ZIH PSS A R ETBESHE RS, [, WA T BH 3R
B, IEAEHAS 5EHPATFAT A, 207 A2 Il i & 1 B4R,

TESE E TS g X 42 (fltn, TH ., W RIEE 3 ) AR 4 4 SR IR T X 4 1Y
BAR P38 2 1) 2 A oRmg, BN, BT A B I H BRI, 2 e A AR Y i 2 1E 0
FEfE e, Ra, RIEZERQIETH G, XX LIH B9 A %R
FE 1Y 22 42 SRS DR E

RERBIFANIZE

TR <R HME> B VF R RC I L B VAR, AT A R E R S HRAL Y
FHIUAE, AEF I R TR DL T i

R 66, <ZERME> B VF Al I _EAYEF Al A B

5 Name Rk
AL 16) FH 52 X T B R A €75 TR A
[SAEN X T RG22 WM A, EX T RERY A (17 ] AL

JrmAELAE R . (Fonk il UH SO0 4 A @0k 1L T
Wi, )

R B Lk BOCAT A A i B i, AP B H £

B2 T AR e AR QR A 10 H A PR IR 1Y

Vi, {ELR 2 4 S A 60 P 1k X2 5 200K 9 3 1)

JH 7 TE RV ] TR BRI

=] C4kK AN UE S AR Fo g P R I R A R
XVFATRGR B, ISR A @ R R RS, A8

2K AR Y R 4 Jry 2 2 S AR (R A B B

PR i E. WREE MR TP

B AR 2K B IR S T e,

AiE ANE] ] XEFIH R R A, A5 Tk SO AT AR B

MR P AR A0, AV, s, wRArSZEfeET
AT E A AR BT AL, A8 A% B XA A R T R BT VRATAL

152 s pism



X % 2= R

AT AR AN IRIG B2 2R 2 i, e AN LR, AR5 IR 22 2 oms

B, WEREZ DR MENITHE ME. R)F, B 2a@ g AR M

R %, SUR T AR O 4 Jry 4 4 R P B I A A 40 DA AR

o SRS LU A b 55 SR 0 A A (] RN, s AT DS R 4 e
MAERA G ARSI AR ZE 5, IR AR Z S — AL ifing: Sl e
A, ST DR A B ) 4 Ry 4 A SRS S AT BROH B A €

o WRSFAL P2 T EARRMA VI M RAEA, E ik e R & A IR R B
FRE, FHAFNPRRARINEA — 82O 2 4 g,

o APAEARATI AT LR A X R e, DIHMEMZ2Rma, RmiFEh—1H
JUSHE R — AR B A 4 s 19 22 A R A, U, AR A P LT Sk
T2AE I, BT HH MY L MEL, BFELS 2R me, o Ee)
T 2 7 e O D i P 4 T A . 2 SRS PR Y — S A

FESEBOE: AT AR A S A % I R, AR RN, ey AT E
B SR AL BANR] B VF AT A, G R] D AR 0 A SRR AR AC B AR B vF AT, ot
Sb, M FEADUHE B, BT 55 H ORI E K 0 R R IR CE SR DL R
PEIR ) B G B AN TR 09 22 4 A AT H A @Rl AR

YU AR VE AR, SR B MSL A, Bln,  dn R A B AT
SE SR L RE A5 D 8 20U R B IR, AR AU % A AR T G A
VPRI, WREIE TR T BRI, B2 HA MO R B A2
R, AT G VE AT A A A, ST, BT A T SV AT A [ I
T SR T RCR B LY.

il & R RBg
FECLHE A0 2 A TR, R TR M0 2 WS A0 6, ARJF J6 i FLAT B
{6669 X BT B BB 4 6 R 2 1.
mEER"RERE

RFIAES

USR] DU — A 22 42 S S 2 St 42 A s, TR <A R o A SR VR SR 11
e, ERZEGHT, EAZEYREREME R8BI ) 16
B, A, IR AT A 22 4 SR A 5 LA S22 2 F AR,

iz

1. #E#i%&E > Marketing Operations Z& > ZEFREIZE > £8. KIErEHE
Y <security policy> T,

2. WS f
a. PARMEMAE.
b. A EHBFRAER,

XSS ) A 0 T R AT X A IR,
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3. RTRTEFFMEFAIRL. KR <security policy> UL VFRIAL”, L ITiH 15 %
G, DU GA] B R AR 8 fo R sl 1k X D RE BT .

4. BUORTUH MR USR] G0 E VAT AL, 15 I 1E) B AR R I FE T E B0 4 2
M, RN A e MO EVF TG, ES RS 152 THY r Zeigiy
AALE

X} iriE) B ARSI R R S AT I A
5. EECEIHVFAIAL, w2
a. \ifzie) BERAIFEH, BRI H R R I,
b AE“HHTER R, MR R ML A O BRI ENEERTIRPRIEAE I
AL,
. MEFRITH MM, 22 SR P B A30a H eI H A (R T B AR AR A
SE MR AR — 5. K SR AR P AN BRI 1Y e 2 R
d. OB R AR R (RS PT A E RIS R ) BCEDH A, xR Ama
MR
e. MEANIIHERELZLE o) M d).
6. EECEFRVFAI, w525
a. MIFEIBHRIIFRS, BEFE R G,
b, MEAXGMEEME, BERMERMEESRPAIERR.
c. EFRIUH KN, 22 SR NI H R BT ko U H A 7 g R Xt
B AR E B BRI H MR — 81, K SR B R RS R IR B U ] 45 i

.

d. AEMPREANEEF (GFHITAERESF) iEDHMAE, XRMmENe
EMOMVFRIAL BCEWERE, Hic, CONERBUE N Z MO BCE 7T
A2 55 M T 50 H v 28 70— 8 1 AR DC .

e. B HC E R E FIVF AT AU A I H B R AR o) M d),

7. XM T EGIE RN RER, —EZ R AL E VAl AL
8. HlifRTFHTH.

clfE oy
XFUES
MR ] 2 A2 KR L AL ML 2 E, HH 2R L KR g
REFETE R LL T IR,
YUK
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o ERIFRIRAE B
#0 - IdValidate

package com.unicacorp.uap.common.template;
import java.util.HashMap;
[x%
This is an interface to be implemented by the end user of a Marketing Operations
system for the purpose of validating system generated id values
as per business Togic.
Implementations of this Interface are called by the Marketing Operations Server.
*/
public interface IdValidate
{
[ **
Returns true if the specified attribute values are valid.
*
* @param id - current project or program id. This will be the
value if it is new project/program
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* @param values - This is a set of name/value pairs, referring to
a current database connection, the appropriate
template id and another HashMap that contains
name/value pairs, corresponding to the fields and
values on the screen.

* @return true - if it is valid; otherwise returns false or throws

exception.

* @throws com.unicacorp.uap.user.IdValidateException

* Should contain a message value that is meaningful
about what went wrong.

*/

public boolean isValid(int id, HashMap values) throws
IdValidateException;
[ **
The name of the hashkey in the HashMap passed to IdValidate.isValid(..)
that refers to a current database connection to the Marketing Operations
system tables.
This connection is available for use to implementations of this
interface.

*/
public final String PLAN_DB_CONNECTION = "dbconnection";
[ **
* The name of the hashkey in the HashMap passed to
idValidate.isValid(..) that refers to the id of the related
template.
*/
public final String OBJECT_TEMPLATE_ID = "templateid";
[**
* The name of the hashkey in the HashMap pass to
% IdValidate.isValid(..) that refers to another Hashmap which
* contains name/value pairs. The name corresponds to a field on
* the screen for project/program and the value corresponds to the
* user entered text or selection.
*/
public final String OBJECT_ATTRIB_VALUES = "attributeValues";
}

# - IdGenerate

package com.unicaorp.uap.common.template;

import java.util.HashMap;

/* This is an interface to be implemented by the end user
* of a Marketing Operations

* system for the purpose of generating unique Project Code (PIDs). The intent
* is to allow users to attach to existing enterprise systems to help make
* project IDs meaningful in their enterprise.
*
* Implementations of this Interface are called by the Marketing Operations Server.
* It is the responsibility of the Marketing Operations Server
* to assure that there is
* only one ID being generated at a time. When implementation of this
* interface are called, they can assume that there are no other IDs
* that are being generated concurrently.
*
/

public interface IdGenerate {
[**
* Returns a string code used to define a Project object
with Marketing Operations
*
@param uniqueld - This is an integer value that is generated by
the Marketing Operations system. This is guaranteed to be unique across
the system; hence, if the project ID returned is the string
representation of this integer, it will be a unique
Project Code (PID).

* ok X X X

*

@param values - This is a set of name/value pairs, referring to the current
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* database connection, appropriate template id, code prefix,
* request flag, and another HashMap that contains name/value
* pairs, corresponding to the fields and values on the screen.

* @param uniqueChecker - An implementation used to verify the uniqueness of

* of ID's generated by this instance.

*
* @return - A string that represents the ID of the project we are

creating.

*
* @throws com.unicacorp.uap.user.IdGenerateException
* Should contain a message value that is meaningful about
* what went wrong

*/

public String generateID (int uniqueld, HashMap values, IdUniqueChecker
uniqueChecker)

throws IdGenerateException;
[**

* The name of the hashkey in the HashMap passed to IdValidate.isValid(..)

* that refers to a current database connection to the Marketing Operations

* system tables.

* This connection is available for use to implementations of this interface.

*/
public final String PLAN_DB_CONNECTION = "dbconnection";
[**
* The name of the hashkey in the HashMap passed to IdValidate.isValid(..)
* that refers to the id of the related template.
*/
public final String OBJECT_TEMPLATE_ID = "templateid";
[**
* The name of the hashkey in the HashMap passed to IdValidate.isValid(..)
* that refers to the desired string prefix to prepend the generated id.
*/
public final String OBJECT_CODE_PREFIX = "pidprefix";
[**

* The name of the hashkey in the HashMap passed to IdValidate.isValid(..)
* that refers that indicates whether the calling object is a request.

*/

public final String OBJECT_REQUEST_FLAG = "flagprojectrequest";
[**
* The name of the hashkey in the HashMap pass to IdValidate.isValid(..)
* that refers to another Hashmap which contains name/value pairs. The name
* corresponds to a field on the screen for project/program and the value
* corresponds to the user entered text or selection.

;ﬁb]ic final String OBJECT_ATTRIB_VALUES = "attributeValues";
/*:* Default start plan code start number

*

public final int PLAN_CODE_SUFFIX_START = 1000;

/*** Default start program code start number

;éb]ic final int PROGRAM_CODE_SUFFIX_START = 1000;

/*** Default start project code start number

;ﬁb]ic final int PROJECT_CODE_SUFFIX_START = 1000;

/*:* Default start rfq code start number

*

public final int RFQ_CODE_SUFFIX_START = 1000;}
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package com.unica.uap.component.helper;
import com.unicacorp.uap.common.db.*;
import com.unicacorp.uap.common.template.x*;
import org.apache.commons.lang.StringUtils;
import java.io.File;

import java.io.FileInputStream;

import java.sql.Connection;

import java.sql.PreparedStatement;

import java.sql.ResultSet;

import java.sql.SQLException;

import java.util.HashMap;

import java.util.Properties;

[ **

* The Class CustomComponentPidGeneratelImpl.

*/

public class CustomComponentPidGenerateImpl implements IdGenerate,
IdUniqueChecker {
/** The Tower limit. */

public static int LOWER_LIMIT = 0;
/** The upper limit. */
public static int UPPER_LIMIT = 0;
static {
Properties attrPro = new Properties();
try {
String planHome = System.getProperty("plan.home");
System.out.printin("planHome : " + planHome);

File file = new File(planHome + "/unwar/WEB-INF/IDRange.properties");
FileInputStream fi = new FilelnputStream(file);
if (fi != null) {
attrPro.load(fi);
String min = (String) attrPro.get("mktOBJId.min");
String max = (String) attrPro.get("mktOBJId.max");
LOWER_LIMIT = Integer.parselnt(min);
UPPER_LIMIT = Integer.parselnt(max);
System.out.printin("Lower Limit :" + LOWER_LIMIT);
System.out.printIn("Upper Limit :" + UPPER_LIMIT);
} else {
System.out.printin("IDRange Property file can not be found");
throw new RuntimeException("IDRange Property file can not be found");

} catch (Exception e) {
e.printStackTrace();
throw new RuntimeException("IDRange Property file can not be found");
}

}
[**
* The Constructor.
*/
public CustomComponentPidGenerateImpl() {
5**

* Generate ID.
*

* @param uniqueChecker the unique checker
@param values the values
Oparam instanceld the instance id

* %

*

@return the string
*
* @throws IdGenerateException the id generate exception
*/
public synchronized String generateID(int instanceld, HashMap values,
IdUniqueChecker uniqueChecker) throws IdGenerateException {
print("inside 'generateID' method");
print("instanceld : " + instanceld);
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print ("########FEFFEFEAFAFAN" + values + “#EFFFFEFFAFAFEEFEAFA\D")
String prefix = (String) values.get("pidprefix");

print("prefix : " + prefix);

String templateid = (String) values.get("templateid");
print("templateid : " + templateid);

Connection con = (Connection) values.get("dbconnection");

//int nextValue = -1;

boolean isEmptyPrefix = false;

try {

if (StringUtils.isEmpty(prefix)) {
isEmptyPrefix = true;

//GET THE CURRENT VALUE OF THE TEMPLATE ID - from CUST_GENIDS table

String sqlString = "SELECT ID_VALUE FROM CUST_GENIDS WHERE ENTITY_NAME = ?2";

print("sql1String : " + sqlString);
PreparedStatement ps = null;
ResultSet rs = null;

int cnt = 0;

try {

}

ps = new UAPSQLPreparedStatement(con, sqlString);
UAPSQLUti1s.setupPreparedStatement(ps, 1, templateid, "string");
rs = ps.executeQuery();
if (rs.next()) {

cnt = rs.getInt(1);

print("current ID vlaue :" + cnt);
UAPSQLUti1s.cToseResultSet(rs, ps);

} catch (SQLException ex) {
ex.printStackTrace();
UAPSQLUti1s.cToseResultSet(rs, ps);
throw new RuntimeException(ex);

} catch (Exception exception) {
exception.printStackTrace();
UAPSQLUti1s.cToseResultSet(rs, ps);
throw new RuntimeException(exception);

if (cnt == 0) {
//insert first new record for the template id into table
cnt = LOWER_LIMIT;
String sqlInsertStr = "INSERT INTO CUST_GENIDS values (?,?)";
print("sqlInsertStr : " + sqllnsertStr);
ps = new UAPSQLPreparedStatement(con, sqlInsertStr);
ps.setString(1l, templateid);
ps.setInt(2, cnt);
}

else if ((cnt >= LOWER LIMIT) & (cnt < UPPER_LIMIT)) {
//increase the counter and update the row for the template id
cnt++;
String sqlUpdateStr =
"UPDATE CUST_GENIDS SET ID_VALUE= ? WHERE ENTITY_NAME = ?";
print("Update : " + sqlUpdateStr);
ps = new UAPSQLPreparedStatement(con, sqlUpdateStr);
ps.setInt(1, cnt);
ps.setString(2, templateid);
} else {
print("Current ID is out of range, ID Range [" + LOWER LIMIT +
"' + UPPER_LIMIT + "]");
//throw exception that can not generate id, 1imit is over
throw new IdGenerateException(
"Current ID is out of range, ID Range [" + LOWER_LIMIT +
"'+ UPPER_LIMIT + "]");

1
//UAPSQLUtiTs.beginTransaction(con);
ps.execute();
//UAPSQLUti1s.endTransaction(con, true);
String pid = (isEmptyPrefix ? "" : prefix) + cnt;

%20 T EYE

&=

197



print("return from 'generateID' method with pid : " + pid);
return pid;
} catch (Exception ex) {
ex.printStackTrace();
throw new IdGenerateException(ex);

* Checks if is unique.

* @param values the values
* @param Id the Id

* @return true, if is unique
*
/
public boolean isUnique(String Id, HashMap values) {
print("inside 'isUnique' method");
//provide actual implementation for uniqueness check
return true;
}
[ **
* Print.
*
* @param str the str
*/
private void print(String str) {
System.out.printin(str);
}
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<set-property property="greaterThan" value="12/31/1999"/>
<set-property property="lessThan" value="Today"/>
<set-property property="column" value=
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<set-property property="minValue" value="1"/>
<set-property property="maxValue" value="999999"/>
<set-property property="column" value=
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<set-property property="maxValue" value="1000"/>
<set-property property="column" value="dyn_vendors.numEmps"/>
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