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Outstanding {Draft) Payable Actual Spent {Paid)
All Selected Vendors $0.00 | $100.00 $26,452.00
CATEROO? - Rebecca's Catering $£0.00 $0.00 $150.00
PRIMTOOZ - Reackivity £0.00 £0,00 45,852,000
PRINTOOS - Accenture $0.00  $100.00 $13,500,00
SECCO011 - American Security $0.00 $0.00 $6,250.00
SHIPPOOS - Federal Express $£0.00 $0.00 $700.00

BAMNEME
NI BT SR AL AT, R A A
X4 TR

TR T ARE RN X R 4R F1Z2%E IBM Marketing Operations 4225 F7F ( BHR AL 1 7R
5] IBM Cognos R4,

%48, B RE: itk

wE i

BT 8 BI7RA S FRT G EREIT RS, SO T, S dk s, w

fit PO R R, OUH. TmEEX L. Wk, HIBAAIA S
GrHT BRI AT LA B AR

AL Y WH B, sk TRE 5 (5 .

S ES]ES T H AR e iR, AR KSR EAE R SR B 5 AR
e,

BN EZGIH | B 58 S R A, SR 2 B R 5| s 5 8 5t
.

LA — B g% i H #7-61 Cognos i thy, W<k T H#HLAT IS HIHSMi B

KRS TH, BFMRIGRG] Cognos i, ., HkZ i Won i

B AR B S A AR,

VAN SR Ay 2RI R T H #)7- 61 Cognos iy, WsIiiH B RIS RILE., BUHRSE &2
55 H R,

SR T PB4, e AR A 5 i A L.
EENRHMEITHE

XX RIATIE I Z )5, W AR HAB T ok T A AE o L1y N 6, Bk
19 7 BOAIE A 2R I 1]

DA B T AR SR sk ko, mAt, BT Rl BE. BUHL R, BB
MIAZE,

Lo Y R0 R ARG R DL A HAB 1T Dy L,

2. Bl AR,

BAETTOLT, BEOUR R RAVE T, SR A X SRR LIR BT R 9 BT A 1B R

17 = s 171



172

AR IR B 75—, IR AR iR S R N e A BT Bk R KA 1T
Jse.

WEER TSI
o XTUH, FlREFRE TN AR R DL R AT T BB E U H P AT TS
AR IT I S

o XTEH, RERHRMES A TS (I E B A )R A TR )
=R —14H,

10, fniR Connie Contact (‘HFHETATT N ) TS 7B #LIFE R BB efdit, ALK
VR EIT D s i — A N TR A B

Connie Contact F 2005 & 12 H 15 H T4 01:47:50 E=#Ht#1F #2: |INF
KEHLFIEMETES .

BT EH - R RS
L A — B 81 5 51 T R A AR 5 0 P SR TR L L
AEBSR: TR, £ LAY H A TR B A A R T4 0 B A

1
2
3.
4

- EFRE > WE.
- WITH S, g — I H TR

IR RSOy X g o

- MRESE TR, R REHRI—BETIR.

B A e SR VAR

ARG EEFLTER
%49, “HALAI—EAEINF A7 H 0 51

51

ik

o A A FE WoRIIH I BTSRRI ST, APRRIUEBE, ok BE il W AE U Y

BRI, ST 20T,

IEAESEAT R A I | s TEAE S AT 410 1R 20 91 3%

Gk WoRHEHESR, WTRREIE, EHEHELATHFLER (b)) .
BER AT 55 R HERE H LA AR AR 55 004 55 S 5 A 44 7K.
LI BoRHAARS:

o IEFERHT FORH RS S,

o S FORWTHCIIARIR 4 IE

© BREA: RRHtEED R,
 ERERN: FRRAHL A RS AT

BITHERE (RZFEAT) "HRE
U (HZ BEHED] ) iR 1% B R W BAE Bk B 600 F R sl ol 9 T
HEL AR AR, B AT IR AR oA, SR 4
B,

1.

MBRIESHL L

IBM Marketing Operations:  Jil 1 $5 7



&

.i.

© IE LS T I H R4S
© BRI,
o HRIPLE T RIS
2. WIS BT I E R R
3. Hh TR,
4. WREXRBTHCRH, EFRERE (RFEHT)

B R YTV BOFERER . WR B R AR B, A8 2mt T DL B T
L3 PR R R AN IR Y I BUAE JE

B2 LT T 3 i 1R 00 AT P2 2 2 Rd:
#50. “THHMME (fLFEHI) "

#Bar ik
fifj Bk IE VNS
o AT RERFUR I ShRAEAR, RN I
o Al WMBUFREE, BAFEA—A,
i XMTFIHE, s OO R,
“TRAIfE &R XFREFFAITR, R ER W& PILE R AR E.
o AT TR, BMERER RN ITHE A A C KT, K
PUFIH RIS, BEFHA H C AT
« A BAFEAAILEBRS, BIICES, RAHTE SRS bR L
41,
FHTEANKLE WS

i %glﬁyﬁiﬁﬂ

1. EHRIE > A,

2. MIHFIFEF, B8 E TR

3. BT H ATk,

4. NIREXRBTH RS, EEFATEATELE
KR4 E ENRE, mREA#S - ENEE, BT A EE T
P HL R AR RN R 1 2

B DU I =Xk r 1k 2 i A 480

L 51 TR I A S

#Bar ik

ke WoR =B PR (SRR, CORMTATBEN ) . &Rk B8 s
— 17, BATEE P B R,

JRASES WoR=ZHIHEAEE (LR, CRMAH) . &4 250 8 s Bos h—
1. AT W& P AR i 2 s

EIvA) WoR AR RIS 2B, B R AT, AT R
T

17 = s 173



BT Bl BB\ ERA B R TR &
LI 5 P A SR S R AR SURLGIRRO A, T L 5 5 R R E45
L B AT T
2. PR SR TR (R, . WA RS ) . R T
R4 PO L 0 A4, 8 A B DAL 51

X2 R AR

BT EE.

& 52, I AL BTN S T BA A 53 1 A 2 25 v B

#Bay ik

s WO, WUH ERAML 5 09 A PR S IR AT T T AR AR O
2 oI CHAREAR SE M C42BCE TR [ URL) |

i H 2 WORTUH FIUH 445K, Sl RO T IT I A S 0 (LR Y
M EH RO LRE Ti&E URL) |

EER 1 WoR A, IUE AESS 0 H A,

Wi H A & BoRHMAULS R ITH T #.

WRE R HEAIIUE SR 1R

L5 & BB HES A #.

WHRARIN WRTUH R AFRIR,

GiEliey ETYINCCE UG

K2 WoRHHE, BUH AR IR,

{YFRKtR portlet

AT portlet H5 Bl ] 4 d 5 B9 A5 B ALY, AR P IR B 1F, B

—AEEA portlet, Ry ERHE ML A R A F B E B AR Ty =K.

* %13 portlet $£{it%] Marketing Operations H1I0 ( AN IE7ESFEFrEERH L, < HEFK
MAE S5 IR ) MR D13k,

o PR BB (I o Bk DA (R R (AN E@ B E s A T

o % portlet NEFLALYTRIAG DIV CBlUn 1 E 2880 i 1 ok i A5 0
SO E”) . W 2%E Marketing Operations #4571, HAF4iX 2L portlet 1] ]

FEBACEM, IR portlet, HHTHILERR > BIBMNEA.

Marketing Operations %% portlet

ARATHIABRUE Marketing Operations 41|38 portlet, %°%% Marketing Operations {§ 415,
HAth portlet A] ],

TR RS D1 EFE portlet, ALY G A HIRE > (YR Portlet K H 73z
(R, S BGRN, JFmEERI portlet, R E{RIR > BIRLER.

26 53. frifE Marketing Operations 3% portlet

i) ik

IETESF R ERVER A | SRR ER B 5136,

174 1BM Marketing Operations:  JT F'45 75



£ 53. InMfE Marketing Operations 317 portlet (%£)

ih=

iR

CRiEiTiEesy

A1) R Y R A0 T S HOAE 55 LR AR R Sl A IEAE HEAT RO R AL, A

HH I e 0 AR 2 A I

o XFAESF, GRT LIRS O < 5E i Bkl .

o XFRERIRA, AT RLEIRA O 4R 5 s B

o WFEPTIA R BT IR, G LORRR S SO L,

o M TR ES EHAAIEAEVEAT R, T DURRR A S O At
A R

AT S H

ARG S E

TR e Al

S 75 Marketing Operations 284,

FMBUH 1217k D

B 4 45 B 00 5 T D K 4 Sk R R R R 4T
H, HEAEIHES G, 5B TRIRE, 550 H 5 AHE

R FERE A LA T
(BSERAEEH + CEGHESH0 + TR S K

- BEPIETE RS, W . REAEHILE TR
BULRAS, DML portlet WK, T AZEJHT Marketing Operations H1
{2

E OUATAE S B T 1] B AT 20 H S AT IR B TR

o MAREIAEE 100 ATH, 1S EB R IR ATEH X HE H 4T T8
.

o BRI OUE ln S o .CSVOSUHE, i S,

© BEEAFDHKMEEDR, R GEATR, BAFIH ISR
M HE 2R, RS A R, BRI IR,
LA 55 I S

F iR

Bl S BTA HE K.

EidibLiy

B S FT A BAT 55

i S TR 1 25T H

H H P AE ol TR R A I H . AR A B A5 R R,

RIESERE portlet

PRIEFEFIEIE M IBM EMM 7 fy B 0UE ORI, SO PRt G426 T DLAE (SR AR
AT IBM EMM 7= SRS, ORI 0E 2127 dh. 00T LURC B A0 & — Lt ik

HHEERY portlet,

FORREGEE portlet FRANEIHH —AMUEM, WL EE Portlet > fI@REREE
Portlet, Jfitif 24 Y kL,

T EAIR L %E Marketing Operations Bsf r] F 7R i 4 42

R 5

Ihge

(S RTIERTEN

FITF— AT BT 0, AT A R R 5 200 BEAR R B IO H 3SR, il
AT DL SRR DUTE R AR PP b 4T I 50 H 4 R 5

%17 = s 175



176

PR 5 1 Th&E

elfc TRy | FIIF =S AT 1, AT A e g 5 0 H BEAOR B I . el mT A
Aol R g DUTE Y. IR PP R AT TR H ) .

S 2R AR P o T ORI A 527 18] .

| TERY AR P Fp 4T JF T H 51137 51

it fIIT5HR > BR(ES AR itim,

U ERY R A AT JF %™ 2 U

H A FE B AR e Fp AT JF 8 L5127 i

Marketing OperationsIBM Cognos i3 portlet

AT Hik 4% Marketing Operations R %53 )5 7] I Marketing Operations {{ AR

portlet,

% 54. IRMfE Marketing OperationsIBM Cognos 1#+5 portlet

& iR
e H 2B R 53 500 B | — (3 7n ] IBM Cognos 44y, 4R s — A 924 7 H 4R 1 454> 1
s HRBIR PR 3D DRIEL. Bl i 7 B0 55 B e e,

CoE e (%%
BEHES)

— {3 7R % IBM Cognos 5, 1R Wan — I S AE I BE 4 i 52 I
9, HERTSE U LR R S8 U I H B i 3D TR,

e 10 H 2 53 2K 1
o

—{ 751 IBM Cognos it i, 14 o — /A 55 4 H I 4R (9 4120
H AR HAE D /Y 3D BRIEL.

AR RS — {37 IBM Cognos fity, 4R WoR RETH I A IEAEHEAT I DTH 1)
T SR 52 SR R A Y K

B LR — Rl IBM Cognos %, R Wrm P IEAELEAT A9 X0 H A998 3T
AL 58 AT 55 ) i

T E I R —{3 7= IBM Cognos 2, %4t s il H 4 AL T Fr A IR As 1Y
Bra v RIE i, w5 M ghr e Sn ALk, s
W 55 R,

LS —{r7R il IBM Cognos 4%, VZRs NAE R PrA IEAIEATH I H H 9417
9 A S T A TR S € U AE 55 (1 KB,

I B A 2 —{37s ] IBM Cognos i, 4R AEF M 19 Won A Kk shi

AIEL 52 A B AL A i

0 H R 5 2 10
H

—f17R 6 IBM Cognos %5, 1R & s — MR B IR RGP
AIEASATHBEE 3D BREA.

HARS KA T H

— {3l IBM Cognos Ry, i wam—4 3D HFEE, HTHIK
SERARRETHMIAOHE: “FE7, CEELET7, R “EBH
99%[1“5%}&”0

wokm I E L E g
iR

— {37501 IBM Cognos i %, %4 R — A K84 A KU il R4k
A58 B T H B R R T, AR OO AL T DU RS 10 H 33
R “BRZT, EERZTECCERR

P (% 00 H R 4
A1)

— 7Rl IBM Cognos i, R s — M 524 fi H 4R &1 00
H A SCBR BT A A 3D DL, BEAf i 7 2 55 B LR,

IBM Marketing Operations:  Jil 1 $5 7




£ 18 & #K

A[{£ IBM Marketing Operations FR AT FIEZR: i S 4L,

HJfE IBM Marketing Operations AR/ FAEMALE , Xit&l, By, WH, {255,
B, W HESEN RN EIATRASERIE R, RPES R R AR
s <TH7ERT SR R R I 4%,

BEER

IBM EMM &L R oiRe, MR RREZHN S, itk By, miEH, %
e HAt. RS AIRE, al D I IBM EMM 7 [ 0 5RSE SR oh (1 38 R B sk P Tax
g, ARIZERDREEMIFAEER, 1§52 (IBM Marketing Platform 2 51555 .
AT ZE R R R R 28004, SR, Br, DiE. %, #it, [E5mE
HH

Ao

BRER

IBM Marketing Operations th# {28 R I fE, AT DAL T 0 48 2R i T2 2 1 1]
) — SRR ARG E E 2R AR, AT RUGRAT 280 6 09 3 29 28 LU 4 et ]

A X BR G LIS B A 3 R LRI 77 A CAE. Marketing Operations X %74
b — ol e R AR DU, X B R A 3R I R G A BT A R G 4R 5 Ah — B 2R R A

BREEED

BRI XGRS, IBM Marketing Operations S5l 5| 8 55X 1 BA 2 2 AUR
HREMPAXR (BIUIFTEBH ) RIEAT.  BIE G EE R i S I =i s H 1L ]
SNERFRERPIEIEER, e TXFE G R,

B, SRS AR V5 1] 3200 H R - TAR AR I, B2 Mz AR A 1
i H TS A= BB R I R i g R b, RIE GO IZ00H iR (B &/
Z5FARE ) WRmt, B, GRS TIZ0H - e Z 0L, AR
VBT B U7 e B A 2 X 2L I H

RTMEHEE R
TR G, TR th B AT JF 0 R P B, 5090 b T G ) — 1 7
A7 CL R BRI b, R 7 Mk BB 1 AT L 0 H o i
IR
W, B R R 0 7 DR A
C NSRRI BB, HERRL .
R IR B AT PG 4 5 BoR B 0 BT
o R R 6L R, S — /MR 514 LR URL,

© Copyright IBM Corp. 2002, 2012 177



TESUH B R P R G, SER P R A, AR FEMRE URL, R URL
JRIER IR, RIMEE REA USRS RIH.

M BR AR, HCRIAS TR A R SRR A . TR R E SR BAR A Jm it
P RPHRTHERE - OB (AR CEARIERR) .

RTEEMFEHEMREM
AT 2% 60 {E M T 90 25 00 0 L o 1 1 10 T 5025 X o O R, i, s

ERA D T E RN R IE, IS B0 5 S & A EE R B b,
o BEANEHEAMERBOIHE, W

o COECREMTIE NS, XX G E AR
© B, ARG,

FESUH TR, AT PAT — DR SR, AT R 8 9 5 T AR P A A%k (] 0
H.

MYFRTERITERER
V71 B A 3% A0V 2 R R S U U o A M5 0 2 B 9 5
LORFHRIE > AP
2. PEHEIRIECT .

e

3. s RRATEE ().

B BB R R R
4. RIFEHERT EORAE — ol — 7 B
5. B R.

PR AR R TI0RE S 7 e W 7 S 3% U

178 1BM Marketing Operations:  JH F'45 75



HITERER (BRFEI)

1.

2.

w

® N s

10.

TP BHR R B X 2R (ftn, U 8455 ) (9413 Ui,

—

Pl NOLE
T G 2 T

Search for: projecis

Setect tems where | 317 | ¥ of the folowing apphy:

(1) [ANTempintes Bv| Status R In ﬂ In Progress L‘

< Ingert & new condfion * = incer & new grouping > < Remove Selached =

| Susa JL sevens.. QL Apply | Reset J Close |

AR RIET BN, SRR QR 4 . FrABitR, ITaCEA
BRI BT A 25 AR,

FE MBS N G K (AT — AR T T R 4 R

PRI ZIET WIR ., A5 BT SR R

PEFR I 22 35 BAE. W] A0 B AP e L BT HE R TR0
PR A — A

RIEHETESE 3 5 6 DURIIESILRI0 5 1,

RIS E A Al T4 7 A R A1 £F — Z6 P IO X 4 5 X A
THBI B A .

(A[36) Wil BEERRARAFIUZE, 00 Gt ] DU b 53 42 ™ W RS 1 22
T PERE R R A%, BRATMIEZAITH Marketing Operations I [ /i,

s B R S PEBTE 2%

MERFUHITERTHNER AT
PR A P, DI 2 T2/ 26 040 LR

1.

RSN, RIS E (L B I A T HE

AR N A BRI L, ARE MM TR R Hsh DU I R AR S B A i
H—ALE”.

WP sh B ER AN E, R RL O RE, BRRHh A SR E.

— HLAFE R R, TR R LUK A P B o B

iE ATFEATAR AP0 B A A R A

%8 w k179



%F Not In ZEHF
GE
IBM Marketing Operations X4 (1%, #FHIH ) SR PRI T.

B A JEEE S, 10 brochure_type, MR [RS4SR o g 1 1 H 5245 a] LA AR
(@A, i, TS001 LK Tri-fold 1E MR FAM, 1 TS002 NfH
Bi-fold,

FEHLA TBM Marketing Operations %2 H EA Z AU H REAR, M J 1 ] EAE S 4t
R P A AE T AE 73 SN BEAR HH RAFAE,

Not In EBEFMFRIITH

Not In IZHAFREFF G LAT X4 (FIaNsHE ) Mra S MEARETEHERET
fREWNEYEE, SEMNEARAZEE. 2000, MRAEEREEERMTFHE
KR, MBI Z KR F A B EF KRR EAFFRKER, EARA R
KRARH BRARFT.
&% LT R
e Templatel H — 4 EHIH7% Business, {7 /&1 BusinessUnit,
* Template2 %A Business Efilti%s ([FHHEAEE BusinessUnit %) .
o HR¥E Templatel A7 710 H:

— QIEER Projectl f# fi“Insurance” /& BusinessUnit [FJ{H.,

— AR Project2 {#f fi“Banking”{£ & BusinessUnit [{H.
o M4l Template2 A7 THIH: Project3 F1 Projectd,

R e T A LR SRR

[A11 Templates] -> [BusinessUnit] -> [Not In] -> [Insurance]

192 KR [ Project2, Project3 1 Project4, [ AixX L5 H AR ASF A BusinessUnit = Insur-
ance [P 51,

RrEERERTE
4 RO VR B BT O B IR, RGE o A LA R B B
K55, KT i RAE R AT

FEB iR
PR VIR T A % R =2 7B, IBM Marketing Operations 2%

WE G AR SOR TR RTS8, n] LU LD T sl AL AT
- R T
? - WRAL AT
AND VR AT RIS AT,
* AND: R[5 33 =B FR BP0 5 A 4 2 a0,
R: R [a] B =R FR 7 BUP 6 S AE — 4 R Y 100,

OR

180 1BM Marketing Operations:  JH F'45 75



KOS5 HTF IR R RIE R (4E)

FEB

iR

B AR

AVFEHRITAIA 57 MR =RAT . IBM Marketing Operations 1%
A B S AT A B T A AR,

fiiig

FRVFEIE R T A BUAE BT IR 7 BoP I S04, IBM Marketing Opera-
tions 192 i A 00 & A B AT 9484 7 BL

K2

RV ST AR SR AT SR, B8 lEe BiE.

Z T E

JLVFIESEE H . IBM Marketing Operations 858 Ik H WifEds /& H W14 K
B A A B

S AR

FEVFEI AR BB B SO e A PR R JEATHE . IBM Marketing Opera-
tions 1% 2R A A & i A SCARFAF R B SCAR IR 49K, AR 38 SO e 9 5E
7

KT

R EHERITA IR 5 K77 B, IBM Marketing Operations 14
AL (A B SOAS A B AT SC AR

Br i %

RV — DA A E R RIE T Pt A & 1 5.

A 24 7

VAR T I % AR BFRT7 B, IBM Marketing Operations 8%
i A A SORFA4F B 10 I A RRAR

i FH HE )

FVFREAE R I A A 5™ 1966 FAEN 7 B, 1BM Marketing Operations %%
BB S B SCA A B 19 T A .

BRSSPI RIS RIE R E
fEHE K ZH IBM Marketing Operations A 4110 5 VT 150, RS BRAH

DA f B BT,

% 56. HABX R F R AL R LI

=

ik

HRNE

WA R EE RIS RIOSCA, B, WREEI R P, A AXEHE
Wi BREAET EF.

PV

P R BT IR AR R A R A, I BT, fREE R
IRILEC AT AT B R S s OB ATy, 35 5 # 3 n] DAV BC AT (48 2 2 1.
BB HTA”,

e

SV AR E DL R RS I R A .
o WA TR R A OE R T R AR,

o WHZATHR S EE R EE. WTRENEA: DH AR TE
.k,

o WEHR=ATHERT, EFERIEEA,
o FESRIIA T BRI ASFE.

B, WREERIE, RIS Marketing™ TR I H 4478,
o EFEFTAC BANTUTE TG T B K E Btk b TR

o TESE AN FHLAIR T B AR

o TR =ATHAIR P ERFEE &I

« TESMAFBEf s A Marketing,

%18 # k181



#56. HAMXZH) m PR AE R BEI (4E)

=4 R
g1 FevF sl e E DU N AR A R s R 4.
SN = VAl R = i 2 o = e 6 R 11N 7 A ) T = %1 o
FEANT S Ay 43 20 A1
o R AR IR AR R N B o 2 S A
A AT B DU A — A HAT R A S A
HABA i DA A — A8 AT R X8 R S AT 40 4.
W 25 7 16 T3 B DABR 25 A5 A0 i B 1) S P ki 4
AEHN DU R SR — M E R, HIRRERMARENLK. 5
#h, IBM Marketing Operations 4 # it 1] DU i BEH % 5 BEAE > & A 48
.
W Bl DR S E 1) A AT R,
B B DUE EXERE, TEBRAE T e 1 A,
FKH Bt DLOC PR XS HE T AN PA T4 2R
XFEREHNHEER

AP I B R SR R U Y R TF AR R AL AT AR AR, O RAF R R U
X, REFE. TH AT E B &l L

AR CRIF AR R REAME KA. REAR I E R AT RS R SO R A7 E
APl B AR E R RN Bra fP el . HA IBM O EE B fe A B IR A7

e
TR REFRIEER

S AERIG, AT AT )R AR (0 2 PF T HTEAT, AT LUMBR, T LU
i VI LR A7 3 %

o TEXFZR A BU A ERAR IR B B S L A
o FEPIRIUEA L, 4Gl i RO P i BT R (PR & 123 B B A 3 Rt
B, AR BN GRS, <TH IR TR TR E R AR, PR

MRS E A K ERIFHER, IBACNTHSREA N E R IER—ES
Z

iR ECREFHIE RDAIHEF T

PRAFIL RN, SIS 2R A BT P A7 A8 B HE R SRIHE P WU 5 B B PR AT 42 28 9 R
HEFF T

E WREN S-SR RSN E RN RFNER, oA al
X n e, P, AR EAGHE R HE R SR — A RS, IR A A E R
A1 HE e SRR R, PO HE R SIE B AT RIS R AT AE.

]I DA 5 2R B OR B A 94 R B HE R S RTHE P U 5 4 4102 U B9 HE e 41
HEFPWUF, VBT AR, KRG B RPRERE R, HEIUE H TR AW
R, BB AAT IR R B HE PSR S HE PP, TBM B L e G A 1544

182 1BM Marketing Operations:  JH F'45 75



R, WL TR EEUNE, RGBT AR,

BERCARTFRHIEER
L AT TEREGHT 951 TUA,
2. I <> OUFWRRmE, ok, BFdit, )

TSR B AR B SRR B A 9% 288 DL SO e 8 3 BLE B e T,
3. Rl S EAR IR GRS,

i BRI AR A T E AR IR,

kR RIFRIE R
AREMIBERHA DM AEATRHE R C IR F RIS R,
« HH—- A
o BUERYH . UTH SRS ER
¢« RHEMER
© BkAm
« JA AT IELE G AT R
L AT TP SR AN 5136 T

z.iﬁﬁﬁ@ﬁ(*‘@ SR I B RN % (45 2% 3300 1 A S A,

HAEMIBR E0A B AT AR R, AREBE AP AT A H AR 2 A9 BEFFAE.
3. B BRI TUR bR 25 GOk O IR AP IR R

18 =z 183



184 1BM Marketing Operations:  JT F'45 75



% 19 § EHMEEMR

TR SRR LV 0K 15 B /%1445 TBM Marketing Operations [ HAth I 7

LARAN BAOS LUF X R A: R, R, BH, R, B ik, wit. &
RS, BIAATE X 4.

=M
YA B RO AT SRR GRS B 7 T BRI B AR SR (5 AL R AR E RN B, B
WMIOTH A AE, EaHFENRNTEEMSS5EETEMNRATES,
Xt TAERRRAT S5, BT LAt w] DAV AN.
iH R
T ARG T L e AT A F Y A B 53 Ot 5 T A A i A
BEREM

LR E AR, A BB U DI TR, DR IR B 2 A
S L R R (R T A AR R B B A ) A ST RE Sk AR
MR AR, LR R ie BB IR E 258, 1§24 IBM Marketing Opera-

tions Administrator’s Guide,

HAEFEMR, wEx, A5 PEERER (IlEI ). FEER A bR L SR Sk s — A4
RIS, HAR R B T AR E e I AR AR, R R AR Y
FAREFP PRI ZE M, e B A MRS B RS P i e, i s s DU £ R

K57, B T LAY

5 i
U A WERER AR (RoRTER5 5P ) MIER SR
R EHE TANEARA AL S — RN, A A AT R E SRR R (I,

PrRic— 41 ZEMIBR A9 E 4 )

B2 —ATHEIHE (AL T B SRR S50 ) R e rh B A 54,
HEISS'&S WRER AR,

H /8] Al A A S B T

Fn] DUMZ T AT AT AR,
258, “EA T _E R EE
sEiEMRd iR
A LR 55 10 1) B AR b TR A W R I P AR b 1 o EL 3R,

BHTZERE, S AMER, RS LA DR B R AR L AR,

© Copyright IBM Corp. 2002, 2012 185



58, “EAR T L 9EEF (4E)

SERR/R4R i
B AR AL AR R B T e AR AR A
AR SME O EEF RN, BRI R T IRIRES.
LT ALy GURY A A1) A Y. 1 S AR DT
63 B 2 50 Lol A5 T R B BT A AR
R Lol IR I AR R ) BT A A

EFRICAE | PRI A T E RS ICONE B (T A BRI ERE) . 2R
AR, DU R G A BRI A B,

EWARICOAARTE | ACREBCA R B, Sl AR AR SRR BT A B R AR I AR,

ESil L7 A DA S AT AR T

AL IMEWER
QAR B HL T I 7R 236 T IBM Marketing Operations (20254, W55 B4E 2 A%
) SMTP Il %5 %5 DL 4R . ¥ Marketing Operations I 55 8519 TP Hihik 7 hin 5] o 4k
B ARVER 1P kAR,

KT EERANINERE
RS, RACHE T TRk RSB, I, 40 AT S
B, I F 5 R,

FEVRBI, TH B & ] DIE RS AR B R A e B RS IR, R A &
TROSCA B R TEHE, 7 T AR B SR A AT AT B o0 R . 4 P SC XA HE RS, &R
G J A R EAR.

XFLUT S, 7 A] DU R G0 A B AR 2 i [ AR S IR,

2 59, T LY Ay i H AP0 AR A
oE =

1L H R - CLRRIIH K.

- BHEZHHR.

- ELRE W H k.

. CUIR I H k.

iH SSVEE IR

. O H BT HERE.

- CEBEEIA,

- ESERIH.

- BHUHEH.

- B E BT AR SRS

186 1BM Marketing Operations:  JH F'45 75



# 59, 0] LIiX BHAFRG EARIS LR ()

POE

e

FEF

© AT,

« EHRERFETHRRE.
© CHEFEIER.

© DIEMEST.

© CHUHEEF.

2

« Bashithl.

o BRI E THRR,
© CHEFESITL
B

o CHGH R

k(A

SYEEDLE RUR

o KR BT HRIRE.
« CEFESH AR

© CIEMET LT AR,
SV ISR E U

o DEER
s BRUET™.
o CRAHE T,
o BB,

o EHRFRIC N AT
© EERERCHE S,
© DEPEALE.

- BHOHRE.

EEiERIES

BN RRREC HEL,

FITHRER

BB B R, (3R el DU st dl, 6 30,

XI5 BB BE R A VR TR
L TIFE E SO ER AT R,

2 KR (o), I TR TR,
3. TEEIREI SR, e O A R A PR, T D ol B R
P (FAERSEE) MR, TR TR

o AR SRR EICE R
© ZEH: FER AP ARCER

T H SO0 RN BB A, X
EREB TR RN RITA E NS5 H EIC B, (B2, IR OFIH 205K AL i
WRECE TR, IRARGE ML IR, I, ST R EIRA 2 R iEE

%19 B R B



o AEM: SRR RSB AR (B, EshZ 5% ) $RE i
Gl g A AR B T GO, AT LA ] 2 A B E AR,
4. HERSFLVRAFE N, SO BUR DR FFE UL E AL,

B REAFEES TR

188

RN CAERARN, TR AT KR M, B 2 AMME5. R A H S

%, IBM Marketing Operations LV I ICEI Y 5 T DA AR S Bl A 4 Bz 4

VAL (il T MR HIE Marketing Operations N#ERIEA!) :

o AP B AEREE X TARRRRAE TR FERLEEOLT, R T B R
Bife.

M £ 515 W eS| D g s 1 G001 PR R ) s 1 S E B S e
.

JUE IERR R BN, JFAH R B TAERIZ BB AN E 4,

R LT 30

o WRIEKENEIAES S 5H ERINER, 8% TARRRRAT 55 B9 AE A 5 i Ap
B B I H BT A RS AL 55 B CRIFE AR5 A R 2 2 5% ) Kk
MES. EXFEOLY, AarES TERELS (Fm, L5 a8 L5
JAB) HRAITRIRE SR,

o WRTTH BCE AU BT B 2R EAEMR, AR ZMIE PrA & s kT TIER
PAESF ATV AR, 2R S U (DTH 2 5% ) IR R

(R iFAEHR AR S

TSI E B R R VEAEAR, I T X TR ARA B 2 A, HAb B L IR

T2 SRR IEAE 5 4R,

% 60. SECEIRHAE

% Tab 8 BIE

A5 o 0L PR AR AR RIS e D RE T TR IR, IBM Marketing Operations
4 [ IF 16 6 B4 45 T 35 BT A 45 T 2 3 6 .

o U TR A BB T(E, Marketing Operations K354~ i/ & i%
KT O (SR (R4 1 4,

tE5% - MRS EHEBRERR. BARRTUEREEFSE, 1BM Mar-

keting Operations 23 &3k — A%, 45 /RMPLEAT: 55 32 F 5200,

AP P BR#E 2T %, Marketing Operations ¥ 3% — 44}, $2

TRAAT 55 BT VR R SH 2L
BA QSR A BA /8 L 5 Bk B 5 BT BiCAE S5, IBM Marketing Operations K [a]Hif ]
JEHIAT 55 TG 35 FRATE 55 i 35 R IR 4T
GEEiiA MR T P g E o TAETRE — FB4r I HT it £ 55, IBM Marketing Operations

W ik — FEAR,  ARARRHESS PR S,

[EESEIESAIE i8Nl

PATR 7R Bt 7 350 H B0 A8 VRN EAR N ™ AT RESR WS i Fi - P A T 2

IBM Marketing Operations:  Jil 1 $5 7



Subject: Project workflow updated: "Project 0004 (TRS1022)"
Project workflow updated: "Project 0004 (TRS1022)"

By: asm admin

When: Monday, October 15, 2007 at 1:38:24 PM EST

Task : 1.1 Determine objectives and theme (Task Code : <empty>)
Target Start changed to 11/01/2007 09:00:00 AM from 10/17/2007
09:00:00 AM

Notes changed to My Added new notes...... from Added new notes
% Complete changed to 6 from 3

Target End changed to 11/05/2007 05:00:00 PM from 10/19/2007
05:00:00 PM

Members changed to rm_user3, rm_user2, from asm admin

Task : 1.2 Estimate costs (1.1,1.1) (Task Code : <empty>)
Target Start changed to 11/06/2007 09:00:00 AM from 10/22/2007
09:00:00 AM

Notes changed to My Added new notes...... from Added new notes
% Complete changed to 25 from 10

Target End changed to 11/07/2007 05:00:00 PM from 10/23/2007
05:00:00 PM

Members changed to rm_user3, rm_user2, from asm admin

Click
http://svr01:7001/MktOps/affiniumplan.jsp?cat=projectworkflow&projectid
=103 to go to project.

PATR 7 Bl 38 7 300 B0y A 326 1 S B4R T ] RESE W) Y Pl M Py P 5

Subject: Project workflow updated: "Project 0004 (TRS1022)"

Project updated: "Project 0004 (TRS1022)"

By: asm admin

When: Monday, October 15, 2007 at 1:38:24 PM EST

Comment: "Workflow" tab updated.

Description: Tradeshow for 1st Mutual Bank of Fred

Click
http://svr01:7001/MktOps/affiniumplan.jsp?cat=projecttabs&projectid
=103 to go to project.
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