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TR E E—BT LI 2 E TAEAE L H .

FrEIETIERHA
65 AR A SRS TARRY P, 0, S T Y R

6.

1. %% 8 > Marketing Operations iZE.
2. FECHABETCER -, RIET(EIEB.
3.

4. B RBRR.

AL — A2 A H .

Kin—&HE, RRBER G REER DTSR,

i BOCEMERE A H (B, MHTRYH D) |

PlREFES.  WCREFERE RS LA, IBARGE IR Z N 5 H
A5 H B A & 09 2 KA 7R ik

FdnRmE E—TTLIRER 2 TR H.

FXIETIEE L BRTIE
W, BEETHESH MG SR E N, 76 H RN & BN EAAE T
TEHIIFIE. (B, Bt EEC R EMsH, WHE M Xy £ H M5 Ek—
HAETHEH,

FERXAHEAL T, SRR TAEAE L H AR A R T
1. gk AR TAEAE L H 513k,

2. ARSI S A T30 SR AE 55, 8 4 P /5 M % UK 4012 S
CEELEES
FTIFEERRERE

AR B EE AR TAEH, 386 AE TAR F S SO B 0 DU L 30 0 A 4 I
Wi H sz 0 S H BT

“IE A H S B U L LT PR
8 A LAEH LA B W IE A7 EE

FEB ik

e SRR H B9 H FrA & 2R

P R 1 3t ik SZRM R I H B H A MR

HERIIES SRR I H DL R 1250 H 18] S AR 9 Bk 25 A S bR JE TAE H A9 513K,

AT UK I B B 3= 7 Berb 9 SOAS BY D F RS I B Y Bl R rp, X R ITH BT A AT L
PRI PF A B B0 B HY R,



b oA

fith 5 5 AT FRAT 1R A S 56 UE DA S RS R SR AL B, AT Al % 25 LK TBM Market-
ing Operations Y FF-48 Bl FH AL 2 Dy 8 5 5 il )b 55 T 7 4R A

BT Dl Bk Ay, DMES X LA F 2 FECE R IAT. KAEIEFHIFN,

Marketing Operations Procedure Manager 4izf7fili/% #%.

fltn, 2405 I H AR B R AR A RO, AR AR O P bl A B . T

fioh A A A, SCRL TR T,

o JATAESNHECRE 2 P il A SR Y e,

* 4K DirectMail [1)I5 H AR,

* DirectMail A fi 85 985E, BCE WAESERSE S (BN, MEEHRALARL) 1
a7,

XF#T DirectMail #ARIYITH, RS AR 2R E B I8 A2 R,

AT fi 2 U5 T
o AR BAE R Z AT )R,

o i AERGHER T E LT, BEOH, WK, THEEE, . 25,
TAERRER T4, MAAT, A, &I B, ik ERBTR i H,

— ek, TERUR]RE SR AR BE R G0 b SO A, BTN, TG E R E I A R
SEFAFIE R M A A, AL B AT A X 5 S0 H fih S s

A PS> Marketing Operations 138 -3t & 5S40, (AT LI 0 45110
TR B TR,

s AR % =5

A IETE A TAESS, MR A S AL L X G0 E SRR B shiafTid A2,

iE: ¥ AE IBM Marketing Operations #pil5¢ i 464155,

1. ffif Java™ @I#E T [Procedure #OMHRE, HXEZEE, HSMH (IBM
Marketing Operations £ i HFERT) .

2. K Eil AL I, FHIZEE > BtE > Marketing Operations >

umoConfiguration > integrationServices T
integrationProcedureDefinitionPath J& 45 & It H %,

3. Mgt R,

4. B ABRENE procedure-plugins.xml E LA S

integrationProcedureDefinitionPath & A7 H F.
5. EHALh Web IR55 5.
6. &3k Marketing Operations DL fllfiil % #5 46 & .

i INFA4REE AR % 25 90 E

fn] DUE Bl & 2 AR RT R Al A 2, DL E Shme R 1S B
1. BEFFIZE > Marketing Operations iZE > fil & 23487 LT/~ 240 11924 A fir &
e,
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2. MHAE RARIMFMRA RHAE, SERE. KT,
3. SRR GIVERIRIABIR, RIFEEXIRIT, B, ETICNEM, S hE l

[ 2205 5 X T HE 1 |

4. I RTFLURAFIRE HFR (8] 2 il e 47 20 5E 51138 DU

& 2GR RE IR AE

O ol g 0 M e AR SR E I, R E R B LUE SO AR, plim, B IR B, AR R
ANE fil A4 FRE 811 T L

K. S & P X i HE_L 0 R T A

51

ik

Es

IE SR PR, AFRDAEME— 1,

Marketing Operations ¥
%

O HE SUfi A B IO S8, BN E . SR, ImE WA S W
e, Wk AIKE, BEEARAE Marketing Operations X5,

B

AL IR IR, RN RG, BUCA S BUAR DL ALV T AR E A
B il e, SPTAT B R FE AR A 7024 T I T IR 9 BT A % 5
IR aE . B EOV TR, BORE WA X 500 BT A Bk ol
A0 G B A B,

ETX

fil e e ERSC, B, ERSCATRERAT S S TARMAR. B (AR
Fo A X L RS AR S IEAT AT B3,

Ees

A IEARVE R S0, BRAEC AN Rt TS (RO, B
AHEAHZER), BUNNEFERGEENR, SR T STHR Y
M fF, SR <D, “CEH. RECES. “Colit/
PR W AN R P R UE

CiER

S B I AR RS R AR iatT. WARBET, IR A Mk A% 278 52 U
B R ERAERIET; izl U AT IC BN R 2 il K 6 i 4
., BB & T AL 8.

IEFER IR

Ik fih i 5 AEAR ST I 4655 2 BT E 3 — Al Aok Wb X, st A
A EEAEM LTI I E & EdR RS ) R AR .

LUES SR 7N od I T oo WYLV I e 1= S (TSI 1S
i g R ) R N, IS AR B A S A B BRAE 2 R, L 2R kAR
Mt AR, R, BTl S A T R 6k AT e T AL B 2,




K. MK I WA HE_E BRI (48)

5 iR

O Ak, BRI 2 fiph % 20 U T S P BE A 4R AF, i e g ad R
=P Ty S Gs AT, i, SRl ae A R il Ay, IR ATeig
i PP SR CARGURR AT S5, 00 S0 50 1 C B A9 4% o7 fol
KA ER R I, P ksfT 2 ARSI E, kP IE ik
i

B bk s 9058 A5 HoAl i 1 — i as Ay, RV 2905 UL et /2 4
B, WERA ZAERHEL, IRARALFIE R 2atT,

WERTEBRIHE, AR 2K W AhIZ90E. WEIESR /R A2 Ml A & 1t
FEARE DL FCI 5 A g A2 — s TR R, AR AT AT ey D AL Y i A
LR, IRACLaTTIE T R IL o A,

RARETIMELFIGEA LR, G, MRS =Lk, —
Pefilkdr, — ARHTHASHE, — AR TR E R0 i,
WRIE, IR S S PTA ZA A SR i, B2 e AT B R R
SE T B Y ol A

e Sk gbEr R, B, B A il s AT R R,

RmBRER

KT PR AKX S, IBM Marketing Operations {24 7R R=7IhRE. M/
FEM AR FMZIE, W RUR B — DR IR A AR R AT 18 R DA R 1T, 2 B2 3
ERIFRIIER,

L BVl S S R R IR A RN, RE SR — N 6 KA R kT,
RATE R KAl H ]t frH Marketing Operations /i ], & B b n] DIE & C AR 1)
AR, FFEE R BN KR,

HRERMNHFELGEE, 20 (IBM Marketing Operations ] #8r) .

ZOBEHAHCRTFIER

M RESRIE RS Z)E, BT DU A A& LI H o] {7 f Marketing Opera-
tions P, oAb, WERRES 2 R ESERET A IR, ABABRT DK A £ H
HWE,

1. ¥%#%8 > Marketing Operations ZE > EECAHHHE.

2. BREHOLT, “EEHO AR IR EH QR R, 2SR
MR, HERAPRERTEPEREZNS.

3. BRAHEER, WERNCSRFERIIEPEFIZER, Raid > Z9R6EE
ERMERTFHRRIIEL.

4. EMERENT IR, THEAHCRTFIRRIIRTEFZER, Rl <<
AR 2 W AN RFRRSIL.

5. RiREEM.
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EEMENRIIFR

IBM Marketing Operations 45— T H, ZTHMTEENHEFHYH80E %
e

L BHHZTA, WAENESREOHmALT URL:

http://<IBM_EMM_Suite_hostname>:<port>/unica/jsp/main.jsp?
redirectURL=http://<MarketingOperations_hostname>:<port>/
plan/affiniumplan.jsp?cat=adminobjectlocklist

Wi SRS B
2. A Marketing Operations & J 51 2% jlik 7 ) il 7 44 FH 25 A9,

B S 7 A X R B E A SR Y BT,

VN GLPUE DU IR0 G2, A R A A 00 AL A 4 i B8 . 2% DT A s A7 SR 4 i
SERME R, B AR IR AT EA e X R A .

Marketing Operations 4gE

IBM Marketing Operations #2{itJC & JE@ 1, PR E EAIIE & R AR, B AlX LEhL
BEt, EHiEE > BLE > Marketing Operations,

RAFIRGRK

5 Bl e e SR s A BRI, K T R a3k T A A5 SRR oA s EE, B
ifi umoConfiguration > #1EZE VI E commonDataAccessLayerMaxResultSetSize J&
.

ElpHtEX/N

X e P R R A f), RIS R Ut E R/, — IR AGR [ R R 2 S E B
%, iidiumoConfiguration > #IEZELIFL & commonDataAccessLayerFetchSize Jg .
A% E R 0 5 unlimited, Y E K 500,

B TUER R KT

BE L HE H AR A w0 B AR A, e PRI R R (VR
E. BEHAMTSE) WEH. & umoConfiguration > listingPages [li% &
maximumItemsToBeDisplayedInCalendar /&%, St X E N 0 & unlimited, R K{EH N
500,

LIRSS WSTR A et 1S9 DRI K i A €L e S B g R

ELEFRICINEE
12 #wnss

Marketing Operations &4t I F7E M4 L4 3 B AgARic T H.. 24 Marketing Opera-
tions FH P K W ] BEHLASE, B E AT OB R B B T T I A T P A A i S
W,

Marketing Operations #2{itH2etric T H.,



* AWM. Marketing Operations #ric: AN Aric 1 505 4t a7 DL )
PDF, HTML, JPG, PNG, GIF I BMP g U & Mbricthag. Wifigft URL,
AR PRI LIFRICEA Web i, R, TLIHIERRIETE Marketing Operations
L AYARIC R R, EATEBEAER PR E %A Acrobat,

* Adobe Acrobat fric: MARIC T HFGELERDE P it AL 43 Adobe Acrobat,
PRI BT A Acrobat (R UIRE, AEHLT i PDF SURRAAE Market-
ing Operations 9,

PRICIEIUE & R E, Tk R R Y 4UE AR B4R 1C ik o,

FRICTER A
AT, ANl Marketing Operations tric TR M. @i HiigZE > Bt& > Mar-
keting Operations > umoConfiguration > FRig FAUFRICHE B@ M, An] DL s A
Fra] AR T B 2%,

£ P G & Mg bric 5 B ethnic T H &5 ™ =15 3.
* M Acrobat FRICUIH B A bR IC BN E 7 LA F sl dm 5 H Acrobat FTfE R bR

ic.
© MAHURICOIHE] Acrobat FRICEEMRTE M JCIE AR sl i i A DUARIC TE AT ER)
pRic.

E OB TARAERAELGTR, FEMT IR s IC TR G R ICECE, AR eIl
THEA] P2 A, A A07% XS L S,

2 Adobe Acrobat #Rrid

M P ATLLESE Adobe FriCAEAT#EE. JA/H Adobe Acrobat bricKi 4k FHET A I F HYA
#l Marketing Operations Fric.

1. g8 > BE > Marketing Operations > umoConfiguration > #xic.
2. HulifmiEiRE.

3. ¥ markupServerType J@{EiX & &y SOAP,

4

. ¥ markupServerURL JE141X # & Marketing Operations FHLR 425 URL, @&
Web 1Y FHFE iz 55 a W B A 1 AL 48 R 11

iAo, I A E R e <server> il <port>,

http://<server>:<port>/plan/services/collabService?wsd]
5. ¥ useCustomMarkup JE{EXE N True,

AR EAE Windows HIF{#iJf] Marketing Operations & il &35 ERELH, AR
Adobe KIiEHEWERRHA, 5% useCustomMarkup JE 1% E N False, K5, M/
WBBL B Acrobat DLJF Fl Marketing Operations VEFE T ELF%, A E# %] PDF [T
2158, &0 (Marketing Operations i H8F5) .

6. HilifRTE.

7. HE¥rHsh Marketing Operations DL {# B S A= %%,
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HEEPiRITEN EREHEE Adobe
NTIEM P AR Adobe #Ric, VAL TVl IBM Marketing Operations 4 &
% it AL 3 Adobe Acrobat,

BT Microsoft ~ Windows i Bt fT AR, W E
UMO_Markup_Collaboration.js ({4 <MarketingOperations Home>\tools H =& il
& it AL SO I E] Adobe Acrobat 4% H Sk Javascripts FHSE.
i an:

C:\Program files\Adobe\Acrobat 6.0\Acrobat\Javascripts\
UMO_Markup_CoTlaboration.js

WRAE R H SR A7 7E sdkSOAPColTabSample.js SCF, R4 HMFR.

HER T AULAL:

o WARASTok AR AL E 4 B AOTERE, B4 UMO_Markup_Collaboration.js U
] REZE K EE A IE,

o WARAESE W SCIEZ ATIETT Acrobat, 84625 HE A St BULA RERE AR IC DI RE.

AN, f#i i Internet Explorer % #5311 IBM Marketing Operations F¢ i F* A2 Inter-
net Explorer 1§ Bk & MM %4+ /s PDF,

JBFZ#l Marketing Operations %Rrid

] LS FASHL Marketing Operations #3ic LT 8&E. J8 YL Marketing Opera-
tions FRic<s2E H Adobe Acrobat FRic,

1. %8 > BtE > Marketing Operations > umoConfiguration > %xig.
BiimEieE.

¥ markupServerType J&{4i% & &y MCM,

B RE.

¥ 55 Marketing Operations DU 5 gl A= 54

A

LRI

FAXFF i3 FHASHL Marketing Operations #7iC 5k, Adobe Acrobat i A#EAT#E R, Min[4k
MFRIC. WAREE RIS, AR P Jokm pdf SCEFR ITERE,

1. %8 > BtE > Marketing Operations > umoConfiguration > %xiC.

R EIRE.

5% markupServerType J&E(H.

i RTE.

H ¥ 58 Marketing Operations DU 5 gl =54

A

RERZAE

JACSRECE . JHICAIET 1R (5 B, Marketing Operations {fi il Apache logdj SEHIRR ¥, 2
WIS HFE P e R H P 4G B281Y, W H 9 <MarketingOperations_Home>/
conf/plan_logdj.xml X level JEMEIMHE.



AP H B0 #2908 B FATAL, ERROR, WARN, INFO # DEBUG, %445
RO B RO, Hn, FCSR R 2 09T B DI B [ 8 A7 i 2 e, T LR 3N
F| plan_log4j.xml SCAFEYARRIFF 5 ek &y DEBUG:

<root>
<level value="DEBUG"/>
<appender-ref ref="ASYNC_SYS LOG"/>
</root>

LB SE U, AP (E S R B WARN:

<root>

<level value="WARN"/>

<appender-ref ref="ASYNC_SYS LOG"/>
</root>

1R plan_logdj.xml SCHFRTEE B 60 BE B A, HIbdmiitt SCrF e TR EH A
e 55 .
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% 2 = IBM Marketing Operations 55 EHli%EIN

IBM Marketing Operations # kI & ill i+ S 3£ 30, #30] DL %E il Marketing Opera-
tions F I BN HR AT 48K, LIS ALK IR,

S AT DA i AT SR LRI 28

o B ATMERI T E SR SRR, DU T A B R BR AR,
o OIS I E i X B

o HURTAHAME a2 00, DLRIRNgES 2= URL [Y3 LI0,

AT DL SO PR R 200 % IR, T 25 E, S [E 153 E 14
[E, 1@ XFFEEm

B amiaE HN R
T B T X G R P R o 0 RS R A SOR 77 E FRMER) Mar-
keting Operations ArAEFHIX S A @R, Jrg, WA, ARV LI i
SRS 0 4 KR R AL A k. i R 23 LIS 3 W, (AN

BH M AR Z R, AR — s A LU S

e <MarketingOperations Home>/messages/com/ibm/umo/ext/
UMOConfigurationMessages_<defaultlLocale>.properties (T hruErT7E 40 4
Zk#1) I UMOMktObjectConfigurationMessages <defaultlocale>.properties (XfF
FE TS E R F )

W 1ist ZE000 ui 35

— Tist ZUE Y A 1200 G 28 % 5 BRI iy I 7R 471 0 [T Y R A R SR
FEs ., flhn, projectlist.columnList.PROJECT STATUS.header=Status,

— ui ZBUE CPLUE T AR ASCAR AT e 33k 28 5T T R 1O R R B Y B
SC R s .
projectsui.tabset.tab_edit workflow.item addTask.display=Add Task Row,

* <MarketingOperations Home>/conf/<defaultLocale>/sysmodules.xml

W& R 18 T 1 2T sysmodules.xml 1|

* <MarketingOperations Home>/conf/<defaultLocale>/sysmenu.xm]

SR 19 T 1 X T sysmenu.xml 3|

T (5 B0 7E Marketing Operations /" IR AE A4, A/ B4 3 Sl PRI FP IR 4548,
F #5205 Marketing Platform [A] 4,

WA SRR U Ry ZR00E 5 305, IR A0] LUK AR T 38 40 R 2R R YR 2 A
Ak, SRS 127 SO ARG ) |
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KF sysmodules.xml 3T

<MarketingOperations Home>/conf/<locale>/sysmodules.xml L4 XX THrUETH

BN B R P B R4S, MO module JEERA item JLERAVERSY.

+ module JLE & LTHHE HIM SRR /R 7E Marketing Operations H1 S HL |,

o item JUEE XXR I LA FR I HEOHIZ HOUA DL At AAE Marketing Operations H1
il .

YT BAARME T E SR 2 A, sysmoduTes.xml XAFEHE — module JLEMMNA
item JLE. N, en_US/sysmodules.xml SCAFELFETNH 1 DL {E:

<module id="projects">
<display>Projects</display>
<description>Projects Module</description>
<helptip>Projects</helptip>
<link>uapprojectservlet?cat=projectlist</Tink>
<helpfile>plan.htm</helpfile>

</module>

<item id="project">Project</item>

<item id="projects">Projects</item>

B MR RAN U _E R AREE, I gn ) Hod — A SO 2 b T R R E B
(1) sysmodules.xml SCF, N, EAEREA - A ok B8 e 02457, nl L4
H module iy <display> JLRMME, PIEIIHBIMA <item> JLREMAE.

<module id="projects">
<display>Promotions</display>
<description>Projects Module</description>
<helptip>Projects</helptip>
<link>uapprojectserviet?cat=projectlist</link>
<helpfile>plan.htm</helpfile>

</module>

<item id="project">Promotion</item>

<item id="projects">Promotions</item>

IR EVRINGEE S URL (938005, IR AT LI%iiE sysmodules.xml SCPF, i1 2 i)
2 T 1 G 2 URL ROsERml |

BUKIRAE sysmodules.xml SCAFHR TR B Bk i F 2] Marketing Operations FH 77 7T,
DhAE B A sk %5 4%, FEK Y Marketing Platform [A] 25,

i BAHLREEE S IR R A, BRI E, ERHIRE > RE >
Marketing Operations, Jf# 7% defaultlLocale [il & J&E.

2R E T TS E B S 25U, Marketing Operations 23 H 22K — > module JLZEMI
AR AR R item TTERME sysmodules.xml CfF. HXREFLHEE, w2 HE 23
[FURU55 3 &, rhimE x|

sysmodules.xml fFHEyITE
BUE X sysmodules.xml SCEFH R, wf DI LR TE.

(LR

<module> T3 & F T SUBLHEI TE R AR TR, e AA LI FmbE:
Bt ik

ia B — 4475,




<module> JLREHEME., EWLIEELITFFILE: <display>. <description> #l

<link>,
display

<display> JGZ & X Marketing Operations 75 FL ] A % MG AR S ( FH A 2%, OCRER
BRI FIOER,. JoR S B I 2475,

description

<description> JLEE LBLKR I filA, BIUREAEMBHEMNF LR, TTRHEZEE
A A,

SR

<link> JUEE AL B i BUAR B Y S SN S i DT, R OC R BEA AT A
TILR. LR,

*F sysmenu.xml
<MarketingOperations_Home>/conf/<locale>/sysmenu.xml SCPF5E SC3E BAISE BT A
2, LA S ELITU L FIATART 43 B 4 .

FH P S SR SR IR sysmenu.xm] HICERE X, W, FHHIY module JLE
sysmodules.xml SCHFHE SCAYME AT, sysmenu.xml  SCAFH [ 554100 B 200 7F
sysmodules.xml CFFREH AN Y module JLZ.

BTSRRI, Ty 44 T A R Y SR AR I SR R, Y S o — A
SO T R TE S AR sysmenu.xml SCF, B AR sysmenu.xml SO
B R Y 3] Marketing Operations I P AT, 20 5087 I8 s AR PR 95 4%, T4
3 H1 Y5 Marketing Platform [] 4,

sysmenu.xml XHFHTE
AT RIAE sysmenu.xml SCAFHE T 31 0 28 R g Sk HURT SR FLI,

menugroup

<menugroup> JUER & /7 R AR, FF HALE HIT E R ARSE M HL5R Y 5
B TER, WuRBA T AR

B i3

id SEHLAAIE —BRIR.

<menugroup> JLRKAEMME, ERPIAE TH|FILR: <display> Fl <menuitem>,
display

<display> JLZE & X Marketing Operations 7E ] F* FLH A MR B R IARZE, TR
WHEAEMEEM U, et A 0 28R,
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menuitem

<menuitem> JLEE XRH EMIH. TR EA LT EME:

Bt g

id

5 ISR BTG R R R (Y PEE —FR3H, sysmoduTes.xml SO AR AAZ5UAT (AR R
AR HRAR .,

type

5 LR FRLTGUNH R F R A 6T, AT E,

<menuitem> JLRE A EfEN FILE.

BRI 2 [ — 5KFLk, TI7E sysmenu.xml [ <menuitem> JLE Z [HIFR N
<separator/> JLZ.

B amiaE HN R

1.

2.

FTIF sysmodules.xml LA,

BN ICPR <syscatalogitems> gy, Xf T T 5 B iy 4409 T8 0 4 26
M SR TR <item> TEEK, AR BN EE A9 ARTE.

WEIBE i 400 T E R A <module> BR4r. AHZEESMRHY <display> T
2 I T O 5 TR

TRTEFF 6 sysmodules.xml SCAF.

5. FTJF UMOConfigurationMessages <defaultlLocale>.properties L (X} FhrifETi

10.

TEHMNEEM) B

UMOMktObjectConfigurationMessages <defaultlocale>.properties X ( ¥+ &
T E RN F ) |

YT BEH AT AN TS E N E A, RS NEER ARG 5IEM UL @i
H (= 5ZF).

W AFRE U B ERIARTE.  BRAF IO S,

FTH sysmenu.xml SCHF,  BESCHFE USRI Z PR 55 sysmodules.xml & LI
BIRAR,

V5 S LI 44 FR AP R MO SR R R RE . DR AF I S P S A,
HF 53 Marketing Operations [ FAFE 7 55 45
HiiZE > Marketing Operations ZE& > [E$ 3,

i WCRAEE I RS, SRR RIE R, W configTool SLMAFF3h
%A%ﬁlﬁ HrRMA TREMEE, 1§26 (IBM Marketing Operations Z%¢ 45
MY . EBRAE RAEGSE AN B Marketing Operations ({354, DA XT3t Mar-
keting Operations F{J B,

3¢

Al DR AR MR EE B Marketing Operations [ 3¢ BAFIZE BABEIT, Marketing Opera-
tions FLVFERIEAT T FIAE Al 2 -

o fEEEHR
o HAFH MIH



© HATARELRIH
o HiT 4TI A A S
© WNINHEA URL HEBEM) IR

BICH A HRERHL (Operations, Analytics 45 ), {EUf ] LUHE iy 4433 2653 5 e ) 337
H.

BlERE
sysmodules.xml AR & — AN Ff X S B R R HRORT — 4 0 B4 35 7 S B e /) & I
Hpkit, A RTLIGIHE SR,
1. #TFF sysmodules.xml L4,
2. BRI IMAAME AR RE R <module> TLE.
3. WO T E A E S AP A SR, #AFAE— <module>,

ICSEE module TG AYARIAE.
4. fRAFFFEH sysmodules.xml LA,
5. FTHF sysmenu.xml SCfF.
6. ELAIEREH, ERM <menugroup> JLE.

f ANBAE sysmodules.xml SCAFHAESEHL <module> J0 R i A BTG R FUFRIRME.
7. BERIZERAIESERI, 5 Mm% <menugroup> NIl <menuitem> JGE.

WOk <menuitem> JLRHA — M IRE, EESELELE 3 i EA
sysmodules.xml /4 <module> JGLZAH[A].

8. (RAEFF KM sysmenu.xml LA,
9. H¥JH3h Marketing Operations iz 55 %,
10. % E > Marketing Operations &E > [E$3EE,

EARE FHIIH
AN L T . ATRLRIE M — SR T 5 — A R LT
(3

AT sysmenu.xml SCAFH <menuitem> JEERMNE, HARHE EWIHE, YT
WEHG, Hi1%E > Marketing Operations iZE > E$H3EH.

Eﬁ%%iﬁ%$¢mﬁ
. FTIF sysmenu.xml C{F.
2. EREEAATERN <menugroup> TG o E H 4 44 1K B <menuitem> TG,
3. PATRAF FA R
a. WRITHRHAA <display> FI0R, 15K <display> J63 HYME B 2 B WA

b. WERITLERK AL <display> FILE, IEAIEEEERRICAN <display> F
TR,

4. RAFEIH LM sysmenu.xml 3L,
5. E#A3h Marketing Operations 1 FHFE F IR 55 8.
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6. 7% E > Marketing Operations iZE& > FE$HEH.

ANEEZE URL RIEEIN

1.
2.

© x® Nk

Joie
it

FTIF sysmodules.xml LA,
AR,

<link> JLEWELIEEHEZR) URL,
TE AR R AT v A

TEJG e, B AE sysmodules.xml A4 H i A X SE (Y,
PRFEH M sysmodules.xml LA,

FTIF sysmenu.xml 44,

X BTSN 42 1) 52 B4R B <menugroup>,

Ws ST AL <menuitem> JLE,
RAEF M sysmenu.xml L4,

¥ 53 Marketing Operations flt 4525,

#i% 8 > Marketing Operations 8 > FE$ k&,

FAuTI B2k Marketing Operations H Y 8L, HRAAZFUHE S B[R] A2 U R /s S BB

BT E R R R, VR AX A, Marketing Operations 2 H a1&
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u'ﬁ [Yata in Table "dyn_staffdetails" in "“SIMPlan 73" on "FORTUNA'

object id  |uap_grid row id [manager  |emp_id |emp_name [ salary
121 118 ki 1001 Mary Manager 45000
1121 119 M 100z At Artiske 25000
1121 120 M 1003 Larry Lawyer 200000
| 1121 121 M 1004 Carl Contributer 25000
{121 122 ki 1005 Charlie CEQ 1000000
| |12 123 M S000 Huey Lewis 25000
| |12z 124 Y S0o1 I=aac Bashevis Sing 75000
| 122 125 M S00Z Carl Sagan 100000
| j122 126 b S003 Emdiani Torrini 300000
*

HIJLATJE T TRS001 EfMIA%, /g JLATIET TRS002 b HRI4%,
BATEMNERZER LA GRS, E2, WRAEMHIZEETS R
%, BAeHERZRPAETT, WT R

TVCListStaff:
View | Export Data

] Emiployes 1D [2] Hame Base Pay Manager
0 1om Mary Mansper $45 00000 Yes

[0 ooz Art Artiste $25 000 00 Mo

o 1003 Larry Lavwyer 200 000 00 Ho

[] 1004 Carl Conributor $25,000.00 Mo

] 1005 Charles CEQ $1 000 000,00 Yeg

[] so00 Hugy Lewwis $25,000 00 Mo

[0 som Isast Bashevis Singer $75,000.00 Yes

[0 so02 Carl Sagan $400,000 00 Ha

[0 soo3 Emiisni Torrini $300,000 00 Yes

PN %1% uap_grid_row_id S PR B IR, i LUK A% 48 5 SIS AR A30 A4 44,
T DU a3, IO Rk B HEH SRR R E (BH Sl EHT L) |
AR AT R, R B G PR R Y 0 H AR
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PNYIE S AN S LU ESER A2 R E
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o WEPRIZERRIFRAAN N, WiEhRARXITEREE, AL,
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APy ATAE, TEUIIR AT DUKE 3 LS 21 b B R, TSR i A7 2 0 A A 3k
AP A, I ARIE 2 Marketing Operations 5k 1% 5 41,

SHMSNEERN

AR AR EH £ 4 Marketing Operations 2%, ARA W] PLid L 5 HOFIS AR & A AS RS i i
P T 2508 I\ — A SEB AL S 2] 275 — A2 4],

B AR Z M LR, W LfFZE > Marketing Operations & > RIS,
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£ 11 E SMESNERH

XL 6 ] 2 FiE 5 3R 5E ) Marketing Operations FHYZHER,  5mT RUFE ™ St i o
e ISR AT, LSRRl 5 2R5L.

N TiZE > L& > Marketing Operations T[] supportedLocales Fl1 defaultLocale
BC & BV N T 0 e A5 5 A5, XS g R A A R B Y.

T DIXt Marketing Operations H3 (1) DR %42 iE 47 A< i 4k :

o FRETIIE BN S BRI E RIS B0 2, S R AR G250 0 |
o BIARURYE. S DER 128 TUHY ¢ A 215 5 b i e |

o FHEME, ESFE 130 T T Ak |

o R SR 132 U T AR ]

o IR ESNE 149 TR 1R RGE ATE R |

o BIEE, WREIE B, ES R 133 T AHEsIE |

iE: AXFEX <MarketingOperations Home>/messages/com/ibm/umo/core/
UMOMessages_<locale>.properties SCFiFAT B i DAXS R 50 % 5 A LR TH BT T A k.
TG T BRI H A IR 7 X L S A

LRI RT SRR
BRI G R P R AR SO FAF R g AT A AL, AT LGRS R xml
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WU R HE S 2 M8 S FEE, AT DK 378 S0 5 810 1 T P 38 T8 s 285 R S
RFRF R GG S R AIE T . E o SR X SR 25 M SO -5 B A A
o, G ROk E iy A R R A X R 2 S Y B E A B g
sysmodules.xml, sysmenu.xml Al UMOConfigurationMessages <locale>.properties &}
UMOMktObjectConfigurationMessages_<locale>.properties ICf4.

o XTFARETI A E X5 I35, IBM Marketing Operations “HAFFIE 5 FE 1R 44— 18
PESCME, SC s — AR, T SCRE R 4E T 3778 45 0 G 2RI B 1 P ST A
BMTFAFE, X <MarketingOperations Home>/messages/com/ibm/umo/ext/
UMOConfigurationMessages_<locale>.properties /4,

o HIRBIEE I T E X 4 2}, Marketing Operations 5 A EFE 5 P 13 HAD
JEMESCAE, S S B SR T R E T E R R R AR SR R,
UCHS IIE T T8 AR G RN, RGEER %S R ) X S SR i — A @ . X
W5 <MarketingOperations Home>/messages/com/ibm/umo/ext/
UMOMktObjectConfigurationMessages_<locale>.properties ICf4.

FERXBETCAEAR, Vst 2RO M 20 G S5 FLIN 7 (Y DU E SR8 A S0A
TRH, ui ZHUE CRUE G AR MDA 747 8 X S8BT T B 10 G 2 Y B
SR K.

B, X FIH SE N SRR, WESHoE OTH 413 Ui LA & SR hRAS:
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projectlist.columnList.PROJECT_OWNER.header

TR EE S RS, LSBT frs:
projectlist.columnList.PROJECT_OWNER.header=Owner

GG S B SO, BET s
projectlist.columnList.PROJECT_OWNER.header=Besitzer

HREZEL, WESEE 17 00 « & A B £ |

KFAR MU RIS FFSIZE
<MarketingOperations_Home>/conf/<locale>/format_symbols.xml 774l —LE(H,
A T XM LB S I N E B, . A AR BLE R A AL,

i IBM #IUAREEXT format_symbols.xml SCAF#EAT 44,

IR g4 format_symbols.xml SCfF, 1 B4 T FIHEN:

* 1 Windows ", #ZLL UTFE-8 A% (T AJ2 Windows HJBEH% L ANSI) {17
.

o NSHgwtR H WA B, B0 <date-format> Fll <date-time-format> $ZHtAH
[l H S E, &), WAEALFE Marketing Operations 5 0] B8 238 21| 45 1%

RIRNSIEEINE S+
IBM Marketing Operations H [ &4 H A X ] 215 5 5 A LR SRy Th g, &
] DL @ S DIAS AR AR AR, 38 W] DLadi ik Marketing Operations  F J7 5 T A< i A6 AR
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Tt Marketing Operations HH¥8 Al /7 Z AR I H BRI, RS IZBARA proper-
ties . W CHRFEAE Marketing Operations 04T, W1 Fis:

<MarketingOperations_ Home>\templates\db\properties\
<template_id>_<default_locale>.properties

Hrh <template_id> J2rFLZa itk (N EBFRIN, <default_locale> HIZE > BLE >
Marketing Operations > defaultLocale JE #5872,

T SR H ARG properties SUPFAF LT == BLAT{H.

o CEMETEETR: BER, BWRMERE B, FEENBAAE 0 07 R E S, w]
DATE A B B TR B A AL BB AR 4
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fitn, PAFA properties SCAFMY en_us FUA:

attachment_folder.display_name.folderl=Reference Attachments
template.default_name.tradeshow=Tradeshow
template.display_name.tradeshow=Tradeshow Template
custom_link.display_name.new=New Custom Link
tab.display_name.contact=Contact Info

template.description.tradeshow=Use this template for requests/projects

to prepare for tradeshow attendance.
tab.display_name.tradeshowsummary=Tradeshow Attributes
attachment_folder.display_name.folder2=Project Deliverable(s)

AR A GRS AR A B AR PRETR X S A LA
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o IEE WA,
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SR, EEE | 2RbnEENE |

1. QI properties CIFAYHEIA.
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S LI 2L SR 25 FRAEE R RN AR b . 6 DS e e
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2. BAEBVEIEF R E USRS, TR RS g bR, TESUARHE
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a. AEIET A C i SUR,
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it_IT EwNN
ja_JP H i
ko_KR HhE
pt_BR i A
ru_RU i
zh_CN W
IS

columngroup.groupl.header=groupl
columngroup.groupl.description=first group
columngroup.offer.header=offer
columngroup.offer.description=second group
columngroup.offer2.header=offer
columngroup.offer2.description=third group
column.business_unit_id.Tabel=Business Unit
column.business_unit_id.message= Business Unit is a mandatory field
column.business_unit_id.helptip= Business Unit is used for
column.init_type_id.Tabel= Initiative Type
column.init_type_id.message= Initiative Type is a mandatory field
column.offer_codes.label=0ffer Code(s)
column.effective_date.label=Effective Date
column.drop_date.label=Drop Date
column.business_unit_id.TookuptabTe=Tkup_business_unit
tvccolumngroup.groupl.header=groupl
tvccolumngroup.groupl.description=groupl description
tvccolumngroup.groupl.helptip=groupl helptip
tvccolumn.tvc_not used ref 1.Tabel=Single Marketing Object

B fmig 1 R B A AL

B DU R A AL, TPk AR S SR R AT R, IR LT3 UG 4
PRFdIER. P R AF R S, Marketing Operations 2 (A7 P i AR H(E. S8,
B EL A BB TR E IRBE A H A T 2 BRI R, U, SRR ONRERS,
(UL BN SRR 1 & BRBE A RCR DI A 2L
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ISR R B A R R T B R i R A R I E A AL RS, A A ALY
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2. DA A 9 VRV 2 B ST P R U A SO

3. NIEE SRR R IE E BT R M SR RIS

4. TESCAR GG R AT TFRRA R L SCF R K R B9 SO e 0 2SO PR AR B . A
REPMAERZOEAMALRA, I 2RISR R R ARSIy A
e B R TR,

5. BRI ST AN N 2 3 B R 4 A SC A,
6. ¥FEH 5 A Marketing Operations,

AR 2 B2 DA T U BRE B I E A AR T 7. BUHE, RWERT
H

7. AT FRELLHG SE AR AT B RRAS R O B AR
JEMESCF R A AL SO 2 L8 = B At ol T e .

RS AL B

Gl

G LU SO, ARG B e SO DAAS A

BN TR B A RSO, AR AR i R S B, TR EE
FF B 035 5 R BT 0 JE R SC MR R IR A S0 fF . SO AR metric-

definition_<locale>.properties 1%,

JE R R A PR AN R SR AE TR P RAIUE 5 R AR R, X
YRS SEPRE, EM RS, B O$_S.

24 Marketing Operations {EI&ATIN, FRE 24 B it S 46y J3E o 1k S AR A 1R
PUTR g Jag kS0 i 1,

$_$.metric.AVFee.display=Audio Visual Fee ($)

$ $.metric.AVFee.description=Audio Visual Fee

$_$.metric-group.BoothExpenses.display=Booth Expenses

$ $.metric-dimension.metricValued.display=Actual

$ $.metric-template.CampaignProject.display=Campaign Project

$_$.metric-template.CampaignProject.description=Metrics for
Campaign Project Template

iE B, BGENT LIS HOE BRI R TE E L T R ME. ERNE S BTN
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ENEERMH
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HERAINERN, REK A RN RN BEH. XHEHE

<list _category> <defaultlocale>.properties,

Fn, ARG S X A2, I B TE S 3R en_US, IRAZRGEAE L
A

BUSINESS_AREAS en_US.properties

PR A7 E] managedListDir EiEhIRER HR: HiiRE > BE > Marketing
Operations > umoConfiguration > attachmentFolders, k[ Jic )23 (10D 2,
K H EERI AFRIE(E.

R I A IBM Marketing Operations 37 5 15 5 PR 12 Ja Mk S0 14,
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Connie Contact would Tike you to approve the request, "July Magazines (TRS100)"

Hello Mary Manager,

Your approval is needed to start this project. This request was created on
June 15, 2008.

You can approve the project here: Summary tab for the project.
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A Java O
AR T
e B[ - IdValidate
e 3% - IdGenerate

o ERIFRIRAE B
#0 - IdValidate

package com.unicacorp.uap.common.template;
import java.util.HashMap;
[x%
This is an interface to be implemented by the end user of a Marketing Operations
system for the purpose of validating system generated id values
as per business Togic.
Implementations of this Interface are called by the Marketing Operations Server.
*/
public interface IdValidate
{
[ **
Returns true if the specified attribute values are valid.
*
* @param id - current project or program id. This will be the
value if it is new project/program
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* @param values - This is a set of name/value pairs, referring to
a current database connection, the appropriate
template id and another HashMap that contains
name/value pairs, corresponding to the fields and
values on the screen.
* @return true - if it is valid; otherwise returns false or throws
exception.
* @throws com.unicacorp.uap.user.IdValidateException
* Should contain a message value that is meaningful
about what went wrong.

*/

public boolean isValid(int id, HashMap values) throws
IdValidateException;
[ **
The name of the hashkey in the HashMap passed to IdValidate.isValid(..)
that refers to a current database connection to the Marketing Operations
system tables.
This connection is available for use to implementations of this
interface.
*/
public final String PLAN_DB_CONNECTION = "dbconnection";
[**
* The name of the hashkey in the HashMap passed to
idValidate.isValid(..) that refers to the id of the related
template.
*/
public final String OBJECT_TEMPLATE_ID = "templateid";
[**
* The name of the hashkey in the HashMap pass to
% IdValidate.isValid(..) that refers to another Hashmap which
* contains name/value pairs. The name corresponds to a field on
* the screen for project/program and the value corresponds to the
* user entered text or selection.
*
/
public final String OBJECT_ATTRIB_VALUES = "attributeValues";
}

# - IdGenerate

package com.unicaorp.uap.common.template;

import java.util.HashMap;

/* This is an interface to be implemented by the end user
* of a Marketing Operations

* system for the purpose of generating unique Project Code (PIDs). The intent
* is to allow users to attach to existing enterprise systems to help make
* project IDs meaningful in their enterprise.
*
* Implementations of this Interface are called by the Marketing Operations Server.
* It is the responsibility of the Marketing Operations Server
* to assure that there is
* only one ID being generated at a time. When implementation of this
* interface are called, they can assume that there are no other IDs
* that are being generated concurrently.
*
/

public interface IdGenerate {
[**

Returns a string code used to define a Project object with Marketing Operations

*
*
* @param uniqueld - This is an integer value that is generated by

* the Marketing Operations system. This is guaranteed to be unique across
* the system; hence, if the project ID returned is the string

* representation of this integer, it will be a unique

*  Project Code (PID).

*

*

*

@param values - This is a set of name/value pairs, referring to the current
database connection, appropriate template id, code prefix,
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request flag, and another HashMap that contains name/value
pairs, corresponding to the fields and values on the screen.

@param uniqueChecker - An implementation used to verify the uniqueness of
of ID's generated by this instance.

* Ok X X X ok

@return - A string that represents the ID of the project we are
creating.

@throws com.unicacorp.uap.user.IdGenerateException
Should contain a message value that is meaningful about
what went wrong

* Ok X X

*/

public String generateID (int uniqueld, HashMap values, IdUniqueChecker
uniqueChecker)
throws IdGenerateException;
[**
% The name of the hashkey in the HashMap passed to IdValidate.isValid(..)
* that refers to a current database connection to the Marketing Operations
* system tables.

* This connection is available for use to implementations of this interface.

*/

public final String PLAN_DB_CONNECTION = "dbconnection";

[*%

% The name of the hashkey in the HashMap passed to IdValidate.isValid(..)
* that refers to the id of the related template.

*/

public final String OBJECT_TEMPLATE_ID = "templateid";

[**

% The name of the hashkey in the HashMap passed to IdValidate.isValid(..)
* that refers to the desired string prefix to prepend the generated id.
*/

public final String OBJECT_CODE_PREFIX = "pidprefix";

[**

% The name of the hashkey in the HashMap passed to IdValidate.isValid(..)
* that refers that indicates whether the calling object is a request.

*/

public final String OBJECT_REQUEST FLAG = "flagprojectrequest";

[**

* The name of the hashkey in the HashMap pass to IdValidate.isValid(..)

* that refers to another Hashmap which contains name/value pairs. The name
* corresponds to a field on the screen for project/program and the value

* corresponds to the user entered text or selection.

*/

public final String OBJECT_ATTRIB VALUES = "attributeValues";

[**

* Default start plan code start number

*/
public final int PLAN_CODE_SUFFIX_START = 1000;
/:*Defau1t start program code start number

pZé]ic final int PROGRAM_CODE_SUFFIX_START = 1000;
/:*Defau1t start project code start number

p:élic final int PROJECT_CODE_SUFFIX_START = 1000;
/::Defau1t start rfq code start number

*

public final int RFQ_CODE_SUFFIX START = 1000;}
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EHIERIRAE B 25

package com.unica.uap.component.helper;
import com.unicacorp.uap.common.db.*;
import com.unicacorp.uap.common.template.x*;
import org.apache.commons.lang.StringUtils;
import java.io.File;

import java.io.FileInputStream;

import java.sql.Connection;

import java.sql.PreparedStatement;

import java.sql.ResultSet;

import java.sql.SQLException;

import java.util.HashMap;

import java.util.Properties;

[ **
* The Class CustomComponentPidGeneratelImpl.
*/
public class CustomComponentPidGenerateImpl implements IdGenerate,
IdUniqueChecker {
/*% The Tower limit. */

public static int LOWER_LIMIT = 0;

/** The upper limit. */

public static int UPPER_LIMIT = 0;

static {

Properties attrPro = new Properties();

try {
String planHome = System.getProperty("plan.home");
System.out.printin("planHome : " + planHome);

File file = new File(planHome + "/unwar/WEB-INF/IDRange.properties");
FileInputStream fi = new FilelnputStream(file);

if (fi !'= null) {

attrPro.load(fi);

String min = (String) attrPro.get("mktOBJId.min");

String max = (String) attrPro.get("mktOBJId.max");

LOWER_LIMIT = Integer.parselnt(min);

UPPER_LIMIT = Integer.parselnt(max);

System.out.printin("Lower Limit :" + LOWER_LIMIT);
System.out.printin("Upper Limit :" + UPPER_LIMIT);

} else {

System.out.printIn("IDRange Property file can not be found");

throw new RuntimeException("IDRange Property file can not be found");

} catch (Exception e) {
e.printStackTrace();
throw new RuntimeException("IDRange Property file can not be found");
}
1

[**

* The Constructor.

*/

public CustomComponentPidGenerateImpl() {
}

[**

* Generate ID.

*

* @param uniqueChecker the unique checker
* @param values the values

* @param instanceld the instance id

*

* @return the string

*

* @throws IdGenerateException the id generate exception

*/

public synchronized String generateID(int instanceld, HashMap values,
IdUniqueChecker uniqueChecker) throws IdGenerateException {
print("inside 'generateID' method");

print("instanceld : " + instanceld);
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print ("######FFFEFERFEAFAFEN" + values + "#EEEFERFEAFEEEREAAAA\N") 5
String prefix = (String) values.get("pidprefix");
print("prefix : " + prefix);
String templateid = (String) values.get("templateid");
print("templateid : " + templateid);
Connection con = (Connection) values.get("dbconnection");
//int nextValue = -1;
boolean isEmptyPrefix = false;
try {

if (StringUtils.isEmpty(prefix)) {

isEmptyPrefix = true;

//GET THE CURRENT VALUE OF THE TEMPLATE ID - from CUST_GENIDS table

String sqlString = "SELECT ID_VALUE FROM CUST_GENIDS WHERE ENTITY_NAME = ?";

print("sql1String : " + sqlString);

PreparedStatement ps = null;

ResultSet rs = null;

int cnt = 0;

try {
ps = new UAPSQLPreparedStatement(con, sqlString);
UAPSQLUti1s.setupPreparedStatement (ps, 1, templateid, "string");
rs = ps.executeQuery();
if (rs.next()) {

cnt = rs.getInt(1);

}
print("current ID vlaue :" + cnt);
UAPSQLUtils.closeResultSet(rs, ps);

} catch (SQLException ex) {
ex.printStackTrace();
UAPSQLUtils.closeResultSet(rs, ps);
throw new RuntimeException(ex);

} catch (Exception exception) {
exception.printStackTrace();
UAPSQLUtils.closeResultSet(rs, ps);
throw new RuntimeException(exception);

1
if (cnt == 0) {
//insert first new record for the template id into table
cnt = LOWER_LIMIT;
String sqlInsertStr = "INSERT INTO CUST_GENIDS values (?,?)";
print("sqlInsertStr : " + sqllnsertStr);
ps = new UAPSQLPreparedStatement(con, sqlInsertStr);
ps.setString(1l, templateid);
ps.setInt(2, cnt);
}

else if ((cnt >= LOWER LIMIT) & (cnt < UPPER_LIMIT)) {
//increase the counter and update the row for the template id
cnt++;
String sqlUpdateStr =
"UPDATE CUST_GENIDS SET ID_VALUE= ? WHERE ENTITY_NAME = ?";
print("Update : " + sqlUpdateStr);
ps = new UAPSQLPreparedStatement(con, sqlUpdateStr);
ps.setInt(1, cnt);
ps.setString(2, templateid);
} else {
print("Current ID is out of range, ID Range [" + LOWER LIMIT +
"'+ UPPER_LIMIT + "]");
//throw exception that can not generate id, Timit is over
throw new IdGenerateException(
"Current ID is out of range, ID Range [" + LOWER_LIMIT +
"o+ UPPER_LIMIT + "]1");

1
//UAPSQLUtiTs.beginTransaction(con);
ps.execute();
//UAPSQLUtiTs.endTransaction(con, true);
String pid = (isEmptyPrefix ? "" : prefix) + cnt;
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print("return from 'generateID' method with pid : " + pid);
return pid;
} catch (Exception ex) {
ex.printStackTrace();
throw new IdGenerateException(ex);
}
1

[**

*

Checks if is unique.

*

* @param values the values
* @param Id the Id
*
*

@return true, if is unique

*

/
public boolean isUnique(String Id, HashMap values) {
print("inside 'isUnique' method");

//provide actual implementation for uniqueness check
return true;

}
[**

* Print.

*

* @param str the str

*/
private void print(String str) {
System.out.printin(str);
}
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greaterThan, lessThan, column,
Fan:
<set-property property="greaterThan" value="12/31/1999"/>
<set-property property="lessThan" value="Today"/>
<set-property property="column" value=
"dyn_vendors.invoiceDate"/>
BEHR KRG dyn_vendors $UHE ZEFH Y invoiceDate F-Bt DIHI{R(E > 2000
A 2000 £ 5.
(AliE) BOA R & dateFormat JEdE, WIREF MR, B0
e m AR, G B F#EAMHE:  dd/MM/yyyy, MM/dd/
yyyy. dd/MM/yy. MM/ddlyy. yyyy-MM-dd, yyyy.MM.dd
2544 com.unicacorp.uap.grid.validation.rule.basic.DateCheckRule
RangeCheckRule | f# ZLIGE 1 B A AR @ W E . B & DL T8 M
minValue, axValue, column
il n:
<set-property property="minValue" value="1"/>
<set-property property="maxValue" value="999999"/>
<set-property property="column" value=
"dyn_vendors.numkEmployees"/>
AL dyn_vendors (4 2R H 1 numEmployees =7 Bt DU {4 {H 7E
1 % 999,999 2,
K4
com.unicacorp.uap.grid.validation.rule.basic.RangeCheckRule
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<?xml version="1.0" encoding="UTF-8"?>
<validation-rules xmins:xsi="http://www.w3.0rg/2001/XMLSchema-instance">
<rule validationType="ROW">
<name>Range Check</name>
<desc>Checks Range for numeric type. Note: for field numEmps</desc>
<class>com.unicacorp.uap.grid.validation.rule.basic.RangeCheckRule</class>
<enable>true</enable>
<applies-to-tvc-id>vendors</applies-to-tvc-id>
<set-property property="minValue" value="10"/>
<set-property property="maxValue" value="1000"/>
<set-property property="column" value="dyn_vendors.numEmps"/>

</rule>

</validation-rules>
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