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naBa 1. BBegeHue

IBM" Marketing Operations - 3To yTHJIMTa JUIsl IJTAHKPOBAHKS, COBMECTHOIM paboTe 1
co3JaHus pabovYrux MOTOKOB HA MPEANPUITHH, COOTBETCTBYIOIIAS TPEOOBAHUSIMU
Mapketepos. [Ipn nomomm IBM Marketing Operations MOXHO MOJIyYUTh KOMIUIEKCHOE 1
IIEJIOCTHOE MPECTABJICHNE BCEX MapKETHHTOBBIX ITPOEKTOB B Baleil komnanuu. [Tocie
9TOTO BBl CMOXETE C/IEJIaTh yIOP HA TOM, YTOOBI YJIYUIITUTh KaXK/10€ N3MEpPEHHUE
MapKETHHIOBOTO IJIAHUPOBaHMS. Bce ydacTHUKM MapKETHHTA: TJIABHBIE MapPKETHHI OBbIC
PYKOBOINTEJN, MAPKETHHI OBbIE MEHEKEPHI, IJTAHUPOBIUKHI COOBITHH, KpeaTHBHBIE
JUPEKTOPa U MapKETUHIOBBIE KOHTPOJIEPHI, CPa3y MONMYT NPEUMYILECTBA C TOUKH 3PEHUS
3(h(HEeKTUBHOCTH U TPOU3BOAUTEIILHOCTH.

Uro nenaet IBM Marketing Operations?

IBM Marketing Operations - 3TO pelIeHre O YIPABJICHHIO MapKETHHT OBBIMH PeCcypcamMu
(Marketing Resource Management, MRM), koTOpoe TIO3BOJISICT BaM IJIAHUPOBATh,
CO3/1aBaTh OFO/KET M OTCIICKUBATH BCE THITHI MAPKETHHIOBBIX TPOTPaMM B Ballei
KOMITAHUM.

Ucnombayiite IBM Marketing Operations, 4TOObI BBIIIOJIHUTH CJIEYIOLIHE 3aa4H:

e [ToayInTh BO3MOXKHOCTb PACCMOTPETH KXY MAPKETHHT OBYFO IIPOTPAMMY B pEKAMeE
peasbHOTO BPEMEHH.

° praBJ’IHTb BCEMU MAPKCTUHI OBBIMU HCﬁCTBHﬂMH, BKJIrO4as peKJIaMy, yIpaBJICHUC
6p€HI[aMI/I, HpﬂMOﬁ u I/IHTCpaKTI/IBHHﬁ MapKCTHUHI', MAPKETUHI OBbIMUA aKIIUAIMHU,
MEPOIIPUATUSAMHU, MaTCpUuajIaMu, UCCIICJOBAHUAMU U CBA3LIO C O6H_[CCTBCHHOCTLIO.

e IlpumeHnsars "Hamiryue METOABL" MapKETUHIA.

* [ToBBIIaTh MPON3BOJUTEILHOCTH U ONTUMHU3ALIIO PECYPCOB, BKJIIOYAs COTPYAHUKOB 1
OI0/KETHI, Yepe3 aBTOMATU3MPOBAHHBIN paboUMii HOTOK, COBMECTHYIO PadboTy U
YHUKaJIbHbIE BO3MOXXHOCTH ONTHMU3AINN.

* ObecneunBaTh 3(h(HeKTUBHOE YIPABJICHNE MaPKETHHT OBBIM COACPKAMBIM H IPOSKTAMH,
CO3/TaHHBIMH TUHAMHWYIHBIMU MapKETHHT OBBIMH OPTaHU3AIHASIMH.

* VrpapisaTh pabOYNM MOTOKOM U MPOCKTAMH BO BCEX MaPKETHHTOBBIX OIEPAIIHSX IS
BCEX TUIIOB CPEJCTB MACCOBOM nH(pOpMAIMK, COOBITHI, KAMITAHUI U aKIUiT O
obecrieueHnto BepHOCTH OpeHaaM. [t Takux pa3HbIX MPOEKTOB, KAK NOYTOBbIC
KaMIaHWUH, peKJIAMHbBIe KaMIaHu! U ceMuHapsl, Marketing Operations sBiseTcst
3¢ GEKTUBHBIM HHCTPYMEHTOM YIPABJICHUS.

3auem ucnonb3osatb IBM Marketing Operations?

Ucnomb3yst IBM Marketing Operations, MapkeTepbl MOTYT HOBBICUTH 3KOHOMHYECKYFO
OT/Jauyy U CHU3UTh PUCK BJIOXKECHUS PECYPCOB, ONTUMU3UPYS PELUCHUS, COTPYIHUYAS IIPU
paszpaboTke nporpamMm, 6oJiee 3pPekTHBHO padboTast U MmoJrydasi 60JIbIIe BO3MOXKHOCTEH
YBHUETh, YTO OHU AEJIAFOT, HA YTO OHM TPATST AECHbI'M U KAKUE PE3yJIbTAThl OHU MOIYYarOT.

Marketing Operations mo3BOJISIET AeJIATh CIIeTyIOIIee:

M praBJISITb BCEMH MAPKECTHHI OBbIMH HeﬁCTBﬂﬂMH 1 KOOPIMHHPOBATH HX B OAHOM PCIICHHH.
HOCKOJ’ILKy BCs COOTBCTCTBYHOIIIAA MAPKETUHI OBast I/IH(bOpMaI.II/IFI HaxXoJIUuTCs B OJHOM
MECTE, CYIIECTBYET MCHBIIIC BGpOfITHOCTeﬁ HECNIPABUJIBHOI'O BJIOXKCHUA CPEACTB.
HGHTpaHI/ISaHI/Iﬂ obecrieunBaeT 00Jiee TECHBIM KOHTPOJIb Ha/T TCM, KAKUE€ MAaPKCTUHI OBBIC
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MPOTpaMMBI 3alyCcKaroTcs. B pe3yapTaTe MOXHO MOJIYIATH 00JbIe 3 (HheKTUBHOCTH IPH
paboTe, 9TO MO3BOJIUT MapKeTepaM OBICTpee BBIHTH HA PHIHOK U IOTPATUTH OOJIBbIIE
BPEMEHHU Ha CTPATETrHIO.

VY coBepiIeHCTBOBATD NPHHSITHE PELIeHHid, CBO/Is PHCK K MHHUMYMY. MapKeTUHI OBbIE
moxasaTei, odecrieynBaemMble Ipu ucnosib3oBannn IBM Marketing Operations,
HO3BOJIIIOT MapKeTepaMm CZeJaTh YIop Ha 0oJjiee peHTabeIbHble NOTEHIUAIbHbIC
BO3MOXHOCTH. Kpome Toro, MmapkeTepbl CMOT'YT IPUHUMATh JIy4IlINe TAKTUIECKIE
peleHus, Tak kKak Habop MapKETUHTOBBIX CPEACTB MPOILE ONTUMU3UPOBATD.

OobecneynTh KOOPMHAIMIO CTPATErHYECKHX IeJiell H MaPKeTHHIOBbIX JIefCTBHI.
CTpaTeFH‘{eCKHe neJm, MapKeTI/IHFOBLIe IIJIaHBbI 1 6I-O£[)KCTI)I HCHTpaJ’II/ISOBaHLI, 4TO
CIOCOOCTBYET COTJIACOBAHHOCTH 3a/1a4 U TAKTUKH JIs1 TOCTYOKCHUS OU3HEC-TIEJICH.
Pe3yﬂbTaTOM 6YﬂeT HOBBIIICHHAS COT'JIACOBAHHOCTDH MapKCTI/IHFOBbIX IIJITAHOB U
JeHCTBUI.

Bouiee ObicTpoe BbINOIHEHHE BCeX MAPKETHHIOBBIX ONEpaLuii H CHIKEHHe 3aTPaT Ha HUX.
BMmecTo TOT0, 4TOOBI COTJIACOBBIBATH OT/IC/IbHBIC IIAHBI IPOSKTOB, OTCIICKUBAS
YTBEPKJIEHUS] U BPYUYHYIO KOHTPOJIUPYS KPEATUBHbBIC U3MEHEHU S, IUIAHbI IIPOEKTOB U
AKTHUBBI IEHTPAJIN30BAHbI, U YTBEPXK/ICHUS CTAHOBATCA O0JIee YeTKUMU U
ABTOMATHU3UPOBAHHBIMU. JIMIITHIE PACXO/bI YCTPAHSIOTCS, TaK KaK JIy4lllee BLINOJIHEHUE
MPUBOJIUT K MEHbIIEMY NyOJIMPOBAHUIO YCUJIUIL, MEHBIINM OObEMaM IJIAT 34 CKOPOCTh
1 TpadoB 32 NOCIEIIHOE BHIIOJHEHNE 3a4a4 U BBIJICJICHUIO PECYPCOB ISl HYKHBIX
NIPOIPAMM.

Oobecneyenne cooTBeTCTBHUS. VICN0/Ib3Ysl HEHTPAJIM30BAHHBIN PENO3UTOPU 1
YCOBEPIIIEHCTBOBAHHBIC BO3MOXHOCTH 0T4eTOB B IBM Marketing Operations, MapKeTepsI
COKpAIaroT 3aTpadeHHOE BPEeMs U JICHE)KHBIE PACXO/IbI, BBITIOJHSS TPeOOBaHUS
HOPMATHBHBIX OPTaHOB, KOPIOPATHBHOTO ayINTA U MEHEKMEHTA.

OrtkpbrTas, ruokas apxurektypa. Komnonent IBM Marketing Operations ocHOBaH Ha
OTKPBITOM apXUTEKType, koTopas ynpoiaet 1151 T peanmsanuio u Ho3BOJISET
HCIIOJIb30BATh CYIIECTBYIONIY O HHPPACTPYKTYpY U AaHHbIe. Marketing Operations
HCIIOJIb3YET TPeXypoBHEBYIO apxuTekTypy J2EE, B KOTOpOIt KiIMeHT, BeO-cepBep, cepBep
MIPUJIOKEHUH 1 BHYTPEHHNE NCTOYHUKY JAHHBIX Pa3/ICJICHbI.

Kto ncnonesyet IBM Marketing Operations?

Barir MapkeTHHIOBBIIT OT/EJI U BCE BHEIIIHKME 3aNHTEPECOBAHHBIE CTOPOHBI MOTYT BBIUTPATH
ot ucnosb3oBanus IBM Marketing Operations. BbIroibl MOryT nojtyuuThb Ciie/1yrolue
JIOAM:

2 IBM Marketing Operations:

PyKOBO,E[I/ITC.HI/I, KOTOPBIC XOTAT CO34aBATh CTPATCTUYCCKUEC IIJIAHBI U YIPABJIATH CBOUM
Ha60pOM OCHOBHBIX MApPKETUHT OBBIX MECTPUK.

PykxoBoauTe i BHE TPYyNITbI, KOTOPBIM HYKHO HAOIOIATH 32 MEHCTBUASIMHE T'PYIIIIBL.

CTapIJ_II/Ie MCHEIKCPbI, KOTOPLIC Y1aCTBYIOT B pa3pa60TKe IIPOCKTOB, BBIACJICHUU
PECYPCOB U MOHUTOPUHIC CO6LITI/II71, MCETPUK U KOMIIOHCHTOB.

MeHnemkepsl pa3HbIX BUAOB IS TEILHOCTH, KAHAJIOB MJIM reorpaduIeckux oOJacTei,
KOTOPBIM HYXHO 3aJaBaTh U OTCJICXKUBATH IPOEKTHI, AaBTOMATU3UPOBATH [IPOLIECC
YTBEPKJIEHUS U OTCJIEKUBATD 3aTPATHL.

Bpenn-MeHexephl 1 pyKOBOAUTENM 110 PeKjIaMe, KOTOPbIE XOTAT BUAETh BECh
KOPIOPATHUBHBII IIJIaH CBA3CH.

MapKeTepr 0as3 JaHHBIX, KOTOPBIC OTCJIC)KUBAKOT OIICpallui U 3aJa4u, OTCIIC)KUBAIOT
CIIMCKH [CJI, 4 TAKXC OTHPABJIAKOT MOJIYYArOT U KOHTPOJIMPYIOT YBCIOMIICHU .

YeHb! KOMaH/Abl, KOTOPHBIC BBINIOJHAROT IIJIAH.

Buenraue IOCTAaBUIUKHU, Y KOTOPBIX €CTh POJIb B MAPKCTUHIOBOM IIJIAHE.

PyxoBozcTBO noJib3oBaTesis



JononHutenbHaa nHpopmMauua

PasHble cOTpyHUKY B Ballle opraHu3anuu ucnoJib3ytotr IBM Marketing Operations s
BBINOJIHEHUS pa3iimuHbIX 3a1a4. Mapopmanus o Marketing Operations npeoctaBiisieTcs B
BUJIe HAOOPA PYKOBOJICTB, KaX/10€ U3 KOTOPBIX NPEIHA3HAUYCHO JJIS1 UCIOJIb30BaAHUS
4JICHAMH KOMAaH/JI C ONIPE/ICJICHHBIMHU LIEJISIMU U HA0OpaMu KBaJIM(pHUKALUIA.

B cireyroreii Tabmmie MpUBOAUTCS HHPOPMAIHS, KOTOPas €CTh B KAKIOM PYKOBOICTBE.

Tabnuua 1. PykoBoacTsa B Habope AoKyMeHTaumn no Marketing Operations

Ecm BbI

Cmotpure

Aynuropus

° HnaHI/IpyeTe IPOCKThI U YIIPABJIACTE
70%0%8

e 3ajaere 3a7a4u pabOUYUX MOTOKOB,
ITAIbl U HEPCOHATT

e OTcriexuBaeTe pacxodbl Ha IMIPOCKThI

e [losyuaere pe3yabTaThl IPOBEPKU U
YTBEPXKICHUI COJIEPIKIMOTO

e Co3maere OTYECThI

IBM Marketing Operations: Pyxkosoactgéo
110.163084TeAA

* MeHemKephl IPOCKTOB
* KpeaTuBHble qu3aitHepsbl

* MapKeTHHTOBbIe MEHEKEPHI,
3aHMMAIOIIINECS NPSMOI MOYTOBOM
pacchLIKON

* PaszpabatbiBaete 111a6JI0HBI, (HOPMBI,
aTPUOYTH U METPUKH

* HacrpauBaere 10s1b30BaTeIbCKUI
uHTEepdeiic

* 3ajaere ypoBHU JIOCTYIIA
[0JIb30BaTeIell U 6e30MaCHOCTh

* Peaymsyercst JONOJHUTEILHbIE
[i0)7250:800%071

* Koudurypupyere n HacTpanBaere
Marketing Operations

IBM Marketing Operations: Pyxkosoactgéo
ATMUHUCTPATOPA

* MeHemxepsl IPOEKTOB

*  AJIMHMHUCTPATOPBI MHHOPMAIIMOHHBIX
TEXHOJIOT Uil

* KOHCY/JIbTaHTHI IO peau3aluu

* Co3pmaeTe MapKETHHTOBbIE KAMIIAHUT
* [lnanmpyeTte mpeasIoKeHHs

* Peaym3yere MHTErpanuro Mexy
Marketing Operations u Campaign

* Peaym3yere MHTErpanuro Mexy
Marketing Operations u IBM Digital
Recommendations

IBM Marketing Operations u IBM
Campaign: PykosoacTeo mo peaiuzayuu

* MeHemKephl IPOSKTOB

° MapKeTI/IHFOBLIe HUCIIOJIHUTCJIbHBIC
CIICIM A IUCThI

° HpﬂMI)IC MApPKETUHI OBBIC MEHEIKEPhL

* V3HaeTe O HOBBIX CUCTEMHBIX
dyHKIISIX

* 3y4aeTe U3BECTHBIC MPOOIEMBI U
00XOIHBIE TyTH

IBM Marketing Operations: 3ameuanus mo

BbITYCKY

Bcee, xTo ncnomin3yrotr Marketing
Operations

* VcranasymBaete Marketing
Operations

* Kongurypupyere Marketing
Operations

 IlpousBoaure OGHOBIICHHE 10O HOBOM
Bepcun Marketing Operations

1IBM Marketing Operations: Pyxkosoactgéo
110 YCTAHOBKe

* KoHCy/IbTaHTBI 10 peau3aluu
nporpamm

*  AJIIMHHUCTPATOPBI HHOOPMAIMOHHBIX
TEXHOJIOT UM

*  AJIMHHUCTPATOPBI 6a3bl TAHHBIX

Co3/1aere 1noJib30BaTe/IbCKUE
nponeaypsl 11t uHTerpanun Marketing
Operations ¢ APYTIMU MPHIJIOKECHASIMH

IBM Marketing Operations: Moy
unrerpayuu 1 1okyMeHTsl API JavaDoc
OyIyT TOCTYIIHBI, €CJIU BBl BbIOEpETE
Cnpaska > /lokyMeHTaLus 10 NPOAYKTY B
Marketing Operations, a 3aTeM 3arpy3ure
¢aiin IBM <sepcus>PublicAPl.zip

*  AJIMHMHUCTPATOPBI HHPOPMAIUOHHBIX
TEXHOJIOT Uit

*  AJIMHMHUCTPATOPBI 0a3bl JAHHBIX

° KOHCyJII)TaHTI)I IO peaj3anu

[nasa 1. Beemenne 3




Tabmmua 1. PykoBoacTsa B Habope AokymeHTaumn o Marketing Operations (npoaosnxeHne)

Ecymn BB Cmotpure Aynuropus

V3HaeTe 0 CTPYKType 0a3bl JaHHBIX IBM Marketing Operations: Cxema AJIMUHHUCTPATOPBI 0a3bl TAHHBIX
Marketing Operations cucremol

HyxnmaeTteck B TOMOTHATETBHOM « TloJyunTe CIPABKY U IPOH3BE/INTE Bce, kTo ncnonb3yror Marketing
uHGOPMALIUU BO BpeMs paOOTHI HOUCK Uy 0630p PyKOBO/CTB Operations

04b308ATeAS, AAMUHUCTPATOPA VI 10
ycranoske: Boibepute CripaBka >
Cnpaska 1o 3Toil cTpaHuLe

¢ [Tlosyuute nocTyn Ko BceM
pykoBoactBaM Marketing Operations:
BbIOepuTe CnpaBka > /lokymenTanus
10 MPOAYKTY

* [losyunTe 1OCTYH K PyKOBOJCTBAM IO
BceM mmpoaykTtam IBM Enterprise
Marketing Management (EMM):
Bri6epute CnpaBka > Best
JIOKyMeHTanus no komiiekty IBM
EMM

Ucnonb3osaHue IBM Marketing Operations

[Tpexne yem HaunHaTH padboty ¢ IBM Marketing Operations, Ba aIMAHUCTPATOP JOJDKCH
yCTaHOBHUTH KoMIOHeHT Marketing Operations  HAaCTpOUTH ero. Ecimi y Bac BOSHUKHYT
mpoOJIeMBbI, 00paTUTECh K A IMAHICTPATOPY.

Huke omrcaHbl HEKOTOPBIE U3 OCHOBHBIX 3a/1a4, KOTOPbIE MOJIb30BATEJIM BBIIOJHSIOT B
IBM Marketing Operations.

1.
2.
3.

CO3,Z[aTL IUIaHBbI, COACPXKAIIUEC IPOrpaMMBbI.
COS,Z[aTI) mporpaMmal, CoaCpKalue NpoeKThI.

Co3/1aTh JOMOJHUTEILHBIE TPOEKTHI, 3aTPe0OBATh MPOEKT, MPUHSITHL TPeOOBAHNE,
3alyCTUTD MPOCKT UJIK TPOCMOTPETHL NPOCKTHI.

Pabora ¢ mpoekTaMu myTeM IEePeMEIeHAs OT OJHOTO K APYTOMY, BBITIOJTHCHHUE
HACTPOWKH PabOYNX MOTOKOB, TPOCMOTP 1 M3MEHECHNUE 3a7a4 U NeYaTh, KOMMPOBAHUE U
yIaJIeHHE TPOCKTOB.

Pabora c AKTUBaMU, BKJIFOYad ,HO621BJ'I€HI/IC 1 UBMCHCHUC COCTOSHUA aKTUBOB, a4 TAKXKC
Z[O6aBJ'I€HI/Ie IIaIrox.

Paborta ¢ yTBepxxaeHUSIME, BKJIIOYasi 100aBJIeHne mpoliecca YTBEPK/ICHUs, IIepelady ero
Ha IPOBEPKY, OTMEHY IPOBEPKU, €0 U3MEHEHHE, NIeYaTh U yAaJIeHUe, IPUOCTAHOBKY
YTBEPKICHHS, OTBET Ha HETO 1 100aBJIeHHE KOMMEHTAPHEB B 9JIEMEHTHI YTBEPXKICHUSI.

Co3naHue MHBONCOB [IJIs1 OTCJICKUBAHUS PACXO/I0B, CBSI3aHHBIX C MPOTPAMMaMU 1
MPOCKTAMHU.

TTowck MPOCKTOB M yTBEPIKACHUI C MCIIOJIb30BAHIEM KaK CTAHIaPTHOIO, TAK U
PACIIMPEHHOTO TIOUCKA, U COXPAHEHHE PACIITUPEHHOTO MTOMCKA JJIS TOCJICAYIOMIETO
HCIOJIL30BAHUS.

CoBmecTHast paboTa ¢ APYTMMHU [TOJIb30BATEIIMHE C MCIIOJIb30BAHIUEM OKHA
OnoBelieHus U JOCKA COOOIIEHNIA.

UHTerpaumna c IBM Campaign
Marketing Operations HHTerpupyeTcs (XOTsI 3TO U He 00513aTeJIbHO) ¢ KoMIOoHeHTOM IBM
Campaign, KOTOpLIfI, B CBOIO O4CPC/Ib, MOXET UHTCIPUPOBATHLCSA C HECKOJIbKUMU JPYTUMU
npoaykramu. Ecim xommnonenTsr Marketing Operations 1 Campaign HHTETpPUPOBAHBI, BbI

4 1BM Marketing Operations: PykoBoncTBo noJis3oBatests



MOXETE MCMOJIL30BAThH (DYHKIIUH IO YIPABICHHIO MaPKETUHTOBBIME PECYPCAMH B
Marketing Operations [1iJ1st CO3/1aHUs, IJIAHUPOBAHUS ¥ YTBEPIKACHHSI KAMIIAHUIA.

Uupopmanuio o paboTe ¢ HHTErPUPOBAHHON CUCTEMOI CMOTpUTE B myOmkanuu [BM
Marketing Operations and IBM Campaign Integration Guide (PykoBOICTBO IO HHTET pALIUN).

BbusHec-npouecchl

Busnec-nponecc - 3To ucnospzyemoe B IBM Marketing Operations npeacTaBiieHue coOpaHus
CBSI3AHHBIX CTPYKTYPUPOBAHHBIX TEHCTBHIA (IIeTT COOBITHI), 0OeCTIeunBaroIee OINH 13
CIIEAYIOIINX JJIEMEHTOB!

M MapKCTHHFOBLIC Z[CﬁCTBHH, HaIlpaBJICHHBIC HA KOHI(pCTHLIf/'I Ha6op MEPCIICKTUBHBIX
KJIMCHTOB U/UJU HOKyHaTCJ'ICﬁ.

° MHOFOKpaTHO HCIOJIb3YEMBbBIC MAPKETUHTIOBBIC KOMIIOHCHTDLI, MOJACPKNUBAIOIIINE 3TU
MAapKETHUHI OBLIC AeHCTBUS.

B IBM Marketing Operations ecTb CJie/TyFOIIie THITBI OM3HEC-TIPOLIECCOB:
e Ilmanbr

* Tlporpammsl

* IlpoexTsl

e TloanpoekTsl

* TpeboBaHUs MpoeKTa

* VTBepxIeHUs

B3auMOCBA3b 06bEKTOB NIaHUPOBaHUA

B aTtoMm pasnesnie pacckaszbiBaeTcs, Kak 00OBbEKThI IAHUPOBAHUS (TJIAHBI, IPOIPAMMBI 1
IIPOEKTHI) CBS3AHBI APYT ¢ Apyrom. [1anel cojepkat oJHy MJIM HECKOJIbKO IPOTrpaMm, a
IPOrpaMMBI - 10 OJTHOMY UJIH HECKOJIBKO IPOEKTOB.

ITpoekThl MOTYT COAepKATh MOAMPOCKTHI. BIO/IKET IMJIaHa COCTOUT U3 OTACJIbHBIX MO3UIUI
CTPOK IS TPOEKTOB U MPOTpaMM, OOBETUHSFOIIUXCS B OFODKET JIJTS TIJIaHa.

fnan UniBank

2010 douckanbHbIV rog
MapkeTuHr

Mporpammbl

Mpamon

Peknama CobbiTus MapKETUHT

MpoekTbl

BBepeHue - apKeTUHroBble akKuuu MpuBeTcTBME
KpeauTtHas kapTa cerMeHTa HOBOrO 3aKa34ukKa

MoanpoekTbl

PeanusoBaTb Mocnepytowee npeanoxexune

Inasa 1. Beenenue S
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Ha cTpannre cBoaxu 11st HPOEKTOB U IPOIPAMM €CTh 110JIe, PoanTesbckne 3/1eMEeHThI U
KOJI, KOTOPOE CONIEPKUT MPeACTaBJICHUE IPEAIIeCTBEHHUKOB 00bekTa. Hanmpumep, Ha
CBOJHOM CTPAHHUIIE HOAMPOEKTA TOKA3aH TeKyIIUil OOBEKT (OAMPOEKT), €r0 POAUTEIILCKHUHA
IPOEKT U BCE €ro MPeJKU BILUIOTH 10 KOpHEeBOro miaaHa. [Tokasansl koasl ID qiis aTux
00BEKTOB, a TAKXKE MPSIMBIE CCBUIIKM HA KAXK/blif N3 00 BbEKTOB-IPEAKOB.

MnaHbI

IInan npegHa3HAYEH [JIS 3AIMCH 1IeJIell TaHHOH OM3Hec-00J1acTH (JAaHHOTO
OU3HEC-TIOApA3ACIICHNs ) 32 JaHHBIN IEPUO/I BPEMEHH, KaK IPaBUIIO, N3MEPSEMBIi F010M
| kBapTajioM. Kpome Toro, miaH CiIy)XUT KOHTEHHEpOM U TOUKOi "cOopa" st pa3HbIX
IPOrpaMM M IPOEKTOB, 3aJaHHBIX BAMHU, YTOOBI BBIMOJIHUTH BAIIIM MaPKETUHT OBBIC LIEJIH.

Nudopmanus ot "nouepHux" nporpamMm 1 JOUEPHUX MIPOEKTOB IPOI'PAMM arperupyercs B
IJIaH, OTCJICKUBAs CBSI3aHHYIO HHpopManuto. Hanpumep, ecim y 1iiana ecTb T04epHSsIs
IIPOrpaMmMa, BBl MOXKETE YKa3aTh, YTOOBI METPUKH MITM OFODKeTHAS nH(pOopMaIms,
CBSI3aHHBIE C TPOT'PAMMOIL, ar peTHPOBAJIICH - MM NIEPEMEIIAIIICH BBEPX OT NPOTPAMMBI - B
IJIaH, ¥ TOTJa BBl CMOXETE U3y4aTh M OTCIICKHUBATH 9TY HHPOPMANHUIO C TOUKH 3PEHUS
IUTAHA.

Mporpammbl

IIporpamMma - 3TO MapKeTHUHIOBOE MEPOIPUITHE, KOTOPOE, KaK MPABUIIO, COCTOUT U3
HECKOJIbKUX CBSI3AHHBIX JIPYT C IPYTOM MapKETHHIOBBIX MATEPUAJIOB WJIA UHUIIMATHUB.
[TporpaMma MOXET COIEPKATh HJIM OOBEIUHSATD B TPYIITY HECKOJIBKO MPOEKTOB. B camoii
mporpaMme ecTh HHHOpPMAIHUs, KOTOpast SBIIICTCS OCHOBHOM HITH OOIIel 1Tt pa3padboTKu U
BBITIOJTHEHUS 3 THX MapKeTHHIOBBIX akuit. Hampumep, mporpamma mpsMoro MapKeTHHTa
MOXET COAEPKATh HECKOJIBKO MPOEKTOB, KaXKIBIN M3 KOTOPHIX IMPEACTaBIISET cOO0H
OT/eJIbHOE MapPKEeTHHTOBOE MEPONPHUATHE NN KaMIaHnio. Kpome Toro, mporpamma
3aImycKa MpoJAyKTa MOXKET COJIEPKATh MPOEKThI, OTHOCSIINECS K PA3HBIM TUIIAM Pa3BUTHS
MaTepuaioB, OpupHHraM aHAJIUTUKOB U MOCEIICHUIO TOPTOBOH SIPMapKH.

MpoeKThbl

IIpoeKT cOOTBETCTBYET BCcell MH(DOPMAINH, CBSI3aHHOU C pa3padbOTKO U BHIIOJTHCHACM
OIHOM YTH HECKOJIBKUX MapPKETUHTOBBIX YCIIYT YJIA MHATMATUB. DTa HHPOPMAIIS MOXKET
BKJIFOUATH B ce0s1 KOHTPOJIFHBIN CIICOK WJIM PACIUCAHKE 3314, KOTOPBIE TOJKHBI
BBITIOJTHUTH JIFOIH, paOOTAFOIINe HAJT IPOSKTOM, YTOOBI IOATOTOBHUTH U CO3AATh
MOCTaBJIsIEeMble KOMIOHEHTHI JJI51 POEKTa.

Hanpumep, y Bac MoxeT ObITh IpoekT E:kemecsunas Topropasi spMapka Jj1s cOopa Bceit
nHpopmanuu, HeOOXOIMMOI JJIs OTHOM TOProBOM SIPMapPKH, B KOTOPOH KaXKAbIil MecsIIl
y4YacTBYET Ballla OpraHu3anus. 3ta nHGOopMaIHsI MOXKET BKJIIOYATh JaHHBIE O TOM, KTO
IocemaeT SspMapKy 1 Kakoe 00opyoBaHue TpedyeTcs Ha CTeHAE, KOUN
JIEMOHCTPALIMOHHBIX BUACOPOJIUKOB ISl IPOAYKTA, KOTOPBIH BbI XOTUTE MPEICTABUTD,
MaTepHaJIbl, KOTOPBIE Bbl XOTUTE NEPEAaBATh MOKYNATEIISIM, 3aTPAThl HA pEKJIaMHBIE
MAaTEPHAJIbI U BCIO JTONMOJHUTEIBHYIO HHPOPMANNIO, OTHOCSIIYIOCS K TOPTOBOM SipMapKe.

IIpumeyanue: V MpOeKTOB MOTYT OBITH MOANPOCKTHL. Y MOANPOEKTA TE K& CaMble
XapaKTEPUCTUKU, YTO U y IpoekTa. [IoAnpoeKT cBsI3aH ¢ pOAUTEIILCKUM IIPOEKTOM;
KK/l IPOEKT, CBSI3AHHBINA TAKMM 00pa30M, Ha3bIBAETCS HOAPOEKTOM.

CTpyKTypa NpoeKToB

ITpoekT comepkuT padbouuii MOTOK, MHHOPMAIUIO O OIOKETe, METPUKH, ITUPPOBLIC
AKTHUBBI, YTBEPXKIACHHUSI, & TAK)KE CTAHAAPTHYIO U IOJIb30BATEILCKYIO HHPOPMAIIHIO.
Koneuno, Bcst 9Ta nHGOpMAaHs He HYXKHA JUTS KaXIO0TO MPOEKTa; OOJIbIIas ee 4acTh
SIBJISIETCS1 HEOOSI3aTEIHLHOM, U €€ MOKHO BBOJIUThH, TOJIHKO €CJI 3TO TpeOyeTcs..
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IIpumeuanne: OOpaTnTe BHUMAHHUE, YTO YTBEP)KICHHUS MOTYT TAKXKE CYIIECTBOBATD
HE3aBHCHMO OT IIPOEKTOB. T0 eCTh, yTBEPKACHUE HE 005434 TEIHHO CBSI3BIBATH C
KOHKPETHBIM MPOEKTOM.

TpeboBaHuA NnpoeKTa

TpeGoBaHne MpoeKTa aHAJIOTUIHO paboueMy 3aJaHUIO WM KpeaTUBHOM 3agaue. OHO
COOTBETCTBYET TPEOOBAHNIO, YTOOBI KTO-JIMOO BBHIOJHUI PA0OOTY B COOTBETCTBUH CO
cnenuduKaIyeid, nepeJaHHON peKBECTEPOM.

ITonw3oBaTesm B Opranvsanu 1 BHCIIHUC NOCTABIIUKN MOTYT 3anC6OBaTL IIPOCKT.
Hampumep, BHEIIHUHT MOCTABIIMK MOXET NepeaaTh TpeOOBaHNE TPOEKTA OPraHU3aAINH
MapKeTUHT'OBBIX CJIyk0, Tpedyroliei kakux-mmbo matepuaios. [IpeacraBuresib
MapKETUHI'OBBIX YCIIYT IPUHUMAET TpeOOBaHUE U CO3/IaeT MPOEKT, OPraHu3ysl 3a/1a4u 1
Ha3Havas PeCypChl AJIsI MPOEKTa, YTOOBI YIIPABIIATH CO3/TAHAEM MaTepuala.

Ecim BBI 3aTpedyeTe MPOEKT, BB SBIIIETECH peksecTepom. [lociie 3TOTo B iepeaacTe
TpeboBaHme mo1yuareto Ha yTBepkaeHne. Korma mosyyaTess IpuMeT TpeOOBaHUE, eMy
OyZeT MpUHAISKATh COOTBETCTBYIOIINI TPOEKT, U OH OYACT HA3BIBATHCS 8AQTCAbYEM.

IIpumeuanne: TpeboBaHue npoekTa He COAEPXKUT padbouero notoka. [Tocie yrBepxaeHIS
TpeboBaHUs U MPeoOpa30BaHMIl MPOEKTA OH OYAET COJEPXKATh COOTBETCTBYIOIIMIA padounii
MOTOK.

YTBepxaeHuna

VTBepK/IeHHe T03BOJISAET YCHIIUTD U OTCIISKUBATH MIPOLECC IPOBEPKU U YTBEPXKICHUS
paboThl. DTa (QYHKIHS TO3BOJISIET MHOTHM TI0JI30BATEIISIM pabOTATh MapaslieJbHO U B
HOpSsiZKe, COOTBETCTBYIOIIEM BalliM OusHec-miporieccam. [Iposepsitorue (nam
YTBEPK/IAIOIIKE) MOTYT 3JIEKTPOHHBIM 00pa30M MOMETHUTD COJICPKUMOE, TIEPeTaHHOE Ha
nposepky. IBM Marketing Operations 3aTeM 3anichIBaeT YTBEPKACHHUS U OTKJIOHEHUS JIJIs1
ayauTa. Bel MoXkeTe CBSI3aTh yTBEPXKICHUS C TPOSKTOM, UJIM OHU MOTYT CyLIECTBOBATh
HE3aBUCUMO OT JIFOOOT'0 NPOEKTA.

CpencTsa cOBMeCTHOMN paboThbl

YUto0bl nepeiaTh HHOOPMALHMIO IPYTUM TT0JIH30BATENSIM, UCHIOJIB3YHTE CIICAYIOIIIE
¢ynknuu IBM Marketing Operations:

* “Komananr”

* “OmnoserieHus’” Ha CTP. 8

* “Bnoxenus” Ha cTp. 8

e “Jlocku cooOIeHuit” Ha cTp. 8

* “MeTtpuxu” Ha cTp. 8

* “Paboune motoku” Ha CTp. 9

* “@OyHKIMOHAJbHBIE POJIX” HA CTP. 9

e “ITommTuku 6e3onmacHocTH” HA CTP. 9

KomaHabl

KOMaH}la - OTO I'pymIia COTpyaAHUKOB, KOTOPLIC pa60Ta10T BMECCTC, BBIIIOJIHAA 3ada4Yu IJIA
psaa pasHbixX 6I/ISHCC-HpOH€CCOB. KTO—TO, OTBe‘IaIOH.[HfI 3a 6I/I3H€C—HpOHeCC, MOXET
Ha3HAYUTH 3aJ]a4l KOMaH/Ie, a He OT/ICJIbHOMY JIMIY (€CIM MoTpedyeTcs).

ITocie 3TOro pykoBoAUTEIM KOMAHI MOT'YT YIPABJISITh CBOUMU PECYPCAMHU ISl PA3HBIX

MHUIUATHAB. PyKOBOANTE M KOMAaHI MOTYT SIBHBIM 00pa30M Ha3HAYaTh pabOTy 4JIeHaM
KOMAaH/I WM MOTYT pa3pelInTh YieHaM KOMaH/ Ha3HavyaTh paboTy camuM cebe. Bo Bcex
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CIIyYasix pyKOBOJMTEIIF KOMAH/IBI MOXKET CIIEAUTD 3a OYepebio paboT, HAa3HAYCHHO CBOCH
KOMAaH/Ie, U OTCJISKUBATH X0 U 3PPEKTUBHOCTH BBINOJHEHUSI ONIEpAIUil OTACIbHBIMHI
YJIeHAMU KOMaH/IbI.

OnoseLlleHun

Onosememm - OTO YBECAOMIJICHUSA O BAXKHBIX CO6LITI/I$IX NI HeﬁCTBHﬂX, KOTOPBIC BbI
BBIIIOJIHACTEC OTHOCUTCIIbHO TPOTrpaMMBbI, ITPOCKTA, TpC6OBaHI/I$I IIPpOCKTA, dKTHUBA, CUCTA,
YTBer(,HeHI/ISI WJIA WHBOICA. OHOBGH.[GHI/IG MOXKET HAIIOMHUTH BaM O TOM, YTO HpO@KT
OTCTACT OT paCHI/ICB,HI/ISI MNJIN BBIIIOJIHACTCA C nepepacxoLLOM 61—0]1)KeTa NJIA YTO €CTh
3JIEMEHT, TPEOYIOIINIA BAIIIETO YTBEPKACHNUS.

BrI nosyuaete onosenienus HenocpeacTBeHHo yepe3 IBM Marketing Operations 1 o
9J1eKTpoHHOM noute. [1pu nosryuennu onosemienus yepes Marketing Operations BbI
NepexoquTe Ha cTpanuiy ONOBeIeHNus], YTOOBI ero NpocMoTpeTh. [1pn nosyyeHnn
OTIOBEILEHUS 10 JIEKTPOHHOH IMOYTE OHO MONAJAET HEOCPEACTBEHHO B SIIUK BXOASIINX B
BaIlleM NPUJIOKEHUHN JICKTPOHHOM MOYTHI.

B IBM Marketing Operations ecTb 1Ba ypOBHSI OIOBEIICHUIT:

* Omnosemienus, kotopele Marketing Operations OTIIpaBJIsieT Ha OCHOBE COOBITHIA,
HalpuMep, HavaJla IPOeKTa, U

* OrmnoBeuleHusl, KOTOPblE HACTPAUBAET AAMUHUCTPATOP, YTOOBI OTIPABJISITH UX C
PeryJSIpHBIMU HHTEPBAaJIAMHU, HAIIPUMED, Pa3 B JICHb.

BnomeHuna

UJieHbl KOMaH/IbI MOT'YT CBSI3BIBATH COOTBETCTBYIOIIHE TOKYMEHTBI C TJIABHBIMU
obbexktamu IBM Marketing Operations. Bio:kenne - 3to URL, nudgpoBoii akTuB uiu BhaiiJ,
nob6aBiieHHBIN B 00bekT Marketing Operations. Bel MoxeTe 100aBJIsITh BJIOKEHUS JIJIsI
IJIAHOB, IPOrPaMM, IPOEKTOB, MHBOWCOB, YTBEPXKICHUIT U CUCTOB.

Biioxenuns MoxHO OPraHU30BaThb IO KaTCrOPUSIM. Haan/IMep, IIPOCKT MOXET COACPKATH
CIICAYOIIUE KaTECropuun BJIOKEHMIA:

M CHpaBO‘IHLIe MaTepuaJibl
M (I)OpMBI JUIA IIOCTABIIMKOB
M eraTI/IBHLIC NNPCAJIOXKCHU S

¢ TlocraBisiembie MaTepuaJibl

KaTeFOpI/II/I BJIOKCHUM HAaCTpanuBarOTCs B L[Ia6_]'IOHC, UCIOJIb3YyEeMOM JIs1 CO3JaHUus
KOHKPETHOI'O 0o0BeKTA.

Zocku coobLueHui

Jlocka coo0IeHHii - 5TO MECTO TSI pa3MeIleHusT U YTEHUST COOOIIEHMIA, OTHOCSIITUXCS K
KOHKPETHOMY OOBEKTY. V IJIAHOB, IPOrPaMM, IPOEKTOB, TPEOOBAHUIA, CUCTOB,
YTBEPXKACHUH UM NHBOMCOB MOT'YT OBITH CBOM COOCTBEHHBIE TOCKH COOOIIIEHUIA.

Jlocku cooOIeHu#t oJIe3HBI I MeHee (popMaJIbHOM COBMECTHO!N paOOThI M TIO3BOJISIIOT
qJICHAM TPYI 3aMIChIBATb KOMMEHTAPHH U OTCIICKIBATH OTBETHI.

MeTpuku
MeTpmm UCIIOJIB3YIOTCA OJIA YOPABJICHUA OTUCTAMU U aHAJIM30M. Bri nIpocMaTpuBacTeC UX
Ha BKJIAJKE OrciexnBanne JJIA TJTAHOB, IPpOrpaMM 1 IMPOCKTOB.

Ucnomw3yiite metpuku IBM Marketing Operations aJ1s CJie/TyFOIINX BbIYUCIICHUIA:

* ABTOMAaTHYECKOE BLIUYUCIIEHNE BHYTPEHHUX MMOKa3aTesiei (Hanmpumep, OF01KEeTOB 1
WCIOJIb30BAHUS PECYPCOB)
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* ABTOMATHYECKOE paCHpeesICHNIE Pe3yIbTaTOB IPOrpaMM B Tabmax, HampuMep:
— HenpoTtuBopeunBoe m3MepeHue I Pa3HbIX IeHCTBHIA
— Arperanus pe3yJbTaToB I Pa3HbIX IPOTPaMM

* ABTOMATHYECKOE CBSI3bIBAHNE METPHUK KJTFOUEH (HallpuMep, Yiciia KOHTAKTOB W OTBETOB)
13 KaMOaHui 00paTHO JO METPUK IPOEKTOB

M HOCTpOQHI/IC MapKCTHHFOBOﬁ namMsTu

MeTpuku, TOCTYIHBIE B IUTAHE, IPOTPaMMe UJIM IPOEKTe, 3aBUCST OT IA0JI0OHA, KOTOPBIN
BBI HCIIOJIb30BAJIH JJIS1 KX CO3IAHUSI.

Paboumne NnoToku

Paounii noToK 1103BOJISIET TPOCMATPUBATH ¥ U3MEHSITh TPYIIIBI 33/1a4 U 9TAIOB,
YIPABJSIFOIINAX TPOEKTOM. DTO MO3BOJISIET 3P(PEKTUBHO BHIMOJIHSATD ST IPOSKTOB U
YIOPABISITH UMH. 33/1a41, 3ABUCUMOCTH ¥ JIJIUTEIbHOCTD MOJICTABIISIFOTCS JIJIs1 pabovero
MOTOKA HA OCHOBE I1a0JIOHA, UCIOJIB3yeMOTO JIJTs1 ero co3nanus. Mupopmanuio o paboyem
MMOTOKE MOHO IMPOCMOTPETH JIMOO B 3JIEKTPOHHOH TabJIMIE, HA BPEMEHHOM TpaduKe UK B
[IOTOKOBO#1 ArarpamMme mnpoieccoB. Paboune NoToku MOXHO UCIIOJIb30BATH JIJIs
IPOTHO3MPOBAHNS U MJIAHUPOBAHMS Bamux AercTBuil. [Tocie Havyama paboTel paboune
IIOTOKHU YIIPOITAOT MOHUTOPUHI XOdd BBIIIOJIHEHU S U BBIABJICHUE Y3KUX MECT.

dDyHKUNOHaNbHbIE PONU

[pu HACTpOIiKEe MPOEKTA OJHA YACTh MPOIECCA - ITO HA3HAYCHUE OTACILHBIM (hU3UYCCKIM
JIMIAM 33724 Ha OCHOBE (DYHKIIMOHAILHON POJIM HJTH POJIU 3adaHust (PU3UYECKOrO JIUIIA;
HAIpHUMep, MUCaTeNb, XyI0KHUK-Tpaduk nim MeHekep npoekta. IBM Marketing
Operations UCIOJIBE3YET MOHATHE POJICH KaK MOCT MEXIy COTPYIHUKAMHU U 3a1avaMu. Posm
IMMOJIE3HBI IO CJICAYIOIIUM NIPpUINHAM!

e COTpyIHUKHN MOTYT IMIPUXOIUTH U YXOAWTH; HA3HAUCHIE POJIM [T 3349 YIIPOIIaeT
yIpaBJICHHE YBOJIHHEHNEM COTPYIHUKOB, BKJIFOUAsI BO3BPAT IPOEKTA.

M Pecypcm JOCTYIIHBI HC BCErAa: Bbl MOXKCTC HA3HAYUTDL POJIb AJIA 3ada4u, IIPEKAC YEM
MOABATCA COTPYAHUKU, KOTOPBIC CTAHYT BBIIIOJIHATD 3Ty POJIb UJIK 3a1a1y.

e Pomm sBisroTcs IPeACKa3yeMbIMU: Bbl MOXKETC CO31aTh a0 JIOHBI IIPOCKTa CO
CTaHAAPTHBIMU POJIAIMU U NOACTABUTH JIr0JIeH B POJIM HE3aABUCUMO IJId KaXJI0TO
IPOCKTa, CO31aBA€MOI'0 BaMU Ha OCHOBEC mabJoHa IIpOCKTaA.

MonuTukmn 6esonacHocTu

[ToymTrka 6e30MacHOCTH - 3TO HAOOP MPaBUJI, YIPABJIAIOIINX BCEMHU OO BEKTAMHU
(HanmpuMep, IPOEKTaMH MJIM TPOTPAMMaMH ), CBI3AHHBIMU C TIOJIMTUKOHN. DTH mpaBuia
YKa3bIBArOT, KAKUE€ TUIIbL MOJIb30BaTe e CMOT'YT IpOCMATPUBATDH, UBMCHATD, YAAJIATH OTU
O0OBEKTHI MJIU BBIIOJIHSTH JIPYrue COOTBETCTBYIOIINE (DYHKIUH JIJISl ITUX OOBEKTOB.

YUToOBI BEIPA3UTh MpaBUJIA, MOJUTHKHA OE30IMACHOCTH COJIEPKAT CIICAYIOIIee:
* Posu nonp3oBatesielf, yka3bIBarollle TUIIbI 10JIb30BATENCH, U

* TIpemocraBieHHbIe (QYHKIINU WA OJIOKHU, YKa3bIBAIOIINE, YTO MOXKET WUJIM HE MOXKET
ceJaTh KaXXAbIM TUIT MOJIb30BATEJIeH

JomyckaeTcst HeCKOJIbKO MOJIMTHK OE30MaCHOCTH, U OJIUH IPUMED TOJIMTUKU Oe30MaCHOCTH,
I'nob6anbnas, npunaraercs kK IBM Marketing Operations.

I['1o6abHas moymTuka - 3To ocodas IIOJIMTHUKA, KOTOpas BCEra YUUTbIBACTCS IIPpU
YIIpaBJICHUU BCEMU 00BEKTaMH B CUCTEME (a HEC BCCMU HOJ'II)SOBEITCJ'IHMI/I). Kommnanuu ¢
IPOCTBIMU MOACIIAMUA 0e30IacHOCTH JOJDKHBI UCIIOJIB30BATH TOJIBKO rno6aany}o
NOJIMTUKY OJIA BBIPAXKCHUS CBOUX ITPABUJIL.
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KomMmnanum, KOTOPBIM HY>KHO COXPAHSATh Pa3HbIe IPYIIIBI OTACIBHO OJTHA OT APYTroif, OyayT
UCIIOJIb30BATH MOJIb30BATEILCKHE MTOJUTHKY O€30IMaCHOCTH, a TJI00aIbHAS OJIUTHKA OyAeT
y HUX HMCIOJIb30BAThCS TOJIBKO JJIsl 8 IMUHUACTPATUBHBIX UJTH UCIIOJTHUTEILHBIX TPABUI
JIOCTYIIA HAa YPOBHE CHCTEMBI.

IMpnveuanne: TepMuH riodajbHas HE yKa3bIBACT HA TO, YTO Y KAXKIOTO MOJIH30BATEIISI €CTh
MOJIHBIH (TJI00aJTbHBIN) TOCTYI KO BCEMY, a, CKopee, Ha TO, YTO IMOJIMTUKA OE30IIacCHOCTH, 110
YMOJYAHUIO, CBSI3aHA HA TJIO0AJTEHOM YPOBHE C KaXKIBIM ITOJTb30BATEIIEM.

CBeieHHsI O TIOJIMTHKAX 0€30MacHOCTH o0cy)aaroTcs B mybsmkanuu /IBM Marketing
Operations: Pykosoacteo agmunuctparopa.

CtpaTernyeckoe nnaHmpoBsaHue u ynpasneHue ¢puHaHcamu
IBM Marketing Operations cogepXuT ()yHKIUU CTPATETMISCKOTO TUIAHUPOBAHUS 1
(hMHAHCOBOTO YIPaBJICHUS, KOTOPHIC MO3BOJISIOT BBHITOJIHSITH CIICIYFOIINE ACHCTBUS:

° Pa3pa6aTmBaTL 6}0£[)KGTI)I CBCPXY BHU3 JJII MAPKETUHI OBBIX JIAHOB U COACPKAIIUXCA B
HUX OpOrpamMm.

* OtciexuBaTh PaKTHUECKUE TOHECEHHBIE PACXO/AbI IO OTHOIIIEHUIO K OFOJIKETY.

* VIOpOoCTUTh OTCIICKUBAHKE 3aTPAT U CO3/IaBATh OTYETHI B TEPMUHAX OyXrajaTepuu
(TJ71aBHOM KHUTH).

B IBM Marketing Operations BbI HCIIOJIb3yeTe CIIEAYOIINE 3JIEMEHTHI /IS BBITOJIHEHUS
3a/1a4 O CTPATErnIeCKOMY IJTAHUPOBAHUIO 1 (PHUHAHCOBOMY YIPABJICHHUIO:

* Cuera
*  BroIKeTsl
e Kareropun 3atpar

e HuBOJiCH

Cuyera: CueT BBICIIETO YPOBHS COOTBETCTBYET KOHKPETHOMY KOPIIOPATUBHOMY CUETY
rJ1aBHOM KHUTH, YIPCKACHHOMY (I)I/IHaHCOBI)IM OTACJIOM IJIA OTCJIC)KUBAHUS U yIPABJICHUSA
pacxoaMu U TOTOKAMU HAJIMYHBIX JJIs1 ONIPe/IeJIEHHOM 001acT Ou3Heca. DTOT cUeT
OTCJICXKMBACT OFOJKETHBIC TPEOOBAHMS U PACXOJIbI HA YPOBHE HEJIEIIb M MECSIICB, a 3aTeM
arperupyer ux A0 ypOBHsS KBapTajOB U T'OJOB.

V cueToB MOTYT OBITE CyOcueTa. B 3aBHCIMOCTH OT CTPYKTYpBI CICTOB B Ballleld KOMIAHIH
MO/ICUETA TAK)Ke MOTYT COOTBETCTBOBATH OOIIMM CUETAM TJIABHOM KHUTH WUJIM MOTYT
CO3/1aBaThCS ISl 0003HAUEHHS YPOBHSA C 00JIee BBICOKO CTENEHBIO AETAIM3AIIH, KOTOPHIi
MapKETHHT XOUeT OTCIIEKUBATD, JAXKe eCTh CTPYKTYpa IJIABHOW KHUTU HE COACPKUT 3TOT
YPOBEHb JIeTAJIN3AINN.

Bromxkersi: B IBM Marketing Operations 0rogoiceT IO3BOJISICT IIJIAHUPOBATH PACXO/IBL,
KOTOpBIE OYAyT BO3HUKATH [IPH BHIIOJHEHUY IIJIaHa, IPOrpaMMBbl Witk poekTta. [Tocie
TOr0, KaK BBI 3a/1aJI OFOJIKET IUTaHA, MOKHO (DMHAHCHPOBATDH U3 HETO CBSI3aHHBIC
MpOrpaMMBbI 1, B KOHEYHOM cueTe, mpoeKThl. Marketing Operations oTciie:)xuBaeT OFOIKETHI
JIOYEPHUX IPOrPAMM U IPOCKTOB B (pOPME BBIACJICHUH, CIIPOTHO3MPOBAHHBIX UJTH
HOTBEPXKICHHBIX PACXOI0B U (PAKTUYCCKUX PACXOIOB.

IBM Marketing Operations OTCJIC)KUBACT OFO/KETHI IOUCPHUX IPOrPAMM U IPOCKTOB, XOTS
y 3TUX 00BEKTOB MOTYT OBITh pa3HbIC BJIaACIbIbL. Hanpumep, y mporpaMmbl, CBSI3aHHOI ¢
[JIAHOM, MOKET OBITh APYroii Biiajesiel, He TAKO, Kak y caMoro IiaHa. B Takom ciyuae,
BBLJIEJISITH OFOJIKET U3 [JIaHA B IPOTPaAMMYy MOXKET Apyroe Gpusznveckoe JMIo, a He TOT, KTO
MPOTHO3UPYET PacXoIbl U3 MPOrpaMMBI B IuTaH. Marketing Operations o3BoJIsieT
BJIAZICJIBILY IJIAHA, MEHEDKEPY 110 MaPKETUHTY, HAIIPUMED, OTCIICKUBATD PACXOIbI B
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JIOUEPHUX MPOrpamMMax M MPOeKTax, a TAKXKE B CAMOM OFO/IKETE, M MPOJOJIKATh
pearnpoBaTh Ha HOTPEOHOCTH, TPETYCMOTPEHHBIE OI0IKETOM.

IIpumevanne: BroKeThl JOCTYIHBI, TOJILKO €CJIM BKJIFOUEH (PMHAHCOBBIA MOJTYJIb
komnonenta Marketing Operations.

DOHHAHCOBBIN 01

MOXHO IPOCMATPHUBATH UTOTOBBIH OFOIKET 3a BCE TOBI UJIM HOCMOTPETh NOIPOOHOE
IIpeICTaBJICHNE 32 KOHKPETHBII T0J1 ¢ pa30MBKOIL IO HEIEIIAM, MECSIIIaM MM KBapTajlaM.

B IBM Marketing Operations xpanutcs HHGOpMaIus o O0/PKeTe 3a TeKyInil (GPUHAHCOBBIA
roj, 3a ABa CJIeAyIomuX (pUHAHCOBBIX roJla U 32 Bce NPOLLIble (PUHAHCOBBIE TOAA 10
MOMEHTa, KOTJ1a BbI BIepBble yctaHoBuim Marketing Operations.

Ha ypoBHe mi1aHa, 4TOOB IPOCMOTPETH WM H3MEHUTH APYroit GUHAHCOBEII r0/I, N3MEHUTE
3HauYeHue B moJsie ®uHaHCOBBII rox Ha BKIagke CBoaka miana. CBs3aHHbBIC IPOTPAMMBI U
MIPOEKTHI OepyT (PMHAHCOBBIHA O U3 POAUTEIHLCKOTO IJIAHA; B OTACIBHBIX IPOTrpaMMax 1
MIPOEKTAX MCHOJIb3YeTCs TeKyIInii (UHAHCOBBIN IO/ CHCTEMBI.

JleTraym3anus

Ucnommb3yst IBM Marketing Operations, MOXHO pa30uTh (PUHAHCOBBII I'0JT HA HEJIEIIH,
MecsIbl UM KBapTaibsl. [1pu co3nanuu njaaHa, mporpaMMBbl U IPOEKTA BeIOUpaiiTe
HYXHBI mar B cniucke CTenenpb AeTajm3anun 0101:KeTa Ha BKiaake UTor.

ITosb30BaTENIAM HE pa3pPEIcHO U3MEHSATh CTEIEHb IeTaM3annu O0rompketa. Hebss
CBSI3aTh BMECTE IUIAHBI, IPOIPAMMSBI U MPOEKTHI C PA3HOU CTEHEHBIO IETAIN3aAINN
OIOKETA.

Hanpumep, ecii (pMHAHCOBBII TO/ IJ1aHA PAa30UT HA MECSIIbI, €I0 MOXHO CBSI3aTh TOJILKO C
IporpaMMaMHi U NPOEKTaMHU, B KOTOPBIX AJIs JeTaJIN3aluu OI0KeTa TakKe UCIOJIb3YIOTCS
Mecsbl. B 3TOM crieHapuy nporpaMmbl U IPOEKTHI C AeTaIu3alueif 1o HeesIsIM 1
KBapTajlaM CBSI3aTh JPYT C IPYroM OyAeT HeJIb3sl.

JIonoTHUTEIbHYIO HH(DOPMAIIUIO O CBSA3BIBAHUHU ILJIAHOB, IPOTPAMM U IPOEKTOB CMOTPUTE
B pasznenax “Kax cBs3aTh mporpaMmy ¢ miaHomM” Ha cTp. 31, “Kak cBs3aTh cymiecTByrommii
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IPOEKT ¢ mporpaMmoit” Ha cTp. 37 u “Kaxk cBsS3aTh JOYSPHUIA IPOCKT MM TpeOoBaHue ¢
npoexToM” Ha cTp. 57.

Kareropmu 3atpat: Karteropuu 3aTpaT HCHOJIb3YIOTCS T pa3OUCHUs PACXOJI0B HA THUIIHI,
HaIpuMep, KOMaHIMPOBOYHBIE PACXO/IbI, HIOYTOBBIC PACXOBI U T.1I. [TogpoOHYyIO
WHPOPMAIIIO O CO3/TAHUH W M3MECHEHNN KATEerOpHif 3aTpaT CMOTpuUTe B yomkarmn /BM
Marketing Operations: Pykosogctéo agmunuctparopa.

KaTCFOpI/H/I SanaT I/ICHOJ’[L?;yI-OTCH u HpI/I OTCJICKUBAHUUN I/IHBOI71COB, n HpI/I CO3JaHUNn
OIO/IKETOB.

Nueoiicei: B IBM Marketing Operations HHBOJC - 3TO 2JIEKTPOHHAS 3aMUCh OYMaXHOTO
MHBOJCA, IEPEJAHHOTO B MaPKETUHIOBBII OT/EJI /1151 yKa3aHUsl YCIIYT, BPEMEHN M
MaTepHAJIOB, IPEACTABICHHBIX CTOPOHHUM BEH/IOPOM MJIM MOCTABIINKOM. BBI JOJKHBI
BPYYHYFO BBECTH MH(POPMAIIHIO, 3aMMIMCaHHyI0 B OyMaXKHOM MHBO¥iCe, B mHBOIic Marketing
Operations.

Hixe nepeunciieHbl HEKOTOPBIE U3 IPEUMYIIIECTB IepeBoia OyMakHbIX HHBOICOB B IBM
Marketing Operations.
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* Vno6Hasi TOCTYyIMHOCTD

* TouHOE ¥ HEMEJICHHOE OTCIICKHUBAHUE PACXOIOB
* AmnHanm3 3aTpaT Ha MOCTABIIUKOB

* CBOJHBIC OTYETHI

* [lepmoanyueckuii IEpeHOC UM IKCIIOPT B CUCTeMY rJiaBHOU kuury (general ledger, GL)

Bubnuotexu MHOrFoKpaTHO UCNOoJib3yeMblX 3JIEMEHTOB
IBM Marketing Operations mo3BoJisieT MHOTOKPATHO UCIIOJIb30BATh 3JIEMEHTHI MaPKETHHT A,
obecrieunBast cieayroniee:

* OOBEKTH MapKeTHHTA

* VnpasieHue nUGppPOBbIMH aKTUBAMHU

O0bexTh MapKeTHHIa: BBl MOXeTe co3/1aBaTh OOBEKTH MapKETHHTA, €CIIN Y BAaC €CTh
paspemienne Ha 3T0. [Tocie co3ganms 00BeKTa MapKeTHHTA BBl MOXETE 3aIlyCTUTD €T0 B
JI0601 MoMeHT. [1pu 3amycke 00BEKTa MAPKETHHTA OH CTAHOBUTCS AKTUBHBIM.

ObvekT MapkeTunra - 9To JIt000ii padouunii NpoayKT, pa3padbaThiBaeMblil KOMaHIOH, 1
MIOBTOPHO HCIOJIb3YEMBIii B X0J1e MaPKETUHI'OBBIX onepanuii. O0bEeKT MapKeTHHIa MOXKET
OBITH (PM3UUYECKIM 3JIEMEHTOM (HaNpuMep, MUCbMOM, KPeIUTHOI KapToil M GaHHEPHOI
peKIIaMoil) WM GU3HEC-KOMIIOHEHTOM (HAIPUMeEP, MPEAJIOKEeHHE 00 OTKPBITUH KPEAUTHOI
KapTbl, ONPE/ICIICHUE 1IEJIEBOI'O CErMEHTA MJIM Ope/ieJieHle OOHYCHON MPOrpaMMBl).

* Bri3agaete OOBEKTHI MApKETUHI'd, KOTOPBIC COOTBECTCTBYIOT BCEM MHOT'OKPATHO
HCIIOJIb3YEMbIM pa60‘II/IM MIpOAYKTaM, U YIIpaBJIACTEC UMU.

* BrbI MOXeTe BBIITOJIHUTEL Oa30BbIE onepanun (CO3£[aTI), U3MCHUTH, UBMCHUTH COCTOSHUC,
CKOIIMPOBATh, CBA3AThb U y,I:[aJ'II/ITb) JJI1 MapKETUHT OBBIX OOBEKTOB.

* BrI BBOUTE BCe aTpHOYTHI, KOTOPHIE 3aJaf0T KOHKPETHBI 00BEKT MapKeTHHT A
(mampuMep, UMsl, BJIJIeJIbIIa, COCTOSIHUE U ONICAHNUE), U YIPABIISETE UMU.

* BrI MOXeTe 3a1aTh OU3HEC-TIPOIIECCH (HAIPUMEP, TPOSKTHI) U YIPABIISATH
Ou3HEC-TIpOIIecCaMu, KOTOPBIE TEHEPUPYIOT, MOTUGDHUIMPYIOT W BEIBOIAT U3
UCIIOJIb30BAHNS OOBEKTH MAPKETHHTA.

*  Bbl MOXeTe MOCTPOUTH MOIIIHbIE IPOEKTHI, KOTOPBIE 32/1at0T HECKOJILKO MAaPKETHUHI OBBIX
JIEUCTBUHI, MPOU3BOS “‘COOPKY” KaXOT0 OT/JEILHOTO MAapPKETUHIOBOT'O JICHCTBUS U3
CYIIECTBYIOIMHUX O0OBEKTOB MAapKETHHTA.

O6wexTrr MapkeTuaTa IBM Marketing Operations onpeaessiFoTcs o CTaausIM, U TO, Kak
OHU OINIPEAEIISIOTCS, BIIMSIET Ha TO, KAK OHHU OyIyT OPraHU30BAHBI U NIPEACTABIICHBI
HOJIb30BaTEISIM. UTOOBI MOHSITH ONpe/IeJICHNs U OPraHU3AIMIO OOBEKTOB MapPKETHUHT A,
Ba)KHO 3HATH CJIEJTYIOIINE TEPMUHbI:

Tun o0beKTa MapKeTHHI A

Tum obsexTa mapkeTunra - 3To MOAPa3AeJIeHIE BBICILIETO YPOBHS JIsl OOBEKTOB
MapKeTHHTa. AJJMUHACTPATOP CO3JAET TUIBI 00OBbEKTOB MapKeTuHra. JJ1s kaxx10oro Tuna
00BEKTOB MapKETHHIA €CTh ITyHKT MEHIO, HO TO, T/IE MOSIBUTCS 3TO MEHIO, 3aBUCUT OT TOTO,
KaK aIMIHACTPATOP CKOH(UTypupOBaJI THII 00BEKTA MAPKETHHTA.

IlIa6./10H 00beKTa MapKeTHHT A

Tun o0bekTa MapKeTUHra pa30oUBaeTCs HA OJIMH MJIM HECKOJIBKO Ud0A0H08 006eKT08

MdapKeTunra. Kak IIpaBUJIO, A AMHUHUCTPATOP CO34acT 1abJIOH 0OBEKTOB MapKCTHUHI'a OJIs
Kaxx 101 CyH.[eCTBCHHOfI XapaKTCPUCTUKU THUIIA o0BeKTa MapKETHHTa.
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IK3eMILISIP 00bEKTA MAPKETHHI A

Dkzemiinap od6vexTa mapkeTunra - 3To OJUH 00BbEeKT MapKkeTHHra. [Tosap3oBaTenu ¢
COOTBETCTBYIOIIUMHU PA3PEIICHUSIMU 3aIUTHI CO3/IAI0T IK3EMILISIPbl 00BEKTOB MapPKETHUHTA
Ha OCHOBE 11a0JIOHOB 0OBEKTOB MapKeTUHTA. B JaHHOM PYyKOBOACTBE 3K3EMILISIPbI
00BEKTOB MapKETUHIa HA3BIBAFOTCS “O0bEKTAMU MapKeTHUHTA”.

Vupasiienne nn)poBbIMH AKTHBAMH: AKTHB - 9TO JIF000i COXPAHEHHBI B 3JIEKTPOHHOI
(bOpMC JOKYMEHT, KOTOPBIE BBl MOXETE UCITOJIL30BATH UJIM HA KOTOpBIﬁ MOXKETE CChLJIAThCA
B MapKETHHIOBOM MporpamMMe. B nx 4ncio MOryT BXOAUTH U300 pakeHNsI OPEHIOB,
JOKYMEHTalUsd C MAPKETUHI OBBIMU UCCIICJOBAHUAMU, CIIPABOYHBIC MaTEpUAJIbI,
KOPIOPATHUBHBIE MaTepUaJIbl, 3ar0JI0BKU ITMCEM HJIM IA0JIOHBI TOKYMEHTOB.

BBl MOXeTe XpaHUTh Bce MAPKETHHI OBBIC AKTHBBI B 0€30MIACHOM IIEHT PaIi30BAHHOM

MecTe, Ucrob3ys akTuBbl IBM Marketing Operations i moJtydast Ipu 3TOM CJIETYFOIIIIE

MIPEUMYIIIECTBA:

* [IpumMeHeHue NOHITUH, KOTOPBIE OBLIM YTBEPKIEHBI B IPEABIAYIINX MAPKETHHI OBBIX
KaMOaHMSIX.

* TpeboBaHue NpeABAPUTEILHOTO YTBEPKACHUSI MaTepuaia, YTO MO3BOJISIET COKPATUTh
BpeMSI IPOBEPKH.

* Ha3nauyenue peKOMeHHaHI/Iﬁ 110 UCIIOJIb30BAHUIO U CPOKOB JEUCTBUSA JJIS DJIEMEHTOB.

Kpome Toro, y akTUBOB, COJIEpKAIIMXCS B 00BbEKTAX YTBEPKICHUS, €CTh BCTPOCHHBIE
BO3MOXHOCTH Pa3MEeTKHU, YTO 00eceYnBaeT COBMECTHYIO paboTy AJIs EpCOHAIA U
MapTHEPOB areHTCTBA U OTCJIE)KUBAHUE KOMMEHTAPUEB, U3MEHEHUI U 3aMEH B KPeaTUBHOM
COIEPKUMOM.

Kak sBontu B cuctemy IBM EMM

B aroit nporeaype npemnosaraeTcs, 4To Bbl 3HaeTe ajapec (mm URL) BeG-caiita Bariero
cepBepa U y BAC €CTh IPUCBOECHHOE BAM UM TI0JIb30BAaTEIIsI U apoJib. Ecim Bam
MOTpedyeTCst MOMOIIb, oOparaiTech k anMuHECTpaTopy IBM EMM.

1. Ortxpoiite mogaepxuBaemsiii Opaysep u BBeaute URL cepepa IBM EMM. To, xakue
MPUTJIAIICHNS MTOSBSITCS, 3aBUCHAT OT TapaMeTPOB OE30IMaCHOCTH, 338 TAHHBIX IS Balleit
YCTaHOBKIL.

Ecnm Bam 310 npeyioxkaTt, npuMuTe cepTuduKaT ¢ mudpoBoil MOAMUCHEO.

Ha cTpanune Bxoja B CUCTeMY BBEIMTE Ballle UM MOJIb30BATENS ¥ TAPOJIb U IIEJIKHUTE
no BoiiTu B cucremy.

Ecim Bam npemioxxaT npuHATE (G poBoii cepTudukaT 3ammTsl, HaxmuTe /la, 4To0s!
MPUHSATH CEPTUPUKAT.

[TostBUTCS MHCTpYMEHTAJIbHAS aHEJIb I CTPAHMIA 3allycka o ymoiyaHuto. To, kakue
onuuu Oy1yT BaM JOCTYIHBL, 3aBUCUT OT pa3pellleHnit, HA3HAYeHHBIX BaM BallllM
agMmuHucTpatopom IBM EMM.

IMpnveuanne: Crnucox moaaepKUBaeMbIX Opay3epoB CMOTPHUTE B PYKOBOACTBE [1poayKTei

IBM EMM Enterprise: Pekomenmgyemsbie IporpammHble Cpeabl U MUHUMAAbHbIE TPEOOBAHUA
K cucreme.
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HacTtpoika Marketing Operations

14

Ber MoxeTe HacTpouTh nuHTepdeiicMarketing Operations cOrjiacHO BaIluM MOTPEOHOCTSIM.
YcTraHoBKY /U1 HACTPOWKY JocTyHbl B Marketing Operations, ecii HaxxaTb Y CTAaHOBKH
um YcranoBku > Marketing Operations ¥YcTanoBku.

B cneny}omeﬁ Ta6m/1ue IIOKa3aHO, YTO BBl MOXETEC HACTPOUTD.

Tabmuua 2. Onumu Anda Hactpoiiku Marketing Operations

Onuust

Onncanune

3a/1aTh TEKYIIYIO
CTpaHHMIly KaK

3a1aTh aBTOMATHYECKHH [IOKA3 TEKYIEl CTPAHUIBI, KAK TOJILKO BBl BXOJUTE B
cucreMy B Marketing Operations.

JIOMAIIIHIOIO

CTpaHHUIy

OcHOBHBIE 3a1aTh NPUMEHEHNE TTOJMTHKN O€30MaCHOCTH KO BCEM HOBBIM 3JIEMEHTAaM T10
napameTpbl YMOJTYaHHIO.

YacoBoii mosic

BriOepuTe JT0KaJIBHBII YaCOBOI TTOSIC

Onuuy aKTUBOB

3aﬂaTb CIIMCOK aKTHUBOB, MOKa3bIBa€MbIH IO YMOJTYaHUIO.

Onuuu
YTBEPXKIACHUI

3aﬂaTb CIINCOK COFHaCOBaHHﬁ, MOKa3bIBAEMBIH 110 YMOJIYaHULO.

Onuun NpoeKToB

3aﬂaTb CIIMCOK U NPEACTABJICHUE ITPOCKTOB, UCIIOJIL3YEMBIX JI IIPOCKTOB 11O
YMOJIYaHULO.

Omnnuu 3aga4

3a1aTh CIMCOK U MPEICTABJICHUE 3aJaHUI, UCIIOJIb3YeMBbIE JIJIs 3aJaHUId 11O
YMOJTYQHUIO.

Onuun 3amaTh OTYET IO YMOJIYAHHIO, KOTOPBIIl MOKA3bIBACTCS, KOTAA BBl IEPEXOAUTE
OIepanroHHON Ha cTpaHuLly AHAJIHTHKA > OnepanuoHHasi aHAJMTHKA, & TAKXKe 3a/1aTh
AHAJMTUKHA JIOMAIITHIOKO CTPAHUIY AHAJIMTHKA, KAK CTPAHUILY BXOJIa B CHCTEMY.
[TapameTtpsl BribepuTe onmuu 71 HACTPOUKHM IPOCMOTPA KaJICHAAPS U KOHTPOJIbHBIX
Kasienaapsi/ TOYEK 3aJaHUM.

rpaduka

CMmortpute pazzen “Onuu npeacTaBieHus kajenaaps’ Ha cTp. 137.

VcranoBku Het na
paborte

3a/1aTh, HAXOAUTECH JIU BBl HA pabOTE MIIH HET, & TAKXKE ONPEICIUTh
YIIOJTHOMOYECHHBIX PEICTABUTEIICH.

Bb1 (1 Apyroii moJIb30BaTeb ¢ COOTBETCTBYIOIIUME PA3PEHICHUSIMU) MOXKETE HACTPOUTH
UHCTPYMCHTAJIbHBIC [TAHEJIU, TAK YTOOBI ObLIA TOKa3aHa WH(POPMAIHS, KOTOPYEO BbI YaIlle
Bcero npocmartpubaete. Kaxaas MHCTpyMeHTaJIbHAS MaHeJIb MOXKET COAePKaTh OANH WU
6oJiee "MOPTIIETOB", B KOTOPBIX €CTh:

* Cnucku cChlIOK Ha Takue ayieMeHThl Marketing Operations, kak Y TBepxk/ieHusl,
OXXUJIarolue JeUCTBUHN, Y IpaBJieHne MOUMHU 3aa4aMu 1 MoU ONoBeIeHHS.

JonoymHuTe/bHYyI0 nHGOopManuo cMoTpute B pasaeste “Tloptiers cimcka Marketing
Operations” Ha ctp. 208.

* BbICTpbIE CCHUIKH, OOECIEUMBAIOIINE TOCTYII IIPH IIOMOIIU OTHOTO IIETYKa MBIIIH K
TakuM onmusiM, kak Co31aTh HOBBII MpoeKT mim J{06aBUThL cueT-pakTypy.

JonoymHuTeNbay 0 HHGOPMANUI0 cMOTpuUTE B pazzelic “IlopTieTsl ObICTPBIX CCHUTOK™ HA
crp. 210.

* OrtueTsl, HanIpUMep, bro/keT Mo Tunam NpoexToB WM MapkeTHHroBoe (huHaAaHCOBOE
MIOJIOKEHHE.

JonomauTepbHYI0 nHGOpManuto cMoTpute B pazzaese “Iloptiersr oTyeToB Marketing
OperationsIBM Cognos” ua ctp. 210.

IBM Marketing Operations: PykoBoacTBO 1moJib30BaTests



Kak 3apatb Ha4yaJibHYHO CTpaHuuy

HavanbHas crpaHuua - 9T0 CTpaHuLa, KOTOpast MOsBJISETCS, KOI 1A Bbl BXOAUTE B CUCTEMY
IBM EMM. HavaspHas CTpaHULA [10 YMOJIYAHUIO - 9TO UHCTPYMEHTAJIbHAS IAHEJIb 110
YMOJIYaHHUIO, HO BBI JIETKO MOJXKETE 3a1aTh APYIyIO HAYaIbHYIO CTPAHULLY.

Eciu BBl HEe XOoTHUTE, 4TOOBI NpU BallleM 1nepBoM BxoJie B cuctemy IBM EMM nosBisiiach
CTpaHUIIA HHCTPYMEHTAJILHOM MaHeIN, BBl MOXKETEe BHIOPATh B KAYeCTBE CBOCH HaYaIbHOM
CTPaHUIBI OJTHY U3 CTPAHMI] YCTAHOBJIEHHBIX TPOIykTOB IBM.

UToO6sI 3a4aTh IPOCMATPUBACMYIO BAMHU CTPAHMIYy B KAUeCTBE HAYAJIbHOW CTPAHMIIBI,
BeIOepuTe ITapameTpnl > 3agaTh TEKYIIYI0 CTPAHUIY KaK JOMalIHOW0. CTpaHUIIbI,
JIOCTYIHBIE JJIs1 BBIOOPA B KaUeCTBE HA4YAJILHOM CTPAHUIIBI, ONPEIEISIOTCS KX AbIM
npoayktom IBM EMM u Bamumu paspemenusimu B IBM EMM.

Ha nro60if mpocMaTprBaeMoif BAMU CTpaHUIIE, €CIIM BKJIFOUCHA OMIHS 321aTh TEKYIIYIO
CTPaHHIY KaK JIOMAIIHIOK, BBl CMOXETE 3a/1aTh CTPAHUITY B KQ4eCTBE CBOCH HaYaIbHOI
CTpPAHUIIBL.

HaCTpOVIKa OCHOBHbIX YCTAHOBOK

Omiust OCHOBHBIX YCTAHOBOK MO3BOJISIET BAM BLIOPATh MOJUTUKY O€30MaCHOCTH, KOTOPast
UCIOJIb3YETCsI MO YMOJTYAHUIO MPU CO3JITAHUU HOBBIX 2JIEMEHTOB.

1. Bribepute ITapametpsl > ITapamerpsl Marketing Operations.
Ortkpoetcs cTpanuna [1apamMeTpsl aIMIHUCTPAPOBAHUS.

2. Haxmute OCHOBHbIEC YCTAHOBKH.
Otxpoetcs crparunia OCHOBHBIE YCTAHOBKH.

3. BniOepute nosuTuky 6€30MaCHOCTU, KOTOPYIO BbI KEJIA€Te UCIOJIb30BATH 110
YMOJTYaHUFO JJIs CO3[IaHUS HOBBIX 2JieMeHTOB B Marketing Operations B moie [osmrnka
0€30MacHOCTH 10 YMOJTYAHHUIO.

BbI MOkeTe OCTaBUTH BBIJCIICHHOM onuto I'100a/1bHast MOJMTHKA 0€30MacCHOCTH
(MCIOJIB3yeTCs IO YMOJTIAHUIO ), YTOOBI HCIOJIb30BATH IJI00AIBHYO TTOJIUTUKY
06e30MacHOCTH, 3aJTAHHYIO0 aJIMUHUCTPATOPOM. BBl Takke MoKeTe BHIOpATh APYTYIO
MOJIMTUKY O€30MaCHOCTH IOCJIe COTJIACOBaHUs C a IMUHUCTpaTopomM. Kak mpaBmiio, He
PEKOMEHTyeTCSI I3MEHSITh OJIUTUKY O€30MacCHOCTH 0€3 COTJIacoBaHUs C
AIMIHACTPATOPOM. JlONOTHUTEIbHBIE CBEIEHNS O HAaCTpoiike moymtuku Marketing
Operations cM. B PykoBOJCTBE aIMUHHUCTpATOPA.

4. Ienxkaute 1o CoXpaHuTh H3MEHEHHUs], U BAIIIU U3MEHEHUsI OY/IyT COXPAHEHBI.

Kak 3apaTb onuun yrBepaeHumn

Onnuy yTBEPKACHMH MO3BOJISIFOT HACcTponTh Marketing Operations, Tak YTOOBI MOXHO
OBLJIO MPOCMOTPETH U MOJIYIUTh BAXKHYIO U Bac MHYOPMANNIO 00 YTBEPXKICHUSX.

1. Bribepute [Tapametpnl > [Tapamerpst Marketing Operations > VY TBep:k1enus.
ITosButcst crpanuiia Onuun yTBep:k/1eHuii.

2. B mose Cincok no yMoJT4aHHIO BEIOEPHUTE MPEICTABIICHNIE CIIUCKA YTBEPXKIACHUI 1O
YMOJTYAHHIO, KOTOPOE JTOJDKHO MOSIBIISITHCS, KOT/Aa BBl OTKPOETE CTPAHUILY CIIUCKA
YTBEPXKICHUM.

ITo ymosuaHuIO, B 3TOM TOJIE HAXOAUTCS NpecTaBiicHIe Mo AKTHBHbIE YTBep:K/IeHHS;
B pe3yibTaTe Marketing Operations Oy/1eT HOKa3bIBATh TOJILKO BAITN AKTHBHBIE
yTBEPXKACHUS, KOTAa Bl OyaeTe BbIOupaTh Onepanuu > Y TBep:K/IeHHS.

Ecin y Bac ecTh Kakue-JImbO COXpaHEHHBIE MOUCKH, B 3TOM CITHCKE Takxke Oy/eT 3Ta
nHpOpMaIusI.
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Kak 3apgatb onuuu anAa NMPOEeKTOoB

Bl moxeTe HacTpouTh Marketing Operations, Tak 4TOObI IPUHUMAThL HANOOJIEE BAXKHYIO
JUTIs1 Bac MH(GOPpMaIuio o mpoekTax. Hanpumep, Bbl MoXeTe 3aJ1aTh JONOJHUTEIbHbIE
CTOJIONBI 1aT, YTOOBI BKJIFOYUTH UX NIPH IPOBEPKE CIIUCKA NPOECKTOB, IPEJCTABIICHUE O
YMOJIYaHUIO, KOTOPOE HYXXHO IPUMEHHUTD, ¥ TO, HYXKHO JIM, YJIX HET IPUHUMATh
YBEJIOMJICHHS 110 AJICKTPOHHOI MOYTe 00 M3MEHEHHSX B COCTOSIHMU pabOTOCIOCOOHOCTH
BAIIAX IPOCKTOB.

Kak 3agaTb onuum npekra
1. Bribepute Onepanun > ITpoeKTsbI.

2. IMenxkauTte mo Onmuu (% ).
TTosiButcst crpanuia Oniyu IpoeKTOB.

3. B nosie Cincok 1o yMoJT4aHHIO BBIOEpHUTE MPeACTaBICHHE, KOTOPOE TOJKHO
UCII0JIb30BATHCS 10 YMOJIYAHHUIO, KOTAa BbI BbiOMpaeTe Onepanun > [1poexTol.

ITo ymMos4aH1IO, B 3TOM I10JIe HAXOUTCS IPE/ICTABJICHIE AKTHBHbIE NPOEKTHI H
TpeGoBaHusi (eCIM BbI HE M3MEHIJIU €T0 paHee).

Ecmm Yy Bac €CTb Kakue-Jmoo COXpPAaHCHHBIC ITOUCKH, BbI TAKXC CMOXCTC BLI6paTb OIMH
3 HUX.

4. B nose Pe:xum npeacTapieHusi 10 YMOTYAHHIO BEIOEPUTE CIIUCOK MPOEKTOB WM
KaJIeHJ1apb TPOEKTOB.

5. B none Heo0si3aTe/ibHbIe CTOJIOUbI HPOEKTOB BLIOEPUTE BCE HEOOS3ATEIILHBIE CTOJIOIBI
MPOEKTOB, KOTOPBIC HY)KHO JOOABUTH B TEKYIIeE MPEICTABJICHHE CIIICKA TPOCKTOB.

le/lMe‘laHHeZ BbI6paHHI)Ie BaMU 371€Cb CTOJ'I6III)I HOABATCs, TOJIbBKO €CJIM BbI
IIpoCMaTpUuBacTe BLI6paHHOC BaMM BBIIIC NPEACTABJICHUC CIIMCKA ITPOCKTOB IO
YMOJIYaHULO.

6. H_ICJ'IKHI/ITC no Coxpamnb HU3MCEHCHHSA, 1 Ballll U3BMCHCHU A 6y,£[yT COXpPAaHCHBI.

BriOpaHHBIC BAMH TapaMeTpbl OCTAHYTCs ACHCTBOBATH 115 Beex ceaHcoB Marketing
Operations.

Heoo6s3aTenbuble 101011 NpoekToB: Ha crpannmax npocmoTpa CHHCOK MPOEKTOB MOXKHO
HAaCTpOUTH TO, KaAKUe€ CTOH6HI)I IOABATCA B CIIMCKE.

HpI/I Bbl60pe HeoO0s13aTeJIbHBIX CTO.]'I6HOB IIOMHMUTE, YTO BbI BLI6I/Ipa€Te ux ajis
KOHKPETHOI'O NPEACTAaBJICHUAA.

Hanpumep, ecitit Bbl BbIOpasii HeoOsi3aTesbHbli cTosder Llesan B mpecTaBieHnl AKTHBHbIE
NPOEKTHI H TPeOOBaHMsI, 3TO CTOJIOCI HE MOSIBUTCS B IPe/ICTaBiIcHUU Bee npoeKThI 1
TpeOoOBaHusI.

B Be1OOp cTOI6110B B oste Heods3aTe ibHbIe CTOJIOUBI BKIIFOYAIOTCS BCE MOJIA,
UCIOJIb3yeMbIe BO BCeX MIa0JI0HAX TPOEKTOB B cucteme. Co3naTesu mabdJIOHOB 3aat0T
oJIs B IA0JIOHAX MPOEKTOB. HEeKOTOPBIE MPOCKTHI, OSIBJISFOIIUECS B IIPEICTABIICHIH
CIIICKA MPOEKTOB, MOTJIM OBITH CO3/TaHbI C HCIOIb30BAHUEM IIA0JIOHA, HE COAEePIKAIIETO
TOI'0 WJIK HHOTO 1oJjsi. Ecim moJte He 3a1aHO ISk HPOEKTA, B COOTBETCTBYIOIIEM CTOJIOIE B
[PEICTABIICHUN CIIUCKA IPOEKTOB JIJIS1 HEro He OYyJIeT HUKAKOTO 3HAYCHHUSL.

Ecim BBl HaxouTech B npeacTaBieHnn Kajgenaapsb npoekToB, a He CHCOK NPOEKTOB,
BbIOepuTe B noJic Heo6si3aTesibHasi nupopManusi, KOTOPYIO HY’KHO OKA3aTh BCE
HeO6ﬂ3aTeﬂbeIe OTaIlbl IPOCKTA UJIM HAYAJIbHYIO 1 KOHCUYHYIO JAThI IIPOCKTA, KOTOPHIC BbI
XOTUTEC YBUACTD. 3TI/I OTallbl U JATHI MOABATCH B KaJICHAAPE.
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Kak nonyuyatb 06HOBNIEHUA O COCTOAHME paboTOCNOCOOHOCTH
MPOEeKTOoB Nno 3H9KTpOHHOﬁ noyrte

IBM Marketing Operations exeTHEeBHO CpAaBHABAET JaHHBIE TPOEKTA ¢ HAOOPOM KITFOUEBBIX
nokaszaTtesel 3pPeKTUBHOCTH JJIs1 OIIEHKH paboTOCIIOCOOHOCTH MpoeKTa. JIJIs MpOeKTOoB,
BJIAACJILIEM KOTOPBIX BBI ABJIACTECH, BBl MOXKETC MOANMUCATHCA Ha €KECIHCBHBIC COO6U_[CHI/I$I
0 COCTOSTHUU PabOTOCHOCOOHOCTH BAIINX IMPOEKTOB.

1. Bribepute [Tapametpni > ITapamerpsl Marketing Operations.

2. Bribepute ExenneBnasi noura o padborocnocodnoctu npoexra - [loanucarbes.
"[Monnucatbes" namenurces Ha "OTMEHUTD MOJIIUACKY .

JlonoTHUTEIbHY0 HHDOPMAIIHIO O COCTOSTHUU PabOTOCIOCOOHOCTH IPOEKTOB CMOTPHUTE B
pasznese “MOHUTOPHHT PAaOOTOCIIOCOOHOCTH MTPOEKTOB” Ha CTP. 42.

Kak 3agaTtb onuuu 3agayd

Onuuu 3a1a4 NO3BOJIIIOT HacTpouTh Marketing Operations, Tak YTOOBI MOXHO OBLIO
IIPOCMOTPETH | MOJIYYUTh HHPOpMaIuio o 3aiayax. Hanmpumep, BbI MOXeTe yKa3aThb
CIIMCOK 3aJ1a4, KOTOPBIi MOSIBUTCS 110 YMOJTYAHUIO IPH OTKPBITUH CTPAHUIIBI 3a1a4.

1. Bribepute ITapametpnl > [Tapamerpsl Marketing Operations > 3agaun.
OTxkpoeTcst cTpanuiia Onuun 3a1a4u.

2. B noise Coucok no YMOJ/IYAHHIO B])I6€pI/IT€ IpeaACTAaBJICHUEC CIMCKA 3aaa4 IO YMOJIYaHUIO,
KOTOPOC AOJDKHO IMOSABJIATHCA, KOI'/Jd BBl OTKPOCTC CTpaHUIy CIIMCKA 3a/Jda4.

ITo yMoT4aHuUIO, B 3TOM I10JI€ HAXOAUTCs NpeacTaBiaeHre Mon 3a1a4i, T03TOMY, eCJIu
BbI BeIOepeTe Onepamuun > 3anaqn, komrnoneHT Marketing Operations moxaxeT TOJIbKO
3aJa4d, KOTOpPbIE B HACTOSIIIIAN MOMEHT OKHUAAIOT BAIIEro AEUCTBUSI.

DTOT CIIMCOK TaKXKe COACPKUT COXPAHCHHBIC ITOUCKU.

3. B upencrasiernn CHUCOK MO YMOJIYAHHIO BRIOCPHUTE PEXKUM ITPEICTABIICHUS CIIACKA TIO
YMOJTYAHUIO, KOTOPOE TOJDKHO TOSBIIATHCS, KOT/Ia BBl OTKPOETE CTPaHUIY 3amaqn. Ber
MOXeTe IPOCMOTPETh 3a/1a9M B IPEACTABJICHUN CIICKA (TI0 YMOJTIAHUIO) UJIH B
IPEJCTaBJICHUH KaJleHaapsl.

4. Haxmute CoXpaHUTh U3MEHEHHsI, YTOObl COXpAHUTH U3MeHeHU s, BepHyThes K
COXpaHeHHOMY, YTOOBI OTOPOCHTH H3MEHEHH S, BHECEHHBIE BAMH IIOCJIE TIOCIICTHETO
COXpaHeHUs n3MeHeHnH, mim Ha OTMeHa, YTOOBI 3aBEpIUTH padoTy.

Kak 3agaTb onuumn paboueit aHanUTUKK

[To yMomuanuto, Ha qomariHei crpanune Analytics mokaszaH CIMCOK BCEX JJOCTYIMHBIX
0T4eTOB. BBl MOXeTe 3a1aTh APYroif 0T4YeT, KOTOPHII OyIeT MOSBIISITECS, KOIAa Bbl OyaeTe
HIepEeXOIUTh Ha JJOMAIIHIOO cTpanuly Analytics.

1. Bribepute ITapametpnl > [Tapamerpsl Marketing Operations.
2. Haxwmurte Onmun padoyeil aHATUTHKH.
IMostBuTCs cTpanuna Onuun aHanumsa.
3. Bribepute oT4eT, KOTOPHII BBl XOTUTE CACJIATH OTYETOM IO YMOJTYAHHUIO.

Ecnu B 1r000it MOMeEHT BLI6paHHbII71 BaMHM OTYCT OKaXETCA HECAOCTYIICH, TIOSABUTCA
CIIMCOK BCEX JOCTYIIHBIX OTYCTOB.

4. Haxmurte CoXpaHuTb H3MEHEHHSI.

KaKk 3agaTb napameTpbl OTCYTCTBUA Ha paboTe

[TapameTpsl OTCYTCTBUS HA pabOTE MOMOTAIOT yOeIUThCSI, YTO, KOT1a Bac HeT Ha paboTe,
3a Balll 3aJ1a4¥, YTBEPXKJACHUS U TpeOOBaHUS Oy/IeT OTBeYaTh KTO-JIMOO ere.

1. Brioepute [Tapametpnl > [1apamerpst Marketing Operations. OTkpoercs cTpaHuna
ITapameTphl a IMIHACT PHPOBAHUSI.
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2. Haxwmurte M3mMenuth napametpbl. OTkpoeTcs cTpanuna [lapaMeTpbl OTCYyTCTBHS HA
pabore.

3. B BCpXHGﬁ YaCTHU CTpaHUIBbI YKAXXUTC, HAXOJUTCCH JIX Bbl B JAHHBI MOMEHT Ha pa60Te,
HJIA HET. BLI6paHHO€ 3HAYCHHUEC BCTYIIUT B CUJIY, KOI'Id BbI HA)KMETEC HA Coxpamm;
HU3MEHCHMH.

4. Vxaxwure nosib3osatesss Marketing Operations, KOTOpBbIi OyIeT BBINOJIHATH BAIIH
00s13aHHOCTH, KOT'/Ia Bac HeT Ha paboTte. MOXKHO yka3aTh TOTO XK€ MOJIb30BATEIIS HIIN
Pa3HBIX MOJIb30BATENICH [IJIS1 CIICAYIOUINX 3JIEMEHTOB!

* 3amaun paGodero moToka u 3ajgaun yreep:kaennii: Korma Bac Het B oduce, Baiemy
Acjerarty 6yI[yT Ha3HA4YCHBbI TOJIBKO 3aJa41, TOTOBBIC K 3aITyCKY. Hasnauennrie Bam
3aavd B APYIuX COCTOSHUAX, HE 6y,£[6T ABTOMATHUYCCKU NIEPCHA3HAYATHCA BallICMy
AcJierary.

CucteMHbIit AJIMUHUCTPATOP ONPEACIIACT, MOXKETC JIA BbL BbI6paTI) B KaQU€CTBC
JeJeraTta JIF0O0TrO APYIroro mnoJjb30BaTeJid UM TOJIBKO IMOJIb30BATCIIA, KOTOprfI yxKe
ABJIACTCA YJICHOM TEX K€ KOMAH/ IIPOCKTA U Y KOTOPOI'O €CTh COOTBECTCTBYIOIIIUEC
pa3pCuICHUsA. Ecnu B Baleii cucteMe Win B JIF000M 13 IPOCKTEC UCIIOJIB3YROTCSA OoJtee
CTpOFI/Iﬁ nmapamMeTp OrpaHUYCHUSA, TOABUTCA OH_II/I6K'd, €CJIM BBI IOIIBITACTECH
ACJICTUPOBATDH 3a/la4i OJIB30BATEIIO, KOTOprfI HE MOXCT UX BBIIIOJIHUTD.

* ABTOHOMHBIE YTBeP:K/IeHHS N yTBep:KIeHns Oromkera: Korga Bac HeT Ha BameMy
JlesieraTy OyAyT Ha3HAUYEeHBI yTBEPIKACHIS, OXKHUIAFOIINE BAIIETO OTBETA.

OmnOxa MOSABUTCH, €CJIN BbI NONBITACTECH ACJICTUPOBATDL YTBEPKIACHU A
IIOJIb30BATEIILO, KOTOprfI HC MOXCT HAa HUX OTBCTUTH.

* TpeOoBanust npoekToB: Korja Bac HeT Ha BallleMy JeJieraTy OyayT Ha3HAUYEHBI
TpeboBaHMsI, OXKUAIOIINE BAIIIETO OTBETA.

Ormnoxa MOABUTCs, €CJIM BbI IIONIBITACTCCh ACJICTUPOBATDH TpC6OBaHI/IH IPOCKTa
II0JIb30BATEJIIO, KOTOpBIﬁ HE MOXCT HAa HUX OTBCTUTD.

5. BBG}II/ITG HeoOs3aTeJIbHOE COO6H_[€HI/I€, KOTOPOC HYKHO IIPUCOCAUHATH KO BCEM
ACJICTUPOBAHHBIM ,Z[eﬁCTBHSIM, Korjga BaC HET Ha pa60Te.

6. Haxmure CoXpaHHTb H3MEHEHHSI.
Korna BBl ykaxere, 4TO Bac HET Ha padorTe:

* B XpOHOJIOTHIO [1eJIEeTUPOBAHUS 9JIEMEHTOB B HIKHEH YaCTH CTPAHHUIIBI
3aNUChIBAIOTCS BCE ICHCTBUS, AEJICTUPOBAHHbIE B BAIlle OTCYTCTBHE.

* [Ipu kaxxoM BaiieM Bxoze B cucremy Marketing Operations 6yieT MosIBISTBCS
HallOMUHaHMUE.

* Bragensisl IPOEKTOB U TPEOOBAHUI MOTYT HIPOBEPHUTH CIICOK YJICHOB KOMAH/IbI,
KOTODBIX HEeT B oduce, Ha BKaake CoTpyanuku. Taioke OyayT nokazaHsl
HA3HAYECHHBIC JIJIEraThl U BpEeMsl, KO 1a HAUYHETCS ACJIETUPOBAHUE.

IBM Marketing Operations: PykoBoacTBO 1moJib30BaTests



naea 2. O6wiue 3agaumn

HexkoTtopsie 3agauu He cBsi3aHbl ¢ 00bekTamMu IBM Marketing Operations. Hanpumep,
HECKOJIbKO Pa3HBIX THIIOB OOBEKTOB MOTYT COJICpXKATh BJIOKeHMs. Bbl paboTaete ¢
BJIOKEHUSIMU TIPOCKTOB TaK e, KaK BbI pab0TaeTe C BJIOKCHUSIMU IMIPOTPAMM HJIH TLIAHOB.
B aTOM pasjesie ONMUCAHbBI CIIE/TYIOIINE BOMIPOCHL:

e “PaboTa c BjIoXeHUsIMU

e “CocrtostHUs OU3HEC-TIpoIeccoB” Ha cTp. 21

* “HcnoJsib30BaHUE OTKJIFOYCHHBIX 3HAUYEHU aTpuOyTOB” Ha CTp. 23

* “Bp16op pecypcoB” Ha cTp. 25

* “Ucnonb3oBanue onuu COXpaHUTb U BEPHYTHCS K CIIUCKY” HA CTp. 25
* “3aroJioBKM CTOJIOLOB” HA CTP. 25

* “Kaxk HamevaTtaTb 00BEKT” Ha CTp. 26

* “Kax skcioptupoBath nHpopMmaiuio B popmat Microsoft Excel” Ha cTp. 26

Pa6oTa ¢ BnoXeHusamu

BBI MOXeTe BJIOKHTH COOTBETCTBYIOIINE TOKYMEHTHI B 00BekThI IBM Marketing Operations
(manmpuMmep, IIaHbI, IporpaMMBI U T.11.). Ha Bkiagke Bioxkennsi o0bexTa coaepxxatcs
ccbUTkH Ha Bee (aiiniel nimm URL, cBsi3aHHBIE € OOBEKTOM.

IBM Marketing Operations aBTOMaTH4ECKU CO3/1a€T MUHUU300paKeHUe 11l JOKYMEHTOB,
u3oopaxenuii, PDF u BeOG-cTpaHumil, €Ciim 3TU 3JIeMEHThI BJIOKECHBI WJIM OTIPABJICHBI 15
yTBepxkaeHus. [ToanepKuBarOTCs CIIeayIOIIne TUIIBI (haiIoB:

* BMP
* Doc
* Docx
* GIF
* htm
* html
* JPEG
* JPG
* pdf
° ppt
° pptx
* RTF

* xls

ITomHuuTe O CJICAYIOUINUX OTPAHUYCHUAX!

e [lo ymomuannto, IBM Marketing Operations mo3BoJIsieT BJIIOKATH 10 MATH (HaiIoB cpasy.
DTO YUCII0 MOXHO CKOH(UTYPUPOBATD, U B BAllIeil CHCTEME OHO MOXKET ObITh APYTHM.

* Pasmep BioxeHus orpanuycH 2 rurabaiitamu (I'B). TouHOe orpaHUyYeHHE 3aBUCUT OT
BaIero Opaysepa u OleparoHHON CHCTEMEI.
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Kak no6aBuTb BnoMeHne B 00bEKT
ITonb30BaTenu MOTyT 1006aBIIATH BJIOXKEHHUS B X0/1¢ PaOOTHI.
1. Tlepeitnute kK OOBEKTY, JIT KOTOPOTO BbI XOTUTE JOOABUTH BIIOKEHUE.
2. Ilenxaute mo BkjiIaake Baoskenus.

Ha Bxjagke moka3aHbI Bce YXKE UMECIOIIUECA BJIOKCHUSA I o0OBeKTa.

g
3. Hlenkunute no 3Hauky /lo6aBUTH ({/"}F ), 4TOOBI TOOABUTH BJIOKEHHE 151 OOBEKTA.

TTostButcst okHO J100aBUTH BJIOKEHMSI.

4. B PaCKpbIBArOIIEMCS CIIUCKE B OJIC COXpaHI/ITL BJIOYKCHHME B YKAXKUTE, I'/IC€ Bbl XOTUTC

COXpPAaHUTDH BJIOKCHUC.

5. B mose ®aiin ans Bao:xenus Boioepute C Moero komnsiorepa, VI3 6n0/1H0TeKH aKTHBOB

nym URL.

6. BbIMoJIHUTE OJTHO U3 CIICAYIONIMX JICHCTBUINA:

* Haxwmute Ha O030p, 4TOOBI HAWTH (aiiia HA cBoeM KommbroTepe. Korna mosiButcs
JINAJIOTOBOE OKHO, epeiiauTe K (aiiiry, KOTOPBIN BBl XOTUTE BIOKUTH, I HAKMUTE Ha

OTKpBITD.

e lenxuaute no O030p OMOIMOTEKH, YTOOBI BJIOXKUTH (hailsl B OUOIMOTEKY aKTHBOB.
Haxxmure Ha OuGIMOTEKY, KOTOpAst COACPXKUT (aiisi, KOTOPBIA BbI KeJIaeTe BIOXKUTh.
C noMolipio iepeBa Ha JICBOH MaHeJIM 9KpaHa IepeiiinTe K narnke u 3aTeM akTUBY,
KOTOPBIit BBI KeJaeTe BJIOKUTh. lleskauTe o IIpHHATH aKTHB IPH IPOCMOTPE

aKTHBA B IPABOM MAHEIIH.
¢ Bsenute URL B nipefcTaBiieHHOE MOJIE.

HO6aBbTC BCC KOMMCEHTApUHU, KaCArOIIUECA BJIOKCHUA.

Haxxwmute Ha /lo6aBuTh eme, 4TOOBI MOKA3aTh JOMOJHUTEILHBIA HAOOD MOJIeH 11t

KakJIOTO JOMOJIHUTEIILHOTO BJIOKEHHS, KOTOPOE BBl XOTHTE JJOOABHTD.
9. Haxwmure kHonky CoXpaHHTh H3MeHeHHsl, YTOOBI 100aBUTh HOBBIE BJIOXKEHHUSI.

Brioskenust 1o6aBIIsIIOTCS HA BKJIAAKY BitoskeHus 1711 0OBEKTA.

Kak yAaJninTb BJIOXeHUue n3 obbeKTa

1. Tlepeitnute x OOBEKTY, 1)1 KOTOPOTO BBl XOTUTE YAAJIUTH BIOXKEHUE.

2. IMenxkauTe Mo BKJIagKe BioxkeHus.
Ha BkJ1ajike moka3aHbl BCe yKe CYIIECTBYIOIINE BJIOKEHUS JJI1 00bEKTA.

3. Haxwmute Ha Y IaJATh PSIZIOM C BJIOKCHUEM, KOTOPOE Bl XOTUTE YA/ IUTh.
TTostBUTCSt COOOIIICHNE, B KOTOPOM BAC MOMPOCT MOATBEPANUTD yIaJICHHE.

4. Haxwmure xHOonky OK.

Bitoxkenwne OyaeT yaaJieHo.

Kak oTnpaBuTb BJIOKEHUA 3HeKTpOHHOﬁI noYyTbl

ITomb30BaTeny, y KOTOPBIX €CTh ACHCTBUTENIbHBIC aJIpeca JICKTPOHHOI MOYTHI,

cxonpurypupoBanubsie B IBM Marketing Operations nsmn IBM Marketing Platform, moryT
OTIIPABJISATH BJIOKEHUS 110 JIEKTPOHHOM noure. Ecyu Ball aapec 3JIEKTPOHHOMR IOYThL
CKOH(UTYPUPOBAH HENPABUJILHO B CHCTEME, BB IOJIyYHTE COOOIIEHNE 00 oImmnbKe.

1. Tlepeitnute X OOBEKTY, 11T KOTOPOTO BBl XOTUTE TOOABUTH BJIOKEHHE.

B cJy4dac yTBCp)K,E[SHI/Iﬁ 1 aKTUBOB BJIOKCHHUA NOCTYIIHBI HA CTPAHUIEC CBOJAKHU. L[J'IH BCEX

OCTaJIbHBIX OOBEKTOB IMICJIKHUTE 11O BKJIAJKE Bao:xennsi.

Ha BKJIAJIKC IOKA3aHbI BCE YKE CYHICCTBYIOIIUC BJIOKCHUA IJId oOBeKTa.

IBM Marketing Operations: PykoBoacTBO 1moJib30BaTests



2. HaxwmwuTte Ha OTﬂpaBﬂTb KaK no4ToBO€ BJIOKCHHME PSAIOM C BJIOKCHUEM, KOTOPOEC BBI
XOTUTE OTIIPABUTD.

Brur Taxxxe moxerte HICJIKHYTbH HpaBOI7I KHOIIKOI MBIIIHU 11O 3HAYKY BJIOXCHUSA U BbI6paTL
B MCHIO IIYHKT OTﬂpaBl/lTb KaK IIo4YTOBO€ BJIOKCHHE.

ITosiBUTCST OKHO OTHpaBI/ITL IIOYTOBOEC BJIOXKCHHUC.

3. Bseaute mim BeiOepuTe 3HaUeHUs B mojisix Komy u Konust 17151 mostyuateseit
3JIEKTPOHHOM MOYTHI.

* UTo0OBI OTHPABUTH BIOXeHUS HoJib3oBaTe M IBM Marketing Operations, IIieJIKHUTE
IO CTPeJIKE B IIPaBOii YaCTH HOJIS U BEIOEPUTE OAMH WM HECKOJIBKO apecoB
9JIEKTPOHHOM MOYTHl. BeIOpaHHbIe BamMu agpeca OynyT nobaBiieHs! B moje. Eciu Bbl
OTMEHHTE BBIOOD ajpeca, OH OyAeT yaaJieH U3 MOJIsl.

* BBl Taxke MOKeTe BBECTH B IIOJIS JIFOOO BHEIIHUH apec 3JIeKTPOHHON OYTHI.
Paznensgiite agpeca 37eKTpOHHOM MOYTHI 3ansThiMU. Hanpumep:
userl@inbox.com,user2@myCompany.com

Beenure 3navenns 1t noist Tema M OCHOBHOIM 4aCTH COOOIIEHUS.
5. Ienkuute 1o OTOPABHTb, YTOOBI OTIPABUTH BJIOKEHHE.

CucreMa BbIBEIET COOOIIEHUE C MOATBEPIKACHIUEM OTIIPABKU 3JIEKTPOHHOMN MOYTHI HJIA
COOOIIIEHHE O TOM, YTO MMPOM3OIILIA OINOKA, KOT1a CHCTEMa MbITaIach OTIPABUTE
CcOoOOIIIeHHE.

OxHO OTHPaBUTH IOYTOBOE BIOKECHNE OCTAHETCS OTKPBITHIM, ITOKA CEPBEP
9JIEKTPOHHOM! MOYTHI HE OTHPABHUT cooO1renne. Ecim BB 3aKkpoeTe OKHO BO BpeMs
OTIPABKY MOYTHI, BbI HE MOJIYYATE HUKAKUX TIOITBEPIKICHUIA.

ITomuuTe crenyroree.

* Bce oTBeTHI HA COOOIIEHNE HATPABJISIFOTCS] HEITOCPEACTBEHHO IO a/IPeCy 3JIEKTPOHHOM
TIOYTHI OTIIPABUTEJIA.

e Ecmm BbI OTHPABUTEC BJIOKCHUEC 1O HEMIPABUJIBHOMY aApPECy, MMOJIb30BATCIIFO 6y,£[€T
OTIHPAaBJICHO COO6H_ICHI/IG O TOM, YTO DJICKTPOHHAA Io4YTa HE JOCTABJICHA.

* Ecym nouToBHIl cepBep BBIKJIIOUCH (B ciryyae cepBepa Marketing Operations), cuctema
BBIBEJIET COOOLIEHNE O TOM, YTO OTIPABUTDH BJIOKEHHUE HE YAaJIOCh. Bbl MoXxeTe
BEIIIOJTHUTH JTFO00€ U3 CIICAYIOIINX ACHCTBHIA:

* Ecim noura npuHsTa CEpBEPOM JIEKTPOHHOM IIOYTHI I JOCTABKU, U €€ HEJIb35
JIOCTaBUTb MO KaKoH-1I100 NpuunHe (Halpumep, el aipec 3JIeKTPOHHOM! MOYTHI -
HENPaBWJILHBIN), CepBEp JIEKTPOHHOMN MOYTHI OTIIPABUT CBEJICHUS HEIIOCPEICTBEHHO
II0JIb30BATEJIIO B JIOKAJIbHOM IIPUJIOKCHUU 3JICKTPOHHOM IOYTHI KJIMCHTA.

CocTtoaHuA 6M3Hec-npoueccos

B cnenyroreit Tabimine onucaHbl BO3MOKHBIE COCTOSIHUS JISl IIJIAHOB, IPOTPAMM U
mpoexToB. MHpOpManuio 0 COCTOSIHUSX, KOTOPbIE MOXKHO HA3HAYATH [1JIs1 TPeOOBAHUI U
YTBEPXKACHUI, CMOTPHTE B pa3zeie “O cocTosSHMIX TpeboBaHMA” Ha cTp. 42 Wi
“YTBepxaeHus” Ha cTp. 97.

Ta6muya 3. CocTosHuA paboyero noToka A5 Gu3HeC-npoLeccoB

Cocrosinne Onucanne

He 3anymen ‘Vka3bIBaeT, 4TO OOBEKT CO3/IaH.

Brimosmsercst VkaswiBaet, uTo paboTa Ha/T 00BEKTOM HAYaIaCh.

ITpuocranosiieH VkasbiBaet, 4TO paboTa HaJl 0OBEKTOM ceifyac He TOJDKHA MPOI0IKATHCS.

OTMeHeH VkasbIBaeT, 4TO HUKTO M3 MMOJIb30BaTEEH HE JOJDKEH MOJIyYaTh JOCTYII K
00BbeKTy; paboTa HaJ HUM OCTAHOBJIEHA COBCEM.

3aBepiieH VkasbiBaet, 4T0O paboTa HaJl 00BEKTOM 3aBEPIICHA.
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Tabnuua 3. CocToAaHna paboyero noToka A 6u3Hec-npoLeccoB (MPoAoKEHNE)

Cocrosinue Onncanne

Ha cornacoBanuu | (ToJibkO IpOEKTHI). YKa3bIBACT, YTO KTO-TO U3MEHSICT OTMEHEHHBIN WU
3aBEPIICHHBII IPOEKT. DTO COCTOSHUE SIBJISIETCS BPEMEHHBIM, U €r0 MOTYT
BBIOPATH MMOJIB30BATEIIN C COOTBETCTBYIOIIMMHE PA3PEIICHUSIME B CUCTEME
06e30MacHOCTH.

MNMepexoabl cocToAHUA

YUto0bl yka3aTh U3MEHEHUE COCTOSIHUSI OU3HEC-TIPOIecca, Bbl BEIOUpAETe Nepexo/l u3
OIHOT'O COCTOSIHUS B Apyroe. Hike nepeyrncIieHbl nepexoasl, KOTOPhIe, KaK MpaBuiIo,
OBIBAIOT TOCTYITHBI.

OOBbEKT MapKeTUHra - COCMOSIHUS U NEPEXoabl

YoepxusaHue

MpogonmxunTb
3aBep- Maysa

LeHne

—_—
He 3anyweH 3asepweH
———>»  BwinonHsemcss —
3anyck 3asep-
LieHne
OTmeHa OTmeHa

Mepesanyck

OmmeHeH

Mepesanyck

Hanpumep, ecnm mporpamMMa HaXOIUTCS B COCTOSTHUN BBIOJTHSIETCS, BBl MOXKETE BHIOpATh
clieAyIOIIKE IEPEXObL:

e IlpuocranoButs ee: I3amenuts ee cocrosinue Ha [Iprnocranosiena

* 3aepmuTh ee: VMI3MeHUTD ee cOCTOsIHME Ha BhImoHeHA

* OTMeHHuTh ee: MI3MeHnTh ee cocTosinne Ha OTMeHeHa

CHCTEeMHBII aIMIHACTPATOP MOXKET CO3/IaTh TONOJHUTEIbHBIE COCTOSIHUS 1 TOOABUTH
WJIA yIQJIUTh HePEXOIbl B COOTBETCTBUH C TPEOOBAHMSIMH Balllell yCTAHOBKHU.

KaK usameHuTb COCTOAHME npoLuecca

CocCTOsIHUS yKa3bIBAIOT X0/ BBINOJIHEHNUs] OU3HEeC-IIpoLeccoB. B ciienyroieii npoueaype
OIHCAHO, KAK U3MEHHUTH COCTOSIHHE JIJIS IUTAHOB, IIPOT PAMM, IIPOCKTOB, TPEOOBAHMIA,
00BEKTOB MAPKETUHTA U YTBEPXKICHUI.

IMpumeuanue: AnMuHHECTpaTOp MOXeT HacTpouTh IBM Marketing Operations, 9T00bI
OTIPABJISITH OMOBEIICHNE BJIA/IEJIbIAM U YWICHAM IIPOIEeCca, KOT1a U3BMEHHUTCS ero
COCTOSTHHE.

1. BBI6€pI/IT€ TUIl O6T>€KTa, C KOTOPBIM BBl XOTUTEC pa6OTaTL C UCIIOJIb30BAHUEM OTUX
HaBUT'allUOHHBIX MCHIO.

Hanpumep, uto06bI paboTaTh ¢ m1anoM, Beioepute Onepanun > [Liaansl.
2. IlleskHUTE MO UIMEHU OOBEKTA, KOTOPBII BBl XOTUTE U3MEHUTb.

TTosiBuTcst Britaaka CBojka It OOBEKTA.
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3. Ienxuaute o Cocrosinme (.= ). B ciryuae npoekToB U TpeOOBaHMIT BHIOEpUTE
N3menuts coctosiaue. [10sIBUTCS CIIMCOK EPEXOIOB.

4. BriOepuTe epexo/.
To, xakue onIuu NOSIBSITCS HA DKPaHE, 3aBUCUT OT COCTOSIHUS OOBEKTA.
* Jlma oObexTOB B cocTosiHIM He 3amymer: 3anycTuTb <o0sekT> - MO3BOJISIET

U3MEHHUTbH COCTOSIHME Ha BrInosHseTcs. B ciayyae TpeboBanuii n yTBepxkIeHUIt
Be1OepuTte Ilepenath <o6sexT>, YTOOBI BHECTH 3TO U3MEHEHHE.

e Jlmsa 0OBeKTOB B cocTosTHIN BrimostasieTcs: [IpuocTaHoBHTD <006eKT> - TO3BOJISIET
U3MEHHTH cocTostHue Ha [IprocTaHoBeH. B ciryuae yTBepxaeHmiA BEIOEpUTE
OCTaHOBHTH MPOBEPKY, YTOOBI BHECTH 3TO N3MEHEHIE.

* Jlnsa o0bexTOB B cocTosiHnA [IproctanosiieH: [Ipoxokutb <o0sekT> - MO3BOJISIET
U3MEHHTH COCTOSIHUE HA BhImosHseTCs.

M ﬂ.]'[ﬂ 00BEKTOB B COCTOsIHNM BrinoaseTcs: I'oToBo <00sexT> - MO3BOJISICT U3MEHUTH
COCTOSHUC HaA 3aBepLHCH. OOBEKTEI B 3TOM COCTOSIHUU HEJIb3SI NEPEeBECTU HU B KAKOC
APYroe€ COCTOSAHUE, KPOME IMMPOEKTOB, KOTOPBIC MOXKHO COI'JIAaCOBATH MOCJIC
3aBCPUICHUS.

* Jlns 00bekTOB B cocTostnuu He 3anyinen wim Boimosnsercs: OTMena <oosexr> -
HO3BOJIIET U3MEHUTH cocTosiHMe Ha OTMeHeH. Bribepure 3Ty omniuro, 4To0b COBCeM
OTMEHUTH 00BEKT. OOBEKTHI B 9TOM COCTOSIHUM HEJIb35 IIEPEBECTU HU B KAKOE JIPYyroe
COCTOSIHIE, KPOME NTPOEKTOB, KOTOPbIE MOXKHO COTJIACOBATH I1OCJIE OTMEHBI.

B nnanoroBoM OKkHe MOSIBUTCSI HOBOE COCTOSTHHE.

5. Jo0OaBbTe KOMMEHTAPUY U JIONOJHUTEIbHYIO HHPOPMAIIHIO.

6. Haxwmute ITpoxo/KuTh, YTOOR IPUMEHUTH HOBOE COCTOSHIE.

Ucnonb3oBaHMe OTKNIOUYEHHbIX 3HaUeHU aTpubyToB

B IBM Marketing Operations 1oJib30BaTeJIi BHIOUPAIOT 3JIEMEHTHI B PACKPBIBAIOIIEMCS
cnucke. C TeueHreM BpEeMEHH 3JIEMEHTHI B CIIUCKAX MOTYT U3MEHSThCS; a AMUHUCTPATOPEI
MOTYT J00aBJISATh, YAAJISTh U OTKJIFOYATh 3JIEMEHTHI B paCKpbIBArOLINXCS cnuckax. Ecinm
AIMUHHUCTPATOP OTKJIIOYHUT aTpHOYT, 3TO NOBJMsET HA MoBeieHne Marketing Operations
CJIEAYIOIIMM 00pa3oMm:

° Koraa IIOJIB30BATECJIM BBIIIOJIHAKOT paCHlI/IpCHHLIﬁ IIOUCK.

* Koraa nosp30BaTe M U3MEHSIOT CYIIECTBYIOIINN OOBEKT, COACPKAINI OTKIFOUEHHOE
3HAYCHUE B OJTHOM M3 PACKPLIBAIOIINXCS CIMCKOB.

OTKNOUEeHHble 3HaueHUA aTpubyToB B 0OBbEKTaXx

Korna AIMUHUCTPATOP OTKJIFOYACT 3HAYCHUC anI/I6yTa, OHO 0OJIbIIIE HE HOSIBJISICTCS B
PACKPBIBAKOIIUXCS CITUCKax JJIs1 HOBBIX OOBEKTOB. O,E[HaKO IOJIB30BATEJIb JOJIDKCH
pacCMaTpUBAThL OTKJIFOYCHHBIC 3HAYCHUS B CICAYIOIINUX CUTYyalIUAX:

* Ilosb30BaTesb U3MEHSIET BKJIAAKY AJIs CYLIECTBYIOLIETO OOBEKTa C aTpUOyTOM, IS
KOTOPOTO 3HAYCHUE OTKJIFOUCHO. ATPHOYT SIBJISIeTCSI HEOOS3aTEIIbHBIM.
Ecim noss30BaTesIb U3MEHHUT aTPHOYT, OH TOJDKEH BHIOPATH BKJIFOUCHHOE 3HAUCHHUE.
O/HAKO NMOJIb30BATEIb MOXKET COXPAHUTh CTPAHUILY, HE U3MEHss aTpUOyT (TO ecTh,
aTpuOyT MOXHO COXPAHUTH C CYLIECTBYIOIIUM OTKJIFOYEHHBIM 3HAYCHUEM ).

* ITosb30BaTesib U3MEHSIET BKJIAAKY C aTpUOyTOM, ISl KOTOPOTO 3HAYCHNE OTKJIFOUCHO.
ATpubyT gBIIsIeTCA 00532 TEILHBIM.

Ilomw3oBaTesb JOJDKCH BLIGpaTL BKJIFOYCHHOC 3HAUYCHUEC I anI/I6yTa. Cucrema He
IIO3BOJIMT ITOJIb30BATCIIFO COXPAHUTh JAaHHBIC, ITIOKA OJIA anI/I6yTa HE 6y,Z[CT 3aJ1aHoO
BKJIFOUCHHOC 3HAUYCHHUC.

[nasa 2. O6mme 3agaan 23



24

* Ilomp30BaTesb co31aeT HOBBIN 0OBEKT. Ha 0HOI BKJIagKEe CONEPKUTCS
HEeoOs3aTeIbHBIN aTPUOYT C OTKIIFOUEHHBIM 3HAYEHUEM 110 YMOJTYAHHUIO.

Jiis aTpubyTa OyaeT 3aJaHo IMyCcToe 3HAYCHUE.

* Ilosb30BaTesb co3naeT HOBBIA 00BeKT. Ha ogHOM BKJ1a ke cOAepKUTCSA 00S3aTEIbHBIH
aTpuOyT C OTKJIIOYEHHBIM 3HAYCHUEM IO YMOJIYAHHIO.

CucreMa BBIBEIET COOOIIIeHNE 00 ommmoOKe, rae OyaeT CKa3aHo, 9TO aTpudyT ABIISETCS
00s3aTebHBIM. [10JIb30BaTEIb HE MOXKET 3aBEPLINTh CO3AAHUE OOBEKTA, IOKA He
3aJ1aCT 3HaYeHNe 711 0043aTeIbHOrO aTpUoyTa.

OTHNIOUEHHble 3HauYeHUa aTpubyToB Npu NOUCKe

Korna mosb30BaTes IpONU3BOAST IOUCK HA OCHOBE aTpuOyTa, y KOTOPOTO €CTh
OTKJIFOUYCHHBIE 3HAYCHUS, OHU MOTYT BBIOpATh W BKJIIOYECHHBIE, X OTKJIFOYCHHbIE 3HAYCHHUS.
DTO AaeT NOJIb30BATEISIM BO3MOXKHOCTD HAWTU OOBEKTHI, COACPIKALINE 3HAUCHUS, KOTOPbIE
MOTYT 0OJIbINE HE HCHOJIb30BATHCS.

I'Ipumep OTKJIFOUYEHHbIX 3Ha4YeHUn anVI6yTOB

PacemoTpum mabsion npoekta, MapKeTHHI OBbIi MaTepHall, B KOTOPOM €CTh BKJIAJIKa
ITpoussoacreennast ungopmanusi. Ha Bxianke IlpousBoacrBennasi uuopmanusi eCTb
HECKOJIbKO aTPUOYTOB, BKJIFOUAS 00s3aTeIbHBIN aTpuoOyT, LIBeT, 1 He0OsA3aTeIbHBII
atpuOyT, [lokpsiTHE. Y aTpuOyTOB €CTh CJIe/IyOIIUE 3HAUCHUS:

LBet (00s13aTeILHO) IToxpbiTHE (HEOOsA3aTEIBHO)

(110 yMOJTYAHUIO) Brnectsimii ros1y0oit (o yMOJTYaHHUIO)
4C MatoBblit rosty0ooii

4/4 UV-nokpsiTHe

YepHo-0eblit C 3aceukamu

Tumyp co3aeT MPOeKT 1Mo pazpadboTke MapkeTuHroBoro Mmatepraita, MCO001, u 3agaet
g atpubdyTa LiBer 3HaueHue 4/4, a 1yt atpubyTta IokpbiTHe - 3HaueHue MaToBBbIi
ro.ry0oi.

IToce aToro anMuHUCTpaTOp OTKItOUAeT 3HaueHus 4/4 1 MaToBblil roJ1y0oii.

Tumyp otkpeiBaeT npoekT MCO001 u uzmensiet Bkjaaky [1pon3BoacTBennas ungopmanus:

* OH MmoxeT ocTaBuTh A1 aTpubyTa IlokpbiTHe 3HAUYeHNE MaTOBBIH roJry0oii 111 MOXeT
3a7aTh JIt000€ U3 BKJIIOYEHHBIX 3HaUeHUl, HanpuMep, C 3aceukamu.

* OH 0JDKeH N3MEHNUTH 3HaueHue LIBeT Ha 0/1HO W3 BKIIIOYEHHBIX 3HAUCHUH, TPEXKIC YeM
OH CMOXET COXpaHUTh BKJIaaky IIpon3BoacTeennas nugopmanus.

AJIMUHHCTPATOp CHOBA BKJItovaeT 3HaueHus 4/4 1 MaToBblil ros1y0oii 1 OTKIIFOYaeT
3Ha4eHue 1no ymosyanuto (baectsmmii rosayooi).

Tumyp co3maet MpoekT Mo pa3paboTKe MapKeTUHTOBBIX MaTepuaioB MC002:
* 3unauenue aTpudyTa ITokpbiTHe OyAET MyCTHIM.

* Ilpexnae vem Tumyp cMOXeT 3aBepmuTh co3ganue npoexta MC002, on gosmKeH
BBIOpATH AEUCTBUTEIbLHOE 3HAUEHUS 151 aTpuOyTa LiBeT.
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Bbibop pecypcoB

B IBM Marketing Operations moJ1b30BaTeIl MOTYT BBIOMPATH COTPYIHUKOB M KOMAaH/IbI B
KauecTBe pecypcoB. [Tob30BaTe M 100aBISIOT YWICHOB B OOBEKTHI IJIAHUPOBAHUSI,
00BEKTHI MAPKETUHTA, AKTUBBI, MHBOMCHI U YyTBEPXKACHUS U YIAJIAIOT UX 0TTyAa. Korma
[10JIb30BATEJIU BBINOJHSAIOT PACIIUPEHHBIN TOUCK, OHU MOTYT J0OaBJISATh COTPYIHUKOB U
KOMaH/Ibl B KPUTEPUH MOUCKA.

IMpnmeuanne: Crnmcox cOTpPyIHUKOB, qocTynHEN B IBM Marketing Operations,
3anosmHsAeTcs u3 IBM Marketing Platform. AqMuHECTpaTOphI MOTYT OTPaHUYHATH CIICOK
KOMAaH/I ¥ COTPYTHUKOB, KOTOPBIX YBUIUT KOHKPETHEIH OJIH30BATEIb, B COOTBETCTBUH C
POJIBIO U Pa3pEIICHUSIMU, HA3HAYCHHBIMU 3TOMY I10JIb30BATEJIFO.

Ncnonb3oBaHue onuun CoxpaHUTb U BEPHYTLCA K CMIUCKY

Eciu BBl co3aquTe UM U3MEHUTE MPOEKT, TpeOOoBaHNUEe MM OOBEKT MapKETUHIA, BbI
MOJXeTe B 000l MOMEHT COXpaHUTh Bally paboty. Eciu Bel HaxkMeTe Ha CoXpaHHTh H
BEPHYTHCH K CIHACKY, Ballla paboTa OyJeT coXpaHeHa, M BBl YBUANTE CIIUCOK, COXPAHCHHBIIH
MTOWCK, TIOMCK IO YMOJYAHUO WJIM CTPAHUILYy CBOJIKH, KaK YKa3aHO HIDKE:

* Eciu Bbl 3allyCTUJIM MACTEP CO CTPAHULBI COXPAHEHHOT'O IOUCKA UJIM CIIUCKA, BBI
BEPHETECH HA 9Ty CTPAHMUILY.

e Ecim BeI 3amycTiim MacTep u3 MeHro JlelcTBHsI, BbI BEpHETECh HA CTPAHUILY MIOUCKA MO
YMOJTYAHUIO JIJIS THIIA OOBEKTOB.

* Ecim BBI 3aIlyCTHIIN MacCTep U3 MEHIO YHpaBJieHHe CBA3aHHBIMH 00beKTaMH, BB
BEpHETECh HA CTPAHMILY CBOJIKH JJIST POIUTEIHCKON TPOT pPAMMEIL.

e Ecim BBl U3MEHUTE BHELIHUI OGT)GI(T, BbI BCPHETCCh HA CTPpAHUIY COXPAHCHHOI'O ITOMCKaA,
€CJIM BbI OTTYyda MHUIITMUPOBAJIM U3MCHCHHUEC, NJIM HA CTPAHUILY ITOUCKA 11O YMOJIYaHUIO,
€CJIM Bbl MHUIIUUPOBAJIA UBMCHCHHUE CO CBOJTHOM CTPpAaHUIBI ITPOCKTA UJIN Tp€6OBaHI/IH.

3aronoBKu cTonébuos

Ha muorux crpannnax IBM Marketing Operations moka3ana cBogHas Tabymia co
CTpPOKaMH, COJIEPKAIIIMHI OOBEKTHI (HAIPUMED, IPOrPAMMBI, IJIAHBI U 3a/1a4H) ¥ CTOJIOLBI,
cofiepKallue XapakKTepPUCTUKU O0BEeKTa (HAllpUMep, UMs, COCTOSTHIE WJIN BJIAAEIIbIA).

Ha sTux cTpanuuax Bbl MOXKETe HIEJKHYTD 10 3aI0JIOBKAM CTOJIOLOB, YTOOBI HPOU3BECTU
COPTHPOBKY HJIU TPYHIUPOBKY TAOJIMIIEI HA OCHOBE BBIOpAaHHOTO cTOJONA. ECim mekHy Th
IO IMEHU CTOJIONA BTOPOH pa3, MOPSIOK COPTUPOBKH OYAET 0O palieH.

BeI MokeTe onpenenTh, Kak IPOU3BOINIIACH COPTUPOBKA TAHHBIX Ha CTPAHUIIE.

* Eciu crosnber coepKUT 3Ha40K [2], nannbre na CTpaHMIE PACCOPTUPOBAHEI B
BOCXOJISIIIIEM NOPsIIKE HA OCHOBE COIEPKMMOTO 3TOTO CTOJIONA.

* Ecau crosbern colepKUT 3HAY0K [x], nanusie na CTpaHUILE PACCOPTUPOBAHEI B
HHUCXOZSILEM NOPsIIKE HA OCHOBE COIEPKUMOIO 3TOTO CTOJIONA.

* Ecmm Texymuii cTos10e1 COpTUPOBKH - 3TO JIFOOO0H cTos10e1 KpoMe cTosiona Mmsi, criucok
OyAeT paccOpTHPOBAH HA OCHOBE TEKYIIErO CTOJIONA COPTUPOBKH, a 3aTEM - HA OCHOBE
croJsibna ms.
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Kak HaneuataTb 0ObeKT

Bbl MOXeTe HameyaTaTh TEKYIIYIO CTPaHHMILY /i1 MHOTHX 00bekToB IBM Marketing
Operations. Mcnosib3yiiTe ONMCAHHYIO HIKE IPOLIEAYPY, YTOOBI HAlCYaTaTh JIFO0OI 13
CJIETYIOIINX OOBEKTOB: CUeTa, YTBEPKICHUS, MHBOUCHI, IIJIAHBI, TPOTPAMMBI, IPOEKTHI U
MapKeTHUHI OBbIe OOBEKTHI.

IBM Marketing Operations negataet HHGpOPMAIHMEO, HAXOISAIIYFOCS HA IOKa3aHHOI B
HACTOSIIIIANA MOMEHT BKJIAJIKE.

1. Tlepeitnute Ha Bxiaaxy CBoaKa [Ji1 0OBEKTa, KOTOPBIN HY>)KHO HANICYATATh.
2. Brwibepute BKJIAAKY, KOTOPYIO HY)KHO HAIEYaTaTh, U IIEJKHUTE 11O 3HAUKY IleyaTs (
== ) B naHesu uHCTpyMeHTOB Marketing Operations.

B ciryqae HEKOTOPBIX OOBEKTOB MOSBIISIETCS. PACKPHIBAFOIIIEECS MEHEO C IBYMSI OIIIASIMU:
IMeuaTsb 1 DKcOoOpT.

3. Eciu nosButcs MCHIO, HA)KMUTC Ha ITeuats.
IlosBUTCS MUaIOroBOoe OKHO MEeYaTH.

4. 3anoJIHUTE IOJIS B JAUaJIOTOBOM OKHE U HAXKMHUTC Ha IleuaTsn.

JlaHHBIE B OKHE OyAyT HalleYaTaHBI HA BRIOPAHHOM IIPHHTEPE.

Kak akcnopTtuposatb nHpopmauuto B popmat Microsoft Excel

26

Wupopmanuio 115t IpOorpaMm, NPOEKTOB U TPpeOOBAHMIA IPOEKTOB MOXKHO 3KCIOPTHUPOBATH
u3 IBM Marketing Operations B a1ekTponHyto Tabsmiy Excel.

IMpumeuanne: Dxcnoptuposath B Excel Bkiankn Otcnexusanue, CoTpynHukH, Biioxenus,
Pa6ouwnii notox, BromkeT nim AHaJIA3 HEJIb3S.

B wacTHOCTH, MOXHO 3KCHOPTHPOBATH BKJIAAKY CBOJIKA MITH MOJIB30BATEIILCKYIO BKIIAIKY.
Ha ctpanure co cnuckoM IporpamMM WM IPOEKTOB MOXKHO IKCIIOPTHPOBATEH CBOIHYEO
UHGOPMAIHIO JJIsI HECKOJIBKHAX MPOTpaMM, IPOEKTOB MJIN TPeOOBAHUH.

[Tpu sxcriopTe CTpaHUIl CIUCKOB JIJIS IPOTPAMM, IPOEKTOB, 3a]1a4 U OOBEKTOB MapKETHHI A
9KCIIOPTUPYIOTCS BCE 3JIEMEHTBHI CIUCKA, AAXKE €CIIM CIUCOK 3aHMMAeT HECKOJIbKO CTPaHMII.

1. MOXHO 9KCIOPTUPOBATH UHPOPMAIIHIO JJIs1 OJHOTO 00BEKTa WJTH JIJISI CIIUCKA
00BEKTOB.

* Uro0sI sxcriopTHpoBaTh HHGOpManuto B Excel 1t oqHOro 00BEKTa, IepeiiinTe HA
BKJIaKy CBOJTIKA MM HA TIOJIb30BATEIIHCKYIO BKJIAJIKY I OOBEKTA.

* Y008I 5kciopTHpoBaTh B Excel cnncok 00bexToB, BeIOepuTe Onepammm >
IMporpammsel nymn Onepamun > [IpoeKThI 1 OTKPOITE MPEACTABIICHNE, KOTOPOE HYKHO
9KCIOPTUPOBATb.

2. IllenxuuTe no 3Hauky [levaTs (=== ) u BHIOepUTE MYHKT DKCIOPT B
PACKPBIBAIOIIEMCS] MEHFO.
ITosBUTCSt OKHO, B KOTOPOM BAaC CIIPOCST, HYXXHO JI OTKPBITH WJIN COXPAHUTH (haif,
KOTOPBIN OYJeT 3KcmopTupoBaThes. Eciu Bl akcniopTupyeTe cnucok, IBM Marketing
Operations HanieyaTaeT HHOOPMAIIUIO O BCEX OOBEKTAX B TEKYIIEM MPEACTABICHUN
CTPAHHUIIBI CITUCKA.

3. BwI MOXkeTe 100 OTKPBITH 3JieMeHT B Excel, 100 coXpaHUTh €ro Ha JIHCKe.
* Bribepute OTKpPBITH, 4TOORI 3anycTuTh Excel. B anekTponHoif Tabmie oyaert

MoKa3aHa IKCIOPTUPOBAHHAS BAMH HH(YOPMAIIHSL.
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* Haxmute CoxpaHuth, 4ToOBI COXpaHUTH (haiti. [Tocsie 3TOro BBl CMOXETE OTKPBITH
aJIeKTpoHHYI0 Tabymiy Excel, B koTopoit OyaeT mokazaHa cBogHas nuHpopMaims oo
00BEKTE WU CIUCKE OOBEKTOB.
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Fnaea 3. MNnaHbI

B ntanax 3amuchIBaroTCs e OU3HEC-IOApa3AesIeH s UJIN reorpaduueckoit o6IacTu as
KOHKPETHOTO MIEpUO/ia BpEeMEHH, HaIlpuUMep, rojia Wi kBaprasa. [Lian seisercs
KOHTEIHEPOM TSI BAIlIUX MapKETUHT OBBIX IIPOTPAMM U IIPOCKTOB.

[Mocne moOaBieHNUS ITAaHA BhI CBSI3BIBACTE C IJIAHOM OJIHY WJIM OOJIee IPOrpaMM.
WNudopmanmst oT Kaxxa0ii CBA3aHHOHN (MJTH TOUEPHEI) MPOTpaMMBI B OT KaXKIOTO U3
MMPOEKTOB, CBSI3aHHBIX C MPOTpaMMOii, "o0benuHsIeTcs" B TJIaH. B pe3ybTaTe BB MOXeTe
MIPOBEPUTH HHPOPMAIIHIO O METPUKAX U OFO/KETE C TOUKH 3PEHHSI BCETO ITAHA, IOMHMO
YPOBHEI IpOrpaMMm U MPOEKTOB.

MpeacrtaBneHna nnaHos

IBM Marketing Operations opraHu3yer IJIaHbl B IPEACTABIJICHUSIX.

* B npencrasienun Bee miianel nepeunciieHbl Bee IUIaHbl. B HEM Takke conepxarcs
CCBUJIKM Ha IIPEICTABJICHNE AKTHBHBIE IVIAHBI.

* B upeacraBieHnn AKTHBHBIE IUIAHBI IEPEYNCIICHBI BCE TUTAHBI, KOTOPBIE B HACTOSIITHIA
MOMEHT HaxoAaTcs B cocTosiHuu BemoJsmsiercs. [1peacraBienne AKTHBHbIE IUIAHBI - 3TO
MpeACTaBJIEHUE IO YMOJTYAHUIO.

BbI MOXeTe MOJTyYuTh JOCTYH K APYTUM NPEJICTABICHUSIM TIJIAHOB MPU TOMOIIU MEHIO
JleiicTBusi. B 5TOM MeHIO COAEPKUTCS CChLJIKA HA KAX0€ U3 MpeACTaBJIeHU 1aHoB. B
JIFOO0M MPEACTABJIEHMH MOKHO U3MEHUTD MOPSIOK COPTUPOBKH, IIEJIKHYB IO CTOJIOIY, 110
KOTOPOMY BBHI XOTHTE yopsiiounTh. llleskHrTe 10 CTOJI0Iy BO BTOPOU pa3, 4TOOBI
00paTUTB MOPSTOK COPTUPOBKHL.

Bor Taxxe moxerte IIPOU3BECTU ITOUCK IIJIaHA.

CBoaHafa uHpopmauua Ana ninaHoB

Ha Bxiaaxe CBogxa st miana IBM Marketing Operations nepeyrcsisieT CBOIHYIO
HH()OPMAIHIO O MJIaHEe, HAPUMED, COCTOSHIE, 00JIACTH IPOTPAMM U IOJIUTUKY
6e3omacuoctu. [To ymosuanuto, Bkjaaaka CBOIKA I [UTAHA MOSBJIAETCS, KOT/Ia BbI
BbIOUpaeTe 11an Ha cTpanuiie CIUCOK IIaHOB. Bee mporpaMmbl, CBSI3aHHBIE C IIAHOM,
nepevyncieHbl Ha BkJaake CBoaka. Bel MOXeTe BBIMOJIHUTH TAKKUE 3aa9H1, KAK U3MEHEHHE
COCTOSIHUS TIJIaHA, H3MEHEHHUE TIaHa, T00aBJIeHHe HOBOM TPOTPAMMBI, CBSI3bIBAHUE C
CYIIECTBYIOIIEH TPOTpaMMOil WK yIajIleHAe CBI3aHHON MPOTPAMMEIL.

duHaHcoBbLIN roa AnA njiaHoB

ITpu noOaBieHNN UM N3MEHEHNH IUTAaHA BBl BBIOMpaeTe ero (MHAHCOBBIN IO U3
packpbIBaroIierocs cnucka. Bel MoxkeTe n3MEHUTh HHOPMAIUIO OFOKETa IS
BBIOpaHHOTO Bamu (puHaHCcoBOro roga. IBM Marketing Operations XpaHUT TaHHBIE
OroKeTa JIUTS IUTAHOB 32 HECKOJIBKO JieT. B cucteme xpaHuTes nHpopManus o OropKeTe 3a
TeKyIIUii (PMHAHCOBBIN O, 32 JIBa CJCAYIONIMX (PMHAHCOBBIX T'OJIa U 34 BCE MPOIILIbIE
(mHAHCOBBIC TO/Ia O MOMEHTA, KOTAa BBI BliepBhie ycTaHoBum IBM Marketing Operations.

MpocmoTp uHPopmauum 6rogreTa

Wudpopmanus o OrokeTe, KOTOPYIO BBl IPOCMATPUBAETE B OOIIEM peXUMeE, OTHOCUTCS K
CPOKY Xu3HU II1aHa. MHpopMaius o OroKeTe, KOTOPYIO Bbl MPOCMATPUBACTE B
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HOIPOOHOM peXUMeE, OTHOCHTCA K YKa3aHHOMY (PMHAHCOBOMY TO/Y.
N3meHeHne nHpopmaumm 6romeTa

Wudopmanust o OroKeTe, KOTOPYIO BBl U3MEHSICTE HA BKJIaJIKe Bro/IkeT, COOTBETCTBYET
BBIOpAHHOMY (PUHAHCOBOMY roj1y. BbI MOXeTe U3MEHUTh TOJbKO OIOKET 3a OJUH
(bMHAHCOBBIH roJT OJHOBPeMEHHO. UTOOBI M3MEHHUTH JaHHBIE Or0/KeTa 3a (PMHAHCOBBIN
roj, I3MEHNTE 3HaUeHNe PHHAHCOBBIN M0/I HA CTPAHUIIE CBOJIKY JIJIS TIJIaHA; 3a1aifTe TS
3Ha4YeHUsl (PUHAHCOBBIH IO/, COOTBETCTBYIOIIUI TaHHBIM OFOJIKETA, KOTOPBIE BBl XOTUTE
U3MCHUT.

Kak gpo6asutb nnaH

30

,Z[O6aBJIH$1 IJIaH, BBl CTAHOBUTECH BJIAACJIBLIIEM OTOI'O IIJIaHA.

1. Bwibepute Onepanun > ITnanbl.

[MesxaNTE 1O 3HAUKY /l00aBUTH MIaH ( " ).
Beenute nms miana B mosie ms.

Beeaute onucanue miana B nosie Onucanne.

A

Bri6epruTe ABTOMAaTHYECKH IreHEPUPOBATH MPH coOXpaHeHuH v BBeauTe ID miana B
noJsie Koa miana.

ITo ymomuaHuto, noje ABTOMAaTH4eCKH IreHePHPOBATh NPH COXPAHeHHH BbIOpaHo, u IBM

Marketing Operations reHepHpyeT YUCIIO aBTOMATUYCCKH TP COXPAHCHNUH TIAHA.
Yto06s! BBecTH ID miana Bpyunyro B noJjie ID miana, yoepute moMeTKy ¢
HEePEKITFOIATEeIsI ABTOMATHYECKH FeHEPHPOBATH MPH COXPAHEHHH.

ID miana goJpkeH ObITh YHUKAJIbHBIM.
7. Bwibepute mosmTHuKy 6e30macHocTH B crircke [oJmTHka 6e30nacHOCTH.

[MommTuka 6e30macHOCTH TpedyeTcs U, IO YMOTYaHWIO, Ha3HAYACTCS TJI00aThHAS
MOJINTUKA WJTA MOJIMTHKA OE30IACHOCTH O YMOJTYAHUIO, 3aJaHHAS CHCTEMHBIM
AIMIHACTPATOPOM.

Bri6epute 6usHec-001acTh B nosie bu3Hec-06J1acTh.

Haxwmure /1o6aButh/Y JauTh 00,1aCTh NPOrpaMMbl, YTOOBI BEIOpATh 00JIaCTH
IPOTPaMMBI, KOTOPBIE HYXKHO UCMOJIb30BATD JIJISI IPOTPAMM B 3TOM IIJIAHE.

10. Bribepute prHAHCOBLIN TO/T B criicke MUHAHCOBBII IO,

YToOBI yKa3aTh IO/, B KOTOPOM IUIAH AKTUBCH, MOXKHO BBIOPATH TEKYIIUi
(hbMHAHCOBEI 'O/ MJM OJWH U3 CICAYIOMUX ABYX (PMHAHCOBBIX JIeT. TO ecTh, B CiIydae
miaHa, co3ganaoro B 2012-om ¢puHAHCOBOM T'o/y, BBI MOXeTe BbIOpaTh ®I° 2012, O
2013 wm @I 2014.

IIpumeuanne: ubopmarus o 6romKeTe, JOCTYIHAS HA BKJIaake bromxker,
COOTBETCTBYET 3HAUYEHUIO B OTOM IIOJIE.

11. Bribepute 3HaUYeHHUe B 1oJie JleTaan3anus 001 KeTa.

12. Haxwmute CoxpaHuTh H3MeHeHHUs1, YTOObI COXPAHUTH IJIaH.

UTOoOBI N3MEHNTD CYIIECTBYIOIINI IJTaH, IIEJIKHATE IO 3HAUKy VI3MeHHuTD ( / ),
KOTOPBIN HaXOAUTCs Ha BKJIajake CBOJIKA JJIS MJIaHA.

IBM Marketing Operations: PykoBoacTBO 1moJib30BaTests
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Kak go6aButb unu yaanutb o6nactb nporpaMmmbl

O06stacTi IPOrpaMm - 3TO NOAPA3/IeJIbl IJIAHOB, O3BOJISIIOIINE PACIOJIOKUTD IPOT PAMMBI,
CBSI3aHHBIE C TUTAHOM, B JIOTHYECKUX MOArPyNHax.

Anmvunnctpatopsl IBM Marketing Operations co3iatoT 06J1acTé IpOrpaMm, U3 KOTOPBIX
BBl CMOJKETE BHIOPATH HYKHBIE.

1. BrinmoJiHuTE IIaru 00 J00OaBJIEHUIO IIJIaHA, TIOKA He JOiaeTe 10 1ara 100aBjieHust
00J1acTu IPOTPaMMBI.
Haxmute Jlo6aBuTh/Y 1auTh 00J1acTi nporpamMm (1o moyieM O01acTi nporpaMm).

3. UrtoO6sl 100aBUTH 00JIACTH MPOrPAMMBI, BbIOEpUTE 00J1aCTh NPOrpaMMBI B MIOJIE
JocTynnsie 06J1aCTH MPOrpaMM 1 IIEJIKHUTE IO CTPEJIKaM, YKa3bIBAFOIIIM BIPABO,
9TOOBI T00aBUTH 00J1ACTH MPOTrPaMM B 110Jic BbIOpaHHBIE 00J1aCTH POrpaMM.

ITpu nobGasienun ob1acTu NpPOrpaMmel B noJie BeiOpanuble 00/1acTH IPOrpaMM oHa
nojcrasiisiercs B noJjie O0/1acTu nporpaMMm Ha BkJ1agke CBoka 11 MilaHa.

4. Yto0bl yAaIuTh 00JIACTh MPOTPAMMBI, BBIOEpHUTE 00JIACTh IPOrPAMMEI B TIOJIE
BbiOpanHbIe 001aCTH IPOrpaMM U IIEJIKHUTE IO CTPEJIKaM, YKa3bIBAIOIINM BJIEBO,
4TOOBI €€ yAATUTh.

IMpnveuanne: [Ipexme 4eM yaamTh 00J1aCTh MPOTrPaMMBIL, HYKHO CHAYasIa yIaIATh
BCE HA3HAYCHHBIC B HEE MMPOTPAMMEL.

Kak cBA3aTb nporpammy c njiaHoM

[Tocrte co3aanus MJIaHA Bbl MOXKETE CBSI3aTh C HUM CYIIECTBYIOIIME IPOrpaMMblL. [1pu
CBA3BIBAHUMN NIPOIr'PaMMBI C IINIAHOM BCE YUYACTHUKHU IIJIaHA MOJIYYAT 3JICKTPOHHOE
coob11enne, UHHOPMHUPYIOIIIEE UX O CBSI3U.

1. Tlepeitnute X maHy, ¢ KOTOPBIM BBl XOTUTE CBA3aTh IPOTPaAMMY.

£

2. IlenkauTe MO 3HAYKY YHpaBJieHHe CBA3AHHBIMU 00beKTaMu ( =
Casi3aTh cylecTBYIOLIHE.

) 1 BBIOEpHUTE

[TostBuTCst OKkHO CBSI3aTh CYHIECTBYIOMINE MPOrPAMMBI C IIAHOM.

3. Bsemute cTpoky B nojie Haiitn no umenn nim koay u Haxxmurte Haiitn 6o octaBeTe
HoJIe MyCThIM U HaxkMuTe Haiitn

IIpumeuanne: B nosie Pe3yabTaThl noncka O0y/1yT NOKa3aHbI TOJILKO IPOTPAMMBI,
KOTOpPBIE MOXHO CBSI3aTh C IUIAHOM. ByIyT TOCTYIHBI TOJIBKO IPOTPAMMBI C TOM ke
CTETICHBIO JeTaIM3aliy OF0IKeTa M MOJMTUKOI 0€30MacHOCTH, UTO U Y IIJIaHa.
ITporpammer B coctossann OTMeHeHa, Y TajleHa WM 3aBepIlieHa HIKOT1a He
HOSIBJIIOTCS B IoJIe Pe3y/ibTaThl moucka.

4. B noJie BuiopaTh 00J1aCTh NPOrpaMMbl BIOEpUTE 00JIACTh MpOorpaMMEL. IIporpamma
OyIeT MpUHAIIICKATH K BRIOPAHHOW BaMU 00JIACTH IPOTPaMM.

5. Bmose Pe3yﬂbTaTbI MOUCKA MICJIKHUTE IO IporpaMMaM, KOTOPBIC HY)KHO CBA3ATh C
IIJIAHOM.

IMpumeuanne: YToOBI BEIOpATH O0JIeE OTHOM IPOTPAMMBI OTHOBPEMEHHO, HAXKMHUTE
ximapunry Ctrl o meaKHrTe MBIIBIO IO KaXKI0H IporpaMMe.

6. IllenkHuTe MO CTpeJIKaM, YKa3bIBAIOIIUM BIpaBo. BeiOpaHHble BaMU 2JIEMEHTHI Oy Iy T
MOJ/ICTaBJICHBI B 1TOJIc BbIOpaHHbIE 2J1eMEHTBI J1JIs1 CBSI3bIBAHMS.

UToOBI OTMEHHUTH BBIOOP MPOTrpaMMBI, IIEJIKHUTE IO IporpaMme B IoJjie BoiGpanHble
3J1eMEHTBI JIJIfl CBSI3bIBAHMSA 1 IIIEJIKHUTE 110 CTPeJIKaM, YKa3bIBAIOIIUM BJIEBO.
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7. Haxmute CoXpaHHTb H3MEHEHHS.
ITporpamma nosiButcs B noJie ConyTcTBYOLIHE NPOrpaMmsbl Ha Bkytagke CBoka AJ1s MJIaHA.

CBsi3aHHBIC TPOTPAMMBI OSIBATCS CO CBOJIHOM nHpopManueil Ha BkIagke CBoaKa s
mwiaHa B nojie ComyTcTByompue nporpaMmsl. [l{ekHITE IO UMEHH TPOTPAMMBI, YTOOBI
nepeiiTi Ha BKy1anky CBoaka A1 3TOH MPOTrpaMMEL.

3ameuaHuA, KacaroLimecs 3aLluTbl, NPU CBA3bIBAHUM NJIAHOB U
nporpamm
V cBsi3aHHBIX nporpamMm M IJIaHOB JOJDKHaA OBITH OJIHA U Ta XK€ NOJINTUKA 0€30MacCHOCTH.

HpI/I CBsA3BIBAHUU ITPOI'PAMMEI C IIJTAHOM BbI HE MOXETE U3MECHUTD IIOJIMTUKY 06e30macHOCTH
HU JJId KaKHUX O6I>CKTOB, HC yAAaJIMB CHaYaJIa IporpaMmy u3 IjIaHa.

UTOOHI CBA3ATH CYIIECTBYIOIIYIO IPOrPAMMY C IUIAHOM, Y BaC JOJDKHO OBITH pa3pericHne
W3MennTh BKJIAKY CBOIKH TSI KQX IO MPOTPAMMBI, CBSI3b C KOTOPOH BBl XOTUTE CO3/IATh.
Ecnum y Bac HeT Takoro paspelieHus, oOpaTUTeCh 3a MOMOIIBIO K aAMUHUCTPATODY.

IlobaBneHue HOBOI NporpaMmMbl U3 NnaHa

BbI MOXeTe cO3/1aTh HOBYEO MPOTpaMMYy, KOT1a HaXoauTech B Itane; IBM Marketing
Operations CBsDKET HOBYFO IIPOTpaMMy ¢ ITaHOM. O0J1acTd mporpamMM, BEIOpaHHBIE BAMHE B
mporecce CO3JaHus MPOTPAMMEI - 3TO 00JIACTH IPOrPaMM, KOTOPBIE B HACTOSIINIT MOMEHT
3a7aHbl A1 [IJ1aHA.

[Tocre Toro kax BBI IIEJIKHETE IO 3HAYKy /l00aBuTh mporpammy ( .y ) Ha CTpaHUIE
CBOJIKH IIJIaHA, TPoIiecc OyAeT aHAIOTHIEH CO3/TaHUIO0 HOBOI HECBSI3aHHOM MIPOT PAMMBL.

CBA3aHHble nporpamMmmbl

Ecimm BbI 1006aBHUTE MPOrpamMMy CO CBOJHOM CTPAHUIIBI JIJIS IIJIaHA, HOBAsi 00J1aCTh

IpOrpaMMBI OyJeT OrpaHuvIeHa 00JIACTSIMH IPOrpaMM IIaHA.

* Ecim miaH, u3 KOTOPOTO BhI 10OABJIAETE MPOrpaMMy, COACPKUT Oojiee 0HOM 00IacTn
HIPOTrpaMM, Bac MOMPOCAT BbIOPATH 00J1aCTh IPOTrPaMM, K KOTOPOIi JOJDKHA
NpUHAAJIC)KATh HOBAs IporpaMma.

* Ecim mimaH cogepXuT TOJBKO OJHY 00JIaCTh MPOTpaMM, HOBAS MporpaMMa OyIeT 1Mo
YMOJYAHUIO J00aBjIeHa B 3Ty O0JIACTH IPOTPAMM.

* Ecim BBI XOTHTE IIEPEHA3HAYUTH APYTYEO 00JIACTH HPOrPAMMBI IS CBSI3AHHOM
MPOTPaMMBI, BHI TIOJDKHBI CHAYAJIA YIAJMTD 3TY IIPOTpaMMYy W3 IJIaHA, 4 3aTEM CBS3aTh
porpaMMy C IPYroif 00JIaCTHEO IPOTPAMMEL.

HecBA3aHHbIe nporpamMmmbl

Eciu BoI ,HO6aBI/ITe nmporpamMmy, HE CBA3aHHYIO C IIJIAHOM, Bbl CMOXETC HA3HAYUTDL €€ IJI
Jr060# 00J1aCTH MPOTrpaMM.

Kak yAaJNnuTb nporpamMmmvy u3 niaHa

[Tpexme yem BBI CMOXKETE YAAUTh IJIaH, BBl JOJDKHBI YAAIUTh BCE CBSI3aHHBIC C HUM
nporpaMmel. [1pn yaaneHnn cchlIKU TporpamMMa He yaassiercs u3 IBM Marketing
Operations; Py 3TOM IPOCTO YHAITOKAETCS CCHIIIKA.

1. Tlepeitnute Ha BkJaaky CBoAKa A1 IUIAHA, U3 KOTOPOIO HYXKHO YJIAJIUTh CBSI3AHHYIO
nporpaMmy.
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Ao

2. IllenkHUTE MO 3HAYKY YTNPABJIEHAE CBI3AHHBIMA 00beKTAMH (
Y aaamre.

) 1 BBIOEpHTE

TTostBuTCSt OKHO ¥ 1aJIMTH CCHLIJIKH NPOrPaMM M3 ILIAHA.
3. Bribepute mporpaMmy, KOTOPYIO BbI XOTHTE YIAJUTh, B 1oJie CBsi3aHHbIE PO PAMMBL.

IlexHUTE O KHOMKE CO CTPEJIKAMH, YKA3bIBAIOIIMMU BIIPABO, YTOOBI HEPEMECTUTH
nporpamMmy B nojic BolOpaHuble 3j1eMeHTbI 4151 y/1aJIeHHUs].

UToOBI IepeMecTUTh IporpaMMy 0OpaTHO B 1oJie CBA3aHHbIe NPOrPAMMBI, IICJIKHUTE
[0 IporpaMme B IoJie BoiOpanHbIe 371eMeHThI /151 yAAeHUs U IIIEJIKHUTE [0 CTPesIKaM,
yKa3bIBAIOIIUM BJIEBO.

5. Haxwmurte CoxXpaHuTb H3MEHEHHS.

Kak 3anycTtuTb nnaH

ITocne 3amycka nijaHa BCe Y4aCTHUKU CMOTYT pabOTaTh HA/l IUIAHOM.

1. Buibepute Onepanun > ITnanbl.

2. Ilenkunte no Jeiicteus (““\) u BeIGepuTe Npe/cTaBiIeHNE, HApUMeED, MOH ILIaHbI
nin Bee miiaHbl, B KOTOPOM €CTh IUIAHBI, HAXOsiiuecs B coctosinuu () He 3amyimen.

3. IllenkHMTE 11O UMEHU TJIAHA, KOTOPBIX BBl XOTUTE 3aMyCTUTh. [[0SBUTCS BKJIa KA
CBojika IU1aHa 1J1s IUIaHa.

4. Henxuaute no Cocrosinne (%' ) u BeIOepUTE 3aMyCTHTD IUIaH.

OTKpOCTCﬂ JAUAJIOTOBOC OKHO, B KOTOPOM MOXHO ,ZIO6aBI/ITb KOMMCHTAPpHUU UJIN JIIO6yI0
JOINOJIHUTCIJIbHYFO I/IHCbOpMaHI/I}O O IIJTIaHE.

5. Haxwmute knonky ITpoao/tKkuTh.

CocTtosiHue NJ1aHA U3MEHUTCS Ha () BoinoJnsiercst.

Hak yapanutb nnaH

Ber moxeTe YAQJIUTD IJIaH CO CTpaHUIBbI CO CIUCKOM IIJIAHOB MUJIM U BKJIAIKH CBO,I:[Ka JUIsL
IJIaHa.

Ilpumeuanne: VY naauTh IJ1aH, €CJIM C HUM CBSI3aHbI IPOTpaMMBbl, HeJib3s. [Ipexae uem
YAQJIATH IJIaH, HY’KHO CHavaJla YAaJUTh CBS3b C IPOrpaAMMOM.

HpSHCTaBHCHHaﬂ HMKC ITpoHeaypa OIMUCBIBACT, KaK YIAJIUTh IIJIaH CO CTpaHUIlbI CO
CIIMCKOM IIJIaHOB.

1. Boi6epute Onepauun > ITianbl

ITo YMOJYaHUIO, MTOABJIACTCA NPEACTABIJICHUC AKTHBHbBIE IJIAHBI JUIA CTpaHuIBbI CO
CIIMCKOM IIJIAHOB.

2. BbibepuTe HepeKIroYaTelb PSIIOM C KaX/IbIM [IAHOM, KOTOPbI BBl XOTUTE y/IAJHUTh.
3. IlleskHUTE MO 3HAYKY Y IAJATH 3TOT 3JIEMEHT( 5‘1 ).

Korna IBM Marketing Operations nmpeijyIo)uT BaM HOATBEPIUTh, YTO Bbl XOTUTE
yIaJuTh IIaHbl, Haxmute OK.
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naBa 4. MNMporpammbl

Ecym y Bac ecTh paspellieHne Ha Co3aHue NporpaMm, Bb MOXeTe 100aBUTh HporpaMmy. B
X0Jie J0OaBJICHNS IPOIPAMMBI BbI BEIOMpaeTe adJIoH, 3a/1aHHbli aqMuHucTpaTopoM IBM
Marketing Operations.

ITocne CO31aHMs MPOIrpaMMBbl BBl MOXETC €€ 3allyCTUTh B 0001 MOMEHT. HpI/I 3allyCKe
nporpaMmbl OHA CTAHOBUTCS aKTI/IBHOI7I, 1 €€ COCTOSIHHE U3MEHsIeTCs Ha BulnosHsieTcs.

MpeacraBneHua nporpamm

IBM Marketing Operations opraHu3yeT IporpaMMbl B IPEJCTABIICHHUSIX.

* B npencrasiennu Bee mporpaMMebl iepedrciieHb! Bce IPOrpaMMBbl. B HeM Takoke
CO/IePKATCS CCBHUIIKM Ha MPECTaBJICHNEe AKTHBHbIE NPOrpaMmbl 1 Mo NporpamMmsI.

B IpeacCTaBJICHUU AKTHBHbIE MporpaMmabl IICPEUMCIICHBI BCE IIPOrpaMMBbl, KOTOPBIC
ceiluac HaXOASATCS B COCTOSIHUM Boinosmsiercs. Hpe,Z[CTaBJ'ICHI/IG AKTHBHbIE MporpamMmabl -
OTO NPCACTABJICHUC IO YMOJIYaAHUTO.

B OpeaCcTaBJICHUU Mon NporpaMmal IICPECUUCIICHBI BCE IPOrpaMMBbl, BJIaACIIbIIEM
KOTOPBIX BBI ABJISICTCCH UJIA B pa3pa60TKe KOTOPBIX BbI YIaCTBYCTC KaK YJICH KOMaH/IbI.

BoI Taxke MOXeTe IMOJIyIUTh JOCTYII K Pa3HBIM NPEACTABIICHUSIMHE MPOTPAMM, UCIIOJIB3YS
MeHro [leiicTBusi. B HeM ecTh CCBIIKM Ha KaX o€ Mpe/IcTaBJIeHre mporpaMM. Bo Beex
MIPEICTABJICHASIX MOXHO U3MEHHUTH MOPSAOK COPTHPOBKH, IIEJIKHYB 110 CTOJIOIY, HA OCHOBE
KOTOPOTO BbI XOTUTE YHOPSAOUUTH NaHHble. [llexkHuTe Mo cTos01y Bo BTOPO# pa3, 4ToObI
00pAaTUTh MOPATOK COPTUPOBKIL.

Bl Takkxe moxkeTe MIPOU3BCCTU MOUCK MPOTrpaMMBEIL.
CsogHasa nHpopmauma o nporpamMmmax.

Ha Bxmamgke CBogxa st mporpammel IBM Marketing Operations nmpeictaBiieHa cBOgHAS
uH(OPMAIMIO O TPOrpaMMe, HAIIPUMED, €e COCTOSIHUE U MOJIMTHKA Ge3onacHocTH. [1o
YMOJIYaHUIO, BKJIaAKa CBOZ[Ka IJIA IPOrpaMMBI MOABJIACTCA, KOTr' la BBI BI)I6I/IpaCTC
nporpammy Ha crpanune Crnucok nporpamm. Ha Britanke CBO/Ika TakKe MEPEUUCIICHbI BCE
MPOCKTHI, CBSI3AHHBIC C IPOTPAMMON.

Ha BKJIaAJIKE CBO,HKa MOKHO TAKX€ BBIIIOJIHUTH TAKHC 3aa4YU, KaK UBMCHCHUEC COCTOSAHUA
IporpamMmel, ,Z[O6aBJ'I€HI/IC Tpe6OBaHI/IH, HU3MCHCHUC ITPOIr'paMMBI, CBA3BIBAHUC C
CYHICCTBYIOIIIUM IIPOCKTOM HJIM YAAJICHUC CBA3AHHOT O IIPOCKTA.

COI'IyTCTByI'OLI.I.Me NMPOEeKTbl N TpGﬁOBaHMH

B mwxHelt vactu BxIagku CBojxka, B pa3zaese ConyTcTBYIOLIHE POEKTHI H TPeOOBaHUs
nokazaHa MHpOpMaIus O BCEX JOUYSPHUX MIPOEKTaX /Il IPOrpaMMEL. B cnimcke nmokazano
UM IPOEKTa, UM BIaAeIblLEB IpoekTa, ID mpoekTa, 1aTta u Bpems NOCIeTHErO
OOHOBJICHHS IIPOEKTA COTPY/THUKOM, LIeJIEBBIC JAThl HA4aJla 1 3aBEPIICHUS IPOEKTA U
COCTOSTHHE IIPOEKTA.

Kak no6aeutb nporpammy

[Tpu noOaBjeHNN TPOrPAMMBI IOMHHTE CIIEAYIOIIEE:
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* Yro0bl 106ABUTH MPOrPaMMY, ¥ BaC TOJDKHO OBITH pa3pellieHne Ha JoOaBIIeHIe
POrPpaMMBI.

* Ecmm BB 100aBUTE IpOrpaMMy, BB OyAeTe BIaAe/IbIEM IPOTPAMMBI.

e MoxHO HO6aBI/ITL APYrux 4JICHOB KOMAHAbI, U YaCTh U3 HUX TAKXKE MOT'YT OBITH
BJjIagcJIbaMu IIporpaMMBl.

1. Bribepute Onepaunu > ITporpaMmel.

2. Ulenxuute mo 3Ha4ky /[06aBUTH HporpamMmy ( " ).
3. BribepuTe COOTBETCTBYIOMINH ITAOJIOH IS TPOT PAMMBI.

AJIMUHUCTPATOP 3a7aeT 1abJIOHbI, COOTBETCTBYIOIINE TUIIAM IPOTIPAMM, KOTOpbIE
yIOBJIETBOPSIFOT TPEOOBAHUSM Ballleil opranusaiuu. bojee noapooHyro nHbOPMAIIUIO
o mabJoHax cMoTpute B myosmkanun /BM Marketing Operations: Pykosoactéo
AAMUHUCTPATOPA.

4. Haxwmwute xHONKY [Ipoao/KuTh.

Ha ctpanune CBojika B MacTepe NporpaMM Bbl MOXXeTe HaxaTh HA J[00aBUTH/Y 1aMTh
YJIeHOB, YTOOBI J0OABUTH YJIEHOB KOMAH/Ibl B IporpamMmy. Bl MoxeTe 700aBUTH
YJICHOB B MIPOrpaMMYy B Ka4€CTBE BJIAJICJIbIICB MJIM YYACTHUKOB. [{OMOJIHUTEIbHBIE
CBEJICHUSI CMOTPUTE B pasjiesie “OnoBelieHus 1y KoMauael” Ha cTp. 123.

5. 3amosyHHTE MOJIS ¥ MPOJ0JDKATe HAXUMATh Ha Jlaliee U 3aN0JIHATE 00s3aTeIbHbIE
noJIsl, MoKa He Joiaere 10 cTpanuibl Broxenus. Psgom ¢ 00s3aTeIbHBIMU MOJISIMU
CTOWT JIBOWHAS 3Be3mouka (**).

Yucso u coaepKuMoe CTpaHul] IPOrpaMMBbl 3aBUCUT OT UCIIOJIb3YEMOI'0 BaMuU
ma6soHa. TunuyHasg nporpaMma CoAepKUT CBOAHYIO HH(POPMAIMIO O IPOrpaMMme,
HECKOJIbKO JIONOJIHUTEIILHBIX MH()OPMAIIMOHHBIX CTPaHUI] (BO3MOXHO) U BJIOKCHUS
JIOKYMEHTOB, CBS3aHHBIX C IPOIPAMMOM.

Kak 3anycTutb nporpammy

BB MOXeTe 3aIyCTHTB JTFOOYIO CO3JaHHYIO BAMU IPOTPAMMY WJIH JIFOOYIO IPOTPAMMY, IS
KOTOPOIi BBl yKa3aHBI B Ka4eCTBe BiIaAesbla. KpoMe Toro, y mojib30BaTes sl MOXET OBIThH
pa3pelieHne Ha N3MEHEHNE COCTOSHHS BeeX MPOrpaMM. DTH pa3pelieHns Ha3HAYArOTCs Ha
OCHOBE POJIH MOJIb30BATEJISI B IOJMTHKE O€30MACHOCTH JJIsI IPOT PAMMBI.

1. BuiOepute Onepanun > ITporpaMmbl.

2. Ilenkuute no Meicrus (““N°N) u BpIOepuTe NpeaCcTaBiIeHNE, HapuMep, Mou
nporpamMmsl nm Bee mporpaMMel, B KOTOPOM €CTh IPOTPAMMBI, HAXOJISIIIECS B
coctosinuy () He 3anmymena.

3. IllesnkHUTE MO UMEHU NPOTPAMMBI, KOTOPYIO BBl XOTUTE 3ayCTUTh. [TogBUTCS BKIaKa
CBojka i IpOrpaMMBl.

4. Mlenxaute nmo Cocrosinue (.= ) 1 BeIOepUTE 3aNyCTHTH MPOrpamMmy.

OTKpOETCS IUAIOTOBOE OKHO, B KOTOPOM MOXHO T00aBUTH KOMMEHTAPHH UJIH JIFOOYEO
JTOTIOJTHATEJILHYFO HH(POPMAIIUIO O IPOT PaMME.

5. Haxwmute xHonky Ilpoaoskuts. CocTosHIE IPOrPAMMBI U3MEHUTCS HA
(@ Bemosmsercs.

Kak no6aButb HoBble TpeOOBaHUA NPOEKTa U NPOEKTbI B Nporpammy

[MTocrte co3aanus MPOrpaMMBbl Bbl MOXKETE CO3/IaTh TPEOOBAHNE MPOSKTA UITH POCKT
BHYTpH porpamMMsbl. [1pu BermosHeHnn 3Toro aeiicteus IBM Marketing Operations
ABTOMATHYECKH CBSI3bIBAET TPEOOBAHUE POCKTA UJIH IPOCKT C IPOIPAMMOIA.
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ITocte noOasyeHnst TPeOOBAHNUS IPOEKTA MJIM IIPOEKTA B IPOrPAMMY BbI HE CMOXKETE
U3MEHUTD MOJUTUKY O€30IACHOCTH TPeOOBAHMS MPOEKTA, IPOEKTA UM IPOrpaMMBIL. Brl
JIOJDKHBI yTQJIUTh 3JIEMEHT U3 MPOrPaMMBbl, YTOOBI H3MEHUTH MOJUTHKY 6€30MaCHOCTH.

1. Tlepeiinute Ha BkJIaaky CBOAKA /I IPOTPAMMBbI, KOTOPAS IOJDKHA COJIEPKATH HOBOE
TpeOOBaHME TPOEKTA UJTH IPOCKT.

2. IlenkHUTE MO 3HAYKY YNpaBjeHue CBI3aHHbIMU O0beKkTamMu (- é ) ¥ BBIOEpUTE
Jlo6aBuTHL TpeGoBaHue, YTOOBI CO3/1aTh TpeOOBaHME POoeKTa, 160 1o Jlo6aBuTH
NPOEKT, 4TOOBI CO3aTh MPOEKT.

OTkpoetcst MacTep 100aBJIeHUs] TPEOOBAHUS MPOEKTA MU TOOABIICHUS POEKTA.

3. BpinoJsiHUTE OJIHO U3 CIIEAYIOIIUX JIEHCTBUH.

* BeimosiHHTE 1arW, OMUCaHHbIE B pa3jesie “Kak 3aTpeboBaTh MpoekT” Ha cTp. 49,
4TOOBI 100aBUTh TpeOOBAHME MPOEKTA U CBSA3ATH €ro ¢ JaHHOU nporpamMoit. [Toce
TOTO KaK MOJIb30BaTeNIb IPUMET TpeOOBaHUeE, TPOEKT, CO3JaHHbII Ha OCHOBE 3TOTO
TpeOOBaHMS IPOEKTA, TAKXKE CTAHET YaCThIO IPOTPAMMBI.

* BpInmosiHUTE IIArW, OMUCAHHBIE B pa3jeste “Kak co3aaTh NpoekT” Ha CTp. 46, 4TOOBI
106aBUTH MPOEKT U CBSI3aTh €r0 C JAHHOM MPOrpaMMOii.

[Tpu BEIMOJTHEHUN IIATOB TPeOOBaHME MPOCSKTA MM IIPOSKT OTKPBIBAFOTCS Ha BKJIATKE
Csoaka. Ha Britagke CBojka ects mosie Poauresbckne 3jeMeHThI M Koa. B aToMm moste
€CTb CCBIJIKA Ha MPOTPAMMY, YACTBIO KOTOPOH SIBJISIETCS MPOEKT.

4. IlenKHATE IO CCBLIKE, YTOOBI OTKPHITH IPOTPAMMY.
ITpoxpytute no HU3a BKJIaaku CBOJKA AJISl IPOrPAMMBI, YTOOBI YBUJIETH CIMCOK BCEX
POEKTOB, COJIEPKAIIMXCSI B IPOrpAMME.

KaK cBA3aTb CyLLeCTBYHOLUNA NPOEKT C Nporpammvon

[pesx e ueM Bbl CMOXKETE CBSI3aTh CYIIECTBYIOIINI IPOEKT C MPOrPAMMOii, B CHCTEME
JIOJDKHBI OBITH CYIIIECTBYIOIINE IPOCSKTHI U Y BAC JOJDKHO OBITH COOTBETCTBYIOIIIEE
paspelieHue.

ITocie co3nanus nporpaMmsl Bbl MOXETE CBA3ATh C IPOIPAMMOI CyILLIECTBYIOLIINE
npoeKThl. [1pu CBs3pIBAHUU IPOEKTA C IPOrPAMMOI BCE WIEHBI KOMAH/IbI, IEPEYUCIICHHBIE B
IIPOEKTE ¥ IPOrpaMMe, IoJIydaT 3JIEKTPOHHOE cooOIIeHNe, NHGOPMUPYIOIIEe MX O CBS3H.

1. Tlepeitnure Ha BKIaaKy CBOAKA [JI MPOTPAMMBI, KOTOPYIO BBl XOTHTE CBSI3ATh C
CYLLECTBYIOLLIUM IIPOEKTOM.

TlosBuTCS MUajtoroBoe OKHO, YTOOBI BBI 3a1aJii IMPOEKTHI 1JIA CBA3BIBAHUA.

2. IlleaxHMTE MO 3HAYKY YNpaBJjeHHe CBA3aHHBIMU 00beKTaMH ( ) u BbIOEpHUTE

Casi3aThb CYLIECTBYIOILHE.

3. BaeauTte kpuTepuu noucka B nosie Haiitu no nvenu uim koay.

Mlenxuute mo HaiiTu.

IMpumeuanue: B nosie Pe3yabrarsl noucka 6y 1yT MokKa3zaHbl TOJLKO MPOEKTHI, KOTOPHIE
MO3HO CBSI3aTh C IPOrpaMMOi. ByyT 1OCTYNHBI TOJILKO IPOEKTHI C TOH K€ CTENEHbIO
JIeTaJm3anuu OFOKETa U MOJMTHKONW Oe30MaCHOCTH, YTO U Y IPOTrpaMMBl. [IporpaMmet
B coctosiHnN OTMeHeHa, Y TaJieHa WM 3aBepIlieHa HUKOTIa He MOSBIIIOTCS B MOJIe
Pe3yabTaThl noucka.

5. B nosne Pe3ysabTaTsl noucka BbIOEpUTE IPOEKTHI, KOTOPBIE HYKHO CBS3ATh.

Haxwmute >> nmm <<, 4TOOBI NEPEMECTUTH NPOEKTH! B CIUCOK BhIOpaHHbIE 3/1IeMEHThI
JIJIs1 CBSAI3BIBAHMSA MJIM U3 DTOTO CIIMCKA.
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7. Haxwmute Ha CoOXpaHUTh H3MEHEeHHsl, YTOOBI CO3/IaTh TOUYEPHUE CCHIJIKM HA BHIOPAHHBIC
BaMM IPOCKTHI.

JlobaByieHHbIE BAMU IPOEKTHI NMOSBATCS B CIHUCKE MPOEKTOB B HIDKHEN 4acTU BKJIAKU
CBoaka 11 IpOrpaMMBl.

3ameanm=|, Kacarowjuecq 3alliuThbl, Npu CBA3bIBAHUU MNMPOEKTOB
n nporpammv
V CBSI3aHHBIX IPOEKTOB U NPOrPAMM [JOJDKHA OBITH OJJHA U Ta K€ IOJIUTHKA O€30IaCHOCTH.

TTocrie cBsA3bIBaHUS IIPOCKTA C HpOFpaMMOﬁ BbI HE CMOXKETC UBMCHUTDH IMMOJIMTUKY
0e30I1aCHOCTH HU JUJIsL KaKUX 06])€KTOB, HEC yaJIMB CHavaJia IIPOCKT U3 NPpOrpaMMBEI.

YUToOBI T0OABUTE MPOCKTHI B TPOTpaMMY, HY)KHO UMETh paspericHrne MI3MeHHTh BKIAIKY
CBOJKH JJIS KQKIOTO IPOEKTa, KOTOPHIH BBl XOTUTE 100aBUTh. ECin y Bac HET Takoro
pa3pereHns A1 OJHOTO WJIM HECKOJIBKHX MMPOEKTOB, OOPAaTUTECh 32 MTOMOIIIBIO K
AIMUHUCTPATOPY.

Kak nepeiTi oT Nnporpammbl K niaHy

Bul MokeTe cBsI3aTh CO3JaHHBIE BAMU ImporpaMmal € NJIAHOM. I11an MmoxeT COACPXKATH
HCECKOJIBKO IPOrpaMM U IOMOTa€T OPraHUu30BaTh NPOTrpaMMBbI B JIOTUYCCKUEC I'PYIIIIBIL.
Ilocne cBs3pIBaHus IIporpaMmal BbI MOXKETE HCpeﬁTI/I K IIJIaHy U3 3TOM IporpamMmeal.

1. Tlepeitnute x mporpamMMme, y KOTOPOil €CTh POIUTEILCKUI MJIAH.

Ha BKJIaJIKE CBOIIK.’:I ecTb noJie Poaurebckue 3j1eMeHThbI H Ko1. B aToM mosie ecThb
CCBhLJIKA HaA IJIaH, YaCThIO KOTOPOT O ABJIACTCA IIpOrpamMma.

2. llenkHHUTE MO CCHUIKE, YTOOBI OTKPHITH IUTaH. [TosBHUTCS BKJIaaka CBoaka JJIs IIaHa.
ITpoxpyTuTe nanHble 10 HU3a BKIaaku CBoJIKa IS TUTaHa, YTOOBI YBUIAETD CIIMCOK BCEX
MIPOTPAMM, COJIEPIKAIIMUXCS B IJIAHE.

3. YToOBI BepHYThCS OOPATHO K TPOTPpAMME, C KOTOPOU BbI pabOTaJIH, EJTKHUTE 110
AMEHH POTPAMMBI.

Kak yAannTb NPOeKTbl U3 nporpamMmmv
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BbI MOXeTe y1aimmTh HOBBIE TPEOOBAHNUS MPOEKTOB, HOBBIC IIPOCKTHI 1 CYIIECTBYIOIINE
IPOEKTHI U3 TPOT PAMMEI.

1. Tlepeitnure Ha BkIaaxy CBOAKA [JIs IIPOT PAMMBI, COACPIKAIIYEO IIPOCKT, KOTOPBI BB

XOTUTEC YAAJIUTh.

2. IlenkauTe 1O 3HAYKY YHpaBJeHHe CBI3aHHLIMH 00beKTaMH ( ) ¥ BBIOEpUTE

Y namre.
TTosiBUTCS OKHO Y 1AJIUTH CCHLIKU IIPOEKTOB U3 IPOTrPAMMEBL.

3. B cnucke CBsi3aHHbIii IPOeKT/TpeGoBaHne BEIOEpUTE TPEOOBAHNUS IPOSKTOB MJIN
MPOEKTHI, KOTOPBIE HY)KHO YAAJIUTh.

4. I/ICHOHbSyﬂ KHOIIKY CO CTpeJ’IKOfI NICPEMECTUTEC BLI6paHHLIe OJICMCHTBI B CITUCOK
BblﬁpaHHble IJIEMEHTDBI 1JIA y/1aJICHUS.

5. Haxwmurte CoxpaHuTh H3MeHEHHSI.

TpeboBaHmst MPOEKTOB U MPOEKTHI OOJIbIIIE HE MOSBATCS B CIUCKE Ha BKJIaake CBOAKA IS
IPOTPAMMBL.
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Kak yoanutb nporpammy

ITpu ynanennu nporpammsl IBM Marketing Operations mpoBepsieT, COAEPKUT JIH
IporpamMma CChbUIKM Ha Kakne-1mbo npoekThl. Ecim ga, To BBl HE CMOXKeTe yIaJIuTh
IIporpaMmy, IOKa He y1aJINTEe BCE CBSI3aHHBIE IPOEKTHI.

1. Buibepute Onepaunun > IIporpaMmsl.

2. BKJIFOYHTE MEPEeKIIFOYATENTh PSIIOM C KaX 0! IMPOTpaMMOi, KOTOPYEO BBl XOTHATE
yIaJIUTh.

3. IlenkHUTE MO 3HAYKY Y JAJUTH ITOT JIeMeHT ( )‘: ).
BoiGpaHHbIie MPOrpaMMBbI OYAYT YAaJICHbI U3 CUCTEMBI.
Ipumeuanue: Bbl Takke MOXETe YAAJIUTh IPOrpaMMy, OTKPbIB ee. Ha mmo6oii Bkiaake

IIEJIKHUTE 110 3HAYKY Y AAJHTh 3TOT dJIeMeHT( 3( ) B maHeJ HHCTPYMeHTOoB IBM
Marketing Operations.
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FnaBa 5. lNNpoeKTbI

IIpoekT CoNEePKUT BCIO HH(POPMAIINIO, CBA3AHHYIO C pa3pabOoTKOH U BHIIOJIHEHUEM OJTHOM
WJTM HECKOJIbKAX MaPKETHHTOBBIX YCIIYT WM HHUIUATHUB. DTa HHHOPMALUS MOXKET
BKJIFOYATH B €051 KOHTPOJIbHBIN CIIUCOK MJIM paclucaHue 3aJa4, KOTOPbIE JOJKHBI
BBIMIOJTHUTH JIFOJIY, PAOOTAFOIINE HAJT IIPOCKTOM, YTOOBI IIOJTOTOBHUTH U CO3AATh
MMOCTaBJIsIEMbIe KOMITOHEHTHI JIJIS IIPOCKTA.

Hanpumep, y Bac MOXeT ObITH TpoekT E:kemecsunasi Topropasi ipMapka 1j1s1 coopa Bceit
nHPOPMAIIH, HEOOXOAMMOM 151 OTHOU TOPTOBOM SIPMAPKH, B KOTOPOH KaXK I MECSIII
Y4YacTBYET Ballla OpraHu3anus. ITa HHPOPMAIUI MOXKET BKJIIOYATH TaHHBIE O TOM, KTO
MOCEIIAET IPMapKy U Kakoe obopynoBaHue TpedyeTcst Ha CTeH/e, KOITUU
JIEMOHCTPAIMOHHBIX BUACOPOJIMKOB JIJIs1 IPOAYKTA, KOTOPBIN Bbl XOTUTE NPEACTABUTD,
MaTepHaJibl, KOTOPBIE Bbl XOTUTE NEpeaBaTh MOKyNaTeIsIM, 3aTPATHl HA peKJIaMHbIE
MaTepPHaJIbl U BCIO JOMOJHUTEIILHYIO HH(POPMAIUIO, OTHOCSIIYIOCS K TOPTOBOM sipMapKe.

ITpumeuanue: V mMpOeKTOB MOTYT OBITH MOANPOCKTHL. Y NOANPOEKTA TE JKe CaMble
XapakTEePHUCTUKH, UYTO U Y MPOeKTa. [TOAMPOEKT CBSI3aH C POAUTEIIHLCKIM IIPOSKTOM;
KaXXIbII IPOEKT, CBSI3AHHBIA TAKIM 00pa30M, Ha3bIBACTCS MOAIPOCKTOM.

O npoeKTax u Tpeb6oBaHUAX NPOEKTOB

TO, MOXKECTC JI1 BbI CO3/1aBATh Tpe6OBaHI/I$[ IMPOCKTOB UJIHA MTPOEKTHI, OIIPEALIIACTCS BAllIUMU
napamMeTpamMu paspeleHui.

* Ecim y Bac ecTb pa3pelieHne Ha CO3/IaHHUe IPOEKTOB, BBl MOXKETE CO3JaTh IPOEKT,
BBIOpAB JINOO MIa0JI0H MPOEKTA, JTNOO CYIIECTBYIOIINI MPOEKT.

Hanpumep, uTo0bI 3amucaTh HHOOPMALIUIO O TPEACTOSIINX TOPTOBBIX IpMapKax, BB
MOXeTe KaXXIbIii MECSII CO3aBaTh MPOCKT Ha OCHOBE mabiioHa Exxemecsunast ToproBas
spmapka. JInbo MoXHO BBIOPATH JIFOOOH CYIIECTBYIOIIMIA TPOEKT TOPTOBOM SIPMapKH U
CKOIMPOBATh ero. UTobs!I cpasy co3aaTh 10 99 pa3HbIX IPOEKTOB, MOKHO BHIOPATH
HPOEKT U KJIOHUPOBATH €rO.

JlonoHUTEbHYIO HHQOpMANNIo CMOTpHUTE B paszeste “Kak co3maTh MpoekT” Ha CTP.
46, “Kak ckonmupoBaTh IPOEKT WM TpeboBanue” Ha cTp. 52 nmm “Kak co3/1aTh TPOEKTHI
myTeM KJIOHHpOBaHUS~ Ha CTp. 47.

e Ecim y Bac HeT pa3pelieHns Ha CO3JaHNe MPOCKTa, Bl MOXKETE BMECTO 3TOTO CO31aTh
TpeboBanme nmpoekta. TpeOoBaHNS IPOSKTOB MO3BOJISIOT MOJIYYUTH (opMaIbHOE
YTBEPXKACHUE MPEAJIOKESHHOTO MMPOCKTA MM Pa3pellInTh IPUHSITH padbodee TpedoBaHME.

[Mocre co3aanus TpeOOBAHUS MPOEKTA BbI MEPEIAUTE €r0 ABTOPU30BAHHOMY
¢usnveckomy Jmiy; koraa TpeboBanue Oyaet npunato, IBM Marketing Operations
CO3/4CT TMPOEKT.

Hanpumep, MapkeTHHIOBBINM MeHeIKep MOXKeT nepeaaTs TpedboBanue npoekrta B CMO,
4TOOBI TpeOoBaHME OBLIIO OMUIMATBHO YTBEPKICHO U MIPEBPAIICHO B IPOSKT. MeHeKep
CUCTOB IPOJAX MOXKET MepeaTh TPeOOBaHUE MPOEKTA B OT/IET MapPKETHHT OBBIX YCIIYT,
4TOOBI 3aIIPOCUTH Pa3pabOTKy W MPOU3BOJICTBO CICIUAIN3NPOBAHHBIX MATEPHAAIIOB.

HonosmauTeNbHy0 nHGOpMaNuo cMoTpuTe B pazaeite “Kak coznats TpeboBanue” Ha
ctp. 49 wm “Kax ckonupoBaTh NPOEKT UM TpeOoBaHue” Ha cTp. 52.

HpOGKTLI n Tpe6OBaHI/IH TAKXE MOXHO CO31aBaThb U3 NPOrpaMMBI.
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[Tocste co3aaHms MPOEKTA BBl MOXKETE 3aMyCTUTh €ro B JI060i MoMeHT. [1pu 3amycke
MPOEKTA OH CTAHOBUTCA aKTUBHBIM, U BBl MOXETC YBUCTH €TO B PA3HBIX MIPCACTABJICHUAX B
IBM Marketing Operations.

CornacoBaHue NPOEKTOB

Kax npaBuJio, 1UIst IPOEKTOB HCIOJIL3YIOTCS T€ K€ COCTOSHUS, YTO U JUIsL APYTUX
6m3Hec-00bekTOB B IBM Marketing Operations. CmoTpute pasner “CocTosHus
6u3Hec-nporueccoB” Ha cTp. 21. OmHAKO MPOEKTHI MOT'YT HAXOUTHCS BO BPEMEHHOM
coctosHuu, Ha corsacoBanuu. Bel MoXeTe IPIMEHUTH 9TO COCTOSHUE IPH TOBTOPHOI
AKTHUBAIUK BBITOJIHEHHOT'O UJIM OTMEHEHHOI'O IPOEKTa, OOHOBIJICHUS MH(DOPMAIIUU O
IPOEKTE, 4 3aT€M BO3BpATA K IPEIbIAYIIEMY COCTOSHHIO IPOEKTa (3aBePIICH M
oTMeHeH). Hanpumep, Biiajiesiens NpoekTa MOXET BHECTH YACTHbIC U3MEHEHHUS B
OTMEHEHHBI IIPOEKT.

Korna IMPOCKT HAXOAUTCA B 3TOM COCTOSHHUU, OH HEAOCTYICH IJI1 U3BMCHCHUS HUKEM U3
APYIrux Y94aCTHUKOB. ,}_—[J'IFI HOJ'ILSOBaTGJ'ICfI, Y KOTOPBIX HET IpaB HAa NICPEAKTUBAIIUIO, OTOT
IPOCKT 6y,£l€T JOCTYIICH TOJIBKO IJISI YTCHUS.

CyTb COTJIAaCOBAHMS MIPOEKTA 3AKJIFOYAETCS] B TOM, UYTO OMH YEJIOBEK MOXKET CeJIaTh BCE
BHYTPH NMPOEKTA, HO HUUETO HE MOXKET CJIeJIaTh CHAPYKU. T0O eCTh, /I OCTAJIbHOW CUCTEMBI
Marketing Operations mpoeKT HeoCTyneH. Hampumep, moka npoexT HaXOaUTCsl Ha
COTJIACOBAHNM, BBl HE MOXETe epeHa3HAYATh 3a4a4H.

JlonmoTHUTEIbHYIO HH(pOpMALHIO CMOTPpHUTE B pasjeiie “Kak coriacoBaTh MpoekT” Ha CTP.
59.

K TpeOoBaHMSIM MPOEKTOB MPUMEHSFOTCS Pa3Hble HAOOPHI COCTOSHUN.

O cocToAHUAX TpeboBaHUM

B crenyroieit Tabnune npuBOASTCS OMUCAHUST BOBMOXKHBIX COCTOSIHUN TpeOOBaHUM.

Tabnuua 4. CoctosaHusa TpeboBaHui

CocrosiHue Onucanune
YepHOBUK VkasbiBaet, 4TO TPeOOBaHUE CO3/IAHO, HO CIII¢ HE MepeIaHo.
Tlepenan VkasbiBaeT, 4TO TpeOOBaHUE MEPEIAHO COOTBETCTBYIOIIEMY JIMILY, KOTOPOE

MOXET NPUHATH UJIM OTKJIOHUTH Tpe6OBaHI/Ie.

Bossparten VkasbIBaer, 4TO COTPY/IHUK, KOTOPBIA IPOBEPsiT TPeOOBAHKE, BO3BPATHII €r0
nepeaaBIeMy JIoo 11 nepepadboTku, JMbo u3-3a Kakux-aubo aedexTos.

ITpunst VkasbiBaeT, uTo Tpebosanue npuHATo. I[Tocse npunarus tpedboBanus IBM
Marketing Operations co34acT COOTBETCTBYIOLIMIA MPOEKT. DTO COCTOSIHUE
yKa3bIBAEeT Ha KOHEI )U3HEHHOTO LIUKJIA AJIs1 TpeOoBaHuUSI.

MOHUTOPUHT pabOTOCNOCOOHOCTU NPOEKTOB

[ToMuMO coCTOSTHMIA, YKa3BIBAIOIINX HA CTAINFO KU3HCHHOTO IMKJIa mpoekTa, IBM
Marketing Operations BEIMHCIISIET COCTOSIHAE pabOTOCIOCOOHOCTH ATl TPOEKTOB. [IpoekTy
MOJXHO IPHUCBOUTH OJTHO M3 CIIEIYFOIIHIA COCTOSHI PaO0TOCIOCOOHOCTH (CHCTEMHBIH
AIMIHUCTPATOP MOXET H3MEHHUTH 3TH NMEHA B Balllell yCTAHOBKE):

e PabGoTocnocoOHblii
e IlpenynpexaeHue
* Kputnueckuit

* HeussecTHO
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YTto6bl 00BEKTHBHO OLIEHUTH OOIIYI0 paboToCcmocoOHOCTh mpoekTa, Marketing Operations
CPaBHUBACT OAHHBIC IPOCKTA C IMOpOoTraMu JJIsd KJIFOUYEBBIX nokazareJjie Sq)(beKTI/IBHOCTI/I
(KII2). Hanpumep, npoexT, y koToporo 0% ero 3agau npocpouero u 0% ero stamnos
IIPOCPOUEHO, SIBJIsIeTC paboTocnocobHbIM. OqHako, ecu 6osiee 5% ero 3aga4 umm 3% ero
9TANOB IIPOCPOYEHBI, TPOEKT HAXOAUTCSI B KPUTHYECKOM COCTOSTHHY.

CucrtemHbIit anmuHucTpaTop ucnojb3dyet KI13, urobwl 3agaTh npaBuia JJist 3TOT0O
BEIYUCIIeHHS. [IpaBrTa CBSI3aHBI C OTICIBHBIMH ITA0JIOHAME IPOEKTOB, a CIICTOBATEIILHO -
C MPOEKTaMM, KOTOPBIE UCTIOJIB3YIOT ITH IIA0JIOHEI.

CucreMa aBTOMATHYECKH BBIYUCIISIET COCTOSIHIE pa6OTOCHOCO6HOCTI/I MPOCKTA €XCIHEBHO
1 OOHOBJISIET BBIYUCIICHUS NEPpUOANYCCKU B TCUCHUC THS. KpOMC TOTO, BBl MOXKETC BPYUHYIO
MHUIIUUPOBATH BBIYMCIJICHUEC COCTOSTHUS pa6OTOCHOCO6HOCTI/I, Korga 3To HOTpe6yeTCﬂ.

YTto0BI IIPOBEPUTH COCTOSIHUEC pa6OTOCHOCO6HOCTI/I IIPOCKTOB, BBl MOXECTEC!

° HOZ[HHC&TI)CS[ Ha C)KCIHCBHBIC SJICKTPOHHBIC YBEJOMJICHUA O CKE€AHEBHOM COCTOSHUU.
Cwmotpute pasaen “Kak nomgy4ats 0OOHOBJIEHHUS O COCTOSIHUE PAOOTOCIOCOOHOCTH
MIPOEKTOB MO JIEKTPOHHOMI noure” Ha cTp. 17.

* Brioepute Onepamun > I1poeKTbl 1 TPOCMOTPUTE CHUCOK MPOEKTOB. B cTos1011e
Pa6oTocnoco6HOCTh MPpOeKTa MOKA3aHO COCTOSIHUE, BEIYMCIICHHOE 3a CaMblii IOCJIEIHUM
Mepuo aBTOMAaTHYECKOTO OOHOBJICHHUS.

* TIpocMoTpuTe NOAPOOHYIO HH)OPMAIIHIO O POCKTE U IIEJIKHUTE 10 BKiIaake COCTosIHIE
paboTtocnocobHocTH. KOra BeI IIEJIKHETE O 3TO# BKJIAIKE, CHCTEMa aBTOMATHYCCKH
OOHOBUT COCTOSTHUE pabOTOCIOCOOHOCTH MPOEKTA; OJHAKO 3HAUEHMU S, TOKA3aHHbBIE B
npyrux mecrax B Marketing Operations, He OOHOBJISIFOTCSI.

* Jlo6aBbTe noptiier CocTosiHue paboTOCIOCOOHOCTH B HHCTPYMEHTAJIbHYIO [AHEb.
Cwmotpure paszzaen “Tloptaerst oruetoB Marketing OperationsIBM Cognos” wa ctp. 210.

YUToOBI yIPOCTUTH aHAJIN3, IOCTYITHBI OTYETHI, TO3BOJISFOIINE CPABHUBATH COCTOSIHUS,
BBIYKCJICHHBIE /ISl Pa3HbIX IPOEKTOB B TEUCHNUE MECSIIA, MJTM TEH/ICHIIUN C TeUCHUEM
BpemeHu. CMmoTpure paznaen “OT4eTsl ¢ HeCKOJIbKUMHU oObekTamu’” Ha cTp. 197.

npe.ﬂCTaBﬂeHMH NPOEeKTOoB

IBM Marketing Operations opraHu3yeT MPOeKTHI U TPeOOBAHMS MPOCKTOB B
MIPECTABJICHUSIX CIIETYIOLIIM 00Pa3oM:

Tabmuua 5. [MpesAcTaBneHns NPOeKToB

Bun Onncanne

Bce npoexThl u 3/1eCh MePEeUrCIICHbI BCE TPOEKTHI M TPeOOBaHUs. 31eCh TAKKE COJIEPIKATCS

TpeOoBaHUs CCBUIKM Ha IPYTHe MPEACTABJICHHSI IPOSKTOB U HA BCE COXPAHCHHBIE MOUCKH
MIPOCKTOB.

AKTHBHBIE IPOEKTHI | 3/1€Ch MEPEUNCIICHBI BCE AKTUBHbBIE MPOEKTHI MJIM TPEOOBAHNUS IPOCKTOB.

u TpeboBaHUs [TpoekT akTUBEH, €CJIU OH HAXOJIUTCS B COCTOSIHUU Bbinosmsiercs, a
TpeOOBaHUE aKTUBHO, €CJI OHO HaXoIuTcs B coctosiHnu [lepenano state.
[IpencraBiieHne AKTHBHBIE MPOEKTHI H TPEGOBAHMS - 9TO NPEICTABIICHUE MO
YMOJTYAHUIO.

Mo npOeKTHI 311ech ePEUYNCIICHBI BCE MTPOEKTHI, BJIAICIIbIIEM KOTOPBIX BBI SIBIIICTECh HJTH B
pa3paboTKe KOTOPBIX BBl yYaCTBYETE KaK YIEH KOMAHIBL.

Mou Tpe6OBaHI/IH 31ech NEPEUUCIICHBL BCE Tpe6OBaHI/I$I, JJIs1 KOTOPBIX BbI ABJISIETECH
PEKBECTEPOM UJIM MOJIyIaTECITIEM.

3aBepllIeHHbIE 311ech NepPevnCIIeHbI BCe MTPOEKThI, HAXOISIIIECS B COCTOSHUU 3aBEePLICHO.
IPOEKTHI
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Tabmuua 5. [MpesAcTaBneHns NPOEKTOB (MPOAOIKEHNE)

Buxg Onncanune

[TpoexTsl n Bce nmpoekThl 1 TpeboBaHMs, IOMAIAI0IINE HA TEKYIYIO HE/IEJIFO.
TpeboBaHus 3a 3Ty
HEJIEJII0

ITpoekTs! 1 Bce nmpoekThl 1 TpeGOBAHMS, TIONA/IAIOIINE Ha CIICIYIOIIYIO HEJIEIFO.
TpeOOoBaHuUs HA
CJICYFOLLYEO
HEIeJII0

TIpoexTs! 1 Bce npoekThl 1 TpeGOBaHMsl, TONAAAFOIINE HA TEKYIIHH MECSILI.
TpeOoBaHUS 32
9TOT MecsI]

IIpoexTe! u Bce npoekTsl 1 TpeboBaHUs, IONAJAOIIUE Ha CIICYIOLIUH MeCsII.
TpeOoBaHUs HA
CIIEAYFOIITUI MeCSIl

Bcee IIPOCKThI moeit | Bee IIPOCKTHI, HA3HAYCHHBIC KOMAH/IC, K KOTOpOfI BbI IPUHAJJIEKUTE.

KOMAaH/Ibl
Bce npoexTsl u Bce TpeboBaHus NIpOEKTOB, HA3HAYECHHbIE KOMAH/IE, K KOTOPOIi BbI
TpeOOBaHUSA MOUX | IPUHAJJIEKUTE.

KOMaH[

Bce Hena3HnaueHHbIe | 3/1eCh epeyrcieHbl BCe TpeOOBaHUS IPOEKTOB, HA3HAYCHHbIE KOMaH/IE, K
MPOEKTHI U KOTOPOH BbI MPUHAJIEKHUTE, HO HE HA3HAYEHHBIE YJICHY KOMAH/IBL.
TpebOBaHUS MOUX
KOMaH/T

Kak BbiOpaTbh NpeAcTaB/ieHUA NPOEKTOB

Bbl MOXeETe HOJIyYUTh TOCTYI K PA3HBIM MPEICTABICHUSIMU IIPOEKTOB, UCIIOJIBb3YST MEHIO
JeiicrBusi. Bo Bcex mpe/iCTaBICHUSIX MOKHO H3MEHUTD MOPSIIOK COPTUPOBKH, IIEJIKHYB O
CTOJIOIY, HA OCHOBE KOTOPOT'O Bl XOTHTE YIOPSIOYUTH NaHHbIe. [llenkHuTe 10 CTONIOIY BO
BTOPOIi pa3, 4TOOBI OOPATUTH MOPSTOK COPTUPOBKH.

1. Ortxpoiite Marketing Operations u Beioepute Onepamun > ITpoeKTbl.

CTpaHuna no yMoJMaHUIO, KOTOPAs MOSIBUTCS - 3TO Oy/IeT MpecTaBieHre AKTHBHbIE
NPOeKTHI H TPeOOBAHUS. DTY CTPAHUILY [0 YMOJYAHUIO MOXHO U3MEHUTH, U3MEHUB
OMNIIMU NOJIb30BATES.

2. Ilenxuute no 3uauxy Jeiicreus (“““O0) u BriGepute Bee npoexTst u TpeGoBanus, Mou
TpeboBaHust 111 MoH NPOEKThbI, YTOOBI YBUAETH BCE IPOEKTHI, TOJILKO TPeOOBAHUS
IPOEKTOB, KOTOPBIE K BAM OTHOCATCS, MJIX TOJIbKO MPOEKTHI, KOTOPBIE K BaM
OTHOCSITCS.

3. llenkuute no 3uauky Jeiicreusa(“““/ ) u poiGepure [ouck npoeKkToB, 4TOOL!
IPOU3BECTHU MOUCK IPOEKTOB, COOTBETCTBYIOIINX 3aJaHHBIM KpuTepusiM. IToToM BbI
MOXETEe COXPAHUTh 3TOT MOUCK.

NMoucK NpoeKToB

Bu1 MokeTe uckath IIPOCKTHI, CrPYNIIUPOBAHHBIC HA OCHOBE JIFOOBIX KpUTEpUEB, KOTOPHBIC
BaM NOJIE3HbI, U COXPAHUTH PE3YJIbTATHI IOUCKA JJId MOCJICAYIOIIETr O MpoCcMOoTpa.
HanpuMep, Bbl MOXETEC UCKATh BCE MPOCKTHI, HAYABIINECS B UFOHE, 4 3dTEM COXPAHUTH
PE3YJIbTATHI IIOUCKA, IEPECUMCEHOBAB €TI0 B HpOeKTI)I 3a UIOHBb. TakXke MOXXHO MCKATh BCE
IIPOCKTHhI ONIPEACIICHHOI'O TUIIA (HaanMep, BC€ NIPOCKTHI TOPTOBBIX HpMapOK) 1 COXpaHUTb
9TOT nouck. [locye 3Toro Bel B IF000I MOMEHT CMOXKETE MOJIYUYUTHh JOCTYII K OTUM
pe3yJibTaTaM IMOUCKaA.
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Bbl60p pexnmMma NnpocmMmoTpa CriuCKa UJin KaneHaapAa

Eciymn Be1Opats Onepamun > I1poekTsl, TO, 10 ymosruanuto, IBM Marketing Operations
IOKAXeT CIUCOK NPOeKTOoB. [Tocse 3Toro Bl MOXeTe:

e IeaKHYTH IO UMEHH MPOEKTA, YTOOBI MOJIYYUTH JOCTYI K MOAPOOHOH HHpOpMATIHT O
MIPOCKTE.

* Haxatsp JelicTBus, 4TOOBI BLIOPATH JPYroe MpecTaBIIcHIe.

* IleakHYTH O 3ar0JIOBKY CTOJIOA, YTOOB! H3MEHUTDH NOPSIIOK COPTUPOBKYU CIHCKA
MIPOEKTOB.

[TpoexTh Takke MOXKHO YBHICTH B KaJIeHIApe: BeIOepuTe Tt 3Toro Onepamun >
Kanengaps. Marketing Operations HCIIOTB3YeT JATHl aKTHBHOCTH JIJIS IIPOEKTA, YTOOBI
MTOMECTHUTH UX B KaJeHAapb. Bbl MoxeTe:

e IleKHYTh IO UMEHH MPOEKTA, YTOOBI MOJIYYUTH JOCTYII K MOAPOOHOH HHpOpMAIIHT O
MIPOCKTE.

* Haxarts JelicTBusi, 4TOOBI BEIOPATH APYyroe MpeacTaBiieHe.

e [lepelTh K CIIEAYIOLIEMY WJIH IPEABIAYIIIEMY IIEPHOTY BPEMEHN.

BBl MOXeTe N3MEHNTH 3HAUCHHE 1TO yMoJT4aHuto 17151 Onepanun > ITpoeKTbl, 4TOOHI 1O
YMOJIYAHUIO MOSIBJISIJICA KaJIeHAaph, a He cnucok. CmoTpute paszaen “Kax 3agats onmuun
npekTa” Ha cTp. 16. BB Taxke MoXeTe yka3aTh, B KAKOM BH/JIE JOJDKEH HOSIBJIATHCS
kayneHaapb. CMoTpuTe paszaen “Onnuu npeAcTaBieHus kajeHaapsa” Ha ctp. 137.

ITpnmeuanne: B 3TOM pyKOBOACTBE NPEAIIOIATACTCS, YTO CIUCOK IPOEKTOB IOSIBIISICTCS,
Korma Bbl BbIOupaeTe Onepamuu > ITpoeKThI.

MpoeKTbl KamnaHuM

Ecymm cucrema IBM Marketing Operations uaterpuposana ¢ IBM Campaign, Bbl MOXeTe
CO3/1aBaTh MPOEKThI KAMITAHUA.

ITpoexT kamnanuu cobupaeT nHGOPMaIHIO, CBSI3AHHYIO ¢ Pa3pabOTKOI MapKeTUHIOBOIt
KaMIIaHWH ¥ ee BbloJiHeHneM B Campaign.

[TpoeKT KaMIIaHUKM MOYXKET COJIEPKATH JIEF00bIe (DYHKIIUU, JOCTYIHBIE [IJIs1 TPOEKTOB,
BKJTFOUAST OANPOEKTHI. [TpoeKkThl kKaMIaHuii Takxke cojepxat Bkiaaky TCS ¢ a1eKTpOHHOMR
Tabmmeit sueitkn HasHauenns (Target Cell Spreadsheet) n momoHUTENTBEHBIN pa3iesn
CBojika kaMnaHuy Ha BkJaake CBOIKA.

B npoekTe kaMIaHuK Bbl CUHXPOHU3UPYETE JAHHbIE KAMIIAHUY, [IPEAJIOKEHUM, XPOHOJIOT AU
KOHTAaKTOB U XPOHOJIOTUH OTBETOB st HpoekTa ¢ Campaign.

Koabl NPOEeKTOB M KoAbl KaMnaHuUm

[pu co3aaHum MpoeKTa KAMIAHUHU BbI JIOJDKHBI 3a7aTh UM U KOJI IIpoekTa. To ke camoe
M3l U KOJT UCTIOJIb3YIOTCS B KAUYECTBE UMEHHU U KOJIa KAMIIAHUHU, €CJIU BbI LIEJIKHETE 10
3HauKy C03/1aTh CBSI3aHHYI0 KaMNaHHI0, YTOOBI co31aTh kKammannto B IBM Campaign.

Kon nomxken 6bITh yHEKaIbHBIM 1 B IBM Marketing Operations, u B IBM Campaign.

CucreMa mpoBepsieT YHUKaJIbHOCTb KOJIa Mepe/l CO3AaHNEM UJIH COXPAHEHUEM NTPOEKTa
(ecym BBl U3MEHUIIM KOJI).
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HKaK co3natb NpoeKT
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an/I CO3JIaHUM IPOCKTA MOMHUTE CIICAYFIOIIEE.
* YToOhI CO31aTh IIPOCKT, H606XOI[I/IMO HUMETDb COOTBETCTBYIOIIICC pa3pCIICHUC.
° HpI/I CO3JJaHUM MIPOCKTA BbI ABJIACTCCH BJIAJACIILIEM IPOCKTA.

* MOXHO 106aBUTH YWICHOB KOMAH/IbI B IPOEKT (HEKOTOPBIE U3 HUX MOT'YT ObITh
BJIa/IEJIbIIAMHU ITPOEKTA).

BeinoJsiHMTE ONMCaHHBIE HUXKE IIATH, YTOOBI CO3/1aTh OMH MPOEKT Ha OCHOBE 111a0JI0HA
npoekTa. [la610HEl IPOEKTOB 3aAaeT U 00CTYKUBAET aIMUHUCTPATOP. MOXKHO Takxe
CO37aTh IPOEKTHI, KOMUPYsI HPOEKT, co3/1aBasi 10 99 KIIOHOB NPOEKTA, MJIM OTBeYas Ha
TpeOGOBaHME IPOCKTA.

1. Bribepute Onepanun > ITpoeKTsl.

2. Wlenkuute no J00aBHTH NPOEKT ( wr ). OTKpoeTcs AuaioroBoe okHo 1o6aBuTh
POCKT.

3. Bribepute 1mab0H 151 MPOEKTA.

Anvuauctpatop IBM Marketing Operations HacTpanBaeT MmaGIOHBI 71 OpraHU3aInH.
YTto06sI MOJIyYUTh AOCTYII K JIF000i U3 ¢yHKIwmit naTerpamuu IBM Marketing Operations
n IBM Campaign, He00X01UMO BBIOpATH 11a0JIOH, CKOH(QUTYpUPOBAHHBIN B BUJIE
mabJIoHa TPOEKTA KAMITAHUU.

4. HaxwmwuTte kHONKY ITpoao/KHTD.

5. 3amojHuTe MO B MacTepe L[O6aBI/ITI) IIPOCKT: BBCAUTEC 3HAYCHUA IJIs1 00s13aTeJIbHBIX U
HeoOs13aTeNIbHBIX HoJieil. Hasxkmute Ha Z[aﬂee, YTOOBI IOJIYYUTHh JOCTYII KO BCEM
CTpaHuIaM MacTepa.

6. HpI/I COXPAaHCHUU ITPOCKTA CUCTEMA NPOBEPACT, YTOOBI BO BCeX 00513aTEJIbHBIX IMOJIIX
ObLM 3HaYeHus. OHA TakKe BBLIIOJIHICT HeoOs3aTeJIbHEIC I10JIs, NPpEeaOCTaBJIAA
3HAYCHUA 10 YMOJTYaAHUIO U3 1Ha6J'IOHa, €CJIM OHU JOCTYIIHBI. YTo06kI COXpAaHUTDh IPOCKT,
HCHOJ’IB3yfITC CJICAYOIIUC OIIUH.

* Haxwmute I'oToBo. [TosiButcs Bkiaaka CBoka JJ1si HOBOTO MPOEKTA.

* Haxmute Coxpanuth 1 1y0mpoBaTh. CrcTeMa COXpaHseT UCXOIHBINA TPOEKT U
3aTEM UCMOJIB3YET Ty XK€ HHPOPMAIIHIO, YTOOBI CO3/1aTh APYroi MpoekT. Briaka
CBoJiKa MOKa3bIBACT MyOJIMKAT MPOCKTA: IPU HEOOXOAMMOCTU U3MEHUTE UMSI 110
YMOJIYaHUIO, 33ITAHHOE IS TyOJIMKaTa U JJIsl IPYTUX [OJIEH, 3aTeM TOYHO TaK ke
COXpAHUTE NPOEKT.

* Haxwmute Ha COXPaHUTb H BEPHYThCA K CMUCKY HA JIF000H cTpanuie. OTkpoeTcs
cTpaHuna Bece mpoekTsl n TpeOoBaHuUS.

BHOBBb co3gaHHBIM IIpoekTaM OyAeT npucBoeHo cocrosinue He 3amyieH. UToOb
UCIOJIH30BaTh MPOCKT I COOpa M COBMECTHOT'O UCIIOJIb30BAHUSI HH(POPMAIIH, BEI
u3MeHsere ero cocrosture. Cmotpute pazaen “Kaxk 3anmycTuth npoekT” Ha cTp. 47.

Bkiaaxu B MpoekTe MEHSIIOTCS B 3aBUCUMOCTH OT UCIOJIb3YeMOro mabona. B tunmmiHOM
MIPOEKTE COACPHKATCS BKJIAAKM JJI CBOJHON MH(POPMAIMHN 110 TPOEKTY; KOMAaH/IbI
COTPYAHHUKOB, CTPATETUH; PACIHCAHNS pab0overo MoToKa 3a7a4 3TANOB U YTBEPKICHHH;
OTCJISKUBAHUS PACXOI0B U PECYPCOB; COCTOSIHUS PA0OTOCIOCOOHOCTH JIJ1s1 MOHUTOPHUHT A
HPOEKTa; & TAKXKE BIJIOKEHHIA; OTHOCSIIMXCS K poekTy. [1pu nnterpamuu IBM Campaign ¢
Marketing Operations B IpoeKTe KaMIIaHUU TaKXXe HAXOAUTCS BKJIA/IKA JIEKTPOHHBIX
Ta0JIUI LIeJIeBbIX sSYeeK.
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Kak cosaaTb NpoeKTbl NyTeM KNOHUPOBaHUA

YT100BI CO31aTh HECKOJIbKO aHAJIOTUYHBIX ITIPOCKTOB HA OCHOBE OJHOI'O CYIIECTBYROIIECT O

IPOCKTAa, MOXHO KJIOHUPOBATHL MPOCKT. Brr MmoxeTe YKa3aThb, CKOJIbKO MPOCKTOB HY>KHO
co31aTh, U Bbl6paTb IOJIA, KOTOPBIC Bbl XOTUTC UBMCHUTD NEPEI COXPAHCHUEM HOBBIX
IIPOCKTOB. HpOCKT MOXHO KJIOHUPOBATb, KOI'’Ia OH HAXOAUTCA B JIF00OM COCTOSIHUM.
YTto0nI KJIOHUPOBATh IPOECKT, HCO6XO,HI/IMO HUMCTDb COOTBETCTBYIOIICC pa3pCIICHUC.

1.

10.

[lepeiinuTe Ha BkiIaaky CBoJKa 171 MPOEKTA, KOTOPBIA BBl XOTUTE KJIOHUPOBATH.

HlenxauTe 10 3HaUKy Ki1oHHpoBaTH ( ). OTKpoeTCSs ANAIOTOBOE OKHO
KJionupoBaTh 3TOT NPOEKT.

3anaiite 3Hauenue ot 1 70 99 B nosie Unc/10 NpOEKTOB, YUTOOB! YKa3aTh, CKOJIbKO
MIPOEKTOB HYXHO CO3/1aTh.

Bribepute mu60 MpoexT, b0 Mm1abI0H MPOEeKTa B KAYeCTBE NCTOYHUKA METPHK,
KOTOpBIE HY>KHO UCIOJIb30BATh B HOBBIX TPOEKTAX.

Ecin KJIOHUPYEMBbIil TPOEKT CBS3aH C IPOIPAMMOIA, MOSIBUTCS IEPEKIIFOUATE b
KonupoBaTth pouTe/IbCKYIO CCBLIKY. BpIOepUTE 3TOT HEPEKITFOYATENTb, YTOOBI
IIPUMCHUTD OJIHY U TY XK€ CChIJIKY B3aUMOCBA3U KO BCEM HOBBIM IPOCKTAM.

Bri6epuTte X0Ts ObI OJTUH aTpUOYT (WJTK MOJIE), KOTOPOE HYKHO U3MEHUTD JIJISI HOBBIX
mpoekToB. UToObI BEIOpaTh U3 circka 10 20 aTprOyTOB, MIEIKANTE MBIIIBIO [TPU
Haxatoit kiaBuie Ctrl mym Shift. Hanpumep, 4ToObI UI3MEHUTH UMSI IO YMOJTYAHUIO H
3a7aTh JJIS1 KaX/I0T0 U3 HOBBIX MPOEKTOB IIEJIEBYIO HAYAJIbHYIO 1aTy, HAKMUTE
wiapuiny Ctrl u, He oTmyckas ee, mieJkHuTe o nosisiM Vimst u LlesieBasi HauaIbHast
Jara.

Haxmute knonky OK. B ceTke KJIOHUpOBaHUS MPOEKTA MOSBUTCS CTOJIOCT] TSI
Ka)XI0TO U3 BEIOPAHHBIX BAMHU aTPHOYTOB M CTPOKA TS Ka)KIOTO HOBOT'O ITPOEKTA.

YUToObI I3MEHUTH WJIM BBECTH 3HAYCHHMS JJIs anI/I6yTOB B CETKEC, HICJIKHUTEC 110 3HAYKY

pe:xxnva Vi3meHnTh (B' ), @ 3aTeM IICJIKHUTE B siYCHKE, KOTOPYEO BBl XOTHUTE
U3MCHHUTb.

JlonoHuTe IbHbIE CBEIEHUs 0 PaOOTe ¢ ceTkamMu cMoTpuTe B paszzaeste [masa 10,
“Cetku”, Ha cTp. 145.

YUToOBI cO31aTh BCE MTPOEKTHI, IEJKHATE 10 3HAYKY COXPAHHTH (E ), 9TOOBI
COXPaHWUTh CBOM M3MEHEHN S, a 3aTeM HaxkMuTe Co31aTh NPOEKTHI.

JJ1s yCIenHo co3IaHHbIX MPOeKToB B cTos1one Coctostane/Kox mpoekTa noka3zaH
HA3HAYEHHBIN KOJ1 MpoeKkTa. JJIs MPOEKTOB, KOTOPbIE HE YAaJI0Ch CO3AaTh, B 9TOM
croJibIie mosBisieTcs ciioBo Heynauwo.

]_]_ICJ'IKHI/ITC o BepHyTbCﬂ K CBOJ/IKE, YTOOBI BCPHYTLCA HA BKJIAJKY CBO,Z[Ka JJ1d
IpoeKTa, KOTOpI)IfI Bbl KJIOHUPOBAJIA.

BceM 3aHOBO CO3/1aHHBIM IPOEKTaM OyIeT mprcBoeHO cocTostuue He 3amyien. UToOw
UCIIOJIb30BATH MPOEKT J1JIs1 cCOOpA M COBMECTHOTO UCIOJIb30BAHMS HH()OPMAIMH, BbI
n3MeHsieTe ero coctosiane. CMoTpute paszaen “Kak 3amycTuTb mpoekT”.

Hak 3anycTuTb NpoeKT

MO>HO 3amyCTUTh JIF000I TPOEKT, BIAJEIBIIEM KOTOPOTO BBI SIBJIIETECH.

M COSHaHHLIC BaMMU IIPOCKTHI.

° CO3,HaHH]>I€ BaMU IPOCKTHI ITPU MPUHATUA TpC6OBaHI/IH IIPOCKTA.

° HpOGKTLI, B KOTOPBIC Bbl BKJIFOYCHBI B KAUY€CTBC BJIAACJIbIA.

I'maBa 5. ITpoexTsl 47



Bbl Takke MoXkeTe 3alyCTUTh HECKOJIbKO MPOEKTOB OJTHOBPEMEHHO; CMOTpuUTe pazjaen “Kak
M3MEHUTDb COCTOSIHUE HECKOJILKHUX MPOEKTOB MJIM TpeOOBaHUI ™ Ha CTP. 52.

1. Buibepute Onepamun > ITpoeKThbI.

2. Ilenxunte o MeiicTeus (“““0) u BpIOepuUTE IpeACTaBIIEHNE, HATPUMED, MOH NPOEKTHI,
B KOTOPOM €CTh IIPOEKTHI, HAXOs1uecs: B cocTosiHnd () He 3amymmen.

3. IlenkHUTE O UMEHU MPOEKTA, KOTOPBIN BBl XOTUTE 3aMycTUTh. [TosIBUTCS BKJIA KA
CBopxka U1 IpOeKTa.

4. HaxwmwuTte Ha I3MeHHTH COCTOsIHME W BHIOEPHUTE B CITUCKE 3amyCTHTh MpoeKT. OTKpoeTcst
JINAJIOTOBOE OKHO, B KOTOPOM MOXHO J00aBUTh KOMMEHTAPUU UJIH JIFOOYIO
JTOTIOJTHUTEJIbHYIO HHPOPMAIUIO O MIPOCKTE.

5. Haxwmmute kaonky ITpoaomkuts. CocTossHUE TpOeKTa U3MEHHUTCA Ha () Bhinosmsercs.

ITocie 3amycka mpoekTa BCe YUaCTHUKH MMPOEKTA CMOTYT paboTaTh C HA3HAYEHHBIMH UM
3aJav4aMu.

Bxnaagka BnoxeHua npoeKra

Bxuiagxa Biioskennsi mpoekTa pa3ouTa Ha JBa pasjieiia; OJWH - JJIs BJIOXKEHUH B MPOEKT Kak
€IMHOE TIeJIOe W OJIUH - JIJTS BJIOXKCHHI B OTJICJIbHBIEC 3a/1a4 B MPOEKTE.

Tabnuuya 6. CTonbusl Ha BKnaaKe BnoskeHns npoexta

Beprukaibnas
croJi0uarTas
JuarpamMma Omnncanne

3Ha4oK, uMs (aiia | 3HaYok Tuna (Baiiiaa u uMs BiIokeHHOro ¢aitina. Tun daiiia u pasmep daitna
yKa3aHbl B KBIPaTHBIX CKOOKaX.

OnucaHne Wms coTpynHuKa, KOTOPBIH BI0XKUI (aiisi, 1aTa U BpeMs J0OABJICHUS, a
Taxke onucanue daiisa.

3agauy JoctynHo ToNBKO B pa3zese cTpanuibl Bioxenus 3aaay. [Tokasana cebliika
Ha 3a/J1a4y, B KOTOPYIO BJIOXKEH (a1

JleiicTBus DTOT CTOJIOCI COMEPKUT CIIEAYFOIIHAE CCHIIKH:

* OTnpaBHTh KaK NOYTOBOE BJIOKeHHe: BriGepuTe 3Ty onuuto, 4Toob!
OTNPABUTD BJIOXKEHHUE 110 IJIEKTPOHHOM TOUTe.

* Vaamuts: [Tosb30BaTesib C MOJTHOMOYUSIME HA y/1aJICHIE BJIOKEHUSI MOXKET
YAAJUTD BJIOKEHUE, UCTIOJIb3YS 3TY CChUIKY. [1pH yaaIeHuu BIOKEHUS
BJIJICJIEI] 3a]a41 UJIM IPOEKTA MOJIYYUT OMOBEIEHHE. Y TaJIeHHbIC
BJIOXKEHUS HE MOSIBJIIOTCS HAa BKJIAJIKe Biioxkenus mpoekra.

Tpeb6oBaHMA NpoeKTa
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TpeGoBaHne MpoeKTa aHAJIOTUIHO paboueMy 3aJaHUIO WM KpeaTUBHOM 3agaue. OHO
COOTBETCTBYET TPEOOBAHUIO, YTOOBI KTO-JIMOO BBHIIOJHUI pA0OOTY B COOTBETCTBHH CO
cnenuduKanyeid, nepeJaHHON peKBECTEPOM.

ITonp3oBaTenu B OpraHu3aiyy U BHEITHUE MTOCTABIIUKYA MOTYT 3aTpeOOBATh MPOEKT.
Hampumep, BHEIIHUH MOCTABIIMK MOXET NepeaaTh TpeOOBaHNE MPOEKTA OPraHU3aAINH
MapKEeTUHIOBBIX CJIyk0, Tpedyroieil kakux-1mbo matepuaios. [IpeacraBuresnb
MapKeTHHI OBBIX YCIIYT IPHHAMAET TPeOOBaHME U CO3JACT MPOCKT, OPraHU3ysl 3a/1auul U
Ha3Ha4as PeCypChl AJIsI MPOEKTa, YTOOBI YIIPABIIATH CO3TaHAEM MaTepHrala.
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Ecm BBI 3aTpedyeTe MPOeKT, BB SBIIIETECH peksecTepom. [locie 3ToTo BEI iepegacTe
TpeboBaHuMe Ho1yuaresio Ha yTBepkaAeHNe. Koraa mosyyaTess NpuMeT TpeOOBaHUE, eMy
OyJeT MpUHAJIeKATh COOTBETCTBYIOIINI IPOEKT, U OH OYAET HA3BIBATHCS 8AQTCAbYEM.

Ipumeuanue: TpebGoBanue mpoekTa He COEPKUT pabouero notoka. [Tocse yrBepxkaeHus
TpeboBaHus U MpeoOpa30BaHUil MPOEKTA OH OY/IET COAEPKATH COOTBETCTBYIOIIUI paboUnit
MOTOK.

Kak 3aTpeboBaTb NPOEKT
ITpu nobaBseHnn TpeOOBAHUS MPOCKTA MOMHUTE CJIETYIOIIEe:
* UTo00BI 3aTpeOOBATH MPOCKT, HYXKHO CO3/AaTh TPEOOBAHUE U IEPEIATH €rO.
* Urobbl 106aBUTH TpeboBaHUE, HEOOXOAMMO UMETh COOTBETCTBYIOIIEE pa3peIlIeHuE.

* Ecim BBl 3aTpedyeTe IPOEKT, BbI ABJIIETECh pekBecTepoM. [1ocse 3Toro BbI nepeaaere
TpeGoBaHME MOJTydaTes o Ha yTepskAeHue. [Tocie Toro kak nosyyaTesb IpUMET
TpeboBaHue, eMy OyJeT MPUHAIICKATH POEKT, U OH OYyAET HA3BIBATHCS BIIAJCIIBIEM.

Kak cosgaTb TpeboBaHue

Ecmm Yy BaC HET Pa3pClUICHUA Ha CO3TaHUC ITPOCKTA CAMOCTOATCIIbHO, BBl CO31a€TC
Tp€6OBaHI/I€ IpOCKTA. Tlocne COo31aHus Tp€6OBaHI/I${ BbI JOJIDKHBI €T0 IIEPCAaTh.

[Tpu co3gannm TpeOOBaHUS CTPAHMILI B MACTepe, KOTOPBIE BBI 3ATIOJIHACTE, PA3INIAFOTCS B
COOTBETCTBHH C THIIOM IIPOEKTA, KOTOPHIIl BBl XOTUTE CO31aTh. TUNMMIHOE TpeOOBaHNE
MOXeT COACPKATH CJICAYIOIINE Pa3/IeIbl:

* CaomHas nH(popMaIms o TpeOOBaHUY.

* Mudopmamnus oTciexuBaHus.

BJ'IO)KCHI/IH, ABJIAOINUECA YaCTBIO Tpe6OBaHI/IH

1. Buibepute Onepanun > ITpoeKThbI.

2. lenkuute no Jlo6aButh TpedoBanne (E - ). OTkpoeTcs auajioroBoe okHo J{o0aBUThH
TpeboBaHue.

3. BribepuTe madI0H U CBOETO TPeOOBAHMS.

AIMAHHCTPATOP 3a/1aeT Aa0JIOHBI TPOEKTOB, COOTBETCTBYIOIINE THUIIAM IPOEKTOB,
KOTOpBIE BBINOJIHSCT Ballla opranusanus. YToosl 3aTpe6OBaTh NPOSKT, UCIOIb3YFOIIHIIA
¢yrknun naTerpanun IBM Marketing Operations-IBM Campaign, BbI TOJDKHBI BEIOPATH
1a0JI0H NPOEKTa KAMIIAHHU.

Haxmute xHonky IIpoaoskuTs.

5. 3amomHuTe moJisg B Mactepe Jlo0aBuTh TpeOOBaHNE; BBEAUTE 3HAUCHUS JJI5
00s13aTeJIbHBIX U HE00A3aTeIbHBIX NOJIeH. B kax1oM TpeboBaHUN yKa3aHBI
HOJTy4aTe M, KOTOPbIC TIOJDKHBI IPOBEPSTH U MEPEBOTUTHL OOPATHO B COCTOSTHIE
YEepPHOBHKA WJIM YTBEPXKIATh TpeboBaHue. Eci BEIOpaHHBI BaMu 1Ia0JIOH TOIyCKaeT
110100HBIE MOAM(UKALIAH, BEI TAKIKE MOKETE:

* Jlo6aBUTh MoJIy4aTesIeit

* V3MeHHUTH poJIM MOJTyJaTelIei

* V3MeHUTDb nepuo/ibl AJIUTEILHOCTH JIJI1 OTBETOB

* V3MeHUTh NOPSAIKOBbIC HOMEPA MIPUHITHS U YTBEP)KICHUS TpeOoBaHUI

* Vka3zartb, TpeOyeTcs JI OTBET

Haxmute Ha Jlajee, 4TOOBI MOJIyYUTD JTOCTYII K KaXX10H CTpaHUIlE MacTepa.

7. Tlpu coxpaHeHNM TPeOOBAHMS CUCTEMA MPOBEPSET, YTOOBI BO BCEX 005M3aTEIbLHBIX
noJIsiX Obly 3HAYeHus. OHaA TakKe BBIMOJHSET HeOOsI3aTeIbHbIC TOJIS, TPETOCTaABIISS
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3HAYCHUS O YMOTYAHUIO U3 I1a0JI0HA, €CJIM OHU AOCTYIHBI. UTOOBI COXpAaHUTH
TpeboBaHMe, UCTIOJIB3YHTE CIICAYIOIINE OIIUH.

¢ Haxwmute I'oToBo. [TossBuTcs Bkiagka CBOJIKa 1J11 HOBOTO TpEeOOBAaHUS.

e Haxwmute Coxpannts 1 1y0mpoBaTth. CuctemMa coXpaHsaeT UCXOHOe TpeOOBaHue, a
3aTeM HCIOJIb3YET TY JKe MH(pOopMaIuio, 4TOObI cO31aTh Apyroe TpedboBanue. Ha
BKJ1aJike CBOJIKA TTOKa3aH AyOJMKaT TPeOOBAHUS; €CJIN HY)KHO, H3MEHHUTE MM 110
YMOJTYAHUIO, 33/IaHHOE JIJIs TyOJIMKaTa U I APYTUX HOJIEH, 3aTeM TOYHO TaK XKe
COXpAHHUTE TPeOOBAHUE.

* Haxwmute Ha COXPaHHTb H BEPHYThCH K CIACKY HA JI0O0H cTpanune. OTkpoeTcs
cTpaHuna Bee mpoekThl u TpeOoBaHUS.

[Tepenaiite TpebOBaHUE IEPBOMY POBEPSIOIIEMY.

* Ecmm BBI co3amm 01HO TpebOoBaHMe, MIEIKHATE 10 3HAUYKY MI3MeHHTh cOCTOsIHHE HA
BkJajike CBojka u Beioepute IlepenaTh TpedoBanue.

* Ecim BBI cO31a7TH HECKOJIbKO TpeOOBaHMU, iepeaaiiTe ux, Kak OMMCaHO B pa3jieiie

x99

“Kax u3aMeHHUTb COCTOSTHUE HECKOJIBKHX MTPOCKTOB M TpeboBaHuii” Ha cTp. 52.

Korma nocnennuit 3aTpeOOBAHHBIIN OTyYaTe b YTBEPAUTH Tpebosanne, IBM Marketing
Operations co3/1aCT IPOEKT.

Kak nepenaTb TpeboBaHue

Uto6sl nepenaTs TpeOOBaHUE, HY)KHO CHavasa 106aBuTh Tpebosanue. [Tocie 3Toro Bel
MOXeTe epeaaTh TpeOoBanue nojaydartessiM Tpedosanus. Eciu TpeboBanue Oyaet
MPUHSTO, OJIMH U3 TOJIy9aTeJIeil CTAHEeT BJIaACIIbIIEM IIPOCKTA.

Bl Taxke MoOXeTe mepeaTh HeCKOJIbKO TpeOoBaHM, OHOBPEMEHHO HAXOISIINXCS B
coctostHnH () YepHOBHK; cMOTpHTe pa3aes “Kak m3MEHUTh COCTOSHIE HECKOJIBKUX
IPOEKTOB WM TpeOoBaHuit” Ha CTp. 52.

1.

6.

Jlob6aBbTe TpeboBanue. [ToapobHyro nHpOpManuio cMOTpUTe B pazjeie “Kak co3gath
TpeboBanue” Ha cTp. 49.

Eciu B ma6yone TpC6OBaHI/IH HEC 3aJaHbl I1OJIy4aTEJId, H06aBbTe OJTHOT'O MJIN
HECKOJIBKUX nonyaneneﬁ u BbI6CpI/IT€ IIOJIB30BATEJIA UJIM KOMAaHAY B KAYECTBC KaXX10I'0
noJjryvdaTeJIs.

H_ICJ'IKHI/ITC 110 UMCHU Tpe6OBaHI/I$I, YTOOBI OTKPLITH JJI1 HETO BKJIAAKY CBOE[Ka.

Haxxmute Ha MI3mMennThb coctosiHue u BoiOepute B cricke IlepeaaTs TpeGoBanue.
OTKpOETCS IUAJIOTOBOE OKHO.

BBeauTe Bce KOMMEHTAPUH UM JIONOJTHUTEIbHYIO HH(DOPMAIIHMIO [IJIS OJTydYaTesIeH,
YTOOBI MPOMH(POPMHUPOBATEL UX O TPeOOBAHUH.

Haxwute xnonky Ilpogomkurs. Coctosinue TpeboBanus uamenutcs Ha () Ilepeaan.

[MosyyaTesm OyayT yBeAOMIICHHI O BamieM TpeOoBaHuu. Ecim morygaTessiM ObLTI
HA3HAYCHBI MOPSAKOBBIE HOMEpa, OHA OYAYT YBEAOMIIEHBI 1O mopsiaky. [ToryyaTemm
MOSIBIIAFOTCS B pa3zeste [Tomyuatens Ha BkIagke CBoAKA AT TpeOOBAHMS.

MOHMTOpVIHI' cocToAHUA TpesoBaHMFl npoeKTa

MO0XHO NPOCMOTPETH CIIEYIOIIYI0 HHPOPMAIHIIO O MOTyYaTe X TPeOOBaHUI TPOEKTOB:

Pous
[Mosnb3oBaTesnb, HA3HAYEHHBIN HA POJIb
ITopsiakoBblii HOMEDP, HA3HAYCHHBIU I10JIy4aTEJIr0

Cocrosiaue otBeta oT nostyuatesisi (Emie ve yBegomiten, Oxunaet, [TpuHsT uiiu
Bosspaiien)

IBM Marketing Operations: PykoBoacTBO 1moJib30BaTests



* Bce komMMeHTapuu, 100ABJICHHBIE OJIy4aTe sIMU (ILEJIKHUTE 10 ccbliike KomMenTapun
N0J1b30BaTeJIs)

1. Buibepute Onepanun > ITpoeKThl.
ITosiBuTcst ctpanuiia AKTUBHBIE TPOEKTHI U TPEOOBAHUSL.
2. IlenxanTe MO TPEOOBAHUIO MPOEKTA, KOTOPBIN BBl XOTHTE OTCJIC)KUABATH.

IMostBuTCs cTpanuiia CBoaka 11 TpeOOBaHMS MPOEKTa ¢ MH(pOpMaIHEil O MOJTyIaTeIIsIx
1 COCTOSTHUH WX OTBETOB.

Kak oTMeHUTb TpeboBaHUe Unu cCHoBa NepeBecTu ero B
COCTOfIHMEe UepHOBUKaA

Bur moxxeTe ,HO6aBI/ITb WM U3MCHUTDH I/IH(i)OpMaLII/I}O JJIsL Tp€6OBaHI/I$I, MIpEeXKaAC Y€EM OHO
6y,ZICT IIPUHATO HUJIK €CJIM €TO BO3BPATHUT 00s13aTeJIbHBIHI IoJIy4yaTeJIb.

1. Boi6epute Onepanun > I1poekTs.

2. Ienxuute no [eiicTBus (“““0 ) u BribGepuTe NpeACTaBieHue, HanpuMep, Bee mpoeKTs! u
TpeOoBaHus, B KOTOPOM €CTh IPOEKTHI, Haxoadiuecs B coctosiHuu () Ilepenan.

3. IllenkHATE IO UMEHH TPEeOOBAHMUSI, YTOOBI OTKPHITH JJIs1 HEro BKJIAAKy CBoKA.

YT00BI OTMEHHUTH TpeOOBaHNUE, MEJIKHUTE MO VI3BMEHHTb COCTOSIHHE U BHIOCPHTE B
cnucke MyHKT OTMEHHTHh TpeGoBaHHe.

5. JIuGo Bo3BpaTUTE TPeOOBAHUE B COCTOSIHUE YEPHOBUKA, IIEJIKHUTE 110 VI3MEeHUTH
cocTosinie U BbiOepuTe B cnrcke MyHKT IlepeBecT TpeGoBaHue B COCTOSIHME YePHOBUKA.

BBC,E[I/ITC KOMMCECHTApuu, YKa3bIBAOIIUE MPUINHY OTMCHBI UJIA ITPOBEPKU.

7. Haxwmure xuonky IIpogomxuts. CocTostHEe TpeOoBaHMI n3MeHUTCS Ha () OTMeHeHO
n () YepHOBHK.

ITpu Bo3BpaTe TpebOBaHMS B YSPHOBHUKH MOJIyYaTEIM HE CMOTYT OTBETHTH Ha NCXOTHOE
TpeboBanue. Ecam Bam Hy)XHO U3MEHHUTH NOJIydaTesieid, Beioepute VI3MeHHTbD.

Ecm BeI mOBTOpHO nepeauTe TpeboBaHue, NoIydaTe I Oy/1yT YBEOMJIEHBI B
COOTBETCTBUU C IPABUJIOM IIOBTOPHOI'O YTBEPKACHUSI, BIOPAHHBIM IIPU CO3JaHUU
TpeboBanus. Ecim mpaBUIto MOBTOPHOTO YTBEPKACHUS pa3peliaeT BaM BEIOUPATh
MoJIyYaTesIel ¥ eCJI BBl HE U3MEHSUIN TIOJTyIaTeleil pu BOo3BpaTe TpeOOBaHMS B
YepPHOBUKM, TO, KOT/a BBl CHOBA IiepeAaanTe TpeOOBaHUe, BBl CMOXKETE BEIOPATH U3 CIIIICKA
HYXXHBIX TIOJTy9aTeleif, KoTophle NpuHsM TpedoBanue. Ecim momyvaTensm ObLm
Ha3HAYEHBI MOPSIKOBBIE HOMEpPA, oJIyuaTeselt OyayT yBEAOMIISTE IO MOPSIKY.

KaK oTBeTUTb Ha TpeboBaHMe OT UMEeHU OTAENbHOro
¢dusnueckKoro nuua

Korma xTo-mibo co3maet TpeboBaHMe IS MPOEKTA U YKa3bIBACT BAC B KAUECTBE
oJIy4yaTesis TpeOOBaHUSI, BBl TIOJIyUYUTE COOOIIEHNE C ONMOBEIIeHNEM Ha CTpanuile Moun
OTIOBEIIICHHUS U COOOIIIEHUE 3IEKTPOHHON TOYTHI, YBETOMJISIOIIEE BAC O TPeOOBAHUH.

1. Tlepeitnute k TpeOoBaHuIO, BEIOpaB Onepamun > [TpoekThI.

ITostBuTCS npencTasyieHre AKTHBHBIE IPOEKTHI H TpeboBanns. Eciu TpeboBanus,
KOTOPOE BbI XOTUTE NPUHSITh, HET B CIUCKE, IIeJIKHUTE 0 Bee mpoeKkThl 1 TpeOoBaHusI.

[lesxaute Mo TpeOOBAHUIO, YTOOBI €70 OTKPHITh.

ITpoBeprTe TpeOOBaHUE U PEIINTE, XOTHTE JIM BBl IPUHSTH €O WM BO3BPATHTH
nepeTaBIIeMy.

4. Bseaute r00ble KOMMeHTapuu B nosie KomvenTapun u Haxxmute [TpuHATH 1m
Bo3Bparurs.
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6.

Ecom BbI mpuaIMaeTe TpeOoBaHne KOMaHAb!, BIOepuTe B ojie Haznaunts aus
MOJIb30BATEJIsI, KOTOPBIA OTBEYAET 38 KOHEUHBIN MPOEKT.

Ienxnute no 3Hauky Jeiicreusa(““~ ) u BeiGepuTe Bee NpoeKTHI 1 TPEOOBAHNS:

Ecnu BB puHSLIM TpeOOBaHUE, HO eIlie He 3aMyCTUIIN eT0, TPOCKT MOSBUTCS B CIHICKE.
BuI siBi1sIeTeCh BIIaACIIBIEM €Il HE 3aIMyIIEHHOI O MIPOEKTa.

Ecnu BB BO3BpaTwim TpeboBanue, Marketing Operations yBeJOMUT peKkBecTepa.
Cocrtosinue TpeboBanus u3MeHuTcst Ha Bo3Bpaien.

Ecmu TpeboBaHue BO3BpallleHO, Y pekBecTepa OyayT OMINYU JJIs TOBTOPHOM Mepenayn
NJIM OTMEHBI Tpe6OBaHI/I$[ IMPOCKTA.

KaK n3MeHUTb COCTOAHUE HECKOJIbKUX NMPOEeKTOoB UIn Tp&éOBaHMVI

BbI MOXeTe UBMEHUTH COCTOSIHUE OJJHOTO MJIM HECKOJILKUX MIPOEKTOB UJIU TpeOoBaHUil.
Bamm n3MeHeHus TOJKHBI COOTBETCTBOBATH MIEPEUNCIICHHBIM HIDKE TPEOOBAHMSIM; €CITI
9TO OKaXKETCs He TaK, BO3MOXKHBIEC IPOOJIEMBI OYAYT ONMUCAHBI B COOOIIICHHN C
TIPeTyTPEK ACHUCM.

Hosoe COCTOsHHUC, BI)I6paHHO€ BaMH, 1OJDKHO OBITh JEHCTBUTEIbHBIM JIJIsI KaXK10I0 U3
BLI6paHHI:IX BaMHU 3JICMCHTOB.

YT100BI BHECTH U3MEHEHUS COCTOsHMS, Y BAC JOJIKHBI OBITH HCO6XO):[I/IMI>IC paspcuicHus.

YToObI INPUHATDH UJIX OTKJIOHUTH TpC6OBaHI/IH, BbI JOJIKHBI OBITH YTBCPXKIAOIIUM IJIA
KaXxXao0oro mu3 BbI6paHHbIX BaMHU 3JICMCHTOB.

AnMuHHCTpaTOp MOXeT HacTpouTh IBM Marketing Operations, 4ToObI OTHPABJISATH
OIOBELIEHNE BJIaIe/IbLIaM U YIEHAM IIPOLEecca, KOrga U3MEHUTCS €r0 COCTOSIHHUE.

1.

Boibepute Onepanun > ITpoeKThbl.

lenxaute no Jdeiicrus(“““ ) u Bei6epute Bee npoekTsl  TpedoBanusi. OTKpoeTcs
cTpanuia Bee npoekThl u TpeOOBAHMUSL.

Hcnonp3yiiTe MepekIF0UaTeH PSIOM C IMEHAMY 3JICMEHTOB, YTOOBI BEIOPATh OJIUH
UJIA HECKOJIBKO IJIEMEHTOB.

IIpumeuanne: Mo>XHO BEIOPATH 2JIEMEHTHI O0JIee 4YeM Ha OJHOH cTpaHune. OTHAKO
CHCTeMa MPUMEHSIET N3MEHEHNE COCTOSHIS TOJIbKO K CTPAHMIIE, KOTOPYIO BB
IPOCMAaTPHUBAJIH, KOT/1a BEIOPAI HOBOE COCTOSIHHE.

b
lenxauTe o Coctosane (L ) 1 BEIOEPUTE COCTOSHUE, KOTOPOE HY>KHO IPHUMCHUTD
KO BCEM BBIOpaHHBIM 3JIeMeHTaM. OTKPOeTCs AUaIOr0OBOE OKHO CO CBEICHUSIMHU 00
U3MEHEHWH COCTOSHUS TS KaKI0TO W3 BEIOPAHHBIX BAMU 3JIEMEHTOB.

(Heobs3atenpHo) BenuTe sro0bIe KOMMEHTAPUH HJIM JTOTIOJIHUTENILHYIO HHPOPMAIIHIO.

Haxwmute ITpoo/KHTh, YTOOBI 3aKPBITH THAJIOTOBOE OKHO M IPUMEHUTH HOBOE
COCTOSIHUE.

KaKk ckonupoBaTb NPOEKT unu TpedoBaHue
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YUto0bl CO3/1aTh NPOEKT WK TpeOOBAHUE, AHAJIOTUYHBIE CYIIIECTBYIOIIUM, MOXKHO
CKOIIMPOBATH CYIIECTBYIOIIUI TPOSKT Win TpeOoBanue. MOXKHO CO34aTh KOIMIO, KOTAa
MPOEKT WJIN TpeOOBaHNE HAXOAUTCS B JIFOOOM COCTOSIHUM, BKJIFOYAs BpEeMsI IO U TIOCTIe
nepegaun TpeboBaHus. [1ociie 3TOro BB MOXETE H3MEHUTH CKONMPOBAHHBINA POESKT IJIA
TpeboBaHMEe HY)KHBIM BaM 00pa3oM. UTOOBI CKOMPOBATH MPOEKT, HEOOXOINMO UMETh
COOTBETCTBYIOIIIEE Pa3peIlIeHIeE.
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Iepeitnute Ha BRIaaky CBOAKA 171 TPOEKTA MM TPEOOBAHUS, KOTOPBIE BBl XOTHTE
CKOTIMPOBATh.

MlenxauTe mo 3nauky KomupoBath ().
OTtkpoetcst nuajioroBoe okHo Kommposats B.

Bribepute 1100 MpoekT, 1160 M1abI0H MPOEKTa B KAYeCTBE HCTOYHUKA METPHUK,
KOTOpBIE HY>KHO UCIOJIb30BaTh B HOBOM IPOEKTE.

Ecim BeIOpaHHBII BaMU 7151 KONMPOBAHNUS IPOEKT CBSI3aH C POAUTEIbCKOM

IPOTrPaMMO MJIN TPOEKTOM, YKAKUTE, IPUMEHSIETCS JIU Ta JKe B3aMMOCBSI3b K HOBOMY

IPOEKTY:

* Bribepure KonupoBathb CChLIKY POHTE/ILCKOI IPOrPaMMBbI, YTOOBI CKOIIMPOBATH
CCBUIKY POJUTEIILCKON MPOrPAMMBL.

* Bribepute KonmnpoBath cCbLIKY pOUTEILCKOr0 NPOEKTA, YTOOBI CKONMUPOBATH
CCBUIKY POJIMTEIILCKOTO IIPOEKTA.

Haxwmure kanonky OK.

IlosBuTCS BKJIaJJKa CBOHKa JJIs1 HOBOT'O IPOCKTA UJIA TpC6OBaHI/I$[. ITo YMOJIYaHUIO, B
KauecTBe uMeHU HazHavaeTcs Konust uma ucxoanoro npoeKTa.

W3mennTe nHGOPMALIUIO B KOIWH, BKJTFOYAST UM IO YMOJTYAHWEO, I HAXXKMUTE Ha
CoxpaHuTh U3MEHEHHSI.

HoBblii mpoekT nim TpeboBaHUE MOSBATCS B IIpeAcTaBycHn Bee nmpoekThbl H TpeGoBaHus, a
Taxoke B pecTaByieHny VMon npoekTsl nim Mo TpedoBanus. [IpoekTrI co3qaroTCs B
coctosiuuu He 3anyiuen, a TpeOOBaHUS - B COCTOSIHUN YepHOBUK.

MpoeKTbl n TpeboBaHUA KOMaHAbI

[Mosp30BaTe M MOTYT NiepeaBaTh TPEOOBAHMS KOMAH/IE, @ HE OTACJILHOMY (DU3UICCKOMY
smny. Takue TpeOOBaHUS HA3BIBAKOTCS Tpedosanuimu Komangsl. Korna kro-mmbdo mpumMet
TpeOoBaHMe KOMAHMBI, IIOJIYICHHBII IPOEKT OYIeT HA3BIBATBCS IPOEKTOM KOMAHbI.

MUN3HEHHbIN UMKN NMPOEeKTOB KOMaHAbI

B CJ'ICI[yIOHICfI Ta6J'II/II_[€ OIMCAH XU3HCHHBIN UK Tpe6OBaHI/Iﬁ 1 MPOCKTOB KOMAH/bI.

IMpnveuanne: OnmcaHHBIC HIDKE AT 3aBACSAT OT MOJCIH MapIIpyTH3ALUH,
HCIIOJIL3YEMOI [T KOHKPETHOM KOMaH/IbI, YYACTBYFOIIEeH B 00paboTke TpeOoBaHUS.

Tabmuua 7. XXU3HEHHbIN UMK /1A MPOEKTOB KOMaH bl

JleiicTBUe No/Ib30BaTE IS JleiicTBHE cHCTEMBI
1 TTonb3oBaTesb nepena TpeboBaHUe « Co3snaetcst TpeGOBAHNE KOMAHBL
KOMaHJIE.

e 3anoJHsercd noje MapipyTuzanus
MoOeil KOMaHbI 111 TPeOOBAHMUSL.

e Jlus TpeOGoBaHMS HA3HAYACTCS
cocrosiaue ITepenano.

2a

Menepxep KOMaHIbl HA3HAYAET UsieH KOMaH/Ibl, BLIOpAHHBIN IPU
TpeboBaHue YIeHY KOMAaH/IbI. Ha3HAYEHUH, [1eJIaeTCs BJIaJlesIbLieM
MPOEKTa KOMAaH/IBL.

2b

Usien koMaHAbl IPUHUMAET UJIN UseH koMaH/bl, BEIOpaHHBII U
BO3BpalllaeT TpeboBaHMe. HA3HAYECHUHU, JIEJIAETCs BJIaJIE/IbLEM
MIPOEKTa KOMAaHbL.

3a

B ciydae npuHATHS Bi1ajesel IpoeKTa CocTosiHAe TPOeKTa KOMaH/Ibl
KOMAH/IBI CJIEJIUT 34 HUM JIO 3aBEpPIIEHUS. | OOHOBJISIETCS IPUMEHUMBIM 00pPA30M.

I'maBa 5. ITpoexTsl 53



Tabmuuya 7. XXU3HEHHbIN UMK /1A MPOEKTOB KOMaHAbl (MPOAOIKEeHME)

JleiicTBHE NO/IL30BaTE IS JleiicTBHE cHCTEMBI
3b Eci Briajiesien; KOMaH/ bl CTaHeT e HoBblif HA3HAYEHHBIH YJIeH KOMAaH/IbI
HEJIOCTYIIEH, MEHE/UKED WM WIEH KOMAHIB! | Gy et 3a/1aH B KAUeCTBE BIALSbIA

MOXKET NEPEHAZHAYUTD ITPOCKT. HpPOEKTa KOMAH/Ib.

¢ Tlosie Mapmpytu3amusi Moeil KOMaH/IbI
O0OHOBJISETCA AJIsI HPOEKTA.

Kak nepeHa3HaA4YnTb NMNPOEKT KOMaHAbl

HpOGKT KOMaHbl MOXHO IIEPECHA3HAYUTDH, HAIPpUMED, €CJIA YJICH KOMAaH/bI, OTBEYAFOIIUI
3a IIPOCKT, YE3XKACT B OTIYCK UJIM CTAHOBUTCS HEAOCTYIICH 11O WHOU IpUYnHE.

1. Tlepeitnute Ha cTpaHUIly CHUCKA IPOEKTOB, BbIOpaB Onepauun > [IpoeKkThI.

[TostBUTCS TpecTaBIcHNE AKTHBHbIE MPOEKTHI H TpedoBanus. Ecim mpoekT, KOTOpHIiA
BBI XOTUTE NEPEHA3HAYNTD, HE MOSBIIAETCS, HAXKMUTE HAa Bee MpoeKThI H TpeGoBaHuS.

2. Bribepute mpoeKTH KOMAaHIbI, KOTOPBIE HY’)KHO NEpEeHA3HAYNTH, BEIOPAB
HEePEKITFOYATENb PSIOM C KaXKIBIM IIPOSKTOM.

3. Haxwmure IlepeHa3HauuTh NPOEKThI KOMAH/BI.

[TosiBUTCSI TUaIOroBOE OKHO. YUYTHUTE, YTO BBl MOXKETE MEPEHA3HAYATH MPOEKThHI
KOMaH/Ibl, Ha TOCTYII K KOTOPO# y Bac €CTh COOTBETCTBYIOIIEE pa3pelieHue (1epe3
YJICHCTBO B KOMAH/IC M OIIUU MaPIIPYyTU3AMUN).

4. B mosie HazHauMThb /151 JUTS K2XKIOTO IPOEKTa BHIOEPHUTE MOJIb30BATENIS, KOTOPOMY
JIOJKEH MPUHAJIEKATh POEKT (3TOT MOJIb30BATEIb CTAHET BJIAJIEJILLEM ITPOCKTA).

5. (HeoOs3aTenpHo) BBemuTe KOMMEHTapuu B TEKCTOBOE 1oJie KomMeHTapum.

6. Haxmwute KHOIIKY Hepeﬂasﬂa'mn. TMPOCKTHI, YTOOBI 3aBCPHIUTL NE€PCHA3HAYCHUEC, NI
HaXXMUTC OTMEHZI, YTOOBI 3aKpPbITh JUAJIOITOBOC OKHO, HC U3MCHSS BJIAACIIBICB HU IJIA
KaKuX IIPOCKTOB.

HaK oTBeTUTb Ha TpeﬁoBaHI/IH KOMaHAbl B Ka4yecTBe
MeHeaXepa KoMmaH4bl

KOFI[& KTO-JI00 nepegacT Tp€6OBaHI/I€ KOMaHIE, MEHCDKEPOM KOTOpOfI BbI ABJISICTCCH, OT
Bac MOXET HOTpC6OBaTBCH HAa3HA4YUTh 4JICHA KOMaH/bI OJId Tp€6OBaHI/IH. HaznaveHnnbrit
YJICH KOMaHObI CTAHET BJIAACIJIbIEM IIOJIYYCHHOI' O ITPOCKTA.

1. Boibepute Onepanun > I1poekTsl.
2. OtBeTbTe HA TPeOOBAHUS KOMAH/IBI OJTHUM U3 CJIEIYIOIINX CIIOCOOOB:

* BriOepuTe oIMH MPOEKT W IIEJIKHUTE 0 3HAUYKy Ha3HaunTsh TpeGoBanne KOMaHIbI (

).

* Ilenkuure no 3uauky JdeiicrBusi(“““/ ) u BeiGepute Bee TpeGoBanus npoeKToB Moeii
KOMaH/IbL. 113 3TOro npeacTaBiieHus: Bbl MOKETE OTPEArupoBaTh HA OJHO WU
HECKOJILKO TPeOOBAHMUIT IPOEKTOB, BHIOPAB TPeOOBAHMSI, KOTOPBIE BB XOTHUTE

ko
HA3HAYUTh, U MICJIKHYB 10 3Ha4Ky Ha3naunts TpeGoBanne KOMAHIBI ( ).

IIpumeuanne: Bbl MOXeTe OTBEYATh TOJILKO HA TPEOOBAHNUSI KOMAH/Ibl, HA TOCTYH K
KOTOPBIM Y BAaC €CTb COOTBETCTBYIOIIEE pa3pelIeHNe (Yepe3 YWICHCTBO B KOMAH/E U
OTIIIUY MaPIIPyTH3AIIH).

3. B muajioroBoM OKHE Ha3HAYLTE TpG6OBaHI/IH COOTBETCTBYHOILIUM YJICHAM KOMaH/IbI.

4. (HeobGs3aTesnbHo) BBeaure koMMeHTapuu B TekcToBoe nosie Komvenrapum.
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Kak nepenTu OT NnpoeKTa K nporpammve

Bbl MoXkeTe cBSI3aTh IPOEKT C porpaMmoil. IIporpaMMbl IOMOraroT OpraHu3oBaTh
IIPOEKTHI B JIoruueckue rpynisl. I[Tocsie cBsi3bIBaHUS IPOEKTA C IPOrPAMMOI Bbl MOXETE
NEPEUTH K IPOrPAMME U3 ITOIO IPOEKTA.

1. Otkpoiite npencrasieare Bee npoexTsl u TpeGoBanus (BbiOpaB Onepamun > [TpoekTsl 1
IIEJIKHYB 110 Bee MpoeKThI H TPeOOBAHMS B HABUTAIIMOHHOM Iy TH).

2. IllenkHUTE MO MPOEKTY, YTOOBI €r0 OTKPHITh.

Ha Bxiagke CBoaka ecTb nosie Poaurenbcekue 31eMeHThI H KOJ. DTO M0JIE CONEPKUT
CCBUJIKM Ha IPEJIKOB IPOEKTA (€ro nporpamMMe-KoHTeHepe U IIIaHe).

3. IlleskHUTE MO CCBIJIKE, YTOOBI OTKPHITH IPOTPAMMY.
[MosiBuTcs Brianka Coaka it mporpaMMebl. [IpokpyTuTe JaHHbIE 10 HU3A BKIIAAKH
CBojKa [1J1s1 TPOrPAMMBI, YTOOBI YBUJIETH CIIMCOK BCEX MPOEKTOB, COMAEPKAIINXCS B
IpOTrpaMMme.

4. YtoObl BepHYThCSI OOPATHO K IPOEKTY, C KOTOPLIM BBl Pa0OTAJIH, IEJKHUTE 110 UIMEHH
HPOEKTA.

CBA3biBaHME NPOEKTOB

K MapKeTHHTOBBIM ITPOEKTAM YaCTh MPHUBJICKAIOTCS JIFOIH, HE paOOTAIOIINE B
MapKETHHIOBOM OT/IEJIE, YTO 3aTPYIHSIET OTCJIC)KUBAHUE BCETO B OJTHOM CJIOKHOM IPOEKTE.

Hanpumep, paboTa HajJ npeacTosIelt Topropoil spMapkoil BKJIro4aeT B ce0s Cleayrolue

3a7a4d (y KaXKI0ro IPOEKTa OHU U T XKe IMPaBa):

* BBISBUTE U HA3HAYNTH (DU3NIECKUX JIUIT TS ACKYPCTBA, IPEICTABIICHUS, OPOPMIICHUS U
T.L.

* Co3gaHne MapKeTHHIOBBIX MATEPHUAJIOB.

* PaspaboTka, noCTpoeHHe U TeCTUPOBAHUE JEMOHCTPALIUY.

* Hactpouts ceancsl 00yueHNS U YCTHBIC MEPOTIPUATHS.

M FeHepI/IpOBaHI/IC CIIMCKa HpI/Il'J'IaH_IeHI/Iﬁ 3aKa34YUKOB, CO3JaHUC IPUTJIAIIICHUS, OTIIPpaBKa
purjameHus, OTCJICKUBAHUC OTBETOB U T.II.

* Co3nanue BeO-CTpaHUI] TOProBOH IpMapKu U UX OOCITy>)KUBAHUE.

DTH OTIeIbHBIC 3aJa4UN OTCIICKUBAFOTCS M YIIPABIIIFOTCSI COOTBETCTBYFOIIMMHE OT/IEIaAMH,
HO 3TOT METOJ HUKOT/Ia He TaeT KOOPANHATOPY IOJHOTO MIPEICTABIICHHS TOTO, OYACT JIN
TOProBas sipMapkKa MPOUCXOAUTH BOBpeMs U €3 mpodeM.

Ucnomb3yst IBM Marketing Operations, Bbl MOXeTe OpPraHU30BaTh IPOEKTHI, CO3AaBast
MeX/1y HUMH B3aUMOCBSI3H THUIA POIUTEIb-IOTOMOK. KOoOpAMHATOP MpoeKTa MOXKET
CO3/1aTh IPOEKT TOProBON IPMAPKH U BCE HEOOXOAUMBIE OT/IEJIbHbIC TPOEKTHI, HA3HAYUTD
BJIAJIEJIbIIEB JJIS1 KaX/10T0 U3 HUX, a 3aT€M CO3JaTh CChUIIKM OT IPOEKTa TOProBOi spMapku
K KaKJOMY U3 HOJNPOEKTOB. DTOT METO/] 00ECIeunBaeT KOOPAUHATOPY IPOEKTOB €AUHOE
IIPeICTABJICHUE JJIsI BCErO IIPOEKTA.

Hpume'lalme: PO,Z[I/ITCJ'ILCKI/Iﬁ IIPOCKT U JOYCPHHUEC NTPOCKTHLI HE OOMEHUBAIOTCS HUKAKUMU
JAaHHBIMU; B3AUMOCBSA3b HYXXHA TOJIbKO JJId OpTaHU3allMOHHBIX LeJIeH.
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O630p NOANPOEKTOB

Ha CTpaHuIE CBOAKU AJISI NPOCKTA MOXHO YIPABJIATH IMMOANPOCKTAMU, UCIIOJIB3YSA TE KE
QJIECMEHTBI MCHIO, KOTOPBIC MMOABJIAIOTCA, KOTId BbI ICJIKACTC 1O 3HAYKY yﬂpaBHeHI/Ie

Ao |

* Jlo6aBuThb npoekT: [103BOJIAET CO3AaTh AOYEPHUI TPOEKT.

CBSI3AHHBIMH 00bEKTaMH (

* Jlob6aBuTh TpedoBaHue: I103BOJISIET CO3AATh TOUEPHEE TPEOOBAHUE IPOCKTA.

e Css3athb cymecmymmnﬁ: Ilo3BonsieT co3math JOYCPHIOIO CCBIJIKY Ha OJIMH UJIN
HECKOJIbKO CYHIECCTBYROIIUX ITPOCKTOB UJIN Tp€6OBaHI/II7I.

* Vaamuth: [1o3BOJIET yIaIMTh CYHIECTBYIOIIME CCHIJIKA HA OJUH UJIA HECKOJIBKO
JIOUEPHUX IPOCKTOB WX TPEOOBAHUIA.

ITomHHuTE CremyroIee.
* TlonuTuku 6€30MaCHOCTH JTOJKHBI COBIAAATH JJISI POJAUTENIbCKUX U JJOUEPHUX IPOEKTOB.

M CTpaHI/IHa CBOJKH IJIA MPOEKTA COACPKUT O6J'I3.CTB, ¢ MoKa3aHbl CCBIJIKM Ha BCE
HETIOCPEACTBCHHBIC TOUYCPHUEC DJIECMECHTHI.

* V¥V mpoekTa MOXeT OBITh B3aHMOCBSI3b TOTOMOK-POIUTEIND C IPYTUM IIPOSKTOM WJIH
MIPOTpaMMOii, HO He C HUIMH 00OUME OJHOBPEMEHHO. T0 eCTh, €CJIM MPOEKT CBS3aH C
MPOTPAMMOI, €T0 HEJIb35 CBSI3aTh C POAUTEIIHCKAM IIPOSKTOM.

e Tlocie ,E[O6aBJ'I€HI/I$I IIoAIPOCKTAa Bbl HC CMOXKETC UBMCHUTD ITOJIMTUKY 6e30macHOCTH
POOUTEIILCKOT'O MJIM JOYCPHETO MMPOCKTA, CHavYaJId BbI JOJDKHBI 6y,£l€TC YAQJIUTH CCBLJIKY.

CBeaeHMA 0 B3aMMOCBA3AX NMPOEeKT-NoOANPOEKT

V B3anMoCBSI3U IIPOCKTOB C MOANPOCKTAMU €CTh CIICAYIOIIUE XapaKTCPUCTUKU:

* JIro0oit mpoeKT uim TpeOoBaHNE MOTYT OBITH CBS3aHBI C IPYTHM IIPOSKTOM C TOH JXe
MOJIUTHKON 6€30MaCHOCTH.

eV IIPOCKTAa MOXKET OBITBH He OoJIce OJHOI'O POAUTEILCKOI'O IMPOCKTA UJIK IIPOIrpaMMBbl, HO
HC U IIPOCKT, U IporpaMmMa OJHOBPEMEHHO.

eV IIPOCKTA MOXKET OBITH HEOIPpaHUYCHHOC YUCIIO JOUYCPHUX POCKTOB.

* V¥V mpoekTa MOTYT OBITH U POJUTENb, M MOTOMKH; 3Ta OIS MO3BOJISIET CO3AaTh
N-yPOBHEBYIO HEPAPXUIO JJIS TPOEKTOB (POINTEIH-TOTOMOK-BHYK H T.II.).

OmHako TpeOOBaHUS MOTYT OBITH TOUYSPHUMH 3JIEMEHTAMHE TOJILKO 10 OTHOIICHHIO K
mpoekTaM. TpeboBaHMe HE MOXKET OBITh POIUTEIIEM.

* Henb3st yiaauTh NpoexT, CBA3AHHBIN ¢ pOAUTENIEM WA HOTOMKOM; IIPEXK/IE YEM BbI
CMOJETE YJIAJIUTh NPOEKT, HY’KHO CHAYaJa yIaJIUTh BCE B3AMMOCBSI3U TUNA
POOUTENB-IOTOMOK (M MPOEKT-IPOrpaMma).

° le/l KOIIMPOBAHUU MTPOCKTA, CBA3AHHOI'O B KAYE€CTBE IIOTOMKA MUJIM POJUTEJISA, HOBBIC
IIPOCKT HE CBA3BIBACTCA.

* Metpuku, OrOKETHl U PAOOUNH IOTOK HE OOBEIUHSIOTCS U3 JOYEPHETO MPOEKTA B
POIUTEIILCKUI IIPOEKT.

Kak cosgaTb nouepHuit NnpoeKkT/TpeboBaHne

1. Tlepeiinute Ha BkJaaxy CBOAKA IS POIUTEIILCKOTO IPOCKTA.

Ao

2. IlenkHuTE MO 3HAYKY YTNPABJIEHHE CBI3AHHBIMH 00beKTAMH (
Jlo6aButh npoekT wm /lo6aBuThH TpEeOOBaHMHE.

) 1 BBIOCpHTE
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IIpumeuanne: DTy onmuu OYAYT AOCTYIHBI, TOJIBKO €CJIM Y BAC €CTh COOTBETCTBYFOIIIHE
pasperieHus.

3. Bribepute mabI0H 1T HOBOT'O MOIPOEKTA U TPeOOBaHMSI.
ITosiBuTCst Mactep J00aBJIeHUS TPOEKTA UM TPEOOBAHMS MIPOEKTA.
4. 3amoJiHuTe MOJIsSl B MacTepe.

¢ B kauectBe IOJIB30BATEJIA, BBIIIOJHAOMICTIO 3THU IIaru, Bbl ABJIACTECH BJIAICIBIIEM
HOBOTI'O MOAIIPOCKTA, IOSTOMY Y POAUTEIILCKUX U JOUYCPHUX NPOCKTOB MOTYT OBITh
Pa3HbIC BJIaaCIIbIIbI.

* B kavyecTBe moTUKKM 0€30IACHOCTH IO YMOJIYaHUKO UCIIOJIB3YCTCA 3HAUCHUC IJIsA
POOUTECIIBCKOTO ITPOCKTA.

¢ Eciu BbI HUCIIOJIB3YETE OO COXpaHl/ITb n )Iyﬁ.]'[I/II)OBaTB JJI1 CO3JaHU S HECKOJIBKUX
IIPOCKTOB UJIA Tpe6OBaHHﬁ, OHH 6y,£[yT CBS3AaHbI C TEM K€ POAUTEIICM.

Korna 3aBepmiuTe padboTy ¢ MacTepoM, TpebOoBaHKE MPOEKTa WM MPOESKT OTKPOIOTCS Ha
BkJragxke Cpoaka. Ha Bxiagke CBoaka ecth mojie Poaureabckue 3J1€eMeHThI H KOJ. DTO I0JIE
COMEPKUT CCHIJIKM Ha TPEIKOB MPOECKTA.

HKak cBfi3aTb AOYEpPHUN NPOEKT ninn TpGéOBaH ne C NPOEeKToOM
1. Tlepeitnute Ha BKIaAKy CBOJKA I POIUTEIBCKOTO MIPOCKTA.
2. IlenxHWTE MO 3HAYKY YINpaBJeHHe CBA3aHHBIMU 00beKTaMu (- é ) 1 BbIOEpHUTE
CBsi3aTh CyLIeCTBYIOLHe. YUTHUTE, YTO 3TA CChIIKA MOSBUTCS BKJIFOUYEHHOH, TOJIBKO €CITN
y Bac €CTh COOTBETCTBYIOIIIUE PA3PEIICHUSI.
[TosiBUTCS! TMAIOrOBOE OKHO, B KOTOPOM MOYHO 3aJaTh IIPOEKTHI [JIS1 CBS3BIBAHMSL.
3. Bgeaute kxputepuu noucka B noJjie Hailtn no nvenn uim Koay.

Mlenxuute mo HaiiTu.

IBM Marketing Operations mokaxeT pe3yJIbTaThl TOMCKA TOJBKO IS TeX IPOEKTOB 1
TpeOOBaHMIA, Y KOTOPHIX MOJMTUKA O€30MACHOCTH | JIETAIM3alns Or0KeTa COBIAIAIOT
¢ npoekToM. Hanpumep, eciu [j1st HPOEKTA UCIIOJIb3YETCs IJI00aIbHAS TOJIUTHKA
0e30IMaCHOCTH, TTOCJIE MIOUCKA MOSBSITCS TOJILKO MPOCKThHI U TPEOOBAHUS, TAKKE
UCMOJIB3YIOIIHE TJI00aIbHYIO MOJIUTHUKY Oe3omacHocTH. Kpome Toro, mpoekThl B
cocrosiHusX OTMeHeH, ¥ AajieH uii 3aBepileH HUKOT1a He MOSIBJISTIOTCS B Pe3yJIbTaTax
HIOUCKA.

S. B nosie Pe3yabTaThl HoucKa BHIOEPUTE IPOEKTHI/ TPeOOBAHMS, KOTOPBIE HY)KHO CBS3aTh
KaK JT04YepHHUE.

6. Hcnomp3yiiTe KHONKU >> 1 <<, 4TOOBI IEPEMECTUTH MIPOEKTHI/TPEOOBAHUS B CITCOK
BbiOpannble 3/71eMeHTbI /115l CBS3bIBAHUS MJTH U3 3TOTO CITHCKA.

7. Haxwmwute Ha COXpaHl/lTb H3MCHCHHS, YTOOBI CO34aThb AOYCPHHUC CChIJIKU Ha BBI6paHHbI€
BaMHM IIPOCKTHI UJIN Tp€6OBaHI/I${.

3ameuaHun, Kacarowmeca 6e30nacHOCTU NpU CBA3bIBaAHUN
NPOEKTOoB

V cBsI3aHHBIX IIPOCKTOB U NOAIIPOCKTOB JOJIDKHA OBITH OJIHAa 1 Ta K€ IIOJIMTUKA
6e3omacHocTu. ITocie CBSI3bIBAHMS IIPOCKTA C APYTUM IIPOCKTOM Bbl HC CMOXCTC UBMCHUTDH
IOJIMTUKY 0e30IacHOCTH HU JJIA KaKUX O6T>CKTOB, HC yIaJIMB CHa4aJla B3BAaUMOCBA3b.

UToOBbI CBSA3aTh, HOOABUTD WM YJAJUTH MPOEKTH U TPeOOBAHUS TUIIA POAUTEIH-TOTOMOK,
HYXXHO IMETh COOTBETCTBYIOIIEee pa3pelieHne. Ecim y Bac HeT HEOOXOAUMOTO Pa3peIICHHS
110 OTHOIICHUIO K 3a/1a4€, KOTOPYIO BbI MOMBITAJIUCH BBINOJHUTH, OOPATUTECH 32 TOMOIIIBIO
K aJIMUHUCTPATOPY.
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KaK yaanuTb CCbIIKy MEXAY POAUTENIbCKUM U AOYEPHUM
NPOEKTOM

Hcnomnp3yst 3Ty mponenypy, MOXKHO yIAJUTh JOYSPHIOK B3aMMOCBSI3b, TIIyOUHOI
N-yposHeii. To ecTh, BbI MOXETE YAAJUTH B3aUMOCBS3b “BHYKA” WJIM “TIpaBHYKa’ W T.IL

1.

[Mepeitnure Ha Brytaaxky CBOAKa 1JIs1 POAUTEILCKOTO HPOCKTA.

Ao

[TosiBUTCSI TMAJIOTOBOE OKHO, B KOTOPOM MOYHO 33/1aTh IPOCKThI/TPEOOBAHUS [1JIsI
yIaJIeHHSL.

[[lenkHUTE 1O 3HAYKY YNpaBJieHHe CBSI3aHHBIMI 00beKTaMH ( ) 1 BBIOCpHTE

Yaaamre.

HpﬂMe‘laHHe: B crmcke COoACPKATCA JOUYCPHHUEC DJICMECHTBI BCEX ypOBHefI, TO €CTh, B
CIIUCKE ITOABATCSA BCEC IOTOMKH, IIPAMBIC 1 KOCBCHHBIC.

B nosie CBsi3aHHBII NPOEKT... BEIOEPHUTE MPOCKThI, KOTOPBIE HYKHO YIAJIUTh KaK
Jl0YepHHUE.

Hcnonb3yiiTe KHONMKH >> 1 <<, YTOOBI IEPEMECTUTD MPOEKTHI B CIUCOK BbiOpaHHbIe
3J1eMeHTHI IJIsl YAaJIeHHs YUIA U3 3TOTO CIHCKA.

Haxxwvure na COXpaHﬂTL H3MEHEHH, YTOOBI YAaJUTb JOYCPHUEC CCBIJIKM Ha BLI6paHHLI€
BaMHU IIPOCKTHI.

TpeboBaHMs IPOEKTOB U MPOEKTHI OOJIbIIIE HEe MOSBATCS B CIUCKE Ha BKJIaake CBoaKa 11
HPOEKTA.

HpnMeanne: HpI/I yAaJICHUU CCBIJIKM NPOCKT HE yAAJIACTCA U HEC CTUPACTCH; IIPU 5TOM
IPOCTO yaAaJIACTCA B3aUMOCBSA3b.

Kak HasHauuTb paboTty

Korma mpoekT CyIecTByeT, MoJIb30BaTE I MOTYT Ha3HAYATh padboTy (3a1a4n) JIs
COTPYAHHUKOB MJI KOMAHI.

I.
2.

Ilepeitnure k MPOEKTY.

Jlo6aBbTe COTPYIHUKOB ¥ KOMAaHABI B IPOEKT. UTOOBI HA3HAUUTD PAOOTY (PU3NUECKOMY
JIMIY WJIA KOMaH/[Ie, OHU JOJDKHBI OBITH YWiIeHAMH (MJI TPOBEPSIIONINME) IPOEKTA.

Ha3znausTe 3amaun ogauM u3 CJICOYIOIITNUX CIIoco00B:

Eay
* Hcnonb3yiiTe 3Ha40k HazHaunth padoTty no poasim (=gl ) Ha BriIaaxe CoTpyIHUKH
IPOEKTA, YTOOBI HA3HAYUTH BCE 3aa4l Ha OCHOBE POJIel MOoJIb30BaTeJIeH.

5
* Hcnosb3yiiTe 3HauoK HaliTH H 3aMEHHTH 4JIEHOB 3a/1a4H (H ) wm 1o 3Hauky Haiitu

Al
[ lal

M 3aMEHATH NPOBEPSIOIMX 32124l (& ) Ha BKJIa ke COTpyAHHKH, YTOOLI

HNEepeHA3HAYUTh PabOTy TeM UJIM UHBIM COTPYIHUKAM UJIM KOMaHAAM.

* Hcnosb3yiiTe BkIaaxy Padounii moTok, 4TOOBI HA3HAYNTD 384491 MTOJIH30BATEIISIM
WJIM KOMaHAaM B MHAUBUAYAJIbEHOM IOPSIIKE.

[ =]
* Hcnonb3yiite 3Ha490K Yiiensl/Poim (‘,ﬁn ) Ha BKJIagke COTPYIHHUKH TPOEKTA, YTOOBI
HA3HAYUTh KOMAH]Y.

Korma mosp3oBates BOWIYT B CHCTEMY, OHH CMOTYT BBIIIOJIHSTH HA3HAYCHHYIO UM PaboTy
(3amaunm).
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Bbi6op NpoeKToB unu TpebosaHum

Korna Bbl BbIOMpaeTe NepeksIrovaTesd Ha CTpaHuIe circka npoektos, IBM Marketing
Operations coxpaHseT Balll BHIOOP B XOJE CeaHca CJICAYIOLIUM 00pa3oM:

B pexxume mpeacTaBIcHAs BLIOpAaHHBIE IIEPEKIIFOYATEIM OCTAIOTCS, TOKA BbI HE
nepeiiieTe Ha CTPaHMILy CIMCKA ISl IPYroro oonsekTa. Hampumep, eciti Bbl BIOEpeTe
3JIEMEHT Ha CTpaHuIle | CImcKa MPOEKTOB C HECKOJIbKUMHU CTPAHHUIIAMH, IIEPEiiIeTe Ha
CTpaHHIy 2, a 3aTeM BEpPHETECh HA CTpaHULy |, T1O0 IIEJIKHYB 10 HOMEPY CTPaHUIbI B
HIDKHEH 4acTu CTPaHHUIbl, MO0 ncnosb3ysa MeHto Ilociennne, BHIOpaHHBIE BAMU
3JIEMEHTHI ocTanyTcst. OHAKO, €CJIU BBI IIepeiiieTe Ha CTPAHUIly 3a/1a4uu, OHU OYAyT
OTOPOIIICHBI.

Eci BbI U3MEHHTE IPOCKT, MICJIKHYB 10 3HAYKy VI3MEeHHTh BKJIAJIKY HA CTPAHUIIE
CIucka, BbI6paHHbIe BaMM 3JIEMCHTBI OCTAHYTC, €CJIA Bbl HAXXMETE Ha COXpaHI/IT]) u
BEPHYThCS B CIHCOK.

Kak cornacoBaTtb NMPOEeKT

Ilocne 3aBCPIICHUS (I/IJ'II/I OTMCHBI) IIPOCKTA Bbl MOXCTC UBMCHUTDL OTACJIbHBIC YaCTH
IIPOCKTA, IEPEBCIS €0 BO BPDEMEHHOC COCTOSHUC, Ha cormacosanumn.

1.

Bri6epute Onepamun > I1poekTsl.

[lenkuute no Aeiicreus (“““0 ) u BoIGepuTe npecTaBieHne, Hanpumep, BoinoJnennbie
NPOEKTHI, B KOTOPOM €CThb IPOEKTHI, HAXOASIINECS B COCTOSIHUY () Bbimosnen nmm ()
Ot™menen.

HIC.HKHI/ITC IO UMECHU MMPOCKTA, KOTOpBIfI BBI XOTUTE corjiacoBaTh. IlosiBUTCS BKJIaKa
CBoJIKa ISl MPOEKTA.

Haxxmute Ha Vi3MeHnThb coctosinue 1 Bbioepute B crincke CorjiacoBaTh MPOEKT.
OTKpOETCS TMAJIOrOBOE OKHO, B KOTOPOM MOYXHO J100aBUTh KOMMEHTAPHHU HITH JIFOOYIO
JIOTIOJIHUTEJIbHYIO HH(DOPMAIIUIO O IIPOEKTE.

Haxxmute xnonky I1poao/kuts.

CocrostHue IIPOCKTAa UBMCHUTCA HA O Ha cornacoBanumn.

Kak yananutb npoekT

[Tpu ynanenun npoexra IBM Marketing Operations npoBepsieT, He CBsI3aH JI IIPOEKT C
nporpammoii. Ecim fa, To Bl He CMOXeTe YAaIMTh IPOEKT, IT0Ka He yIaJIUTe ero u3
IIPOrPAMMBI.

1.

Ortxpotite IBM EMM u BoiOepuTe Onepamuu > ITpoekTbl.
ITo yMoOJ4aHMIO, TOSIBUTCS CTPAHUIA AKTHBHbIE NPOEKTHI H TPeOOBAHMSI.

BriOepute nepexrouaTesib psSAOM ¢ KaXAbIM IPOEKTOM, KOTOPBIN BbI XOTUTE YIAJIUTh.

[lexHUTE MO 3HAYKY Y AAJUTH ITOT JJIEMEHT ( X ).

I'maBa 5. ITpoexTsl 59
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naBa 6. Paboune noToku

YT100BI 3aIUCHIBATH U OTCJICKUBATH 3aJa4u, KOTOPBIC HY>KHO BBIIIOJIHUTL B XOI€ MPOCKTA,
BbI HO6aBJ’IHeTe I/IH(i)OpMaHI/IIO Ha BKJIAAKY Pabouwnii noTox IIPOCKTA. MeHeszepLI IMIPOCKTOB
,E[O6aB.]'I$IIOT 3a1av, OpTaHuU3yrOT UX B CTAAUU U YKA3bIBAFOT 3aBUCUMOCTHU, IIEPCOHAI U
IPO1YIO CBA3AHHYEO I/IH(l)OpMaIII/I}O. VyacTHUKEI IIPOCKTOB OOHOBJISIIOT COCTOSTHHE 3agauu u
JAaHHBIC IIJIAHUPOBAHMU A, ,HO6aBJ'I9[IOT BJIOKCHUS U OCYIICCTBJIAKOT YTBCPXKICHUA.

Korna Meremkep mpoekTa co3aeT IPOeKT, BRIOpAaHHBIN MIA0JI0H MOXKET 00eCeunTh
NepBOHAYAJIBHBIN pabounii moTok. [Tocie 3Toro MeHemKep MpoeKTa MOXKET UCTIOTIH30BATh
BKJIaIKy Paboumii HOTOK, YTOOBI HACTPOUTH padoUnii MOTOK, 0OOeCHeYNBAEMBIN IIA0JI0OHOM,
B COOTBETCTBUHU C ONPEJICIICHHBIMH TPEOOBAHUSIMH.

UteHbl KOMaH/Ibl, HA3HAYEHHbIE JJ151 IPOEKTAa, UCHOJIb3YIOT BKJIaAKy Pabounit moTox,
4TOOBI OTCJICKUBATE CBOIO paboTy. JIF000il WieH KOMaH/Ibl, YYACTBYFOIIHIA B IIPOCKTE (C
COOTBETCTBYIOIIAM Pa3peIIeHueM Ha JIOCTYI), MOKET U3MEHUTD JIF000e 3HAUCHHE Ha
BKyIasike Pabounit moToxk.

UToObI TOMOYH BAM BBIIOJIHATH PA3JINYHBIE ONEPALNH, CBSI3aHHbIE C pAOOYNM IIOTOKOM, Ha
BKJIasike Pabounit MOTOK €CTh pa3HbIe PEKUMBI IPOCMOTPA U PEKUM U3MEHECHUS.

MoHUTOPUHT 1 06HOBNEHUe pabounx NOTOKOB NPOEKTa

Bri3BaB Ha 9kpaH BkJIaAKy Pabounii HOTOK JJIs HPOEKTa, BBl MOXKETE BLIOPAThH pa3Hble
CHOCOOBI MPOCMOTPA 3AIIAHUPOBAHHBIX 33144 U BHECEHUSI U3MEHEHUH B 3aa41 UJIU
pabouunii MOTOK.

* B pexxnme npocMoTpa 3JIeKTPOHHON TaOJIMIbI TPEeICTABJICHA TPaHyJIIpHAS
nHpoOpMaIys, CBsI3aHHAS C 3aJa4aMH, B TabImaHOM opMare. UJieHbl KOMaHI MOTYT
BBOJUTH JAHHBIE O COCTOSIHIY, IPOLEHTE BBINOJIHEHUS U MJIAHUPOBAHUHU AJISI OTAEIbHBIX
3a7a4 B 3TOM pexkuMe mpocMoTpa. Ha Bkiranke Pabouniit mOTOK M0 YMOJTIaHUIO ITOKa3aH
MIPOCMOTP 3JIEKTPOHHON TaOJIHIIbI; JIMOO MOXKHO IIEJNKHYTH 110 [IpocMOTp 3J1eKTPOHHOIH

Tabmuuel (). JJonoHuUTEIbHYIO HHQOpMAaINnio cMoTpuTe B pasjeite “Kak paboraTh
C 2JIEKTPOHHOM TaOJMIEH B pexxuMe IpocMoTpa” Ha cTp. 62.

* B pexumMe npocMOTpa BPEMEHHOM IIKaJIbI (MJIH JuarpaMMbl [ 'aHTa) BbIJEJICHBI JaHHBIE,
CBSI3aHHBIE C IJIAHUPOBAHUEM, U [IPEACTABIICHBI 3AMJIAHUPOBAHHBIE, 38/ICPKUBATOIIIECS
UJIM TIPOCPOYCHHBIE 3a/1a4H C IIBETOBbIME HHuKkaTopamu. lllenkuure no [MpocMorp

—
BpeMeHHOro rpagmka (= ). JomosHUTEIbHYO HH)OPMALIUIO CMOTPUTE B pa3ielie
“PexxuM MpocMOTpa BpeMEHHOT 0 rpaduka’ Ha cTp. 67.

* B PEXKUME MPOCMOTpa IIOTOKOBOI AuarpaMmbl OpOHECCOB BbIACIICHBI 3aBUCUMOCTU
3aa4 1 IOKa3aHO HAIJISIAHOC NPEACTABJICHUC NOCJICAOBATCJIbHOCTHU 3a/1a4. H_leJ'IKHI/ITC 110

&
IIpocmoTp n0oTOKOBOI qUarpammel nponecca (~ =" ). JIONOJHATENLHYIO HHPOPMALIHIO
cMmoTtpuTe B pasjesie “TlpeacrapieHue moTOYHON quarpaMMBbl Iporecca’” Ha cTp. 69.

* PexuM u3MeHeHus1 00ecrneynBaeT JOCTYII K 3JIEKTPOHHO TabJmie pabovero moToka,
4TOOBI BBl CMOIJIM BHECTH B Hee W3MEHEHMsI. MeHeKePhl MPOEKTOB 100aBIISIIOT,
YIAJIIOT U OPTaHU3YIOT 33724 B paboveM MOTOKE, U BCE YUYACTHUKH BBOSIT

mHpopmanuro 11 3anau. [emxante no M3menntb (\:__ ). JonoHUTEIbHYEO
THPOPMAIIIO CMOTPHUTE B paseie “Kak N3MEHNTD 3JIeKTpOHHYIO TabmIy padodero
noroka” Ha cTp. 75.
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YT00OBI TPOU3BOIUTH MOHUTOPUHT pabovYero moToka u OOHOBJISTH €0 B
IPOIOJDKAOIIEMCS IPOCKTE, YYACTHUKM IPOCKTA, KaK IPAaBHUIIO, UCIOJb3YIOT TP PEKUMA
MPOCMOTpA JIJI pabOThI C BKJIAJIKOW JIEKTPOHHOM TaOJIUIIBI.

ITomumo MOHHUTOPHUHIA IPOAOJDKAFOIIUXCS MTPOCKTOB, MECHEIXKEPHI ITPOCKTOB UCIIOJIB3YIOT
PEXKUM U3MCHCHU, YTOOBI 3a1aThb pa601nxn71 IIOTOK AJIsI HOBBIX ITPOCKTOB U ,HO6aBI/ITb
CTaauu, 3a1a9i 1 3aJa4u 110 YTBEPXKICHUIO B BBIIIOJIHATOIIUEC ITPOCKTHI.

PeXum npocmoTpa 35IeKTPOHHOMN Tabnuubl

62

B pexxume mpocMoTpa 3JIeKTPOHHOHN TAOJUITEI (3TO PEKUM MO YMOJTYAHUIO) HA BKJIAIKE
PaGounit moTOK MosIBIIsIeTCS HHPOPMAIIHS O CTAMSIX U 3a/1a4ax B paboueM MOTOKE B
TabmuHoM (popmate. MHpopmanuio o ToM, Kakue CTOJIONBI OyIyT MOKa3aHbl, CMOTPHUTE B
paznese “CToJoIbl AJIeKTPOHHOM TabIuIbl pabovero notoka” Ha cTp. 84.

[MTomuMo mpocMoOTpa JaHHBIX ISl pAOOYETO MOTOKA BBl MOXKETE OOHOBUTH COCTOSTHHE
337241 1 HHPOPMAIVFO TUIAHUPOBAHMS, & TAKKE T00ABUTH BJIOXKEHUS. JJOMOJHUTEIBHYIO
rHPOPMAIIIO CMOTPHUTE B pasjelie “Kak 0OHOBUTH 3a/1auy U3 pexXuMa MpocMoTpa’ Ha CTP.
63 nmm “Kak 3anmycTuTh MpoIece YTBePXKACHHS U3 PekuMa IMpocMoTpa” Ha cTp. 66.

UToObI HACTPOUTH POCMOTP IJIEKTPOHHON Tab MBI, IesIKHUTE 1o Cxema (7 ) Ha
BKJ1agiKke Paboumit moTok. Bel MoXxeTe BBIOpaTh CTOJIOIBI, KOTOPBIE HY)KHO MOKA3aTh, U
3aJ1aTh MIUPHUHY NMEPBOTO CTOJIONA (CTOJI0MA ¢ MMeHEM 3a/1aun). [JONOTHUTEIbHYIO
nHGOpMAIIIO CMOTpPHTE B pa3neie “Kak HACTpOUTDb NpeACTaBJICHNE IJIEKTPOHHON
TaOJIUITB! MM BPEMEHHOMH IIKaJIbI Ha CTP. 67.

KaKk paboTaTb C aNeKTpOHHOI Tabnuuen B pexunme npocmoTpa

Kora Bbl B epBbIii pa3 IIEJIKHETE 10 BKJIaike Pabounii HOTOK, OHA MOSIBUTCS B PEXKUME
IPOCMOTPA JIEKTPOHHOMN TAOJIUIILI, U HA HEl OYAyT CIEAYIOINE YJIEMEHThI YIIPABJICHHSI
uHTEpdeicoM:

Tabnvua 8. SnemeHTsl yripaBneHns Ha BKnaake Pabounii MoToK

Yupasiienne Onucanne

CcpLikn HaBuranmonHsle CChUIKH (CCBUIIKM HA CTPAHUIIBI, KOTOPBII BBI OCEILAIN
HABUTAIMOHHBIX IyTeH | paHee nepes TeM, Kak oKa3aTbCs Ha TEKYILEi CTPAHUIIE) PACIIOJIOKEHbBI
HaJl HA3BaHUEM B paMKax mpoekta. Haxxmute Ha aKTUBHYIO CCBUIKY B
HABHTAIIMOHHOI [IETTOYKe, YTOOBI MEPEHTH K 3TOH CTpaHHMIIE.

\ - N3mennts. [T03BoJIsIeT IEpeBECTH IUCIUICH B PEXXUM U3MEHEHUS, YTOOBI
= MOXHO OBLIO 100aBUTh, yJAJINTh U U3MEHUTH CTAIUH U 33/1a4i paboyero

[IOTOKA 1 BBECTH IOAPOOHYIO HHOPMALIUEO IS 3a/1a4.

JlonoyiHuTe IbHY0 MH(OPMAIIMIO CMOTpUTE B paszzesie “Tlanesn

UHCTPYMEHTOB B PEXKUME U3MEHEeHus” Ha cTp. 77.

*—Ta CoxpanuThb Kak madJion. [To3Bosisier coxpaHuTh onpeesieHre pabouero
MOTOKA KaK MHOTOKPATHO HUCMOJIb3yEMBIif I1a0JIOH pabovero moToka
(ecy y Bac eCTh pa3pelleHne Ha BBIOJHEHHE ITOTO ICHCTBYS).

OTKpOeTCs TMaIOr0BOE OKHO, B KOTOPOM BBl MOXETE JJaTh UM
mabJiony. Bosee moapo6uyro nHGOPMAIHIO O TOM, KaK UCIOJIb30BATH
KOMITOHEHTHI 11a0JI0Ha, cMOTpuUTe B ydsmkanuu Marketing Operations:
PyrosozctTeo agmunuctparopa.
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Tabmuua 8. SnemeHTsl ynpaBneHnsa Ha BKnaake Pabounii noTok (npogomxexue)

Ynpasiienne Onucanne

e ITpocMoTp 2J1eKTpoHHON Tad bl [103BOJISET EpeBecTH AUCILICH B
PEKUM MPOCMOTPA JICKTPOHHOU TabJHUIIBI, B KOTOPOM HHPOPMAIIHUS O
KaXJI0l 3a/1a4e mpecTaBjieHa B TabJmyHOM popmare.

[Tpu npocMoTpe pabouero NOToka B BUJIE JIEKTPOHHOM TAOIMIBI UM
KO 3a/1a4d pesIcTaBIIsieT co0oit cebuiky. llenkauTe o 3amave,
YTOOBI OTKPBITH MAJI0IOBOE OKHO, B KOTOPOM MOXHO J00aBIISATH U
HU3MEHSTh HHPOPMAINHUIO O 3a7a4e. [JOMOJHUTEIbHYIO HHPOPMALIUIO
cMoTpHTe B paszzelie “Kak 0OHOBHUTH 3a7auy U3 pexkuMa IpocMoTpa”.

ITpocmoTp BpemenHoro rpagmuka. [1o3BosisseT UI3MEHUTH peXUM, TaK
YTOOBI MPEJACTABUTD I'padUuecKuii IPOCMOTpP UHPOPMATIUT
IJTAHAPOBAHUS JJIsI 33/1a4, BKJIFOUYAs JUTTEIILHOCTD U COCTOSIHUE.
JlonoHuTeIbHYIO HHGOPMAIIUIO CMOTPUTE B pasjee “Pexum
IPOCMOTPa BpeMEeHHOT o rpaduka’ Ha cTp. 67.

[Tpu npocMoTpe pabouero MOToka B BUIe BPEMEHHOTO rpaduka uMs
KaXJ10if 3a/1auu pecTaBisieT coboit cepliky. llenknure mo 3agave,
YTOOBI OTKPBITH JIMAJIOTOBOE OKHO, B KOTOPOM MOXHO T0OABIISITH U
U3MEHSITh HHHOPMALHIO O 3a7a4e. JJOnoHUTETbHYI0 HHPOPMALIHIO
cMmotpute B pasjesie “Kak 0OHOBUTH 3aj1auy U3 pexxuma npocMoTpa’.

= IIpeacrasiienne NOTOKOBON IHATPAMMBI poueccoB. [103BoJIsIeT U3MEHUTH
PeXUM, TaK YTOOBI IPEICTABUTD I'PAPUUECKUN IPOCMOTP UHPOPMAIIUH O
3aBUCUMOCTSIX JJI 3a/1a4, BKJIIOYasl 3allJIaHUPOBAHHYIO

[OCJIeTOBATEJILHOCTD 3a/1a4. [{ONOHATeIbHYIO HHPOPMAIINIO CMOTPHTE
B paszaesne “IIpencraBienne MOTOYHOI AUArpaMMBI rporecca’ Ha cTp. 69.

7’ Cxema. [103BoJIIET OTKPBITH AUAJIOTOBOE OKHO, IZIe MOXKHO BBIOPATH
CTOJIONBI, KOTOPBIE 1OJIKHBI IOSIBUTHCS B 9JIEKTPOHHOM TalJmLe B
pexXIMe IPOCMOTPA, a TAKKE BHIOPATH BPEMEHHYIO IIIKAJTy U JaTHI,
KOTOPBIE HYKHO BKJIIOUHTD B PEKUM MPOCMOTPA BPEMEHHOTO rpaduka.
JlonoyHuTeNbHYIO HHpOpMANKIO CMOTpHTE B paszzelte “Kak HacTpouTsb
Ipe/ICTaBJICHUE 2JIEKTPOHHOI TaOIMIBI NN BPEMEHHOI MIKaJIBl” HA CTP.
67.

Kak 06HOBUTbL 3aauy 13 pexuma npocMmoTpa

YUto0bbl 06ecneynTh ObICTpOEe OOHOBJICHHE 3a4a41 Pa00overo noToka, Korjaa BKJIaaKa
Pabouuii MOTOK HAXOMUTCS B PEKUME MPEICTABIICHUS 3JIEKTPOHHON TAOJIMIBI HJIA B
pEeXUMe IIPEeICTABJICHIS BPEMEHHOr O rpaduka, IIeJIKHUTE 10 UMeHH 3agauu. OTKpoeTcst
JINAJIoroBoe okHo ITocT-00HOBJIEHNE 3aMa9i. DTO IUATIOTOBOE OKHO MOYKHO HCIIOJIB30BATD
B Ka4eCTBe OBICTPOro aJlbTEPHATUBHOIO CPEACTBA PEAAKTHPOBAHUS BCErO paboyuero
MOTOKA, KOTIa BAM HEOOXOIUMO OOHOBUTH TOJIBKO OT/EILHOE 3aJaHne. B aToMm
JUAJIOTOBOM OKHE BblI MOXETEC O6HOBI/ITI) ITOIMHOXECTBO 3HAaYCHUN 3aaad, Z[O6aBI/ITB
BJIOXKCHUA U ,Z[O6aBI/ITI) KOMMCHTapI/II/I.

HuanoroBoe okHo OOHOBJICHHE TOCT-3a 24U COACPXKUT J1Be BKJIaaku CocTosiHEE U
Buo:xkenns.

Koraa BblI 1ieskaeTe 1o UMEHH 3a0a49¥ IO YTBEPXKACHUIO, MOSBIISIOTCS PA3HBIC OIIHH.
JomnoHuTeIbHYI0 HHPOPMAIINIO CMOTPUTE B paszjelie “Kak 3anycTuTh nporecc
YTBEPXKICHUS U3 peKUMA MPOCMOTpa” HA CTP. 66.

IIpnmeuanne: Korga BeI OTKphIBaeTe IUajIOroBoe OKHO [locT-00HOBIICHNE 3a1a41 IS

3aJ1auu, cucteMa OJIOKHPYET 3a/1a4y, YTOObI OOJIbIIE HUKTO HE CMOT €€ U3MEHUTb.
V6enurech, 4TO BbI 3aKPBLIM 3TO TUAJIOTOBOE OKHO, IIEJIKHYB JIn00 110 COXpaHATh H
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BepPHYThCsl, 1100 o OTMeHa; B IPOTUBHOM CJIydYae 3a/1a4a MOXKET OCTAThCs
3a0JIOKMPOBAHHOM, M HUKTO APYTOif HE CMOXET €€ N3MEHUTb.

Kak 06HOBUTb cOCTOAHMNE 3agayun

Bxuiiagka CocTosiHie COACPKUT CIIETYIOIIUE MOJIS.

Tabnuua 9. MNMona Ha Bknaake CocTtoaHue

IMone

Onncanue

Buiageapsl

ToJbko BBIBOJI JAHHBIX HA dKpaH. Biamesen uiam Biiaaesbinl 3aqanus. Ha
YPOBHE 33124 YJICHBI IPOCKTA UACHTU(DUIUPYIOTCS KaK BJIAJICIIbIbI 3a0a4.

YUtoObl M3MEHUTH BIIA/IEIIBLEB 3314, BbI HCIOJIb3yeTe PEIKMM U3MEHEHUST
3JICKTPOHHOH TabJmIa paboyero noToka: B cToJione Ysensl 106aBbTe JIt0ACH
JUTSE 3a/1a91.

LleneBbie 1aThI

Tomnpko BRIBOJ TaHHBIX HA 9KpaH. BelunciieHHbIe HaYaIbHbIE U KOHEYHBIE
JIaThl U IPOJAOJDKUTEIBLHOCTD [T 3aa4i. YTOOBI OOHOBUTH 3T 3HAUCHMUS,
W3MEHUTE 3HAUYCHUS B IOJISAX 1aT U BPEMEHH.

CocrosiHue CocrosiHue 3a/1aui. BoidepuTe 3HaUeHUE U3 MTPEIJIOKEHHOTO CITUCKA.
BxJrounTthb BragesbIipl IPOEKTOB M aIMUHUCTPATOPBI, KOTOPBIE pa3padaThIBAIOT
BIIOYKEHHUSI mabJIoHBl PaGOYEro MOTOKA, MOTYT YKA3aTh, PA3PEIICHO JIH YJIEHAM

100aBJISITh BIIOKEHUS [JIs 33149,

% BBIITOJIHEHMUSI

Xon BeimosHeHus 3agaun. Beegute nesoe uucio ot 0 go 100.

IMpuveuanne: YTOOBI U3BMEHUTH COCTOSIHUE 3a/1a4YM, OTMEYCHHOMN KaK
3aBepIICHHAS, IEPEBE/IS €€ B AKTUBHOE COCTOSHHUE, BbI IOJDKHBI H3MEHUTD
3naucHue B moJie Cocrosinne Ha OT/10KeHa 1 3HAYEHME B 110J1€ Yo BBINOIHEHHS
Ha yncio, menbite 100. Ecii BeI He n3MeHnTe 00a 3HAYEHMS, 3a1a4a OCTIe
COXPaHEHHS BAMHU JIJAHHBIX OCTAHETCsl IOMEUCHHOM, KaK 3aBEPIIICHHAS.

dakTuyeckue gaTa
U BpeMs

daxTrueckue Bpemsi, 3aTpayennoe Ha 3aaa4y. llleJkHUTE B OJIe, YTOOBI BBECTH 3HAUCHHE B
TPYAO3aTpPaThl JIHSIX, Yacax U MUHYyTaX, HanpuMmep, 03D-02H-00M.
ITporaosupyemsere/ | HauabHble M KOHEUHBIE JATHI X BPeMsI [IJIS 3aa49H.

IMpumeuanne: HavabHbIC M KOHEYHBIC TATHI SIBIISFOTCS 0032 TEIIbHBIMU; €CITH
BBI [IONBITAETECh COXPAHUTD JaHHbBIC, HE BB/ 00a 3HAYCHMUSI, IOSIBUTCSI
cooOieHue 06 omubke. Kpome Toro, cuctema npoBOJUT MIPOBEPKY, YTOOBI
yOeIuThCs, UTO JJaTa 3aBePIICHUs He IPE/IIIeCTBYeT JaTe Havyaa.

KommenTtapum x
XPOHOJIOTUU
MoIu(pUKAIAT

Beeaute IIpUMEYAHNUsA, KOTOPBIC HYKHO BKJIIFOUYUTH B XPOHOJIOTUIO
MOJJI/I(I)I/IK&L[PII?I NPOCKTAa U BO BCE OTIIPABJIAEMBIC YBEAOMJIICHUA O 3a/a4e.

ITpumevanus s
pabouero noroka

BeenuTe npuMevaHus, KOTOPbIE JOJDKHBI IOSBJIATHCS BMECTE € 3a1a4eil B
peXUMeE IPOCMOTpPA UJI U3MEHEHUS 3JIEKTPOHHON TaOJIUIIBL.

Kak no6aButb BNoMeHus

Bxuragxa BiioskeHusi COIEPKHT CIIEAYIOIIHE TOJIS.

IMpumeuanue: J00aBUTH BJIOKEHHE MOXKET TOJILKO BJajesiel] 3aa4i. Bel yka3biBaeTe pojm
YJICHOB U YJICHOB JIA 3a1a4 B PC)KUME UBMCHCHUA.
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Tabnuuya 10. lNona Ha Bknaaxke BrnoxxeHns

JJ1eMeHT Onncanne

Broxenns B BepxHeii yacTu CTpaHUIIBI IEPEYNCIICHBI TEKYIIINE BJIOXKEHUS 3a1a4. [ s

Ka)X/I0T0 BJIOXKEHHS TT0Ka3aHa CJeayroas nHpopmanus:

* VIms BJIOKEHHUsI, KOTOPOE SIBJISIETCSI CCBIJIKON Ha BJIOJKECHHUE.

* Tun u pasmep ¢aiina.

* Onucanue, BKJIFOYAS 1ATY U BpeMsl JOOABJICHUS BIIOKCHUSI, IMsI TOTO, KTO
100aBUIT BJIOXKEHUE, U BBEACHHBIE [IJIS1 BIIOXKEHUSI KOMMEHTAPUH.

*  CChLIKY JJIS1 yIaJICHUs] BJIOKEHWIA VTN 1T OTIIPABKU BJIOXKEHHS 11O
3JIEKTPOHHOI MoyTe.

®Dails1, KOTOpPHI BriGepute ncxonuslit (aity, KOTOPLI HY)KHO BJIOXKHUTE.
HYKHO BJIOXKUTD

0O630p [lenxHuTE, YTOOBI NPOU3BECTU 0030P KOMIBIOTEPA UM OUOIMOTEK AKTUBOB

JUIst (aiisia, KOTOPHIN HYXXHO BI0XUTE. [ToanepxuBaemble popmaTsl Gpaidion:
DOC, PPT, XLS, PDF, GIF, JPEG, PNG u MPP.

KommenTtapun BBenuTe TEKCT, YTOOBI OMUCATH BJIOKEHHE.
CoxpaHUTh Haxxmure, 4TOOBI BJIOKUTH BbIOpaHHbIH (haiit i URL.
BJIOYKEHHE

ﬂOéaBHEHMe BNNIOXEeHNA K 3aaaHuto

YT00bI I[OGaBI/ITL BJIOKCHUA K 3aJaHUIO, BJIAJCIICH IPOCKTA JOJDKCH aKTUBUPOBATH
,Z[O621BJ'IGHI/I6 BJIOKEHUM K 3a/TAaHUIO. Cnez[yromne IIOJIb30BATEIA MOI'YyT ,E[O6aBJ'I$ITb NI
YAQJIATH BJIOKCHUA U3 3aldHUA.

BJ'IaL[CJ'IbH])I 3aJaHusd MOTYT TOJIBKO ,HO6aBJ'I$[TI) BJIOXKCHUS K CBOUM 3aJaHUSM.

Biaenbiibl 3a1aHUS ¥ TOJIL30BATENH C MPABOM JIOCTYyNA K QYHKIIUU Y AAJUTh BJIOKEHHE
JIJIS1 IPOEKTOB MOT'YT yAAJIUTh BJIOKEHUS U3 3a/IaHUM.

JoOaBiieHne BJIOKEHUH K 3aJaHUSIM BBINOJIHIETCS MOA00HO TOOABJICHUIO BIOKEHUI K
IPYruM oOBeKTaM (HampuMmep, mporpaMmel). TeMm He MeHee, 00paTuTe BHUMAaHUC Ha
OTpe/ieJICHHbIE OCOOCHHOCTH JOOABIJICHIS BIOKCHUH K 3aJaHUSIM.

Brl He MOXkeTe UCIoaIb30BaTh PasMETKy aJisd BJIOKCHUM K 3aaHUAM

1 BIO>KeHNH K 3a/TaHASIM HE MCIOJIb3yeTCs (PYHKIMS KOHTPOJIS BEPCHIA, TOITOMY
3aKavka HOBOW BEPCHH 3aMEIIACT CYIIECTBYIOIIYIO BEPCHIO BIIOXKEHHUS.

B03MOXHO BJIOXHUTH Cpa3y HECKOJIBKUX BJIOKCHUN K 3aTAHUIO C OJTHIM M TEM XKe
MMEHEM JJIsI OJHOTO M TOTO K€ 3aTaHUsL. DTO MOXKET OBITH IOJIC3HBIM, €CJIN CPa3y
HECKOJIbKO BJIAJIC/IIIEB 3a/JaHAS 3aKaYNBAIOT (pailyl C OJHUM H TeM Ke MMeHeM. B
MOXeTe pa3IndaTh Gaiiisl Mo MOJIH30BATEI0, KOTOPBIH CO3/1all BJIOKEHHUE.

Brl MoxeTe 400ABIIATE U yIAJISTh BIOXKEHHS BHE 3aBUCHMOCTH OT COCTOSIHHSI 3a/TaHUSI.
T.e. naxe ecm 3aJjaHNe 0OO3HAYEHO KAK 3aBEPIICHHOE WM NPOITYIIEHHOE, BB
MO-TIPEKHEMY MOXeTe T0OABIIATH U y1AJISTh BJIOKCHHUS.

Bxiagka Brosxenust 11st mpoexTa pasjesieHa Ha JABa pasjesia: OauH - 1Uis (aiisios,
HENOCPEICTBEHHO BJIOXKEHHBIX B IIPOEKT, M OJIMH - /JIs1 (paiiIoB, BJIOKEHHBIX B 3a/1a4H.
Ecym Byiafesien; 3aja4u 100aBUTh BJIOXKEHUS 334U, a IIOTOM BJIaJiesIel] IPOeKTa 3a4acT
Just hytara BrirounTh Biiokenne 3a1ayun 3HaueHue false (BBIKJIFOUHUT 9TY OIIIHUIO),
BJIOJKEHUS OOJIbIIIE HeJIb3sl OyAeT HU 100aBUTh, HU YJAJUTh B AUAJIOTOBOM OKHE
[TocT-o6HOBNEHNE 3aauu. OAHAKO BIOXKEHHS 3a/1a4M /IS IPOEKTA BCE PABHO MOKHO
OOHOBHTH Ha BKJIa/IKe BiioxeHusl.

IepeitnuTe k 3aJaHUIO, K KOTOPOMY BBI XeJIaeTe 100aBUTDH BJIOXKEHIHE.

Haxxmure Ha 3aganue u3 paboyero noToka npoekTa ¥ Ha crpanuie CInucok 3a aHui.
OTkpoeTcs rraioroBoe okHo OOHOBUTH MOCT-3aJaHHE.

[nasa 6. Paboune notoxn 05



66

2. Ortkpoiite BkIaaky Bioxenus.
Ha BkJ1a/ike MOKA3bIBAIOTCS BCE BJIOKEHUS, KOTOPbIE CYLIECTBYIOT [IJIS 3aaHHUS.

3. B nosie Baaraemsiii gaiin Boi6epute M3 Moero komnpiotepa, M3 66, 1M0TEKH aKTHBOB
nm URL.

4. BBIIOJHUTE OJHO U3 CJEAYIONINX JACHCTBUIA:

* Haxwmure O630p, 4TOOBI BJIOKUTH (aiia, KOTOPHIA HAXOAUTCS HA BaIIeM
KoMmmbroTepe. [Tociae OTKPBITHS THAJIOTOBOTO OKHA IepeianTe K (haiiiTy, KOTOPBIA BB
JKEJIAETE BIOXUTH, U HAKMHUTE OTKPBITD.

* Haxwmure O630p 0HOMOTEKH, YTOOBI BIIOKUTH (HaiiT n3 OMOIMOTEKH aKTHBOB.
Haxwmute Ha 6MOIMOTEKY, KOTOpAsi COACPKUT (aiiil, KOTOPBIA BbI KeJIAeTE BIOKUTH.
C momoIpo AepeBa Ha JIEBOI TaHeJM SKpaHa NMepeiiinTe K Manke U 3aTeM aKTHBY,
KOTOPBI BHI JKesaeTe BIOKUTh. Haxkmute [IpuHATH aKTHB IpH TPOCMOTPE aKTHBA B
MIPaBOM NaHEN.

¢ Baemute URL B cooTBEeTCTBYHOIIIEE TOJIE.
5. JlobGaBbTe mpuMeUYaHUs O BJIOXKEHUH.

6. Haxwmute /[06aBUTD elne, 4TOOBI MOKA3aTh JOMOJHATEILHBINR HAOOP MOJIeH TS
Ka)XIOTO OTAEJIBLHOTO BJIOKCHHUSI, KOTOPOE BBI XKeJIaeTe J0OABUTE.

7. Tlocrne no6aBieHus BceX BiIOKeHU HaXMUTE COXPAHUTD U BEPHYTHCS, YTOOBI 3aKPBITh
JTNAJIOTOBOE OKHO.

HoBble Bi1okeHMST JOOABIISIOTCS K BKJIaKe BiloskeHust 1151 3a1aHUSI.

Kak 3anyCcTtuTthb npouecc yreepxaeHua n3 pexxmma npocmMmoTpa

Bbl MokeTe yka3aTh yTBEPK/IAIOUIUX U 1IeJIEBON CPOK MCIOJIHEHUS JJIS 3aJaUH 11O
YTBEPXKACHUIO, U 3AyCTUTH MPOLECC YTBEPKACHMU S, €CJIM BKJIaika Pabounii noTok
HAXOJIUTCS B PEXKUME IIPEICTABIICHUS 3JICKTPOHHO TaOJAIBI NI B PEKIME
MPeICTaBIICHAS] BPEMEHHOT O TpaduKa.

1. Tlepeitnute Ha BKJaJKy Pabounii HOTOK NpOEKTa, COJEPKAIIIETO 3a/1a4y MO
YTBEPKICHUIO.

2. B pexume npecTaBIICHHS 3JIEKTPOHHON TaOJINIIBI UM BPEMEHHOM IITKAJIBI IIIEJIKHUTE
10 UMEHH 3aJ1a4H 110 YTBEePKIeHUI0. OTKPOETCS AUAJIOrOBOE OKHO 3ayCTUTh
YTBEPXKJICHUE U BBl CMOXETE:

e J1o6aBUTH WM YOAJUTH BIIAACIIBIEB.
e J1o0aBUTh WM yIAJUTH YTBEPKIAFOIIIHX.
* 3a7aTh 1EJIEBYIO ATy UCTIOJTHEHMUSI.
* BrIOpaTh mpaBUIIO MEpeyTBEPIKICHHUS.
*  BJIOXKUTH 9JIEMEHTHI [1J1s1 YTBEPKACHUS.
3. BBeauTe cBemeHUS 1S MPOIecca yTBEPHKICHUSI.
YToOBI 3aBEPIIATH MPOLIECC, IIISIKHUTE IO OTHOW U3 CIICAYFOIINX OIIIIHiL:

*  OTnpaBUTh YTBEp:K/IeHHe: TO3BOJISIET COXPAHUTD MPOIIECC YTBEPHKIEHUSI B COCTOSTHUI
Bomoansierces. 11 3a1aunl yTBEpXKACHUS Takxke OyleT MOKa3aHO COCTOSHUE
Boinosinsiercst.

e Coxpanuth Ha Oy/yuiee: O3BOJISIET COXPAHUTH MPOLIECC YTBEPXKIEHUS B COCTOSTHUM
He 3anymen. /{151 3a1a4n yTBEpK/ICHUS TaKkke OyAeT nmokasaHo cocrosiHue He
3amymena. UToObI 3aIlyCTUTh MPOLIECC YTBEPKICHUS, HY)KHO H3MEHUTH CAMO
yTBEPXKJCHHE, 4 He 3a/1a4y pabovero noToka.

* OtMeHa: 103BOJISIET OTOPOCUTH BAIlIM U3MEHEHUS U HE CO3/1aBaTh MPOIIece
YTBEPXKICHUS.
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Bouee monpoOHyro nHdopmarmio o npolecce yTBEpKISHUSI CMOTPHUTE B pas/ieiie
“Yr1BepxaeHus” Ha cTp. 7.

Ipumeuanue: Ecim mporecc yTBEPKACHUS BBITOJHACTCS IS 381441 10 yTBEPIK/ICHUIO,
3a/1a4a Mo yTBePXK/CHUIO OyIeT 3a0JI0KUpOBaHA: MEHE/DKEPBI IPOSKTA HE CMOTYT
U3MEHUTH UHPOPMAIUIO /IS 33/Ia4U B PEKUME U3MEHEHHUSI JJIEKTPOHHON TaOJIUIIbI.

Pexxum npocmoTpa BpemeHHoro rpadpuka

B pexume mpocMOTpa BpeMEHHOTO Tpaduka Ha BKJIaake Pabounii ToToM HaXOIUTCs
MIpeICTaBJICHAE 3a1aY JIJIS MPOCKTA 3a MEPUOJI, M3MEPSIEMBIil B HEIIIAX UM MecsIax.
YUtoO0b! yBUETH 331441 HA BpEMEHHOM IIKaJie, IeaKkHuTe o [IpocMoTp BpeMeHHOTro

rpaguka (? ).

ITpu nmpocMoTpe pabouero MoToka B BUIAE BPEMEHHOTO Tpaduka Bbl MOKETe OOHOBHUTH
COCTOSAHHE 3aa49U U I/IH(l)OpMaHI/II-O IJTAHUPOBAaHUA, a TAKXKE )IO6aBI/ITb BJIOXCHU .
JonomHuTepbHYI0 HHpOpMaNnio cMOTpuTe B paszese “Kak oOHOBUTH 3a7auy U3 pexxuma
mpocMoTpa” Ha cTp. 63 nymm “Kax 3amycTUTh npoliecc yTBepXKACHHUS U3 peKuMa
mpocMoTpa” Ha cTp. 66.

UToObI HACTPOUTH MPECTABJICHNE BPEMEHHOT 0 Tpaduka, meikuaure mo Cxema ( I, ) Ha
BKJIasike PaGounit moTok. Bel moxere:

° BbI6paTb HCICJIN NJIN MECAIbI B KAYECTBEC BpeMeHHOI}'I IIKaJIbI.

* Bribepute qaThl, KOTOPBIE HY)KHO 0TOOpa3uTh: PakTndeckue/IIporno3upyemble Ui
LleneBnie.

* BriGepuTe 3aroJIoBKH /7151 CTOJIONOB BPEMEHHOT O rpaduka.

JonommHuTenbHy0 HHOOPMANIAI0 CMOTPUTE B pazaelie “Kak HaCcTpouTh IpeIcTaBiIcHIe
9JIEKTPOHHOU TAOJIUIBI NI BPEMEHHOM IIKaJIbI .

Kak HacTpouTb NnpeAcTaBneHue afIeKTPOHHOW Tabnuubl Unn
BpPEeMeHHOMW LUKasnbl

Korma BeI mpocMaTpuBaeTe BKJIaAKy Padounii moTOK B pexkMe IPOCMOTpPA 3JICKTPOHHON
TaOJMIIBI UIA B PEXKUME TPOCMOTPa BPEMEHHOTO TpaduKa, BBl MOXKETE YKa3aTh, KaKyko
MHPOPMAIIIO BBl XOTHTE YBHAETh. UTOOBI HACTPOUTH MPEICTABJICHNE, IIEJIKHUTE IO

Cxema (- 7 ). OTKpoeTcs AratoroBoe okHo CxeMa BKJIAJKU pabovero NoToka mpoeKkTa co
CJICTYFOIIIMMHY OTIIHASIMHU:

Onuuu B Aananoroeom okHe Cxema BKnaaKu pabouero noToKa

NPOeKTa

Tabnumua 11. Onumm B AnanoroBoM okHe Cxema BKAaAKu paboyero rnoToka rnpoeKxra
Onuust Onucanue

Cxema UToOb! CKpBITH ONUUY B paszese Cxema 3JIeKTPOHHON TabJUIbl B JTaHHOM
JIEKTPOHHOI JIMAJIOTOBOM OKHE, IIEJIKHATE MO 3HAYKY PSAOM C 3ar0JIOBKOM paszeda.
TaOIMIIBI UTOoOBI CKPBITHIN pa3/iesT cTajl BUACH, CHOBA IIEJIKHUTE MO 3TOMY 3HAUKY.
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Tabnmua 11. Onuwm B ananoroBoM okHe Cxema BKiaAku paboyero noroka
npoexTa (npoaosmxKeHne)

Onuust

Onncanune

CToJI01BI, KOTOPBIE
HYXHO MMOKa3aTh

Cnucok nepexsrovaTesield, COOTBEeTCTBYIOIUX CTOJIONAM, KOTOPbIE MOXKHO
BKJIFOUUTh B PEXXUM IIPOCMOTPA 3JIEKTpOHHOU Tabsmupl. IlleskHUTE IO cCbLIKe
HaJ CIIICKOM, YTOOBI BRIOPATEH 3apaHee 3aJaHHYIO TPYIITY CTOJIONOB JIs
BBIBOJIA HA IKPaH:

* Bce: DTO mapaMeTp MO YMOJTIAHUIO; BKITFOUECHBI BCE NMIEPEKITFOIATEITI
(moka3aHbl BCEe CTOJIONBI).

* peJeBble: [103BoJIsIeT CKPBITH cTOIONBI CocTOsIHIE, % BBHIIOJIHEHUS U
dakTHUeCKas AaTa.

* ¢axTuyeckne: [103BossIeT CKPBITH cTOJIONBI LleneBbie gaThl/Tpyno3aTpaThl
1 PoJit 1IeHOB/POBEPSIFOIINX.

* Bce JaTbl: YKa3bIBACT, UYTO HY)KHO OKa3aTh BCE CTOJIONBI, CBA3AHHBIE C

LEJIEBBIMU U (baKTI/I“IeCKI/IMI/l JaTaMu.

* o0s13aHHOCTH: BRIBOAUT HA JKpaH CTOJ'I6LIBI, CBS3aHHBIC C TEM, KTO HAa3HAYCH
JIJIs1 BBITIOJIHECHU A 3a/1a4.

JInb0o MOXKHO OTMETUTh OT/ICJIbHBIC CTOJIOIBI, YTOOBI UX BKJIFOYUTh, UJIN
OTMEHUTDH BBIOOP CTOJIOOB, YTOOBI MX YAAJUTh.

Iupuna nepBoro
croJidona

[To3BoJisIeT 3aaTh MIMPUHY NMIEPBOTO CTOJIONA, B KOTOPOM HOKa3aHbl UMEHA
3a7a4 ¥ 3aBUCUMOCTH. BBl MOXeTe 3a/1aTh APYIYIO IIUPHUHY IEPBOTO CTOJIOIA
JUTSL peKUMa IPOCMOTPA 3JIEKTPOHHOM TaOJIMIBI UJTH PEXKUMa MPOCMOTpa
BpeMeHHOTO rpaduka. Beibepure:

* 3anoMHATH NOCJIETHIOK YCTAHOBKY: TIPU IPOCMOTPE IJICKTPOHHOU TaOIHAIBI
paboyero moToka Bbl MOXKETE OTKOPPEKTUPOBATDH HIUPHUHY EPBOTO
CTOJI01A, YTOOBI YBUJETH OOJIbIIIEE UJIM MEHbIIIEE KOJMIECTBO UMEH
3aJaHU.

* Touno: BBCIUTE YUCIIO TOYHOM MU PUHBL CTO_J'I6LIa B IIUKCEJIAX.

Cxema rpaduka

UToOBI CKpBITH onuuy B pasnese Cxema rpaduka, MIEJIKHATE [0 3HAUKY
PSAAOM C 3ar0JIOBKOM paszesa. UToObI CKPBITHIIT pa3es cTajl BUACH, CHOBA
LIEJIKHUTE 110 3TOMY 3HAUKY.

[Ikana Bpemenu

[TpupocT BpeMeHH, HCIOIb3yeMBbIit 17151 n3MepeHns. Beioepute Hememn nm
Mecsupbl. YcTaHOBKA IO YMOJIYAHUIO - HEJIEIIH.

CToJIoubI
[PE/ICTABIISIIOT
coboit

[Tostoce! B mpeicTaBIeHUM BPEMEHHOM 1IKAJIbI IPEACTABIISIOT AJIUTEIbHOCTD.
Ber MoOXkeTe pemuTh mokazath PakTHYecKue/ IpOrHO3UPYEMbIE TATHI HITH
LleneBble qaThl, MUK U TO, U Apyroe. [1o yMoyaHuIo MOKa3bIBatOTCs 00a THIa
JaT.

3arosioBKu
CTOJIONOB

ITo yMOJTYaHHEIO TTOJIOCHI HE MIMEIOT 3ar0JIOBKOB. BeiGepuTe Omiuto, 4To0bI
uHpoOpMaNUs 0 33a4ax Oblja MPeJACTABJICHA B BU/IE 3ar0JIOBKOB CTOJIONOB.
Hanpumep, MOXHO cieIaTh Tak, YTOObI UMEHA 3aa4 MJIX THUIIbI 3TANOB ObLIN
MMOKa3aHbI B BUJIE 3ar0JIOBKOB.

Hlupuna nepsoro
croJiona

ITo3BoJISIET 3a1aTh IIIMPUHY MIEPBOTO CTOJIONA, B KOTOPOM MOKA3aHbI UMEHA
3a/71a4 ¥ 3aBUCUMOCTH. BBl MOXeTe 3a/1aTh IPYIYIO IIUPHUHY IIEPBOrO CTOJIONA
JUTSL PEXKUMA TIPOCMOTPA JIEKTPOHHOM TAGJIUIIBI U PEKUMA IIPOCMOTPA
BPEMEHHOTO rpaduka. Beibepure:

* 3anOMHHTH MOCJIETHIOI0 YCTAHOBKY: IIPH IIPOCMOTPE IJIEKTPOHHON TaOIIHIIBI
pabovero MOTOKA BbI MOXKETE OTKOPPEKTHPOBATH IIUPHUHY IEPBOTO
cToJI01a, YTOOBI YBUIETH OOJIbIIIEE UJIM MEHbIIIEE KOJIMYECTBO UMEH
3aJaHUI.

* TouHo: BBEJIUTE YUCJIO TOUHOU MU PUHBL CTOJIONA B MUKCEJISIX.

IBM Marketing Operations: PykoBoacTBO 1moJib30BaTests




Tabnmua 11. Onuwm B ananoroBoM okHe Cxema BKiaAku paboyero noroka
npoeKTa (npoao/mKeHne)

Onuust Onucanue

Crenathb 3TU BxJrounTe 3TOT nepeksiroyaTesib, YTOObl BHIOPAHHBIE BAMY 3HAUYCHUS CTAJIH

napaMeTpbl 3HAYEHUSIMU 110 YMOJIYAHUIO [T BKJIaAku PaGouuit moTok. Dta ommus

napamMeTpamu Io rapaHTHPYET, YTO KOTa ObI BB HU IEPEILIN KyAa-JIMOO0 ¢ 3TOI BKJIAIKA 1

YMOJTYAHUIO JIJIs 00paTHO HA Hee, MapaMeTPbl AUCIUICS HE U3MEHSTCS (MTOKA BbI B CJICAYIOIINN

9TOH BKJIAJKH pa3 He BHEceTe U3MEHEHHE 1 He BKJIFOUUTE ITOT NePEKIIIOYaTEb).

pabouero noroxa IMpumeuanne: Baiu yCTaHOBKM CTAHOBSTCS YCTAHOBKAMHU 110 YMOJTYAHUIO

poeKTa JUTSIBCEX MOJIb30BaTEICH JJIs1 3TOr0 padovero MoToka, Ioka KTo-H1uOyIb He
M3MEHUT YCTAHOBKHU 110 YMOJYAHUIO.

KaK 3agaTb LUMpUHY nepBoro ctonéua

BBl MOXeTe U3MEHHUTH MIUPHUHY TEPBOTO CTOJIONA B IIPOCMOTPE JIEKTPOHHON TaOITHIIBI
pabovero MOTOKa W OCTaBUTH 3TOT MapaMeTp JJIsI BCero ceaHca. To ecThb, BaIlll N3MCHEHHS
OCTaHYyTCS, TOCJIE TOTO KaK BBl MIepeiiieTe Ha APYTHe CTPAHUIIBI, a 3ATeM BEPHETECh Ha ITY
BKJIAJIKY.

1. Tlepeitnure Ha BkJIaaky Pabounii moTOK nmpoekTa.

2. Hcnomp3yiiTe 37eMEHT YIPaBJICHUS IUPHUHON CTOJIOOB, YTOOBI H3MEHUTH pa3Mep
HEepBOro CTOJ0NA JO HYKHOU IIUPUHBI.
3. HlenkauTe MO cchiiike CxeMa B MpaBOM BEpXHEM pa3jielie dKpaHa.
B nmnanorosom okHe B pamkaxMakeTa BKJIQJAKH pado4ero NoToKa NpoekTa ciesaiire
CJIe/IyIOIIIee.
a. B pasnesne lllupuna nepsoro cro/10na BeIOepuTe paIOKHONKY 3aIOMHHTD NOCJIe/THHI
napamerp.
b. B HMXHeii 4acT 3TOr0 JUAJIOrOBOrO OKHA BKJIFOUUTE Tepekiirouaresib Caenars 3Tn
napamMeTpbl apaMeTPaMH [0 YMOJTYAHHIO VI 3TOH BKJIAJIKH pa6overo noToxa
NpPoeKTa.

5. Haxwmute IIpuMeHHTDb U 3aKPBITh, YTOOBI COXPAHUTH U3MEHEHHS M 3aKPBITh TMAJIOTOBOE
OKHO.

Teneps mupHHA IEPBOro CTOJIONA 3aJaHa JI TOTO NPOEKTa AJIsl OCTaJIbHOM YacTu
Balero ceanca. HepaxHo, Ha Kakue CTpaHMIIBI BbI IEpeii/ieTe, KOT1a Bbl BEPHETECH HA ITY
BKJIAJIKy paboyero noToka, MUpHUHA NEPBOTO CTOJIONA OCTAHETCS TAKOH, KaK Bbl €€ 3a/1aJIH.

MpeacraBneHne NOTOYHOW AuarpaMmmbl npoLecca

B mpescTaBieHI TOTOKOBOM AMATpAMMEI ITPOIIECca MOKA3aHbBI 3a/1a4l B BHJIE CETEBOI
JMATPAMMBI CIIEAYIOMUM 00pa3oM:

M Kamaoe 3a1aHUC ITOKAa3aHO B BUJAEC OKHA C HOMCPOM U I/IJICHTI/I(bI/IKaTOpOM 3aJaHus.
° 33.):[3,HI/I$[ C 3aBUCUMOCTSAMMU CBA3BIBAIOTCA C 3aJaHUAMU, OT KOTOPBIX OHU 3aBUCHT.
M HOCHCHOB&TCHLHLIC 3aJlaHMs MOKA3aHbl B OJJHOU U TOM Xe CTpOKE.

° Hapamenbﬂme 3alaHus IOKAa3aHbl HA PA3HBIX CTPOKAX.

* HesaBucumbie/3aBuCIINE 3a/1aHNsI IOKA3aHBI B CBOCH COOCTBEHHOU CTPOKE Oe3 CBS3CH.

KoHuenuun pabouero notoka

PaGoune noroxu OPraHUu3yroT 3adaHus, 3aaHUA IO YTBEPKACHUIO, CTAANU U 3TAllbl OJId
KaXJa0ro mpoeKTa. Paboune nmoToxu U3MEPSAIOT BPEMs, 3aTpauuBaACMOC Ha KAXIYIO YaCThb
IIPOCKTA, a TAKXEC COTPYAHUKOB, HA3HAYCHHBIX JIJIA pa6OTbI C IPOCKTOM.
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Paboune noToku cofepkar 3anaun paboyero NOTOKa U 3a/1a4u yTBEpKeHuil. BBeieHue B
YTBEPXKACHUS CMOTPHUTE B paziesie “YTBepkaeHus” Ha cTp. 7.

3agaumn

3aHaHI/IH - 3TO IIaru B pa60'~ICM IIOTOKE, B KOTOPBIX ,Z[eﬁCTByCT IOJIb30BATEIIb . 3aﬂaHI/I€
CUATACTCS HC3aBCPIICHHBIM, IIOKAa HE 6y;[eT BBIIIOJIHEHO JICHCTBUE.

3agauu no yrBepmaeHuro

BbI BrUTIOUaeTe 33124 YTBEPXKACHUS B pabOUMii MOTOK, YTOOBI yKa3aTh, YTO TOJDKEH
OCYIIECTBIISITHCS Mpoliece yTBepkaeHus. Ha Bkiaake Pabounit moTok BeI MOXkeTe
3aMyCTUTh MPOIECC YTBEPKACHUS ISl 3a/1auu YTBepKaeHus. Korja mpoiiecc yTBepKaeHUs
BBITIOJTHSICTCSI, HA BKJIAJIKe Pabounii OTOK MOsIBIIsICTCSI ynopsiioueHHast nHdpopmaims 06
9TOM IIPOLECCE, HO BbI OOJIbIIIE HE MOXKETE U3MEHUTD 3a/1a4y IO YTBEPXKACHUIO.

Cragumn

Bel MOXeTe CrpynnupoBaTh 3aJa4d BMECTE O[] 3ar0JIOBKAMU, UMEHYEMBIMH CTaAUSIMH.
DTansl MOTYT IOMOYb BaM OPTaHU30BAaTh MPOIECcC BRINOJIHEHNS 3adanus. Hanpumep, BbI
MOJeTe CO3JaTh ITal, B KOTOPOM BCE 3a/1aHUS BHITOJHAIOTCS OJIb30BATEIIH, CBI3aHHbIC C
. B pexxnme mpocMoTpa Uil U3MEHEHUS 3JIEKTPOHHOM TaOJIMIBI CTAa UK IPEACTABIISIOT
c000ii BbI/IeJICHHBIE MTOJTY>)KUPHBIM HIPU(PTOM 3ar0JIOBKH, KOTOPBIE IPYINIHUPYIOT 3a/1a4H.

STansbl

BbI MOXeTe 3a1aTh 3a1a41 pabovero NoToKa Kak 3Tallbl BaIlero npoekra. [lpumepamu
sranos saBjsrorcst Havaso 3aganus, Cosemtanue u CoObITHE.

Jdatbl

PaGouue noroxu COACPAKAT CIICAYIOIIUE TUIILI JaHHBIX.

* IIporno3upyembie/PaKkTH4eCKHE JAThl HAYMHAIOTCS KaK MPOTHO3UPYEMbIE JAThI: IAThI B
OymyIiem, Koraa Biaaesiell 3a1a4H JIaHUPYeT 3aIyCK U 3aBepIIeHne 3a1aui. DTH 1aThl
3aJIaI0TCsI, KOT/Ia BBIIOJIHEHUE 3a/IaHMsI BCE €Ille HAXOIUTCS B pexuMe oxuaanus. Eciu
4JICH KOMaH/Ibl (pAKTUYCCKM HAYMHACT ¥ 3aBEPIACT 33 aHKe, B KAUYeCTBE (PaKTHICCKUX
J1aT MOTYT UCHOJIb30BATHCS T€ K€ WJIA APYTUe JAThI.

* IleJeBble JaThbI - 3TO 1AaTHI, KOTOPbIE UCTIOJIB3YIOTCS, YTOOBI COCTABUTH MPOEKTHBII
rpaduk. Kak npaBuiio, OHM 33/1aF0TCSl B HaYaJie IIPOEKTA.

M Hp](lelfiaHHble JAaThbl - 9TO (i)I/IKCI/IpOBaHHBIC JAaTbI, KOTOPBIC HCBO3MOXHO U3MEHUTD, JaXC
€CJIM UBMCHSAIOTCS JaThl 3aZlaHI/II71, OT KOTOPBIX OHU 3aBUCAT.

* HepaGouee BpeMs Ipe/ICTABIISIET AAThI, KOT/Aa COTPY/IHUKU HE pabOTAIOT, TOITOMY
CHCTeMa MPOIYCKAET 3TH AAThI IPH pacueTe JUIMTEIbHOCTH 3aqanuii. Marketing
Operations B HACTOsIIIIee BpeMsl MOJIJICPKUBAET CUCTEMHOE Hepabouee BpeMsi, KOTOpPOoe
MIPUMEHSIETCS] KO BCEM 3a/IaHUSIM. MOJT PYyKOBOJICTBOM MeHe pkepa MPOeKTa ONpeaesisieT
HeO6XOI[I/IMOCTb B 3aMCIICHUU 3TUX AAT. CI/ICTCMHI)IC AIMUHUCTPATOPHBI BBOJAT U B
JajbHelieM paboTaroT C STUMH TaTaMHU.

M ,HaTbI BbIXO0/THBIX Llﬂeﬁ - 9TO JaTbl, KOTOPBLIC UCITOJIb3YOTCA AJIA PCTUCTpPAlIUN pa6OTLI,
KOTOpas BBINIOJIHACTCA B BBIXO/THOU JI€Hb B paMKax OTACJIbHOTO 3a1aHU. Ber moxeTe
3aIlJIaHUPOBATH pa60Ty B OIIPEACIJICHHYIO ATy BBIXOJHOTO AHA OJIA OIIPEACJICHHOT O
3aJaHus C IOMOIIIBIO OIIUU 3aHHaHI/IpOBaTL 0.
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MpoaonmuUTenbHOCTb

[Tpom0KUTEIBHOCTD - 3TO (PAKTUYECKOE KOJIMIECTBO THCH, BBIICICHHBIX JIJIS 3a1aHUS.
Ecu BBl 3a/1aeTe mporuo3upyemble uiim pakTHUECKUE JAThl HAYalla U 3aBEPIICHUs, CUCTEMA
ABTOMATHYECKU PACCUNTACT PAa3HUILY MEXKIY MPOTHOZUPYEMOU MM (PaKTUIECKON qaTOl
HavaJia U MPOTHO3UPYEMOU MM (paKTUIECKOW AaTOM 3aBepIleHus 3aaHus. Bbl MoxeTe
3a7aTh JJIMTEILHOCTh TOJIBKO C MOMOIIIBIO MOJIOKHUTEIILHOTO Yuciia. Hampumep, BB
MOXeTe UCI0Ib30BaTh 0,25, UTOOHI 3a7aTh YeTBEPTh JHS B KAUECTBE JIMTEILHOCTH
3aJaHus.

TpynosatpaThbl

Tpyno3aTpaTsl B JHAX (B IPOTUBONOJIOKHOCTD JJIUTEILHOCTH), KOTOPbIE HEOOXOAUMBI
0JIb30BATEJIIO [JIs1 3aBepliueHus 3aaanus. Hanpumep, Ha 3aBepliieHue 3agaHus yXOAUT TpU
KaJICHJAPHBIX JTHS, HO KaX/IbIi U3 TPeX JHeH BiaieJiel] 3a4aHusl IPOBOJUT TOJIBKO
MIOJIOBMHY AHS, paboTast Hal 3ajaHueM. Tpygo3aTpaTsl Ha 3aaHNAe COCTABIISIOT MOJITOPA
JIHSI, XOTSI €r0 JUIMTEJIbHOCTD COCTABJISIET TPH JHSL.

3abnokuposaHHble 3a4aHUA

[1pu penakTupoBaHuy 3aAaHNE OIOKUPYETCS], YTOOBI IPYIHe NOJIB30BATEIN HE MOTJIH
peaKTHPOBATH €ro OJTHOBPEMEHHO ¢ Bamu. KpoMe Toro, koraa KTo-jambo co3/1aeT MpoLece
YTBEPXK/JCHUS HA OCHOBE 3a/a4¥ [0 YTBEPIXK/ICHUIO, 3a/1a4a [0 YTBEPIXKICHUIO CTAHOBUTCS
HaBcer1a 3a0JIOKUPOBaHA.

Ecmm xTo-TO meITaeTcs PEOAAKTUPOBATH 336HOKI/IpOBaHHOe 3aJaHUEC, TO OH NOJIyYacT
IPEaYIPEKIAFOIICC COO6H_ICHI/IC, B KOTOPOM YKa3bIBACTCs, YTO 3aJaHUC YIKE UCIIOJIb3YCTCH.

COTpYAHUKM U ponu

BbI MoeTe Ha3HAYUTD 3a/1aHUsI OT/ACJIbHBIM WJIM BCEM WJIEHAM KOMAaH/bl B paMKaxX KaI0u
poJiu. Eciin BBl Ha3HAYaeTe 3a/ja1y OJHOMY UJIM HECKOJIbKMM 4JIEHAM KOMaH/bl, OHU OyAyT
CUMTATHCS BJIAJICIIbIIAMH 33/1a4. Bbl HA3HAUAETE POJIM WICHAM KOMAaH/IbI Ha BKJI/IKe
COTpyIHUKH B IPOCKTE.

B pabounx moTokax UCIOIB3YIOTCS CJICAYIOIIIE TOHATHS IJIs HACHTH(QUKATITAN
COTPYAHHUKOB B pabOUYeM MOTOKE:

M BJIﬂlIe.]Ibllalel 3aa41 SABJIAIOTCA COTPYAHUKHU, OTBCUAIOIINE 3a BBIIIOJHECHUEC 3a1a4
pa60l{ero IIOTOKA UJIA YIIPAaBJICHUC UMHU.

° Hponepmoume OTBCYAIOT 34 3a/1a4M 11O YTBEPIKIACHULO. OTH YIEHbI KOMAaH/IbI
OCYHIECTBJIAROT COTJIACOBAHUC 3a1aHU.

* PoJm UCIOJIBb3YIOTCS B KAYECTBE COSIMHUTEIILHOTO 3BEHA MEX/Y 3aJaHUSIMHU U
COTPYAHUKAMHU. VX MOXXHO UCIIOJIb30BATh AJIS OOLIEr0 pacipenesieHus padoThl.
Hanpumep, kaxxaplif TUII CO3/1aBa€MOT0 BAMHU NIPOEKTA MOXKET UMETh CBOI COOCTBEHHBIN
m1a6J10H pabovero NoToka, u MabJIOH MOXET COAepKaTh CTAHAAPTHBIE POJIH JJIs
OIIpE/IeJICHHBIX 3a/IaHui. 3aTeM, KOTIa BbI CO3/1aJIUTE IPOEKT, Y YacTH 3a7a4 (MM y HUX
BCeX) OyIeT POJib O YMOJTYAHHMIO, YKE CBS3aHHAS C HUMH.

Ipumeuanne: Kax/plii pabounii IOTOK MOXKET COJEPKATH MOJIb30BATENICH U3 PA3HBIX
JaCOBBIX MOSICOB. BbI BeIOUpaete, OyaeT mm Marketing Operations moka3sIBaTh YaCOBOit
HOSIC TIOCTIE BPEMEHHBIX OTMETOK B paboveM NOTOKE U B CTOJIONAX paboyuero moToka.
JonomHuTe bHyI0 HHQOpMAILIUIO CMOTpUTE B pasjeste “Onuuu npeacTaBieHus Kajlenaaps’”
Ha cTp. 137.
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Fpadpukn
Ectb nBa ciocoba coctaBuTh rpaduk 11 padbovero noToka.
* baza

* OOHOBUTH
BasoBbin rpadpuk

BazoBrlit rpaduk UCIOTB3yETCS, €CIIN BBI KeJIAeTe CPABHUTH (PaKTHIECKHIE JAThI C
3aJJaHHBIMH IEJIEBBIMH 1aTaMi. B 6a30BoM rpadrke HEBO3ZMOKHO H3MEHHUTH IIEJICBBIE
JIaTBI, KOTOPbIE UCTIOJIB3YIOTCA B KauecTBe 0a30BbIX. [lo1p30BaTeN, KOTOPHIM
HAIPAaBJIAIOTCS 3aJaHUs, OJIy4aroT HATOMUHAHUS O 3aBEPIICHUN (PaKTUIECKUX
/IPOTHO3UPYEMBIX /AT.

O6HoBneHue rpadpuka

Oo6HOoBJIeHNE TpadrKa UCIIOJIL3YETCs, €CJIH BbI XKEJIAeTe UCIOJIb30BATh (haKTHUECKHE
JTaHHBIE, YTOOBI PETYJIAPHO OOHOBJISATH OQUIINAIBHBIN TpapuK (3aJaHHBINA C TOMOIIBIO
EJIEBBIX JIAT HAYaJia M 3aBEPILEeHNUs1). DTOT PEXKUM JaeT BO3ZMOKHOCTh MEHE/DKEPAM
IPOEKTOB MOJIYYUTh MOCIICTHUI OOHOBJICHHBII ouIaibHblil rpaduk. Tem He MeHee, OH He
JIaeT MPOCTOM Cocod MpocMaTpuBaTh 0a30BYIO BepcHio Tpaduka.

BasoBbin rpadpuk
Hepen TEM KaK CO31aBAThb B paMKaX IIPOCKTOB, CUCTEMHBIN AIMUHUCTPATOP HACTPAUBACT
pa3spCuICHUs 1 HAIIOMUHAHUS CIICAYFOIIUM 06pa30M.

* Paspelenust HACTpauBarOTCs TAK, YTOOBI TOJILKO BJIAJIEIIbIBI B pAMKaX MPOEKTa MOTJIH
obnoBATH LleneBble 1aTEL.

* Hamomwunanus (OMOBEIICHUST) HACTPAUBAIOTCS HA OCHOBaHUYN MaKkTHYeCKHX/
NPOrHO3HPYEMbIX JaHHBIX.

PaGotas ¢ 6a30BbIM l"pa(l)I/IKOM, YJICHBI KOMAaH/bI BBIIIOJIHAKOT CJIACAYFOIINUE OTBETCTBCHHEBIC
miaru.

1. Bmagesen 3agaet LlesieByro naty Hauana u LlesieByro aaTy 3aBepiueHust 1Jis1 KaXX10TO
3a/1aHMsl.

OTH 1aThl OCTAIOTCA (PUKCHPOBAHHBIMHU IJIS1 BCET'O B PAMKAXIIPOEKTA.

2. Tlo Mepe BBIIOJHEHNS B paMKaXx MIPOEKTA YJICHBI KOMAaH/IBI OOHOBJISIOT
®akTnyeckue/[Iporno3upyemple 1aThl HA OCHOBAHUY PEaJIbHBIX TAHHBIX.

O6HoBneHue rpadpuKa
Hepeﬂ TEM KaK CO3JaBaThb B paMKaX IIPOCKTOB, CUCTEMHBIN AIMUHUCTPATOP HACTPAUBACT
paspcuIiCHUs 1 HAITIOMUHAaHUA CJICAYIOIIUM 06pa30M.

* Paspemennst HACTpauBaroTCs TAK, YTOOBI TOJIHKO BJIAJIEIILIIBI B pAMKaX MPOEKTA MOTJIH
o0OHOBJIATH LlesieBble 1aThI.

* Hamomunanus (OHOBCH_IGHI/UI) HAaCTpauBarOTCA HA OCHOBAHUU He.]'IeBLlX JaT.

* Hanomunanus HAaCTpPaUuBAKOTCA TOJIBKO T€, YTO HAIIPABJIAOTCA BJIAJACJIbIY UJIA
BJIaACJIbLIaM.

* [Ilo xxenmaHuto, Bbl MOXETe HACTPOUTH HanmoMuHaHUs Ha PakTuyeckne/IIporno3upyemnie
JIaThl U OTIPABUTH UX WIEHAM KOMAaH/IbI.

PaGoTas ¢ oOHOBIIEMBIM l"pa(bI/IKOM YJICHBI KOMAaHAbI BBINOJIHAOT CIIEAYIOIUEC
OTBCTCTBCHHBIC IIIaru.

1. Bmagesen 3amaet ucxoayro LleneByro naty Hauana u LlejieByto 1aTy 3aBepuieHust 1ist
KaX/I0T0 3aIaHHs.
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2. Tlo Mepe BBINOJHEHNS B paMKax IIPOEKTA YJICHBI KOMAH/IBI OOHOBJIISIOT
®axTuyeckue/IIporuno3npyemsple 1aThl HA OCHOBAHUU PeaIbHBIX TaHHBIX.

3. Ecim 3aaHue BHIOTHIETCS C 3a0epXKKOH (BIagesien] moryyaeT HAMOMAHAHWS Ha
ocHoBanum LleseBbIX 1aT), BJIaiesIel] ONEHUBACT CUTYALINIO U IO HEOOXOIUMOCTH
koppekTupyeT LlesieBble TaThI U TN TEIHHOCTb.

BbluncneHune 3aBucuMbIx gat

Ecynu BBI BBOIMTE WM M3MEHsieTe naTy 3aaanusi,Marketing Operations MOXeT paccuuTaTh
JIpyrue 1aThl HA OCHOBAHHMU BBE/IEHHBIX BAMU JaHHBIX. 3/1€Ch UCIOJIb3YETCS BHYTPEHHUIA
aJITOPUTM, YTOOBI IBYHAIIPABJICHHO PACCUNTATH TAaThl 3aBUCUMOCTEIl, HAUMHAS C STYCUKH, B
KOTOPYIO BBl BBEJIH JATY.

[Tpu BBIYUCIICHNN 3aBUCUMBIX AT UL padodYero moToka odpaTuTe BHUMaHKE Ha

CJIeTyIOIIIee.

e [ToMuMO pa3JioXeHHsI HA MHOKHTEIIN B HepaOoyure THU U YaChl, B pacyeTax 3aBHCHMBIX
JIAT UCIIOJIB3YIOTCS BA JOTOJIHATEIIFHBIX CHCTEMHBIX CBOMCTBA: BpeMs HavaIa THS I
KOJIMYECTBO YacoB B IeHb. CHCTEMHBII a IMIHACTPATOP HACTPAUBACT 3TH HapaMETPHI.

* Ecim ctpoka 3aganus 3ahuKCUPOBAHA, IPU BBIYUCIIEHUN 3aBUCUMBIX AT JAThI HE
OOHOBIISIFOTCS ([TaXKE €CJTM CTOJIONBI AT MyCThIE).

* BprunciieHHe 3aBUCUMBIX JTAT HE PACIPOCTPAHSICTCS HA AKTUBHBIC U 3aBEPIIICHHbBIC
3aJlaHusl, a TOJILKO Ha 3aJIaHus ¢ cocTostHueM Ha paccMoTpeHun.

* IIpu BEIYMCIICHNH 3aBUCUMBIX AT COOJIIOAAIOTCS ONMIUK JJIsI KOHKPETHBIX 3aJaHU) 1151
Hepabouero BpeMeHu. AJITOPUTM BBIYHUCIICHUS 3aBUCUMBIX JaT YIUTHIBACT TO,
3aIJIAHMPOBAHO JIM 3a/IaHUE JJIs BBINOJIHEHNUS B Hepabovee BpeMsi, BBIXOJHbIC THU UIH U
B TO, U APYroe BpeMsl.

* He BBOAMTE MPOrHO3MPYEMOE BpeMs 3a IpeieIaMu padovnX YacoB, €CJIU B
HOCJIETYIOIIEM BBl HAMEPEHBI BOCIOJIb30BATHCS BHIYMCICHUEM 3aBUCUMBIX AT UJIH
JPYruMH QyHKIMSIME aBTOMATHYECKUX PAcUeTOB. DTa HHYOPMaNUs Nepe3anichbIBaeTCs
ABTOMATUYECKH.

Kak aBTomaTnyecKu BblUUCIUTb AaTbl pa60qero NOTOKa
Ecnm BB BBOIWTE MM M3MEHsIeTe naTy 3aganus,Marketing Operations MOXeT paccunTaTh
JIpyTUE TaThl HA OCHOBAHWH BBEJICHHBIX BAMU JTAHHBIX.

1. BBeauTe WJM U3MEHUTE ATy JJI 3a7a4K B JIIOOOM M3 MOJIEH 1aT.

2. Broibepute gaTy ¥ LMIEJTKHUTE B JIOOOM MECTE HA 9KpaHe, KpOMe IPYroro moJjs JaThl.

+
=]
PsioM ¢ xoHEUHO# 1aTO MOSBUTCS 3HAYOK BbIUnc/IeHne 3aBHCHMBIX JaT ( + ).

3. H_ICJ'IKHI/ITC IO 3HAYKy BoIunc/ienne 3aBHCHMBIX aart.

JInGo BBI MOXKETE BBI6paTb OJIUH U3 3HAYKOB NMAHCJIM UHCTPYMCHTOB IJIsI HOBTOPHOTO
BBIUMCJICHUS JAT 3aBUCUMOCTEH.

Llpyrne JaThbl B pa6oqu INOTOKE UBMCHAKOTCA HAa OCHOBAHUU HOBBIX BBCACHHBIX JaHHBIX.

KaK Bbluncnutb 3aBUCUMOCTU AaT HaA 336HOKMpOBaHHOl7I
3ajaden

Ecmmm B paboueM moToke ecTh 3a0JIOKMpOBaHHAS 3a/1a4a U BbI H3MEHUTE ATy 3aa49H,
HaXOAIIENCs BBILIE 3TON 3a1a4H, BbI IIOJIYIUTE NPENYIPEXKICHNAE IIPU BBIYACICHUN
3aBUCUMOCTEH JaT.

B xauectse Pa3bACHCHUSA NPUBOAUTCS ONUCAHUEC NPOUEAYPHI, B KOTOpOfI npeanoJjiaracTcs
cJeayromee:
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3anava 1.8 3abmokupoBana.

BaMm HE0OX0aMMO U3MEHUTD JJINTEILHOCTD 3amanns 1.5 ¢ msatu no 10 queid.

Bce 3agaun 3aBUCAT OT NpeabLAyIIeit 3a1a4.

1. OTtkpoiite paboumii TOTOK I PeIaKTHPOBAHUS M M3MEHUTE JJTUTEILHOCTD 3aaHuUs
1.5 c gt go 10 mHeit.

H
2. IllenkuuTe mo 3Ha4Ky Bblvnciienue 3aBucuMbIx Jat ( ¥ ) psAgoM ¢ 1aToii 3aBepLieHus
3agaun 1.5.

CucremMa NoKaXeT MpeAyNPeTUTEIILHOE COOOIIEHIE O TOM, YTO BBl HE MOXKETE
BBIYKMCIIUTH 3aBUCUMBIE JIAThI Yepe3 3a0JIOKUPOBAHHYIO CTPOKY.

3. IlexxauTe MO HAYAJIBHOM maTe 3amadn 1.8

4, H_ICJ'IKHI/ITC IO 3HAYKY BblunciieHne 3aBUCHMBIX 1aT.

CucreMa BBIYMCIIAT JaThl IO 336J’IOKI/IpOBaHHbIM 3aJaHUCM.

MnaHupoBaHue pabouero BpeMeHU

IBM Marketing Operations npeayiaraeT cJeIyroIIre apaMeTpbl, KOTOPbIe TOMOTYT
3 GEeKTUBHO YIPABIATH PECypCaAMHU M PACIPEACTIATH UX:

M 3a,HaTb Hepa6oqee BpEMsI: IIO3BOJIACT Barein OopraHu3anuu 3agaTb Ha6op AaT, KOTOP&IC,
110 YMOJIMaHUIO, UCKJIFOYAROTCA, KOI'la CUCTEMA BBIMUCIIACT AAThI U IPOAOJDKUTCIIbHOCTD
3aaad.

* Bxmouyuthb BBIXO/IHBIC B pa6oqee BpeMs: IO YMOJIMaHUFO BBIXOJHBIC HC BKJIFOUYAROTCA IPU
BBIYUCJICHUHA AT U IPOJOJDKUTCIIbBHOCTH 3a1a4. O,Z[HaKO BBl MOXETC IIECPCONPEACIIUTH
OIIHUIO IO YMOJYAaHUIO, YTOOBI IUIAHUPOBATH OMPEACIICHHBIC 3aJa4Yi Ha BBIXOJAHBIC.

Ilo YMOJIYaHUIO, B 3a1a4YU HE BKIIFOYAOTCSA BBIXOJHBIC NI Hepa6o‘me JHU Ipr
BBIYUCJICHUHN UX HAYAJIbHBIX 1 KOHCUYHBIX OAT.

UToOB! YBUJETH CIUCOK 3aJaHHBIX Hepabouux 1aT, meakHute no HepaGoune OuzHec-1HH Ha
cTpaHuie AJIMUHUCTPUPOBAHMKE.

IMpameuanue: [1pu mpocmotpe xanergaps IBM Marketing Operations mro0o0it 1eHb,
3aJaHHBII Kak Hepabouee BpeMs, yKa3aH cepbIM 3HaAYKOM X Ha (oHe. B mpencrasieHnn
BPEMEHHOTO T'paduka Hepabouee BpeMs MOSBIISIETCS B CTOJIOIE C Cepoil IITPUXOBKOIA.
Kpowme Toro, mpu ycTaHOBKE yKa3aTeJsIsl MBIIIN Ha ATy MOSBUTCSA MM Hepabouero
BpeMeHH (Hanpumep, denb Tpyaa).

Hepabouee Bpemsa

Bl MoOXkeTe 3a1aTh THH, KOTJa paboTa OOBIYHO BBINOJHICTCS COTPYIHUKAMHU B Hepaboyee
Bpems B IBM Marketing Operations. Marketing Operations moaiepxuBaet Habop
Hepaboyero BpeMeHH Ha YPOBHE CHCTEMbI, Pa3/IeJICHHbII Ha THIIbI, 38 /TaHHbIC
II0JIb30BATEIISIMH.

Homyctum, 4TO y Bac 3aAaHbl clieayroiue Hepabouune nathl B Marketing Operations:

Tabnuua 12. MNMpumeps! Kateropuii n Aat Hepaboyero BpeMeHu

Kareropus JlaTbl

KopnopaTuBHbIil Ipa3HUK 1/1/2006, 4/7/2006, 25/12/2006
ocynapcTBeHHBIH Tpa3HUK 15/4/2006, 3/10/2006
KopnopaTuBHbIil BLIXOAHO 15/8/2006
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[Tocre Toro kKax BBI 3aAaAUTe HEpabouee Bpems, BBl CMOXKETE BBIOPATh, HYXKHO JIH
IUTAHUPOBATH pabOTy Ha 3TH JHH JJI KaXJI0T0 MPOEKTa U €ro 3aad.

Eciu akTuBHOE BpeMs U1 3a1a4l COAEPKUT Jito0oe Hepabouee BpeMs, ee AaTa
3aBeplIeHus OyAeT NPoAJIeHa Ha TONOJHUTEbHBINA AeHb IS KaX 01 U3 9TUX IaT.
Homyctum, uto mata 4/7/2006 3amana kax Hepabouee BpeMsi. Ecom 3amyck 3agaun 1.3
3amsiaHupoBaH Ha 3/7/2006, a ee IIMTEILHOCTb COCTABJISIET TPOE CYTOK, €€ KOHEYHOU JaTOM
oynet 7/7/2006; Ha 4/7 paboTta He IJIAHUPYETCS, IOTOMY YTO 3Ta AaTa 3ajJaHa Kak
Hepabouee BpeMsl.

Juis 10601t 3a1a491 MOXKHO YKa3aTh, YTO CJIEAYeT MTHOPUPOBATH Hepabouee BpeMsl; B 3TOM
ciyyae pabounit mOTOk Oy/eT BKIIIOYATh B ce0sl Bce Hepabouee BpeMsl Kak OObIYHbIE
paboune quu. [TosTOMY, €CITH BBl YKaXKETE, YTO CJIEAYET UTHOPUPOBATHL Hepabouee Bpems
JuUTst 3aa4n 1.3, ee KOHeYHOM gaToi cTtaneT 6/7/2006.

BxnroueHne BbIXOAHbIX

[Tpu BBIOJIHEHNT HEKOTOPBIX 33124 BAM MOXKET TOTPeOOBATHCS 3AMTIAHUPOBATH
BBITMIOJIHEHUE PA0OTHI B BEIXOAHBIE. Hanpnmep, nevaTHbIC KOMIIAHAN YaCTO paboTaroT 24
Jaca B CyTKH, 7 THEH B HENIEJIFO, TAK YTO €CJIM Y BAC €CTh 3aJa4H, BBIIOJIHSIEMbIC B IEYaTHOM
KaMIaHWUH, BBl MOXETE CIeIaTh TakK, YTOOBI I 3THX 3444 YYUTHIBAJINACH BBIXOIHBIE JHU.

Hampumep, y Bac ectb 3a1aua “Haneuatats OpolIropsl B e4aTHOM KoMIaHuu”. DTa
3a7a4a MOXET HAYMHATHCS B IMATHUILY, 15/06, 1 ee MpOoAODKUTEIILHOCTE OyIeT paBHA TPEM
cyTkaM. Ecim BBI BKITFOUNTE BBIXOTHBIC [T 9TOM 3aa4H, ee KOHEYHAs 1aTa OyAeT KOHell
pabouero mHs B noHeAe bHUK 18/06. Ecii BBI pemmTe He BKIIFOYATh BBIXOIHBIC IS 9TOM
3aJ1auu, OHa 3aBepiuTes B cpemny, 20/06.

MapameTpbl paéoqero n Hepaéoqero BpeMeHU

[Tpu ucnosIb30BaHUU UHAUKATOPA 3aIVIAHHPOBATH, HCHOJIL3Ysl B pabo4YeM OTOKE Y BAC €CThb
MHOTO OHNIN#T JJIs IUTAHUPOBAHUS 3a4a4. 3a/1a41 MOKHO 3aIlJIAHUPOBATH JIFOOBIM 13
CJIEAYIOIINX CIIOCOOOB!

Tabmmua 13. Onunm nnaHupoBaHusa 3aday

®narn IloBenenne

Pab. (6usHec) Hepabouee BpeMs 1 BBIXOIHBIC UCKJIFOYAOTCS U3 MJIAHUPOBAHUS 3a/1a4.

Hpnmeqaﬂne: DTa oNmus SIBJISICTCS napaMe€TpoM 1o YMOJIMaHUIO JIs
BCEX 3aaad.

Jlu.Hen. (BBIXOHbIE) 3amava NJIaHUPYETCs C BKJIFOUEHUEM BBIXOAHBIX, HO 0€3 CHCTEMHOTO
Hepabovero BpeMeHH.

Hepab. (nepaboune aun) | BbIXo1HBIE UCKIIFOYAIOTCS U3 IJIAHUPOBAHUS 331441, HO OXKUIAETCS, YTO
3a/1a4ya Oy/eT BBIIOJIHEHA B Ipyroe Hepabouee BpeMsl.

Bcee (Bee kanengapuble | 3ajava miaHUPYETCs Tak, YTOOBI BKJIFOYAIMCh BCE JTHU.
JIHU)

IMpnmeuanue: Crober 3alUIaHIPOBATH, UCIIOJIB3YS - ITO HHCTPYMEHT IUIAHUPOBAHUS 1
OPHEHTAINN; €T0 HelIb3s1 M3MEHUTB, ITOCJIE TOTO KaK IS 3aa4r OYAyT 3aIrcCaHbl
(daxTIyeckue TaTel 1 BpeMs. [Ipn 3TOM MOKHO Iepe3anucath (hakTHYECKUE TATH I BpeMs.

KaK namMeHUTb aNeKTPOHHYIO Tabnuuy pabouero NnoToka

[Tpu co3ganny MpoeKTa MacTep, OCHOBAHHBIIM HA BELIOPAaHHOM BaMU IIa0JIOHE, COOUpaeT
uHpopMaIuio. 3anoJHsAsS CTPAHUIBI MacTepa, BbI MOKETe HACTPOUTH paboynii MOTOK 1O
YMOJIYAHUIO, MIPE/ICTABJICHHBIH 111a0JIOHOM IIPOEKTA.
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[TomuMo m1a6JI0HOB MMPOEKTOB, KOTOPBIE MOTYT COAEPKATH 3aa4l U 3HAYCHUS padoUero
MOTOKA, YCTAHOBKA MOXET COJIEPKaTh HAOOP Ma0I0HOB padbounx noTokoB. [labaoHb!
pabourX MOTOKOB - 3TO KOMIIOHEHTHI 11a0JI0HA, He 3aBUCSIIUE OT A0JIOHOB IIPOEKTOB.
[Toka npoekt HaxoauTcs B cocTostnny He 3amyinen, Bbl MOXeTe OLEHUTH, HOIXOAUT JIM JIJIs
Bac pabounii MOTOK, 0OeceYnBaAEMblil ITA0JIOHOM MPOEKTOB, MJIH e IPYroi madIoH
pabovuX MOTOKOB CIIOCOOCH 00ECIeUUTh JIYUIYEO OTIPABHYIO TOUKY. BoJtee monpoOHyrO
THpOPpMAIHIO 0 MAbJIOHAX paboYnX MOTOKOB CMOTPUTE B yosmKkamu Marketing
Operations: PykogeoacTeo aamunuctparopa.

B03MOXHOCTB HACTPOUTH paboure MOTOKH, odecrieunBaeMble IIA0JI0HOM, YIPABIIIETCS
paspCUICHUAMU noJib3oBaTteJsiei. Ecimm 3Hauky naHeiau UHCTPYMEHTOB OTKJIFOUYCHBI UJIN
3HA4YCHUS JOCTYIIHBI TOJIBKO JJId YTCHUSA, 9TO O3HAYACT, YTO Y BAC HET HCO6XO,HI/IMI)IX
paspeleHunit Ha I3MeHeHHne pabovero MoToKa.

1. OTkpoiiTe HOBBII MPOEKT U IMIEJIKHATE MO BKJIaike Padounii notok. Pabounit moTok
MOABUTCA B TOM BHUJEC, KaK 3TO 3aaHO LH3.6HOHOM.

2. Haxwmurte U3menurb (\S:__ ). DJIeKTpOoHHAS TAaOJIMIA TOSBUTCS B PSKAME N3MCHCHHUS.
HWudpopmanuro 06 onmusx B 3TOM PeKUME CMOTpUTE B pasjelie “Tlanen
WHCTPYMEHTOB B PeXUMe U3MEHeHus” Ha cTp. 77.

3. UToObI 3aMEHUTH BCE CTPOKH U 3HAYEHUS SJIEKTPOHHOM TaOIMIbl HA JAHHBIE OT paHee
3aJaHHOT O IMA0JI0OHa pabovero MoToka (ecim NpOeKT He HaXOQUTCS B COCTOSTHUT He
3amyIneH), Bbioepute Cepsuc > VIMnopTHpoBaTh U COXPAHUTH PadOUMii MOTOK.
[TosBUTCS MpemynpexxaeHne, YTO JaHHAS MPOLEAypa YAAJIAT TeKyIIuii padoyunit
notok. Haxxmute OK, a 3aTeM BriOepuTe mabI0H pabovero noToka u HAKMUTE
HWmmopr.

4. YtoOBI MI3MEHUTH MMEHA 3aJIa4YX U CTAJIAH [0 YMOJYAHUIO, TAK YTOOBI OHU OTpakalin
BaIlld KOHKPETHBIC 38149 U CTAJWH, IIIEJIKHATE B SUeiikax B IEPBOM CTOJIOIE, YTOOBI
BHECTH M3MeHEHHs. Takke MOXHO H3MEHHUTH 3aBUCHMOCTH 3a7a4. JlOMOJIHATEIHbHYIO
MHPOPMAIUIO O 3aBUCUMOCTSIX CMOTPHTE B pasjieie “YipaBjeHue 3aBUCUMOCT IMHU

29

3agaHuii” Ha cTp. 82.
5. Jlo6aBbTe CTPOKH B 3JICKTPOHHYIO TaOJIMIy 11O Mepe HEOOXOAUMOCTH; HAXKMUTE

Jl06aBUTH CTPOKY (?—J' ), a 3aTeM BbIOepuTe 3ama4a, YTBep:kaenne nin Craaus.
JonomanTenbHy 0 MHOOPMANNIO CMOTpUTE B pa3zaerte “J{obaBiieHne 3Tamna uim
3amanus’’ Ha cTp. 80.

6. BpemuTe 1esIeBbIC WIH IPOrHO3Upyemble/haKTHISCKUE TATHI IS 334249 B 3aBUICUMOCTH
OT TOTO, KaK BBl XOTUTE UCIIOJIH30BATh PACIICAHUE.

* Brl MOXeTe BBECTH HavaJIbHYIO OaTy, KOHCUHYIO AaTy U JJIMTCJIbHOCTD 3aa4u.
Eciu BbI BBezeTE JIFOOBIE JABa U3 3TUX 3Ha‘[eHHI71, CUCTEMA aBTOMATHUYCCKU BBIUYUCIINT
TPETHC 3HAYUCHUC. HaanMep, €CJIM BBl BBOOUTC LEJICBYIO ATy Havdaja U LECJICBYFO
JaTy 3aBEpIICHUS, CUCTEMA PACCUUTBIBACT AJIMTCIIBHOCTD.

* Ecmu B cTosibne '3aniaHupoBaTh, UCIOJIB3YS' yKa3aHbl padoune AHU JJISI 33744, BB
MOJeTe BBECTH JIFOOYIO JaTy B KaUeCTBE HAUAJIbHOM UJT KOHEUHOU AAaTHI.
Hanpuwmep, 1i1s 3agauu, 1715 KOTOPOH He MJIAHUPYETCS BKJIIOYATh BBIXOIHBIE, BbI
BCE PABHO MOJXETE BBIOPATH BOCKPECEHBE B KAUeCTBE KOHEYHO JaTHI.

7. UtoOBI yKa3aTh, 4TO 3a/1a4a SBJISIETCS 3TAOM, HAIPUMED, JTATOH 3aBEepIICHNS,
IeJIKHUTE B cTosI01e Tum 3Tana u BeIOepuTe 3TAI U3 CIUCKA.
Onuum 3TanoB B 3TOM CHHCKE 33/1a€T aIMUHICTPATOP.

8. BrIOepuTe WICHOB WM POJIH, KOTOPBIM HYXXKHO HA3HAYHUTH 337144y, B CTOJI0NAX UIeHsI
u Posm yienoB 60 B crosionax Iposepsitomme u Poyn npoBepsiionmx.
JonoyHnTenbHy 0 THOOPMAIAIO CMOTpHUTE B pa3zerte “JlobaBieHne poseil 1 4IeHOB
B 3aayn’’ Ha cTp. §9.
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9. BriOepuTe Apyrue 3HAUEHUS U 3AMUCH B 2JIEKTPOHHOHN Ta0JmIEe, YTOOBI OTPA3UTH
padounii MOTOK I BaIIero MpoekTa. JlomoIHATEIbHYI0 HHPOPMAIIIO CMOTPHTE B
JPYTUX pa3jesiax B JAHHOM riiaBe.

10. BBG,Z[I/ITC BCC MHCTPYKIIUMU UJIX IPUMCUYAHU S, KACAIOIIUECS 3a1a1u, B CTOJ'I6CL[

IIpumeuanus.

11. Haxwmute CoXpaHuTh, 4TOOBI COXPAHUTH CBOU U3MEHEHUSI.

MaHenb UHCTPYMEHTOB B peXume naMeHeHun

[NepexroYnBIINCH C PeXXUMa IPOCMOTPA Ha PEXUM PETaKTUPOBAHMS, BB MOKETE BHECTH
M3MEHEeHHS B paOOUnil MOTOK. BhI 1iesikaeTe Mo 3Ha4YkaM B MAHEJM HHCTPYMEHTOB, YTOObI
JI00aBUTh, IEPEMECTUTH U YAAJUTh CTA/IUU U 337a4u. B crieayroreii Tabmile onucanbl
ONIIMU MAHEJIM UHCTPYMEHTOB.

Tabnuua 14. Ucrionb3oBaHne naHem UHCTPYMEHTOB U3MEHEHUI A1 BKnaaku Pabounii

NMOTOK

3nauok

Onncanue

2

Jlo6aButh cTpoky. UTOOBI 106ABUTE B pab0UMii IOTOK CTPOKY IOCIIE
CYIIECTBYIOIIEH CTPOKH, BLIOEPUTE CTPOKY U IIEJIKHUTE IO 3TOMY 3HAUKY,
4TOOBI 32/1aTh TUI CTPOKU. BBl MOXKeTe 100aBUTD:

* 3amauy
* VTBepxacHUe

M CTa,Z[I/I}O; CTaiuy OPraHu3yroT 3aJa4u B I'PYIIIbI

Marketing Operations 100aBHT 3a/1auy U IEPEHYMEPYET MOCIIEAYIOIINE 3aau.

=

B pany. ITo ymomyanuro, cucremMa 100aBIISET CTPOKH B 3JIEKTPOHHYIO
TabJyuny B BUAE PSIOB: Kax/as 3a7a4a 3aBUCUT OT NPE/IIEeCTBYIOLIEH el
3agaud. YToOb! UCIOJIB30BATh PA3HbIEC ONIUK 3aBUCUMOCTH, LIEJIKHUTE 110
9TOMY 3HAUKY U ClieJIaiiTe BBIOOP, IPexk /e YeM J00aBIISATh CIIeTyIOIIYIO
3a/1a4y B paboOUMii MOTOK.

BoiOepuTe ONIuio 3aBUCUMOCTH.

* bBe3 3aBucumocrteit: [1pu 1o0aBIIeHUN CTPOKH CHCTEMA HE CEIIACT ee
3aBUCUMOM HU OT KaKOU APYroi CTPOKHU.

* B psany: [1pu noOaBiieHUN CTPOKH CHCTEMA CEIAeT ee 3aBUCUMOIT OT
HaXOoJsIlEeNCs HAJT HEll CTPOKHU.

* [lapamnenbro: [1pu q00aBICHUN CTPOKH CHCTEMA CIIEIAeT ee 3aBUCUMOM OT
TAKOM K€ 3a/1aYy UJIM 3aJ1a4, YTO U HAXOISALIYIOCS Ha/l HEl CTPOKY.

Kaxmas HO6aBHeHHaH BaMHU CTPOKaA UCHOJIB3YET Ty KE OIIUIO 3aBUCUMOCTH,
ITOKa Bbl HC U3MCHUTEC Balll Bbl60p.

Takxe MOXHO U3MEHATH 3aBUCUMOCTHU BPYYHYIO: IIIEJIKHUTE TI0 UMEHU 33141
WJIM CTaJMU U BBEAUTE Pa3/eJICHHbIH 3alsThIMU CIIICOK HOMEPOB B CKOOKAX.
JlomoTHATENIbHY 0 HHPOPMALUIO CMOTPUTE B pasiesie “YpasieHue

299

3aBUCUMOCTSIMU 3aJIaHuil” Ha cTp. 82.

IlepemecTuts cTpoky BBepX. llleskHUTE 10 UMEHM 3aa41 UM CTAIUU, YTOOBI
BBIOPATH CTPOKY, & 3aTEeM LICJIKHATE I10 3TOMY 3HAUYKY, YTOOBI IEPEMECTUTh
BBIOPAHHYIO CTPOKY BBEPX.

ITpumeuanue:
* [lpu nepemMerieHuy CTPOKU ee 3aBUCUMOCTH 3a/1a4 HE U3MEHSIOTCSI.

° HpI/I NEPEMELICHUU CTAJUU BCE €€ 3aBUCUMBIC 3a/1a4U NIEPEMEIAOTCS
BMCCTC C HCHO.
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Tabnuua 14. Ucnonb3oBaHne naHem uHCTPYMEHTOB U3MeHEeHWI A BKnaaky Pabounii
MOTOK (MpoAomKeHne)

3navox

Onncanune

T

IlepemecTuth cTpOKY BHM3. lI[eIKHUTE O UMEHHU 3a1a4X WJIU CTAUH, YTOObI
UX BbIOpaTh, a 3aTeM LIEJIKHUTE [10 9TOMY 3HAYKY, YTOOBI IEPEMECTUTH
BBIOPAHHYIO CTPOKY BHU3.

IIpumeuanne:
* Ilpu nepemelieHuN CTPOKHU €€ 3aBUCUMOCTH 3a1a4 HE U3MEHSIOTCSL.

° Hpn NEPEMELICHUM CTA/IUU BCE €€ 3aBUCUMBIC 3a/1a4U NIEPEMEIIAOTCA
BMECTEC C HCHO.

Yaamute cTpoky. lllesKkHUTE MO MMEHN 3aJa4d UM CTAIANH, YTOOBI MX
Bbl6paTb, a 3aTEM LICJIKHUTE 110 3TOMY 3HAYKY, YTOOBI yAaJIuTb KOMIIOHEHT.
IIpumeuanne:

* Vnamuth MEPBYIO CTAIUIO B 3J'ICKTpOHHOI71 TabJmie pa6ot{ero IIOTOKa
HCJIb34.

° HpI/I yAaaJIeHUU CTaJuu CBSA3aAHHBIE C HETO 3aJa1u IPUCOCAUHAIOTCS K
Hpem)mymel‘/i cTaauu. 3agavyd He YAaIsaroTCA.

IToBTOpHO BHIMKCAUTH AaThl. Haxkmute kimaBuiry Shift u, He oTmyckas ee,

BBIOCPUTE OJTHY MJT HECKOJIBKO COCETHUX STYECK B JICKTPOHHOI TabJmIIe,

MOCJIC Yero MISJKHUTE [0 ITOMY 3HAYKY, YTOOBI IPUMEHUTH OJTHY U3

CIIEYIOIITUX OMIIUH:

* CoxpaHnsis pe3epB BpeMEHU MeX1y 3aaadaMu: [lepecuntaTs Bce
3aBUCUMOCTH AT Ha OCHOBAHWHM BAIlMX U3MEHEHUIT; HUKAKOW pe3epB
BPEMEHU MEXK/y 3aBUCUMbBIMHU 33/1a4aMU HE yIAJIICTCS.

* Vnpanenue pesepBa BpeMeHH Mexay 3ajavamu: [lepecuntats Bee
3aBUCUMOCTH JIaT HA OCHOBAHUY BAIIMX U3MEHEHUI; BECh pe3ePB BpEMEHU
MEX/y 3aBUCUMBIMU 33/1a4aMU yAaJIsSeTCsl.
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Tabnnua 14. Ycrnonb3oBaHne naHem uHCTPYMEHTOB U3MEHEHWUI AN BKaaky Pabounii
MOTOK (MpoAoMKEHNE)

3navok

Onncanune

Cepgiuc. Onmun npe/iIokKeH i, KOTOPbIC BIMSIOT Ha 3HAYCHUS B OTACIbHBIX
sTYeHKAX DJIEKTPOHHOM TAaOJIMIIBI WK JK€ HA CTOJIOCI] MJTH Ha BCEO 3JICKTPOHHYIO
TabJmiy.

UToOBI IPIMEHUTH JTFOOYIO U3 CJICTYFOIINX OIIIHIA, Hy)KHO CHAYaJIa HAXKATh Ha
kiaasuiny Shift u, He oTmyckast ee, BHIOpaTh OHY WJIM HECKOJILKO COCETHUX
sIYEEK B AJICKTPOHHOM TabJIuIe:

* Komuposats: [T03BOJISIET CKOMUPOBATEL COAEPKUMOE BEIOPAHHBIX SYEEK B
O6ydep obMeHa.

* BcraButh: [1o3BosIsIeT BCTAaBUTH cofepkuMoe Oydepa oOMeHa, HAUMHAS C
BBIOpAHHOH STUEeHKH.

* BcraButh crpoku nocse: [1o3BoJisieT BCTaBUTh coiepkumoe 0ydepa
oOMeHa 0J1 BBIOPAHHOM CTPOKOIA.

* ITometuts kak: [To3BossieT u3MeHuTh 3HavyeHust Cocrostaue u %
BBIMOJIHEHHUSI JJIsI COOTBETCTBYIOMINX 3aa4. Hanpumep, ommust [Tometutsb
KaK 3aBEPIICHHYIO N3MEHsIeT 3HaueHNne B 1mojie COCTOsIHUE Ha 3aBEPIICHHOE,
a 3HaucHue B moJie % BoinosaHeHus - Ha 100%. M0XHO MOMETUTH 3aa4YKl
kax [Iponymennsle, 3aBepiieHHble, AKTUBHbIE UM OTJIOKECHHBIE.

* 3anojHUTH BHU3/BBepX: KomupyeT 3HaueHue B BHIOPAHHOI suelike 1im
IpyIIe sueeK B sIUEHKY HUXKE UM BbILIE JAHHOM.

* Ouuctuthb: CTUpAET BCE 3aNMCU B BLIOPAHHOM sIUCHKe UM IPYIIIE SYeeK.

IMpumeuanne: Bbl 10/DKHBI IPUMEHUTD 3TH OMIMHU K STUCHKaM, KOTOPbIE
SIBJISTFOTCSL COCEJTHUMHU; TO €CTh, BBIOOD C IIOMOIIBIO IIETMKOB MBI [IPU
HaxaTtoii kiasuie Ctrl He mogaepxuBaeTcs.

Hpyrue onumu B MeHto CepBiC QYHKIMOHUPYIOT CICAYIOIIIM 00Pa3oM:

* MmopTHpOBaTh ¥ COXPAHUTH PabOUMii NOTOK: DTa ONIHUs JOCTYIIHA,
TOJIBKO €CJIM MPOEKT HAXOAUTCS B cocTosTHMK He 3amyien. 3aMeHsieT BCIO
3JIEKTPOHHYIO TaOJMITY 3a1a4aMy U 3HAUYCHUSIMHU B paHee 3aTaHHOM
mabJione paboyero noToka.

*  Ouuctuts crosbde: lleskHuTe Mo OIHOM sueiike, a 3aTeM BHIOEPUTE ITY
OIIUIO, YTOOBI CTEPETh BCE 3AMCH B 3TOM cToJ101e. B ciryyae cTosi6noB, y
KOTOPBIX €CTh 3HAUCHHUE II0 YMOJIYAHNIO, HAPUMep, '3aIITaHIPOBATD,
UCHOJIB3Ysl', KaXKI0H SUelKi IPICBANBACTCS 3HAUYCHHUE 1T0 YMOTYAHUIO.

* Ouuctuth Bee: [1o3possieT CTEPETH BCHO 3JICKTPOHHYIO Ta6m/1uy,

Otkar. HaxxmuTte, 4TOOBI OTMEHUTD MOCJIEHEE N3MEHEHHUE.

IMoBTOp. Haxkmute, 4TO CHOBA IPUMEHUTH U3MEHEHUE, KOTOPBII Bbl OTMEHUIIN
¢ nomoltnpio pyHknun OTMEHUTD JIeiiCTBHE.

-

CoxpanuTs. [llesIKHITE IO 3TOMY 3HAYKY M BEIOEPHUTE OJIHY U3 CIIEAYFOLINX

ONUMIt:

* Coxpanutb: [IpoMexyTOUHOE COXpaHEHHE; JIEKTPOHHAS Tadmia
OCTAHETCS B PeKUME U3MEHEHUSI.

* CoxpaHuTh u 1y0mpoBaTh: [103BoJIsIET COXpaHUTh PAbOTY U CO3AaTh
NPOCKT C JaHHBIMH, 3a/JTaHHBIMU Ha BCEX BKJIAJIKaX.

* CoXpaHHTb U 3aBEPIIUTH: [103BOJIET COXpaHUTH PabOTY U IOKA3aTh
PEXUM NpPeICTABJICHUS 3JIEKTPOHHON TaOJIUIIbI.

e CoxpaHUTb U BEpHYTHCS K CIHCKY: [103BOJIsIET COXpaHUTh paboTy 1
[I0Ka3aTh CaMblil NOCJIeAHUI BBIOPAHHBIN CIIUCOK IPOEKTOB U TPeOOBaAHUN.

-

OtMmena. BepHyThCS B peKIM MIPOCMOTPA 3JIEKTPOHHON TaOIUIIBI, He
COXPAaHSsl U3MECHEHU, BHECCHHBIX C IIOCJICAHETO COXPAHEHHUS.
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IlobaBneHue aTana unu sagaHus

YTtoO6sI 100aBUTE 33124y WJIA CTAAUIO B paOOYHil IIOTOK Y BAC TOJDKHBI OBITh
COOTBETCTBYIOIIIUE Pa3PEIICHUS Ha TOCTYH K CB3aHHOMY I1absiony. Ecii B manem
WHCTPYMEHTOB HeT omimn /{00aBHTb, 00paTUTECh K A IMIHUCTPATOPY, YTOOBI OJIyYATh
COOTBETCTBYIOIIIME IPaBa JOCTYIIA.

B oTHOITIEHNN CTPOK ATANOB U 33JaHUI 0OOpaTUTE BHUMAHKE Ha CJIEIYIOIIEe.

* UT0OBI OTJIMYNUTH CTAINU OT 3a7a4, CTPOKHU JJIsI CTAIUH MOSBIIFOTCS B 9JICKTPOHHOM
Tabmrie Ha 3aTeHeHHOM (hoHe. Kpome Toro, 3a1aui MOXHO OTJIMYUTE OT 3a/1a4 10
YTBEPKACHUIO 32 CUET UACHTUDUIUPYIOMNX 3HAYKOB.

M HpI/I ,Z[O6aB.]'I€HI/II/I CTaauun UJIA 3aJa4i Bbl MOXCTC YKa3aTh, KyJld €€ HY>)KHO BCTABUTDH B
BHCKTpOHHOﬁ Ta6J'II/II.I€I BBCAUTC HOMCP CTAaAWU U HOMED 3aJavu IE€pCI UMCHEM 3a1avdu.

Hanpumep, ecu Bel BBesieTe 2.3 CoBelwaHWe KOMaHAb B JTFOOOM MecTe B CHHCKE 3a/ad,
3ajaya OyJieT momelieHa noj 3anaueit 2.2. Bee nocneayroniye 3aauu B 9TON CTaIuu
OyIyT aBTOMATHYECKH [IEpEHYMEPOBAHBI: IIIaT, KOTOPHIN paHee ObLIT HOMEUEH Kak 2.3,
Tenepb CTaHET marom 2.4.

* Brl MoxeTe NEPEMECTUTDH CTAAUIO UJIU 3aaa4y B APYT'YIO 4aCTh 3J'IeKTpOHHOI71 Ta6J'II/II_[I)I.
I/IcnonwyﬁTe (628808787 BBer 1 BHU3 B TIAHEJIA UHCTPYMECHTOB, YTOOBI MNEPEMECTUTD
CTaUIO UJIA 3aJa41y B HYXXHOE MECTO.

* EcTbh HECKOJIbKO ONUUi JJIg yIpaBJIeHUS 3aBUCUMOCTSIMU /17151 3aJIaHU 110 Mepe
J100aBJICHUSI HOBBIX CTPOK U YJIAJIEHUS CYIIECTBYIOIINX PSAA0B. JJOMOJHUTEIbHYIO
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nH(OpMAIMIO CMOTPHTE B pasjiesie “YupaBiieHue 3aBUCUMOCTSIMH 3a/laHuii” Ha cTp. §82.

* [locse co3anusi COrjIacOBaHMs U3 3aIaHuUsI pabOYero MoToka TOJLKO Bbl MOXKETE
pPelaKTUPOBATH TAKOE COTJIACOBAHUE. BbI HE MOXETe PelaKTUPOBATH COOTBETCTBYIOIIIEE
3aJlaHue B paboueM MOTOKE.

Ecim BbI momeITaeTech N3MEHUTDH YTBEPIKACHHUE U3 COOTBETCTBYIOMIEH 3agaun pabodero
MOTOKA, B COOOIIEHNN 00 omubKe OYJeT yKa3aHo, 4YTO 9Ta CTPOKA 3aJa4n
3a0JI0KMpOBaHA. BBl TOJDKHBI OTKPBITH YTBEPKIACHUE, YTOOBI OOHOBUTH JIFOOOE U3 €ro
HOJICH.

Kak no6aBuTb CTPOKY B 3/IEKTPOHHYIO Tabnuuy pabouero noToka
[Tpexme yem BBl CMOXETe TOOABUTH CTPOKY B JIEKTPOHHYEO TAOJIUITY paboyero moToka, BbI
OTKpBIBaeTe pabOYMil MOTOK B peXUME M3MEHEHNS. [|OTOTHATEIILHYO HH(POPMAIIIO
cMOTpHUTE B pasjelie “TlaHeslb MHCTPYMEHTOB B PeXUMe U3MeHeHus” Ha cTp. 77.

1. PCIHI/ITC, KaKyro OIINHUIO 3aBUCUMOCTH OOJDKHA UCIIOJIb30BaTh HOBas 3aJa4ad UJIA CTaaus:

eJIkHuTe 1o B paxy (-%T‘ ) u BeIOepuTe be3 3aBucumocrteit, B psay wim [Napasuensho.
BriOpanHbIif Bamu mapaMeTp OyAeT NeliCTBOBATh, TOKA BbI CHOBA €0 HE U3MEHUTE.

2. BoamexTpoHHOH Tabimie pabovero NoToKa MEJIKHATE 10 IMEHU CTAAUA MJIA 3a/1a4H,
mocJie KOTOPOif TOJDKHA MATH HOBAs CTPOKA.

==
3. HoOaBbTe cTanuio, yTBEpXKJICHUE WK 3aa4y; HaxxMuTe /106aBUTH cTPOKY (54 " ), a
3ateM BblObepute 3aaya, Y TBepxaenue i Craaus.

Marketing Operations 100aBUT HOBYIO CTPOKY B 3JIEKTPOHHYO Tabsmiy. Ctaauu
MOKa3aHbl C 3aTEHEHHBIM ()OHOM; Y 3224 U YTBEPXKICHUI pa3Hble HICHTUDUIUPYIOIINE
3HAYKH.

4. (HeobGs3atenpro) M3MeHUTe 3aBUCUMOCTD, HA3HAUYEHHYIO CUCTEMOM JJIs1 CTPOKH.
Homepa 3a1a4, OT KOTOPBIX 3aBUCHT 3a/1a4a UJIM CTAJIUsI, HOSIBJISIFOTCS B CKOOKAX 1OCIe
nMeHu. Eciu aara JJist O,HHOI71 3aJa9u UBMCHUTCS, CUCTEMA UBMCHUT OAThI JJI BCCX
3aBUCHMBIX 3a]a4.

JomycTtum, 4TO BBI TOOABWIIM 3a7a4y ¢ uMeHeM 2.5 llepefaTb uepTex noCcTaBWuKy
(2.4). YTobml cuenaTh 5Ty 3a1a4uy 3aBUCHUMON OT 3a1a4u 1.3 BMecTo 3amaun 2.4,
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U3MEHUTE MM 3a1aud Ha 2.5 MepefaTb uepTex nocTaswuky (1.3). Urobwl cuenath
9Ty 3a/Ja4y 3aBUCUMOM U OT 3aaauu 1.3, u oT 3amaun 2.4, pa3aesauTe HoMepa 33129
3aIATBHIMU: U3MEHNTE MMS 3a1aud Ha 2.5 epenatb uepTex nocTasuuky (1.3, 2.4).

JonoyHnTenbHy 0 THOOPMANINIO CMOTPUTE B pa3zelie “YpaBJieHne 3aBUCHMOCTIMA
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3aJlaHuii” Ha cTp. 82.

5. Ilocie 3aBCPUICHUS PEAAKTUPOBAHUA pa601{ero IIOTOKA COXPAHUTE U3MCHCHMUS.

CTa,E[I/IH WJIM 3aa4a 6yHyT HO6aBH€HLI B pa60l11/1171 IIOTOK ITOCJIC TOYKHU BCTABKH.

Kak no6aBuTb CTpOKY nox 3abnoKupoBaHHOI 3aaayei no
yTBepHaAeHuro

[Tpex e yem 706aBIJISITH CTPOKY B 2JIEKTPOHHYIO TabJymily pabovyero noToka, OTKpouTe
pabounii MOTOK B pexkrMe U3MEHEHHUsI. [{OMOHUTEbHYIO HHOPMAIIUIO CMOTPHUTE B
paznaesne “Ilanesr MTHCTPYMEHTOB B peXUMe U3MeHEeHUs:” Ha CcTp. 77.

Ecmm mponiece yTBepyKIeHUS BBIIOJIHSIETCS IS 3a/1a4H 110 YTBEPXKACHHMIO, 3a1a4a 10
YTBEPXKICHUIO OyAeT 3a0JIOKNPOBAHA: €CIIM MEHEKeP MPOEKTa IIEJIKHET 10
3a0JIOKUPOBAHHOM 3a/a4€ YTBEPKACHHS B PEXKUME U3MEHEHUS 3JICKTPOHHOI TaOJIMIIBI,
npousoiaeT ommoka. UToOsl 10O6aBUTE 3a1aUy HEMOCPEICTBEHHO MO/ 3HAYKOM
3a0JIOKUPOBAHHOM 3a/1a4H, BBIIOJHHUTE CIICAYIOIIHE AT U

1. PCI.HI/ITC, KaKyIo OO 3aBUCUMOCTH NOJIKHA UCIIOJIB30BATh HOBAA 3a/lavua UJIM CTaauA:

weskHuTe no B paay ('J.TI ) u BeIOepuTe bes 3aBucumocreit, B psay wm [apauiensHo.
BriOpaHHBII BaMu mapaMeTp OYAeT IeicTBOBATh, MOKA BBl CHOBA €0 HE H3MCHHUTE.

2. Boibepute m00yr0 He3a0JIOKHPOBAHHYIO CTpOoKy. Hanpumep, BeIOepuTe CTPOKYy,
KOTOpast HaXOUTCS cpa3y Mo 3a0JI0KMPOBAHHOI 3aga4eil o yTBEPKACHUIO.

3. JobGaBbTe cTaguto, yrBepKACHUE UM 3a/1a4y: HaxkmuTe J1060aBUTH CTPOKY (‘? ), a
3aTeM BeIOepuTe 3a1aua, Y TBepxaenue o Craaus.

4. W3meHuTe HOMED, HA3HAYCHHBI CUCTEMOMN HOBOI 3a/1a4e UJIM CTaUH, TaK 4TOOBI OHA
cJetoBajia 3a 3a0JJ0OKUPOBAHHOM 3a1avei.

Hanpumep, npeanosioxum, 3a0JI0KUpOBAHHOE 3a1anue - 2.5 AHannM3 Konuu -
HeotduuManbHbii (2.3). leJKHUTE MO UMEHU HOBOM 3a1a44 U U3MEHUTE €€ HOMED Ha
2.6. Korja BBI IIEJIKHETE B IPYTOM sTUeiike 3JIeKTPOHHOU TAOJIUIIBI, CHCTEMa
MEePEeMECTHT HOBYIO 3a/1a4y, TaK YTOOBI OHA HAXOIUJIACh MOCJIE 3a1aun 2.5.

YnpaBneHue nocnenoBaTesibHOCTbHO CTaAUN U 3aaad
Eciu usMeHnTh HOMEp 3a/1aHus UJIM 3Tala, 3aJaHue BCTaBJISETCS Nepes] CTPOKOii, KoTopast
COOTBETCTBYET HOBOMY HOMEDY.

Hanpumep, BO3bMEM MOPSIIOK ITANOB, YKA3aHHBIN HIKE.
1. TlmanmpoBanue

2. JIomOJHATEIHHOE MPOCKTHPOBAHUE

3. Omnpenesenue Kpyra NOTeHIUAIbHBIX MOTPEeOUTEICH
4. Tloxa3aTbh OT HACTPOUKHU O pa3OUBKHU
5

MapkeTHHT OBBIT aHAIH3

Ecmm BB pemaxTupyeTe 3aganne 5 MapkeTHHTOBEII aHAIN3 W M3MEHSETe ero HoMep Ha 3,
HOBBII TOPSTOK OyIET BBITIIAACTH CJICAYIOITIM 00pa3oM.

1. TlnanupoBanue

2. JonoJHHUTEIbHOE TPOESKTUPOBAHUE
3. MapKeTUHTOBBINA aHAJINA3
4

OHpC,HCJ'IeHI/IC Kpyra mnoTéHuaJIbHbIX HOTpC6I/ITeJ'IeI71
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5. Tloka3aTh OT HACTPOWKH 10 PA30UBKH

Teneps NpeAnoIOKUM, YTO Bbl pelakTHpyeTe 3a1anue 2 JJonoHuTe IbHOE
OPOSKTUPOBAHKE U U3MEHsIeTe ero HoMep Ha 4. HoBbIl mOpsiIOK OyIeT BHITJISACTD
CIIeAYIOIIMM 00pa3oM.

1. TlmanmpoBaHue

2. MapkeTuHroBbIi aHAIN3

3. JlonmoJIHUTEIbHOE MPOEKTUPOBAHUE

4. OmnpenesieHre Kpyra MOTEHIMAILHBIX TOTpeOuTeNIei
5

IToxa3aTh OT HACTPOIKH 10 Pa3OUBKU

UTOoOH IepeMeCTUTh 3aJaHNE UJIM ITAM B KOHEII, 3a/1aifTe eMy HOMep BEIIIe HOMepa
HOCJIeTHETO 3aJaHus Wi sTana. Hanpumep, 9To0bI mepeMecTUTh 3Tan 2 MapKeTHHT OBBIT
aHaJM3 B KOHEI], U3MEHUTE ero HoMep Ha 6 uiu O0JIbINi HoMep.

YnpaBneHue 3aBUCUMOCTAMU 3afaHUN

IBM Marketing Operations npeiaracT pa3Hble OIIIIH IS YIIPABJICHHS 3aBUCHMOCT IMU
3a7a4 I0 Mepe J00aBJIeHNUS HOBBIX CTPOK B 3JIEKTPOHHYIO TaOJMITy paboyero moToka u
yIaJIeHus CYIIeCTBYIOIIIX CTPOK.

B pexxume n3MeHeHNs 371eKTPOHHON TabJMIIbI BBI ILIEJIKaeTe o 3Ha4Ky B psiay, a 3atem
BBIOHMpaeTe:

* Be3 3aBucumocteii: CucteMa Ha CO3/1aCT aBTOMATHYECKH HUKAKUX 3aBUCUMOCTEH 1JIst
HOBBIX CTPOK. EC/ii BaM HYXHBI 3aBUCUMOCTH JIJIs1 HOBBIX 33/1a4 U CTA/Uii, U3MEHUTE
UM 330491, YTOOBI JOOABUTH UX BPYUYHYIO.

B paay: CucrteMa BCTaBUT HOBBIC CTPOKHU B CYHICCTBYIOIIYFO IICIb 3a/1a4.

* IlapaaneasHo: CucteMa BCTaBUT HOBBIE CTPOKH B BETBb 3aBUCHMOCTH, KOTOpas
ABJIICTCA NapaJljleJIbHON CyIlecTBYIOIIeH Henu 3a1a4.

BcTtaBka 3agau B paay

HpI/I BCTAaBKC B pAAY HOBasA 3a/la4ya CTAHOBUTCA 3aBUCUMOMN OT 3aJa4u, HaXO,Z[S[IJ.If:fICH nepen
HCIO, a 3aTEM JI€JIACT BCC BJIEMCHTBI, KOTOPBIC 3aBUCCIIA OT 3TOU 3a1a49u, 3aBUCUMBIMHA OT
HOBOU 3aJa4u.

Bbl BcTaBiisieTe 3a1a4y B psLy, €CJIM OHA MOXKET 3alyCTUTHCS TOJIbKO IIOCJIE 3aBEPLIEHUS

npeaslayeit 3agqauu. Hampumep, Ha 3ToM pUCyHKe, ecin Haj 3aja4eit X Heslb3s paboTaTh,
moka He OyJeT 3aBepllieHa 3aja4ya B, Bbl BcTaBiisiere 3aauy X B psiy.

BcrasbTe war nocne
"B" nocnepoBaTtenbHO

A B (09| craHoBuUTCS LY B C

D D
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MapannenbHaa BCTaBKa 3afaHun

ITapasaenbHas BcTaBKa JejIaeT 3a/1aHME 3aBUCHMBIM OT 2JIEMEHTOB (3a/1aHUS UJIM TAIbI),
OT KOTOPBIX 3aBUCHUT 3a/IaHUE, PACIIOJIOKEHHOE IIepe/] HUM, U 3aTeM JeJIaeT 3JIEMEHTHI,
3aBUCHMBIE OT MPEJBIAYILIEr0 3a1aHNs, 3aBUICUMBIMU OT HOBOT'O 3aJaHMUSI.

Bor BcraBisgeTe 3alaHuC MapaJI€JIbHO, €CJIM K HEMY MOXXHO IIPUCTYIIUTHh OAHOBPEMEHHO C

JIPYTUM 3amanneM. Hampumep, Ha 9TOM PUCYHKE, €CJIH K 3aJaHAF0 X MOKHO MPHUCTYIUTH
OHOBPEMEHHO C 3aJaHieM B, BB BcTaBisieTe 3aganne X HapajuiebHoO.

BcTaBbTe war nocne
"B" napanneneHo

CTaHOBUTCA

A g B (o3| cranoBuTCA WY

D

YnaneHue 3agaHun

ITpu ynanenun 3ajaun BeIOpaHHas 3aja4a yaaseTcs U3 1eny, a 3aTeM CUCTeMa CHOBa
CBSI3BIBACT JIBA OCTABIIUXCS CETMEHTE IIEIH JPYT C IPYTOM, YTOOBI MMOJIYIATH OIHY
HEMPEPBIBHYIO ICTTb.

Ypanute war "C",
COXpaHss LenoYku

A B X D CTaHOBVITCﬂ

A B X (D llcTanoBuTCS AN B D
E E

HpI/I YAQJICHUU 3aJa4u, IIPEKAC YEM r[pomoﬁﬂer YAaJICHUEC, €€ 3aBUCUMBIC 3aJa11
JEJIArOTCS 3aBUCUMBIMU OT €€ 3aBUCUMOCTEN. Enarozlapﬂ OTOMY COXPAHAROTCA BCC
MOCJIE/IOBATEJIbHBIC IIETOYKU 3aBUCUMOCTEH.

PeXum no ymonyaHuio 1 "'nocneaHnn UCMNosib30BaHHbIN" pexum

UToOBI criestaTh 100aBIIeHNE 3a/1aHUST MAaKCUMAaJIbHO ITPOCTBIM U IOCIIeI0BaTeIbHBIM, IBM

Marketing Operations nmpeJaraet cieayromue GyHKIHN.

e PexuMm 1o ymMoJiuaHuio - B psiay; kor/ia Bbl HAUMHAETE CEAHC U3MEHEHU S, 9TOT PEXKUM
UCIOJIb3YETCS KAK PEKUM BCTABKH.

"[TocyienHniA NCOJTL30BAHHBIN PEXUM'" 3aTIOMUHAETCS /17151 KaXK0TO CeaHca
penaktupoBanus. Eciu BBIOpaTh APYroi pexkuM 3aBUCUMOCTH, TO OH OyIeT
MCIIOJIb30BAThCS KaX/IbIi pa3, KOrja Bl OyeTe J00aBIIATh 33144y, TOKA Bbl CHOBA €TO
HE U3MEHUTE UJIM HE 3aBEPIINTE CEAHC U3MEHEHMUSI.
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* Hampumep, 4ToObI 10OABUTH HECKOJILKO 3a/1a4 MapasliesIbHO, HYXKHO BBIOPATH PEKUM
IMapa/enbHO TOJIBKO OJIMH pa3. 3aTeM Kax/Iblil pa3, Korja Bbl BCTABJIETE APYroe
3ajlaHue, CUCTeMa BCTABJISIET ero NapaJuiesIbHO, €CJIU Bbl CHEIMAJIbHO HEe BHIOEpUTE
JIpYTOd PEKUM.

Ecmm HOTpC6yCTCH, BbI CMOXETEC BPYUYHYIO UBMCHUTDH 3aBUCUMOCTb, HA3HAYCHHYIO
CUCTEMOM. H_ICJ'IKHI/ITC 11O UMCHU 3a1a4u, 3aTEM U3MCHUTC pa3,E[eJ'ICHHBII71 3aIAThIMHU CITMCOK
HOMCEPOB 3a1a4, KOTOPBIC [TIOKA3aHbI B CKOOKaxX IOCjIe UMEHHU.

CTton6ubl 35IeKTPOHHOMN Tabnuubl pabouyero NoToKa

Korna paGounit MOTOK MOSBIIIETCS B PeXKUME IPOCMOTPA 3JIEKTPOHHON TaOIHIBI (3TO
MIPOCMOTP MO YMOJTYAHHIO) UJTH B PEKUME U3MEHEHNU s, TaHHbIe OYIyT IpeACTaBJICHBI B
CTOJIONAX M CTPOKAX 3JICKTPOHHOI TabmIbl. Bbl IpoBepsieTe n BBOAUTE MHHOPMAIINIO B
SYEHKU 2JIEKTPOHHOI TabJIMIBI JIS1 KaXkI0ro CToJI01A.

Tabmuua 15. CTonbLbl 371€KTPOHHOM Tabnuubl paboyero noToka

Beprukaibnas

cToJ0uarTas

JmarpaMma Onncanne

3anmavu, craauu 31ech MepevncsieHbl 3a4a41 U CTa i1, COCTABIISIOLIME IPOCKT.
B pexxuMe u3MeHeHUs IIEJIKHUTE 110 CTAIUH MM 3a1a4e, YTOOBI IPOBEPUTH
WJT U3MEHUTH €€ MOPSIIKOBBIN HOMEP, UMSI UJIA 3aBUCHMOCTH.
Haxo/sch B pesxxuMe npocMoTpa, HISJIKHUTE 110 33/1a4e, YTOObl OOHOBUTH
MHPOPMAIIUIO O COCTOSIHUH U IJIAHUPOBAHUU. [{OTOTHUATEIBHYIO
“HpOpMANKIO CMOTpPHTE B pasjaeie “Kakx 0OHOBUTE 3a/1auy U3 peKnMa
npocMoTpa” Ha cTp. 63 uim “Kak 3anycTUTh NPOIEecC YTBEPKICHHUS U3
pexuma npocMoTpa’ Ha cTp. 66.

CocrosiHne 31ech MOKa3aH 3HAYOK, YKA3bIBAIOIIIA COCTOSHAE 3a0a4H. 3aJa9d MOTYT

HaXOIUTHCS B OJHOM U3 CJIEYIOIINM COCTOSIHUINA:
*  OTJIOXKEHO

* AKTHBHO

* [Ipomnyuieno

* 3aBeplieHo

3aaHus IO COrJIACOBAHUIO MOTYT HaXOJAUTHCS B OJTHOM U3 CJICTYFOLIHI
COCTOSIHUH.

* He 3anyuen

* BrimosmHseTcs

* [IpuocTaHOBIICHO
* 3aBeplICHO

* OTMEHEHO

* CorjiacoBaHo

Ecnu 3a1aHne 0 COTIaCOBAHUIO HAXOAUTCS B cocTostnnn He 3amyieno, B
peXHMMe peTaKTHPOBAHNUS BBl MOXKETE H3MEHUTH COCTOSIHIE Ha BhimosHseTcs
nm OtmeHneHo. Ecim nponecc yTBep K IeHNSI BBIIOJIHSIETCS AJIs 3a0a4H 110
YTBEPIKIACHUIO, ITO TOJIe OYAET TOCTYIHO TOJIBKO [IJISl YTCHUSI.
JonosHuTeIbHYI0 MHDOPMAIMIO CMOTPpUTE B pazesie “Kak 3anycTuthb
IIPOLECC YTBEPXKICHUS U3 PEKUMA IPOCMOTpa” Ha CTp. 66.
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Tabmuua 15. CTonbubl 371€KTPOHHOM Tabnuubl paboyero notoka (MPoAoIKeHne)

Beprukabnas
cToJi0uaTas
JuarpamMma

Onucanune

% BBIITOJIHCHHUST

3HAYCHUC B BU/IC IPOLCHTA BBIIIOJIHCHUSA 3a1aHU.

B pexume u3aMeHeHu s IEJIKHUTE O CTOJIONY [oKa3aTesis JJIsl 3a/1a4U U
BBEIWTE HOBOE 3HAYCHUE %o BBIIOJHEHH. VI3MepuTeIbHAs TNHEIKa
YBEJIMYMBACTCS, YTOOBI IOKA3aTh CPABHUMBII ypOBEHb. [1J1s1 3a1aHuii 11O
COTJIACOBAHUIO 3TO MOJIE JOCTYIHO TOJILKO AJISl YTEHUSL.

Ipornosupyemoe/ | [1i1d 3a1aHuil B COCTOSIHUN OXKHUIAHUS 9TO MOJIE MPEACTABIISIET

dakTuueckoe MPOrHO3UPYEeMYIo 1aTy Havaja. [[porHo3upyemblie HauaIbHbIE JTAThI

HayaJo roxkaszaHbl KypcuBoMm. [Tocsie uamenenust coctosiHus 3a1anust u3 OTI0KEHO B
AKTHBHO 3TO I0JIe peacTaBisier PakTuyeckyro naty Havajia. Paktuueckue
JIaThl HA4YaJIa MOKa3aHbl OOBIYHBIM IIPU(TOM.
B pexxume u3MeHeHHS IHEJIKHUTE 0 siueike. YTOOBI UCIOJIb30BATh KaJIeH1aph
JUUTSE BIOOPA J1aThl U BPEMEHH.

Ilpornosupyemoe/ | Jiid 3a1aHunii B COCTOSIHUU OXUIAHUSI 9TO MOJIE MPEACTABIISIET

dakTHueckoe MPOTHO3UPYEMYIO ATy 3aBepIieHns. [[porao3upyemMbie KOHEUHBIE JATHI

3aBepIlICHNE MoKa3aHbl KypcuBoM. [Tociie u3MeHeHus COCTOSTHUS 3a/1aHusl U3 AKTUBHO B
3aBeplileHo ITO 10oJie npeacTanisieT PakTUUECKYIO 1aTy 3aBepLICHHUSL.
daxTryeckue AaThl 3aBEPIICHNS HOKa3aHbI OOBIYHBIM IIPAPTOM.
B pexxume u3MeHeHus LEeJIKHUTE MO siueiike. YTOObI UCIOJIb30BATh KaJIeH1aph
JUTSE BIOOPA JTaThI U BPEMEHH.

IIporuosupyemasi/ | JUIMTeIbHOCTD 3aAaHUS B IHSX, YacaX U MUHYTaX.

(akTHueckas

IPOIOJDKUTEIBHOCTH Ecnu BbI BBeleTE U HAYaJIbHYIO, U KOHEYHYIO 1aThl, CHCTEMA aBTOMATUYECKU
BBIYUCIIUT 3HAUCHUE 11t 9TOr0 1oJist (/Ipornozupyemas/PaxTudeckast
KOHeYHast [ata MUHYC [Ipornosupyemas/@akTudeckas HadaIbHAS aTa).

dakTrueckue dakTHyeCKue TPYA03aTPATHI JIs 3aBEPILICHUS 3a/IaHUsI B OTJINYUE OT

TPYA03aTpaThl JUTMTEILHOCTH COTJIACHO KajleHaapro. Tpy1o3aTpaTsl U3MEPSIIOTCS B JTHSIX,
yacax 1 MUHYTax.

[IpuBs3anHbIE Vka3bIBaeT Ha TO, YTO 3a/1aHUE NPUBSI3aHO. Eci MOSBUTCSA 3HAYOK 3aMKa,

JAThI JIaThl JUJISl 314U SIBJISSFOTCS IPUBSI3aHHBIMU.

UtoOb! 3a1aTh NpUBA3aHHbIEC AAThI 11 3aJaHUs, HAKMUTE Ha CTOJION U
BoiOepuTe IIpuBs3annblii B MeHro. [laTa 3a1aHus HE MOXKeTe OBITh
HepeBUHYTAa, JakKe €CIIM U3MEHSIOTCS AaThl 3aJaHUH, OT KOTOPOTO OHO
3aBHCHT.

Ecnu 3aBUCMMOCTB He cOOJIIOAAeTCs, KOH(DJIMKTYIOIINE 1aThl HOKA3bIBAIOTCS C
MOMOIIBIO IPYTOro 3HAYKA U BBIICJISIFOTCS IPYTUM HIPUPTOM.

Hampumep, npeanosgoxuM, 4To 3ajaHue 2.2 3aBUCHT OT 3a1anus 2.1. Eciu
nesieBast AaTa 3aBepIICHNs 3a1aHus 2.1 IPUXOANTCS TTOCTIe IIEJIeBON TaThI
HayvaJa 3a/aHus 2.2, neseBas gaTa 3aBepiueHus 2.1 u neseBas 1aTa Hadasia
2.2 BBIIGJIAIOTCS KPACHBIM IIBETOM, €CJIM BbI PUBSI3AJIM AATY [JIs 3a0aHust 2.2,
BBIOPAB 3HAYOK 3aMKa B cToJiOne [IpnBsi3annble JaThI.
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Tabmuua 15. Ctonbubl 371€KTPOHHON Tabnuubl paboyero noToka (MPoAoIKEHNE)

Beprukaibnas

cToJi0uaTas

JuarpamMmMa Omncanne

3aIUTaHIPOBATD, ITokazatesm TOro, Kakue JaTHI CIEAYET UCIOJIL30BATE IIPH ONPE/ICIICHUN 1T
UCIOJIb3YS 3agaHuit. MOXXHO BBIOMPATH CIIEAYIOIIIE OMIHH.

* Pab. - Toabko padoune auu: BrirrouaeT B BLIYMCIIEHUS AAT AJIs 9TOU 3a1a4u
TOJILKO CTaHJIAPTHBIC pabovne JIHU, HE SBJIIONIMECS HU PA3IHUKAMU, HU
BBIXOJIHBIMH. DTOT I'pa(UK UCIOJIB3YETCS MO YMOJIAHUIO JJISl BCEX
3aJaHUI.

e /ln.nen. - I[To paGounm H BBIXOAHBIM JHAM: BKJIIOYaeT BBIXO/IHbBIE THU B
BBIYHUCIICHUS TAT JIJISl 9TOM 3a/1a4M.

* Hepab. - I1o padounm n Hepadouum HsIM: BriroyaeT 3apaHee 3a/1aHHOE
Hepabouee BpeMsl Ha YPOBHE CHCTEMbI B BBIYHCIICHUSI JAT JJISI 9TOU 3a1a4H.

* Bce - Bee KaJ/JIeH1apHbIC THH: Bxorouaet Bce JIHU B BBIMUCJICHUS JaT JJIs
3TOM 3a/1a4M. YUUTHIBAIOTCS BCE TAThI IIpA pacy€Te 3TOTO 3aJaHUs.

LleneBoe Havyayio

LlesieBas nata HavaJa 3agaHus. B pexxnMe u3aMeHeHus UCIOJIb3yiTe
BCIUIBIBAIOLIUI KaJIeHIapb, YTOOB! BEIOpATh AATY.

LleneBoe LleneBast mata 3aBepiieHus 3aganus. B pexxnve n3MeHeHs UCTIOIb3YHTe
3aBeplIeHUe BCILJIBIBAIOIINHI KaJIeHAAapb, 4TOOBI BBIOPATH 1ATY.

LleneBas JImMTeIbHOCTD 3a1aHuUs B JHSX, 4yacax U MUHyTaxX. LlesneBas nata 3aBeplueHus
IPOJOJDKUTEIbHOCTH MUHYC LieJIeBas AaTa Havasa.

Llenessie LleneBble Tpyao3aTpaThl, HEOOXOAUMBIE AJIs 3aBEpLICHUS 3aJaHUs B OTJINYUE
TpyA03aTpaThl OT JJIUTEJIbHOCTHU COTJIACHO KaJIEHAAPIO.

Tun srana DTan 3a1ayu, KOTOPHI Bl BeIOUpaeTe U3 cnucka. Hanpumep, MoryT

HCIOJIb30BAThCs Takue onuu, kak Coseranue, CoobpiTie 1 Hayasno pa®oTsl.
CucTeMHBIE aIMUHICTPATOPHI 3JaF0T THIIBI 3TAMIOB, KOTOPHIE HAXOIATCS B
CIIKCKE.

JlonoHUTEIbHY 0 HHPOPMAIIHIO O HACTPOWKE KOHTPOJIbHBIX TOYEK CM. B
Marketing Operations Pykosozctse mo ycranoske.

Poym yiienoB

Pouts v posm, cBsi3aHHBIE C 3aJaHAEM. DTH POJIM MOXKHO 3arpy3UTh
ABTOMATHYECKH M3 MA0JI0HA TPOEKTa, KOTOPBIE HCIOJIB3YETCs IS CO3AAHMS
IPOeKTa; KpOMe TOro, BIaJeJiel] IPOEKTa MOXKET 3a4aTh UX BPYUHYIO.

Ecnu 3apanne no corjiacoBaHMIO HAXOAUTCS B COCTOSTHUU BbIHOJ'IHHCTCﬂ,
HpI/IOCTaHOBJ'ICHO nim 3aBepmeH0, 3TO MOJIE JOCTYIIHO TOJIBKO JIS YTCHUS.

YJIeHBI TPYIIIBI

COprHHI/IKI/I, CBA3AaHHBIC C 3aTaHUEM.

Ecym 3amanne paboyero moToka UMeeT poJib B cToJIOne Posb(1) yiena, mpu
pacipesiesleHun poJieil cpeu COTPYAHNKOB Pabounii HOTOK aBTOMATHYECKH
J100aBJIsIeT COTPYAHUKA B COOTBETCTBYIOIIUHI cTOJIOEI UlIeHsbl.

BrI Takke MoxkeTe 100aBIISATh COTPYAHUKOB B cTOJ10en UsIeHb! BpYUHYIO IpU
pelakTUpOBaHUU PAO0OYEro MNOTOKA.

Eciu 3aaHme o corjiacoBaHUIO HAXOJUTCs B COCTOSIHUUN Bbll’[OJ’IHﬂCTCﬂ,
HpI/IOCTaHOBJ'ICHO nim 3aBCpHICHO, 9TO MOJIE JOCTYIIHO TOJIBKO IJISI YTEHUS.
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Tabmuua 15. CTonbubl 371€KTPOHHOM Tabnuubl paboyero notoka (MPoAoIKeHne)

Beprukabnas
cToJi0uaTas
JuarpamMma

Onucanune

Poym
MPOBEPSFOIITUX

[Tose ToBbKO IS YTCHUS, B KOTOPOM IIOKA3bIBACTCs POJIb UJIU POJIN,
CBA3aHHBIC C 3aIaHUEM Ha COI'JIaCOBAHUC.

OTH PoJM MOXKHO 3arpy3UTh AaBTOMATHYECKH U3 IIIA0JIOHA IPOEKTA, KOTOPHIE
HCIOJIb3YeTCs AJIS CO3AAHUS MPOEKTA; KPOME TOTO, BIIAEJIEI] TPOEKTA MOXKET
3a7aTh UX BPYYHYIO.

Posn ananmutukoB UCIOJIBb3YHOTCH, YTOOBI BBIIOJIHUTD NpeaABaAPUTEIILHOC
3alOJIHEHUE MTPpOoLECcCa COrJIaCOBaHUs.

ITpoBepsrorme

ITose Tombko Mt YTCHHUS, B KOTOPOM NOKA3bIBAKOTCA AHAJIMTUKH, CBA3aHHBIC
C 3aJIaHUEM Ha COrJiaCOBAaHHUE. AHaIUTHKA HUCIIOJIB3YIOTCA, YTOOBI BLIIIOJIHUTE
MIPeABApUTECIILHOC 3allI0OJIHEHUE IIPOoLEcCa CorjiacoBaHus.

Eciu 3agaHue pabouero noToka uMeeT poJib B cToJioue Posb(1) anaamruka,
IIPU pacIpe/iesIeHuH PoJIeil Cpei COTPYAHIKOB pabounii IOTOK
ABTOMATHYECKN 100ABIISET COTPYIHUKA B COOTBETCTBYIOIINI CTOJIOCT
AHAJIMTHK.

ITpumenuts
3aBHCHMOCTH

Ecym 3aaHue 3aBUCHT OT IPYTHX 3a1aHuUil, 9Ta PyHKIUS ONpeaesisieT,
HACKOJIBKO CTPOTO CHCTEMA CJICIUT 3a BBIMOJHEHUEM 3aBUCUMOCTei. [1pu
BKJIFOUEHUH ITOH OIIMK CHCTEMA 3allpelaeT YieHaM MPOoeKkTa OOHOBIISTE 3TO
3aJlaHue, IoKa 3aJaHusl, OT KOTOPBIX OHO 3aBUCHUT, HE Oy1yT 3aBEpPLICHBI.

O0s13aTEIHHO

Vka3pIBaeT, SIBJISCTCS JIU JaHHAS 3a7a4a 00s3atesbHoil. O0s3aTe/IbHbIC
3aJaHusI HECBO3MOXHO HpOHyCTI/ITb NI yﬂaﬂl/lTb, 1 UX UME€HA HEBO3MOXHO
U3MEHUTb.

Kon zamaumn

Ko To1bK0 1St YTeHUsI, KOTOPBIA NPeACTaBIIsIeT COOON YHUKAJIbHBIH
HUJCHTU(PUKATOP KAXIOT0 3a1aHust B mpoekTe. CUCTEMHbIC HHTETPATOPBI
HCIIOJIB3YFOT 3TOT KOJI, YTOOBI PEaIn30BaTh MOJIb30BATEIbCKYFO
OM3HEC-JIOTUKY /TS 3a/1a4.

ITpumevanus

Bcee IIpUMEYaHus K 3a JaHULO.

3anonHeHue AaHHbIX B Anana3oHe AYeeK

UTOoOBI COKPATUTH BpeMs BBOJIA JAHHBIX, MOJHO CKOIMPOBATH JaHHBIC, BBEJICHHBIC IS
OI[HOI7I WJIM HECKOJIBKUX 3a1a4, 1 BBECTU UX JTJIS Z[pyl"Oﬁ 3a1av1 1 3a/1a4, UCIIOJIb3Y A
onmuu Menro Cepsuc. Hampumep, y Bac ectb 10 mocyieqoBaTeIbHBIX 33124 C OJJTHUMHU U
TEeMH K€ 3HAUCHUSIMHU JJIsI LIeJIeBOTO HavaJla, IeJIEBOT0 3aBEPIIICHNS, IeJIeBOM

MPOJIOJDKUTEILHOCTH | IEJIEBBIX TPYA03aTpatT. Bel BBOIUTE TaHHBIC Il HEPBOM 3a1a4H.
YUTOoOBI CKOIMPOBATH 3HAUCHUS B TIEPBOil CTPOKE B OCTAJIbHBIC IEBATH CTPOK, BB
HaxxuMaeTe kiaaBuiry Shift u meakaeTe MBIIIBIO, YTOOBI BEIOPATH SUCHKH B 9TUX YETHIPEX
crosbuax mist Beex 10 3a71a4, a 3aTeM UCMOJIb3YeTe OMIINEO 3aAN0JHATDH BHU3.

Takke MOXHO CKOITMPOBATD JAHHBIC B OJHY UJIM 00JIee COCSTHUX sTYeeK U BCTABUTH UX B
oaHy um OoJiee coceHux stueek. Cmotpute paszzen “KomupoBanue u BctaBka” Ha cTp. 88.

IMpumeuanue: Oniuu 11 pabOTHI C IMANA30HOM STUY€eK MPUMEHUMBI TOJIBKO K COCETHUM
siYeiikaM: YTOOBI BEIOPATH sTUCHKY, HAKMUTE Kiiapuiry Shift u, He oTIyckas ee, IICJIKHATE
MBIIIBIO 110 IEPBOM U MOCJIEHEN sSUeliKe [uana3oHa.

1. OTkpoiiTe B paMKaxIpoeKkTa, B KOTOPBIX €CTh IOBTOPSEMbIEe 3HAYCHUS 3aJaHUH, 1
HaXMUTE Ha BKJIaAKyPadounii noTok.

Haxmute U3MeHHTD.
3. Haxwmurte kiaBuiny Shift u, He oTHmyckas ee, MEJKHUTE 11O NEPBOM siueiike, YTOOBI ee
BBIOpATS.
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4. TlepemecTuTe Kypcop Ha MOCJICIHION SUEiKy, KOTOPYIO BBl XOTHTE BKJIFOUUTH, a 3aTEM

Hakmute kiaasuiny Shift u, He oTIyckast ee, LIEJIKHUTE B 9TOM sTueiike.

BLI,Z[C.HHCTCSI JAuarna3oH BLI6paHHLIX BaMU SAYCCK.

IIpumeuanne: Bam HE0OX0AMMO BBIACUTE HENIPEPHIBHBIHN THANA30H sS9eeK (B OTIIMYNE
OT HECKOJIbKUX Pa3pPO3HEHHBIX SYEeK).

5. enxnute mo CepBuc (a ) ¥ BBIOEpUTE OJTHY U3 CJICTYIOIITUX OTIIHIA:

* 3anoJHHTH BHH3 TO3BOJISIET CKOMMPOBATH 3HAUCHNS B CAMOI BepXHel BRIOpaHHOM
srueiike (MJIH sTYeifkax) BO BCE OCTAJIbHBIC BEIOPAHHBIC STYCHKH, BKIIFOUAS CAMBIE
HIDKHUE.

* 3anoJIHNTh BBEPX NO3BOJICT CKOIMMPOBATH 3HAUYCHUA B caMol HMKHEH BLI6paHHOI71
sYerke (I/IJII/I H‘{CﬁKaX) BO BCC OCTAJIBHBIC BLI6paHHI>I€ H‘iefIKI/I, BKJIFOYasi CaMbIC
BCPXHHC.

6. Haxmurte CoxpaHHuTb.

KonupoBaHue u BCTaBKa
[Tpu xonmpoBaHUM 1 BCTaBKE 3aJaHA 0OpaTHTE BHUMAHHUE HA CJICAYIOIIEE.

[Mpu KONMPOBAHUH BbI JIOJDKHBI BBIJCIUTH HEITPEPHIBHBIN TUAMA30H sUeeK (HAKAB
kJyaBuiny Shift u e IKHYB 110 epBO#t U OCIIeqHE sUeiike Auana3oHa MbIIIIbIO, 4 He
UCIOJIB3YS IETYKU MBIIIBIO IPU HaxaToi kiasuiie Ctrl, kak 3T0 MPOUCXOAUT HpU
BBIOOPE HECKOJILKUX Pa3pO3HEHHBIX 3aa4).

YUToOBI BEIOPATE OJIHY STUCHKY, HY)KHO HaXXaTh kiaaBuiry Shift u meaxkHyTh 1O sueiike.

Eciu BBI HE BCTaBUIIM JOCTATOYHO IMyCThIX 3a1a4, YTOOBI UX YMCJIO COOTBETCTBOBAJIO
KOMMPYEMBIM, CYHICCTBYIOIINUEC 3HAYCHUA 3a1a4 6y}_'[yT nepe3anucanbl.

YUToObI BCTABUTBH CTPOKH B TOUKE BCTABKHU, BB MOXKETE HAXATh BCTaBUTh B MEHIO
Hucrpymentst uim Ctrl+V. UToObI BCTaBUTH CTPOKH MOCIIE BHIOPAHHON CTPOKH,
HEOO0XOAMMO HaXaTh BeTaBHTB cTpoKH nocJie B MeHI0 IHCTpyMeHTBI.

Bbl MOXeETe KOMUPOBATH COCTOSIHUAE U3 OJTHOTO 3aaHUS O COTJIACOBAHUY U BCTABUTD €rO
B JIPYTO# CTOJIOCI] COCTOSIHHSI 33/ TaHMS O COTJIACOBAHUY (HO HE B CTOJIOEI] COCTOSHUS
CTAHJAPTHOTO 3a/IaHNUSA).

Ecmm BB KOIMUPYETE COCTOAHUE U3 OAHOI'O COTJIaCOBAHUA U BCTABJISIETE €TI0 B HOBYIO
CTPOKY COIJIaCOBaAHUsA, KOTOPAsA HE COXpAaHCHA, COCTOAHUC He navarto HCIOJIB3YCTCS BHE
3aBUCUMOCTHU OT TOI'0, YTO UMECHHO BbI KOIIMPOBAJIA.

Kax ckompoBathb 3agaun B Macintosh/Safari:
KomnupoBanue u BcTaBka 3aj1a4 B Opaysepe Safari HEeMHOTO OTJIMYaeTCsl OT NPOLEAYPbI,
onucanHoi s Internet Explorer. Hike pacckasbiBaeTcs, Kakue ark HY)KHO BBIIIOJIHUTD.

IMpumeuanue: [Tpu BHIOOpE HECKOJILKUX CTPOK 3a7a4 B cucteme Macintosh ¢
WCIIOJIb30BaHMeM KJiaBuin Shift ObIBaeT TPYIHO ONpee/MTh, KAKAE CTPOKHU BLIOPAHDI,
€CJIM CY/IUTh 110 MX BHEIIHEMY BUY. [I[pUMUTE TONOIHUTEIbHBIE MEPBI K TOMY, YTOOBI
yOCaUTHCS, YTO BBI 3HACTE, KAKKME CTPOKHU BbI BHIOPAJIH.

1.

BriGepuTe u ckonmupyiTe 3a1a4m.
a. BriOepute 3amauy, 3a1a4n UM OJIOK siUeeK, KOTOPbIE HYKHO CKOMUPOBATH.

b. Bribepute KonupoBath B MmeHio Cepsuc nim Haxxkmute Ctrl+C. [TosButcs
JIMAJIOTOBOE OKHO TeKCT JJIs KOMMPOBAHUS C HHPOPMAINEH 13 Ballel yxe
BBIJIEJICHHO! BBIOOPKH.

c¢. Haxwmmure Apple+C, 4T0OBI CKONMPOBATH BECh TEKCT U3 AUAJIIOTOBOTO OKHA B Oydep
obmeHa.

d. Haxmure HpO)lO.]DKl/lTI), YTOOBI 3aKpPbITh AUAJIOTOBOE OKHO.
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Tenepb BbI MOXETE BCTABUTH MHPOPMALIUIO B IPYTO€ MPUIIOKEHHE HITH IPYTYIO
00J1aCTh B 2JIEKTPOHHOM TabIuIIe.

BcrasbTe BbI6paHHBI€ 3agauu.

a. CxomnupyiiTe HHPOPMALWIO U3 IPYTOT0 NPUIJIOKEHUS I U3 APYroii o0JlacTu B
9JIEKTPOHHOI Tabuie.

b. B IBM Marketing Operations BbIGepUTE CTPOKM HA3HAYCHHUS MJIU OJIOK sSYeeK B
pabouem noToxe.

c. Bribepute BeraButh B MeHto Cepuc vy HaxkmuTe Ctrl+V. TTosButcs nuagorosoe
okHO TeKCT JIJIs1 BCTABKHU C IIyCTBIM TEKCTOBBIM I1OJIEM.

d. Haxwmure Apple+V, uToObI BcTaBUTh HHPOpMaIHEO 13 Oyhepa 0OMeHa B TEKCTOBOEC
oJie.

e. Haxwure IIpoaokuTh, 4TOOBI BCTABUTH HHPOPMAIMIO B JIEKTPOHHYEO TAOJIUILY B
paHee BLIOpAaHHOM MeCTe.

Kak cxonupoBatb gannbie B Internet Explorer:
BbI MOXeTe CKOTMPOBAThH JaHHBIE U3 HEMPEPHIBHOM I'PYIIILI SIUEEK B IPYTO€ MECTO B TOM
ke paboyeM MOTOKe UIIN B pabOUHUii MOTOK I APYTOro MPOEKTA.

1.

OTKpOIiTE B pAMKAXIIPOEKTa, B KOTOPBIX €CTh 3aaHMs IJIs KOIMMPOBAHUS, H HAKMUTE
Ha BKJIa Ky Padounii noTok.

Haxmute U3MeHNTS.

Haxxmure kiiaBuiny Shift u, He oTiyckas ee, IIEJIKHUTE MBIIIBIO, YTOOBI BLIOPATH
HEPBYIO UCXOHYIO siueiky. Ecim 3To e AMHCTBEHHOE KOMUPYyeMOe BaMH 3HAUCHHE,
nepeiauTe K mary 5.

VkaxuTe Ha KOHEYHYIO HCXOJIHYIO STYEHKY, a 3aTeM HaxkMuTe kiaasuiny Shift u, He
OTHnyCKad €€, HICJIKHUTE MBIIIbIO, 1O 3TOU sTUehKe. BbI6paHHBII71 BaMM JUAIIA30H SI4YECK
OyZIeT BbIJIETICH.

B nanesn ”HCTPYMEHTOB pabouero moToka Beibepute B MeHio CepBHC OIIIHIO
KonupoBathb, YTOOBI CKOMMPOBATH BEIOpAHHBIE 3 JAUH.

Ecnu BB BcTaBsieTe 3aJaHMsl B OJVMH U TOT XK€ pabOYHil MOTOK, HEPEXOIUTE Cpasy K
mary Ne 7.

Ecnu BBl KOnupyeTe 3a7a4uu B Ipyroit pabounit NOTOK MpOEKTa, NEpenTe Ha BKIAIKY
Ha3HavyeHust Pabounii oTOK M OTKPONTE ee A1l U3MEHEHUS.

(HeoGs3aTennbHO) BeTaBbTe MyCcThIe CTPOKU MO/ OOBEKTOM Ha3HAUEHUS, YTOOBI OHU
JIEHCTBOBAJIM KaK 3aMECTUTEIM JJIs1 KOMUPYEMbIX BAMU 3HAYCHUIT 3a1a4.

Hanpumep, eciiit BbI CKOMTUPOBAJIM JAHHBIE U3 IIECTH 3a/1a4, YO IUTECh, YTO Y Bac
JIOCTYITHO IIECTh NOCJIEA0BATEILHBIX CTPOK 3a/1a4. Eciiu BbI He co3/1aauTe
HEOOXOAMMBIE CTPOKH, CYITIECTBYIOIINE 3HAUCHUS JJIs 3a7]a4H O] TOYKOW BCTABKU
OymyT mepe3anucansbl.

HaxwmuTte knasumry Shift u, He oTImyckas ee, IEJIKHATE MBIIIBIO IO sTIeiikaM
HA3HAYCHMUS.

B nanenu uncTpymMeHTOB pabouero notoka Beibepure nyHkT BeraButh B Mento Cepsuc,
4TOOBI BCTABUTH 3HAYCHUSI.

Vcxomaple manabie OYAYyT MOMEIIEHEI B paOoynii MOTOK, HAYMHAS C BRIOPAHHOW 381291
HA3HAYCHUS.

Job6aBneHue ponei 1 UNeHoB B 3afaun

HpI/I CO31aHUU IPOCKTA B pa60t1m“1 IIOTOK aBTOMATHUYCCKHU BKJIFOYAKOTCS POJIA YJICHA U
MIPOBEPAROIICTO AJIA BCEX 3aaa4, CCJIN BI:I6paHHbII71 BaMU IIa0JIOH 0OecIIeunBacT oTy
I/IH(I)OpMaI.lI/IIO. OJI[HaKO Bbl MOXETE UBMCHUTDH 3a1a41u pa60qer0 IIOTOKa, yTOOBI HA3HAYUTH
JpPYrue poJin.

1.

Iepeitnute Ha BkIaaxy PaGounit noTok npoexra.
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Haxwute U3mennts (\_ ).

YTo0BI BI>I6paTI: HJIA U3BMEHUTD POJIA YJICHOB, HICJIKHUTE B stueiike PoJb uiena JJIsL
3adavrd, KOTOPYIO Bbl XOTUTC U3MCHHUTD.

4. IlenKHUTE MO 3HAYKY PEryUPOBKH (¥ ), YTOOBI yBUETH CIIUCOK JOCTYIHBLIX POJICH.

5. IlenkHUTE MBIIIBIO, YTOOBI BBIOPATH OJHY POJIb, OO HaxkmuTe Kiasuiry Ctrl u
IIEJIKHUTE MBIIIBIO, YTOOBI BRIOPATH JOMOJHUTEIBHBIE POJIM, KOTOPBIM CJICAYET
Ha3HAYUTh 3Ty 3a4a4y.

6. UToOBI BBI6paTL NJIM UBMEHUTDH OTACJIBHBIX YJICHOB, IIICJIKHUTC B staeiike Usien JUJIs
3a1a41, KOTOPYIO BBl XOTUTE U3MECHUTD.

H_ICJ'IKHI/ITC I10 3HA4YKy PEryjJupoBKH, YTOOBI YBUOCTH CIIUCOK JOCTYIIHBIX YJICHOB.

CoxpaHuTe pe3yJIbTaThl PA0OTHI.

Ecmm y Bac ectb paspeuenus Ha [Ipoemorp Braaaku Corpyaunku v Mi3menenne 4ieHoB
KOMAH/IbI H POJieli, TO BB MOXETE BBIOPATH JIFOOBIX IMOJTb30BATEIICH MITH POJIH, JaKe eCIIH
OHH paHee He OBLITN BKJIFOUEHBI Ha BKJake CoTpynuuku. [1pu 1oGaBIieHHN TOJTE30BATES B
pabounit MOTOK MPOEKTa CHCTEMAa aBTOMATHIECKH TOOABJIISET MOJIH30BATEIIS HA BKIIAIKY
COTpy/IHUKH.

IIpumeuanue: B ciyuae 3amau mo yrBepxaeHuto sueiiku Ilposepsitommii u Pon
NPOBePSIOIEro HeJlb3s1 U3MEHUTh HEIIOCPEICTBEHHO B 2JIEKTPOHHOIT Tabsmie pabouero
noToka. Bel BeIOUpaeTe NPOBEPSIOIIUX U POJIM IPOBEPSIOIINX IPU 3allycKe Npolecca
yTBepKJIeHUS. [JonoHuTENIbHYI0 HHDOPMAaLNIo CMOTpuUTeE B pazfeiie “Kak 3amycTuTthb
MPOTIECC YTBEPKACHUS U3 PeKUMa MPOCMOTpa” Ha CTp. 66.

Poumm, cOTpy THHKH U 321241 10 YTBeP:K/AeHHI0: BbI MOXeTe 3aaTh MOPSIIOK JIs PoJIeit
IpU X TOOABJICHUH B 3a/1a4y YTBEPXKICHNS B paboyueM MOTOKE. DTOT MOPAIOK
COXpaHSeTCsI, €CJIN Bbl COXpAaHUTE pabounii MOTOK KaK I1a0JIOH.

ITpu nobGaBjeHUN COTPYAHUKOB B POJIU C HOCIIEIYIOIIMM Ha3HAY€HHEM UM PAOOTHI B
3JICKTPOHHOI TaOJMIe COTPYIHUKU OyIyT MEPEUUCIICHBI B aJI(paBUTHOM HOPSIIKE 110
nMeHaM. [1pu co3mannu yTBEPKICHAS HA OCHOBE ITOI 3aJa4d IPOBEPSIFOIIIE OYAYyT
VIOPSAOYCHBI B COOTBETCTBHUH B TIOPSIKOM uX poseit. OxHako B moje Komy B
YTBEPKIACHUN OHU BCE PABHO OYAYT MepeurcieHsl o andasuty. Ecom B posm 60tee 0qHOTO
HOJTb30BATEJIS, 9THU TOJIB30BATEIN OYAYT PACCOPTHPOBAHEI IO aJI(GaBUTy HA OCHOBE X
UMEH.

ITpumep ynopsiiounBaHusi NPOBEPSIIOIUX /151 324241 110 YTBEPKAEHHIO:

Homyctum, 4To B paboueM MOTOKE €CTh 3a/1a4a 10 yTBepxKaeHuto, 1.5 [lpoBepuTb
HaneuaTaHHyo 6powiopy. B kauecTBe poJieil NpoBepAIOIIKX Bbl J0OABIISIETE POJIA B
CJICTYFOIIIEM MOPSIIKE:

1. TIpoBepsromuii-rtopuct
2. MapKeTHHT OBBII MEHEIKEP

3. Tlposepsitonuii COAEPKUMOTro

Ecam BBI coxpaHUTE 3TOT pabounii MOTOK KaK MA0JIOH, a 3aTeM CO3[IaIuTe IPOEKT,
UCIIOJIB3YS 3TOT MIA0JI0H, 3TOT MOPSAIOK COXPAHUTCS.

Tenepb NpeaNoJIOKUM, YTO Bbl HA3HAYAETE COTPYAHUKAM POJIU CIICAYIOIINM 00pa3oM:
1. ITposepsirommii-ropuct: Nancy Chan
2. MapxkeTtunrosslii Menexkep: Brian Doyle, Andy Proctor

3. IIposepsirommii cogep:xxumoro: Elaine Jones, Mark Davis, Brad Johnson, Wilson Alverez
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Ecim BBI miesikHeTE MO 3a7a4€ 1.5 1 co3maiuTe COOTBETCTBYIOIIYIO 334449y IO
YTBEPXKACHUIO, MPOBEPSIOINIE OYIyT YKa3aHbl B CIEIYIONIEM Mopsiake (Mo axhaBuTy B
Ipe/ieIax COOTBETCTBYIOIIUX POJIeii):

Nancy Chan
Andy Proctor
Brian Doyle
Brad Johnson
Elaine Jones
Mark Davis

Wilson Alverez

NN A WD

UTOOBI MOIyYUTH CIIICOK IIPOBEPSIONINX B IPYTrOM HOPS/IKE, IEPEMECTHTE UX BBEPX W BHU3
B 3a/1a4€ IO YTBEPKIACHUIO.

Mou 3agaun: IBM Marketing Operations 1o3BoJIsIeT II0JIb30BATENSIM IPOCMATPUBATH
CIHCOK Ha3HAYEHHBIX UM 33/a4. DTOT CIUCOK Ha3biBaeTcs MOM 3214, TaK KaK KasKabli
10JIb30BATEJIb NOJIyYaeT HACTPOEHHOE Ipe/icTaBJIeHEe TpK BbIOope Onepamnn > 3aaaun.

B crimcke Mou 3a1a4n BBl MOKETE BUJIETh BCE HA3HAYEHHBIE BAM 3aJa4H, YTO MO3BOJIET
BaM BHJETD 331441 B PA3HBIX MPOEKTaX. DTa (PyHKIUS KOHCOJIUANPYET MHPOPMALHIO,
KOTOPYIO BBl OBI B APYTOM CIIydae MOJIYYHIIN, IEPEXO/Is B KAXKABIH MPOEKT OTACIBHO,
IIeJIKast 1O ero BkJyIaake Pabounit moTok 1 MpOn3BO/IsI MOUCK BCEX HA3HAYCHHBIX BaM 3a7ad.

B 5TOM OKHE MOHO BBLINIOJIHUTD CJIEAYIOIINE JEHCTBUSI.

e Tlony4uThb CBOAHOE NPEACTABJICHUE BCEX BAIIMX 3a4a4 U YTBEPKIACHUM.
e [ToMeTHTh BHIOpaHHBIC 3a1a4UX KaK 3aBEPIIICHHBIC UITH MIPOIYIIICHHBIC.
e [Ilepetitu Ha BkJIajKy Pabounii noTOK 1715 3a4a4H.

* OOHOBHTH CBOIICTBA 3a/1a4M.

* [Ipou3BecTy MOWCK WM IPUMEHUTH GUIBTP K CIHCKY 33/1a4 Ha OCHOBE BRIOPAHHBIX BAMU
KPUTEPHEB.

IIpumenenue puibTpa K MOUM 3a5a4aAM.
ITo ymosuanuto, Ha cTpanune Mou 3aga4y NOKa3aHbl BCE BALM 3a1a4U 1JIs1 BCEX IPOEKTOB
u TpeboBaHuil. Bl MOXeTe NpUMEHUTh GUILTP K CIUCKY MOKA3aHHBIX 3a/1a4, IIEJIKHYB MO

snauky Jeiicteust (““““ ) B BepXHeil 4aCTU CTPAHULIBL.

B npuBenenHoit 3/1eCh TAOJMIIE OMUCAHBI JOCTYITHBIE (DPUITHTPHI.

Tabmuua 16. @unbTpsl 3a4a4

OuiabTp Omncanne

Bce 3agaun moux SHCCB NEPEUYUCIICHBI 3a1a41, HA3HAYCHHBIC BCEM KOMAaHOaM, YJICHOM KOTOPBIX
KOMaH[| BBbI ABJIACTCCH.

Bce HeHa3HAYeHHBIE 3IICCI) NEPEUUCIICHBI 3a1a4Yi, HA3HAYCHHBIC KOMaH/IE, YJICHOM KOTOpOﬁ BbI

3a/1a49d MOUX SIBJIICTECh, HO €I1Ie He Ha3HAUYCHHbIE (PU3UUECKOMY JIUILY.

KOMaHJ

Bce 3amaun 3/1ech MePEUYKCIICHBI BCE 3a1a4i B CHCTEME.

Mou aKTUBHbBIE 3/1ech nepevrciieHbl HAa3HAYSHHbIE BAM 344 JJIs1 BCEX IPOEKTOB, KOTOPLIC B
3aJa4un HACTOSIINIT MOMEHT aKTUBHBI (HAYaTHhI, HO €Il HE 3aBEPIIICHBI).

Mou BBIMIOJTHEHHBIE 3,E[CCB TNEPEUYUCIICHBI HA3HAYCHHBIC BaM 3a]a4u, KOTOPBIC IIOMEYCHBI KaK
3agavuu 3aBEPIICHHBIC.
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Tabnuuya 16. @unbTpsl 3a4a4 (MPOACIKEHNE)

OuiabTp Onucanne
Mou Oymymue 31ech mepevnceHbl 3a4a41, 17151 KOTOPBIX BBITOTHEHBI BCE EPEUNCICHHBIE
JTaIbl HIDKE KPUTEPUU:

* ¥V 3aja4u ecTb 3aJaHHbIIA (Jiar sramna.
* 3ajaua HA3HAYCHA BaM.

® 33,[[3‘{21 HE 3aBCPpUICHA NJIA ITPOMYIIEHA.

Mou sTamnsl 3/1ech nmepevyrcieHbl BCe ITAIbl B HA3HAYEHHBIX BaM 3aja4ax.
Mou nocienHue 31ech mepeUrCIIeHbI BCe MPECTOSIINE W BBITOIHSFOIINECS 33 /1a4H,
3a1a4d COOTBETCTBYIOIIUE CIICTYIOIIMM KPUTCPUSIM:

® 3anal{a Ha3Ha4YC€Ha BaM.
* 3amava He 3aBEpIICHa NJIM NPOIyIICHA.

* ¥V 3aja4u ecTb HaYaJIbHAS UJIM KOHEYHAs J1aTa, YKJIabIBAIOIIASICS B
nocJieaaue 14 nueii.

Mou oTJI0KeHHbIE | 37eCh MepeUrCIeHbl BCE 3aa41 10 YTBEPIKACHUSIM, OXKHU/IAIOIINE BAIIETO
YTBEPXKICHUSI OTBETA.

Mou 3amaun 311ech mepevncieHbl BCe Ha3HAUECHHBIE 3a/1a491. DTOT CIUCOK SIBJISICTCS
MPeJICTaBJICHUEM 110 YMOJIYAHUIO Ipu BbIOOpe Onepanuu > 3agaun.

Mou npezcrosiiye | 311ech IepPeUnC/IieHbl HA3HAYCHHBIC BaM 3a1a4H, 3aBEPIICHIE KOTOPBIX
3a1a4K1 3aIJIAHUPOBAHO Ha mocJieHue 14 Heid.

Ilaneav 3aqau: Korpa BbI IIEJIKHETE 1O 3aa4e HA cTpanune Mon 3agaun, ce
POIUTEIILCKUN 0OBEKT OTKPOETCS CJIeBa, a MaHeJb 3a/1a4ul - CipaBa. B maHesm 3aja4 ecThb
SIpIIBIKY 1711 MHOTUX QyHKIM IBM Marketing Operations, KOHTEKCTa 3a/1a4, HAJl
KOTOPBIMH BBl paboTaeTe, ¥ yTHJIAT, KOTOPHIC MO3BOJIAIOT BaM MIEPEMEIIATHCS
HEMOCPEACTBEHHO MO paboueMy IOTOKY.

B 3aBHCHMOCTH OT POAUTENILCKOTO OOBEKTA, HAJ KOTOPHIM BbI pabOTaeTe, U BAIIINX
paspelieHnii, Bbl MOXKETE IIEJIKHYTh IO CChIIKAM B ITAHEJIH 3a7a4, YTOOB! BHINOJIHUTH
cJIelytollye 1eUCTBUS:

* V3MeHUTH BKJIAJIKU IPOCKTA.
* JloGaBuTth Bioxenus. Cmotpute pasnei “Pabora c Bioxenusimu’ Ha cTp. 19.

e IIpouuTtaTh 1 pa3mMecTuTh coobIenns. Cmotpute paszzens! “Kax npountath coobIenne

~99

Jlocke coob1ennit” Ha cTp. 227 u “Kak nomecTuTh COOOIIeHNe Ha JOCKY COOOIIeHT” Ha
cTp. 226.

* VIOpaBisaTh WICHAMHU KOMAHIBI U MpoBepsronmMu. CMOTPHUTE pa3aesisl “YipasieHue
yIeHaMu npoekTa” Ha cTp. 121 u “Kaxk ynpasisTe nposepsiroumu’” Ha cTp. 131.

e HaiiTn 1 3aMeHUTH BJIaACJIBIICB 3a14a4.

* HM3menuts padbounit notok. CmoTpute pasnen “Kak U3MeHUTH 2JIEKTPOHHYIO TaOIMIy
pabouero noroka” Ha cTp. 75.

* HM3meHuTh pacnpenesienne 0o/ pKeTa U mo3uuu cTpok. CmotpuTe pasaesst “Kak
BBIJICJIUTH cpeAcTBa” Ha cTp. 175 u “Kak 106aBUTH UM U3MEHUTH MO3UIUH CTPOK’ HA
ctp. 176.

* J3MEHUTH OTCJIE)KUBAHUE.

* Jlo6GaBuTh J0YepHUl 00BEKT Wi TpeboBanue. CMoTpuTe paseisl “Kak co3gath
npoekT” Ha cTp. 46 mym “Kak co3math TpeboBanue” Ha cTp. 49.

* CBsI3aTh CYLIECTBYIOUIYIO IPOrpAMMY, IPOEKT UJIU TpeOOBAHUE C POIUTEILCKUM
o6bekToM. CMoTpuTe paznaen “Kak cBs3aTh NporpamMmy ¢ mjiaHom’” Ha cTp. 31.
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B mporecce Baiieit paboThI B IIaHE N 337124 TAKXKE €CTh KOHTEKCT, B KOTOPOM IOKa3aHa
creayromias 3agaya B paboyeM notoke (paspelieHre Ha IPOCMOTP KOTOPOH Y BaC €CTh); OH
HAXOJUTCS B HIDKHEH 4acTH MaHesu 3a1a4. Ec/in y Bac HET pa3pellicHus Ha e M3MEHCHUE,
3aja4a okazaHa B peXXxuMe IpocMoTpa. Bl Takke MOXKeTe 3aNnChIBATh 3aTPaYeHHOE
pabouee BpeMs U 3aMUCBHIBATH KOMMEHTAPHUH.

Hepe‘II/ICJ'IeHHbIC HMKC€ HHCTPYMCHTBEI IIO3BOJIAT BaM NEPEMECIIATHCA IO HECKOJIbBKUM
3aavdaM U YTBECPKACHUAM HCIIOCPEACTBCHHO B ITAHEJIMA 3a/1a4:

* CoxpaHuThb 3aa4y JJisd HocJeayromieil padoTsl, HaxkaB CoxXpaHuTs Ha Oyayuiee.
* JlomeTuTth 3aa4vy Kak BBIIIOJITHCHHYIO, HAXXAaB Ha T'oToBo.

e Ilpomnyctuts 3amauy, HaxaB Ha [TpomycTHTD.

Kak 3apatb atan anAa 3agauv

Bb1 MoeTe 3a1aTh 9TaM 4715 332491, YTOOBI 00€CIeYNTh 3aBEPIICHHUE 3a0a41, TTPEKIC YeM

pabouuil MOTOK MPOJOJIKUTCA.

1. OTkpoiiTe MPOEKT, a 3aTeM OTKPOWTe BKJIAAKy Paboumii moTOK.

2. Haxwmute 3MeHnTh, 4TOOBI C/Ie1aTh pA0OYHil MOTOK JIOCTYITHBIM J1J1s1 U3MEHEHUS.

3. B cronbue Tun 3Tana, B cTpoke 3a1a4u, JAJ1s1 KOTOPOI BbI XOTUTE 3a/1aTh JTall,
BBIOEPUTE ITAI U3 PACKPBIBAIOIIETOCS CIIUCKA.

4. Haxwmwute kHonky Coxpanuth nyii COXpaHUTb U 3aBePIINTh, YTOOBI COXPAHUTD
3aJaHHBIN BAMU 3Tall.

Teneps atan geiicTByeT AJ1d MPOEKTA.

Kak nameHuTb cocTofAHME 3a4auun

CocrosiHue KaXXI0if HOBOI 3a1auu pabouero motoka - Oraoxkeno. [To mepe Toro, kak
MEHeKepbl TPOEKTOB U YIACTHUKHU pabOTArOT HAJ 3a1aYaMHi, OHU OOHOBJISIOT COCTOSIHHE,
4TOOBI yKa3aTh HA TEKYIIHA IpOTrpece.

BbI MOXETe U3MEHUTH COCTOSIHUC 3aJa4U IIPU pabOTe B PEXKUME IPOCMOTPA IJIEKTPOHHOU
TaOJIUIIBI WU B PeXUME IPOCMOTPA BPEMEHHOT O I'paduKa, IIEJKHYB 10 UMEHHU 3a1a4H.
JonoyHuTeNbHYI0 MHGOPMAIIXIO CMOTpUTE B paszzeiie “Kak 0OHOBUTH 3a/1auy U3 pexuma
npocMoTpa’ Ha cTp. 63. Bbl Takke MOXKETe U3BMEHUTH COCTOSIHUE 3a/1a4U, KOT1a
HAXOJUTECh B PEXKMME U3MEHEHUS: IEJIKHUTE 110 cToJIONY CocTosiHIe [T 331241, a 3aTeM
BBIOEPUTE COOTBETCTBYIOIIEE COCTOSIHUE U3 PACKPBIBAIOIIETOCS CITUCKA.

Tabnmuya 17. CocToaHua 3anay

CocTostnne Onncanne

OTJ10KEeH Vka3bpIBaeT Ha TO, YTO BBIIIOJIHCHUE 3a1aHUA €11I€ HC HAYaJI0Ch. HpI/I
CO31aHUM 3a1aHMsl OHO IO YMOJIMaHUIO NIEPEXOAUT B COCTOAHUE B
OXUJaHUH. Cocrosiaue B OXUJaHUU obo3HavaeTcs MYCTBIM IOJIEM
COCTOSHHUA.

AKTUBHBII Vka3bIBaeT, uTo ceiftuac npousBoauTcs 3agauu. Ha 3To coctosiHue

=
YKa3bIBA€T 3HAYOK 4 . BBI Taxke MOKeTe BBECTH A, YTOOBI NEpEBECTU
3aJaHue€ B AKTUBHOC COCTOSIHUE

ITponyieno O0o3Hauaer, 4To 3aJaHue ObLIO MponymieHo. Ha 3To cocrosinue

yKa3bIBAET 3HAYOK Ld- . [pomymenHble 3aJaHNs - 3TO 3aAAHUS, HAJL
KOTOPBIMU YJIEHBI IPYIIIBI yke He padoTaroT. Bee 3aBucumocTu 3T0ro
3a/IaHusI TAKXKE OTMEHSIOTCs. BBI Takke MOXeTe BBECTH S, 4TOOBI
MePEBECTH 3a/IaHNE B IPOMYIIEHHOE COCTOSHHUE.
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Tabnuua 17. CocToAaHus 3aAay (MpoAomKeHNe)

Cocrosinue Onncanne

3aBepiieHo O06o3HauaeT, YTo 3a/1aHue 3aBepileHo. Ha 3To coctosiHue yka3piBaeT

3HAYO0K @ . Ber Takxe MoxeTe BBECTH F, YTOOBI NEPEBECTU 3a/JTaHUC B
3aBCPUICHHOC COCTOSHUE.

ITpumeuanue:
* Ecym BeI BBeneTe 3HaueHne 100 B mosre % BbINOJIHEHHS [JIS 3a/1a4M, €€ COCTOSHIE
U3MEHUTCS Ha 3aBepuIeHo.

* Ecym BBl BBenieTe 3HaucHUE 0 B 1osie %o BBINOJIHEHNS [T 3212491 (€CJIM OHA ObLIa paHee
3aBepIIeHA), COCTOSTHIE M3MEHUTCS Ha OTI0KEHO.

* Ecmu Bel BBeieTe unciio ot 1 10 99 B nosie % BbInoJHennst 17151 3a1a4u (eciiu oHa Oblia
paHee 3aBeplleHa), e COCTOSHIE N3MEHUTCS Ha AKTHBHO.

* Ecmnu BeI 3a1aete coctosinue Ilponyieno /11 3aanusi, Bce 1aThl IS 3aJaHUS
ynamsrored. IToka Bbl He HaxkMmeTe CoxpannTth (1 CoXpaHUTh H 3aBepLINTSH), BBl
MOJeTe BOCCTAHOBUTH JaThl, OTMEHUB CEAHC peAaKTUpOoBaHus. TeM He MeHee, TocJIe
TOro, KaK Bbl COXpPAHUTE 3JIEKTPOHHYIO TaOJIMIy C y1aJICHHBIMU JaTaMHU, BBl HE CMOXKETe
BOCCTAHOBUTD UX.

N3meHeHMe cocToAHUA 3a4a4y No yTBepHOoeHUuro

[Tpornecc yTBepkacHNST OOHOBIISIET COCTOSTHIE 3a/1a4 110 yTBepkAcHuIo. Korma mporecc
YTBCPXKACHUSA 3allyCKaCTCA JId 3a1a4U 110 YTBEPKIACHUIO, Bbl 0O0JIbIIIE HE MOXKETE U3MEHUTD
3ajJlauy Ha BKjaake PaGounii moToxk.

JonoyHuTeNbHY 0 HHGOPMAIXIO CMOTpUTE B pazzelie “Kak 3amycTuTs mporecc
YTBEPXKACHUS U3 peKUMA IPOCMOTPa” Ha CcTP. 66.

OaHoBpeMeHHOoe BbiNOSIHEHNE HECKOJMIbKO 3aAau
BeI nostyuaeTe 3aaHust 17151 OAHOTO MJIM HECKOJIBKUX B PaMKaX IPOEKTOB.

1. Ortxpoiite crpanuny CIUcoK 3aIaHuil, 4TOOBI MPOCMOTPETH BCe HA3HAUYCHHBIC BAM
3aJaHUS.

2. BxurounTe nepeksrovaTesb A5 BCeX 3aaHUi, KOTOPbIE BbI KEJIAETE BBINOJHUTD.
HaxxMute BoInoiHUTHL BBIOpaHHOE.

4. B nuajioroBoM OKHE BBINMOJHUTH BRIOpAHHBIEC 3aJIAHKS BLIOCPUTE OJTHO U3 CJICTYIOIIHMX
JeUCTBUI:
e OcTaBuTb Bce AaThl 0€3 H3MeHeHnil. 3a1aHUsI OTMEYArOTCs KaK BBIIOJIHEHHEIE, HO
JIaThl 3aBEPIICHUS OCTAOTCS O€3 U3MEHECHMIA.

* IlepeBecTH Bece TeKylMe AAThI 3aBepILICHAs HA TeKYLIH MoMeHT. Bce BoIOpaHHbIe
3a/1aHusl 0003HAYAOTCS KaK 3aBEPILEHHbBIE, U M0JIe (DAKTUYECKOH JaThl 3aBEePILICHHUSI
3aI0JIHACTCS 1O TeKyIlel 1aTe U BpeMEeHH.

5. Haxwmmute ITpoao/KHTh, YTOOB! BBIIOJHATH BRIOPAHHOE 3a/TaHNE WJIH 3aJaHUS, UITH
OTtM™meHa , 4TOOBI BEPHYTHCS K CTPAHUIIE CIIUCKA O0€3 BHECEHMS] M3MEHEHUH.

Bce BI)I6paHHI)Ie BaMM 3a/JaHU YOAAJIAIOTCA CO CTPAHUIIBI Crucok 3aaaH1/1171, " UX COCTOSHUEC
HU3MCHSCTCA Ha 3aBCpIIIeHO. KpOMe TOTrO, €CJI1 BLI6paHa OTa oIlus, YCTaHABJIMBAOTCA UX
JaThbl 3aBEPHICHUA.

lMponycK HeCKONbKUX 3aaaHun
BbI MOXeTe BBITOJIHUTE 9TO 3aJaHueC, €CJIM BaM Ha3HAYArOTCs 3aJaHUA 1JIs1 OTHOT'O UJIN
HECKOJIbKUX B paMKaX NPOCKTOB.

94 1BM Marketing Operations: PykoBoncTBo moJis3oBatests



1. Otkpoiite cTpanuity CIMCOK 3aJaHul, YTOOBI MPOCMOTPETH BCe HA3HAYCHHBIE BAM
3a/1aHusl.

BxirounTe nepeksrroyaTesnis 11 BeeX 3aJaHnil, KOTOPbIE BbI KEJIAeTe IPOIYCTUTD.
3. Haxwmure xHonky IlponycTuTs BbIOpaHHOe.

B nuamoroBom okne moarBepxkaeHus Haxmute OK, 4TOOBI MpOnyCcTUTH BLIOpAHHBIE
3ajanust, nm OTMeHa, 4TOObI BEPHYTHCS HA CTPAHMILY CO CIIUCKOM O€3 BHECEHMS
W3MEHEHUN.

Bcee BLI6paHHbIC U IpONYIICHHBIC BaMU 3aJaHUs YIAaJIAOTCA CO CTpaHUIbI Crucok
33[[21HI/II71, U UX COCTOSAHUEC USMCHSCTCA Ha HpOHyHICHI)I.

Kak nponycTtuTtb 3agavy yreepHaeHunua
B aToM pasznesnie paccka3biBaeTcsl, Kak IPOMYCTUTH MPOIIECC YTBEPXKICHUS U3 3a/1a4l HA
BKJaake Pabounii moToK.

1. Tlepeitnute Ha BKIaAKy Pabounit mOTOK MpoekTa, COAePKAIIETO YTBEPKICHIE, KOTOPOEe
HYXHO IPOMYCTHUTH.

2. H_ICJ'IKHI/ITC 10 UMCHHU 3aJa4u YTBECPXKACHUSA, KOTOPYIO HAJA0 NPOIYCTUTD. IlosiBuTCS
JAUaJIOrOBOE OKHO YTBCp)K,E[eHI/IC B BU/C BCIJILIBAFOIIIETO OKHA.

3. IMenxuute no CocTosHus > OTMEHATH NPOBEPKY.

3akpoiiTe AMaIOTOBOE OKHO.

3aava o yTBEPKICHUIO OyIeT MepeuepkHyTa, U K Heil 60JIbIle HelIb3s Oy1eT MOJIyInTh
noctyn. Ecim notpebyercs, BBl TaKKe CMOXKETe yIaJIUTh yTBEPXKICHHE.

MeuaTb BKNagku Pabounit noToK

BblI MoeTe HanewaTaTh BCEO HHGOPMAIUIO, HAXOMSIIYIOCs Ha BKJIaake Pabounii moTok
MIPOEKTA, JI KOO MOKETE BHIOPATh ONpeAeSICHHBIC CTOJIOIBI HH(POPMATIHH, YTOOBI X
HaIeYaTaTh.

1
1. Ha Bxiranke Pa6ounii motok mesikaute no Ieuars (B ).

OTKpoeTcst TMaI0roBoe OKHO CO CIHHUCKOM CTOJIONOB 3JIeKTPOHHOM Tabymusl. ITo
YMOJIYaHUIO BEIOPAHBI BCE CTOJIOLBI.

2. IlenxHuTe, YTOOBI OTMEHUTH BBIOOP BCEX CTOJIONOB, KOTOPHIE BB HE XOTUTE BKJIFOYATH
B IIEYATh.

3. (Heobs3artempHo) OTMeHHTE BBIOOD Tepekimrouatesist CKaTb, YTOOBI YMECTUTD MO
HIHPHHE aIb0OOMHOI CTPAHHUIbI, YTOOBI HareyaTaTh CTOJIONB! co 100% pazmepom.

Ecmu ocraButh OTY OIIIHUIO BKHIO‘ICHHOP'I, BCC BLI6paHHbIC CTOJ'I6III>I pacneyaTbIBaArOTCA
Ha OJHOU CTpaHHUIIC. Ecmm BI HCIOJIB3YCTE OTY (byHKLII/I}O, HU3MCHUTC Ballld YCTAHOBKU
JUIA TIEYaTH (H.HSI OTOI'O 3aJaHuA Ha He‘IaTb) Ha aHb6OMHy}O OPHUCHTAIUTO.

4. Haxmure IleyataTh BoIOpaHHbIe CcTOI0IBI. OTKPOETCS IUAJIOTOBOE OKHO
IpeBAPUTEIHHOIO IPOCMOTPA.

5. Hlenxuute o Ileyats.

BeiGepute npuHTep U Onuuy npuHTepa. YTo0b! MOJTYYUTh JIYUIINH Pe3yJIbTAT,
BBIOEPUTE ATTLOOMHYIO OPUECHTAIUIO.

Haxxmure Heanb, YTOOBI HAIlEYATATh BbI6paHHLI€ CTOJ'I6LII>I pa6oqer0 IIOTOKaA.

B nnanoroBom okHe NpeBapUTEILHOTO IPOCMOTPa HAKMHUTE Ha 3aKPbITh, YTOOBI
3aKpBITh NPEIBAPUTEIBHBIN IPOCMOTP MEYATH.
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fnaBa 7. YTBepxaeHua

Y TBep:kaenne mo3BOJISIET YCUIIUTh U OTCIIEKUBATD MPOIIECC MPOBEPKU U YTBEPIKIACHHUSI
paboThl. DTa (PYHKIKS MO3BOJIICT MHOTHM IMOJIH30BATEJISIM pab0oTaTh MapasUieIbHO UK B
MOPSIIKE, COOTBETCTBYFOIIIEM BallluM Ou3Hec-IporeccaM. [1poBepsirorue (rm
YTBEPKAAIOIINC) MOTYT 3JIEKTPOHHBIM 00pa30M HOMETHTH COACPKIMOE, IIepeTJaHHOE Ha
mposepky. IBM Marketing Operations 3aTeM 3alACBIBACT YTBEPKACHUS U OTKIIOHSHUS LIS
aynuta. Bel MOXeTe CBSA3aTh YTBEPXKICHUS C IPOCKTOM, HJIH OHH MOTYT CYyIIIECTBOBATH
HE3aBHCHMO OT JIFOOOTO MPOEKTA.

YTBepwaeHuna

VTBepaxaeHne - 3TO 3JIEMEHT UJIM IPYyIIa 3JIEMEHTOB, KOTOPbIE YTBEPKIAIOIINI IpoBepsieT
U Ha KOTOpbIE OTBEUAET, yTBEPKaas, Ipeajiarasi U3MEHEHUs UM OTKJIOH:4 ux. [Ipouecc
YTBEPKIECHUS TAPAHTUPYET, YTO COAEPKUMOE, KPEaTUBHbIE MAaTEPUAJIbl U MAPKETUHOBbBIE
00BEKTHI OYAYT IPOCMATPUBATH U MOANUCHIBATH HY>KHbIE COTPY/IHUKU.

IIpouecc yTBepak/aeHus - 3TO KU3HEHHBIHN LUK yTBepKAeHUsl. OH HACTPOEH BJIAIEJIbLIEM
MIPOEKTA W COJIEPKUT BCE CBEICHUS O TOM, YTO HAZIO YTBEPANUTD, KTO OYACT YyTBEPKAATH U
KOT/1a HYy’KHO yTBepaAuTh. OOBIYHO, IPOIIECC YTBEPKIACHUS COCTOUT U3 YETHIPEX CTa NIl
CO3/1aH, IPUHST, aKTUBEH U BBINOJHEH. CHcTeMa yBeAOMIISET 00s3aTeIbHBIX
YTBEPKAAIOIINX, OTIPABIIAS MPEIYIPEXKICHIS U JIEKTPOHHBIE COOOIIICHUSI.
Vr1Bepxaaronue MoryT GopMyJMpoBaTh KOMMEHTAPHUH UJIM BOIPOCHI NIEPE]T TeM, KaK UX
pemnts. Korna yrBepxkaeHue 6yAeT BBIIOJHEHO (B yTBEPKAEHHOM WJIM OTKJIOHEHHOM
BHUJIC), BJIaJICJICIl YTBEPIKICHUSI UJTH IPOBEPSFOIININ OyIeT YBEAOMIICH O pe3yJibTaTax.

Hpnmeqaﬂne: MoxHo CO3AaTh NPOUECC YTBEPKACHUSA 0e3 KaKuX-JI100 2JIEMEHTOB
YTBECPXKACHUSA, HO YTBCPIKAAIOIIHUE BCEC pABHO CMOT'YT HAa HETO OTBCYATH.

Baagenen yrep:kaenus - 3To puzmyeckoe U0, co3aaBIee yTBepxkaeHue. OOBIIHO Y
BJIA/IeJIbIIA €CTh BCE BO3MOXKHOCTH, CBSI3aHHBIE C YTBEPXKICHUEM (TaKye KaK CIOCOOHOCTh
YIQJIUTh yTBEPXKACHUE MIIM U3MEHHUTD €ro COCTOSHHE), XOTsI 3TOT HA0Op (pyHKIMIA MOXET
OBITH APYTMM B 3aBUCUMOCTHU OT HOJIMTHKU O€301IaCHOCTH, CBSI3AHHOM C 9TUM
YTBEPXKICHUEM.

YTBep)KI[alOH.ll’li’i - OTO TOT, KTO Ha3HAYCH NPOBEPATH KOHerTHLIfI MOCTAaBJISIEMBII
MaTCpraJl U YTBEPAUTH UJIM OTKJIOHUTD €TO0. CymecmyeT HECKOJIBKO CHOCO6OB,
TIO3BOJIAFOIIUX HA3HAYUTH YTBEPKIAAKOIIET O

M HO63BI/ITB (1)I/I3I/I‘{CCKO€ JIMIO HENOCPCACTBECHHO IJIA CaMOTI'O IMpouecca YTBECPXKIACHUA.

Jo6aBuTh (hu3HuecKoe JIUIO B KAUYSCTBE NPOBEPSIIOLIEr0 B MPOCKT. DTa Mpoleaypa
MOYET aBTOMATUYECKHU 3AOJHUTD MPOIIECCHl YTBEPXKICHHUS, CO3/JAHHbIE B paboyeM
MOTOKE B 3aBUCUMOCTHU OT TOTO, KaK aIMUHUCTPATOP HACTPOUJT IIAOJIOHBI TPOEKTOB.

O06s13aTeIBHBIN YTBEPKIAFOIIN - 3TO YTBEPXKTAFOIINIA, KOTOPHIN Ha3HAUCH B KAYCCTBE
005132 TEILHOTO (B OTJIMYHE OT HEOOS3aTeILHOT0). UTOOBI OTMETUTD MPOIECC YTBEPKACHUS
KaK BBIIIOJIHEHHBIH, BCe 00513aTeIbHbBIC YTBEPKIAFOIIIE JOJDKHBI OTBETHTH HA
YTBEPXKICHUE.

Lluk1 yTBep:KIeHnsl yKa3bIBacT, CKOJIbLKO pa3 MepeaaeTesl yTBepkacHue. B nepssiii pas,
KOTJIa BJIaJiesIel] yTBEPIXKACHHsI IepeIaeT yTBEPXKACHHE, HOMEp ero IMKJIa - 1; cucrema
YBEJIMYMBAET HOMED IMKJIA KaX /bl pa3, KOIr/1a yTBEpK/ICHHe IepelaeTcs elle pas.
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CocTtofiHue yTBepxaeHuna

Huxe NEPEUYUCTICHBI JOITYCTUMBIC COCTOSIHUS YTBCPXKIACHUS.
* He 3almyIlleH: BJIaACJICI] CO3ACT YTBEPKACHUE, KOI'Jda HAUYMHACT ITPOICCC YTBECPXKIACHMA.

* BbmoJmHsieTcsi: 10 Mepe TOTOBHOCTH BJIAJIEJICII IEPEAACT YTBEPKICHNUE, U3MEHSIS €r0
cocrosinue ¢ He 3anymien Ha BoinoJinsiercs.

IToxa cocTostHME YTBEpK/IeHUS - BbInoHgeTcsl, yTBEP)KIAIOIINE €ro IPOBEPSIOT,
KOMMEHTHPYIOT U OTBEeYaroT Ha Hero. Kpome Toro, eciim yTBEpK/ICHUE CBSI3AHO C
3agaueil B paboueM MOTOKe, ero BINOJHEHNE OTCIICXKUBAETCA B CTOJIONE % BBINOIHEHUS.

* IlpuocTaHoB/eH: IpU HEOOXOAMMOCTH, BJIAJEJICI] MOXKET BPEMEHHO IPUOCTAHOBHUTH
yTBEPXKICHNE, U3MEHSS COCTOSIHIE YTBep:kIeHUs Ha IIpHocTaHoB IeH.

* OTMeHeH: BJIaJIeJIeI] MOKET OTMEHHUTh YTBEPKIACHNE, H3MEHUB €r0 COCTOSIHUAE Ha
OTMeHeH.

* BpInosHeH: BJiaesieln moMevaeT YTBEPXKACHNE KaK 3aBepIIEHHOE, U3MEHSISI €r0 COCTOSTHUE
Ha BbInosnen.

IMpumeuanne: Ecim nponecc yTBEPXKISHUS CONEPKUT HECKOJILKO MO3UIMN yTBEPXKICHUS,
0011Iee COCTOSIHUE 3aBUCHT OT COCTOSHUS KaX10H mo3uIy yTBepxaeHus. Hanpumep, ecim
B YTBEPXKICHUM COACPKUTCS JIBE MO3UINH, KOTOPBIE HAA0 YTBEPAUTH, YTBEPKAAIOIINIT
YTBEPIUT (UJIM yTBEPAUT C U3MEHEHUSIMHU) 00€ IO3UINH, 3aTeM OOIINI OTBET MOTyUUT
coctosinue YTBepxaeH. Ho, eciin yTBepk1aroluii OTKJIOHUT OAHY U3 MO3ULIUHK, 001U
OTBET MOJIyYUT cocTOssHUE OTKIIOHEH, M COCTOSIHUE yTBEPXKAEHUS U3MEHUTCs Ha OTKIJIOHEH.

ABTOHOMHbIE yTBEepHAeHUA

ABTOHOMHBIE YTBEPIK/ICHHUS CYLIECTBYIOT OT/IEJILHO OT BCEX MPOEKTOB WJIM APYTHX
ousHec-nporieccoB. OHU HE COCTMHEHBI HU ¢ KAKUMH pabOYrMU TOTOKAMU, U Pa3perieHus
Ha JOCTYI K HUM KOH(UTYPUPYIOTCS IPYTUM 00pa3oMm.

UTo05!I cO34aTh AaBTOHOMHOE yTBepkAeHUe, BeiOepuTe Onepannn > Y TBepKACHUS 1

IIEJIKHUTE 110 3HAUKy [00aBUTHL nponecc yTBep:KaeHus ( - ).

3agaun rno yrBepHaeHuro

3agava yTBEpKACHUS - ITO MPOLECC YTBEPKACHHUSI, COSIMHEHHBIN C 11aroM B padoueM
MOTOKE.

VTBepxaeHne, CBSI3aHHOE C 3a7a4eii yTBEPKIACHUS B paboueM MOTOKE, MOXHO OOHOBUTH
Jm60 B paboyeM IMOTOKe, MO0 B caMOM yTBepxkaeHN. Kpome Toro, n3MeHeHns,
BHECEHHBIC B OJJHOM MECTE, aBTOMATHUYECKU PACIPOCTPAHSIIOTCS HA IPYToe.

Ecru BBl X0THUTE, YTOOBI MPOTIECC YTBEPXKACHUS OBbLIT CBSI3AH C 3a/laUell yTBEPIKICHUS B
pabouem noToke, cozmaiiTe nporecc Ha Bkiaake Pabounit motox npoekta. YToObI
J00aBUTH 3a/1a4y YTBEPXK/IEHUS B pabouuil MOTOK, y Balleil poJii 6e300aCHOCTH JTOJIKHbBI
ObITh BKJItOUeHbI TapaMmeTpsl JodaBurs/VI3MenuTsb/Y 1aauts, 3agaun/y TBepiKaeHus,
3aBucumoctd 1 O0beKTHI HA3HAYEHHS.

J1s yTBep:KIeHHsI, CO3JaHHOTO HA OCHOBE 3aJ1a4l pabovero moToka, MOXeT yXke OBITh
3ammcaHa Kakas-To HHPOpMaIWs Ha OCHOBE 3a/1aYH YTBEPXKICHHS, KOTOPOIl OHO
COOTBETCTBYET.
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HaTtbl yTBEpHAEHUN

[Tpu co3mannm yTBep:KICHUS [IJIS 3a/1a4l pa00Yero MOTOKA 3aIIOMHUTE CJICAYIOIINC
OCOOCHHOCTH, KACAFOIIIHECS TPOTHO3ZUPYEMBIX/(PaKTHIECKUX AT U KOHEUHBIX AT IS
YTBEPXKACHUS.

* Ecim 3aava COACPKUT JaTy Jmbo B 1oJie L[CJ'IGBaH KOHCYHas aaTa, 00 B IMOJIE
HpOFHOSI/IpyeMaﬂ/(baKTI/I‘ICCKaH KOHCYHas naTta, CUCTEMA aBTOMATHUYCCKU CKOIIUPYET
JaTy B IIOJIE I_[eneBaﬂ JdaTa UCIIOJIHECHUS JIs1 YTBCPIKACHUA.

* Ecnu Bel u3MeHuTe 1aTy B noJie LleseBast nata ucnosiHeHus, noje
[Mporuo3upyemas/pakTuueckasi KOHEUHAs JaTa B COOTBETCTBYIOIICH 3a1a4e
YTBEPXKJICHUS] pab0vYero moToka OOHOBUTCS C yYETOM HOBO J1aTHI.

OO6paTuTe BHIMaHIE Ha CIIeIyrolIee, kacarorieecs Toro, kak IBM Marketing Operations
BBIYUCIISIET JJIMTEJILHOCTD, KOT/Id BJIaJICJIell IIPOCKTA BBOIUT HAYaJIbHBIC M KOHCUHBIC JTATHI
JUTSL YTBEPXKICHHSI U3 3aa491d pabovyero moToka:

e Ecim JJIUTCJIbHOCTb MEHBIIC YE€EM TO, YTO YKA3aHO B YTBCPXACHUU IJISA KaXX10T'O
YTBECPXKIAOIICT O, IJI KaXXI0I'0 005134 TEJILHOTO YTBEPXKAAIOLICTO 6y,£l€T BBIUTCHO
PaBHOC KOJIMYECTBO BPCMCHHU.

* Ecim mimrtenbHOCTH OOJIbIIE YeM TO, YTO YKA3aHO B YTBEPXKICHUU ISl KAXK 0T O
YTBEP K AIOIIEro, I KaXJ0ro 00s3aTeJIbHOIO yTBEP XK Aaroliero OyaeT mpubaBieHo
paBHOE KOJIMYECTBO BPEMEHH.

° Koraa yTBepmua}omHﬁ OTBCTUT, AJIMTCJIbBHOCTD AJIA 3TOIr0 YTBCPXKIAKOIICTO HE
KOPPEKTUPYECTCA. KOppCKTI/IpyCTCH JJIMTECJIbHOCTD JIs OCTAJIbHBIX YTBEPXKAAKOIIUX, €CIIN
9TO BO3MOXKHO, UJIU TIOABJIACTCA COO6HICHI/I€ 00 omuOKe.

e Ecau no xakoit-mbo npuirHe AJMTEIbHOCTD AJIs1 YTBEPKAAFOIIETO HEJIb3 s
CKOPPEKTUPOBATH ABTOMATHYECKH, TOSBUTCS COOOILIEHNE 00 omubdke ¢ TpedoBaHIEM
JIPYTUX 3HAYCHUI.

* 3navenue B noJie [Ipornosupyemast/paktudeckas JJIMTEILHOCTh B pab04YeM IIOTOKe
OyzeT mepe3anucaHo CyMMOI UIMTeIbHOCTEH VISl yTBEPKJAIOLIMX, €CIIM JJIUTEIbHOCTD
JUIsL yTBEPKJAIOLIEro OyAeT U3MEHEHA U COXPAHEHA.

* Marketing Operations aBTOMaTHYECKH BBIYACIISET HAYAIBHYIO JATy YTBEPKACHUS, €CIIN
uzmenutcs [Iporuosupyemas/aktuueckas AmTebHOCTD U [Iporuno3upyemasy/
(axTHYecKast KOHEYHAas AaTa.

CpOI'WI NCnoJiHeHuA AnA yTBep)'K.IIEHVIﬁ

Marketing Operations ompe/essieT WHAUBHAYaIbHbIC CPOKH UCIIOJTHEHHUS [JIS
YTBEP K IAIOIINX, YTOOBI OHU 3aBEPIIIIA CBOU MPOBepKU. CPpOK MCHOJHEHUS IS
YTBEPXKJICHUHN 3aBUCST OT TOTO, SIBJIICTCS JIU YTBEPKIAFOIIUN 005132 TEILHBIM UJTH
HeoOs3aTeTLbHBIM U TOT0, KAKO€ MECTO YTBEPIKIAFOIINI 3aHUMAET B MOCJIEOBATEIIHHOCTH.

HaTI)I YTBCPXKIACHUSA ONPEACITIAOTCA OJIA 00s13aTEJIbHBIX IIPOBEPAOIINX HE TAK, KaK JJIA
HEeoO0s3aTeJIbHBIX TPOBEPSIOIINX.

e Jlig HeoOsI3aTEIbHBIX IPOBEPSIOMNX CPOKOM HCIOJIHEHUS SBJIIETCS AaTa, KOraa OblIo
nepeaano yTBepXkKAeHHE, III0C JJINTEIbHOCTD, 3aJaHHAS [T IPOBEPStoIEero. Mecto B
MTOCJIEIOBATEILHOCTH HE BJIMSET HA CPOK MCHOJIHEHHUS JJIs1 HE0OSI3aTeITbHBIX
IIPOBEPSIOLIUX.

*  CpOKHM HCIIOJIHEHHUS IS 005132 TEIIbHBIX IIPOBEPSIOLINX HE PE3EPBUPYIOT BpeMs IS
HEeoO0s3aTeIFHBIX IPOBEPSIOMNX, YTOOB! Te oTBeTHi. Marketing Operations BeIYACISET
CPOKH MICIIOJTHEHHS 1JI51 005132 TEJIbHBIX IPOBEPSFOIIIX CJIEIYIOIINM 00Pa3oM:

[aTa nogauu yTBEpKAEHHUS

CyMMa ANMTENbHOCTEN NpefuecTBYOUMX 00s3aTerbHLX YTBEPKAAIWUX

OJIUTENbHOCTb A4 AAHHOI0 06s13aTenbHOro yTBepxaawuero
CPOK WUCMOJSIHEHUA ONA TeKylero yTBepxnawuwero

+ +
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Hanpuwmep:
*  Tpebyrotcs Tpoe yTBEPKIAIOLINX
* Kaxaplit mpou3BOAUT yTBEPKACHUE O HOPSIIKY (B ONPEAESICHHOM MOCIIe10BaTeIbHOCTH)

e JITMTEIbHOCTH IS KaXXIOTO YTBEPKIAFOIIEro paBHa | THIO

B 3TOM citydae cpok UCIIOTHEHHS [JI TPETHEro YTBEPKAAIOIIEro OYAeT paBeH TPeM THSIM
HocJie nepeIavl yTBePKACHUS.

I[J'II/ITCJ'ILHOCTL JJI YTBEPXKAAIOIIUX, pa60Ta}omnx napaJijiI€JIbHO (TO €CThb, Yy HUX B
Iponecce OAWH U TOT XKE HOpHHKOBBIfI HOMCp) BBIMUCIIACTCA CIICAYFOIIIUM 06p330MZ

e JIIMTEJILHOCTD NIOJACUYUTHIBAETCS OJIUH Pa3; OHA HE CYMMUPYETCS.

M HpI/I pa3H01‘/’1 BCJIMYMHEC TJIMTCIIbHOCTH MCIOJIB3YETCA CaMast GoJibIast JJIIMTCIIBHOCTD.

Ipumeuanne: Korga Marketing Operations BBIYUCIISET JAThI, YIUTHIBACTCS] CHCTEMHBIIT
napaMeTp Hepabouero BpeMeHH. B 3aBHCHUMOCTH OT 3HAYCHUS ITOTO MapameTpa, B
BBIYKCJICHHUSI MOTYT OBbITh BKJIFOUEHBI BBIXOHbIC WJIM JIpyrue Hepaboune quu. Marketing
Operations Taxxe yYUTHIBAET YaCOBOM MOSIC KAX/IOTO MOJIb30BATEIIS.

I'Ipumep BblHUCJIEHUA CPOKa UCMNOJIHeHUA yTBepaAeHnA

PaccMoTpuM B kauecTBe MpUMeEpa MPOLECC YTBEPXKICHUs, CKOH(DUTYPUPOBAHHBII
CIIEIYIOIIMM 00Pa3oM:

e Jlata nojmauu yrBepmkenus: 25 asrycra 2008 r. 03:00 PM
* Koneunas nata ucnosinenus: 30 arycra 2008 r. 05:00 PM

* UeTBepo yTBEPKIAFOIIHX:

Tabnuua 18. Mpumep nocneaoBaTesIbHOCTY U AUTENIbHOCTU

YTBepaIaromui IlocnenoBarenbnocts | IIpoposxuTe IbHOCTD Tpebyerca?
A 1 01D-00H-00M na
B 2 01D-00H-00M na
C 2 01D-00H-00M na
D 3 01D-00H-00M a

CpOKH UCTIOJTHEHUS JIJIS1 YTBEPKIAFOIINX CIICAYIOIINE:
* Vrepxnaromuit A: 26 asrycra 2008 r. 03:00 PM
* VrBepxaaromuit B: 27 asrycra 2008 r. 03:00 PM
* Vrepxnaromuii C: 27 aBrycra 2008 1. 03:00 PM
* Vreepxaaromuit D: 28 aBrycra 2008 r. 03:00 PM

Ipyron npuMmep NpoAoMKUTENbHOCTU ANA YyTBEpHAaroLero

Marketing Operations MOXeT IPeOCTABATH Pa3HBIM YTBEPKIAIOIIAM Pa3HOE BpeMs Ha
BBINOJIHEHUE POBepKHU. Hampumep, n3MeHHuTe ITUTEIbHOCTD, 38/IaHHYIO IS
yTBepskaaroiero C B mpeabIAyIeM IpuMepe, Ha ABa JHsL.

Tabnuua 19. MNMpumep 2: nocneaoBaTebHOCTH U A/IUTENIbHOCTU
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Y 1Bep:kaarommii ITocaenoBarensHocts | [IpomoskuTebHOCTD Tpeodyerca?
A 1 01D-00H-00M na
B 2 01D-00H-00M na
C 2 02D-00H-00M na
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Tabmuua 19. Mpumep 2: nocnea0BaTeIbHOCTA U ANTENILHOCTU (MPOAOIKEHNE)

Y1Bep:xaaronmii IMocaenoBareasnocts | IIpogoskuTeIbHOCTH Tpedyercs?

D 3 01D-00H-00M na

Ecmm mumrenbHOCTD 111 yTBepkaaromiero C cocTaBiseT ABa IHS, TO CPOKOM UCIOJIHEHUS
Oynet 28 aBrycra, a cpokom ucnosHenus 11 D - 29 asrycra. Tenepb Mex 1y
yTBepkaarormumu A u D Oyet Tpu JHs.

* VrBepxaaromuit A: 26 aBrycrta 2008 r. 03:00 PM
* VrBepxnaromuit B: 27 aBrycra 2008 r. 03:00 PM
* Vrepxnarowmuit C: 28 aBrycra 2008 r. 03:00 PM
* Vreepxaaromuit D: 29 aBrycra 2008 r. 03:00 PM

MocnenoBaTenbHOCTb YTBEPHACHUM

[Tponeccr! yTBepKICHHSI MOTYT COIEPKATH IIOCIICAOBATEIIbHBIC U TAPAJUICIIbHBIC YaCTH IS
00513aTeIBHBIX YTBepKaaroIuX. [TocaeoBaTebHbIC YTBEPKIAFOIINAE TPOU3BOISAT
MIPOBEPKY OWH 32 IPYTUM; YTBEPKIAFOIIHIA C H0JIee BRICOKIM MOPSIKOBEIM HOMEPOM
JTOJDKEH TOKIATHCS, KOT/Ia 3aBepIIaT paboTy MPeIbIIyIie yTBEPKIAFOIITIE.
VTBepxKaaronue ¢ OJHAM U TeM Ke HOPSIKOBEIM HOMEPOM MPOU3BOASAT IPOBEPKY
OJHOBPEMEHHO.

JomycTtum, 4To B yTBEepxkAeHNE JOOABIJIEHBI CJIAYIOINE YTBEPKAALOIINE CO CIEAYIOIUMHU
MOPSIAKOBBIMU HOMEPAMU:

* Menemxep Mapus: 1

* KonTaktHoe smmno Karepuna: 2
* Opucrt Jleonun: 2

e [Ta6o IMukacco: 2

* PykoBomutess AyiekcaHap: 3
B aTOoM mporiecce yTBEpKIEHUS €CTh MOCIIeI0BATEIbHBIE U apaJUIeIbHbIC YaCTH.

[TepBoiM aeiicTByeT MeHekep Mapus. OHa - eTMHCTBEHHBIN YTBEPKIAFOIINHT C
nopsiAkoBbIM HOMepoM 1. Ecii kakue-1mbo0 apyrue yTBEepKIaroline MOMbITAF0TCS
OTBETHUTH JI0 MeHeKepa Mapuu, OHU MoJiydaT cooOlieHue ¢ npeaynpexaeaueM. [Tocie
TOr0 Kak MeHekep Mapus 3aBepIIuT CBOIO MPOBEPKY, KOHTaKTHOE Jinio KaTtepuna,
topuct Jleonun u [Ta6sio [Tukacco cmoryT HauaTh pabOTy, TaK KaK y HUX - MOPSIKOBBIT
HOMED 2.

Konrtaktaoe o Katepuna, ropuct Jleonnn u [Ta6io [Tukacco aecTByroT
OJTHOBpPEMEHHO (napauteibHo). OHE MOTYT MPOU3BOUTD MIPOBEPKY B JIFOOOM MOPSIIIKE.
OHU He MeNIaroT APYT APYry NPOU3BOIUTH YTBEPIKICHHE.

ITocne Toro kak xoHTakTHOE Jno Kartepuna, ropuct Jleonun u ITa6io ITukacco oTBeTsT,
3aBeplIaeTCs NapasulesibHas 4acTh POBepkH. Tenepb pykoBOAUTENb AJIEKCAHIP MOXKET
HA4aTh CBOIO NMPOBEPKY, TAK KaK y HErO - MOPSAKOBBINA HOMED 3.

IIpumevanne: Bbl He cMOXeTe OTBETHTH Ha YTBEPXKJICHNE, €CJIN ceifdac HEe BaIla OYepeIb
oTBevyaTh. Ecin BBI MONBITaETECh OTBETUTDH HAa YTBEPKICHHUE, BBI MOJIyYUTE COOOIEHUE C
npeaynpexaeanem. [Tocse Toro, kak OTBETAT 00sI3aTENIbHBIE YyTBEPKIAIOIIIE, KOTOPbIE
JIOJDKHBI OTBETHUTD Hiepe]1 BaMu, Marketing Operations yBeZJOMHT BAaC O TOM, YTO Bbl MOXETE
3aBEPUINTH CBOIO IIPOBEPKY.
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Ipumeuanne: [Tocie0BaTEILHOCTD YTBEPHKICHUI IIPUMEHSETCS TOJIBKO K 0053 TeIbHBIM
yTBepkaaromuM. Heobs3aTenbHBIE YTBEPXKIAIOIIIE MOTYT BBIOJHITH CBOIO IPOBEPKY B
JIFOO0OM MOPSITIKE.

OTKNIOHEHHble YTBEpHAeHUA

Ecin 06s13aTesIbHbIM yTBEPIKAAIOMIMNA OTKAKET B YTBEPIKJACHUH, IPOIECC YTBEPXKICHUS
OCTAHOBUTCS U €r0 COCTOSHIE U3MEHUTCS Ha Y Iep:kuBanue. Biajeser yTBepx/IcHus
JIOJDKEH 3aHOBO MepeIaTh YTBEPK/ICHHUE IS IIPOIIecca YTBEPKICHUS, YTOOBI IPOIODKUTh
pabory.

Ecim 06513aTeNbHBINA yTBEPKAATOUINA OTKAXET B YTBEPXKICHNH, COCTOSIHUE YTBEPKACHUS
U3MEHUTCS Ha Y Iep:KHBaHHe, 1 HUKTO U3 APYTUX 0053aTEJIbHBIX YTBEPXKIAIOIINX HE
CMOXeT oTBeTUTh. Hanpumep, ecimu TpeTuit U3 naTu 0053aTeJIbHBIX YTBEPXKJAIOIINX
OTKAXXET B YTBEP>KJEHUU, YeTBEPTHIN U NATHIN 0043aTeIbHbIE YTBEPKAAIOIIUE HE CMOTYT
OTBETUTBL. BMecTO 3TOro cuctemMa OTHPABUT BJIAAEIIbIY YTBEPXKIACHUS U YTBEPXKIAFOIINM,
KOTOPBIE 3aBEPIINJIN CBOIO IPOBEPKY, ONOBEIIEHUE O TOM, YTO COCTOSIHUE YTBEPKACHUS
U3MEHMJIOCH Ha Y iep/KHBAHHE.

Ecim 06s13aTeNTbHBINA yTBEPXKAATOITIA OTKAXET B YTBEPKACHNH, BJIA IeJICI] TOJKEH
OOHOBHTBH YTBEPXKACHUE U TOBTOPHOE NEPEyTBEPXKACHHUE IS COTPYAHUKA, KOTOPBIN
oTkasaJl B yrBepxkaeHuu. [loBTopHas nepenaya yTBEpxKACHUS 3allyCKaeT HOBBIU IIUKJI
[IPOBEPKU, HAUNHAS C YTBEPKIAIOLIET0, KOTOPBIA OTKa3aJl B yrBepxaeHuu. ITocse Toro xak
9TOT COTPYAHUK YTBEPAUT IIPOLECC YyTBEPXKIAECHUS, CMOXKET OTBETUTD CJICAYIOLIUM
00s13aTeNbHBII yTBEPKAAIOLINI, U MOCJIEAYIOIIAasl HPOBEPKA IPOJOIKUTCSL.

OpraHusauufa yTBepaeHun

Ecmm BeiOpaTh Onepamuun > Y TBep:K/IeHnsl, TO CTPAHUIEH 10 YMOJYAHUIO OYIeT CTpaHuIa
Mou akTuBHbIE yTBepx)AcHUs. Ha 3Toil cTpaHuLe nepeuncieHbl BCe aKTUBHBIE
YTBEPXKACHUA, HA KOTOPBLIC BBl MOXKETE OTBETUTD. Ha sToit CTpaHUIE BbI TAKKE MOXKCTE
BBIOPATH APYyrue NpeaCTaBJIeHUs YTBEPXKICHUMH.

Tabnuua 20. lNpeacraBneHns AN yTBEPIKAEHWI

Bup Onucanune

Bcee YTBEPKACHUSA 3n1ech NEPEUUCIICHBI BCE YTBCPIKIACHU. 31ech Takxke COALCPIKATCA CChIJIKUA Ha
APYrue npeacTaBJICHUA yTBep)KIICHHﬁ. KpOMC TOTr0, BCE COXPAHCHHBIC TOUCKU
yTBCp)KI[eHI/Iﬁ TIOABJIAIOTCS B BUIE CCBIJIOK.

Mowu akTUBHBIE 3n1ech TNEPEUYUCIICHBI BCE AKTUBHBIC YTBEPKICHUS, HAa KOTOPBLIE BBl MOXKETE

YTBECPKACHUS OTBECTUTB. 3H€CL TAKXE COACPIKUTCA CChLJIKA Ha NPEACTABIICHUC YTBepﬂ(ﬂeHl/lﬂ,
OKHIarouue Moero orseTa B pasaciic COXpaHCHHbIe IIOMCKH. HpeﬂCTaBJ’[eHI/Ie
Mou akTUBHBIE YTBEPXKIACHUSA - OTO NPEACTABIJICHUEC 10 YMOJIYAHULO.

YTBep)K,I[CHI/IH, 3,E[CCB NIEPEUYUCIICHBI BCE YTBCPKACHU A, OKUIAOIINEC BAILICTO OTBETA. 2TtoT

O’KUIAIOIINE MOETO | CIIUCOK SIBJISIETCS MOAMHOKECTBOM ISl IpeAcTaByIeHNs M OH aKTHBHbIE
OTBeTa yTBepikAeHHs. B Hero BKJIIOUEHBI BCe yTBEPXKICHUS, OKUJAIOLIUE BALIETO
YTBEpXK/IeHNUS (Ha KOTOPBIE BB €IIle HE OTBETUIIN).

Bbl Takke MoxeTe YBUACTH YTBEPXKICHUS, OXKHUIAIOIIUE BAIIEr0 OTBETA, HA
cTpannie Mou 3a1aui. DTH YTBEPKACHUS TAKKe IEPEUNCIICHBI B IOPTJIETe
MHTEPAKTUBHBIX YTBEPXKACHUH 1711 yIOOHOrO JOCTYyNA U3 HHCTPYMEHTAJIbHOU
MaHeJsIx.
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Bce yrBepxaeHus
MOUX KOMaH/T

3I[CCB NIEPEUUCIICHBI BCE YTBCPIKACHU A, HA3HAYCHHBIC 1JICHAM Balleid KOMaH/bl.

Bce HeHazHaueHHBIC
YTBEPKICHUS MOUX
KOMaH/{

31ech epPeuUCICHbl BCe yTBEPKICHUS, HA3HAYCHHbIE Balllell KOMaHe, HO elle
HE Ha3HAa4YeHHbIE OTAEJIbHBIM YJIEHAM KOMaH/Ibl PyKOBOJMUTEJIEM Balllei
IPYIIIBI.
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Pabouunit NOTOK npouecca yTBepHaeHUn

YToOBI HAYATH MPOIIECC YTBEPXKICHUS, Bl CO3/1a€TE YTBEPKICHUC U YTBEPIKIAIOIINX U
J00aBJIsAeTe MO3UIMK YTBep K aeHusl. [1ocsie 3TOro Bel epenaeTe yTBEPKICHUE, U
HavmHaeTCs mporece nposepku. IBM Marketing Operations oTnpasJisieT mpoiece
YTBEPKACHUS YTBEPIKIAFOIIMM HA OCHOBE MX MOCJICIOBATEIILHOCTH U TOTO, SIBJISTFOTCS JIU
MIPOBEPSIFOIINE 00sI3aTEIILHBIMY UK HeOOs3aTeIbHbIME. [Iporiecc yTBepKACHUS MOXKET
[IPOUTH Yepe3 HECKOJIbKO UTEPAIIUiL, IOKA BCE YTBEPIK/IAIOIIIE HE 3aBEPIIAT CBOIO
MIPOBEPKY.

1.

BbI cozaeTe npornecc yTBep>KAeHUS - B BUJIE OTACIBHOTO YTBEPIKACHUS UM 32124l
YTBEPKIEHUSI B pab0veM MOTOKE.

JlobGaBbTe 2J1eMEHThI, KOTOPBIE HAZIO YTBEPAUTD.
Jlo6aBbTe yTBEPKIAFOIIIHX.
* MoxHO 100aBUTH CTOJIBKO YTBEPKIAIOLIUX, CKOJIbKO BAM HY>KHO.

* Bl 3a1aeTe MOPSAIKOBBIN HOMEp, YTOOBI YKa3aTh, AUCTBYET JIM KAXKAbIH
YTBEPKIAIOIIUHI NapajiesIbHO C IPYTMME YTBEPKIAFOIIMMU UJIM OH J0 WJIM 1OCJIe
BCEX APYIUX YTBEPKIAFOIINX.

* Bmr YKa3bIBACTE YTBECPKAAOINUX KaK 00s13aTeJIbHBIX UJIM HEOOSA3aTeIIbHBIX.
e MOoXHO CO3AaThb OTACJIbHBIC MHCTPYKIHU OJISA KaXXA0T'0 YTBEPXKIAKOIICTO.

* Ilpu noGapyeHNM 3a1a4M pabOUETo MOTOKA YTBEPKACHUS BBl MOXKETE BEIOPATH POJIH
IPOEKTOB JJIs1 yTBEPKAAIOIIUX, HATPUMED, YTBEPXKIAOLIUNA-IOPUCT U
YTBEPKIAIOIINNA TEMBI.

Ilepenaiite yrBepxaeHue.

Cucrema cpasy xe yBeJOMHUT BCEX YTBEPXKIAFOIIUX C OPSIKOBBIMU HOMepamu "1".

Huxakue npyrue o0si3aTesIbHbIE YTBEPXK/IAOIINE TOKA HE MOTYT OTBETUTh Ha

yTBEPXKAEHUE; OHU JOJDKHBI IOJOXKIATh CBOEH ouepean, OCHOBAaHHOI Ha 3aJaHHOM

HopsiIKOBOM HoMepe. OgHako HeoOs3aTeIbHbIe YTBEPXKJAFOIINE MOTYT OTBETUTD B

JF060€ BpeMsi; OHU HE CBSI3aHBI C YCTAHOBJICHHBIM MOPSAKOM YTBEPKIAFOIIIHX.

VTBepxaaromye oTBeYaroT Ha yTBepKAeHHE. B 3aBUCHMOCTH OT TOTO, Kak

ckoHurypupoBaHn komrnonenT Marketing Operations, yTBep»K/IaroIuii TakKxe MOXKET

pa3MecCTUTh KOMMEHTAPUH B 3JIEMEHTAX YTBEPKICHUSI.

VTBepxaaromye mojay4aroT JOCTYI K KaXIOMY 3JIEMEHTY, TPHCOSTNHEHHOMY K

YTBEPXKACHUIO, 1 3aT€M OTHPABJISIOT BBHIIOJHEHHBIH OTBET.

CucreMa yBeIOMIISET CJICAYIOLIETO YTBEPKIAFOIIETO HA OCHOBE MOPSIKOBEIX HOMEPOB,

3aJJaHHBIX B YTBEPKICHUH.

EcTp HECKOJIbKO MOMEHTOB, HAa KOTOPBIE CJieTyeT OOpaTUTh BHUMAHHUE B IpoIeccax
YTBEPXKICHUI:

Bragernrenr yTBep K AeHUS MOKET OTMEHHUTH IIPOIIECC YTBEPXKICHUS B JIF0O0E BpeMs B
mporecce.

YTBep)KZ[aIOH_[I/IC IpeaoCTaBJIAOT OTACJIbHOC MHCHUEC O KaXX/IOM 3JICMCHTC B
YTBEPXKACHUU: YTBEPAUTL, YTBEPAUTH C UBMCHCHUSAMMU HUJIA OTKJIOHUTD. ITocne aToro onn
OTIPABJIAIOT BECH OTBET.

Marketing Operations opraHu3yeT YTBEPKICHHS B IPEACTABIICHUSAX. ECIN IIEIKHYTh IO
Onepannu > Y TBep:KAeHHs], TO, 10 YMOJIYAHUIO, OTKPOETCs Mpe/IcTaBiieHne Mou
AKTHUBHBIE yTBEPXKICHUS. B 3TOM clmcKe Ipe/ICTaBIIeHbl TOJILKO T€ YTBEPIKICHHUS,
KOTOPBIE SIBJISIFOTCS] AKTUBHBIMU U YJIEHAMHU KOTOPBIX BBI SIBJISIETECDH (KaK BJIaesiell Uin
YTBEP K TATOIIIHIA).

HpnMeanne: BrI Takke MmoxeTte MIPOCMOTPETL YTBCPXKACHUA, OXKNJAFOIIUEC BAIIICTO
OTBCTA, UCIIOJIB3YS MMOPTJIET Mou axTuBHBIE YTBEPXKACHUS B Baleu HHCprMeHTaHbHOﬁ
MaHCJINu.
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VTBepKIeHHS NOSBIIAIOTCS B BAIIEM CIIUCKE YTBEPXKICHUHN, KOTAa HACTYIIAeT Balla
ouepenb 0TBe4aTh. Koraa Bbl OKaXXeTeCh CIICAYIOUIUM B [IOCIIEA0BATEILHOCTU
yTBepxkaeHuii, Marketing Operations yBeoMuT Bac. UTOOBI YBUIIETh BCE yTBEPHKICHUS,
nepeiuTe B mpeacTaBiieHne Bee yTBepkIeHuS.

Ecnu yTBepxaeHne CBSI3aHO ¢ 3a4a4eil B paboueM OTOKe, CUCTeMa OyIeT
paccMaTpuBaTh JUISI 33/1a4K TapaMeTp 3ariaHupoBaTh JUIs 3Tol 3aaaun. [1pu
IUTAHUpOBaHUM yTBepxkaeHuit Marketing Operations Taxxe paccMaTpuBaeT napamerp Ha
YPOBHE CHCTEMBI JJIsl HEpaOOYMX JIHEH M 4aCOBBIX MOSICOB OT/IEJIbHBIX 0JIb30BATEICH.

CosnaHue npoLeccoB yTBepHaeHUa

Bur CO34aCTC MPOUECChI YTBCPXKIACHUA, YTOOBI OpraHu30BaTh IMPOLECC NPOBEPKU. TTocne
CO3aHus Impouecca NpOBEPKU Bbl MOKETC HA3HAYUTDL YTBCPXKIAOIINUX U HO6aBI/ITb
OJIEMEHTBI YTBECPXKICHUA.

1.

Brei6epute Onepamun > Y TBep:K/IeHUs], YTOOBI OTKPBITh OKHO MOM aKTUBHbBIC
YTBEPXKICHUS.

HaxwmmuTte Ha "y , 9TOOBI TOOABATH MPOLIECC YTBEPIKIACHUS.
3anoJHATE MOJI U HAKMATE KHONKY COXPAaHHTH H3MEHEHHsI.

OO6s3aTesbHBIME TOJISIME sBJIsTEOTCS Biianeser/Kem ornpasiieno, Tema u LleseBoii
cpok ucnojyHenus. [To ymosuanuto, oniusi BKI04nTh BJI0:KEeHHs KOMMEHTAapHeB
BKJIFOUeHA. M OXKHO JOOABUTH HECKOJIBKO 2JIEMEHTOB YTBEPXKACHUS U HECKOJILKUX
yTBepxkaaromux. Ecim Bel 106aBUTe yTBEPKAAIOIIMX, Bbl JOJDKHBI 3aJaTh MECTO
KaXJIOTO YTBEPKIAFOIIErO B MOCIICIOBATEIILHOCTH U JUTUTEIIBHOCTD 110 YMOJTIAHAFO TS
UX TIPOBEPOK.

JlonoJiHuTeIbHY 0 HH()OPMAIIHIO O HAa3HAYCHUN YTBEPKICHUN CMOTPUTE B pasiesic
“Haznavenue yrBepxaaronmx’. bojee moapobHyro nHpOopMaIHO 0 100aBJICHUN
MO3MIUN YTBEPXKICHUI CMOTpHUTE B pasjeiie “Kak 1o0aBUTh 3JIeMEHTHI yTBEPKICHUS ™
Ha cTp. 105.

HasHaueHue yTBepaaroLmnx

[Tpu co3nanum yTBEpXK/ICHUS BbI 100aBIISIETE COTPY/THUKOB, KOTOPbIE JOJDKHBI IIPE/IJIaraTh
OT3bIBBL. Y TBEPXK/IAIOLIHME MOTYT OBITh 00532 TeJILHBIMU MJIM HeoOs3aTesibHbIMuU. [loce ux
nobassiennst Marketing Operations TponH(GOPMHUPYET YTBEPKAAFOIINX O COCTOSIHUY U
M3MEHEHUSIX ITPOLecca YTBEPIKACHHSL.

Korz[a BbI HA3HAYACTC YTBCPXAAOIIUX, PACCMOTPUTEC CJICAYFOIINUEC BO3MOXHOCTHU:

MoO3XHO Ha3HAYUTh CTOJIBKO YTBEpXKAAOIUX, CKOJIbBKO BAM HYXHO.

Hasznavaemblii BAMHU MOPSIIKOBBIN HOMED YKa3bIBAET MOPSIIOK, B KOTOPOM
yTBepXkaaromue paboTaroT, U paboTaeT JI KTO-JIM0O M3 HUX HapaJuieIbHO.

Bur YKa3bIBACTC YTBCPKAAOIINX KaK 00s13aTeJIbHBIX UM HEO0SA3aTEIbHbIX.

ITpu nobapieHnn 3agauu padbovero NOToKa yTBEPKIACHUS BbI MOKETE BHIOPATH POJIN
MIPOEKTOB JJISl YTBEPKIAOIINX, HAIPUMEP: YTBEPXKIAFOIIUNA-FOPUCT U YTBEPKIAFOIIMI
TEMBI.

Co3zpaiiTe niam OTKpoiiTe mporece yTBEPKACHUS.
B paznene VrBepxnaromme HaxXMuTe Ha CChUIIKY /{00aBUTH yTBep K Iat0muX.

B okne BriOpaTh ypOBHU IOCTYII YWICHOB yTBEPXKAAIONINEC OPraHU30BAHBI B MMAIKAX IO
possiM. Pa3BepHUTE COOTBETCTBYIOIIYIO MAINKY, BEIOEPUTE YTBEPKIAFOIIECTO W HAXKMUTE
Ha >>, 4TOObI I00aBUTH COTPYIHUKA B CTOJIOCI BoiOpaHHble npoBepsitoriye. MoxHO
LIEJIKHY Th MBIIIBIO MpH HaxaToi kiiasuie Ctrl, 4T00GbI JOOABUTH HECKOJIBKUX
YTBEPXKAAIOIIMX OIHOBpeMeHHO. Kora 3aBepiimte BbIOOP YTBEPXK/IAIONINX, HAKMUTE
kHONKY COXpPaHHTbD.
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4, H_ICJ'IKHI/ITC 10 yacamM o 5 YTOOBI 3aaTb OPOJOJDKUTEIILHOCTb HPOBEPKU IJIS1 KAXKIOTO
YTBEPXKAAKOLICTO. HpO,HOJ'DKI/ITe_]'H)HOCTI) 110 YMOJIYaHUIO paBHA OJHOMY JHIO.

5. 3amaitTe MECTO KaXJ0T0 YTBEPKIAIOIIETO B MOCJIEA0BATEILHOCTH. BBeIuTE 11€I1hIe
YCJIa B MOJIE I KaXXOTO YTBEPKIAIOILETO.

e [lo ymoganuIo, MOPSIAKOBBIN HOMEP YTBEP)KIAFOIIETO 3aBUCHT OT TOTO, KaK BbI
06aBIIsAeTe YyTBEPKAAIONINX B MPOIIECC YTBEPIKICHHUS.

* Hcnousb3yiiTe MOpsAKOBBIE HOMEPA, YTOOBI 3a1aTh MOPSIO0K, B KOTOPOM
yTBEpXKAaroIue OyIyT IeicTBOBATh, U TO, Kak OYAyT YTBEpKIArOIINe 1eiicCTBOBATS -
napajuIesIbHO WITH IO MOPSAKY.

e Ha3nauyenue OJHOT'O U TOI'O K€ HOMEpa OoJiee yeM JJIs1 OJHOT'O YTBEPIKIAFOIICT O
IMPUBCOCT K TOMY, UYTO O3TH YTBEPKAAIOIINEC 6y,£[yT JeHCTBOBATH napaJuieJIbHO U
CMOT'YT OJHOBPEMCHHO OTBCYATHh HA YTBCPXKICHUC.

* Korna nosib3oBaTesib NOBTOPHO MOCETUT YTBEPXKICHUE, yTBEPXkKAAIOIIE OYAYT
HEepPEUUCICHbl B COOTBETCTBUM C UX HOPSIIKOBBIME HOMEPAMHU, & HE B TOM NOPSAKE, B
KaKOM OHHM ObLIIM 100aBJICHBI B yTBEPK/ICHUE.

6. Bribepute X0Ts ObI OJTHOTO YTBEPKIAIOIIETO Kak 00543aTeIbHOIO.

XOTsI MOJIb30BATEh MOKET COXPAHUTH YTBEPKICHUE BMECTE CO BCEMHU
HEOOSI3aTEeIbHBIMA YTBEPIKIAIONIMMH, TAKOM IIPOIECC YTBEPKICHUS HE MOKET ObIThH
3amyieH. Eciti KTo-m60 MombITaeTCsl 3allyCTUTh YTBEPIKACHUE, HE COIepIKaIiee
00s13aTeNIbHOTO yTBepxkaaromiero, Marketing Operations creHepupyeT cooOIIeHuE ¢
[PEYMPEX ICHUEM.

e Jlo YMOJYaHUIO, BCE YTBEPKAAFOINUEC ABJIAFOTCA 005132 TEJIbHBIMU.

* Ecnu yTBepxaaroluii siisieTcs: 0053aTeIbHBIM, CIISIYIOUN 10 HOPSAKY
YTBEPXKAAFOIINI HE OyIeT YBEIOMJICH K HE CMOKET OTBETUTH J0 TeX IOp, MOKa He
OTBETHT TEKYIIUI 0053aTEILHBIN yTBEPK TATOIIIHIA.

* Ecnu yTBepKaaroluii siBJIseTCs 0053aTEIbHBIM U YTBEPHKIAIOIIUNA OTKIJIOHSET
YTBEPXKICHUE, CIICTYFOIIMIA IO TOPSIKY YTBEPKAAFOMINI He OyIeT YBEIOMIICH.
BwmecTo 3Toro yrBepxkaeHne OyAeT IPHOCTAHOBIICHO, U BJIAACIIBIBI OYIYT
YBEIIOMJICHBI.

* Ecmm Y BaC HECKOJIbKO OAHOBPEMCHHBIX YTBEPKAAOIIUX U OJUH 00s13aTeJIbHBIN
yTBCp)KﬂaIOHII/Iﬁ OTKaXET B YTBCPXKACHNUU, CUCTEMA YBEAOMUT 00 aTOM BJIaacJibla
YTBCPXKIACHUA. Hpouecc YTBEPXKACHUSA IPOAOJDKUTCS, IIOKA HE OTBETAT BCC
napaJjijICJIbHbIC 00s13aTeJIbHBIC YTBEpPXKIAro1ue. O,ZIHaKO COCTOAHHUC ITpo1Iecca
YTBCPXACHUA UBMCHUTCA HA YACPKUBACMOC, U YTBCPIKAAOIIUEC, NAYITHUEC JaJICC B
IOCJIENOBATEIIBHOCTU, HE CMOT'YT OTBETUTD.

7. (Heobs3aTenpHO) M0OXHO T00aBUTH MHAUBUAIYAIbHBIC MHCTPYKIUH 1T KaKIOTO
npoBepsiroIero. [1ojie MHCTPYKINI HEJOCTYITHO JIJIT aBTOHOMHBIX YTBEPKICHUI.

8. Korpaa 3aBepiute 1o0aBiieHre YTBEPKIAOMIUX, HAXMUTE HA COXPAHHTH H3MEHEeHHSI.

IMpnveuanne: Ecim Bl HaxkmeTe Ha OTMeHA, BBl OTMEHUTE BECh IIPOIECC YTBEPKIACHUS,
a He TOJILKO pa3jes yTBepxkaaromux. Ecim Bel HakMmeTe Ha OTMeEHA, BB TOTEepsieTe
HECOXPAHEHHYIO pabOTy B IPYIHUX YACTSIX YTBEPKICHUS.

Kak .ﬂOéaBI/ITb AJIeMeHTbl yTBepaeHux

Jlo0aBbTe 3J1eMEeHTBI, KOTOPBIM TPeOyeTCsl OT3BIB B MPOIECCe YTBEPXKACHNU S, HATPUMED,
n300pakeHusl, JOKYMEHTBI U IA0JIOHBI.

MoxHo no6aButh URL u MapkeTHHTOBBIE 00BEKTHI. MOXHO Takke JOOABUTH 3JIEMEHTHI C
BaIllero KOMIbIOTepa U n3 6ubymoTtexn akTuBoB Marketing Operations.

IMpumeuanune: MoOXHO CO3[IaTh MIPOIIECC YTBEPKICHAS O€3 KaKUX-TIIOO0 3JIEMEHTOB
YTBEPKACHUS WM CO CTOJIbKIMH 3JIEMEHTAMH YTBEPXKICHHUS, CKOJIbKO OTPEOyeTCs.
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Co3saiite nim OTKPONTE MPOIECC YTBEPKACHMS.
2. Broibepute /100aBUTDH 3JI€eMEHTBI /ISl YTBEP:K/IeHHSI.
JloGaBbTe 2J1eMEHThI YTBEPXKACHUS C BAILIETO KOMIBIOTEPA (B COOTBETCTBUU C TEM, YTO
Tpebyercs).
a. Brioepute C Moero komnbioTepa B MeHI0 J00aBUTH 3J1eMEHT ISl YTBEP:K/ACHHSI: .

b. Ilpum momormm pyHKIAU 0030pa HAWAUTE AKTHB, T0OABHETE KOMMEHTAPHH, ECIIN
HYXXHO, M Ha)XMATe Ha COXPAaHUTh H3MEHEHHSI.

4. JloGaBbTe 251IeMEHTBI yTBEpPXKACHUS n3 6ubymoTteku akTuBoB Marketing Operations (B
COOTBETCTBHU C TEM, UTO TpeOyeTcst).

a. Boibepute M3 0u0moTEKN AKTHBOB B MEHIO /{00aBUTH 3J1eMEHT J1JIsl YTBEP:K/IeHHsI: .
b. Haxwmure Ha O630p; mpr 5TOM OHOJIMOTEKa aKTUBOB OTKPOETCSI B HOBOM OKHE.

c. Ilepeiimute x Hy’*)kHOMY BaM akTuBy. Haxkmute Ha [IpuHATH aKTHB B IpaBOi naHesu,
4TOOBI €ro BEIOPATH ¥ BEPHYTHCS B OKHO /[00aBATH 3J1eMeHTHI /ISl YTBEP:KACHHUSI.

5. Jo6asbte URL B mporecc yTBepkAeHUs (€CIU 3TO HYXKHO).
a. Breioepute URL B MeHto /I00aBUTH 3JIeMeHT IS YTBEPIKACHHSI: .
b. Beeaute URL n no6aBbTe JIE0OBIE KOMMEHTAPHH.
6. Jlo6aBbTe MapKEeTHHIOBBIE OOBEKTHI B 3JIEMEHTHI YTBEPKACHUS (€CJIM 3TO HYXKHO).

a. Bpibepute B MeHIO MyHKT O0beKT MapkeTHHra. [1pu momorm GyHKITMH MTOUCKA UJTH
0030pa HaliInTe MAaPKETHHTOBBIE OOBEKTHI B HOBOM OKHE.

b. Haxwmute Ha O030p, IIpU 3TOM OTKPOETCS HOBOE OKHO.

BriOepute akTuB 1 HAXMHUTE Ha IIPHHATH U 3aKPbITh, YTOOBI BEPHYTHCS B OKHO
Jl00aBHTH 3JIeMEHTBI 1715 YTBEeP:K/IeHHs.

7. (Heobs3aTenbHo) J10o6aBbTE MOMOJTHUTEIbHBIE aKTUBLI. HaxkmuTe Ha Jl00aBUTH eme u
HOBTOPHTE IATH s KAXK/I0I0 aKTUBA.

8. Haxwmurte Ha CoxpanuTb u3MeHeHust B okHe /{00aBUTH 3JieMeHTHI /IJIsl YyTBEP:K/IEHHS . ..
OKHO 3aKpOoeTCs.

9. Haxwmwurte Coxpamnb N3MEHEHHUS B IPOUECCC YTBECPIKIACHUS.

KaK BKNHOUUTb pa3MeTKy AsnAa no3nuun yreepaeHuna

Bramenbubl yTBep)KACHUNH MOTYT yKa3aTh, Hy>KHO JIM BKJIFOYATh PA3METKY JIJISl BIIOKCHUIA.
VTBepKAaromye NCIoIb3yIOT Pa3MeTKy, YTOOBI OCTaBJISITh KOMMEHTAPHUH, BBEICHHBIC IPU
IpOBEPKE, HEMOCPEACTBEHHO BO BJIOKeHNHU. Ecim BKiIIoYeHa pa3MeTKa /JIs BJIOKEHUN U
ecyu komnoneHT IBM Marketing Operations mogaepkuBaeT pa3MeTKy JIJIs 3THX THIOB
(aitsoB, Bce, KTO MOXET MPOCMATPHUBATD BJIOKEHHE, CMOTYT T0OABUTH KOMMEHTAPHUN.

Bnanenblubl yTBEpKASHUI BKIIOYAIOT Pa3METKY ISl BJIOKEHUH 1ByMsI CIIOCOOAMU:

» Korma Briajener 106aBIseT 3JIEMEHT B YTBEPXKACHUE, CUCTEMA IpeyIaraeT BiIaeIbIly
BKJIFOUUTH pasMmeTky it PDF.

e JIu1st CylLECTBYIOLLETO IIpollecca YTBEPKACHUS Y KAXKA0M MO3UIMU yTBEPK/IEHUS €CTh
cChUTKYM BRIIOYHTH/BBIKII04NTH pa3MeTKy. [lleIkHUTE 1O CChLTKE, YTOOBI BKITIOUYUTD
pa3MeTKy.

UToO6B! pa3pennTh N0JIb30BATENSIM J00ABIISITE KOMMEHTApUH, BbIOepuTe BKRIIIOYATH
pa3MeTKy, KOr1a Bac 006 3TOM CHPOCHT.

Mepeaaua npoueccoB yTBepHAeHUIi ANA NPOBEPKY

[Tocne mobaBeHNs MpoIecca yTBEPKACHUS BBl JOJDKHBI IIEPEIaTh YTBEPKICHUE, YTOOBI
YBEIOMHTH YTBEPXKAAIOIINX O TOM, UYTO OHH JTOJDKHBI BHITOJHATS neiicTus. [lepenayua
YTBEPXKACHUS HAYMHACT MIPOLIECC MPOBEPKH.

1. Tlepeitnute Ha Bkjaaky CBoJKa JJIs1 YTBEPKACHHS, KOTOPOE BBl XOTHUTE NepeaaTh.
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2. lenxuute o 3Hauky Cocrosinme (.= ) u BeiOepute IlepeaaTh HA MPOBEPKY.
OTKpPOETCSI OKHO Y TBEPIXK/ICHUS.

3. BBC,E[I/ITC BCC KOMMEHTApUU, KOTOPBIC TOJDKHBI YBUACTDH YTBEPXKAAIOIIUE, KOT1a OHU
noJiyvaTt yBCJJOMJICHUC O BalllEM YTBEPXKACHUU, U HAXKMUTEC HpO}]OJ’I)Kl/lTb.

ITocste Toro Kak BiaAesel] Nepe1acT yTBEPKACHUE, €0 COCTOSHIE H3MEHSETCS Ha
BemosHsieres. Ecim Biaiesen; BHECET JOMOJIHUTEIIbHbIE M3MEHEHHSI B YTBEPKICHHUE,
IBM Marketing Operations oTIpaBUT yBEOMJICHUS BCEM BJIAACIIbIIAM 1
YTBEPXKTAFOLIIM.

OueHKa npoueccoB yTBepHaeHUa

KOF,HEI HACTYIIUT Ballla O4Y€Pe/b, Bbl 3aaJUTC OT3bIB AJIA MPOLECCa YTBCPIKACHUA U BCECX
MO3ULIUI CTPOK YTBCPXIACHUS. Brr BBOJUTC OT3bIB, YTBCPXKAAs IPOLUCCC YTBCPIKACHUS UTA
OTKa3bIBasA B YTBCPKACHUU IJIA HEITO U OTACJIbHBIX MO3ULIMI CTpPOK. Taxxe MOXHO
Z[O6aBI/ITb KOMMCHTAp1u U pa3sMETKY, YTOOBI cIejJaTh OT3bIB OoJtee JACTAJIM3UPOBAHHBIM.

Kor;:[a HACTYIIMT Ballla O4Y€PEIb OTBETUTH HA YTBEPXKACHUE NI 3aBEPIIUTH 3aaa4y 1O
yrBepxaenuto, IBM Marketing Operations yBeAOMHT Bac IIpX IIOMOIIY ONOBEIICHUS 1
COOOIIeHNUs 110 3JIEKTPOHHOM noute. 1 onosellieHne, u coodIIeHNE 2JIEKTPOHHO MOYTHI
COZEPKAT CCBLJIKY Ha YTBEp:KJIeHME. BbI Takxke MOXKeTe MOJIyYUTh JOCTYI K yTBEPKACHUIO
IIPY TIOMOIIY CCHIJIKH B 3JIEKTPOHHO MOYTE MJIM ONOBEIIeHUH. [Iporiecc yTBepKaAeHHs
MOSIBJISIETCSI B IPe/ICTaBJICHUSIX MoH aKTHBHbIE YTBEPK/IeHHs 1 Y TBeP:KAeHHs, 0:KH/Ialome
MOero oTBeTa.

1. OTtkpoiite npolecc yTBEPXKACHUS C MO3UIMUSIMU CTPOK, KOTOPBIE Bbl XOTUTE MPOBEPUTh.
Bribepute Onepannn > Y TBep:KAeHHs, CCHUIKY U1l YTBEPXKICHUS B OTMIOBEIIICHIH UJIH
YBEIOMJICHHUH 3JICKTPOHHOI MOYTHI JINOO 3a7a4y yTBEPXKACHNUS B paboueM MOTOKe.

2. TIpoBepbTe onucaHue U BCE MPUMEUYaHUs UJIM UHCTPYKIUHU, IPeICTaBJICHHbIE JIs
npolecca yTBepKICHUS.
3. BrImosHUTE CEAYIOIINE ATy AJIS KaX /10 O3 CTPOKH YTBEPKACHUS:

a. YToOBI NPOCMOTPETH IJIEMEHT, IEJKHUTE 10 €r0 MUHUU300PAKEHUIO HITH UMEHU
(aitna.

ITpumeuanue: Brioepute IIpocMoTpeTh/{00aBUTh pa3MeTKY, YTOOBI TOOABUTH
KOMMeHTapuu B JokyMeHTe B (aiis1 PDF. Ecim BbI He BeIOEpeTe 3Ty CCBLIKY, BCE
BHECEHHbIE BAMU KOMMEHTapuu OyayT MOTEPSIHBI, KOTAa BBl 3aKpoeTe (aii.

b. H_[eJ'IKHI/ITe Pa3mMecTuTh 0T3bIB. OTKpOCTCH JAUaJIOTOBOC OKHO, YTOOBI BbI CMOTJIN
BBCCTHU OTBCT.

c. Bmemmrte xomMmMmeHTapuu B pa3aes Bam orBer. JInbOo Bioxute aityr ¢ mogpoObHEIMA
koMmMeHTapusmi. llenkauTe mo Biaoxuts (aiin koMMeHTapHeB 1 Ipy MOMOIIU
(bynxum 0630pa HanauTe paiii.

d. BpiOepuTe COOTBETCTBYIOIINI OTBET.
* VTBepauMTh: YKa3bIBACT, YTO BBl YTBEPK/IAETE IJICMCHT 'KaK €CTh'.

M YTBepZ[l’lTlx C U3BMCHCHHUAMMH: yKaSLIBaCT, YTO BbI YTBCPXAACTEC DJIEMCHT C
HCKJIFOYCHUAMU, YKA3dHHBIMHU B BAlllUX KOMMCHTAPUAX UJIA BJIOKCHUHU.

* OTKJOHHTB: YKa3bIBAET, UTO BJIaJeJiell YyTBEPKIACHUS J1OJDKEH BHECTU
(dbyHIaMeHTaJIbHbIC N3MECHEHHS B 9JIeMeHT. Ecii B Bateii opranm3anum
TpebyeTcs, YTOOBI BB yKa3allil IPHUYNHY, BEIOepUTe 3HaYeHUE B criucke [pmunna
OTKJIOHEHHSI.

4. Tlocie TOro KaK BBl OTBETUTE HA KaXJIbIil 3JIEMEHT B CIIMCKE UJIU BBEACTE KOMMCHTapuun
1 OTBCT IJId YTBCPXACHUSA 6e3 BJ'IO)KCHI/IfI, Haxxmute Ha OTBET mocJie 3aBECPIICHUS.
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ITpumeuanune: ITocsie Toro kak Bl meskHeTe 10 OTBET NOCJIe 3aBepileHns], Bbl HE
CMO’€ETE U3MEHUTD CBOI OTBET, €CJIM BJIaJEJICI] TPOLEcca yTBEPKACHHS He IIepeaacT
IPOBEPKY 3aHOBO.

IMosiButcst popma OTBETOB, I/ie OyIeT yKa3aH BAlll OTBET PSIZIOM C BAILIIMM UMEHEM B
crimcke yrBepxaaronmx. IBM Marketing Operations oTIpaBUT OIOBEIIIEHUE U
COOOIIIEHUE IEKTPOHHON MOYTHI C BAIIMM OTBETOM BJIAJIEIIbIY YTBEPKACHUS I
OTIIPABUT OIOBEIIEHUE CIIETYIOIIEMY TIPOBEPSIIOIIEMY (€CIIM OH €CTh).

MopTneT yTBepwaeHun

HOpTJ’ICT YTBEPXKACHUS MTO3BOJIACT BaM IOJIYUYUTDb AOCTYII K YTBEPXKACHUSAM, KOTOPBIC
Tp€6y}OT Bali€ro OTBeTra, B Barein HHCprMeHTaJ’IbHOﬁ MaHCJIN.

Bl MoXxeTe 106aBUTh MOPTIIET YIpaBJeHHe MOMMH YTBEPXKACHUSIMHI B CBOFO
MHCTPYMEHTAJIbHYIO IIaHEJIb, YTOOBI YCKOPUTE padoTy. [lopTiieT yTBepxaeHus HandoJee
II0JIE3€H, €CJIH BBl YACTO OLICHUBAETE IPOLECCHl YTBEPXKACHHUS, HO HE CO3/1aeTe IPOLECCH
YTBEPIXKACHHsI U He NIepelaeTe IPOLEeCChl YTBEPXKICHUS Ha IPOBEPKY. JlONOIHUTEIbHYIO
nHpopManuro 1o 700aBJICHUIO TOPTJIETOB HA CBOAHYIO MTAHEJIb CMOTPHUTE B PyKogogcTse
aamunuctparopa IBM Marketing Operations.

OueHKa NpoLeccoB YTBEPHAEHUA B NOPTIieTe YTBEPHAEHUA

Vcnonp3yiiTe MOPTIIET YTBEPKACHUS, YTOOBI OBICTPO OTBETUTD HA YTBEPIKICHUS
HEMOCPEACTBEHHO B Balllell MHCTPYMEHTAJIbHOM NaHesu. MOoXHO yTBEpAUTh Bce
YTBEPXKACHUS, KOTOPbIE OKUIAFOT BAIIETO OTBETA, OJMH Pa3 IIEJIKHYB MBIIIBIO, JTHOO
MO>HO OJHOBPEMEHHO OIIEHUTH MPOIIECCHl YTBEPXKIACHUS U MO3UIIUH CTPOK YTBEPKIACHUI.

1. 3amycture Marketing Operations. Bamra nHCTpyMeHTaIbHAS TAHEITH SBIIACTCS
CTPAHUIIEH 3aIycKa 110 yMOTYaHuio. Ecim Bbl 3a1a/IuTe APYryIo CTPAHUILY 3a1ycKa 1o
YMOJIYAHUIO, IEPEHANTE B CBOIO MHCTPYMEHTAJIbHYIO TTAHEJIb.

2. BBl MOXeTe YTBEPAUTH BCE YTBEPXKICHHUS, KOTOPHIE TPeOYIOT Ballero oreera. Haxmmre
Ha YTBepauTh Bce yTBep:xaenus (#).

3. BbI MOXeTe OTBETUTD HA OTJIEJIbHBII MPOIECC YTBEPKACHUS U HA BCE MO3UIIUU
YTBEPXK/ICHUS, IIEJIKHYB 110 MeHto Mon aeiictBusi. B menro Mon feiicTBHSI MOXHO
BBIMIOJIHUTD CJICYIOIIUE IEHCTBUS JIJT MO3UIUI YTBEPIKACHHUS:

*  OTOpaBUTH KAK BJIOKEHHsI 3JIEKTPOHHON MOYTHI
* VTBepauTh Bce ¢ KOMMEHTAPHIMHU

* VTBepanTh Bce ¢ H3MEHEHNSIMH

* VTBepauTh Bce 0€3 KOMMEHTAapueB

*  OTKJIOHHTDH BCE ¢ KOMMEHTAPHAMHU

*  OTKJIOHHTDH Bce §e3 KOMMEeHTApHEB

e JlomMecTHTDb NOJIHBII OTBET

HpnMeanne: Ecmu B YTBEPXKACHUU €CTh NMMO3UIIUU CTPOK, BBl HC CMOXKECTE IICJIKHYTh
no OTBeT mocJie 3aBepUICHHS, [TOKA HE YTBEPAUTE MO3UIUUN CTPOK UJIA HE OTKAXETE B
YTBEPXKACHUM OJId HUX.

4. JIuGo BbI MOXeTe YTBEPAUTD MO3UIIUU CTPOK MJIM OTKA3ATh ISl HUX B YTBEPXKICHUU
OJTHOBPEMEHHO, IIEJIKHYB 0 MeHI0 Mou JIeiicTBHS B OT/I€JIbHOI MO3UINK CTpoku. B
MeHto Mo JelicTBUSI MOKHO BBINIOJIHUTD CJICAYIOIINE AeHCTBUS A1 TO3UIUit
YTBEPXK/ICHUS:

*  OTOpaBHTb KAK BJIOKEHHS 3JIEKTPOHHOMH MOYTHI
* VTBepauTh ¢ KOMMEHTAPUAMHU
* VTBepauTh ¢ U3BMEHEHUIMHU

M YTBepmm, 0e3 KOMMEHTapueB
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*  OTKJIOHHTH ¢ KOMMEHTAPHAMH
*  OTKJIOHHTH 0€3 KOMMEHTapHeB

5. Tlocne TOro Kax Bbl OTBETUTE HA BCE MO3UIIMU CTPOK, HAxkMuTe Ha OTBET NmocJie
3aBepilenust, YToObI 3aBepIINTh yTBepkaeHue. [Tocie Toro kak Bbl mieskHeTe no OTBeT
nocJie 3aBepiieHns, Bbl HE CMOXXETe BHECTH OOJIbIlIe HUKAKUX U3MEHEHUH, €CJId B IeIer]
mpoliecca YTBEPIKIACHHS He 3allyCTUT BTOPOU IIUKJT IIPOBEPKH.

MomecTUTb NOJIHbIN OTBET

UToO6HBI 3aBepIINTDH MPOIECC YTBEPKACHUS C HECKOJIBKUMH MO3UIHSIME (3JIEMEHTAMHM)
YTBEPXKACHUS, HAKMHTE HA OTBET nocJe 3aBepiienus. UYToOBI 3aBepIINTH MPOIIECC
YTBEpKACHUS 6e3 MO3UIMiA yTBepxkaeHus, HaxkMuTe Ha OT3bIB HocJe. [Tocie Toro kax Bbl
miesikHeTe o OTBeT nocJie 3aBepuienns 1w 10 OT3bIB nocJIe, BBl HE CMOXETE U3MEHUTh
CBOIf OTBET Ha MPOLECC yTBEPKACHUSI.

Ilocne TOT'0, KaK Bbl OTBETUTE Ha BCC MMO3UITUHA (SJ'ICMCHTLI) YTBEPXKACHUS, LICIIKHUTE 11O
OTtBer noc.ie 3aBEPUICHUA. TlosBuTCS CTpaHulla NOATBEPXKIACHUSA, U BbI CMOXKETEC HO6&BI/ITL
BCC€ OKOHYATCJIbHBIC KOMMCHTAPHUHU.

ITomuuTe cnenyroiee.

* Ecim Brazenabny yTBEpKIEHUS HyKHA IO3ULMS BCEX 2JIEMEHTOB, a BbI LLEJIKHETE 11O
OTBeT nocJie 3aBepuieHusi Iepes] TeM, KaK OTBETHTH 110 BCEM MO3UIISM, TTOSBUTCS
cieayrolee npeaynpexaenue: "I[loxastyiicta, OTBEThTE HA BCE JIOKYMEHTHI IIEPE]T TEM,
KaK IIOMeYaTh IIPOLECC KaK BBIIIOJIHEHHBIHN".

* Ecym BaagenbIly yTBEpKIECHHS HE HY)KHO PACIIOJIOKEHNE BCEX MO3UIUN, BbI JOJIKHBI
OTBETHUTD XOTs ObI HA OJIMH HJIEMEHT YTBEPK/ICHNS, MHAYE MOSIBUTCS CIIEAYIOIIee
npeaynpexaenue: "[loxasyiicta, OTBETbTE XOTs OBl HA OIMH JOKYMEHTBHI, IPEXIE YEM
oMevaTh IPOLECC KAK BBIIOJHEHHBIN" .

* MOXHO OTBETHTH Ha 3JIECMECHT yTBEPXKICHIS HECKOJIBKO pa3 Mepei] TeM, KaK BBITOJHUTD
OTBET Ha BECh TpoIiecc yTBepxkaeHNsI. OIHAKO, TOCIIe TOTO, KaK BBI IIeJIKHUTE 10 OTBET
1ocJie 3aBepuIeHnsl, YTOOBI BEIIIOJTHUTE IIPOBEPKY, BBl OOJIbIIIE HE CMOXETE OTBETUTH HA
YTBEPXKICHUE.

IlocJie BeIOJTHEHUS IIPOBCPKU CCHIJIKA OﬁpaTHaﬂ CBA3b NMOCJI€ UBMCHUTCA Ha HpOCMOTpeTB
OTBEThI HA NO3UIUH. [Tociie TOro MOXHO MIPOCMOTPETH TOJILKO OTBETHI HA MMO3ULUU U
XPOHOJIOTHUIO OTBETOB.

MN3meHeHMe npoLeccoB yTBepHAeHUs

Brnagernen mpomecca yTBEpKICHASI MOKET H3MEHHUTH IIPOIIECC YTBEPIKICHHS MTOCIIE ero
CO3JIaHUS M JJaXe MOCTe ero nepeaavn. Biramesen MoxeT Jo0OaBUTh HOBBIE O3UIAA IS
YTBEPXKICHUS UM HA3HAYUTH HOBBIX YTBEPXKAAIOMIMX. Biragesnern Takke MOXeT yaaIsITh
9JIEMEHTHI ¥ YTBEPXKAAIOIINX WA OOHOBJIISTH CYIIECTBYIOIINE JIEMEHT, TaK YTOOBI UX
HY>KHO OBLIIO IPOBEPUTb.

Hpouecc HU3MCHCHHUS YTBCPIKACHUA aHAJIOTHYCH ITPOLECCY €ro CO3JaHusl. Ecu Bl
SABJIACTECH BJIAACIILICM ITPpOoHECCa YTBEPXKIACHUA, BbI MOXKETE USMEHUTD €TI0 B JII00 oA
MoMmeHT. Ecim Yy nponecca YTBEpPXKACHUA €CTh HCCKOJIbKO BJIAACIIBIICB, UBMCHUTD €TI0
MOXKET JIF0O 0 BJIaACJICII.

ITo ymomuaHuIo, yTBEP)KAAOIINE HE MOTYT H3MEHUTH HHYOPMALIUIO B YTBEPKACHUH;, OHH
TOJIBKO MOTYT OTBETHUTh Ha YTBEPKJCHUE. B HEKOTOPBIX CIIyYasix MOJIUTHKA O€30MaCHOCTH
YTBEPKJIEHUSI MOXKET pa3pelliaTh yTBEPXKIAIOIIUM U3MEHATh [IPOLECC YTBEPKACHUS.

ITocne Toro kak Bbl HK3MEHUTE YTBEPXKIACHUEC, Bb BI)I6I/IpaeTe, CJIEAYCT JId 3aHOBO IIEpEIaTh
IPpOoHeCC YTBECPKACHUS YTBEPKIAOIINUM. HpI/I HU3MCHCHHUU NIEPECIAHHOI'O YTBCPIKACHUA
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HOSIBJIAETCSI OKHO Y TBEPXKICHUS, U BaM IIPEJIaraloT 100aBUTh KOMMEHTAPHUH, KOTOPbIE
HYXXHO OTIPABHUTH IS HOBBIX U CYIIECTBYIOIINX YTBEPXKAAIOUINX. ECM BBI XOTHTE, YTOOBI
YTBEPKIAOIIUN, KOTOPBIH y>K€ OTBETUJI, IPOCMOTPEJI BAIIY U3MEHEHM S, BKJIFOUUTE
nepexrouaTess [lepeyTBep:kaenue TpedoBaHus 11 3TOr0 yTBepkaaroero. Hezasucumo
OT TOTO, HY>KHO JIX BaM, YTOOBI yTBEPKAAIOLIUIl TPOU3BE HOBTOPHOE yTBEPXKACHUE,
CHCTEMa YBEJIMYUT HOMED LUKJIA YTBEPKICHHUS.

Kak oTMeHUTb npouecc yTBepHAeHUA

Bbr MoxeTe B m000if MOMEHT OTMEHHTH ITPOTIECC YTBepKaAeHus. [1pu oTMepe mporecca
YTBEPXKACHUS OHO HE yJaysieTcsl. Bbl MOXeTe OTMEHUTH MPOIECC YTBEPIKACHUSI BMECTO €T0
yAaJieHusi, €CJIM Bbl CYUTAETE, YTO BaM B OyAyIIeM MOTYT MOTPeOOBATHLCS CBEICHUS O HEM.

Eciu Bl oT™MeHHTE MIPOoNCCC YTBCPKACHM A, TO BBl HC CMOXETEC IIOTOM €ro IPOCMOTPETD.
Bce oTBeThI MM KOMMCHTApHu, CACJIAHHBIC 10 OTMCHEI, 6y,Z[yT COXpaHEHbI, YTO IIO
CYHICCTBY O3HA4YacT “3aMOpa)KI/IBaHI/IC” YTBEPXKACHUS BMECTEC CO BCEMU €0 TCKYIIUMU
CBCACHUSIMM.

1. OrtkpoiiTe npolecc yTBepKACHUS.

a. Bpioepute Onepanuu > Y 1Bep:kaenusi. [ Ipeacrapienue Mou akTHBHbIE YTBeEP:KAeHHS
MOSIBJISIETCS IO YMOJTYAHUIO.

b. Ecmm mpomecca yTBep K IeHNS, KOTOPBIA BB XOTHTE OTMEHHUTH, HET B 3TOM
IIpe/ICTaBJICHNAN, BEIOepuTe Bee yTBep:kaenus.

L
MlenxuuTte o 3Hauky Coctosinne (= ) u BeiGepuTe OTMEHATH NPOBEPKY.

3. Bsenute B OKHE Y TBEpKACHHUSI KOMMEHTApHid, KOTOPBIHA BBl XOTUTE JOOABUTH JIsl
yTBepxaeHus. Hanpumep, BbI MoXeTe JOOABUTH NPHYMHBI, IO KOTOPHIM BBl OTMEHSETE
nposepky. Haxmure kHonky I1poao/kuTh.

B npencrapiiennn Bee yTBep:KAeHHUsI 1T BCEX COCTOSIHAN YTBEPKIACHUS OyAeT MOKa3aHO
cocrossaue OTMeHeHo.

Ecnm BBl OTMEHHTE YTBEPK/ICHUE, CBA3aHHOE C 3a/1a4eii paboyero moTokxa, 3agavya Oymet
“nepevyepkHyTa’” Ha BKJIagke pabouero notoka. To ecTh, MpUQT IJI 3a1a41 U BCE
CBeJIeHMS O Hell OyayT BBIIEJICHBI KyPCHBOM U IIepeuepKHYTHL. Kpome Toro, B cTooIe
COCTOSIHUS TIOSIBUTCS 3HAYOK ‘X', YKa3BbIBAIOIIUI HA TO, YTO paboynii MOTOK
"[Iponymien".

KOHMpOBaHMe npoueccos yTBep)'K.ﬂeHVIVI

Bel MoxeTe ckonupoBaTh MPOLECC YTBEPXKIEHU, YTOOBI CO34aTh APYroif mporecc
YTBEPKACHUS, AHAJIOTMYHBIH CylecTByIoLEeMy. Bbl MoxkeTe co34aTh KOIMIO
CYIIECTBYIOIMIET O TIpolecca yTBEPKACHUS 1 I3MEHNTH KOIINIO, OCTaBUB NCXO/IHBII IpoIiece
YTBEpKJICHUS O3 U3MEHEHMIA.

1. OTKpOﬁTe IIpouecc YyIrBCpxKJACHU, KOTOpBIﬁ BbI XOTUTEC CKONIMPOBATD.

a. Bribepute Onepamuu > Y 1Bep:kaenusi. [ IpeacraBienue Mou akTHBHbIE YTBEP:KAeHHS
MOSIBJISIETCS IO YMOJTYAHUIO.

b. Ecmm mpomecca yTBepkIeHNS, KOTOPBIA BB XOTHTE CKOMMUPOBATH, HET B 3TOM
IIpe/ICTaBJICHNAN, BEIOepUTE Bee yTBep:kaenus.

2. Ienxaute 1o 3Hauky KonupoBaTh 3TOT 3j1eMeHT ( ).

3. Korga Marketing Operations npejIoXuT BaM CKOIMPOBATh YTBEPXKICHNE, HAKMUTE
OK.

OTkpoeTcst konus mpornecca yTeepxaenus. Komus Oyaet o3arnasiena "Komnus
ucxogmnoe uma yreepacaenua”. Ee cocrossauem O0ynet He 3anymena.

4. V3menuTte nHGOPMAIHNIO B KOIMA 1 HA)XMUTEe Ha COXPAHATH H3MEHEHHS.
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Konus nosiButcs B npeacrapyienun Bee yrBepik/ienus.
Kaxue cBesieHrs] KOMUPYIOTCS

KonupyroTcs cienyromiye cBeeHuUsI:

* CImucok yTBEpXKIAIOIINX U TO, SIBJISIOTCS JIX OHU 00A3aTeIbHBIMH UJIH HET
* Cnucox BiaiesbleB

* Tema c umenem “Konus™ nepea HCXOIHBIM UMEHEM yTBEPKACHUS

* lleneBas nata UCIOJIHEHUS

* [locnenoBaTesIbHOCTD

* Onucanue

* DJIeMeHTHI, KOTOPBIE HAJIO YTBEPAUTH
Kaxue cBesieHnst He KOMUPYIOTCS

IlepeunicyieHHbIe HUXKE 9JIEMEHTHI HE KOMMUPYIOTCS:

* Huxakue MHCTPYKIUH 151 OTACIBHBIX YTBEPXKIAIOIINX HE KOMUPYIOTCS.
* ConepXuMoe JIOCKH COOOIIEHUH HE KOMHUPYETCs.

* HMupopmanus ¢ BKIaAKH AHAJIN3 HE KOIUPYETCS.

* Kommns He CBA3BIBACTCS HU C KAKAM PA0OYNM IIOTOKOM MPOEKTA, JAXKE ECIIN HCXOTHOE
YTBEPKACHUE OBLIIO C HUM CBSI3aHO. 10 €CTh, IpY KOMMPOBAHUH yTBEPKACHIS CO3/1aeTCS
ABTOHOMHOE YTBEPXK/ICHHE.

Kak yAannTb yTBepxaeHue
Ecnu BB sIBiIsIeTECh BIIaJEIbLEM YTBEPHKICHUS, BBl MOXETE yIAJIUTh €ro B JJ000H MOMEHT.
1. Bribepute Onepaunu > Y TBep:KIeHHUS.

2. Bxmouute MCPEKIOYATECIIb PAAOM C YTBEPKIACHUSAMU, KOTOPBIC BbI XOTUTC YAAJIMTH.

3. HaxmnTe Ha Y 3aJuTh 3TOT 3J1€MeHT ( 3( ) n Haxxmute OK, xorma IBM Marketing
Operations MONMPOCHUT BAC MOJITBEPIUTH YAAJICHHUE.

HpnMeanne: Y,Z[EUII/ITL YTBECPXKICHUEC, CBAA3AHHOC C 3aJaueit pa60qero IIOTOKA, HCJIb34.

3aBepLUeHUe NPOLIECCOB YTBEPHAEHUN

Ecmm Yy nponecca YTBEPKIACHUS HE BKIJIFOUCH (I)J'Ial" BkiounTh aBTOMaTHYECKO€E BbINOJIHEHHE
YTBEpKA€HNA, UBMCHUTDL €0 COCTOSIHUC HA 3aBepmeH0 MOXKET TOJIBKO BJIAJACJICI. KOF,Z[a BEI
NIOMEYACTE MPOUCCChI YTBECPIKACHUS KAK 3aBEPIICHHLIC, 3TO NOMOI'a€T OPraHn30BaTh
IPpOLECCChbl YTBCPIKACHUA. HpOHSCCBI YTBEPXKACHUSA B COCTOSIHUA 3aBepu1eH0 HOABJIAKOTCA
TOJIBKO B IPCACTABJICHUU Bce YTBEpiKACHUA.

Ecin yTBepik/ieHue He ObLIO CO3aHO C BKJIFOUYEHHBIM (byiaroM BrIIIOUHTHL aBTOMaTHYECKOE
3aBeplIeHHe YTBEP:K/IEHHs, TO, KOT/1a HY)KHO 3aBEPIIUTh YTBEPXKICHUE, TIOJTHOCTHIO PEIIaeT
BJIAJIEJICl] YTBEpXKIeHUs. ECIIM BKIIFOYEHO aBTOMATHYECKOE 3aBEPIICHNUE, TO YTBEPXKICHUE
OyAeT aBTOMATHYECKU MOMEUYEHO Kak 3aBepieHHoe, KOT/1a yTBEpKAeHHe Oy/IeT NOJIyYeHO
OT IOCJIE/THEr 0 0053aTEJILHOI'O yTBEPIKAAIOIIETO.

Ecmm nometuth IIpoHecC YTBCPIKACHUSA KaK SaBepIHCHHI)IfI, 9TO YKa3bIBAC€T, YTO NPOBEPKaA
3akoHueHa. Huxe OPUBOOUTCA pAd IPUMEPOB TOI'O, KOI'lJd BBl MOXETC CUCCTh
I.Ie.HeCOOGpZBHbIM IIOMETHUTDH YTBCPIKACHUC KaK 3aBCPIICHHOC!

e TlocJie TOro Kak OTBETST BCE YTBEpXKAAOIUEe

e [locme HACTYIJICHUA uenesoﬁ JAAThbl HCIIOJTHCHU S
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* Ilocye BHECEHMS BCeX MPEIJIOKECHHBIX M3MEHEHUH B MO3UINH Yy TBEPKACHUS
1. Ortxpoiite mpoIecc yTBePKICHHS, KOTOPBIN BBl XOTHTE 3aBEPIIHUTh.

a. Bridepute Onepamun > Y 1Bepxaenns. [Ipencrasienue Mon aKTHBHBIC YTBePKICHHAS
HOSIBJISIETCSI IO YMOJIYAHUIO.

b. Ecim npouecca yTBepKAeHHsI, KOTOPBIN Bbl XOTHTE 3aBEPIIUTH, HET B 3TOM
IIpeJCTaBJIeHNnH, BbIOepuTe Bee yTBepikaenus.

2. MlenkuuTte o 3Hauky Cocrosinme (L “' ) u BbIOepUTe 3aBepIINTH NPOBEPKY.

3. BBeauTe KOMMEHTapHl OTHOCUTEIHHO TOTO, TIOYEMY BBl XOTUTE 3aBEPIIUTH IPOBEPKY B
OKHE YTBepxAeHus, U Haxmure IIpogo/kurs.

Teneps y yTBepxaeHus 0yaeT coctosiare 3aBepmeno, u IBM Marketing Operations
OTHPABUT YBEIOMJIEHHE O TOM, YTO MPOIECC YTBEPKIACHUS 3aBEPIIICH.

Kak YCTAaHOBUTb yAepXuuBaHue Ha npouecchbl yrBepaeHunA

ITocie nepenaun npouecca yTBepKACHUs HA IPOBEPKY Bbl MOXKETE 3a4aTh YAECPKUBAHNUE
yTBepxkaeHus. [y yTBepKIeHUS MOXHO 3aJaTh yIEPKUBAHUE, YTOOBI MPOBEPUTH
3JIEMEHTHI YTBEPK/JICHHUS U 3aTpedOBATh MepeyTBEPKACHUE. Y AePKUBAHNUE YTBEPXKICHUS
OTJIAYAECTCS OT OTMEHBI IIPOBEPKHU JJIs1 IIPOLIECCA YTBEPKACHHUSI, TAK KaK Bbl MOXETE
U3MEHUTD €I0 U IPOAOJDKUTH IPOBEPKY.

HpI/I IMPUOCTAHOBKE YTBCPXACHUSA IOMHHUTE O CIICAYOIINUX 0COOCHHOCTSIX:

* IBM Marketing Operations yBeJOMJISIET YTBEPXK/IAIOIIUX O TOM, YTO IIPOLIECC
YTBEPKJICHUS IPUOCTAHOBJICH.

° yTBCp)KL[aI-OHH/IC HE MOT'YT HU YTBECPAUTH, HU OTKJIOHUTH YTBEPKACHUE, ITIOKA OHO
IPUOCTAHOBJICHO.

* BragenmpIrel MOTYT IPOCMATPHUBATE IMPOIECC YTBEPKACHUS U JOOABIIATH KOMMEHTAPHA
JUTS 2JIEMEHTOB YTBEPIKICHNUS, TIOKA YTBEPXKACHNUE YICPKIBACTCS.

1. Ortkpoiite mpoIecc yTBepKICHNS, HA KOTOPHIN BBl XOTUTE YCTAHOBUTH YACPKABAHME.

a. Bridepute Onepamun > Y1Bepxaenus. [IpencraBienne Mon aKTHBHbIE YTBepPK/ICHHS
HOSIBJISIETCS IO YMOJIYAHHUIO.

b. Ecmm mpomecca yTBepKaeHHs, HA KOTOPBIN BBl XOTUTE YCTAHOBUTH YACPKABAHNE,
HET B 9TOM Ipe/ICTaBJIeHNH, BbiOepuTe Bee yTBepik/1enust.

2. lenkuuTte mo 3uauky Cocrosinme (L% ) u BeiOepuTe OCTAHOBHTDH MPOBEPKY.

3. BseauTe KOMMEHTApHil OTHOCUTEIBHO TOTO, TOYEMY BBl XOTUTE OCTAHOBUTH IMPOBEPKY
B OKHE Y TBEPK/ICHUS.

4. Haxwmwute ITpoaoKuTD.

Juis mporiecca yTBep KAeHUs OyAeT 3a0aH0 cocTosiHue Y aep:xuanne. IBM Marketing
Operations OTIPaBUT YTBEPXKIAFOIIUM YBEIOMIICHHE O TOM, YTO HA yTBEPXKICHNUE
YCTaHOBJICHO yJIep)KUBaHUE.

PeakTBauua yaepHuBaembiX NPOLECCOB YTBEPHAEHUA

[Tocre Toro Kax BBl yCTAHOBUTE yICPKUBAHUE HA TPOIECC YTBEPKACHUS, BBl MOXETE
pPeaKTHBHPOBATH €r0, YTOOBI BO3OOHOBUTH MPOIIECC TPOBEPKH.

1. OrtkpoiiTe mpoIecc yTBePKICHHS, KOTOPBIA BBl XOTUTE PEAKTHBUPOBATH.

a. Bridepute Onepamun > Y1Bepxaenns. [IpencraBnenne Mon akTHBHbIE YTBePKICHHS
HOSIBJISICTCS IO YMOJIYAHHUIO.
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2.

b. VaepxuBaemble MPOLECCHl yTBEPHK/ICHUS - HEAKTUBHBI, IOITOMY OHU HEJIOCTYITHBI B

9TOM npezacTaBicHun. Beibepute Bee yTBepikaeHus.

MenxauTe mo 3uauky Cocrosinue (%' ) 1 BeiOepuTe [TpoA0KHATH NPOBEPKY.

3. BaeauTe KOMMEHTApHl OTHOCUTEIHHO TOTO, TIOYEMY BBl XOTUTE IIPOIOJDKUTH IPOBEPKY

B OKHC yTBep)K)IeHI/Iﬂ, 1 HAXMUTC 3ane603aTb YTBEpiKI€HNA.

IMpnveuanne: Kax bl pas, Koraa BeIOUpaeTcs JIr000H yTBEPKAAIOMINIT U BBl XOTHTE,
9TOOBI OH MPOMU3BEJI IePeyTBEPIKICHIE, HOMEP IUKJIA YTBEPKICHUS YBEIINIABACTCS HA

1.

CocTtostHUE poriecca YTBepKAeHUs n3MeHUTCs Ha Boinosmsiercss. IBM Marketing
Operations OTIIPaBUT YTBEPKIAFOIIUM YBEIOMIICHHE O TOM, YTO MPOLECC YTBEPIKIACHHUS
AKTHUBEH U OHU MOTYT OTBCYATh.

MepeHasHaueHue yTBepHAeHUI KOMaHAbI

Ecmm Bama KOMaH/a Ha3Ha4Y€Ha YTBCPXKAAOIIUM, Bbl MOXKETEC IPUHATH YTBCPXKACHUC UJIA
NEPCHA3HAYUTD €TI0 KOMy-.]'II/IGO elle B Balllei KOMaHe. OHI.[I/II/I NECPCHA3HAYCHUS 3aBUCAT OT
TOro, Kak CKOH(bI/Il"ypI/IpOBaHa Bania KOMaH/aa4.

Komany MOXHO Ha3HAYUTH B KaUeCTBE yTBepKaaromiero. Onium MapIpy TH3AMAH 15
KOMAaH/IbI OTIPECIISIFOT, MOTYT JIM YJICHBl KOMaH bl OTBETUTH HA TAKOE YTBEPIKACHHE, W
9TO JIOJDKEH HA3HAYUTH MEHEKEP KOMAH/IbI.

Ecim a1 komaHAb! BKITFOUeHA onnus VeHeaKkepbl MOTYT MapLIPYTH3HPOBATH
YTBep:KIeHHs YIeHAM, MEHEKEP CMOXET HA3HAYATh YTBEPKACHUS IS TICHOB.

Ecmm JJIs1 KOMAaH/Ibl BKJIFOUYCHA OIIIUA Yrennl MOryT NpUHAMATDb 3a1a414, HA3HAYCHHbIC
KOMaHﬂOﬁ, YJICHBI KOMaHAbl MOT'YT Ha3HAYaTh YTBEPXKICHUA CaMU cebe Oe3 BBOJ4
JaHHBIX MCHCIIPKCPOM.

Ecmmm st komanapl BKJIroYeHa onius YJiensl MOIyT BO3BpalaTh KOMaH/Ie YTBeP:KIeH
Ha3HAYEHHbIE KOMAH/I0M, YJICHbl KOMaH/Ibl MOTYT BO3BpAlllaTh YTBEPKJACHUS HA3a/1 B
ovepeb IS KOMaH/Ibl.

Bri6epute Marketing Operations > Onepauuu > Y TBep:K/IeHHS.

lenxnute 10 3HauKy JdeiicTBusi(“““/'\) 1 BLIOEPUTE OIUH U3 CJIEIYIOIIUX IIOUCKOB:
* Bce yTBepiKIeHNs] MOHX KOMAH/I AT
* Bce HeHa3HauYeHHbIE YTBEP:K/IEHUSI MOMX KOMAH/]

Bribepute yTBepKAEHNS, KOTOPBIE BBl XOTUTE HA3HAYNTD.

5]
[[lenxuute 1o 3HauKy IlepenasnaunTh BHIOpaHHOE (ﬁ- ).

JItst ka0 BRIOpAHHOM 321441 BRIOEPHUTE YleHa KOMAH/IBI 151 HAa3HAUEHHS B TI0JIE
Ha3snauntn.

Ipumeuanne: UjieHbl KOMaH/Ibl MOT'YT HA3HAYATH 3a[a4d CAMU ceOe UM TOJIBKO
BO3BpAIATh UX OOPATHO KOMAH/IE.

Korna nponssenere Bce Ha3HA4YeHUs, HAXMUTE HA COXPAHHTH HA3HAYEHHS], YTOOBI
COXPAHHUTh U3MEHEHUS U BEPHYTHCS B OKHO CIIMCOK yTBEPKACHUIHA.

Wi,

Mpouecchbl yTBepaeHUA, CBA3aHHble ¢ 3agayaMmm pabouero noToka

ITpoueccs! yTBepxAeHUSI MOTYT OBIThH CBSI3AHBI € 3a4auaMu pabouero notoka. Eciu
MIPOLECC YTBEPKEHUS CBSI3aH ¢ paOOYUM MOTOKOM, IPU U3MEHEHUN ITpoLecca
YTBEP)KJICHUS N3BMEHUTCS 3a/1a4a pabovero noToxa.

I'naBa 7. VTBepxaeHus
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B npeacTaBieHIAX YTBEP)KACHAN YKa3aHBI KAK ABTOHOMHBIE YTBEP)KICHNUS, TAK U
yTBEepK/IeHUs paboyero noroka. Ecim Bbl U3MEHUTE yTBEPXKACHHE, CBI3AHHOE C 3a/1aueii
yTBEpKeHHsI B paboueM MOTOKe, Balia paboTa OTpa3uTCs Ha 3a/1a4e paboyero NoToka
CJIEAYIOLIMM 00pa3oM:

Tabnmua 21. Pe3ynbTarsl USMEeHeHUs yTBePIKAEHNA AJ1F CBA3aHHOM 3a4a4um paboyero noroka

Bine neiicrne M3meHenns cBsi3aHHON 32124l padoyero NoToka

OTMeHUTh CocrosiHue 3agauu u3MeHseTcst Ha OTMeHeHo.

YTBEPXKICHIE

N3MeHUTH CpoK CooTBeTcTBYIOLIME U3MeHeHNs 3HaueHuii [1pornosupyemas/pakTuyeckas
UCIIOJIHEHUS 1J1s KOHEYHasl JaTa.

YTBEPXKIAIOIIETO

3anycTuTh CocTosiHUe 3a7auil U3MEHUTCSI HA AKTHBHA, 4 B KQUeCTBE 3HAYCHUS
YTBEPXKJICHUE IIpornosupyemas/pakTuyeckas KoHeuHasi JaTa Oy[eT 3aaHa TeKyllas 1aTa.
IIpuocranoska CocrosiHue 3a1a4n u3Mensiercs Ha IIppocTanos.ieno.

yTBEPXKICHUS

3aBepHIuThH CocrosHne 3a1a4n n3MeHnTCst Ha '0TOBO, a B KauecTBe 3HAYCHUS
yTBEpXKJICHHE dakTHyecKasi KOHe4YHasi JaTa OyAeT 3aJaHa TeKylas aaTa.

Vjamits YV 1amiTh CBSI3aHHOE YTBEPXKICHUE U3 CAMOI'O YTBEPKACHUS HEJIb3sl. Bbl
YTBEPXKICHNUE JIOJDKHBI YIQJIUTH CTPOKY 381241 YTBEPKACHNS U3 paboduero moToka.

Tun pasmeTku BnomweHun B IBM Marketing Operations
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MO0XHO HCHOJIb30BATh UHCTPYMEHTHI BJIOXKEHHH, YTOOB! JOOABUThH OT3bIBEI
HENOCPeACTBEHHO MoBepx BiioxkeHus. B IBM Marketing Operations ecTb /1Ba pa3HbIX
MeTo/1a JUIsl pa3METKHM BJIOXKEHMI: coOcTBeHHas pa3MmeTka Marketing Operations u
pazmeTtka Adobe. AnMHHICTPATOP MOXET BBIOPATH OAWH U3 9TUX JIBYX METO/IOB Pa3METKH

P YCTAHOBKE.

[Tomb3oBatenn IBM Marketing Operations MOTYT TIOMETHTD BJIOXKEHUS IS ITAHOB,
IpOrpamMm, MPOEKTOB U OOBEKTOB MAPKETUHIA JIFOOBIM U3 CIICAYIOIIUX CIIOCOOOB:

* Marketing Operations MoxeT OTKpbITh JokyMeHT PDF B Adobe Acrobat. [Tonp3oBatemm
MOTYT HCIIOJIb30BATh Bee (GYHKIMN pa3MeTKH B Acrobat, 4TOObI BHOCHUTH KOMMEHTAPUH,
a 3aTeM COXpaHITh KoMMeHTapuu B Marketing Operations.

* Marketing Operations MOXXHO HACTPOUTH [IJIs1 MICIIOJIb30BAHUS COOCTBEHHOM (DyHKIIUT
Pa3MeTKH, YTO MO3BOJIACT ITOJIb30BATEIISIM pa3MedaThb CICAYOIINE THITI (haliJIoB:

— PDF (xaxnast crpanuna PDF nmpeoOpasyercst B n300pakeHue Il Pa3MeTKH)

— GIF

— JPG (tompko RGB, a He CMYK)

— PNG
— BMP

— Crpanuusl HTML u pacnosioxxeHHbIe HAa XOCTe BEO-CAThI

[Tpu ycTaHOBKE a AIMUHHCTPATOP BBIOMPAET THIT PA3METKH, KOTOPBI HY)KHO BKJIFOUATH B

IPUJIOKCHUU.

J1s 060oux TUIOB pa3METKH IIOMHHTE CJIAYIOIIEe:

* B momywaete goctym k yruiute pasmetku IBM Marketing Operations, IeJIKHYB IO
cceutke [IpocmoTpers/[106aBUTH Pa3MeTKY I OTACILHOTO AJIEMEHTA YTBEPIKICHHUS.
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* Marketing Operations momMeyaeT pa3MeTKy UMEHEM COTPYTHUKA, KOTOPBIA TOOABWIT
KOMMCECHTApuU, TaK YTO KTO YTOOHO MOXKET Cpa3y NpOCMOTPETHL BCE KOMMEHTAPUU I10
IPOBEPKE UM KOMMEHTAPUH OJHOT'O IIPOBEPSIIOIIEIO OJHOBPEMEHHO.

CoOcTBeHHas pa3meTKa AnA BeO-calnTos

MO3XHO BBITPY3UTh BeCh BeO-caiiT /1i1st mpoBepku. OJTHAKO JEHCTBYIOT CJIC/TYIOIINE

OTpaHWYCHHUS:

* CobctBennas pa3Metka IBM He noanepxuBaeT pa3MeTKy Ha BeO-caifTax, KOTOpble
BKJItoYaroT B ce0s Flash uim nosiHocThio nOCTpOeHE! ¢ ncnosib3oBannem Flash.

* Crpasuigsl, KOTOpbIe TPeOYIOT 00pabOTKH Ha CTOpOHE cepBepa, Hampumep, CGI, ASP,
ASPX, CFM, He paboTaroT NpaBUIIbHO B yTHJIUTE Pa3METKH.

e CaiiTsl ¢ ppeliMaMu He TTOIIEPKUBATOTCSI.

B xavecTBe anbTepHaTuBH BRITpy3ke HTML-(aiinoB paccMoTpuTe BO3MOXKXHOCTD
ucnosb3oBanus URL fis cBsI3bIBaHUS C COIEPKUMBIM HA BHELIHEM XOCTE.

KaK nomeTuTtb BNOXeHuq

J006aBiIaTh KOMMEHTAPUH BO BJIOKCHHBIC B YTBEPIKICHHE 3JIEMEHTBI MOXET JIF000H, y KOTO
€CTh pa3pelleHre Ha MTPOCMOTP YTBEPIKICHHUS.

[Tpu yctanoBke xomnoneHT IBM Marketing Operations 65171 CKOHGUTYpHUPOBAH IS
UcnoJib30Banus Jmbo pazmetku Adobe Acrobat, mb0 cobcTBeHHOI pazmeTkn Marketing
Operations.

ITomHMTE O CIIETYIOMIMUX OIPAHUYEHUSX.

* Pa3smeTka mpenHa3HaYeHA TOJIBKO JJIS1 CAMOTO TTOCJICAHETO 3JIEMEHTA YTBEPXKICHUS UITH
€ro camoi IOCJIeIHEN BEPCUN.

* Bbl MOXeTe MOMETHUTD 3JIEMEHTHI JIJIs1 yTBEPKJCHHUS B COCTOSIHAY BhImostHsieTes mim
ITpuocranosien.

Hepefmnre K YTBCPXKACHUIO, COACPXKAIIEMY 3JIEMEHT, KOTOprfI BbI XOTUTEC UBMCHUTD.

2. Haxwmure Ha [IpocMOTpeTh/100aBUTH Pa3METKY PSIIOM C 3JIEMEHTOM, JJI1 KOTOPOTO BB
XOTHUTE JOOABUTH KOMMEHTAPUHL.

ITpumeuanue: Ecim cchliika HEIOCTYIHA, 9TO O3HAYAET, YTO BJIaJeJIel] YTBEPKIACHUS
PEIInI He BKJIFOYATh Pa3METKY JJIS SJICMEHTA.
JlokyMeHT OTKpoeTcs B Opaysepe.

3. TlpowusBenute pa3MeTKy 3JIEMEHTA C UCIOJIb30BAHUEM JIMOO YTUIMTHI pa3meTku Adobe
Acrobat, 1160 coGcTBeHHO! yTHINTHI pa3MeTkn Marketing Operations, B 3aBUCHMOCTH
OT YCTAHOBKH.

» Ecmu B cucteme ucnosb3yercs pasmeTka Adobe Acrobat, pazmMedaTbh MOKHO TOJIBKO
nokymeHTsl PDF. lllenkuute no I1poBepka n KOMMeHTapHH B [TAHEJIM HUHCTPYMEHTOB
Acrobat n BeIOepuTe Y THINTA NPUMEYAHNI B NAHEIM MHCTPYMEHTOB
KomMmenTupoBanue, 4ToObl HaUaTh 100aBJISITH KOMMeHTapuu B PDF.

» Ecmu B cucteme ucnosib3yercs cOOCTBeHHas pasmeTka Marketing Operations,
UCIOJIb3YITE 3HAYKU U 3JIEMEHThI YIPABJICHUS B YTUJINTE pa3MeTKU. Bee 3Hauku
BKJIFOUYAIOT B ceOsl CIPABKY MPH HABEJICHUHU Kypcopa MbIiii. HeaK THBHbIE 3JIEMEHTI
yIPABJIEHUs TIOKA3AHbI CEPBIM I[BETOM, U UX HEJIb3s BBIOPATH.

4. 3axpoiiTe OKHO, cofeprKalllee pa3MEUSHHbBIN 2JIEMEHT.

JIto0oit uJieH MOXeT YBUJIETh Pa3MEUCHHBIN 2JIEMEHT, OTKPBIB OOBEKT KOHTEHHEpA U HAXKAB
Ha [IpocMoTpeTh/L00aBUTH pa3MeTKy. YJIeHbBI MOTYT MPOJOJIKATH TOOABIISTH PA3METKY B
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(aitn Taxkum criocodbom. UToOBI yBUAETH UCXOAHBIN (hailst 6e3 pa3MeTKH, IIEJIKHUTE HE TIO
[TpocMOTpeTh/1006aBUTH PA3METKY, & 110 CChIIIKE, COIEPIKALIIEH MMSI BJIOKEHHOT O DJIEMEHTA.

PasmeTtka Adobe Acrobat B IBM Marketing Operations

Paszmerka Adobe Acrobat - 3T0 O/THA W3 OMIWIL JJIT Pa3METKH BJIOKEHUIA.

YT00bI 3(eKTUBHO UCIOJIb30BaTh (hyHKIUIO pazMeTkn Adobe Acrobat, BbI MJT BaIll
anvuauCTpaTop IBM Marketing Operations TOIKHBI BBIIOJIHATE CJIEAYIOIINE JEHCTBUS IO
HAaCTpOMKE.

* Ecym BBI pabGoTaeTe B oneparnuonHoit cucreme Microsoft Windows, HacTpoeHHBI (aiir
UMO_Markup_Collaboration.js HyxHO HoMecTUTb B nojKkaTajor JavaScripts Barero
karasora ycranoBku Adobe Acrobat. Eciin Bbl He MOXKeTe TPOCMATPUBATH
KOMMEHTAaPHH, CO3/IaHHbIE IPYTUMHU YTBEPXK/IAIOLIMMHE, BEPOSITHO, ¥ BAC HET 3TOTO
(aitna.

* Ecim BeI ncnoswayere Internet Explorer aist mocryma k IBM Marketing Operations, BbI
JIOJDKHBI HACTPOUTH npennouyTenus Internet Explorer, Tak 4TOOBI mpocMAaTpHUBATh (haiiiisl
PDF B Opay3epe.

* JlomOJIHUTEIILHBIC IIIATH 110 HACTPOIKe TpedyroTcs, ecii it goctyna k IBM Marketing
Operations BbI Hcmoyib3yeTe Opay3ep Safari Ha matdopme Macintosh. [lomoTHATETEHYEO
nHGOpMaImIo cMoTpuTe B pasneie “‘Pasmerka Adobe B cuctemax Apple Macintosh”.

IMpumeuanue: IBM He noanepkuBaeT UCroib3oBanue onnur CoXpaHuTs u padoTaTh
aBToHOMHO B Adobe Acrobat. B pesysbraTe 31010, ecimt Bbl HakmeTe COXPAHHTD U
padoTaTh aBTOHOMHO, T00aBUTE PA3METKY, CHOBA MOJIKIFOUYNTECH K CETH U MOMPOOyeTe
OTIPABUTH U NOJIYUYUTH Balll KOMMEHTAPpUH, BAllll UBMCHCHUSA MOTYT OBITH MOTCPSAHBI.

Paametka Adobe B cuctemax Apple Macintosh
CyImecTByeT psiJt 0COOBIX 3aMeUaHui 110 UCIOJIb30BaHuIO pa3MeTkn Adobe B IBM
Marketing Operations B onepannonHoii cucteme Macintosh.

OmnucanHOE HIDKE MOBEACHNE OTHOCHTCS K MOJIb30BATEIISIM, KOTOPBIE PAbOTAIOT C
pasmetkoii Adobe Acrobat B onepannonHoii cuctemMe Macintosh B Opay3epe Safari.

* 'V Bac J10J0KHA OBITH YCTAHOBJICHA CTAHAPTHAS UM IPO(ECCHOHATILHAS TPOrPaMMa
Adobe Acrobat Bepcuu 6.0 uiu BhIIIIE.

* Eciu Acrobat oTkpbiBaeTcst caM 1o cede, a He uepe3 Opaysep, Bbl JOJDKHBI
cKOH(pUTYpHupoBaTh Acrobat ciieayrommm o0pa3om:

— Bnibepurte U3mennts > Ilpeqnourenus > I1posepka u Boibepute IoJm3oBaTebekuii B
packpsiBarolemcs cnucke ServerType.

— Bri6epute Kommentapnu > IToka3ats koMmmenTapuii & I1anes» HHCTpyMeHTOB
PasMeTKH.

* Tern IBM Marketing Operations 3aKOMMEHTHPOBAHBI C ACIIOJIE30BAHIEM UMEHHI
yTBepxkaaromiero Macintosh, KOTopoe MOXKeT OTJIMYATLCS OT UMEHH HOJIb30BATELS
Marketing Operations.

* Ilpu ucnosb3oBanuu moJist [IpuMedaHusi, TEKCTOBBIX AHHOTALUN M APYTUX (PYHKIMI
pa3MeTku Acrobat, B KOTOPBIX BBOJAUTCS TEKCT, IIOCJIE TOrO, KaK BBl IIOMETHJIA CTPAHUILY
3JIEMEHTA, KOTOPBIA HA/I0 YTBEPAUTH, HEOOXOIMMO IIEJIKHYTh 3a MpeIejiaMi TEKCTOBOTO
noJtst (HampuMmep, 3a mpeaejiaMu TeKCTOBOTO 1moJis [lpumedanns ), mepe] TeM Kak HaXaThb
Ha OTnpaBuTh KOMMeHTapul. Ecii aToro He cnenath, Macintosh He OTIIpaBUT YacTh
TEKCTa pa3METKHU Ha3a]l Ha CepBep, U IOJie OyIeT MyCThIM, KOT/Ia M0JIb30BaTEIb OTKPOET
ero B Acrobat.

* VrTummra PA3METKHN NOKAXET UM ITOJIb30BATEIA, KOTOprfI B HACTOSAIIMAA MOMEHT
IpocMaTpuBacT pa3sMETKy, a HC UM MMOJIb30BATEJIA, KOTOpBIﬁ OTY pa3sMETKY BBIITOJIHUJL.
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* Kaxnprit pa3, korja Bbl OyaeTe oTkpeiBaTh PDF, OymeT oTKpbIBATHCS MTyCTOE OKHO
Safari.

* Tlpu ucnosib30BaHuK BO3MOXHOCTEH pasmerku B Marketing Operations ¢ 6pay3epom
Safari BpemenHble VIHTepHET-(aiiiel OyayT coxpaHeHbl HAa pabodeM cTtosie Macintosh.

* CymecTByIOT Ba 3Hauka OTHOpaBHTh: OJIMH TaKo# e, kak B Windows, a 1pyroi -
0JIb30BaTEIbCKUIT 3HaUOK Marketing Operations, xapakTepHbIi 11t Opay3epa Safari B

qin T

Macintosh: . Mcrionp3yiiTe 3TOT 3HAYOK, YTOOBI 3aIUCaTh KOMMEHTAPUH 110
pa3merke; 3Hauok Windows He OyeT paboTath.

* Tlpu ucnosb3oBanuu Acrobat Bepcuu 6, eCiid IIEJIKHYTh O CChLIIKE PA3METKHU JIJTs1
yTBepXkaeHus, opay3ep Safari oTkpoetcst Bo BctpoeHHoM PDF, a He B okHe Acrobat.

IIpumeuanne: Takoro nosejeHus He OYAET, €CJIM BbI HCNOJIb3yeTe Acrobat Bepcuu 7. Eciu
BO3MOHO, OOHOBHTE MIPOTPAMMY J10 BEpcuu 7.

Ecnu BB x0THTE TpOocMOTpeTh PDF B 0kHE Acrobat, BBIOJIHUTE OTHO U3 CIIAYFOIINX

NEeUCTBUN:

* YT0OBI OTKPBITH TEKYILHIi JOKYMEHT B OKHE Acrobat, IEJIKHUTE IPaBOii KHOIIKOM MbIIIN
(yaepxusaitte kyiasuiry CTRL 1 0oqHOBpeMEHHO IIeJIKaiiTe MBIIIbIO, €CJIM UCIOIb3yeTe
MBIIIIb C OJIHO!N KHOIKOIT) 10 qokyMeHTY PDF u Be16epuTe OTKPHITH C HCIO.IE30BAHIEM
Acrobat npoeccuonabHoii Bepcuu 6.0.

* Uto0s! qokyMeHThl PDF Bcerma oTkpbIBauCh B OKHE Acrobat, 3amyCcTUTE CIICIYIOIIYIO
koManay B Terminal:

$> defaults write com.apple.Safari WebKitOmitPDFSupport-bool YES

CobcTBeHHan pa3meTka IBM Marketing Operations
Hcnonp3yiite coocTBeHHYIO pa3MeTky IBM Marketing Operations, 4ToObI 3a1aTh
KOMMEHTAPHU JIJIs1 BJIOKEHHUIA.

V1mmrta codctBennoit pazmetrkn IBM Marketing Operations HCIOSTB3YeT CIIETyFOIITIE
3HAYKU U DJICMEHTBI YIPABJICHU . Bce 3Hauku BKIIIOYArOT B CC6$I ClIpaBKy Ip1 HaABCICHUU

Kypcopa MBIILIH.

Hpnmeqaﬂne: Ecmm apyroﬁ MIO0JIb30BATEJIb NOMCYACT JOKYMCHT OJHOBPEMEHHO C BaAMU,
oOHOBUTE CTpaHuIly 063opa, YTOOBI YBUOCTH OTU HOBBIC KOMMCHTAPHUU.

CtpoKa meHo

B 37101 TabMIHIIE ONTMCAHBI 3JIEMEHTHI CTPOKH MEHIO.

Tabmmua 22. 3HauyKu v 3NeMEeHTbI yrpaBaeHWa ANf yTUInNTsl pasmeTku IBM

3navok Onncanne

= Haxxmute Ha /l06aBHTHL NpUMeYaHue, a 3aTeM IEePeTALUTe 2JIEMEHT B HY>KHOE
= MECTO Ha CTPAHUIIE, YTOOBI JOOABUTH OOPATHYIO CBA3b.

HepeMeCTl/lTb NpUMEIaHUEC NOCIIE COXPAHEHM S HEJIb3 4. Ka)x;[oe npumevanue
IIPUKPEIIJICHO K PACHOJIOKEHUTIO, BAXKHOMY [JI1 KOHTEKCTA 06paTHOI\/'I CBSA3U U
JJId BCEX OTBETOB.

MO3KHO BJIOKHTH (ailsl B IPUIIOKEHHE.

I/ICHOJ’IB3yﬁTC CCBIJIKA HCﬁCTBHﬁ, YTOOBI OTBETUTDH HA npumMevanue, OOHOBUTH
WUJIA YOAAJIUTB €T 0.
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Tabnuua 22. 3Ha4yKku u dNeMeHTbl yrpasiaeHns ANA yTunnTel pasmeTtku IBM (npoaomxerve)

3navok

Onncanne

.

[MenkuuTe no /[06aBUTH NOMETKY, & 3aT€M MePeTALIUTE IJIEMEHT, YTOObI
J100aBUTH "IOMETKY" 6€3 COAePKUMOT0 Ha CTPAHUILY

Erﬂl
-
r

Haxxmute Ha YBeJIMYHTh, YTOOBI YBEJIMYUTD U300 PAKCHUE.

[lenxHUTE 1O YMEHBIIMTD, YTOOb! YMEHBIINThL U300 paKEeHHUE.

=iy
2
__!

Haxxwute na Copoc macmrada, yToObI IEpeyCTAHOBUTD Pa3Mep CTPAHULBL,
BEPHYBIINCE K € MICXOTHOMY BHJTY.

[MenkHuTe M0 3arpy3uTh OPUTHHAJ, YTOOBI TOJIYYUThH KOMHUIO HCXOIHOTO
BJIOXKEHHU S, KOTOPOE BbI COXPAHSETE Ha JIOKAJIbHOM KOMIILIOTEPE.

Haxwmute Ha BRiIounTh/BbIK/IH0YHTH AHHOTAIIUH, YTOOBI IOKA3aTh UJIA CKPBITh
KOMMECHTApUu.

Haxwmure Ha Cnpamca, YTOOBI TIOJIYYUTD COBETHI IO UCIOJIL30BAHUIO 3TOTO
HUHCTPYMEHTA PA3METKHU.

Haxwmure Ha 3al€plxl'l'l> OKHO pa3MeTKH, YTOOBI 3aKPBITh YTUIIUTY PA3METKU.

CnUCOK aHHOoTaLun

B sroii Ta6J'II/II_[€ NOKa3aHbl 3JIEMEHTDI, JOCTYIIHLIC B CIIUCKC AHHOTALIUIA. MoHO
YHOPAAOYUTHL BCE CTOJ'I6HLI, IICJIKHYB I10 3aroJioBKY.

Tabnuua 23. CTonbubl B CIMCKe aHHoTaLmi

J1IeMeHT

Onncanune

DuIbTp CTpaHHUIL

ObecreunBaeT ONIUK IS IPOCMOTPA aHHOTAIMN TOJIBKO ISl TEKYIIeH
CTPaHMIBI WM JJIS BCeX CTpaHuI JokyMeHTa. Ecim BeiOpaTh Bee cTpanunbl,
MOJKHO YIOPSIOUYUTh [0 BOCXOJISIIIIEH MU 110 HUCXO/ISIIEH, IIISJIKHYB 110
3aroJIoBKy cTosi0na McTovHuk.

DunbTp aHHOTAIUI

OO0ecneunBaeT OIMIUY IS IPOCMOTPA BCEX AaHHOTAIUMN, TOJILKO aKTUBHBIX
AQHHOTALUN WJIM TOJIbKO 3aaPXUBUPOBAHHBIX AHHOTAIIMIA.

DubTp aBTOPOB

O6ecrevnBaeT OMIUK TS TPOCMOTPA AHHOTAIMI BCEX ABTOPOB UJIM OTHOTO
BBIOpaHHOTr0 aBTOpa. Ecyin BbIOpaTh JI000ii aBTOP, MOXHO YHOPSAOYUTH 110
BOCXO/ISIIIEH MM 110 HUCXOSIIEH, IIEJIKHYB 10 3ar0JIOBKY CTOJIONA ABTOP.

Cronben aeicTBuit

3/1ech MpeaIararoTcs CaeIyroIue ONIuu:

° HICJ'IKHI/ITe 1o IMoka3ats JAHAJIOr0BO€ OKHO OTBeTl/lTb, YTOOBI OTBETUTH
Ha KOMMGHTapHﬁ. OTBET MOXET BKJIFOYATD B CeOst 3aroJIOBOK, OCHOBHYIO
JacCThb U BJIOXKCHHUC.

-

* IlleaxHuTE IO OO0HOBHTDL, YTOOBI UBMEHUTH KOMMEHTApHid. M OXHO
3aapXMBUPOBATH KOMMEHTAPUH, U3MEHUTH TEKCT B 3ar0JIOBKE U OCHOBHOM
YaCTH U JOOABUTH BJIOKEHUE.

* Ilenknure no Y nammrh, 4TOOb! y1aIUTh KOMMEHTAPHA.

Ecnu Bel TpocMaTpUBAeTe AHHOTALUH [IJIS1 BCEX CTPAHMUII, B 9TOM CTOJIONE
OyneT coaepxaThbest onius npocmotpa (V) i KOMMeHTapueB, HailIeHHbIX Ha
npyrux crpanunax. lllenkaure mo 2Toif onmuu, 4TOOH! YBUIETH KOMMEHTAPHI
B KOHTEKCTE, OTKPBIB NIPECTABIICHNE 3TO CTPAHUIIBL.

IBM Marketing Operations: PykoBoAcTBO moJib30BaTesIs




Tabnnuya 23. CTonbubl B CrIMCKe aHHOTaumi (MpoAOoKEHNEe)

JJ1eMeHT

Onncanne

Crounben Jata
co3aaHus

[Toxa3piBaeT AaTy, KOT/1a KOMMEHTapuii ObLIT J0OABJICH.

Cronben ABTOp

IToxa3piBaeT aBTOpa KOMMECHTAapusl.

3arosi0BoOK [Toka3piBaeT 3aroJI0BOK KOMMEHTAPHSL.
BitoxeHunst TIpenocTaBIsieT CChIIKU Ha BCE BJIOXKEHHS JIJIS1 KOMMEHTAPHSI.
3aapXuBUpOBaH [TomeTka B 9TOM CTOJIOLE O3HAYAET, YTO KOMMEHTAPUil 3aapXUBUPOBaH.

I'naBa 7. YTBepxaeHus

119



120 1BM Marketing Operations: PykoBomcTBO 1moJib30BaTesis



maBa 8. COTpyAHUKN U KOMaHAbI

B IBM Marketing Operations Bbl Ha3HaYaeTe pabOTy OTAEJILHBIM MOJIb30BATEIISIM HIIN
KOMaH/aM.

COTPYAHUKM U Fpynnbl

Bbr Ha3HAUAETE COTPYAHUKOB WJIM TPYIIIBI 7151 OJIOKOB paboTHL. BEI AenlaeTe HA3HAUCHUS B
MIepBYIO ouepeds Yepe3 BKIaaky CoTpyIHHUKH I MpoeKTa. Bbl Takke MoxeTe JOOABIISTEH
¥ Ha3HAYATh WICHOB, TPYIIIBI I POJIHA IIPY M3MEHEHNH BKJIAAKH pab0vero moToka.

IMpumeuanue: Bbl MOXeTe BUIETh TOJIHKO OJAMHOXECTBO JIOCTYIHBIX COTPYIHUKOB U
rpynm. Baia opranuzanus MOXeT OrpaHUYUTh IPOCMOTP UMEIOIIUXCS PECYPCOB.

Bxknagka CoTpyaHUKM

Kaxxmplit mpoekT mMeeT CBOKO COOCTBeHHYIO BKJIAAKy CoTpymHuKkH. Vcnomp3yiite 3TOT
9KpaH TS CIIEYFOIIETO.

* VipapisiTe WICHAMU IPOEKTA .

* PepakxtupyiiTe ypoBeHb JOCTyNaA AJIs WIEHA.

* 3aMeHdiiTe COTPY/JHNKA B POJIU, KOI/AA YJIEH IPYHIbI CTAHOBUTCSI HEJOCTYIHBIM.
* JlobGaBisiiTe UM y1aJstiiTe poJIn.

e OrciiexBaiiTe WICHOB KOMaH/IbI MJIM IIOJIy4aTeseil TpeOoBaHus, KOTOPBIX HET B oduce,
UX JIeJIeraToB M HavaJibHble JaThl. ([TosBIIseTcs TOJIBKO A BJIAAEIIbLEB IPOSKTOB MIIN
TpeOoBaHHUIA.)

[ITaGJioH MpoeKTa MOXKET co/iepKaTh MHPOPMALNIO O (PYHKIIMOHAIBHBIX POJISIX IS
npoexTa. [I1abyoH MOXET COKPATHTb HEKOTOPBIT 00beM pabOThI, HEOOXOAUMBIH JJIs
Ha3HAYCHHUS COTPYAHUKOB MJIM TpyHI OJlokaM paboT B paMKax MPOEKTa.

YHpaBneHue yJieHaMun npoekKTa

Ha Bxmaagke COpr,E[HI/IKI/I BbI MOXKCTC!

° I[O6aBI/ITI) YJICHOB KOMAH/BI B ITIPOCKT.
* V7aauTh 4JIEHOB KOMAaHIbI U3 IIPOCKTA.
* H3MeHUTH POJIb JId 4JICHA.

* J106aBUTh U yIAJIUTh POJIH.

Hpnmeqaﬂne: Hpexc,ue YEM BbI CMOXKETC HA3HAYUTD POJIb WICHY KOMaHIbI, 9Ta POJIb
JOJDKHA CyIIECTBOBATH B ITPOCKTE.

* IIpoBepbTe CIUCOK YJICHOB KOMAH/bI UJIU MOJTyyaTeseil TpeOoBaHMs, KOTOPBIX HET B
oduce, UX AEJICTATOB U HAYaJIbHBIC AaThI festerupoBanus. ([TosiBisieTcst TOIBKO AT
BJIA]ICJIBIIEB IIPOCKTOB WJIM TPEOOBAHUIA.)

Pasperenns Ha noctymna s BKiIaakn CoTpyIHUKH:
* TIIpocmotp Bkaaakn CoTpyIHHKH.
* VI3MeHMTD 4/IeHOB KOMaH/Ibl, POJIH U YPOBHH 10CTYNA.

* Hasnauntb padoty no pojsiM. [Torp30BaTeNnt ¢ 3TUM pa3peleHrneM MOTYT HOJTy4aTh
JIOCTYI K TUAJIOTOBBIM okHaM HazHaunts paboty nmo possim u Haiitn/3amMeHATD.
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IIpumeuanue: ITomp3zoBaTenu ¢ paspemtenusMu IIpocmoTp BkIaakn CoTpyAHUKH I
W3MeHnTh 4/IeHOB KOMaH/Ibl, POJIM H YPOBHH JIOCTYNa MOTYT aBTOMATHYECKH TOOABIISITh
YJIEHOB U POJI WICHOB B 3JIEKTPOHHBIE TAOJUIBI paboyero moToka, He J00aBJIsIs UX
cHayaJia Ha BKJIaJaKy COTpYIHUKH.

MpumeyaHua No ynpaBneHnto YneHamm NpoeKTa

* Ecim poJs He yka3aHa JJIs IPOEKTa, BbI (MJIM A IMUHUCTPATOP C COOTBETCTBYIOLINM
paspeleHneM) MoxeTe co3aTh ee, Bbiopas [1apamerpsl > ITapamerpsl Marketing
Operations > Onpegenenus cnucka > Poym.

* [Ipu u3MeHeHUHU YJICHOB CIIMCOK COTPYIHUKOB B paszeJe [lamnku B 11aioroBOM OKHE
Bei6paTh wieHoB komaH bl 3anosHsiercs u3 IBM Marketing Platform. Dtot crimcox
OTpa)kaeT OrpaHMYEHUs] HA OCHOBE Balllell POJIM U pa3pelieHuit. 3a moapooHoi
nHdopmanumeit odpamaiitecs k agmuaucrparopy IBM Marketing Operations nim
cMoTtpute nyosmkamyro /BM Marketing Platform: Pykoeonctéo agmunuctparopa.

Cricok KOMaH/[ Ha CTpaHulle BoiOpaTh 4JIeHOB KOMaH/ bl OCHOBAaH Ha KOMaH/IaXx,
3amanHbix B Marketing Operations. Kak u B cityyae criicka cCOTpyAHUKOB, CIICOK KOMAaH/T
OI'PaHUYEH HA OCHOBE BAlLCH pOJIA U PA3PELICHUN.

* Azpec 3J€KTPOHHOMN MOYTHI HOSBJIIETCS JJIsI 4JIEeHA KOMAH/bI, TOJIBKO €CIIM 3Ta
undopmanus nocrynua B Marketing Platform.

* VaaJuTh YJICHOB MPOCKTA (WM POJIHN), KOTOPHIM Ha3HAYCHBI 3a/1a4d, HeJlb3s. [Ipex e
9eM yIaJIATh UX U3 MPOEKTa, NX HYKHO YAAJIUTh U3 BCEX OYAYIIHNX 3a4a4 pabodero
MOTOXKA.

B CTOJ'I6II€ YeHbI MIPOCKTA KOMAH/AbI IOKA3aHbI KYPCUBOM, U IIEPEA HUMHU CTOUT 3HAYOK

5
h . dusnueckue JmIa MOKa3aHbl MOJYKUPHBIM IIPU(GTOM U TIepe/] HUMU CTOUT 3HAYOK

YHpaBneHue YJZIeHaMun nNpoeKTa

1. Tlepeitnute x Bkiagke COTPYAHHKH IIPOCKTA

[
2. HlenxHuTe MO 3HAUYKY PegakTHpOBATH Y/IeHA/yCTAHOBKH POJIH (,j ).
OTKpoeTcst AnajIoroBoe OKHO BplOepHTe 4iieHa rpynnbl.
3. BbINMoJHUTE OAHO U3 CIEAYIOIINX ASHCTBUIA.

a. Jlus mobGaBiieHHs COTPYIHUKA WJIM TPYIIIBI, BEIOEpUTE UMSI M3 ACBO MAaHETN
aUaJIora v MIEJIKHUTE [0 >,

b. JIns yaaneHus cCOTPYIHHUKA MM TPYIIIBI, BEIOEPUTE UMS B OKHE criiicka Beibepure
YJIE€HOB I'PYNNBI U MIEJIKHUTE 10 <<.
¢. UToObl UBMEHUTD POJIb JIJI1 COTPYIHUKA UJIM KOMAH/IbI, BLIOEPUTE UMSI B CIIHCKE

Bbi0paTh 41eHOB KOMaH/ABI U HAXxMUTe Ha BBepx mu Buus, uToObI nepeMecTuTh
ero/ee B HY)XHYIO POJIb.

le/lMe‘laHHe: Brur He mokeTe YAQJIMTD IMOJIBb30BATCIIA UJIK I'PYIIIY, KOTOPLIC
Ha3HAYCHBI IJIA 3a1a4u.

4. Haxmute CoXpaHuTh H3MEHEeHHSI.

JnanoroBoe okHO BriGepuTe 4jieHOB KOMaH/bI 3akpoeTcs. Bkiaaka CoTpyHUKH
CTAHOBUTCs aKTUBHBIM OKHOM.

M3MeHeHus1, BHECEHHbBIE BAMMU, TOKA3bIBAIOTCS B CIIUCKE COTPYIHUKOB U poJieil. Hampumep,
€CJIM BBl JOOABUJIA TBOPYECKOTO JIJEPa, IKpaH OYAeT COMePKATh CTPOKY, AaHAJIOTUIHYIO
CJIEIYIOIIEH.

Ynen/YposeHb [locTyna Ponb InekTpoHHas louTa
P Mukacco (yuyaCTHHK) KpeaTuBHbI pyKkoBOAUTENb ppicasso@mycompany.com
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YnpaBneHue KomaHgamm
Ecomm BeiOpaTh Onepamun > Komanapl, oTkpoeTtcs cTpannna Mou koMmanasl. Ha aToit
CTpaHUIIE MOXHO BBIITOJHATH CJICTyFOIIIee:

e Co31aTh ¥ yIaJIUTh KOMaH/Ibl
* HaszHauuTh MEHEIKEPOB U YJICHOB KOMAH/IbI
* 3amaTh MOJEIF MapIIPYyTU3aNAU padboT

* BKJIIOYUTH U BBIKJIFOUYHATH KOMaH/bI

Ot Irpynnbl COTPYIHUKOB JOCTYIIHBI B PA3HBIX mabJIoHax 1 OK3CMILIIpax O0OBEKTOB.
MCHC,E[)KCpLI IIPOCKTOB MOI'YyT Ha3HA4YaThb 3a4a4d JJI1 KOMaHI B JOIIOJIHEHUE K TOMY, UYTO
OHHU MOTYT Ha3HAYATh UX OTACJIbHBIM YJICHAM KOMAaH/I.

B nomnoJiHeHME K TOMY, 4TO BbI MOKET€ HA3HAYUTH PAOOTY OTAEIbHBIM (PU3NUECKUM JIUIIAM
Ui paboTaTh C OTACIbHBIME (PU3MICCKUMU JIMIIAMH, BbI TAKXKe MOXKETe padoTaTh C
komanamu. Hanpumep, npouenypy “Kak HazHAUuTH posm coTpyaHukam” Ha cTp. 134
MOJKHO UCIIOJIb30BaTh JJIsl HA3HAUCHHUS POJIeH (pU3MUeCKuM JIUIaM WJIH KOMaH/IaM.

OnoBemenns 1151 koManasl: [BM Marketing Operations OTIpaBJIsieT OTOBEIIECHHS 15
COOBITHH, CBSI3aHHBIX C KOMAHIOMU, TAK %K€, KAK ¥ OTIPABJISICT OMOBCIICHUS (DU3UICCKUM
JIALIAM.

Kpowme Toro, y onoserienuit IpuMeHUTEILHO K KOMAaH/IaM €CTh CJIeAYIOIue
XapaKTECPUCTUKU:

* B CcJIydyac 3agav, HA3HAYCHHBIX KOMAaHAC, BCEC YWICHBI KOMAaHAbI 1 MEHEIKEPHI ITOJIyIYaroT
OIIOBCUICHUE

e [locie HazHAYeHUS 3aJavy YICHY KOMaHAbl OITIOBCIICHUEC IMTOJIYYarOT TOJIBKO 3TOT YJICH U
MCHEIKECPBI

B ciryuae cieayromux COOBITHIA OMOBEIIIEHUE OJTyIaeT TOJIbKO KOHKPETHBIH YIeH
KOMaH/IbI, HA KOTOPOTO BJIMSIET COOBITHE:

* Uen mo0aBJjieH B KOMaHTy
* UJeH yjaieH u3 KOMaH bl
* 3ajavya KOMaHAbl HA3HAYEHA YJIEHY KOMaHIbI

* 3amava KOMaHZBI, HA3HAUYEHHAS IT0JIb30BATEIIIO, IepeHa3HAYaeTCsI KOMaH/Ie WA
JIPYTOMY YJIeHY

Crpannua cBoHOi nugopManuu 0 KoManje:
Koraa BbI BepBble IepexoauTe B KOMaHAy, OTKPbIBAETCS CTPAHUIIA CO CBOIHOMU
uHpopMaImeil o Heit. Ha 3Toit cTpaHuile HaXOAsATCs CIICTYFOIINE JICMEHTHI.

Tabmuua 24. CTpaHuya CBOAHON UHPOpMaLumm 0 KoMaHae

IToute Onncanune

Name VMs koMaHIBL. DTO UM MOSIBIISICTCS] HA CTPAHMIIE CIUCKA KOMAaH/I, 1 OHO
Taxke OyJeT MOKa3aHO MPH BHIOOPE YJICHOB U MPOBEPSIOIINX IPOCKTA.

ITO moJIe SIBJISETCS 0053aTEIbHBIM.

Onucanue [Toka3piBaeT KpaTKOE OMUCAHUE KOMAH/IBI.
Hab6opsr IToka3bIBaeT CHMCOK HABBLIKOB, CBA3AHHBIX C KOMAaHI0M.
KBaJIU(pUKALUI

JobaBbTe 3/1€Ch YCIOBHS, KOTOPBIE MOTYT OBITh MOJIE3HBIMU IPU OIMMCAHUH
komana. Hanpumep, Mmoxuo BBecTi Photoshop B xauecTBe HaBBIKa, 4TOOBI
BCE, KTO MPOCMATPUBAET KOMaH/y, 3HAJI, YTO Y 3TOW KOMAaH/Ibl €CTh TAKOI
HaBBIK.
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Tabnuua 24. CtpaHuua CBOAHON MHGOpMAaLUMM O KOMaHae (MpoaomKeHue)

IMone

Onncanne

[Tpennaraemsie
MOJMTUKY 3aLUThI

IToxa3piBaeT TMOJIMTUKY WUJIA IOJIMTUKU 341U ThI, IPUMEHACMBIC K KOMAaH/IC.

DTO moJIe SIBJISETCS 00s3aTEIbHBIM.

Mopaenu [TpoBepbTe Bce KOMOMHAIMY HEPEKIIFOYATENICH ONIUU MapLIPYTU3aLUU paboT.
MapIIpyTU3anuu

UsteHb! 1 [TokazbiBaeT MEHEIKEPOB U YJIEHOB KOMaH/AbL. [{J1s1 mpocMOTpa cnucka
MEHE[)KePbI CTPAHUIBI UCTIOJIL3YHTE JIMHEHKY TPOKPYTKHU.

B oxne CBOJTHOM I/IH(I)OpMaI.lI/II/I O KOMaHAC MOJXHO BBIIIOJIHUTH CJICAYFOIIINEC JeHCTBUS.

Tabnuuya 25. [evicTBud, AOCTYNHbIE HA CTPaHULEe CBOAHON MHPOPpMaLun O KOMaHAe

JlelicTBue Caeennst

N3menuts

KOMaH[y [ o
[To3BOJISIET U3MEHUTD TIOJISI U WIEHOB, HIEJKHYB 110 3Hauky3mennts (-5 ).

N3menntnb fFa

IIOATHCKH Ha lenxuuTe Mo 3HaUKy YnpasJenue( —— | ) 1 BeIOepuTe 3aJaTh NpaBuiIa

ONOBCINEHUA ONOBelIeH i, YTOOBI I3MEHUTD CIOCOO OMOBEIIEHHS YWICHOB 1 MEHEKEPOB

KOMaH/Ibl O HA3HAYCHUAX 3aaa4.

Vamuth KoMaHIy

lenxHnTE 1O 3HAYKY Y AAJUTh ITOT dJIeMeHT(| x ), 9TOOBI yIATIATH
KOMaH/y.

Konuposatb
KOMAaHTy

[lenkauTe 1o 3Hauky Ynpasienne ('~ ) u Beioepute Co3marh gydsmkat
KOMAaH/IbI, YTOOBI CO3/1aTh KOIHIO KOMaH/Ibl. CHCTEMa OTKPOET CTPAHUILY
CBOJTHOM MH(pOPMAILIUU O HOBON KOMAaH/IE B PEKUME U3MEHECHHUS.

JloGaBuTh KOMaHLy

leskuute no 3uauxy JMeiicrensa(““ ) u BpiGepute JL06aBUTHL KOMANY,
YTOOBI JOOABUTH KOMAaH/IY.

IlepeiiTu Ha3aa Ha
CTpaHHUIy CIHCKA
KOMaH[

Hlenkuute no Bee komanabl mim Mol KOMaH/IbI B IOJICKA3Ke; OTKPOIOTCS
OJIHA WK 00€ U3 ITHX CCBUIOK, B 3aBUCHMOCTH OT TOT0, KaK BHI IlepeiiieTe Ha
TEKYIIYIO CTPAHUILY CBOAKH.

W e IkHATE 110 3HAYKY JIeHCTBHIA ("""'I|I ) u BeIOepuTe Bee komanapl v
Mou KoMaHIbI.

Hamnevartats
CBEJIEHUS O
KOMaH/Ie

b

n i -
[enxuuTe no 3nauxy Ileyarts (lﬂ—ll ), 4TOOBI HAIleYaTATh CBEICHUS O
KOMaHJIE.

Kak 100aBHTb H/IM H3MEHHTb KOMAH/IbI:
[Tpu HATTMYMK COOTBETCTBYIOILINX Pa3peIICHUI BBl MOXKeTe J0OABIIATh UM U3MEHSTh

KOMaH/HhI.

1. Buibepute Onepanun > Komanapl.

IlosBuTCS CTpaHula CO CIIMCKOM KOMaH/I.

2. BBINOJHUTE OJTHO U3 CIEIYIOINX ICHCTBHUI.

* Uro0sI co31aTh KOMaHIY, IICJKHUTE 110 3HAUKy /lodaBuTh KOMaHTy ( Ellla ).
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* UToOBI N3MEHUTD CYIIECTBYIOMIYIO KOMAH/Y, IIIEJIKHUTE IO KOMAaHAe, YTOOBI

BBI3BATH €€ CTPAHMUILY CBOJIKH, & 3aTEM INEJIKHUTE 10 3HAYKY VI3MeHHuTD ( / ).
3. 3amnoJyHUTE M0JIs HA CTPAHULE CBOJIKM KOMAH/IbI.

4. Haxwmure COXpaHHTL HN3MCHCHHS, YTOOBI COXpPAaHUTb UBMCHCHM S, BHCCCHHBIC B KOMAHY.

Kax n3MeHHTD 4/IeHOB KOMAaH/IbI:

Ecnm coTpynHUKH, KOTOPHIHA BBl XOTHTE JOOABUTH B KOMAH/Y, HE MOSBIIIOTCS B CIIICKE
BrIOpaTh 4JIeHOB KOMAH/IBI ¥ POJIM, BBI JIOJDKHBI JOOABUTHL UX KaK 1MoJib3oBaTeseir IBM
Marketing Operations B IBM Marketing Platform.

Brl MoxeTe 3a1aTh 4JICHOB U MCHEIKEPOB KOMAH/bI IPX CO3AaHUU KOMaH/bl. KpOMe
TOI'0O, BbI MOXKECTC UBMCHATH YJICHOB KOMAaH/bI B JIr000M MOMCHT, IOKa OHA CYHIICCTBYECT.

1. Buibepute Onepanun > Komaunpl.
[MosiBUTCS CTpaHMIA CO CIIUCKOM KOMAH/I.

2. H_ICJ'IKHI/ITC IO KOMAaH€, KOTOPYIO HY’)KHO UBMEHUTDL, HA CTPAHUIIC CTUCKA KOMAaH/I.
YT0OBI UBMEHUTH KoMaHnay, KOTOpOﬁ HCT B CIIMCKEC, HAXKMUTC Bce KOMaH/bI, YTOOBI
OBLIIM IIOKAa3aHbI BCE JOCTYIIHBIC KOMaH/bI. Ecmm KOMaHa BC€ paBHO HC BU/HA,
BO3MOXKHO, ¥ BaC HET HCO6XOZ[I/IMBIX paSpemeHHﬁ Ha €€ IpoCMOTpP.

[TosiBuTCS CTpaHula CBOAKHU OJIsI KOMaH/Id.

3. IlenxHuTe 1O 3HAUYKY VI3MEHHTD ( / ).

IenkauTe o Jlo6aBuTh/Y 1aMTh MeHeT:KepoB U wieHoB. [losButcs ctpanuna BeiopaTh
YJICHOB KOMAaH/IbI M POJIH.

5. TlepemecTuTe COTPYIHUKOB B KOMAaH/Iy UM U3 KOMAH/IBI COOTBETCTBYIOIIUM 0Opa3oM.

MapmpyTu3anusi padoThl 418 KoMaHaAbl: [1pu M3MEHEHUN KOMaHIbl BBl MOXKETE yKa3aTh,
KaK 3a]1a4M, YTBEPXKICHAS U TPEOOBAHUS MPOCKTOB MaPIIPYTH3UPYIOTCS [JIS 3TOU
KOMAaHIbI.

Onyuu mapwpytuzayuu 3aaay. Bbl MoXxeTe BEIOPATh JIFOOBIE U3 NIEPEUNCIICHHBIX HIKE
oniuii B pazaese Mojesb MapiuIpyTU3aluy 3a4a4 CBOTHON CTpaHUIIbI KOMAaH/IbI.

*  MeHe/:Kepbl MOTYT MAPIIPYTH3HPOBATD 321241 YJIeHAM

3a,nalm, HAa3HAYCHHBIC KOMAH/E, MMOABATCA Ha CTPpAHUIIE 3a/1a41 MCHEPKEPA KOMAaH/IbI.
MCHG,E[)Kep MOXKET Ha3HAYaTh 3THU 3aJa4YU YJICHAM KOMAH/IbI.

* YjeHsl MOr'yT IPpHHUMATD 3a/1a44, HA3HAYCHHbIC KOMaHZIOﬁ

3a1aun, HAa3HAYCHHBIC KOMAH/IE, OSIBSATCS Ha CTpaHuiie Mou 3aaa4u IS KaXI0r0 4icHa
KOMAaH/BbI. HOCHC 3TOI'O YJICHbBI KOMAaHIbl CMOFyT HA3HAYUTH 3az[at{y 13 CIINCKA caMUu
cebe.

* UYennl MOr'yT BO3BpalllaTb KOMaH/1¢ 3a1a41, HA3HAYCHHbIC KOMaHHOﬁ

YieHb! MOTI'yT BO3BpalllaTb CBOU 3aa4 KOMAH/E.

[Tpu HACTpOIiKe KOMAHIBI BB TOJDKHBI BHIOpATh onnuto MeHeTKepbl MOy T
MapIIpyTH3HPOBATH 33124l YeHAM 1/UJI oNnrio YlleHbl MOTYT NPHHHMATD MO BJIajIeHHe
321241, Ha3HAYeHHbIe KOMAaH/IOii.

IIpumeuanne: YToOBI MpocMaTPUBATh 3aJa4 KOMAH/IbI, BbI TOJDKHBI IPAMEHUATH (DUIIBTP
Bcee 3amaun Moeit koManab! uii HenazHaueHHbIE 3a1a4d BCEX MOUX KOMaH/| Ha CTPaHUIE

CO CIIMCKOM 3ajga4.

Onnuy MapIipyTu3anny 3a1ad pyHKIHOHUPYOT HE3aBUCHMO, U BBI MOXKETE BEIOPATH
JF0OYI0 KOMOWHAINEO I KOMaHAbl. Hampumep, BbI XOTHTE, YTOOBI MEHEKEeP MOT
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HA3HAYATh 3aJa4X WICHAM, a WICHBl MOTJIM BO3BPAIIATh HA3HAYCHHBIC 3aJa9 OOPATHO B
ouepeb HeHe3HAYeHHBIX. [107TOMY BbI BRIOMpaeTe U onnuio MeHexxKepbl MOIYT
MapIIpyTU3HPOBATH 3a/1a4H YieHaM, U om0 YseHbl MOTYT BO3BpaliaTh KOMaH/e 3a1a4H,
HAa3HAYeHHbIe KOMaHoi. Ecii BBl XO0THUTE, YTOOBI MEHEKEep MOT Ha3HAYaTh 3aa4u
4JIEHAM, HO He XOTUTE pa3pellaTh YwieHaM BO3BpaT Ha3HAYEHHbIE 3a/1a4l 0OPATHO B
ouepelb HEHe3HAUCHHBIX, BBIOCPHUTE TOJIBKO OMIMEO MeHeTKepbl MOI'yT MapIPy TH3HPOBATh
321240 YIEHAM.

Onmyuu mapupytuszayuu yreepycaenuii: B IBM Marketing Operations CyIIeCTBYIOT OJHU
T€ K€ OIIIMU MaPIIPYTU3AINHI [Tl yTBEPXKACHUI 3844 M aBTOHOMHBIX YTBEPXKICHHUIA, 4TO
U JUTs CTAaHAAPTHBIX 3a7a4. B cilyuae cTaHIapTHBIX 3a/1a4 Y KOMaHIbl MOXET OBITH JIF00ast
KOMOWHAIUS OIIIMIA 711 MaPIIPYTU3AMUH 3214 O YTBEPXKICHUFO.

BbI MOkeTe BBIOpATH JIIOOBIE U3 TIEPEUYHCIICHHBIX HUKE ONIIMIA B pa3seie Moaeian
MapIIPYTH3AIAN YTBeP:K/IeHHi CBOTHOW CTPAaHUIILI KOMAH/IbI.

* MeHeKepbl MOTYT MapIIPYTH3HPOBATDH YTBEP:K/ICHHS Y/JIeHAM
MenemKxep MOKET Ha3HAYATh 9TH 3a4a4H 10 YTBEPXKICHNIO YJICHAM KOMAH/IbI.
* UuteHbl MOTyT NPHHAMATD N0 BJIA/IeHHE YTBEP:KAeHHs, HA3HAYEHHbIe KOMAH/I0M
UsieHbl KOMAHIbI MOTYT IPUHUMATH BO BJIAJICHHE 3TH 38744 110 YTBEPXKICHUIO.
* UuieHbl MOIyT BO3BpAILATh KOMAH/Ie YTBeP:K/AeHHs, HA3HAYeHHble KOMAaH/10i

YieHbl MOT'YT BO3BpallaTb KOMaH/AC CBOU 3aJa4U 110 YTBECPXKIACHULIO.

ITpu HACTpOIiKe KOMAaH/IBI BBl TOJDKHEI BHIOpATh onnnto MeHeTKepbl MOy T
MapIIPYTH3HPOBATH YTBEP:KICHHS YieHAM 1/Mn onuio YJieHsl MOTYT NPHHHMATD MO
BJIa/IeHHe YTBeP:K/IeHNs, HA3HAYeHHbIe KOMAH/IOil.

Onyuu mapuwpyruszayuu tpebosanuii: B IBM Marketing Operations uMeroTcst onmuu
MapIIpyTH3AIUH JJIs1 TPeOOBAHUM MPOEKTOB, COBIAAOIINE C TAKOBBIMH IS 3a1a4. Ber
JIOJDKHBI BBIOPATH XOTs ObI OJ[HY U3 MEPEYUCIICHHBIX HUKE OMIUit B pa3sesic Mo/eb
MAapUIPY TH3AIUH TPEGOBAHMII POEKTOB HA CBOJIHOM CTPAHUIIE KOMAH/IbI.

* MeHeKkepbl MOTYT MapIIPYTH3HPOBATH TPeOOBAHHUS MPOEKTA YJIEHAM
Menemxep MOXeT Ha3HAYaTh 9TH TPeOOBAHMS YjIeHAM KOMaH/IbI.

* YneHbl MOT'YT IPHHUMATDH TPEOOBAHNS MPOEKTA, HA3HAYEHHbIE KOMAH/IOMN, 0T KOMAH/IbI
UseHbl KOMaHIbl MOTYT IPUHUMATh BO BJIa/ICHUE 3TU TPeOOBAHUS.

* UYneHbl MOTYT BO3BpAlIaTh KOMaH/le TPeOOBaHNUs, HA3HAYEHHbIE KOMAaH/Ie

YieHb! MOT'YT BO3BpallaThb paHEC IPUHATHIC UMU Tpe6OBaHI/I$I.

BupTya/leble YUACTHUKU IIPOEKTA:

Ecnu nonb3oBaTens SIBISETCS YICHOM KOMaHObI, YIaCTBYIOIIIUM B IIPOCKTE, HO
IMOJIB30BATEJIb HE ABJIACTCA YIaACTHUKOM IIPOCKTA, NOJIB30BATCIIb CMOXET YBUACTDL 3a1a4U
KOMaH/AbI, HA3HAYCHHBIC KOMAaH/E, U €EMY MOXHO 6yﬂeT Ha3HavaThb TaKuec 3a1a4u. KpOMC
TOro, Takol MOJIb30BaTEIb MOXKET MpoCMATpUBAThL ONPOCKT U BCC €0 3aaa4u.

PaccmoTpumM crieyromumii crieHapuii:
e Jmutpuii siBysieTcs YIeHOM KoMaH/bl IJ1aBHbIe cyeTa.

M I[JIH KoMaH bl [ 1aBHBIE CUeTa BKJIFOYCH TNICPCKIIFOYATCIIb YiieHnl MOryT IIpUHUMATD
3aJa4i, HA3HAYCHHbIC KOMaHZ[Oﬂ.

* Komanna [1aBHBIE cueTa Ha3HaUeHA B cTOJIONE YJIeHBI 331291 pabovero moToka
Pa3paGoTka matepuajioB 115 npoekta Toprosas sipmapka oceHbro 2007 1.

* JIMutpuii He ABJISIETCS YWJIEHOM IMpoekTa Toprosas sipmapka oceHbro 2007 r.
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HecMmoTps Ha TO, uTo AMuUTpuUii He SABJIIETCS 4WIEHOM poekTa Toprosas spMapka OCEHbIO
2007 r., OH MOXeT IPOCMAaTPUBATEH 1 OOHOBIIATH 3a1auy Pa3paboTka MaTepuaJjioB, nepeias
Ha CBOIO cTpaHuIly Bee 3agaun Mmoeii koMmaHIbl ¥ BBIOpaB 3a1auy Pa3padoTka MaTepuasion.
B sToMm citywae JAIMUTpUI ABJISCTCS GUPTYAAbHbIM YUacTHUKOM IpoeKkTa Toprosas spmapka
ocenbto 2007 r. 1 MOXET NpOCMaTPHUBATH BCIO HH(OOPMAIIHIO O IPOEKTE U 3aa4ax.

Ha3navenne 3a1a4 komManje:
B 3aBucHMOCTH OT onuuii MapIIpyTU3anuu padboT, MeHeKephl KOMAaH/I MOTYT Ha3HAYATh
3a[a4M YJICHAM KOMAH/IbI, UJIM YJICHBI MOTYT CAMH BBIOMPATH 3a/1a4U U3 OYEPE/IN.

e Ecim mist koMaHapl BKITFOYCHA Oonmust VeHeTkepsl MOT'YT MapIIPYTH3HPOBATDH 3a1a4i
YjieHaM, MeHe[)Kepbl KOMaH/IBl MOTYT Ha3HAYATH 3a/1a4l WIeHAM KOMAaH/IbI.

e Ecimu JJIs KOMAaH/Ibl BKJIFOUYCHA OIIIUA Ytenbl MOr'yT NIPpHHAMATDH 3a/1aYH, HA3HAYCHHbIC
KOMaHﬂOﬁ, YJICHBI KOMAaH/Jbl MOI'YyT Ha3Ha4YaTb CaMU ceOe Bce HeHAa3HAYCHHBIC 3agavu
KOMAaH/IbI.

* Eciu n1s xoMmaHabl BKJIroUeHa onius YUJieHsl MOr'yT BO3BpallaTb KOMaHae 3aaaviu,
HAa3HA4YCHHbIC KOMaH}IOﬁ, YJICHBI KOMAaHAbl MOT'YT BO3BpAlllaTh HA3HAYCHHBIC UM 3aJa11
O6paTHO B ITIyJI HCHA3HAYCHHBIX 3aJa41 KOMaH/bI.

1. Bribepute Onepaunu > 3agaum.

2. Ilenkuute no 3nauky JMeiicreusa(“““/ ), yTOOBI yBUETh BCE COXPAHEHHBIE
HOUCKK/(UIILTPBI [JIs 3a/1a4.
3. BwibepuTte OJIMH U3 CJICTYIONIUX TOUCKOB:

* Yto0nI YBUACTH BCC 3a/1a1, HA3HAYCHHbIC KOMAH/IC U CIPYNIIUPOBAHHBIC 1O
Ha3HA4YCHUIO, IICJIKHUTEC 11O Bce 3a1a4n Moeii KOMaH/BbI.

* Yto0nI YBUACTH BCC 3a/1a1, HA3HAYCHHBIC KOMaH/IC 1 HC HA3HAYCHHbBIC HUKOMY U3
YJICHOB KOMAH/IbI, IICJIKHUTEC 11O Bce HeHa3HaveHHbIE 3aJa4un Moeii KOMaH/bI.

IIpameuanne: Bbl He MOXeTe NepeHA3HAUUTH 3aJa4u co cTpaHulsl Bee 3apaun. UTo6w!
HepeHa3HAYNTh 3aJ1a4H, BeIOEpHTE Ipyroit GuibTp, HanpuMep, Bee 3agaun moeii
KOMaH/Bbl.

4. BxirovuTe nepexIrovaTesu A1 BCeX 3a7a4, KOTOPble HYy)KHO Ha3HAYUThb. UTOOBI
BBIOPATH BCE MEPEUMCIICHHBIE 3a/1a4l, MOXKHO BKJIIOUUThH HEPEKIF0YATEb JJISl CTOJIONA
Nms.

[TosiBuTcs cTpannna Ilepenaznaunts BeiOpanHOe. Ecii y Bac HeT paspeleHus Ha
Ha3HAYCHUE BBIOPAHHBIX 33444, Ha CTpaHHULE OyIeT colaepkaTbcs COOTBETCTBYIOIIEE
COOOILEHHE.

5. s KaxAoi BBIOpAHHOMU 3a1a4 BbIOGpHUTE YWICHA KOMAH/IbI 1JIs HA3HAUCHUS B MOJIE

Ha3znaunts.

IMpumeuanue: YeHbl KOMaH/bI MOTYT Ha3HAYATh 3a/1a4U TOJBLKO CaMU cede Ui
TOJILKO BO3BpALIATh UX 0OPATHO KOMAaH/E.

6. Korma npousBenere Bce Ha3HAUeHMS], HAKMUTE HA COXPAaHUTh HA3HAYEHHS, YTOOBI
COXPAHUTh U3MEHEHUS U 3aKPBITh CTPAHUILY.

Ha3znauenue TpeboBaHuii KoMaHie:
YTo0OBI HA3HAYMTH KOMaH/Ie TpeOOBaHKe MPOEKTAa, Y BAC TOJDKHBI OBITH COOTBETCTBYIOIIINE
pas3pernieHus.

1. Tlepeitnute Ha BkJaaky COTpyIHHKH JJI1 OPOEKTA U IIEJKHUATE 10 3HA4YKY Yuiensl/Pomm (
[ ol
o)

OTKpOCTCH JAUaJJIOIrOBOE OKHO CO CIIMCKOM KOMAHI U YJICHOB KOMAaH/ J1JIsd HA3HAYCHUA.
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2. Brwibepute posib B 001acTi BoIOpaHHbIe 4iieHbI H POJIM 1 IEPEMECTUTE KOMAH/Ty U3
CIIMCKAa KOMAaHA U YJICHOB KOMAaH/I, ‘ITO6I)I HA3HAYUTh dTOM KOMaHA€ UJIK YJICHY
KOMAaH/Ibl BEIOPAHHYIO POJIb.

Eciu BeI HA3HAUMTE YJICHY KOMaH/bl pOJIb, KOMaHa HEC HA3HAYACTCA aBTOMAaTUYCCKU.

KaK uameHuTtb YPOBEeHb AOCTyNna AJIA YJieHa NPOEeKTa

Ecnu ypoBHE ocTyna ecth y Becex 00bekToB IBM Marketing Operations, 0JIe3HO H3MEHSITh
YPOBHH JIOCTYIA TOJIBKO JIJISl IIPOCKTOB.

1. Tlepeitnute Ha BkJIaaky COTpYIHHUKY TS TPOEKTA.

[l
o
2. Ienxuute no 3Hauky VI3MeHHTb ypOBeHb y4acTHs YICHOB (Ew:h ).

DTOT 3HA4YOK Oy/IET HEJIOCTYIIEH, €CJIM Y BaC HET COOTBETCTBYIOLIEro paspemienus. Kak
[IpaBUJIO, TAKOE pa3pellieHue ecTh y BJaJIesIblieB IPOEKTa U aAMUHUCTpaTopoB IBM
Marketing Operations, HO OHO MOeT ObITh HA3HAYEHO [O-APYrOMY B 3aBUCUMOCTH OT
HOJINTUKN 0€30IaCHOCTH HPOEKTA.

[TostBuTCS cTpannna M3sMeHUTH ypOBEHb YUacTHs YJICHOB.

3. B crucke BeiOpaHHbIe Y1eHbI KOMAHIBI BEIOCPHUTE WICHA, Y KOTOPOTO €CTh YPOBCHD
JIOCTYTIa, KOTOPBIN HY)KHO H3MEHHTD.

4. Hcnomnb3yiiTe 271eMeHTHI ypasiieHusi BBepx u Buus, 4ToOb! nepeMecTuTh ujieHa Ha
HOBBII YPOBEHb JOCTYIIA.

5. TlosTopure maru 3—4, eciim noTpedyercs.

6. Haxmute CoxpaHuTh U3MeHEHHUSs.

Junanorosoe okHO VMI3MEHUTH YPOBEHb Y4ACTUS YJIEHOB 3aKPOETCS, U BAIIM U3MEHEHUS
OynyT mpumeneHbl. Bkiagka COTpyIHUK CTAHET aKTUBHBIM OKHOM.

ITomuuTe cnenyroree.

* Cmmucok coTpyIHUKOB B pa3feste [lankn Ha cTpanuie I3MEeHUTh YPOBEHD yUACTHS
4JieHoB 3anoJjusiercs u3 IBM Marketing Platform, u ero MoxxHO orpaHu4uTh Ha OCHOBE
Ballell poJm U pazperieHuit. 3a moapoOHoI nHpopMalmeit odpalanTech K
agmuuuctpatopy IBM Marketing Operations nimn cmotpute nyosmkanmto /BM
Marketing Platform: PykogoacTeo agmuHucTparopa.

Cricok KOMaH/1 OCHOBaH Ha KOMaH/ax, 3a1anHbix B Marketing Operations. Kak u B
CJIydae CIICKa COTPYAHUKOB, KOMAH IbI, KOTOPBIE BBl MOXKETE YBUETh, MOXXHO
OTPAaHMYUTDL HA OCHOBE Balllell pOJIM U pa3peleHU.

* Ccpuiky 3MeHHTH YPOBeHb Y4ACTHSI YJIEHOB MOXKHO TAKXKE HCIOJIb30BATh, YTOOBI
JI00aBUTH MOJIb30BaTeell B MpoekT. OHU JOOABIISIOTCS ¢ BLIOPAHHBIM YPOBHEM JIOCTYIIA
1 IOMEMIAOTCA, IO YMOJIYaHUIO, B POJIb Henasnavennsle.

* VpOBHHE JOCTyIA CBS3aHBI C 00BEKTAMU, U VX HEJIb35 HU CO3/1aTh, HU YAAJIATh.
Hamnpumep, y yTBepKaeHUiA Bceria ecTh IBa YPOBHS JOCTYIIA: BJIAAEJIEl U
YTBEPKIAFOIIWH.

NMoucK u 3ameHa YneHoOB 3agay unu npoBepAroLNX

5
ITocrie TOro, Kak BbI IMIEJIKHYJIH 10 3HauKy HaiiTH H 3aMeHHTH Y/IeHOB 32/124H (& ) VT 11O

-
~ Ll ~
3HauKy HaiiTi 1 3aMeHHTh NPOBEePSIOLINX 321a4H (& ), OTKpoeTcs cTpaHnna Haiitu u
3aMEHHUTH YICHOB 3a/1a4 WM HaliTw 1 3aMEHUTH IPOBEPSIOIINX 3a/1a4.

MO’KHO 3aMEHUTB JIFOOOT 0 YjIeHa UIIM MPOBEPSIOLIETO Ha APYrOro TEKYILEro YieHa
IIPOCKTA. YT100OBI BBITOJIHUTH 3aMCHY Ha KOT'O-TO, HC HAXOAAIIEIOCA B CIIMCKE IIPOCKTA,
CHayaJja Hajo A00aBUTH 3TO (pu3HUecKoe JIMIO B IPOeKT. (DTO TpeOoBaHUE MTPUMEHIMO
TOJIBKO K YJIEHAM 3a/]1a4 U IPOBEPSIOLINM, HA3HAYEHHBIM BJIa/IeJIblieM). UTOOB! yIaIUTh
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YJIEHA WJIM TPOBEPSIOIIETrO 3a4a4i, HA3HAYEHHOTO A IMUHUCTPATOPOM IIPH CO3JaHUH
mabs0Ha, He0OX0IMMO NEePEUTH K YTBEPXKICHUIO M YIAJIUTD UX, IPH YCJIOBUH, YTO y Bac
€CTb Ha OTO Pa3pEIICHHUs.

IIpnmeuanne: Ilpu nomyuenun noctyna k crpanune Haiitu u 3amMeHuTs
Y4JICHOB/TIPOBEPSIFOIINX 3a0a4d PadOUHil IIOTOK IPOEKTa OYIeT 3a0JIOKMPOBAH; BCE IPYTHe
I0JIH30BATEIN, KOTOPBIE IOMBITAIOTCS HOJYYUTh TOCTYH K 9TOI CTpaHUIIEe, MOIy4aT
COOOIIeHNE C MIPEIyPEXACHIEM C YKa3aHUEM Ha TO, YTO B HACTOSIINII MOMEHT paboynit
MTOTOK MCHOJIb3YEeTCSl.

B criemyrorieii TabMIe ONMUCAHBI HECKOJIBKO BAPUAHTOB UCMOJIB30BAHNS (DYHKIIUH ITOMCKA U
3aMeHBbI.

Tabnuua 26. Cryyan ucronb30BaHus QYHKUNM MOUCKA U 3aMEeHb]

Henn BoiopaTh 3amMeHuTb Ha
3ameHa KOHKPeTHbIX AKTHBOB: YJICH/TIPOBEPSIFOIIMIN 3a1a4U = Konrtaktnoe ymio
3aMEHHTH JTAHHOTO MOJIb30BaTels | Kpuctinaa Karepuna

B IAHHOH POJIM HA APYroro

MOJIL30BATEJIS JIJIsd BCEX 3a1a4 pOJIb = MCHCJIKEP MPOCKTA

IPOEKTA.

3amMeHna KOHKPETHBIX YJICH/TPOBEPSIOIIMIA 3a0a91 = Menemxep Mapus
noJib30BaTeieil: 3aMEeHUTD Kpuctuna

JTAHHOTO MOJIb30BATEJIS B JTFOOOM
MECTe IMPOEKTa, HE3ABUCUMO OT pouib = sitobast posib

poJu.
JloGaBJieHne 3aMecTUTEISI ISt YICH/TIPOBEPSIFOIINN 3a1a4d = KounrakTHOE 11110
poJM: 100aBUTH APyroe Kpucrtuna Karepuna
(huznveckoe MO K POJIM B

KA4yeCTBE 3aMECTUTEJISI WIIA PpOJIb = MCHCJIKEP MPOCKTa

JOIIOJIHUTCIIBHOI'O aKTHBA.

Ha3znaunte 3a1a4n 1J1s pou: 4JICH/TIPOBEPSIONIMN 3a0a4UK = Menexep Mapus
BHOBb Ha3HAYUTh JAHHOI'O Jr060ii MoJIb30BaTENb

HOJIb30BATEJIA AJIs 3a4a4 110

poJT. POJIb = MEHEKEP IPOEKTa

IMpumeuanue: UToObI BpEMEHHO JI€JIETUPOBATH 3aJ1a4H IPYTOMY HOJIb30BATENIO, KaXIbIN
[I0JIb30BaTe b MOXET 3a1aTh napamMeTpbl onuuu Het Ha pabote. JJonoIHUTEIbHYIO
nH(pOpMAIUIO CMOTpUTE B pasjelie “Kak 3a1aTh mapaMeTpbl OTCYTCTBUS Ha paboTte” Ha
crp. 17.

Ha 9T0ii cTpaHuIe ecTh HECKOJIBKO Pa3/esioB.

* @uibTpsl: [103BOJIFOT TPUMEHUTE (BIIIBTP MPH HOUCKE IO POJIH, YJICHY 3a0a4d WA
nuana3zony AaT. OuiIbTpel HAXOIATCS B BEPXHEH YaCTH CTPAHUIIEL.

* Kuonkn: [103BOJIAIOT BBINOJIHUTD IPEIBAPUTEIbHBIN TPOCMOTP U OOHOBUTH MOUCK.
KHonku HaxoAsTCS B IEHTPE CTPAHUILIBL.

* Pe3syabTaTsl noucka: [Toxa3pIBaroT 3a4a4u, KOTOPbIE COOTBETCTBYIOT KPUTEPUSIM
nowucka. Vcnose3yiiTe B kauecTBe NpeIBAPUTEILHOTO IPOCMOTpa 3a/1a4, KOTOPBIH
U3MEHUTCS, €CJIM HIEJIKHYTh 10 OOHOBHTH BCe BXOK/ICHHSI.

DdunbTphbl
I/ICHOHLSyﬁTe 110JIs1, HAaXOAAILIIHUECA B camMoi BerHeﬁ JaCTHu JUaJIOroBoro OKHa Haiitn n

3aMCHUTDH ‘{HeHOB/HpOBepﬂIOH_[I/IX 3a1aa4, YTOOBI BBIIIOJIHUTH (1)I/IJ'ILTp PE3yJIbTATOB. MoxHO
IIPOU3BOJUTH MMOUCK IO POJIM, YWICHY 3ada4Yu UJIA JUANIAa30HY AT IIPOCKTA.
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Tabmuuya 27. @unbTpsl B AMa0roBoM OKHe Hakiti v 3aMeHuTb 4ieHOB/POBEPAOLLMX 3a4a4

IMone

Onncanne

Ynenom uim
MPOBEPSIFOIIUM
3aJa4uu SIBJIIETCS

Bribepute ums usieHa 3a/1auu, KOTOPOTO HAJI0 3aMEHUTD.

B crmcke conmepkaTcs Bee WICHBI U MPOBEPSFOIINE KOMAHIBI 110 TPOEKTY. B
HEM TaK)Xe HAXOAUTCS BAPUAHT JJIs1 JIFOOOI0 MOJIb30BATEJIs, KOTOPbII
SIBJISIETCS] BAPUAHTOM 110 YMOJTYAHHUIO.

Pomb

BriOepute poJib wieHa 3a1a4i, KOTOPYIO HAJI0 3aMEHHTbD.

B crmcke comepkaTcs Bce poJd MPOEKTA, a TAKXKe BAPHAHT TS JIIOOOH poJin,
KOTOPBIi1 SIBJISIETCS] BAPUAHTOM 110 YMOJTYAHHUIO.

OFpaHI/I‘{CHI/IC Aat

BxJtrounTe 3TOT MEPEKIIFOYATENTh, YTOOBI HPOU3BOAUTH MOUCK C
HCTIOJIb30BAHMEM Arana3oHa aaT. Ecim oTa ommus BEIOpaHa, MOXHO BEIOPATH
MIPEACTABJICHHYIO HIKE HHPOPMALIUIO.

* Tun 3agauym: yKaKUTe TUM JTaHHBIX, KOTOPBIA HAI0 UCKATh -
MPOTrHO3UPYEMbIE UJIU 1IeJIEBBIC JaHHbIE, B [TOJIC JJIs 3a/1a4.

* Jlwana3oH: U3MEHUTE JAThI 1JIs AMala30Ha JaT IIOKUCKA.

CocrosiHue BriGepuTe cocTosIHEE, Ha OCHOBE KOTOPOTO HAJI0 IPUMEHUTH QIILTP. MOXKHO
BBIOpaTh OT1i0keHO0/He 3amymieHo, AXTUBHBIN/ BBITOHSIETCS I U TO, 1
ZIpyTroe.

3aMeHUTH BriGepute o1HY U3 pajiio KHOMOK, B 3aBUCHMOCTH OT TOTO, YTO HAJIO CIIEJIATh

Ha/J100aBUThL 3TOTO
4JIeHa 334K

- 3AMEHHUTH WJIM JOOABUTD YJICHOB/IIPOBEPSIOIINX. 3aTeM BBeMTE (U3MIECKOE
JIAIO, KOTOPOE JIOJDKHO 3aOJIHUTh BRIOPAHHYIO POJIb JJIS 3a/1a4 B
pe3yibTaTax noucka.

KHonku

Tabnuuya 28. KHonku B AnanoroBoM okHe Haiity v 3aMeHuTb 4eHOB/MPoBepAoLLMX 3a4a4

Knonka Onncanne
Haiitu Bce [TpeaBapuTeIbHO MPOCMOTPUTE PE3YJILTATHI MOUCKA. MOKHO MPOCMOTPETH
BXOXKICHUS CIHCOK 3a/1a4, KOTOPbIE COOTBETCTBYIOT KPUTEPUSIM MOUCKA, B 00JIACTH

Pe3yJ’IBTaTI)I IIOMCKa Ha CTpaHUILE.

OOHOBUTH BCE

OOHOBUTE YJICHOB, IOCJIE TOrO, KaK BbI HOJATBEPUTE, YTO CIUCOK 3a1a4

BXOXKICHUS ABJIAETCS IPAaBWJIbHBIM. Jlyuiie Bcero Haxxmute Ha Haiitn Bee BX0XK1eHHs
nepesi BbIIOJHEHUEM OOHOBJICHHUS.
Otmena [To3BoJisIeT 3aKPBITH CTPAHUILY, HE BHOCS HUKAKUX U3MEHEHUH.

BbibpaTb UneHOB/NPOBEpPAIOLLUX NPOEKTa

Crpanuua BeiGpaTs ujieHOB MpoeKTa MOSBIISETCS NpU J0OABJICHUH WM YIAJIEHUH YJICHOB
MPOEKTa, a CTpaHuIa BeIOpaTh MPOBEPSFONINX - IPU TO0OABIICHAN WIIN YAAJICHUH

MIPOBEPSFOIIIHX.

ITpumeuanue: Brl MoXeTe YBUACTH TOJIBKO MOJIMHOXECTBO COTPY/THUKOB M KOMAHI,
nmoctynabix B IBM Marketing Operations, Tak Kak Ballla OpraHU3aIns MOXET OTPAHUYUTD
HpeACTaBJICHNE TOCTYIHBIX PECYPCOB.

IBM Marketing Operations: PykoBoACTBO 10JIb30BaTeIIst




Tabmuua 29. MNonsa Ha cTpaHuLe BeibpaTts 4ieHoB/MpoBepAoLLMX MPOEKTa

TToge

Onncanne

[Tanxu

31ech MOKa3aH CHHUCOK MOJIb30BATEJICH, U3 KOTOPBIX BBl MOXKETE BBIOPATH
HY)KHBIX.

* Cnucok COTPYAHUKOB HAacTpauBaeT aamunucTparop B IBM Marketing
Platform.

* Cnucok KOMaH/I OCHOBAaH Ha KOMaH/ax, 3a1anHbix B IBM Marketing
Operations.

Pomm

3/1ech MOKa3aH CIMCOK poJieit B Baleii cucteme. OH HACTPOCH
aIMUHUCTPATOPOM U COJICPIKUT BCe poJId, 3aaHHbie B IBM Marketing
Platform, u daiiser madonos IBM Marketing Operations.

Ha ctpanune BeiOpaTh uieHOB IpoekTa i BeiopaTs IpoBepsroux
HCHOJIb3YHTe BKJIAAKy Poii, 4TOOB! 100aBIISTE POJHM [IJIS YJICHOB 1
MIPOBEPSIOIINX.

BriOpannble
Y4JICHBI/
HPOBEPSIOIINE
IPOEKTa

3/1ech MOKa3aH TEKYIIUH CIIUCOK YIEHOB WJIM IPOBEPSIOIIMX JIJII IPOeKTa. Bbl
MOJXeTe IEPEMECTUTh COTPYTHUKOB U POJIM B 3TOT CIMCOK HMJTH U3 HETO U
NEepeyNoPST0UUTh UX, UCIOJIB3YS KHOIKH.

IMpnmeuanue: 3Be3mouka (*) psIoM ¢ pOJIbIO YKa3bIBA€T HA TO, UYTO POJIb UCIIOJIB3YETCS B
paboueM OTOKE M MOITOMY €€ HeJIb3sI YIaIuTh.

Kak ynpaBnatb npoBepArowWUMHU

[TpoBepsromue OTINIAIOTCS OT YWICHOB MMPOEKTA, TAK KaK y HUX HET JOCTYIA K IPOCKTY.
Posm nmpoBepsronmx u nojib3oBaTesiel Bl 3a4aeTe Ha BKJIaake COTPYIHUKH, YTOOBI
UCMOJIb30BATh UX B paboyeM noToke (OOJIbIeH YacThio JJIs 33724 MO YTBEPIKACHHUIO).

Hcnonb3yiite crpanuny BeiopaTs npoBepstomux, YTOOb! BBINOIHUTD CIIEYIOIINE 3a1aY1:

e J1o0aBUTb MPOBEPSIOIIETO

M Y,E[aJ'II/ITb IIPOBEPAROIICTIO U3 ITPOCKTA

* U3MeHUuTh POJIb IJId MPOBEPAOLICTO

1. Tlepeitnute Ha BJIaaky COTpYIHHUKY TS TPOEKTA.

2]
2. Mlenxuute no 3uauky Iposepsiromme/Posm (Wr ).

OTKpOETCS TUAIOTOBOE OKHO BRIOpaTh MPOBEPSFOIINX.

3. B cnucke BeiOpaHHBIe NpOBEpsIIOIINE BEIOEPUTE COTPYAHUKA NI KOMAHTY.

BrinosiHuTe 0/1HO U3 CIIEAYOIIUX IEUCTBUI.

* Uro06BI 70OABUTH COTPYIHUKA WJIM KOMAHIY B IIPOCKT, BBIOCPUTE UX U3 JICBOM
MaHeJI CTPAHUIIB! U IIEJIKHATE 110 >3,

* Yto0BnI yAaJuThb COTPYJHUKA UJIM KOMAHAY U3 NPOCKTA, HICJIKHUTE I1O <<.

* UToOBI H3MEHUTD POJIb JIs COTPYIHUKA MJIA KOMAH/IbI, UCTIOJIB3YHTE JIEMEHTHI
Bepx 1 Buu3z, 4To0bI IEpeEMECTUTH UX B HYXKHYIO POJIb.

5. Haxwmute CoxpanuTh U3MeHEHHUs.

JwnamoroBoe okHO BBIOpaTh MpOBEPSIOMNX KOMAaH/IbI 3aKPOETCS, U BAIIH N3MCHEHUS
OynyT mpumenenbl. Bkiagka CoTpyTHUKYM CTAHET aKTHUBHOM.
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N3meHeHMne ypoBHeN AocTyna AnA useHa

IBM Marketing Operations - 3T0O CpeCTBO COBMECTHOU pabOTHI, U JIFOISIM, UCIIOJIb3YOIIUM
IporpaMmy, MOTYT TPeOOBAThCS pa3HbIC YPOBHU OCTYIA K mpoekTam. Marketing
Operations BBIIOJIHSET 3TO TPeOOBAHMUE YACTHYHO 32 CYCT BO3ZMOXKXHOCTH HA3HAYATDH YICHAM
MPOEKTA pa3HbIe POJH IS JOCTyNa K o0beKkTam. Posn 111 ocTyna k 00beKTaM Takxke
HWHOT1a Ha3bIBAIOT YPOBHSAMU JIOCTYIIA.

VpoBHH IOCTYIIA - 3TO POJIM 10 YMOJIYAHHIO, CYIIECTBYIOIINE ISl PA3HBIX TUIIOB 0OBEKTOB.
Hanpumep, y mpoekTa ecTh BJaesiell, YIaCTHUK, PEKBECTEP M YTBEPKIAFOIIHIA. Y
TpeOOBaHMsI €CTh BJIAACIICI U [TOJIyYaTe b, XOTS HUMEHA POJIeil TOCTyIa K 00BbeKTaM
SIBJIAFOTCS (I)I/IKCI/IpOBaHHI)IMI/I, HpeZ[OCTaBIISICMI)Ie nmMun pa3peu1eHI/15( 3aBUCAT OT INIOJIUTUKHA
0e30IMacHOCTH, HA3HAYEHHOM [IJIs1 OOBEKTA.

O6mbekThl IBM Marketing Operations cofepaT CJIeIyFOIIie YPOBHH JOCTYIIA:

Tabnnua 30. YpoBHu focTyna K 06beKTam

VpoBeHb 1ocTyna

Onucanune

Biagenen V Bcex THUIIOB OOBEKTOB €CTh BJIAJIEJIEI; OOBIYHO, 3TO COTPYAHUK, CO3ABIITHI
00beKT. BiaaenbIisl, Kak MPaBujo, BEIIOJIHSIOT JIFOObIEC (QYHKINH, CBI3aHHBIC
¢ 00bEKTOM, HAIPUMED, T00ABJICHHUE YJICHOB B KOMAaH/Y MJIM U3MEHEHUE
CBOICTB O0OBEKTA.

VyacTauk Kak mpaBmito, MOXET MPOCMATPUBATEL OOBEKT, HO HE U3MEHSTH €r0.

B ciryyae mpoekToB, ecii MPOEKT CO3/IaH C NCIOJIb30BaHNEM MacTepa,
YYaCTHUKAMU, IO YMOJTYAHUIO, CTAHOBSATCS BCE UJIECHBI, 10OABJICHHbBIE B
IIPOEKT.

PexBectep (TOSBKO

Kaxk MIpaBUJIO0, MOXET MPOCMATPUBATE IIPOCKT, HO HE UBMEHSATDH €I0.

MPOCKTHI)
Ecru BBI co3/1aeTe MPOEKT Ha OCHOBE TPeOOBAHMS, BIIa IeJIel] TPeOOBAHNUS
CTaHeT PEKBECTEPOM MIPOEKTA.
ITosyuyatesns MoxeT npuHSTb UM BO3BPATUTh TpeOoBaHue. PexBecTep nepenaer
(ToJIBKO TpeOOBaHNUE MOJTyIATEI0, KOTOPBIH 3aTeM pelaeT, YTO CAeIaTh ¢
TpeboBaHuUs) TpeOOBAHUEM.
V1Bepxaaromuii MoxeT yTBepkAaTh, OTKJIOHITh UJIM PEKOMEHI0BATh U3MEHEHUS JIJ1s1
(ToJIBKO HA3HAYEHHOTO €My YTBEPXK/CHHUS.
YTBEPIKICHHUS)

I/IHOF,Z[a BJIaICJIbIY IPOCKTA HYXXHO UBMCHUTDb YPOBHU JOCTYIIA JJI YJICHOB. Haan/IMep,
IIOCJIC Ha3HAYCHUA COTPYAHUKaAM poneﬁ 6y,HCT MHOTO COTPYAHUKOB C YPOBHEM JOCTYIIa
VyactaHuk. Bel MoxeTe OpeaoCTaBUTb HEKOTOPBIM U3 HUX JOCTYII HA YPOBHC BJIaJ€JIbla
HJIA OTKA3aTh HCKOTOPBIM U3 HUX HAXKC B IOJTHOMOYHUAX YIACTHUKOB.

Ponu

Ecimm BaM moTpebyeTcst HOMOII B CBSI3H C PA3PEIICHUSIMH, 0OPATHTECH K CBOEMY
aqmuuucTpatopy IBM Marketing Operations.

e TIpocmotp Bkaaaku Corpyanuku. [Toap30BaTeNm ¢ 3TUM pa3pelieHneM MOTYT
POCMAaTPUBATDH BKIAAKY COTPYTHUKH.

* V3MeHHTD 4/JIEHOB KOMAaH/Ibl, POJIM H YPOBHH J0CTYNA. ITonw3oBaTesm ¢ 3TUM
Pa3spClI€CHUEM MOT'YT UBMCHATDH YJICHOB KOMAH/bI, POJIM U YPOBHHU JOCTYIIA.

* Hasnauntb padoty no poJsm. [Tonap3oBaTenu ¢ 3TUM pa3perieHrneM MOryT Ha3Ha4aTh
3aJa4u 1J1 poJielt U COTPYIHUKOB U MOJIyyaTh JOCTYN K AUAJIOTOBBIM okHaM HazHauuth
paboty o poJisim u Haittu/3ameHUTS.
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HasHaueHue paboTbl No ponu

Kak nmpaBuJio, B HauaJjie MPOEKTa BJIaeJIel] MPOEKTA MJIM MEHEKEP Ha3HAYAeT paboTy
4JIeHAM CBOEil KOMaH/Ibl. B pa3jiesie paccka3bIBaeTCs, KAK BBIIOJIHUTE 3Ty 3a1a4y IS
YTBEPIKIAFOIIHMX, HA3HAUYCHHBIX BJIIEJIbIIEM (& He I YTBEPXKIAIOIINX, HA3HAYEHHBIX B
mabJIoHe).

4.

Za
MenxauTe mo 3Hauky Haznaunth padoTy mo poym ( =gl ).

ITpumeuanue: Ecim mpoekT 3ammyIieH, MOsBUTCS IUAJIOTOBOE OKHO C IPEAYIPEKICHIEM;
Haxxmute OK, 4T00BI POA0IKNTH, i OTMeHa, YTOOBI OTMEHHUTH IPOIECC
HA3HAYCHHU .

TlosBuTCS CTpaHuIa Ha3unauntpb BceM 4jieHaAM KOMaH/IbI M NPOBEPHAIOIAM HX
COOTBETCTBYIOIIHE 3adaYH.

BriGepute o0y U3 ClIEAYIOIIMX ONLIUI:

* BpiOepuTe npucoeMHUTH HOBOI'O M0JIb30BaTEJIsl, YTOOBI JOOABUTH YJICHOB B
CYIIECTBYIOIIME HA3HAYCHHUSI.

* BriOepuTte 3aMeHHTH CyLIeCTBYIOLIee HA3HAYeHHe, YTOOBI 3AMEHUTD BCEX, KTO B
JTaHHBI MOMEHT HaXOUTCS B POJIH.

Haxxwmute xnonky OK.
TTosBUTCST AMATIOTOBOE OKHO JJIS1 TOITBEPIK/ICHMSL.

Haxxmute 3akpbITh.

B pa60‘ICM IMOTOKE BCEM IMOJIB30BATEJIAM, KOTOPBIM HA3HAYCHBI POJIA, TAKXC HA3HAYAIOTCA
3aa4iu, CBA3aHHbIC C UX POJIbIO.

[Tpu HazHaueHun pabOTHI HOMHUTE CJIEAYIOLIEe:

[Tpu nosTy4eHNn JOCTyNa K IUAJIOTOBOMY OKHY Ha3zHauuThL BceM 4YieHaM KOMaH/IbI H
NPOBePSIOIINM HX COOTBETCTBYIOLIHE 324241 PAOOUNii MOTOK MPOEKTa OJIOKUPYETCS; TO
€CTb, JIFOOO’ ApYyroit moab30BaTENb, KOTOPbII MOMBITAETCS MOJYIYUTh JOCTYI K HEMY,
MOJIyYUT COOOIIEHNE C MPEAYNPEXKIEHUEM C YKA3aHUEM Ha TO, YTO B HACTOSIILIUN MOMEHT
pabounii MOTOK UCHOJIL3YETCSI.

[Tpu BBINOJIHEHUM TO 334241 COTPY/THUKHM HA3HAYAIOTCS TOJIBKO [JIS 337124,
HAXOJSIINXCS B COCTOSHUY OTJIOKEHA; BCE OCTAaJIbHBIE 3a/1aYl HE U3MEHSIOTCS.

Kak yapanutb ponb

Ecmm BB yaajaaeTe poJjib, HIOMHUTE CJICAYIOIICE!

Ecmm B yAaaJmTe poJib, JJId KOTOpOﬁ Ha3HA4YCHBI COTPYAHUKU UJIA KOMAH/IbI, OHU HE
YAQJIAOTCA U3 MPOCKTA. Bmecto 3Toro um HazHauaercs PoOJib Hena3snaueHHsble.

Vnamuth HCHA3HAYCHHYIO POJIb HEJIL34.

BbI HE MOXeTe yIaIuTh POJIb, JI KOTOPO Ha3HaUYeHa paboTa. CHavaia BB TOJDKHBI
HA3HAYUTH COTPYIHUKA VJIM KOMAaH/Ty IJIs 9TON POJIM MM HA3HAYUTH PabOTy APYyroit
poJm.

VammTh noJib30BaTelis, KOTOPOMY Ha3HAUYCHA 3a/1aya padoyvero moToKa, HeJIb3sl.
IMepeiinute Ha Braanky COTpyaIHUKH AJIS IPOEKTA.

Bur moxkeTe YAQJIMTB POJIb YJICHA MJIK ITPOBCPSFOIICTO.

[
* YT00BI yIaMTh POJIb YJICHA, IEJTKHUTE 110 3HAUYKY YJiennl/Pom (,f ).

* UroObl yAaJIUTh POJIb IPOBEPSIOLLETro, eJKHUTE 110 3HauKy Ilposepsitomme/Pom (
[
&)

Bb16epute poJib, KOTOPYIO HY>KHO YAAJIUTh, U HAKMUTE <<.
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Ecim B posn, BRIOpaHHOM! AT yIaJIeHNS], HA3HAYCHBI COTPYIHUKH NI KOMAH/IbI,
MOSIBUTCS TMAJIOTOBOE OKHO ¢ peaynpexaeHuemM. Haxmurte Ha OK, 4TOObI yauTh
posib, i Ha OTMeHa, YTOOBI €€ OCTABUTb.

4. Haxwmwute CoXpaHHTh H3MEHEHHs].

JuasoroBoe okHO BbIOpaTh 4WieHOB/IPOBEPSIOLINX IPOEKTA 3aKpoeTcsi. Bxiaaka
COpr,HHI/IK CTaHET aKTUBHBIM OKHOM. Balm usmeHenus OTpas3ATCsd B CIIMCKE COTPYIHUKOB
U POJICH.

Kak no6aeutb ponb

Wuorpa Biagernen nim MeHeKep IIPOeKTa OCO3HAET, YTO MPOCKTY TPeOyeTcs Apyrasi pojib
npoekta. Hampumep, opranmsanis peraer, YTo TOMY U HHOMY IPOEKTy TpedyeTcs
FOPUINYECKUIA OTACIT sl yTBEPXKACHUS ero MaTeprnasoB. Ecim 3Ta poss He Obla
J06aBJIeHa IPH CO3JaHNH IPOEKTA, BIIAJACIICI] IPOEKTAa MOXKET T00aBUTH €€ B IPOCKT
HO3XKe.

ITomuuTe cnenyroree.

* Cucrema He TO3BOJIUT BaM T00aBUTH POJIb, KOTOPAS yXKE CYIIIECTBYET B IIPOCKTE.
OniHaKo, 9TO JAeMCTBUE HE MPUBOUT K TyOJMPOBAHMIO UJTH KOTIMPOBAHUIO POJIH.

* PaspemieHns, OCHOBaHHBIE HA POJISIX MPOEKTA, MOKHO CKOH(GUTYPHPOBATH TOJHKO HA
ypoBHE mabJioHa. Bel He MokeTe CKOH(PUTYPIPOBATH IOJIE30BATEIBCKYIO OE30TIaCHOCTD
JUTS POJIet mpoeKkTa, J0OaBICHHBIX B MPOEKT MOCTIe CO3AaHMs IPOEKTA.

* PoJb mpoekTa JOJDKHA CYIIECTBOBATH IO TOTO, KaK BBl CMOXeTe JOOABUTH €€ B MMPOCKT.
YToO6BI cO31aTh POJIh MPOEKTA, BEIOCpUTE A AMHHACTpHpoBanne > OnpeeieHns CICKOB
> PoJm (yuTuTe, 9TO IS MOJIYUYCHHS TOCTYIIAa K 3TOMY 3JIEMEHTY HYXXHO MMETh
COOTBETCTBYIOIIee pa3perienue). [locie 3Toro Bl cMOXeTe JOOABUTH B IPOEKT POJIb,
UCIOJIb3YSI OMUCAHHBIC HIKE IIATH.

IMepeitnure Ha BrIaaky COTPYIHUKH [IJIs IPOCKTA.

2. BbI MOXeTe 100aBUTh POJIb WIEHA UJIM MIPOBEPSFOIIETO.

[ ]
* Urto6s! 70OaBUTH POJIb YJIEHA, IIEJIKHUTE 0 3HauKy Yiensl/Posm (,#'~ ).
* YT00BI 10OABHUTH POJIH MPOBEPSIOIIETO, IIeJKHUTE 10 3Ha4YKy [TpoBepsitoumme/Pomm (
&
3. Ilenxuute no Bkjagke Posm B ciucke B JIEBOM 4aCcTU CTPAHUIIBL.
BriOepute poiib, KOTOPYIO HYXKHO JOOABHUTH, U HAXKMHUTE >>.

5. Haxwmute CoXpaHUTh H3MEHEHHSI.

JwnamoroBoe okHO BBIOpaTh WICHOB/IIPOBEPSOIINX IPOEKTa 3aKpoeTcs. Briaaka
CoTpyIHUK CTaHET aKTUBHBIM OKHOM. Bar n3aMeHeHMs OTpa3saTcs B CIMCKE COTPYIHUKOB
U poJIeil.

HaKk HasHauuTb ponu coTpyaHUKaMm
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ITpexe uem BBl CMOXKETE BBIITOJHUTD 3Ty 33134y, T0JDKEH ObITh CKOH(DUTYPUPOBAH
pabouuil moTOK, coAepKaluit HLOOXOAUMBIE 3aJa4d U YTBEPKACHUS, U JJISI KAKI0H
3a7a4u (711 KOTOPOU 3TO TpeOyeTcs) OJDKHA ObITh Ha3HAYCHA POJib. TpeboBaHmMs K
IIPOEKTY MCXOAT U3 111a0JIOHA, HA KOTOPOM OH OCHOBAH.

ITomHuHuTE CremyroIee.

* AJIMMHHCTPATOP CO3/1aeT POJIM, UCMOJIb3Ys pa3zaest OnpeaesieH sl CIMCKa MyHKTa MEHIO
AIMUHACTpHPOBAHUE.
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* Cnucok coTpyaHukoB B paszese [lanku Ha cTpanune BoiOpaTh 4yieHOB IIpoeKkTa
3anosssercs uz IBM Marketing Platform, u ero MoxxHO orpaHM4uTh HA OCHOBE Balleit
poJu 1 paspeleHuii. 3a moapoOHOI nHpOopMalmeil ooparaiTech kK aIMUHUCTPATOPY
IBM Marketing Operations wm cMoTpute nyosimkamuto /BM Marketing Platform:
Pykosoncreo agmunuctparopa.

* AJIMUHHCTPATOPBI MOTYT 3aJaTh Ha3HAUCHMUSI, UCIIOIb3Ys BKIAAKY TpedoBaHue B
mabsone. [To3ToMy HEKOTOPBIE POJIM MOTYT OBIThH NIPEIBAPUTEILHO Ha3HAUCHBI.

* Crmcok KOMaH[I Ha cTpaHuIe BoIOpaTh 4jIeHOB MpoeKkTa OCHOBAH Ha KOMAaH/IAX,
3amanHbIX B Marketing Operations. Kak u B citygae cimcka coTpyIHIKOB, KOMaH/IHI,
KOTOPBIC BBl MOXETE YBUJACTH, MOXHO OIrpaHUYINUTHL HA OCHOBC Balei poJm n
pa3peleHuid.

IMepeitnure Ha BKIaaKy COTPYIHUKH [JIs IPOCKTA.

2. MoOXHO Ha3HAYUTH PAOOTY YIEHAM MPOEKTA UJIM IPOBEPSIOIIM.
[
e Ienxuute no 3Hauky YseHsbl (,# ), YTOOBI 100ABUTH YJIEHOB IPOEKTA.

[
e Ienxuute no 3uauxy [1posepsiromme/Posm (‘,#- ), YTOOBI TOOABUTDH MPOBEPSIOIIHX.
[TosiBUTCS uaoroBoe OkHO BrIOpaTh 4sIeHOB MpoeKTa Wi BIOpaTh mpoBepsIONIUX.

3. Illa6/10H, HCNOJIL3yeMBlil 17151 CO3/IaHusI IPOEKTA, MOKET COIEP:KATh HeOOXO UMbl POJIH.
Ecsmn 310 Tak, nponyctute 3ToT mar. lllenkaute no Bkiagke Posm B jeBoit yactu
JINAJIOTOBOT'0 OKHA M T0OAaBbTE BCE POJIM, KOTOPBIE BAM MOTYT HOTPeOOBATHCS TSI
IPOEKTA.

4. B crmcke BribpaHHBIE YJICHBI KOMAHIBI/TPOBEPSFOIINE BBIOEPUTE POJTb, KOTOPYEO BB
XOTHTE HA3HAYNT.

5. Bribepute Britaaky Ilankm v nepeiiiute K COTPYAHUKY UM KOMaH/IE, KOTOPBIX HYKHO
HA3HAYUTE.

6. Bribepute coTpyAHUKA UM KOMAaHAY U HAXMUTE >>.
BeiOpaHHBIif COTPYAHUK NI KOMAHAA HA3HAYEHBI /1J1s1 BBIOPAHHON POJIH.

7. TloBTopuTte mwaru ¢ 4 no 6, moka JJist KaXJA0i poJIi YeHa UM IPOBEPSIOLIEro He OyaeT
HA3HAYCH XOTsI ObI OIMH COTPYIHUK VI KOMaH/IA.

8. Haxwmute CoXpaHUTh H3MEHEHHS.

JunamoroBoe okHO BbIOpaTh WICHOB/IIPOBEPSOIINX IPOEKTa 3aKpoeTcs. Briaaka
COTpyIHUK CTaHET AKTUBHBIM OKHOM.

I'naBa 8. CoTpyTHUKH U KOMaH/IbI 135
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naBa 9. KaneHaapb

MapKeTUHTOBbIE OPraHU3AINHU, KaK IPABUJI0, OPraHU3YIOT CBOIO pabOTy C TOMOIIbIO
kajenaapeit. Hanpumep, ce30HHbIE COOBITUS CITYXKAT JABUraTeJIeM MapKETHHI OBBIX
MpOTrpaMM, a TakKe ApYrue BHEIIHNE JAThl, HAIPUMED, OTKPHITHE MATA3UHOB U
OOBSIBJICHUS O CE30HHBIX MMPOTYKTAX.

VICTOPUYECKH CIIOKMIIOCH, YTO OPraHU3aIlMU COCTABIIIIOT OYMaKHbIC KaJICHIAPU 1
OOHOBJISIFOT UX MOCJICAHUMHE JaHHBIME U3 pabouero kaseHaaps. OyHKIMs KajgeHaapst
MPEIOCTABJIICT MAPKETUHTOBBIM I'PYIIIAM 3JIEKTPOHHOE CPEICTBO IPOCMOTpA U
OOHOBJIEHHS DTUX JAHHBIX.

BbI MoXeTe HACTPOUTH BHEIIHUN BUJT KaJIeHIAPs CISAYIOIUM 00pa3oMm.

Bel MOkeTe 3a0aTh NPEACTABJICHUE IO YMOIYAHUIO JJIs KaJeHAAPs: IEJIKHUTE 10
ITapametpsl > ITapamerpsl Marketing Operations > ITapameTpst
KaJienaps/Bpemennoro rpaduka.

BbI MokeTe BEIOPATH IMpeACTaBIICHNE KaJIeHIapsI C TOMOIIIBIO THAJIOTOBOTO OKHA
Hactpoiika onuwuii npeacrasiieHus.

BeI MokeTe OTHUIBTPOBATH 3JIEMEHTHI, TOKa3bIBa€MbIC B KaJIeHAAPe, C TOMOIIBEO
¢byHKIUN PacimpeHHbINH TOUCK.

HKoHdurypupoBaHue onuun BbiBoAa AnNA KaneHaapa

Eciym Bo1Opath Onepanun > Kajiengapb, OTKpOeTCs IPE/ICTABIICHNE BAIIINX
OU3HEC-TPOIIECCOB, OPUCHTUPOBAHHOE HAa BpeMsi. BHEIIHUIT BU/T KaJICHIAPSI 3aBUCHUT OT
HECKOJIbKUX OHHHﬁ, KOTOPbIC Bbl MOI'JIM 3a/1aTh!:

IMpencraBnenue no ymosrdanuro: Vcnonbs3yitte crpanuny [Tapamerps
KaseHmaps/Bpemennoii mkass! (ITapamerpsl > [Tapamerpsl Marketing Operations >
ITapameTpbl KaJ1eH1apsi/BpeMeHHOM MIKaJIbl), YTOOBI 3a/1aTh BHELIHUN BU/I ITO YMOJTYAHUIO
JUIS KaJICHApsL.

[NepBoHavabHOE peaCTaBIIeHNE KajeHaaps: Beiopas Onepamun > Kastenaaps, BeI
CMOYXeTe M3MEHUTD BHEIITHUH BU/ KaJIeHAAPS, IIEJIKHYB 110 Onuun npeacTaB/ieHns (

M
'-j )
Tun npencrabienus kajgenaaps: emxkaute no Onuun npecTaB/iennsi, YTOObI BHIOpATh
BPEMEHHYIO IIIKaJIy, TeKCTOBBIHM KaJeHAAPh UM Ipaduueckuil KaJleHaaph, a TakxKe
BPEMEHHYIO IKaJy ((puHAHCOBBII roj, KBapTaj, MECSI U T.II.), KOTOPYIO HY>KHO
OKa3aTh.

Bur moxeTe ICJIKHYTh IO Olllll’ll/l NpeaACTABJICHHS HA CTPAaHUIAX CIIMCKaA JJId IIPOCKTOB,
nporpamm, IJIaHOB U 3a1a4, YTOOBI HCpeﬁTI/I K OpEACTAaBJICHUIO B BUAC KaJICHAAPA.

Onuun npeacrtaBJiIeHUA KaneHaapA

BBl MOXeTe HACTPOUTH BHEITHMHN BU KaJICHAAPS ¥ BPEMEHHOI! IITKAJIbI B COOTBETCTBHHU C
BaIllUMU TPeOOBAHUSIMI.

MosxHO 3a7aTh BHEIIHUN BUJ KaJIeHAAPS OJHUM U3 CJIEAYIOIIMX CIOCOOOB.

* 3ajaB NEPBOHAYAJILHOC MPCACTABJICHUEC KAJICHAAPSA 110 YMOJIYaHUTO.

e H3MeHuB onmuun IIpyu IPpOCMOTPE KaJICHAAPA.
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BeI 3a1aeTe npesncTaBiIeHNE 10 yMOJIYAHUIO HA cTpanune [lapameTpsl
KaJieHaapsi/BpeMenHoii mkasb! (Ilapamerpst > Iapamerpst Marketing Operations >
ITapameTpnl Ka/1eH1apsi/BPeMEeHHOH MIKAJIbI).

Tabnuua 31. lNona Ha cTpaHuue lNapameTpbl KaneHaaps/rpapuxa

IToae

Onucanune

Bximrounts
BBIXOJHBIE THU

Hcnomnb3yst 2Ty onuuto, BbI BEIOUpaeTe, Oy1yT B KaJieH1ape MOKa3aHbl MSTh
IHEU WA ceMb JTHEH HeOeIu.

Bri6epute /la, 4TOOBI MOKa3aTh CEMUTHEBHYEO HEICITIO.

[TepBbIiM nHEM
HEJ/IEJIU JIOJDKHO
OBITH

MoHO 3a/1aTh, KAKOH JIeHb OYJET MOKa3aH B KaJleHAape Kak MepBbIid TeHb
HEeJIEJI - TIOHE/ICJIbHUK UJIM BOCKPECEHbBE, JaXe €CJIM BBIXO/IHbIE JTHU ITOKa3aHbI
B KaJIeHiape.

BI;IGCPI/ITC BOCKPCECEHBC UJIM TOHCICIIbHUK. 3HaveHue 1o YMOJIYaHUIO -
BOCKPECCHBE.

Copepxumoe o
YMOJTYAHUFO JJIS
paszjernia KajieHaapst

MoOXHO BBIOPATh, Kakie 0OBEKTHI CJIEAYET M0Ka3aTh B KajieHaape. Beidepure:
* [lnausl (M0 YMOJTYAHUIO)

* TIpoekTsr

* 3anaun

e IIporpammsl

TTouck mo
YMOJTYAHUIO JIJIS
paszesna Kajenaaps

[To3BousieT BBIOpaTh GMILTP I OOBEKTOB, MOKa3aHHBIX B KaJleHAApe.

BriOepuTe cOXpaHEHHBIN TOUCK IS 3HAYCHUS [0 YMOJTIAHUFO IPH IIETIKE 110
aneMeHTy MeHro Kanenaaps. Ciucok JOCTYNHBIX 2JIEMEHTOB 3aBUCHT OT
00BEKTOB, KOTOPBIE BBl BbIOpasH 1151 110J1s1 Co/iep:kuMoe 0 YMOJTYAHUIO.
Hanpumep, eciim BBIOGPATh MPOEKTHI JIJIs1 COAECPKUMOTO 110 YMOTYAHHUEO,
MOJHO BbIOpaTh AKTUBHBIE TPOEKTHI JJIs IOKCKA 10 yModaHuto. Hanpumep,
€CJIM BLIOPATh KOPHOPATUBHBIC KAMIIAHUU JJIS1 COJICPIKUMOTO 110 YMOJTYAHUIO,
MOHO BbIOpaTh AKTUBHBIE MPOEKTHI JIJIsl IOUCKA MO YMOJIYAHUIO.

IToxa3aTp yacoBoit
HosIC 15
BOIIEIIEIO B
CUCTEMY
0JIb30BATEJIS

3/1ech MOKa3aH YaCoBOIA MOSIC, B KOTOPOM MOKA3aHbl BCE 3HAYCHUST BpEMEHH B
cToJIOaX paboyero noToka.

Ecnu y Bac ecTh MOJIb30BATEH BO MHOTHX JIOKAJISIX, BBIOOP 9TOM ONMIUK
MIOMOXET BaM OTCJIEXUBATH PabOTY B Pa3HbIX YaCOBBIX Hosicax. Ecim Bee
BAIIIK TI0JIb30BATEIIM HAXO/ISITCS B OJTHOM U TOM K€ YACOBOM IIOSICE, BbI
MOXETEe BBIKJIFOUYUTH ITY OIIHIO, YTOOBI COKOHOMHTD IIPOCTPAHCTBO HA
9KpaHe.

Crrenyroinue mapaMeTphl TIOCTYIHEI KaK Ha cTpanuie [lapaMeTpsl kajaeHaapsi/BPEeMEHHOT O
rpaduka, Tak ¥ B THAJIOTOBOM OKHE 3a/1aTh OIIUN MIPEICTABIICHAS, KOTOPOE OTKPOLTCS,
koraa Bel BeiOepete Omun ( Onepamun > Kanenaaps mm CTpaHUIBI CIIACKA).

Tabnunua 32. lNons Ha cTpaHuLe napaMeTpbl KaleHaapsa/rpapuka u AnanoroBoro oKHa
SBanate onuyun npeactaBaenna

IMone

Onncanune

Cxema 1o
YMOJTYAHUIO JJIS
pasjesia KajeHaapst

IToxazatp
kax/Bpemennast
IKaja

Ha crpanurne [TapameTps! kajeHaaps/BpeMEHHOTO rpaduka 3Ta ONIHs
MO3BOJISIET BEIOPATH MPE/ICTABJICHUE BPEMEHHOTO rpaduka U Tuana3oH
BpPEMEHH, KOTOPBIN HYXKHO IIOKa3aTh, JIUOO TEKCT IJIsI OJTHOrO MeCsIa Jubo
rpauyecKuii KajJeHaaphb.

B muanoroBoM okHe 3aaTh ONIUK IPEACTABIICHHS BbI HCIIOJIb3YeTe HOJIS
TToka3aTh kak 1 Bpemennasi mkasia, 4ToObI BEIOPATH 9TH HapaMETPBI.
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Tabnuuya 32. lNons Ha cTpaHuLe napaMeTpbl KaleHaapsa/rpapuKka u AnanoroBoro oKHa
SBanate onyum npeacTaBaeHna (MPOAOIIKEHNE)

Ilose Onncanune

BxurounTh LBeToBast KOAUPOBKA KaJleHAApsl OCHOBAHA HA BLIOPAHHOM BaMu aTpHOyTe.
LBETOBYIO BrurrounTe 3TOT nepekIrovaTelib, a 3aTeM BLIOEpUTE ATPUOYT, KOTOPBINA HAT0
KOJMPOBKY HCTIOJIB30BATD JJISl IBETOBOU KOJIUPOBKH OOBEKTOB B KaJICHIIAPE.

[1pu npocmoTpe
3a7a4 0Ka3aTh
TOJIbKO 2Tallbl

OrpannunBaeT 00beM HHYOPMAIH, KOTOPYIO HYXKHO [10Ka3aTh, KOI/1a Ha
KaJIeHJape Npe/ICTaBJICHBI 3aJJaul. BKIIIOUNTE 3TOT NEpPeKIIFoYaTellb, a 3aTeM
BBIOEpUTE THIIBI ITAIIOB, KOTOPBIE HA/IO OKa3aTh. ByayT moka3aHbI TOJIBKO
BBIOPAHHBIE THITHI TATIOB.

Crenyroiasi onuus J0CTYIHA TOJIBKO B IMAJIOTOBOM OKHE 3aJaTh ONLUU NPEACTABIICHUS
pu BeIOOpE AJ1s 3a1a4.

Tabnuua 33. lNons B AnanoroBomM okHe 3agats onuum npeAcras/ieHusA

Ilone

Onncanue

Kpartko/moapo6Ho

Omnpenenser 00beM HHOPMAINT, TOKA3aHHOW I 3a/1a4. DTa ONIHUs
JIOCTYITHA TOJILKO JJISI 3a/1a4.

Kak 3apgatb onuuu KajseHaapAa no ymon4yaHuro

Bbl 3a/1aeTe Bce JOCTYIHBIE OMIMY JIJIs1 KaJIeHAapsl, UCNOJIb3Ysl cTpaHully [lapameTpol
KaJIeHaaps/BpeMeHHOTo rpaduka. BelOpaHHbIE BAMM TapaMeTphbl OYAYT JeiiCTBOBATD B
pasHbIx ceaHcax. To ecTh, ecim Bbl BhliiieTe u3 cucteMbl IBM EMM, a moTom cHOBa B Hee
BOMIeTe, KaJIeHIaph OYJIET MOKa3aH C UCIOJIb30BAHUEM OIIUM, paHee 3aJaHHBbIX BAMU B

OTOM OKHE.

1. Brioepute [Tapametpsl > [1apamerpsl Marketing Operations.

2. Hlenxuute no onmuu [TapameTpsl Kajenaaps/BpeMeHHOro rpaguxa.

OTtxpoeTtcs cTpanuna [TapameTpsl KaJleHaaps/BpeMeHHOT O rpaduka.

3. Beemute nHpOpMaImro Ha cTpanuie [TapamMeTpsl kaieHaaps/BpeMeHHOr o rpaduka.

BoinosiHuTE O/IHO U3 CJIEIYIOIIUX JIEHCTBUIM:

* Haxwmurte COXpaHI(lTb H3MEHEHHH, YTOOBI COXPAaHUTH Ballld UBMCHCHUS.

e Haxmure BepHyTl)CSI K COXpaHEHHOMY, YTOOBI OT6pOCI/ITL CBOU UBMCHCHUA U CHOBA
3arpy3uThb nNapaMeTpbl, KOTOPLIC ObLIN COXpaHCHBI paHEE.

* Haxmute OT™MeHa, 4TOOBI 3aKPBITh CTPAHUILY.

KaK usmeHuTb npeacrtaBJieHne KaneHaapAa

Bur moxeTe HOJIYYUTHh JOCTYII K Pa3HbIM IIPCACTABJICHUAM KaJICHAAPs, HICJIKHYB I10 3HAYKY

(e’

L - ]
IMpencrabiaenne (“=4 ) ga ctpanune Kanenaapn.

1. BoiOepute Onepanun > Kanenaapsb.

Kaneﬂz[apb MOSABUTCHA B IIPEACTABJICHUU IO YMOJIYAHULO. OT10 MIpeACTABJICHUC 3aBUCUT
OT MapaMeTPOB Ha CTPAHUILIC HapaMeprl KaﬂeHHapH/BpeMeHHOFO rpa(bmca.

b, -

L o
2. enxuute mo 3Hauky Ilpeacrasienne ( “5555 ) TTosBUTCS AMAIOroBOe OKHO 3a1aTh
OIIIUY IIPEICTABJICHUSI.

3. BBC,E[I/ITC JAHHBIC B TUAJIOTOBOM OKHEC 3a,[[aTL OIIUU NMPEACTABJICHUS.

BeImosiHATE OTHO M3 CIICAYIONIUX ACHCTBUIA:
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* Haxwwute [IpumMennTh, 4TOOBI MPOCMOTPETH CBOM U3MEHEHMSI.
* Haxmute Copoc, 4TOObI OTOPOCUTH U3MEHEHHUSI.

* HaxwmuTte 3aKpbITb, YTOOBI 3aKPBITh OKHO U COXPAHUThH CBOU M3MEHEHHUS.

Bamm uzmenenus 6yL[yT IIPUMCHCHBI. O,HHaKO B OTJIMYHUEC OT CTPAHUIIbI HapaMeprI
Kal’[eHHapﬂ/BpeMCHHOFO l"pa(bI/IKa, BHECCHHBIC BaMM 31€Ch U3MCHCHUS HEC COXPAHAROTCA.
Ilocne Toro kax BbI yﬁ;[eTe CO CTPpaHHUuIbI KaneHz[apL, napaMeETpbl BEPHYTCA K 3HAYCHUAM
10 YMOJIYaHHIO.

NMpocMoTp BpeMEeHHOW LUKanbI

140

Ecu BbI BEIOMpaeTe NpeICcTaBICHIE BPEMEHHOI IITIKAJIBI, TO BBl MOKETE BEIOPATH OJIMH U3
HECKOJIbKUX AUana3oHoB JaT. Ha skpaHe MOTyT ObITh MOKA3aHbI JTAHHBIE JJISI OT/ICIbHOMI
HEJZIeJIU BIUIOTh 10 JaHHBIX 33 BECh O/,

MpencTaBneHne BpeMeHHOMN LLKanbl KaneHaapa

B npesncraBieHNn BpeMeHHO IIKaIBI Ha (DOHE CETKH MOKa3aHbl OOBEKTHI (IPOCKTHI,
MIPOTPaMMBI WJTH IIJIAHBI), KOTOPBIE BBl BEIOPAJIH UM OTCOPTHPOBAIIH (HATIpUMED,
AKTUBHBIC TPOCKTHI) IO SAMHAIC BPEMEHH B 3aBUCHMOCTH OT BHIOPAHHOTO BaMHU
MPE/ICTABJICHUS] BPEMEHHOMW IITKAJIBI.

OOBbeKTH MOKA3aHbI HA TOPU3OHTAJILHON TOJIOCE MONEPEK COOTBETCTBYIONIETO IUANa30HA
nat. Ums 00beKkTa MoKa3aHo Ha MOJIOCE.

IMpnveuanne: Ecmi Bbl BeIOHpacTe BKIIOYATH HBETOBYH) KOAUPOBKY HA SKpaHE OMIUi
MIpeICTaBIICHAS KaJIeHaa s, OJIOCa [T KaXKIOTO OOBEKTa BBIIEIISICTCS [IBETOM B
3aBUCHMOCTH OT BBIOPAaHHOTO BaMH aTpUOyTa.

BriOepuTe quama3oH aaT I BPEMEHHOM IITKAJTBI.

* Hepgens noka3pIiBaeTCs OJTHA HENlesIs; KaXKIbIil ICHb MOKa3bIBaeTCs B CTOJIONE. [IeHb
Havasa - BOCKpECEHbE UJTM MOHEACILHUK B 3aBICUMOCTH OT ONIINH, BRIOPAHHON Ha
skpane HacTpoiika kajgeHmaps/BpeMEeHHOM KA JIbI.

* Mecsi: moka3bIBaeT OJWH KaJIeHIapHbBINA Mecsl. Kaxaplii eHb MOKa3bIBACTCS B BUJIE
CTOJIONA, ¥ IHU TPYIIUAPYIOTCS B HEJCIIH.

° KBapTa.n: IMMOKa3bIBACT TPU KAaJICHAAPHBIX MECAIIA. Kamuaﬂ HCICJI ITOKA3bIBACTCA B BUJIC
CTOJ'I6I_Ia, 1 HCC/IM I'pyHIUPYROTCA B MECAIIBI.

*  (OuUHAHCOBBIN 01 TOKa3bIBaeTCs (PMHAHCOBBIN TOJT (TIEPBHIA MECSI] 3aBUCUT OT
BbIOpaHHOI onmuu MepsuitMecauBduHancosomioay). Kaxapiil Mecsll moka3bBaeTCs B
BUJIE CTOJIONA, 1 MECALBI IPYNIIUPYIOTCSA B KBAPTAJIBL.

» Kasenaapuslii roa: Toka3pBaeT KaJeHIAPHBINA TOJ, KOTOPBI HAYMHASTCS B THBApe U
3aKaH4YMBaeTCs B Aekabpe. Kaxxaplit MecsIr MOKa3bIBAETCS B BUAE CTOJIONA, U MECSIIBI
TPYNIHUPYIOTCS B KBAPTAJIbI.

HpnMeanne: CToJ0oub! I[Heﬁ, 3aJaHHbIX KaK Hepa6oqee BpeMs, ICAKTUBUPOBAHDI. KpOMe
TOro, uMsa Hepa6oqero BpeMEHU (HanpnMep, Z[em; prz[a) IIOKa3bIBACTCA, €CJIU IIOABCCTU
KypCop K gate. DTta (byHKHI/IH HEOOCTYIIHA, €CJIM BPEMCHHAs IIKaJId IIOKa3bIBA€TCA B BUIAC
KBapTaja, (I)I/IHaHCOBOl"O WJIA KaJICHOAapHOI'O roJaa.
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MpocmoTp KaneHaapA B TEKCTOBOM UIM rpadpuuUecKoM Buae

IMpencrasnenns xaJeHaaps MOKA3bIBAIOT JAHHBIE JIJISI BHIOpaHHOTO Mecsa. Ha crpanwuie
HOKa3aHa CeTKa, KOTOPasi COACPKUT CTOJIOCI 11 KaXXAOTO THS HEJIeJIN: JIFOOBIE ISTh
CTOJIOIIOB MPE/ICTABJIISIIOT OyIHUE THU UJIH JIFOOBbIE CEMb CTOJIOIOB, €CJIU BbI TAK)KE XOTUTE
[I0Ka3aTh BBIXOJIHbIE THU. BBl 3a/1aeTe 3Ty ONIMIO HA CTPAHUIE Y CTAaHOBKU
KayeHaaps/BpemenHoii mikasbel. CTpaHUIA COICPKUT MATh WU MIECTh CTPOK, KAXKIasl U3
KOTOPBIX MIPEJCTABIISCT OTACIBLHYIO HEICITIO.

[pencTaBiieHue COACPKUT SIUCHKY JIJTs1 KAX/IOTO JIHSI BHIOpaHHOTO Mecsina. Slueiika iist
OT/ICJILHOTO JHSI COAEPIKUT CIHUCOK JIEMEHTOB, AKTHBHBIX B 9TOT JIeHb (TEKCT), UJIM YaCTh
TOPU30HTAJIBHOM MOJIOCHI JJI51 KaXKI0T0 aKTUBHOTO 3JIeMeHTa (rpaduka).

MecauHbI KaneHaapb

[TpencraBnenne MeCIYHOTO KaJleHAAPs MOKA3bIBAET KaJleH1aph JJIs1 BLIOpAHHOTO MeCsIa.
31ech moka3aHbl OO BEKTHI (IIPOSKTHI, IPOTPAMMBI WJIH ILUTAHEI ), KOTOPBIE Bl BEIOPAIIN M
OTCOPTHPOBAJ (HAIPUMED, AKTUBHBIC IIPOCKTHI).

Bribepute 04HO U3 CIIEAYIONINX TPEICTABICHIH MECIIHOTO KaJICHIAPS.

* B TexcTOBOM mpeacTaB/IeHNH HA 1 MecsIl: KaXK bl IEHb COAEPKUT TEKCT C
HepeuucIeHueM BhIOPAaHHBIX COTPYIHUKOB, Kamnanuii no TpeGoBaHuIO UK
KopnopatusHblx kaMianuii. OObeKT OKa3aH AJIs BCeX JAHEU B COOTBETCTBYIOLIEM
Jana3oHe Jat.

* B rpadgmyeckom npeacraniiennn Ha 1 Mecsin: 0OBEKTHI MOKa3aHBI HA TOPU3OHTAIbHON
10JI0CE, KOTOpasi HAUMHAETCS B JeHb HavyaJla U 3aBeplIaeTcs B IeHb 3aBepluenus. Eciaum
BBl BbIOMpaeTe BKIIIOYHTL BETOBYIO KOJHPOBKY Ha CTPaHUILE ONIU IpecTaBIIeHUs
KaJIeH/1apsl, 10J10ca 1JIsl KaX10I0 0OBEKTa BBIAEIIAETCS OT/IEJIbHBIM LBETOM.

IMpumeuanue: JIro6oit neHb, 3aJaHHBIN Kak Hepabouee BpeMsi, 0003HaYaeTCs HA PoHe
cepeim X. Kpome Toro, ums Hepabouero BpemeHu (Hanpumep, Jlens Tpyaa) oyaet
II0Ka3aHo, €CJIN MOIBECTH Kypcop K J1aTe.

O uBeTOBON KOAUPOBKE KaneHaapnA

BBl MOXeTe BBIACIMTH OOBEKTHI C IOMOIIBIO IIBETOBON KOJUPOBKHU B IIPEICTABIICHIH
rpaduIecKoro KaJeHaaps NI BpEeMEHHON IIIKaJIBL.

ITpesxne Bcero, BKIJIIOUUTE NEPEKIIIOUATEN b BKIIOYMTH LIBETOBYIO KOJAHPOBKY HA CTPAHULE
VcTaHOBKM KaJIeHIapst/BPEMEHHOI IIKaJIbl UM B AUAaJIOroBoM okHe Hactpoiika ommuit
npencrasienus. [1ocie HaxkaTusl HA KHOTKY OTKpoeTcs MeHto Ha ocHoBaHuM 3HAYeHHid /151,
DTOT CHMCOK COACPKUT ATPUOYTHI ISl BAIIUX B PAMKAX MPOEKTOB, IPOTPAMM HUJIH MJIAHOB
(B 3aBHCUMOCTH OT TOT0, KAKHE OOBEKTHI B HACTOSIIIMN MOMEHT IIOKa3aHbI B KaJIeHAape).

W3 sTor0 cnmcka BBl MOXKETe BBIOPATh aTPHOYTHI MPOHYMEPOBAHHOTO THHA. PaccMoTpuM B
Ka4yecTBe MpUMepa CIIeIYFOIIA aTpUOyT:
* HMwmsi: cemeiicTBO NPOYKTOB

e JlomycTuMBbIe 3HAUCHHUS: JIETTO3UTHBIN cepTU(UKAT, KpeIUTHAS KapTa, KUJIAIITHAS
UIOTEKa

Ecimm BBI peraeTte crpynnupoBaTh OOBEKTHI IO ITOMY aTpUOyTY, Balll KajJeH1apb OyaeT
COAEPKATh YEThIPE LIBETA: 10 OJHOMY JIJIsl KAXA0r0 JOIMYCTUMOIO 3HAYSHUSI ILJTFOC HeT
JAHHBIX, KOTOPBIE COOTBETCTBYIOT 00BEKTaM, KOTOPBIC HE COACPKAT 3HAUCHUIA IS
atpubyrta CeMeicTBO MPOYyKTOB.
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Kanenmapp Taxke MOKa3bIBACT CIICOK YCIOBHBIX OO03HAYCHUIT B HIDKHEM IIPABOM YIITy
skpaHa. CHECOK YCIOBHBIX O003HAYEHHUIT CONEPKUT BCE JOMYCTUMBIC 3HAUCHHUS (TUTFOC HET
JIAHHBIX) BMECTE C I[BETOM, KOTOPBIIf COOTBETCTBYET 3TOMY 3HAYEHHUIO.

HpnMeanne: BrI Takke MoOXkeTe UCHOJIL30BATh HIBETOBYIO KOAUPOBKY IO ma6n0Hy, Ha
KOTOPOM OCHOBAH IMPOCKT HUJIK ITpOrpamMma.

fopusoHTanbHbIe NONOCHI B KaneHaape

B npeacTaBieHnn BpeMEHHOH IIKAJIBI B TPAGUIECKOTO KaJIeHIapst MOKa3aHbI
TOPU30HTAJIBHBIC TIOJIOCHI.

ITomuuTe crienyroiee:

* TToJsI0ChI MPEACTABIISIOT IUANA30HbI AT JIJI1 O0BEKTOB, KOTOPbIE OKA3aHbI B
KaJIeH1ape.

* Mg oObekTa moka3aHo Ha I0JIOCE.
* TTonocbl MOXXHO BBIIEJUTD IIBETOM O BHIOPAHHOMY aTpHUOYTY.
e ®opMbl TOJIOC 0003HAYAIOT CIIEYIOIIEe:

"Hauaso" co CkpyrjaeHHbIM KOHIIOM: 0003HAYa€eT, 4TO OOBEKT HAYUHACTCS B JICHbD,
0003HAYEHHBIN CKPYTJICHHBIM KOHIIOM ITOJIOCHI.

— "BapepirieHue" cO CKPYIIICHHBIM KOHIIOM: 0003HAYAET, YTO OOBEKT 3aBEepIIACTCS B
JIeHb, 0003HAYECHHbBI! CKPYTJIEHHBIM KOHI[OM MOJIOCHI.

— "Hauano" ¢ miockuM KOHI[OM: 0003HA4YaeT, YTO OOBEKT HAYMHACTCS JI0 BUAUMOTO
JAana3oHa Jat.

— "3aBepreHne” ¢ IIOCKIM KOHIIOM: 0003HAYAET, UYTO OOBEKT 3aBEPIIAETCS ITOCIIE
BHIMMOTO JMamna3oHa aat.

KpaTKVIe n I10.£|.p06HbIe npeacrtaBJieHUA 3anga4y

Hcnonb3yiiTe AuanoroBoe okHO 3aaTh ONIMU NPeACTAaBIICHNUS Ui cTpaHully IlapameTpst
kasieHaaps/Bpemennoro rpaduka, 4To0bI BBIOPATH KPATKUN MJIM HOIPOOHBIH PEXXUM [JIS
IpocMoTpa nHpOpMaIHHU O 3a/1a4ax B KaJIeHaape.

B xpaTkom pexxnMe (o YMOJTYAHUIO) TEKCT CONEPIKUT CIEAYIOIINE IJIEMEHTHI:

* 3HAYOK 334240 (D ) uIM yTBEPIKEHUS ( g )
e ID 3amaun

* Hms 3amaun
B noapoOHOM pexkrMe TEKCT COJIEPKUT CIICAYIOIINE SJIeMEHTDI:

* 3HAYOK 327241 (Ij ) WM yTBEPKEHUS ( g )
* HMwms npoexTa, comepKaIiero 3agady

* Koj nmpoexTa, cojiepxaiiero 3agady

e ID 3apaun

* Ums 3agauu

My6nukauua KaneHaapA

YUTOObI MOJIyYUTh CHUMOK TEKYIIEro Mpe/ICTaBIICHNsI KaJleHapsi, COXpaHHuTe ero B popmare
HTML (B cxxaTom apxuBHOM Qaiisie B popmate ZIP).

1. BoiOepute npeacTaBieHUe KaJIeHAAPS A1 Ty OJIMKAIAH.
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Bribepute 00BEKTHI, TMANa30H BPEMEHHU M BHEIIHUH BUT JJIS TPEICTABIICHAS
KaJieHaaps. Bel MoeTe BbIACIUTh OOBEKTHl HECKOJBKUMHE CIOCOOAMMU:

* B menro Onepamun BeioepuTeKaenaaps u 3aTeM 00BEKTHI TSI TPOCMOTPA.
* Ha crpaHnuiie co CUCKOM I B paMKax IJIAHOB, IIPOTPaMM, IIPOSKTOB JIX 33 IaHUM,
4
L
HaxxMuTe Ha 3Ha4ok [lpeacrasiienne ( “2H4 ) y BpIOepuTe OJTHO U3 MPEICTABIICHWIA
KajeHaaps.

IIpumeuanne: Ecim Tekylee npeAcTaBiIeHUe KaJIeHAaPs BKIFOYAET IPOEKTHI, TO
JIAaHHBIE 110 IPOEKTY TAKXKe IKCIOPTUPYIOTCS. TOUHBIE 3KCIOPTUPYEMBIE JAHHbIE
3aBHCAT OT TOTO, K&K HACTPOEH 111a0JIoH npoekTa. Britagka Coanast nuudopmanms u
CIelMaIbHbIE BKJIAJAKM MOTYT 9KCIIOPTUPOBATHCS 1JI OTAEJIbHBIX MJIX BCEX MPOEKTOB.

2. Haxwmure Ha 3Ha40K Ileyats (== ) u BeIOCpUTE DKCHOPT.
3. BbInosHHUTE OHO U3 CIEAYIOUINX ACHCTBH.
* Haxwmute OTKpPBITB, YTOOBI OTKPBITH CXKATHII (hailil KaJieHaapsi.

* Haxxwmute CoxpaHuTh 1 BEIOEPUTE MECTO HA JTUCKE, KyJa CIEAYET COXPAHUTH
KaJeHAaPb.

* Haxwmute OT™MeHa, 4TOOBI BepHYThCS Ha cTpaHuily KaneHmaps 6e3 myOmKarim.

CucreMa myOIMKyeT KaJleHAAph B CKATBIM apXUBHBIH (haiisl. Bel MokeTe HCIob30BaTh
JII000€ MPUJIOKEHUE I pabOTHI CO CXATHIMU (paiiaMu, YTOOBI MOJYYUTH AOCTYI K
cTpanunaM kajenaaps B popmate HTML. Bbl MoxeTe mepexoauTh K CIIeIyIOIMNUM 1
IpPEebIIYIIIM CTPAHUIIAM B IIPEICTABJICHUU KaJleHaaps B BeO-Opaysepe. Eciu BeI
BBITMOJTHIJIU 3KCIOPT MPOSKTHBIX TAHHBIX, TO BbI TAKXKE MOXETE MEPEHTH K 3TUM TAHHBIM
co cTpaHnull kajeHaaps B popmare HTML.
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naBa 10. CeTKM

CeTka - 3TO Mpe/ICTaBJIEHUE JTAHHBIX B BU/JIE, AHAJIOTUYHOM 3JIeKTpOHHOU Tabsmie. CeTku
MO3BOJISAIOT MoJib3oBaTessiM IBM Marketing Operations coxpaHsiTh B IPOSKTE BCE TAHHBIE,
CBSI3AHHbIE C KAMIIAHUSIMU U IPOEKTaAMHU.

Biraronaps ceTkam, mojibp30BaTeIISIM 0OJIbIIE HE HY)KHO MPOU3BOIUTH MOUCK B 3JIEKTPOHHON
[oyYTe, B Harnke ¢ GaiiaMu Ui Ha IPYTrOM KOMIIbIOTEPE, YTOOBI HAWTH MHPOPMAIIUIO O
Kamnauny wm npoekte. IBM Marketing Operations cIIy)XUT CHCTEMOH 3aIIUCH U TOCTyIa Ha
YPOBHE NPEIPUSITHS K JAHHBIM, XpaHIIUMCS B ceTkax. JIroboii mosbp3oBaTesb Marketing
Operations, y KOTOPOT'O €CTh JOCTYH K IPOAYKTY, CMOXET IPOCMOTPETh U U3MEHHUTD CETKY,
€CJIM y HEro eCTh He0OXOANMBIEC Pa3PEIICHUSL.

[Moyb30BaTEN MOTYT MEPEMECTUTH HH(DOPMALIUIO TPATAIMOHHON 3JIEKTPOHHON TaOJIUIIBI
B ceTky B IBM Marketing Operations. ITociie 3TOro MapKkeTHHI OBbIE MEHEKEPBI MOTYT
AHAJIM3UPOBATH, U3MCHSTH M COOOMIATh HH(POPMAIIHFO, CBI3aHHYIO C MPOCKTaAMHU 1
KaMIOaHWSIMU, [JTs1 OTHOTO WJIM HECKOJIBKUX MPOCKTOB M KaMITaHHIA.

B 3aBucuMocCTH OT TOTO, Kak 3aJaHbl IA0JIOHBI, CETKH MOTYT HOSIBJIIOTCS Ha BKJIAJKAX
MAapKeTHHI'OBBIX 0OBEKTOB, INTAHOB, TPOTPAMM U MMPOEKTOB. Y MPOEKTOB KaMIIAHUH €CTh
Bkyanka TCS, Ha KOTOpOi Moka3aHa ocobas ceTka, KOTopasi Ha3bIBAETCA JIEKTPOHHOI

tabymel stueitku HasHauenus (Target Cell Spreadsheet, TCS). M0oXHO cO31aTh IPOCKTHI
KaMITaHUH, TOJILKO €cJIU BKJIroueHa uHTerpanus ¢ IBM Marketing Operations—Campaign.

Cosznarens madsioHa KOHPUTYPHUPYET CETKH, 3a4aeT NCTOUYHHK JaHHBIX, YKAa3bIBACT, KaK
CTPYHIIIPOBAHBI JAHHBIC, MOXKET JIU MTOJIb30BATENIb COPTHPOBATH TAHHBIE, M 3a/1a€T APYTHe
XapakTepucTHKH ceTKu. [Tocse 3TOro aAMIUHUCTPATOPHI U TOJIb30BATEN MOTYT
UCIOJIb30BATh 9T CETKU NPH CO3/IaHUH BKJIAJOK MaPKETHHIOBBIX OOBEKTOB 1 BKJIAJO0K
HIPOEKTOB.

CeTka MOXeT TakXe ObITh IOCTYIHA TOJIBKO JJISl YTEHUs; U3MEHUTD JIaHHbIE, TOKA3aHHbIE B
HEl, BBl HE CMOXKETE.

MN3meHeHne AaHHbIX CETKU

[Tpu paboTe ¢ ceTkaMu B peKUME H3MEHEHUST MOXHO J0OaBIISTh CTPOKH, YAAISATh CTPOKH
¥ M3MEHATH CYIIECTBYIOIINE JaHHBIE. B 0/THOM ceaHCe M3MEHEHHSI MOKHO BBITIOJTHUTH BCE
9TH 3a1a4H, €CJIN Y BAC €CTh COOTBETCTBYIOIINE PA3PEIICHUSI.

PaspelueHun

s paboThl ¢ ceTkaMHu y Bac JIOJDKHBI ObITh CJICAyIOIIUe pasperieHus. Eciu Bam

noTpedyeTcs MOMOIIb, OOPATUTECH K CBOEMY aIMUHUCTPATOPY.

* Uto0bl 70OaBUTH CTPOKY, TpeOyroTCs paspercHus [IpocmoTp BrIaaku, 3MeHNTH
BKJIAZKY, MI3MeHHTh ceTKy U JI06aBUTH CTPOKY CETKH /151 BKJIAIKHU C CETKOM.

* UTo0OBI M3MEHUTH CTPOKY, TpebyroTcs paszperienus [Ipocmotp Braaaku, VI3MeHuTh
BKJIAAKY 1 VI3MeHHTDb CeTKY [1JIs1 BKJIAJIKA C CETKOM.

* Yr0o0OBI CKOMMPOBATH M BCTABUTH CTPOKY, TpeOyroTcs pas3perieHus IIpocMoTp BKIaIKH,
W3zmenuts Braaaky u MI3MeHHTH CeTKY IS BKJIAKH C CETKOM.

* Uro0bl yIaJIUTh CTPOKY, TPEOYIOTCS pa3pelleHus Ha JocTyl kK ctpokam IIpocmoTp
BKJIa/IKH, VI3MenuTs BriIaaKy, I3MeHHTHh CTPOKY CeTKH U Y JAaJIMTh CTPOKY JUUTS BKJIAIKH C
CETKOM.
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3abnoKkuposaHHbIe AaHHble

CucreMa He O3BOJIUT BaM U3MEHHUTh CTPOKY, KOTOPYIO B HACTOSIIIIUN MOMEHT U3MEHSCT
JIpyroii noyib3oBatesb. [ 31eKTpoHHOI Tabunell s;ueiik Ha3HAYeHUs B IPOEKTe
KaMIOaHUK JJ1s1 U3MEHEHNs 3a0JI0OKUPOBAHA BCS CETKaA, & HE TOJILKO OTAEJIbHBIE CTPOKU
CETKH.

XpoHonorua moanduKaummn
Marketing Operations coxpaHseT KypHaJI ayIuTa AJIs CETOK. B xKypHaJsie ayaura

CoJIepKATCSI CBEJICHUS O MOJIb30BATEJIE U TO, KOT/Aa OH OBLII COXpaHeH. DTa HHpOpMaIUs
JIOCTYIMHA HAa BKJIAJKe AHAJIU3.

AnemeHTbl ynpaBneHusa Tabnuubl

146

B CJICOAYIOIIUX Ta6m/1uax OINHCAHBI 3JIEMEHTLI YIIPABJICHUS, KOTOPLIC BbI UCIIOJIL3YETE IIPU
pa60Te C Ta6J'II/I].IaMI/I B pCKUMax NpeaACTaBJICHUA U PEAAKTUPOBAHMA.

Hioxe onmcans!l GyHKINH, TOCTYIHBIE B 000UX PEXIMAX.

e JlanHble mOKa3aHbl HA CTpaHuLax. JljIs HAaBUrallMU IIEJIKHUTE MO CTPEJIKAM, YTOObI
mepeiiTH Ha CIICAYIOIIYIO, IPEIbIIYIIYEO, IEPBYIO U MTOCIICAHIOIO CTPAHWIIBI, AITH BBEIUTE
HOMED B OKHe 1 HaxkmuTte Enter.

* MOXHO YyHOpS/I04UTh IO CTOJIOAM, yKa3aB HA 3ar0JIOBOK CTOJIONA, IEJIKHYB 110
cTpeJike BHU3, U BbIOpaB CopTHpoBKa no Bocxoasueil 1w CopTHPOBKa N0 HUCXOAsLIEH B
PACKPBIBAIOIIEMCSI MEHIO. B 3aBHCMMOCTH OT TOTO, KaK TabJmia Oblia
CKOHCTPYHPOBAHA, B HEKOTOPBIX CTOJIONAX COPTHPOBKA HE BKIIFOUCHA.

* MOXHO NIPOCMOTPETh UJIU CKPBITH CTOJIOIBI, IIEJIKHYB 110 3ar0JIOBKY CTOJIOIA, HAXaB Ha
CTpeJIKYy BHU3, yka3aB 3JieMeHT CToJIONbI B MEHIO U BbIOPAB MEePEKII0UaTelb PSIOM C
HMMEHEM CTOJIONA I OTMEHUB €ro BhIOOp.

* MOXHO nepeynopsiiouuTh CTOJIOIBI, IEPETAIIUB 3ar0JIOBOK CTOJIONA B PYrOe MECTO.
(DTa BO3MOXHOCTb HEJOCTYIHA B TAOJIMIIAX C TPYNINUPOBKOIA CTOJIOIOB).

* MOXHO U3MEHUTH IMIAPUHY CTOJIONOB, IEPETAIINB Kpast 3ar0JIOBKOB CTOJIONOB IPH
TTOMOIITA MBIIIIH.

Pexum npeancrtaBJsieHUA

Tabnuuya 34. SnemeHTsl yripaBneHns NpeacTasieHus

ViupasJenune Omcanne

HepeKn}oquI/Ie B PEXKUM U3MEHCHUS.

CxkomupoBaTh cTpoku ceTku. ll{eskHuUTE 11O IIEpBOMY CTOJIONY, YTOOBI
BBIOpATh CTPOKY.

¥ |

Nmnoprtuposats daitin CSV, B KOTOPOM HAXOAATCSI CTPOKU CETKU.

BKCHOPTI/IpOBaTb BCEC JIAaHHBIC B CETKE B CIIMCOK, paSI[eJ'IeHHLIfI 3alsaTbhIMU.

Hcnosne3yiite paciimpeHHbIN MOUCK, YTOOBI IPUMEHUTH GUIIBTP K JaHHBIM
TaOJIMIBL.

BribepuTe BeIYUCIICHHE, HCIOJIb3YEMOE TS KaXKA0r0 CTOJIONa B CTPOKe
Caoaxka. Onuusmu sBisitorest: Cymma, Cpa (cpennee 3Hauenue), Mun (camoe
HU3KOE 3HaYeHHUE B cTOJIONE) 1 Makc (camoe 00JIbIIoe 3HAUEHHE B CTOJI01E). B
TabJIMLEe, COCTOSIIEH U3 HECKOJIBKUX CTPAHMUII, BBIYMCIICHHS BBINOJIHSAIOTCS BO
BCEX JIAHHBIX, & HE TOJILKO JIJIsl OT/ICJIbHBIX CTPAHUIL. DTOT JJIEMEHT
YIIPABJICHUSI JOCTYIICH TOJIBKO B PEXXMME IIPEACTaBIICHHS.

N E O
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Tabmmua 34. SnemMeHTsl yripaBneHns NpeacTaBaeHnsa (npoAo/mKeHne)

Ynpasiienne Onucanne
CoxpaHUTh CoXpaHUTh HACTPOCHHOE MPE/ICTABJICHUE TAOJIUIIBI.
PEeANOYTCHUS

Kpome Toro, nepeunciicHHbIE HIKE 9JIEMEHTHI YIIPABJICHHUS JOCTYIIHbI 1IJIs 3JIEKTPOHHOK
Tabmnbl stueliku HazHaueHus (TCS), mMmeromeiicss B mpoekTax kaMrnanui. MOXHO cO371aTh
MIPOEKTHI KAMITAHUH, TOJIbKO €CIIN BKJIFOUeHa mHTerpanus ¢ IBM Marketing
Operations—Campaign.

Tabnnua 35. OneMeHTbl yrnpaBieHns Pexxuma NpeacTaBieHns (TObKO B CETKax
B/IEKTPOHHbIX TabnuL AYeeK HasHauYeHus)

VYupas.ienue

Onucanue

VY T1BepauTh Bce

Vr1Bepauts Bce crpoku B TCS.

OTkaszath JJIA BCEX

OTka3zaTh B yTBEpKIeHUH /U151 BceX cTpok B TCS.

O4YKCTUTH BCe

Vnamuts Bce crpoku B TCS.

COCTOSIHUE STYEUKU

Ony06/mKoBaThH OrtmpaButhk Tekymue ganable TCS B komnoHeHT Campaign, Tak 4TOOB
Pa3paboTUNK TOTOKOBOM TMarpaMMBbl MOT IIOJIyYHTh K HUM JIOCTYII.
IMomyunts TTosyunTs camyro MOCJeAHIO TOTOKOBYIO JUAarpaMMy U HHGOPMAIHUIO O

YHCIIe sUeeK B KomrnoHeHTe Campaign.

Pexxum nameHeHus

B PEXKUME USMCHCHUS MOXHO IIEJIKHYTh IO TEKCTY, COCTOALIEMY U3 OJJHOM CTpOKH, 11O
TCKCTY, COCTOAIIEMY U3 HECKOJIbKUX CTPOK, UJIA IO COACPKUMOMY CTOJ'I6IIa YUCJIOBOI'O
TUIIA WJIM TUIa JJIsd OTO6pa)KCHI/I$I JCHCXKHBIX CYMM, a 3aTEM Ha4aTb BBOJUTH JAHHBIC 1JIs
nepe3arnucu CyIeCTBYOIUX JaHHBIX. L[J'IH BCCX UBMCHACMBIX CTOJ'I6L[OB MOKHO ABaXbl
IICJIKHYTD IO 51‘161711(6, YTOOBI OTKPBITH PCAAKTOP COACPKUMOTO IJIsI JAHHOTO THUIla

cToJioma.

Eciym cTpoka B HACTOSIINI MOMEHT HCIIOJIb3YETCsl IPYTUM [10JIb30BATENIEM, CHCTEMA
mokaxet coobiienue o6 ommoke. [lepen coxpaHeHneM U3MEHEHNUH, B YTy H3MEHEHHBIX
siueek Oy/IeT BUJICH MaJICHbKUI KPACHBIH TPEYroJIbHUK; 9TOT MapKep UCYE3HET MOCIe

COXpaHeHusI.

Tabmuua 36. BneMeHTbl yrpaBieHNs B PEXXUME UBMEHEHNS

Yupasienne Onncanne
== HobaButhk cTpoky. CTpoka q00aBIIIeTCs O BBIOPAHHOI B HACTOSIIIIA
+ MOMEHT CTpoKO#. [TepBast cTpoka OyeT BbIOpaHa 10 yMOJIYAHUIO TIPH

Hepexo/ie B PEKUM U3MEHEHUS.

CronmpoBaTh BEIOpaHHBIE CTPOKH TadmI. UTOOBI BRIOPATH CTPOKY,
LIEJIKHUTE 110 TIEPBOMY CTOJIOLLY.

BcraButh sueiiku CTPOKHU TaOJIUIIBI.

pAir AR

[ToMeTHTB BEIOpAHHYIO CTPOKY IS yaaseHus. CTpoka OyaeT ynajieHa npu
COXpaHeHHH. B cTpoke OJWH 1 TOT ke 3HAYOK YKAa3bIBACT HA COCTOSIHUE
CTPOKH.

5

OTMEHUTH IIOMETKY BLI6p3.HHOI>II CTPOKHU JIs1 YAaJICHUS. B CTPOKE OAMH U TOT
K€ 3HAYOK YKAa3bIBACT HA COCTOSHUEC CTPOKU.

all

COXpaHI/ITb U3MCHCHUSA U OCTATHCA B PEXKUME U3MEHCHU .
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Tabnuua 36. OneMeHTbl yrpaBieHus B PEXKUME NBMEHEHUA (MPOAOHKEHNE)

Yupasienne Onncanne

E CoXpaHUTh U3MEHEHUS ¥ BEPHYTHCS B PEXKUM MPEICTABIICHUS.

E' AHHyJ’II/IpOBaTL BC€ U3MCHCHN A, BHECCHHBIC C MOMEHTA IOCJICIHET O
COXpaH€HUs, U BEPHYTHCA B PEKUM NPEACTABIICHUS.

Kak nMmnopTupoBaTtbh AaHHblIe CeTKU

YTto0bI OBICTPO A00ABUTH JIAHHBIE B CETKY, HCIOJIb3yHTe (QYHKIMIO UMIOpTA. JlaHHbIE
MOYXHO UMIIOPTUPOBATH B CETKY B BUJIE 3HAYCHUI, pa3/IC/ICHHBIX 3aMSITHIMU
(comma-separated value, .csv).

1. Tlepeitnute x ceTke, B KOTOPYFO HY>)KHO UMIIOPTUPOBATH JaHHEIC.

[esxauTe o 3HaUKy IMnopt (Iil ).

ITpu nomormu dyukiuu o630pa Haaure CSV-(aiii, conepxaiiuii 1aHHble, KOTOPbIE
HYHO UMIIOPTUPOBATh.

4. Ecmm nepsast cTpoka ¢aityia coaepxuT HHPOPMAIUIO 3aroJI0BKa, BHIOEPHUTE 10JIe
IlepBasi cTpoka siBJIsIeTCS] CTPOKOI 3ar0JI0BKA.
[ToSIBUTCSI OKHO JIJTsI TIOITBEPIK ICHHUSL.

5. Haxwmurte CoXpaHuTh, YTOOBI IMIOPTUPOBATH (aiiil, i OTMeHa, YTOOBI 3aBEPIITUTD
HPOIIECC UMITOPTA.

Ecim nanusie B CSV-daiiie He COOTBETCTBYIOT YUCITY U THUITY JAHHBIX CTOJIOMOB CETKH,
BBI [IOJIy4uTE CO0OIIeHHe 00 omubke. B coobIeHnn Oy1yT OMUCaAHbI PA3TIMYUST MEXKIY
cetkoit 1 CSV-paitmom.

6. Haxwmwute Ha FOTOBO, YTOOBI 3aKPbITh IAAJIOTOBOC OKHO M BEPHYTHCS Ha BKJIAAKY
CCTKH.

Kak QKCMNMOpPTUpPOBaTh AaHHbIEe CeTKMN

Bbl MOXeTe 9KCHOPTUPOBATD JAHHBIE CETKH B BUJIE 3HAUCHUIA, pa3/I€JICHHbIX 3AlSThIMU
(comma-separated value, .csv). [IpumuTe BO BHUMaHHUE CIIeAYIOIICE.

* DKCHOPTHPYIOTCS BCE CTPAHUIBI (€CIIM JaHHBIC pa30UTHI HA CTPAHUIIBI).
* DKCHOPTHUPYIOTCS BCE CTPOKHU, KpoMe cTpoku CBojika.
* DKCHOPTHUPYIOTCS BCE CTOJIONBI (BKJIFOYAS CKPBITHIE CTOJIOIBI).

* DKCHOPTUPOBAHHBIE CTPOKU HAXOJISITCSI B TOM K€ MOPSIZIKE, YTO U B TEKYIIEM
npeacTaBiieHnd. Ecii BBI mpocMaTpuBaeTe ceTKy Ha ocHoBe 1D B andaBuTHOM mOpsiKe,
9KCIIOPTUPOBAHHBIEC TAaHHBIE TaAKXKe OYAYT paccTaBieHbI o ajipaButy mo ID.

1. Tlepeitnute x ceTke, KOTOPYIO HY>KHO 3KCIOPTUPOBATE.

2. IllenkHuTte No 3HAYKy IKCHOPT (|1| ).

3. B nmanoroBoMm oxHe 3arpyska ¢aiisia BoIOepUTe OJTHY U3 CIICAYIOIINX BO3MOXHOCTEI:
* Haxmute OTKpBITH, 4TOOHBI YBUIETH (paitn B Microsoft Excel.
* Haxmute CoxXpaHuTh, YTOOBI COXpaHUTD (Daila Ha JTHCKe.

e IlenxauTe OT™MEHA, YTOOBI 3aKPHITH AUATIOTOBOE OKHO, HE SKCIIOPTHUPYS TaHHBIE.

Kak paamecTutb AaHHble CETKU TONbKO AnA uteHna B URL

Ecmm CO31aTEJIb 1a0JI0OHA BKJIFOYHII CCTKY TOJIbKO OJI YTCHUA AJI pa3MCIICHUA JaHHBIX, B
OKHE 6y,Z[CT COACPIKATHCA CChIJIKA Pa3mecTuth JJAHHbIE.
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1. Tlepeitaure K ceTke, TOCTYNHON TOJILKO JJI YTE€HUS, TAHHbIE KOTOPOW Bbl XOTUTE
Pa3MECTUTb.

2. Ecmm ceTka comiepxut OoJiee 0iHOM cTpanuibl, Haxkmute [loka3aTs Bee, 4TOOBI
YBUJIETh B OKHE BCIO CETKY.

3. Bximouwnte MCPEKJIrOYATCIIb OJI KaxJ10i CTPOKH, KOTOPYIO BBl XOTUTC pa3MECTUTD.

HpnMeanne: B xauectBe 6LICTpOFO crocoba MOXKHO BKJIFOUUTH IICPCKIIFOYATEIIb B
34roJIOBKC CCTKH, YTOOBI BLI6paTb BCE IIOKAa3aHHbIEC B JTAHHBIA MOMEHT CTPOKH.

4. Ilenxaute Pa3MecTnTh JaHHBIE.

Marketing Operations Bbi3oBeT yka3aHHblii URL ¢ BbIOpaHHBIMU JJAHHBIMHU.

Kak crpynnupoBatb AaHHble CeTKU, AOCTYNHbIe TOJIbKO AJIA UTeHUA

Ecnu co3paTestb mabiIoHa BKIIFOUUII TPYIIUPOBKY AAHHBIX JJIsI CETKH, JOCTYIHOM TOJBKO
JUTSI YTEHMSI, BbI CMOJKETE CIPYIIMPOBATDH JaHHBIC B CETKE HA OCHOBE JIIOOOTO U3 ee
CTOJIOILIOB.

1. Tlepeitaute K ceTke, TOCTYIHOM TOJIBKO JJISl YT€HUsI, KOTOPYIO BBl XOTUTE IPOCMOTPETE.
2. Mlenxuute o IlpeacrasJienue.
ITostBuTCSt OKHO 3aJaTh ONIMU NPEACTABIICHUS.

3. Bribepute Bkaounth rpynmupoBKy. UTOOBI BHIKJIFOUUTE TPYIIUPOBKY, yoepuTe
[OMETKY C 3TOU OILUU.

B nosie CrpynnupoBaTth 1o ¢ToJ01y BIOepuTe CTOJIOCI AJISl TPYIITUPOBKH.

5. Haxwmwurte HpI/IMEHl/lTL, YTOOBI COXpPAaHUThb UBMCHCHUS U 3aKPBITh AUAJIOTOBOC OKHO.
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maBa 11. O6beKTbl MapKeTUHra

Bel MoskeTe co3/1aBaTh OOBEKTHI MAPKETHHTA, €CJIM y Bac €CTh pa3pelieHue Ha 37o. [Tocie
co31aHusl 00beKTa MapKETUHTA BB MOXKETE 3aMyCTUTh ero B Jito6oit MoMeHT. [Tpu 3amycke
00BEKTa MAPKETUHIA OH CTAHOBUTCS AKTUBHBIM.

ObveKkT mapkeTuHra - 3T0 MOOOH pabovnii MPOIYKT, pa3padaTbIBaeMbIil KOMAHIOW, I
MTOBTOPHO UCIOJIB3YEMBIil B X0/1e MAPKETHHTOBBIX omnepanuii. OOBeKT MapKEeTHHTa MOXKET
OBITH (PU3UUECKUM IJIEMEHTOM (HAIIpUMeEp, MMCbMOM, KPEAUTHOM KapTOoi NI OaHHEPHOIT
pexJiaMoit) Wi OU3HEC-KOMITOHEHTOM (Hampumep, MpeayioKeHne 00 OTKPBITUN KPETUTHOM
KapThl, OIIpe/IesIeHIE IeJIEBOTO CeTMEHTA UJIM ONpeesieHne OOHYCHON MPOTPAMMBEI).

* BrI3agaeTe 00bEKTH MapKETHHTa, KOTOPBIE COOTBETCTBYFOT BCEM MHOT'OKPATHO
WCIIOJIb3YEMBIM PabOUYNM MPOAYKTAM, U YIPABIISETE IMHU.

* BBl MOXeTe BBIIIOJIHATH 0a30BbBIC ornepanuu (CO3I[3.TL, U3MCHUTDH, UBMCHUTH COCTOSHUC,
CKOIIMPOBAThH, CBA3ATh U y,[[aJ'II/ITL) JJI1 MAapKETHUHT OBBIX 0OBEKTOB.

* BrI BBOUTE BCe aTpUOYTHI, KOTOPBIE 3aJal0T KOHKPETHBI OOBEKT MapKEeTUHTa
(Hanpumep, UMsl, BJIAJIeJIblIa, COCTOSIHUE U ONMCAHUE), U YIPABIISETE UMU.

* BbI MOXeTe 3a/1aTh OU3HEC-IPOIECChl (HAIpUMeEp, MPOEKTHI) U YIPABIISATH
OM3HEC-poIecCaMu, KOTOPBIE TEHEPUPYIOT, MOIUGHUIUPYIOT U BHIBOIAT U3
HUCIIOJIb30BAHUA O61:CKTI)I MapKETHUHTIa.

* BbI MOXeTe MOCTPOUTDH MOIIHBIE TPOEKThI, KOTOPBIE 3a4aF0T HECKOJILKO MapPKETUHT OBBIX
JIEACTBUH, MPOU3BOAS “COOPKY” KaXqOTO OTEILHOTO MAaPKETHHIOBOTO JIEHCTBHUS U3
CYIIECTBYIOIINX OOBEKTOB MAaPKETUHIA.

O06bexThl MapkeTuHra IBM Marketing Operations onpeiesisifoTcst IO CTausiM, U TO, KakK
OHH OIIPE/CJISIFOTCS, BIIMSIET HA TO, KAK OHU OYAyT OPraHU30BaHbI U IPE/ICTABIICHBI
10JIb30BaTEJISIM. UTOOBI IOHSTH ONPEAEIICHNS U OPTaHU3aALNI0 OOBEKTOB MAPKETHHI A,
BAXKHO 3HATH CJICAYFOLIE TEPMHUHBL:

Tun o6beKTa MapKeTUHra

Tum 06vexkTa mapkeTunra - 3To NOAPa3AeIeHNE BBICILIETO YPOBHS 1JIs1 OOBEKTOB
MapKeTHHTa. A IMHHUACTPATOP CO3/AeT TUMBI OOBEKTOB MapKeTHHIa. [[JIs KaXa0ro Tuma
00BEKTOB MapKeTHHIA €CTh MYHKT MEHIO, HO TO, € MOSIBUTCSI 3TO MEHIO, 3aBUCHUT OT TOTO,
KaK aIMIHACTPATOP CKOH(DUTypUPOBAJI THII OOBEKTA MAPKETHHTA.

LLIabnoH o6beKTa MapKeTUHra

Tun o6BekTa MapKeTHHTA pa30WBaeTCs HA OJIMH WJIA HECKOJIBKO Uld0.10H08 005eKT08
mapkerunra. Kak mpaBuio, aIMAHICTPATOP CO3AAeT MIA0JIOH 00 BbEKTOB MAPKETHHTA JIJIS
Ka)XI0# CYIIIECTBEHHOH XapaKTEePUCTUKN THIA 00BEKTa MAPKETHHTA.

3K3&MI1]1F|p ob6beKTa MapKeTuHra

Ox3semmnaap 00seKTa mapkeTunra - 3To oJuH o0beKT MapkeTuHra. [Tosp3oBartesu c
COOTBETCTBYIOIIMMH Pa3peLIeHISIMI 3aIIUThI CO3/IAI0T 9K3eMILISIPbI 00BbEKTOB MapKEeTHHTa
Ha OCHOBE I1a0JIOHOB OOBEKTOB MAPKETHHTA. B TaHHOM PyKOBOJICTBE 3K3EMILISPHI
00BEKTOB MAPKETHHTa HA3BIBAIOTCS “O0BEKTAMHI MapKeTHHIa .
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Tun 06BLEKTOB NpeanoMeHuI

Ecnu Baia cucteMa COIEpKUT ToJbko npuioxenue IBM Marketing Operations,
CUCTEMHBIE A IMUHUCTPATOPHI MOTYT CKOH(PUTYPUPOBATH MOJIH30BATEILCKHI THIT OOBEKTA
MAapKeTHUHTa, KOTOPBI OyJeT COOTBETCTBOBATH MPE/IJIOKEHUSIM UJIH PEKJIAMHBIM aKITUSIM.

Ecim cpena Marketing Operations naTerpuposana ¢ IBM Campaign, B Heii ecTb
IPEeIOCTABIISIEMBIl CHCTEMOIT OOBEKT MapKETHHIa, KOTOPBIA Ha3bIBACTCS "IPeIJIOKeHUEM" .
O/1HaKO CYLIECTBYET JIB€ BO3SMOXXHOCTH YIPABIISATH MPEIJIOKECHASIMU:

* Ecium cucrema ckoH(GUryprpoBaHa ¢ BKJIFOUYEHHON HE00s3aTeJIbHOW MHTET paluei
IIPEAJIOKEHUH, TIPEJIIIOKEHUS OYAyT YIPaBJISTHCS Yepe3 KoMnoHeHT Marketing
Operations: BBl ucnoJib3yeTe onmuto [Ipennoxenns B MeHro Onepammi. Mupopmarmro o
CO3[TaHUY MPEJIOKCHAN TAKUM CIIOCOOOM CMOTpuTe B yomkanmu [BM Marketing
Operations and Campaign Integration Guide (PykoBOJICTBO IO HHTET PALIUH).

* Ecim cuctema cKOH(QUTYpUPOBaHA, TaK YTO UHTETPAIMSI MIPEJIOKCHUN HE BKITFOYCHA,
MPEIJIOKEHHsSI OYIyT yIPaBIIAThCS Yepe3 KoMIoHeHT Campaign: BbI UCIIOJIb3YETe OIIUIO
IIpeano:xenns B mexro Kamnanns. Mapopmanmro o co3ganny npeayIoKeHU TaKuM
ciocoboMm cmotpuTe B riase "[lpemnoxenns” B myosmkanuu [BM Campaign.
Pykosoncrso moavsosares.

CrpocuTe CUCTEMHOTO aIMIHACTPATOPa O TOM, KaK CHCTeMa CKOH(PHUTypUpOBaHa IS
yIpaBJICHNS TPeAI0KECHUSIMHU.

KaKk co3aaTtb 06beKT MapKeTuHra
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YT0OBI BEI CMOTLJIN HO6aBI/ITL 00BEKT MapKCTHUHra, y BaC JOJDKHBI OBITH COOTBETCTBYIOIIIUC
pa3pCuICHus. I[O6aBJ'I$I$I 00BEKT MapKETHHTI'a, BbI CTAHOBUTECH BJIAACJIBIIEM 3TOT'O 0o0BbeKTa
MapKCTHHTA.

Tunel 00bEKTOB MapKETHHTA CBSI3aHBI C Balllell opraHu3anueii. JIoCTyIHbIC BAM THITBI
00BEKTOB MAPKETHHIA M TO, KAK OHM OPTaHU30BAHBI B MCHIO, 3ABUCUT OT CO3ATECIIS
mrabJIoHa.

1. B mento BbiOepuTe THI 00BEKTa MAPKETUHTA, KOTOPBI BB XOTUTE CO3AATh.
ITostBUTCS cTpaHuna ciucka i 3TOro TUna 00beKTOB MapKETHUHTA.

2. Hlenkuute no 3Hauky Co3nanue.
[TosiBuTcst tnasoroBoe okHO BrIOpaTh ma6JI0H, coepiKaliiee BCe Ma0IIOHBI, TOCTYIHbIE
JUUISL 9TOTO THIA 0OBEKTOB MapKETHHTA.

3. Bribepute ma6sox u Haxxmute IIponoknTs.

[TostBUTCS EpBBIit AT B MacTepe U1 BEIOPAHHOTO I1abI0Ha 00beKTa MapPKETHHTA.

IMpnveuanne: Kax/piii 00beKT MapKETHHTA MOXKET COJICPKATh JIFOOOE YUCIIO
M0JIb30BATEJILCKUX CTPAHUI] U TOJIeiH. Bee 111a010Hpl 00beKTOB MapKETHHTA COACPKAT
XOTsI ObI OJTHY CTPAHUIY C UMEHEM, CIIACKOM YJICHOB U MOJIEM MOJMTHKH OE30IMaCHOCTH
(KaK MUHUMYM ).

4. CrenyiiTe HHCTPYKIMSIM B MacTepe, BBOAa MHPOPMAIINIO HA KAXIOH CTpaHUIIE.

5. Korpma 3aBepimte KOHQUTYPUPOBAHUE OOBEKTA, BBIMOJHUTE OJTHO U3 CJIETYIOIINX
JEeUCTBUI:

¢ Haxwmute kHONKY ['0TOBO, 4TOOBI COXpaHUTh 00BEeKT. CUCTEMA BBIBEICT HA IKPAH
CTpAHMILy CIIUCKA ISl TUITA 00beKTa MapKETUHTA C HOBBIM OOBEKTOM MapKeTHHTA,
BKJIFOUEHHBIM B CIIHCOK.

* YT00bI CO31aTh APYroil OOBEKT, AHAJIOTUYHBIN TOMY, KOTOPBINA BBl TOJILKO YTO
co3naym, HaxMute CoXpaHuThb U Ay0ampoBaTh. Texyiuii 00beKT OyAeT COXpaHEeH, U
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BbI yBUIUTE cTpaHuily CBOAKA JIJI1 HOBOTO 00BEKTA, IJIs1 KOTOPOro yxe OymyT
MOJICTABJICHBI BCe JaHHBIC. VI3MEHUTE UMS 110 YMOJTYAHUIO U M3MEHUTE HOBBIH
00BEKT, KaK BaM HY)XHO.

OTtueT O nepeKpecTHbIX CCblJIKax Anda 00BLEKTOoB MapKeTUuHra

Bce IIPOCKTHI 1 0OBEKTBI MapKETHUHI'a COACPKAT OTUCT, OIKMCBHIBAFOILIMI NEPEKPECTHBIC
CCBbIJIKH, UAYIIHUEC OT APYIUX 00BEKTOB MapKCTHUHI'a U K IPYI'UM 00BeKTaM MapKCTHUHTIa.
DTOT OTYET MOSIBIISCTCS HA BKJIaJIKC AHaJ'II/IS, " OH HA3bIBACTCA HCperCCTHBIe CCBIJIKH
00BEKTOB MapKCTHUHTa.

B ciryuae mpoekTOB OTYET COACPKUT CIICTYIOIIHNE PA3/ICIIbI:
* OOBEKTH MapKETHUHTA, HA KOTOPBIC CCHITIACTCS TAHHBIN TIPOCKT.

* OOBEKTBI MAapKETUHra, MO,Z[I/I(I)I/II_[I/IpOBaHHLIe JaHHBIM HPOCKTOM.

B cJliy4yac 00BEKTOB MapKETHUHIa OTUYET COACPKUT CIICAYOIIUEC Pa3aCJIbI:

* OO0ObeKThl MAPKETHHI'a, CCHLIIAIONHECS HA ITOT JJIEMeHT: JpyTrue 00BEeKThl MapKEeTHHT A,
cofepKallle CChUIKY Ha TaHHBIM 00BbEeKT MapKeTHHTA.

*  O0BbeKTh MAPKETHHIQ, HA KOTOPbIE CChLIAETCS IAHHBII JJIEMEHT: IPYTrre 0OBEKThI
MAapKETUHTra, C KOTOPBIMU CBA3aH ):[aHHLIﬁ O6"beKT MApKETUHTA.

* TIpoexTbl, MOIU(UIMPYIOIHE ITOT YJTEMEHT: IPOEKThI, KOTOPBIE MOTYT U3MEHUTH
JTAHHBIA 00BEKT MapKETHHTA.

M HPOCKTBI, CChLTAIOIIUECS HA OTOT JJIEMEHT: IIPOCKTHI, COACPKAIIUE CCHIJIKY Ha JTAHHBIN
00BEKT MapKeTHUHTa.

*  VTBepKIeHHs, CChIIAOIIMECS HA ITOT 3JIEMEHT: YTBEPXKICHUS, COJIEPIKAIINE CChIIIKY Ha
JIaHHBI 0OBEKT MAPKETUHTA.

BaaumocBA3u, Moauduumnpyrowne o6beKT Uim ccbinaromeca Ha Hero

To, ccplTaeTcst JIM MPOSKT Ha 00BEKT MaPKETHHTA WJIM U3MEHSIET €r0, OIPEACIIICTCS TEM,

KaK co3/1aTelIb MabJIoHa CKOH(UTYPHPOBAJT TTOJIE CCHUIKM 00BEKTa MAapKETHHTA.

* U3menenns: [TpoexT uim oObEKT MapKEeTHHTa, COACPKAIIUN TaHHBIA OOBEKT
MapKeTHUHIa, IpeJHA3HAYEH JJ1s1 K3MEHEHUs UM OOHOBJIEHUS COIEPKUMOr0 OOBEKTA
Mapketurra (mpoekt [lopsimok n3amenenus uin Pabouee TpeboBaHme, HATPUMED).

e Ccepuikn: [TpoekT mm 00beKT MapKEeTHUHTA, COEPKALINI TaHHBIK OOBEKT MapKETHHTA,
HE U3MEHSIET €ro, a TOJIbKO CChIIAETCs Ha HEro.

Bbi6op 00bEKTOB MapKeTUHra

Korma BbI BbIOMpaeTe MepekIFoYaTeM Ha CTPaHUIIe CIUCKAa 00BeKTOB MapkeTuHra, IBM
Marketing Operations coxpaHsieT BaIlll BBIOOD B XOJIe CeaHca CJICAYIOIUM 00pa3oM:

* B pexuMe npeacTaBiIeHUs] BBIOpAHHBIE IEPEKIIIOUATEIN OCTAIOTCS, IOKA BBl HE
nepeiifere Ha CTpaHUIly CIMCKa AJIs Ipyroro oowvekTa. Hampumep, eciu Bbl BeiOepeTe
9JIEMEHT Ha cTpaHule | Cricka NIpOoeKTOB C HECKOJILKUMU CTPaHMUIlaMu, epeiiere Ha
CTpaHuIly 2, a 3aTeM BEepHETECh Ha CTPaHMIy 1, JINOO IIEJIKHYB 110 HOMEpY CTPAaHHIIbI B
HIDKHEH 9acTH CTpaHuIpl, MO0 ncrnosb3ys MeHro [locieinne, BIOpaHHbIE BaMA
9J1eMeHTHI ocTaHyTcs. OHAKO, €I BbI epeiieTe Ha CTpaHuIly 3agadu, OHU OyIyT
OTOPOIIIECHBI.

* Ecym BBl n3MEHATE OOBEKT MapKETHHTA, IIIEJIKHYB 1O 3HAYKy MI3MeHHTh BKJIAIKY Ha
CTpaHWUIIE CIIICKA, BEIOPAHHBIC BAMH 3JIEMEHTBI OCTAHYTCSI, €CJIN BBl HAXKMETE Ha
CoxpaHUTh H BEPHYTHCS B CIHCOK.
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Kak ynanutb 06beKTbl MapKeTUHra

Ecin ¢ 005eKTOM MapKeTHHTA CBSA3aH MPOEKT UITH IPYroil 00bEKT MapKEeTHHT A, YIAINTh
ero Oyaet Hesb3s. [Ipexae 4eM yaaisaTh OOBeKT MapKETHHTA, HY)KHO CHA4aJIa yIaJIUTh
CBSI3b.

1. B MeHro BeIOEpUTE TUT O0OBEKTA MAPKETUHTA JIJISI O0BEKTa MAPKETUHTA, KOTOPBIA BbI
XOTUTE yAAJIUTh.

2. BribepuTe mepekroYaTesh PSIIOM C KaXIbIM 00BEKTOM MapKETHHTa, KOTOPHIi BBI
XOTHTE YAAJHTh.

3. IlenxkHuTe MO 3HAYKY ¥YAAIHTH ITOT dJIEeMEHT( 3‘( ) B JIEBOH NaHEJI HHCTPYMEHTOB.

Korma Marketing Operations npeiyIoXUT BaM MOATBEPAUTD, YTO BbI XOTHTE YIAJIUTh
00BbekThI MapkeTuHra, Haxmute OK.

OO0BeKT MAPKETUHI'a TAKXE MOXHO YAAJIUTH C €r0 BKJIAAKN CBO,HKa. [[J'IH 9TOI'0 WICJIKHUTC

10 3HAYKY Y AAJHTh 3TOT dJIeMeHT( ‘K ) B maHes MHCTpyMeHTOB Marketing Operations.

KaK usmeHuTb cocTofiHue 0ObEeKTOB MapKeTUuHra

Kaxgomy Ty 00BeKTOB MapKeTHHTA IPHUCBANBaETCs cocTosiHNE. COCTOSIHAE 0OBEKTOB
MapKeTHHTa U3MEHSETCS B XO/JIe MX )KU3HEHHOTO IMKJIa. Bbl MOXeTe N3BMEHUTh COCTOSTHUE
00BEKTa MAPKETHHTA, YTOOBI YIPABJISITH €r0 XKU3HEHHBIM ITUKJIOM.

1. B wmenIo BLI6€pI/IT6 THII 00BEKTAa MapKCTHUHTa IJIs 0o0BbeKTa MapKCTHUHTIa, COCTOSIHUC
KOTOPOro Bbl XOTUTC USMCHUTD.

2. Ha CTpAaHUIIC CIIUCKA 00BEKTOB MapKETHUHTa BI)I6€pI/IT€ NEPCKIIFOYATCIIb PAAOM C
KaXIbIM 3JICMCHTOM, COCTOAHUC KOTOPOI'O Bbl XOTUTC UBMCHUTDL.

3. IMenxuute no 3Ha4ky CocTOsIHUE U BEIOEPUTE OAHO U3 JOCTYIHBIX COCTOSIHUI.
[TostBUTCS IMAJIOrOBOE OKHO, B KOTOPOM MOXHO J00aBUTh KOMMeHTapuu. Eciu Bb
BBIOPAJIM COCTOSIHUE, KOTOPOE HEJIb3s1 U3MEHUTh IOTOM, CUCTEMA NPEeAYIPEaUT Bac O
TOM, YTO OTKAT U3MEHEHHS OY/IeT HEBO3MOXKEH.

4. Baenute Bce KoMMeHTapuu 1 Haxkxmute IIpoo/KHTh, 4TOOBI 3aKPBITh 1UAJIOTOBOE
OKHO U IPUMEHUTH HOBOE COCTOSIHHUE.

Kak .ﬂOéaBMTb CCblJIKY Ha 00beKT MapKeTuHra B q)opmy NN CTPOKRY

CeTKun

DopMBI U CETKH MOTYT COJIEPXkATh CTOJIOIBI CO CCHIIIKAMHU Ha 00BEKTHI MapkeTuHra. IBM

Marketing Operations ynpoIiaeT mouck KOHKPETHOTO 00beKTa MapKeTHHTA, CChIJIKA Ha

KOTOPBIN COJEPKUTCS B TAKOM CTOJIOIE.

1. Tlepeitnute B popMy MM CETKY, COMICPIKAIIIYIO MOJIE WJIN CTOJIOCT, T TOJDKHA
HAXOJUTHCS CChUIKA HA 0OBEKT MapKeTHHTA.

2. Ecmm moe cchIkH Ha 0OBEKT MapKEeTHHTA HAXOIUTCS B OopMe, IIEPEeKIFOUNTECh Ha
BKJIaKy I3MeHUTD.

B nose cepiku O0beKT MapkeTHHra HaxkMuTe BoiOpaTs.
3. B cayuae ceTku BBIIOJIHUTE OHO U3 CICAYIOLINX ACHCTBHIA:

* YT00BI TOOABHUTH CTPOKY: MEPEKIIOYUTECH B PEXKUM U3MEHEHHUSI U IIEJIKHUTE 1O
3Ha4Ky J{06aBUTh CTPOKY. 3aTeM JIBAK/IBI IICJIKHUTE O stueiike cTosiona OobekT
MapKeTHHIa.

* YT00OBI UBMEHUTD CYILLECTBYIOLIYIO CTPOKY: NEPEKIFOUUTECH B PEKUM U3MEHEHUS U
JIBaXJIBI IIEJIKHUTE O stueiike cTosiona O0beKT MapKeTHHI A,
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TTosBUTCSI AMATIOTOBOE OKHO JIs1 OOBEKTa MapKETUHTA.
4. BrpiOepuTe oHY U3 BKJIAIO0K.

* UToOB!I BBINOJHUTH NPOCTON MOUCK 00BbekTa MapkeTuHra: Ha Bkianake Ionck
BBeUTE KpuTepuu noucka. Cucrema Npou3BOIUT MOUCK BO BCeX aTpudyTax
00BEKTOB MaPKETHHI A, YTOOBI HAUTHU COOTBETCTBUE 3aJAHHBIM BAMU KPUTEPUSIM.
[TpousBoanTCS MOKUCK BO BCEX aTpHOYTaX, KpOME aTPUOYTOB CBI3aHHBIX OOBEKTOB
MapKeTHHTa.

* Uro05!I HCIIOJIB30BATh 3apaHee 3aJaHHbI MoUCK 00bekTa MapkeTuHra: Ha Bxiaaxe
O030p BrIOECpUTE 3apaHee 3aJaHHBIN COXPAHEHHBIH MMOUCK.

CucreMa BO3BPATUT Pe3yJIbTATHI BAIIIETO IOUCKA.

5. Bwibepute 00BEKT MapKeTHHTA U HAXKMUTE OJHY U3 JOCTYIHBIX KHOIIOK.

* UToOb! NpUHATH BHIOPAHHBIN OOBEKT U 3aKPBITh 1UAJIOTOBOE OKHO, HAKMHUTE
I1puHATH U 3aKPbITD.

* UToOBI NpUHATH BEIOPAHHBIN 00BEKT U MPOJOJDKUTH BEIOOP OOBEKTOB, HAKMUTE
IIpunsTs.

* YT00BI 3aKpHITH TUAJIOTOBOE OKHO, HE BBIOMPAsT 00BEKT, HAKMUTE 3aKPbITh.

BeIOpaHHBIN BaMI 00BEKT MAapKETHHIA HOSIBUTCS B MOJIE CCBUIKMA HA OOBEKT MAapKETHHTA.
Ecu BbI BBIOpasm 60J1ee OHOTO 00BEKTA, U MOJIe IPUHUMAET HECKOJIbKO OOBEKTOB
MapKeTHHTa, OYAyT NepeUrCIIeHbI Bce BHIOpAHHBIE BAMH OOBEKTHI.

ITomHuTE cremyrolee.

* B ciydae npocThIX MOUCKOB MOUCK B aTPHOYTaX CBSI3AHHBIX OOBEKTOB MAapKETHUHIA HE
IIPOU3BOAUTCS.

* Tloms, B KOTOPBIX COAEPKATCS CCHUIKM Ha OOBEKT MAapPKETHHIa, MOYKHO HACTPOUTH, TAK
4TOOBI OHU MOTIJIM CO/IEPXKATH TOJIBKO ONPEICSICHHBIN TUIl 00beKTa MAPKETHUHT A,
HanpuMmep, [Tucbma c npeasioxxeHussMu. B aTom ciygae Ha Bkyagke O630p OyayT
COJIEPKATHCS TOJILKO T€ COXPaHEHHbIE IOUCKH, KOTOPbIE IPUMEHUMBI K 9TOMY
KOHKPETHOMY THUITy 0ObEeKTOB MapKETHHTIA.

CCbiIfIKM Ha 06BbEKThI MapKeTUuHra B yrBepaeHuax

Bur ,Z[O6aBJ'I$ICT€ CCBUIKH Ha OOBEKT MAapKCTHUHI'a B YTBEPXKICHUS TAK XKE, KaK ,E[OGEIBJ'IHCTS nux
B IIOJIA (i)OpM " CETOK. O,Z[HaKO OIINUM JIsA IIOUCKa 00BEKTOB MapKCTUHI'a HEMHOI'O
OTJIMYAKOTCH.

MpocTon nouck (Bknaaka NMouck)

OKHO POCTOTO MOKCKA B MOJIE BEIOOpA 00bEKTa MAPKETUHTA JIJIS1 YTBEPKACHUNA COJIEPKUT
JIOMIOJTHUTEJIbHBINA PACKPBIBAIOLIUICS CIMCOK. BBl UCMOJIb3yeTe ATOT 3JIEMEHT YIPABJICHHUS,
4TOOBI BEIOPATH OJIMH TUI 0OOBEKTA MAPKETUHTA JJIs MOUCKA. BbIOOD HYX HO Cl1eJ1aTh, J10
TOTO KaK BbI CMOJKETE Ha4aTh ITOUCK.

CoxpaHeHHbI NoucK (BKnagka 063op)

B packprbiBaroremMcst criucke COXpaHEeHHBIX TOMCKOB COJIEPKATCS paHEe COXPAHEHHbIE
MOVCKHY SIS BCEX BKJIFOYEHHBIX TUIIOB 00BEKTOB MapkeTuHra. Hanpumep, ecim y Bac ecThb
TUIBI OOBEKTOB MAapKETUHIA JIJISI KPEATUBHBIX MATEPUAJIOB U KOHBEPTOB, B CIIUCKE
MOSIBSITCS BCE COXPAHEHHbBIE TOUCKHU [IJIs1 KpEAaTUBHBIX MATEPUAJIOB UJIU KOHBEPTOB.
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naBa 12. AKTUBbI U OUONMOTEKN aKTUBOB

IBM Marketing Operations obGecrieurBaeT HEHTPAIM30BAHHOE YIIPABJICHHE, 3ALUIIICHHOES
XpaHEHNE ¥ BeO-TOCTYI K UPPOBBIM aKTUBAM.

UTo TaKOe aKTUBLI

B IBM Marketing Operations BBl XpaHHUTE BaIlld AKTUBBI B ONOIMOTEKAX.

* bBubimoTexa aKTUBOB - 3TO HAUBBICIINI YPOBEHb OPraHU3ALUOHHON CTPYKTYPHI B
peno3uTopun NU(POBBIX AKTUBOB.

* BpI MOXeTe NOJYyYUTh JOCTYI K OMOIMoTeKaM U JOOABUTH AKTUBBI B OMOIMOTEKH, €CIIN
anmunucTpaTop Marketing Operations mpe1ocTaBujI BaM pa3pellieHue B MOJUTHKE
6e30MacHOCTH, HA3HAYEHHO! JJIsI aKTUBA.

*  AKTHUBBI MOXHO OPraHu3oBaATh C UCIIOJIB3OBAHUEM TTAIIOK.
* BrbI MOXeTe IPOCMOTPETD BCE AKTUBBI, BJIAACIIBIICM KOTOPBIX BEI SIBJISICTECH.

* Eciu BbI He SIBJISICTECH BJIAJICIBIIEM AKTHBA, Bbl MOXKETC IPOCMOTPETH €T0, KOTI'/Ia OH
HaxXoJUuTCs B (bHHaJ'II/ISI/IpOBaHHOM COCTOSIHUMU.

e Yr0o06bI cO3/1aTh OMOJIMOTEKY, HY)KHO UMETh a/IMUHUCTPATUBHBII qocTyn k Marketing
Operations.

BbI MoXeTe MpOCMOTPETh AKTUBBI B OUOJIMOTEKE MO0 B IPE/ICTABIICHUN CIIUCKA, JIMOO B
npeacTaBlicHnn MuHII300paxkenuit. [1o ymomuanuro, 8 IBM Marketing Operations, xoraa
BEI BBIOMpaeTe OMOMOTEKY aKTUBOB, AKTUBHI TOKA3aHBI B IPEACTABJICHUN CITACKA.

Tabmuua 37. lNpeacTaBneHns aKTMBOB

IIpencrasJienue Onucanne

CHucoK akTUBOB 3/1ech MOKa3aHbl BCE AKTUBBI B TEKYIIEH
OubIMOTEKE, NEPEUUCIICHHBIE B aJI(paBUTHOM
nopsike o Bocxoasueit. YtoObl u3MEHUTH
HOPSIIOK, IEJIKHUTE OJIMH pa3 1o cToJiomy Vms.

YTo06b! IpOU3BECTU COPTUPOBKY HA OCHOBE
JIFO00TO U3 APYTUX CTOJIOIOB, MIEJIKHATE 110
3Tomy ctoJsiony. lllemkHuTe MO CTOJIOIY BO
BTOPOIf pa3, YTOObI N3MEHUTH NOPSIIOK
COPTHPOBKY CTOJIOIIOB C BOCXOISIIETO Ha
HUCXOISIIUA.

MunuuzobpaxeHust akTUBOB 31ech OKa3aHO Npe/ICTaBIICHUE
MPHHAU300paskeHNi 1T KaXK/I0TO aKTHBA B
oubmoTeke. Bol MOXeTe BBITPY3UTh
MUHUM300paXkeHHe /U1 aKTUBA Ipu 100aBJIeHUN
AKTUBA B OUOJIMOTEKY.

Bu6nNMoTEeKn aKTMBOB

Ludposbie aKTUBBI XPAHITCS B OMOIMOTEKAX, KOTOPBIE MPEACTABIISIFOT COOOT
OPraHU3aIMOHHYIO CTPYKTYPY BBICIIETO YPOBHS B PEMO3UTOPHUH TUPPOBLIX AKTUBOB. BbI
MOJETE TIOJIyYUTh TOCTYI K OMOIMOTEKaM 1 100aBUTh aKTUBBI B OMOMOTEeKH. BBl MOXKeTe
MOJIYYUTh JOCTYI K OMOJIMOTEKE, TOJIbKO ecii anmuauctpatop IBM Marketing Operations
IIPeIOCTaBUII BaM pa3pellleHNe B OJUTUKE 0€30IaCHOCTH, Ha3HAYEHHOM JJI aKTUBA.
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Tlocne Toro kax BbI IMIEJIKHETE IO 6I/I6J'[I/IOTCKC, conepmameﬁ AKTUBBI WK AKX, KOTOPBIC
BbI XOTUTC NPOCMATPUBATH, IOABUTCA CTPAHUIIA CHHCOK aKTHUBOB.

IIpumeuanne: YToObI co3aaTh OMOIMOTEKY, HY)KHO UMETh A IMUHUCTPATUBHBIN TOCTYII K
IBM Marketing Operations.

Kak nepeiTu U3 npeactaBneHns CNMCKa aKTMBOB B NpeAcTaBneHne
MUHUU300paXeHun

ITo ymomuanmro, B IBM Marketing Operations, korjia BbI BHIOMpaeTe ONOINOTEKY aKTHBOB,
AKTHUBBI IOKA3aHBI B IPEICTABJICHUHU CITUCKA. UTOOBI NepeiiT B IpeACTaBJICHUE
MHHUU300pakeHN, BBITOJIHUATE CJIETYIOIIHE IIaru:

1. Otkpoiite IBM EMM u Beidoepute Onepanun > AKTHBBI.
ITostBUTCS CICOK BCEX JOCTYIHBIX OMOIMOTEK AaKTHBOB.
2. Bribepute OMOIMOTEKY AKTHBOB M3 CHHCKA.

TlosBUTCS cIMCOK aKTHBOB B TCKyH_[CfI OubmoTeKe.

3. IleskHuTe 1O 3HAYKY PeKNUM mpeacTaBjeHust cnucka ( ) ¥ BBIOEpUTE

Munnuzo0pakeHnsi AKTHBOB.

[TosiBUTCS MpeacTaBiieHne MUHAN300pakeHui. PsmoM co BceMn akTHBaMU, 1T KOTOPBIX
€CTb CBSI3aHHBIE C HUMU MUHUNA300PaKEHNU S, TOSBITCS MUHUU300paskeHUsI.

Kak gno6aButb aKkTus

Boiinute B cucremy IBM EMM.
2. Boibepute Onepauuu > AKTHBBI.

TTosBuTCS criucox 6MOMOTEK. AIMUHHCTPATOP CO34aJT 3TH OUOJIMOTEKH, YTOOBI
OpPraHu3oBATh aKTUBBI.

3. H_ICJIKHI/ITG no 6I/I6HI/IOT€KC, KOTOpasa JOJDKHA COACPKATh HOBBII aKTHUB. OTKpOCTCﬂ
oubsmoreka. Ecii B Hell eCThb ITaIllK1, OHU IIOSABATCA B BCpXHCfI JaCTHU OKHA.

4. Ecnum bubimoTteka COACPXKUT IIAIIKH, HepCﬁZ[HTe B [TAIlIKy, KOTOpasd A0JDKHA COACPKATh
AKTUB.

5. IlemxauTe MO 3HAYKY /[00aBUTH aKTHB ( - ).
ITosgButcst okHO HOBEII akTHB.
3anoHuTe 1MoJis B OkHe HOoBBINM akTHB.

Haxxmure KHOIIKY COXpaHl’lTb HN3MEHEHHS, YTOOBI CO31aTh HOBBII AKTUB.

AKTHUB TOSIBUTCSI C COCTOSIHIEM YUepHOBHK.

CtpaHuua CosgaTtb aKTUB
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ITpu nobaBsieHnn akTUBA CUCTEMA MOKaxeT cTpanuily Co31aTh aKTUB.

Tabnuua 38. NMons Ha cTpaHuye Co3aarte akKTms

ITone Onucanue
msa axTuBa Beeaure onncaTebHOE UMS IS AKTUBA.
Onucanue BBeanTe kpaTKOE TEKCTOBOE ONMUCAHNE AKTHUBA.
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Tabmuua 38. Monsa Ha cTpannue Co3hatb akTuB (MPOAOIKEHNE)

TToge

Onncanue

Biagenabist

Haxxmute Ha /[00aBUTH/yJAJIMTH YIEHOB, YTOOBI UCIIOJIb30BATH
JINAJIOTOBOE OKHO BhIOpaTh Bi1aesiblieB 151 HA3HAYCHU S
JIOIIOJIHATEJILHBIX BJIAJICJILIEB AKTUBOB.

Kom aktua

YTtoObI BpyYHYIO BBECTH KO/ IS aKTHBA, yOEpUTE IIOMETKY C
HnepekIroyaTessi ABTOMATHYECKH FeHEPHPOBATH NPH COXPAHEHHH.
3aTeM BBeOUTE KO U1l akTHBa. KO MOXET IpeICTaBIIATh COOOi
JH00YI0 a(paBUTHO-IIM(PPOBYIO CTPOKY.

Urtob6s! komnoHeHT Marketing Operations B aBTOMaTHYECKOM PEKIME
€O3/1aJ1 KOJI AKTHBA, OCTABbTE IOMETKY Ha NEepPEKIIrovaTesie
ABTOMATHYeCKH reHepHPOBATH NPH COXPAHEHHH.

IIpumeuanne: MoxHO cKOH(GHUTYpHPOBATH KOMIIOHEHT Marketing
Operations, 4TOObI OH TeHEPUPOBAT KO B COOTBETCTBHH C
AJITOPUTMOM, 3a1aBAEMBIM A IMUHUCTPATOPOM.

KiroueBrle ciioBa

BBeauTe J1r00bIe KIIFOUEBBIC CJIOBA [IJIs1 aKTHBA 4epe3 3aisiTyro. Koraa
M0JIb30BATENb OYAET UCKATh 9TH KJIFoUeBbIe cyioBa, IBM Marketing
Operations MOJIyYUT 3TOT aKTHUB.

Vkazanus mo
HCIOJIb30BAHUIO

Beemute JIFOOBIE YKa3aHus OTHOCUTEJIbHO TOI'O, KaK (I)I/ISI/I‘ieCKI/Ie Jmna
JJOJDKHBI UCIIOJIB30BATH 3TOT AKTHUB. HaHpI/IMep, €CJIM 3TO JIOTOTHII,
IIOJIB30BATEJIM MOTYT Yy3HATh, B KAKOM MECTE 3TOT THUII JIOTOTHUIIA
JIOJIKECH MMOSABUTBHCA.

JlaTa OKOHYAHMS JEHCTBUS

BBeaute naty okoHUaHMS ASHCTBHS [IJIS AKTHBA HJIU BHIOEPHUTE
CTPEJIKY B PACKPBIBAIOILIIEMCSI CIIUCKE, YTOOBI BHIOpATH 1aTy B
KaJengape.

ITocre Toro, kak BbI BBEJIM 1aTy, MOXHO HCIOJIb30BATH 3HAYOK CO
CTPEJIKOM, 4TOOBI IepeMEIIATh ATy BIEpe/I WA HA3a/T 110 [IaraM.
IIpumeuanne: Marketing Operations OTIIpaBJIsieT yBeAOMIICHHE
BJIAJICJIBIIAM IO UCTECUYCHUH CPOKA JICUCTBHSI, HO COCTOSIHUE aKTHBA HE
MU3MEHUTCSI aBTOMATHYECKHU Ha cocTostHue C UCTEKIITNM CPOKOM
neiictBus. [1o nucreueHnn cpoka IeCTBUS BaM CIIEIYET
ApXUBUPOBATH AKTUB UJIM U3MEHUTH 14Ty OKOHYAHUS CPOKa
NEeACTBUS.

Wwms Bepcun

Bemute HOMep Bepcuu akTuBa. [loMHUTE Clleayroliee.
e [lo ymosuanuto, B 9TOM 1oJie HaxoauTcst Bepeus 1.0.

e Jluis kax10# Bepcuu, 100aBIIsseMOH 11OCIIe 9TO# BepCHH, 110
YMOJTYaHUIO, OYIET MOCIICIOBATEILHO YBEJINYUBATHCS HOMED
BEPCHH.

* Yro6bl nepeonpeeuTh 3HAYEHNE [0 YMOJTIAHUIO, BBEUTE BAIIl
COOCTBEHHBII HOMEp BEpCHUH.
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Tabmuua 38. Monsa Ha cTpaHule Co3aatb akTuB (POAOIKEHNE)

ITone Onucanne

Daitsl HaxwmuTe Ha BbIrpy3uTh, 4TOOBI OTKPBITH AUAJIOTOBOE OKHO
Jo6aBuTh (haiisiel aKTUBOB. BKIJTFOUNTE OJIUH UJTH HECKOJIBKO
HepeKJIIoYaTeIeH.

e daiin: 3amaiite (aiis 11 aKkTUBA. DTO MOJIE SIBIISIETCS
0053aTEJIbHBIM.

*  @aiis npeaABapUTEIHLHOI0 NPOCMOTPA: BaM MOXeT NOHA100UThCA,
YTOOBI OJIL30BATEIN MOJIYYHIIN TOCTYII K (haiity mpeampocMoTpa
B IIeJIsIX 0€30MaCHOCTH, [IJIS1 YBEJIMUCHUS CKOPOCTH UJIH JJIst
ynooctBa. Hanpumep, ecin ucxoaubiit (aiin sisisieTcs Gpaitaom,
obpaboTtanneM B mporpamme Photoshop, Bam MoxeT
MMOHATOOUTHCS IPeICTaBUTh (aitn B popmate PDF B xauecTse
(aiina mpeaBapUTEIHLHOIO IPOCMOTPA TAK, YTOOBI MOJIb30BATEIIH,
y KOTOPBIX He yCcTaHOBJIeHa porpamma Photoshop, cmorym sToT
¢aiin yeunets. IBM pekoMenmyeT ucnosb3oBath (aiis B popmare
PDF, GIF wim JPEG B xavecTBe aiiia npeaBapuTebHOTO
IPOCMOTPA aKTHBA. DTO HEOOSI3aTEILHOE IOJIE.

*  @aii MuHUH300pakennii: MOXXHO 3arpy3uTh 0oJiee paHHHUE BEPCUU
(aiina, KOTOPBIH NOJIB30BATENN YBUIAAT IPU OTKPHITUM aKTUBA,
WJTM KOTJ1a OHU MIPOCMATPUBAIOT OUOIMOTEKY C HCIOJIb30BAHUEM
npeacTaBieHns: MUHEU300pakeH sl AKTUBOB. DTO
HEeo0s3aTesIbHOE TOJIE.

JI71st Ka)K10T0 BEIOPAHHOTO MEPEKJIFOYATE ISl IPH HOMOIIH (HYHKIIUH
0030pa HalIMTe COOTBETCTBYIOLIMI (haitn u qodaBbTE €ro B
nasioroBoe okHo Jlo6aBuTh (aiiibl aKTHBOB.

3ameuaHus, Kacarowmeca 6esonacHocTH

JonosHuTeNbHy 0 HHOOPMAIIAIO O TOM, KaK HACTPOUTH 0€30MaCHOCTH, /1aB OTICIHHBIM
MOJIb30BATEISIM BO3MOXKHOCTD YBUIETH TOJIBLKO MPEIBAPUTEILHBIN TPOCMOTP aKTUBA,
cmotpute B nyosukanuu IBM Marketing Operations Pykosoncteo agmunuctparopa. Eciu y
BAC €CTh OMACEHHS 110 MOBOAY 0€30MaCHOCTH, HOJyMalTe 00 UCHOJIb30BAHUY BOISHBIX
3HAKOB IS (haiijia MpeIBapUTEILHOTO IPOCMOTPA, UCIOJIb30BAHUH BEPCUH C HU3KUM
pa3pelicHreM I IPUMEHCHUH IPYTOro METO/1a, 3allUIIAFOIIero Ghaiiil 1 He
MTO3BOJISFOIIET0 KOMMPOBATH M COXPAHATh 3TOT (hail.

KaK u3aMeHUTb aKTuB
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Ecimi BBl BRITPY3UJIH HOBBIN (Al IpH peIaKTUPOBAHUY, OH 3aMEHUT MPEIbIIyIIui (aii,
HO HOBAsl BePCHs aKTHBA IIPU 3TOM HE CO37aeTcsl. DTo OymeT Ta e BepcHs, 4YTO U J0 ee
M3MEHEHHMSI, TaKe €CJIM Bbl U3MEHUJIM HOMED B 1oJie MiMs Bepcun Ha 0oJiee BHICOKOE YHUCIIO.
OTa nporeaypa No3BOJISET UCIPABUTH (haiis1, ecim BbI paHee CilyyaifHo 70OaBUIM HE TOT
Gaii.

M3MeHSITh MOKHO TOJILKO aKTHUBBI B COCTOSIHIN YEPHOBHKA.
1. Bribepute Onepaunu > AKTHBBI.
2. Bwibepute 6MOIMOTEKY, COAEPHKAIILYIO AKTUB, KOTOPBII BB XOTUTE U3MEHUTb.

3. H_Ie.]'IKHI/ITC II0 AaKTHUBY, KOTOprfI BbI XOTUTC UBMCHUTD.

4. HlenxauTe mo 3HaYKy VI3MeHHTS ( ‘f ) ¥ I3MEHUTE JIFOOBIE OIS HAa CTPaHMUIE.

5. KOF,Z[EI 3aKOHYUTC BHOCUTH UBMCHCHU A, HAXKMUTEC HA Coxpamm; N3MEHEHHH.
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AXTHB OyIeT COXpaHeH ¢ TeM K€ HOMEPOM BEpPCHH, KOTOPBII Yy HETO OBLI 10 ceaHca
BHECEHU I U3MECHECHUN.

Bepcuun aktuesos

BmecTo 3aMeHbl CYIIeCTBYIOIIErO AKTUBA Bbl MOXKETE JOOABUTH HOBYIO BEPCUIO AKTHBA.
Vurture ciemyrolee:

BbI MOXeTe 3arpykaTh, IpeABapUTEIbHO MPOCMATPHUBATE U YAAJIATH O0JIee cTaphie
BEpCUU aKTHUBA B pa3jesie XPOHOJIOIUsl BEPCUI.

Ecimm BBl ynanuTe TEKYLIYIO BEPCUIO AKTUBA, IPEAbIAYIIAsl BEPCUSl CTAHET TEKyLlen
BEpCHUEN.

TeKyH.[a?I BCPCUA AKTUBA IOABJISACTCA, KO Id MOJIB30BATCIIM IICPEXOIAT B 6I/I6J'II/IOT€Ky u
IBITAXOTCA BJIOXHUTH AKTUBBI.

y,Z[aJ'II/ITI) BEPCHUIO aKTUBA, €CJIU OHA ABJISACTCSA €IUHCTBEHHOM Bepcneﬁ aKTuBa, HCJIb34.

Kak .ﬂOéaBI/ITb HOBYHO BEpCUHO aKTUBa

BwmecTo 3amennr CYLICCTBYFOIICT O AKTUBA Bbl MOXKETE 3aKa1aTb HOBYIO BEPCUFO dAKTHUBA.

1. Boi6epute Onepanuu > AKTHBBI.

2. Brwibepute 6MOMOTEKY, COACPKAIIYIO AKTUB, KOTOPBIA BbI XOTUTE U3MEHHTD.

3. H_ICJ'IKHI/ITC I10 AKTUBY, OJI1 KOTOPOT'O BbI XOTUTEC ,HO6aBI/ITI) BEPCHUTIO.

-

4. Hlenxuaute mo 3Hauky HoBas Bepens ( =) ¥ UBMEHHUTE JIFOOBIE TOJISl Ha CTPAHUIIE.

B nosie Umst Bepcun aBTomMaTruecku OyAeT MOACTABIICH CJIEIYIOIIUI HOMED BEpCUH.
HlenkauTe o Beirpy3uts o mosiem Paiist, 4T0OBI BRITPY3UTH HOBYIO BEPCHIO AKTHBA.
Brirpysute ¢aiister 111 akTrBa. B TOJKHBI BEITPY3UTh XOTSI ObI UCXOTHBIN (haii.

Haxxwmute kHonky CoXpaHHTh H3MeHeHHs1, YTOOBI CO3/1aTh AKTHB.

AxTus 6y;[eT COXPAaHCH, U HOMEP BEPCUU YBCIIMIUTCA HA CAUHUILLY.

CoCcTOfAHUA aKTUBOB

YT0OBI U3BMEHUTH COCTOSIHIE aKTHuBa, BbI JOJIKHBI OBITB €ro BJIaCJIbIIEM UJIN Yy BacC
JOJDKHBI OBITh COOTBCTCTBYIOILIUEC pA3pPCIICHUS.

AXTHUB MOXET HAXOOuThCA B Jr000M H3 CJICTYIOIINUX COCTOSIHUIA:

Tabnmua 39. CocToAHNA aKTUBOB

Cocrosinne Onucanue

UepHoBUK Vka3bIBaeT, YTO aKTUB HAXOJIUTCS B COCTOSTHUM YepHOBUKA. Bee
BJIAJIEJIBIBI MOTYT U3MEHUTD aKTUB. Jlpyrue 1noJjib30BaTesid MOI'YT
MPOCMOTPETH €0 MJIM BEIOPATH €ro Kak BIOYKCHHUE.

Korpga Bur BIICPBBIC ,HO6a.B.II$IeTC AKTHB, OH HAXOJUTCA B COCTOSIHUN
YE€PHOBHUKA.

3a6J'IOKI/IpOBaH yKa3BIBaeT, YTO AKTUB HAXOJUTCA B 38.6J'IOKI/Ip0BaHHOM COCTOSIHUU.
HuxTo HE cMOXET H3MEHHUTH AKTHUB, IIOKa €ro He pa36n0Kpr}oT.

Bel MmoxeTe 3a6JTOKPIpOBaTb AKTUB Ha BPEMs, €CJIM HE XOTUTE, YTOOBI
KTO-JIUOO M3MEHSLT AKTHUB.
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Tabnnuya 39. CocToAaHNUsA aKTMBOB (MPOAOIKEHNE)

Cocrosinue Onncanune

DuHATN3UPOBAH Vka3bIBaeT, 4TO aKTUB (prHATM3UPOBaH. JJoCcTyn K aKTUBY (4 CBSI3aTh

€ro ¢ OU3HEC-IPOLECCOM) MOTYT MOJIYYUTh BCE, Y KOTO €CTh
paspelieHre Ha 9TO, HO HUKTO HE CMOXKET €r0 U3MEHHTD.

3aapxXuBUPOBAH VYKka3bIBaeT, YTO aKTUB OOJIbIIIE HE JOCTYyIeH. HUKTO He MOXeT HU

TNOJIYYUTDb JOCTYII K aKTUBY, HA IPOYUTATDH €I0.

Eciy 9T0 akTHUB CBsA3aH ¢ 00BbEKTOM (HAIIPUMEP, IPOEKTOM HJII
IUIAHOM), OH OCTAHETCsI IOCTYIIEH U3 3TOr0 OOBEKTa.

KaK 3aMeHUTb COCTOAHUE aKTUBa

Bri6epute Onepammn > AKTHBBI.
Br16epute 6nbmMOTEKY, COAEPKAIIYIO aKTUB, KOTOPBIH BBl XOTUTE N3MEHUTD.

H_Ie.]'IKHI/ITC I10 AKTUBY, COCTOSAHHUE KOTOPOI'O Bbl XOTUTEC U3MCHUTB.

MenxauTe mo 3auky Coctosinue (= ) 1 BBIOEPUTE OJTHO U3 JOCTYIMHBIX COCTOSIHUN.

HaK npocmoTpeTb aKTUB

Eciu akTuB HaXOAUTCS B COCTOSIHUN (I)mla.lmzuponaﬂ, BCC aBTOPU30BAHHBIC ITOJIL30BATEJIN
CMOTYT OpOCMATPUBATH U UCIIOJIL30BATH AKTUB.

1.

2.
3.
4

Bribepute Onepanun > AKTHBBI.

BriOepute 6uOIMOTEKY, COMEPIKALIYIO aKTUB, KOTOPHIH BBl XOTUTE MIPOCMOTPETh.
[lesikHUTE O AKTUBY, KOTOPBIA Bbl XOTUTE IPOCMOTPET.

BrlmosiHuTE O/THO U3 CIIEIYOIINX JICHCTBUIA.

* UT0oOBI IPOCMOTPETh AKTHUB, HAKMUTE Ha 3arPy3UTh PIOM C (pailyToM aKTHBA.

* UtoOs! npeaBapUTEIbHO IPOCMOTPETh aKTUB, HaXxkMuTe IIpeaBapuTeIbHbINI
npocMoTp. Vcnosnp3yiiTe 3Ty oniuto, €l y Bac HET pa3pelleHus Ha 3arpy3Ky akTuBa
UJIM €CJIU BBl HE YBEPEHBI, YTO ITO TOT AKTUB, KOTOPBIIl BAM HYXeEH.

* UTo0OBI COXpaHUTH (haiisT akTHBA UITH (haiisI MpeaBaPUTEILHOTO IPOCMOTpPaA
3arpy3uTh €ro Ha CBOU KOMIIbIOTED, LIEJIKHUTE IPABOM KHONKON MBIIIY 110 CChLIIKE
3arpysuts i Ilpeasapurebhblii npocMoTp U BeIGepuTe COXpaHHTh 00bEKT
Ha3HAYeHHsi KaK, YTOObI COXPAaHUTh COOTBETCTBYIOINMH (aii. [lepeitnute B TO MecTo,
I7Ie BB XOTHTE COXPAaHUTH (aiis, n Haxkmute Ha COXPaHUTD.

Korpa 3aBepmuTe IpocMOTp aKTHBA, 3aKpOIiTe OKHO, COAeprKallee 3ar Py KeHHbIH (aii
MJIY IPEABAPUTEJILHBLI IIPOCMOTD.

Kak NMPOCMOTPEeTb XPOHOJIONNIO aKTUBa

162

Ecmm aktus HaxXoquTCsl B COCTOSAHUN (I)m{anmnponaﬂ, BCC IOJIb30BATECJIM, Y KOTOPBIX €CTh
Ha 5TO pa3pCUICHUEC, CMOT'YT IpOCMATPUBATb XPOHOJIOTHUEO U3MEHEHMH 1 3arpyxartb
XPOHOJIOTUIO OJIs aKTHUBA. BJ'Ia,[[CJ'ILL[LI MOT'YT IIPOBCPATH XPOHOJIOTUIO U3BMCHCHHU A, KOI' Ta
AKTHUB HAXOIUTCA B JIFOOOM COCTOSIHUH.

1.

2.
3.
4

Bribepute Onepanun > AKTHBBI.

BriOepute 6mOIMOTEKY, CONEPIKALIYIO AKTUB, KOTOPHIH BBl XOTUTE IPOCMOTPETh.
[lenxHATE O AKTUBY, KOTOPBIi BB XOTUTE IPOCMOTPETD.

Haxxmute Bkyaaky AHajam3.

ITosBuTcs XpOHOJIOTHUA U3MEHEHUN 1JIs1 aKTUBA.
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B xpoHosioruu n3mMeHneHunit 1okaz3aHO U3MEHEHUs COCTOSTHUN aKTUBA, U3MEHEHUS
BepCHil, OOHOBJICHHS MOJIEH B AKTHBE U BCE KOMMEHTAPUH, BBEJCHHbBIE B XO/I¢ BHECCHUSI
W3MEHEHUN.

BribepuTe 3arpy3utb xponoJioruto B mojie [Ipeacrasienue, 4TOO yBUACTH
XPOHOJIOTHIO 3aTrPYy30K [T AKTHBA.

Eciu menkHyTh MO cChLIKe 3arpy3uTh, B XpOHOJIOTHHM 3aTpy30K OyayT MOKa3aHbl 1aTa,
Bpemsi, uMs Qaitsia, mob30BaTelIb, BHITOJIHUBIINI 3arPy3Ky, U BEPCUs KaXk/I0T0 aKTHBA,
3arpyKEHHOIO I10JIb30BATEIIEM.

Kak .ﬂosaBI/ITb nanxky akKtTuBoB

HCHOJ’ILSyﬁTC MankKu Kak cruocod opranmsanuvi akTUBOB B OubJIMOTEKE. HPE)KJIC YEM BbI
CMOXKCETEC ,ZlO6aBJ'I$ITL HamnkKu, y BaC JOJDKHO OBbITH Pa3spCICHUEC HA UX CO3JaHHUC.

I.
2.

Bribepute Onepannu > AKTHBBI.

Bribepute 6uOIMOTEKY, B KOTOPYIO BBl XOTUTE 100aBUTD HATIKY.

IeskanTe N0 3HAUKY J[0GABHTH MANKY ( Wiy ),
TTosButcs ctpanunia Hoas namnka.
BBenuTe uMs u onucanue AJisi HOBOM HaIIKU.

Haxmute Coxpamm; HN3MCHCHHUS.

ITanxa otkpoetcs. Tenepsb BbI MOXeTe JOOABIIATH UM NEPEMEIAaTh AKTUBHI B 3Ty MAMKYy.

YnaneHue aKkTuBoB

VY namox akTUBOB €CTh CJICAYOIIUE XapaKTCPUCTUKHU:

B 106011 6ubmoTexe MOXKHO yIaJIUTh AKTUBBI U MAIIKH, €CJIN Y BAaC €CTh
COOTBETCTBYIOIINE PA3PEILCHUSI.

VnaasaTh MOXHO TOJIBKO IIyCTBIC NTAITKH.

Ecmm Y BacC €CTh pa3pClICHUEC Ha YIAaJICHUC aKTUBOB B KaU€CTBEC BJIAACJIbIld aKTUBA, HO
Kaxkas-TO U3 BalllUX pOJ'ICﬁ 0e30MaCHOCTH O3BOJISIET BaM YAQJIATh aKTHUBBI, TOJIBKO €CJIN
BbI YHACJICAOBAJIUM PA3PCIICHUC HA YAAJICHUC OT ,Z[pyl"OfI POJIi, BbI HC CMOXCTC YIaJIUTh
AKTHUB B CITUCKEC AKTUBOB; BBl CMOXECTE YAAJIUTHh AKTUB TOJIBKO U3 CAMOI'O aKTHUBA.

VY nmamox aKxTUBOB HET BJIaACJILIIEB. Pazapim BJIagcjblaM MOI'YT IIPUHAAJIC)KATb PA3HbIC
AKTUBBI B ITAIIKC, ITIOOTOMY PA3PCIICHUC HA YAAJICHUC ITAIIK aKTHBAa HC OCHOBAHO Ha
BJIAACHUU.

Kak yAaJNMUTb aKTUBbI U NarnkKun co CTpaHuubl CO CMUCKOM

adKTNBOB
Ha cTpanniie co cimckoM akTHBOB MOXHO yJAJIMTh HECKOJIBKO AaKTUBOB M ITyCTHIX IANOK
AKTHBOB.
1. Boi6epute Onepanuu > AKTHBBI.
2. Bribepute OMOIMOTEKY, COMEPIKAIIYIO AKTUBBI U TTAIIKX, KOTOPBIE BBl XOTHTE yIAJUTh.
3. BxirounTe nepeksIrovaTes psiioM CO BCEMH NMANKaMU M aKTUBAMHU, KOTOPBIE BBl XOTUTE
YIQJUTh.
VYV 1anuTh Nanku akTUBOB HEJIb3sl, €CJIM OHU HE ITYCTHIE.
[MleskHUTE O 3HAYKY Y AAJMTH BHIOPAHHBIE 3JIEMEHTHI ( 3( ).
5. Korma IBM Marketing Operations IpeI0KHUT BaM HOATBEPANTH YAaJICHUE, HAXKMHUTE

OK.
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BoIOpaHHBIC aKTHBEI WM TANTKK OYAYT YAAJICHBL.

Kak YAQAJINTb aKTUB U3 aKTUBa

1.
2.

Bri6epute Onepammn > AKTHBBI.
Br16epute 6n6mMOTEKY, COACPXKAIIYIO aKTUB, KOTOPBIH BBl XOTUTE YAAJINTD.

H_IGJ'IKHI/ITC 110 AKTHUBY, KOTOprﬁ BBI XOTUTC yIaJIUTh.

[lesxkHUTE O 3HAUKY Y AAJMTh BHIOPAHHBIE 3JIEMEHTHI ( 5( ).

Korma IBM Marketing Operations npeyioXXUT BaM IOATBEPAUTD yIaJIeHIE, HAKMHATE
OK.

HKak nepemMecTuTb akKTUBbI U NMaNKN CO CTPpaHUUbl CO CMUCKOM aKTUBOB

B mo60it 6ubmoTexe MOKHO NEPEeMECTUTh AKTUBBI U MAINKH, €CJIM y Bac eCTh
COOTBETCTBYIOIIIUE PAa3PELICHNUS.

1.
2.

Bribepute Onepanun > AKTHBBI.

BriOepute 6MOIMOTEKY, CONEPIKALIYIO AKTUBBI U ITAITKHA, KOTOPHIC BB XOTUTE
ePEMECTHTD.

Bximrounte MEPEKIOYATECIIN PAJOM CO BCCMU NAlIKaMU U aKTUBAMU, KOTOPBIC BBl XOTUTE
IICPEMECTUTD B Hy)I(HLIﬁ IIYHKT HAa3HA4YCHUS.

UToOBI IepeMeCTUTh aKTUBBI B IPYTO€ PACHOJIOKEHIE, TIOBTOPUTE 3Ty MPOIEAYPY AT
Ka)KJIOTO U3 HYKHBIX BaM ITYHKTOB Ha3HAYCHUS.
[lenxxuTe Mo 3HauKy IlepemecTuTh 3TOT 3JIeMeHT (L ).

BribepuTe kaTasior Ha3HaueHUs U HaxKMuTe Ha COXPaHUTh M3MEHEHHUSI UJTH [[BAYKIbI
IOEJIKHUTE IO KaTaJIOTy Ha3HAYCHU .

Katanor nasnavyenus OTKPOCTCs, U B HEM 6y,£[eT IIOKa3aHa nalikKa uJIM aKTHUB.

Kak nepemMectTnuTb akKTUB N3 aKTUBaA

164

Ecmm Yy BaC €CTh pa3pClICHUC Ha IEPCMCIICHUEC AKTHUBOB B KAa4YC€CTBC BJIaJCJIblld aKTHUBA, HO
Kakas-TO U3 BAalllUX pOJ'ICI7I 0e30MaCHOCTH O3BOJIIET BaM NEpEMEIIAThL AKTUBBI, TOJIBKO
€CJIM Bbl YHACJICAOBAJIN PA3pPCIICHUC HAa IIEPEMCIICHUC OT prFOﬁ POJIM, BBl HC CMOXCTC
NEPEMECTUTDH AKTUB U3 CIIUCKA AKTUBOB; BBl CMOXETEC IIEPEMECTUTH AKTUB TOJIBKO U3
CaMoOro akKTusBa.

1.
2.

Bribepute Onepanun > AKTHBBI.

BriOepute 6u0IMOTEKY, CONEPKALIYIO AKTUB, KOTOPBII HY>KHO NEPEMECTUTb.
[[leIKHUTE O aKTUBY, KOTOPBIH BbI XOTUTE IPOCMOTPETb.

[MenxauTe O 3HauKy IlepeMecTHTB 3TOT 3jIeMeHT ( L ).

BBI6€pI/IT€ KaTaJIOT Ha3HAUYCHUSA U HAXKMUTEC HA COXpaHl’lTb N3MEHEHHS NI IBAXKIbI
HICJIKHUTEC IO KaTAJIOT'y HAa3HAYCHU .

Karanor naznavuenus OTKPOCTCH, 1 B HEM 6yZ[CT IIOKAa3aHa IalkKa uJii aKTHUB.
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nasa 13. BroaxeTbl

B IBM Marketing Operations 6r0121ceT O3BOJISCT IJIAHUPOBATH PACXO/IbI, KOTOPBIC OYIyT
BO3HMKATH IPU BBIMOJIHCHUH TUTAHA, TIPOTPaMMBI MK IpoekTa. [1ocie Toro, Kak Bbl 3a1aJ1
OFOIKET IJIaHa, MOXHO (DMHAHCHPOBATH U3 HETO CBSI3aHHBIC IPOrPAMMBI U, B KOHCYHOM
cuete, mpoekThl. Marketing Operations oTciIeXUBaeT OFOKETHI JOYCPHUX MMPOTPAMM U
IPOEKTOB B (hopMe BBIJICIICHUIA, CIPOTHO3UPOBAHHBIX HJIH [O/ITBEPXKICHHBIX PACXO/I0B U
(haKTHYECKUX PACXO/IOB.

IBM Marketing Operations oTcieXxuBaeT OO IKEThI TOUSPHUX IPOTPAMM U MIPOEKTOB, XOTS
y 9TuX 00BEKTOB MOTYT OBITH pa3HbIe BIAACIbIEL. Hanpumep, y mporpaMmsl, CBSI3aHHOM ¢
IUTAHOM, MOJeT OBITh APYroi Biajaesiel], He TaKoi, Kak y caMoro ImjaHa. B TakoMm ciyuae,
BBLJICJISITH OFO/DKET M3 IJIaHA B IPOTrpaMMy MOXKET Apyroe (pusnueckoe JmIo, a He TOT, KTO
IIPOrHO3UPYET PacXobl U3 MporpamMMel B IaH. Marketing Operations mo3BoJisieT
BJIAJICJIBILY IIJIaHA, MCHEKEPY 110 MAPKETUHTY, HATIPUMED, OTCJICKHUBATH PACXOJIBI B
JIOUEPHUX MPOrpaMMax 1 MPOEKTax, a TAKXKe B cAaMOM OFOJIKETe, M MPOJOJIKATH
pearupoBaTh Ha MOTPEOHOCTH, MPETYCMOTPEHHBIE OFOIKETOM.

Ipumeyanue: BroKeThl TOCTYIHBI, TOJIBKO €CJTH BKJIIOYEH (DMHAHCOBBIN MOIYJTh
kommnoHenTa Marketing Operations.

duHaHcoBbIN roq

MoxHo npocMaTpuBaThb HUTOTOBBIN 6IOI[)K€T 3a BCC oAbl UJIM IOCMOTPETH HOHpO6HOC
IpeaACTAaBJICHUC 3a KOHerTHbeI romac p2136I/IBKOI71 10 HEACJIIM, MECsAllaM UJIM KBapTaJlaM.

B IBM Marketing Operations xparuTcst mHGOpMaNus 0 OFOKEeTe 3a TEKYIIUH (MHAHCOBBIN
roJi, 3a JIBa CJIEAYIOIINX (PMHAHCOBBIX I'OJIa M 33 BCE MPOIILIble (PMHAHCOBBIE TOAA 10
MOMEHTa, KOTJIa BbI BIepBble ycTaHoBHIIM Marketing Operations.

Ha YPOBHC IJ1aHa, YTOOBI MMPOCMOTPETL UJIK UBMCHUTH prFOI\/'I CI)I/IHaHCOBI)Iﬁ roa, UBMCHUTC
3HaveHue B 110Jic PHHAHCOBBII roJa Ha BKJIaOKE Cnozuca miana. CBsi3aHHbIC nporpaMmsnl u
IIPOCKTHI 6prT (bHHaHCOBBIﬁ roa U3 poOAUTECIILCKOIO IJIaHAd,; B OTACJIBHBIX IIpOrpaMMax u
MIPOCKTAX UCIHOJIb3YETCA TSKyH_[I/Iﬁ (I)HHaHCOBLIﬁ o CUCTEMBI.

HeTtanusauums

Ucnomb3yst IBM Marketing Operations, MOXHO pa30uTh (PUHAHCOBBI O/ HA HEJIEIIH,
MecCSIIbl MM KBapTajbsl. [1pu co3nanum niaHa, IporpaMMBbl UITH IPOEKTA BEIOUpaiiTe
HY>KHBIH m1ar B cniucke Ctenens AeTajm3anun 0101:xeta Ha Briaake Uror.

ITonb3oBaTesIsIM He pa3pelieHo U3MEHATh CTENeHb JeTaau3anun oromkera. Hebss
CBSI3aTh BMECTE ILIAHBI, IPOIPAMMSBI U POEKTHI C PA3HOU CTEHEHBIO IeTaJIM3aINN
OIOIKETA.

Hanpumep, ecii ((MHAHCOBBIN TOA IJTaHA Pa30UT HA MECAIBI, €0 MOXXHO CBSI3aTh TOJIBKO C
IporpaMMaMH U MPOEKTaMH, B KOTOPBIX IS JeTaJIN3alui Oro/KeTa TaKKe UCTIOJIB3YIOTCS
MecsIbl. B 3TOM crieHapuu NporpaMMbl U MPOEKTHI ¢ AeTaIu3alieit 1o HeJIesIsM |
KBapTajaM CBA3aThb JIPYT C IPYroM OyAeT HeJsb3sl.

JonoJHuTeIbHY 0 HHQOPMAIIUIO O CBS3BIBAHUY IJIAHOB, IPOIPAMM H IPOEKTOB CMOTPHUTE
B pazaenax “Kak cBszaTh nmporpamMmy ¢ mianom” Ha ctp. 31, “Kak cBsa3aTh CylIeCTBYFOIIMI
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MPOEKT ¢ mporpaMmoii” Ha cTp. 37 u “Kak cBs3aTh TOYepHUT MPOEKT UM TpeOoBaHUE C
npoekToM” Ha cTp. 57.

BbligeneHue cpeacTs Ana 6rogmera

166

XOTs 1 MOXKHO IJIAaHUPOBATb 6IOZ[)KGT, HMCIIOJIb3Yd METOAbI CBEPXY BHU3 UJIU CHU3Y BBEPX,
IIOTOK (baI(TI/I‘IeCKI/IX JACHEXKHBIX CPCACTB UACT Y€PE3 CBA3ZAHHYIO UCPAPXULO IIJIAHOB,
IIporpamMm M IIpoOCKTOB. Hezasucumo ot TOI'O, KaK Bbl INTAHUPYETEC pacXodbl, IIJIaHbI
BBIACJIAKOT CPCACTBA OJIA IPOTrpaMM, KOTOPBIC BBIACIIAOT CPEACTBA JJI IIPOCKTOB,
KOTOPBIC, B CBOIO OYCPEIb, BBIACIIAIOT CPEACTBA AJIA BCEX IIOTOMKOB WJIH ITOAITPOCKTOB.

MpoekT 4

MpoekT 2 Mpoekr 3

<=

JlonoHUTeIbHY 0 HHDOPMAIIHIO O MIIAHUPOBAHUK OFO/KETA CMOTPHUTE B pa3/ieiie
“IlnanupoBanne Oro/KeTa CBepXy BHM3” U “TImaHnpoBaHmMe 00/ KETAa CHU3Y BBEpX Ha CTP.
167.

ITpumeuanue: IlockoJibKy aBTOHOMHBIE IPOI'PAMMBI HE CBSI3aHBI C IJIAHAMU, Y HUX €CTh
CBOM COOCTBEHHBIE OIOKEThI, KOTOPBIE Bbl BBOJUTE HENMOCPEACTBEHHO Ha
COOTBETCTBYIOIUX UM BKJIAJIKaX OO KeTa.

MnaHupoBaHue 6roaMeTa CBEPXY BHU3

[MnarmpoBanue "cBepXy BHU3" MOJIE3HO, €CJIM B IUIAHE MTPETyCMOTPEHBI IIPEICKa3yeMbIe
pacxomsl U3 TOJa B TOI.

Hanpumep, eciu BbI KX/IbIH TOJT CO3AaeTe TUIAH 3aIT)CK HOBOT0 MPOYKTd, COMCPKAIIHNA
TOPrOBBIE SIPMAPKH, BbI MOXETE CO3/IaTh porpamMmbl Toprosas apmapxa 1, Toprosas
Apmapka 2 v T.1. ¥ HA3HAYATh CPEACTBA JIJIs KaXKI01 TPOTrPaMMBbL.

B nporpamme Toprosas apmapra 1 MoxeT ObITh IpoeKT Hogvie mpuobperenus
HOKymareeil, 1 Bbl MOXETE BBIICIIUTh CPEICTBA U3 IporpaMMmsbl Toprosas apmapka 1,
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9TOOBI 00ECHEUNTH YCHEUTHOE BRIOJIHEHNE TPOeKTa Hogvble mpuobpetenus HoKymarelell.
ITockobKy HOTOK CPEACTB MPOUCXOIUT U3 IUIAHA K CBA3AHHBIM IPOrpaMMaM U MPOEKTaM,
IUTAHUPOBAHUE CBEPXY BHU3 OYEHb MOJIE3HO U YAOOHO.

WTak, BBl ynpasJisieTe BbIACJIEHIEM CPEACTB OT IJIAHOB K IpOrpaMMaM U IPOeKTaMm
CJICIYIOIIMM 00Pa3oM:

1. BslmensieTe cpencTBa i Oro/pkeTa MIaHa.

2. Beimensere cpencTBa u3 OrO/KeTa IJIAHA JJIS €r0 JOYSPHUX MPOT PAMM.

3. Brigensete cpecTBa OT NPOrPaMM K UX JOYEPHUM NPOEKTaM, KOTOPbIE SBJISIOTCS
"BHyKamun" 1iaHa.

4. Bslaensere cpeicTBa OT NPOEKTOB K UX TOUYEPHUM MOANPOEKTAM, KOTOPBIE SIBIISIOTCS
"mpaBHyKaMmu'" IJIaHA.

MnaHupoBaHue 6roaMeTa CHU3Y BBEpPX

B oTymume oT BbIAEJIEHUS OO/ KETA CBEPXY BHH3, BhIJICJICHIE Or0)KeTa "CHU3Y BBEPX"
MOJIE3HO, €CJIM BBI HE YBEPEHBI B TOM, CKOJIBKO CPEJCTB HY)KHO BBIJICJIUTD OT IIJIAHA JIJTS
JIOYepHUX OOBEKTOB, HO MOXETe MPeICKa3aTh MO3UIUN CTPOK AJISl MPOrPaMM U IIPOEKTOB.
CrnporHo3upoBaB BCE pacXo/ibl HA MPOEKT, BbI CMOXKETE arperupoBaTh UX B POIUTEIIbCKHE
IpPOTPAMMBI U, B KOHEYHOM CUETE, B IJIAHBI.

Hcnonb3yst mpeaplayiuii mpumep, eI BBl MOXKETEe CIPOrHO3MPOBATE PACXO/IbI HA
MO3UIMH CTPOK B IpoekTe Hogoe mpuobperenue mokymareis B uporpamme 1oprosas
Apmapka 1, BB cMOXeTe (GUHATIM3UPOBATE 3TH HO3UIAA CTPOK, TAK YTOOBI OHU
00BEAMHSIIACH B PACXOIBI IS MPOTpaMMBbl 1 oprosas apmapka 1. 3atem modaBbTe
JIOTIOJTHUTEJIbHBIE PACXO/IbI ITO MO3UIUSAM CTPOK B IporpaMmy 1oprosas apmapka 1 (ecim
9TO HYXHO) U QUHATM3UPYHTE UX, TAK YTOOBI MPOU3BOAUTH AT PETaINI0 PACXOIO0B [T
nporpaMmel Toprogas apmapka 1 10 poaUTEIbCKOTO IJIaHA, 3Ty cK HOB0TO IPOJYKTA.
Haupnnas ¢ HU31IETO YPOBHS, MPOAOJDKANTEe 10OABIATH PACXOABI B IPOCKTHI, IPOTPAMMEI I
IIJIaHBI, TIOKA B POJUTEIILCKOM IJIaHE He OyIyT yYTEHBI BCe HEOOXOAUMBIE CPE/ICTBA.

Wrak, BbI ynpaBiisieTe BbIJICJIECHUEM CPEJICTB OT IPOCKTOB K MpOrpaMMaM U IjIaHaM
CJICIYIOIIMM 00pa3oM:

1. CoznaiiTe NPOEKTHI U CHPOTHO3UPYITE JI HUX PACXO/BI 11O MO3ULUSAM CTPOK.
2. CBsDKUTE MPOCKTHI C POIUTEIIHCKON MPOTPaMMON ¥ IIJIAHOM.

3. duHaMM3UpyHTe NO3ULUHU CTPOK IS KAXAOT0 JOUepHEro oObekTa B IjiaHe, YTOObI
arperupoBaTh pacxobl. Temeps BBl CMOKETE YBUACTDH, KAKOW 00beM CPeACTB TPeOyeTCst
JUTS YCIIEIITHOT O 3aBEPIICHAS TPOTPAMM U IPOEKTOB.

BnuaHue yAaleHnAa CCbUIOK, CBA3bIBAOLLUX MJ1aHbl, NporpaMmmbl u

NPOEeKTbI

B o611em cityuae, yaajieHre CChUIIKUA MEXIY POAUTEIbCKUM U JOUYEPHUM 0O0BEKTOM BJIMSIET
Ha OrO/KETHl 000MX 0OOBEKTOB CJIEAYIOLIUM 00PaA30M:

* Poputenbckuit 00BEKT OOJIBIIIE HE BBIICISACT CPEICTBA JJIS TOUEPHETO 0OBEKTA.
* Pacxoms! Ha movepHH OOBEKT OOJIbIIE HE YYNTHIBAIOTCS B POIATEIIHCKOM OOBEKTE.

° CpeHCTBa, BBIJICJICHHBIC U3 POAUTEIILCKOT O O6”beKTa, OCTAIOTCA B JOUCPHEM O6LCKT3, HO
Y HUX HET HUKAKOI'0O UCTOYHUKA. Z[pyFI/IMI/I CJIOBaMU, BCC paBHO CUATACTCH, YTO HA
,HO‘ICpHI/Iﬁ 00BEKT BBIZICJICHBI CPEACTBA, HO pOI[I/ITCJ'II:CI(I/Iﬁ 00BEKT OOJIBbIIIE UX HE
BBIJICJIACT.

Hanpumep, yaajieHie CChUIIKE MEX/TY TPOrPAMMOIL U MJIAHOM BJIHSIET HA OFO/KETBI 000MX
00BEKTOB CJIEIYIOIINM 00pa3oM:
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* [lnan 6oJiblie HEe BBIACISAET CPEAICTBA HA IPOTPAMMY, HOITOMY OIOIKET B
COOTBETCTBYIOIIEH 00JIaCTH IPOrPAMMBI COOTBETCTBYIOIINM 00pa30M yMEHBIIIACTCSI.
* Pacxozp! Ha nporpaMmy OO0JIbIIIe HE yYNTHIBAIOTCS B IUIAHE.

° I[J'Iﬂ IporpaMmabl BCE paBHO YUUTBIBAOTCA CPEACTBA, PAHCC BBIACJICHHBIC U3 IJIaHa,
IIO3TOMY OTH CPEACTBA HYXHO b0 YAQAJIMTH OJId HIPpOorpaMMmBel, 6o BbIICJIUTH U3
ApYroro uCTOYHUKaA.

BroaxeTbl U cueTa

B IBM Marketing Operations GroKeTHI U cueTa He CBSA3aHBI IPeABAPUTEILHO 33 JaHHBIMHI
B3anMOCBA3sIMH. CueTa COOTBETCTBYIOT (PMHAHCOBOMY 3JIEMEHTY OpPraHU3aLNH, a
OI0/IKETHI - MAPKETHHIOBOM cTopoHe. Kak mpaBuiio, pMHAHCOBBIN 2JIEMEHT HE SIBJICTCS
JIOCTATOYHO JIETAJIM3UPOBAHHBIM, YTOOBI IOJIPOOHO 3aMUCATh MAPKETHHI OBbIE
TpeboBaHMs. DTO obecrneynBaroT Or0KeThl. Cpe/icTBa Ha IUIaH, IPOrPaMMY MM TPOEKT
MOTYT BBIACJISITHCS] U3 OJTHOTO MJTM HECKOJIKUX CUETOB.

Bouee monpobuyro nadopmanmro o cuerax B IBM Marketing Operations cMoTpute B
paznene ['nasa 15, “Cuera”, na ctp. 189.

MpeacraeneHus Groamera
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B IBM Marketing Operations ecTb 1Ba MPeICTABIICHHS OFO/KeTa Ha BCEX BKJIAIKAX
OroKeTa.

* OO0mee npencrasieHue ( ﬁ ) SIBJIIETCS MPEICTABIICHIEM IO yMOJTYaHIIO. B HeM
mokasaHa o0Irasi CyMma 110 OFOIKETY U OCTATOK [T IPOTHO3UPYEMBIX, IIPUHSATHIX U
(haKTHYECKHX pacxo/Iax mo BceM (PMHAHCOBBIM T'OJIaM CYIIIECTBOBAHMS IJIaHA,
MIPOTPaMMBI UJTH ITPOEKTA.

12
[
* B noapo6uoM npencrasiennn (=S ) noxazana nHpopmanus o 6ropKeTe 3a
KOHKPETHBIIl (PMHAHCOBBIN 01, pa30uTas 0 HeJeJIsIM, MeCsLAM UJIM KBapTaJlaM.

Ha Bcex BkJajikax OropKeTa s IJIaHa, €ro JOUYEPHUX MPOrPaMM U UX TOYEPHHUX IPOEKTOB
UTOT OTpa)kaeT oOIIe CYMMBbI 332 BpeMsl KM3HHU ILJIaHa, IPOTPAMMBI HJIU ITPOEKTA.
[To3ToMy OTHEsIbHBIEC CTPOKHU M CTOJIOIBI B OKHAX U3MCHEHMSI MJTH B ITOJAPOOHOM
OPEJCTABJICHUU YaCTO HE JOOABJISIOT MHOTO K 3HAYCHUSIM, IOKA3aHHBIM B UTOTOBOM
MPeICTABJICHUU. DTa Pa3HUIA HE SBJISETCS OMIUOKOI, HO OTpa)xaeT TOT (PakKT, YTO JAHHbIC,
MMOMHUMO UTOTa, COOTBETCTBYIOT 3HAUCHHUSIM 32 BHIOPAHHBII B HACTOSIIINNA MOMEHT
(bUHAHCOBHI# O,

IMpnmeuanne: [IperncraBieHns Ha BKIanke Bro/mkeT 3aBUCSAT OT HCMOJIL3YeMOit Bepcuu
pacupenenenns 6roketa. [To ymoyaHwro, BB IEPEXOIUTE HA BKJIAIKY OroKeTa I
00BEKTa B MEPBHIil pa3 MOCie BXOAa B CUCTEMY, U MOSIBJISIETCS UCIIOJIb3yeMas BEpCHs 3a
TeKyIuii (UHAHCOBBIN TOJI. B ©”TOrOBOM Npe/ICTABJICHUN TOKA3aHbI UTOTHU IS
WCMOJIb3yeMOIl BepCuU 3a BCce MpeIbIAyIIe ((MHAHCOBBIE TObI U TEKYIIAs UCTIOJIb3yeMast
Bepcus pacnpeesieHus OropkeTa. B moapo6HOM npencTaBiIeHNN Takxe Moka3aHa
uH(pOpMaIKs Ha OCHOBE HCIIOJIb3YeMOil Bepcuu OrokeTa. [{OMOoTHUTEIbHYEO
TH(pOpMAIMIO CMOTpPHTE B paselie “Bepcun BoimesieHus OromkeTa” Ha cTp. 172.
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Bknaaka bBrogxeT nnaHa

Ha Bkiagke BromkeT miaHa coepkaTcs Caeyrolue Ta0auIbl (CBEpXy BHU3):
* Tab6muna CBojka Oro/KeTa IIaHa ¢ 0030POM BCEro OFOKETA.

° CBO,Z[Ka 3aTpaT Ha IporpaMmy C BbIACJICHUEM CPEACTB HA JOUYCPHUEC ITPOTrPaAMMBI.

Tabnuua ceogHon UHGopMauum o 6rogreTe nnaHa

Tabymua cBoHON nHGOpMAaLK O OFOJDKEeTE IJIaHA - 3TO camasi BEpXHss TabJMIa Ha
BKJIaJIKe OFO/KETA IJIaHA, B KOTOPOI CYMMUPYIOTCS CPEeJICTBa, KOTOPBIE BbI IUIAHUPYETE
HOTPATUTh B COOTBETCTBHY C IUTAHOM U IPOTrPaMMaMHU, COACPKALIUMHUCS B 3TOM IUTaHe. B
TabJmiie CBOIHOM nHpopMaIyy o OropKeTe MJIaHa OTCIISKIBACTCS OFO/KET BCEro IIAHA.

* BromxeT mjiana - To HTOroBas 6}O,Z[)K€TH2[$[ CymMmMa.

B tabimie cBoaHON nHGOpMAIMK O OIOKETE IJIaHA B UTOTOBOM MPE/ICTABIICHUN
MMOKa3aH UTOTOBbII OIO/IKET BCErO *KU3HEHHOTO IUKJIA MJIaHa; HOApOOHOE
[peJICTaBJICHAE JICJIUT Ty TaOJIMILy Ha IIaTW B BEIOpaHHOM (puHAHCOBOM roy. [1pu
HEOOXOIMMOCTH U3MEHATE (PMHAHCOBBIN TOJ] HA BKJIAIKE CBOJIKH.

° CyMMa, BbBIJICJICHHAA JIA NPOIrPpaMMbI ITOKA3bIBACT HUTOTOBBIN 61—0ﬂ)KeT BCCX MporpaMm
IJIaHa.

*  HTOroBslii MPOrso3 - 3To BCe MPOTHO3UPYEMBIE 3aTPATHI IO IIJIAHY.

* HToro no o0s13aTeIbCTBAM - 3TO CyMMa JICHET, 3aPe3ePBUPOBAHHAS ISl [UIAHA HA
JIAHHBI MOMEHT. Jlaxe HECMOTPS Ha TO, YTO JICHBIH €llle He OTPAYCHBI, IPUHSTAS
UTOTOBAs CyMMa 00sI3aTeJIbCTB MIOKA3bIBAET 3aTPATHI, KOTOPbIE BOSHUKHYT, JAXKE €CIIN
IJIaH OYJIET MpepBaH.

*  MakTHYeCKHil HTOI - 3TO BCE CPEACTBA, MOTPAUYCHHBIC HA JAHHBIH MOMEHT Ha ad. IBM
Marketing Operations BEIMHCIISACT (PAKTHIECKYIO CYMMY, 3aTPadeHHYO C
HCIOJIb30BaHUEM (QYHKIMIA cueTa-hakTypbl. DTOT UTOT MOXET ObITh HAMHOTO HIKE
JIPYTUX UTOTOB U3-3a PA3HUIILI BO BPEMEHH MEX/Ty IIJIAHUPYEMBIMU PACXOdaMU U
(haKTHYECKUMHU OTLJIAYCHHBIME CUCTAMHU.

Ctonbeun OcTaToK

B xaxnoit crpoxe crosider; OcTaTok - 3TO pa3HUIa MEXAy OI0IKETOM ILIaHA U 3AMUChIO B
cronbne Cymma. Hapumep, IBM Marketing Operations BBIYHCIISCT TPOTHO3UPYEMBIiA
OCTaTOK, BBIYUTAS IPOTHOZUPYEMBIil HTOT U3 OFOKeTa TUTaHA.

XOTs 3HAUYEHUE CTOJIONA BBIYKMCIIEHO C UCIOJIb30BAHUEM IIPOCTOIO BBIYUTAHHUS, CTOJIOCL]
OcraTok npenocTasiisgeT HHGOPMAINIO BEICOKOTO YPOBHS U IO3BOJISIET IPOTHO3UPOBATH
(unaHCOBOE cocTOsIHME Oro/IKeTa TiaHa. B cTosibne OcTaTok CyMMUPYIOTCS CPEJICTBA,
KOTOPBIC YKE BbIJICJICHBI NJIN IJIAHUPYROTCS JId UCITOJIb30BaHUS, CKOJIBKO OCTACTCA IJIsd
JIOTIOJTHUTEJIbHBIX PACXOJIOB M CKOJIBKO CPEJICTB MOXHO HOJIyYUTh OOPATHO, €CJIU
OTMECHUTH He3aBEPILCHHBIC ICHCTBUS.

* B crpoke Cymma, Boijie/IeHHast 1J1s1 IporpamMmbl cTos16er; OCcTaTok Nokas3biBaeT
JIONIOJIHUTEJIbHBIE CPEJICTBA, OCTABILUECS Y BJIAJE/IbLA IIJIAHA JUUIS PACHPEIEJICHIS MEXKTY
CYILLECTBYIOIIUMH U €ILE HE CO3JaHHBIMU IIporpaMMamu. Eciu nTorosoe BblAesIeHne
CPEJICTB HA JOYEPHHUE NPOTPAMMEBI IIPEBBLIIIAET UTOTOBLIH OFOJKET MJIAHA, OCTATOK
OyJeT OTpULATEIbHBIM, U JUIs YCIEIIHOTO BEIIOJIHEHNS NPOrPaMM IIJ1aHa NOTpedyeTcs
JIOTIOJTHUTEIbHOE (DMHAHCUPOBAHME.

* B crpoke UToroseiii nporuo3s crosben OCTaTok yka3biBaeT Ha CyMMY JIEHET, KOTOPYIO
BJIaJIeJIEL] [IJIaHA OCTABUT, €CJIM UTOTOBBIE IIPOTHO3EI OKAXKYTCs TOYHBIMU. Ecm
3HaYeHue N Pbl OyJeT OTPULATELHBIM, JUI TOCTUKEHUS OKUIAEMBIX 3aTPaT MO
IUIaHy NOTPeOYyIOTCs AONOJHUTE IbHbIE CPEJICTBA.

* B CTpPOKE Wroro no odésizaTesbecrBam ctosioen; OcTaTok YKa3bIBa€T HA TO, CKOJIBKO
CPCACTB OCTABUT BJIAACJICI] IIJIaHA, €CJIU IIJIAH U BCC €0 NPOIrpaMMbI U ITPOCKThI 6yHYT
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OTMEHEHBI. BitaJiesblly niana Hy>KHO IOHUMATh, CKOJIBKO JIEHET MOYKHO BEPHYTH, €CJIH
BBITMIOJIHEHUE CBSA3AHHBIX IPOTPAMM HE MTPOJIOJDKUTCS B CIIydae, eIl OI0IKEeTHl Oy Ay T
yPE3aHBbl.

* B cTpoke ®akTnyeckuii uTor ctosoen OCTaTok MpeAcTaBsieT peaibHbIN OaJlaHc,
MMEIOIITUICS Y BJIa/IesTblla MJIaHa HA JTJAHHBI MOMEHT. DTa nudpa MoxeT ObITh
HOJIC3HOM [1JTs1 OTCJICKUBAHUS JCHEKHBIX MOTOKOB, XOTSI OHA MOXKET OBITh HIKE
IPOrHO3UPYEMOTO UTOTA UJIM UTOTOBOI'O OCTaTKA MOATBEPIKACHUS M3-3a PA3HUIIBI BO
BPEMEHH MEX/1y IJIAHUPYEMbIM PACXOAaMU U OIIAYCHHBIMU CUCTAMHU.

IMTpumeuanue: DTOT pasjesi CChLIAETCS HA TAOJIMIy CBOJHON MH(POPMAIIMHK O TIaHe
OropKeTa. Y MporpaMM U MPOEKTOB TaKXKe eCTh TabJmIia CBOHOW HHPOPMAIIH O
OroKeTe C TOM XKe cXeMoil 1 nHpopMaIeld 0 COOTBETCTBYIOIIUX BKJIaIKaX OIOKETA.

Tabnuua 3aTpaTtbl Ha Nporpammy

Tabmuma 3aTpaThl HA MPOrpaMMy HAXOIUTCS MO TaOIUIel CBOAKM OO/ KETa MIaHa Ha
BKJIasike BroykeT 1 miiaHoB. B cTpokax TaOJIHMIbI NepevnciIeHbl IPOrpaMMBbl 10
00J1acTsIM; B CTOJIONAX MPEACTaBIICHBI MOKA3aTe M IS (PAKTUUCCKUX, TPUHSTHIX,
MPOTHO3UPYEMBIX U BBIJICJICHHBIX 3aTpaTax.

Ha Bxutajike Bro/okeT uts miaHa B TabJIHIe 3aTPAT HA IPOTrPaAMMYy MOKAa3aHbl TOJIBKO
IPOrpaMMbl 6e3 pa3OUeHuUsT Ha COOTBETCTBYIOIINE MTPOEKThI. OAHAKO, TaXKe eCJIU Bbl HE
BHIUTE PACXOIBI Ha MPOEKTHI HemocpencTBeHHo, IBM Marketing Operations yanTeIBaeT X
3a CYET UX POAMTEIIHCKUX MPOIPAMM.

VM mporpaMMBl B KaXKI0H CTpOKe TaOJIUIbI 3aTpaThl HA MPOTPaMMBbI OOECeInBAET
IPSIMYIO CCBUIKY Ha OIOJIKET 3TOH MporpaMMBl. DTa CChLJIKA MOJIE3HA, TaK KaK Ha BKJIAAKe
6ro/KeTa MPOrpaMMBI €CTh Pa30UEHUE HA PACXObI JOYEPHUX IPOEKTOB B
COOTBETCTBY!OLLEH Tabymie 3aTpaThl HA IPOEKTHI.

IMpumeuanue: B sTOM paszesie crienra bHO YKa3aHa TaOJmia 3aTpaTel Ha MporpaMmy Ha
BKyIanke bromker miis mnana. Ha Briraakax OropkeTa I MPOTpaMM U MPOEKTOB TakXkKe
ecTh TabJmIa 3aTpaT, Ie MOAPOOHO MOKAa3aHbI PACXOIBI HA COOTBETCTBYIOIINE JOUCPHIE
O0BEKTHI C UCMOJIL30BAHNEM OJHOW U TOH XK€ CXeMBbl ¥ HH(OPMAIUH.

Bxnagka broaxeT nporpamMmmbi
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Bxiiagxa BrokeT nporpaMmbl aHaJIOrHuHa BKJIajke BroakeT niiaHa, HO OHAa HAXOAUTCS Ha
OJIMH YPOBEHb HIKE B MEPAPXUM IJIAHOB, IPOrpaMM U IPOEKTOB. B To Bpemsl, kak BKjIagKa
Bromker miana pa3ouBaeTcs Ha HHPOPMAIIMIO O CBSI3aHHBIX IPOrpaMMax, BKJIAIKa
Bromxket mporpaMmel pa3duBaeTcs Ha MHOOPMAIKIO O CBSI3aHHBIX MpoekTax. Ha Bkianke
Bromket mporpaMMBI Taxke COOCPKUTCS JOTOJTHATENFHAS TaOJNIA C TIO3UIUSIME CTPOK
IPOTPAMMBL.

ITocie mpeecTBEeHHUKOB OrO/IXKeTa HA BKJIaAKe BIOIKET MpOorpaMMbl COAEPKATCS
crieayrolye Tabmib (CBEpXy BHU3):

e Tabmmna CBojka OroKeTa IPOrpaMMbI ¢ 0030pOM BCETO OFOKETA.
* CBoJIKa 3aTpaT Ha IPOEKT C BBIACIICHHEM CPEACTB HA IOUYCPHUE TPOCKTHI.

* Tabmmua CBeleHUs O MO3ULUSAX CTPOK OPTaHU3YET MO3ZUIUH CTPOK I MPOrPAMMBI.

KaK nepeiTu K npeawecTBeHHUKaM OrogeTa

B BepxHeit yacTu BKIaaku BropkeT U1 IpoeKTOB U mporpaMm, PoauTebckue 010 1KeThbl,
MMOKa3aHO HepapXuiecKoe MpeAcTaBIeHUE TEKYIIero 00bekTa, ero poJAUTENSI U BCEX €ro
MPEJKOB BIIOTH /IO KOPHEBOTO IlaHa. [Tokazanbl muMms 1 ko1 ID 1 kaxaoro oobekTa, a
TaKXe MPSMbIe CCHUJIKH Ha KaXX]IBIH 13 00BEKTOB-TIPEIKOB.
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Vcnomnp3yiiTe 3TH CCHUIKH JJIS YAOOHOTO MEPEMEICHAS 10 epapXuu OFOKETOB IUIAHOB,
IpPOTPaMM U IIPOEKTOB.

Tabnuua ceogHon UHGOpMaLUm o brogreTe NporpaMmmbl

Tabymua cBoHOIM nHpOpMAIMU O OFOKETEe IUIAHA - 3TO caMasi BEpXHsis TaOJuIla Ha
BKJIasiKe Bro[KeT 11 MpoTrpaMMBl, B KOTOPO# CYMMUPYOTCS CPEICTBA, KOTOPBIE BB
IJIAHUPYETE MOTPATUTH HA IPOTPaMMY U COMIEpIKaIIiecs B Hell MpoeKThl. B Tadmmie
CBOAHOI MH(DOPMANIHU O OFOKETE IIPOTPAMMBI OTCIICKUBACTCS OFOKET BCEW IPOTPaMMEL.

B Tabmmme cBoaHOM nHGOpMAaHK 0 GI0KETE IPOrPAMMBI B HITOTOBOM IPEACTABIICHUN
MOKAa3aH UTOTOBBII OFOKET BCEro U3HEHHOTO IIMKJIa MPOTPAMMBIL; HOIPOOHOE
IIpe/ICTaBJICHNE IeJIUT HHpOPMAIMIO OI0/KeTa Ha IIaru B BBIOpaHHOM (PMHAHCOBOM T'OJTy
3a CPOK JI0 ABYX NPEIbIIYIINX (PMHAHCOBBIX JIET.

B Tabsmie cBoiHOM HH(BOPMAIIMU O OIOKETE MPOrPAMMBI COJIEPKATCS TE KE JTAHHBIE, YTO
U B TabJuIe CBOIHOM MH(pOPMAIIUH O OI0/KETE IIJIaHA, KPOME YPOBHS TPOrPAMMEBI.
JIOonoTHUTETbHYO HHPOPMAIIUIO O MOJIIX TAOMIBI U UX 3HAYCHUHM CMOTPUTE B pa3jelie
“Tabymna cBoHOM MHPOpManuu o OrokeTe maHa” Ha cTp. 169.

Tabnuua 3aTpaTbl Ha NPOEKT

B Ta6umie 3aTpaThl Ha MPOEKT, HAXOSIICHCS HA BKJIaiKe Bro/KeT mpoekTa, HepeurcICHbI
HUTOTOBBIC 3aTPAThI, CBI3aHHBIC CO BCEMU IIPOCKTAMU, COACPIKAIIUMUCS B JAHHON
mporpamme. Ee cxema u cozepkainasicsi B Heil HH(pOPMAIUs COBIAIAET ¢ TabmIeit
3aTpaThl HA IPOrpaMMy Ha BKJIaJike BrojpkeT [is miaHa.

JlonmoTHUTEIbHYIO HHpOpMANUIO CMOTpHUTE B paszese “Tadimma 3aTpaTsl Ha mporpammy’
Ha cTp. 170.

Tabnuua CeBeeHNA 0 NO3ULUN CTPOKU NPOrpamMmmbl

Tabymua CBefeHUs O MO3UIMK CTPOKH IPOTPAMMBI - 3TO TPEThs TA0JMIA HA BKJIAIKE
6ro/KeTa mporpaMMel. B Hell cymmupyeTcst mHGOpManus, BBEICHHAS IS OT/ICIbHBIX
PACXO0/I0B HA YPOBHE MPOTPAMMBI; 3TU PACXO/IbI IPUHAJICKAT CAMOU POrpamMMe, a He
CBSI3aHHBIM C HEIO MPOEKTaM. JTa Tabimia paboTaeT ¢ UHBOWCAME, YTOOBI OTCIICKUBATD
3aTpaThl. boJjee nopobHy0 HHPOPMAILIUIO O MO3UIUSIX CTPOK U MHBOWCAX CMOTPHUTE B
pasznese “Arperanus Mo3uIwii CTpok” Ha cTp. 183.

Ecmu st mporpaMmbl TpeOyeTcsl yTBepKACHNE TTO3UIHI CTPOK, B Tabmie CBeneHus o
MO3UIMSIX CTPOK OYAET MOKA3aHO COCTOSIHUE YTBEPKACHUS [T KAXKIOW MO3ULUU CTPOKHI
(BO BTOpOM CTOJIONIE).

. ::% = Boinosssiercst

. % [TpuocTanoBIeHO

. ‘ = OTMeHEeHO

. ‘ = 3aBeplIeHo

ITpnmeuanue: B sTOM pasnesie ciennatbHO yKa3aHa Tabmmma CBeAeHUS O MO3UIHSIX CTPOK
MIPOTpaMMBbI Ha BKJIAJIKe OFOKETa IPOrpaMMBL. Y MMPOEKTOB TakXke ecTh Tabymia

CBeieHUsI O TIO3UIUAX CTPOK C TAKO# ke mHpopMaIueit 1 cxeMoil Ha COOTBETCTBYIOIIHX
BKJIagkax Brojker.
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Bxnaaka brog)eT npoeKTa

Ha Bknagke BromkeT mpoekTa cozepkaTcs Te e TaOJIuIbl, cxeMa 1 HHpopManus, 4To u
Ha BKJIQJKe Bro/ukeT mporpamMMel, ¢ TeM HUCKJIIOUCHHUEM, YTO OHA PACIOJIOKEHA HA OJUH
YPOBEHb HIXKE B M€papXUH IIJIAHOB, IPOrPaMM, IPOEKTOB U MOANPOEKTOB. B To Bpems, kak
BKJIaJIKa BropkeT nporpaMmbl pazdouBaercsi Ha HHGOPMAIHIO O CBS3aHHBIX IPOEKTAX,
BKJIaJKa BropkeT npoekra pa3ouBaeTcst Ha HHPOPMAIUIO O IOJIIPOEKTAX, €CIIM OHU €CTh Y
IIPOCKT.

IMTocste mpeiecTBEHHUKOB OF0/KETa Ha BKJIaAKe Bro/pKeT mpoeKkTa coepiKaTes
clieryrorye TabJMIbI (CBEpXY BHU3):

* Tabmmna CBojka Oro/KeTa MpoekTa ¢ 0030pOM BCero OropKeTa.
e Tabmmua CBoJKa 3aTpaT HA MOAMPOEKT C BLIJECJIEHUEM CPEJICTB HA I0YEPHUE TPOEKTHI.

* Tab6smna CBeieHHs O MO3UIHUAX CTPOK [IPOSKTA OPraHU3YET MO3UIUU CTPOK JIsI
MPOeKTa.

Ecmu Bam TpebyeTcs 6ostee moapobHas uHpopMaims, cMOTpuTe paznen “Tabmuma
cBOJHOU MH(pOpManuu o 6ro/KeTe IWwiaHa” Ha cTp. 169, rae onucana tabiumna CBoika
Gromxera npoekta, pazaen “Tabmuua 3atpaTsl Ha nporpaMmmy’ Ha ctp. 170, rae onucana
tabuua CBozKa 3aTpaT Ha MOJIPOEKT, U pazae “Tadimua CeaeHus: O MO3ULUU CTPOKU
nporpamMmsbl” Ha cTp. 171, rae onucana Tabiuna CBeIeHusl O MO3UIUSIX CTPOK [T JIst
MPOEKTA.

Bepcuu BblaeneHusa 6roamerta
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Bepcun BeIesieHnst O101KeTa - 3TO MOIIHOE CPEACTBO 151 (PMHAHCOBOTO MIJIAHMPOBAHUS.
Bepcun BeiaesieHnst 6ro1KeTa MO3BOJISIFOT UCCIIEI0BATh pa3Hble (PMHAHCOBBIE
BO3MOXHOCTH, HEe Iepe3aIichIBast IPeIbl Iyl 6r01KeT. BbI MoXeTe co3/1aTh HECKOJIBKO
Bepcuil OroKeTa ¢ pa3HbIM paclpeieSICHUEM PacXo/10B, CDABHUTL BEPCUH, A 3aTeM
BBIOPATH HanboJiee MOAXOASIIYI0 BEPCUIO IS IUIAHA, IPOTPaMMBI MJIM IPOEKTA.

b

Mcnonb3yiiTe ONIUU B PACKPBIBAIOLIEMCS CIIUCKe Bepcuit Oromketa (=5 ) qTo6bI
€03/1aBaTh, YAJISITh U CPABHUBATH NOTEHIMAIbLHbIE OIOXKETHI, I0KA He HaiaeTe HanboJuiee
MTOAXO TSN [JTs TUTAHA, IIPOT PAMMBI WK MIPOCKTA. 3aTeM aKTHUBUPYUTE M
(buHATM3UPYITTE 3Ty BEPCHIO, YTOOBI IOMETHTH ee, Kak "ucnosb3yemyro’: IBM Marketing
Operations pacnpeAesuT BbIIeJICHHBIE CPEICTBA U3 UCTIOIH3YEMO BEPCUH BBEPX, B
CBSI3aHHBIE POIUTENILCKUAE OOBEKTHI, M BHU3, 0 CBSA3AHHBIX JOYEPHUX OOBEKTOB.

=
-

B packpriBaroieMcst ciiicke Bepcuii OropkeTa (4 ) TakiKe MepevrciieHbl BCe BEPCUU
6ro/pxeTa. VimMs Bepcun Oro[KeTa, KOTOPYIO BbI IPOCMATPHUBAETE B HACTOSIIINA MOMEHT,

BBIJIEJICHO KpPacCHBIM LIBETOM. MIMs UCIOJIb3yeMOl BepCu MOMEUeHO cuMBoJIoM A"

IIpnveuanne: Bepcuu OropkeTa yIMTHIBAKOTCS JJIsl pA3HBIX PACIpE/ICICHUIT CPENICTB, a He
JUTSL Pa3HBIX MO3UIUH cTPOK. [1pu 106aBICHUN MO3UIMH CTPOKH B OJHY BEPCHIO OFOKETA
3TOT JIEMEHT 100aBJIsIeTCsl BO Bee Bepcur. OTHAKO MOXKHO UCIOJIB30BaTh BEPCUH
Oro[KETa TS OTPEIEIICHUS] TOTO, CKOJILKO CPEICTB HYXKHO BBIACIUTE JJISI MO3ZUIIMIA CTPOK.
Bepcun Gro/keTa MO3BOJISIFOT N3YYUTH BIIUSHIE PACXOIOBAHUS PA3HBIX CyMM CPEICTB Ha
OJTHY | T€ e MO3UIuu. JIOTMOJHUTETLHYI0 HHPOPMAIIMIO CMOTPHTE B pa3eiax “Tabymua
CBefieHHsI O IO3UIIUU CTPOKH MporpaMMbl” Ha cTp. 171 u “Kakx qo6aBuTh Wi n3MEHUTD
HO3UIMHU CTPOK” Ha cTp. 176.
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ITpumeuanne: YToOBI MPOCMOTPETH U CPABHUTDH BEpPCUU OIOKETA, HY’)KHO UMETh
paspenienue Ha "mpocMOTp BkjIaAku BromkeT". UToOBI cO3/1aBaTh, U3MEHSTh, yAJSTh,
OOHOBJIATH U OMeYaTh 0OBEKTHI KaK UCIOJIb3yeMble, HY)KHO HMEThb Pa3peIieHus
6e3omacHOCTH "U3MEHUTH BKJIaAKy bromxker".

Kak co3paTb Bepcum GrogmeTa

Co3spgaliTe pasHble BepCHU OFOJKETa JJIs1 PMHAHCOBOIO MPOTHO3UPOBAHUS C PA3HBIMU
crieHapusiMu. I1ocie 3TOro Bel CMOJKETE, CPABHUBAS MX, BBIOPATH HAMOOJICE 10X O AN
OIOJTKET.

1. Tlepeitnure Ha BKIaAKy BromkeT o1 miiaHa, MporpaMMBbI HITH TPOEKTA.

h ¥

A

2. IlenkHuTe MO 3HAYKY Bepcwii ( ““ ), BpiOepute HaMOOIIEE MOIXOISIIYO JIJIsT BAC
OIIIUFO HOBO¥ BEPCUU B PACKPBIBAFOIIIEMCS CITUCKE:

* Co31aTh HOBYIO BEPCHIO - TIO3BOJISICT CO3/IATh IMMyCTYEO BEPCHEO PaCIpe/IeIeHIs
CPEIICTB M OTKPHITH €€ B PEXKUME N3MCHEHHUS.

° KOIIl/lI)OBaTB TEKYIIYIO BEPCHIO - ITIO3BOJISIET CKONIMPOBATH JaHHBIC PACIPEICIICHU S
CpeacCTB U3 HpOCManHBaSMOﬁ B HACTOSIIIUN MOMEHT BE€PCUU U OTKPBITH €€ B
PEXKUME UBMCHCHUS. 9TO0 IOJIE3HO J1J151 BHECECHUSI HE3HAUYUTEJIbHBIX U3MEHECHU.

* Konupoats Bepcuio u3 Apyroro ®I - 1o3BosIseT OTKPHITH AUAJIOTOBOE OKHO, B
KOTOPOM BBI CMOeTe BbIOpaTh KoNupoBaHue Jr000ii Bepcuu U3 J1od0oro
(PMHAHCOBOTO Ir0/1a U OTKPBITH KOIHMIO B PEXXUME U3MEHEHHUS. DTO MOJIE3HO, €CIIN
0I0/KET, C KOTOPBIM BBI paboTaeTe, OYeHb MTOX0X Ha Oro/KeT AJIst 6oJiee paHHEr o
(bMHAHCOBOTO TrO/a; HAIPUMED, €CJIN OFOJIKET CYIIECTBEHHO CHIDKAETCS OT roa A K
rogaM B u C, Ho Oro/xeT 3a rog D HanmomuHaeT rox A, BBI MOXETE CKOITMPOBATH
3TOT OIOUKET M UCIOJIb30BATh €0 KaK OTIPABHYIO TOUKY.

3. TlpucpoiiTe HOBOIl BepCU¥ YHUKATILHOE OMHUCATEIbHOE UMSI.
B IBM Marketing Operations nMeHa 0 YMOJIYaHHIO UMEIOT B "Bepcus X', I/ie X Ha
eIMHMIY OOJIbINE YNCIIA BEPCHH, CYIIECTBYIOIINX B HACTOSIINI MOMEHT JIJISl 9TOTO
¢unancoBoro roaa. Mimena Bepcuit JOJDKHBI OBITH YHUKAJIBHBIME B KaX/I0M
(bMHAHCOBOM roJly. HO B pa3HbIe (DMHAHCOBBIC FOJIbI MOT'YT OBITH OJTHH U T€ K€ HUMEHA.
BBenuTe mim u3aMeHUTE pacupeiesieHust CpeICTB /I HOBO Bepcuu Oro/KeTa.

5. Haxmnte CoXpaHHTb H 3aKOHYHTB, YTOOBI BEPHYTHCS Ha BKJIAAKY Bromker. Teneph Bbl
CMOXET€ IOJIyYUTh JOCTYII K HOBOIl BEPCHH U3 PACKPBIBAFOLIET OCS CIIMCKA BEPCHIA.

Kak yAasninTb Bepcun

VY 1aauTh BLIOpAHHYIO B HACTOSIIUNA MOMEHT BEPCUIO UJIM UCIOJIb3YEMYIO BEPCHIO BbI HE
MocxeTe. Eciii BBl XOTUTE yIaIUTh UCNOJIb3YEMYIO BEPCUIO, HY)KHO CHavaja OTMETHUTh
JIPYTYIO BEPCHIO KaK UCIOJIb3yEMYIO.

ITpumeuanue: YUToOBI CO3/1aBaTh, U3MEHSTD, YIAJISITh, OOHOBJISITh M TOMEYATh OOBEKTHI
KaK UCIOJIb3yeMble, HY)KHO UMETh pa3pelieHus1 6e30IacCHOCTH "M3MEHHUTH BKJIAIKY
bromxet".

1. Tlepeitnute x JF0O0I Bepcuu, HOMUMO TOif, KOTOPYIO BBl XOTUTE yIAJIUTh, IIEJIKHYB IO
b

ee MIMEHH B PACKPBIBAFOIIEMCS CIIUCKe Bepcuit ( “*# ), VIMs BHIOpAHHON B HACTOSIIHIA
MOMEHT BepCHU OYIET BBIJICJICHO KPACHBIM I[BETOM B PACKPBIBAFOIIIEMCS CITUCKE.

2. BxirounTe nepexrovaTesib PSAOM ¢ IMEHAMU OJTHOM MJTM HECKOJIBKUX BEepCuil, KOTOphIE
HYKHO YJQJIUTh.

3. He 3akpbIBasi paCKpbIBAIOIIMIACS CIUCOK IIEJKHUTE IO Y IaJHTh BHIOPAHHbIE BEPCHH.

Korma Bam 310 nipeitoxkat, Haxkmute KHONKY OK, 4ToOBI MOATBEPAUTD yIajICHHUE.
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Kak CpaBHUTb BepCcuun

DTO CpesICTBO NO3BOJISIET MPOCMOTPETH BbIJICJICHHBIE CPEACTBA JJIsl YUCIIA OFOPKETHBIX
BEpCHUii, TOCTUTAFOIIIETO IIIECTH, B OJHOM U TOM € OKHE, M 3TO MOJIE3HO IIPU BBIOOPE
HaunOoJiee MOIXOISIIel BEPCU.

1. Tlepeitnute X BepcuH, C KOTOPOI BBl XOTUTE CPABHUTH APYTHE BEPCUH, ITICJIKHYB IO ee

b 4

b

MMEHH B PACKPBIBAIOIIEMCS CIIECKe Bepcwid ( ““** ). ViMs BRIOpaHHON B HACTOSIINI
MOMEHT BepcHu OyIeT BbIACJICHO KPACHBIM I[BETOM B PACKPBIBAIOIIIEMCS CITUCKE.

2. Bxmouurte TMCPECKIOYATCIIM PAOAOM C UMCHAMU 10 IIATH APYTUX BCpCI/Iﬁ B
PACKPBIBAOIICMCS CITMCKE.

3. He 3akpsIBasg pacKpbIBaIOIIEECs] MEHIO, LIIEJIKHUTE 110 MyHKTY CpaBHUTL TEKYIIHii ¢
BbIOPAHHBIM.

[TostBUTCSI OKHO /I CpaBHEHUS. Y KaX70# Bepcuu OropkeTa cBoii 1BeT. KpacHsie
CTPEJIKU YKa3bIBAIOT, Oy IyT JIU BBIJIEJICHHbIE CPEJCTBA JJIS Ka/10i 06J1acT 60IbIe
UJI MEHbIIIEe TeKyllero 6rokera. [Ipu cpaBHEHUN BbI MOXETE BHIBOAUTH HA 3KPAH U
CKPBIBATh BEPCUU, UCIIOJIb3YSI 3HAUKU + U -, YTOOBI BBISIBUTH HYKHBIE BEPCUU MTPU
CpaBHEHUU.

4. Korpga 3aBepmuTe CpaBHEHUE, IIEJKHUTE 10 3aBepIIMTH CPAaBHEHHE B KEJITOM TI0JIE B
BEpXHEHU 4aCTU OKHA.

KaKk oTmMeTUTb, UTO BepcuA UCNONb3yeTCA

IBM Marketing Operations paccMaTprBaeT aKTUBHYIO WM (PUHATM3UPOBAHHYEO BEPCHIO
Oro/KeTa MiTaHa, MPOTPAMMBI HITH MTPOEKTA KaK "ACIOJIb3YeMYI0" M pACKPBIBACT ITY
BEPCHUIO JT0 CBSI3aHHBIX IOYEPHUX OOBEKTOB U arPeTUPYeT €€ 10 CBSI3AHHBIX POIUTEIbCKAX
00BexTOB. [Tpu paboTte ¢ BepcusiMu OI0KETA TOMHUTE O CJICAYIOIIEM:

* AKTHUBHOI WK (bHHaHI/ISI/IpOBaHHOfl MOJXET OBITH TOJIBKO OJHa BE€pCUsl OAHOBPEMECHHO.

* Bepcus OroxeTa 0 YMOJIMAHUIO AKTUBHA U UCMOJIB3YETCS JJIS1 HOBBIX IJIAHOB,
MpOrpaMMm U IPOEKTOB.

* Ilocne ¢puHAaM3AIK BEPCUH BBl OOJIBIIIE HE CMOXETE aKTHBHPOBATH BEPCHH.

» [locye ¢puHAIM3AIMHA BEPCUH BBl CMOXeTe (DUHATM3UPOBATH APYTYEO BEPCHUIO, HO HE
CMOXeTe YOAJMTh COCTOSHIE (DIMHAIM3AINA U3 BceX Bepcuid. [Tocie prnamm3anum ogHOM
BEPCHU OJHA BEPCHS 33 TOT (GMHAHCOBBIN TOJ TOJDKHA BCE BpEeMs HAXOIUTHCS B
(bMHATTM3UPOBAHHOM COCTOSIHUML.

IMpumeuanue: [1pu o6HOBIIeHNM 10 IBM Marketing Operations 8.5.0 paHee cyiecTByromui
GrOKET (PUHATIM3UPYETCS ABTOMATHYECKH.

1. Tlepeitnute x Bepcuy, KOTOPYIO BbI XOTHTE AKTUBUPOBATH WJIN (PHHAIN3APOBATD,

b

[

IIEJIKHYB 110 €€ MMEHU B PACKPBIBAIOIIEMCS CITUCKE Bepcuid ( “4 ), VIMms BEIOpaHHOI B
HACTOSIIMI MOMEHT BEPCHH OYyJIET BBIJIEJICHO KPACHBIM IBETOM B PACKPBIBAFOIIIEMCS

CITUCKE.

2. BribepuTe B pacKphIBAFOIIEMCS CITUCKE BepcHil MyHKT CeaaTh TEKYIYI0 BEPCHIO
aKTHBHON 111 OUHAM3UPOBATH TEKYIIYIO BEPCHIO.

Bepcus Oyznet momedeHa Kak aKTUBHAS MM (PMHAJIM3UPOBAHHAS U OYJIET UCIOJIb30BATHCA.
B packprIBaromeMcs CIucKe UCIoJIb3yeMasi Bepcusl OTMEUeHa 3HAYKOM THIIbHI ("A") mepen
€€ IMEHEM.

ITpumeuanue: UtoObl CO3/1aBaTh, U3MEHSTH, YIAJISITh, OOHOBJISITH U TOMEYATb OOBEKTHI
KaK MCIOJIb3yeMble, HY’)KHO UMETh pa3pelieHus: 0e30MacHOCTH "U3MEHUTh BKJIAIKY
Bromxet".
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Kak BblgenuTb cpeacTsea

Ponurenbekuii nutaH, nporpaMma MM IPOEKT BBIAEIIAET CPEeACTBaA AJIs1 COAEPXKAIIUXCS B
HUX JOYEPHUX IPOrpaMM U IPOEKTOB. I 1y1aHbl BBIAEIIAIOT CPEACTBA I IPOTrPAMM,
MIPOIPAMMAEBI - JJIsl IPOEKTOB, a IIPOEKTHI - ISl IOAIPOEKTOB .

JoOaBbTe U U3BMEHUTE BbIJICJICHUE CPEACTBA HA BKJIAJKe BromKeT 11 poauTeILCKOTrO
ayeMeHTa. HavHuTEe ¢ BBIJCIICHIE CPEICTB IS IUTAHA, 3aTeM NepeliInTe HIDKE B UepapXUn
MIPOTpaMM, MPOEKTOB U MOIIPOCKTOB, UCIOJIB3YS TY e IPOIETyPy.

IMpumeuanue: B 3T0it 3amaue TepMuH "poauTeIbckuii 00beKT" 0003HAYAET TJIaH,
IPOrpaMMYy M IPOEKT, UX KOTOPBIX BBIACIISIOTCS CpeACTBA. [JouepHnii OOBEKT yKa3bIBaeT
CIIeIYIOIINN YPOBEHb, PACIOJIOKEHHBIN HIDKE B UEPAPXUH IIJIAHOB, IPOTPaMM, IPOEKTOB U
TOAIIPOCKTOB. HanpnMep, €CJIM TPOU3BOAUTCH BBIACJICHUE CPCICTB U3 MPOrpaMMBbI 1JId
MIPOEKTa, IporpamMma sIBJISIETCS] POJAUTEILCKUM O0BEKTOM, & MPOEKT - IOUEPHUM.

1. Tlepeitnute Ha BKIaAKY Bro/KeT 71 pPOIUTEIBCKOTO 00BEKTA, U3 KOTOPOTO BBl XOTHUTE
BBIJIEJIUTh CPELCTBA.

2. Bribepute BepcHro pacipe/esieHus, KOTOPYO BBl XOTUTE H3MEHHUTH, UITH CO3aiiTe
BEPCHIO paCHpeeSICHHS CPEICTB.

]

3. llenkuure no 3uauxy Pacnpenesenus (— ), 4TOOBI U3MEHUTH paclpe/iesIeHIe
CPEICTB IS IOYEPHEro NPOEKTa.

Tabmmma CBoaka 3aTpaT OTKPOETCS B PEXHUME PeTaKTHPOBAHMUS.

* Ecium Bel paboTaeTe HIKe YPOBHS ILJIaHA, IEPBasi CTPOKA TAHHBIX Oy/IeT BbljIejIeHa
HOJIYKUPHBIM MPUGTOM U OYJET YIPABIIATH PACIPEACICHIUEM CPEJICTB JIJIsl MO3UIUI
cTpok Oromkera. CMoTpuTe paznen “Kak 1060aBUTh UM H3MEHUTH MO3UIMH CTPOK™
Ha cTp. 176.

* Tloja HO3UIUSIMU CTPOK POJUTEIILCKUX JJIEMEHTOB B TAOJIMIE EPEUUCIICHBI JOYePHIE
00BEKTHI (OOBIYHBIM IIPUPTOM).

4. ﬂO6aBbTe WM UBMEHUTEC pacIpeCacICHUC CPEACTB, IICIIKHYB 110 sYeiKkaM B Ta6J'II/IHC u
BBEAs COOTBETCTBYROIIEC 3HAYCHUEC 3a HEACIIFO, MECAI UJIM KBapTalJl.

e Jlus cipaBKH, B caMOll BEpXHEil CTpOKe Moka3aH o0muil 00beM CpeaCcTB s
POIUTEIILCKOTO O0BEKTA, U3 KOTOPBIX BbI BBIIEJIIETE CPEJCTBA HA KAXKAYIO HEJIEIIHO,
MeCSI UM KBapTaJl.

* B cronbne OctaTok moka3zaHa cyMma JeHer, OCTaBIIasICsS B POJAUTEIILCKOM OFOIKETe
IIpU TEKYUIUX BbIACJICHHBIX CPEACTBAX.

5. Haxwmure CoXpaHHTh H 3aKOHYHTH, YTOOBI COXPAHUTH CBOIO PaOOTY M BEPHYTHCS HA
BKJIaJKy Bromxer.

YUTo0bI IPOIOJIKUTD BBIJIEJICHUE CPEACTB, IMIEJIKHUTE IO T0UepHEMY OOBEKTY B TaOJIHUIE
OO1ue 3aTpaThl, YTOOBI IEPEUTH HA ero BKJIaAKy bromxkeT. [ToBTOpUTE Mporecc, BbIAEIsS
CpEeJCTBA U3 HOBOI'O OOBEKTA AJISl €0 JOYEPHUX OOBEKTOB.

Hpnmeqaﬂne: Ecm Bam HYXHO CBA3aTh JOIOJIHUTCIJIbHBIC POAUTEIILCKUEC U JOUYCPHUC

O6I>6KTI>I, clieJIafiTe 3TO HA BKJIAJIKE CBO,Z[Ka, d 3aTEM BCPHUTECH HA BKJIAAKY BIOH)KCT,
YTOOBI BBIICJIMTH CPEACTBA OJIA HOBBIX TOYCPHUX OOBEKTOB.
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Kak Bblgenutb cpenctTsea AJiIf aBTOHOMHBbIX nporpaMmm n npoexKToB

ABTOHOMHAaS ITpOrpaMMa UJIM IPOEKT He CBSA3AHBI C POAUTEIILCKIM IUTaHOM. [1pn
CO3/IaHUM OFO/KeTa JJIsI aBTOHOMHOH IPOTpaMMBI OFOKET OTPAXKAET 3aTPaThI,
OTHOCSIIIIECS K CAMOI TporpaMme, U Bce 3aTPAThl, OTHOCAIINECS KO BCEM IMPOCKTaM,
KOTOpBIE CBSI3AaHBI C IPOIPaMMOM.

IMpnmeuanne: B ciiyuae aBTOHOMHBIX IPOrpaMM (PHMHAHCOBBIN TOJ CAUTACTCS TEKYIIIM
TOI0M, 3aJJaHHBIM CHCTEMHBIMH YaCaAMH.

1.
2.

Hepeﬁunre Ha BKJIaAKY broxeT 171 aBTOHOMHOM ImporpaMMmabl UJIM OPOCKTA.

BoimemTe AeHBIM HEMTOCPEACTBEHHO B CTPOKE HTOTOBBIi OIOJIMKET B BEPXHEI 4acTH
TaOJIAIEL.

IMpumeuanue: DTy CTPOKY MOXHO U3MEHSITH TOJBKO B CIy4ae aBTOHOMHBIX IPOTPAMM
1 IPOEKTOB; Y CBA3AHHBIX IPOTrPAMM U IPOEKTOB UTOrOBas CTpOKa Or0/IKeTa JOCTYIHA
TOJIBKO JJIS1 YT€HUs, TAK KaK OHHU TMOJIy4yaroT (PMHAHCHPOBAHKE OT POJUTEIHCKUX
OOBEKTOB.

Mlenxaute mo 3nauky [Mo3umun cTpok ( ~—— ) 1 700aBbTE HYXKHBIE TO3UIAU CTPOK.
JlomoTHUTEIbHYIO HHPOPMAIIMIO MOKHO HalTH B paszaese “Kak mo0aBuTh uim
U3MEHUTD MO3UIIMU CTPOK .

BBC,Z[I/ITG 6IO,Z[)K€THyIO CyMMYy IJIdA Kax101 HEOCIIM, MCCAIla UJIKX KBapTaJia.

Haxmute CoxpaHuTh H 3aKOHYHTH, YTOOBI BEPHYTHCS HA BKJIAAKY Bromker.

CucremMa MoACTaBUT BBEJACHHYIO BAMH HMH(GOPMAIIMIO B UTOTOBYIO CTPOKY OFOJIKeTa B
BEepXHEH YacTH TaOJIHIIBI.

Kak no6aBuTb UM M3aMeHUTb NO3ULUN CTPOK

176

ITo3unuu cTpok Noka3plBalOT IPOrHO3UPYEMBIE U IPUHSTHIE 3aTPATHI HA IPOIPAMMY,
IPOEKT MJIM HOANPOEKT, YTOOBI MEHEKep 3HAJI, TOCTATOYHO JIU BBIICJICHHBIX UJIH
3aIUTAaHUPOBAHHBIX OIO/KETHBIX cpeacTB. Kpome Toro, mporuo3upyemsle U HpUHATHIE
CYMMBI 110CJIE UX (pUHAIM3ANNY arPETUPYIOTCS B 3aTPOHYTHIE cueTa, 0OecrneynBas
MPO3PavYHOCTBIO Oro/IKeTa U TpeOOBAHUI B HAJIMYHBIX CPEICTBAX 1JI1 OOBEKTOB OoJlee
BBICOKOI'O YPOBHSL.

Ilepeiiaute Ha BxJIanKy BromkeT 11 nporpamMMBsl, IPOEKTa UM IOAIPOEKTA.

lenxuanTe o 3na4ky [Mo3mmm cTpok ( ). [TosBuTcs cTpannua M3ameHuTtsb
MO3HUIUH CTPOK MPOTPAMMBI/IIPOEKTA/TIOIIPOEKTA.

UTo06b! 7OOABUTH MO3ULIUIO CTPOKH, ABAXIBI IIEJIKHUTE MO MyCTOMH s4eiike B cTOIOIE
Onmucanne 3jieMeHTa. BBeuTe nMst MM ONMCAHUE MO3UINN.

IMpumeuanue: ITojie ¢ HOMEPOM 3aNOJHIETCS ABTOMATHYECKH [TOCJIe BBO/IA MO3UIIUH B
rosie Onucanue 3JieMeHTa.

UToOB! N3MEHUTD NO3UIMIO CTPOKH, IBAXK/IBI LIIEJIKHUTE 1O Heil B cTos101ne Onncanue
3J1eMEeHTa U BHECUTE HEOOXOAMMbIE U3MEHEHUSI.

Ecmm Tabymma no3unuii CTpoK COJEPKUT MOJIb30BATEIbCKIE TEKCTOBBIE TTOJISI, BBEIUTE
COOTBETCTBYIOIINE 3HAYCHUSI.

Beemute B mosie /lata pacxoaoB npeamnosaraeMyro 1aty pacxona cpencts. [leaxanTte
IO CTPEJIKE, YTOOBI OTKPBITh MEHIO, B KOTOPOM MOXHO OyeT BBIOpaTh JaTy. UTOOB
(hmHATTI3UPOBATH OFOJIKET, BBl 0053aTEIHHO JOJDKHBI BBECTH JIATY PACXOIOB.
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ITpumevanne: UToObI OTCIIEANTH KOHKPETHBIE PACXOABI B PA3HBIE THU, HY>KHO
UCIIOJIH30BATH OT/ACIIbHBIC MO3UIUH CTPOoK. Hanpumep, 4ToOBI IPOCIEAUTH PACXOIbI
10 MyHKTY [leyaTb B Mae, HIOHE U HIOJIe, BBEUTE TPU OTACIbHBIX MO3UIMU CTPOKH, 110
OJHOM ISt KaXJA0r0 MecsiLa.

6. BniOepuTe UCXOMHBIN CUET B packphiBaroliemcs: MeHto Mexoanblii cuet. CpencTsa 1Ist
JIAHHOM MTPOrPaMMBI, IPOEKTA WJIM MOAINPOCKTA Pa3MEIIAI0TCs JJIs CUeTa,
BBIOPAHHOTO NpU (GUHAIN3AIMN TTO3ULUH CTPOK.

7. Bribepute kaTeropmro 3aTpaT B packpbiBaromeMcs MeHto Kateropust 3aTpar.

BBe,HI/ITe B IIOJIC le/lHHTafl CYMMa BC€ IIPUHATHIC CPEACTBA, CBA3AHHBIC C no3unueit
CTPOKHU. Ecmm aukakas 4actb MO3UIUU CTPOKH HE ITPUHATA, OCTABLTEC 3TO IOJIC
IIyCTBIM.

9. Brenute B moJie HporﬂosupyeMaﬂ CymMmMa CyMMa, KOTOPYIO, IO BallIUM OXUJAHUSAM
WJIM IpOTrHO3aM, 6yﬂ€T 3aTpavucHa Ha MO3UIHUIO CTPOKHU.

10. Haxvute COXpaHUTb U 3aKOHYHTh, YTOOBI COXPAHNTH CBOM U3MEHEHHS U IIepeTH Ha
BkyIaaky CBojka 17151 OOBEKTA.

IBM Marketing Operations ompe/esisieT UTOT JJIsl MO3UIUil CTPOK, HO OHU HE arperupyroTcst
B OIO[IKET POAMTEIILCKOTO OOBEKTA, IIOKA BB MX He puHam3upyete. 1715 puHAIM3 AN
9TUX MO3UIAN CTPOK MOXET MOTPEeOOBATHCS YTBEpXKACHNE. J{OMOTHATEIHHYIO
nH(pOpMaIuIo cMOTpUTE B pasjeiie “Kak puHAIM3UpOBATDL MO3UIIUHU CTPOK OroIKeTa”.

Ipumeuanne: [Tpu 100aBIICHUY MO3UIUI CTPOK B OJIHY BEPCUIO OIO/KETA OHU
JI00ABJISIFOTCSI BO BCe BepcuM OropkeTa. [10noHUTEIbHYI0 HHPOPMAIINIO CMOTPUTE B
pasznesne “Bepcun BoleseHus Oropxera” Ha cTp. 172.

Kak duHanuanposatb No3uumm CTPOK OrogmeTta

Korna Bbl puHAIM3HpYETE MOZUIMH CTPOK OFOKETA ISl IPOSKTOB UJIH IPOTPAMM.
CBSI3aHHBIX C POIUTEJILCKON MPOTrpaMMO¥i HITH IIJIAHOM, TPOTHO3UPYEMBbIEC U IPHHAMAaCMbIe
CYMMBI MTO3UINI CTPOK arperupyroTcsl B POAUTEILCKYFO MPOTpaMMy WJIH TUTAaH.

Ecan mpoexT mm nporpamMMa TpeOYIOT YTBEPKACHUS MO3UINN CTPOK, GUHAIN AN
HO3UIMI CTPOK HHULIUUPYET MPOLecC YTBEPKACHUS. Eciu 11 MO3unuu CTpoku TpedyeTcs
YTBEPXKACHUE, OHA arPeTUPYETCS B POIUTEIIBCKYIO IPOrpaMMy MM IUIAH TOJIBKO MOCIIe
3aBeplIleHus mpouecca yTeepxkaeHus. CoCTOsSHIE YTBEPXKISHHS T0OKa3aHO B IEPBOM
croJibne Tabsmubl CBe/IeHns O MO3UIUSIX CTPOK; OoJiee MoIpoOHYI0 HHPOPMATIHIO
cMmotpuTte B pazzeite “Tabmmia CBeeHus O TO3UIMA CTPOKHU IporpamMMbl” Ha cTp. 171.

IMpnmeuanune: YToOBI MOKHO OBLIIO (PMHATIM3UPOBATE MO3UIIAU CTPOK, TS HUX TOJDKHA
OBITH Ha3HAUEHA TaTa PACXOJIOB.

IMpumeuanue: PuHATMIANMS MO3UIMI CTPOK U (PUHATIU3AIMS BEPCUN paCTIpe/IeICHUS
OroKeTa He CBSA3AHBI APYT ¢ ApyroM. GuHaIM3UPyHTE TO3UIUN CTPOK, YTOOBI OHU
arperupoBaMCh BO BCE BEPCHU OIOIKETa, a 3aTeM aKTUBUPYUTE WM (PUHATM3UPYHTE
HanboJiee NOAXOASIYIO BEPCUIO OFOIKETA, YTOOBI UCIIOJIb30BATH €€ JJIs BAIllero IJIaHa,
MPOTrPaMMBI HJIM TpoeKTa. [[oNoJHATEIbHYI0 HH(OPMAIIUIO CMOTPUTE B pasjelie “Bepcun
BBbIJIeJIeHUs OropkeTa’” Ha cTp. 172.

1. JloGaBbTe MO3UIUH CTPOK OroKeTa. JlOMOTHUTEIbHYI0 HHPOPMAIIMIO MOXKHO HATH B
pasaene “Kak 106aBUTh WM U3MEHUTH NO3UIMU CTPOK” Ha cTp. 176.

Ha Bxmanke bromkeT mosBsTcs cchliiky @uHAMM3HPOBATh 1 OTOPOCHTH H3MEHEHHS.
2. Tlepeiiaure Ha BKIaaKy bromxker 1yt oObeKTa 1 HAKMUTE CChIIKY PHHAIN3HPOBATD.

* Eciu nporpamMa Ui MpoeKT He TPeOYIOT yTBEPKACHUS MO3ULUI CTPOK MU €CIIH
yTBepxkKAeHUE NO3ULIUI CTPOK IPOU3BOUTCS aBTOMATUYECKH, OJ1aroaaps mpaBujaM,
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KOTOpBIE aIMIHHUCTPATOP 3a1a1 B mabdjaone oobekTa, IBM Marketing Operations
MPECAJIONKUT BaM MMOATBEPAUTH, YTO Bbl XOTUTEC (bI/IHa,J'II/I?)I/IpOBaTI) Ballll U3BMCHCHU .

* Ecmm 1ro0ble v BCe MO3UIUHU CTPOK TpeOyroT yTBepxkaeHns, IBM Marketing
Operations MOMPOCHT Bac OTHPABUTH YTBEPKICHUE; TOMOJHATEILHYIO HH(POPMALIUIO
0 TIpoIiecce YTBEPXKACHUS CMOTPHUTE B pasjiesie “YTBepxkaeHus” Ha cTp. 7. [Tozumum
CTPOK, JJIs1 KOTOPBIX TpeOyeTCs yTBEPKIEHUE, arPETUPYIOTCS B POUTEIIbCKUN
00BEKT TOJIBKO IOCJIE 3aBEPIICHNUS NPOIlecca yTBEPKACHUS.
3. Haxwmnre Ha OK, 4T00BI QUHAIM3APOBATH H3MEHEHUS WA OTIIPABUTH YTBEPKICHHUE.

Ecmmu BB He XOTHTE (PMHAIM3UPOBATH BAIlIM M3MEHEHUS WM OTIPABJIATEH YTBEPKICHHUS,
"Haxmute OT™MeHa.

[Toce punam3anuy N3MEHEHNIA TO3UIMIA CTPOK OFOJKETA M UX YTBEPXKICHUSI OHU
arperupyroTcs B CBOU POJAUTEIIbCKIE OOBEKTHI.

KaKk oTOpocuTb No3numnmn cTPoK 6rogmeTa

BwmecTo TOro, 4TOOBI (PMHATU3UPOBATH U3MEHEHHUS ITO3UINI CTPOK OFOKETa, BbI MOYKETE

OTOpPOCHUTH BCe M3MEHEHUSI, BHECEHHBIE TIOCIIE MTOCIIeTHEN (PMHATM3AINN TO3UIIUN CTPOK

OroKeTA.

1. Jlo6aBbTe MO3UIMH CTPOK OropKkeTa. JIOMOJTHUTEIbHYIO HHPOPMAIIMIO CMOTPUTE B
paszneie “Kakx 1o0aBuTh HJIM U3MEHUTD MO3MIUU CTPOK™ Ha cTp. 176.

Ha Bxiagxe BromxkeT nmosBsiTcst cebliku @nHam3npoBaTh 1 OTOPOCHTH H3MEHEHHS.
2. Haxwmute OTOPOCHTH H3MEHEHHSI.

IBM Marketing Operations OIpoCHT Bac MOATBEPAUTH, YTO BBl XOTUTE OTOPOCUTH
U3MEHEHUSI.

3. Haxwmure xHonky OK.

IBM Marketing Operations OTOpOCHT U3MCHEHW I, BHECEHHBIC BAMU B IMIO3HUIIUN CTPOK
Oro/pKeTa MocIe X MOCIeAHeH (PMHATN3AMN 1 BOCCTAHOBUT IIPE/IBITYIITYIO
(bMHATM3UPOBAHHYIO BEPCHIO O3UIHN cTpok Oroketa. Marketing Operations He
UHUAIUNPYET IPOIECC yTBEPKACHUSI.

YTBepmaeHMA No3uLmin CTPOK OroameTa
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B 3aBucuMocTH OT TOro, Kakue KpUTepuH IpaBU Balll aIMUHUCTPATOP 3a1aJll 11
1a06JI0HOB MPOEKTOB U MPOrPaMM, HO3UIUU CTPOK OI0/IKETa MOKHO aBTOMATHYECKU
YTBEpPXKJIATh WJIM OTHPABJIATH Yepe3 npouecc yreepakenus: IBM Marketing Operations.
Hanpumep, aIMIHECTpATOP MOT 334aTh IPaBIJIa HA OCHOBE AThl PACXOJIOB AJISI TO3UIIH
CTPOKH, UCXOTHOTO CYETa MJIM KATETOPHUH 3aTPaT. AAMUHICTPATOP TAKXKE MOXKET BBIOPATH
YTBEPXKAAIOIINX TI0 YMOJTIAHAIO [T KaXKIOTO MPaBUjia, HATPIMED, BIIAeNIbIIEB OO BEKTa
nim cueTa. Ecim anMUHACTpAaTOP HAIMCAJI TAKHE TPaBUJIa B IIa0JIOHAX IPOSKTOB 1
IpOrpaMM BaIlel OpraHM3anuy, HO3UINY CTPOK OFO/IKETA TOJDKHBI OBITH YTBEPKICHBI
JIM60 aBTOMATHYECKH C MCHOJIb30BAHUEM NPABUJI, JINOO HA3HAUYCHHBIMHU YTBEPKIAIOIINMH,
Ipex/ie YeM OHU OyayT (PUHATIM3UPOBAHBI U aTPETUPOBAHBI B POJAUTEIILCKYIO IPOTPaMMy
i wiad. OgHako, €cyu 11 IPOeKTOB U MPOrpaMM HCHOJIb3YFOTCS 11a0JIOHbI, HE
coJiepKalue NpaBuil yTBEPXKACHHS MO3UIUI CTPOK Oro/KeTa, 31a (yHKIHS OyaeT
pabotats kak u 1o Bepcuu IBM Marketing Operations 8.5.0, 1 HO3UIAU CTPOK MOXKHO
OyneT puHATM3NPOBATH HEMOCPEACTBEHHO Ha BKJIAJIKE OFOKETA U1 OOBEKTA, HE MMPOXOIS
mporecc yTBepxkaeans B Marketing Operations.

CocrosHue yTBep)XACHUS U1 HO3ULMI CTPOK MOXXHO YBUIETH Ha BKJIAJIKe OFOKETa JIs
00BeKTa BO BTOPOM CT0J1011e TabmIsl CBEICHNS O MO3UIUSAX CTPOK.

. :% = BrimoJsHseTCs
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. * = IIpuoctaHOBJIEHO
. ‘ = OTMEeHEHO
. ‘ = 3aBepIleHo

ITocne oTnpaBKU YTBEPKACHUS BBl CMOXETE (UJIM HE CMOXKETe) U3MEHUTh MO3ULUIO0 CTPOKH.

* Ecym yTBepxaeHne HaXOIUTCS B cOCTOSTHAN OTMEHEHO TIIM 3aBEPIIEHO, YTBEPKICHIE
MOJHO N3MEHNTh. PUHAIN3ANNS BCEX N3MEHEHUI OOHOBJICHHON MTO3UIINI CTPOKH MOXET
MHULIUIPOBATEH HOBBIN MPONECC YTBEPIKICHUS.

* Ecim yTBepXIeHne HAXOIUTCS B COCTOSHUN BBIMOIHSETCS, I3MEHUTH YTBEPKICHUE
Hesmb3sl. CHavyaJia Bbl JJOJDKHBI OTMEHUTH YTBEpPXKACHHE; CMOTpUTe paszaer “Kaxk
OTMEHHUTH Tporiecc yTBepxaeHus Ha cTp. 110.
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naBa 14. UHBOMCHI

IBM Marketing Operations 1103BOJISIET yBUIETH BCE N3MEHEHMSI, BHECEHHbIE B MHBOIAC, U
3aIUCHIBACT BpeMsl U JaTy, a TAK)KE TUIl U3MEHEHMH, BHECCHHBIX B HHBOJAC.

Kak IIpaBuJIO, B MHBOMCE BBICTABJISIETCS CUET 32 HECKOJIbKO MO3ULUIA WX YCIIyr, KOTOpPbIC
KaTCrOpU3upPyrOTCA. BaxHO MMeTh BO3MOXXHOCTh 3aIllCaTh KaXAYRO MMO3HUIUIO UJIN CJ'Iy)K6y
110 OTACJIbHOCTHU, TAK KaK PA3HBIC TO3UIIUU CTPOK MOT'YyT OBITh anI/I6yTI/IpOBaHH JJIs
PAa3HBIX IPOCKTOB UJIX MPOTPaAMM, a TAKXKE IJId PA3HBIX CUCTOB.

Hanpumep, oquH MHBONC COACPKUT ABE NO3UIMKM CTPOKHU: IIEpBas - CBSI3aHA C IPOEKTOM
Toprosas sipmapka, a BTopas - CBsi3aHa ¢ IporpaMMoii MapKkeTUHTroBast KaMnaHus 0a3bl
JnaHHbIX. OJIHY HO3UIIUIO CTPOKU MOXHO CBSI3aTh CO CUETOM |, a BTOPYIO - CO CUETOM 2.

TTocie co3mannst MHBOMCA BBl MOJKETE BBIIIOJHUTE Ha ero BKjaake CBojka JIFo0oe u3
CJIEIYIOIINX IEUCTBUIA:

* V3MeHuTh CBO/IHYIO MH(OPMAIHIO /U1l MHBOiCA.

e J100aBUTb WJIM U3MEHUTH TO3UIUU CTPOK JIJISI MHBOMCA.
*  VajmTh UHBOIC.

* H3MeHUuTh COCTOSIHME MHBOICA.

* HameuaTtath CTpaHuIy CBOJAKHM OJISA HWHBOIICA.

Kak no6aButb MHBONC

1. Bribepute ®unancol > UuBoiickl. [1o ymouanuto, nosiBisiercs crpanuna Mou
AKTUBHBIC HHBOTCHI.

lenxauTe Mo 324Ky Jl06aBUTH HHBOJIC ( . ).

Beemute nndopmarnmro B mojis Ha ctpanuiie HoBelit nHBOIIC. [lOMOTHATETLHYIO
rHpOopManur cMoTpuTe B pasneie “Crpanuna Hosbrit naBOic” Ha cTp. 182.

4. YtoObl 1OGABUTH MO3UINH CTPOK, HAXkMUTEe Ha COXPAHUTHL H H3MEHUTDb MO3UIMH CTPOK.
JonoyiHuTeNbHY 0 HHQOPMAIINIO CMOTpuUTE B pasjeiie “Kak 106aBUTh UM U3MCHUTH
HO3UIMU CTPOK UHBOIca” Ha cTp. 184.

le’lMe‘laHl/le: Bur JOJDKHBI Z[O6aBI/ITL IIO31UIUU CTPOK, YTOOBI IICPEBECTU WHBOIC U3
COCTOsAHUA qepHOBHK, IIOMETHUTH ero kak Onjiaven u arperupoBaTb pacxodbl.

5. Haxmure CoXpaHHTb, 4TOOBI COXPAHUTH UHBOIIC.
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CrtpaHuua HoBbin MHBOMC

B 37101 TabMIHIIE ONMMCAHBI TOJIS, TOCTYIHbIE Ha cTpanuiie HoBwli HHBOIC.

Tabnuua 40. lNonsa Ha cTpaHule HoBblii nHBoMC

Ilose

Onucanne

Howmep nnBoiica

Howmep unBotica MOXeT ObITh OJHUM U3 CJICAYIOIINX 3HAUCHHIA:
* Howmep, coOOOIICHHBI BAM BHEIITHUM ITOCTABIIUKOM B OyMaKHOM HHBOIICE.

* lcxonHbIii HOMEp HA OCHOBE CXEMBbI KOJIOB B Ballleil KOMIAHUY JJIS
BHYTPEHHUX UHBOMCOB UJIM OTYETOB O PACXOAaX.

IMpumeuanne: Homepa MHBOWCOB HE JOJDKHBI ObITh YHUKAJIBHBIME CPEIU BCEX
unBoiico B IBM Marketing Operations, HO OHH JOJDKHBI OBITh YHUKAJIbHBIMU
JUJISL BCeX MHBOIICOB KOHKPETHOI'O IIOCTABIIIMKA.

HWms nocraBumka

BriOepuTe mocTaBIINKA U3 PACKPBIBAFOIIETOCS CIIUCKA.

DTOT CHHCOK 3aMOJHIOT agMuHACTpaTopbl IBM Marketing Operations. Ecrn
BaM He y/1aeTCsl HallTH [OCTABIIMKA B CIHCKE, 00PaTUTECh K aIMUHUCTPATODY.

Biaaeabipl Hlenkuure no /{o0aBuTh/Y JaJIUTH Y/I1€HOB, YTOOBI 100ABUTH UJIU YAAJUTh
BJIaeJibleB. [10 yMOTYaHUIO, B 9TOM 0JIE COACPKUTCS UMsI CO3TaTEIs
HWHBOIiCA.

Tlomruka BriOepuTe B pacCKphIBAIOILIEMCSI CIIUCKE TIOJIMTHKY OE30MACHOCTH HHBOMCA.

0e30MacHOCTH

3HayeHue 1o yMoJrdanuto - ['1odabHbIii.

Howmep 3aka3a na
3aKyIKY

BBeauTe HOMep 3aka3a Ha 3aKyIKy, CBI3aHHBIN C MHBOMCUPYEeMOl paboTOiA.
Kak npaBuiio, 3T0 3HaYeHHE peJCTaBIIsIeT COOOM BHYTPEHHUN HOMED B
KOMIIAaHUU. B HEKOTOPBIX Cllydasix HOMEp 3aKa3a Ha 3aKyIKY UCIOJIb3yeTCsl
JUTS OTCJIEKUBAHUS IPEBAPUTEILHO YTBEPK/ICHHBIX HHBOMCOB.

JlaTa unBoiica

BBenuTe naTy BhICTaBJICHUS CUeTa JJIs1 HHBOICA WJIM BHIOEpUTE e B
KaJieHape.

CpOK HCIOJIHCHUST

BBeauTe naty, Korja NoCTaBIIMK OXKHU/IAET OIJIATHI, UJIK BBIOEPUTE €€ B
KaJjieHaape.

I1pouune npumeyanus

BBeauTe Bee moJie3Hble MpUMEYaHus MM KOMMEHTapUH, CBA3aHHbBIE C
MHBOMWCOM.

YcaoBus miaTexa

Bsemute Bce IIpUMEYaHU, KaCAFOIUEC IJIaTEXKaA.

KaK nameHUTb MHBOMUC

Bri6epute ®@unancel > VIHBOJCHI.
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2. BwiGepuTe MHBOIIC, KOTOPBII HYXKHO U3MEHUTH. B 3aBUCHMOCTH OT COCTOSTHUS 1
BJIaJieJIbIla MHBOICA OH HAXOAUTCS HA CTpaHulle Mou akTUBHbIE HHBONCH Ui Bee

WHBOCHI.

3. Eciu uHBOiiC He HaxXoIuTCs B COCTOSAHUN I‘IepHOBl/lK, IICJIKHUTEC IO PACKPBIBAOIICMYCSI

MeHFO cocTostHuS (L% ) 1 BbIOepuTe BepHyTh B 4ePHOBUKH.

4. W3menure noJis Ha crpanuiie IHBoOHC Hy>)KHBIM BaM 00pa3oM. [{0NOJHUTEIbHYIO
rHpOpMAIHIO cCMOTpHTE B paseie “Crpanuna HoBbrit nHBOIIC”.

5. Job6aBbTe WM U3MEHUTE MO3UIUH CTPOK. [{OMOJHUTEIbHYIO HHYOPMALIUIO CMOTPUTE B
paszaene “Kak 106aBUTh WM H3MEHUTH NO3UIMU CTPOK MHBOIcA” Ha cTp. 184.

le/lMe‘laHHCZ Bur JOJIKHBI ,HO6aBI/ITI) IIO31UIUU CTPOK, YTOOBI IICPEBECTU WHBOIC U3
COCTOsHUA ‘lepnonmc, IMOMETHUTH ero kax Omjaaven u arperupoBaTb pacxoJbl.

IBM Marketing Operations: PykoBoACTBO 10JIb30BaTeIIst




6. Haxmurte CoXpaHuTb, YTOOBI COXPAHUTH UHBOIIC.

Arperauuva nosuumnn CTPoK

ITpu usmenenun coctosinus nHBolca Ha OmiayeH cymMmma MO3UIUU CTPOKH UHBOICA
arperupyercs B Or0JKeT MPOorpaMMBbl UJIM IPOEKTA, TaK K€, KaK U CUET, C KOTOPBIM BBI €€
cBs3asy. [loMHUTE, YTO BBl MOXETE ATPUOYTUPOBATH PA3HbBIE MO3UIMK CTPOK IJIs1 PA3HBIX
MIPOEKTOB UJIM MPOrpaMM U pa3HbIX cueToB. [1o3uLKn CTPOK U3 HECKOJILKUX UHBOWCOB
MOTYT arperupoBaThCs B OJHY U Ty ke NPOrpaMMy UJIU MPOEKT.

CyIiecTByeT /JBa THUIIA ar PeTaIfiii:
* 3amIaHHPOBAH - arperamys MPOUCXOINT MO 3aIIAHUPOBAHHOMY T'Pa(UKY.

* Hememenno - arperanus IpOUCXOUT NPU U3MEHEHUH COCTOSIHUS MHBOlca Ha OniaveH.

Ipumeuanue: B 3aBUCMMOCTU OT IPABUJI YTBEPKACHUS MO3UIMNA CTPOK, 3aJaHHBIX
amvuHuCTpaTopoM IBM Marketing Operations, 11st HO3UIHIA CTPOK MOXKET TPeOOBATHCS
MIPOIIECC YTBEPKICHHUS, 1O TOTO KaK BeCh MHBOWC MOXHO OyIIeT IIOMETHUTH KakK
[Monmexarmmuii omiate, a mepes; STUM HY>KHO 0053aTeIbHO HM3MEHUTh COCTOSTHIE MHBOCA HA
Oniaven u arperupoBaTh MO3UINN CTPOK. J[OMOTHATEIHHYIO0 HHPOPMAIIIO CMOTPHTE B
pasznese “YTBepKaeHWs MO3UINI CTPOK HHBOcA”.

YTBepHaeH1Aa no3vummn CTPoK MHBOUCA

B 3aBucuMocTH OT TOro, Kakue KpUTepun IpaBuil Balll aAMUHUCTPATOP 3a4all 1JIs
a0JIOHOB UHBOMCOB, MO3ULIUU CTPOK MOKHO AaBTOMATHYECKH YTBEPKAATh WU
OTHPABJIATH Uepe3 mpoiece yreepmkerns IBM Marketing Operations. Hampumep,
aIMIHUCTPATOP MOT 3a/1aTh IIPABHJIA HA OCHOBE JATHI PACXOOB IS O3UIINU CTPOKH,
001I1eM KOJIIYecTBe MM OOIINX 3aTpaTax. Ecim aaMuHICTpaTOp HAMMCAT TpaBuia B
mabJI0HAX WHBOMCOB Balllell OpraHU3aNny, Bce MO3UINH CTPOK MHBOTICA TOJDKHBI OBITH
YTBEPKACHBI JINOO ABTOMATHYECKH C MCHOJIb30BAHUEM MPABUJI, TNOO HA3HAYCHHBIMHU
YTBEPXKAAIOIINMH, IPEeX e YeM HHBOIC OyneT momeueH kak Iloanexammii onsarte. [Tocie
nepexoaa uHBoiica u3 cocrostuus Ioanexamuii onnare B coctosiure OnjiayeH NHBOIC
arperupyercs B Ha3HAYEHHbIE cueTa U OIOKET POAUTEIbCKON MPOrpaMMBbl HJIM IPOEKTA.
OpnHaxko, eciu B 111a0JI0HaAX MTHBOWCOB HET NMPABUJI YTBEP:KACHUS HO3ULMIA CTPOK, 3Ta
¢byHKIUSA OyaeT paboTaTh Kak u qo Bepcun IBM Marketing Operations 8.5.0, u mHBOMC
MOXHO OyIeT moMecTHTh kak [loase:xanmii onjiate, He MPOXO/IS MPOIIECC YTBEPKICHUS B
Marketing Operations.

CocTtostHue yTBEPXKASHUS JJIs1 IO3UIUI CTPOK MOXHO YBUAECThH HA CTPAHUIIE CBOJIKH
MHBOICA:

. i% = BrimoJiHsgeTCS
. * = [IpuocranoBJieHO

. ‘ = OTMEHEHO

. ‘ = 3aBepIleHo

Arperauufa B UCXOA4HYHO NpoOrpamMmmy Unu NPpoeKT

[Tpu 106aBIEHUN TO3UIUK CTPOKU UHBOMCA BBI CBS3BIBAETE €T0 C IPOrPAMMOi Uin
MIPOEKTOM Ipu oMol noJist icxoanstii mpoekT wim McexogHas mporpamma. [Tocie
omtatsl mHBOMca IBM Marketing Operations BKJIFOUNT CyMMY ITO3HIINN CTPOKH HHBOIICA B
6}OI[)KCT nporpaMmabl UJIKM MIPOCKTA. B 3aBucumocTtu ot TOTO, ABJIACTCA JIM MO3ULIUA CTPOKHU
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HHBO¥CA OTPHUIATEILHBIM WM IIOJIOKUATEIbHBIM yrciioMm, IBM Marketing Operations
IpHrOABIISIET UM BEIYUTACT CyMMY B noJjie PakTHUecKuii UTOT Ha BKJIagke bromker
HCXOJHOTO MPOCKTA UJIM NPOrpaMMBbL.

Haan/IMep, €CJIM UHBOIC COCPKUT MO3UIUIO CTPOKHN 75 J0JUJIapOB, KOTOPYIO BbI
CBA3BIBACTEC C IPOCKTOM 1, 3Ha4YeHHUE B 110Jie PaKTUYSCKU HTOT Ha BKJIAJIKC 6IO,II)K€T JUJIsL
MIpOCKTa 1 mocJe omaThl HHBOMCA YBEJIMYUTCA HA 75 JOJIJIAPOB, YTO YKa3bIBA€T HA o0beM
CpE€ACTB, UCIIOJIb3YECMBbIX B 6}O,Z[>KCT6.

Ecymm mHBOWC COIEPKUT MO3UIMIO CTPOKHU -75 MOJUTApOB (UTO yKa3bIBAe€T HA KPEIUT),
CBA3AHHYIO C IIPOCKTOM 1, 3HaueHue B noJjie PaxTuyeckuii UTOT HA BKJIaJIKC 6}OL[)KCT JUJIA
npoekTa | mocse omIaTel MHBOMCA YMEHBIINTCS HA 75 nossapos. Eciu B moJie
dakTuveckuii uTor panee 6s110 nokazano 200 10UTapoB (UTOT OT BCEX OIJIAYEHHBIX
MHBOHCOB, COJIEp)KAIINX TO3UIMU CTPOK, CBSI3aHHbIE C NPOEKTOM 1), cTosiben PakTnueckuii
UTOT NIPH arperupOBaHUM KpeuTa B IPoeKT | nokaxet 125 nosutapos, yka3biBasi Ha
CpencTBa, KOTOPbIE OBLIIM NCTIOJIB30BAHBI JIJIS TPOeKTa 1.

ITpumeuanue: B 3aBHCHIMOCTH OT TOTO, KaK aAMUHUCTPATOP CKOH(DUTYPHPOBAII IIIAOIOHBI
MHBOCOB, €CJIM IOMETHUTH HHBOIIC Kak [1o1IeXnT omiate, 3T0 MOXET HHAIUUPOBATH
HpOIeCcC YTBEPKIACHNUS.

Arperauua B UICXOA4HbINA cUeT

Ipu noGassieHUM NO3MIMK CTPOKU MHBOICA BBl TAK)KE MOXKETE YKa3aTh CUET, C KOTOPBIM
BBI CBSI3aJIM TO3UIUIO CTPOKK MHBOIcA. [Tocsie omTaThl MHBOMCA CyMMa MO3UIMN CTPOKU
WHBOIiCa arperupyeTcs Ui cyMMupyetcs B cueT. CyMMa MO3HMIAU CTPOKU MHBOTCA
nosBisieTcs B cTpoke PakTrueckue Ha BKJIagke CBoaka st cueta. IBM Marketing
Operations momMeIraeT CyMMy B CTOJIOCIT TaThl, COOTBETCTBYIOIINI JaTe OTIATHI MHBOCA.

IMTpumeuanue: B 3aBUCHMOCTH OT TOTO, KaK aIMUHUCTPATOP CKOHPUTYPUPOBAJT ITAOTIOHBI
MHBOIICOB, €CJIi MOMETUThL UHBOMC Kak [loy1exuT omiare, 3T0 MOXET MUHUIUUPOBATH
NIPOLECC YTBEPXKIACHHUS.

Kak .ﬂOéaBMTb nin NSMeHUTb NO3NLNN CTPOK MHBOMCA
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BbI 70JDKHBI JOOABUTH MO3UIAU CTPOK, YTOOBI B KOHIIE KOHIIOB IIOMETHTH HHBOWC KaK
IMoaseskuT onjiaTe 1 arperupoBaTh PACXOABI B CUETA U OFO/IKETHI.
1. Tleppeiinute x uHBOIiCY, BbIOpaB ®@uHAHCHI > VIHBOICHI.

2. IllenxkHUTE MO HOMEPY MHBONCA, B KOTOPBIHA BBl XOTUTE JOOABUTH MO3UIIUHN CTPOK.

3. IlesxauTe 1o 3Hauky [o3umun cTpok ( ).

4, Beenute I/IH(l)OpMaI_lI/IIO B I10JI HA CTPpAHUIIC N3MeHUTh NO3UIUKI CTpPOK HWHBOIiCA.
I/ICHOHBSyﬁTC NEPCUNUCIICHHBIC HUKE NHCTPYMCHTHI, YTOOBI ,HOGaBI/ITI), U3MCHUTD,
INECPEMECTUTDL UJIM YAAJIMTH NO3UIIUU CTPOK.

e [emxauTe o 3HaYKy /[00aBHTH CTPOKY ( " ), 9TOOBI BCTABUTH HOBYIO MTO3UIIIEO
CTPOK.

N b
* Hcnosb3yiite 3Ha40Kk IlepeMecTHTh BBIOPAHHYIO CTPOKY BBepX U

[~}
ITepemecTuTh BHIOPAHHYIO CTPOKY BHH3 [ ¥ , YTOOBI N3MEHUTH MOPSIOK
pACIOJIOKEHUS IO3ULUI CTPOK.
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e [llesIKHUTE 1O MO3UIUHU CTPOKU U HCHOJIb3YHTE 3HAYOK Y AaJMTh BLIOPAHHYIO CTPOKY

* , 9TOOBI YAAUTH MMO3UIIIO CTPOKH.

5. Haxwmute Coxpanuthb, YTOOBI COXPAHUTh U3MEHEHUS.

Ilocne COXpaHCHU S MO3ULIUI CTPOK CUCTEMA BBIYUCIIUT WTor unBoiica J1J151 BCEX MO3ULIMI

CTPOK.

OnucaHunA nonen Ha cTpaHuue NU3meHUTbL NO3ULUKM CTPOK MHBOWCA

B 37101 TabMIHIE IepeInCIIeHBI OIS, JOCTYIHBIC HAa CTpaHuNe V3MeHUTh O3 CTPOK

MHBOJCA.

Tabnuua 41. lNona Ha cTpaHuye VameHnTs no3uumm CTPOK uHBowca

Ilose

Onucanune

Onncanue 3J1eMeHTa

BBeauTe onvcanue no3unuu CTPOKHU.
IMpumeuanne: [Tose # (HOMep) 3aNOJHSICTCS ABTOMATHYECKH IIPU CO3JaHUN
MO3UIMU CTPOKH.

Wcxoaublii npoexT
HWJIH MPOrpamMma

H_[CJ'IKHI/ITC II0 paCKpbIBAOIEMYCs CIIUCKY, YTOOBI UCKATh IIPOCKT UJI
nporpaMmy, € KOTOPbIM CBA3aHA MMO3ULIUS CTPOKU HUHBOIICA.

B oxHe BbIOpaTh NO3MINIO BHIIOJIHATE CIICAYIOLINE ICHCTBUS:

1. BniGepure nynkt I[IpoekT mum [Iporpamma B nosie Haiitu no umenn nim
KOJY, YTOOBI HATH KOHKPETHBII THII 2JIEMECHTA.

2. Bseaute cTpoKy IOUCKA JJISl IOUCKA KOHKPETHOT'O MPOEKTA UJTU
nporpamMMsl B oste Haiitn no nvenn wiam koay. JIn6o ocraBbTe moJie
mycThIM U HaxkMuTe HaiiTi, 4ToObI MpOn3BeCTH NOUCK CPEH BCeX
MPOEKTOB MJIU MPOTPAMM.

3. BoiOepuTe NPOEKT UM MPOrpaMMy B clrcke Pe3ybTaThl moucka.

Haxxmute BoIOpaTh, 4TOOBI 3aKPBITH AMAJIOTOBOE OKHO M I00ABUTH
BBIOPAHHBIN MPOEKT UJIM IPOrpaMMYy B MO3UIUIO CTPOKHU.

IMpumeuanne: DTo 1oJie sIBISETCS 00SI3aTEJILHBIM, YTOOBI MOXKHO OBLIO
nepeBecTH nHBOIC B coctosiHue [Toanexammii onnare. [Tociie mepexoa
MHBOlca B cocTosinue OmiiayeH CcyMMa HHBOMCA arperupyercs B MoJie
DakTHYECKHI UTOT HA BKJIAJIKE BIOJKET UCXOAHOrO MPOESKTA UJIH

MIPOT PaMMBI.

Hcxoanblii cuer

IIesIKHUTE IO PACKPBIBAOIIEMYCS CIIUCKY, YTOObI BBIOPATh HY>KHBII CUET U3
BCEX BKJIFOUEHHBIX cueToB. Cpe/IcTBa [T ATOM MO3ULUKU OyIyT B3SIThI U3
BBEIOPAHHOT'O BAMU CUETA.

IIpuveuanne: ITocre nepexo/a nHBoMca B cocTostHie Oniiaven cymma
MHBOIiCA arperupyercs B HHGOPMALMIO CBOJIKH JJISI HCXOJHOT'O CUETA.

Kareropus 3aTpar

H_[eJ'IKHI/ITC II0 paCKpPbIBAOMIEMYCs CIIUCKY, YTOOBI BbI6paTb BKJIFOYCHHYIO
KaTeropuro 3arTpar.

CToumMocTh 3a
€/THHUIY

BBeI[I/ITe CYMMY JJIs IO3UIUUA CTPOKU.

K-Bo

BBeauTte x0JIMUeCTBO MO3UIUN CTPOKHU.

3arpaThl

311ech MOKa3aHbl UTOTOBBIC 3aTPATHI HA MO3UIMIO CTPOKH. CHCTEMa BBIYUCIIUT
3HAYCHHUE B MOJIE TOCJIE BBOIA 3HAYEHMH 1 B 110J1e¢ CTOMMOCTD 32 €HHHINY, 1 B
noJjie KoJ-Bo.
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Tunbl cocTOAHUA cUeTOB-paKTyp

Wusoiicer IBM Marketing Operations MOTYT HaXOIUThCS B cOcTOSIHIH YepHOBHK, OTMeHeH,
Ioane:xanmii onate, Ha mposepke 1 Oniaven.

Tabnuua 42. CocToAaHNA MHBOWCOB

CocrosiHue Onucanune

YepHOBUK Vka3bIBaeT, YTO HaJl UHBOICOM Bce ellle paboTaroT; KOrjia MHBOMC CO31aeTCsl
BIIEPBBIC, OH HAXOIUTCS B COCTOSTHUU UepHoBHK. UTOOBI BEIBECTH HHBOIIC U3
cocTosiHUST YUepHOBHUK, BbI JIOJDKHBI JOOABUTH MO3UIMH CTPOK.

Ecim moTpebyeTcs, BBl CMOKETE MIEPEBECTH MHBOIC B cOCTOsIHNE YUepHOBHK,
BbIOpaB BepHyTh HHBOWC B COCTOSIHHE YePHOBHKA B PACKPBIBAIOIIEMCS MCHIO
CocrosHue.

OTMeHeH OTMeHa HHBOIica - 9TO He yaaJieHue nHBoiica. [Ipn oTMeHe HHBOMCA OH
CTAaHOBUTCS HEAKTUBEH, HO BBl BCE PABHO MOXETE €ro npocmMaTpuBaTh B IBM
Marketing Operations. [1pu yajieHuu HHBOMCA OH YIaJISIETCS U3 CUCTEMBI.
[1pu nepeBoie mHBO¥ICA B TaHHOE cocTostHne Marketing Operations
OTIPABJIAET ONOBEIICHNE BJIaIeJIbIIaM HHBOICA.

Ha IIPOBEPKE YTBep)KZ[aIOIHI/Ie HaxoOsTCs B IPOLECCEe U3YUCHUS MO3ULINMI CTpOK WHBO¥CA.

Ipumeuanne: DTO BHYTpPEHHEE COCTOSIHUE, KOTOPOE HACTYIAET MOCJIE TOTO,
Kax MHBOIC ObLIT oT™MeucH Kak Iloateskammuii omiare.

[Momnexur ortate | [To3unum B MHBOMCE MPOBEPEHBI, M MHBOKC FOTOB K OTIPABKE B OyXTaITepHUIO.
[1pu nepeBose UHBOICA B JTaHHOE COCTOSIHUE BJIafeJIel] CYeTa, K KOTOPOMY
MIPUHAJIC)KUAT WHBOMC, MTOJIyYaeT YBEJOMIICHHE.

[Tpu u3mMeHenuu cocTosiHUS UHBOMca Ha [louIekuUT omaTe MHULUUPYETCS
npouecc yreepxxacHust IBM Marketing Operations, ecii Balia OpraHu3anus
HCIOJIb3YeT 3Ty GyHKuuto. [Tpu oxkuganuu yTBepkAeHUI HHBONHC MOXET
nepeiitu B coctosinne Ha npoBepke. [{onoyHUTEIbHYIO HHGOPMALINIO
CMOTpHUTE B paszjesie “YTBepkaeHus No3uLuil cTpok uHBoMca” Ha cTp. 183.

OrnaueH WuBoiic omaven. [1pu nepeBosie MHBOICA B 3TO COCTOSIHUE CUCTEMA
MHUIMUPYET arperaiuio UHBoHca. DTO COCTOSIHUE HEAOCTYIHO, TOKa He
3aBEPUTCS MIPOLIECC YTBEPKICHHUS.

I1pu nepeBoe nHBOMCA U3 OJHOT'O COCTOSIHUS B APYTO€ MOSIBJISIETCS IMAJIOTOBOE OKHO, B
KOTOPOM MOHO BBECTH KOMMEHTAPUU OTHOCUTEJILHO U3MEHEHUS cocTostHus. IBM
Marketing Operations 3anuieT 3Td KOMMEHTApUH B XPOHOJIOTUIO MOAM(pUKAIIMI MHBOTICA.
ITpu nepeBoje unBoiica B coctosinrie OmiaveH Bl MOXKETe BBECTH JIATY, YKa3bIBAIOIIYIO
KOTJ1a MHBOWC ObIJT MOMeYeH Kak OnJjiaveH.

Kak nameHuUTb COCTOAHUE MHBOMUCA

1. Tlepeitnute Ha BkJaaky CBojka 1151 MHBOICA, COCTOSIHAE KOTOPOTO BBl XOTHUTE
U3MEHUTh.

-
2. Mlenkuute o 3Hauky Cocrosinme (L% ) u BeIOepuTe coctosiHue. [TossBUTCS
UAJIOTOBOE OKHO, B KOTOPOM MOXHO J0OaBUTh KOMMEHTAPHH.

Ecnu o1 BeiOepeTe OT™MeHeH i Omiia4yeH, Bbl HOTOM HE CMOXETe U3MEHUTb COCTOSIHUE
WHBOIiCA.

3. Haxwmure I1pogo/kuTh, 9TOOH 3aKPHITH AUAJIOTOBOE OKHO M IPUMEHUTH HOBOE
COCTOSIHUE.
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Kak yaanutb uHBOMC

ButazesbLbl ¥ IOJIb30BATENIN C COOTBETCTBYIOIIUMMHU OJTHOMOYMSIMUA MOTYT YIQJIUTh
MHBOMC B COCTOSTHUN YepHOBHK. Y AaIMTh MHBOMCHI, HAXOAdIMecs B cocTOsSHIM OTMeHeH,
Ioaaexur onsate niu OniaveH Bbl He MOXeTe.

1. Tleppeiinute k nHBOMCY, BbIOpaB @uHanchl > VIHBOICHI.

2. IlenxHAUTE IO HOMEPY UHBOICA, KOTOPBIIl BBl XOTUTE yIAJIUTh.

3. IlenkHUTE NO 3HAYKY Y JAJUTH ITOT JIeMeHT ( 5( ).
IBM Marketing Operations cipoCHT Bac, yBePEHBI JIX BBI, YTO XOTUTE yIaJIUTh HHBOIIC.

4. Haxwmure knonky OK.

Kak HaneuyaTaTb CBOAKY AnA MHBOMCA

BbI MoOXeTe HanewaTaTh BCIO HH(MOPMAIINIO, HAXOASIIYIOCS Ha CTPAHUIIE CBOJIKY MHBOJICA,
WJIA BEIOPATH OTAENIbHBIE CTOJIONB! MH(OPMAaNNU, KOTOPYO HYKHO HAleyaTaTh.

1. Tlepeiinute Ha Bxiaaaxy CBoJKa JJIs MHBOMCA, KOTOPBIH BBl XOTUTE HAlE€4aTaTh.
2. Ilenkuute o 3Hauky MeyaTh === . [TosABUTCSA OKHO CO CIHCKOM BCEX CTOJIOIOB, 13

KOTOPBIX BBl MOXETE BbIOPATH HYXKHBIE, YTOOBI X Hane4yaTarb. [10 yMoidanuto,
BBIOPAHBI BCE CTOJIOIIBI.

3. OrmeHuTE BBIOOP BCEX CTOJIONOB, KOTOPHIE BBl HE XOTUTE TIeYaTATh.

ITo ymosuanuto, nepexsirouatesib CikaTb, YTOObI YMECTHTD 1O IIMPHHE AJILOOMHOI
CTpaHHIBI BEIOpaH. OTMEHUTE €ro BEIOOD, YTOOBI IIeYaTaTh CTOJIONKI B MaciiTabe
100%.

Ecnu BbIOpaTh 3Ty OMIMIO, CTpaHUNa OyIeT ckaTa, YTOObI BCe BHIOPAHHBIE CTOJIOIBI
YMECTHJINCh Ha OAHOIt cTpanule. Ecim BBl Bocnosb3yerech 310l (QyHKIMEH, I3MEHNTE
HpeANoYTEeHNE eyaTy (I JAHHOTO 3aaHNs IeYaTH) Ha aJIbOOMHYIO OPHEHTALHIO.

5. IMenxnute mo HaneyataTh BbIOpaHHbIE CTOI0LBI. [T0SIBUTCS OKHO NpeIBaPUTESILHOTO
IpOCMOTpa, rae OyneT moka3zaHo, KaKkoil BU IpUMET HalneyaTaHHas HHQOpMAaIHs.

Ienxuute o Ileuats. [TosiBuTCS quasoroBoe okHo IledaTts.

7. BpiOepuTe IPUHTEP K ONIUKA IPUHTEPA (IS JOCTHKEHMS HAMITYYIINX PE3yIbTATOB
BBIOEpUTE aIbOOMHYIO OPHEHTAIMIO) M HaxkmuTe Ha IledaTh, 4TOOBI HAIlEYATATH
BBIOpAHHBIE CTOJIOIIBI.

8. B okHe npeaBapUTEeILHOTO IPOCMOTPA HAKMUTE Ha 3aKPbITh, YTOOBI 3aKPbITh
IpeIBaPUTEIIBHBIN IPOCMOTP TEYATH.
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naBa 15. CyeTa

Cuer IBM Marketing Operations BbICILIETO YyPOBHSI COOTBETCTBYET KOHKPETHOMY
KOPIOPATUBHOMY CUETY IJIABHOW KHUTH, YUPEXKICHHOMY (DMHAHCOBBIM OTJIEJIOM IS
OTCJISKMBAHNUS ¥ YIPABJICHNS] PACXOAaMU U MOTOKAMY HAJIMYHBIX JIJIS1 ONPEJICIICHHOM
o6sacTu 6u3Heca. Y cueToB MOT'YT OBbITh cyOcueTa.

OcHOBHBIE BO3MOXHOCTH, CBA3aHHBIC CO CUCTAMM:
* 3amath HUCPpapXUIoO CUYCTOB U CY6C‘ICTOB.

* HaliiTu unm BeIAEIUTH CPEACTBA JIJIS CUETA B Havalle PMHAHCOBOTO Tepuoa (Kak
IPaBUIIO, TOAA), KOTOPBIA MOXET NOAPA3ACAThCA Ha HEJCJIN, MECAIbI UJTH KBAPTAJIBL.

*  OTcriexkrBaHUE OLEHOK M (PaKTUYECKOTO CHSITHSI CPEJICTB C ITUX CUETOB B TCUCHUE
[epro/ia BpeMeHH.

st nobasiiennst HOBBIX cueToB B IBM Marketing Operations TpeOyroTCsl HOJIHOMOYHSI
aIMUHHCTPATOpA.

CtpaHuua cBoaHON UHOpMauum 06 yyeTHbIX 3anucAxX

Eciu BbI BoiOepeTe @unancel > Cuera, nosiButcs BkJaaka CBojka /sl CYETOB.

Ucnonb3yiiTe BKIIAIKY CBOAKY JJIsl yYETHBIX 3AITMCEH, YTOOBI BBIITOJHUTD CIIEAYIOIINE

3a/1aun:

* IIpocmoTp 6a30Boit HHGOPMAIMK OO YYETHBIX 3aNUCSX.

* IlpoBepbTe CBOAHYIO TAOJMITY CUCTOB. DTa TabJmMIa MpeIHa3HAYeHA TOJIBKO IS
IPOCMOTPA, U B Hell MOKa3aHbI CyMMBI 110 OFOKETY, IPOTHO3UPYEMBbIE, IPUHATHIC U
(baKTI/I‘ieCKI/IC CYMMBI JIA 3TOr'0O CU€TA, a TAKXKE CYMMBI OCTATKOB.

* BriOGepute (pMHAHCOBBIN rOJ AJIs1 MPOCMOTDA.

Tabnuua ceogHon nHpopmauum o cuerte

© Copyright IBM Corp. 2002, 2012

B tabsmie cBogHOM HHPOPMAIIMK O CUETE COJEPIKUTCS CIIeayrolas HHpopMaIms.

Tabnuua 43. lNona B Tabnuie cBOAHO! MHPOpMaLMm O cyete

TToge Onucanne

Broxer CyMMBI, KOTOpBIE A IMIHUCTPATOP CYETa BBEJI, YTOOBI BBIIEJIUTH CPE/ICTBA
JUts cueta. JIONOJHUTEIbHY0 HHQOPMAIINIO O CO3IAaHUM M M3MEHEHHHU CYCTOB
cMoTpuTe B myoimkauuu IBM Marketing Operations: Pykoeoactéo
ATAMUHUCTPATOPA.

IIporuo3 CyMMa Bcex IPOTHO3MPYEMBIX 3HAUCHUH, BBEICHHBIX B 1ojie CyMMa Nporuosa
(bMHATTM3UPOBAHHBIX MO3HIMIA CTPOK OIOIKETa MPOEKTA U MPOTPAMMEBI, JIJIs
KOTOPBIX 3TOT CUET SBJIIETCS UCXOAHBIM CUETOM (3TO yKa3aHO B [10JIE
VcxonHblii cHeT MO3UIUK CTPOKHU OFOKETa). DTH CyMMBI MOSIBJISTFOTCS JITISt
KOHKPETHOTO MecsIla B TA0JMIIe B COOTBETCTBHH C T€M, KOT/Ia BB
¢uHaMM3UpOBAIN NO3UIMHU cTpok. Hampumep, ecim Bl (puHATU3UpOBATIN
IIPOrHO3UPYEMYIO CYMMY [IO3UIUU CTPOKH B Mae, 3T CyMMa HOSIBUTCA B
croJibne Maii B ctpoxe IIpornos.

JlocTynen Pasnuna mexny 3HaueHusmu B ctpokax brogxer u Ilpornos.
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Tabmuua 43. lNonsa B Tabnvue cBOAHON MHPOPMaLMm O cYeTe (MPOAOIIKEHNE)

IMone

Onncanne

IMpunsT

CyMMa Bcex IPHUHSATHIX 3HAYCHUI, BBeIeHHBIX B noJie [IpunsTas cymma
(pMHATTM3UPOBAHHBIX MO3UIMN CTPOK OFOPKETA MPOEKTA M POTrPAMMBI, J1JIs
KOTOPBIX 3TOT CYET SIBJISIETCS] UCXOTHBIM CYETOM (3TO YKa3aHO B TOJIC
WcxomHblii cueT NO3UIUK CTPOKU OFOKETa). DTU CyMMBI HOSIBIISIFOTCS IS
KOHKPETHOI'O MEcCsALa B Ta6m/1ue B COOTBETCTBHUU C TEM, KOI'/1a BbI
(buHAM3UPOBAIIH MTO3UINH CTPOK. Hanmpumep, eciti BbI (pMHATIM3UPOBATIH
MPHUHATYIO CYMMY IIO3HIUH CTPOKH B Mae, 3Ta CyMMa MOSIBUTCSI B CTOJIOIE
Maii B ctpoke Ilpunsitoe.

Henpunsitoe

Pasnuna MEX Y 3HAYCHUSAMU B CTPOKAX BIOZ[)KCT u HpI/IHHTI)IC.

DakTHYeCKHi

CyMMa Bcex MO3UIMIA CTPOK MHBOMCA, 11T KOTOPBIX 3TOT CUET SIBJISICTCS
UCXOJHBIM CUETOM (3TO yKa3aHO B 1oJjie VICXOIHBIH CUeT MO3UIMU CTPOKU
WHBOIica). DTO MO3UIMK CTPOK UHBOIICA CYMMHPYIOTCS B 3TOM MOJIE TOJIBKO
€CJIM UHBOIIC, K KOTOPOMY OHU NMPUHAIJIEKAT, HAXOAUTCS B COCTOSTHIH
Omnjiavyed. DTH CyMMBI TOSIBJISIFOTCS 1711 KOHKPETHOTO Mecsilia B TaOJIUIE B
COOTBETCTBUH C T€M, KOT/a Bbl IOMETHUJIN MTO3UIIK CTPOK HHBOICA KaK
OmavyeHo.

Hanpumep, ecim Bl HOMETUIIM CYMMY MO3ULIUI CTPOK Kak OriayeHo B Mae,
9Ta CyMMa NOSIBUTCS B cTOJIONE Maii B cTpoke PaKkTHUECKHid.

Ocrajoch

Paznuna mexay 3naueHusiMu B cTpokax broker u ®@akTHYecKHii.

Bbibop $puHaHCOBOro roga Ana npocMmoTpa
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HOCKOJ’ILKy CYe€Ta MOI'yT 3aXBaTbIBATh HECKOJIbKO (i)I/IHaHCOBbIX JICT, BbI MOXETC BLI6paTL
romd, 3a KOTOpBIﬁ MOXHO ITPOCMOTPETH I/IH(I)OpMaI.II/IIO O CUcTax.

B packpriBaromemcs cimcke CBOJKa c4eTOB MOKHO BBIOPATh TEKYIIHUil TO U
nocJeAyroIue 18a roga. Kpome Toro, ecim no3umuu cTpok 010/KeTa 1M HHBOWCA
UCXOJISIT U3 CYETA B APYTHUE FOJIbI, 3TU TObI TAKKE MOSBSITCS B CIUCKE.

Anmvunnctpatop Marketing Operations koHpUrypupyeT ¢puHaHCOBBI I'oJ1, 3a1aBas B
kauecTBe 3HaueHus napamerpa [apamerpsi > Kondurypamus > Marketing Operations >
umoConfiguration > firstMonthInFiscalYear mecsii, ¢ KOTOpOro Bbl XOTUTE HAYMHATD
(bmHAHCOBEI ro cueTa. JJonoNHUTEIbHYO HH(pOPMAIHIO CMOTpHUTE B yOmkanun /BM
Marketing Operations: Pykosogctéo agmunuctparopa.
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fnaBa 16. MeTpuku

MeTpHKH UCIIOJIb3YIOTCS AJIS1 YIIPABJIEHUSI OTYETAMU U aHAJIM30M. BbI npocMaTpuBaere ux
Ha BKJIaJke OTc/Ie:kuBanue [JIs IJIAHOB, TPOTPaMM U ITPOEKTOB.

Ucnomnp3yiite meTpuku IBM Marketing Operations [11st CIeyFOIINAX BEIYUCIICHUN:

* ABTOMATHYECKOE BLIYUCJIEHUE BHYTPEHHUX MMOKa3aTese (Hanpumep, OO KETOB U
UCIOJIb30BaHUS PECYPCOB)

* ABTOMATHYECKOE pacHpeesiCHIE Pe3yIbTaTOB IPOrpaMM B TabMIax, HAIPUMED:
— HenpoTtuBopeunBoe m3MepeHue I Pa3HbIX JIeHCTBHIA
— Arperanus pe3yJbTaToB JI pa3HbIX IPOTPaMM

* ABTOMAaTHYECKOE CBSI3bIBAHNE METPHUK KJTFOUeH (HAIpuMep, YUCiIa KOHTAKTOB U OTBETOB)
13 KaMOaHuii 00paTHO JO METPUK IPOEKTOB

M HOCTpOCHI/IC MapKCTHHFOBOﬁ namMsaTu

MCTpI/IKI/I, JOCTYIIHBIC B IIJTAHC, TPOTrpaMMeE NJIU ITPOCKTEC, 3aBUCAT OT H.Ia6J'IOHa, KOTOpLIﬁ
BBI UCITIOJIB30BAJIM IJISI UX CO3TaHM .

Kak 3agaTb MeTpuKK NnporpaMmbl UM NPOEKTa

DTa nporeaypa OnuchiBaeT KOHGUTypUPOBaHUE METPHK I IPOrPAMMBI;
KOH(UTypupOBaHUe METPHUK /IS TPOEKTA MPOU3BOJINTCS AaHAJIOTUYHBIM 00Pa3oM.

1. J1o6aBbTe mporpaMmy, UCIIOJIb3YsI MacTep.

[Tpn ncnosp30BaHMN MacTepa MOSIBISIETCS] CTPAHMIA OTCIICKUBAHMS ¢ nHpopMamueit 06
OTCJISKMBAHNY I1a0JIOHA [T Ballel MporpaMMBbl. Bbl He MOKeTe H3MEHUTD THIT
nH(popmanun, 3aNMCaHHON Ha 3TOI cTpaHuIE. Bbl MOXeTe BBECTH LiEJICBbIC 3HAYCHHS
JUIS1 KaTETOPUi, CYIIECTBYIONNX Ha cTpaHule OTciexuBanue. B 3aBucuMocTn oT TOTO,
KaK aJMUHUCTPATOP CKOH(MUTYPHUPOBAJI IIaOJIOHBI IPOTPAMMBI, YHCIIO CTOJIONOB Ha
9TOI CTpaHUIE MOXET OBITh PA3HBIM.

2. Bsenute meseBoe 3HaAUCHHE, KOTOPOE BBl XOTUTE JOCTHYb, BHIIOJHIB 3Ty IPOTpaMMYy, B
croJioenr O0beKT Ha3HaveHus1. Hampumep, eciim mporpamMma npecTaBisieT coOoit
3aIyCK MPOJIYKTa, BbI MOXKETE 3aX0TeTh JOCTHYL 100 KOHTAKTOB WJIM MOJYYHTH | 4ac
a¢upa Ha TeJICBUACHUU.

3. Ecim nosBSTCS Apyrue CToJ0IbI, HanpuMep, ONTHMHACTHYECKHA 1T
IMeccumucTHYeCKHIi, BBl MOXETE BBECTH COOTBETCTBYIOIIHE 3HaUeHU1. Hampumep, ecom
I[eJIeBBIM 3HAYEHUEM T KaTeropuu Beero koHTakToB sBisiock 100, 3HAUCHNEM B HOJTE
ITeccumucTuyeckuii 17151 kateropun Beero KOHTakTOB MOXeT OBITH 50.

4. Haxwmure Ha /lanee, 9TOOBI MPOIOJDKUATE PAOOTY B MacTepe MPOrPaMM.

Kor/:[a 3aBCPHIUTE CO3AaBATh IIPOrpaMMy, BBEACHHBLIC BAMU METPUKU MMOABATCS Ha
BKJIaJIKC OTtcae:xnBanne JJ11 9TOM IIporpaMmeal.

KaK uameHuTb MEeTPUKUN nporpamMmmMmbl UJIN NMPOEKTa

[Tpu co3ganny MporpaMMBbl HJIH IIPOESKTA C UCTIOTIH30BAHIEM MacTepa Bbl BBOIMIIN
pa3MYHBIE METPUKA Ha cTpaHuie OTciexnBanne. YToOb I3MEHUTH BBEICHHBIC BAMHA
3HAYCHMSI, BBINOJHATE ONMUCAHHYIO HIKE IPOLEIYPY.

Eciu nporpamMMma cBsi3aHa IUIAHOM MJIH TPOEKT CBSA3aH C MPOrPaMMON, BBl JOJDKHBI
(MHAIN3UPOBATH BHECCHHBIE BAMH U3MEHEHMSI, /10 TOTO KaK OHH arperupyroTcs B
POAUTENILCKUIT OOBEKT.
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DTa mporeaypa ONUCHIBAET N3MEHEHHE METPHK [T IPOTPAMMBI; M3MEHEHNE METPHK JJI5
MPOEKTa MPOU3BOIUTCS AHAJIOTUIHBIM 00pa3oM.

1. Tlepeiinure Ha BKIaAKy OTCAeKHBAHNE [IJIsI IPOIPAMMBI, METPHKHM KOTOPOM BBl XOTEJIH
ObI U3MEHUTD.

2. Ienxuute no 3HauKy MeTPHKH NPOrpamMmsI ( / ).
[TosBuTCS cTpanuna M3aMeHUTH OTCIIeKUBAHIE TPOTPAMMEBI.
3. UM3MeHnTe 3HaYEHUsI, KOTOPBIE BBl XOTUTE N3MEHUTD.

Haxxmute Coxpamnb 1 3aBCPUINTD.

OtkpoeTtcs BkiIaaka OTciie;knBanne st nporpaMMbl. OOHOBIICHHAS] METPHKA MOSBUTCS B
Tabymie MeTpuKN IpOrpaMMBL.

Beon 3arJiaHMpoBaHHbIX 3HayeHuUn anAa MEeTpPUK arperauiuun

Bel MOXeTe BCTPOUTH Ballld OXKMUIAHUS 1esielt 1 3 (HEeKTUBHOCTH MAapPKETHHI OBBIX
kammnanuii B IBM Marketing Operations, BBOIs 3aIUIAHUPOBAHHbIC 3HAUCHUST JIJTsI
arperupyeMbIX MeTpUK. 3alIaHUPOBAHHBIC 3HAYECHUS MOSBITCS PAIOM C (DaKTHUECKUMHU
3HAUEHUSIMH B KOHIIE KAMIAaHUH.

HpI/I BBOJIC 3allJTAHUPOBAHHBIX 3HAYCHUU JUIs METPHUK BbI pa60TaeTe CBE€PXY BHUS. To €CTh,
BbI OTKPBIBACTE IJIaH U 3a4aCTC 3allJTaHUPOBAHHBIC 3HAYCHUS OJIs1 METPUK IJI KaxJ101 u3
JOYCPHUX IPOTPaMM. Ilocne aToro Ber OTKPBIBACTC IIPOIrpaMMy U ,[[063_BJISI€TC
3AIJIAaHUPOBAHHBIC 3HAYCHUA IJI1 METPUK JJIA KAaXXI0Tr0 U3 JOUYCPHUX IIPOCKTOB.

Kak BBecTu 3annaHMpoBaHHble 3Ha4YeHUA AJA arpernpyembix
MEeTpUK

1. OtkpoiiTe IUIaH WK IPOTPaMMY, ¥ KOTOPBIX €CTh JIOUECPHHE MPOTPAMMBI HJTH TPOEKTHI
C arperupyeMbIMU METPHKAMH.

2. Hlenkuute mo BKIaake OTcIeKABAHKE.

3. IlenxuuTe no 3Ha4ky Ilianosble arperammm ( ).
IMostBuTCs cTpanuna M3MeHUTH 3alJIaHUPOBAHHBIC AT PETMPOBAHHBIC 3HAYCHMUSI.
4. BBenute 3alIaHMPOBAHHBIC 3HAYCHUS 1T METPUK.

5. Haxwmurte CoXpaHuTh 1 3aBepIINTD.

BBenenHble BaMu 3HAYCHUS TOSBSATCS B CTOJIONE 3alIaHUPOBAHO B Tabsmie MeTpuku
OporpaMMbl i MeTpuku npoekTa Ha BKJIagke OTCIIeKIBaHHE.

MpeacraBneHua ana arperupoBaHHbIX METPUK

,Z[J'Iﬂ ArperupoBaHHbIX METPUK JOCTYIHBI CJICAYIOIINEC NPEACTABJICHUSA !

Tabnvua 44. lNpeacraBneHna And arpernpoBaHHbIX METPUK

Pexum
npe/ICTABJICHUs Onncanune

BbICOKprOBHCBaH 3,[[er IIOoKa3aHa CBOJaHas I/IHd)OpM'dHI/IS[ O BCEX AI'PETrUPOBAHHBIX U3MEPCHUAX
CBOJIKA METPUK. BbICOKprOBHCBaﬂ CBOKA - 53TO NPEACTABJICHUAEC IO YMOJIYAHULIO.
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Tabmuua 44. lNpeacTaBneHns AN arpervpoBaHHbIX METPUK (MPOAOIKEHNE)

Pexum

npe/IcTABJICHUs Onncanue

Paz0uenue 3/1ech MOKA3aHbl CBEJICHUS O 3aIIAHMPOBAHHBIX 3HAUCHUSIX JIJIs

MJTAHOBBIX arperupoBaHHBIX METPUK.

3HAYCHUI

Paz0uenue 3/1ech MOKAa3aHbl CBEJICHUS O 3aIIAHMPOBAHHBIX U LIEJIEBBIX 3HAUCHUSIX JJIsI
IJIAHOBBIX U arperupoBaHHBIX METPUK.

[IEJIEBBIX arperanuit

Paz6ucnue 31ech MOKa3aHbl CBEJICHUS O 3aMJIAHUPOBAHHBIX, [IEJICBBIX U (DAKTHICCKUX
IJTAHOBBIX, EJICBBIX | 3HAUCHUSIX IS AT PETUPOBAHHBIX METPHK.
arperanuit u

(hakTHIeCKuX

arperanui

Pasbuenue Bcex 31ech noka3zaHna MHGOPMAIMS O HEJIEBBIX, (PAKTUIECKUX U BCEX MPOUYUX
arperaul/lﬁ IIOJIb30BATECJIbCKUX 3HAYCHUAX I arPETUPYEMBIX METPUK, UCIIOJIb3YEMBIX B

IJTaHE UJIK TPpOorpaMMe.

UTOOBI N3MEHATH MPECTABIICHAE [IJIS aTr PETUPYEMBIX METPHK, IIEJKHATE 110 3HAYKY

b »

Ipencrasaenne ( B2 ) i piOepuTe MpEACTABIICHUE B PACKPBIBAIOIEMCS CITUCKE.

Kak nMnopTupoBatTb METPpUKN N3 KamnaHnn

1. Tlepeitnute Ha BKIaAKy OTC/IEKMBAHNE 1T IPOEKTA KAMIIAHUN, METPUKH KOTOPOTO BBI
XOTeJ ObI UMIIOPTUPOBATH.

2. Haxmwute Umnopt 3navennii.

Metpuku IBM Campaign OyayT nokazansl Ha cTpanuie iMnopr 3navenmii.
WNmnoptupyemast nHGOpMaIus 3aBUCUT OT METPHK, 3aJaHHBIX CO3/aTeJIeM I1abJIoHa.
IBM Marketing Operations 3amiuchIBAET ¥ TOKA3bIBACT MOCIICTHIO JaTy UMIIOPTa B
noJie /laTa u BpeMs nocJjie/iHero 00HOBJIEHHsI BHEIIIHMX HCTOYHHKOB B HUKHEH yacTu
TaOJIAIIBL.

3. Haxwmute CoXpaHuThb H 3aBepUIMTh, YTOOBI OOHOBUTHL METPUKHU Ha BKJIAIKE
OTcrexuBaHue U 3aKpbITh cTpaHully ViMnopT 3HaveHuii.

[Tpu HEOOXOAMMOCTH, OOHOBUTE UMIIOPTHPOBAHHBIE METPUKHU BPYYHYIO.

dPuHanusauma u arpermpoBaHne MeTpuK

Ecam mpoexT cBsi3aH ¢ MporpaMMoil Wil mporpaMma CBsi3aHa IJIAHOM, BBl MOXKETe
arperupoBaTh 3HAYEHUSI METPHK U3 I0UYEPHETO 0OBEKTA B POAUTEIILCKIMA OOBEKT.
Co3paTteu m1abJI0HOB YKa3bIBAIOT, KaK IPOU3BOAUTCS arpErNPOBAHNE METPUK B
pOIUTENbLCKHIA 0O0BEKT. JlONOJHUTEIbHYIO HHPOPMALIUIO O TOM, KaK 3aJaTh IIOBEJICHUE
arperanuu, cMotpute B nyosmkauuu [BM Marketing Operations: Pykoseozcteo
AAMUHUCTPATOPA.

IMpumeuanue: 3aruTaHrpOBaHHBIC 3HAUCHHUS [T METPHK HE aT PETUPYIOTCS. DTH 3HAUCHUS
HYXHBI TS IUTAHAPOBAHUS CBEPXY BHU3.

3HaueHUs] METPUK He arperupyrorcs aBromarniecku. IBM Marketing Operations
arperupyer 3HaA4YeHMsl, KOT/1a Bbl yKa3bIBAETE, YTO OHU SIBJISIFOTCS OKOHYATEIbHBIMHU.
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Kaxapiit pa3, korja BbI IMIIOPTHPYETE HOBBIC 3HAUYCHHSI METPUK MJIM N3MEHSIETE 3HAUCHIS
METPHK, BbI IOJDKHBI yKa3aTh, YTO 3HAYCHUS SIBJISIFOTCS] OKOHYATEJIbHBIMU, YTOOBI UX
MOHO OBLIIO arperupoBaTh.

Ecmm ectb 3HaueHus METPUK, KOTOPBIC HE ObLIN arperupoBaHbl, HA BKJIAIKE OTclie)xnuBaHue
JUJIsL O6T)€KTa, COACPIKAIICTO 3TU 3HAYCHU A, TIOSABUTCSA CChbIJIKA (I)I/IHaJIl’l3ﬂp0BaT]>.

Kak ¢puHanusmnpoBaTtb u arpermpoBaTb METPUKM

Ccplika (I)ﬂHaJ'[l/Bl/lpOBaTb IOSABJISICTCS, TOJIBKO €CJIM €CTh HOBBIC MJIM U3MCHUBIINECCA
3HAYCHUSA METPUK, KOTOPBIC €1II€ HE ObLIN arperupoBaHbI.

1. Tlepeitnure Ha BKIaaKy OTC/e:KHBAHNHE [T IPOCKTA WA IPOTPAMMBI, METPHUKH
KOTOPBIX BBl XOTEJIH OBI arPErMPOBaTh B HX POAUTEIILCKYIO MPOTPAMMY WJIH IIJIaH.

2. Hlenkuute no ccpliike OGunaan3npoBath. (Ceplika PHHAIM3HPOBATH MOSIBIISIETCS [TOCIIE
U3MEHEHWS MM HMIIOPTa METPUK.)

3. Mertpuky, 3aJaHHBIC JJIS arperaliy U arpernpoBaHHbIC B POAUTEILCKYIO TPOTPAMMY
WJIM IJIaH, JOCTYNHBI Ha BKJIa ke OTe/IeKHBaHue [IJI POUTEIBCKOrO 00BbEKTa.
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naBa 17. OTyeThl

ITo ymomuanuto, k IBM Marketing Operations npuiiaraercst HaOOp 3apaHee 3a/JaHHBIX
OTYETOB M KOMIIOHEHTOB MHCTPYMEHTAJIbHBIX NaHesiell. B makere otueToB Marketing
Operations ecTb JONOJHUTEIbHBIE IPUMEPBI OTYETOB M KOMIIOHEHTHI OTYETOB
MHCTPYMEHTAJIbHBIX NaHesel, co3nanusie B IBM Cognos, 0TaeIbHOM MTPUIIOKEHIH
OM3HeC-aHAJIMTUKH.

Hoctyn k oT9eTamM MOXHO moJryunTh u3 IBM Marketing Operations crexyrormmn
crocobamu:

M H_ISJ'IKHI/ITS 110 BKJIaAKaM Anamm3 JJI OTACJIbHBIX 3JIEMEHTOB, TAKUX KaK IIPOCKTHI U
OOBEKTHI MapKE€THHTa, YTOOBI YBUACTDH OTUYETHI, HPUMCHUMBIC K TCKYIIEMY 2JIEMCHTY.

* Bribepute Anasutuka > PaGouast anajuTuka, 4ToObl yBUACTH NpuMep oTyeToB Cognos,
B KOTOPBIX MIPEACTABJIEHBI JaHHbIE 00Jiee YeM /Il OTHOr0 OObEKTa.

AJI[MI/IHI/ICTpaTOp OTYETOB MOXET UBMCHUTD OTUYCTHI, CO31aTh HOBBIC OTYCTHI, ,Z[O6aBI/ITb
IIOJIB30BATEJIBCKUE anI/I6yTLI, 3a1aThb (I)I/IJ'ILTpLI Ha OCHOBC KPUTCPHUCB U T.II.

BHewHuin BUA 1 BbIxoAHaA HPoOpMaLMA OTYETOB

VY xaxpgoro oryeta Cognos ecTh 3aroj0BOK, pa3/ieJl OCHOBHOM YaCTH, CHOCKA CTPAHUIIBI U
9JIeMEHTHI yupaBJieHus: Hapuranueil. [1pu 3anycke oTuera oH mosiBJIsIeTCs] B OKHE Opay3epa
B ¢popmate HTML. [IJ11 MHOTHX OTYETOB MOXHO BBIOpaTh Apyroi hopmat (Hanpumep,
PDF wym XML) st mpocmoTpa.

[TockoJIbKY Y TIEPEYUCIICHHBIX HUKE OTYETOB €CTh HECKOJIbKO 3a[POCOB, Bl HE MOXKETE
9KCIOPTUPOBATH UX Kak (aitier CSV wm XML.

* Ortuer HA CTpaHHUIC aHAJIMTHUKA: HCpCKpCCTHaH Ta6m/ma IIpOCKTA - CBOHHLIfI OTYET

* OrtueThl HA BKJIAJIKe AHAIM3: OTYEeTHl PacnpenesieHue pacxo10B JIsl MPOEKTa -
IToapobHo, YTBepkaeHUE U OTBET JJIsl MPOEKTa, bro/keTHAs CBOJIKA (1IJ1s IJIaHA,
MPOTPAMMBI, IPOEKTA)

Z[OHOJ'IHI/ITCJ'IBHyIO I/IH(i)OpMaI.lI/IILO O BUJC U (bopMaTax BBIXOJHBIX JaHHBIX OTYETA CMOTPHUTE
B JOKYMCHTAIIN COgIlOS.

OTI'IpaBI'(a OTYETOB MO 3NIEKTPOHHOMN NoYTe

HlemxauTe 10 3HauKy Email ( E ), 9TOOBI OTKPBITH (HOPMY, KyJla MOKHO BBECTH
aJipeca 3JIEKTPOHHOM IMOYTHI TS oJrydaTesieit otyera. [locie 3anotHeHnsT (POPMBIL, KOT1a
BBl HaxkMeTe OK, oTueT OymeT oTmpasiieH B TeKyleM hopMaTte, BRBIOpAaHHOM IS
MIPEICTABIICHAS OTYETA.

Hamnpumep, ecu Bol BoiOepeTe PDF, a 3aTeM - 2JIeKTpOHHYIO TOUTY, OTYET OyAeT
oTHpaBsJeH B Buae BiaoxkeHus PDF B coobiienue.

BBGHI/ITC B ITUAJIOTOBOM OKHEC 3ﬂeKTpOHHOfI TOYTHI CJICAYFOUILYIO I/IH(I)OpMaIII/I}OZ

* AJIpeca 3JIEKTPOHHOIi MOYTHI: BBEJUTE apec I KaKI0T0 MOJIydaTessl, pa3aesiss aapeca
TOYKAMH C 3aIsITON.

* Tema: BBemuTe TEMY COO6H_[€HI/I$[. Ilo YMOJIYaHUEO, UCIIOJIB3YCTCA UM OTUYCTA.

* OcCHOBHAsI 4ACTh: BBE/IUTE COOOIIICHUE.
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Buio:xennsi: yoeaurech, 4To BbIOpaHa omnius BKIOYHTE OTUYeT.

ITpumeuanue: He BriOupaiite onmuio BKIIOYHTH CCHLUIKY B OTYET; 9TA OIIUS B HACTOSIIIEE
BpeMsI HE OJIEPKUBACTCSI.

anMeHeHMe q)MHprOB K KpuTepuam otyerta

K JaHHBIM B OTUYETEC MOXHO IPUMEHUTD (bHJ'ILTp Pa3JIMYHBIMHA criocobaMu B 3aBUCUMOCTH
oT oT4yeTa. Bur HCIIOJIB3YETC (i)I/IJ'ILprI, YTOOBI 3a1aTb KPUTCPHUU OTUCTA U MapaMETPhI AJIsd
Bamiero oTucTa.

B aToM pasznene pacckaspiBaeTcs, KaK UCIOJIB30BATH (QMIILTPHI M IPUTJIAIICHHS, KOTOPBIE
HOSIBJISIFOTCS IIPU 3AIyCKE OTUYETOB.

Monsa npurnaweHui gnAa NoucKa u sbibopa

DTOT THI GUILTPA MO3BOJIIET BBHIOJIHUTH IIOUCK U BLIOPATh, KAKHE Pe3yJIbTAThI CIeIyeT
WCIIOJIb30BATD JIUIA OTYEeTa. B pa3IMYHBIX OTYETAX MCHOJIb3YIOTCS YKa3aHHbIC HIKE
(UITLTPBI JJTS CIISIYIOMINX THITOB JTAHHBIX:

Bianenbubr

Tlonw3oBaTenu

IlocTaBmukn

ITpoexThl; MOXKHO MPOU3BECTH MOUCK HA OCHOBE UMEHU MPOEKTA WJIA KOJIa IPOEKTA.

BBemuTe KITIOUEBOE CJIOBO WJIM CJIOBA JIJTS TOMCKA, a 3aTeM (HeoOs3aTeIbHO) BHIOEpUTE
OTIIHIO MTOUCKA:

* Haumnaertcs ¢ r0060T0 U3 3TUX KITFOYEBBIX CJIOB (TTapaMeTp MO YMOTYAHUIO)

¢ Hauunaercs c MEPBOTO KJIFOYEBOI'O CJIOBA U COACPIKUT BCE OCTAJIbHBIC KJTFOUYEBLIC
CJIOoBa.

e CopaepxuT Jito00e U3 TUX KIIFOYEBBIX CJIOB
* Co/IepKHUT BCE ITH KJIFOUYEBBIE CJIOBA

Hanpumep, ecm bl umiete ko npoekta PRO1001, ot Mmoxete BBectu PRO nm 1001
1 BbIOpaTh onuuio Co/lep:kuT j11000€e U3 ITHX KJII0YeBbIX CJIOB.

Haxxmute Iouck.
Cucrema BO3BpATHUT JIaHHBIE, COOTBETCTBYIOIIINE KPUTEPUSIM TTOUCKA.

Hcnons3yiite onuu Berasuts, Y namnts, Beiopats Bece 1 OTMEHHTH BRIOOP /IS BeeX,
4TOOBI CO3/1aTh CHUCOK 3JIEMEHTOB JUJIs OTYeTa. [lepeMecTuTe 3J1eMeHThI, YTOOBI OHI
HOSIBUJINCH B OTYETE, B CIMCOK BapHaHThI, Kak OKa3aHO HIXKE!

Projects (Optional)

Eeywords:

Type oné or more kéywords separated by spaces

| market Search 3

Cotions

Resuilts: Chaices:
Brand Marketing (CMP1015) 001 Tradeshow Demo (TRS1016)
Database Marketing Campaign (CMP1016) Brand Marketing (CMP1015)

Marketing Callateral Project (MCP1012)

Marketing Collateral: New Day (MCP1010)}

Misc. Marketing Internal Print Jobs (ORACLE) (MCP1007)

Summmer Database Marketing Carmpaign (CMP1017) + Rar

Select ol Deselect al Select ol Desslect ol

Ortuer COACPXKUT OAHHBIC IJId BJIAJACIIBIECB, HOJ'II)?;OB&TCHGI‘/’I, IIOCTAaBIIMKOB NJIN
IIPOCKTOB, MOABJIAIOIINXCA B I1OJIE CIIUCKA BapﬂaHT]ﬂ.
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JaTbl

UToOBI CYy3UTh AUANA30H AT AJIs1 OTYETa, UCTOJIb3YiTe PUIbTP AaT:

* Omus Camasi paHHsIsl 1aTa yKa3bIBACT, YTO OTPAHUYEHHUSI JJIs AT HAYala IIOUCKA HeT.
AmnanornyabIM 00pa3om, omius Camasi no3aHssi 1aTa yKa3bIlBaeT, YTO OTPAHUYCHUS JJI5
KOHEYHBIX AaT. [To yMosuanuto, BEIONpAroTCsl 00€ 3TH OIIHMH, YTO O3HAYALT, YTO
cucTeMa BooOIIe He MpUMeEHSIET GUILTP HA OCHOBE J1aT.

* Tlpu BBosie pakTHdeckux AaT B noJie OT u/uym JIo OTY4eT OrpaHUYMBACTCS 3ada4aMH,
COJIepIKAIIMUMU [IAThI, AKTUBHbIE B IIPe/iesIaXx BEIOPAHHOTO JIUANA30HA.

AKTUBHbIE AaTbl

B npurnamenusx 11 BBoJa AaT UCHOJIb3YIOTCS aKTUBHBIE AaThl. KpuTepusm otdyera
OyAyT COOTBETCTBOBATH BCE NPOEKTHI (MJIM IJIAHBI, UJIM IIPOTPAMMBI ), KOTOPBIE ObLIN
AKTUBHBI B JJF0OOO MOMEHT B yKa3aHHOM JUaNa3oHe JaT.

Hanpumep, eciim BoI 3agaaute nuana3on aat ¢ 1 saapst 2005 r. mo 15 mapta 2005 1.,
KpUTEPHSIM OYIyT COOTBETCTBOBATH CJICTYFOIIIHE MPOCKTHI:

e TlpoekTtsl, HauaBmmecs 1 saBaps 2005 r. UM MocCie 3TOW 1aThl, HE3aBUCUMO OT JIaThl UX
3aBepIICHHUS.

* IlpoexTsl, 3aBepiuBimecs 15 mapta 2005 r. uiam paHblile 3TOH AaThI, HE3ABUCHMO OT
JIaThl X Havaja.

[1poeKTHI, He COOTBETCTBYIOLINE KPUTEPHUSIM:
* IlpoexTsl, 3aBepiiatomuecs 10 1 saBaps 2005 r.

e TIpoekTsl, HaunmHaroIMecs nociie 1 maprta 2005 T.

CocTofiHMe u Tun

9TI/I (l)I/IJ'[LTpI)I OFpaHI/I‘II/IBa}OT OTYECT TOJIBKO 3aJa4YyaMiU B BLI6paHHOM COCTOSIHUM UJIN
OTHOCHAIIIUMHUCS K BI)I6paHHOMy THUITY (B COOTBETCTBUU C HIa6J'IOHOM, HCIOJIb3YEMBIM IJIsA
co3/1aHus MpoeKkTa). Beibepute 111 3TUX (UILTPOB CKOJIBKO BaM YI'OJHO BAPUAHTOB.

IMpnmeuanue: Eci HUUero He BHIOPATh, 9TO OyIET 3KBHBAJICHTHO BBIOOPY BCEX
BapUAHTOB.

OTyeTbl C HECKONbKMMU OObEeKTaMu

B sTOM paszzesne onucanbl OTYETHI 10 YMOJIYAHUIO, IEPEYUCIICHHBIE HA cTpanuLe domalnss
crpannna Analytics, ecoit ycranossieH nakeT otuetoB IBM Marketing Operations. Ha Heit
TaKKe MOKa3aHbl IPOLEAYPHI, HEOOXOJUMBIE JJIS 3aMyCKa 3TUX OTYETOB.

B CJ'IC,E[yIOH.[CfI Ta6m/me MNPpEACTABJICH CIIMCOK OTYETOB IO YMOJIYAHHIO.

Tabnuua 45. OT4eTsl 10 yMonyaHuo: JOMaLLHAA cTpanuua Analytics

Otuér Onncanne

OT4er 0 3/1eCh MEePEUNCIICHBI BCE MOJIb30BATEIM, KOTOPBIEC BXOIUIA B CUCTEMY
MapKeTUHT OBBIX Marketing Operations B yka3aHHOM Jyana3oHe JaT, BMECTE C OOLIMM YUCIIOM
JIEWCTBUSAX MPOEKTOB, CO3AHHBIX KX IbIM MOJIb30BATEIIEM.

OT4er 0 He [Toxa3pIBaeT BCe MPOCPOUYCHHBIC ITAIBI C 3a/1a4eii 1 KOHEYHBIMHU JaTAMU,
3aBEPIICHHBIX K HONaar0IIMMK MEX/1y BEIOPAHHBIMU HaYa IbHOM U KOHECUHOH! TaTaMHu.
CPOKY 3Tamax

3a/1auu U 3TAIbI [Toxa3pIBaeT BCe ATANbI AJIs1 IPOTPAMMBbI, BLIOPAHHON BaMH B IOJIE
POrPaMMBI napamMeTpoB.
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Tabnuuya 45. OT4eTsl 10 yMonyaHuo: JOMALLHAA cTpanuua Analytics (npoaomxerue)

OTt4ét Onucanne

PaboTocnocooHocTh| Co0bIIIaeT O NPOLEHTE BPEMEHH, B TEUEHUE KOTOPOTO KAXK/10€ COCTOSTHUE

HpOeKTa paboTOCIOCOOHOCTH NPUMEHSIIOCH K BHIOPAHHBIM MPOEKTAM 3a 3aTaHHBIN

(exeMecsTIHO) MecsIl. 371eCh COACPIKUTCS CTOJI0UATAs TUarpaMMa U TabJMIa JaHHbBIX JIIs
Kaxaoro mpoekta. CrucreMa UCIOJIb3YeT aBTOMATHYECKUE BBIYMCIICHIS
COCTOSIHUS pabOTOCIOCOOHOCTH [JIsl 3TOr0 oTYeTa. UTOOH! yBUIETH
COCTOSIHYE, BEIYHCIICHHOE TSl KaXKAOTO JIHS, IIEJIKHUTE [0 CTOJI0YATOl
JMarpaMMe Ui UMEHHU IPOEKTa.

PaborocnocoOHOCTB| 3/1€Ch HAPUCOBAHBI CPEAHUE EKEMECSUHBIE OLIEHKU pabOTOCIOCOOHOCTH

POEKTa BBIOpAHHBIX IPOSKTOB 3a 3aJaHHBIN I'0J] HA JIMHEiHOI tnarpamMme. Cucrema

(TeHICHI) HCTIOJIb3YET €KEIHEBHBIC ABTOMATUYECKUE BBIYMCIICHIS COCTOSTHIUS

paboTOCHOCOOHOCTH AJISl ITOTO OTYETA.

Ananm3 IIPOCKTOB
10 BpEMCHU

3/1ech MOKa3aHbl BBIOJHEHHBIE IPOEKTHI 3a 3aJaHHBII IEpUO/ BPEMEHU
BMECTE C YHCJIOM JTHEH ONepeKeHNUS HITH OTCTaBaAHUS. DTH JAThI BEIYMCIISIOTCS
MyTeM BBIOOPA MaKCUMAaJIbHOM JaThl B paboyeM MOTOKE MPOEKTa JJIs
CTOJIOIOB C IIEJIEBBIMU U MPOTHO3UPYEMBIMU/(PAKTHUCCKUMU 3HAYCHUSIMH.

Ilepexpectras 31ech moKa3aHbl METPHUKH 3P HEKTUBHOCTH MPOEKTA, BKJIFOUAsI IepeIaHHbIE
Tabauna JIAaHHBIE O MOTEHIMAILHBIX MOKYyNaTessxX, qoxoae u ROI. [laHHbie

3¢ dexkTuBHOCTU arperupoBaHbl O MHUIMATUBAM U THIIAM MPOEKTA JIJIs OU3HEC-

POEKTa noapaseseHnid. JJist aToro otueTa Tpedyercs MOAYIb (PHHAHCOBOTO
(I0JIb30BATEJIbCKAS ) | YIIPABJICHHUS.

Copanast [Toxa3piBaeT NpoeKThI U JaHHBIE 00 uX OrojKeTe. [1J1s 9TOro oTUeTa
rHpOopManus oo TpebyeTcss MOIYJIb (GPMHAHCOBOTO YIPABJICHHS.

3 PEKTUBHOCTH

MPOEKTOB

CBonHas 31ech NOKa3aHbl MPOEKTHI, CIPYIIIUPOBAHHBIX HA OCHOBE HHUIIMATHBBIL, C
uHpopmanus oo OI0/IKETOM, 3aTpaTaMu, 10X01aMH, KOI(P(PUIIMEHTOM OTBETOB U

3¢ deKkTuBHOCTU 3¢ PEeKTUBHOCTU TeHEPUPOBAHMSI JAHHBIX O MOTEHIUAIBHBIX MOKYHIAaTeIIX. B
IPOEKTOB 9TOM OTHYETE MOKA3aHO, KAK MOXHO HACTPOUTH OTYET BHIOOPKH C
(MOJIP30BATEIIBCKAS ) | HCTIOJIH30BAHIEM MOJIb30BATEIILCKIX aTPUOYTOB. DTOT OTUET HE OyIeT

paboTaTh, ecyii aAMHHUCTPATOP 1I1a0JIOHA HEe PeaM3yeT M0JIb30BATEILCKIE
aTpuOyTHI IpuMepa. Jl1s 3Toro oTYeTa TpedyeTcst Moy b (UHAHCOBOTO
yIpaBJICHUS.

3aga4u npoexTa

311er IMOKa3aHbl BCE 3a/1a4YU U UX COCTOSHUA JId YKa3aHHOI'O IIPOCKTA.

Harpyska B
3a/a4ax Ha aKTUB

31ech OKa3aHbI 3a/1a4l, HA3HAUYCHHBIC BHIOPAHHBIM MOJIb30BATEISIM. B oTueTe
Oy/IyT BO3BpAILIEHBI 33241 ISl KaX/I0T0 MMPOEKTa, MONABIINE B YKa3aHHBIN
JMana3oH J1aT.

CBonHas 3mech moKa3aHa CBOJHAS HHPOPMAIUs O MPOIECHTE UCIIOJIb30BAHMS AKTHBOB
uHpopmanus oo noJjb3oBaTesieM. UToObl 3a1aTh AUaNa3oH AaT AJIs OTYeTa, BEIOEpUTE
HCIIOJIb30BAHUN Ha4vaJIbHYFO U KOHCYHYIO NAaThI.

AKTHBOB

CucremHbie IMoxa3piBaeT pazOueHne NPOTrpaMM MO COCTOSHUIO U THUITY 1IA0JIOHA.
HpPOrPaMMBI

CucremHble [TokasbpiBaeT pa3OueHNE IPOCKTOB MO COCTOSHUIO U THITY IIa0JIOHA.
MIPOEKTHI

ITosnb3oBaTenu ITokasbIBaeT cBeleHNUS IS KX 10ro nojb3osateist IBM Marketing
CHCTEMBI Operations.
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Tabmmua 45. OT4eTsl M0 yMonyaHuo: JOMaLLHAA cTpanuua Analytics (npoaomxeHue)

Otuér Onncanne

Amnanms 3aga4 no 31ech MOKa3aHbl BCE 3a7a4H, KOTOPBIE BBIMOJHSIIOTCS PaHbIIIE HITH TTO3XKe
BpEMEHU BPEMEHH, B KOTOPBIX KOHEYHAs JaTa 3a4a4yl NomagaeT Mex/1y BbIOpaHHOI
HavaJIbHOM AAaTOM U KOHEYHOI qaToif. OTYeT IpyNImupyeTcs 0 MMEHH 3a/am.

Ecim 3amava 3aBeplIeHa paHblI€ BPEMEHU, YUCIIO JHEe, Ha KOTOpOE€ 3a1ava
BBIIIOJIHEHA PAHBIIC paCOUMCaHU s, IIOABIISACTC HA 3€JICHOM (bOHG. Ecmnm 3amaua
BBIINIOJIHEHA ITO3KE CPOKaA, YUCIIO JHe’ IIPOCPOYKH NOABJIACTCA B BUIC
OTPULATEIIBHOI'O YUCJIa HA KPACHOM (;bOHe.

CBonHas 31ech IpeICTABIICHBI O0IIUE CYMMBI H3/IEPKEK B MHBOWCAX IS YKA3aHHBIX
uHpOopManus o MIOCTABIIMKOB B YKa3aHHOM JHAla30He 14T, BKJIIovYas pa30UBKY Ha
3aTpaTax Ha OITAYEHHBIE, YTBEPXKJACHHBIE U MOJIyUeHHbIE U3AepXKKH. [t 9TOro otuera
MOCTABIIUKOB TpebyeTcsi MOy JIb (PMHAHCOBOTO YIPABJICHHS.

Kak 3anyCTnuTb OT4ET O MAPKEeTUHIroBbIiX AencTeunfax

B oTueTe 0 MapKETUHIOBBIX AEHCTBUSIX NPEACTABIICH CIUCOK BCEX M10JIb30BATEIICH
Marketing Operations, KOTOpbIE BXOJMJIN B CUCTEMY B YKa3aHHOM JIMANa30He AT, BMECTE C
00IIMM YHCIIOM NPOEKTOB, CO3JAHHBIX KaXKIbIM U3 HUX. Bbl reHepupyeTe oT4eT, BBOAS
3HaueHus B noJig Hauasbnas nata orvyera u Koneunast nara orvera.

1. Bribepute Analytics > Operational Analytics.

2. B cmucke otueToB BeIOepuTe OTHYET 0 MAPKETHHIOBBIX JIEHCTBHUSIX.
OTKpOETCSl OKHO, B KOTOPOM MOJKHO 3a/1aTh KPUTEPUU QUIIbTpA.

3. BeiOepuTe HAYAILHYIO ¥ KOHEYHYIO JATHI IS OTYETA.

4. Haxwmurte Ha I'otoBo, 4TOOBI CO30aTH OTYET.

OTHYeT COmePXXUT cireayromne cToa0nsr: Mms, @amumms, Anpec 3JIeKTPOHHOM MOYTHI,
Perucrpanumonnsiit ID, Yucso npoektoB 1 Hucio noAnpoeKkTos.

Kak 3anyCTuTtb oT4yeT I'IpocpoquHble dTanbl

B otuere [TpocpoueHHbIe ITAIbI TOKA3aHbI BCE MPOCPOUYCHHBIE ITATIBI C 3a/1a4eil 1
KOHCYHBIMH JaTaMHU, IONATAFOIIIMMI MEXKIY BRIOPAHHBIME HAYa IbHOU M KOHCYHOU
mataMd. Bl MoXkeTe MPUMEHHTH K 0TYeTY (UITbTP, HCHOJB3Ys MapamMeTpsl Hauaasnas
nata otueta u Koneunas qara otuera, a Takxke mapamMetpsl Cocrosinne 3amayun n CocrosiHue
NPOEKTA.

1. Bribepute Analytics > Operational Analytics.

2. B cnucke otyeToB BbibepuTe OTHET 0 MPOCPOYEHHBIX ITANAX.
OTKpOETCSl OKHO, B KOTOPOM MOJKHO 33/1aTh KPUTEPHX (PUIIbTpa.

3. BnIOepuTe HaYATIBHYIO U KOHEUHYIO IAThI JIJIs1 OTYETA.
(HeoOs13aTenpHO) 3agaiiTe GUILTPHI AJIS1 COCTOSIHAS 3a/1a4 M TPOEKTOB.

5. Haxwmute Ha I'oTOBO, YTOOBI CO3/1ATH OTYET.

B oTuete OyieT mokas3aH CIIMCOK 3TAIOB, CTPYINIHPOBAHHBIX 110 BJIaIe/IbIIAM JTAIOB U
paccOpTUPOBAHHBIX HA OCHOBE KOJIA MMPOEKTA: OTYET COJIEPKUT CJIEAYFOITNE CTOJIOIBI:
Bnanenen stama, Kox mpoekta, Dtan, Homep 3amaun, Coctosiuue, ms 3anaun, Koneunas
nata, [Iporaosupyemoe/(hakTuueckoe 3aBepiieHue, 3aaepxka B Ausx u [Ipumevanus.

Kak 3anycTutb oTueT 3agauu u atanbl nporpaMmbl

B oTuere 321}.'[21‘1[/[ 1 9Tallbl IPOIrPpaMMBI ITOKA3aHbI BCE 3TAIlbI IJIA IIPOCKTOB, KOTOPLIC
SIBJIAFOTCS YaCTBIO IIPOIr'paMMBbI, BbI6paHHOﬁ B [IOJIC MapaMeTpoOB. K OTYCTY MOXHO
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OPUMEHUTH GUIBTP Ha OCHOBE THIA dTana. Ecim BB pemmTe He MPUMEHATH GUIIBTP HA
OCHOBE THIIA 3Tamna, OyayT MoKa3aHbl BCE 3a0a4H.

1. Breibepute Analytics > Operational Analytics.

2. B cnucke oTueToB BrIOEpUTE 3a4a4M M ITANBI HPOrPAMM.
OTKpOETCS OKHO, B KOTOPOM MOYHO 33JIaTh KpUTEPUH PUIIHTPA.

3. Bribepute mporpaMmy B packpbiBaroriemcs crimcke [Tporpamma.

4. (HeoGs3aTenpHo) Bribepute THUIBI 3TANOB It OT4YeTa. EC)i B HE BRIOCPETE HUKAKUX
THIIOB 3TAINOB, B OTYETE OYAYT BCE 3a/1a4ll BO BCEX MPOCKTAX, IPUHAIJICIKAIIUX K
BBIOPAHHOI MporpaMme.

5. Haxwmute Ha I'oTOBO, 4TOOBI CO3/1aTh OTYET.

B oTueTe OyneT mokasaH CHUCOK 3TANOB (MK 3a/1a4), CCPYIIIUPOBAHHBIX HA OCHOBE
MPOEKTOB U PACCOPTUPOBAHHBIX 110 JATE; B HEM OYIyT COJIEPKATHCS CIIeAYIOIINE CTOIOLbI:
Wms npoexta, Tum stana, Homep 3amayun, Iporao3upyemblie/ PakTudeckue 1aThl U
Tpyno3aTpathl, LleneBrie maTel u Tpyao3aTpatsl, Pasaumna u [1pumeuanus.

B cTonbue Paznuna conepXuTcs YUCIIO JHEH, Ha KOTOPOE ITAll ONepekaeT CPOK UK
3ama3aeiBaeT. [1pu Gostee paHHEM TOCTIDKEHHH 3Tama OH Oy/IeT MOKa3aH Ha 3eJIeHOM (oHe.
Ecmu sTan gocturaercs no3xe, oH OyJeT NoKa3aH B BUE OTPULATEILHOIO YHCIA HA
KpacHoM (QoHe.

Kak sanyctutb otueT MepeKpecTHaa Tabnuua apPpeKTUBHOCTU
npoekTa

B otuere Ilepexpecthast Tabmauna 3pPeKTUBHOCTU MPOEKTA MOKA3aHbI BLICOKOYPOBHEBBIC
METPHUKH MPOEKTA B MEPEKPECTHOM TAOJIMIIE IO HECKOJILKUM U3MEPEHUSIM
MOJIb30BATEJILCKUX ATPUOYTOB.

[Mpumep COAEPKUT MEPEKPECTHYIO TAOIIHUIlY TOKa3aTeel 3p(HEeKTUBHOCTH TPOEKTA,
BKJIFOYASI [Iepe/IAHHbIC JAHHBIE O MOTEHIUAIbHBIX HOKYMATENSIX, JOX0/E U IKOHOMHUUYECKOU
otaade (ROI, Return on Investment), arperupoBaHHbIe 110 MHUIIMATUBAM U THIIAM IIPOEKTA
JUTSI OU3HEC-TIoIpa3 e IeHu .

Jis aToro otuera TpedyeTcs MOAYIb (PUHAHCOBOTI'O YIIPABIICHUS.
1. Bribepute Analytics > Operational Analytics.

2. B cnucke otuetos Beibepute IlepekpecTnas Tadmua 3¢p(peKTHBHOCTH MPOEKTA.
OTKpOEeTCSl OKHO, B KOTOPOM MOJKHO 3a/1aTh KPUTEPHH QUIIbTpA.

3. Ha nepBoii cTpanune GuibTpa BEIOEpUTE TPOEKTHI, KOTOPHIE HAIO BKJIIOUYUTH B OTYET.
UtoObl 321aTh ipyrue GUIbTPBIL, IEJIKHUTE 110 JlonoHHTe/IbHbIE TIPHTJIALIEHHsT
nepeifnure x mary 4. B mpoTuBHOM citydae nepeiguTe k mary 5.

4. Ha BTOpOIi cTpanune GpuibTpa 3aaaite GUILTPHI IJI51 OJHOTO UM BCEX
MMPECACTABJICHHBIX HUXKE MMapaMETPOB:

* Bragener mpoekTa
* Jlmama3oH AaT mpoexTa
e CocrosHEe TpOeKTa

e Tun IIPOCKTA: ONIPCALIIACTCA Ha OCHOBE LHa6J'IOHa, HCIOJIB3YEMOTI'O AJIsI CO3AaHU s
IIPOCKTa

Bce pasznesbl cTpanul puiibTpa SIBISIFOTCS HeOOs3aTe IbHBIMU. Eciin He BBeCTH
KaKyro-JIN00 HHPOPMAIHIO B JTFO00 U3 ITUX Pa3/IesIOB, B IIOJIYICHHOM OTYeTe OyAeT
MmoKa3aHa Harpyska 3a/1ad I BCeX M0JIb30BaTelIei U BCeX IIPOCKTOB B CUCTEME.

5. Haxwmute Ha ['oTOBO, 4TOOBI CO3/1aTh OTYET.
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[pencraBieHHbI HPUMEDP OTYETA COJIEPKUT CJIETYIOIYIO0 HH(POPMAIHIO:
* HWsmepenns ctpok: (1) Manunuartusa, (2) Tun npoexta

ﬂaHHI)Ie B CTPOKaXx CrpynnupoBaHbl IO UHANUATUBAM; 5TO IOJIC MOXHO UCIIOJIb30BATh,
YTOOBI KaTEeropusupoBaThb MIPpOrpaMmabl 1 IJIaHBI. B Ka>XaI0M pas3eji€¢ MUHUIUATUB
COACPKATCA CTpOKa IJIA KaXX10I'o THUIIa IIPOCKTA, BKJIFOUYUEHHOI'O B OTYCT.

Tun mpoekTa ompesesieTcss Ha OCHOBE I1abJI0HA, UCIOJIb3YeMOTO JJIs CO3AaHus
npoekTa. [IpuMepsl TUIIOB TPoekTOB: MapkeTUHroBasi KaMianusi 6a3bl JanubiX, [lladion
TOproBoii spmapku, MapkeTunroBsie Mmatepuasibl 1 [llad01 npoexkTa kKaMnanum.

* HM3mepenne cTosi0noB: busnec-noapaszneenne

BI/ISHCC-HO,E[pa3,E[eJ'IGHI/I€ - 9TO IIOJIC HA CTPAHUILIC CO3AaHMs ITPOCKTA U IIJIaHaA. oT10 OJINH
3 crocoboB KaTeropusanuu NpoCKTOB U IIJIAHOB.

* Mertpuxu, KOTOpbIE HYXKHO MOKA3aTh: YUCIIO NEPEIAHHBIX KOOPIUHAT MOTEHIIUAJIbHBIX
nokynateseit, moxox u ROI (Return on Investment, oT/jaua oT KanmuTaJIOBJIOKCHHUIN)

ITpumep otueta IlepexpectHas Tabamna 3pPpeKTUBHOCTH MPOEKTA:

Besiiwess Uity
¥ Leads Pasped (Actual) Credit Card  Insurance  Investmient Services  Susiness Do Fotal
¥ Rewenue [Achsal)
RO [Achal)
Report Fotad 520 263 T83
#1,718.00 1, 71800
Th. 9% -T2 20%:
Initiative: (Mo Value) 520 520
Froject Fype:
Project Type: Tradeshow 521 520
Profect Tppe:Marketing Collaberal Project
Srutiative: Product Launch a7 | 263
%1, 716.00 %1, 71600
TG 3% Th.39%
FProject Type:Database Markeling Campaign 263 263
$1,718.00 $1,718.00

Kak 3anycTuTb cBOAHbIN 0TUET 00 3pPEeKTUBHOCTU NPOEKTa

B cranmapTHOM CBOAHOM OTHYETE O BHIIOJHEHUH MTPOEKTA B aI()aBUTHOM MOPSAKE
Mpe/ICTaBJICHbl IPOEKTHI, & TAKXKE UX COCTOSIHUS, JAThl U MH(popmManus o 6roxeTe. B
MOJIb30BATEILCKOW BEPCUH MPEICTABIICHBI IPOEKTHI, CTPYIITUPOBAHHBIE HA OCHOBE
WHUIUATUBBI, C OFO/DKETOM, 3aTPpaTaMHU, JOXO1aMH, KOI(PPUIUCHTOM OTBETOB U

3¢ GEKTUBHOCTU TeHEPUPOBAHMSI TAHHBIX O MOTEHIMAJIbHBIX MOKynaTessix. [t Bepcuid
TpebyeTcss MOTyJIb (PMHAHCOBOTO YIIPABJICHUSI.

B nosb30BaTeNIbCKOM BepcHU JAHHOTO OTYETA TAKXKE HAXOATCS TOTIOJIHUTEIbHBIE
MIPATJIALIECHUS 1 TTOJIb30BATEJILCKHE MOJISL. DTO CBUAETEILCTBYET O TOM, YTO CTAHAAPTHBIN
OTYET MOXKET ObITh HACTPOEH C UCIIOJIb30BAHUEM I10JIb30BATEIILCKAX ATPHOYTOB U MOXKET
paboTaTh, TOJIBKO €CIIM AJMUHUCTPATOP IAOJI0OHOB PEAIN3YET MOJIb30BATEILCKIE
aTpudyTHI.

1. Bribepute Analytics > Operational Analytics.
2. B cnucke otuetoB Beibepute CBoauas unopmanus 06 3¢ ¢eKTHBHOCTH 0TYETOB.
OTKpPOETCS OKHO, B KOTOPOM MOJHO 3a7aTh KpUTEpHUU GIILTPA.

3. B nepBoM okHe PUIBTPA MOXKHO BBIOPATH IPOEKTHI, KOTOPbIE HA/I0 BKJIFOYUTH B OTYET.
Eciu e IMHCTBEHHBIM KpUTepueM (GUIbTpa sIBJISIOTCS IPOEKTHI, HAXMuTe HA ['0TOBO,
4TOOBI 3aIyCTUTH OTYET. UTOOBI 3a1aTh Apyrue PUIbTPHI, METKHUTE 110
JlonoJiHuTe IbHbIE NPUTJIALIEHHAS] [IepeiianTe K mary 4.

4. Ha BTOpoii cTpanune GriIbTpa 3agaiTe GUILTPHI 1T OHOTO MUJIA BCEX
MPECTaBJICHHBIX HIKE TTAPaMETPOB:
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* Branesnen npoexrta

M HI/IaHaSOH JaT IIPOCKTa

e CocTosiHUE NPOeKTa

* Tum npoexTa: 3TH mapaMeTPhbl OMPEICIISTFOTCS Ha OCHOBE I1a0JI0HA, HCIOJIB3YEeMOTO
JUJTSL CO3/TaHUS MPOCKTA

Bcee pasnesbl ctpanuil GuibTpa SBIISIOTCS HeOOs3aTe IbHbIME. Eciti He BBeCTH
KaKyro-HuOY/1b HHOOPMAIIHIO B JIFOOOI M3 9TUX pa3/IesioB, B OTYETE OY/IET noKazana
nHpopMarms 00 3hHEeKTUBHOCTH MPOEKTA IS BCEX MPOEKTOB B CHCTEME.

5. Haxwmure Ha I'oTOBO, 4TOOBI CO3/1aTh OTYET.

B oTueTe nokazaH CIUCOK MPOEKTOB, YIOPSTOYCHHBIX 10 UMEHH POEKTA.
[Mosb30BaTeIbCKAsI BEPCHS CIPYIITUPOBAHA [0 HHUIIMATHBAM. B oTyeTax cojaepxarcs
CIIeTYIOIIHE CTOJIOIIBI:

Tabnnua 46. Cronbubl B CBOAHOM OTYETE 00 d3PPEKTUBHOCTU MPOEKTa

Beprukaabuas
cToJI04aTas
JiHarpaMma

Onncanune

Wwms/kon mpoexTa

[Toxa3piBaeT ums npoekrta u ero ID.

CocrosHne

[Toxa3bIBaeT COCTOSIHUE KaX0TO poeKTa.

LleneBbie maThI

IToxa3pIBaeT 1ejIeBbIe HaYaJIbHbIC U KOHCYHBIC TATHI.

busnec-
oApas/iesieHue,
CEerMEHT U
CEMENCTBO
MPOYKTOB

[TokaspiBaeT OU3HEC-TIOAPA3/ICIICHUE, CETMEHT M CEMEHCTBO MPOIYKTOB [IJISt
KaXJIOTO MPOJIYKTA. DTH MOJISI BKIFOUSHBI BMECTE C IIA0JIOHAMHE BRIOOPOK U
HCIOJIB3YFOTCS JIJTS ONPe/IeJIeHIsI KaATeropun npoekToB. He Bce TUIIBI
MPOEKTOB COAEPKAT BCE ITH OJIsA. EC/M B OTYeTE MCIOIB3YETCS OTYET, HE
coiepKaIIMA OHO UJTM HECKOJIBKO M3 3THUX IOJIeH, CToJIOel Oy IeT
MIPOUTHOPHUPOBAH (OH OYIET IMMYyCTHIM JIJISl 3TOTO IPOEKTA).

(DT MOJIst €CTh TOJILKO B MOJIb30BATEJILCKOM BEPCUH OTYETA).

WTtoroBsie 3aTpaTsl
10 OIOJIKETHOM,
HUTOrOBOM,
IPOTHOZUPYEMOIA,
(axTrueckoii
cymMMe

IMoxaspiBaeT pa3Hyro HHGpOpMAIUIO 0 GOPMUPOBAHUM OFOKETA.
Wudopmanus 11 3TUX MoJIei 6epeTcs U3 BKIAAKH OF0KeTa IS KaXKA0r0
IIPOEKTA.

CyMMapHbIi T0X0/1

IToxa3piBaeT METPHUKHU JOXOJa (CCJ'II/I OHHN SaHaHLI) JJI IPOCKTA.

CT0101151 IToka3bIBaeT JaHHbIE TeHepUpOBaHUs KO HUIUEHTa OTBETOB 1
K03 PUIIEHTOB NOTEHIMAJILHBIX MOKynaTeseil. [lanable 0 KO3(QPUIIIEHTaX OTBETOB U
OTBETOB 1 MOTEHIMAJILHBIX MOKYIAaTeIIIX OepyTCs U3 METPHK T KaKOTO IPOeKTa
MOTEHIUAJIbHBIX (HaiineHHBIX HA BKJIaake OTC/IeKNBAHNE).
MOKyIaTeJIeH

(OTH OIS €CTh TOJILKO B MOJIb30BATEIIHLCKOM BEPCUU OTYETA).
ROI IToxassiBaet meTpuku ROI (Return On Investment - OxynaeMocTs) 11s

IpOeKTa (eCJIM OHM 3a/IaHBbI).

(9T0 [10JI€ €CTh TOJBKO B M10JIb30BATEILCKOMN BEepcun 0T‘I€Ta).

Kak 3anyctuTtb oTueT Harpysxka B 3afja4yax Ha pecypc

1. Bribepute Analytics > Operational Analytics.

2. B cmucke oTueTOB BhIOEpUTE 3arpy3Ka 3a/1a4 pecypcoB.

[TosiButcst okao Padouasi Harpy3ka pecypca ¢puibTpa.

3. 3amaitte GUIBTPHI TSI JIFOOOTO MITM BCEX CIIEAYIOMIMX OOBEKTOB:
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¢ Tlonb3oBaresnb

e TIpoekTsl

¢ Jluamna3oH 1aT mpoekTa
* CocTosIHUE TPOEKTA

e Tum IIPOCKTA: 3THU MapaMETPhI OIIPEACIIAFOTCA Ha OCHOBEC IHaGJ'IOHa, HCIIOJIB3YEMOI'O
JUJIA CO3JaHus IPOCKTA

Bce paszessl Ha 9TOH cTpaHuIe SIBJISIOTCS HeoOs13aTeIbHbIMU. Eciii He BBECTH
KaKyro-JIn00 HHPpOPMAIIHIO B JIFOOOI U3 ITUX Pa3/IesIOB, B BaIlleM OT4YeTe OyAeT
[OoKa3aHa Harpy3ka 3ajad JJis BceX I0JIb30BaTeNIei U BCeX MPOEKTOB B CUCTEME.

4. Haxwmurte Ha I'oToBO, 4TOOBI CO30aTh OTYET.

PesyibpTaThl 0OTUETA 3aMUCHIBAFOTCS HA SKPaH, €CJIM HE BBIOpaH Apyroit popmat. 3agaun
MOSIBIIIFOTCS. B OTYETE B COOTBETCTBUY C KPUTEPUSIMH GUIbTPA, U OHU TPYIIIHPYOTCS Ha
OCHOBE ITOJIb30BATEIICH; B OTYETE COACPKATCS CIICIYFOIIIE CTOJIONBI C BKJIAIKH PabOYero
MOTOKA JJIS TPOEKTA:

Tabnuuya 47. Cronbubl B oT4eTe Harpyska B 3aa4ax Ha pecypc

Beprukanabnas

croJIouarTas

JmarpaMmma Onucanune

Wwms onepanyu [Toxa3piBaeT ums npoekrta u ero ID.

Wwms npoekTa 3/1ech MOKAa3aHO UMSI M KOJI IPOCKTA; €CJIU IIEJIKHYTh 110 CChLIKE, OTKPOCTCS
CTpaHuIA CBOJKH JIJIs IPOEKTa (€C/IM aAMUHUCTPATOP OTYETOB
ckondurypuposai URL mist nerammsannm).

JlaTsr [Toxa3piBaeT NpOrHO3UpPyEeMbIe/(DaKTUUECKHE U LIEJICBbIe HAYaJIbHbIC U
KOHCYHBIC JAaThI.

CocrosiHne IToka3bIBaeT COCTOSIHIE KaXK /IO 3a1a4M.

% BBIMTOJIHEHHST [Toxa3bIBaeT TEKYIIMIl X0/ BBIIOJIHEHUS KaX 0 3aa4H1.

ITpumeuanus 311ech MOKa3aHbl IPUMEYaHUs U1 3a0a4H.

Vcnosue 3/1ech MOKA3aHO yCJIOBUE HA OCHOBE AT JJIS 3a/1a4M.

Ecnm xoneunast gata aJ1s 3a1a4u MO3HEE ee 1eJIEBOM KOHEUYHOU JaThl, B 3TOM

CTOJIONE OYAET COAePKATHCS OJTHO U3 JIBYX 3HAUCHU:

* 3ajepiKKa: ecii COCTOsiHKE - Bpimosnsiercs i 3aBepuieHo, a
ITporno3upyemas HauajbHas gata rnosxe uyem LleseBas HauasnbHas gara.

* Ilpocpouen: ecim cocTosiHUE - Bpimosnsiercs 1w 3aBepiieHo, a
IIporno3upyemas KoHeynasi gara rnozxe yem lLlesieBasi koneunasi qara.

Jlu1s1 Bcex OCTasIbHBIX 3214 9TO MOJIe OyIET MyCThIM.

Kak 3anyctutb oTuet CBOAHAA MHPOpMaLMA O 3aTpaTax Ha
NOCTaBLUMKOB

B oruere CBoHast nHGOpMaIus 0 3aTpaTax Ha MOCTABIIUKOB IPE/ICTABJICHBI O0IIHEe
CYMMBI U3/iepKeK B MHBOMCAX JJIs1 yKa3aHHbBIX IOCTABIIUKOB B YKa3aHHOM JAMana3oHe AarT,
BKJIIOYas pa30MBKy Ha OIJIAaUY€HHBIE, YTBEPKICHHbIE U TOJIy4YeHHbIE U3IepKKU. JJIst 9TOTrO
oTueTa TpedyeTcs MOIYJIb (PHMHAHCOBOTO YIPABJICHUS.

1. Boibepute Analytics > Operational Analytics.
2. B crmcke otyetoB BeiOepuTe CBOIHAS HH(POPMALHS O 32aTPATAX HA MOCTABLINKOB.
OTKpOETCS! OKHO, B KOTOPOM BBI CMOXKETE 33/1aTh KPUTEPUH (PHIIbTPA.

3. 3apaitte ciemyromue GUIbTPHL:
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¢ TlocraBmuk
* JlnanazoH gaT UHBO¥ICA (II0 YMOJIMAHUEO, UCIOJIb3YETCs CErOAHSIIHSS 1aTa)
Tpebyrorcst ob6a GuibTpa.

4. Haxwmurte Ha I'0TOBO, YTOOBI CO34aTh OTYET.

B oTueTe npeacTaBiieHa CBOAKA MHBOHCOB MO MOCTABIIHUKAM C TpeMs cToj0namu. CTOIOIBI

KaTeropu3upyroT UTOTU MHBOMCOB HA OCHOBE UX COCTOSIHUS CJICAYIOLIMM 00pa3oMm:

* B cron6ue IIpocpouenHble IpeIcTaBIICH HTOT BCEX MHBOMCOB, HAXOMSIIIIUXCS B COCTOSIHIN
YepHOBUK.

* B cronb6ue IMoanexammii onjate nmpeaIcTaBieHa CyMMa BCeX MHBONCOB, HAXOISIIUXCS B
coctosHuu IoaJe:xammii oniare.

* B cronbue ®akTHueckue 3aTpaThl IPEICTABIICHA CyMMa BCEX HHBONCOB, HAXOASIIUXCS B
coctosgann OnjiaveH.

HpHMep OTYCTa CBOJAKHU 3aTpaT INOCTAaBIIUKOB:

Outstanding {Draft) Pavable Actual Spent {Paid)
All Selected Vendors $0.00 | F100.00 $26,452.00
CATEROO? - Rebecca's Catering $0.00 $0.00 $150.00
PRIMTOOZ - Reackivity £0,00 $0.00 $£5,852.00
PRINTOOS - Accenture $0.00  $100.00 $13,500.00
SECCO011 - American Security £0.00 $0.00 $6,250.00
SHIPPOOS - Federal Express $£0.00 $0.00 $700.00

OTueTbl C O A4HUM obbeKkToMm
OT4eThl ¢ OTHAM OOBEKTOM JOCTYIIHBI HA BKJIAJIKE AHAJN3 IS IIPOEKTOB, IPOIPAMM H

IUTAHOB. B 3THX OTYeTax OTYET CO3/aeTCs JJIS 3TOTO OJIHOTO OOBEKTA.

B ciiemyrorieii TabuIe onucaHbl Kak CTAaHAAPTHBIC OTYETHI C OTHUM O00BEKTOM, TaAK U
npumep otueToB IBM Cognos, KOTOPBI CTAHOBUTCS TOCTYIIEH, €CJIM YCTAHOBJIEH NMaKeT
otuetoB IBM Marketing Operations.

Tabnnua 48. OTyeTsl 10 yMONYaHuo: BKAaAKa AHanm3

Ortuér Onucanune
Xponosorus OTuerT, re MepeynciIicHbl N3MECHEHNU s, BHCCCHHBIC B TEKYIIUI 00beKT. Bbl
Moau(pUKAIHI 10 YMOJTYaHUIO YBUAUTE 3TOT OTYET, €CIIM IIEJIKHETE MO BKJIAIKE AHAIN3

JUJIS1 CUETOB, YTBEPXKIACHUI, AKTUBOB, IUIAHOB, IPOI'PAMM, IPOEKTOB,
00BEKTOB MapKeTHUHTa, TPeOOBAHUIN, KOMAH/ 1 UHBOMCOB.

OTBeThI yTBCp)K,E[SHI/Iﬁ Otuer JJIs1 IPOCKTOB, B KOTOPOM IIOKa3aHa I/IH(bOpM'dLII/IH O 3agavdax

YTBEPXKICHUS.
CBOJHBII CIIHCOK OTueT A1 IPOSKTOB U IIPOTPAMM CO CBOAHOM MHpOpMaIuei 0o
UHBOIICOB nHBOifcax. [71s 3TOrO O0TYeTa TpedyeTcs MOIYIb (PMHAHCOBOTO
yIpaBJIeHUs.

ITepexpectHas ccbuika | OTYeT A1l IPOEKTOB U OOBEKTOB MAPKETUHI A, [E IE€PEUUCIICHbI
JU1s1 OOBEKTOB 00BEKTHI MAPKETHUHTA, HA KOTOPBIE CChIJIAETCS UJIM KOTOPBIE H3MEHSIET
MapKeTHHIa TEKYyLIU OOBEKT.
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Tabnuuya 48. OTyeTsl o yMonyaHwo: BKIaaKa AHanm3 (MpodomKeHne)

Otuér

Onncanne

Cnucox yTBEpXKICHUH 1
COOTBETCTBUIA

ITpumep otueta Cognos 1J1si IPOEKTOB, B KOTOPOM MOKa3aHa
JIOTIOJIHUTEJIbHAS. HH)OPMALHS O 3a/1a4aX yTBEPKICHUSL.

CBojxa OrokeTa

TIpumep otueta Cognos [UIs MPOEKTOB, HPOIPAMM U IIJIAHOB, B KOTOPOM
[OKa3aHa CBOJIKA OFO/IKETa Ha HEJIeJI0, MECsIl MM KBapTaJl. [l 3Toro
oTyeTta TpedyeTcs MOy b GUHAHCOBOTO YIPABJICHHUSI.

Pacnpenenenue
pacxojoB - [ToagpooHO

IMpumep otueta Cognos [1J1si IPOEKTOB, B KOTOPOM ITOKA3aHO
pacmpeiesieHie pacxo/10B Ha HPOeKT. [{Jist 9Toro ordera Tpedyercs
MOJIyJIb (PUHAHCOBOTO YIPABJICHUSL.

Ha3znauennas pabota

OTtyer JJIs1 KOMaH/d, B KOTOPOM IIOKAa3daHbl HA3HAYCHU A p'd6OT Io
KOMaHIaM U 1JIeHaM KOMaH/I.

Kak npocMoTpeTb XpoHonoruto moandpuKraumint obbexTa

[Tocre paboTBI ¢ OOBEKTOM BBl MOKETE 03HAKOMHUTBCS C €T0 XPOHOJIOTUEH MOTUDUKAIIIA 1
y3HATH, KTO CO3AaJ 1 MOTUPHUINPOBAT OOBEKT, KaKUe MOJII OBLIIN H3MEHEHBI U KOT1a
MIPOUCXOAMIIA MOTUDIKAIIHS.

BbI MoO’XeTe MPOBEPUTH XPOHOJIOTHIO MOANGDUKALUH 1J15 CIIEAYIOINX OOBEKTOB: CUETa,
YTBEPKACHUS, AKTUBBI, IUTAHBI, IPOTPAMMBI, IPOEKThI, TPeOOBAHNS, KOMAH bl ¥ HHBOUCHI.

1. Tlepeitnute Ha BKIaaKy CBOAKA I 0OBEKTA, YTOOBI YBHICTH €TI0 XPOHOJIOTHEIO

MoAu(pUKAINHA.

2. HaxwmwuTe BKJIaJIKy AHAJM3.

[To yMoJT4aHuto, Ha Ha CTPAHMIE IOKA3aHa XPOHOJIOT s MOAuduKamii 00beKTa Co
CIIUCKOM BceX MOoAM(pUKAINN 00BEKTA C MOMEHTA €r0 CO3/IaHMUs.

BbI MOXeTe MIEJTKHYTH IO XPOHOJIOrHst Mo JuuKanuii B packpbIBaromeMcst MeHro Tun
oT4eTa, 4YTO OBl YBUJIETh XPOHOJIOTUIO MOAU(PUKAIININA, €CJTU TIOKa3aH APYTroi OTYeT.

IlomuuTe CJICayro1Iee:

B CJIy4ac NpOCKTOB LICJIKHUTE 11O OTBeThI HA YTBEpPiKA€HNA B PACKPBIBAIOIIIEMCS
meHro Tun oT4yera, 4To OBl YBUACTH XPOHOJIOTHUIO MOHI/I(bI/IKaI_II/Iﬁ JJIs1 BCEX
yTBep)I(I[SHI/Iﬁ, CBsI3aHHBIX C 3ala4YaMMi BHYTPHU IIPOCKTA.

e Jlns yTBepKJCHUI cO3/1aeTCs 3aMUCh MIPH KaXKI0M H3MEHEHUU HoMepa IUKJIa
yTBepxkAeHNUs (KOraa Biajaesiel] yTBepKAeHUs o Kakoi-1ubo npuuuHe TpedyeT
HepeyTBEPXKICHNUS).

Hanpuwmep, eciim konTakTHOE Jiuio Katepuna (BJiajeser] yTBEp)KACHN ) U3MEHUT
YTBEPIXKCHHE U TIepPeyTBEPIKAeHNE TPeOOBAHMIA, B XPOHOJIOT MU MOIU(pUKATINIT
YTBEPXKACHUS NMOSBUTCS 3aMUCH CJIETYIOIIEro BUIA:

KonTakT KaTepuHa 12/15/2005 01:47:50 PM LMkn yTBepxgeHus 2:
YTBepKOeHe 3aHOBO 3aTpeBoBaHO, M YBEMUEH HOMEp LMKNa.

Kak 3anyCTtuTtb oT4yeT Cnucokx yTBepH‘(ﬂeHMVI M COOTBETCTBUM

B oTuete Crmcox yTBCp)KﬂeHI/Iﬁ U COOTBETCTBUI MEPEUNCIICHBI NPOUECChl YTBCPXKACHUA I
3a1a4 YTBCPXKACHUA pa6oqer0 IIOTOKaA IIPOCKTA. On pa3acJICH Ha pa3aeJibl AJId TCKYIIUX
IPpOoHeCCOB YTBCPXKACHUA, 3aBCPIICHHBIX IIPOLECCCOB YTBCPIKACHUA U ITPOLECCOB
YTBEPXKACHUSA, HAYAJIO KOTOPBIX 3dllJITAHUPOBAHO HaA 6y,£[yH_I€C.

1. Boi6epute Onepanun > I1poekTs.

B crmicke mpoekToB BEIOEpUTE OUH JIs OTUYETA.

2
3. TlepeitauTe HA BKJIAJAKY AHAJHU3 [T IPOEKTA.
4

B packpbiBaromeMcsa MEHIO Tum oTuera BbI6epI/ITe Cmucox yTBep)l(I[eHl/lﬁ u

COOTBETCTBHIA.
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OTueT NOSBUTCS HA DKPAHE.

DTOT OTYET COJIEPKUT CIIEAYIOILYIO UH(HOPMAIUIO:

Tabmuua 49. Ctonbubl B otyete CrMCOK yTBEPIKAEHWI U COOTBETCTBUIA

Beprukanbnas

crosioyaTas

JuarpaMma Onucanne

ITponecc/xon 3nech NOKa3aH HOMEP 3a4a4u, UM ¥ XOJ BBIIOJIHEHHS IJIS1 KaXKI0TO
BBIITIOJIHCHU S YKa3aHHOI'O Ipouecca yTBEPKACHUSA. XOJ:[ BBIIIOJIHEHU S XapPaKTEPU3YETC TEM,
YTBEPXKICHUS CKOJIBKO yTBEPXKJICHUH OBLIIO HOJIy4eHO U3 OOLIEro 0XXUAAEMOr0 YUCIIA.
VT1Bepkaaemble 31ech NOKa3aH CHUCOK YTBEPKIAEMBIX 9JIEMEHTOB.

3JIEMEHThI

VT1Bepxaaromye Crucok yTBepKAaronmX. s KaKI0ro 0053aTelIbHOTO YTBEPIKIAFOILETO

PSIIOM C MIMEHEeM YTBEPK/IAIOIIEero moka3ano caoBo (O0s3aTesbHO).

CBs3anHas 3a1a4a

31ech IOKa3aH HOMED 3aJa4y U UMs 3a4a4l pabovero NoToKa, CBSI3aHHOIO C
YTBEPXKICHACM.

CocrosHne

TToka3bIBAET COCTOSIHUE YTBEPIKICHMUSL:
* BbInosmsieTcsi: yKa3plBaeT HA AKTUBHBII IPOLIECC YTBEPIKICHHUS.

* IlpuocTaHoBJ/IeH: YKa3bIBAET HA BPEMEHHO IPHOCTAHOBJICHHBIN IIpoOIIece
YTBEPXK/ICHHUS.

* 3aBeplleH: yKa3blBaeT HA 3aBEPIICHHBIN MPOIIECC YTBEPKICHUSL.

* He 3anyumien: yka3pIBaeT Ha IPOIECC YTBEPKACHNS, KOTOPBIII eI1ie He OBbLIT
nepeaH Ha IPOBEPKY.

Kak 3anyCcTtuTtb oT4yeT BroaxeTHaAa cBoAaKa no KBapTanam

B oTuete BromkeTHas CBOIKA O KBapTaJjiaM Ioka3aHa OropKeTHASI HHPOPMAIIHS IO
KBapTajiaM [JIsl BBIOPAHHOTO MMPOEKTa, IPOrpaMMBbI WJTH IJIaHa W (PUHAHCOBOTO Tofa. B
cJIydae IPOTpaMM U ITAHOB OO BEIUHSFOTCS TaHHBIE M3 COOTBETCTBYFOIINX IIPOEKTOB U
mporpaMm. JlJIst 3TOTO oTUeTa TpeOyeTcss MOAYITh (PMHAHCOBOTO YIPABJICHUS.

1. B mento Onepauuu BoiObepure:

e TIpoekTbl, YTOOBI 3aITyCTUTH OTYET AJISI IPOCKTA.

* TIporpamMmsl, 9TOOBI 3aIyCTUTH OTYET JJIS1 IPOT PAMMEI.

e Ilaanbl, 4TOOBI 3aYCTUTL OTYET JJIS IJIAHA.

B cmmicke BeIOEpHTE MPOEKT, TPOTpaMMy WM IUIaH JJIS OTYETA.

Haxxmure Bk1agky Anasms.

4. B packpsiBaroiiemcst MeHro Tun oT4yera BeiOepruTe BrojkeTnas cBoJka no kBaprajiam.

ITosiBuTcst OTUeT 32 TeKymuil (PMHAHCOBBIN Tof. Ecin ecTh JaHHBIE O0JIee 4eM 3a OANH
roJ1, BBl CMOXeTE BBIOpATh APYroil (PMHAHCOBBIN I'OJT AJIs OTYETA B PACKPBIBAIOIIEMCS
crniucke PHHAHCOBBIH IO,

JaHHbIC OPraHU30BAHBI [JIs1 BHIOPAHHOTO (PMHAHCOBOTO I'O/Id CIIEIYIOLIMM 00pa3oM:
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Tabnuua 50. [aHHble B oT4eTe broaxeTHas cBoAKa o KBapranam

Pazpnen

Onncanne

Tabmmna ConHas
nHpopManus

B 2T0it Tabsmie mokazana cBoAHas Or0KeTHAST MHDOpMATIHSL.

* CTpoxu: pa3IMuHOE pacrnpeesieHne OromKeTa; (hakTHIeCKIe/0CTaBIINeCs,
HIPUHSATHIE/HEIPUHATHIE, IPOrHO3UPYEMble/OCTYIHbIE CPEICTBA.

* Cronbusl: Mitor mist puHAHCOBOTO TO/IA, 3aTEM TI0 OJHOMY CTOJIONY JJIs
KaXJIOro KBapTasa.

IIpumeuanne: B cityyae IpoeKTOB OTYET COCTOUT TOJIBKO U3 3TOI TaOJIULIBL.

Tab6uma CeeaeHust

B ciydae mporpamMm u mjaHOB B 3TOI TabyuIe MoKa3aHa OroKeTHAS
uHbopMalys, arperupoBaHHasl U3 NOJYUHEHHBIX OOBEKTOB.

e CTpoKH: AU OTYETa O MPOrpaMMe y KaxI0ro OTIeIbHOIO MPOeKTa,
KOTOPBIH SIBJISIETCS] YaCThEO MIPOTPaMMBbI, OyIET CBOSI COOCTBEHHASI CTPOKA.
AHAJIOrHYHBIM 00Pa30M, B CIIydae OTYEeTa O IUIAHE Y KaXKI0M IpOrpaMMbl
OyJIeT CBOIi COOCTBEHHAsI CTPOKA.

* Cronbusl: B xaxa0oM KBapTajie €CTh CTOJIONBI I OO BETUHEHHOT O

Oro/KeTa, 00bEAMHEHHOM CBOIKY, OOBEIMHEHHOM MPUHITON CYMMBI 1
(axTHYECKOI IPUHSTOH CyMMBI.

Kak sanyctutb otueT PacnpegeneHue pacxonos - Moapo6Ho.

s aToro 0T4YeTa TpebyeTCs MOy Ih ((UHAHCOBOTO YIIPABIICHHUS.

1. Boi6epute Onepanun > I1poeKTsl.

B cricke mpoexToB BeIOEpHUTE OMH TS OTUETA.

2
3. Haxwmure BKJIaAKy AHAJM3 17151 TPOCKTA.
4

B packpeiBatoiemcs Mento Tun otyera Beioepute Pacnpeiesienne pacxo/1os -

IToapo0Ho.

ITostBUTCS OTHET 3a TeKyIwii kBapTai. Ecim ecTb manHbIe O0Jiee yeM 3a OIH KBapTal,
BBI CMOJeTe BEIOPATH APYroit KBApTaJI IS OTYETA B PACKPBIBAIOIIEMCS CITHCKE
OuHAHCOBBII KBAPTAJL.

JlaHHble OpraHu30BaHbI AJIs1 BLIOPAHHOTO KBapTasia CIEAYIOIIMM 00pa3oM:

Tabnnua 51. JaHHele B oTdeTe PacnpegeneHune pacxodos - [104po6Ho.

Pa3nen

Onncanue

Cyera

31ech MOKa3aHbl TPH CTOJIONA ((haKTHUECKUE, IIPUHSTHIE U IPOTHO3UPYEMBbIE)
JUTsE OO DKETHOM MH(pOpMALUK T cueTa. JlaHHbIe IS KaXI0T0 cueTa
HOSIBJIIIOTCS B OTACJILHOM cTpoke. [lepBasi cTpoka CoIepKUT CBOIHbBIE IaHHbBIE
TSI BCEX CUETOB.

Kareropun 3atpat

3/1ech MoKa3aHbl TPHU CTOJIONA ((haKTHUECKHE, IPUHATHIC U IIPOTHO3UPYEMBIC)
JUTs1 010 KeTHOM nHpopmanuu. JJaHHbIe U1 KaX10# KaTeropuu Moka3aHbl B
OT/JesIbHOM cTpoke. [TepBasi cTpoka coaepKUT CBOJIHbIE JAHHbBIE J1JIsl BCEX
KaTeropuii 3aTpar.

ITocraBiuku

3/1ech MOKa3aHO, CKOJIbKO (PAKTUYECKH JICHET 3aTPAYCHO JIJIsI KaX10T0
nocrtapmuka. CyIecTByeT O OJHOM CTPOKE JIJIs KaXIOTO MOCTABIINKA, 1 B
MepBOit CTPOKE MPeICTABJICHBI CBOIHBIC JAHHBIC,

Kak 3anyCTtuTtb OoT4eThl P360Ta, HasHa4YeHHaA AJna KoMmaH4bl
NN YneHa KomaHAabI

Ber moxeTe OpOCMATPUBATL YTBCPIKACHUSA, IIPOCKTHI, TpC6OBaHI/I$I IIPOCKTOB U 3a1a4HU,
CBsI3aHHBIC C KOMaH,IIOfI, KakK €IUHBIM IEJIbIM, UJIX C OTACJIbHBIM YJICHOM KOMAaH/IbI.

1. TlepeitnuTe HA BKJIAAKY AHAJH3 JIJISI KOMAH/IbI.
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2. Bwibepute THI OTUYETA U HA3HAUYEHUS PAOOT (YTBEPXKICHUS, MPOESKTHI, TPeOOBAHUS
IpOEeKTOB My 3aaaun). Eciu BeI BeIOepeTe oTueT PaboTa, Ha3HAaYeHHAS YJICHY
KOMaH/bI, BI)I6epI/ITC TAKXE 4JICHA KOMaHObI.

ITosgBUTCS OTUET.

JocTtynHa cremyrommast HpopMaImsl.

Tabnuuya 52. []JaHHble B oTyeTax PaboTta, HasHa4YeHHas Anfa KOMaHAbl Uin YyiieHa KOMaHAbl

Paznen Onucanune

Name 31ech MOKa3aHO UMsI YTBEPK/ICHU, TPeOOBAHUI MPOEKTOB U 3a/1a4; €CJIN
IIEJIKHYTh IO CCBLIIKE, OTKPOCTCS CTPAHMIA CBOIKY C HA3HAYCHUEM
paboTsr (eciu aAMHHUCTPATOP 0TYeTOB cKoHburypupoBai URL mis
JIeTAJIU3AIIH).

Mwms npoexta 311ech MOKa3aHo UMSI IPOEKTa JIJIsl IPOEKTOB; €CJIM LIEJIKHYTh IO CChLJIKE,
OTKPOETCS CTPaHMLA CBOJKH [IJIs MPOEKTa (eCIM aAMUHUCTPATOP
oT4yeToB ckoHpurypuposas URL mist neranumsanum).

Kox mpoexra Kop mpoexTa miist yTBepKICHUIA, TPOEKTOB 1 3a4a4.
Bunapenen npoekta Buitapenen npoexTa J11st yTBEpKACHUH U 3a/1a4.
Pexsecrep PekBectep yTBepxkIeHUN U TPeOOBAHUI IPOCKTA.
Brnanenen 3anaun Bnanenen 3anaum nuis 3aga4.

ID TpebGoBanus ID TpeboBannii nmpoexra.

VTBepxaaromuit ToT, KTO OCyIIECTBIISIET YTBEPKACHUSL.

CocrosiHue CocrosiHue 111 yTBEP)KIACHUH], IPOEKTOB U 3a/1a4.

MopTneTbl MHCTPYMEHTaNbHbIX NaHeneun

208

B HHCTpYMEHTAJILHBIX AHEJISX MCIOJIB3YOTCS IOPTJIETHI, YTOOBI TOMOYb BaM MOJIYyYUTh
Joctyn K nHpopmanuu 1 GYHKIMSIM OPUIIOKEHHN, KOTOPbIE BAM HYXHBI Yalle BCEro.
Kaxast ”HCTpyMeHTaJIbHAsl TAHEJIb COACPXKUT OJIMH WK G0Jiee TIOPTIIETOB, KOTOPbIE
o0ecneYnBarOT pa3Hble ClIOCOObI MOJIYUYSHNUsI OCTYIA K MHPOPMALNY U ee OOHOBJICHHS
OBICTPBIM ¥ 3P HEeKTUBHBIM CLIOCOOOM.

* [lopTJieThl CHMCKOB OOECTIEYMBAIOT CIMCOK CChLIOK HA TaKue 3jieMeHThl B Marketing
Operations, kKaK Y TBEpKACHUS, OXKHUIAFOIINE ACUCTBUHA, Y IpaBIeHHEe MOUMH 3ada4aMy U
Mou onosenieHusl.

* BbICTpBIC CCHUIKHM OOECHEUUBAIOT TOCTYII IIPH IIOMOIIU OJTHOTO IIETYKA MBI K TAKUM
onmusaM, kak Co31aTh HOBBIHM MPoekT uin JloO6aBuTh cueT-hakTypy.

* TlopTJieThl OTYETOB OOECIEUUBAIOT JOCTYI K OTYETAM, HAIPUMED, BIOIKET 110 THIIaM
POEKTOB UM MapKeTUHroBOe PUHAHCOBOE MOJIOKEHHE. DTU MOPTIIETHI OyIyT
JIOCTYIIHBI, €CJI ¥ BaC yCTaHOBJICH makeT oTyeToB Marketing Operations.

YT100BI ynpasJiATh UHCTPYMCHTAJIbHBIMU NAHCIIAMUA U ,IIO68,B.]'I$ITB B HUX ITIOPTJICTHI,
ICJIKHUTE 11O I/IHCprMeHTaJI])Haﬂ naHeJjb > C03}IaTb HHCTPYMEHTAJIbHYIO NAHE/Ib.

Moptnetbl cnucka Marketing Operations

B aToM pasfeste onucaHbl cTaHIapTHBIC TOPTJIETHI ciiuckoB Marketing Operations. [Tocite
yCTaHOBKH nakeTa oTueToB Marketing Operations OyAyT JOCTYIHBI JOMOJTHATEIHLHBIC
MOPTJIETHI.

Barmr cuctemMHBIN a AMIHICTPATOP BBIOMpPAET MOPTIIETHI, KOTOPHIE YJICHBI BAIIIei
OpraHM3aIly CMOTYT 100aBUTh B MHCTPYMEHTAJILHYIO IIaHENb, BHIOpaB IlapameTpsl >
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IopTJeTbl HHCTPYMEHTAJILHOI nane . YUToObl yIPaBJISITh HHCTPYMEHTAJIbHBIME [AHEISIMU
1 100aBJISATh B HUX HOPTJIETHI, IeJKHUTE 10 HCTpyMenTaIbHas naness > Co3aath
HHCTPYMEHTAJILHYIO NaHeb.

Tabnuua 53. CraHaapTtHele noptietsi criucka Marketing Operations

OTtuér

Onucanue

Vr1BepxaeHus,

OXKUJarolne IeicTBUNA

Cnmcox yTBep)KHeHPIfI, OXKU/IAFOIINX BaIllero AeHCTBUSL.

Vnpasrienue MouMu
3a7avyaMu

3JICC1> NEPEUMCIICHBI BAlll OTJIOKCHHBIEC U AKTUBHBIC 3a/1a4M, 4 TAKXKE
YTBEPXKACHUSA B COCTOAHUU He navaTto u Bemomasiercs. [TosiBisieTcs
OIuA U3MCHCHUSA COCTOAHUS IJId KaXXI0I'0 3JICMCHTA:

e Jly1st 33124 MOKHO U3MEHUTh COCTOSIHUE Ha 3aBEPIIICHO WK
ITponymeno.

e Jly1st yTBEpKICHUI B cOCTOSIHUM He HauaTo MOXHO U3MEHUTH
cocrosinue Ha [lepenan nimu OTMEHEH.

e Jly1st nprHAISKAIIX BaM YTBEPKICHUN B COCTOSIHUH BrImotHsIeTCS
MOXHO U3MEHUTD cocTosinre Ha OcTaHoBJIeH, 3aBepiieH ui OTMEHEH.

e Jly1st yTBEPKICHUIT B COCTOSIHUU BBINOIHSETCS, KOTOPBIC HA3HAYCHBI
JUTSI BAIIETO YTBEPIXKIACHUSI, MOKHO U3MEHUTDb COCTOSIHAE HA Y TBEPIAUTH
i OTKJIOHUT.

Mou axTUBHBIE
MPOCKTHI

3,HCCI) NICPEUYUCIICHBI BAllll AKTUBHBIC IIPOCKTHI.

Mowu omnoBeieHus

3nech nepeunciensl Bamm onosemenust Marketing Operations.

PabotocnocobHOCTh
MOUX MPOCKTOB

3/1ech yKa3aHbl UMsl, COCTOSIHUE pabOTOCIOCOOHOCTH, MPOLIEHT
BBIIIOJIHEHUSA U YMCJIO HA3SHAYCHHBIX BaM 3a1a4 JIJId KaXX10ro MpoeKTa,
BJIAJIeJIbIIEM KOTOPOTO BHI SBJISCTECh MITH B KOTOPOM BHI yYacTBYeTE B
Ka4yeCTBE MIPOBEPSIOIIETro WK YieHa. [[POIEHT BBIOJIHEHUS BHIYHCISIETCSI
CJIEIYIOLIUM 00pa3oM:

(Ywuciio 3aBepieHHbIX 3a0a4 + Unciio nponyiieHnbix 3a1a4) + O01ee
4UCIIO 33724 pabouero HoToka

* YTOOBI MOBTOPHO BBIYMCIIUTEL COCTOSIHUE pabOTOCIOCOOHOCTH MPOCKTA,

IIEJIKHUTE 110 3HAYKY f . Cuctema MOBTOPHO BBIYHCIIUT COCTOSIHIE
paboTOCIOCOOHOCTH MPOEKTA, YTOOBI MOKA3aTh €r0 TOJILKO JIJIs
JTAHHOT O IIOPTJIeTa, a He JJIS BCeX OCTaJIbHBIX MecT B Marketing
Operations.

IIpumeuanne: BbruuciieHus paboTOCIOCOOHOCTH NPOEKTA MOKHO
HIPOU3BOUTH TOJILKO C 5-MUHYTHBIM HHTEPBAJIOM.

* Eciu BbI siBJIIeTECH BiaAeblieM OoJiee ueM 100 npoekToB, IIEJIKHUTE
no IToka3aTh Bce, YTOOBI OTKPBITH CIMCOK B HOBOM JTUAJIOTOBOM OKHE.

* Yro0bl 9KCIOPTUPOBATD JaHHbBIE IIEPEYUCIICHHBIX IPOEKTOB B (haili
.CSV, Haxxmute IKCNOpT.

* Yro0bl yBUIETH BKJIAJKY CBOJIKH IS IIPOEKTA, IIEJKHUTE IO €T
uMeHu. UToOBI YBUIETh OOJIbIIIE METPUK PAOOTOCIIOCOOHOCTH MPOCKTA,
HICJIKHUTE 110 UHAUKATOPY NPOLUCHTA BbIIIOJIHCHUA. l‘ITO6I)I YBUIACTH
crncok Mow 3aau, IEeJIKHATE 10 HOMepy B CTOJIONE 3agaym.

Mou TpeboBaHust

3Z[CCL TIEPEUYUCIICHBL Tp€6OBaHI/IH, BJIAJICJIBIIEM KOTOPBIX BBI SIBJISCTECH.

Mouwu 3agaun

3,[[601) NEPEUUCIICHDBI 3a1a'i, BJIaJCJILIIEM KOTOPDBIX BbI SBJISCTECH.

ITpoexTs ¢
nepepacxoaom
OroJKeTa

CHucok Bcex IPOEKTOB C Iepepacxo1oM OroDKeTa 3a KaJIeHIapHbIA TO/I.
Jl1s1 aToro otuera Tpedyercs MoayJb (PMHAHCOBOI'O YIPABJICHUS.
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nOpTﬂeTbI 6bICprIX CCbIJIOK

BrIcTpble ceblIIKM - 3TO 3apaHee 3aJaHHble CCbLJIKM Ha TpoAykThl IBM EMM. Hekotopsie
OBICTpBIE CCBUIKM MO3BOJISIIOT MOJIb30BATEJISIM BBITOJIHITEL 0a30BbIe JEHCTBUS B IPOAYKTE
IBM EMM B HHCTpYMEHTAJILHOM NAHEN, He IePexo/is B IPOAYKT. Bel MoxeTe

CKOH(UTYpUPOBATH NOPTJIETHI, COACPXKALIMN HAOOP BEIOPAHHBIX BAMH OBICTPBIX CCHLIOK.

YToO6BI 10OABUTE MOPTJIET OBICTPHIX CCHUIOK B OJTHY U3 HHCTPYMEHTAJILHBIX TaHEIIeH,
IIEJIKHUTE IO YpaBJienne noprietamu > Co31aTh NOPTJIET ObICTPLIX CCHIIIOK M BEIOCPUTE
OBICTPBIE CCBUIKH, KOTOPBIE BBl XOTUTE BKIIFOUNTD.

B criemyroreii Tabuie onucaHbl OBICTPBIE CCHUIIKM, KOTOPBIE OYAYT AOCTYIIHBI, €CJIM y Bac
ycTaHoBJIeH poaykT Marketing Operations.

BoicTpas ceplika DOyHkuus
Co31ath HOBOE ITo3BoJIsIeT OTKPBITH BCILIBIBAFOIIIEE OKHO, B KOTOPOM MOHO BEIOPATh
TpeOOoBaHUE MPOCKTA mabJI0H IPOEKTa, YTOOBI CO3AaTh TpeOoBaHME MPOEKTa. TaxKe MOXKHO

IEeJKHYTh 110 IIpoao/KuTh, 4TOOB! OTKPBITH MacTep TpeOOBAHMM
IPOEKTOB B IPUJIOKECHUH.

Co31aTb HOBBII MPOEKT | [TO3BOJISIET OTKPBITH BCILUIBIBAIOIIIEE OKHO, B KOTOPOM MOXHO BBIOPATH
11120JI0H NPOEKTa, YTOOBI CO3AaTh MPOEKT. Taxke MOKHO IIEJIKHYTh 110
IIpoao kAT, YTOOB! OTKPBITH MACTEP MPOEKTOB B IIPHJIOKEHHN.

JloGaBuTh TTo3BossieT OTKPBITH MacTep Jlo6aBUThL cueT-(hakTypy B IPHUIIOKCHUU.
cueT-haKkTypy

ITpoexTsr ITo3BosieT OTKPHITH CTpaHUIy CIHCOK TPOEKTOB B IPUJIOKCHUH.
OtyeTsl [To3BoJisieT OTKpBITH cTpaHully Analytics > Operational Analytics.

Bubmoteka pecypcos | [To3BomsieT OTKPBITE cTpaHuly bubianoTeka akTHBOB B MPUIIOKECHUH.

VTBepxaeHus [To3BosisieT OTKPBITH cTpanuny CIUCOK YTBEPKACHUN B IPHIIOKEHUH.

Moptnetbl oTueToB Marketing OperationsIBM Cognos

B aToM paszeie onucaHbl MOPTJIETH HHCTPYMEHTAJIbHOM nanesm Marketing Operations,
JIOCTYIHBIE TIOCTIe yCTAHOBKHM Imaketa otdyeToB Marketing Operations.

Tabmuuya 54. CtaHaaptHbie noptieTtsl otyetoB Marketing OperationsIBM Cognos

OTt4ét Onncanue
BromxeT mo Tunam [Tpumep otueta IBM Cognos ¢ TpexmMepHOi KpyroBoii 1uarpamMmoit
IIPOEKTOB Oro/KeTa HA OJMH THUII IPOEKTA 3a TeKYIIMiA KajeHaapHblid ro. s

9TOTO OTYeTa TpedyeTcss MOIYIb (PMHAHCOBOTO YIIPABJICHUSI.

3aseprensble poekTsl | [Ipumep otueta IBM Cognos ¢ TpexMepHOii CToJIOUATOl AuarpaMmoit
MO KBapTaJiam YUCJIa IPOCKTOB, BBIMOJHEHHBIX B TOM KBapTaJjie PaHbIc BPDEMCHH, B
CPOK H II03e CpoKa.

[Tporuo3 mo Tunam ITpumep otueta IBM Cognos ¢ TpexmepHOii KpyroBoii 1uarpaMmoi
MIPOEKTOB IPOTrHO3UPYEMBIX PACXOJ0B HA OJIMH TUII IPOEKTA 3a TEKYIIUH
KaJIeHJapHbIN TOI.

Csonka yrBepxaenuit | [Ipumep otuera IBM Cognos ¢ TaHHBIMU /171 aKTUBHBIX U BBIIIOJIHEHHBIX

MeHeKepa YTBEPXKICHUH [JIs1 BCeX IPOEKTOB CUCTEMBI C COCTOSIHUEM BblnoJsHsercs.
CBogxa 3amaq ITpumep otueta IBM Cognos ¢ JaHHBIME JJIs1 aKTUBHBIX U BBITOJTHEHHBIX
MeHeKepa 3a/1a4 JJIs BCEX NIPOEKTOB C COCTOSIHUEM BrimosHseTcs.

MapkeTuHroBoe IMpumep otuera IBM Cognos ¢ rpadukom OIOKETHBIX,

¢unraHCOBOE MIPOTHO3UPYEMBIX, HOATBEPKACHHBIX B (PaKTHIECKUX CYMM IS BCEX
IOJIOKEHUE TUIAHOB BO BCEX COCTOSIHUSIX B TEKYIIEM KaJleHIapHOM roay. Jlis sToro

oTyeTa TpedyeTcst MOy b ((UHAHCOBOTO yHPABJICHHUS.
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Tabnuua 54. CtaHaapTHble noptieTsl otyetoB Marketing OperationsIBM
Cognos (npoaomxeHne)

Oruér

Onncanue

Mos cBojiKa 3a1a4

[Tpumep otueta IBM Cognos ¢ JaHHBIME O BCeX aKTUBHBIX U
BBIIIOJIHEHHBIX 3a7ja4ax I HOJIb30BATEs, IPOCMATPUBAIOLIETO OTUET BO
BCEX IIPOEKTAX C COCTOsIHUEM BrInosHsercs.

Mos cBoaka
YTBEPXKICHUH

[Tpumep otueta IBM Cognos ¢ JaHHBIMHU 00 aKTUBHBIX U BBINOJIHEHHBIX
YTBEPXKIECHUAX JIs1 TOJIb30BATEIS, IPOCMATPUBAIOLIETO OTYET.

ITpoekTs! Mo Tunam
MPOEKTOB

[Tpumep otueta IBM Cognos ¢ TpexmMepHOi KpyroBoii tuarpaMmoii, Ha
KOTOPOI TOKa3aHbI BCE IPOEKTHI C COCTOSIHUEM BhINoJiHsAeTCS B cucTeMe
[0 TUIYy 11abJIoHAa.

ITpoexTs! mo
COCTOSIHUIO

[Tpumep otueta IBM Cognos ¢ TpexMepHOii CTOJIOUATOl IuarpaMmoii, Ha
KOTOPOM MOKa3aHbl BCE MPOEKTHI B CUCTEME 10 COCTOSIHUIO: YePHOBUK,
BBINIOJIHSIETCSI, IPUOCTAHOBJICH, OTMEHEH U 3aBEPILIEH.

3aTpeOOBaHHbBIE U
3aBEPIICHHBIC TPOCKTHI

[Tpumep otueta IBM Cognos ¢ rpadukom ducia TpeOoBaHUN TPOEKTA U
YHCJIA BBIMOJIHEHHBIX IPOSKTOB 3a OJIMH Mecsiil. B 3Tom oTyere
MOJICYUTHIBAFOTCS TPEOOBAHUS TOJILKO CO CJICTYFOIIIUMU COCTOSIHUSIMU:
Ilepenansl, [IpunsTel nim Bo3spatieHsr.

3aTpatsl 10 TUIIAM
POEKTOB

[Tpumep npoexta IBM Cognos ¢ TpexmepHOii KpyroBoit 1uarpaMmoit
(haxTHYECKOit CyMMBI, TOTPAYCHHON HA OJWH THII IIPOEKTa B TEKYILEM
KaJieHAapHoM roay. Jliist aToro oTyera TpedyeTcs MoayJib (GPMHAHCOBOTO

YIPABJICHUSI.
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nasa 18. NMoucku

Bel MoeTe BBIOJIHUTH [1Ba TUIA norcka B IBM Marketing Operations: nmpocToii u
PpacCLIUPEHHBIN.

[MpocToit umm paciuMpeHHbId MOUCK MOXKHO MPOU3BOIUTH VIS IIJIAHOB, IPOTPAMM,
[IPOEKTOB, 33144, AKTUBOB, YTBEPKJICHUHN, 0OBEKTOB MAPKETUHIA U HHBOICOB U3 JIFOOOTO
MIpeJICTaBIICHAS B COOTBETCTBYFoIIeM pa3ese IBM Marketing Operations. [Touck B pazaene
[TporpaMmbl OJIy4aeT TOJIbKO IPOTPAMMBbI; IPH MOUCKE B pasjese [IpoexTsl OyayT
[OJTy4YEHbI TOJILKO MMPOEKTHI U T.II.

HPOCTbIe NMOUCKHN

IBM EMM o0ecneunBaeT NpocTyro pyHKIHUIO ITOMCKA, KOTOPas MO3BOJISIET MCKATh
OOJILIIIMHCTBO OOBEKTOB, BKJIFOYAS IUIAHBI, IPOI'PAMMBI, IIPOEKTHI, AKTUBBI, YTBEPXK/ICHUS,
3a/1a4M ¥ MHBOWCHI. BBl MOXeTe BBIITOJIHUTH TAKOM! MOKCK, NCTIOJIb3Ys 1ToJie Search B cTpoke
MeHIO B BepxHeilt yactu okHa IBM EMM. TToapoOHyro nHpopMaIuio o GyHKIIMHA TOUCKa
cMmotpuTte B myomkanm IBM Marketing Platform: PykoeoactTéo aamunuctparopa. DTOT
IIOUCK MOHO HCNOJIb30BaTh AJIs OOJIBIINHCTBA OOBEKTOB, BKJIFOYAS IIAHBL, TPOTPAMMBI,
IPOEKTHI, AKTUBBI, YTBEP)KACHUS, 32141 ¥ HHBOUCHI.

PacLunpeHHbI NOUCK

B IBM Marketing Operations Taxxe ecTb (h)yHKIUS PACIINPEHHOTO [TOMCKA, KOTOpas
MO3BOJISCT 3a/1aTh OOJIee CIIOKHBIM MONCK Ha OCHOBE Psifa Pa3HBIX KPUTEPHEB,
MPUMEHAMBIX K TUITY 3JIEMEHTOB, KOTOPBIE BBI HIIIETe. BbI MOXETe COXPAHUTH YacTO
HCIIOJIb3YEeMBIE PACIIIPEHHBIE TOMCKH, YTOOBI COKOHOMHUTD BPEMSI.

PacrmpeHnHblii noucka padoTaeT OJJMHAKOBO JIJIsl BCeX 0ObEKTOB, KpOME aKTUBOB. B
Marketing Operations ecTb OJIMH TUII CTPAHUIIBI PACIIUPEHHOTO MOKCKA JIJIs1 AKTUBOB U
JIPYTO#t TUII - JIJISl BCEX OCTAJIbHBIX OOBEKTOB, JJISI KOTOPBIX MOJCPKUBACTCS (DYHKIUS
PaCILIMPEHHOr O IOKUCKA.

3ameuaHun, KacaroLumMecs paspeLueHui

ITpu moucke oovexkTa IBM Marketing Operations Bcera mpoBOINT HOUCK TS BCEX
00BEKTOB, IPABO HA IPOCMOTP KOTOPBIX €CTh Y IMOJIb30BATENS (HAPUMED, BCEX MPOEKTOB).
DTOT CJIOKHBIN OUCK BBITOJIHSICTCS, TaKe €CJIN BbI MHUIUUPYETE IIOUCK U3 MPEACTABIICHHUS,
K KOTOPOMY IpUMEHeH GUIbTP (HampuMep, NpeacTaByieHne AKTUBHBIE TPOEKTHI), UJIH U3
COXPaHEHHOTO MOKUCKA.

Hamnpumep, ecmi y Bac HeT IOCTymNa K BKJIajgke Pabounit moTok auis mabdjioHa MpoeKTa,
3aJIa4y U3 MPOEKTa, CO3JaHHOTO HAa OCHOBE 3TOT0 IIa0JIOHA, HE MOSBATCS B pe3yJibTaTax
noucka Bcee 3amaun, 1axe eciim Bbl ABJIsseTech wieHoM (Biaenen/Yuactauk/PekBecTep)
npoekTa. OJIHAKO, €CJIM BaM Ha3HAYECHBI OJHA WJIM HECKOJIBKO 3a7a4 U3 3TOTO MPOEKTa, 3TH
MPOEKTHI MOSIBATCS] HE3aBUCUMO OT BAIlIMX MPaB JOCTYyIIA.

NMoucK B ceTKax

Ha cTpanule paciimpeHHOro noucka aTpudyThl TAOJUIbI MOSBJISIOTCS B CIIUCKE
JIOCTYNHBIX aTpUOYTOB 17151 JOOABJIEHUS B TIOUCK JIJIs1 BCEX BKJIFOYEHHBIX I1A0JIOHOB
MIPOEKTOB HE3aBUCHUMO OT TOT'0, CYIIECTBYIOT JIU KAKUE-JINOO MPOEKTHI UM OOBEKTHI
MapKeTHHTa, KOTOpbIe HY)KHO CO3/1aTh Ha OCHOBE 3TOTO MIA0JIOHA.
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JomycTtrum, 4TO Balia CHCTeMa COICPKUT CIIEAYIOIIee:
 [ITabyoH mpoeKTOB ¢ IMeHeM ToproBas spMapka, I 3TOT A0JIOH BKJIFOUCH.
e Jlus mabyiona Toprosas sipmapka ecTb Britagka ¢ umenem [TocraBiuku.

* Ha Bxiaake ITocTaBIuKy eCTh CETKA, U OUH U3 CTOJI0110B ceTkH HasbpiBaeTcsURL
NMOCTABIINKA.

B oxHe pacimpeHHOro noucka s NpoekToB MoxHO BeIOpaTh URL nocraBumka npu
BbIOOpE ycstoBus A1t noucka. ATpuOyT URL nocraBimpmka nosBUTCs B CIUCKE, AaXKe €CJIU B
Ballleil cucTeMe HeT HuKakux npoekToB Toprosas spmapka.

[pu ynanenun niabioHa ero aTpudyThl CETKH MEPECTAIOT OBITH JOCTYIHBI B KAYECTBE
KPUTEPHEB MOKCKA. B OKHE pACIINPEHHOT O MMOKCKA MOXXHO UCKATh ATPUOYTHI B
OTKJIFOYCHHOM II1a0JI0HE, BLIOPATh OTKJIFOYCHHBIH 11a010H (M1 Bee BBIKIIIOUEHHbIE).

MoucK aTpMOYyTOB MapKETUHIOBbIX 0OBHEKTOB

Brl MOeTe NPOU3BOIUTH MOUCK ATPHOYTOB, COECPIKAIIMXCS B CBSI3AHHBIX 00BEKTAaX

MapKeTHHIa, OT 00BbEKTOB MapKEeTHHIa MJIM IPOEKTOB. JJOMyCTHM, YTO y BAC €CTh IPOEKTHI,

CBSI3aHHBIE C 00BbEKTAMHU MAapPKETUHIA, KOTOPAs, B CBOIO 04ePe/lb, COACPKUT aTpUdyT, HA

OCHOBE KOTOPOTI'O Bbl XOTUTE IPOU3BOJAUTDH IIOUCK:

* V¥ Bac ecTb IPOEKThI TUNA MapKeTUHIOBbIE MATEPUAJIbI, KOTOPBIE MOT'YT CBA3BIBATHCS C
JPYTrUMHI

* 00BeKTaMu MapkeTHHTa Tuna KpeaTuBHbIe MaTepuasbl, KOTOPbIE COAEPXAT ATPHOYT

M 33TpaTl>l, HpCHCTaBHﬂ}OHH/Iﬁ CTOUMOCTDB KPp€aTUBHOI'O MaTEpuraJia.

Ha CTpaHUIEC IPOCKTOB Bbl MOXETEC BBINIOJIHUTD paCLHI/IpeHHLIfI ITIOUCK, KOTOpLIﬁ
BO3BPATUTH IPOCKTHI HA OCHOBE KPUTCPUEB, 3a TaHHBIX BAMU JIA anI/I6yT’d 3anaTLI.

KaK BbINOSIHMTB pacLUMpPeHHbIN MOUCK 6UONMOTEKU UMPPOBLIX aKTUBOB

PaCmeeHHbIﬁ IIOUCK AKTUBOB ITIO3BOJISICT UCKATh I/IH(I)OpMaI_lI/II-O B CICHNUAJIU3UPOBAHHBIX
MOJIAX, KOTOPLIC BJIAJCJICH 3allOJIHUAJI IPU CO3AaHUU UJIM U3MEHCHUU aKTUBOB.

1. Buibepute Onepanun > AKTHBBI.

2. Bribepute OMOIMOTEKY MUPPOBBIX AKTHBOB OTYET JJIS IIOUCKA.

3. Ilenkuute mo 3Ha4ky IMouck/@uantp (12 ).
ITosButcst okHo ITonck akTUBOB.
4. 3anoJIHUTE OJHO UJIM HECKOJILKO I0JIEH B 3aBUCUMOCTHU OT TOT'O, YTO BBl XOTHTE UCKATD.

5. Haxwmmnure Iouck.

DJIeMEeHTBI, COOTBETCTBYIOIINE KPUTEPUSIM TIOUCKA, OyIyT MOKA3aHbI HA CTPAHUIIE CIIACKA
AKTUBEL

KaK BbINOSIHUTb pacLUMPEHHbIN NOUCK (KpOMe aKTUBOB)

1. OTKpoOiiTe CTPAHUILY CIUCKA JIJISI TUIIA OOBEKTOB, KOTOPbIE Bbl XOTHTE HCKATh
(HampuMep, MPOEKTHI WJIH 3a]1a4H ).

2. lenkuute mo 3Hauky [Momek (2 ).

[TostBUTCS cTpanuIa PacimmpeHHbIi TOUCK.
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Search for: projects

Select ems where | a1y %] of the following apphe

(1) [A0Temgpintes Hv| Stetuz e :] In Progress hd

< Inseit & nevy condiion = = INSert & DWW GFoLURIng = < Remove Selected =

3. Bribepure mab6i0H, Ha KOTOPOM OYIEeT OCHOBaH NoucK. CIHCOK OOBEIUHSICT
ma0JIOHBI JIJTs1 TUIIOB 00bEKTOB B Ipynmbl: Bee mradironsl, Bee BriroueHHbIe 1 Bee
BBIKJTFOUCHHBIE.

ITpumeuanne: COMCOK HE MOSIBUTCS, €CJIM JJIS1 TUNA OOBEKTOB JOCTYIICH TOJBLKO OIMH
raGJIoH.

4. Bwibepute aTpuOyT, HA KOTOPOM Oy/IeT OCHOBAH MOWCK. ATPHOYTHI IEPEUNCIICHBI B
aJihaBUTHOM HOPSIZIKE.

5. BriGepurte onepatop AJis noucka. To, kKakue onepaTopsl OyayT AOCTYIHBI, 3aBUCUT OT
THHa aTpudyTa, BBIOPAHHOTO JIJTS TIOUCKA.

Beibepute nim BBeAUTE 3HAUCHUE.

IToBTOpUTE MAaru 3-6, KOTOpPble MOTYT HOTPeOOBATHCS, YTOOBI TOOABUTHL KPUTEPUH B
pacIIupEeHHBIN TOUCK.

8. Ecim BB 3ama1uTe HECKOJIBKO KPUTEPUCB, YKAKUATE B BEPXHEH YaCTH AUATIOTOBOTO
OKHA, XOTHUTE JIF BBl IPOM3BOIUTE IIOUCK OOBEKTOB, COOTBETCTBYIOIINX 1F000MY U3
KPUTEPHEB N CPa3y gcem KPUTEPHSIM.

9. (Heobs3atenbro) lllenkauTe mo COXpaHHTh KAK, YTOOBI COXPAHUTH ITOUCK.
AJMHUHUCTPATOPBI TAKXKE MOT'YT ONMYOJIMKOBATD IIOKCK, BHIOPAB MEPEKIIFOUATEITb
Ony6.mKoBaTh B 1najioroBoM okHe CoXpaHUTh Kak. OnyOJIMKOBAHHBIC TIOMCKH
CTaHOBSTCS TOCTYIIHBI [IJIs1 BCeX moJtb3oBarenieir Marketing Operations.

10. Haxxwmute IIpuMeHnTh, 4TOOBI BBIIOJHUTH IOUCK HA OCHOBE 3aJJAHHBIX BAaMU
KpPUTEPHUEB.

Kak neperpynnupoBaTtb U nepeynopanoyunTb KPpUTepun NOUCKa

[Tpu mocTpoeHNN KPUTEPHEB TIONCKA BBl MOXETE U3MEHUTD TPYIIIIPOBKY U MOPSIOK
PACIOJIOKEHHE JJFOO0TO OTACIILHOTO YCIIOBHUS IOUCKA.

1. VYcraHnosure KypCOp Ha IOJIE C HOMEPOM YCIIOBUSA, KOTOPOEC Bbl XOTUTE IICPEMECTUTD.

dopMma Kypcopa U3BMEHUTCS Ha ABOMHYIO BEPTUKAJIBHYIO YEPTY, U HOSIBUTCS
BCIUTBIBAFOIIIAS MOJIcKa3ka "[lepeTarure 3Ty rpymily yCIOBHIA, YTOOBI IEPEMECTUTD €€ B
JIpyroe MecTo B 3ampoce".

2. Tleperammute ycioBue Tyna, KyJa Bbl XOTUTE €r0 BCTaBUThb. OOpaTuTe BHUMAaHKE HA
KPAacHYIO BCIOMOTATEJIbHYIO JIMHUIO, KOTOPAas MOKa3bIBAeT, KyAa Oy/leT BCTABJICHO
yCJIOBHE.

3. TIpaBuibHO PACIOJIOXUB YCIOBHE, OTIYCTUTE KHOMIKY MBI, YTOOBI YCIIOBHE
0Ka3aJIoch B HOBOM MECTE.

IIpnmeuanne: Kputepun noucka MOXHO IepeTaIUTh Ha JIIOOOM ypOBHE.
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Onepatop He B
OCHOBHbIe NOHATUA

O6bexThl IBM Marketing Operations (IJ1aHbl, TIPOrpaMMBbl B IPOEKTHI) CO3/1AI0TCS HA
OCHOBE 11a0JIOHOB.

B mrabtonax comepkatcs onpenesieHus aTpuoyToB, Hanpumep, brochure_type. V
9K3EMILTSIPOB IIPOCKTOB, CO3/TAHHBIX HA OCHOBE OJTHOTO M TOTO Xe MIabJIoHa, MOTYT OBITh
pas3Hble 3HaYeHns aTpuOyToB. Hampumep, y mpoekta TSO01 MOXeT OBITH THIT OPOIIIOPBI
CraaapiBaetcsi BTpoe, a y mpoekta TS002 MoxeT ObITh THI Opornmropbl CKJIaabIBaeTcst
BJIBOE.

B Tunmunoit ycranoske IBM Marketing Operations cymiecTByeT HECKOJIbKO I1A0JI0HOB
IIPOEKTOB, ¥ OTAEJILHBII aTpHOYT MOXET IPUCYTCTBOBATH B OJHUX IIA0JIOHAX U
OTCYTCTBOBATD - B IPYTHUX.

NoseneHune oneparopa He B

Onepatop He B Bo3BparaeT Bce 9K3eMILTAPbl 0OBbEKTOB (HAPUMeED, TIPOEKTOB), ¥ KOTOPBIX
HET 3HAYCHMS aTpUOyTa, 3aJaHHOTO [IPH MOKCKE, UJIM CCJIM Y OOBEKTa HET TAKOTO
atpubyta. [IpouyrocTpupyeM 3TO Ha MPUMEpE: €CJIM BbI HILETE Bee (PPYKTHI 6e3 3epeH
YEepHOro [BETA, [TOKMCK BO3BPATUT (PPYKThI O3 3epeH uepHoro mnseta U GpykThl, y KOTOPBIX
HET 3epeH, TaK KaK y HUX HET YCPHBIX 3¢PECH.

PaccmoTtpuM crenyromuii mpumep:

* V mabnona Hla6mon1 ecth mosib3oBaTeIbCKas BKJIaKa, bu3nec, Ha KOTOPOIi eCTh
atpubyT bu3nec-moapaseenne.

* YV mabsona [lla6G0H2 HET MOJIb30BATEILCKOM BKJIAIKN BU3Hec, TOITOMY y HETO HET
atpubyTta bu3Hec-noapasaenexne.

* Ha ocnoBe ma6Jiona [lla6on1 co3manbl ABa MPOEKTAa:
— IlIpoexT 1 coznan co 3HauenueM atpubyta buznec-nogpasaesnenue "CrpaxoBaHue".
— TIlIpoekT 1 cozman co 3HaueHneM aTpudyTa busznec-mogpasaesenue "bank".

* Ha ocnoge ma6Jsiona [lla6yon2 co3nans! nBa npoekrta: [1poekt 3 u [1poekT 4.

JlomycTuM, 9TO BBI CO3/Ia/IUTE MIOUCK C MCIOJIb30BAHUEM CJICIYIOIINX KPUTECPHUEB:
[Bce wabnoubl] -> [busHec-nompasgeneHue] -> [He 8] -> [CTpaxoBaHue]

OToT nouck Bo3BpaTut [1poexT 1, [TpoekT 2, [TpoekT 3 u [1poekT 4, Tak Kaxk HA Y OJTHOTO
13 HUX HeT aTpubyTta busHec-nonpasznenenne = CTpaxoBaHUe.
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CtpaHuua pacLUMpeHHOro NoUCKa aKTUBOB

Ecmm HaxkaTh Ha PacmmpeHHbIi TONCK HAa CTPAHMIIE CIUCKA TUPPOBLIX AKTUBOB, CHCTEMA
MOKAXET CTPAHUILY CO CJIEYIOIMMHU MOJISIMHU.

Tabmmua 55. Onuum pacLUMpeHHOro NomucKa And UMPPOBLIX aKTMBOB

TTose

Onucanune

mst akTuBa

ITo3BosisteT uckaTh 3HaueHue B nosie Mims akTHBa U1 BCEX CYLIECTBYIOLIUX
aktuBoB. IBM Marketing Operations nIeT Bce IMeHa AKTUBOB, B KOTOPBIX
COJIEPKUTCS BBEJICHHAS TEKCTOBAsI CTPOKA. MOXKHO NCHOJIB30BATh CIIEAYIOIIIe
CTAaHAAPTHBIE CHMBOJIBI IIOJICTAHOBKH.

* ¥ - HMCKaTh JIOOYIO CTPOKY

* ? - WCKATh JIFO0OM CUMBOJI

AND

NJIn

[To3BoJIsIeT BEIOPATH JIOTUYECKUIT ONIepaTop.

* AND: 4TOOBI BO3BPATUTh 3JIEMEHTHI, COJEpIKALIIe BCe cIoBa B noJie Umst
aKTHBA.

* OR: 4TOOBI BO3BPATUTH 3JIEMEHTBI, COJiepXKallue JIFOObIe U3 CIIOB B IOJIE
WNms akTuBa.

Kom akxtuBa

ITo3BosIsIeT MCKATh 3HaYeHHUe B 1mojie Koa akTHBA BO BCEX CYIIECTBYIOIIMX
aktuBax. IBM Marketing Operations HieT Bce KO/bI, COAEPIKAIIKE BBEACHHYIO
CTPOKY.

Onucanne ITo3BOJIsIET UCKATH TEKCT B 1oJie Onucanne BO BCEX CYIECTBYIOIINX aKTHBAX.
IBM Marketing Operations UIeT BBEICHHbIE CHMBOJIBI B IIOJISIX OMUCAHUIA.
CocrosiHue ITo3BoJIsIeT BEIOPATH 711 IOUCKA HEKOTOPBIE UJIN BCE COCTOSIHUSE; UepHOBHUK,

OdunamM3UpoBaH WM 3a0JIOKUPOBAH.

HctekaeT 10 maThl

[To3Bousiet 3anath maty. IBM Marketing Operations HIIeT BCe aKTUBBI C TATOM
OKOHYAHMS JICUCTBUS, COBNAAAOIIEH C 3aJTaHHONM JaTOW WJIM WU
MpeAIIeCTBYOIIEH eil.

mst nanku

[To3BoJisleT BBECTH JJIsl IOMCKA YaCTh UMEHU WM Bce uMs nanku. IBM
Marketing Operations UIIET Bce IMEHA NMANOK, B KOTOPBIX CONEPIKUTCS
BBEJICHHAS] TEKCTOBAS CTPOKA, M MIIET aKTHBBI B 9TUX MaIKax.

KimroueBrle ci1oBa

[To3BoJIsIeT NCKATh 3HAYCHHUE B IOJIE KIIFOUEBBIX CJIOB BO BCEX CYIIECTBYFOIIIX
aktuBax. IBM Marketing Operations uIeT Bce KIIFOUEBbIE CIIOBA, COJIEPIKAIINE
BBEICHHYIO TEKCTOBYIO CTPOKY.

Bitagensnsr

[To3BosieT BI)I6paTI) OJHOT'O UJIM HECKOJIBKUX BJIAJICJIBLEB, YTOOBI UCKATh
AKTHUBBI, IPpUHAIJIC)KAIIINUC BbI6p'dHHLIM BJIaacjibliamM.

Wms Bepcuu

[To3BosisteT uckaTh 3HaueHUe B 1osie Vims BepcHu BO BCeX CyLLECTBYIOIIUX
aktuBax. IBM Marketing Operations uier Bce BepcHu, CoAepsKaliue
BBE/ICHHYIO TEKCTOBYIO CTPOKY.

Vkazanus o
UCIIOJIL30BAHUIO

ITo3BossieT UCKaTh B 1oJIe YKAa3aHus N0 HCNO/Ib30BAHUIO BO BCEX
cymecTByromux aktuBax. IBM Marketing Operations uieT Bce yka3aHust o
HCIOJIb30BAHUIO, B KOTOPBIX COIEPKUTCS BBEICHHASI TEKCTOBAS CTPOKA.
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CTpaHuuUa pacLULMPEHHOro NoMcKa ana oObeKToB, He ABJNAKLLUXCA
aKTUBaMM

218

Ecym naxats [Touck Ha cTpanune cnucka 1j1s 6osbIHCTBA 00bekToB IBM Marketing
Operations, cucTeMa MOKaXeT CTPAHUILY CO ClIeayIolei nHopMaluei.

Tabmmua 56. Onuun pacLUMpeHHOro NoucKa And Apyrux 06beKToB

VYupas.ienne

Onncanue

HckaTb

TexcT, yka3bIBaIomil To, Kakue 0OBEKTHI BB HileTe. Hampumep, ecimm BB
UILETE MPOrPaMMBI, B INAJIOTOBOM OKHE OyAeT mokasaHo MckaTh:
IIporpammsl.

BriOpatb aeMeHTHI

3a)1aeT, JJOJDKCH JIM ITOUCK COOTBETCTBOBATHL BCEM UJIU HEKOTOPBLIM KPUTECPUAM
moucka. Bo3aMokHbIE OTITUN: BCE, 4TOOBI YKa3aTh, YTO IMOUCK AOJIKCH
COOTBETCTBOBATb BCEM KPUTEPUAM IIOUCKA, NI .]'II-O6LI€, YTOOBI yKasaTsp, 4TO
IIOUCK JOJDKEH COOTBETCTBOBATH JTFOOBIM KPUTCPUSAM IIOUCKA. 3HaveHue 1o
YMOJIMaHUIO - BCE.

Vcnosue

[To3BouisteT IOCTPOUTH YCJIOBUE ITOUCKA, 3aaB CIICYIOIICE.

* B nepBoM packphIBarolieMcs CIIICKe BbIOEpHUTE 1a0JI0H, HA KOTOPOM OyIeT
OCHOBAHO YCJIOBHE.

* Bo BTOpPOM pacKpbIBAIOIIEMCS CIIUCKE BEIOEpUTE ATPUOYT, KOTOPHIN BbI
XoTute HailTu. Bo3MoXHbIMU 3HAUYCHUAMU sIBJIsItOTCS: VIMs mpoekTa,
Brnanenen, Onucanue u 1.7.

° B TPETHEM PACKPLIBAFOIIEMCS CITUCKE BbI6epI/ITe OIEpaTop IMMOoUucCKa.

* B YETBEPTOM I10JIC BBEAUTE 3HAUYCHUE KPUTEPUS.

Hanpumep, €CJIM BbI MIIETE NPOEKTHI U XOTUTE HaWTH UMeHa IPOCKTOB, B
KOTOPBIX €CTh CJIOBO MapKCTI/IHl'.

* BriGepute Bee BK/IIOYeHHbIe, YTOOBI HCKATh [0 BCEM BKJIFOYEHHBIM
mabJI0HaM IPOEKTOB

* Bribepute ViMs npoekTa BO BTOPOM PAaCKPBIBAIOIIEMCS CIIUCKE,
* BbiOepuTe Co/IEPHKHT B TPETHEM PACKPBIBAIOIIEMCS CIICKE U

* BBeauTe MAapKeTHHI B YETBEPTOM IIOJIE.

['pynnuposka

[To3BoJIsIeT HOCTPOUTD I'PYHIUPOBKY [IJIsl PE3yJIbTATOB OKUCKA, 3aaB
CcIIeyrolIee.
* B packpbIBaroIeMcsi CIIUCKe BCe/JIFOObIC BRIOCPUTE 3HAUCHHE BCE UJTH

J1r06BIe, YTOOBI ONPE/ICIINTh, KAKUE KPUTEPHHU IPYIIIUPOBKH UCIOIb30BATH -
BCE UJIU JIFOObBIE.

M 3aﬂaﬁT€ OCTAJIbHBIC KPUTCPUU I'PYHNIIUPOBKU, KaAK OITMCAHO B pas3acJic,
TITOCBAIIEHHOM IIOCTPOCHHUIO YCJIOBUA.

BceraButh HOBOE
yCIIOBUE

Ha)KMI/ITC, 4TOOBI BCTABUTH HOBYIO CTPOKY JIsI BBOIa yCJIOBUS.

BcTaButh HOBYIO
rpymnmy

Ha)KMI/ITe, YTOOBI BCTABUTH HOBYIO CTPOKY IJI I'PYIIIMPOBKU KPUTEPUCB
Inoucka.

VnammTe
BBIOpAHHBIC

Haxxmure, 4T0OBI y1aJIUTh KaKUe-JINOO BIOPAHHBIC YCIIOBHS MU
TPYIIHPOBKH.

CoXxpaHUThb Kak

Haxxmute, 4TOOBI COXpAaHUTH KPUTEPHUHU B BHJIE MMEHOBAHHOTO MOUCKA. Bam
MPeIJIOKAT BBECTU UM JJ1s1 moucka. Kpome toro, aamunuctpatopsl IBM
Marketing Operations MOryT IyOGJIMKOBATh IOKCK C MCIIOJIb30BAHUEM
nepexJirouatesiss Ony0/MKoBaTh.

[Tpumenuts

Ha)KMI/ITe, YTOOBI BBIMOJIHUTH TOUCK HA OCHOBE 3a/IaHHBIX KPUTCPUEB.

Cobpoc

Ha)KMI/ITC, 4TOOLI NEPEYyCTAHOBUTH JUAJIOTOBOC OKHO, OYUCTUB BCE KPUTEPUU,
KOTODPBIC YK€ 3a1aHbI.
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Tabmmua 56. Onuum pacLUMpeHHOro NoucKa And Apyrvx 06beKToB (MPoAomKeHue)

Ynpasiienne Onucanne

3aKpbITh Haxmure, 4TOOBI 3aKPBITh AMATIOTOBOE OKHO 0€3 BBINOJIHEHUS TIOUCKA.

CoxpaHeHHble MOUCKHU

Ber moxeTe COXpPAaHUTDH JIr000M paCHaleHHI;IfI IIOUCK, IICJIKHYB 11O Coxpanmb KaK Ha
CTpaHUIEC PaCHIPIpeHHbeI ITIOUCK. COXpaHCHHLIC IOUCKU AOCTYHNHBI TOJIBKO JIS IJIAHOB,
nporpamm, INpo€KTOB U 00BEKTOB MapKeTHUHTa.

CymiecTByeT /1Ba TUNA COXPAHEHHBIX TOMCKOB: HEOMYOJIMKOBAHHBIN U ONMyOIMKOBAHHBIH.
Heomny6mkoBaHHbIE COXpaHEHHbIE TIOMCKU TOCTYIHBI TOJIBKO NOJIb30BATEII0, KOTOPBIN UX
coxpaHmwI. OnyOJNKOBAaHHBIE COXPAHEHHBIE TIOMCKH TOCTYIIHBI BCEM IOJIb30BATEIISIM.
Ony06/1MKOBAaTh COXPAaHEHHbIE HOUCKH MOXET TOJIbKO aAMUHUCTpaTop IBM .

.uOCTyﬂ K COXpaHeHHbIM NMOUCKaM

Tlocne COXpaHCHUS MMOUCKA BbI MOXETE IMOJIYYUTh JOCTYII K TIOUCKY U CHOBA 3allyCTHUTD €ro C
HCIIOJIb30BAHUEM TECX XXC KPUTCPUCB UJIN YAAJIUTH. HOCTyH K COXpaHCHHBIM IIOUCKaAM
MOJXKHO IIOJIYYUTb ABYMS crocobamu:

* B MmeHto 3Hauka JleiicTBHE HA CTpaHUIIE CIIMCKA OOBEKTOB

* Ha camoii cTpanuIile Ciucke Npu NpOCMOTPE BCeX 0OBEKTOB ATOTO THIIA, €CJIA BHIOPATH
Bce [31ement] B Mento [leiicTBue

Hanpumep, coxpaHeHHbIe OUCKH ISl IPOEKTOB JTOCTYIHBI HA CTPAHUIIE CO CIUCKOM
MPOEKTOB MPH MPOCMOTPE BCeX MPOEKTOB U TpeOoBaHuil. Ecim B cucTeMe ecTh JIFOOBIe
OMyOJINKOBaHHBIE COXPAHCHHBIC IOUCKHU, OHU OYIyT yKa3aHbI BMECTE C BAIIIIMHU
HEOMyOJIMKOBAHHBIMI COXPAHEHHBIMH IIONCKAMU.

Kak 3agaTb NOpAAOK COPTUPOBKU B COXpaHEHHOM NMOUCKe

ITpu coxpaHeHuu Moucka CTOJIOEI COPTUPOBKU U MOPSIIOK COPTUPOBKH, CYIIECTBYIOIIUE HA
CTpaHMIIE, C KOTOPO Bbl HAYMHAETE OUCKA, CTAHET MOPSIKOM COPTHUPOBKU 110 YMOJYAHUIO
B COXPAHEHHOM IOMCKE.

IMpnmeuanue: Eciy BBI cO3/1a7M COXpaHEHHBIH MTOMCK HA OCHOBE IPYTOro COXPaHEHHOTO
MTOWCKa, Y KOTOPOTO €CTh He0OS3aTeIbHBIE CTOJIOIBI, He0OA3aTeIbHBIE CTOJIONBI He
BKJIFOUAroTCs. Takmm 0O6pa3oM, ecim B CTOJIOIE COPTHPOBKH B MICXOTHOM TIOMCKE €CTh
JIOTIOJTHUTEJIbHBIHA CTOJI0CI], BO BTOPOM COXPAHEHHOM MOWCKE [T CTOJIONA
BOCCTAHABJIMBACTCS 3HAUCHUE [T0 YMOJYAHHUIO, TAK KaK CTOJIOEI] COPTUPOBKH HE
CYIIECTBYET B HOBOM COXPAaHEHHOM IIOHCKE.

Bbl MoXkeTe U3MEHUTH CTOJIOCI COPTUPOBKH U MOPSAOK COPTUPOBKU HEOMYOJIMKOBAHHOT O
MTOWCKa, N3MEHUB CTOJIOCT] COPTUPOBKH M OPSITOK COPTUPOBKYU CTPAHUIIBI CIIMCKA, TIOJTyIHB
JIOCTYI K COXpaHEHHOMY TTOUCKY 1 HaxkaB COXPaHHTb, UTO MO3BOJISICT OOHOBUTH ITOUCK. DTa
ONIUS MPUMEHSETCS TOJIbKO K HEOMYOIMKOBAHHBIM TOUCKaM. UTOOBI N3MEHUTD CTOJI0CI]
COPTHPOBKH W/IJIM TIOPSTOK COPTUPOBKH JIJIS1 OMTYyOJIMKOBAHHOTO MTOMCKA, A IMIHUCTPATOP
IBM nospkeH cHavajla aHHYJIMPOBATH OITyOJIMKOBAHME IIOMCKA, U3MEHUTH COPTHPOBKY, KaK
OMHNCAHO BHIIIIE, 4 3ATEM 3aHOBO OIMYOJIMKOBATH MOUCK.

Kak nPoCMOTpPeTb COXpaHEHHbIﬁ MOUCK

1. OtxpoiiTe cTpanuily cnucka Ajst Tuna oObeKTOB.
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2.

lenxauTe 0 Bee <o0aexTbr™> (e 00eKTbl - 3TO MPOCKTHI/ TPEOOBAHUS, IPOrPAMMEBI
WJIY TUTAHBI).

Bamm COXPAaHCHHBIC ITIOMCKHU U BCE OHy6HI/IKOBaHHBI€ ITIOMCKH IOABJIAROTCA B BUAC ITAIIOK
B BCpXHefI JaCTHU OKHA.

lenxuuTe Mo nanke, coaepxalieil pe3yIbTaThbl IOUCKA, KOTOPbIE Bbl XOTUTE
IPOCMOTPETE.

IMpumeuanue: J1OCTYI K COXpaHEHHBIM IMTOUCKAM TaKXe MOYKHO TIOJIYYUTh U3 MEHIO
3Hauka [lelcTBus.

KaK yaanutb coxpaHeHHbIN MOUCK

Henb3s yAaJuThb COXpaHeHHLIfI MOWCK C JIF000i U3 CJICAYIOIIUX XaPAKTCPUCTHUK!

Co3maH IpyruM IOJIb30BaTEIIEM.

Kaermapb, IpOeKT WM TIOUCK 3aJa4YH IO YMOJTIYAHUEO
CHCTEeMHBIH TOUCK

Ony0JsmmKkoBaH

[MTowck, UCNOTL3YeMBIii B HACTOSIIIIEE BPeMsI [T0JIh30BaTEIIEM

OTKpONTE CTPAHUILY CIIUCKA JIJI TUIIA OOBEKTOB.

[lenxaute 10 3HauKy JdeiicTBusa(“““/ ) 1 BKIIIOYUTE NEPEKITIOUATEIHN PSAIOM C
IMOUCKaMHU, KOTOPBLIC BBl XOTUTE YAAJIUTD.

Ber MmoxeTe YAQJIATh TOJIBKO CBOU COOCTBEHHBIE COXPAaHCHHBIC ITIOUCKU; BKIIFOUUTHb
TNICPCKIIOYATCIIM HU IJI KaKUX APYTUX IIOUCKOB Bbl HC CMOXKCTC.

Haxxmute ¥ aamurh BbIOpanHoe, YTOOBI y1aJIUTh BHIOpaHHBIC COXPAHEHHBIC TOUCKH.
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naBa 19. OnoBeLleHUs U JOCKa coo0LLeHuin

OnoBelleHus 1 A0cKa 00bSIBICHUN MO3BOJISIFOT IepeiaBaTh MHPOPMALIUIO APYTUM
nosib3oBatesisiM IBM Marketing Operations.

OmnoBelieHus u JOCKa 00 BSIBJICHUI JOCTYIIHBI IJIA CJIIEAYFOIIUX O0BEKTOB: IIJIaHBI,
IporpamMmel, IPOCKTHI, Tp66OBaHI/I9[, AKTUBBI, CU€TAa, YTBCPIKIACHUA, HHBOﬁCBI, 3ajgavu,
KOMaHAbl U MAPKECTHUHT OBLIC OOBEKTHI.

OnoBelleHud

BBl MOJXeTe NCTIOIb30BATH ONOBEIIEHHS, YTOOHI epeaaTh HHPOPMAIINIO KOHKPETHBIM
JINLAM O COCTOSIHMM OOBEKTA UJIM O JEUCTBUU, KOTOPOE MOJIb30BATEIIIO0 HEOOXOAUMO
BBIIOJIHUTE. [TOANUCKY HA ONOBELIECHUS 110 YMOJIYAHUIO 3a1at0TCSL  IMUHUCTPATOPAMU, HO
MOTYT OBITh 3aMEILEHBI 1JIS1 OTJEJIbHBIX OOBEKTOB BJIaAe/IbLIAMU UJIN yYaCTHUKAMU
OTJEJIbHBIX OOBEKTOB.

I[JI}I 3aJIaHUI pa60l{ero IIOTOKA MCHOJIB3YIOTCS KPATKUC NI HOHpO6HLIC OIIOBCIICHUS.

IlocKa coobLyeHun

Jocka cooO1eHuii T03BOJISET epeIaBaTh HHMOPMAIMIO IPYTUM YJIeHAM T'PYIIIbI WA
BJIA/IEJIbIY OOBEKTA.

NMpocmoTp onoBeLueHun

Ecomm BBl mostyuniin onosellieHue, nepeiiaute Ha crpanuny OnoBeleHusi, YToObl
NPOCMOTPETH ero. ONoBeleHNs TAK)XKe OTHPABJISIFOTCS HA aJpeca 3JIeKTPOHHOM MOUThHI
COOTBETCTBYIOIIUX IOJIb30BaTENICH (IJIs1 KaXKIOT0 MOJIH30BATEIIA, ISt KOTOPOTO 3a/1aH
JIEACTBUTEIILHBIN apec 3JICKTPOHHOM MouThI). MIHbOpMAIIIO 0 MOAPOOHOM CIIHICKE
COOBITHI, KOTOPBIE MOTYT 3aITyCTUTD OMOBEIICHNUE, a TAaK)Ke HHPOPMAIIIIO O HACTPOHKe
OTIOBEIICHUH CM. PyKOBOACTBO aaMHUHUCTpaTOopa IBM Marketing Operations .

YT0o0BI IPOCMOTPETH ONOBEIIEHUSI, BOUAUTE B CUCTEMY M HAXXMUTE Ha 3Ha40K OnoBeleHust

( e ). Econ HaxaTh Ha 3Ha4ok ONOBENeHNS UM IPOKPYTUTH HAJl HUM, MOSBIIIETCS
PACKPBIBAIOIIIEECS] MEHIO, B KOTOPOM BbIJIEJISIFOTCS OIIOBELLEHUS ISl BALLIUX
YCTAHOBJICHHBIX NpuiioxkeHuil. KoanmyecTBo onoBelieHnii Noka3aHo cjieBa OT UMEHU
Kaxoro npujoxenus. ITocse BeiOOpa onoBeleHuii NpUIoKeHni 111 IPOCMOTpa Ha
CTpaHUIIE IIOKA3BIBACTCS CJIeTyommast ”HGOpMaImsi:

Tabmuua 57. Ctonbubl Ha cTpaHuye OrnoBeLyeHns

Cronden Onncanne

3aroJioBoK CopiepKHUT KOJIMYECTBO HEMPOYNTAHHBIX OMOBEIICHHI (IOKA3aHO B KPYTIJIBIX
CTpaHUIBI CKOOKax) u oOl1ee KOJIMYECTBO OMOBEILECHHI

Iepexrouaresn Kasxxnoe onoperieHre coepKuT NepeKIF0uaTe b, KOTOPBII NCIIOJIBb3YEeTCS ISt

BBIOOpA OMOBELICHUI 11 KOHKPETHOTO IeHCTBUS (HAIPUMED, YTOOBI
OTMETHUTH IPYIITY ONOBELICHUH A1 yIAJICHUS).

BrurrounTe nepeksrovaTesb B NEpBOi cTpoke (psaioM ¢ MeTKoi Tekct
COOOILIEHHMS), YTOOBI BBIJIEJIUTH BCE OMIOBEIICHUS.

Texcrt COOGHICHI/ISI OTKpO@TCﬂ TCKCT OIIOBECIICHUA.
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Tabnuua 57. Ctonbubl Ha cTpanuue OnoseLLeHna (MPpoAomKeHne)

Cronben

Onncanne

Jata/Bpems

OTKpoeTcst BpeMst COOBITHSI, KOTOPOE 3aMyCTUIIO ONOBEIICHHUE.

Bbl MoXkeTe BBIIOJIHATH cneay}omel‘/i JeiicTBUS HA CTpaHuIE.

Tabnuua 58. Cpeactsa ynpasieHus Ha cTpaHuye OnoBeLyeHns

Ccpuika/KHonka

Onucanune

BA

BbI6epI/ITC 3HAYO0K B BUJIC JKEJITOI'O KOHBEPTA PAZIOM C OIIOBEIICHUEM, YTOOBI
OTMETUTD OIIOBCIICHUEC, KaK IIPOYTCHHOC.

ITocne HaxkaTus Ha 3HAYOK OIOBEIIICHHE JACAKTUBUPYETCA. Eme pa3 HAXKMHUTE
Ha 3HAYOK, 4TOOBI OTMETUTh OIIOBECUICHUE, KAK HEIIPOYUTAHHOC.

3aroJioBok HasxxmuTe Ha CChUIKY B ONOBEILICHUN, YTOOBI IEPEHTH K 00 BEKTY, KOTOPBIi

OIOBEIICHUS CBSI3aH C OIOBEIICHUEM.
IIpumeuanne: Crpanniia ONOBEIIEHNS OCTACTCSI OTKPBITOM, TOKA BbI
MpoCcMaTpuBaeTe HHOOPMAIUIO B OT/ICTIBHOM OKHE.

CrpaHuIs! Haxxmute Ha HOMEp CTPAHUIIBL, YTOOBI IPOCMOTPETH Ha COOTBETCTBYIOLIIEH
CTpaHHUIIE [IePeYeHb OIMOBEICHMUI.

Viamith Hasxxmute, 4TOOBI YA Th BEIOPAHHBIC OMOBEIICHHMSL.

BBIOpaHHbBIC

VY pamTh Bce

Ha)KMI/ITe, YTOOBI YAaJIMTh BCE CBOU ONOBEIICHUSA.

ITomeTnuTs Bee Kak
IPOYUTAHHOE

Haxxmure, 4TOOBI HOMETUTD BCE CBOU ONOBEIIECHUS, KaK MpoynuTaHHbIe. [1pu
9TOM BCE ONOBEIICHUs OYAYT BbIACJICHBI CEPbIM IIBETOM. [TOSIBIIsSIETCS OKHO C
MpocbOOH MOATBEPAUTD, YTO BbI JICHCTBUTEIILHO XKeJIaeTe IOMETUTh BCE
OTIOBEILICHNUSI, KAK IPOYHTAHHBIE.

I[TometuTs BCe kKak
HE IPOYUTAHHOE

Ecim Yy BAaC €CTb HENPOYUTAHHBIC OIIOBCIICHU A, HAXXMUTE HA 3TY CCBLIIKY,
YTOOBI IOMETHUTH BCE CBOU OIIOBELICHUS, KaK HENIPOUYUTAHHBIC.

3aKpbITh

Haxxmute, 94TOOBI 3aKpBITh CTpaHuIy ONOBEIICHHS.

MonyyeHune onoBeLyeHUn B TOM cliyyae, eCiim Bbl HAXOAUTECH BHE
AOMeHa opraHu3auum

Ecnum Bam agpec 3JeKTPOHHOM HOYTHI HAXOIUTCS BHE JJIOMEHA OPraHU3alid, KOTOpast
ycranoBmiia IBM Marketing Operations, BbI TOJDKHBI H3MEHHTH CBOit cepBep SMTP miis
mosryueHns onoserienmii. Jlobasete [P-ampec cepsepa Marketing Operations B cimcok
[P-anpecoB pa3pelieHHO| peTpaHCIIAINH.

Lo6aBneHne KOMMeHTapueB ANA ONoBeLleHUi
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JU1st MHOTHX COOBITUH cucTeMa OTHPABJISIET OMOBEIICHUS HA OCHOBE JICHCTBUH,
BBINOJIHSIEMBIX M0JIb30BaTeNIIMU. Hanpumep, xoraa Biaaesien NpoeKkTa 3amycKkaeT IPOeKT,
cruCTeMa OTIPABJISIET ONOBEIIECHUS YJIEHAM IPOEKTAa.

B aTom IpuUMEPE, NPEXKIAC YeM CUCTEMA OTIIPABUT OIMOBCIICHUE, BJIAACIICI IIPOCKTA MOXET
,Z[O6aBI/ITb KOMMCHTAPHU B OIIOBCIICHUC. Cucrema MINPpEACTABUT AUAJIOTOBOC OKHO C TCKCTOM
omnoBerenns. [1op30BaTe b MOXKET BBECTH 000t JOIOJHUTEILHBIA KOMMCHTapI/Iﬁ JJIS
omnogerienus. Korma moyip3oBaTtesnb 3aKpOECT AUAJIOTOBOC OKHO, CUCTEMA OTIPABUT
OIIOBCUICHUE, BKITFOYAA KOMMECHTApPUU.

Huxe NEPCUNCIICHBL CO6I>ITI/I$I, JJIA KOTOPBIX MOJIb30BATEJIb MOXKET ):[O6aBI/ITL
KOMMCHTAPHUU B OMMOBCIICHUEC, ITPEK/C YCM CUCTEMA OTHPABUT OMOBEHICHUEC.
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Tabnnuya 59. Bbl MoxkeTe 106aBNATE KOMMEHTaPUM A8 ONOBELUEHNI ANA CNEeAYILNX
COObITHI:

O0beKT CoobITHSI

TpebGoBanue .
HpOeKTa

TpeboBaHue IPOEKTA NEPEAHO.
* TpeboBaHue npoexTa MPUHATO.
* TpeboBaHue NpoekTa BO3BPALLECHO.

* TpeboBaHKe MPOEKTa OTMEHEHO.

[poekt e TIpoekT 3amyleH.

* TIpoekT mpHOCTAHOBIIEH.
* TIpoekT mepe3armyIeH.

* IIpoexT BBINOJIHEH.

e IIpoekT oTMEHEH.

* TlpoexT mepeBeaeH B coctosiHue He 3amyreH.

ITporpamma * [Iporpamma 3amyIieHa.

 [IporpamMma mprOCTaHOBJICHA.
* TIporpamma mepesamyuieHa.
* IIporpamma 3aBeplieHa.

* Ilporpamma oTmeHeHa.

[nan ¢ Ilnau 3amyuieH.

* [lnan npuocTaHOBJIEH.
* [lnman nepe3amyIeH.
* [Ilnan 3aBepieH.

e [lnaH OTMEHEH.

YrBepxenne * Tlpouecc yTBepsKIeHUS 3aIlyILEH.

* Tlpomuecc yTBep/IeHNs IPHOCTAHOBIICH.
* Ilpouecc yTBepkIeHUS EPE3aIlyILICH.
* [Ipomecc yTBepKIeHUS 3aBEPILICH.

* Ilpouecc yTBepxIeHUS OTMEHEH

AKTHB * AKTHB IIepeBe/IeH B COCTOSHIE YePHOBHKA.

* AKTUB 3a0JIOKUPOBAH.
* AKTHUB (DPMHAJIM3UPOBAH.

*  AKTHB 3aapXMUBHPOBAH.

Husoiic * MHBOIiC MOMEYEH Kak pa3pellieHHbI| K OrJiaTe.

* HBOIIC MOMEYCH KaK OILTAYCHHbII.
* HHuBoiic 3aHOBO NepeBe/IeH B COCTOSIHUE YePHOBUKA.

* HBOIC OTMEHEH.

OOBEKT CocrosiHue 00beKTa MapKETUHTd U3MEHUIIOCH.
MapKeTHHTa

NMoanucka Ha onoBeLlueHUa ana 06bLEKTOB

BB MOXeTe 3aMeCTUTh YCTAHOBKH 110 YMOJTIAHUIO [IJI B PaMKax ILTAHA, IPOT PAMMEI,
MIPOEKTa WM TPpeOOBaHNE Ha MMPOEKT, TAXKe €CITN BBl HE SBIIICTECHh aIMIHACTPATOPOM, UTO
MTO3BOJIET BaM YIIPABJISITH OMTOBEIICHBSIMH, KOTOPBIE MOIyYarOT BIAACIIBIBI U YIACTHUKI
OTIEJIbHBIX OOBEKTOB. TeM He MeHee, €CIIN €CTh pPa3pelIeHNs, HACTPOSHHEIE JIS BKJIAOK
cnmcka, Kammanun mo TpedoBanmro mm KoprnopaTHBHON KaMIIAHAU B paMKax MPOEKTa
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U TpeOOBAHMSI, CHCTEMA COPTHPYET ONMOBEIIECHHS COOTBETCTBYIOIIUM 00PA30M.
Hampumep, onoBenieHnst 0 BJIOXKEHHUSIX HE OTIPABJISIOTCS TOJIb30BATENSAM, Y KOTOPBIX HET
JIOCTyMAa K BKJIaJKke BiioxkeHus B paMkax mpoeKTa.

1. OTKpOfITC O6T>CKT, JIS1 KOTOPOT'O BbI XKCJIACTC U3MCHUTD IIOANMCKA HA OIIOBCIICHU .

2. Haxwmure Ha 3Ha40K Ilepeaath (. — ) u BeiOepute IoamucaThesi HA ONOBENIEHUs B
pacKpbIBAIOIIEMCS TIEpeyHe

3. B cmucke onoBemieHni BKITFOYUTE NEPEKIIFOYATEN, KOTOPbIE COOTBETCTBYFOT
OTIOBEIIIEHNEM, KOTOPOE BhI JKeJTaeTe M3MEHUTh. BBl MOkeTe 3a/1aTh MM OYUCTUTH
MOIIIMCKA Ha OMOBEIECHHS [IJIs KaXKI0r0 THIIA IOJIb30BaTe s Biagenen nim Y4acTHHK.
JonycTumble BapHaHTHI BBOIA HHPOPMATIHN:

e Tajouka: yka3pIBaeT Ha TO, YTO ITOJI30BATEIIb MOJIyYaeT OMOBEIICHAE HITH
IpeIynpexIcHIe

e Ilycroit 3HaYOK: yKa3bIBAET HA TO, YTO MOJIH30BATEJIb HE MOJIyYaeT OMOBELLICHIE UITI
npeaynpexaeHue

* Het manHbBIX: yKa3bIlBaeT HA TO, YTO BbI HE YKA3aJIM YJIEHOB KOMAH/IbI M JIJISI 9TOTO
YPOBHS JOCTYyNA (HapuMep, yUIaCTHUK IPOrpaMMBbl) Ipu co3aanuu oowekTa. [Toce
J100aBJICHUS IOJIb30BATEJIEH C COOTBETCTBYIOIIUM YPOBHEM JIOCTYIA, BBl MOXKETE
3aJ1aTh ONOBEILIEHUS JJIs1 ’TOTO YPOBHS JOCTYIA.

4. Haxwmwute ITpunsTh, 4TOOBI COXpaHUTDL U3MeHEeHHUsI, UM OTMeHa, YTOOBI OCTABUTH
YCTAaHOBKHM OTOBEIeHU 0e3 n3MeHEeHU.

KpaTkue 1 noapobHble onoseLleHUa o0 3agayax
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Korma kTo-m00 BHOCHT U3MEHEHHsI B pa0OYUil MOTOK, OH MOXET CIIeJIaTh MHOTO
U3MEHEHHUIA, BIUSIONINX HA HECKOJIBbKO 3a/1a4, YWIeHOB, AaThl U T.1. IBM Marketing
Operations MO3BOJISIET OMPEACTIUTh, JOJDKHBI JIU MOJIb30BATEIHN [OJIyIaTh IOPOOHBIE UK
KpaTKue OmnoBeleHus (Yepe3 yBeIOMIICHHsI [0 SJIEKTPOHHOI moute u B Marketing
Operations) 00 U3MEHEHUSIX pabOUYETO MOTOKA.

M KpaTKI/Iﬁ PEXKUM: YBe,HOMJ'ICHI/Ie COO6HIa€T MOJIb30BATEISIM O BHECEHUHU U3MEHEHUI B
pa60‘IHﬁ moTok. B ONPCACJICHHBIX CJIyvasaXx 6y,]1yT MOKa3aHbl U3MEHEHUS 0JIEH U HOBbIE
3HAUYCHUS.

* TloapoOHblil pexuM: YBeIOMIICHUE COJICPKUT pa3/iesl 1JIsl KaX A0 U3MEHUBIIEHCS
3amaun. [t Kaxxqoro M3MEHCHUS B ONOBEIICHUH YKa3aHbI IPES)KHIE W TEKYIIUC
3HAYCHUS.

OnpenenuTe Hy)KHBI YPOBEHb HHPOPMAIMH U COOTBETCTBYIOIIAM 00pa3oM 3aJaiTe
onuto [ToapoOHoe yBeroMIIeHHe 00 H3MeHeHHH Padoyero NOToKa.

ITomuuTe crenyroiee:

* Eciu mpoekT HACTPOEH Ha TOCTABKY MOJIPOOHBIX OMOBEIICHH BIIaIeIbliaM 1
y4aCTHUKAM, BCE N3MEHEHUS 33724 paboyero moToka BbI30BYT OTHPABKY MOIPOOHOTO
OIOBEIICHUS BJIaeJIbl[aM IPOCKTOB U 3aTPOHYTHIX YWICHOB 3a4a4 (TO €CTh, KOHKPETHBIX
YYaCTHHUKOB, KOTOPBIC SIBJIAIOTCS YieHAMHM 3a1a4). B 3TOM cilydae KpaTKue OMOBEIICHMS,
CBSI3AHHBIE C 3a/laYaMy pabouero noToka (HampuMmep, 3ajgaya Ha3HavYeHa UJM 3a1a4ya
3aIylleHa), He OTHPABJISFOTCS.

* Ecim npoexT HacTpoeH Ha TOCTABKY MOJAPOOHBIX OMOBEIIEHNN TOJIBKO BJIaAe/IbIlaM, TO
M3MEHEHHS CTPOK 3a/1a4 pab0yvero moToka BbI3OBYT OTIPABKY HOAPOOHOTO OMOBEIICHUS
TOJILKO BJIAJIEJIbIIAM MPOEKTOB. 3aTPOHYTHIC WJICHBI 3a/1a4 (YYACTHUKH MPOEKTA) MOJIyYyaT
KpaTKHe OMOBEILICHHUS.
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CobbiTua rpynnsl, y4yacTteyrouiune B ﬂOﬂpOéHle onoeeLwjeHnax

ITomuMo U3MeHeHnit camoro padbovero NOToKa CyIIeCTBYET P APYTUX ACHCTBUH,
KOTOpPBIE MOTYT IPUBECTU K OTNPABKE OMOBEIIEHNH 3a4a4, €M MIPOEKT CKOH(MUTYPUPOBAH
JUISL IOJPOOHBIX ONOBELIEHUI.

Tabnumua 60. [esicTBud, npuBoAALUME K OMOBELLEHUAM

Bruiaaka JlelicTBust

Cotpynuukn * Eciu noab30BaTesb UCIOJIL3YeT (GyHKIUIO MOMCKA ¥ 3AMEHBI JIJIs

n3MeHeHus pabouero noroka, IBM Marketing Operations oTripaBuT
OIIOBEIICHNE KaK NMPEXKHUM, TaK X HOBBIM BJIAJIEJIbIIAM 3a/1a4.
* Ecym nosm3oBatesns BoiOeper Hasnaunts padoTy no posm, Marketing

Operations OTIPaBUT OMOBEIICHIE KaXIOMY HOJIb30BATEIIF0, KOTOPOMY
Ha3HAYeHbI 3a1a4d (MM 711 KOTOPOTO aHHYJIMPOBAHBI HA3HAUCHHUS 3a/1a4).

amaun *  Ecsm nosib3oBaTeslb HA)KMET 3aBepIMThb Bbidpannoe, [IponycTuth

BbiOpannoe v [lepena3naunts Boiopannoe, IBM Marketing Operations
OTIPABUT OIOBELLIECHUE, B KOTOPOM OyayT yKa3aHbl 3aa4i, KOTOPBIX 3TO
KOCHYJIOCB.

* Ecim nosbs3oBaTtesb M3MEHHUT 3a1ady B okHe, Marketing Operations
OINIPABUT OIMOBEILEHNE, B KOTOPOM OyIyT yKa3aHbI M3MEHEHUS 3a1a4N.

Komans! Ecyin MeHeKep WK YWieH KOMaH/Ibl liepeHasHauuT 3aaa4uu, IBM Marketing
Operations OTIPaBUT OMOBELICHUE KaK IPEXHIM, TaK U HOBBIM BJIaJIeJIbIIaM
3a7a4.

Vr1BepxaeHus Ecim nosnb3oBaTesib U3MEHUT 33124y YTBEPXKACHUS, KOTOPasl SBJISIETCS

JqacThio pabouero notoka, IBM Marketing Operations onpaBUT ONOBEIICHNUE, B
KOTOPOM Oy/yT yKa3aHbl H3MEHCHUS 3aJaUH.

Mpumepbl KPaTKUX U NOAPOOHBLIX ONOBELLEHU

B CJICAYIOIIEM NMPUMEPE NMMOKA3aHO IJICKTPOHHOEC COO6HICHI/IC, KOTOPOC MOXKET NOJIYUUTH
OJIb30BaTECJib, €CJIM MIPOCKT CKOH(bI/IprI/IpOBaH JUJI1 JOCTAaBKH HO}_IpO6HI:IX OIOBEICHMIA:

Tema: PaBouwii noTok npoekTa o6HOBMeH: "MpoexkT 0004 (TRS1022)"

PaBouuit noTok mpoekTa oBHoBneH: "MpoekT 0004 (TRS1022)"

Kem: asm admin

Korpa: loHepenbHUk, 15 okTsbps, 2007 r. B 1:38:24 PM EST

3agava: 1.1 Onpepenutb uenu u Temy (Ko 3amauu: <mycToi>)

LleneBoe Hauano uameHunocb Ha 11/01/2007 09:00:00 AM c 10/17/2007

09:00:00 AM

MpUMEUAHUS U3MEHWNIUCL Ha Mou [oBGaBneHHHe HOBLIE MPUMEUAHUs. .. ... ¢ [oBaBneHHbe
HOBble MpHUMeYaHus

% BBINMOSTHEHUS M3MEHUNCS € 6 Ha 3

LleneBoe 3aBeplieHHe M3MeHWToCb Ha 11/05/2007 05:00:00 PM c 10/19/2007

05:00:00 PM

YneHsl U3MEHUNMCb Ha rm_user3, rm_userZ c asm admin

3apava : 1.2 Ouewutb 3aTpate (1.1,1.1) (Kom 3amauu : <nycToit>)

lleneBoe Hauano uameHwnocb Ha 11/06/2007 09:00:00 AM c 10/22/2007

09:00:00 AM

MpUMeyaHUst U3MEHWTUCb Ha Mou f0BaBneHHbE HOBbHiE MPUMEYAHMS. .. ... ¢ [loBaBneHHbe
HOBblE MpHUMeUaHus

% BBINOMHEHUS M3MeHuncs ¢ 25 Ha 10

LleneBoe 3aBepueHue M3MeHUrocb Ha 11/07/2007 05:00:00 PM c 10/23/2007
05:00:00 PM

YneHsl M3MEHMNMCb Ha rm_user3, rm_userZ c asm admin

BoiGepute
http://svr01:7001/MktOps/affiniumplan.jsp?cat=projectworkflowdprojectid
=103, uTOoOH nepedTH K MpPOeKTy.
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B cirenyromiem nmpuMepe moka3aHo 3JIEKTPOHHOE COOOIIIEHNE, KOTOPOE MOXKET HOJTyIUTh
HOJIb30BATENIb, €CJIM MPOEKT CKOH(MUTYPUPOBAH IS JOCTABKU KPATKUX OTOBEIIICHIIH:

Tema: PaGouuit noTok npoekTa oGHoBneH: "MpoekT 0004 (TRS1022)
MpoekT o6HoBMEH: "MpoekT 0004 (TRS1022)"

Kem: asm admin

Korpa: MoHemenbHWk, 15 okTsabpsi, 2007 r. B 1:38:24 PM EST
KommeHTapuii: Bknamka "PaBouwi noTok" oBHOBMEHa.

Onucanue: Toproeas BhicTaBka Ans Mepsoro 06beauHeHHOro BaHKa
HaxmuTe
http://svr01:7001/MktOps/affiniumplan.jsp?cat=projecttabs&projectid
=103, uTOOH MepedTH K MpOEKTY.

KoHdurypuposaHue ypoBHA OnoBeLLEeHU 0 3afadax
AJIMUHUCTpATOP MOXET BhIOpaTh onoselieHre [1oapodHOe yBe10MIeHHe 00 N3MeHeHHH
padouero noroka. Ecim 9T0 Tak, TO, MO YMOJTYaAHUIO, BCE MMPOEKTHI OYYyT OTIPABIISATH
MOAPOOHBIE OMOBEIICHUS. BilaIesbIbl M YIeHbI MPOEKTOB MOTYT NEPEOTNPEIeINTh
napaMeTp N0 YMOJIMaAHUIO JJId OTACJIIBHOTO MPOECKTA, U3BMCHUB 3HAYCHUEC ONIIUN HOZ[pOﬁHOC
yBe/IoMJIeHne 00 n3MeHeHuH pado4ero NOTOKA, HAXOSIIEHCS B OKHE OINUCKY Ha
OIOBCUICHUSA OJIA KAXXA0I'0 MPOCKTA.

KaK nomecTuTb coobLueHne Ha AOCKY COOOLLEeHMI
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Ha nocke coobinienuit Bbl pa3MeniaeTe Wil YUTAeTe COOOMICHUS, KACATOLIHECS]
OIIPE/ICJICHHOT O [UTAHA, TPOIPAMMBI, IIPOEKTA, AKTUBA, CUETA, YTBEPIKJACHUS U
cueTa-(hakTypbl. Ty HYHKIIMIO MOXKHO UCIOJIB30BATEH KAaK METO/I epeiaun HHPOpMAIUU
00 obbekTe. Korga BbI pa3zmeniaeTe cCOOOIeHNne Ha JOCKe COOOIIEHIHA, JTT000i
HOJIb30BATEIb, Y KOTOPOTO €CTh pa3pellieHue Ha TOCTYI K 3TOMY 00BEKTY, CMOXKET
HPOYUTATH PA3MEIIEHHOE COODIICHHE.

1. OTkpoiiTe CTpaHUILy CIUCKA JIJISl TUIA OOBEKTOB UITH O0BEKTA, JJIsl KOTOPOTO BBI
XOTHUTE pa3MecTuThb coobienue. Hampumep, Beidepute Onepanun > Cueta. (MoxHO
pa3MecTUTh COOOIIEHMS AJIs1 IUIAHOB, TPOTPAMM, MPOEKTOB, AKTUBOB, CUETOB,
YTBEPXKACHUH NI NHBOMCOB.)

2. IllenxHUTE IO MIAHY, IPOTPaMME, IPOEKTY, CUCTY, YTBEPKACHUIO UM UHBOCY, IS
KOTOPOTO BBl XOTHTE PAa3MECTUTH COOOITICHNE.

3. Ilenxnnte mo Cesi3aThest (+ ) B AHEM MHCTPYMEHTOB 1 BEIGepuTe IBM Marketing
Operations Pa3mecTuthb coodinenue.

TTosButcs okano Coo01IeHnS.
4. Bseaute Baile COOOIIECHMUE.
5. BoiOepuTe ONIUIO TOCTABKHY.

Ilo YMOJIYaHUEO, IIPpU pa3MEIICHUU COO6H_I€HI/IH BBbI TAKXKEC ITOJIYYUTE OIIOBCIIICHUC I10
3JI€KTpOHHOI71 IIo4TeC.

6. IllenxHute PazMecTHTh KOMMeEHTApHIi.

B oxne CooO0111eHns MOSBATCS BCE pa3MeEIIeHHbIE KOMMEHTAPUH JIJISI 9TOTO 00BbEKTa.
Bai HOBBII KOMMEHTApUi IOSIBUTCS B BEPXHEH YaCTU CIMCKA.

Ecm BB BEIOEpETE OMIIMEO 3JIEKTPOHHOI MOYTHI, Ballle COOOIIeHne OyIeT CoaepKaTh
CTPOKY, B KOTOPO¥ OyIyT yKa3aHbI IOJYyIaTENIN JICKTPOHHOM MOYTHI, HAIPAMED:
(Komuu: Menemxep Mapus, Korrakt Katepuna, aartiste@mycompany.com)
[TosHbIe MMEHA MOSIBIISIFOTCS 1JIs TOJIb30BaTeIel, ykazanHbix B IBM Marketing
Platform, B mpoTHBHOM cJIyyae HOSBIIETCS aPEC JIEKTPOHHOMN MOYTHI.

7. Haxwmnre Ha 3aKPBITh, €CIT 3TOT KOMMEHTAPHIA - 3TO BCE, YTO BBl XOTUTE ceifdac
pa3MecTuTh, MO0 HaxXMuUTe Ha Pa3zmMecTuTh KOMMEHTAPHid, YTOOBI TOMECTUTD
JIOTIOJIHATEJIbHBI KOMMEHTAPUI.
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IBM Marketing Operations pa3MecTHT COOOIIEHNE HA JOCKE COOOIIEHMA U OTIPABUT
COOOILIEHU S 2JICKTPOHHOI OYTHI Kak yka3zaHo. CooOIeHre 3JIeKTPOHHOM MOYTHI
COJCPXKUT pa3MeL[IeHHI)II71 BaMM TCKCT U CCBLJIKY Ha O6"I)CKT, 33ﬂaHHbII71 BaMH B KAQ4YE€CTBEC
TEMBI.

Kak npouuTtaTb coobulieHne AocKe coobLueHuit

BbI MOXeTe MPOYUTATH COOOIIEHNS, KOTOPbIE ObLIIM paHee pa3MeIeHbI Ha JOCKe
COOOIIIEHNUH, €CJIN Y BacC €CTh pa3pelleHne Ha MPOCMOTP 3TOro oobekTa. CooOIeHHS
MOXHO pa3MelaTh JJIs JIAHOB, IPOTPAMM, TPOEKTOB, AKTUBOB, CUETOB, YTBEPKACHUHN HIIH
WHBOMCOB.

1. OTxpoiiTe CTpaHUIY CIMCKA [IJIs1 TUITa OOBEKTOB MITH 00BEKTA, MIJIT KOTOPOTO BB
XOTHUTE MPOYNTATH coobtenne. Hanmpumep, Beioepute Onepamun > Cuera. (MoxHO
Pa3MECTHTh WJIM IPOYUTATH COOOIICHHUS I IJIAHOB, IPOTPAMM, IPOEKTOB, aKTHBOB,
CUETOB, YTBEPKICHUI HJI1 HHBONCOB. )

2. IlenxkHATE 1O IUIAHY, IPOTPaMME, IPOEKTY, AKTUBY, CUCTY, YTBEPIKICHHUIO HJIM HHBOICY,
TS KOTOPOTO BB XOTUTE MIPOYUTATH COOOIIICHUE.

L -
3. IlenxauTe 1O 3HAUKy CBA3aTHCS ( ) u BeIOepuTe IIpounTaTh coodmenns.

[MosiButcst okHO COOBIIEHHS CO BCEMHU COOOIICHUSIMHU, KOTOPBIC €CTh Ha TOCKE
OOBSABJICHUIA IS 3TOTO OOBEKTA.

4. Haxwmute 3aKkpbITh, YTOOBI 3aKPHITh IOCKY COOOIIEHNH, nim HaxkxmuTe PazmecTuTh
KOMMEHTAapHii, €CJI1 Bbl XOTUTE OTBETUThH HA pa3MeIleHHOE COOOIIEHNE.
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Mepen obpaLueHuem B CNyHOy TexHuuecKoi noaaepmuu IBM

Ecim BBI cTOJIKHETECH C TPOOJIEMOT, KOTOPYIO HE MOXKETE PELIUTh, MOJIb3YSCh
JIOKYMEHTAIMel, TO COTPYAHUK Ballleli KOMIIAHUU, OTBEYAIOIIUN 32 MOJIIEPIKKY, MOXKET
3aKa3aTb pa3roBOp co ciayxk00ii Texunueckoit noaaepxku IBM. Ucnomnb3yiite cienyroiue
pexoMeHanuu, YTo0kl Bamia npodiieMa OblIa paspericHa 3QpGeKTHBHO U YCHEITHO.

Ecnm BB He OTBevaeTe 3a MOIEPKKY B Ballleil KOMITAHAH, TO 32 HHpOPMALUe 00paTHTeCh
K cBOeMy agMuHucTpaTopy IBM.

Kakyto mHpopmauumto Hago cobpatb

Ilepen Tem kak o6paTuthes B ciayx0y noaaepxku IBM, cobepute crieayroliye CBeACHUS:

* KpaTkoe onmcanue xapaxtepa npoOJeMbl.

* [TompoOHO: cooOmIeHns 00 OMIMOKAX, MOSBIISFOIINACCS TPH BOSHUKHOBEHHAHN ITPOOJIEMEI.

e TloapoOHo: maryu, Mo3BOJISIONINE BOCIPOU3BECTU MPOOJIEMY.

* Cas3anHbIe (ATl KYPHAJIOB, (hAMIBI CEAHCOB, (hallJIbl KOHPUTYpAIUH U (HaitIbl
JTAHHBIX.

* HMudopmanuro o cpesie ¥ CHCTEMBI, KOTOPYEO MOYHO TIOJIy9HATh, KAK pACCKa3bIBACTCS B
pasznere "Muadpopmanms o cucteme".

NHdopmauuma o cucteme

ITpu oOpartenun B ciry>x0y TexHUYECKOU noanepxku IBM Bac MOTYT mONpoCUTD
PEIOCTABUTh UH(POPMAIIMIO O CPEJIC BaIlleH CHCTEMBI.

Ecim npob6ema He MelraeT BaM BOMTH B CHCTEMY, OOJIBINAS YaCTh 3TON HH(OPMALUT
HaxoauTcs Ha ctpanune O mporpaMme, Te IpeacTaBiieHa nHGopManus 0o
YCTAHOBJIEHHBIX NpuJIokeHusx [BM .

Hoctym k ctpanuiie O mporpaMMe MOKHO TIOJIyYuTh, BBIOpaB CnpaBka > O nporpamme.
Ecmu crpannma O nporpaMMe HeIOCTYIHA, TO TPOCMOTpuUTe paiis version. txt B
KaTaJiore YyCTAHOBKY MPUJIOKCHHUSL.

KoHTaKTHasa uHdopmauma ana cnym6Obl TEXHUYECKON NOAAEPHKN
IBM

Kax obpaTtutbes B Ciryk0y TexHHUeCKoi noaepkku IBM, MoxHO y3HATH Ha BeO-caiiTe
TeXHIYEeCKO# moamepxkn npoaykra IBM: (http://www.ibm.com/support/entry/portal/
open_service_request).

ITpumeuanne: YUToOBI BBECTH 3ampOC HA MOJACPAKKY, BBl JOJDKHBI 3aPETUCTPHUPOBATHCS C
y4ueTHoIt 3anuckio IBM. DTa yyeTHas 3anuch JOJDKHA OBITH CBSI3aHA C BALIIM HOMEPOM
3aka3uynka IBM. UToOsl monpobHee y3HATH O CBSI3BIBAHUM Balllell yUeTHOM! 3alUCH C BAIlIUM
HoMepoM 3akasunka IBM, cmotpurte Support Resources>Entitled Software Support
(Pecyperr nognepxkn - [1pegocraisiemas moaepxka MporpaMm) B OPTaje MOAIEPKKH.
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3ameyaHuf

OTta nHpopManus OTHOCUTCS K MPOAYKTAM U yciyraM, npenoctasiseMbiM B CIIA.

IBM MoeT He NpeoCTaBIIATh B IPYrUX CTPAHAX IPOIYKTHI, YCIIyTH U AllapaTHbIE
CpeJICTBA, ONMMMCAHHBIC B JAHHOM JIOKyMeHTe. 3a mHpOopManuei o MpoayKTax U yCIyrax,
MIpeIOCTaBIIIEMBbIX B Balllell cCTpaHe, 00paliaiTech K MECTHOMY IpenctaButelito IBM.
JIroOBIe cChUTKM Ha MPOAYKTHI, IPOrpaMMBbl WK yeiayru IBM He 03HaYaroT IBHBIM TN
HESIBHBIM 00pa3oM, YTO MOKHO HCIIOJIB30BATh TOJIBKO MPOAYKTHI, IPOTPAMMBI WJIHA YCIIYTH
IBM. PaspemnraeTcst HCIIOIb30BaTh JF00ObIE (PYHKIIMOHAJILHO YKBUBAJICHTHBIE MPOTYKTHI,
IIPOrpaMMBbl UJIU YCIIYTH, €CJIM IIPU 3TOM He Hapylatorcs npasa IBM na
MHTEJUIEKTYaJIbHYI0 COOCTBEHHOCTh. OJTHAKO OTBETCTBEHHOCTD 32 OIIEHKY U IPOBEPKY
paboThI JIFOOBIX MPOAYKTOB, HPOTPAMM U YCIIYT IPYTrUX (GUpM JISKUT Ha MOJIb30BATEIIE.

IBM moxeT pacnoJsiarath NaTeHTAME WU pACCMATPUBAEMbIMU 3asBKAMHU Ha MATCHTHI,
OTHOCSIIIIUMUCS K TIPEIMETY TaHHOTO JOKyMeHTa. [1oJyueHne 3Toro TOKyMeHTa He
O3HAYaeT MPeIOCTABIICHNS KAKUX-JINOO JIMIIEH3UI Ha 9TH MATEHTHL. 3aIIPOCHI IO TOBOIY
JIMTICH3WH CJIeAyeT HAPABIIATH B MICBMEHHOM (hopMe 1Mo aapecy:

IBM Director of Licensing
IBM Corporation

North Castle Drive
Armonk, NY 10504-1785
U.S.A.

[To nmoBo/1y JIMIIEH3MH, CBA3AHHBIX C UCIOJIb30BAHUEM HAOOPOB IByXOANTHBIX CHUMBOJIOB
(DBCS), o6parmaiitech B OT/IeJ]I HHTEJUIEKTyaJIbHOU coOcTBeHHOCTH IBM B Baleit crpane
WJIM HAIIPaBbTE 3alPOC B IUCbMEHHO# (hopMe 1o azipecy:

3aKOHOAATENILCTBO MO 3aIlUTE U

JINIICH3UPOBAHUIO MHTEJUICKTYAJIbHON COOCTBEHHOCTH
IBM Japan, Ltd.

19-21, Nihonbashi-Hakozakicho, Chuo-ku

Tokyo 103-8510, Japan

Crenyrommuit ab3ar He mpuMeHseTCs B BemkoOpuTanny nim B JIr000i Ipyroif cTpaHe, rae
nogo0HbIe 3as1ByIeHUs TpoTBOopedaT MecTHBIM 3akoHaM: INTERNATIONAL BUSINESS
MACHINES CORPORATION ITPEJCTABJISIET JAHHVY IO ITYBJIMKALINIO "KAK
ECTB" BE30 BCSIKUX TAPAHTUI, KAK SIBHBIX, TAK U
IMOAPA3YMEBAEMBIX, BKJIKOUA S, HO HE OTPAHUYMBAACH TAKOBBIMU,
IMOAPA3YMEBAEMBIE TAPAHTUU COBJIFOJEHU A UbUX-JIMBO
ABTOPCKUX ITPAB, BO3SMOXHOCTHU KOMMEPYECKOI'O MCITOJIb30OBAHU A
NN TTPUTOAHOCTU AJ151 KAKUX-JIMBO I_[EJ'IEI;I. B HekoTOpBIX cTpaHax AJis
OTIpEeICTICHHBIX CACJIOK ITOJOOHBIE OTOBOPKHU HE AOMYCKAFOTCS, TAKIM 00pa3oM, 3TO
YTBEPXKACHUE MOXET HE OTHOCHTHCS K BaM.

Jannas uaGOpMAIHST MOXET COACPKATh TEXHMUECKAE HETOYHOCTU B TUHOTpadCKie
oneuaTku. [lepnonndecku B ”HGOPMAINIO BHOCATCS U3MEHEHHSI, OHU OYIyT BKJIFOUCHBI B
HOBBIE U3aHus 3Toi nmyoymkauu. Pupma IBM moxer B mr000e Bpemst 63 yBeJOMIICHUS
BHOCUTb U3MEHEHUS U yCOBEPIIEHCTBOBAHNUS B IPOAYKTHI U IPOrPAMMBI, ONUCAHHBIE B
9TON MyOJIMKALIUY.
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JIroOble CChUIKY B TAaHHOW MHGOPMAIIK HA CAlThI, He MpuHaAjIexkamue IBM, npuBoasTces
TOJIBKO JJ1s1 yA0OCTBA M HUKOMM 00pa3oM He O3HA4aroT noaaepkku IBM atux caiiTos.
MartepuaJiel 3TUX CAUTOB HE IBJISIIOTCS YaCThIO JAaHHOrO npoaykTa IBM, u Bel MoxeTe
UCIIOJIb30BATH UX TOJILKO HA COOCTBEHHYIO OTBETCTBEHHOCTb.

Bcro npefocrasiieHnyro Bamu nHpopmanuio IBM MoxkeT HCOIb30BaTh HIIH
pacpoCTpaHsITh JFOOBIM CIOCOOOM, KaKOil COUTET HYKHBIM, He Oeps Ha ceOst HUKaAKAX
00513aTeJIbCTB MO OTHOIIICHUIO K BaM.

Ecim 061aaTes o JIMIEH3UH Ha JAHHYIO IPOrPAMMY IIOHAA00STCS CBEICHUS O
BO3MOXKHOCTH: (1) OOMeHa JaHHBIMH MEX/ly He3aBUCHMO pa3pabOoTaHHBIMU IPOTrPAMMAaAMHU
U IPYTUMU NIporpamMMami (BKJIroYas JaHHYI0) 1 (i1) COBMECTHOT'O UCIIOJIb30BAHUS TAKUX
JIAHHBIX, OH MOET O0paTUThCS MO aJIpecy:

IBM Corporation
170 Tracer Lane
Waltham, MA 02451
U.S.A.

Taxas naGOpMAaIH MOXKET ObITh MPeJOCTaBJIeHA HA OMPE/ICICHHBIX YCIOBUSX (B
HEKOTOPBIX CIIy4asiX K TAKMM YCJIOBUSM MOKET OTHOCHTBCS OILIATA).

JIunen3upoBaHHas IporpaMma, ONMCAHHAS B JAHHOM JIOKYMEHTE, 1 BCE JIMIIEH3UPOBAHHbIE
MaTepuaJibl, TOCTYIHbIE ¢ Heil, npeaocTaBiisitoTcest IBM nHa yenosusix IBM Customer
Agreement (Cornamrernst IBM ¢ 3axazumkom), MexIyHapOTHOTO COTJIALICHAS O
JIMTEH3WSIX Ha TporpaMmbl IBM i 5KBHBaJIGHTHOTO COTJIAIIICHMSL.

ITpuBeneHHBIE JAHHBIE O TPOU3BOAUTEILHOCTH U3MEPEHBI B KOHTPOJIMPYEMOI Cpefe.
Taxum 00pa3oM, pe3yIbTaThl, IOJIYYCHHBIE B APYTUX ONEPAIIMOHHBIX Cpeaax, MOTYT
CYIIIECTBEHHO OTJIMYAThCA OT HUX. HekoTophle moka3aTesii H3MEPEHBI OJIyYeHBI B
cucTeMax pa3paOOTKU U HET HUKAKUX FaPAHTUH, YTO B OOIIEAOCTYNHBIX CUCTEMAX 3TU
nokasaTtesu OyayT TeMu xe. bojiee Toro, HeKOTOpbIE Pe3yJIbTATEI MOTYT OBITh TOJIY4YEHbI
MyTeM IKCTpanoJisinun. PeasbHble pe3yabTaThl MOTYT OTJIMYATHCS OT HuX. [Tomb3oBaTenn
JIOJDKHBI IPOBEPUTH AAHHBIE JJIS1 CBOUX KOHKPETHBIX CPEJl.

WNudopmanmst o mpoaykTax Ipyrux GupM MoIydeHa OT IOCTABIINKOB 3THX MIPOIYKTOB, U3
UX OIyOJIMKOBAHHBIX OOBSIBIICHUIT NITN U3 IPYTUX OOIIETOCTYIHBIX HCTOUYHNKOB. IBM He
MPOU3BO/INJIA TECTUPOBAHUE ITUX NMPOJTYKTOB U HUKAK HE MOXKET IOATBEPAUTH
MHPOPMAIUIO O UX TOYHOCTU PAOOTHI M1 COBMECTUMOCTH, a TAKKE MPOYHE 3aSIBIICHUS
OTHOCHUTEJILHO MPOJYKTOB ApYyrux komnauuii (He-IBM). Bormpocsl 0 BO3MOXKHOCTSIX
MPOJIYKTOB APYTUX (PUPM CJICIyeT HAPABJISTH IIOCTABIIUKAM 3TUX IPOIYKTOB.

Bce yTBepxkaeHUS 0 OYIyIIUX HATpaBJICHUSIX pa3paboTOK WM HaMepeHus X pupmMbl IBM
MOTYT OBITH IIEPECMOTPEHBI HJI OTMEHEHBI O€3 TOMOJHUTEIFHOTO O0BSIBIICHNUS, U
OTpaXaroT UCKIIFOUUTEIILHO MPe/IIoJIaraeMble e (GUpPMBIL.

Bce npuBeeHHbIE IIEHBI TPEACTABIIAIOT coOO0i pekoMengoBaHHbIe IBM B HacTosIIIeE BpeMs
PO3HUYHBIE IIEHBI, KOTOPBIC MOTYT OBITH H3MEHEHBI 0€3 yBeTOMJICHHS. [{njIepcKue eHbl
MOTYT OTJIM4AThCsl OT HUX.

Orta I/IH(bOpMaIII/IH COACPXKUT MPUMEPBI JaHHBIX U OTYETOB, UJUIFOCTPUPYIOIIUEC TUIIUMYHBIC
JCJIOBBIC OIICpalu. YTo0BI 2TH IIPpUMCPbI ObLIH HpaB,E[OHOZ[OGHbI, B HUX BKJIFOYCHBI UMCHA
JIMII, Ha3BaHUsA KOMIAHUN 1 TOBApPOB. Bce 3T MeHa U Ha3BaHUS BRIMBIIILIEHBI U JIF000€ NX
CXOACTBO C pCAJIbHBIMA UMCHAMU U aApPpCCaMU IMMOJIHOCTBIO cny'{aﬁHo.

JIMIIEH3M A HA TIEPEITEYATKY:
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OTta nHGOpMaNU CONEPKUT IPUMEPHI IPUKIIATHBIX IPOTPAMM Ha S3bIKaX
POrpaMMUPOBAHNUS, UILIFOCTPUPYIOIINX IPUEMBI IPOTPAMMUPOBAHUS IJISI PA3JIMYHBIX
ONepaIoOHHBIX IIaThopM. Paszpertaercs KONMpoBaTh, U3MEHSITH M PACHPOCTPAHSITE 3TH
IIPUMEPBI TPOrpamMM B J1r000# hopme 6e3 omtatel pupme IBM st nesteit pazpaborku,
HCIIOJIb30BAHNSI, COBITA MJI PACIPOCTPAHEHHUS IIPUKJIATHBIX IIPOTPAMM, COOTBETCTBYIOIINX
uHTepdEiicy MPUKIaHOTO IPOrPAMMHUPOBAHUS ONIEPAIIMOHHBIX IIATHOPM, [IJI1 KOTOPHIX
9THU MPUMEpPa MPOTrpaMM HaMCaHBI. DTH IPUMEPHI He OB BCECTOPOHHE IPOBEPEHBI BO
BCEX BO3MOXHBIX ycaoBusx. [loaromy IBM He MOXeT rapaHTHPOBATH UX HA/IEKHOCTH,
MPUTOAHOCTE U (pyHKIMOHMpOoBaHUe. [IpOOHBIE MPOTrpaMMBI TPEIOCTABIIFOTCS 1O
MPUHITAITY 'KaK ecTh', 6e3 Kakoit-mbo rapantuu. IBM He HeceT OTBETCTBEHHOCTH HHU 3a
Kaxoi yiep0, BBI3BAaHHBIN HCHOJIb30BAHIEM IIPIMEPOB IPOIPAMM..

Eciu BoI IpoCcCMaTpuBacTC 3Ty I/IH(I)OpMaI_II/II-O Ha 3KpaHe, (bOTOl'paq)I/II/I " IIBCTHBIC
WJUTFOCTpanyu MOryT OBITH HE BU/IHBEI.

TOBaprle 3HaKu

IBM, norotun IBM u ibm.com - ToBapHbIe 3HAKH WJIU 3aPETUCTPUPOBAHHBIC TOBAPHBIC
3Haxu International Business Machines Corporation Bo MHOTHX cTpaHax. Jpyrue mpoayKThl
WJIM HA3BAHUS YCJIYT TAK)Ke MOTYT OBITH TOBAPHBIME 3HakaMmu IBM mim npyrux KoMOaHWA.
Texymwmii cicok ToBapHbIX 3HaK0B IBM noctynen B aTepHere Ha cTpanule “Copyright
and trademark information” (Mupopmanust 06 aBTOPCKMX NpaBax U TOBAPHBIX 3HAKAX) T10
anpecy: www.ibm.com/legal/copytrade.shtml.

3aMmeyaHufl OTHOCUTESIbHO NOJSIUTUKU I‘(OH(I)MJ].eHLIMaHbHOCTM n
nonoxeHuin o6 ucnonb3oBaHNM

B mporpamMmubIx npoayktax IBM, BkiIFOUasi mporpaMmy Kak CIIy’KeOHOe pellieHue
(“TTpenstoskeHust OTHOCUTEILHO MPOrpaMM’’), MOTYT HUCIOJIb30BATHCS 2JIEMEHTHI cookie
WJTM IpyTHE TEXHOJIOTHUH JJ1s1 cOopa nH(popMaInuu 00 UCIOJIb30BAHIM MTPOAYKTA, YTOOBI
NNOMOYb yJIYYIIUTD OIILIT pa6OTLI KOHCYHOI'O IT0JIb30BATEJI, HACTPOUTH B3aPIMOI[CI>iCTBH5[ C
KOHEYHBIM IOJIb30BATEJIEM WM JIUIsl IPYTHX HeJiell. DyeMeHT cookie - 3To ¢hparMeHT
JIAHHBIX, KOTOpPbIE BEO-CAlT MOXKET OTIPABUTH B BAlll Opay3ep U KOTOPbIE 3aTEM MOTYT
XPaHUTHCS HAa BAIlleM KOMIIBIOTEPE B BHUJIE Tera, HACHTH(OUIMPYIOIIETO BaIll KOMITBFOTEP.
Bo MHOTrHUX cityyasx HUKaKO# JIMIHOM WHPOPMAIIH 3TH KOMIIOHEHTHI cookie He COOMPAFOT.
Ecim ncnonp3yemoe Bamu [IpeaioxkeHne OTHOCHTEIHHO IPOTPAMM MO3BOJIIET BAM
cobmUpaTh INYHYIO HHPOPMAIINIO Yepe3 KOMIOHEHTHI cookie M aHAJIOTHIHbIE TeXHOJIOTHH,
MBI HH(pOPMHPYEM Bac HIKE O COOTBETCTBYIOIIHUX OCOOCHHOCTSIX.

B 3aBucuMocTH OT BHeAPEHHBIX KOHGUTypaluii fanHoe [TpeaIoxkenne OTHOCUTEIHHO
IIPOrPaMM MOJXKET UCIIOJIb30BAThH CEAHCHI M XPAHUMbIE KOMIOHEHTHI cookie, KoTopbIe
COOMPAIOT MM KaXXOTO NOJIb30BATENIS U IPYTYIO JIMYHYI0 HHOOPMAIHIO [IJIS yIIpaBJICHUS
CeaHcaMH, yCOBEPIIEHCTBOBAHHOM pabOThI NOJIb30BATENIEN UK APYTUX LEJIeH,
KacalolINXCcsl OTCIICKUBAHUS NCTIOJIb30BAHNS, MM (DYHKIIMOHAJILHBIX HeJiel. DTH
KOMIOHEHTHI cookie MOXHO OTKJIIOYHTD, HO IPH UX OTKJIIOYEHUN TakXke OyIyT OTKJIFOUECHBI
(GyHKIMH, 1151 HOJAEPKKH KOTOPBIX OHU ITPEAHA3HAYCHBI.

Pazmunble 3aKOHOAATENILCTBA PETYJIUPYIOT COOP JIMYHOM HHPOPMAITUH Yepe3
KOMITOHEHTHI cOOKies U aHAJIOTUYHBIC TEXHOJIOTUU. Ecii KoHpUrypanuu, BHEAPEHHbIC 115
atoro [pe/sioxkeHuss OTHOCUTEIHLHO MPOrpaMM, 00eCIeUNBAIOT BaM, KaK 3aKa34HKY,
BO3MOXHOCTb COOMPATH JIMYHYIO HH(DOPMAIIMIO OT KOHSYHBIX MOJIb30BATENICH Yepes3
cookies U Ipyrue TeXHOJIOTHH, Bl JOJDKHBI OOPATHTHCS 34 MECTHOU FOPUIMICSCKOI
peKOMeHIaNneH 0 TOM, CYIIECTBYIOT JIM KaKHe-JINOO 3aKOHBI, IPUMEHUMBIC K TAKOMY
cOOopy MaHHBIX, BKJIFOYAs BCE TPEOOBAHMS OTHOCHTEIFHO MPEIOCTABIICHNUS 3aMeUaHIA 1
COIJIACOBAHUH B TEX CIIyyasiX, IJ1€ 3TO IPUMEHUMO.
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IBM TpedyeT, uToob1 KimmenTs! (1) obecneunBaiv 4€TKYIO U SIBHYIO CBSI3b C TEPMUHAMM
BebO-caiiTa 3aka3unka OTHOCHTEJILHO HCHOJIb30BAHUS (HAIPUMED, O THKH
KOH(HUIESHIIMAILHOCTH), BKJIFOYas CBSI3b CO COOPOM U MPAKTUKON UCIIOIb30BAHUS JAaHHBIX
IBM u KimerToM, (2) coo0Iamm o0 TOM, YTO 3JIEMEHTHI cOoKie U SBHBIC 3JIEMEHTBI
gif/Beb-Masiku TOMENAINCh Ha KOMITBEOTEP MOCETUTEIIsI KoMianueit IBM ot umenn
KimenTa BMecTe ¢ IOSICHCHHEM IIeJTH TaKOil TEXHOJIOTUH, U (3) B TO CTENeHH, B KOTOPOU
9TO TpeOyeTcsl 3aKOHOM, TIOJTyJaJI COTJIache OT OCETUTEIeH BeO-caiiTa mepes
MTOMEIIIEHIEM 3JIEMEHTOB cookie 1 SIBHBIX 2JIeMeHTOB gif/BeO-MaskoB KimenToM nim
xomnanueit IBM ot nmenun KimmeHTa Ha yCcTpoiCTBa moceTuTe s BeO-caiTa.

Bosee nonpobHyro nHGpopMaInmio 06 UCIOIH30BAHUY IS OTHX IIEJIeH pa3InIHbIX
TEXHOJIOTHif, BKJTFOYasi KOMIIOHEHTHI cookie, cmoTpute B fokyMeHTe IBM Online Privacy
Statement (3asiBiieHrEe 00 3JIEKTPOHHOM KOH(UAECHINATILHOCTH) MO aJIPECY:
http://www.ibm.com/privacy/details/us/en, B paznene “Cookies, Web Beacons and Other
Technologies" (Ds1eMenTHI cookie, BeO-Masiki ¥ Jpyrue TEXHOJIOTHN).
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