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XFHT DirectMail #ARAIITH, RE LR ERRE IR H S IH A IZd .

PATE fi 2 U5 1 T
o AR PR Z AT )5

o MAESERFEHNTE LT, WY RIHE, WKk, TIEHMN S, wit (T
g5, LARGURER T-3R4%, M4, A, R WU, Ok H RIS S0,

— R, AR R RE A ANRLE B R SO A g, BN, R I H BUAR G BB X
FEE SRR A S IRE, AR B E FO AT AT X S i il & R 2

Wi IR E > Marketing Operations iR & I i A ZRGEE, 0T DIAH H XY
b K AR IR E SR,



AN N % 25
AT A TAL S5, MR AR A S AET R X R RS E S P B Sh T id 2, Xk
DRI 0 Ak S A O 1L AR

i #9BAE IBM Marketing Operations #h#R5¢ i3 264 55,

1.

il J Java™ fE HF 5L [Procedure O, HXREZMEE, H2H (IBM
Marketing Operations R HFEFE) |

KB A SR e, fHIZE > BLE > Marketing Operations >
umoConfiguration > integrationServices TH
integrationProcedureDefinitionPath &1 +5 E It H 3%,

3. MR,

BT AR &2 procedure-plugins.xml E XM KR
integrationProcedureDefinitionPath & S [ H .

HoHEsh Web k5545,
5% Marketing Operations DAVR fllfil & #8465, &2 0 v Bk gmis il & 20 0 |

A INEY 4miE ik % 25 S0 RE

1

w o

~

wHIZE > Marketing Operations 28 > il ZsRE0E DL W RG24 i fil
wIbE,

XA S SR MR BE, ERIE. IR,
BLOL R BN OB BIR, SARTEEA G2, B TSORIEAE sk
& 7 e it 1 ]

B GRTE DLOR AT S0 1R (1] 22 fih e 45 2P0 72 71 3 DU

“M A BRGEE " IHIENE
QIR S A KRBT, AR DA T A B B0 R R 2 B T

.

F9. Ml AR X IEHE L A A £

5 A

pA i GRE ISR TR, AR — [

Marketing Operations | | X £ Sfil & %% (0 2 ) 2880, G148 B 2 fE{A Marketing Opera-

% tions I,

AR FE BEAR AR, FRAGEERE Sl e Ay, bt pE SR I T %R
WA X2, WH 2 AR E, Fi, fEeHEREe
FF AR PE AR, MR TE 0 B (AT REAR, R E X
G0 BT A AR Y B A A I A R B R R 1 R A A AT B R
.

T fil kg Ag BN SC, flhn,  BTRSCRTRE AT S TAE AR, S (E A
FE BT i SR g PR A AT B R,

= IR ERER A, BRAEE AN R EERAEE (FEXMER T, B
HHRAHSER) , BWMUERSEEXN S, B BT SCHEXT MY
A,
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K. KA IE " M EHE LA AT (4E)

5 i

B HER B BA N SAEF SRR IatT, iz R LN SCP AT & ik
A ESs, M R A M F 5 BT,

IEAE SR — A RUE A A, BRSBTS A S5 A R R R R A,
fi s e BB B RS0 CRR g R e 355 ) rad R .

L5 LRApER—1TERE, wdEASSHMhERE REH, HEZSAH
ENLECB R, (WA ZAILACH R0, IANTA R0
Wethdr. )

WRTEBRILAE, B2 E MO EHIE. AF I ERR L2 il
K B PR AR5 Fo A AR — R AT R AR, A R AR A I i A R
Hridte, A RadT HFIL i e,

AHEREITW TR EA LR, B, fl, DR EE =4 1R Mg
R RmER, —ANATRASHE, —A AT 5
Wb, RIG, WA RIS A =R R I, R4 st
et XA 5 I L AR 9 .

og s SR MR AT R B, kR R ERAT R R, S
(AR v 75 ok e e 1 ]

KT EH“FE £+

SECHUE IR B o7 M H 2 H AT RS Bk, BE M 3 ARSI X
SR KXt Marketing Operations " B 5 SR H H (89 B A AT D0 A0 B3R
WORIEERE M SCARS, X FUR BRI () B eHs R TR RTBEA 1 O SRANIH

SEINRTIBvIvE 2 3 kA ATE IR L TR vt S o 1 R B R A SR SN ST D i 31
WH 5 FBEA, AR 7 AN E R .

G CEURTBEDR R 5 MR ShAE, AR BCAIZRR, AR A LR 4 A Y
ORI PF A AT A,

BXEIRMEITIIFEMEE %
1. ®&$ZE > Marketing Operations iZE, RJ5 A METHS.
2. BURNF, TSN A RIS, AR SRR BhE TS,
3. P {RTFEN.

WO R AT T AN E B AT SRR BRI WU IR, SRR,
Bt B A2 X LA OR

KT HERARBERI AT
A4S SO f Hok ARy, #.2 & > Marketing Operations 28 > FiH
{75,

FAE AT WA B2 h B SO ST A PR MR S8R 2, 1 iR R, 25 A
JG, BERESSERNER.



FNAT VRN B R MR SCA S, R, RIRTFEERN, AT RS
EHgn T (LER) , BrBaimEREIRE, DU SRS ER R 3.

& 5 At 5
TR A LB R AAE P G AT N AT, Y iR E > BLE > Marketing
Operations > umoConfiguration T /) FMPrgmVendorEnabled F/I FMProjVendorEnabled
JEYERCE N True,

RTEMRRER

FAE I P R AR S, IBM Marketing Operations 24 7= 285 g, A
RFME, AR AR TR IR R DU e (il .

G R IO RIREIF A RN, RESRUEM T KA IZM R EDL 85
R EE A C R R, JFRFEE R A BN A R, KA R =X A
Marketing Operations Jf 7 1] .

BrREBERNELEE, EZR (IBM Marketing Operations JH ' H85) .

ZHMEBUEEAHERFEER
MRS PA R e, B AR AL R EH XA Marketing Operations ]
PO BUE, WURSERT KA R AHAT 2 K, IR A T H A £ R,

1. &I E > Marketing Operations iZE > EECAGHEZR.
AT TR B R AT 198 2R U,

2. EEIELT, WIHMSI R EE R, RS - AP aEmnER, EERA
PEERTFEPEFIZAF.

3. BRAMER, HETANSREERIIRPERFZER, RE0d >, EHEREE
EMEBRTFERYIE.

4. BEFHRTHLAEE, WEEARCRERRIIRTEFZER, R0l << &
WEBE 2 ANEREFERYIE.

5. R {RTFEM.

BEEMENRIIR

IBM Marketing Operations f4& —/> T H, 1% T H T &F N AT 4150 80 x4
VIE

1.

HMAZTA, EENYE4E DAL URL:

http://<Platform_host>:<Platform_port>/unica/jsp/main.jsp?
redirectURL=http://<UMO_host>:<UMO_port>/
plan/affiniumplan.jsp?cat=adminobjectlocklist

fii A Marketing Operations & 2 (3 2 ik 7 (1) F - 22 F1 6,

B S 7 AT X R B E A A Y BT,
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VR BE B SR F X G AR MRS AT 0 ALY S A B . 1% 0TI A S A
SEREE, SRR A SUEX S8 .

BRSO RYUEEITE, AT URL:
http://<Platform_host>:<Platform port>/unica/jsp/main.jsp

REH AL R

if% Marketing Operations HJIEAE

IBM Marketing Operations #& {0 & @M, FIHLE B & RS ERE. B n] X LEfi0
e, EHHIEE > BLE > Marketing Operations,

IREFRIRKRERK/N

A B v R B R PR A TR R R, DR T RGN ER DI B 45 R ARRR SN Te (.
i umoConfiguration > ##EEDIML & commonDataAccessLayerMaxResultSetSize &
.

IREEARHEKR/N

X S P B R Y A ufy, R SR AR E AL R RN, — RAGR [ T S E EE 1l
k. HrumoConfiguration > #3EZEDINL & commonDataAccessLayerFetchSize Jg@k,
BELE N 0 5 unlimited, #IE N 500,

ARBEZ BRI

RAE P FE H A E A A S I A ), el BRI R g GV R,
% WHMES) % H. #idi umoConfiguration > listingPages DI &
maximumItemsToBeDisplayedInCalendar /&4, 4 1¥ E N 0 B unlimited, fHAKE N
500,

AR BRI H 7S, 2 F o e A 2R ok 4 i AL Y I,

E#l IBM Marketing Operations i\

IBM Marketing Operations #2& Fl - 7 il F P A i e 1, %3] D

o HAAHRE R T E B0 G Y DL Bl S R A DU SR B B iR A
o N E SR T Ay 44X LB,

o HHAZUNE fr K00, DIRINEEE R URL [YSR LI,

R DLSE R RE R P R i 2 FRGIE T, AT EEE, 20 [E 147
Dlass 11 &, 1@ HEEL |

B amipE HN R

T B G T BRSO R T A AL SR 7 H. IR Mar-
keting Operations TS HIM QAT FITRI, H2FF. WUH . ARV BT LI
T RIR S A I R ATk 152 8 23 DU 2 =, T Rl Eh i




BH AR Z R, AT LAGRE — a2 A LU SO

e <MarketingOperations Home>/messages/com/ibm/umo/ext/
UMOConfigurationMessages_<defaultlocale>.properties (% THruE T E 450 4
257 ) B UMOMktObjectConfigurationMessages <defaultlLocale>.properties (X T
FE RIS E A F )

B S Tist 2500 ui B8

— Vist ZHUE Y P BEFZN G Y 1 S BN BT 1 7R 41 3% DU 1 AR 2 A SOA
FFER. T, projectlist.columnList.PROJECT STATUS.header=Status,

— ui ZHCE LU DU FIFRAE AT SCAR F4F B X 28 Ui T 7m0 G 28 0 il
SN I
projectsui.tabset.tab edit workflow.item addTask.display=Add Task Row,

* <MarketingOperations Home>/conf/<defaultLocale>/sysmodules.xml

EZR[ 1 X T sysmodules.xml 3CffF 1]

* <MarketingOperations_Home>/conf/<defaultLocale>/sysmenu.xm]

WHZFE 14 GUAY 1 6T sysmenu.xml 1|

B AR B ME Marketing Operations I P AN AE R, A0 EE BT I SRR P I 4545,
F ¥R 5 Marketing Platform [A] 4,

R () 20 40 S 1 2 BB S FREE, TR TT DLKE S bt T 7 4 0T 4 2600 (s () b A
Hifk, 5 18 TUM 1 L TS R A AL 1 ]

*7F sysmodules.xml 314
<MarketingOperations_Home>/conf/<locale>/sysmodules.xml SC{45E XXt FARfET %
BN G W RTE P R AR, UL module JLEA item JLERMIERSY.
+ module JLEE X THHHEFHM Z KM AN /R7E Marketing Operations H1 Y3 I,

o item JLEE UATG IR A FRIRECE B A DL H At \FE Marketing Operations H?
i .

YT R UE T E X 4 2R, sysmodules.xml SCAFLHE —1 module JLEMM A
item JUXK, {0, en_US/sysmodules.xml A5 H # DL T (H:

<module id="projects">
<display>Projects</display>
<description>Projects Module</description>
<helptip>Projects</helptip>
<link>uapprojectservlet?cat=projectlist</Tink>
<helpfile>plan.htm</helpfile>

</module>

<item id="project">Project</item>

<item id="projects">Projects</item>

BT R SR BRI DU b R AR A, RN R A P — A SO R E T R TE S R
) sysmodules.xml SCfF, 4N, ZAEHEA - S op <ol E SOy “fe g, Al LA
 module [ <display> JLEMME, PIKIHMMA <item> JLRMHEH.
<module id="projects">

<display>Promotions</display>

<description>Projects Module</description>

<helptip>Projects</helptip>

<link>uapprojectservlet?cat=projectlist</Tink>
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<helpfile>plan.htm</helpfile>
</module>
<item id="project">Promotion</item>
<item id="projects">Promotions</item>

MABR GRS URL MR, IBAh T Lgii sysmodules.xml Sk, i 25 E]
[17 5L ¢ VRANBEBES URL 5% L5 0 |

B ARAE sysmodules.xml SCEH FIT i) B8 24 7 FH % Marketing Operations H 7 %L1,
WA E B A sk S54%, FEK S Marketing Platform [6] 4,

i BHLAR A E S R AN R, BRI E, WRTEE > BE >
Marketing Operations, Jf# 7% defaultlLocale [ii'E &1k,

M4 B TS 40T 42 KT, Marketing Operations 45 [ 84 — 4~ module JGZ Al
PR R item TERVRINE sysmodules.xml SCPF. HXELEE, 20 23
DS 2 &, 1 Al b e i 5 A 1 |

sysmodules.xml X{ERRYTE:
BE X sysmodules.xml SCPFFR R, DUE LI T TR,

i
<module> JLEE M T & XHRM TR EM TR, WIHRAEGUTEME:
id BIHLAYE — 245K,

<module> JTLEMAIEME. B IE&LI T FICE: <display>, <description> il

<link>,
display

<display> JLEE X Marketing Operations 75 [f] H X SLAR LG G £ 7%, HOCRBA
AR AT IO, JUR (R A 45,

description

<description> JUEE LR fA, BOUREALMEEN T IR, TRELEE
o A 2.

HEE

<link> JUERE AL )™ B d o U B i 53 SN o Y DT, R OC R BOA AT A
TR, JUR{HEHEE.

%xF sysmenu.xml &
<MarketingOperations_Home>/conf/<locale>/sysmenu.xml SC{45E SU3E 5% B (1
2, G S BRI W R A 40 B A

F U SR AR BRIGE sysmenu.xm] HILERE X, &, HHIE module JLE Y
sysmodules.xml SCAFHE SCHYMEARXT Y., sysmenu.xml SCAFH AT H L2 7E
sysmodules.xml CFF EH AN Y module L&,



=
it
fietty
s

sysm
g5

men

<men

BT U R ) SR BT, EE i 4 T 1 SR B R ISR LI, Y e O e — A
S TG S AR sysmenu.xml SCPF, BUEEAE sysmenu.xml ST AT
F Y %] Marketing Operations JH Ui, W20 58 Ja sh b RE P iR 5548, JF4%
5 Marketing Platform [A],

enu.xml X{ERRYTE:

PIFE sysmenu.xml SCAFHR R 9100 ok g 8 BLHIE LI,
ugroup
ugroup> JCEME R ER, I HAE T & R BbrZHsE Bt r) 3

BT R, o EREAE TR

B it

id SEHLME —ARiR,

<menugroup> LR AEME. ERLUEE FIFILER: <display> Fl <menuitem>,

display

<display> JGZ & X Marketing Operations 7F i J* B P M SE R B R AUARES, LG R

WAEMEEMF IR, FrrE (a2 e 2755,

menuitem

<menuitem> JLERE XCER LWIH, R EFUTEME

Bl it

id 55 IS B IRO0T Y B H I ME — AR, sysmodules.xml SCHFEH AU FE AR B
(R HbR IR,

type 5 0 SR IR I AR T, T,

<menuitem> JLRWAEMEH T ILEK.

A

<sep

A SE I 2 [0 & — 45Kk, WIFE sysmenu.xml Y <menuitem> JLE Z [EIERN
arator/> JLZ.

EAmIAEHMNRER

1.
2.

FTIF sysmodules.xml C{F.

BN SRR <syscatalogitems> #43. X M8 SCELE iy 24 0 778 0 g 280
MG RATRE <item> JLE, FES R HEE LEHARIE,

WA EE AT E SRS 2EAN <module> 840, Bri%Hka iy <display> JG
R E SO B E R ARIE,

R4 3 sysmodules.xml SCA4,

5. FTFF UMOConfigurationMessages <defaultlLocale>.properties L (X} ThrifEmT

TEHMN R L) 5
UMOMktObjectConfigurationMessages_<defaultlLocale>.properties {4 (Xf T &
T E R |
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10.

T ELE A A I T E AR 2, R & X g R R A PR TR B UL JE
H(=52F).

W SR O E TERIARTE, ORAF I M ST,

FTFF sysmenu.xml SO, SO E SCHYSR I A F0K 75 sysmodules.xml & SLHY
R AR,

V5 S BRI 4 FR AP R MO SR R R ARE . R AE I S P S A
HF 33 Marketing Operations 1 FFE 7% 55 5.
HiiZE > Marketing Operations &E > [E$ 3,

E WERAESE UL AR fE, SREARIEHUIE R, 1EMH configTool L HIARFF3h
AR, AREAHTRERNFEE, Sk (IBM Marketing Operations %445
MY . IES WA LA EERIELE Marketing Operations [J#845r, DL FshiF Mt Mar-
keting Operations [ 2§,

W PIRPEH ) 7 B E Marketing Operations [ 28 LRI AL TR, Marketing Opera-
tions FRVFERHEAT T AT AR 2 -

o flEsEH

o HAZEHR EMIH

R i R B

o H AT 44 SE T A R

o UNINHEA URL 442 3% BRI

BT Ea A BE HL (Operations, Analytics 55 ), {HU AT DUEE fiiy 443X 2453 5P () 35

H.

Bl
sysmodules.xml SCPFUZ AL & — AR 53 LA BT — B0 B0 B B AP A 45 1 I
HARER, A m] DIA e g,

1.
2.
3.

FTIF sysmodules.xml LA,
R SRS I EL A ME — AR IRE ) <module> JCE.
B T A SRR P B &4 S I0,  HRAEAE — 1 <module>,

ISR module JLE MIARIAA.
{77 FF XA sysmodules.xml SCA%,
FTIF sysmenu.xml 3C/4.

TS, JEUI <menugroup> TLE,

i ANTRTE sysmodules.xml SCEFHABEHL <module> TG R i A BT R IARIR(E.
BUNVZ SR BAE SR BIN, 15101% <menugroup> ¥Rl <menuitem> JLEK.

R A <menuitem> JTLEREA — MrilE, ZESEELSE 3 HiEmEs
sysmodules.xml 44 <module> JGLZAHI[A].

PRAFIFCH] sysmenu.xml SCF,
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10. #i;i%E > Marketing Operations 2 & > FE$HEH.

BEARE FRIAE
EUE B BROERIVEEVEOS S iR SRS S ¥ € d R YEN
WU

Wit E M sysmenu.xml SCHEH <menuitem> TR E, B EMUIH, 4857
WEMAG, Hii%E > Marketing Operations iZE > FE$H3EH.

B AXENE RPN
1. #TFF sysmenu.xml 44,
2. AREITE Ay ALY <menugroup> TG BB fir A MY ST <menuitem> JLEK,
3. BUATRUF FA~ e
a. WERITHREA <display> FIC0R, 1HH <display> T & H{H B 8O 2 R AYE.

b. WIRITRE AL <display> TILK, #EIE(EZEE/RH AR <display> 1
JLR.

4. fRAEFEFEH] sysmenu.xml ST,
5. HE#A3h Marketing Operations 1 FHFE F IR 55 &5,
6. Hii%E > Marketing Operations ZE > [E+H35EH,

FINsEiEZE URL HYSEEAIR
1. ¥TJF sysmodules.xml /4.
2. fEEit,

<link> JLE M EMLIE L E ) URL,
3. JE TARRAIZERE JE PR (A.

RSB, BUAAE sysmodules.xml 4 FR i A X S61(H.,
{RAEFE M sysmodules.xml LA,

FTH sysmenu.xml /4,

Xof B A 1 32 FLAR B <menugroup>,

ARG ST A A <menuitem> JCE.
PRAFFF M sysmenu.xml SCHF,

HHr a3 Marketing Operations filR 5%,

10. Hii&E > Marketing Operations %8 > FE&HEH,

EEL
TeIe AT B 2 Marketing Operations H [ 3 51, RIS 25 B[] 2 DA I 7 J8 1) B 0,

i QTS E R R T, AR B . Marketing Operations 43 H #l& 1L
sysmodules.xml SCAEFT sysmenu.xml SO, (B 2@ F3h[E 455K

B SRHE AL, Wi E > Marketing Operations & > FEHEE.

e A
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ZHRHZIETINE
X6 I 2 FhiE 5 PR Marketing Operations 1P HZH4Y,  £50T DIC & B n7E
PR AR S A SCAFE R R, IR SIS A ERIES. L TIRE > RE >
Marketing Operations T[1 supportedLocales F/ defaultLocale Jit & J&VE T e
HARYIE T P, X R MR TE 2 ] 15 B,

] LX) Marketing Operations H [ DL R X 4 i 47 A i Ak

o R T R SRR R S R S, i e TN G A
i)

o BBURME. SR 47 U T O BIAREL E 208 b R |

o RHJEM. ESFREE 99 Ut Ak |

o R, ESFREE 127 U 0 AR |

- AR, S 143 TN RIS a1 ]

o g, WIRIUH BRI A, S A 149 TR f LT ARSI 1 |

£ ANZHFEX] <MarketingOperations_Home>/messages/com/ibm/umo/core/
UMOMessages_<locale>.properties U AT B M DIxE R0 & M U H B AT A Ak,
FRGE TR A 30 A 7 K L S A

KT IR IEEBIA ML

MR R H LS R 2 P08 5 W58, AT DK s 8 B0 52 2830 09 P 580 T A 28 F1 5L

AREFFRRFE N EGMIES HENIES . E AL X SR % SUA 47 5 1 7

o, MG R E AN LR, WA X2 XIS F 5w E

sysmodules.xml, sysmenu.xml Al UMOConfigurationMessages <locale>.properties @}

UMOMktObjectConfigurationMessages_<locale>.properties {4,

o XTARUETT S E X4 2R, IBM Marketing Operations N EFE F I ER M — 18
PESCF, WSO — AR e, T SCRE R R fE T35 0 g 2R RGP S A
BT, X <MarketingOperations Home>/messages/com/ibm/umo/ext/
UMOConfigurationMessages_<locale>.properties 3Cf4.

o EHRAEE RITTAE S 2 RN, Marketing Operations K & il 5 LA 75—
AN EMESCIE, SO E Y S T oA i T3 e G 2R AR AT R
BEUS N W T8 A X G AU, RGN A2 2 )i 26 54 5 i — 2 J .
XY ) <MarketingOperations _Home>/messages/com/ibm/umo/ext/
UMOMktObjectConfigurationMessages_<locale>.properties {4,

FEXLECPE, Vist ZHuE S5 AP P20 G MY ) 5 BN BT 7 DT A B 25 M1 ST
ATFAFH, ui ZH0E LT U AR S NSCA A7 # X 2E TT H - s 100 G 2R A0 Y
BN S AB F H

ftn, X FIH W E AN SR, WS EUE LINH R U _ECEE E SR
projectlist.columnList.PROJECT_OWNER.header

TESEEIE F RSO, ISR (E A
projectlist.columnList.PROJECT_OWNER.header=0wner

FELETE R & Bk S, 1%ME



projectlist.columnList.PROJECT_OWNER.header=Besitzer

HREZEL, WSR2 70 « B d i E g 250 1 |

RFAMARBR AT SIRE

<MarketingOperations_Home>/conf/<locale>/format_symbols.xml SCH77fif —LE(H,
XU TR A2 SCRE S s T H L St A AR B o A4k,

£ IBM #IUAEXT format_symbols.xml SCAFHEAT4%R.

IR %% format_symbols.xml S, (AT 41 HEN:

* £ Windows H1, DL UTF-8 #%3{ (1fiAJ& Windows B4 H% L ANSI) {7
A

o TN ZRAR H B/EH A E, Bl <date-format> Fl <date-time-format> $24itAH
R H s U, B0, EAEALEE Marketing Operations B ] fig 2 18 2| 45 1%

B & Ht AR

1t IBM Marketing Operations H1, Z5t4 4 B L RAR (5 B 20 K e BN LY, F AARATTAR
HARRENPEE, P DU I o Y — AN S R

o Ot

« EHUEC T

o U4

T AL R, T DR PR 4 A B S SRR, gt
TR 5 DL B 44 0 L £ 3B

HREMREAE ZEE, 1§20 (IBM Marketing Operations [ J' 38R .

ZKiRAEA IR R

SRR AR A S B AR A SR R, R SR DL T C R AP R,

1. ¥iZE > ELE > Marketing Operations > umoConfiguration > &E#t )
specifyDenyReason [ii BJEIEIXE N True, AXELAHEE, 12 MH (IBM Market-
ing Operations Z3EF5F) |

2. H# A3l Marketing Operations W FHFE Pl 45 %5

[r] ] il ) B HEAE 4 e R S R s e I, AR 25 A, i%aé%l“%]

[rnrdgesiks |

4. B STEAE S TR, R R T R SR o AR A R R T, e

% E > Marketing Operations & > {6488 F 5 st KBk,
o BN HHAESS S LTI RE, Y AR P T A T R A R A R R . A
KHELAGHE, WS 0EE 69 TU 0 AR P o e s |

[O8]

9]
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B EFRICINAE

Marketing Operations 24t Fl FAEMHF BT HFER A FRIC T H., 24 Marketing Opera-
tions FH P &R H R B HESE, B T DUR R A T el LAl P A& R SR
W,

Marketing Operations 224312 T H,

* AAHL Marketing Operations Fric: AN A5IC 86 0082 4 7T DL 2
PDF, HTML, JPG, PNG. GIF fil BMP %= U & Fibricife. a4t URL,
2P DIARICEEA Web . SR, T RUHERRAFAE Marketing Operations
L ANARICRBVE I, AR 2N Acrobat ZAEF|% L L,

* Adobe Acrobat fric: MARic THFEAEG A% 1L L% Adobe Acrobat, JH F [
PR 1T A Acrobat {ERETIRE, $AJ57E Marketing Operations H (& fF L. 4% (1] PDF,

PRCESUE 2 RBCE,  (BICEMN R RA R H R AR fRiCEm. )

KFEMRICTET A%

BB BT, AL Marketing Operations #ric THE G M. @il HUOEZE > BE > Mar-

keting Operations > umoConfiguration > #xi2 AR ICHL B mIE, 0] DI A

Fral RgARiC TRER, EE, fEM P ITG A E Mg ic 5 B eohR e TR 43 g™

EfiU)=E

* M Acrobat FRICUIRFIANARICERE M P IGE AR Ui 41 Acrobat FirfE (147
i,

o WAHIIRICIHE] Acrobat ARic B P Tk & & s (i A VAR I TR ATER
PRic.

iE N TR AESTR, EERAE A A AR IC TR EARICiCE. FE ESUR
IC L E AT IR Z i, 84025 T8 L B s,

/3B Adobe Acrobat #rid
Jo Jl Adobe Acrobat HRicoKiZE AT A i AJASH]L Marketing Operations #1ic.
1. ¥51& 8 > BLE > Marketing Operations > umoConfiguration > #Rig.
2. Rih4miRIRE.
3. ¥ markupServerType J@{EiX & & SOAP,
4

. ¥ markupServerURL JE{#1X B & Marketing Operations FHR 4 #5# URL, H
AL FERRE F UL PR Web B FHAE AR 55 #0107 A9 3 11

i ARG 20, I S E R . <server> Fl <port>,

http://<server>:<port>/plan/services/collabService?wsd]
5. ¥ useCustomMarkup JEVEXE N True,

AR AE Windows H]Ffili il Marketing Operations F& il Z £ (A
Acrobat UL TR ) , 154 useCustomMarkup JETHi%'E N False, SR, M
JULZER B Acrobat DIJS I Marketing Operations {8 T B R, A x| PDF [
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u'ﬁ [Yata in Table "dyn_staffdetails" in "“SIMPlan 73" on "FORTUNA'

object id  |uap_grid row id [manager  |emp_id |emp_name [ salary
121 118 ki 1001 Mary Manager 45000
1121 119 M 100z At Artiske 25000
1121 120 M 1003 Larry Lawyer 200000
| 1121 121 M 1004 Carl Contributer 25000
{121 122 ki 1005 Charlie CEQ 1000000
| |12 123 M S000 Huey Lewis 25000
| |12z 124 Y S0o1 I=aac Bashevis Sing 75000
| 122 125 M S00Z Carl Sagan 100000
| j122 126 b S003 Emdiani Torrini 300000
*

HIJLATJE T TRS001 EfMIA%, /g JLATIET TRS002 b HRI4%,
BATEMNERZER LA GRS, E2, WRAEMHIZEETS R
%, BAeHERZRPAETT, WT R

TVCListStaff:
View | Export Data

] Emiployes 1D [2] Hame Base Pay Manager
0 1om Mary Mansper $45 00000 Yes

[0 ooz Art Artiste $25 000 00 Mo

o 1003 Larry Lavwyer 200 000 00 Ho

[] 1004 Carl Conributor $25,000.00 Mo

] 1005 Charles CEQ $1 000 000,00 Yeg

[] so00 Hugy Lewwis $25,000 00 Mo

[0 som Isast Bashevis Singer $75,000.00 Yes

[0 so02 Carl Sagan $400,000 00 Ha

[0 soo3 Emiisni Torrini $300,000 00 Yes

PN %1% uap_grid_row_id S PR B IR, i LUK A% 48 5 SIS AR A30 A4 44,
T DU a3, IO Rk B HEH SRR R E (BH Sl EHT L) |
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MR =2k GIEME: vap_projects, uap_mktgobject FI7Ei|FE dyn_mo_table,
HLE 4 proj_mos_by_proj_code,

FERFMHREHIR

QIEE 2z, SR EC AR ERE dyn_mo_table, JFHIZFMEFLITAI:
o po_id: I, R EE KRR IR E
 PID: SUARSI, FEHFRISCATE URAT 10 H AU A2 B 1 e IR o 22

EHEFRER

BEARIE 5 DL 4
e uap_projects ff] proj_code FI project_id
* uap_mktgobject [ name, comp_type_name F1 mktg_object_id

AT aIE A A S2hr SQL TR AT

create view proj mos by proj code (
asscProj, MOName, ProjID, mo_id, comp_type_name) As
select PROJ.name as asscProj, MO.name as MOName,
PROJ.project_id as ProjID, MO.mktg_object id as mo_id,
MO.comp_type_name as comp_type_name
from uap_projects PROJ, dyn mo_table MOT, uap_mktgobject MO
where PROJ.proj_code = MOT.PID and MOT.po_id = MO.mktg_object_id
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o XML A% 2Ry 2 B s SOpF,

o AR E BB R R R R A A AR

o TRARE B R TR P A I B A
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AT LR AR AL,

LS HFRHA, IBM Marketing Operations 238 R B IARY zip S0, HA 54Xt
TRIIE IR 0 R E M S F, T DL R AR 1 A S R 1 B R 0 8 M S
A, A%, FBA. MR R NS MES HEMNIES, WRE
R REE, FHARE S ERENC AR A, AN LIgHIE S HBE0
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JR LS 2 EAT LR A% A
<form_name>_<locale>.properties

Hrh, <form_name> JEFX B, <locale> BET HEAHY. CiRAIDLIFiEF HEMA
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K13 ES

de_DE TEiE

en_GB E (EE)
en_US JoiE (EE)
es_ES VOBt
fr_FR G

it IT BRI
ja_JP HiG

ko_KR hE
pt_BR W A
ru_RU i

zh_CN i

IR

columngroup.groupl.header=groupl
columngroup.groupl.description=first group
columngroup.offer.header=offer
columngroup.offer.description=second group
columngroup.offer2.header=offer
columngroup.offer2.description=third group
column.business_unit_id.Tabel=Business Unit
column.business_unit_id.message= Business Unit is a mandatory field
column.business_unit_id.helptip= Business Unit is used for
column.init_type_id.Tabel= Initiative Type
column.init_type_id.message= Initiative Type is a mandatory field
column.offer _codes.label=0ffer Code(s)
column.effective_date.label=Effective Date
column.drop_date.label=Drop Date
column.business_unit_id.TookuptabTe=Tkup_business_unit
tvccolumngroup.groupl.header=groupl
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tvccolumngroup.groupl.description=groupl description
tvccolumngroup.groupl.helptip=groupl helptip
tvccolumn.tvc_not_used ref 1.Tabel=Single Marketing Object
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4. TECARGRE AR T A @M SO 8 B R I SCAR 4 % SCAF A i 5. T
RFERM BRI BATEC A AR AR A, AT AR 20 e
Xof 12 A B 1 5 PR R Y. R 1 24 7R

5. REE R M SO MBI SR B AR zip SCAF.

6. FFHPES A Marketing Operations,

A 2 B2 LAt e S BUE R S 0 I B B AT RRAS B0 R 7, A Pl Al .
7. RAGRFLLKE SC R AT B RRAS R o B S AR RRAS.

JEESCF R A AL SO 2 B3R BRI AT T A .

BRI FREFENERE
FEQUA FUFIANT, (0T LUBI By b (O BERE, 0T P RE S A JUBCHR Mt 6 31
RIS . 24Pl B MR RERENT, ATt B 1 SR B2 17

M HTML POST Jiik, (i FAARRIE X R e A KA. AR S 45 HAH R BEE AT
ROIRIE. AR R 2 AT, IR LGE SRR (E X
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# 41, FIRERW]

FRIR AR

1 namel
2 name?2
3 name3

AR P e 5 — AT =47, R kA Bdls, MBARGFHUT HTML 5L
8
<form name="1vcPost" method="POST"
action="http://serverRPT/testServiet">
<input type="hidden" name="ID" value="1,3">
<input type="hidden" name="NAME" value="namel,name3">
</form>

AR E AT AL 2L 5 W I, IR AL RATIE AT 15 () AP X 2e(h,
G5 2R SEAR N R T A, R KA T 558 W DR 5ok 20 B RS (H.

BRERMIEMEX K

21 PR B 2 BV N B BLAG X SR MRE,  AE ST AT B AR R A N S R & R T
o A LR g R BRI L, DI R R R TER E R T A X S (B
w, prEmE) .

FH R R BN R, i LT SQL TR IZ X R BT A X AR
VU 2 B A 1 v

INSERT INTO table name (object_id) SELECT object id
FROM object_system_table

Hrp,

* table_name EVGFRPNEH

* object_id JEIZAZ AT HIXGARIRT

* object_system_table J&1ZN G RGFRAFR.

B N B X R IRIUR EAR PSR R SR 44

FOE FRIRFI ESE S

project project_id uap_projects
program program_id uap_programs
plan plan_id uap_plans
invoice invoice_id uap_invoices
T E AT % mktg_object_id uap_mktgobject

fian, AAREHR AR dyn_x BIRBIINEIE B, 151217 T8 SQL &) LLKE
REPEINE A A BUH

INSERT INTO dyn x (project id) SELECT project id FROM uap_projects
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AR T
e B[ - IdValidate
e 3% - IdGenerate

o ERIFRIRAE B
#0 - IdValidate

package com.unicacorp.uap.common.template;
import java.util.HashMap;
[x%
This is an interface to be implemented by the end user of a Marketing Operations
system for the purpose of validating system generated id values
as per business Togic.
Implementations of this Interface are called by the Marketing Operations Server.
*/
public interface IdValidate
{
[ **
Returns true if the specified attribute values are valid.
*
* @param id - current project or program id. This will be the
value if it is new project/program
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* @param values - This is a set of name/value pairs, referring to
a current database connection, the appropriate
template id and another HashMap that contains
name/value pairs, corresponding to the fields and
values on the screen.
* @return true - if it is valid; otherwise returns false or throws
exception.
* @throws com.unicacorp.uap.user.IdValidateException
* Should contain a message value that is meaningful
about what went wrong.

*/

public boolean isValid(int id, HashMap values) throws
IdValidateException;
[ **
The name of the hashkey in the HashMap passed to IdValidate.isValid(..)
that refers to a current database connection to the Marketing Operations
system tables.
This connection is available for use to implementations of this
interface.
*/
public final String PLAN_DB_CONNECTION = "dbconnection";
[**
* The name of the hashkey in the HashMap passed to
idValidate.isValid(..) that refers to the id of the related
template.
*/
public final String OBJECT_TEMPLATE_ID = "templateid";
[**
* The name of the hashkey in the HashMap pass to
% IdValidate.isValid(..) that refers to another Hashmap which
* contains name/value pairs. The name corresponds to a field on
* the screen for project/program and the value corresponds to the
* user entered text or selection.
*
/
public final String OBJECT_ATTRIB_VALUES = "attributeValues";
}

# - IdGenerate

package com.unicaorp.uap.common.template;

import java.util.HashMap;

/* This is an interface to be implemented by the end user
* of a Marketing Operations

* system for the purpose of generating unique Project Code (PIDs). The intent
* is to allow users to attach to existing enterprise systems to help make
* project IDs meaningful in their enterprise.
*
* Implementations of this Interface are called by the Marketing Operations Server.
* It is the responsibility of the Marketing Operations Server
* to assure that there is
* only one ID being generated at a time. When implementation of this
* interface are called, they can assume that there are no other IDs
* that are being generated concurrently.
*
/

public interface IdGenerate {
[**

Returns a string code used to define a Project object with Marketing Operations

*
*
* @param uniqueld - This is an integer value that is generated by

* the Marketing Operations system. This is guaranteed to be unique across
* the system; hence, if the project ID returned is the string

* representation of this integer, it will be a unique

*  Project Code (PID).

*

*

*

@param values - This is a set of name/value pairs, referring to the current
database connection, appropriate template id, code prefix,
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request flag, and another HashMap that contains name/value
pairs, corresponding to the fields and values on the screen.

@param uniqueChecker - An implementation used to verify the uniqueness of
of ID's generated by this instance.

* Ok X X X ok

@return - A string that represents the ID of the project we are
creating.

@throws com.unicacorp.uap.user.IdGenerateException
Should contain a message value that is meaningful about
what went wrong

* Ok X X

*/

public String generateID (int uniqueld, HashMap values, IdUniqueChecker
uniqueChecker)
throws IdGenerateException;
[**
% The name of the hashkey in the HashMap passed to IdValidate.isValid(..)
* that refers to a current database connection to the Marketing Operations
* system tables.

* This connection is available for use to implementations of this interface.

*/

public final String PLAN_DB_CONNECTION = "dbconnection";

[*%

% The name of the hashkey in the HashMap passed to IdValidate.isValid(..)
* that refers to the id of the related template.

*/

public final String OBJECT_TEMPLATE_ID = "templateid";

[**

% The name of the hashkey in the HashMap passed to IdValidate.isValid(..)
* that refers to the desired string prefix to prepend the generated id.
*/

public final String OBJECT_CODE_PREFIX = "pidprefix";

[**

% The name of the hashkey in the HashMap passed to IdValidate.isValid(..)
* that refers that indicates whether the calling object is a request.

*/

public final String OBJECT_REQUEST FLAG = "flagprojectrequest";

[**

* The name of the hashkey in the HashMap pass to IdValidate.isValid(..)

* that refers to another Hashmap which contains name/value pairs. The name
* corresponds to a field on the screen for project/program and the value

* corresponds to the user entered text or selection.

*/

public final String OBJECT_ATTRIB VALUES = "attributeValues";

[**

* Default start plan code start number

*/
public final int PLAN_CODE_SUFFIX_START = 1000;
/:*Defau1t start program code start number

pZé]ic final int PROGRAM_CODE_SUFFIX_START = 1000;
/:*Defau1t start project code start number

p:élic final int PROJECT_CODE_SUFFIX_START = 1000;
/::Defau1t start rfq code start number

*

public final int RFQ_CODE_SUFFIX START = 1000;}

%16 = EmghER

&

175



EHIERIRAE B 25

package com.unica.uap.component.helper;
import com.unicacorp.uap.common.db.*;
import com.unicacorp.uap.common.template.x*;
import org.apache.commons.lang.StringUtils;
import java.io.File;

import java.io.FileInputStream;

import java.sql.Connection;

import java.sql.PreparedStatement;

import java.sql.ResultSet;

import java.sql.SQLException;

import java.util.HashMap;

import java.util.Properties;

[ **
* The Class CustomComponentPidGeneratelImpl.
*/
public class CustomComponentPidGenerateImpl implements IdGenerate,
IdUniqueChecker {
/*% The Tower limit. */

public static int LOWER_LIMIT = 0;

/** The upper limit. */

public static int UPPER_LIMIT = 0;

static {

Properties attrPro = new Properties();

try {
String planHome = System.getProperty("plan.home");
System.out.printin("planHome : " + planHome);

File file = new File(planHome + "/unwar/WEB-INF/IDRange.properties");
FileInputStream fi = new FilelnputStream(file);

if (fi !'= null) {

attrPro.load(fi);

String min = (String) attrPro.get("mktOBJId.min");

String max = (String) attrPro.get("mktOBJId.max");

LOWER_LIMIT = Integer.parselnt(min);

UPPER_LIMIT = Integer.parselnt(max);

System.out.printin("Lower Limit :" + LOWER_LIMIT);
System.out.printin("Upper Limit :" + UPPER_LIMIT);

} else {

System.out.printIn("IDRange Property file can not be found");

throw new RuntimeException("IDRange Property file can not be found");

} catch (Exception e) {
e.printStackTrace();
throw new RuntimeException("IDRange Property file can not be found");
}
1

[**

* The Constructor.

*/

public CustomComponentPidGenerateImpl() {
}

[**

* Generate ID.

*

* @param uniqueChecker the unique checker
* @param values the values

* @param instanceld the instance id

*

* @return the string

*

* @throws IdGenerateException the id generate exception

*/

public synchronized String generateID(int instanceld, HashMap values,
IdUniqueChecker uniqueChecker) throws IdGenerateException {
print("inside 'generateID' method");

print("instanceld : " + instanceld);
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print ("######FFFEFERFEAFAFEN" + values + "#EEEFERFEAFEEEREAAAA\N") 5
String prefix = (String) values.get("pidprefix");
print("prefix : " + prefix);
String templateid = (String) values.get("templateid");
print("templateid : " + templateid);
Connection con = (Connection) values.get("dbconnection");
//int nextValue = -1;
boolean isEmptyPrefix = false;
try {

if (StringUtils.isEmpty(prefix)) {

isEmptyPrefix = true;

//GET THE CURRENT VALUE OF THE TEMPLATE ID - from CUST_GENIDS table

String sqlString = "SELECT ID_VALUE FROM CUST_GENIDS WHERE ENTITY_NAME = ?";

print("sql1String : " + sqlString);

PreparedStatement ps = null;

ResultSet rs = null;

int cnt = 0;

try {
ps = new UAPSQLPreparedStatement(con, sqlString);
UAPSQLUti1s.setupPreparedStatement (ps, 1, templateid, "string");
rs = ps.executeQuery();
if (rs.next()) {

cnt = rs.getInt(1);

}
print("current ID vlaue :" + cnt);
UAPSQLUtils.closeResultSet(rs, ps);

} catch (SQLException ex) {
ex.printStackTrace();
UAPSQLUtils.closeResultSet(rs, ps);
throw new RuntimeException(ex);

} catch (Exception exception) {
exception.printStackTrace();
UAPSQLUtils.closeResultSet(rs, ps);
throw new RuntimeException(exception);

1
if (cnt == 0) {
//insert first new record for the template id into table
cnt = LOWER_LIMIT;
String sqlInsertStr = "INSERT INTO CUST_GENIDS values (?,?)";
print("sqlInsertStr : " + sqllnsertStr);
ps = new UAPSQLPreparedStatement(con, sqlInsertStr);
ps.setString(1l, templateid);
ps.setInt(2, cnt);
}

else if ((cnt >= LOWER LIMIT) & (cnt < UPPER_LIMIT)) {
//increase the counter and update the row for the template id
cnt++;
String sqlUpdateStr =
"UPDATE CUST_GENIDS SET ID_VALUE= ? WHERE ENTITY_NAME = ?";
print("Update : " + sqlUpdateStr);
ps = new UAPSQLPreparedStatement(con, sqlUpdateStr);
ps.setInt(1, cnt);
ps.setString(2, templateid);
} else {
print("Current ID is out of range, ID Range [" + LOWER LIMIT +
"'+ UPPER_LIMIT + "]");
//throw exception that can not generate id, Timit is over
throw new IdGenerateException(
"Current ID is out of range, ID Range [" + LOWER_LIMIT +
"o+ UPPER_LIMIT + "]1");

1
//UAPSQLUtiTs.beginTransaction(con);
ps.execute();
//UAPSQLUtiTs.endTransaction(con, true);
String pid = (isEmptyPrefix ? "" : prefix) + cnt;
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print("return from 'generateID' method with pid : " + pid);
return pid;
} catch (Exception ex) {
ex.printStackTrace();
throw new IdGenerateException(ex);
}
1

[**

*

Checks if is unique.

*

* @param values the values
* @param Id the Id
*
*

@return true, if is unique

*

/
public boolean isUnique(String Id, HashMap values) {
print("inside 'isUnique' method");

//provide actual implementation for uniqueness check
return true;

}
[**

* Print.

*

* @param str the str

*/
private void print(String str) {
System.out.printin(str);
}
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<set-property property="column" value=
"dyn_vendors.numkEmployees"/>

ALK A dyn_vendors #(¥a /£ 1Y numEmployees 7Bt LU & 1% (H7E
1 %] 999,999 ],

K&
com.unicacorp.uap.grid.validation.rule.basic.RangeCheckRule

UniqueCheckRule | B ZLIGHEFIAR M S EE(E, B EIEME.

K4
com.unicacorp.uap.grid.validation.rule.basic.UniqueCheckRule

i AMEEM A ROW AR RULHIZE — MTHAN, ZHNE 25 16 2R
T BRI,

B E L 51
BT RGBS R G numEmps 7 B (-G (EAE 10 2] 1000 Z ),

<?xml version="1.0" encoding="UTF-8"?>
<validation-rules xmins:xsi="http://www.w3.0rg/2001/XMLSchema-instance">
<rule validationType="ROW">
<name>Range Check</name>
<desc>Checks Range for numeric type. Note: for field numEmps</desc>
<class>com.unicacorp.uap.grid.validation.rule.basic.RangeCheckRule</class>
<enable>true</enable>
<applies-to-tvc-id>vendors</applies-to-tvc-id>
<set-property property="minValue" value="10"/>
<set-property property="maxValue" value="1000"/>
<set-property property="column" value="dyn_vendors.numEmps"/>
</rule>
</validation-rules>
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TERHN S, numEmps FEAENFE4FR N vendors fUFEHT, TFHEAEEMEBCER

gr b B IR,
T A 25 SR A G0 A 56 UE H U S S A B Marketing Operations P, K¢ H8 Ml 22 A5 Al
FEREH AT I,

1 Al XML SO RUAS & 7R 1 B e A,
2. BRI SCA b ##) Marketing Operations:
a. HMii%E > Marketing Operations iZE > EFEE > H0.
b. HATERMHINE X.
c. TEBFHMMAEHES, A RRBFIFfEE XML SO,
d. B EREE DI HLIN SR T E Marketing Operations,
3. BRI SCAR A RO B AR b IR,
a. HiZE > Marketing Operations iZE > EIFEE > 115,
b. WA, R Rl HIRTR IR,
c. HEHRIMETR. AT FRE, # vendors, W THIBWIEFMM, WA AHRIH
AR,

TR, R A LRI IESE.
4. PRAF HBUH B IZ BB &,
5. BN, 7E empNum = B i A Jo .

ftm, A 5000, ANRBCEIGE R E, AU IS T,
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REEE
S IBM HORSR, AR ER AR A RSB 7 B

UNSR AT B8 5%, AR AT AE ST B EARAF R R, %R A
T 2420 IBM 3 HRE Y5 .

A5 R > ETF VT, R ITEICT W, IR
FRAR AR HE T version.txt SCPF, ATRIARBUT AT IBM %7 AR 1 I
AE.

IBM H# AT HFHNERER

HHER IBM HAR S, HE W IBM PSR LM (htp//www.ibm.com]

[support/entry/portal/open_service_request).

T ERASCRER, AUE ] IBM MK g, ISR AT, SR T B S Y
IBM %8y, ETHELRTERKS BM &P BFRAGEAREER, WEHX
FITP M R ERRIR > SRR,
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