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—RAIE 7 Ro MREBBEEERI HITHIES, BARTUZEFXEESLAER
o

flan, EE—NEAEENRIT RIS HES. HAESTRE 6 B 15 BAPEH
&, AR MREAFNZESOERR, BAHLREEN 6 A 18 Bl
BE2H— MRETERAZESEOERAR, BAEKE 6 A 20 BUSHEH=4
Fo

T{FESiEIANAF TRy EIR &

B EATERRRNRAESRIETN, ERAGFSEIRETESBE.

AU TE— AR TES A,

% 15 ASAEET

s T
Bus. (L) ESEE R AT ERENER.

E RAETEATAESNREILE,
Wkd. (BF) ESRERRAAR, BF0ARATENIETNEL
Off. (#h&H) ESBERTIERR, BRBELOETENERRTIE.
Al (FFEERE) ESBEROIEE— %

d: "BEARN V- MYNMEMLLR, B7EESFEEREFARLIEZEE
BUEFo XAFEPIBE = 55 5L PR B RRFIRY 8],

mIETIERIZERTRE
QRTER, EFMARRNASEKEES. ERRASTAZE, AEHHENE
BIRB IS TR,
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KTFUES

fRTIBER (FIEEIERZESHE) 5, ENRERAEEIERZRERE,
TERIERIRE R F I ERIRAERA S, TEL T REHRESH, FTLOHLEEE
EW%#WIWWE%E@ , HEMTERERRESIREEIFNERR. BXT
ERERIRNEZER, %I?ﬂ (Marketing Operations BERIEFE) o

EHIFr R HARRAY TIERIZRIRE DA A Rl AUER, RT AEERA AT AEEN
ik, PBARTERERETERIZHNE ST RN

UK
1. IFHRIE, ARREITERELEDF. ITHERZERNHEEREMH.

2. %Eﬁh(\ )o BFEREETNREANL. BRUARNPERNES, BESH
rmiEARNTEE -

3. EfAKMEXHIERZRIRPIBIEERFMEBEFRBITHE WRIMEL
F'REHRE) , BREIR > SANNRELERE. Ex—FESE, fanlt
AEMFFRSI TERE. BEME, ARERTIERERIR, FRESFN

4. BEAREESNMBEZMURBBFEESMNE, BEBTINRTRPESLL
BT, A LUERESKEIXR. BRXEAMIXRANESZER, HEHE 80
Iy MESERBXRD -

5. BEBTREHFINT, BREFMT (7 ), ABERIS. REES. WEIM
Eﬁo ﬁ%%yﬁz SN ]ﬁ%'ﬁl 77 ﬁE)J IT ﬂuﬁﬁﬁij'ﬂiﬂ.ﬂ o

6. WANESHEARKTIUN/LFREH, REBATERZENAERFE.,

BILUNES G B . SR BEMFSREE, MRMAXEEFHEER
™, WBARRZEMIHTEE=TME. HIa0, WRWMABITH BN BERER
B, REZITERLIE,

- "EEANFIERESHIFAN, AIRAESRRFEATFRBHRNERA
o flin, BMEESKRBENESER, GINAILLERERBENESHER
B,

7. BERESHEENERR (fi, WFEH) , TREEEEERT|, ARMIIE
iR EIEE,

BB RPN EIZEET,

8. EEMRHAR, UBESOEIRGNRAABINEHENEHERAT!
., BXEZER, BBH % 87 W MEESHAMAGNNAL -

9. WMITHMER, HEBRFREDHTEHMEN, URRINB/NIIERIE.
10. 1EFRIIPMANE X ESHEAEREEIER.
11. BEHEREFEUREES.

WEHRINTRE

MBS FRE AR, AIERTIERE. BT A= EMENR, A, %
SO BRBN ERFOFESS

TRER T TEEET
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& 16. "TIERIZ ET-RAY 4RAE TR

EtR

P

[

RNT. ERTHAMNBITERERNAETZE, BERZT, AERE
HEEAR LS ETTHRE, RILAAN:

- £5

. REHES

.

« Bk MERBESALREIA

Marketing Operations FIIESHEEESHITERES

=

BT, AREBERT, RASBITHRITAMIBFRE, RAEENMESH
TKMTEHZAINES. EEBEMEABXRED, BRHIER, Fi#
TR, ARBBT—MESHME IIERE.
WERRARH R R
« TBREXR RINTH, RAEFEEABTFEREMT

BT PITH, RGEEAKMTHE EST
© HITD AMTE, RAREHANTSHE EAHNTHERNES

AMBBTERBRNERBX REDN, BREERER,

ERIFEHBERIEHR R ; BHESTMBRBI, AEESTRHELLES D
RIESTITR. BXBEZER, BEHAE 80 I MESKHXR) o

L#B17. REESHIMEBRIRLUERTT, AEREICERUA LB ok
7o

pE

o BoiTH, HESKHXERASENR.

- TTIMERRY, HFfEXBAESKESHE £

T#B1T. REESHIMEBRILUEITINE, ARREIHEMRUE s
1T

pE

o BoTH, HESKHXERASENR.

- TTIMERRY, HFfEXBEAESKESHE—E®5h.

MBR1T. BHESHMERBIRLOEITIERE, AR EEEMRRIBRA
&

s TATEIEREBRFRETRBRE—EL.

o MIBRMERRY, EHXEXEESMHMEITFI— MR, FBRES,

EMTE B, €A Shift+ RHUTERFREPEZRE—IHEZMEBERT

1%, ARREIERUR AU TEP— T

- REBESZENNERE: ETFELENMTEREEPAMXR; T2
TERRIKRESS Z BIRVFRE N ERY (8,

« BRESZEMNERE: ETELENMTEREERKHXR; Bk
RIESS 2 [BIFR A N ERYIE),
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& 16. "TIERIZ ET-RAY RIS TR (80

EtR

D%

TR, RHhEm, XERTTISE L FRISRTETIE, HEXMT!
HENEFERR.

BRI FE—E, SAESER Shiftr 8 LB FRIGTEE— 5

SRS

. B AT A E SIS R

. ORTE: EEERMANE (MEEDBTEIT) .

. TETEMEN EEIMSRB BB AT R A

. FRIER: BRARES R R FSRES B, B, RN
RS RS BN BRR, B SRES L ERN 100%. 5
ESIFTH BT "BRER ERR
BT/ AT B TS A B E SIE L R s
EsEETTAS,

. R BTSRRI IRTE R B,

SE: TSR IR RARARAO A TTAS R B, RSTHFEM Culeih

HTHEE.

TEZS O EARTE A FAR
SANNRETERE: NERBLT REH RSHEA, BELNE
M TERIZEIR P S A EB R BRI,

. ERT: BEBBTR, AEEEIETRBRZS PR E.
SHFEEREENS GHEEARY) , BE BTGB NREE.

. SEEG: BRE TR,

i, BEIHERI—RIEN.

. BETEMNAER HE 1RIFFENENR.

] RF. BIUILERLOEZR TR P — LD
« ®E GIRTE, BFRERIBILTHRES .
FREAES: RECHIE, AERMREERF LREHVKESIEDR
B
© REHTR: REENIE, AETBFREAESN.
FREFAROETR: ®REEHNIE, HERKIIMERNDENIERT!
o
i<y BiH. ROZFBFEREMELN, MARTFERE—RREFFAENRER
o
A NPT ERERIESS

ERESTMEAINEITIERE, SR AEEEXRRAEN TN

R T A= DFRINED, 55 EE SRR LFREEN AR

BAERXRTMEBRAESTHUTER.
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AT XDHEMES, MERIVITERERFRES, BEERAEESR. I, R
ER R X DMESHIEIES .
« AMMEREESE, AJLIEREREBAIBFREPHMUE: EESITERA

MERSHIES S,

B0, NREESHIRPAEFMUERAN 2.3 Have team meeting, FBAEEZERE
EFRIEH 2.2 BES T, IEMERTHNEAESEASSEBMERRS: ZHtrcH 2.3
NPT EEFIE 240

LU M RS S BRI B F RIS EME S, FATIERE LM EBMTEETUE
MERES BTN EENE,

ANFTNEERNETN, E2MATFEEBEEZEARTXRANETR, EXFZE
B, 1585 % 80 T MESKHXARI -

MNIEREESCNERER, BREREZEST,;, MAEREILERZETARN
£,

NRESAFEETEREESPIZE, BABKRIEIRER, SHMESTEM
Eo BATFTFESEEHHIEFER,

AINRBIES
SAPFEEIFERABEREA NI BREHFEREN, BREBESHNNELF
Mg, ERENRAS MIREESH—PRE,

iz

1 RECRBHISHMERERORIERER: BHRT (L ), HEETREE
. BITHEHT. CEREREFER, BIEWHEBRHATEN.
2. EIfERERFRETR, BLAERRMITHMBRIES M.

L BEFNT (V) REERRSES.
4 EREFOPARRE, REREWE
E: REANEIRBISER—RE, SERENEER HEELYIR.
T—$tta
BRECEFNETEREZE, TREREESULEETMRNR BRI TR,

[ TRz FRERMT
B TIERRETRIEFNT, UWFMESES. REES, LENNE,

KFULAES

EEIERERFREIRMITZE, URBARNITHILERE. BXE%EERE, &
BiEE 75 TN MREBARITEE

UK ;-

1. AEERBHISINBRERNKRBERET: BHET (© ), HEETHRME
. BITHEHT. CHERERFER, BIEWHEBRHETEN.
2. EIERIERFREDR, BERERRMITHMBRIES BT,
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3. FIMNEL. Hof. ESWERBMES: RHEFT (V7 ), RELRES. Rag
5. ETH R

Marketing Operations RFF{TRINEIBFHRE, MERERNEEPTER; E5M
ZEEBARRIRET.

4. W MRBATESETIERZINEE, HEIEAESHRNBEMNE
—MESRAZEESEEEMIEIT. FIM0, ZEES 25 KRTFES 24, IR
BoAERIELE, ABANMEMES 2.4 M 2.3, FRLL, ZEESZIFIEEN 2.5 Cost
Approval (2.4) [2.3].

5. Al BRARASMATHRIER, TSHMEABIBLEEISNES BRE
BENES . NR—MESHEHBEEN, BLARASEXFAERBTSHE
HAo

B0, RELRMES, BERZFA 2.5 Deliver draft to vendor (2.4). EfF
ESKHTES 1.3, MARES 24, IBESBIMELRS 2.5 Deliver draft
to vendor (1.3), EFILERKHTES 1.3 IS 24, AIFERESHRESSE
5 BESKZFRERHN 2.5 Deliver draft to vendor (1.3, 2.4),

BXEZER, BEH % 80 I MESKBIXARL -
6. FTEHITIERERIER, RFEEN.
ZR
M ESK AN TERETRBRARZE.
TE B REHIZ S TARmMTT
HZEESHIERBEEHTHN, ZREESATHERS. SHELERSELT
BFRIBRIBANNBEZEES, IREHR. ERRERERMZE, EAIEE
FBEMIZ—T R, BRELKEIEIR, AIARNES, ARERRADEAESHIR

So

UK
1. AEERBHISIANRERNERBERET, BHET (¢ ), HHEETHRME
. BITUHT. CRERRSEN, BREHEBRHITENR.

2. EERRANENE—1T. ERENEREESETHANT.

3. FIMEL. BOERES, BERGT (7 ), REEES. B NEIRAE
E4

ZJo

4. BPREHKHRAMESTIMNENRES, UEEERMHENTES. BEMENESH
2.5 EHEIA - FER (2.3), BEMESHENR, HEHEESELN 2.60 TH
B FRIEPTHREN, RASEDWHES, UEHEES 25 2.

Bt ERFNMESS P51
IREERESTNERIRS, BARESIGENE SHHSAATROTIE.

a0, REMERIRFIT:
1. Fx
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EEMERSIT

BLlESD

HIEER

mIHEHER

NRERBES S'HIFEHEF", FEESENRN 3, BBAFNIRFAT,
1. M

EEMERSIT

mIHEHE R

LS

WiEETR

AR

SRR

MAERILEHREBES 2 EEMELRT, NMBEERSERN 40 FHBIRFEL TR
M|

mIHEHER

EfemEhgit

RN AR

WiEETR

Ok »W e

BERENMEULEMBRBZEERE, BEERSATRAESUMRNES. fl0, B
fER 2" M7 ERER"BERE, FRERSENRN 6 HERHIMF

ESERBXFR

FEITERERFRISPRMIITHMPEFRILEITES, IBM Marketing Operations 12
HE] AT EBESREEK RV EIET,

ERBRFREREEAN T, BEBITHERTIHEP—MED:

ERBXFR: ZRAFZBINFITERKB KR, MRMESHNMRFERBX
&, BARBESAVRUAFEHRM.

BT RGRHTEANENESEP.
« HT REBEFITIHRASHEESEHITIRBXRD P,

BITHRNES
BARTERESKOTEEHZANES, #HMEKRB T ZESHPAEIURHTHE
E4

ZJo
YENMESREEE—NMESERERBEE, ATRITHENZES. Fl, FE,
NRMES X REeEES B TREA8IETT, BBARBITRERAES Xo
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ZJEIRAL

B" (A1)
AgeB g C LY A e B C

D D
HITHNES

BAFHITEESKHRTIES ZABESKBBIIN (ESHHER) o IRFEERHT
A —1ESS BIBHB AR I T £S5

HERNMESAUSHZ—ESRRIEITH, AIHTHEAZES. fll, FES, mR
5 X JUSHES B ENET, IHTEAES Xo

ZJEARAN SR
“B” ( %//T]T‘)

HIBRESS

BERESSMESEPBIREEES. AF, RAIFR THRRESEEHEZRE
—ite, LUEBREM—TERES .

BiRLEC
{80 5

ApyB gy X gD IECINN A gy B gy D

ApggBgg X gD BEEY I A ue B g D

§=

i

E

ESwBbRGE, EERBIESRKRAKBTERBIBRZ AR t—T AR LURE
PR IR R38R R 5o
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REEN"SE—RER"AR

NERINESHIRERTEEEBEA—EL, IBM Marketing Operationstgft 7 LA 17/,

- REARNZHIT. FBRBFESIEN, KA XBE-BAT.

« BiER8NMREREN' RO —RXERNAR . EEREKFIRAZAD NN, FRIESE
BREMAARERFERE, SUSRANESHYSERLA.

o B, BHIITAMSZNMES, AF[EF-—XHTHAR. A, BREASZ—ES
B, RASHITHENZES, BRIERRERS—H .

MRFE, FIUFHELARFREENKB X R, RHESKEN, ARREERERN
[EHESHPHLLES HIRIES RS TR

TERIERFRBY
TEREUETFRENESS (RENE) REEHRETN, REBFREMHFIN
FRRETHIR. BEES, HEBFRENSFINSTRTRAES.

& 17. TEREBFRRY

51 R
ES MM ER FI A B B9 ES I ER

RTIRIBHL A, BHMBRIESTHITEITHEREFT]. AR

AMBEART, BEFESUEHRSNAEEER. BXESEE, 5811
B 62 TN MEHESEH WIEE) HE 66 1N TMNEBEARE X
HERIRD o
K& ETERLUIETESRES. ESHNRESTAUTEH—F,
. HiE
. JEBY

BBkd

B

B S BORAS B BT L — T,
. KB
. E7E#T
. B

B

BEEUH

Bk
U ESHREN REHE, EFESRT, JLERSENN EE
BT R BIUE . URAESHREREEESTH, KFRHRRT
B, BRESEE, BEA B 66 0 TAIES LRI .
SERES L R ESNRRRENES A,
ERESTT, BHASHERS, ARBNFNERES LY, ERE
2T BUSFHENNES. MTREES, KFRARE,
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& 17. TEREBFRREY ()

51 D%
TN / SSERFF 6 B | N TFEERSHES, FRFRTNARB, AR BAUREE
HA To BESKSMNEEERENG, KFERFTEMABBE. L

BRAUEEFEET.

EmEA VT, ERTRPRLLER BAFEE M8,

TN/ SSPREER A
HA

NFEERENES, EFERRTMVERBH, FUNSERBHAUREE
To BESKSMNEDERNETRE, EFERERKFERBH. KR
SERAPUEEFEET.

TEREANT, ERTRPRTUER B HREEH M8,

FN / 52 B F5 42 B
i8]

ESBRERETE], BANR. NI

MRFEMAT FIRERANEREE, BARSZBNHELFRIE
(P / SEFREEER B AR TN / SR B ER)

KR TEE

FTERESFFENERTIEE, 5HMFEFEREMEY, SERFRIEEUR. /M
D HEE.

EEBHA

ERESERSEE. MRETHMERN, BAESHBHEERE.

EHNESEEEEEH, 255, ARMXEFEZREE. BEZESK
MBBEESNBRALESEN, ZESHABHAEHIEW,

MRAFERHAR, FEARNBBEEUTROERNFEET.

BN, BREMFES 2.2 KHFES 2.1, NRES 2.1 NWETERBBBRT
£55 2.2 MBHRABRAR, BAES 21 NERERBIANES 22 ME8
AR BN EFEER. REEEETEREE BT FRBER
EETES 22 NEEN, IEEFaRE,

BESI

ETREREES AN ZERMER. FJUERTIIEDR,

- W$3E - RISH: EARESHENBRTERXESRE. IFHRET
MEBRBH. WEERFREESHREEE,

+ Wkd. - TffH + AXR: FALESHITHAPTEREEEAR.

« KBH - I$3H + *hER: EALESFIENBIRITERESTE X
RYUEEAFTIFRYE,

- FAEBH - FRERFEA: FALESHTHERTERESREE,
ENESHE RN, F=2RERNBEH.

BRI 46 B HA

ESBEIRTREM. ERESIVT, JUERBRREEE,

TR LUAINE S 2R, DAETNBERRPNITERENREREES
BRI B ERITULIRIE, BERMRIE START SIREEH,
A, QB IBERER. FRRIRNIERRES, DE—NEEXMHE
ERERNES, SEIRAREFERIERBRBBIRAKBNTE
Y, EAMEEEXENESTREMBEFIRARER NECHERAEE
BN BTGB AR, XEBRERNINBREEENE
hHFIEMBIESS.

O &l

SRR EEELR START DEcLA TIERIERIN—MMES,

BirsRAHA

B
AESWBIREREE. EHREART, TLUERERREREBR,
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& 17. TEREBFRREY (8)

51 P

EhizszedniE) ESRUREERETIE], BAIAXR. NEMDH. BRERBAREBRAGEE
Ho

BfrLIEE TRESPIENGEE BRI IR, BT HRELIE,

il MIIRAPUEZES B2, ROETAI NN FHEMELFE. It

IR EMNERBREBHRAEERIRE,

BEXGEERMNELER, 1551 (Marketing Operations LH4EE)
{Distributed Marketing BIERIEFE) -

AT S5FESHEXEN—1HE M AR, XEAETUMNBTEIENBMmER
IRABEN, AILBBBEREEFMLE,

LEESIRSHEEHET. HEXETHE, EFRARE
DAl S5ESEXREKBIAR,

MRTIEFRAREESEERRARIITERE, BATENABIEARN,
TERIESEEN N RTIFRINAR.

TR TR SR iE TAERIZI R AR FEhRIME"B 5" 5o

LEESHIRSNEEHET. HEXETHE, hFRIRE
EHEAE XE—MRIEFER, ATFERSHEESHEXBEN—IHZ M HE,

XEBERLUMBTEIBIMBNTBERRFEEN, BeIUHENEMRE
EFRE,
EHEABRATIRERIZERE.

HE XE—TMREFR, BTERSZEESHEXENEFE, EFERTM
BRIz,

Roy

MRTIEREESETHEFRERRITERAE, BAENBEIERAR
B, TERESBMENNAEREETRHFIMAR.

SEEPITERMXR | MRLESKBTEMES, BLARERROAT BRI R H
LRI, REUREREI IR B R ST ES PR R IMBIES el 2 Bl

EHIES.

WFE BETRESERENTEES. OFES BRI SMER, FEEZMAFLE
Ko

ESHB £ B FiE— RS MESHRIEAE. RaEMEEAILAERSEE
SHIRE S 553248,

AR BXESHEMER.

REHIEIAS Bl — &5 HETiEHR
BEROBIERNE, AIUERIN—IHSMESRANNEE, HEATRETEH
RIELHEHMES,
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KXTFULES

flan, &/ 10 MESMES, PREXEESEARENBERAEE. BrEREH.
BN EM B TIFEER. AT —TMESBAME. BRF 1 TPEEREH
R 9 179, BEIRME shift MAVRNHITRES, LUEERE 10 MESHIX 4 FIRH
Bitig. AR, AR TEFEED,

BRI UER — MRS MABRTEPEIIE, AREMEWER—1NHZ M EBETE
B, FZH TTERIEERAEMD o

A WEBE—RFIBTRANETER TRBRIRTTE: £/ Shift+ BH LUERE T,

UK

1. ITAEAEEFNESENTE, ARRHIERBEDF,

2. BB,

3. FEF—TRETEPER Shift+ BHHATTIER

4. BRI BEENRE— T RTE, ARERSTEPER Shift+8R .

EEN—RIIBTREREE T
A BIUERESIN—RIIBTE, MARERS N FPESNRETE.

5. waTA (B ) sE TR

IR 7P

m AR B ELEN—ITREZMNEERTRPNEESR
FFFEEMEE R TR (BERTENSET
%) o

M EERE BETEN—TREMEERTRPNEES
AFFEEMEE ST (BERLEENST
®) o

6. BEFRTFo

T ERIEE HIFIRENG
NTRENRE, AEHRIFEETIEREPRRSHEENES.

A TAEIERIERFRIETER FRERBES,

SHFRIES, HEETIITN.

< BHTES, KIUEIER Shift+ REREFESN—RTIBTR, B EEIER
Ctrl+ B HRERZ MR ERES

o BEFRSNRITE, BIER Shift+ B EIR(F,
MRRENRBEH. WU TFEEFINESHENZTES, BAMEESERKE

no

o BEEEBARLKNIET, FJRETAXEMIMIEER Cul+V B, BEEEITZ/EH
Mh17, Wsd TRRZEFIRBITHIEEIES.
A M—MZEESHEFIRTS, ARRFEMWEE S —EESIRSIIF. BLEE
RS EIREESRETIF,
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s ERSAZHITER. WREFIRE—MLERRTS, AERFEMSEERREFHN
PZERHTH, BAMIZERPRSHREBE.

£ Macintosh/Safari LEHIE55:
£ Safari F'EEFPEFIFMMLES S Internet Explorer HiEIRRITIZTHE R
KXFUES

# Macintosh Ef#EMA Shift #ERZMESSITH, RERXEETHINIRREZZELET,
BRIN O U RENBEZEFEREWETT,

A TEELIEREBRFRE LERRBES,

UK
1. ERHESIES.
a. EREESHRESHBETR
b. ERTARETHERIHERT Ctul+Co FHIBERINXA TEE, R
EREREEFIRIER.
. T Apple+C LURXHEEFRBIFRE XA E HlZI B MR,
d. PEMELIKIFLEIHEE,
MR LURE BHEIE S I BRFZ 5 & ISR R FRAB Y 55 — X,
2. KEMEFTERIES,
a. EfF—NAREFIENEFRENS —XERNER,
b. 7£ IBM Marketing Operations F, EFETIERIZFHBIFITEHRITR
c. EBRTARSTHRMEERT Cul+Ve BRI ERMILAIS A SHEE, HF
BE—NEHXAHE,
d. ¥ZT Apple+V LURBIMGIRIE SRMEENZCAEH,
e. BPEHZLUGEBALEEZ A TIEENUELRRBEFREHR,

C

7 Internet Explorer & §4E

TR LB HIEN—BES R SR EE - TEAENS — MIERER S — 1 HE
BT ERIZH,

KXTFULES

A TEEIERIERFRIEPEH LR BES,

iz

1. ITAEERNESFRENTE, ARSEGIEREERR.
2. BEiRiE.

. fERA Shift+ RHLIEFRE—NRETT. MRILERE-—BERINE, BHEE 5
s
4. FBRRE—NRETT, ARXNILRTER Shift+BE, REN—RIIBTRHREHE
o
5. NIfERETIRENTIARER, ERERIUEHFMEES.
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MRBBESKMEIR—TERE, BHEE 7 &,

6. WMREREZEHINEMMENTIERE, BEEENM TEREEME, AR
I ZBERTERZEH T THRE.

7. A% EEMNRMEARBEZHNTAT, URHEBEEHNESEN S,
fan, MREH T ANNMESHEIE, BREE AT ITRNESTEST. IREFE
BOEWNT, BAlBAR THNEESERHES.

8. f£A Shift+R & RKiEFEBIRETT,

9. TEIEREIANE L, MNITARATUERMILEEAENGE,

“©R
REIRRBALIERE, HUEENBERMESNER.

EESPRMABNME
ORI, MREFNOBIRRETIES, BATERELANLEREESH
MANMEREAG, B, AURETERRESUSBEAL,

KXTFULES
BRESHANABNS, BRBRUTIE,

oz

B EER TERE XD~

—_

2 mEgE (N )

3. EMERENRAAR, BFTEEMNISHRRBGE TSRS T,
4. BHEATER (7 ) UEETAAGBTIR,

5. BEHLER—NAGHER Crl B HERESAELRTESRILES,
6. BEMBERTRETRR, BEEEXNEISHWERBTTISTET,

7. BEATERUEETHARRTIR.

8. REEMIME,

T—%HMHta

MREEEEEAEIF"MN"REE AR ZMNAE TN, BARLUERE[AF
HAtE, EXEARSNARREEE AR ERF L2t mIE TERZERM
RPN, REsBEZARRNE" AR ED+,

A WTRAERES, FEEREIFAEBFRB LABESEHENEFEAGET
18 FaERENEREFRENEFERAT. BXEZER, B2 F 66 1189 TA
ME A XBERIZD o

. AGRHZEES:

BAeRNETIEREPHNZEESN, JUMIHEEIRF. MREIERESE
PR, AR REFZIIF-
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BARBMEIABARDELEN, BFRERBRAREZINFTRIRFHRETAR,
MESFEIBZEN, BRESEFENACIMFRYEFEHITHF. B2ELER
REEFEF, MBERFEINFIIR. IR—TABEZ AR, BARKAP®S
BYF B R XX L P T HE

Tl ZEESHNEEEINE:

T LIE B EESHNEFEINF,

BECHIEREEEREES 1.5 EFITEIMNHBAE, WFEEEAE, aELL TR
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SBREESER.
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& 63. SEERIRIE &)

& Tab # 1#{F

Marketing Operations 2EZFE—FEIR, ERZEMINES,

R, ETRWNESRERNENS.

155 . MRFAFBHEEFTRER. PEFATRSERSEFHER, B4 BM

o MRAFRMEELEHIEES, B4 Marketing Operations =AXE—5

FAESFBENHRESABEELEER.

[N MREBEAZIEH K R EF D ECES, IBM Marketing Operations R [EEI ()

Operations 2RE—FEIR, BRNESAITERNEN.

23 MRABAEEFNIIERZEARBIBIEES, A IBM Marketing

B A E Hr B

TIRAIETRT BAEERNIFAER.

U REER T IR IR E N R IXBEE IR B P A se R EIRV B F AR

Subject: Project workflow updated: "Project 0004 (TRS1022)"

Project updated: "Project 0004 (TRS1022)"

By: asm admin

When: Monday, October 15, 2007 at 1:38:24 PM EST

Comment: "Workflow" tab updated.

Description: Tradeshow for 1st Mutual Bank of Fred

Click

http://svr01:7001/MktOps/affiniumplan. jsp?cat=projecttabs&projectid
=103 to go to project.

LU REIER T IR IR BN R IXFME RS A - pI s EI AT B T ERFRY A R

Subject: Project workflow updated: "Project 0004 (TRS1022)"
Project workflow updated: "Project 0004 (TRS1022)"

By: asm admin

When: Monday, October 15, 2007 at 1:38:24 PM EST

Task : 1.1 Determine objectives and theme (Task Code : <empty>)
Target Start changed to 11/01/2007 09:00:00 AM from 10/17/2007
09:00:00 AM

Notes changed to My Added new notes...... from Added new notes
% Complete changed to 6 from 3

Target End changed to 11/05/2007 05:00:00 PM from 10/19/2007
05:00:00 PM

Members changed to rm_user3, rm_user2, from asm admin

Task : 1.2 Estimate costs (1.1,1.1) (Task Code : <empty>)
Target Start changed to 11/06/2007 09:00:00 AM from 10/22/2007
09:00:00 AM

Notes changed to My Added new notes...... from Added new notes
% Complete changed to 25 from 10

Target End changed to 11/07/2007 05:00:00 PM from 10/23/2007
05:00:00 PM

Members changed to rm_user3, rm_user2, from asm admin

Click
http://svr01:7001/MktOps/affiniumplan. jsp?cat=projectworkflow&projectid
=103 to go to project.
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