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W, TNy 7 BEUT I —IFlE 0 ZIZEET 572012, Marketing
Operations (& Apache log4j 2 —7 1 V7 —2fiflLXxd, Z0a—7+ )T+
—MYATL - BIIEDEA Y=V DR TEELLT 51213,
<MarketingOperations_Home>/conf/plan_log4j.xml 7 7 1 LT level 71/ «
—DfEEZEELET,

AOFX>4y - LRIVDBTE

o7 - L~)ViE FATAL, ERROR, WARN, INFO, #7-i% DEBUG IZiETE £
T, FY T Fvy—INEAVvE—VORIIZDIEFRTHEML £3., #HlxiX BED
NI TN a—F 4 VY TIRSL TR 72DICHRABD A v — V& iEkdT 51213,
plan_logdj.xml 77 A VDREBETAZE—LLT, KDL SIZLR)L%E DEBUG
WZEAHEL XY,

<root>
<level value="DEBUG"/>
<appender-ref ref="ASYNC_SYS_LOG"/>
</root>

ABENTT Lz6, VRLVDIEEZT 7 40 hD WARN IZRU £7,

<root>

<level value="WARN"/>

<appender-ref ref="ASYNC_SYS LOG"/>
</root>

b > b:oplan_logdj.xml 7 7 A)VIE, BHEFD 60 BBRIZHO—-FINLZDT, ZD
7 7 A IVOMRERICT — N — % HIEET 2B EIZH D THA,

a4 - 274Dy 2T v TOVEK

1920 MaxFileSize # LU MaxBackupIndex /ST XA —X—%ffifHL T, 1O
T T7ANVNPR—EDY A RZELZOoNY I Ty THERINE LSI2T56Z L
NTEET,

MaxFileSize (X, B - 77 A VDEBRKY A XTT, B - IJ7ALBIDY 1A
IZET D, Nv T v T T AUDMERINE T, MaxBackupIndex £, 1 DD
0y - 774NV UTERTEEZNY 2T T - 771 IVORKETT,

system.Tog 7 7 A NDNY 7Ty TEAERT 2IROH) % ZEL 7230,

<appender name="SYS_LOG" class="org.apache.log4j.Rol1lingFileAppender">
<param name="File" value="${plan.home}/Togs/system.log"/>
<param name="Encoding" value="utf-8"/>
<param name="Append" value="true"/>

<param name="MaxFileSize" value="10MB"/>
<param name="MaxBackupIndex" value="10"/>

<param name="ImmediateFlush" value="true"/>
<layout class="org.apache.log4j.PatternLayout">
<param name="ConversionPattern" value="%d{yyyy-MM-dd HH:mm:ss}

[%X{user}] %-5p %F.%M:%L: %m%n"/>

</layout>
<filter class="com.unica.afc.logger.UALevelMatchFilter">

<l-- only the Tevels (comma separated) specified in LevelToMatch will be logged -->
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<param name="LevelToMatch" value="DEBUG, WARN, INFO, ERROR, FATAL"/>
<param name="AcceptOnMatch" value="true"/>
</filter>
</appender>

H: LEloflzav—LUC2DE EMMAT 254, plan_logdj.xml 77 AV DT 7
4 )V N®D System Log Appender % A Y METHMBELH D T,

FFEDKRED T /Ny 7 DB
1000+ plan_logdj.xml THEHREINIZEY 2 —)L

(PROJECT. TASK. APPROVAL %) ZfiHL T, HEDKED T Ny 72 6%
IZUET,

MEDEY 2—VE2TNY 79 5I121E, LAROBT A —% plan_logdj.xml 7 7 A )L
ML, BET A avETYIAYNLUET,

<!__ ——=—=—=—=—=—=—=—=—=————-——-—--—-—-——=-—-——=—=-=-—=-—=-—=—=—=—=—==—====—====================== ..>
<!-- To debug specific module(s), uncomment the following logger(s) -->
<!__ ——=—=—=—=—=—————-———-———-——--——-o—————-—=---S=—=—-=-=-=-=-=—=—=-=—=—=—=—=—============ ..>

<!-- Functionality: PROJECT -->

<l--

<logger name="com.unicacorp.uap.project">
<level value="DEBUG"/>

</1ogger>

-—>

<!-- Functionality: PROGRAM -->

<l--

<logger name="com.unicacorp.uap.program">
<level value="DEBUG"/>

</1ogger>

-—>

<!-- Functionality: PLAN -->

<l--

<logger name="com.unicacorp.uap.plan">
<level value="DEBUG"/>

</1ogger>

-—>

<!-- Functionality: TASK -->

<l--

<logger name="com.unicacorp.uap.task">
<level value="DEBUG"/>

</logger>

-—>

<l-- Functionality: CALENDAR -->

<l--

<logger name="com.unicacorp.uap.calendar">
<level value="DEBUG"/>

</Togger>

-—>

<!l-- Functionality: TEAM -->

<l--

<logger name="com.unicacorp.uap.team">
<level value="DEBUG"/>

</Togger>

-—>
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<!-- Functionality: ASSET -->

<l--

<logger name="com.unicacorp.uap.assets">
<level value="DEBUG"/>

</1logger>

-

<l-- Functionality: APPROVAL -->

<l--

<logger name="com.unicacorp.uap.approval">
<level value="DEBUG"/>

</1logger>

-

<l-- Functionality: ACCOUNT -->

<l--

<logger name="com.unicacorp.uap.account">
<level value="DEBUG"/>

</logger>

-

<l-- Functionality: INVOICE -->

<l--

<logger name="com.unicacorp.uap.invoice">
<level value="DEBUG"/>

</1logger>

-

<l-- Functionality: FORM EDITOR -->

<l--

<logger name="com.unicacorp.uap.formeditor">
<level value="DEBUG"/>

</logger>

-

<!-- Functionality: GRID -->

<l--

<logger name="com.unica.grid">
<level value="DEBUG"/>

</1logger>

<logger name="com.unicacorp.uap.grid">
<level value="DEBUG"/>

</1ogger>

<logger name="com.unicacorp.uap.tvc.grid">
<level value="DEBUG"/>

</logger>

-

<l-- Functionality: TEMPLATE -->

<l--

<logger name="com.unicacorp.uap.common.template">
<level value="DEBUG"/>

</Togger>

-

<!-- Functionality: NOTIFICATION -->

<l--

<logger name="com.unicacorp.uap.notification">
<level value="DEBUG"/>

</logger>

-

<!-- Functionality: OFFER -->
<l--

<logger name="com.unicacorp.uap.offer">
<level value="DEBUG"/>
</logger>
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<l-- Functionality: MARKETING OBJECT -->

<l--

<logger name="com.unica.uap.component">
<level value="DEBUG"/>

</logger>
-

SQL O D&k

105,02 L—brDaFU 7 - LALA INFO IZREINTWAESTH,
SQL U7 2 AEKTLHIEeNTEET, TAVIDRRALVARLVEEMZLUERL TH,
HHETSH SQL T —%2ITRTFyvFTEIENTEET,

SQL B, fliou s )—b - LRLVOB RSy LTWET,

HE: 74w ANy 10002 27 v 77V —RNU7EE, plan_logdj.xml 7 7
INVIFEBEEINERA, 714 v 2 Ay 2 10002 214 VA M= L7, SQL
07 DA EENCT SI121E SQLL0G 27 avEIAY METHHENRH D X
T, ZHOLRWEGA, Ty 7L —NERS SQL B EfIhd k512 x
ERS

SQL 127 %43 512i%, plan_logdj.xml 77 TV TLARO® I avik7 v
AV NLET,

<! == SESSSCSSCSSSCSSCSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSZS ol
<!-- SQL Log Appender -->
<! == SESCS=SSSSCSSCSSSCSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSS D>
<!-- IMPORTANT: The SQL Togs are independent from others logs and -->
<!-- from the root Tevel. To obtain the SQL Togs, only uncomment the -->
<l-- section below. -->
<laa

<appender name="SQL_LOG" class="org.apache.log4j.DailyRol1ingFileAppender">
<param name="File" value="${plan.home}/Togs/sql.lo0g"/>
<param name="Encoding" value="utf-8"/>
<param name="Append" value="true"/>
<param name="DatePattern" value="'.'yyyy-MM-dd"/>
<layout class="org.apache.log4j.PatternLayout">
<param name="ConversionPattern" value="%d{yyyy-MM-dd HH:mm:ss}
[%X{user}] %-5p %F.%M:%L %m%n"/>
</layout>
<filter class="com.unica.afc.logger.UALevelMatchFilter">
<param name="LevelToMatch" value="SQL"/>
<param name="AcceptOnMatch" value="true"/>
</filter>
</appender>
-

HEDI—HY—0OJ/ & EDOOY - 774 IICHET 3
asas 2 7 A com.unica.afc.logger.UserMatchFilter Z{HH L T, K&
DA—F—DUuZEREEDT L - 77 A VIZHETE I N TEET,

FEO1—Y—0u s %24EKT 5121, plan_logdj.xml 7 7 A LI FDE I ¥ =3
VEEBMUTTYYAAY LU, BFEDI—F—IZOWTORERERZIEMNT D0
EhRbHD ET,
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UFROHIE, —H— asm admin (2502 - 77 1)L asm admin.log % fERK
bi‘—é—o

<l-- To obtain log file(s) by user, uncomment the following logger(s) -->
<!-- Below is an example to obtain a log file (asm_admin.log) for the -->

<l-- 'asm_admin' user. -->
<l-o- ================================================================ _.>
<l--

<appender name="UserLogAppender" class="org.apache.log4j.Rol1ingFileAppender">
<param name="File" value="${plan.home}/logs/asm_admin.log"/>
<param name="Encoding" value="utf-8"/>
<param name="Append" value="true"/>
<param name="MaxFileSize" value="10MB"/>
<param name="MaxBackupIndex" value="10"/>
<layout class="org.apache.log4j.PatternLayout">
<param name="ConversionPattern" value="%d{yyyy-MM-dd HH:mm:ss}
[%X{user}] %-5p %F.%M:%L: %m%n"/>
</layout>
<filter class="com.unica.afc.logger.UserMatchFilter">
<param name="StringToMatch" value="asm_admin"/>
<param name="AcceptOnMatch" value="true"/>
</filter>
</appender>

<logger name="com.unicacorp">

<level value="DEBUG"/>

<appender-ref ref="UserLogAppender"/>
</1ogger>

<logger name="com.unica">

<level value="DEBUG"/>

<appender-ref ref="UserLogAppender"/>
</1ogger>
-
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AT a v LET, FTEMMOLEIZE S X 512, Marketing Operations
AVR=T =A% NARARAXEFV TI U RTHILNTEET,

UFDAZa—2IRVEHARIARATEET,

o WS —TF 4T XTIV - RATELFHEELT, R—=UPRA_a—
ZHBIT IV AELEHLET,

e AZa—%RERLUTHMETELET,

e AZa—THHOHEMEKE AHIAEE, LU URL V) v 273 5A=a—IHHDE
mzEFnEd,

I—H = AV R=T 2= ZADVKDPDV A MDA TV a v EHTHILET

TET, L, 27 R=VDIFE 158 VAL - ATV avOEH] 230

LTLEEW,

X—HTTFT4VT - AT - 914 TOLER
=TT AT  F TV RATDAI—Y— - A VR —T 2 —AIIEKRT S
TR BLOFOMDTFFAS - ANY VI RBETEET,

e Marketing Operations ¥ —7 7«4 V7 - A7V 7 b - XA FIZid, G,
Tar oA, Tuvs b KR BIUEELEDHD T, o, MMOMBE
WKIHU T, HARL - R=T T4V - ATV b - RAT%EBMTEHILET
EFXT, BR=VOIHEIHE =T T4Y7 - ATV b Z14T] 22
LTSN,

ATV b RATHZ{WMEETBITE, RO T7 740D 1 DU EEHEL £
j—O

* <MarketingOperations_Home>/messages/com/ibm/umo/ext/
UMOConfigurationMessages_<defaultlocale>.properties (f¥#E~—7r5 1 v 2 -
FTVx T - RATOHE) £721%
UMOMktObjectConfigurationMessages_<defaultlocale>.properties (AR L -
R=T T4V T XTI b R4 TDGHE

ZDT77AMITIE, list NTA=F =2 ui XTA=ZX=DPHLNTVF

ER

- list XNTA—=X =%, 2=V -=DBATVI b - R4 TDOA=_a—THH % #E
HWIEZELERRENDBVAD - R=VDIRLBIOPTFFAN - A MY T %
EHZLUET, HIZIX,
projectlist.columnList.PROJECT STATUS.header=Status 7% &,

- Ui NTA=ZR =, FOATII b RATOER—~A VARV ADT—&
EFRRTDHER=IIZOVWT, FIRLVBLOTFFAM - AMN) V72 EHLE
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9o BRI
projectsui.tabset.tab_edit workflow.item_addTask.display=Add Task Row
AN

* <MarketingOperations Home>/conf/<defaultlLocale>/sysmodules.xml

Fsysmodules.xml 77 A1 Z2ZBL T I\,

* <MarketingOperations Home>/conf/<defaultlLocale>/sysmenu.xml
28 R—I®D [sysmenu.xml 77 1)) 2L TLEZE N,

ZH N % Marketing Operations 1—H%— - 1 VX —7 =z —ZATHMIZT S
B 77V Tr=vay s Y= N—HREH LT, A= 2—% Marketing Platform
LT 2BENRDD £,

MErEBar — Va2 R— L TWAES, Bl — SV 7 - X790
b XA THIZERINDE IRV EZED—HFTA RTBIENTEET, 191 R—3
DMa—HhS51ZXXINEATVI b - XA T] 22BLTLEIN,

sysmodules.xml 7 7 1 )l

<MarketingOperations_Home>/conf/<locale>/sysmodules.xml 7 7 1 LIk, HE#E<
— T4V XTI XA TDA—Y— A VR =T 2= AIIRKRIND
TRV EEELUET,

DT 7 AL, module BEEDE 7T a3 E item BHEOX 7 a Vb £
j—o

« module ZFIX, Marketing Operations DA =2 —T~Y¥—7T 1 V7 - ATV x
Ih - RATREDISIZRKRINEDEEHELET,

o dtem EHEIX, ATV b - XA THH Marketing Operatlons THIRMHE X
NBGEDZHOIL, TORBILEEBIEON—Ya v iEHLUET,

M —r 74 V7 XTI b - XA TDFNFNIZDOWT, sysmodules. xm]
T7AMZIE 1 DD module BEE 2 DD item BENEITNTVWET, Hlx
X, en_US/sysmodules.xml 7 7 1 )LiZiZ 70y =7 NOLAFOENEENT W E
j—c
<module id="projects">
<display>Projects</display>
<description>Projects Module</description>
<helptip>Projects</helptip>
<link>uapprojectserviet?cat=projectlist</1ink>
<helpfile>plan.htm</helpfile>
</module>
<item id="project">Project</item>
<item id="projects">Projects</item>

AZa—BLUPR=—VIIRKRIND TRVELEFET 55, MERKO7 71 LD
1 2FF 74N b - @7 —=)L® sysmodules.xml 771 ILTT, HlxIX, 2—¥
— A VR =Tz —ARIZIE > T lprojects] % [promotions] (AT ZIZId
EVa—)D <display> BEDfEE, 70V 7 bD <item> EFEDW S DI % i
£LET,
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<module id="projects">
<display>Promotions</display>
<description>Projects Module</description>
<helptip>Projects</helptip>
<link>uapprojectservlet?cat=projectlist</Tink>
<helpfile>plan.htm</helpfile>

</module>

<item id="project">Promotion</item>

<item id="projects">Promotions</item>

URL 12V v 2735 A=a—IHHZENMT 25461%, sysmodules.xml 7 7 A LB i
LLET, 31 =YD [URL 2V V27T 5A=a—IHHDEM] 22 LT 7=
X\,

sysmodules.xml 7 7 A )L C{7 o> 724 % % Marketing Operations L —H%#— + 1 > &
— 7z —AITEMT ST Y= AN—2HBRE LT, A=2—% Marketing
Platform &R 2 BN H D 7,

W Mo T 740 o —iE, A VAR —ILHIZERESNE T, TOREEME
RTBIiE. TE&E] > THk) > Marketing Operations] %2V v 27 LT,
defaultLocale ik 7 /N5 1+ —ZFHRF T,

AARZL =T T4V T XTIV b - XA TERAERT DEHZ1E. Marketing
Operations %% sysmodules.xml 7 7 - JLIZ HEIIZ module B L T DHEIY &4
BIEO item ERABMUET, #LIEK, 3B R—VDIE3IE -5V
ATV AT ESRUTLEI N,

sysmodules.xml 7 7 1 L DEX

sysmodules.xml 77 AV TCEY 2a— V&2 EHT SIT1E, <module>, <display>,
<description>, B LU <link> BEAMFHAL £T,

module

<module> EHEIF, TV 21—V EEHITIEZEDIVTF—EHRTT, TOEEIZ
. ATFoEMELH D £9,

J& M G|
id EY a— VDA DA,

<module> BRIZITMENH D FHA, ZTOHIZIX, FEFE <display>,
<description>, BLY <link> 2 ANDZ e NTEEXT,

display

<display> Z#|¥., Marketing Operations 231 VX —7 2 —ZADIDEY a2 — LT
AT 242 ERELET, ZOERIFEMELZL, FEZRLHD FHA, BH
%, HHT 2401 TY,

description

<description> EHElI, ZDEVa—LOMHEZERL XTI, ZOERIZIZEMEN
B, THEZLHL VA, ZOEHEHEIX, FHTEBHTT,
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link

<link> BHE|Z, 22—V —DRZDEVa— VDA a—IHHE2 27V v I T5LHERIX
NER=VEEHELET, ZOBERIZIEEN L, FEEELHO D FHA, BEHREE
. Vo T9,

sysmenu.xml 7 7 1)L

<MarketingOperations_Home>/conf/<locale>/sysmenu.xml 7 7 A Vg A =2 —E &
OCAZa—JHHD IR (A=a—HHLAEEOE AL =R —DY =7 Vv A% &)
EEHLUET,

I—HY— A VX =Tz —ADA=a—BLOA=a—IHHIE, sysmenu.xml DFE
BTEEINET, mf). A==2—IHHILX module EZE®D sysmodules.xml 7 7 -
WIZEBEINMEIZHIELUTWET, sysmenu.xml 7 7 T IVDOKEEIZIE, FHIZ
W9 % module ZFEDY sysmodules.xml 7 7 1 VAIZHBETT,

AZa—DA=a—THHOHGHEE. ERLIZA=Za—DHFIERHE, £/-lEA=a—
HHOBMBBELRGE, MEFROT7 74 VD 1 DIETFT 74N - BT —LD
sysmenu.xml 7 7 A )LTY, sysmenu.xml 7 7 A I TIT->7ZEH % Marketing
Operations L—Y%— + 4 VX =7 c—RZHWHT 212E, 77V r—vav - ¥—
N—%HIEEI LT, A =2 —% Marketing Platform & [FIAT 2 HENH D 7,

sysmenu.xml 7 7 1 JLDEZR

<menugroup>, <display>. & <menuitem> EEZHHL T, sysmenu.xml 7 7
ANVZAZa—b A=a—THHEZEHLE T,

menugroup

<menugroup> EEIFI—H— - A VA —Txz—ADAZ—a—%2#HHLET, A==2
—BLUOZDOA=Z 2 —TRETIHHDO I RNV EZERT 2EENEGENTVET,
ZOEFRIZIE, ROEERDH D £9,

JEE B2

id AZa—0DEE ID,

<menugroup> ERIZIFMELH D FHA, ZOHIZIE, TEE <display> &
<menuitem> Z ANBZ EMNTEET,

display

<display> ZF#&l¥. Marketing Operations 2’2 DA =a—DL—H— - f VX —7
T—RAIZRKRTEINNVEERZLET, ZOHBIIIEMELZRL, TERELHD X
TA. BHEMEX BHTSHE0TT,

menuitem

<menuitem> EHEI, A=a—DHEHZERZLFT, ZOERIZIX, UTNOBERD
nFd,
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DA = a—THHIZHET2EY 2 —VOEE ID, WHitdT2EY 2—
U ID DfED sysmodules.xml 7 7 A IVIZAFEL TWRITNIERD FH
Ao

type

IDAZa—THHIZWETAES 2a—ILDRA T, ATV a v,

<menuitem> FRIZIX, EHTEELH D FHA,

2 DDA = a—THHDMIZ KRR Z M ARTITIX, sysmenu.xml @ <menuitem>

FA ORI <separator/> EEZBIMU X,
R—GTTAVYT - FTIIN - 94 TORAMER

sysmodules.xml 77 A INVDY =TT 47 - XTIz b A TOXHEEEHET

5ZEMTEET,

FIg

1.
2.

10.

sysmodules.xml 771 VEFHE £,

ZD77A4ND <syscatalogitems> 27> a Va2 RDIFEd, AMLET LT
—TTFAVT ATV - XA TOEBIE L ERIEOLH 2 E€HT B
<item>ZRIZDOWTIE, [HZHFADHEICES A £,
GHEETEI =T T4 VT ATV - B4 T D <module> £7 ¥ 3
VERDITET, DX 3 T, <display> EFEOE % U ADHGEIZAH
L/ i‘—;—-o

sysmodules.xml 7 71 L Z{EFELTEHU £,

UMOConfigurationMessages <defaultlocale>.properties 7 7 A )L (HE#E~ —
TTF4VT XTIV - R TDEE) £721E
UMOMktObjectConfigurationMessages <defaultLocale>.properties 7 7 1)L
(NARL - R=T T4V - ATV T b 1 TDEE) 2lHExT,

BHERTEY—T T4V 7 ATV b - B TIZDOVT, DA TV
I b BATHEBATVDETRTOYZAMBLY ui THT 1 —f (=
e <) ZROTET,
ZHTOMEEIFADHGEIZER L ET, 771V ERELTHU X7,
sysmenu.xml 77 A IVEMEES, ZOT7ANVTEHRT DA = a—HHEHSA
%, sysmodules.xml IZX-> TEHINLGZK R %E EEHEELET,

Az a—HHADME K ADOHEICEELE S, 771V eRFLTHU X
ED
Marketing Operations 7 7’V 77— a v - ¥ —N—ZHIKRH L £ 9,

%% | > [Marketing Operations &X/E] > [A=a—DFEH] 27V v oL
ES

B ZOFIHZFETUARTAZa—RFHLZE B ITRRINEWGE
%, configTool Z—F 4 VT« —2FHALT, A=a—HHZFHTA VK-
FLTLZE W, ZOY—IVOFHIZDOWTHEH UL X, [IBM Marketing
Operations Y A b =)L« A K| 22U TLEZSI WV, T70A A2 MO
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Marketing Operations DEKIZEHT 2227 Y a v &, FH)IZ KD Marketing
Operations D¥EFDAT v T2 SRR T ZE W0,

AZa—DHRYYA R

30

Marketing Operations D A =a—& X =a— - A7 ¥ a vk Figd sMlfio=—
RITHDWTHRTE £,

Marketing Operations T, A RDAARI A X%&f75 ZEMTEET,
+ A= a—DfEK

« A= a—QIHH DK

¢« AZa—DHHDOHAFEH

o BABTISAER L 72 X = 2 — DA HTAHE

« URL (Y ¥ 27F 25 A=a—IHHDE

TIANIDA=Za— (HME) . THW) &E) 2HREET LI LIFTEEY
Ao 2120, TNHDA=a—NOHEZ24RAET 5 Z LIEAHETT,

A Za—DER

sysmodules.xml 7 7 1 L&A LT, Marketing Operations DX = 2 —Z{EHKT
TET,

ZDYRTICDOWVWT

AZa—%ERTBENI, A=a—DEVa—I)lE, TOAZ a2 —IZHAMADLETE
HDEY 2 =)L) sysmodules.xml 7 7 T IIZEENTWEIRHRERH D £,

Fg
1. sysmodules.xml 771 ZBZET,
2. A= —DEE ID {HZEE L7~ <module> BEFEZEBMUL T,

3. A a—IZHARADEA =2 —THHD <module> BEALELTWAE I & 2R
LTL7ZEW,

ZNZFNIZOWT, ID fixAELET,
4. sysmodules.xml 77 A NVEMHEFELTHL T,
. sysmenu.xml 77 AINEEHEET,
6. A=a—ZAMEHKT BIZIE, <menugroup> EREEENML £7,

sysmodules.xml 7 7 T IVODHIEA =2 —D <module> ERIZAHLZEHED &
U ID iz ZOERZIZANLET,

7. Ama—0DA=a—IHHZMEKT 51T1E. €D <menugroup> 2
<menuitem> FRZEML X7,

% <menuitem> HEEMN, AT v 7 3 Tl L7z sysmodules.xml 7 7 A LD
WINDD <module> BELHU ID 2K DZ &L 2R LT,

8. sysmenu.xml 77 A ILVEHEFELTHLU T,
9. Marketing Operations ¥ —/N\—Z FHIRE) L £ 7,
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10. T&*E] > Marketing Operations FX&E| > [A=a—DFE] 22V v 7L
ES

AZa1—@DIEBDOBREK
HBEA=2—QEHHENDA =2 —~BH LD, A=2—OEHHONEF 2 H L
72D LUT, A=a—0DHEHZHEEHKTE T,

A= a—DOHEHEHDOEHEKIX, sysmenu.xml 7 7 1 ILAD <menuitem> EE DL %
BHITLHILIZEDITVWET, BT Lo, %] > TMarketing Operations %
El > AZa—0DRE 22y 27 UL%T,

AZ1—FRBEAZ21—DEEDELZTER
sysmenu.xml 77 A IVEEEL T, A=a—F~EA =2 —DHEHDLH2LHET
EET,

FIE
1. sysmenu.xml 77 1)V ZEZHHEET,
2. HHIZEETSHA=2—D <menugroup> EHHE., FFHALETEA =2 —If
H®D <menuitem> #HE % HDIF %7,
3. UFDoWsFhmoA 7y arvzeETLET,
a. HRIZTHEE <display> »’H 255 EIE, <display> ERDEZEKRT ST
FAMIEELXT,
b, BRICTES <display> HEVEAR, FRTETER N AR S TH
# <display> ZfERkL 9,
sysmenu.xml 7 7 1V EEIFELUTHLU £ 9,
Marketing Operations 7 7'V 7 —Ya Yy - y—N—%2FHRFHL £7,
8] > [Marketing Operations X&) > [A=a—DFM] 22V v L
9,

URL IV 735 A-a1—IHBEDEM
sysmodules.xml 77 A J)VEZZHEL T, URL IZV Y7 §H5A_a—THHZBINTE
9,

=3
1. sysmodules.xml 7 7 IVEFIE £,
2. EVa-—VEERLET,

<ink> EZOfEIX, VY 275%D URL THRIFNERD £ A,
3. ID B &1 TEMEDEEZ AT LET,

BDATY TTINS% sysmodules.xml 7 7 TIVIZ AT HHENRHD £
ER

4. sysmodules.xml 77 T EMHEIEZELTEHL £7,

sysmenu.xml 7 7 1 I)VEZFIE 9,

VY7 %BINTHAZ2—0 <menugroup> % DT X7,

a
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PHTIZAER L2 €Y 2 — V229 % <menuitem> EEZEMU X9,
. sysmenu.xml 77 A INVEHFELTCHU £,
9. Marketing Operations ¥ —/N—%Z FHIEE L £ 9,
10. T&*E] > Marketing Operations F&E| > [A=a—DF] 22V v 2oL
ES

X —a1—O[EH

Marketing Operations TA =2 —IZAEEZ A LHEEB T, A=a—z2RFAMILT
BENEPFRRINEEIIZLTLEIY,

e =T T4 27 ATV b - A TERUTZGEIR, A= a2 —ITEH 2
AZTzbDEALINET, Marketing Operations TiE, sysmodules.xml 7 7 1)L
& sysmenu.xml 7 7 AIVIEFHEIMIZEETINETA, A=a—DRAIZFETTS
BERDH D £7,

Az a—%zEM 521X, T8&E] > TMarketing Operations FX&E] > [ A= a2 —
DR 22V v LET,

BHEOT—ILOYR—K

32

Marketing Operations L — % =2 D1 r — )V CTHIET 2D HE, 22—
= AVR=T 2= ADTANETIAL - ANY VT %, FUT—)VICEERT
% i ‘—é—o

M8%E] > [#§k) > [Marketing Operations] %#RT 2 LK RIND
supportedLocales # LU defaultLocale ik 71/ X5« — T, fffioor—n %
HWALEST, 2o 7anNFa—ik, 1 VA M—IRHIREINET,

Marketing Operations Tld, ANDA TV 27 b2 B —H 54 XTEET,

s B¥ER—TT 4T ATV RATEXONARL - =TTV -
ATV b R4, 191 R=VD [B—=NFAXINATVzT b - &
170 2ZRUTLEI W,

s TUTU—b - TunRTr—, 1983 RXR=Y0D 77— rOEZa T -
YR—b] 22RLUTIEI W,

o TA—LEME, 196 X=VD [74—L00—NF54X] 2L TLEZE
W,

« AMUvT, 198 R=YDTAM)w2IZDU—=ATA X)) 2S5 TSI
W,

e 7I—b, 21 R=VD 77— NEHAY L=V DHARTA X 2B
TLEZE W,

e VAN (Fuvzl b Ty —b0A -V -HHEEL), 199 =YD
ryz2rou—a74X) 22RLUTEI W,

{¥: <MarketingOperations_Home>/messages/com/ibm/umo/core/
UMOMessages_<locale>.properties 7 7 A WIZAEHZMA TV AT L EEDTS
— Ay E—VRO—IITAXTBI LRI Y R-—FINTVERFA, YVATLDT
VI —=RRZOMD T AL ->T, ZTNH6DT7 7 A VIF EHEEINET,
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BI3EBEN—VITTAVI - FTPIb 8547

R=TTA4VT - ATV NI, F—LWBREKL, ~—T T 1 Y IIEEBOMEET
HEHT 2 FEEEEY TS, IBM Marketing Operations (21 &9 2FEHED < — 7
TAVT ATV b BATDRY MIMAT, AARLDIY =TT 427
ATV - RATERERTHI LB TEET,

REDY—TTAVYT - FTVzIN 94T

IBM Marketing Operations (2%, % < OffS~—7 T« ¥ 7O HEZFHHE L T
HHS S0 R E R, O~ —T T4V - ATV
b XATDOEY MARBHD FT,

A

- TusIn

e Juyzs b

- HPE

UFOEEDY =TT 47 - A7V b - XA 71&, Marketing Operations T

TV a VRV EMIC RS LBME N,

o FHkE MBEHEY -

« 4 77— (Marketing Operations 3 &' Campaign %2 ¥ X7 LAII#E X
N, A7 7 —EPENTHD £9)

ARG L R—=TFTAVT - FTVxOb 947

MFENT, 2—Y—3~x—T T4 7 - ATV bOMD XA TZEHT 5 0E
BHEIGENDVET, =T T4 V7 - ATV M, VE—, ZL Ty

b A= PR NP REREOYHNLIHE 2 ZD L I ENTEET, =TT+
VI ATV MNE JVYY N =R AT 7= X=FT v b vTAVE
. BT O0 7S LERREDEY XA - AV KR—2 v FaRTHELH D &

¥, Marketing Operations THH LU TEI§ 2 TN ZNOYHIHA X723 Y %
A AVE=RY RNIXIZ, HRARL =TT AVT - F TV - BT %
ERTEET, LBz LT, MFOAWRRL - x—=TT 1T -
ATV N R TEERLET,

. l/g__
e JLVY N A—N
o NF—JRE

s JVLYY LN A=K AT 7—

« R=Tv b wITAVMNER

- W70 S5 LER

AARDL - =T F 4T - XTIz b RATERENMUEZS, TREFNIT 1 D

IEDF T —b2ERLUET, HlZIE, BFROELRLZ LA —I128LUTEBIO L
R—DF TV — b 2ERTEZENTEET, &7 07V — M, EREMLEHL
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TEFDRATDVR—DERBRBIA VARV ARERTERI N TEET,
R=TT4VT - FTVzIM-9470aAVR—%V b
PAF@MIE, IBM Marketing Operations NDOY =774 V7 - A 7Yz b - &

A TOWNIBRELZEZFTLLZHBDT, FIVF—2 Y FOMEBKREZRLTVWET,

=74y FTI1H+ I-HF4VT-ATIIOE I=HF4VT-FTIIH
547 “FYIL—b AVARIVA

7

globalstates.xml
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i
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=

'name)_ui.xml ERTT
/

v VvV YV yYYVY

u
;
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:

mo_(name)_map.xml

WE, ATV A VAR VAR, THBIhTOERAL . T#EfTH) | B
O T%T BREDEDREXIZT—r 70— - AT — R A%2B KL, H
—®D XML 77 ANVPB, TRTODI=FT T4V 7 - ATV I - 247 (S
KFOHARL) CTARMEODZREEEHELET, ~—T T4V 7 - AT Vs
b XA TITERIRTE REP, SREBHETHAINIBEREZEBET5I2E,. 20
=TTV ATV - RATHEEHLUET,

ARG LDY—TTAVYT - FTITI N - 914 TDER
M CHEAT B LW =T T4V - ATV b - A1 TREHRT B
B W ODOEERFITLET,

=3

1. LW =TT ATV b B TIZHUWVIRERRERGS X, 7
O—N)VRET7 7y A VTHLUWREZEHELE T, FLIE. 35 =YD
O— NIRRT 7 A V) 2B LTLEZI W,

2. HUWREEZEZHLS, Web ¥ —N—ZHIKEEH L TFOH L WIREZ{HHT
555U ET,

3. HARL = F4v7 - FTVxI b RATE2BNLET, ~—FTF 1V
T F TV - RA T ERBMTAEICIE. BRREE, B X OREM DER
ERTEUET. ZFHELLIE, 37 R—VDTHARRL =TT 47 - T
T RAT) BSBBLUTLLIEI WD,

4. Web 77V —Yay - $—N—2HBKHLT, ILL~—>r T2 07 - F 7T
Vb RATEMEATEBLLSICLET,
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ZOR=TTAVT KTV RATOT T — b EREKRLET, F#L
i, 4 R=VDIX=UrFT4v7 - ATV DTV TL—F 23U
TLEE W,

A—HF =, ZOX—=T T4V ATV b FUT V=M ROR =TT+
VI XTI A VARV AR LU E T, §ELLKIE. TIBM Marketing
Operations 1 —%— - A4 K | 2B TI7ZI W,

R=TT4V7 - ATV hDRE
TRTOY—=FT T4V - ATV MIIE, TOAT—RAZRTIRENRD D £
T Y=TTAVT ATV INREDTA THA VN EBEL T LI,
REHEMLL £,

T 7 AV T TOREVNENTT,

B BA T
HEAT
LR
¥y URILVEA
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U —NVIRET7 7 ANV EREST DI LIZLD, BINOREEZEKTEET,

N=TTAVT XTI RATEERT DL EIT, TDXA T THEERIR
EEREDO IO —N)L - YA NP SEHEELET,

Ja—NJVRETZ 714
TH—=INVREET 7 A VIR, TDA VAN —VEABRBROY =T T4 V7 - X T
V7 NTHRER T RTODIRED Y A M INFE T, globalstates.xml 7 7 1 LI,
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id

REEDE A DA T ID [HIZANR—RAREHEILITTEERA,
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Progress] 7 &,

icon ZONRFEE R T /- DIZ displayName DIEIZERINAZETaTIL - A
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ZORETAT V7 MERETEENE I 0ERT I,
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7 hNERETEET,
e true: ATV MR ZOREBIZHBEXIZ, a—HYF—l3A TV
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» Database Marketing Campaign
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Objectives
To come up with collateral for the new database marketing campaign.

Background Info
Need new strategy as old wasn't selling,

Audience Profile
All gold customers

Competition
Need to scope this
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BRI ILIT7R-AL, #REIDT 4 =V FIZERRLET,

Tu s 5 LERETBITIE. <column> X ZHNIZ <servicedetails> X 7' % 4 B b
ERH D £7T, <servicedetails> X7, U FDX T2 EDBEI LR TEET,

27 i
type javaclass ¥ 7z1% webservice DWFhnri XA T ULTAILET,
classname ZDRZIE, == YL KOHARL Java 7T AZANLZE

To TDOAARL - 7T AR,
com.unicacorp.common.template.IdGenerate 1 > X — 7 = — A & F%
THOBENDY LT, ZOXTIMERIEET 556, <methodname>
RIEF T avTE,
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param ZDRZITIE, AFOEMERDH D 7,

* parameter name

* type

* valuecolumn

TRTCDNRFIA—X—%FE U~y 7 - 771 (projectatts.product_id
BRE)ILEBRBTIBENDVET, TNODNATA—X—F, Tus I
LTHERINDIEAF TREST 2HBEIH D £,

wsdl Z DR ZITIE, Marketing Operations ¥—/N—1ZH 5 Web +—E X
EHT 7 AN, FREIOT7M0AD URL 2 AHLET,
methodname ZDRIIZIE, Web Y=V A - XV Y R&E AN LZET, <classname>

RITERESTDHEG., TOXTIIMEATIEDD A,

74— RICTAYSLLETEEANDT D6

T I LEFHLTT « =)V RIZEE AT BIGEIIBZEITR 50 % 0L DR
L3,

ZOHITIX, <servicedetails> X Z Z{HHL T,
com.unicacorp.common.template.IdGenerate ¥ X —7 = —AZFEH L, #E ID
EETZoIZED, == HY A RKD Java ZF7A - T TV r—ravirzty b
VA3

<servicedetails>
<classname>com.unicacorp.uap.webservice.FormIdGenImpl
</classname>
<param name="paraml" type="string"
valuecolumn="dyn_projectatts.product_id" />
</servicedetails>

HRDOH & [FkkIZ, BUFOBNILE UBIEZ MRS 2 HikZ R U TWE T,
com.unicacorp.common.template.IdGenerate ¥ X —7 = — A% FEEL WA
Java 7 7 A%EHLTWET,

<servicedetails>
<classname>com.unicacorp.uap.webservice.FormIdGenImpl
</classname>
<param name="paraml" type="string"
valuecolumn="dyn_projectatts.product_id" />
<methodname>getFormId</methodname>

</servicedetails>

LAFIZ, <servicedetails> X7 2 HLT Web ¥Y—V A - 7V r—avzt
w 7w U, BHEWM ID 29ET HEOHEZRLUET,

<servicedetails>
<wsdl1>
http://rd600:7004/axis/services/Service?wsd]
</wsd1><!--wsd1>
C:¥¥Product¥¥Plan¥¥webapp¥¥conf¥¥Service.wsdl
</wsdl -->
<methodname>getFormId</methodname>
<param name="paraml" type="string" valuecolumn="dyn_projectatts.business_unit_id" />
<param name="param2" type="string" valuecolumn="dyn projectatts.prog_type id" />
</servicedetails>
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HARL - V—F U EMFHALT ID EZ2HEBEK L, A7V b0 (<) —|
RN ATNEINMEERITTE72DDF Y TV — 22y bT w52 N TE
9,

HEIERONRE UTRETES ID HIZIF, Ty s b, GHE, £72i3 785
7LD ID BEENXT,

HAZL ID Yz b —R—Z2EET DT,
com.unicacorp.uap.project.helper.PidGenerate 1 » & —7 = — A% EH T % Java
T AERMERT BHENDHDET, LT, 77— bEHNIZ, pidGenClass
BYDEE UT Java 27 7 A% %2 HE L, pidprefix BHEZHHL TA 7Y a v o
Bz EDD I ENTEET,

Rk, Yoy 2 b GHE, £237027 7 AOEWHEEEZRIET 2 AR L - )L
—FUEERTDIILLTEET, WARLMEEN—F Y E2ERT D121, ROA
VR—=T7 =A% FEET D Java 7 T AT B HENRH D £,
com.unicacorp.uap.common.template.IdValidate,

T, ATz bDT VT — NEFZAIZ, validateClass JEEDME & LT
Java 7 7 A% EBETEET,

H—N— YA KD ID EHDHI

AT 7 —HDHARL - =TT 47 - F TV - RATHRHBELET,
ZFOFYTU—MZEO, FRENEA T 7 — - A VAR VAT CIZHARL - O
—NE2ERLET, ZOT— N2, DLFO XS R ZR TR D FH A,

o RUIOBUEIX 900001 TAEL £,

o BRATRE R B D BUEIZ 999999 T,

o I—NKNiZ, EFELTWARITNERD FHA,

H#E) ID £pkzty N7 v 73572012, IdGenerate 1 X —7 = — A% L

T, A FNOFBEIZRENF T,

1. CustomComponentPidGeneratelmpl.java & \\D &RID A AR L Java £ % MERK
LEd, 258 R—=VD YT Java 1 VX —Txz—A] 2Z|ULTLEX
W,

o ZDFEHETIX, IDRange.properties WS 77 AL EMHLT, HARL
ID DE/MEE BRREVPRFEFENE T,

* CUST_GENIDS &5 F—XRX—AKEZMHAL T, 207 IFANVMHHAINS
BATI b - RATOH AR L ID OBFTEEERFLE T,

2. 73 A%AVAANVLET, ULV EINLT T ADHHEX
CustomComponentPidGenerateImpl.class TY,

3. ZDUVITA-T7ANE, RDT 4 LI M) —iZa¥—-L%ET,

<MarketingOperations_Home>¥unwar¥WEB-
INF¥classes¥com¥unica¥uap¥component¥helper

4. 1IDRange.properties WS ZHID T 74 NVEEH L., ZDT7 71 IVIZIRD T F
AbZEEBIMLUXT,
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mktOBJId.min=900001

mktOBJId.max=999999

5. ZD7 7 A )%, <MarketingOperations_Home>¥unwar¥WEB-INF 7 1 L' 27 bV —
iZav—-LvEd,

6. T—AR—AEMTOT T LEMHALT, BAFNDSI%2 AL CUST_GENIDS & \»
SHEIDT —T N EMERL T,
« ENTITY_NAME (A hV) v 2, EX 50)
« ID_VALUE (B#, 9 RXT7 74 74— v )

7. Web ¥—NN—%FHIBREL 7,
DR—=TTFA4VT - XTI b RATDTF T — b &R 72 13 8E
L. 20 a5 —| XT7%HE£T,

9. [ID &7 I A1 74—V RT, AFICRT DT, BLeEfio T A4 F-1Z
FHRAEFRAUTCHARL - 75 A%2EBEL £,

CustomComponentPidGeneratelImpl

DTV TV =D oRHIOF 7 7 —2ERT BT, FD ID A% 900001
BB L EMERLTLSZI W,

> FI) Java 1 VI —T T —2R

ZDx 7 v a Tl IdValidatelnterface. IdGenerateCustom, B & ID ¥ = %
L —R—IZDWTEHHL X7,

4 >4 —7x—2R - IdValidate

package com.unicacorp.uap.common.template;
import java.util.HashMap;
[**
This is an interface to be implemented by the end user of a Marketing Operations
system for the purpose of validating system generated id values
as per business Togic.
Implementations of this Interface are called by the Marketing Operations Server.
*
/
public interface IdValidate
j**
Returns true if the specified attribute values are valid.
*
* @param id - current project or program id. This will be the
value if it is new project/program
* @param values - This is a set of name/value pairs, referring to
a current database connection, the appropriate
template id and another HashMap that contains
name/value pairs, corresponding to the fields and
values on the screen.
* @return true - if it is valid; otherwise returns false or throws
exception.
Gthrows com.unicacorp.uap.user.IdValidateException
* Should contain a message value that is meaningful
about what went wrong.

*

*/

public boolean isValid(int id, HashMap values) throws
IdvValidateException;

[ x%
The name of the hashkey in the HashMap passed to IdValidate.isValid(..)
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that refers to a current database connection to the Marketing Operations
system tables.
This connection is available for use to implementations of this
interface.

*/
public final String PLAN_DB_CONNECTION = "dbconnection";
[ **

* The name of the hashkey in the HashMap passed to

idValidate.isValid(..) that refers to the id of the related

template.

*/

public final String OBJECT_TEMPLATE_ID = "templateid";
[x*

* The name of the hashkey in the HashMap pass to
Idvalidate.isValid(..) that refers to another Hashmap which
contains name/value pairs. The name corresponds to a field on
the screen for project/program and the value corresponds to the
user entered text or selection.

* % X X

*/
public final String OBJECT_ATTRIB_VALUES = "attributeValues";
}

A4 >4 —7x—2R - IdGenerate

package com.unicaorp.uap.common.template;

import java.util.HashMap;

/* This is an interface to be implemented by the end user
* of a Marketing Operations

% system for the purpose of generating unique Project Code (PIDs). The intent
* is to allow users to attach to existing enterprise systems to help make
* project IDs meaningful in their enterprise.
*
* Implementations of this Interface are called by the Marketing Operations Server.
* It is the responsibility of the Marketing Operations Server
* to assure that there is
* only one ID being generated at a time. When implementation of this
* interface are called, they can assume that there are no other IDs
* that are being generated concurrently.
*
/

public interface IdGenerate {
[**
Returns a string code used to define a Project object with Marketing Operations

@param uniqueld - This is an integer value that is generated by

the Marketing Operations system. This is guaranteed to be unique across
the system; hence, if the project ID returned is the string
representation of this integer, it will be a unique

Project Code (PID).

@param values - This is a set of name/value pairs, referring to the current
database connection, appropriate template id, code prefix,

request flag, and another HashMap that contains name/value

pairs, corresponding to the fields and values on the screen.

@param uniqueChecker - An implementation used to verify the uniqueness of
of ID's generated by this instance.

F Ok 3k X X ok 3k 3k X X X X X X X X *

@return - A string that represents the ID of the project we are
creating.

@throws com.unicacorp.uap.user.IdGenerateException
Should contain a message value that is meaningful about
what went wrong

* Ok kX
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public String generateID (int uniqueld, HashMap values, IdUniqueChecker
uniqueChecker)
throws IdGenerateException;
[**
* The name of the hashkey in the HashMap passed to IdValidate.isValid(..)
* that refers to a current database connection to the Marketing Operations
* system tables.
* This connection is available for use to implementations of this interface.
*

/
public final String PLAN_DB_CONNECTION = "dbconnection";
[**
* The name of the hashkey in the HashMap passed to IdValidate.isValid(..)
* that refers to the id of the related template.
*

/

public final String OBJECT_TEMPLATE_ID = "templateid";

[**

* The name of the hashkey in the HashMap passed to IdValidate.isValid(..)
* that refers to the desired string prefix to prepend the generated id.
*/

public final String OBJECT_CODE_PREFIX = "pidprefix";

[*%

* The name of the hashkey in the HashMap passed to IdValidate.isValid(..)
* that refers that indicates whether the calling object is a request.

*/

public final String OBJECT_REQUEST_FLAG = "flagprojectrequest";

[*%

* The name of the hashkey in the HashMap pass to IdValidate.isValid(..)

* that refers to another Hashmap which contains name/value pairs. The name
* corresponds to a field on the screen for project/program and the value

* corresponds to the user entered text or selection.

pZé]ic final String OBJECT_ATTRIB_VALUES = "attributeValues";
/::Defau1t start plan code start number

*

public final int PLAN_CODE_SUFFIX_START = 1000;

/:*Defau1t start program code start number

pZé]ic final int PROGRAM_CODE_SUFFIX_START = 1000;

/:*Defau1t start project code start number

p:é]ic final int PROJECT_CODE_SUFFIX_START = 1000;

/::Defau1t start rfq code start number

*

public final int RFQ_CODE_SUFFIX_START = 1000;}

ARGLID VxRL—F—

package com.unica.uap.component.helper;
import com.unicacorp.uap.common.db.x*;
import com.unicacorp.uap.common.template.*;
import org.apache.commons.lang.StringUtils;
import java.io.File;

import java.io.FileInputStream;

import java.sql.Connection;

import java.sql.PreparedStatement;

import java.sql.ResultSet;

import java.sql.SQLException;

import java.util.HashMap;

import java.util.Properties;
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[**
* The Class CustomComponentPidGeneratelImpl.
*/
public class CustomComponentPidGenerateImpl implements IdGenerate,
IdUniqueChecker {
/*x The Tower Timit. */

public static int LOWER_LIMIT = 0;

/** The upper 1imit. =/

public static int UPPER_LIMIT = 0;

static {

Properties attrPro = new Properties();

try {
String planHome = System.getProperty("plan.home");
System.out.printin("planHome : " + planHome);

File file = new File(planHome + "/unwar/WEB-INF/IDRange.properties");
FileInputStream fi = new FilelnputStream(file);
if (fi !'= null) {
attrPro.load(fi);
String min = (String) attrPro.get("mktOBJId.min");
String max = (String) attrPro.get("mktOBJId.max");
LOWER _LIMIT = Integer.parselnt(min);
UPPER_LIMIT = Integer.parselnt(max);
System.out.printin("Lower Limit :" + LOWER_LIMIT);
System.out.printin("Upper Limit :" + UPPER_LIMIT);
} else {
System.out.printIn("IDRange Property file can not be found");
throw new RuntimeException("IDRange Property file can not be found");
}
} catch (Exception e) {
e.printStackTrace();
throw new RuntimeException("IDRange Property file can not be found");

}

}

[**

* The Constructor.

*/

public CustomComponentPidGenerateImpl() {
}

[**

* Generate ID.

*

* @param uniqueChecker the unique checker
* @param values the values

* @param instanceld the instance id

*

* @return the string

*

* @throws IdGenerateException the id generate exception
*/

public synchronized String generatelD(int instanceld, HashMap values,
IdUniqueChecker uniqueChecker) throws IdGenerateException {
print("inside 'generateID' method");
print("instanceld : " + instanceld);
print ("########EFFEEFFFFFHAEN" + values + "#HHFHHAED ")
String prefix = (String) values.get("pidprefix");
print("prefix : " + prefix);
String templateid = (String) values.get("templateid");
print("templateid : " + templateid);
Connection con = (Connection) values.get("dbconnection");
//int nextValue = -1;
boolean isEmptyPrefix = false;
try {

if (StringUtils.isEmpty(prefix)) {

isEmptyPrefix = true;
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//GET THE CURRENT VALUE OF THE TEMPLATE ID - from CUST_GENIDS table
String sqlString = "SELECT ID_VALUE FROM CUST_GENIDS WHERE ENTITY_NAME = ?";
print("sqlString : " + sqlString);
PreparedStatement ps = null;
ResultSet rs = null;
int cnt = 0;
try {
ps = new UAPSQLPreparedStatement(con, sqlString);
UAPSQLUti1s.setupPreparedStatement (ps, 1, templateid, "string");
rs = ps.executeQuery();
if (rs.next()) {
cnt = rs.getInt(1);
1
print("current ID vlaue :" + cnt);
UAPSQLUti1s.closeResultSet(rs, ps);
} catch (SQLException ex) {
ex.printStackTrace();
UAPSQLUti1s.closeResultSet(rs, ps);
throw new RuntimeException(ex);
} catch (Exception exception) {
exception.printStackTrace();
UAPSQLUti1s.closeResultSet(rs, ps);
throw new RuntimeException(exception);

1
if (cnt == 0) {
//insert first new record for the template id into table
cnt = LOWER_LIMIT;
String sqlInsertStr = "INSERT INTO CUST_GENIDS values (?,?)";
print("sqlInsertStr : " + sqllnsertStr);
ps = new UAPSQLPreparedStatement(con, sqllnsertStr);
ps.setString(1, templateid);
ps.setInt(2, cnt);
!

else if ((cnt >= LOWER_LIMIT) && (cnt < UPPER_LIMIT)) {
//increase the counter and update the row for the template id
cnt++;
String sqlUpdateStr =
"UPDATE CUST_GENIDS SET ID_VALUE= ? WHERE ENTITY_NAME = ?";
print("Update : " + sqlUpdateStr);
ps = new UAPSQLPreparedStatement(con, sqlUpdateStr);
ps.setInt(1l, cnt);
ps.setString(2, templateid);
} else {
print("Current ID is out of range, ID Range [" + LOWER_LIMIT +
"-" + UPPER_LIMIT + "]");
//throw exception that can not generate id, limit is over
throw new IdGenerateException(
"Current ID is out of range, ID Range [" + LOWER_LIMIT +
"_" + UPPER_LIMIT + "]");
}
//UAPSQLUti1s.beginTransaction(con);
ps.execute();
//UAPSQLUti1s.endTransaction(con, true);
String pid = (isEmptyPrefix ? "" : prefix) + cnt;
print("return from 'generateID' method with pid : " + pid);
return pid;
} catch (Exception ex) {
ex.printStackTrace();
throw new IdGenerateException(ex);
}
1

[**

*

Checks if is unique.

*
* @param values the values
* @param Id the Id
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*
* @return true, if is unique

*/

public boolean isUnique(String Id, HashMap values) {
print("inside 'isUnique' method");

//provide actual implementation for uniqueness check
return true;

}
[**

* Print.

*

* @param str the str

*/
private void print(String str) {
System.out.printIn(str);
}
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DATV 7 bafifl, T4 A=, BIXOLESTLE72HDRAY v FifE
U %9,

IBM Campaign & DA 7Y a VG ZABEIZLTWE Y AT ADGEI,
A7 7 ="M T4 A= BIOEETEAY Y FHREHELET,

IRESTAPIClient

Marketing Operations REST 2 717V b - AR THDT Y v 27 APl %
EELET, TDZFA4T7 v AXTIE Marketing Operations REST
R—ZD APl THHR—FINETRTD REST API WO L EFEREL £
T, ZDIIAT b - AXTIZED, JSON T Marketing Operations
REST APl ZMFUNHE g 72bDa— FE2REICHHFET LN TEET, £
2o TOARTITIE. FAMER—MOFEMEZHEL T, HND Marketing
Operations ¥ —N— 2k L CEET 570D I - FHZENTVWET,

IPlugin
TRTCOHE T T 741 VTCEETIHEDRHLNHES VX —T 2 — AR EH
LET,
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REST APl XV v K

NAD API AV v RIZBET 2REEDERIZOWTIE, API XET7 711D
iPlanAPI 27 5 A% ZBLTLEZE W,

IN6D7 7AWk, Marketing Operations (ZH 271 > U, fEEDOR—I P56
T~V F] > TR 238U T, </8X— 3 U>PublicAPI-RestClient.zip %
Ao —R§TB5ZLIZE->TEIRTEET,

REST API {54

REST API 2821 —3 %443, RestApiException D 1 DDATT,

RestApiException (&, TF¥A b - APV VT DAYy -V T, BHPEI-FZ2EAT
WE9d,

REST API /N> KU

NV RV &, IBM Marketing Operations 1 Y AR Y AHDRED A 7V = o

b A VARV AESIRT 507 URL A 7Y =27 bTY, NV RLZiE, av
A=k b - 247, NBT—X ID, 1 YAXVZ - R=2AD URL BREDVHY &
‘a—c

APL DMEH L0 EKLZD 52 Fbid, 584 URL IAMMETE £ 9, R
ELTHEONZ URL 3O AETHEHTAZ A TE£d, URL 2 {#HL T,
Marketing Operations GUI TaI YR —% Y bDVEa—%zfW\Wzh, TNa E A —
WVTREFLED, HOTEY =Yy —DOHRTNAITA—R—L UTHHTEI LT
EESC I

NV RVIFFRFED Marketing Operations % —E A + f VARV AE 2137 T AR
—AEEINTA VAR VAL THYHTIT A, BE S N —EADOFRME T IEA
MTT, FRELT, BTRBT DIV RLVET 74 VIRETE ZTH,
AD Marketing Operations 1 Y AX VY ADAVR—3 Y MIT 72 AT 57201
T3 TEEEA, ZOHIRIE. FAUYBEAAN - F—N—LDA VAR
YAIZBHFEHBLUET, LA L. Marketing Operations 1, 2725 ~X—Z URL % H
FEDAVARVARZI Y E YT U, A VAR Y A% FIOY — N — I HldE U T
TEOFRERMU T AKX, ZOHEIAIET 2545).

NYRWIE, 2747V MTKFEL TV ER A,

Handle 7 5 AD A U N—iZ1F, BL R ZA 7D URL oY RILEREHRT S 7
T RY—= AV RBHDET, WS DPDNY RILVOHZLLTFIZRLUET,

WA= S22/ SEWANE VI 2

{"value":{"multiTypeValue":"http://mymachine:9999/plan/affiniumplan
.jsp?cat=projecttabs&projectid=102"}}
{"value":{"multiTypeValue":"http://mymachine:9999/plan/affiniumplan
.jsp?cat=projecttabs&projectid=103"}}
{"value":{"multiTypeValue":"http://mymachine:9999/plan/affiniumplan
.jsp?cat=projecttabs&projectid=104"}}
{"value":{"multiTypeValue":"http://mymachine:9999/plan/affiniumplan
.jsp?cat=projecttabs&projectid=105"}}
{"value":{"multiTypeValue":"http://mymachine:9999/plan/affiniumplan
.jsp?cat=projecttabs&projectid=106"}}
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WA= B NNEWANE N 2

{"value":{"multiTypeValue":"http://mymachine:9999/plan/affiniumplan
.jsp?cat=programtabs&programid=112"}}
{"value":{"multiTypeValue":"http://mymachine:9999/plan/affiniumplan
.jsp?cat=programtabs&programid=113"}}
{"value":{"multiTypeValue":"http://mymachine:9999/plan/affiniumplan
.jsp?cat=programtabs&programid=114"}}
{"value":{"multiTypeValue":"http://mymachine:9999/plan/affiniumplan
.jsp?cat=programtabs&programid=115"}}
{"value":{"multiTypeValue":"http://mymachine:9999/plan/affiniumplan
.jsp?cat=programtabs&programid=116"}}

I—H¥F— - N> K.

{"value":{"multiTypeValue":"http://mymachine:9021/plan/affiniumplan
.jsp?cat=adminuserpermissions&func=edit&userid=2"}}
{"value":{"multiTypeValue":"http://mymachine:9021/plan/affiniumplan
.jsp?cat=adminuserpermissions&func=edit&userid=3"}}
{"value":{"multiTypeValue":"http://mymachine:9021/plan/affiniumplan
.jsp?cat=adminuserpermissions&func=edit&userlid=4"}}
{"value":{"multiTypeValue":"http://mymachine:9999/plan/affiniumplan
.jsp?cat=adminuserpermissions&func=edit&userld=5"}}
{"value":{"multiTypeValue":"http://mymachine:9021/plan/affiniumplan
.jsp?cat=adminuserpermissions&func=edit&userld=6"}}

F—5Lh - NV R

{"value":{"multiTypeValue":"http://mymachine:9021/plan/affiniumplan
.jsp?cat=teamdetails&func=edit&teamid=100001"}}
{"value":{"multiTypeValue":"http://mymachine:9021/plan/affiniumplan
.jsp?cat=teamdetails&func=edit&teamid=100002"}}
{"value":{"multiTypeValue":"http://mymachine:9021/plan/affiniumplan
.jsp?cat=teamdetails&func=edit&teamid=100003"}}

RAT - NV KR

{"value":{"multiTypeValue":"http://mymachine:9021/plan/affiniumplan
.jsp?cat=projectworkflow&projectid=102&taskid=106"}}
{"value":{"multiTypeValue":"http://mymachine:9021/plan/affiniumplan
.jsp?cat=projectworkflow&projectid=103&taskid=141"}}
{"value":{"multiTypeValue":"http://mymachine:9021/plan/affiniumplan
.jsp?cat=projectworkflow&projectid=104&taskid=176"}}
{"value":{"multiTypeValue":"http://mymachine:9021/plan/affiniumplan
.jsp?cat=projectworkflow&projectid=105&taskid=211"}}
{"value":{"multiTypeValue":"http://mymachine:9021/plan/affiniumplan
.jsp?cat=projectworkflow&projectid=106&taskid=246"}}

HEENY Rob:

{"value":{"multiTypeValue":"http://mymachine:9021/plan/affiniumplan
.jsp?cat=approvaldetail&approvalid=149"}}
{"value":{"multiTypeValue":"http://mymachine:9021/plan/affiniumplan
.jsp?cat=approvaldetail&approvalid=150"}}
{"value":{"multiTypeValue":"http://mymachine:9021/plan/affiniumplan
.jsp?cat=approvaldetail&approvalid=151"}}

T=TTAVT ATV b AV

hRestTestMO_01={"value":{"multiTypeValue":"http//mymachine:9999/plan/affiniumplan
.jsp?cat=componenttabs&componentid=resttestmo02&componentinstid=130"}}
hRestTestMO_02={"value":{"multiTypeValue":"http://mymachine:9999/plan/affiniumplan
.jsp?cat=componenttabs&componentid=resttestmo02&componentinstid=130"}}
hRestTestMO_03={"value":{"multiTypeValue":"http://mymachine:9999/plan/affiniumplan
.jsp?cat=componenttabs&componentid=resttestmo02&componentinstid=131"}}
hRestTestMO_04={"value":{"multiTypeValue":"http://mymachine:9999/plan/affiniumplan
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.jsp?cat=componenttabs&componentid=resttestmo02&componentinstid=132"}}
hRestTestMO_05={"value":{"multiTypeValue":"http://mymachine:9999/plan/affiniumplan
.jsp?cat=componenttabs&componentid=resttestmo02&componentinstid=133"}}

Juv g FERNY R

{"value":{"multiTypeValue":"http://mymachine:9999/plan/affiniumplan
.jsp?cat=projecttabs&projectid=122"}}

BEIATIV— - NV R

{"value":{"multiTypeValue":"http://mymachine:9999/plan/affiniumplan
.jsp?cat=1library&id=101"}}

BERENY Rb:

{"value":{"multiTypeValue":"http://mymachine:9999/plan/affiniumplan
.jsp?cat=asset&assetMode=VIEW_ASSET&assetid=123"}}
{"value":{"multiTypeValue":"http://mymachine:9999/plan/affiniumplan
.jsp?cat=asset&assetMode=VIEW_ASSET&assetid=124"}}

API AttributeMap

AttributeMap 27 7 A%, BT 2 ET JSON v v 7 TF, J&M <Name> < v
TV M) — - F—THY, B <values> FLH (B TH2 I LITHER) Ev v
7z b —fETT,

AttributeMap 27 5 AIZId, IRD 7 1 =)V RDBH D £,
* <Name>: BMED 7075 L ETOHF, ZOHRNE, BELEZIVE—F Vb -
A YVAR YV ANHOEMICT 72 AT 5720DEAEF -0 7,

HE: <Name> 1%, GUI TL—HF—IZRRINIERRULTHHLEEIH Y THA,
TYTU—h (Fud MR T = T70— - RATRE) oI nzay
A=V bTld, BEZIZT 7L —b TV AV MEZTIHRESNE T, B
ZFEETRITINERD F8A, OV R—% v b TIE, @HE. BUEZIZY —
Ne e A4 RDIAVKR—=F VDN A VARV ANS IO T I L ETREZTESH
9,

BT, AR LRI, RN -V a VATERSI N TS T 4 —
LDAFINEENE T <form_name>.<attribute_name>,

« Values: JSON #* 7Y =7 Midsl, 0 A EOEMEEE2EAL T, SHEORILFA
U TIN5, Marketing Operations TEHI N T WD EEDR & —F
LTWnwiRirhideh £8A,

JBED AR T —2 (BHEIN-RREAPHAR L) k. ZOEEXEHATY =2 b -
A VARV AIZEEM T ONZT T — ML EESINE T, BEIER. Toy
7 b4, I— R, BIUOBBHZRED, BHAS LA T ar0Ax7V b -
A VARV AEMERRT 27200, B TH D 20 S IRATRE A Z f2 4L U
7,

B~y 7

{"multiTypeMap":{"uapDescription":[{"valueType":"java.lang.String",
"multiTypeValue":"abcdProjDesc4"}], "uapName":[{"valueType":"java.lang.

String","multiTypeValue":"RestTestProj04"}]}}

{"multiTypeMap":{"uapDescription":[{"valueType":"java.lang.String",
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"multiTypeValue":"abcdProjDesc4"}],"uapName": [{"valueType":
"java.lang.String","multiTypeValue":"RestTestProg04"}]}}

{"mu]tiTypeMap"-{"uapDescription":[{"va]ueType" "java.lang.String",
"multiTypeValue":"abcdProjDesc4"}],"uapName": [{"valueType":"java.
lang.String","multiTypeValue":"RestTestProg09"}]}}

{"multiTypeMap":{"uapDescription":[{"valueType":"java.lang.String",
"multiTypeValue":"RegDesacrption"}],"uapName": [{"valueType":"java.
Tang.String","multiTypeValue":"RestTestProjReq01"}]}}

{"multiTypeMap":{"uapName":[{"valueType":"java.lang.String",
"multiTypeValue":"RestTestProjReq03"}]}}

{"multiTypeMap":{"uapName":[{"valueType":"java.lang.String",
"multiTypeValue":"RestTestProjReq04"}]1}}

{"multiTypeMap":{"uapName":[{"valueType":"java.lang.String",
"multiTypeValue":"RestTestProjReq05"}]}}

{"mu]tiTypeMap"-{"uapDescription":[{“va]ueType":"java.]ang.String",
"multiTypeValue":"changedDescription"}]}}

{"multiTypeMap":{"uapStartDate":[{"valueType":"com.unica.uap.
restapi.multitype.values.GregorianCalendarValue","multiTypeValue":
"2015-06-20 00:08:00"}],"uapEndDate":[{"valueType":"com.unica.uap.
restapi.multitype.values.GregorianCalendarValue","multiTypeValue":
"2015-08-30 00:08:00"}]}}

H|ZE:

{"value":{"multiTypeValue":"IN_PROGRESS"}}
{"value":{"multiTypeValue":"ON_HOLD"}}
{"value":{"multiTypeValue":"SUBMITTED"}}
{"value":{"multiTypeValue":"RETURNED"}}
{"value":{"multiTypeValue":"DRAFT"}}
{"value":{"multiTypeValue":"ACCEPTED"}}
{"value":{"multiTypeValue":"PENDING"}}
{"value":{"multiTypeValue":"ACTIVE"}}
{"value":{"multiTypeValue":"FINISHED"}}
{"value":{"multiTypeValue":"SKIPPED"}}
{"value":{"multiTypeValue":"DISABLED"}}
{"value":{"multiTypeValue":"ProjectOwner"}}
{"value":{"multiTypeValue":"ProjectParticipant"}}
{"value":{"multiTypeValue":"ProjectRequester"}}
{"value":{"multiTypeValue":"ProjectRequestRecipient"}}
{"value":{"multiTypeValue":"ProjectRequestOwner"}}
{"value":{"multiTypeValue":"ApprovalOwner"}}
{"value":{"multiTypeValue":"ApprovalApprover"}}
{"value":{"multiTypeValue":"ProgramOwner"}}
{"value":{"multiTypeValue":"ProgramParticipant"}}
{"value":{"multiTypeValue":"COPY_USING_PROJECT_METRICS"}}
{"value":{"multiTypeValue":"COPY_USING_TEMMPLATE_METRICS"}}
{"value":{"multiTypeValue":"DRAFT"}}
{"value":{"multiTypeValue":"FINALIZED"}}
{"value":{"multiTypeValue":"LOCKED"}}
{"value":{"multiTypeValue":"ARCHIVED"}}

fEDEF:

{"valueArray":[{"valueType":"java.lang.String","multiTypeValue":
"RestTestProj01"}]}

{"valueArray":[{"valueType":"java.lang.String","multiTypeValue":
"TRS1000"}]}
{"valueArray":[{"valueType":"java.lang.String","multiTypeValue":
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"changedDescription"}]}

{"valueArray":[{"valueType":"java.lang.String","multiTypeValue":
"RestTestProj02"}]}

{"valueArray":[{"valueType":"java.lang.String","multiTypeValue":
"RestTestProjReq01"}]}

{"valueArray":[{"valueType":"java.lang.String","multiTypeValue":
"TRS1018"}]}

{"valueArray":[{"valueType":"java.lang.String","multiTypeValue":
"RegDesacrption "}]1}

{"valueArray":[{"valueType":"com.unica.uap.restapi.multitype.values.
HandleValue","multiTypeValue":"http://mymachine:9021/plan/affiniumplan.
jsp?cat=projecttabs&projectid=103"},{"valueType":"com.unica.uap.
restapi.multitype.values.HandleValue","multiTypeValue":
"http://mymachine:9021/plan/affiniumplan.jsp?cat=
projecttabs&projectid=104"}]}
{"valueArray":[{"valueType":"com.unica.uap.restapi.multitype.values.
HandleValue","multiTypeValue":"http://mymachine:9021/plan/affiniumplan.
jsp?cat=projecttabs&projectid=107"},{"valueType":"com.unica.uap.restapi.
multitype.values.HandleValue","multiTypeValue":"http://mymachine:9021/
plan/affiniumplan.jsp?cat= proaecttabs&projectid=108"}]}

{"valueArray":[{"valueType":"com.unica.uap.restapi.multitype.values.
HandleValue","multiTypeValue":"http://mymachine:9021/plan/affiniumplan.
jsp?cat=projecttabs&projectid=102"}, {"valueType":"com.unica.uap.
restapi.multitype.values.HandleValue","multiTypeValue":
"http://mymachine: 9021/p1an/aff1n1ump1an.jsp?cat=pr0jecttabs
&projectid=106"}]}

{"valueArray":[{"valueType":"com.unica.uap.restapi.multitype.values.
HandleValue","multiTypeValue":"http://mymachine:9021/plan/
affiniumplan.jsp?cat=projecttabs&projectid=105"}]}
{"valueArray":[{"valueType":"com.unica.uap.restapi.multitype.
values.HandleValue","multiTypeValue":"http://mymachine:9021/plan
/affiniumplan.jsp?cat=adminuserpermissions&func=edit&userld=3"}]}
{"valueArray":[{"valueType":"com.unica.uap.restapi.multitype.
values.HandleValue","multiTypeValue":"http://mymachine:9021/plan/
affiniumplan.jsp?cat=adminuserpermissions&func=edit&userid=2"}]}

{"valueArray":[{"valueType":"com.unica.uap.restapi.multitype.
values.HandleValue","multiTypeValue":"http://mymachine:9021/plan/
affiniumplan.jsp?cat=adminuserpermissions&func=edit&userlid=2"},
{"valueType":"com.unica.uap.restapi.multitype.values.
HandleValue","multiTypeValue":"http://mymachine:9021/plan/
affiniumplan.jsp?cat=adminuserpermissions&func=edit&userid=3"}]}

Marketing Platform T® Marketing Operations REST APl D&

Z DI L T, Marketing Platform T Marketing Operations REST API %
kL £9,

FIR

1. IBM Marketing Platform | General | Miscellaneous T. token lifetime %
RELVEY, ZOMEIZ, a7 (Y- AV Yy RpoDb—2 ORI ()
T, PIRIE TOfi% 86400 [CAEL., O M—TrEnZ A U 1 HEA
MZTBHIENTEES, T74NMTIE, ZOfEIE 20 BT, ZOREIE
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API OIFOH U CHEH I NE A, ZOMEPRDoLS, B A VIFOH
LEFITLTHLW E =2 Y Z2G L. T0LED APL FOHLTZO =7
VEMHTLBENDH D T,

2. IBM Marketing Platform | Security | APl management T, A FDEE % i
L Ed,

Enable session-based API authentication: (Enabled)
Delete security token after a single use: (Disabled)

M EFEALZRIZEF2) T — - =2 2 %HIRT S (Delete security
token after a single use)] MWAERIRGEIX. ME. API IFOH L OFTIZE 2
A VIFCH UDPRBEIT R £,
3. IBM Marketing Platform Security | API management | IBM T, BAT®DER
ALAE 2 R L 9
API URI: /authentication/login
Block API access: (Disabled)

Secure API access over HTTPS: (Disabled)
Require authentication for API access: (Enabled)

4. TAPI 7> 7 L—1b] 22Uv o2 ULT, 27347V h - AR THHHT S
Q77U AYVy REEMUET,
New category name: Logout
API URI: /authentication/logout
Block API access:(Disabled)

Secure API access over HTTPS: (Disabled)
Require authentication for API access: (Enabled)

5. TAPI #&k5 > 7L — 1] T, TREST API Ver 1.0] ZEIMUL T,

New category name: REST API Ver 1.0

API URI: /*

Block API access: (Disabled)

Secure API access over HTTPS: (Disabled)
Require authentication for API access: (Enabled)
Enable SSL if you plan to use SSL

6. IBM Marketing Platform Security | API management | IBM Tk, N—F
=T vrEANza—Y—% 1 DOAFHTEET, ZOT—F—
Marketing Operations B 1 —¥ —ThiFhiFL ST, SATV-F&2TI 7
LTIV ER A,

7. THAORKT, BAFD REST API URL #&E% (AL £7,

FRAEA D URL: http://<Host>:<Port>/unica/api/manager/authentication

RA N EAR— M FBEEHD Marketing Platform 2§ L TWAHEDH D &
j—o

Marketing Operations API URL: http://<Host>:<Port>/plan/api/plan/V1

FA M &AR—MiE, Marketing Platform Zf 8L TWAHENH D £7,

Marketing Platform SSO &% DER

Marketmg Operations REST API c‘: Marketmg Platform SSO %#i& L7k,
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Marketing Operations REST API (27 7 A T& 22— —[& PlanAPIUser DA
‘(\‘hg—o

A=Y —Z@3NRAT = FRBETHY, 773 V7DFFIILTHELILIETE
FHA
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IBM i R— bADBREWEHLEDAIC

BERZFARTHMRTERVWIEIOER L 2354, Stofeo&14H4% 13 IBM
EMidR— N O@Ehz2addk 32 e TE T, MEZRKLDIEL L kg
5502, UTFOHA RSA4 v E2MEHLTLEI W,

EOIECORIEYETRNVGIZ, O IBM EHEFIZBHWEhEL L
W,

e FiffirR—ME, API 22 ) OB ER BT VWERTA, API A7 7YV
T ORETCKENBELRIGEIZ. IBM B — VY 2AIZEMWEbEL I 0N,

INEE Y B IFH

IBM Eiffitr = b AD B WEOEOFNIZ, ATDOERE ZHELZE W,
o [EOMEIZEE T 5 il 5 e 3,

o MEDORERFIZRRINDET T — - Ay =TV DFM

o [MEZHEBET 5720034 TIE

e BHETAOS - TrAN, Eyay Ty, BRI 7AL., BXUOTF—
R-TryA)

o BB IOVATLABREICET M (ZOEHRIE T 27 LEHRI OFBHICRE
STHRETEEX9),

S AT LIS
IBM Effit R— MZBRWEDLEWEL WA, BEBEOBEEICHET 3 HROE
Hr BT ENH D £,

BT 71 O I > TWARWES, ZOBHROLI1F TX—Y a3 ViIGHR]
R=UhosFonEd, ZOR=IYTIE, I VAP=IVFEAD IBM 7 7)) 75—
a VT A B/ N TVET,

[N=Ta VEHR] R=VIZTIZ7RATBHIZIE, TALVT] > IN=Ua VIER] %
ERUET, IXN=Ya R R—=VI 7&%27\(%7&L\7@m\ version.txt 7
TANEZHERLIEZESIW, ZOT77ANVET TV r—varyOf VA=)V T4
L2 MN)—DFIZHET,

IBM £l R — b DEMBEIER

IBM Hifli ¥ R — b ADBHEWEDEHIEKIZOWTIE, IBM BEHAM YR -~ Web
Y1 b (http://www.ibm.com/support/entry/portal/open_service_request) %%
BLUTLZEW,

M YAR—MERAEZANTBIZE, IBM 7hHU Y bE2EHLTO S 1 VT D 08EMN
HOFET, ZOTHIYMIIBM AR —FZr )7L TR nEho £
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Hhe THI Y N%E IBM HARY—FBEIZEENIT 2 HEIZO0WTIE, HE—
ke R =ZNLD [HR—=—F - VY= > 54V Af(FEY T+ T2T - IFR—
M Z2ZBBLTLEEW,
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EEER

AZEIIKE IBM PMERETIHEBE XY — A ODWTER L5 DT,

AEIZTHROBY,, Y-V A, FEREEEPHACBVWTIEREI N TV ARVWES
NHY xd, HATHHAREREE, y—v A, BLXUBEEIZOWTIX, HA IBM
DEEHYBIZEFRLEZEI W, AET IBM #y, 7074, 23—
WEALTWTSH, 0O IBM #f, 70254, 23— 2ADOAMMEHAHE
THhHhHILZERTEIEDOTIEDY FHA, TOHIZRZAT, IBM OHINFIEMEZ
RETHI LD, HRNICHEHSFEORME, Tur I A, £EFY—CAZMEHT
5ZEMTEET, 72720, IBM S O#E L T0 s S5 LAOBIEE 21T — L AD
i & OMELIL. BEMOEMLTH>TWEEET,

IBM ., ABIZHEHSINTWARARICE L TR (it 0z2E80) %
RELTWAEERH D £9, AFHORMIE, BEKRIZINS DREFFEICDWTEE
MileZ T H I 2BRTI2EDOTIRD Y THA, EfMEIZIOVTOBRWED
ik, FHITTRRSELICEED <ZE W,

T103-8510

A X H ARG R IR 19785215
AAT A - ¥— - TAMRSH:
R - IR

I PEME T 1 & > A4

DN ORGEZ, E X 72 3R OERIChbRWEEIE, EHINhEEA, IBM &
U DEEE 72 FHEO TR, AEZREY & UTEFT % X £ DRETHRM
U B OLRGE, R HAE S YD RGES & VR L0 EM 2 58T X
TOWRS LS IBRRORGEEAZ DRV DL UET, B3Rz L-T
. EHROBITREIC LD, BREEEEOHRIRLE L S b 854G, MITHEDHIR 2
ZIT5EDELUET,

Z OMERICIE, AT AE YRR PR 2 S0 ARH D £ AZITEMN
WCRESN, BELEFIAZEORFICHALETNET, IBM FIFEHZRLIC, [
R, ZOXFICHBESINTVIHEEZEI 70T I LI LT, ARELFLEE
15280HD £7,

AZIZBWT IBM B D Web 31 MIZERLTWBIEGERH D XTH, HED
72O U THY, L TENSD Web ¥ 1 b 2HERTHE2HOTIEHD £
A, TNOHD Web Y1 MZHdERNE, ZD IBM #EOERO—TIEH D
FHA, TNSH5D Web ¥+ NI, BEROELTIMHHALZI W,

IBM 3. BEEBIRMET 20005 EHRE,. BERIINLTRASELE A Z L
DN, HSEY EET 2 HET, fHE LREGATE2ZeNTE25DELE
ER
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KTV TTLDTA 2y AEFE T, () MEIER L2707 T L8 Z0Mb 70
T35 (RTOT77L%260) EOMTOERKSH, BLU (i) KBS NIHERD
MHEAMHEZUEIZTH I L 2HNE LT, A70 77 LICET2ERELELT S
FiE, FRUICHFE L T 230,

IBM Corporation

BIWA LKG1

550 King Street
Littleton, MA 01460-1250
US.A.

AT 77 LT 5 LR OFERIE, BRSO FCHEHATAZENTEE
TN, BEOGEEHDET,

AETHHINTVWE ISV A - T T LEZETOMD T 1 & &R,
IBM FRrED 70 75 A DOEHIZIE, IBM 7025 L0 THHASME. £213Fh
CEIFEDLRIEIZEDOWT, IBM Kot FEz 9,

IOXHIZEENDVDRRDENTH—F VA - T—REH, HHEREENCHREI N
HDTY, TDH, MO TH O NKERIE, RS TREERH D 7,
—HRDWPED, FAFEL NNV D Y AT LA TITON AR H D £, T OHEM
W, —RIZHHARR Y AT LADEDERLUTHBMRIEEDH D £RA, THIT, —
IROMEMA, HEEMETH DR D D £9, EEEORERIT, Rn s aeEN H
DET, BEKIE, BEROREDORBIZHEL 2T — X E2MH»D L BENDH D £

ED

IBM DA OBGIZBE T 215, Zo®-EoMfiGE. Mk, 5L Ikzoffion
WZHIAARERY —AMBAFLZHDTY, IBM X, T s OEFD T A N AT
STBDEHA, Uid>T, MidtBEICBs 2=, Bk, 72137 0fMo
FRIZOWTIIEE T E EH A, IBM DAOHFOMREIZET 2E/MIZ. ZhoD
HEAOMIEEIZBENL T,

IBM DRFRD ST E 7 \FFEFUI AT B RLRIC DWW T, Ti578 DA X 72 (3 Hlln]
INBGLAENHY, BIZAEEZRLTVWEHDTY,

RREINTWS IBM DFfit&ld IBM 2V/N5E O flidk e L TIRARLTWBE DT, HHfF
flikTH o, BHARLUIZEEINSEDTT, HffiIKIL. BR38E803H0 £,

AFZIZ, HEOEBUBETHWONE T —XPWEEDHINREEINTVET, &
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