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IIpumeuanue
Ilepen TeM Kak UCIOJIH30BATH TAHHBIN JOKYMEHT U IIPOAYKT, ONMCAHHBINA B HEM, IPOYTUTE CBEJICHHS IIOJT 3ar0JIOBKOM ‘“3aMevaHus” Ha

cTp. 45.

[aunHoe n3naHue oTHOCUTCS K Bepcun 8, Brimycky 0, Mmoaudukanuu 0 mpoaykra IBM SPSS Modeler Advantage Marketing
Edition u x Bepcun 9, Boimycky 1, Moguduxanuu 2 npoaykra IBM Campaign 1 Ko BceM €ro HOCIIeTyIOIIIM BBIITyCKaM 1
MoAnGUKALHIM, TIOKa B HOBBIX U3JJaHUSIX HE OYyAET yKa3aHO MHOE.
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FmaBa 1. 0630p: UHTerpaumna Campaign n SPSS Modeler
Advantage Marketing Edition

Unrerpamus IBM® Campaign u IBM SPSS Modeler Advantage Marketing Edition
obecreurBaeT MOJHOE pelIeHre O CO3AaHUI0 MPOTHOCTHYECKIX MOJIEIeH, KOTOpBIe
MapKeTephl 3aTeM CMOTYT OLIEHUTD, YTOOBI IIPEICKa3aTh NaJIbHelIee TOBEeACHHE
HokymnaTesieil. MapkeTepbl MOT'YT HCIIOJIb30BATh MOCIMPOBAHKE U OLEHKY, YTOOBI
00panaThees K IOKyNaTeJsiM, KOTOpbIE C 00JIbILEl BEPOSTHOCTHIO NPUMYT NPE/JIOKEHHUE,
4TO NMPHUBEAET K O0Jiee BLICOKMM KOI(QHUIIMEHTaM OTBETOB 111 MAPKETUHI OBBIX KaMIIAHHIA.

IBM Campaign

IBM Campaign - 3T0 MapKeTUHI'OBBIIl IPOAYKT JIJIsl pa3HbIX KAHAJIOB, KOTOPbIl JOCTABIIAET
[ePCOHAIM3UPOBAHHBIE, PEJIEBAHTHBIE, MAPKETUHTOBBIE COOOIIIEHNUS IO BCEM KAHAJIAM.
IBM Campaign mo3BosisieT MapkeTepaM (pokycupoBaTbcs Ha GU3NUECKUX JIUIAX,
HAIPAaBJISS MM IOIXOASIIee COOOIICHNE.

Ucnomnbayiite IBM Campaign /17151 BBIIOJIHEHHUS CJIETYFOIUX JISHCTBUIA:

* CrpoiiTe HeNPEePHIBHBINA AMAJIOT C IIOKYNATEJIeM A IIEPCICKTUBHBIM KJIIMEHTOM,
UCIIOJIB3Y S TOJIHYIO XPOHOJIOTHIO MTPEICTABJICHHBIX IIPE/JIOKEHII, CBEICHAS O KAMIIAHUT
1 OTBETHI.

M 3aKpLIBaI7[TC IUKJIbI, Ha3Ha4Yas OTBETHI OJIA KaMIIaHUM C UCIIOJIb30BAHUEM HECKOJIbKHUX
MCETOJOB OTHECCHUS, BKJIFOYAasd HANITYIIIECC COOTBETCTBUC, HpO6HOC COOTBECTCTBHUC,
COOTBETCTBUEC HECKOJIBKUX U IIOJIb30BATCIILCKOC COOTBECTCTBUE.

M praBJ’IHﬁTC LOEJIOCTHOCTBIO JIOTUKU KaMIIaHUH, BKJIFOYasd CErMCHTUPOBAHUC AYIUTOPUH,
HUCKJIFOUYCHUS U HA3HAUYCHU A Hpe,I[J'IO)KeHI/Iﬁ " KaHaJIOB.

* Bxrouaiite HCIIOJIb30BAHUE, IOBTOPHOEC UCHOJIB30BAHUC U OTCIICKUBAHUE CTPOUTCIIbHBIX
0JIOKOB KaMHaHHﬁ, BKJIrOYasd ayauTOPUU, CCTMEHTDBI, IPECIJIOKCHUS, IPOUCAYPhbl U
IIpaBuJia UCKJIFOYCHUS.

IMpoxyxt IBM Campaign yctanaBimBaetcst B IBM Marketing Platform, uro obecrneunBaet
ayTeHTH(UKALNIO, AaBTOPU3AINIO U eINHYIO perucTparnmro (single sign-on, SSO).

IBM SPSS Modeler Advantage Enterprise Marketing Management
Edition

IBM SPSS Modeler Advantage Enterprise Marketing Management Edition - a3to
HMPOTHOCTHYECKAs AHAJIMTUYECKAs! INIAThopMa, OO BeJUHSIOIIAs B ce6e MPOrHOCTUYECKUIT
aHaJM3 ¢ MpHUHATHEM penleHnit. OHa oOecrieunBaeT IUPOKUI CIEKTP TOMOJTHATEILHBIX
AJITOPUTMOB ¥ METO/IHK, YIIPABJICHHE PELICHUSIMHU U ONTUMHU3ALMIO, KOTOPbIE IOMOTYT
MapKeTepaM BBIOPATh ACHCTBUS, IPUBOISIIMIE K JIYYIIUM Pe3yJIbTaTaM.

Ucnonb3yiite IBM SPSS Modeler Advantage Enterprise Marketing Management Edition qst
yJIyuuieHus pe]_l_[eHI/Iﬁ 1 pE3YyJIbTATOB U IJIA U3BJICUCHUA HEHHOCTU U3 NAHHBIX O
MOKYNATEJISIX.

MHTerpupoBaHHOe peLueHne

IBM Campaign B3anmoneiictByeT ¢ IBM SPSS Modeler Advantage Marketing Edition
CJIeIYIOIIMMU CITOCOOAMM:

* Tlyrem BHyTpeHHEN CiIy)Obl COOOIICHUIA
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° HpeHOCTaBHﬂﬂ JAHHbIC OJIS1 CO3/IaHUS MOJIEJIeH

M HOJ'Iy‘IaH AHAJIMTUYCCKUC PE3YJIbTATHI IPU MOJCJIMPOBAHUN U OLICHKE

IBM Campaign BCHOJIb3YeT 3TH Pe3yIIbTATHI A1 MPUHSTHS PEIIeHIi IO CTpaTeruu
KaMIIaHWY.

Ecimm nmpoayxt IBM SPSS Modeler Advantage Marketing Edition uaterpuposan ¢ IBM
Campaign, notokoBas auarpamma IBM Campaign coaepxuT 1Ba HOBBIX 0JIOKa TPOLIECCOB!

* Mogens SPSS
* Omnenka SPSS

MoaenupoBaHue 1 oleHKa paboTbl B UHTerpupoBaHHoW cpeae IBM
SPSS Modeler Advantage Marketing Edition n IBM Campaign

Ecnu BeI ucniosiszyete IBM Campaign u IBM SPSS Modeler Advantage Marketing Edition B
MHTErpUPOBAHHON Cpe/ie, TO BBl MOXETE BBINOJHUTH MOJICJIMPOBAHUE U OLIEHKY Ha
oTOKOBOI quarpamme IBM Campaign.

[Tpu co3gannm moaemm B IBM SPSS Modeler Advantage Marketing Edition BvI reHepupyete
IIOTOK MOZEJIMPOBAHUSI, KOTOPBI MOHO HCIOJIb30BATh B IIOTOKOBOH muarpamme IBM
Campaign. [ToToxoBas runarpaMma 3a1aeT JIOTUKY kaMiaHuu. [Tociie 3Toro MoxxHO
UCII0JIb30BaTh OJHY MJIM HECKOJIBKO MOJEJIEH JJI OLECHKM ayJUTOPUN Ha3HAUCHUS [JIS
kamnanun. Joctyn k IBM SPSS Modeler Advantage Marketing Edition MoxHO nosyuuth
HENOCPEACTBEHHO U3 NOTOKOBOI Auarpammbl IBM Campaign, Tak 4TO Bbl MOXETE CO3/1aTh,
U3MEHHUTD U BHIOPATH MOJIEJI BO BPeMsl pa3pabOTKH MapKETHHIOBOI KamMIiaHul. MOXHO
TaK)Xe HACTPOUTH NOTOKOBBIE AT PAMMBI /Il aBTOMATHU3alIUN OOHOBJIEHUI MOJIEIIN 1
ITAKETHOH OIEHKH.

N3meHeHua ot IBM Predictivelnsight

Ecim BBI nciosniszoBaym IBM Predictivelnsight, To BBl 60JibIIe HE MOXETE UCTIOTIB30BATH
yHaciefoBaHHbIe 6J10kM mporieccoB Mogens n Onenka. [Tocie yctanosku IBM Campaign
Bepcuu 9.1.0 unmm HOBee mpexxHue 0J10Ku mporeccoB Mogenb u OneHka
JIEKOH(UTYPUPYIOTCS HA CYIIECTBYIOIIUX NOTOKOBBIX JUArpaMMax.

Hy»XHo 3aHOBO c0O31aTh IPOrHOCTHYECKHE Mo aelH 6o npu nomoinu IBM SPSS Modeler
Advantage Marketing Edition, u60 npu momoru 6J10ka nporecca Moaems SPSS.

ITpumevanne: [Ipexxane 6y0km mponeccoB Moaesb 1 OLleHKa OYAyT HEAKTUBHBI U HE
CMOTYT BBINOJHATHCSA. OJJHAKO UX MOHO MPOCMATPUBATH JJIS IOJIyUEHUS CBEICHUIT O
KOH(pUTypanuu.

UroObI mpou3BecTH nepeHacTpoiiky u3 Predictivelnsight, Hy>KHO BBIOJIHUTD CJIEAYIOIINE
3a/1auu:

* VaanuTe 3K3eMILIAPBI 6J10Ka mporecca Moiesb 1 3aMeHHUTE MX Ha OJIOKH mporecca
Mogaenn SPSS.

* Vpanure 3K3eMILUIAPBI 0J10Ka mpomnecca ONeHKa 1 3aMEHMTE MX Ha OJIOKH Ipolecca
Onenka SPSS.

* [lepexoH(purypupyiiTe mocieayromme 6JJOKU MPOLUECCOB, KOTOPHIE HCIOIb3YIOT HOJIS
OIICHKH, YTOOBI CIOJIb30BaTh HOBBIC OJIA onleHKH SPSS.

Ot 3aa4u onucaHbl B pasjeie “TIpeodpazoBanue CyIeCTBYIONIEH MTOTOKOBOMR
nuarpamMmsel IBM Campaign u3 IBM Predictivelnsight” ma cTp. 27.
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Kak nporHoctuueckoe moaenmpoBaHue paboTaet Ha
noToKoBbIx Anarpammax IBM Campaign

ITpouecc Mopesnb SPSS ucnosib3yeT 0JiHy BXOJIHYIO STYEHKY, JIJIsi KOTOPOId BBl 3a4a€Te MOoJie
Ha3HAYeHHUs, YTOOBI yKa3aTh, YTO BbI XOTUTE NMPEACKA3aTh.

Hanpumep, ecim BBl XOTHTE CIPOTHO3UPOBATD, KTO OyAET pearnpoBaTh Ha MPEAJIOKEHHUS, a
KTO - HET, B BallleM M0JIe HAa3HAYCHUS TOJDKHBI OBITH €IMHUIIBI TS TEX, KTO OyAeT
pearupoBath, U HYJIH - JJIs TeX, KTO He OyneT. [Tojie Ha3HAYeHUS TakkKe MOXKET COAepKaTh
YHUCIIOBBIE 3HAYEHU S, YTOOBI YKa3aTh NPUOBLILHOCTD WJIM JIOXO/I, UJIM KaTeropuitHast
nepeMeHHas AJIs1 IPOTHO3UPOBAHUS MPEIOYTUTEILHOIO KaHAJIa UJIM BpEMEHU CYTOK IS
KOHTAKTa.

Be1r MoxeTe co3maTh mporHoctrieckyro Monaeis B IBM SPSS Modeler Advantage Marketing
Edition 151 BeIMOJIHEHNS JTFOOOH U3 CIICAYIONINX 3a/1a4:

® y3HaTb, KTO, BEPOATHEC BCCTO, OTBETUT HA NPCIJIOKCHUC.

* OnpenenuTs 0XUAAEMYIO IEHHOCTD WM IPUOBUIBHOCTE (PU3UYECKOTO JIUIA, KOTOPOe
NIOJIy4YMT NIPEAJIOKEHHE.

* OmnpenenuTs ClIeAyIOIIee HAMUIYUIIee IeiCTBHE, HAIPUMED, KPOCC-IPOJAXKY MPOAYKTa
WJIA YCIIYTH, TS [IEJIEBOM ayAUTOPHIL.

* OOBEeIMHUTD (PU3WIECKUX JIMI] B CXOIHBIC I'PYIIIBI IJIs1 aHAJIN3A ¥ HAlEJIMBAHUSI.
Kak v rge cneayet co3ngaBsaTb Mmoaenu

Bu1 MmoxeTe CO3aTh HOBBIC MPOTHOCTUYCCKUE MOJICIIN 10 UJIM BO BPEMS CO3TaHUA
IMOTOKOBOI AuarpamMmbl 1100 MOXKETE UCIOJIL30BaTh CymIECTBYIOIIUE ITOTOKHU
MOACJIUPOBAHUA:

* Cospnaitre notok monmempoBanus B IBM SPSS Modeler Advantage Marketing Edition u3
MOTOKOBO# muarpammbl IBM Campaign.

* Hcnosb3yiiTe cymecTByronmii notok moaemmposanns IBM SPSS Modeler Advantage
Marketing Edition Ha moTokoBoit nuarpamme IBM Campaign, 4T0OBI IEpecTpOuTh
MO/IeJ1b, UCTIOJIB3YS BXOJHBIE TAHHBIE C IOTOKOBOM IHATPAMMEBL.

* HcnoJsb3yiiTe NOTOK MOJICJIMPOBAHUS, CO3/IaHHbIN ¢ ucnojb3oBanueM IBM SPSS
Modeler Advantage (HeMapKkeTHHTOBOE U3/IaHHUE) WJIH C UCTOJIb3oBaHreM IBM SPSS
Modeler. Brr nommkasr yoequtsces, utro IBM SPSS Modeler Advantage Marketing Edition
CMOXET 3arpy3uTh NOTOK MojaelmpoBanns. O0s3aTebHbIe TPeOOBAHUS IS
UCIIOJIb30BAaHMS MIOTOKA MOIeSIMpoBanus, co3panaoro B IBM SPSS Modeler, onucanst B
pasznene "Sharing Streams" (CoBMecTHOE UCIOJIb30BaHUE TOTOKOB) B MyOsmkanu /IBM
SPSS Modeler Advantage Guide (PyxoBoacTBO).

Ipumeuanune: /I naTerpanuu ¢ IBM Campaign HOTOK MOAETMPOBAHUS JOJDKEH
conepxkaTh ynciaoBoe mojie SPSS_AudID, xoTopoe siBJIsieTcsl moJieM KJIo4a JIIsl MOTOKa
MOJICJIMPOBAHMS.

JononHutenbHble 3agaun

BBl MOXeTe aBTOMaTHYECKU CTPOUTHL MOJEJIM B COOTBETCTBUU C TOBTOPAIOIIUMCH
pacmucanuem, UCnojb3ys 0J10k mporecca Mogens SPSS Ha noTokoBoit quarpamme IBM
Campaign. [Tocie 3TOro Bbl CMOXETE HOJIYYUTh JOCTYII K MOTOKY MOJIEJIMPOBAHUS U3
610ka npouecca Mopess SPSS B IBM Campaign, 4ToObI HPOCMOTPETh ¥ U3MEHUTD ONIUA
MOJICJIMPOBAHUS. BBl CMOXeTe OIEHUTh MOJIE/Ib U IPOCMOTPETH OTYETHI O
Npou3BoAUTEIbHOCTH Moiesm SPSS.

I'naBa 1. O630p: UnTterpanus Campaign u SPSS Modeler Advantage Marketing Edition 3



4

BbI Taxke MOXeTe BPYUHYIO OTKPBITH HOTOK MoAesIupoBanus yepe3 unrepgeiic IBM SPSS
Modeler Advantage Marketing Edition.

Kak oueHKa paboTaeT Ha NOTOKOBLIX Auarpammax IBM
Campaign

Biox nponecca Onenka SPSS B moTokoBoii quarpammMe IBM Campaign MoXHO
HCIIOJIb30BATH AJIA BHEAPCHUSA MOZ[CJ'IGﬁ (HaHpI/IMCp, HUCIOJIb30BAHUE IIOTOKOB
MOJICJIMPOBAHMS JIJIsI OLIEHKU ayIUTOPHN).

Hanpumep, MOXHO HCIOJIE30BATh IPOTHOCTUYECKYIO MO/IE/Ib, YTOOBI OICHUTD
BEPOSITHOCTh TOT'0, YTO KaXKABII MOKYMATEIh ClIe/IaeT HOKYIKY WJIM OTBETHT Ha
npeioxenue. VIcnop3ys 3TOT METO IS OLEHKU MOJIEIH, BBl MOXKETE BBISIBUTD JIYUIIIUX
MOKyNAaTesIed UK MEPCHEKTUBHBIX MOKYIATeNel 111 KaMIaHUU, KOTOPYIO BBl cCOOUpaeTech
3amyCcTUTh. MOXHO UCHOJIL30BAThH J10 MISITH MO/IeJIel B 0JlHOM GJioke mporecca OreHka
SPSS, 4T0OBI OIEHUTH TIEJIEBYIO AYAUTOPHUIO KaMITAHWUH, JJI1 KOTOPOU Oy Iy T
HCIIOJIb30BATBHCA CaMBIC HOBBIC TOCTYITHBIC JaHHBIC.

OLueHKY IPOTHOCTHYECKON MO/ JOCTYIIHBI HIXE B IIOTOKE HOCJIe 0JI0Ka mpolecca
Onenka SPSS. Mo onieHKH MOXHO HCHOJIb30BATh HEMOCPEACTBEHHO IS IOJABLIOOpA UK
CErMEHTHPOBAHUS YWICHOB ayJUTOPHH.

IBM Campaign u IBM SPSS Modeler Advantage Marketing Edition: PykoBoncTBo 1o peaymsanuu



naBa 2. KoHpurypuposaHue nHterpauum mexay IBM
Campaign u IBM SPSS Modeler Advantage Marketing Edition

Bur mosoxHE yoenuThes, uto IBM Campaign u IBM SPSS Modeler Advantage Marketing
Edition ycTaHOBJIEHBI ¥ CKOH(UTYPUPOBAHBI JJI51 HHTET PAIIHH.

06 aTon 3agaue

UroOsl naTerpupoBath IBM Campaign u IBM SPSS Modeler Advantage Marketing Edition,
YCTAHOBHTE MJI OOHOBHTE CJIEIYIOIIE KOMIIOHEHTHI:

* IBM Marketing Platform
* IBM Campaign
* IBM SPSS Modeler Advantage Marketing Edition

Ha npuBeneHHOM HIXe PHCYHKE ITOKa3aHa apXuTekTypa uaterpamuu IBM Campaign u
IBM SPSS Modeler Advantage Marketing Edition. O6a npoaykTa cBsS3aHbI ¢ COBMECTHO
HCIIOJIb3YyeMoii (haiitoBoif cuctemoit. YeranoBka IBM Campaign comepxuT BeO-cepBep U
aHaymTHuecknit cepep. Ycranoska IBM SPSS Modeler Advantage Marketing Edition
conepxut IBM SPSS Collaboration and Deployment Services u cepBep MpUIoKeHUIT
Modeler Advantage, a Taxxe cepsep SPSS Modeler.

Campaign
=

Beb-cepsep | oo AHANUTUSECKMA)

: | cepse )
CBITIP'&EQ”__, / Gampa%n

CoemecTHO

WMCNonb-
I Be6-cnyx6bi ayemas

dannosasn
SPSS

cucTema

Cepeep \ .
NpMNCHEHMA ) -

SPSS Cansu | Cepaep "\ )
Modeler j #= SPSS Modeler)
Advantage

Hpumeqaﬂne: IHaFI/I, OIIMCAHHBIC B cnez[y}omeﬁ Ta6HI/IHC, JOJIKHBI BBIIIOJIHATBCSA TOJIBKO
MMOJIB30BATCIAMU C AAIMUHUCTPATUBHBIMU PA3PCIICHUSAMU B CUCTEME 3allIUTHI.
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Mpoueaypa

B crienyroreii Tabuie npeacTaBiieH 0030p npoliecca KOHGUTYpPUPOBAHUS.

Tabnuua 1. KoHpurypuposaHue nHterpaumm mexay IBM Campaign v IBM SPSS Modeler Advantage Marketing Edition

3agava

IMoapoGHoCTH

JlokymeHTanust

1. YcraHoBuTE MM
OOHOBHTE
nporpammy.

Hcnomb3yiite nporpammy ycranoBku IBM EMM (9.1.0 umm
HOBEE), YTOOB! YCTAHOBUTH WJIM OOHOBUTH CJIETYIOLIUE
KOMIIOHEHTHI J10 OJTHOHN M TOM K€ BEPCUU B YKa3aHHOM HUKE
MopsIAKe:

1. IBM Marketing Platform
2. IBM Campaign

3. IBM SPSS Modeler Advantage Marketing Edition (Bepcun
8.0.0 wym HOBee)

IMpumeuanne no ycranoske: I1pu yctanoBke IBM SPSS
Modeler Advantage Marketing Edition ybeauTech, 4TO BbI
HCIOJIb3yeTe COOCTBEHHYIO KOH(UIYypaLUIO PEO3UTOPHSI.
ITpuveuanne no odnosaennto: ITpu ycranoske IBM SPSS
Modeler Advantage Marketing Edition aBToMaTnuecku
neunHcrasumpyetcs Predictivelnsight u yransiorces mapameTpbl
koHpuryparuu Predictivelnsight uz Marketing Platform.

VcraHoBKka u OOHOBJICHHUS ONUCAHBI B
CJICIYFOIIHMX JIOKYMEHTaX:

1. IBM Marketing Platform:
Pykosoacteo mo ycranosxe wim IBM
Marketing Platform: Pykosoacteo mo
00HO8.1eHUI0

2. IBM Campaign: Pyrosoncreo no
yeranosxe w IBM Campaign:
Pykosogctso mo 06nos.aenuio

3. IBM SPSS Modeler Advantage
Marketing Edition: Pykosoacteo mo
YCTaHOBKe

2. Eciii KOMITOHEHT
IBM SPSS Modeler

B Oracle WebLogic n106aBbTe clienyrolue CTpOKA B (aiis

Ota KoH(pUrypanus onucasa B

untepdeiica IBM EMM, He nostyyasi mpurjalieHust 1Jis BXo1a
B CUCTEMY.

Enunas perucrpanus koudurypupyercs B Marketing Platform.

Advantage config.xml: ny6smkanuu [BM SPSS Modeler
Marketing Edition | <enforce-valid-basic-auth-credentials> Advantage Marketing Edition:
BHeapeH B BEA HeT Pykosoncteo mo ycranogie.
WebLogic, </enforce-valid-basic-auth-credentials>

CKOH(pHUrypupyiiTe </security-configuration>

nomen Oracle

WebLogic.

3.

Cxoudurypnpyiite | Exunas perucrpauus (Single Sign-on, SSO) naer Nudopmanus o eAUHON perucTpanuu
eIMHYIO [I0JIb30BaTEJISIM BO3MOXKHOCTH 1oJiy4aTh goctyn k IBM SPSS | mpencrasiiena B pasnene “Enunas
PErUCTPALIHIO. Modeler Advantage Marketing Edition u3 mosp3oBaTesnbeckoro | peructpanus mexay IBM EMM u IBM

SPSS Modeler Advantage Enterprise
Marketing Management Edition” Ha cTp.
7.

JomnoymurensHas nHGopmanus o
KOH(UIypaluy IPUBOAUTCS B
nyosmkauuu [BM Marketing Platform:
Pykosoncteo agmunuctparopa.

4. Co3pnaiite
COBMECTHO
UCIOJIb3yeMbIe
KAaTaJIOIH.

COBMECTHO UCIOJIb3YEMBIi KaTaJIor, 1OCTyNnHbII kak IBM
Campaign, tak u IBM SPSS Modeler Advantage Marketing
Edition, ucnosib3yeTcs 11 nepeHoca JaHHBIX U3 OJTHOTO U3
3TUX NPWIOXKEHUH B fpyroe. Kaxnomy pasneiy Tpedyercs
CBOI COOCTBEHHBIN COBMECTHO UCHOJIb3YeMBIil KaTaJIor.

COBMECTHO UCIOJIb3YyEMBII KAaTaJIOT, CO3/IaHHBII B 9TOM LlIare
- 9TO KaTaJIor, Ha KOTOPBII YKa3BbIBAFOT MAPAMETPBI
KOHOUTypaIy B CJICTYFOIEM IIIare.

OOBIYHO 3Ty 3a/1a4y BBINOJIHSIET
corpyanuk VT wik Apyroil TeXHUIECKU
CIIEIUAJIUCT.
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Tabmuua 1. KoHpurypuposarue nHterpaumm mexay IBM Campaign n IBM SPSS Modeler Advantage Marketing

Edition (npogomxenune)

3anaua IMoapoGHoCcTH JoxymenTauus

5. CxoppexTtupyiite

napameTpsl BeI 1OJKHBI CKOPPEKTHPOBATH HapaMETPhI KOHPUTYpAIHH, CBoiicTBa KOHQUTYpaLIUY ONHCAHBI B

KOH(HTYpaIi. 4T00BI 3a1aTh cepBep IBM SPSS Collaboration and pasznesne “KoHpurypupoBaHue HaBUT ALK
Deployment Services u cepBep ynpaBJicHUs pelieHusIMu. Bol u 3HaueHu# ceoiictB IBM Campaign” Ha

TaxKe TOJDKHBI CKOPPEKTUPOBATH MapaMeTphl KOHUTrypanuu | cTp. 14.
115 kKaxaoro paszaesa IBM Campaign, Ha KOTOPOM BBl XOTHTE
BKJIFOUMTH uHTerpanuto ¢ IBM SPSS Modeler Advantage
Marketing Edition.

EanvHas peructpauua mexay IBM EMM u IBM SPSS Modeler Advantage
Enterprise Marketing Management Edition

BbI MOXeTe BKIIFOUNTD €AMHYIO PETUCTPAIIIO, YTOOB! JaTh HOJIb30BATENISIM BO3MOXHOCTh
nepexoauth B IBM SPSS Modeler Advantage Marketing Edition u3 nosb30BaTesbckoro
unrepdeiica IBM EMM, He noJtyyas npuriamieHus o BXoAe B CUCTEMY.

[Tocre Toro kax equHAasT perucTpanys OyaeT CKOHGUTYPUPOBAHA, IOJTb30BATEIIH,
Bommesmne B cuctemy IBM EMM, cmoryT nepeiitu B IBM SPSS Modeler Advantage
Marketing Edition, ncrnosb3ys Jro0yr0 U3 CIIEAYIOLINX OIIIIIIA:

* IMenxnyB no Analytics > SPSS, 4TOOBI yBUIETh JOMAIIHIOIO CTPAHUILY YIPaBJICHUS
PpELIEHUSIMAY.

* [lenxnyB no ccpuikaM ¢ 6J10kax nporeccoB Mogenb SPSS u Ouenka SPSS na
oTokoBoii quarpamme IBM Campaign, uTo6b! yBuieTh BkjIaaku Monenb u Ouenka s
MOTOKA MOJIEJIUPOBAHUS.

Enunast peructpariys moaIep>KuBaeTcs A1 BceX MeTOo0B ayTeHTUuKkanuu B IBM SPSS
Modeler Advantage Marketing Edition. Equnast peructpamnms Taxxe moaaepXuBaceTcs I
BCEX MEXaHU3MOB ayTeHTU(GUKAIWH, IO IIEP)KUBAaeMbIX KoMmoHeHTOM IBM EMM:

* Ayrentudukarnms yepe3 Marketing Platform
* AyrteHTHduKaIms yepe3 noaaepxusaemele cepsepbl LDAP

* AyTreHTH(UKAINS Yepe3 MOAAepKUBACMBbIe IUIAT(GOPMBI YIpaBJIeHUS BeO-T0CTYIIOM
NMpeaBaputenbHble TpEéOBaHMﬂ AnA eAUHON perucTpauum

ITpexxae ueM BbI pean3yeTe eANHYIO0 PETUCTPALUIO, Ballla Cpeia JOJDKHA COOTBETCTBOBATh
CJIETYIOIIUM TPEeOOBAHUSIM:

* IIpexne 4yeM Bbl CMOXKeTE CKOH(PUTYpUPOBATH EANHYIO PETUCTPALNUIO, Y BAC JOJDKHBI
OBITH MOJTHOCTHIO (PYHKIIMOHUPYIOIINE YCTAHOBKYU CJIEAYIOIINX KOMIOHEHTOB!

— Marketing Platform Bepcun 9.1.0 uym HOBee
— IBM SPSS Modeler Advantage Marketing Edition Bepcuu 8.0.0 uyn HOBee

* Bama ycranoska IBM SPSS Modeler Advantage Marketing Edition moymkaa
UCIOJIb30BATh COOCTBEHHYIO KOH(PUTYPAIUIO PEMO3UTOPHS. DTa KOH(PUTYpalUs OnucaHa
B nyosmkanuu IBM SPSS Modeler Advantage: Pykosonctso.

NMonneprKa pasaenos Npu eAMHON perncTpaumm
Bam moTtpebyercs Tospko oauH sk3eMIusip IBM SPSS Modeler Advantage Marketing

Edition He3aBHUCHMO OT YHUCIIA pa3/IesIoOB, KOTOpHIe y Bac ecTh B cpeae IBM EMM. Kaxbrit
pasaes MOXHO CKOH(UTYPHPOBATH HE3aBICUMO H YKa3aTh, €CTh JIM Y OJIb30BaTEIIeH
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nmoctyn k IBM SPSS Modeler Advantage Marketing Edition. UseHsl kaxaoro pasmeia
CMOTYT YBUAETH U MOJIYYUTHb AOCTYI K MOTOKaAM MOJCJIMPOBAHUA U JAaHHBIM, CO3JJAHHBIM
TOJIBKO Ha UX cOOCTBEHHOM pa3jeste. Kaxxaplit IOTOK MOJIeJIMPOBaHuUs, CO3/1aHHbIi B IBM
SPSS Modeler Advantage Marketing Edition, focTyneH Tojbpko Ha pasjesie, Ha KOTOPOM OH
OBl CO3AaH.

MmeHa ana Bxoaa B cuctemy u ponu B IBM SPSS Modeler
Advantage Marketing Edition

Marketing Platform 3agaet nBe posn mosbp3oBaTtesteit i uaterpanuu: SPSSadmin u
SPSSuser. [Tosp3zoBartesnsim IBM Campaign, KOTOpbIM Ha3HaYeHa OJIHA M3 9THX POJIEH B
IBM Campaign, moyty4aroT COOTBETCTBYFoIHe pa3pemenus B IBM SPSS Modeler
Advantage Marketing Edition. Mi3amennTs 311 pa3pemenns B IBM Campaign Heb3s1.

Bbr MoxeTe Ha3HAUUTB JIFOOYFO Wi 00e 3TH poJm mojk3oBaTesro IBM Campaign. Poym
YKa3bIBAIOT, KAKHE ONIEPALUK II0JIb30BATEJIM MOT'YT BBIIOJHATE B HHTET PALIUHL.
[Tosp3oBatesnu ¢ posibto SPSSadmin MOTyT BBINOJIHATH BCE aMUHUCTPATUBHbBIE ONEPALIUH
B IBM SPSS Modeler Advantage Marketing Edition. IToss3oBaTesu ¢ posbto SPSSUser
MoryT oTkpbiTh IBM SPSS Modeler Advantage Marketing Edition 151 noctpoenus u
OIIEHKM MojeJiell. Bbl Ha3HavaeTe 9TH POJIM NOJIb30BATENISIM Ha cTpanule [Tosbp3oBaTem
JUTSL pasziedia.

IMpumeuanue: Bbl MOXeETe U3MEHUTH Pa3peILCHUs IS TOJIb30BATEIIeH eINHON
peructpammu B IBM SPSS Modeler Advantage Marketing Edition, ncions3ys IBM SPSS
Collaboration and Deployment Services.

To, Kak BbI yIpaBJisieTe POJISIMH U pa3pellieHUsIMHU JIJIs1 T0JIb30BaTeJIeH eIMHOMN
perucTpauu, 3aBUCUT OT TOT0, ObLIN JIM y NOJIb30BaTes el yueTHble 3amucu B IBM SPSS
Modeler Advantage Marketing Edition 1o konpurypuposanus eaunoii perucrpaunu. Kak
IIPAaBUJIO, Y TOJIb30BATEJICH He OyIeT CYIIEeCTBYIOLIMX UMEH I BXo/aa B cucteMy IBM
SPSS Modeler Advantage Marketing Edition.

B crreyroreii TabmIe onucaHbl Pa3IMYHbIE CATYAIINA C BXOJIOM B CHCTEMY JIJISI
MOJIb30BATEJIEN B MHTETPUPOBAHHOM Cpee.

Tabnvua 2. Cutyaumm ¢ BXOAOM B CUCTEMY A7A N0/Ib30BATENEN B MHTErPUpPOBaHHOM cpede

Curyamms ¢ BX0A0M
noJib30Bareieii B cHCTeMy

Heo0xoaumbie aeiicTBust

Her CYHIECTBYROIIET O UMEHU HacrpoﬁTe HOBBIX HOJ'[I:3OB8.TCJ'I€I71, 3aaB JIsl HUX UMEHA I BXOJla B CUCTEMY Marketing

JJIA BXOJa B CUCTEMY

Platform ¢ ucnomp3zoBanuem posm SPSSuser mim SPSSadmin.

Korpa nonp3oBatenu BrepBble nosydaT goctyn k IBM SPSS Modeler Advantage Marketing
Edition u3 Marketing Platform mm u3 motokoBoit nuarpammer IBM Campaign, Marketing
Platform aBTOMaTHYeCKH CO3AACT JJIs HUX MMEHa I BXoza B cuctemy B IBM SPSS Modeler
Advantage Marketing Edition.

Wwmena s Bxona B cuctemy IBM SPSS Modeler Advantage Marketing Edition u napoJtu
COXPAHSIFOTCSl B aBTOMATHYECKU CO3/TAHHOM UCTOYHUKE JTAHHBIX, 38 JAHHOM B IIPOQPUITAX
MOJIb30BATEJIEN.
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Tabmuua 2. Cutyaumum ¢ BXOAOM B CUCTEMY AJIA 0/1b30BaTesel B UHTErPUPOBAHHOM cpese (MPoAomKeHue)

Curyauust ¢ BX010M

1oJib30BaTeieil B CHCTEMY Heo6xoanvble eiicTBus

Cy1ecTByroniee UMst 151 B Marketing Platform nasnaubte posis SPSSuser wum SPSSadmin cymecTByrommm
Bxo/ja B cuctemy IBM nosip3oBaTessiM IBM Campaign.

Campaign

Korpa nonp3oBatenu Buepsble nosydat foctyn k IBM SPSS Modeler Advantage Marketing
Edition u3 Marketing Platform mwm u3 notokoBoit muarpammer IBM Campaign, Marketing
Platform aBToMaTHYeCKH CO3IACT I HUX UMEHA IS BXoj1a B cucteMy B IBM SPSS Modeler
Advantage Marketing Edition.

ID nosie3oBaTtesieit IBM SPSS Modeler Advantage Marketing Edition - 310 Te e cambie ID
nosip3oBaTtesielt B Marketing Platform n IBM Campaign. mena s Bxona B cucteMmy IBM SPSS
Modeler Advantage Marketing Edition 1 mapoim cOXpaHSFOTCSI B ABTOMATHYECKH CO3aHHOM
HCTOYHUKE JAHHBIX, 3aJAaHHOM B NPO(QHIISLX HOJIb30BATEICH.

Bxox B cuctemy IBM SPSS | Hacrpoiite cymectByrommux nojb3osarteieid IBM SPSS Modeler Advantage Marketing Edition ¢
Modeler Advantage HCTIOJIH30BAHIEM HOBBIX MIMEH I BXoAa B cucteMy B Marketing Platform.

Marketing Edition
UtoOs! cBs3aTh ID nonp3osateneit IBM SPSS Modeler Advantage Marketing Edition ¢ ID

nosb3oBaTeseit Marketing Platform, Bpyunyro co3maiite yuetnsie ganasie SPSS_CRED_DS,
cepnaronuecs Ha ID nosb3oBateneit IBM SPSS Modeler Advantage Marketing Edition.

Illaru mo co3aHuIoO yYETHBIX JAaHHBIX BPYYHYIO OMHCaHbI B pa3zaeie “Kak 3agath
[10JIb30BaTeJIel ¢ oNpeseIeHHbIMU poJIsiMu” Ha cTp. 11.

ITpuveuanne: ITosb3oBaTesn ynpaBiItoT CBOMMHU cyliecTByromumu possimu IBM SPSS
Modeler Advantage Marketing Edition.

HacTtpoika eauHon peructpauuun ana IBM EMM v IBM SPSS Modeler
Advantage Enterprise Marketing Management Edition

UTOoOBI HACTPOUTH EOMHYIO PETHCTPALIUIO B HHTETPUPOBAHHOI Cpefie, BEITOJTHUTE
ONHCaHHBIC HUKE 3a/1a4l B YKAa3aHHOM 37eCh IIOPSIIKE.

06 aTou 3agaue

ITpnmeuanne: Kaxaplii 13 NPUBEACHHBIX HIKE IIATOB SIBJIIETCS OTAEJIBHON 3a1auei.

Mpoueaypa

1. “Kak HaCTpOHUTH CHCTEMHOTO TOJIb30BATENIS U 3aaTh HCTOYHHUK TaHHBIX
2. Heobs3aTenspHo: “Hactpoiika rpymm noyib3oBatesiei” Ha cTp. 10

3. “Kak 3a1aTh MoJIb30BaTeJICH ¢ Ope e IeHHBIMU PoJIsIMU” Ha CTp. 11
4

“KoHn¢purypupoBanue CBOMCTB eIUHON peructpanun’” Ha cTp. 12

Kak HaCTPpOUTb CUCTEMHOTIO noJsib3oBaTtesnfa N 3aaatb NICTOYHUK
AaHHbIX

BriGepute nimm cozgaiite cucteMHoro noJib3oBatelis IBM EMM u ckondurypupyiite
HACTOYHWK TAHHBIX JUJIS 3TOTO MOJIB30BATEIIS.

06 aTou 3apaue
CucTeMHBIH N0JIb30BaTENIb - 3TO YYETHAS 3aINCh NOJIb30BaTeNs, koTopyto IBM EMM

HCIOJIB3yeT i B3aumoelicteus ¢ IBM SPSS Modeler Advantage Marketing Edition. 9ta
yueTHasl 3aIKCh CBsA3aHa C COOTBETCTBYIOIINM CUCTEMHBIM Tojb30oBaTesieM IBM SPSS

I'maBa 2. Kongurypuposanue naTerpanun Mexay IBM Campaign u IBM SPSS Modeler Advantage Marketing Edition
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Modeler Advantage Marketing Edition, KOTOpPBIi UCHOJIB3YETCS IJIsE HIOCTPOCHUS M OLCHKA
mopesieir B IBM SPSS Modeler Advantage Marketing Edition.

YToO5I HAaCTPOUTH CUCTEMHOI'O ITOJIb30BATEJIA U 3alaTh UCTOYHUK JaHHBIX, BHIIIOJIHUTE
OIIMCAHHBIC HUXXC IIaru.

Mpoueaypa

1.

5.

B IBM SPSS Modeler Advantage Marketing Edition co3naiite mim ykaxuTe y4eTHYIO
3aIUCh NOJIb30BATENS, Y KOTOPOT'O €CTh Pa3pelleHus Ha IIOCTPOCHUE U OLIEHKY
MoZeJIen.

3anoMHMTE UMSI IOJIL30BATEJIS U IAPOJIb B 3TOIt yueTHol 3anucu IBM SPSS Modeler
Advantage Marketing Edition.

B Marketing Platform co3maiiTe nimm ykaXxute yIeTHYIO 3aIICh, KOTOPYIO HYXKHO
CKOH(UTypHPOBAThH B KA4ECTBE CUCTEMHOI0 MOJIb30BaTes. [IpenocTaBbTe CHCTEMHOMY
noJib3oBatesto posib SPSSAdmin B Marketing Platform, 6o caeaiite mosib3oBaTes
4JIEHOM TPYIIIBI ¢ 3TON POJIbIO WJIH OT/AEIBHO Ha3HAYBTE EMY 3Ty POJIb.

IIpumevanne: MOXXHO MCHOJIB30BATh YYETHYIO 3aIUCh NOJIb3oBaTe s platform_admin.
ITockoJIbKY 3TOT HOJIB30BATENb SIBJISIETCS WICHOM BCEX Pas3/esioB, HICTOYHMK JAHHBIX
OyZIeT MOCTYIEH Ha BCEX pa3Jiesax.

Ha cTpanune cBefiennii 0 ciCTeMHOM MOJIb30BaTeNie BbiOepuTe MI3MeHHNTh HCTOYHHKH
JTaHHBIX > /[00aBUTH HOBBIIL.

3anoJHAUTE TMOJIs CIICAYIONUM 00pa3oM:

¢ HUcrounnk ganneix: Beenure mo6oe uMs. Y 40OHO UCIOJIL30BATH UM
SPSS_MA_ADMIN_DS, Tak kak 3To - 3HAa4€HUE [0 YMOJYaHUIO cBoicTBa SPSS |
Wuterpammus | SPSSCredentialDatasource. 3HaueHHEM 3TOTO CBOMCTBA TOJHKHO OBITH
MM 3TOTO UCTOYHMKA JAHHBIX.

* WM a5 BX0Ja B HCTOYHHK JAHHBIX: BBeMTE MMSI CHCTEMHOTO [OJIb30BATENS IS
Bxona B IBM SPSS Modeler Advantage Marketing Edition.

* IlapoJs ncTouHuKa AaHHBIX: BBenuTe naposs cucteMHOro noJib3osaresis B IBM
SPSS Modeler Advantage Marketing Edition.

CoxpaHuTe U3MEHEHUS.

HacTpouKka rpynn nonb3oBaTteneun

PazymubIM marom ¢ Baireit CTOpoHBI OyIeT CO31aTh ABE I'PYIIIBI, COOTBETCTBYFOIIINE
possim SPSSadmin u SPSSuser. JIn60, ecm y Bac BCEro HeCKOJILKO MOJIb30BaTe e, BB
MOJXeTe Ha3HAYNTh POJIM I HUX 10 OTEJIFHOCTH, HE CO3/1aBasi HUKAKUX TPYIIIL.

06 aTtom 3agaue

HpnMeqalme: Ecm Yy BacC HECKOJILKO pa3/1€JI0B, Bbl JOJDKHBI BBINIOJHUTDL OTY 3aa4y Ha
KaXXa10M pas3iejic, Ha KOTOPpOM NOJIb30BATCIIAM Tpe6yeTc91 €ArHas perucTpanus.

YTt0o0BI HAaCTPOUTDH I'PYIIIIBI HOJ'II)3OBELT€J'ICI7I, BBIIIOJIHUTEC CJICAYFOIIUE Iaru:

Mpoueaypa

1.

Boiiaute B cuctemy IBM EMM oT nMeHn noJib30BaTeIs-aAMUHUCTPATOPA U NIepeiuTe
Ha ctpanuny [Tapamerpsl > I'pynnbl noJi30BaTeiei.

Co3spaiite nim onpeaeuTe OAHY UM HECKOJIBKO TPYII HOJIb30BATENCH eANHOM
peructpanuu IBM SPSS Modeler Advantage Marketing Edition.

HasnaubTe COOTBETCTBYIOIIHE POJIH [JIs TPYIIIL.

COXpaHI/ITC HU3MCHCHU .
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Kak 3agatb nonb3oBaTenien ¢ onpenesieHHbIMU PoJIAMU

BBI 10JDKHBI HACTPOUTH MOJIH30BATEJICH B MHTETPAIM U JIMOO HA3HAYUTH UX B TPYIILY,
Jm60 Ha3HAYUTh UM poJib. Eciu noTpedyeTrcs, BBl MOXKeTe BPYYHYIO CO3/1aTh Y4eTHBIE
JIaHHbIE 11 HICTOYHMKA JAHHBIX U U3MEHUTD NIAPOJIU JJIS I0JIb30BATEIICH.

06 aTou 3agaue

IBM EMM wucnosb3yet uctounnk manabix SPSS_CRED_DS mist BXoga mosib3oBaTesieit B
cucremy IBM SPSS Modeler Advantage Marketing Edition. [I71s mosp30BaTesiel, y KOTOPBIX
YK€ eCTh CYIIECTBYIOIIAs YYSTHAS 3aIICh, CHCTEMa aBTOMATHYECKH CO31aCT UM JJISt
Bxoja B cucteMy U uctounuk gaHHbix SPSS_CRED_DS, xorna onu BrepBbie
BOCIIOJIb3YIOTCSl €MHOM perucTpanueii s nosydeHus gocryna k IBM SPSS Modeler
Advantage Marketing Edition. BoamoxHO, BamM oTpedyercst BpyYHYIO CO34aTh UCTOYHUKI
JIaHHBIX JIJI OJIb30BaTEJIEH, Y KOTOPBIX €CTh CylllecTBYolue yueTHble 3anucu IBM SPSS
Modeler Advantage Marketing Edition.

Kax nosp3oBaTeny, Tak ¥ aIMIHUCTPATOPHI MOTYT U3MEHUTH NAPOJIb B ACTOYHHKE JAHHBIX
0 noJb3oBatee. Eciy mosb30BaTeNy ¢ CyIECTBYFOIIMME UIMEHAMH 1JIs BXOJA B CUCTEMY
u3MeHsT ceou naposu B IBM SPSS Modeler Advantage Marketing Edition, oHi JOJIKHBI
OyAyT Taxxe U3MEHHUTh CBOIi maposb Marketing Platform, ytoOs! o coBnanan. B
IIPOTUBHOM CJIy4ae IONbITKA BXO/1a B CUCTEMY 3aBEPIINTCS HEYAaYHO C OLIMOKO
ayTeHTH(UKAIWY.

Ecnu BBI 3aa1MTe HOBBIII TapOJIb B UCTOYHUK JTAHHBIX O MOJIb30BaTese B Marketing
Platform, yuetHsre mannbie nomp3oBatess IBM SPSS Modeler Advantage Marketing Edition
OyIyT IepeyCTaHOBJIEHBI C YIeTOM 3aJaHHOTO BAMH IAPOJISL.

IIpumeuanue: Ecim y Bac HECKOJIBKO pa3esIoB, Bbl JOJDKHBI BBIIOJHUTL 3TY 3a4a4y Ha
KaXJI0M pa3zJieJie, Ha KOTOPOM Y Bac €CThb II0JIb30BaTEISIM, KOTOPBIM TpeOyeTcs euHas
perucrpanusi.

YTto0BI HAaCTpOUTH MoJIb30BaTeJIeii ¢ KOHKPETHBIMU POJIIMHU, BBIIIOJTHUTE CIICAYIOIIUC
maru:

Mpoueaypa
1. Tlepeitnute Ha crpanuny Ilapamerpsl > ITob30BaTenn.

2. Co3pnaiiTe uiM YKOKHUTE yYeTHBIE 3alKcy NoJib3oBaTesieit IBM EMM niis
HOJIb30BaTeNIel, KOTOPHIM TpebyeTcsd JOCTYI B MOPSIKe eAUHOM peructpanuu k IBM
SPSS Modeler Advantage Marketing Edition.

3. J1os mosb30BaTeNiel ¢ CyIecTByOIMMH yaeTHpIME 3anucsiMu IBM SPSS Modeler
Advantage Marketing Edition co3maiiTe HCTOYHUK JAHHBIX IS KAKIOTO OJIb30BATEII,
BBITNIOJIHUB CJICAYIOIIUE Iaru:

a. Ha crpanune cBeaeHUi 1T KaK0T0 MOJIb30BaTeIe BhIOeprTe VI3MEHHTh HCTOYHHKH
JIaAHHBIX > /[00aBUTDH HOBBDIIA.

b. 3amnoJmHuTe MOJIA.

* HUcrounuk naunbix: Beenute sHauenue SPSS_CRED_DS, xotopoe siBisieTcs
00s13aTeJIbHBIM UMEHEM UCTOYHHUKA JAHHBIX IJI KAXXIOI'0 I0JIb30BATES.

* Mms 1151 BX0J1a B HCTOYHHK JaHHBIX: BBeuTe MMl OJIb30BATEIS ISl BXO/IA B
IBM SPSS Modeler Advantage Marketing Edition.

* Ilapoas ucrounnka ganubix: Beeaure naposib nosw3oBatesis B IBM SPSS
Modeler Advantage Marketing Edition.

4. YtoObI HA3HAYHUTH POJIb NOJIL30BATEJIA I MoJIb30BaTeJIe eAMHOM peructpanuu,
BBIIIOJIHUTEC OJWH U3 CJICAYFOIUX IIaroB:
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* CpenaiiTe KaXX0T0 MOJIL30BATES WIEHOM OJIHO U3 IPYIII, KOTOPBIE BBl CO3/1aJIN
JUIS1 EIMHOM PETUCTPALIAH.

* HasnaybTe KaxaoMy IoJib3oBaTe o poJib SPSSuser nim SPSSadmin.

5. CoxpaHuTe U3MEHEHHUSI.

KoHdurypupoBaHue cBOMNCTB eANHOMN perucTpauum

CaoiicTBa Ha y3ie MHTerpanms 3agaroT uMs yueTHoi 3anmcu Marketing Platform, B
KOTOPOit KOHPUTYPUPYETCSI HICTOYHUK JAHHBIX IJIsl XPAHEHHSI YYETHBIX JAHHBIX IJIsI
MoJIb30BaTeJIel equHON peructpauuu. s Kaxxa0ro paszjaena, KOTOPhI BbI XOTUTE
UCMOJIb30BaTh B MHTEI'PAIINU, CKOHPHUTYPUPYIITE CBOMCTBA eAMHON perucTpanun. [JaHHbe
JUTSL KQXKOTO pa3fiesia sBJISIFOTCS CBOMMHE U OTJIMYAFONIUMUCS OT KaKIOTO APYTOro
pasnena.

06 aToi 3agaue

Paznen no ymoruanmro B Marketing Platform nassiBaercs partitionl. [laxke mpu mHTerpanun
¢ ycranoBkoit Marketing Platform, B koTOpOi#i eCTh HECKOJIBKO pa3aesioB, TPeOYeTCs! TOIBKO
oxHa ycranoBka IBM SPSS Modeler Advantage Marketing Edition.

HpOCMOTp, OoIiepanum U JaHHbIC NMTOJIB30BATEIIA OTACJILHOI'O pa3aciia DOCTYIIHbLI TOJILKO
JJIA OTOTO pasaeJa. HaanMep, IOJIb30BATEJIb C pa3jeja 1 HE MOXET npocMaTpuBaTh,
U3MCHSATDH UJIK UCIIOJIb30BATh JAHHBIC AJIA pa3acjia 2.

HpnMe-laHne: PaS,Z[eJ'IBI HEJIb34 yOaJIATh. O,I[HaKO HUHTETPAlOUIO IJId TAKUX pa3gaeJIOB MOXHO
OTKJIFOYUTB.

UTOoOBI CKOHPHUTYPHIPOBATH CBOWCTBA €AMHOM PETUCTPAIAH, BBIITOJIHATE CIICIYFOIIHE IIIarHu:

Mpouenypa
1. Tlepeitnure Ha cTpanuiy [lapamerpst > Kondurypauus.

2. 3apaiite mapametrpsl SPSS | Uaterpamusi. boutee moapoodHas uapopMarms od 3TUX
nmapamMeTpax mpuBoauTcs B pasaese “SPSS | integration” Ha ctp. 13.

CaoiicTBO 3navenne

SPSS | Unterpamus | [Tosm3oBaTtesin BBeauTe uMs 7151 BXOAA B CUCTEMY TS YIETHOM 3aMuCH
miatgopmbl s yuetHoii 3amicu IBM | IBM SPSS Modeler Advantage Marketing Edition,

SPSS KOTOPYIO BbI CO3/aJIM UJIM yKa3aym B pazneie “Kax

HACTPOUTH CUCTEMHOTO [OJIb30BATEJIS M 338JaTh UCTOYHHK
JIaHHBIX” Ha CTp. 9.

SPSS | Unterpauus | icTounnk 3apmaiite TSI 3TOTO CBOMCTBA UMSI UCTOYHUKA JAHHBIX,
JIAHHBIX U151 y4eTHoii 3anucn IBM CO3JTAHHOTO BAMH JJISl CACTEMHOTO I0JIb30BaTEJIS B
SPSS pa3znaesie “Kak HAaCTpOUTH CUCTEMHOTO MOJIb30BATEIS U

3aJ1aTh UICTOYHUK JJAHHBIX Ha CTp. 9.

Eciu B kavecTBe UMEHU UCTOYHUKA JTAHHBIX BbI
ucnoyb3oBaim SPSS.MA_ADMIN_DS, BEI MOXeTe
COXPaHUTD JIJIs ITOTO CBOWCTBA 3HAYEHHUE IO YMOJYAHUIO.

SPSS | Unterpauns | ABjsiercs jim 3Ta
OlIEHKA TOJILKO HHTErpamueii He nonnepxusaercs.

3. 3apaitte napametpsl SPSS | aTerpamus | partitions. Bosiee nonpo6nas nnpopmanus
00 3THX mapameTpax npuBoauTcs B pasaeiie “SPSS | integration | partitions | partition
[n]” nHa cTp. 14.
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CBoiicTBO 3navenne

SPSS | Unterpanus | partitions | 3apaiite s aToro cBoiicrBa 3Hayenue TRUE.
partition[n] | Bkmounts IBM SPSS
Jl1s xaxoro paszaesia, Ha KOTOPOM €CThb IOJIb30BATEIIN

€IMHON perucTpaiuu, Hy>KHO UCNOJIb30BaTh onuuto SPSS
MA EMM Edition | Uurerpauus | partitions |
partitionTemplate, 4ToOBI cO31aTH CBOWCTBO
koHpurypauuu enableSPSS. Mims xaTeropuu, co3gaHHoiM
BaMH C HCIIOJIb30BaHUEM IIA0JIOHA, TOYHO COOTBETCTBYET
HMMEHH COOTBETCTBYIOIIEro pa3aena Campaign. V paszgena
10 YMOJTYAHUIO, partitionl, yke ecTb CBOWCTBO
koHpurypauuu enableSPSS, nosTomy BaM He Hy>XHO
HCHOJIb30BaTh MA0JIOH, YTOOBI €T0 CO3/1aTh.

SPSS | integration

CBoiicTBa B 3TOI KaTETOPHH UCIOJIB3YIOTCS, YTOOBI cKoHbuUTryprpoBats Marketing Platform
nust equHoi peructpanuu B IBM SPSS Modeler Advantage Marketing Edition.
MNonb3oBaTenb nnatdopmbl Ana yyetHoun 3anucu IBM SPSS
Omucanne

BBemuTe mMs TS BXOa B cUCTeMY T yueTHo# 3amucu IBM SPSS Modeler
Advantage Marketing Edition, KOTOpyI0o BBI CO3aJTH UITH YKa3aJIH IS €IIHON
peructpanuu B IBM SPSS Modeler Advantage Marketing Edition.

3HaveHne MO YMOJTYAHHIO
asm_admin
JocTynHoctb
DTO CBOMCTBO UCMIOJIB3YETCS TOJBKO It KoHpuUrypuposanus Marketing Platform
1t enuHOM peructpanuu B IBM SPSS Modeler Advantage Marketing Edition.
McTouHuK gaHHbIX AnAa yyeTtHou 3anucu IBM SPSS
Onucanne

3aaiiTe AJ19 3TOrO CBOMCTBA MMS UCTOYHUKA JTAHHBIX, CO3JAHHOTO BAMHM JIJIs
CHCTEMHOTO MOJIb30BATEJIsA, KOTJa BbI KOHOUTYPUPOBAIIN SAMHYIO PETUCTPALIUIO B
IBM SPSS Modeler Advantage Marketing Edition. Ecrin B kauecTBe nMeHH
HCTOYHHKA JAHHBIX BEI HCoJb3oBad SPSS_MA_ADMIN_DS, Bl MoxeTe
COXPAHUTh JJIS1 3TOTO CBOMCTBA 3HAYEHHUE IO YMOIYAHUIO.

3HavyeHue Mo yMOJT4AHUHIO
SPSS_MA_ADMIN_DS
JocTynHocth
DTO CBOUCTBO MCHOJIL3YETCS TOJIBKO 151 KoHpurypuposauus Marketing Platform
ntst emuHoM peructpanuu B IBM SPSS Modeler Advantage Marketing Edition.
flBnAeTcA nNu aTa oLeHKa TONbKO UHTerpaunen
Onucanne
He nopnepxusaercs.
3HaveHne Mo yMOJTYAHHIO

FALSE
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JoctynHocTh

DTO CBOWCTBO UCHOJIL3YETCS TOJIBKO [JIs1 KoHpurypupoBauus Marketing Platform
1u1s enquHoi peructpanuu B IBM SPSS Modeler Advantage Marketing Edition.

SPSS | integration | partitions | partition [n]
CBOWCTBO B 3TOll KATErOPUH KCIOJIL3YIOTCSI, 4TOOBI CKOH(DUTrypupoBaTh Marketing
Platform s emqunoit peructpanuu B IBM SPSS Modeler Advantage Marketing Edition.

Bknrouutb IBM SPSS

Onucanue

3apaiite a5 aToro cBoifctBa 3HaueHue TRUE, 4TOGBI BKIIIOUUTDH €AUHYIO
peructpanumto ¢ IBM SPSS Modeler Advantage Marketing Edition.

s xaxxaoro pasaeiia, Ha KOTOPOM €CTh IMOJIb30BATENH, KOTOPBIC JOJDKHBI
MPOXOJAUTH €IMHYIO PETUCTPAIIUIO, HY>)KHO UCIOJIb30BaTh onmuo SPSS MA EMM
Edition | MaTerpauns | partitions | partitionTemplate, 4ToObI cO31aTH CBOUCTBO
koHpuryparnuu enableSPSS 115 aToro pasnena. Vims kateropuu, co3gaHHOM
BaMHU C MCIOJIb30BAHUEM I11a0JIOHA, TOYHO COOTBETCTBYET HMCHH
COOTBETCTBY!OIIETO pasaeia Campaign. Y paszesa o ymoJdanuto, partitionl, yxe
ecTb cBOCTBO KoHpurypanuu Brmounts IBM SPSS, nostomy BaM He HYKHO
UCII0JIb30BATh IA0JIOH, YTOOBI €ro Co31aTh.

3HaveHue Mo yMOJT4AHUIO
FALSE
JoctynHocTh

OTO0 CBOHCTBO HCHOJIB3YETCS TOJIBKO A1 KOHpuryprpoBanus Marketing Platform
1ust enuHoi peructpanuu B IBM SPSS Modeler Advantage Marketing Edition.

KoHdurypupoBaHue Hasuraumm um 3Ha4deHun ceomcts IBM Campaign

BbI OJDKHBI CKOPPEKTUPOBATH NapaMeTphl KoH(uUrypanuu, yToOsl 3a1a1h cepsep IBM
SPSS Collaboration and Deployment Services. Bel Takke TOJKHBI CKOPPEKTHPOBATH
napameTpbl KOHQUTYpanuu 11 kKaxaoro pasaesna IBM Campaign, Ha KOTOPOM BBl XOTHTE
BKJIFOUnTB nHTerpamuo ¢ IBM SPSS Modeler Advantage Marketing Edition.

06 aTtou 3agaue

CaoiicTBa Hapuramun s koHpurypamuu SPSS 3amaror URL nutg cepBepa npuHATHS
pewenuii IBM SPSS, a taxxe cepsep u nopt miist cepsepa IBM SPSS Collaboration and
Deployment Services. B 6osbimacTBe citydaes cepsep u nopt IBM SPSS Collaboration and
Deployment Services yka3zaubl B URL 1151 cepBepa npunstus pemennii SPSS.

YUTtoO6sI cKOHGUTYpHPOBATEH HaBUTANHEO 1 cBoiicTBa IBM Campaign, BEITOJTHATE
CJIeTyFOIIINE IIIaTu:

Mpoueaypa
1. Buibepute ITapamerpnl > Kondurypamnsi > SPSS | HaBurammsi 1 ckoppekTupyite
napaMeTphbl, YTOOBI 3a/1aTh cooTBeTcTBYyrOIMe URL.

Bosee noapobHas uHpopManus o6 3TUX mapaMeTpax NpUBOAUTCA B paszee “SPSS |
navigation” Ha ctp. 15.

2. s xaxngoro pasnena IBM Campaign, Ha KOTOPOM BbI XOTUTE BKJIFOUUTH HHTETPALMIO,
Bb1OepuTe ITapamerpnl > Kondurypamus > Campaign | partitions | partition[n] | server
| SpSs U CKOPPEKTUPYHTE MAPAMETPBL.
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Bonee nonpobHas napopmanus o6 3TUX mapaMeTpax IPUBOJUTCS B pa3esie
“Campaign | partitions | partition[n] | server | spss”.

SPSS | navigation

CaoiicTBa B 3T0i KaTeropuu BisitoT Ha nHTerpanuio IBM SPSS Modeler Advantage
Marketing Edition ¢ IBM Campaign. DTu cBoiicTBa 3a/1a10T PACIOJIOKEHNE cepBepa
yrpasiierns pemerusiMu u cepBepa IBM SPSS Collaboration and Deployment Services.
URL cepBepa ynpaBneHus peweHuamu IBM SPSS

Onucanne

URL cepsepa ynpasienus pemenusimu IBM SPSS. Crkondurypupyiire ator URL ¢
uMeHeM cepBepa uiu [P-aapecom cepsepa, nocyie KOTOPOro JOJDKEH UATH MOPT, Ha
KOTOpPOM Ha cepBepe pacnosioxeH komrnoneHT IBM SPSS Modeler Advantage
Marketing Edition.

3HaveHue MO0 YMOTHAHUIO
OnuH u3 ciaenyromux GopmaTos:

* http://<ums_cepepa>:<nopT>/DM
* http://<IP_ampec_cepeepa>:<nopt>/DM

ﬂOHyCTﬂMbIe 3HAYCHUSA

URL cepsepa ynpasiienus pewenusimu IBM SPSS.

Cepsep C&DS
Onucanne
Nms cepeepa IBM SPSS Collaboration and Deployment Services.
3HaveHne MO YMOJTYAHHIO
OtcyTcTBYyeT
JlonmycTumble 3HAYEHHSsI

Homnyctumoe uMsi cepBepa uiu [P-aipec cepBepa, Ha KOTOPOM YCTAHOBJICH U
cxoHdurypuposan komrnoHeHT IBM SPSS Collaboration and Deployment Services.

Mopt C&DS

Onucanue

ITopT, Ha xoTOpOoM Haxoautcs cepsep IBM SPSS Collaboration and Deployment
Services.

3HaveHue M0 YMOTHAHUIO
OtcyTCcTBYET
JlonycTumble 3HA4eHHS

JomycTumslit HOMep TOopTa, Ha KOTOPOM pacroJjiokeH komnoHeHT IBM SPSS
Collaboration and Deployment Services.

Campaign | partitions | partition[n] | server | spss

CaoiicTBa B 3T0i KaTeropun BiusitoT Ha nHTerpanuio IBM SPSS Modeler Advantage
Marketing Edition ms onpeneserroro paszaena B IBM Campaign.
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SharedDirectoryPathCampaign
Onucanue

ITyTh KaTajora, KICHOJIL3yeMOTO JIJIS Mepeavn JaHHbIX Mexay IBM Campaign u
IBM SPSS Modeler Server, kax Bumao u3 IBM Campaign.

* IBM Campaign nomeraet BXxoauble ¢aitibl qanasix B IBM SPSS Modeler
Advantage Marketing Edition B 3ToM kaTaJsore.

* IBM SPSS Modeler Advantage Marketing Edition momerniaet BeIxoanbIe (haitiTbl
JIAHHBIX B 3TOT KaTAaJIOT, YTOOBI X YUTAJI U 00pabaThiBall KoMIoHeHT IBM
Campaign.

3HaveHne Mo yMOJTYAHHIO
OtcyTcTBYyeT
JlomycTumble 3HaYeHust

Jro6oii meiictBurenbHblil myTh Windows (rampumep, Z: \SPSS_Shared) wm
CMOHTHUpPOBaHHBIHM kaTajor (B UNIX).

SharedDirectoryPathSPSS
Onucanue

[TyTh KaTajoOra, UCIOJIL3YEeMOro I epeau JaHHbIX Mexay IBM Campaign n
IBM SPSS Modeler Server, xakx BugHo u3 komnonenta IBM SPSS Modeler Server.
DTOT TOT € COBMECTHO UCIOJIb3YEMBII KaTaJIOT, Ha KOTOPBIH CChIJIACTCS
SharedDirectoryPathCampaign, HO 3TO JIOKaJILHBINA OyTh KaTaJIOTa,
ncnosb3yemblit kommoHenToM IBM SPSS Modeler Server.

Hanpumep, IBM Campaign MoxHO ycTaHOBUTE B Windows ¢ onmueit
SharedDirectoryPathCampaign = Z:\SPSS_Shared, rue Z:\SPSS_Shared - sto
oToOpaxkeHHbI ceTeBoil muck, a IBM SPSS Modeler Server ycranosyien B UNIX ¢
UCIOJIb30BAHUEM TOYKH MOHTUPOBAHUS, JIJIS1 KOTOPOUH KATAJIOT 3aaH KaK
SharedDirectoryPathSPSS = /share/CampaignFiles

3HaueHue M0 YMOTHYAHHIO
OTcyTcTBYeT
JonycTumsbie 3HAYEHHS

JTro6oii neiictuTesbHbIl yTh Windows (nanpumep, Z: \SPSS_Shared) wiu
CMOHTHUPOBAHHLIA kKaTajor (Hanpumep, /share/CampaignFiles) s UNIX.

C&DS_URL
Omucanne
URL penosutopust IBM SPSS Collaboration and Deployment Services.
3Havenue Mo yMOTYAHHIO
http://localhost:7001/cr-ws/services/ContentRepository
JlonycTHMbIe 3HAYEHHs

URL penosutopusi IBM SPSS Collaboration and Deployment Services.

SPSS_Integration_Type
Onncanne

DT0 cBOICTBO ompeaesnsaeT THI HHTerparmu Mexxy IBM Campaign u IBM SPSS
Modeler Advantage Marketing Edition.
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3Havenne no YMOJIYAHHIO
None

JlonycTuMble 3HAYEHHSsI
* None: MHTerpanust He UCMOJIb3YyETCA

» SPSS MA Marketing Edition: [TosHast nHTErpanmuss MOACIIMPOBAHNS U OICHKU.
DTa onius TOCTYIHA, TOJIBKO €CJIM Y BAC YCTAHOBJICH U CKOH(UTYpPUPOBAH
xommoHeHT IBM SPSS Modeler Advantage Marketing Edition.

* TonbKo oueHKa: BkiroueHa orieHka, HO He MO/JIeJIMPOBAHUE.

BbiknroueHue unu NOBTOpPHOE BKAtoYeHUe uHterpauum IBM Campaign v
IBM SPSS Modeler Advantage Marketing Edition

XOTs ¥ MOXHO BBIKJIFOYMTh uHTerpanuto IBM Campaign ¢ IBM SPSS Modeler Advantage
Marketing Edition, styuiiie u3derathb 3TOro AeiicTBUS, €CJIM TO BOZMOXKHO. 3a/1a4H1 110
BBIKJIFOYCHUIO U BKJIFOUCHUIO 3aHOBO MOTYT BBIIIOJIHATBLCS TOJILKO MMOJIb30BATEJIAMU C
pa3peleHnsIMHI 110 a/IMUHUCTPATUBHOMN 3aIIHTE.

BbikntoyeHue UHTerpauummn

Ecimi BBI BBIKJTFOUMTE HHTETPAIUIO, BB OOJIBIIIE HE CMOXeTe nepexoauTh B IBM SPSS
Modeler Advantage Marketing Edition u3 IBM EMM. Bioxu nporeccos Monens SPSS n
Orenka SPSS 6oJbine He MOSBATCS B NAJIUTPE NOTOKOBOM AuarpamMMsl B IBM Campaign.
Xots 65oxu mpoueccoB Moaens SPSS u Onernka SPSS nponoskaT nosBiISTECS Ha BCEX
CYIIECTBYIOIIMX IIOTOKOBBIX AMArPAMMaXx, OHU CT€HEPUPYIOT OIINOKH, KOTAA BbI
IIOIBITAETECH OTKPBITH OJIOKH IPOLIECCOB WJIM 3aIYCTUTD IIOTOKOBBIE AT PAMMBI.

YToOBI BEIKJIFOUYUTH UHTErpaluio, nepeitaute Ha crpanuny [apamerpst > Kondurypauus u
3agaiiTe 3HaueHne false mrs cBoiictea SPSS | InTerpamus | partitions | partition[n] |
Bxirounts IBM SPSS.

NMoBTOpHOE BKAOUEHUE UHTErpauumn
Ecnu BBl He nennHcTautupoBam npoaykt IBM SPSS Modeler Advantage Marketing Edition,
BBI MOKETE 3aHOBO BKJIFOYMTH HHTETPAIIUIO, TIepeiiis Ha cTpanuly Ilapamerpsr >

Kondurypauus u 3a1aB 3Hauenue true mist ceoiictsa SPSS | Uurerpanus | partitions |
partition[n] | Bkounts IBM SPSS.

I'maBa 2. Kondurypuposanue naTerpanun Mexay IBM Campaign u IBM SPSS Modeler Advantage Marketing Edition 17



18 1BM Campaign u IBM SPSS Modeler Advantage Marketing Edition: PykoBoncTBo 1o peaymsanuu



naBa 3. MNocTpoeHne n oueHKa moaeneu

IMocne uaterpanuu IBM Campaign u IBM SPSS Modeler Advantage Marketing Edition Ber
MOJETe UCIOJIb30BaTh 0J10KH nponeccoB Moaenb SPSS u Ouenka SPSS Ha notokoBoit
muarpamme IBM Campaign. Vicnionb3yiite 6510k nponieccoB Mogess SPSS u Onenka
SPSS, uTo0s1 oTKpBITE IBM SPSS Modeler Advantage Marketing Edition 11t npocmoTpa u
KOH(UTYypUPOBAHUS ONIUI MOJCTUPOBAHUS U OLCHKHU.

06 aTom 3agaue

IIpumeuanue: biioku nporeccoB Monens SPSS u Onenka SPSS nossisiroTes B majauTpe
OTOKOBOI Auarpammbl IBM Campaign, Tosibko ecim BkJroueHa unrerpamus IBM SPSS
Modeler Advantage Marketing Edition.

DTOT 0630p MPOIIECCOB ONMUCHIBAET, KaK HCIOJb30BaTh OJIOKM MporieccoB Mojeas SPSS u
Ornenka SPSS B moToxoBoii quarpamme IBM Campaign. JJonomHuTeIbHAS HHPOPMATTHISL
€CTb B CJICYIONIMX JTOKYMEHTAX:

* TloTokoBble AMArPAMMBI, CEAHCHI U KaMIIAHUU OJIPOOHO onucaHbl B nybsmkanuu IBM
Campaign: PyxoeoacTeo moib308are.

* MojenupoBaHue 1 OlieHKa MOPOOHO onucanbl B nyomkanuu [BM SPSS Modeler
Advantage: Pyxosogctso.

Mpouenypa

B crrenyromeit Tabimie npencTaBiieH 0630p TOro, Kak IIOCTPOUTH U OLEHUTH MoJes B IBM
Campaign u IBM SPSS Modeler Advantage Marketing Edition.

Tabmmua 3. O630p NMpoLieccoB NOCTPOEHUA U OLUEHKN MoAesne

3agaua Onucanne JloxkymenTanust
1. Ucnosw3yiite IBM Campaign a1st Hanpumep, HaunuTe ¢ 6J10ka npoiecca Beioparts. OTa 3a7a4a omnucaHa B pas3jelie
y
pa3paboTku NOTOKOBOI nuarpaMmsbl. | [lo6aBbTe HUCXOASIIMHI OJI0K mporecca Moiesb “Co3/1aHue UM NIepecTpoiika
SPSS u npucoequHuTe BOCXOAA1IMIA IpoLece, 4ToObl | Moaesu” Ha cTp. 30.
obecneynTh BXOTHBIC JAHHBIC.
2. Cxon¢urypupyiite 610K mpouecca | | Cospaiite POTHOCTHYECKYIO MO M DOra 3a/1aua onKcaHa B pasJielie

Mogeins SPSS.

“Co3panue Uiy nepecTponka

UCIOJIb3YITE CYLIECTBYIOIIMIA TOTOK
mozesm” Ha crp. 30.

MO/JIEJIUPOBAHMUSL.
2. BbiOepuTe 1oJ1si HA3HAYCHUS U NTOJISA-KAHIUAATHI,

KOTOPBLIC CJIEAYET YUUTBIBATD PN
MOICJIUPOBAHUU.

3. CoxpaHuTe Balld U3MEHEHUS U 3aKPOUTE 610K
nporecca Mopens SPSS.

3. COXpaHI/ITe U 3aIyCTUTE IOTOKOBYIO y6eZ[I/ITeCI), YTO MOJECJIb CTPOUTCS yCHEUIHO. DTa 3a7a4a onKcaHa B pasaeiie

JuarpamMmy.

“Co3paHue Uy nepecTpoika
mopesm” Ha ctp. 30.

4. OneHuTe MOJIEIb.

Bb1 MokeTe creHepupoBaTh OTYETHI O DTa 3a7a4a onycaHa B pas3jesie
MIPOU3BOIUTEIILHOCTU MOJICIIH, YTOOBI OIICHUTH “Ouenka mojenan” Ha cTp. 32.
MPOTHOCTUYECKYIO TOYHOCTb MO/IEJIN.
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Tabnnua 3. O630p NPOLECCOB NOCTPOEHUA U OLIEHKN MoZerel (MpodomKeHue)

3agaua

Onncanune

JlokymenTanus

5. Hob6aBbTe 010K mporecca OreHka
SPSS nocne 6s10ka npouecca Moesb
SPSS.

YToOBI yOeIUTHCS, YTO MPOLECC OLIEHKHU 3aIyCKaeTCst
TOJILKO MOCJIC 3aBEPIICHIS MOICIUPOBAHUS,
100aBbTE BPEMEHHOE COSIMHEHNE MEXKAY OJIOKOM
npoiuecca Moaess SPSS u 6510koM mporecca OneHka
SPSS.

ITpuveuanne: CruiomHas JMHUS COEIUHSIET OJIOK
mporecca, BEIXOIHAS SUeiKa KOTOPOTO UCIOJIb3YEeTCs
npoueccoM Beiopats. LTpuxoBast JIUHUS COSTUHSET
6JI0K TpoIiecca, BBIXOAHAS HHPOPMAIUs KOTOPOTO HE
HCMIOJIb3YETCS B KAYECTBE BXOHBIX JIAHHBIX, &
HAXOJHUTCS TOJBKO BO BPEMEHHOI B3aUMOCBSI3H C
npoieccoM BriOpaTh.

DTa 3a7a4a oNucaHa B pa3zesie
“OLeHKa C UCTIOJIb30BaHUEM
MOTOKA MOJICJIMPOBAHUSA” HA
crp. 35.

6. Cxondurypupyiite 6J10K Ipouecca
Ouuenxka SPSS.

MosxHO BI)I6paT]: J0 IIATHU NIOTOKOB MOJCIIMPOBAHUA,
4TOOBI UCIIOJI30BATh UX JJI4 OCHKH.

DTa 3ajJjaua ONUcaHa B pa3jelie
“OlLeHKa ¢ UCIOJIb30BAHUEM
NOTOKA MOJIEJIMPOBAHUS HA
crp. 35.

7. Ybeautech, 4TO AJIS IEPEMEHHBIX,
HEOOXOIMMBIX I KaXKI0# Mo1ey,
[PaBUIILHO YCTAHOBJICHO
COOTBETCTBHE.

Voenurech, 4TO 17151 BCeX MOJIel YCTaHOBJICHO
cooTBeTcTBHUE. JUIs1 BCeX MOJIEH, 17151 KOTOPBIX He
OBLIIO ABTOMATHYECKU YCTAHOBJIEHO COOTBETCTBUE,
BBIOEPHUTE KAXKIYFO MOJIEIb U IIEJKHATE MO
ConoctaBuTh nepeMeHHbIE.

DTa 3a7a4a oNMcaHa B pa3zeiie
“OueHKa ¢ UCNOJIb30BAHUEM
MIOTOKA MOJICJIMPOBAHUS HA
crp. 35.

8. HeoOs3aTempHO: ABTOMATU3UPYHTE
HOTOKOBYIO AMATPAMMY IS
HEPUOIMYECKOTO 3aITycKa.

MoxHo ucnoJib30Bath npouecc Pacnucanue B
MOTOKOBOH AMarpaMMe Uik CKOH(UTYPUPOBATH
mwianuposuwmk IBM EMM.

Orta 3a/1aua onycana B pasjelie
“OreHKa ¢ UCI0JIb30BAHUEM
NMOTOKA MOJICJINPOBAHUS HA
ctp. 35. Uadopmarymro o
IJIAHUPOBIIUKE CMOTPHTE B
nyomkanuu IBM Campaign:
Pykosoncteo moavsosares.

9. CoxpaHHTE 1 3aIyCTUTE MOTOKOBYIO
Iarpammy.

DTa 3ajJaua omnMcaHa B pa3zelie
“OneHka ¢ UCIOJIb30BaHUEM
HOTOKA MOJIEJIMPOBAaHUS HA
crp. 35.

10. YcTpanuTe Bce OLIMOKU.

Orta 3a1a4a oNKucaHa B pasjiee
“YcrpaneHue omubok
npoueccoB Mozeins u Onenka”
Ha cTp. 37.

NMoToKoBan Aunarpammva nepunoanyecHoro npouecca oueHkKu

B crenyroieM mpoiiecce HOTOKOBAsI AUarpaMMa HauMHaeTcs ¢ nponecca Pacnucanue,
KOTOPBIH 3aITyCKaeT MOTOKOBYIO AUarpaMmy Kaxablid Mecsil. OH CBSI3aH € IPOIIECCOM
Br16paTh, KOTOPBI TeHepUpyeT cucok 1D mokxynaTesield Ha OCHOBE BaIllMX MapKETUHT OBBIX
nmanHbIX. 3aTeM ID oTnpasisrorcs nponeccy Onenka SPSS fj1s onieHkr OTHOCUTEIILHO
Moaesm. U, HakoHen, pe3ysibTaThl mporecca Onenka SPSS oTmpaBistoTcs mporeccy
CHUMOK, 9TOOBI OHU OBLIIM 3aIMCAHbI B TAOJIMITYy 0a3bl TAHHBIX [T UCIOJIb30BAHUS
MapKETHHIOBBIMHU KAMITAHUSIMH.
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UTo TaKoe eAnHanA peructpauuna

Enunas peructpamus mo3BoJsieT NoJIb30BaTENSIM MOJIyuuTh AocTyl k IBM SPSS Modeler
Advantage Marketing Edition u3 Marketing Platform nim u3 notokoBoit quarpammsl IBM
Campaign. UToObI HCIIOJIL30BATH EAMHYIO PETUCTPALNIO, TPEOYeTCss UM JUJISl BXOJ1a B
cucremy u napoJib B Marketing Platform ¢ posisro SPSSuser nim SPSSadmin.

CucreMHBIE aIMAHUCTPATOPHI HACTPAUBAIOT NoJib3oBateieil kak B IBM SPSS Modeler
Advantage Marketing Edition, Tax u B IBM Campaign uepe3 Marketing Platform. B ciryuae
MOJIb30BaTeJNel, Y KOTOPBIX yXKe eCTh BXOJAHbIE JaHHBIE 4715 BXoaa B IBM SPSS Modeler
Advantage Marketing Edition, nx mapoJn mepeycTaHaBIMBAOTCS B XO€ ATOTO IpoIiecca
HacTpoiiku. CUCTEeMHBIE aIMUHUCTPATOPBI MOT'YT IPEAOCTABUTH MOJIb30BATEIISIM X HOBBIC
napoJid. 3aTeM I0JIb30BaTE M MOTYT U3MEHUTD cBou naposm IBM SPSS Modeler
Advantage Marketing Edition, usmenus cBou yuetnsie qanasie SPSS_CRED_DS B ux
npodmiiax nosb3oBareneit Marketing Platform.

[Tosmp3oBaresnsim He HyXHbI nx naposm IBM SPSS Modeler Advantage Marketing Edition,
ecym oHH ToJtydaroT qoctyn k IBM SPSS Modeler Advantage Marketing Edition Tobko
yepe3 Marketing Platform nym IBM Campaign.

ITpumeuanue: Bl MoXeTe COBMECTHO HCIOJIB30BATh UM 711 Bxoaa B cuctemy IBM SPSS
Modeler Advantage Marketing Edition BmMecTe ¢ agpyrumu nosib3osatessivu IBM Campaign.
OO6paTuTech K CBOEMY aIMUHUCTPATOPY, YTOOBI y3HATh, KaK I0JIb30BATEN ObLIN
HACTPOEHBI B Balllel HHTEr palii.

MonyueHue goctyna K IBM SPSS Modeler Advantage Marketing
Edition

Ber moxete mosryunts goctyn k IBM SPSS Modeler Advantage Marketing Edition
CIIeIYIOIIMMU CIIOCOOAMM:

* B Marketing Platform Beioepute Anamuruka > SPSS, uTo0b1 0TKpBITE 0OKHO IBM SPSS
Modeler Advantage Marketing Edition. Ecin BbI He BuauTe 3Ty ONINIO, OOPATHTECH K
CBOEMY aIMUHHCTPATOPY.

* B IBM Campaign co3gaiiTe MOTOKOBYIO IUarpamMmy u 1o0aBbTe OJIOK mporecca Moesb
SPSS umm Onenka SPSS. JBaxbl e IKHUTE B 110Jie U BbIOepuTe OTKPHITH CEanc
Modeler Advantage, uTo651 OTKPEITE OKHO IBM SPSS Modeler Advantage Marketing
Edition.

Bbixoa U3 cuctembl U NOBTOPHbIN BXxoa B IBM SPSS Modeler
Advantage Marketing Edition

Brr gosokHBI BRITH M3 0KHA Opay3epa IBM SPSS Modeler Advantage Marketing Edition.
He BrixoauTe ux Hero, 3akpbiBasi okHO Opay3epa. Bbl Bce paBHO ocTaHetech B cucreme IBM
Campaign.

ITocne Toro kax BHI BhiineTe n3 okHa IBM SPSS Modeler Advantage Marketing Edition,
nosBuTCs coobuienue MpunoxeHne 3asepunno paboTy ¢ kaonkoi CHOBA BOIMTH B CHCTEMY.
Uto0Obl 3aHOBO BoiiTu B cuctemy IBM SPSS Modeler Advantage Marketing Edition,
HaXXMuTe Ha KHOnky CHoBa BOHTH B cucTemy 1 BBeuTe cBou ID nmosm3oBatens IBM SPSS
Modeler Advantage Marketing Edition u napoJib, 4ToObI NOSIBUJIACH JJOMAIIIHSIS CTPaHUIA
0 yIpaBJieHHIo perleHussMU. Ecim Bbl He 3HaeTe cBoero ID a1 Bxoaa B cuctemy IBM
SPSS Modeler Advantage Marketing Edition, Be1 MoxeTe 3aHOBO BoliTi B IBM SPSS
Modeler Advantage Marketing Edition n3 kommiexta IBM EMM.
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N3meHeHue ponen

Ecym Bama poss B Marketing Platform usmenuTcst ¢ mosip3oBaTelis Ha aIMAHUCTPATOPa
(nymm Ha00OPOT), ITO HUKAK HEe NOBJIMSET Ha Bawy paspeienus B IBM SPSS Modeler
Advantage Marketing Edition. Ecxm Bamma posis B IBM SPSS Modeler Advantage Marketing
Edition n3menuTcs, Bal aAMIHACTPATOP JOJDKEH OY/IET BHIMOJHUTH OJHY U3 CJIETYFOIINX
3amad:

* U3menute paspelienus, kotopbie y Bac ectb B IBM SPSS Modeler Advantage Marketing
Edition npu momomu IBM SPSS Collaboration and Deployment Services.

» Cospaiite ny1s1 cebst HOBoe uMs 111 BXxoaa B cuctemy IBM SPSS Modeler Advantage
Marketing Edition u napoJib. Ban aiMuHHCTPATOP TaKXke TOJDKEH OTKJIFOYUTD UJIH
U3MEHHUTh NapoJib B Ballel npeaslayiieit yuetHoi 3anucu IBM SPSS Modeler Advantage
Marketing Edition, 4TOObI 3anpeTUTD €€ UCIOJIL30BAHME.

MU3ameHeHue ceoero napona B Marketing Platform

[Mosp30BaTe M MOTYT U3MEHHUTH CBOM TapoJu uHTerpanuu B Marketing Platform B cBoem
ncrounnke gagaelx SPSS CRED_DS.

Mpenae yem HayaTb

BeI 70JDKHBI 3HATH TapoJIb 15 B3oaa B cucteMy IBM SPSS Modeler Advantage Marketing
Edition. Ecsiit BbI He 3HaeTe 3TOT NapoJib, HONPOCUTE aIMUHICTPATOPA IIPOU3BECTH
NIepeyCTAHOBKY BAILIETO MapoJIsl.

06 aTtou 3agaue
YUToOBI U3BMEHUTH CBOI MAPOJIh MHTETPALIAH, BLIMIOJIHUTE CJICAYIOITHE IIaru:

Mpouenypa
1. Boiigute B cuctemy Marketing Platform.
Bribepute Ilapamertpol > IloJib30BaTeb.

2

3. B sieBoit manenu IIEJIKHUTEC IO CBOEMY UMEHU I10JIb30BATEJIA.
4. B HpaBOI7I MMaHEJIM IICJIKHUTE I10 WV3MeHHuTH HCTOYHHKH JAHHBIX.
5

Jlns ucrounnka ganueix SPSS_CRED_DS BBenute cBoI HOBBIN napoJibs B noJie [lapoas
HCTOYHHKA JaHHBIX U B noJie [loaTBepauTh napon.

6. Haxwmure CoXpaHUTh H3MEHEHHSI.

Tunel moaoeneun

IBM SPSS Modeler Advantage Marketing Edition noaaepxuBaet 4eTbIpe TUIIA MOEJICH.
OJIHaKO MPOrHOCTHYECKHE MOJIEITH - 3TO €IMHCTBEHHBIN THIT MOJIEJIeH, KOTOPBIE MOXKHO
CO3J1aTh IIPU UCHOJIBL30BaHUU nporiecca Mogenb SPSS B noTokoBoit quarpamme IBM
Campaign. Xots IBM Campaign 1 orpaHAYABaeT TO, KaKue THIBI MOJIeJIell MOKHO
co3aBaTh B OJioke mpornecca Moaenb SPSS, B 6510ke mporecca Onerka SPSS MokHO
WCIIOJIb30BATD JIJIS ONEHKH JIFOOBIE U3 YEThIPEX THUIIOB MOJIEJIEH.

B cnenyromieit TaGimie OMMCAHBI Y€THIPE TUIIA MOJEIIEH.
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Tabmuua 4. Tunsl mogenei IBM SPSS Modeler Advantage Marketing Edition

Tun mogesm Onucanne Orpannvenns

ITpornoctuueckas] [TocTpoiite MOes b, YTOOBI IPEACKA3aTh Tun Moaesm o yMOJTYaHUIO, CO3AAHHBINA BaMU U3 OJIOKA
HHTEPECYIOLi Bac BBIOPAHHBINA OOBEKT nponecca Mogens SPSS. B nosie Haznauenne nosnkes
Ha3HAYCHUSL. COJIEPIKATHCS TEKCT MJIH YMCIIOBBIC 3HAYCHUS JIJIS

IPOTHO3UPOBAHMS B MOZCIIH.
Hanpumep, o6patute yObITKY B IPUOBLIb,
cOKyCHPOBABIIUCH HA HAMITYYIINX JOCTYIHBIX
MOKYHaTeJISIX JJIs Balllel CIeyroIei
KaMIIaHUH.

ITporaoctuueckod B MHTEpaKTHBHOM pEeXMME HOCTPOUTE MOJIENb, | DTO MPABHIIO HEJIb3s CO3/IATh UJIM UCIOJIL30BATE B OJIOKE

paBUJIO UICHTU(GUIHPYIOIIYIO CETMEHTBI, KOTOPBIE C npouecca Monenb SPSS, HO €ro MOXHO UCIOJIb30BATH B
6oJiee BbICOKOM 1iu O0Jiee HU3KOH 6110ke npouecca Ouenka SPSS. UToOkl HOCTpOUTH MOJEIIb
BEPOSITHOCTBIO CBSI3aHBI C OIPE/ICJICHHBIM MPOTHOCTHYECKUX MPABIIL, HYX)KHO CO3/IaTh U MOCTPOUTH
Pe3yIbTATOM. MOTOK MOJEJIMPOBAHUS U3 MOJIb30BATEIBCKOTO

nnTepoeiica IBM SPSS Modeler Advantage Marketing
Hcnoub3yitTe MoAeb MPOTHOCTHYECKUX Edition.
HOpaBWJI, YTOOBI CO3AATH MPaBUIIA JJIS
CerMEHTHPOBAHUS JAHHBIX O IOKYIaTEeIsIX. [ToanepxuBaeT TOJILKO KaTeropuifHble OO BEKThHI
MO3HO UCIOJIB30BATh (DYHKIIHIO TOUCKA Ha3HAYCHMUSL.
OPaBMI, YTOOBI ABTOMATHYECKH HAXOOUTh
CEIMCHTHBI C BBICOKUMMU NJIX HU3KUMHA
koHueHTpanusmu 3Hauennit TRUE s
BBEIOPAHHOTO BaMU OJISI HA3HAUYCHHS.
Hanpumep, ninte nokynaresneil, KOTOpble 1aJl
MOJIOKUTEJILHBIA OTBET HA Bally KaMIaHUIO, a
3aTeM BBISIBUTE CETMEHTHI ¢ 50Jiee BEICOKOM
BEPOSITHOCTBIO OTBETA.

Knacrepusanus | [Toctpoiite Mozesb, koTopas kateropusupyeT | UToObI IOCTPOUTH MOJIEIIb KJIACTEPU3aLUH, HY)KHO HAYaTh
3aIUCH B TPYIIIBLI C AaHAJIOTUYHBIMU IBM SPSS Modeler Advantage Marketing Edition ¢ 6s1oxa
XapaKTepUCTHKAMHU. nponecca Mozens SPSS. 3ateM u3MeHnTe THII MOEIH HA

Kitactepusauus ¥ cCOXpaHUTE TOTOK MOJISJIMPOBAHUSI.
Hanpumep, MOXKHO CerMeHTHPOBATH 3ananunoe noJsie Ha3navenue u3 6Ji0ka npouecca Moesb
TIOKYNIaTeJIeH Ha OCHOBE IEMOTpaduIecKux SPSS ucnonp3yercs kak mosie Ouenka. [Tome Ouenka u
XapaKTEPUCTHK WJIN MOBEACHUS IIPU IIOKYIIKC. JpYrue ONIMHU KJIACTEPU3ALUHU ONUCAHBI B IyOJIMKAIIMH
IBM SPSS Modeler Advantage: Pyrosoncteo.
CBsi3b ITocTpoiite MoIesb, KOTOPAs MPEACKAXKET, YUToOBI TOCTPOUTE MOZEIH CBSI3H, HY)XKHO HauaTh IBM

KaKHe 3JIEMEHTBI C HAanOOJIbIIIeH BEPOATHOCTBIO
IOABATCA BMECTEC, @ TAK)XXC UHTCHCUBHOCTb
B3aUMOCBS3U MEXYy HUMU.

Hanpumep, BoisiBUTE CileqyrolLyto Hanuboee
BEPOSITHYIO MMOKYIKY JIJIs IIOKYNAaTeJIs HA OCHOBE
3JIEMEHTOB B TEKYIICH KOp3HHE.

SPSS Modeler Advantage Marketing Edition ¢ 6510ka
npouecca Monesnbs SPSS. 3ateM u3MeHUTe TUII MO/JIEJ M HA
CBsI3b U COXpaHHTE IOTOK MOJICIMpOBaHus. B mosre
Ha3sunauenue u3 6s10ka nporecca Moaess SPSS momkHO
OBITH YKa3aHO I10JIe, B KOTOPOM HAXOAMUTCS COACPIKIMOE.
ITone Copep:xumoe u 1pyrue OMIMY CBS3U OMUCAHBI B
nyosmkanuu [BM SPSS Modeler Advantage: Pykosoacteo.

Monaenu nporHocTUYeCKux npasun

Tun Moze NPOrHOCTUYECKUX MPAaBUJI HE MOJIIePKUBaeTcs B OJioke npouecca Mojelb
SPSS norokosoii auarpammel IBM Campaign. Ecin BbI oTkpoete IBM SPSS Modeler
Advantage Marketing Edition u3 6y10ka mponecca Mogeis IBM Campaign SPSS, BbI He
CMOXeTe CO3aTh MOJICJI IPOTHOCTHYECKUX IIPABILT YJIA IEPEUTH OT IPYroro TUIIA
MOJIE N K MOJIEJIN IIPOTHOCTHYECKUX IPABILIL

Ecu BB HI3MEHHTE TUII MOJIEJIH IIOTOKA MOISJIMPOBaHus Ha [IporHocTuueckoe mpasuio,
6710k mponiecca Mopens SPSS mokaxxeT ommbKy u He OyaeT KoHpurypupoBatscs. OgHaKo
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BbI MOXXETE BPYYHYIO 3aIlyCTUTh MOJIEJIM IPOrHOCTUYECKUX NIPABUII IPY HOMOILH
unrepdeiica IBM SPSS Modeler Advantage Marketing Edition 1 nocTpouTs ux B
MHTEPAKTUBHOM PEXKUME.

Moies MpOrHOCTUYECKUX MPABIJI MOXHO BBIOPATH AJIS1 OLIEHKH B OJIOKAX Mpolecca
Omnenxka SPSS.

ABTOMaTUUYeCcKoe conocTaBlfieHue nosneun

Korma BbI ncnosib3yeTe CyIecTBYIOIIHA TOTOK MOJIEJIMPOBAHNS, TTOJIST aBTOMATHIECKH
COTIOCTABIIIFOTCSI, KOTJIa BBl KOH(pUTYpupyeTe 6J10ku mporieccoB Mogens SPSS n Onenka
SPSS. ABToMaTHyecKkuil Mponecc CONOCTABICHIS HAXOIUT IEPBOE BXOXKACHUE TOYHOTO
MMEHU TOJISl B3 OTOOPAXKEHHBIX TAOJIMII U COMOCTABJISIET €r0 C HEOOXOAMMBIM MOJIEM U3
HOTOKAa MOJCIUPOBAHMUSL.

Kax 6710k npouecca Moaens SPSS, Tak u 6710k npouecca Ouenka SPSS BbIOJHSIIOT
aBTOMATHYECKOE COMOCTABJICHUE MOJICH sTYeeK C MOJISIMU MMOTOKA MOJICIMPOBAHUS. DTO
MOXET BbI3BATh MPOOJIEMbI, €CJIU HE YIAeTCS YCTAHOBUTH COOTBETCTBUE JIJISL TTOJISI, TAK KAK
IBM Campaign u IBM SPSS Modeler Advantage Marketing Edition ncnonb3yroT pa3Hble
MeXaHU3MBI JIJIs1 HHTEPIPETAIIMU TUIIOB TOJICH.

Hanpumep:

B IBM Campaign nosie siueiiky, cofepixaliee Yucia B cTpokax, Hanpumep, 1512 u 100,
oTHOCHTCS K cTpouHoMy Tumy. B IBM SPSS Modeler Advantage Marketing Edition atu
JIAHHBIE ONIPEJICIIIOTCS KaK YMCIIOBBIE. B TaKMX Cilydasix aBTOMAaTHYECKOE COMOCTABJICHUE
3aBepIIAeTCs] HEY1aYHO, ¥ BBI JIOJDKHBI CONOCTABJIATH MOJIS BPYYHYIO B OJIOKE Iporecca
Mozens SPSS mym Onenka SPSS.

B CJICAYIOIIMUX pa3/iejiaX ONMUCAHbI CUTYaIluu, B KOTOPBIX MPOU3BOAUTCA ABTOMATHUYCCKOC
COIIOCTABJICHHE MOJIEH TOTOKOB MOACJIMPOBAHUSA.

3anycK NOTOKOBOW Auarpammbl

[MToJsis MOTOKA MOJICIMPOBAHUS COMOCTABIIIIOTCS aBTOMATHYECKHU, KOT /1A BbI 3aMycKaeTe
MMOTOKOBYIO TUATPAMMY, HA KOTOPOU MOTOK MOJICJIMPOBAHUS COJIEPKUT HECOMOCTABIICHHbIE
noJist. [1oJist MOTYT OBITH HE COMOCTABJICHBI B CKOH(DUTYpUPOBAHHOM OJIOKE Mpolecca
Mopgpens SPSS wm Onenka SPSS, eciti Bl I3MEHUITN TOTOK MOJIEIMPOBAHUS TTOCTIE
coxpaHeHus KoH(purypamuu B 6J10ke nponecca Moaenb SPSS. Hanpumep, eciin Bb
Job6aBuTe MOJIsI-KaHAUIATH B OJ10K mporecca Ouenka SPSS, aTu mosst okaxyTes
HECONOCTABJICHHBIMU B IIOTOKE MOJCJIMPOBAHMA.

* IIpu nepectpoiike MO/I€IM HOBBIE MOJIsI, KOTOPbIE ObLIN HE COMOCTABIICHBI B OJIOKE
nporecca Monens SPSS, conocTaBisroTcst aBTOMATHYECKH.

* IIpu oneHke MOJIEJIM HOBBIE IOJIsI, KOTOPBIE OBLJIM HEe COMOCTABJICHBI B OJI0KE MpoIecca
Omnenka SPSS, conocTaBIsArOTCsI aBTOMAaTHYECKH.

[MoTokoBasi AuarpamMma OyIeT BBIIOJHEHA YCIEIIHO, €CIIM COMOCTaBJIeHre OyeT
OCYIIECTBJICHO yCIelHo. Ec conocTaBiieHne OKaKeTcsl HeyAauyHbIM, BBIIIOJIHEHHE
3aBEPUHINTCA HEYJAYHO, U BaM MMPUACTCA BPYUYHYIO COITIOCTABUTDL MOJIA, MIPEKIAC YEM MOKHO
OyJlleT nepe3anycTUuThb MpoIiecc.

Eciu BB He M3MEHSIJIM HUIKAKIX noneﬁ, I10JId HE 6y)_'[yT aBTOMATHYECKH COIIOCTABJICHBI. DTO
JEUCTBHUE HE MO3BOJIUT Iepe3annucaTb HUKaAaKu€ COOTBETCTBUSA, KOTOPBIC BbI 3a14JIA.
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B cnenyromemM nmpuMepe Bbl CKOHGUTYpUpoBam 06710k mporniecca Onenka SPSS, 4ToObI
COIOCTABUTH IIEPEMEHHBIE MEX/1y NOTOKOBOI Auarpammoit IBM Campaign u noTokom
MoaesmpoBanus. [ToaTtomy A cooTBeTrcTByeT A, Bl (KOTOpYIO BBI Iepe3anucaii BpPyUYHYIO)
cooTBeTcTBYET B, a C cootBercTByet C.

IlepemenHast, Heo0X0AMMAsi IOTOKY
ITose u3 norokosoii quarpammel IBM Campaign | MoaempoBanus

A A
B1 B

JLu1st 3TOrO MOJIsl BBl BPYUYHYIO NEpe3anucaia
aBTOMATHYECKOE CONOCTABJICHUE.

C C

Ecim notox MoaepoBaHusi U3MEHUICS U TeNepb eMy TpebyroTcs nepeMennbie A, B u D,
Balll IPEAbIAYIIUE CONOCTABJICHUS OYIyT COXpaHEHBI U AaBTOMATUYECKH OYIeT
comnocTasJiieHa ToJibko iepemeHHas D. [Toatomy A Bce emie coorBeTcTByeT A, B1 Bce erne
COOTBETCTBYeT B, a HOBast mepemenHast D cooTBeTcTBYeET D.

Ilepemennas, Heo0X0MMAasi NOTOKY
IToJie n3 notokosoii quarpammbl IBM Campaign | MoempoBanusi

A A
B1 B
D D

[Tone D aBTOMaTHYECKHU COMOCTABJISIETCS BO
BpeMSI BBIITOJIHEHUSI.

OTKpoiiTe 6noK npouecca Mogenbs SPSS unu OueHka SPSS B
pexume namMeHeHU NOTOKOBOW AnarpaMmmbl.

ITonsg noToka MOACJTIUPOBAHUA COMMOCTABIIAIOTCA aBTOMATUYCCKH, KOT1a BbI BbI6HpaCTC
MOTOK MojiempoBanust B 6J10ke mporecca Mojesas SPSS ¢ ucnoip30BaHuEM ONITUH
Hcnonb30BaTh CyeCTBYIOIMI OTOK MO TMPOBAHUSI.

Korna Bl otkpsiBaete 610k nponecca Monens SPSS mim Onenka SPSS, IBM Campaign
oJIyyaeT MeTaJaHHbIe O CKOH(PUTYpUPOBAHHBIX MOTOKAX MoaesmpoBanus u3 IBM SPSS
Modeler Advantage Marketing Edition:

° I[J'IH BCEX HECOOTBETCTBUI B MOJISIX IIOTOKA MOACJIUPOBAHUSA TOABUTCA NPECAYIIPECIKIACHUE.

* Bce COOTBETCTBHUSA, KOTOPBIEC BbI 3a/1dJIM B NOJIAX CYIHECTBYIOMIETO IMTOTOKA
MOACIUPOBAHUA, COXPAHATCA.

* Bce ynaneHHBIE TOJIS YAAJISIOTCS U3 OTOOpakeHUS.

* JIJ1st HOBBIX MOJIEH MOHO UCNOJIb30BATh KHOMKY CONOCTABHTB, YTOOBI ABTOMATHYECKHI
CONOCTABUTH MOJIS, UJIM UCHOJIb30BATh KHONKY /100aBUTh, YTOOBI COTOCTABUTD MOJIS
BPYYHYIO.

N3meHuTe nona B ceaHce IBM SPSS Modeler Advantage

Tlons moToka MOACJTIUPOBAHUA COMMOCTABIIAOTCA aBTOMATUYCCKH, KOT 1A BbI BBI6I/IpaCTC
HOTOK MOJIEJINPOBaHud B 6J10ke nporecca Onenka SPSS.
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Korna Bbl m3MeHsieTe moJst moToka Mmoaesmposanus B IBM SPSS Modeler Advantage, y
IBM Campaign HeT HUKaKoil MHPOPMALIUK O CEAHCE MJIM O TOM, KaKHe U3MEHEHUS Bbl B HEM
BHECJIN.

* Korna Bel HaxMete Ha kHonky OK B 1najoroBoM okHe KOH(GHUrypaiuu mpoiecca
Monpens SPSS wm Onenka SPSS, cymecTByromas koHpuUrypanus B 0JI0Ke mporecca
Oynet coxpaneHa. Ognako IBM Campaign He MOJTyYUT MOCJIETHAX MeTaJaHHBIX TOTOKA
MozepoBaHust. Eciin HeoOXouMble MoJIs M3MEHUITUCH C TTOCJIeTHEro pas3a, Koraa
OTKpPBIBAJIOCH OKHO KOHurypauuu, Haxmute OK. 3atem cHOBa oTKpoiite 010K
porecca, YToObl OOHOBUTH 9TH MOJIS IS IOTOKA MOJIEJIMPOBAHUSI.

* Korpaa BbI oTkpeIBaeTe 010k nporecca Monens SPSS nimm Onenxa SPSS, IBM Campaign
HOJIy4aeT MOCJIeIHIOI0 KOH(UTypaliio MOTOKA MOJIeIMpOBanus. Bce n3MeHeHHbIE TOJIs
ABTOMATHYECKH COIIOCTABJISFOTCS, Kak ONUcaHo B pasjeste "OTKpPBIThH OJIOK mporecca
Mogens SPSS i 6710k npouecca Ounenka SPSS B pexume U3MeHEHUs! TOTOKOBOI
JarpamMmel".

* Korna Bbl 3amyckaete 6J10k nmpouecca Mogeinbs SPSS mwim Ouenka SPSS, IBM Campaign
HOJIy4aeT MOCJIeHIOI KOH(UTypalyio MOToKa MojiesimpoBanus. [1oss aBToMaTHyecku
COIIOCTABJIAIOTCS, KaK ONMUCAHO B pa3jiese "3almycTUTh NOTOKOBYIO JuarpaMmy’.

Tpe6oBaHUA NpY NOCTPOEHUU U OLleHKe moaenen

ITpexne yem cTpouTh U oneHnBaTH Moaeu B IBM Campaign, yoenuTech, YTO BBIIIOJTHEHBI
peABapUTEIIbHbIC TPEOOBAHMS.

NMoTokn moaenupoBaHuA

B IBM SPSS Modeler Advantage Marketing Edition konpurypauus MoaeampoBaHus 1
MeTaJlaHHbIe COXPAHSIFOTCS B COOCTBEHHBIX (Daiijlax moToKa, KOTOPhIE HA3BIBAFOTCS
[IOTOKaMH MOZEJIMPOBAHHUS.

[Tpu xoHpUTypupOoBaHUK HOBOTO OJI0Ka Iporecca Monens SPSS Ha moTokoBoi
muarpamme IBM Campaign BeI MOXeTe CO34aTh HOBBI MOTOK MOJICIMPOBAHUS TIIA
UCIIOJIH30BATH CYIIECTBYIOIINIT TOTOK MOACIIMPOBAHMS.

Jns mporecca Onenka SPSS M0kHO HCHOJIB30BATh CYIIIECTBYOIIHE TTIOTOKA
MojennpoBanusi, coznanubie B IBM SPSS Modeler Advantage Marketing Edition.

IToToxu MOACJIUPOBAHUA NOJDKHBI OTBEYATH CIIEAYIOIIUM Tpe6OBaHI/IfIMZ

* [loTtok moaesmmupoBanus coaepxut SPSS AudID kak mosie yucI0BOro Kiro4a. DTo HoJie
co37aeTcsi aBTOMATUYECKH JIJIs1 JIFOOOTO MOTOKA MOJIEJIMPOBAHUS, CO3/IaHHOTO C
UCIoJIb30BaHueM 0J10ka mporecca Mojess SPSS Model process box. Ecyu BeI co3maete
[IOTOK MOJEJIMPOBAHKS BPYUHYIO, yOIUTECh, YTO UCTOUYHUK JAHHBIX COJEPKUT
ypcitoBoe noJte SPSS_AudID, koTopoe 0/THO3HAYHO OIpeAesIsieT KaX/I0T0 YeJIOBEKa B
Habope gaHHBIX. B ciyyae oneHkn HyXHO BBIOpaTh noste kiroya SPSS_AudID B kauyecTBe
BBIXOJHOU MH()OPMAIIAN OLICHKH.

¢ Ilotok MOJACJIMPOBAHUS UCNIOJIB3YCT OAWH Y3€JI UCTOYHUKA JaHHBIX.

* MeTagagHble BHCAPCHUA YKA3bIBAIOT, KaKasd BETBb ABJISICTCA BETBBIO OOHOBJICHHS
MOJCIIN.

M BbI6paHHBIﬁ y3€JI MOACIIMPOBAHUSA SABJISACTCS mbo dABTOMATU3UPOBAHHBIM Y3JIOM
MOICJIIMPOBAHMA, b0 Y3JIOM CIIKCKa peH.If:HHfI.

* IlpucyrcTByeT y3en Twum, 4ToObBI 3a/1aTh IOJIC HA3HAYCHUS.
MOHO 3arpy3uTh MOTOKU MojieupoBanus u3 peno3utopus IBM SPSS Collaboration and
Deployment Services. [1porecc 3arpy3ku onucan B myosmkanuu IBM SPSS Collaboration

and Deployment Services: Pyxogogctéo moav3osareis.
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Mona gaHHbIX

IBM Campaign nepenaet noJist JanHbIX nojb3oBatess B IBM SPSS Modeler Advantage
Marketing Edition uepe3 ¢aitibl JaHHBIX .CSV. DTH (ailyibl JAHHBIX 3aIUCHIBAIOTCS B
COBMECTHO HCIOJIb3YEMYIO MANKY JIJIS1 MOJIEJIMPOBAHUS U OLICHKH.

JlanHbIE MOTYT COAIEPKATh YACIJIOBBIE MOJISL, TEKCTOBBIC MOJI U noJisg naT. Oxgnako IBM
SPSS Modeler Advantage Marketing Edition BocnprHIMAaeT MOJIS AT TOJIBKO B YHCIIOBOM
¢dopme. Ecim maHHBIE MOIETIMPOBAHUS COMIEPKAT JATHI, BBl JOJDKHBI IPeo0pa3oBaTh X B
YHUCIIOBBIE 3HAUCHUS Nepe mepeaayueii o Tux naHHbix B IBM SPSS Modeler Advantage
Marketing Edition. MoxHo UCIOIb30BaTh 3aJaHHbIH cuctemoi makpoc Date () B IBM
Campaign, 4ToOBI Mpeodpa3oBaTh NaHHbIe B popMat FOmaHcKkoro kaseHaaps.

DUKTUBHbIE pannbl AaHHbIX

Ecomi BBl co3maauTe MOTOK MOACIMPOBaHUs B OJ10ke mporecca Monens SPSS, IBM
Campaign creHepupyeT QUKTHBHBIE TaHHBIE B COOTBETCTBUH C THUIIAMHU MOJIeH-KaHAUIATOB,
3aJJaHHBIX B OJ10Ke mporecca Moness SPSS. ®dukTuBHBIE (haiiJTbl JAHHBIX COXPAHSIIOTCS B
00111eit COBMECTHO UCIIOJIB3YEMOM TANIKE M UCTIOJIB3YIOTCS IS CO3/IaHUS IOTOKA.
Hasnauenue ¢puxtuBHOTO (haiisia B TOM, 4TOOBI epeIaBaTh UMEHA MOJIeH U TUIIbI JAHHBIX B
IBM SPSS Modeler Advantage Marketing Edition, mo3BoJisist komnonenty IBM SPSS
Modeler Advantage Marketing Edition moHSTH THUIIBI [TOJIEH B TOTOKE MOACIMPOBAHHUSI.

Ecym BbI oTKpoeTe notok MoaesmpoBanus B IBM SPSS Modeler Advantage Marketing
Edition o 3amycka 6y10ka nmponecca Mopesib SPSS wm Onenka SPSS, 6710ky npomnecca
Onenka SPSS O6yayT MOCTYNHBI TOJIBKO (PUKTUBHBIC TaHHBIC. BBl JOJDKHBI 3aITyCTHTH
MIPOIIECCHI, KOTOPBIE 00ecneYaT BXOAHYIO STUeiKy, 1 3amycTHT mponecc Mopgenms SPSS,
4TOOBI YBUIETh PeasIbHBIE JaHHBIE B JIIOOOM U3 0030pOB MM IpeaBAPUTEIILHBIX
npocmoTpoB nanHbix IBM SPSS Modeler Advantage Marketing Edition.

OUKTUBHBIN (ailyl HeJIb3s UCTIOJIB30BATh IS HOCTPOCHUS IIOTOKA MOJICJIMPOBAHUS.
dakTUUECKUE TaHHbIE ISl MOACIMPOBAHUS IEPEAAIOTCs, TOJIBKO KOrJa OJIOK Impoliecca
Mopens SPSS 3anyckaercs Ha moTokoBo# nuarpamme IBM Campaign.

TecT-3anycKu

J1715 TecT-3aIyCKOB He TpeOyeTCs YCHELIHOE BLINOJHEHNE OJIOKOB IIPOLIECCOB
OpeAIICCTBEHHUKOB, HO TAKUE 3allyCKH HE MOT'YT CTCHEPUPOBATH OCMBICJICHHBIC
pe3yibTaThl. B TecT-pexnmMe QyHKIUM IPOBEPKU MOTOKOBOI qUarpaMMBbl epe1aroTCs
TOJIbKO YaCTHYHBIE II0JIb30BATE/IbCKHE JaHHbBIE. 34 UCKIIFOUEHHEM 3TOr0 TECT-3aIlyCK OJIoKa
npouecca Mozens SPSS nmm Onenka SPSS Huuem He oTiM4aeTcst OT IPOU3BOJICTBEHHOTO
3amycka. Oba THIa 3ayCKOB IIepecTpauBaOT MOJIEJIb Ha OCHOBE ITOCJIETHIX JaHHBIX 13
IBM Campaign.

MpeobpasoBaHue cyLiecTBYHOLLEl NOTOKOBON guarpammbl IBM
Campaign u3 IBM Predictivelnsight

s noTokoBeix quarpamm IBM Campaign, koTopble ucnosb3oBaiu IBM Predictivelnsight
JUISL MOJIEJIMPOBAHUS MJTH OLIEHKH, HY)KHO BPYYHYIO 3aMEHHUTD IPEXHHUE OJIOKH IIPOLIECCOB
Mogpemns n OueHka.
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06 aTtou 3agaue

IIpumeuanne: [ToTOKOBBIE TUATPAMMBI C IPEKHUMHU OJI0oKaMu npolieccoB Moiesb u
OreHka He Oy/IyT BBINOJIHATHCS. BBl TOJDKHBI 3aMEHUTH MPEXHIE OJIOKH IPOILIECCOB Ha
670xu npoueccoB Moaens SPSS u Onenka SPSS.

Yto6sI mpeobpa3oBaTh MOTOKOBYIO auarpammy IBM Campaign u3 IBM Predictivelnsight B
IBM SPSS Modeler Advantage Enterprise Marketing Management Edition, BermosauTE
CJIEYIOIINE [IATHh:

Mpoueaypa
1. B IBM Campaign OTKpOHiTe TOTOKOBYIO IHATPAMMY.

2. Orkpoiite Bce 6J10ku nmponeccoB Moaesnb n OneHka u 3anuIImMTe BCro nHpopmanmro,
KOTOPYIO BBl XOTHTE UCIIOJIb30BATH B HOBBIX OJIOKAX IPOILIECCOB.

3. Vnpamute npexHue 6J10KkK nmporieccoB Mofesb u Jo0aBbTe Ha HOTOKOBYIO THATPAMMY
6J10Kku mpoueccoB Moaenb SPSS.

OTa 3a/maya onucana B paszaelie “Co3gaHue WM rmepecTpoiika Mmomem’” Ha cTp. 30.

4. Vpanute npexuue 6J10ku nponeccoB OneHka U Jo00aBbTe Ha MOTOKOBYIO TUATPaAMMY
6J10ku npoueccoB Onenka SPSS.

Ota 3amava onucaHa B paszesie “OLeHKa ¢ NCIOJIb30BAHUEM NTOTOKA MOJIEJIMPOBAHUS
Ha cTp. 35.

5. TIpoBepbTe IOTOKOBYIO AWArpaMMy, YTOOBI yOEIUTHCS, YTO BAIIN H3MEHEHUS
MO3BOJISIIOT CO3/IaTh HYXKHbIE BaM BBIXOJIHbIE TAHHBIE.

Bbibop Apyrux Bepcuit NOoToKa mogenmposaHua nomumo LATEST

MoXeT CylIecTBOBaTh HECKOJILKO BEPCHI MOTOKA MOJIEJIMPOBAHMS, COXPAHEHHBIX B
penosutopun IBM SPSS Collaboration and Deployment Services. Ecim BbI BbIGepeTe oToK
MOJICJIMPOBAHNUS B PEHO3UTOPHH, BBI BCETAA MOJIYIUTE BepcHro ¢ momeTkoit LATEST.

06 aTtou 3apgaue

IBM SPSS Modeler Advantage Marketing Edition aBTomaTiyecku npumeHuT metky LATEST
K MOCJIeJHEN COXPAaHEHHOU BepCcUM TOTOKA MO/JIEJIMPOBAHUSL.

UToOBI HCIIOJIL30BATH KaKyI0-JIMOO BEPCUIO TIOTOKA MoiempoBanus, nomumo LATEST,
BBITNOJIHUTE CJICAYIOILUE [IaTrH:

Mpoueaypa
1. Ortkpoiite HyxHYIO BaM Bepcuro B IBM SPSS Modeler Advantage Marketing Edition.

IMpnmeuanne: MoOXHO pa3BEPHYTH CIICOK, YTOOBI YBUACTH TOCTYITHBIC BEPCHU U
BBIOPATH OJIHY U3 BEPCHH.

2. Boi6epute CoXpaHHTh KaK, YTOOBI CKONMPOBATh MOJEJIb B HOBBII IOTOK
MOJIeJIMpOBaHMs. JTa Bepcust OyaeT moMedena kak LATEST.

3. B 6s0ke mponecca Mogenas SPSS nmm Onenka SPSS mienkauTe no MicnoJib3oBaTb
CYIIeCTBYIOIMII MOTOK MOJIEJTMPOBAHNS 1 BEIOCPUTE HOBBIN MOTOK MOJICJIMPOBAHUS.
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Mpouecc Moaenb SPSS

IBM Campaign 3amyckaet 0Jiok mporecca Mojesas SPSS kak 4acTh HOTOKOBOM
JquarpaMmal. HOTOKOByI-O JuarpaMmy MOXHO 3aIyCTUTb BPYUYHYIO, UCHIOJIb3Y S DJIEMCHTBI
yopaBJICHUA MOTOKOBOM ﬂHanaMMOﬁ, WJIX MOXXHO aBTOMATU3UPOBATH IOTOK, UCOJIB3Y
610K mpouecca Pacnucanne Ha OTOKOBO# quarpaMmme. Moiesib co3iaeTcst ¢
HCIIOJIb30BaHUEM TEKYIIUX JAHHBIX, H3BJICUCHHBIX U3 MOTOKOBOW ArarpamMMel IBM
Campaign.

Biox mponiecca Mopenb SPSS nosmkeH OBITh MPaBUILHO CKOH(PUTYPUPOBAH U TOJKEH
yKa3bIBaTh HA IOTOK MojesmpoBanus B peno3utopun IBM SPSS Collaboration and
Deployment Services. Biioku nporieccoB, IpeaoCTaBIsSIONINE BXOIHBIC JaHHbBIC OJIOKY
nporecca Mojiess SPSS, 10KHBI OBITH YCIENTHO BBITOJHEHBI, YTOOBI TaHHBIE OBLIN
MPaBUIILHO CTEHEPUPOBAHBI JJIsl IPOU3BOJACTBEHHOTO 3aIMyCKa.

ITpu ynanenun 6110ka nponecca Moaens SPSS Hukakue co3gaHHbIe UM IOTOKH
MoJleIpoBaHus He yaaistoTcs. IBM Campaign yaamnset ¢aiibl, co3gaHHbIE B COBMECTHO
HCIOJIb3YeMOii (paliJTOBOM crcTeMe, IOCIIe yaaJieHus 0J10ka mponecca Mogenb SPSS ¢
MTOTOKOBO¥ IuarpamMMbl. YToOBI yAaIMTH MOTOKA MOAEIMPOBAHMS, yaauTe ux B IBM
SPSS Modeler Advantage Marketing Edition uepe3 IBM SPSS Collaboration and
Deployment Services.

IIpuBeneHHBIe HIKE IIATW OMUCHIBAIOT Ipouecc Moaens SPSS:

1. TIpm 3amycke 6s10ka mponecca Mogens SPSS IBM Campaign co3nmaet ¢aiiia TaHHBIX ¢
WCIOJIb30BAHNEM BBIOPAHHBIX MMOJIEH TSI BXOJHOM SIYSHKY.

2. IBM Campaign Bei3eiBaeT IBM SPSS Modeler Advantage Marketing Edition st
HOCTPOGHHUS MOJIEIIH, KOTOPAs HCIOJIb3YeT HOTOK MOAEIMPOBAHUS B peno3utopun IBM
SPSS Collaboration and Deployment Services ¢aiiyia JaHHBIX, CO3TaHHOTO Ha mare 1.
DTOT BXOAHOM (haity mepeonpenesseT 000 NCTOYHUK JTaHHBIX,
CKOH(UTYPHUPOBAHHBIN B HOTOKE MOJeIMPOBaHuS. [1pl OCTpOCHNN MOAEIH BPYYHYIO
nocpenctBoM untepdeiica IBM SPSS Modeler Advantage Marketing Edition
UCIIOJIb3YETCSl HICTOYHUK JTaHHBIX, CKOH(OUTYypUPOBaHHBII B HIOTOKE MOJICJIUPOBAHMSL.

3. IBM SPSS Modeler Advantage Marketing Edition mocTpout Moaess i coxpaHuT (haiiit ¢
Mmetkoit LATEST B pennozutopuu IBM SPSS Collaboration and Deployment Services.

Ecim mofiestp mepectpanBaeTcs n3-3a JOOABIICHHSI UITH Y IaJICHUS BXOIHBIX TEPEMEHHBIX
HUCTOYHHUKOB JTAHHBIX, KOHPHUTYypaLusl MOJEIMPOBaHMS coxpaHseTcs. Ecim
KOHOUTypanus JOMyCTUMa, TO MOJIEJIb CO3AETCS ¥ COXPAHSIETCS B PEHO3UTOPHH KaK
nocrenHss Bepcud. Ecim koHbUTrypanms He 10mycTuMa, TO BEIBOAUTCS COOOIIeHNE 00
omuOKe, HAIPUMeED, HET NepemMeHHOW Ha3HaueHus.

4. Ecm IBM SPSS Modeler Advantage Marketing Edition Bo3BpaTuT coobtienmne oo
YCIIEIITHOM 3aBepIIIeHnN oliepanuu, B 0J10ke mporecca Mojens SPSS nosBuTcs 3eeHas
rajoyka.

Ecm IBM SPSS Modeler Advantage Marketing Edition Bo3BpaTuT coobmenne 06
ommmoOke, B 6J10ke mporecca Monesb SPSS nosiBUTCS KpacHbIit cuMBOJT X.

5. HcrouHuk AaHHBIX OOHOBJISIETCS], TAK YTOOBI OH yKasbIBajl Ha ganHble IBM Campaign,
KOTOpBIE HCHOJIb30BAJIUCH ISl NOCTpoeHus moaenu. [ToTok MonempoBanus B
PETO3UTOPUH U3MEHSIETCSI M COAECPXKUT HETaBHO CO3JJaHHYIO MO/IEIb.

J1yl-|ume MeToAbl A1 co3aaHUuA Uin nepeCTpoﬁKu Mmoaenu

Ucnomp3yiiTe HaWTy4IINe NTPAKTUUECKUE METOIbI IPU CO3JaHUU UJI HIOBTOPHOM
noctpoeHun moaeseir B IBM Campaign.

B crienyroleii Tabuie onucaHbl HAMTYYIINAE TPAKTUIECKIEe METObI, KOTOPBIE CIIeyeT
WCIIOJIb30BATH NPH CO3/IaHUM MM nocTpoeHnu mozeseit SPSS B IBM Campaign.
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Tunsl TOTOKOBBIX Co3zmaiiTe MOTOKOBEIE AuarpaMMmebl CEAaHCOB, €CJIN MOICIIb 6yneT
adarpamMm COBMECTHO HUCIIOJIb30BATHCA HA HECKOJIBKUX IIOTOKOBBIX AUArpaMMax
KaMIIaHUU.

Co3zpaiiTe MOTOKOBBIE AUATPAMMBI KAMIIAHUH, €CJIU Pe3yJIbTHPYIOLINX
MMOTOK MOJIEJIMPOBAHUSI OyJIET UCIOJIb30BATLCS TOJILKO 3TOM KaMIIaHUEH.

Nmena Mozerneit VMeHa Mozeselt TOJDKHBI COCTOATh U3 OykB 1 mudp. FIMeHa 10JDKHBI
HAa4YMHATHCA C 6yKBeHHOFO CHUMBOJIA U HE NJOJDKHBI COACPKATh HUKAKUX
po6es1oB. OHM MOTYT COJlepKaTh CHMBOJI ITOAYepKABAHUS ().

V3MeHeHue TUIIOB Bbl MOXXeTe H3MEHUTH TUIT MOJICJIM B IOTOKE MOJICIMPOBAHHUS C THIIA O
Moiesteit ymodmmuanuto (IIpornoctuueckuit), otkpeis IBM SPSS Modeler Advantage
Marketing Edition u3 6;10ka nponecca Moznens SPSS. Mamenure tun
MO/IEJIN ¥ COXPAHUTE MOTOK MOIeJIMpOBaHusl. ITocse 3TOro Bbl CMOXETe
MOCTPOUTH MOEJIb JINOO U3 OJioka mpouecca Moaeins SPSS, 6o
HenocpeactBeHHo 3 IBM SPSS Modeler Advantage Marketing Edition.

Jlaunble 1is Ecom BBl 0TKpoeTe noTok MoaempoBanus B IBM SPSS Modeler
MOJICJIMPOBAHUS 1 Advantage Marketing Edition mo 3amycka npouecca Moaenb SPSS uu
OIICHKH Ouenka SPSS, nponeccy Onenka SPSS OyayT A0CTynHBI TOJIBKO

(UKTUBHBIC JaHHBIC. BBI TOJDKHBI 3aIyCTUTH MPOLECCHI, KOTOPBIE
obecrieyaT BXOJHYIO STUeiKy, ¥ 3anycTAT mpouecc Mojenb SPSS s
UCIIOJIb30BAHUS PeaJIbHBIX JAHHBIX B JIIOOOM U3 0030pOB WM
MpeBaPUTEILHBIX TPOcMOTPOB HanHbIX IBM SPSS Modeler Advantage
Marketing Edition.

ITpocmoTp nocyiennux | Eciu BBl OTKpoeTe MOTOK MOEIMPOBAHUS, KOTAa OH paboTaeT, BaM He
pe3yJIbTaToOB €O00IIAT, YTO MOZEJIb CTPOUTCS MJIU YTO OHA 3aBeplIeHA. BbI 1OIKHBI
3aKpbITh U CHOBA OTKPBITH IOTOK MOIEIMPOBAHHUS, YTOOBI yBUAETH
MOCJIeIHIE PE3YIbTATHI.

CoxpaHeHre MOTOKOB [ToToxu MoaeMpoBaHuUs HeJIb3sl COXPAHUTh B KOPHEBOM KaTajore,
MO/JICTIAPOBAHHUS KOTOPBIN HAXOIUTCS HA POAUTEIILCKOM ypOBHE. VX criemyeT coxpaHsaTh B
nankax, KOTOpble HaXOASTCS Ha T0UYEPHEM YPOBHE.

CosnaHue unu nepecTpoitka Mogenu

Hob6asbTte 6710k mponiecca Mogers SPSS B motokoByro auarpammy IBM Campaign, 4ToOBI
CO3[1aTh MOTOK MOACJIMPOBAHNS WJIH H3MEHUTH MIOTOK MOJIEIAPOBAHMS, YTOOBI
MIePEeCTPOUTD I OOHOBHUTH MOJIEITb. [10CIe 3TOro MOXHO TPOCMOTPETh U
cKOHUTypupoBaTh onuun nocrpoerns moaeian B IBM SPSS Modeler Advantage Marketing
Edition. 3t mapaMeTprl UCIOJIB3YIOTCS IPY ITIOCTPOSHIH MOJIEIA BO BPEMS
aBTOMATH3UPOBAHHOIO MOTOKA mpoiecca IBM Campaign.

I'Ipem.ne yeMm HayaTb

[pu UCOIb30BAHKH CYIIECTBYIOIIETO MIOTOKA MOJIEJIMPOBAHUS 3TO JIOJDKEH ObITh
COBMECTHUMBIH (haidit .str, KOTOPBIH MOXHO 3arpy3uTh B IBM SPSS Modeler Advantage
Marketing Edition. O6s3aTenbHbIe TpeOOBaHUS IS HCIOJIB30BAHMS MOTOKA

Mo lempoBanus, coznanaoro B IBM SPSS Modeler Advantage Marketing Edition, onmcansr
B pa3zen "Sharing Streams" (CoBMeCTHOE HCIIOJIb30BAHNE TOTOKOB) myosmkarwu /BM SPSS
Modeler Advantage Guide (PyxoBonactBo). KpomMe TOro, moTOK MOACIUPOBAHUSI TOJDKEH
coJiepkaTh YHUCIIOBOE I0JIe Kitoua ¢ uMeneM SPSS_AudID.

06 aToi 3agaue
JU1st KOHpUTypHpOBaHUS MPOIEcca MOACIIH CACJIATe CIIeTyIoIee:

Mpoueaypa

1. Ortxpoiite B IBM Campaign HOTOKOBYIO IuarpamMmy B pexxume VI3MeHUTb.
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[lepeTarmuTe 6JI0KH IPOIECCOB U3 MAIUTPHI B paboyee MPOCTPAHCTBO MOTOKOBOMH
nuarpamMmbl. CoeIMHUTE UX TaK, KAk 9TO OOBIYHO JIeJIaeTcs AJIs1 BEIOopa Habopa
yieHOB ayauTopun. Hampumep, ucnosis3yiite 6j10ku mporeccoB Beibpath, CerMeHT u
OObeMHUTS.

3. Tleperamute 670K mporecca Mopesb SPSS u3 nmaymTphl B pabouee MpOCTPaHCTBO
IMOTOKOBOM AUarpaMmsl.
4. CoemuHuTe mMporecc ¢ 6J1okoM npornecca Mojesrs SPSS. BeixonHbIe pe3yibTaThl
mpotiecca, pearecTByomero nporeccy Momens SPSS, npegocrasisier BXoHbIE
nannble nmporeccy Moaens SPSS. Eci BbI coequanTe 6J10K Tpotiecca BeiOpaTh ¢
6110xK0M mporecca Moaens SPSS, mporecc BeiOpaTh o6ecnieynT HaOOP YJICHOB
ayaUTOPHUH JIJISl UCTIOJIH30BAHUS IPU MOCTPOCHUU MO/IEITH.
5. JIBaxxIbI MIEJIKHUTE O OJIOKY mporiecca Mojess SPSS B pabouemM mpocTpaHCcTBE
NMIOTOKOBOM JUATrpaMMBbI.
OTtkpoetcs nuasioroBoe okHo Kondurypanus npouecca Mogems SPSS.
BriGepuTe HCTOYHUK BXOTHBIX JAHHBIX, IPEACTABIISIONINN COOOH BXOAHYIO TUEHKY.
Pemute, XoTUTE 711 BB CO31aTh NOTOK MOJEJIMPOBAHUS I IEPECTPOUTH MOJIEIIb B
IOTOKE MOJIEJIMPOBAHUS.
Onuus Onucanue
C03II3TI) HOBBIi IOTOK MOae/IMpoBaHus CO3L[aI7ITe IIOTOK MOJEJIMPOBAaHUA.
l'[pnMeqalme: HMmeHa moTokoB JOJIKHBI OLITH
YHUKAJIbHBIMH. ITo YMOJIYAaHUIO UM TOTOKa
MOACJIMPOBAHUA OCHOBAHO HA KOHKATCHAILIUU
MMCHU KaMIIaHWH, KOJa KaMIIaHUHU, UMCHHU
IIOTOKOBOM AuarpaMMmbl 1 UMEHH Ipolecca
Mopenn SPSS. Bbl MmoxeTe 3aMeHUTH UMS Ha
JI060€ YHUKATLHOE 3HAYEHHE, HO MOJIE3HO
COXPAHUTD IPOCIICKUBAEMYIO CCBUIKY Ha OJIOK
mponecca, Co31aBIICro 3TOT MOTOK
MOOCIIMPOBAHUA. Ecim moTox ¢ TakuM uMeHEM
YK€ CyHIECTBYET, NOABUTCA NPECAYIIPEXKICHUE.

Hcnosb30BaTh CymIeCTBYIOLIMIA OTOK lenxaute 1o O630p, Y4TOOBI BHIOPATH MOTOK

MO/1eJIMPOBAHMUS MoaemupoBaHus. B okne OTKpBITE daiii Moaeu
10 YMOJITYaHUEO BLI6I/Ipa€TCH IIOTOK
MoJenupoBanus B penozuropuu IBM SPSS
Collaboration and Deployment Services.
IlenkauTe 1O BHIrpy3uTh JIOKAJILHDII (haii,
4TOOBI BLIOPATH MOTOK MOJACJIMPOBAHUS HA
JIOKQJILHOM JKECTKOM JTHCKE.

8. B 3aBUCHMOCTH OT THIIAa MOJIEJIM BBIOEPHUTE TO, YTO BBI MBITAETECH MPECKA3aTh, B
nosie Ha3navenue.

* Jlna moaenu [Tporunos ucnosb3yiite nojie Haznauenue.

e Jlnsa monemmu CBs3b ucnosib3yiite noJie Coaep:kumoe.

» s monemm Kitactepusanus ucnosib3yiite nojie Ounenka KjiacTepu3amuu.

9. 3apmaitTe nepeMeHHbIE, KOTOPBIE OyIyT pacCCMATPUBATHCS MPH MOICIMPOBAHU.

* Ilpu nocTpoeHnn MoAeIM MOKHO BbIOPATD JIFOOBIE OJISI KAHIUAATOB, KOTOPBIE
OCHOBAHBI Ha OTOOPAKEHUSX TAOJIUI, TOCTYIIHBIX HA TOTOKOBOK AMarpaMme.

* Ilpu ucnoJyib30BaHUM CYIIECTBYIOIIEro moToka croJiden Ilose noToka Oynet
3aMO0JIHEH aBTOMATU4eCKu. Eci 1oJIsi MOTOKa He 3aM0JIHEHbI, TO KHOIIKH
CootBercTBHe, BBepx 1 BHu3 noxasans! He OyayT.

10. Heob6s3atenpHo: UTOOB M3MEHUTH ONINH OCTPOCHUS MOIEIN 10 YMOJTIAHHUIO,

meakHauTe mo OTKpeITh ceanc Modeler Advantage.
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IBM SPSS Modeler Advantage Marketing Edition oTkpoetcs B HoBoM okHe. [TosBUTCS
BKJIanka MonenupoBanue. [IoTok MOIEIMPOBAaHNS MOXET OBITH YACTUYHO UJIH
HOJIHOCTBIO CKOH(UTYPUPOBAH U TOTOB JUJIsl HOCTPOSHUSI MOJIEJIH, HO MOJIEJIb elle He
HOCTPOEHA.

Biox npomniecca Mogens SPSS tenepb ckoHQUTypUpPOBaH TS UCIOJIb30BAHUS
CYIIECTBYIOIIETO NOTOKA MOJACIUPOBAHMS, KOTOPBIM SIBJISIETCS] TOJILKO YTO CO3JaHHBIM
notok. IBM Campaign nepeacT nepeMeHHy0 Ha3HauYeHUs o ymordanuto u ID u
KJIIOY ayTUTOPUH U cOo3aeT (GUKTUBHBIN (ailyl BXOIHBIX JAHHBIX JUJISl IOCTPOCHHUS
MOJIEJIH.

a. BriGepure THII MOJEMPOBAHUS.
Yb6enuTech, 4TO BBIOPAH 3JIEMEHT 11O YMOJIYAHUIO: MO/IEJb [IporHos.

b. Heobs3arensno: Ha Bkiaake MonenmpoBanue BEIOEpUTE 3HAYECHHS JJISI 9TOTO
porecca MOACIIH.

* [lapameTpsl, cnenuuIHbIe 111 MO (HallpIMeD, IPOIEHT JaHHBIX IS
WCIOJIb30BaHUS 151 HAaOopa 00yueHus IO CPAaBHEHUIO ¢ HAOOpOM
TECTUPOBAHUS)

* TlapameTpbl COOpKU: pa3pellieHne WK 3alPEIeHNe AaBTOMATHIECKON OUUCTKU
JAHHBIX

IIpumeuanne: YO6equrech, uTo moJie ynucyioBoro kiroya SPSS_AudID BritoueHoO.

¢. Heobs3atenpno: llenxkauTte 1o BkJaake {aHHble 1 TPOCMOTPUTE KOHPUTYPAIUIO
JTaHHBIX.

I1pu cozpanum notoka MojiesiMpoBaHus B 6J10ke mponecca Mogenbs SPSS Bkianka
Jlannble OyaeT KOHPUTYPHPOBATHCS C UCIIOJIb30BAHUEM JaHHBIX U3 IIOTOKOBOMI
nuarpamMmbl. [1pu HCTIOIL30BaHUY CYIIECTBYIONIETO MMOTOKA MOJICITUPOBAHUS
BKJaKka JlaHHBIE OyIeT CKOHPUTYPUPOBAHA C UCIIOJIb30BAHUEM JTAHHBIX U3 MOTOKA
MoAeJMpoBaHusl. MOKHO U3BMEHUTb UCTOYHHUKY TAHHBIX U UCTIOJIb30BATh JIIOObIE
(yHKIIMY, HATPUMED, CO3J]aHUE IEPEMEHHBIX. Bce N3MeHeH!sT ICTOYHUKA JTAHHBIX
JIEACTBYIOT TOJIBKO JJIs1 TEKYIIIEro ceaHca; Ipu JIFoOOM 3amycke npoiecca Moenb
SPSS onu 6yayT nepe3anucaHsl.

d. Heo0s3artenbho: Ulenkuute no [ocTponts Moenb ocie KOHQUTYpUPOBAHUS
HapamMeTpoB.

BbI cMoOkeTe TOCTPOUTHL MOJIENTh, TOJILKO ecii Ha cepBepe SPSS Modeler
JIOCTYIHBI JAHHbIE, HAIPUMED, €CJIM PaHee BBIIOJIHSUIICS 0JI0K mporiecca Moieb
SPSS.

e. Coxpanute m3mMeHeHus u 3akpoitre IBM SPSS Modeler Advantage Marketing
Edition, yTo6®1 BepHYThCs B 0KHO KoHpurypanus nponecca Mojenas SPSS.

ITorokx MoxesmpoBauus coxpatet B penosuropun IBM SPSS Collaboration and
Deployment Services.

11. Ienxaute no OK, 4T00BI COXpaHUTH JaHHBIE U 3aKPHITh OKHO KoHburypanus
npouecca Moaens SPSS.

IBM Campaign npoBepuT, JOMYCTAMBI JIX TAPAMETPHI, TOCJIE Yer0 MOIeJh OyIeT
roTOBa JJIsl HOCTPOCHUSI.

* Ecimm mapamMeTpsl SBJISIOTCS JOMYCTUMBIMH, B 6J10Ke mporecca Monaess SPSS
nosiBUTCA cocTtosame configured.

* Eciu mapameTpsl SBJISIOTCS HEAONMYyCTUMBIMH, B OJ10Ke pouecca Moaens SPSS
MOSIBUTCS cOCTOsTHME unconfigured ¢ COOTBETCTBYIOIIUM COOOIIIEHHEM 00 OIIIMOKeE.

OueHKa mogenu

Bur moxeTe CIr€HEPUPOBATH OTUYETHI O IPOU3BOAUTCIILHOCTU MOJICIIN, YTOOBI OIICHUTh
IMPOTrHOCTHYECKYIO TOYHOCTb MOJEJIA ITOCJIE €€ ITOCTPOCHUA.
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Mpexae yuem HayaTb

JInb6o nocrpoiite Moseb BpyUHYIO U3 NOJIb30BaTeIbcKoro nHTepdeiica IBM SPSS Modeler
Advantage Marketing Edition, sm6o 3amyctute nmponecc Monesns SPSS ¢
MPOM3BOJCTBEHHBIME JAHHBIMU. 3aTeM YOCAUTECh, YTO HOTOK MOACIUPOBAHUS CONEPKUT
YCIELIHO MOCTPOCHHYIO MO/IEIb.

06 aTou 3agaue

Hcnomnb3yiite onmuro OueHnThb, YTOOBI CTEHEPUPOBATH IUArpaMMBbl (HAaIpuMep, Co
CBCACHUAMMU IO aHAJIM3Y JAHHBIX MOACJIMPOBAHUA U MOJ:[CJ'[I/I), KOTOPbIC 6y,l:[yT JOCTYIITHBL
HOCJIE YCHEIIHOTO MOCTPOCHUSI MOJICIIH.

YTt0o0BI CIrCHEpUPOBATHL OLICHOYHBIC Fpa(bI/IKI/I 1 AuarpaMmbl 1J1d MOJEJIM, BBIIIOJIHUTE
CJICAYOIIHUEC IIaru:

Mpoueaypa
1. Boibepute MoAeIb, KOTOPYIO HYKHO OLEHUTb, U3 CIEAYIOIIUX OMIUii:

* Ha Bammeit notToxoBoii quarpamme IBM Campaign JBasxIbl IEJIKHATE MO OJIOKY
nporecca Mogens SPSS, 4ToObI OTKPBITH AuajioroBoe okHOo Konburypanus
npouecca Mogenb SPSS. B 6110ke nponiecca Moaens SPSS noypkHa ObITE HOKa3aHA
3eJIeHas TaJIovKa.

* enxaute mo OTKpLITH ceanc Modeler Advantage, uToOn! 3amyctuth IBM SPSS
Modeler Advantage Marketing Edition B HoBoM okHe. [TosiBuTcs BKJ1aaka Moesb
JUIA IOTOKA MOJEJIMPOBAHNUS, CBSI3aHHOTO ¢ Iporieccom Mopens SPSS.

Howmep Bepcun Mmoaem cOOpKH JOJDKEH COBNIAATH C OKUAAEMBIM HOMEPOM BEPCUU
ot IBM Campaign, xorja 3TOT KOMIIOHEHT TOCJIEAHWIA pa3 3aImyCcKaJl IPOIece
Mogenbs SPSS. Ecin HoMmep Bepcun He coBnanaeT, IBM Campaign nmokaxer
HPEeAYNPEXICHAE O TOM, YTO MOJIEJIb B TIOTOKE MOXET HE 0Ka3aThCsl MOJEJIBIO,
HOCTPOCHHOM B mociyieHui pa3 ¢ nomoinbio IBM Campaign.

* B IBM SPSS Modeler Advantage menkanTe 10 OTKPBITH U BEIOEPUTE TOTOK
MO/JICJTUPOBAHMSI, COACPKAIIUN TOCTPOCHHYIO MOJIEJb.

2. H_ICJ'IKHI/ITC no OI.IEHP[TL, YTOOBI CICHCPpUPOBATH JUArpaMMbl IJId MOICIIN.

ITpumeuanue: Ecim BBl N3MEHUTE Kakue-JIMOO0 apaMeTphl OIEIN, BBl CMOXKETE
NePeCTPOUTh MOIEIIb, UCIOJIB3Ys ceanc IBM SPSS Modeler Advantage uiu 3anycTus
MOTOK Mpoliecca Ha MOTOKOBO# nuarpamme IBM Campaign.

3. TIpoBepbTe OLCHOYHBIE TUATPAMMEIL.
Korpa Bce 3aKoHYHTE, 3aKPOWTE OKHO OTYETA.
5. 3asepmute paboty IBM SPSS Modeler Advantage Marketing Edition.

Mpouecc OueHka SPSS

IBM Campaign 3amyckaet 6710k npouecca Ouenka SPSS kax yacTb HOTOKOBOM AMArPaMMBL.
OrneHnBaeMble MHIMBU/YYMBI M X JJAHHBIE IIOCTYNAOT U3 S4YEHKM NCTOYHMKA, 3a/TAHHON B
6110ke ponecca Ouenka SPSS.

Bitok nponecca Onenka SPSS moinkeH GbITh NPAaBUIIbHO CKOHPUTYPUPOBAH U YKA3bIBATH,
o KpaiiHeit Mepe, Ha OJWH MOTOK MoAempoBanus B penosutopun IBM SPSS Collaboration
and Deployment Services.

IIponecc Ouenka SPSS MoxeT NpOU3BOIUTH OIEHKY C UCMOJIb30BAHUEM JI0 MATH Pa3HbIX
MOJIeJIeH JIJIsg OJTHOM U TOM K€ BXOJJHOH stueliku. M OKHO UCIIOJIb30BaTh HECKOJILKO
MoJieJiel 1J1s1 CPABHEHUS BEPOSITHOCTH OTBETOB JJIS1 PA3HBIX MPEIJIOKEHUIA: IO OJTHOR
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MOJIeH 151 KaXI0TO IpejIoKeHus. Hanpumep, oneHuTe OAHY MOIEIIh, YTOOBI
CTEHEPUPOBATH BEPOSITHOCTb OTBETA U OIIEHUTH IPYTYIO MOJEJIb U IPEJICKa3aTh BEJINUNHY
CYMMBI TOKYTIKH.

Ecnu BB ynanmte 610k nporecca Onerka SPSS, IBM Campaign coTpeT Bce CBSI3aHHBIC
(ailsiel B COBMECTHO WCIOJIL3YEMOIA TTalke U B manke partition/<partition n>/tmp.

Owun6KM aAnuHbl paitnos

Ecmm npu 3amycke 6J10ka mporiecca Onenka SPSS Bl yacTo BuanTe COOOIICHNE
OrpaHuueHHas pfvHa (akna npesbilaeT AOMNYCTUMYI0 MAKCUMAnNbHYK LSIMHY, BbI MOXKETE
YBEJIMYUTH 3HAUYCHUE IIapaMeTpa KOHUTypalny.

1. B xondurypanun IBM Campaign nepeiiure K
Affinium|Campaign|partitions|partitionl|server|internal.

2. W3menute 3HaueHre numRowsReadToParseDelimitedFile na yucio, npeBsimaroriee
3HAuYeHHE 1Mo yMoJuanuto, pasaoe 100.

3HaueHNe 3aBUCUT OT OOIIETO YUCIIa 3aMUCeit, KOTOPbIE HY)KHO 00paboTaTh B OJIOKE
nponecca Onenka SPSS. I1pu r060M 3HAYEHUM 3TOTO CBOWCTBA KOH(BUTYpaUU
MOJIOBHHA 0OpabaThIBaEMBIX 3amuceil GepeTcs U3 Havaia BEIXOHOTO (aiiia OleHKH,
nosrydyerHoro 3 IBM SPSS Modeler Advantage Marketing Edition. Ocranbaas
MoJIOBUHA 00pabaThIBAEMBIX 3amuceil OepeTcs ¢ KoHIa (aiiia, 4TOOBI ONpeAe/IUTh
MaKCUMAJIbHYIO [IMPHHY TOJIS [IJIs1 BCEX MOJICH.

Ecmm 3a4aThb OJId 3TOro napamMeTpa KOH(bI/IpraHI/II/I BBICOKOC 3HAYCHUEC, BBl CMOXETC
O6pa6OTaTb 0OJIbIIIE 3AMKCEH - 3TO MOMOXKET 00ECIEUYUTh TOYHOE OIIpCACIJICHUE
MaKCUMaJIbHOM’ IIWPUHBI IOJISA IJI1 BCEX MOJIEH.

Ecnum BBI 3a1a1uTe U1 3TOrO apaMeTpa KoHnurypanuu 31auexue 0, Oynet
IPOCKAHUPOBAH BeCh (pailyl, YTOOBI TOYHO ONPEICIUTh IIUPHUHY TOJIS IS BCEX IOJICH.
DT0 neifcTBHE MO3BOJISIET YCTPAHUTE OIIUOKY, HO YBEJIMUMBACT BPEMSI BHIIOJTHCHHUS
nporecca Onenka SPSS, eciim pa3mep (¢aiiyia BeJmk.

ITpuBeneHHbIE HUXE IIAry oMUChIBatOT mpotecc Onenka SPSS:

1. TIpwm 3amycke nmpornecca Ouerka SPSS IBM Campaign 3agaeT CIIeIyroIyto
nH(pOpMaIHIO:
* Ilotox monempoBanus B peno3utopun IBM SPSS Collaboration and Deployment
Services

* Karanoru BXOJHBIX ¥ BRIXOAHBIX (DaiijIoB 151 OIIEHUBAEMBIX JaHHBIX
* Pe3yipTaThHl OLlCHKH, HAIpUMEDP, B OJ10Ke Iporecca CHIMOK

2. IBM Campaign co3aaet BXOAHO# (aiii 11 OlleHMBaeMBIX WICHOB ayauTopuu. Paiin
COJIEPKUT MOJI UM IepEMEHHBIE, TpeOyeMble MOIEISIMU.

3. 3amycku mpouecca Onenka SPSS. Pe3ynbTaTsl coxpaHstoTcs B (aiije B o01em
kaTaJjiore Ha cepsepe. IBM Campaign aBTOMaTHYECKH MOJIYYACT U IeIaeT OICHEHHbIC
MOJIS TOCTYIHBIMU JIJISI TOCJICTYFOIUX OJIOKOB MPOIIECCOB B BUE OCTOSHHBIX
MPOU3BOJIHBIX TOJICH.

4. Tlocnenyrormye MpoIecchl MOTYT UCIOJb30BAThH BBIXOIHBIE PE3YJIbTAThHI OLIEHKU AJIS
JaJIbHEUIEro BIOOPA UJIM CETMEHTUPOBAHUS IAHHBIX WUJIU JIJIS1 CO3JaHUsI CHUMKA
3HAYEHUI OICHKU.

Ilpumevanue: Eciu BbIXOJHBIE Pe3YJIbTAThI OLICHKH, UCIIOJIb3YEMbIE MOCIICAYFOITUMU
poueccaMu, HelocTyHbI B mporiecce Ouenka SPSS, nocienyromiye nmpoueccsl
3aBepiiatcs HeymauyHo. Hampumep, aTa ommbka MOXeET IPOU30NTH, €CIT
KOH(pUTypanus OoleHKH U3MEHUIACh B TIOTOKE MOJICIIMPOBAHUS, ¥ OBLIIN 3a/IaHbI JPYrUe
BBIXOJIHBIC TAHHBIC.
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OueHKa ¢ ucnonb3oBaHueMm NOTOKa MmoaesnmpoBaHunAa

Ortkpoiite B noTokoBoii auarpamme IBM Campaign 6710k nponecco Onenka SPSS, yToOb
CKOH(pUTYPUPOBATH APAMETPhI OIIEHKU. DTHU MAPAMETPhI HCIOJIb3YFOTCS MPH OICHKE
4JICHOB ay/IUTOPUH BO BPeMs aBTOMAaTH3MPOBAHHOT O TOTOKA mporecca IBM Campaign.

06 aTou 3agaue

MoXHO U3MEHNUTH ONIMK OLEHKH B CYIIECTBYIOIIEM NIOTOKE MoAeMpoBanus. Hanpumep,
Bbl MOXKETE ClIeJIaTh CHUMOK 3HAUYEHHM, UCTIOJIb3yEMBIX J1JIsl TEHEPUPOBAHUS OLIEHKH,
HampuMep, OaTaHC TEKYIIEro cyeTa Ha MOMEHT CO3/IaHUS OIEHKH. DTH MOJISI MOXXHO
WCIOJIb30BATh JIJIS IEPCOHAM3AIUH, HAIPUMeED, JJIs1 OTHpaBku coobieHus: "biaaromapum
Bac 3a nocyeauuii Bkiaa S000 pyGreit”.

YTto0nI OLCHUTD IIOTOK MOACIIMPOBAHMS, BBIITIOJIHUTE CIICAYIOIIUE IAru:

MNpoueaypa
1. Orkpoiite B IBM Campaign NOTOKOBYIO JuarpaMMmy B pexume VI3MeHUTs.

2. Tleperammre OJIOKM MPOLECCOB U3 MAJMTPHI B paboyee MPOCTPAHCTBO MOTOKOBO
nuarpamMmbl. CoeIMHUTE UX TaK, KAk 9TO OOBIYHO JIeJIaeTCs AJIs1 BbIOOpa Habopa
yiIeHOB ayauTopuu. Hampumep, ucnosis3yiite 6J10ku mporeccoB Beibpath, CermMeHT u
OObeMHUT.

3. Tleperammute 6710k mponeccoB Onenka SPSS u3 namuTpel B pabouee MpoCTPaHCTBO
IMOTOKOBOW AUarpaMmsl.

4. CoenuuuTte GJIOK IMpoLEcca, COAEPKAIINI MOAJIEKAIINX OIIEHKE YJIEHOB ayIUTOPUH, C
6J10xK0M mporecca Onenka SPSS.

IMpumeuanue: Ecii Ha TOH e MOTOKOBO#M quarpamMme CO3AaHbl KaKue-Jambo apyrue
HOTOKH MOJeMpoBanus Ay mpouecca Onenka SPSS, coenunute 311 6J10KN
npoueccoB Monens SPSS ¢ 6;10kom nponiecca Onenka SPSS. Co3naiite BpeMeHHbIE
COCITMHEHUsI, YTOOBI OlICHKA HE BBIMOJIHSIACH, TIOKA MOJIEJh He OyAeT OOHOBJICHA.
Hcnop30BaTh BpeMEHHBIC COSIMHCHUS, IIOKA MOJIE/Ib HE MOCTPOeHA, HeJb3s. J11s
CO3[TaHUS BPEMECHHOTO COSIMHEHUS IePEeTAINTE OJIMH U3 YIJIOB CTPEJIKA OJIOKa
nporecca Mojess SPSS B 6510k mpornecca Onenka SPSS.

5. JIBax bl esnkHUTe 1o 610Ky mpouecca Onenka SPSS B paboyeM npocTpaHCTBE
IIOTOKOBOI TUarpaMMel.

OrtxkpoeTtcst auasoroBoe okHo Kongurypanus npomnecca Onenka SPSS.
BoiGepuTe UCXOAHYIO SIYEHKY, COJIEPIKAIILYFO YWICHOB aYAMTOPHHU JIJIsl OLCHKH.
BriGepuTe unciio Mojesieil 11 UCIOJIb30BAHUS B OLICHKE.
CKOHGUTYpHUPYITE KaXkIyIO MO/IeJIb, BHIIIOJHUB CJICTYFOLUE IATH:

a. BwIOepuTe MOTOK MOEIMPOBAHUS, JINOO MEPEH ISl TP TOMOIIX (GYHKIMHA 0030pa K
(hailiry B peno3suTopud, OO BBHITPY3UB IOTOK MOJICJIMPOBAHUS C BAIIIETO
JIOKAJILHOTO )XeCTKOTO Arcka. [Tocie BbIOOpa JOMyCTUMOTO MOTOKA
MO/JIEJIMPOBAHUS BBIXOIHBIE PE3YJIbTATHI OIIEHKH MOSBSTCS B cToJI01e Ms moJis
OLIEHKH.

ITpumeuanue: HeBo3zmoxHO ckoHpurypupoBath npouecc Ouenka SPSS, ecu
MOJIEJIb HE TOCTPOEHA.

b. Heobs3atensho: B cTosbue [Tapamerp a1 3aMEHUTE UMST MOZEJIU 10 YMOJTYAHUFO
Ha uMsi, 6oJiee yoOHoe /st noJib3oBatedis. [locieayromume BbIXOIHbIE PE3YIIbTATHI
OIICHKHU OyIyT UACHTU(DUIUPOBATHCS 110 ITOMY UMEHHU MO/ICIIH.

HanpuMep, BbI MOXkeTe IPUCBOMTE BHIXOAHBIM MOJISAM UMeHa $XS-Response n
$XSC-Response st BEIXOAHOM OIEHKY M CBSA3aHHOTO 3HAYEHHS TOCTOBEPHOCTH.
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Nms momenu - FreeShipping0ffer. BeixoaHbIM TaHHBIM OIIEHKH MTOCIIE
BbINOJIHEHUS npornecca Ouenka SPSS OynyT mpucBoeHb! HMeHA
FreeShipping0ffer.$XS-Response mis orneHky Mo/iei GECIUIATHOM JOCTABKY U
FreeShipping0ffer.$XSC-Response - 11 CBA3aHHOrO 3HAYEHHS JOCTOBEPHOCTH.

c. Heobs3atenbHo: BribepuTe cTpoKy HOTOKA MOAEIMPOBAHAS U IIEJIKHUTE TIO
ConocTaBuTh HMEHA MEepPeMEHHbIX, YTOOBI MPOBEPUTH U COMOCTABUTH BCE
HEMPaBUIILHO COMOCTABJIEHHBIE TIOJIS.

le/lMe‘laHl/le: Ilo YMOJTYaHUTO, IEPEMEHHBIC ABTOMATUYCCKH CONTOCTABJIAOTCA 11O
nMeEHaM. HpOBCprC, SIBJIAROTCA JIM COIIOCTAaBJICHUA ITPpAaBUJIBHBIMU, 1 BPYYHYIO
HUCIPAaBbTC BCEC HENPABUJIbHBIEC COOTBCTCTBHA. ABTOMAaTHYECKOE COIIOCTAaBJICHUE

x99

OIIMCAHO B pa3acjic “ABTOMATHYECKOE COMOCTABJICHUE OJIei” Ha CTp. 24.

d. Heo0s3artenbno: Hlenxuute no OTKpbITH ceanc Modeler Advantage, 4ToObI
CKOH(UTypHPOBATD OIIMU OLEHKH.

IBM SPSS Modeler Advantage Marketing Edition oTkpoeTcst B HOBOM OKHe.
MoXHO UBMEHUTD BbIBO/J] OL€EHKH IO YMOJIYaHUIO (I/IJ'II/I J'I}O6I)Ie Apyrue onuuu
OIIEHKH) U COXPAHUTD MOTOK MOJIEJIMPOBAHUS.

9. Hlenxuute no OK u 3akpoiite okHO Kondurypamus nponecca Ouenka SPSS.

Ecm IBM Campaign o6HapyxmuBaet, uto nporecc Ouenka SPSS ckonpurypuposas He
IOJIHOCTBIO, TO B OJ10Ke mpomuecca Onenka SPSS nossutcs cocrostuue unconfigured
(HEe CKOH(UTYPUPOBAHO) C COOOIIEHNEM 00 OIuOKe.

10. Heobs3aTebHO: ABTOMATH3UPYITE MTOTOKOBYIO TUATPAMMY JIJISI HEPUOIAIECCKOTO
3amycka. MOXHO UCIOJIB30BaTh Ipolecc Pacnrcanne B HOTOKOBOW AWarpaMme M
cKOoH(pUTYpupoBaTh IIaHupoBIHK IBM EMM. IT1aHUpOBIIUK ONKMCAH B ITyOJIMKAIIMH
IBM Campaign: Pyko8oacT80 1046308ATeAA.

11. CoxpaHute HOTOKOBYIO THAarpamMmy.

Teneps MOXHO 3aITyCTUTh TECTUPOBAHUE B IOTOKOBOW AMAarpaMMe, YTOObI yOeIuThCs,
4TO OHA BO3BPAIIAET OKUAAEMBIE PE3YIIbTATHI.

ABTOMaTuU3aumAa MNOCTPOEHUA N OLleHKMH Moaeneun

Bbl MOXeTe aBTOMAaTU3UPOBATH MIOCTPOCHHUE U OLIEHKY MOJIEJIe, UCIIOJIb3Ys OJIOK Mmpolecca
Pacmicarne Ha TOTOKOBBIX AuarpamMmax IBM Campaign nim ucmosib3ysl MIaHNPOBIITIK
IBM EMM. ITnanupoBImK paboTaeT TOJIbKO C MOJHOW MOTOKOBOM TUArpaMMOM.

06 aTou 3agaue

Bb1 MOXeTe peasm3oBaTh aBTOMATU3UPOBAHHOE MOCTPOCHUE M OLIEHKY MOJeJIel Ha ABYX
OTJIEJIbHBIX TOTOKOBBIX JUarpaMMax, BBIIOJHSIOIIUXCS ¢ pa3Hoil yactoToil. Hampumep,
BBl MOJKETE 3aXOTETh BBHINOJHATH OLIEHKY €KEeHEIeJIbHO, B TO BpeMsl Kak MOJIeJIb OyIeT
MEePeCcTPANBATHCS EKEMECITHO.

Ecym n mpouiecc mocTpoeHus1, 1 MPoLEecC OIEHKH HaXOIATCSl Ha OJTHOM M TOIt e ITOTOKOBOM
JuarpaMme, TO IIPEXAE YeM 3allyCTUTCS OLEHKA, YOeIUTECh, YTO MOIEJIMPOBAHNUE
3aBEpIIICHO U BBIMIOJIHEHO ycrentHo. Mexay npomeccoM Mogens SPSS n nmponeccom
Ornenka SPSS Mo0XHO c0o31aTh BpeMEHHOE COeIMHEHNE, KOTOPOe OYAeT MOKa3aHo
LITPUXOBOM JINHUEN HA IOTOKOBOM JuarpamMmMme.

ITpumeuanue: OmnucaHHas HUXE 3aJ1a4a SBJISIETCS] OJTHUM MPUMEPOM TOT0, KAK MOXHO
CKOH(pUTYpUPOBaTh NOTOKOBYIO TUarpamMmy. MOXKHO UCIIOIB30BaTh OJIOK Ipolecca
BeiOpath, 4TOOHI BHIOpPATh ayAUTOPHIO, MJIH UCIOJIB30BATH OJIOK mporecca [1pumep nm
CerMeHT, YTOOBI BBIOPATh 9aCTh ayAUTOPHUH, C HCIOJIL30BaHIEM KOTOPO# OyIET CTPOUTHCS
MOJIeNb.
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UTOoOBI aBTOMATH3UPOBATE IIOCTPOCHNE M OLEHKY MOJIEJICH, BBIITOJIHUTE CJICTyFOIIHE IIIary:

Mpouenypa
1. Ortxpoiite B IBM Campaign HOTOKOBYIO IHarpamMmy B pexxume VI3MeHUTs.

2. Utobnr ABTOMATU3UPOBATH IIOCTPOCHUC MO)Ie.]'ICﬁ, neperamuTe CJICAYOIUC 0JI0KMN
IIPpOHECCOB U3 NMAJIMTPLI B BAllI€ pa6oqee IIPpOCTPAHCTBO MOTOKOBOM AuarpaMMbl 1
COCOIMHUTEC UX B YKA3aHHOM 31€Ch NOPAIOKE!

a. Pacrnucanne: CoeuHuTe €ro co BceMH OJIOKaMU IIPOLIECCOB BBICIIETO YPOBHS,
KOTOPBIE JOJDKHBI 3aIYyCTUTCS, KOT]a HAYHETCS BBIIIOJIHEHNE IOTOKOBOI
JarpaMMBl.

b. Biok nporecca Bribpats u npyrue 6J0Ku NpoueccoB, KOTOPbIE NOTPEOYIOTCS
c. Mopgems SPSS

3. YToOBI aBTOMATU3UPOBATH OICHKY MAKETA, IEPETAIIUTE CIeAYIOIUe OJIOKU TPOIECCOB
13 MAJIMTPBI B Ballle pabovee MPOCTPAHCTBO MOTOKOBOM THArpaMMBbI U COSTUHUTE UX B
YKa3aHHOM 3]IeCh IIOPSIIKE:

a. Pacrnucanne: CoeuHuTe €ro co BceMH OJIOKaMU IIPOLIECCOB BBICIIETO YPOBHS,
KOTOPBIE JOJDKHBI 3aITyCTUTCS, KOT]a HAYHETCS BBIIIOJIHEHNE IOTOKOBOI
JarpaMMBl.

b. Brok nporecca Bribpats u npyrue 6J0Ku NpoLeccoB, KOTOPbIE NOTPEOYIOTCS
Onenxka SPSS

CHuUMOK: Hpouecc CHHMMOK 3aIUChIBAET OIICHKH B Ta6nnuy 0a3nl JaHHBIX UJIN
TJIOCKUI (1)3171.]'[ JJI1 UCITIOJIB3OBAHUSA APYTMMHU TIOTOKOBBIMU JUarpaMmMaMu U
nmponeccaMu.

4. UYtoOnI CO3JJaTh OJJHY MNOTOKOBYIO AUAI'PAMMY, KOTOpPAsd aBTOMATU3UPYET MOCTPOCHUC
1 OLICHKY, NEPETAlIUTE CIACAYIOIINC OJI0KHN IIPONECCOB U3 MAaJUTPLI B BAIlIC pa6o‘Iee
IMPOCTPAHCTBO U COCAUHHUTE UX B YKA3aHHOM 3ECH MMOPAIKE:

IMpumeuanue: CoenuauTe 610K mMporecca Pacnucanue co Bcemu OJIOKaMu TPOILIECCOB
BBICLIETO YPOBHS, KOTOPbIE TOJDKHBI 3AIIyCTUTCS, KOTJa HAYHETCSI BBIIIOJIHEHNE
IMOTOKOBOM JuarpaMmsl.

a. Pacnucanue u BeiOpath
b. Bsibpath ¢ Monembio SPSS
¢. Briopats ¢ Onenkoit SPSS

JlobaBbTe BpeMeHHOE COoeMHeHne OT OJ10Ka nponecca Mopesb SPSS k 6710ky
nponecca Ouenka SPSS.

IMpumeuanue: Ecim MoJiesb He IIOCTPOCHA, Bl HE CMOXETE BBIOPATH MOTOK MO/JIEIIN
B OJtoke mponecca Onenka SPSS.

d. Ormnenxka SPSS u CanMox

ITponecc CHUMOK 3aNUCHIBAET OIIEHKU B TaOJMIly 6a3bl JaHHBIX.

IMpaveuanne: DJieMeHTHI a U b 00pa3yrOT OJIHY BETBb, a 3JIeMEHTHI ¢ 1 d 06pa3yroT
ZIPYTYIO BETBb HA OJTHOW MOTOKOBOM AWarpaMme.

5. Cxoudurypupyitte 6JJOKU IPOIECCOB.
6. CoxpaHHUTE MOTOKOBYIO AMATPAMMY.

7. TlpoBepbTe mpolnecchl Ha MOTOKOBOM AMarpamMme.

YcTtpaHeHue owumbokK npoueccos Moaenb u OueHKa

OnpenenuTe NPUYNHY OMIMOKK M ACIPABBTE MApaMeTPhl, YTOOBI MOKHO OBLIO IEPECTPOUTH
MOJIEJIb NIEPENT €€ OLEHKOM.
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06 aTtou 3agaue

Ecin BbInoJIHEHNE TOTOKOBOM AMArpaMMBbl 3aBepiunTcst Heynauno, IBM Campaign
HOKaXeT COCTOSIHUE OIMOKYU U coobmieHus oo omuokax. Eciu BeinmosHeHne 610ka
npouecca Mogaens SPSS nmm Onenka SPSS 3aBepmuTcst HeyJauHO, MOSBUTCS KPACHBIIT
3Ha4yok X. B 3aBucuMoOCTH OT OIIMOKKM BaM MOXET NOTPEeOOBATHLCS yCTPAHUTE e B OJI0Ke
Iporiecca IOTOKOBO! InarpaMMBbl WM B TOTOKE MOJieInpoBanus. B ciryuae npyrux
ommMO0K MOXET MOTPeOOBATHCS M3MEHNATH MApAMETPhl KOH(DUTypaIHn.

UTOOH yCTPAHUTH OMMOKHU B IPOIIECCE MOJIEIIN MJTH OLEHKH, BBITOJIHATE CJICAYIOIITIE
aru:

Mpouenypa
1. Ha Bameiif notoxoBoit auarpamme IBM Campaign HaBeanTe yKa3aTesb MBIIIH Ha OJIOK
mpolecca ¢ KpacHBIM 3HAYKOM X, YTOOBI YBUAETH OLINOKY.

IIpumeuanne: Dta nHdopmanus TakKe 3aMUCHIBACTCS B XKYPHAJIbI IOTOKOBON
muarpaMMbl. B IBM Campaign yoeaurech, 4To [J1s1 ypOBHSI XKypHaJia 3aJaHa OIIus
ALL (Bce).

2. Ortkpoiite nuanorosoe okHo Kondurypamus npouecca Moaenb SPSS
Kongurypanus npouecca Ouenka SPSS.

3. Ecim BBl ycTaHOBWIIH, YTO MpoOJIleMa HAXOOUTCS B TOTOKE MOICIIMPOBAHUS, IIIEJIKHATE
o OTkpeITh ceanc Modeler Advantage.

ITpumeuanune: B 6110xe nporecca Ouenka SPSS MOXXHO OTKPBITh HECKOJIBKO CEAHCOB:
O OJTHOMY JUJTSI KaXIOTO ITOTOKa MOJEINpoBaHust. Kaxplii MOTOK MOJETMpPOBAHUS
OTKPBIBAETCS B CBOEM COOCTBEHHOM OKHE.

[TosaButcs Bkytagka Mopaens Aj1 NOTOKa MOJIEJIMPOBAHUS, CBSI3aHHOTO C NMPOLIECCOM
Mogens SPSS. ITogsutes Britanka OneHka A1 IOTOKa MOJEINPOBAHUS, CBA3aHHOTO C
npoueccom Ornenka SPSS. Ecin Hukaxoit Mojien He ObLJIO TOCTPOEHO, MOSIBUTCS
BKJIaJka JlaHHble. B 3aBUCHMOCTH OT MPOGJIEMBI MOXKET IOSIBUTHCS OLIMOKA, €CITN
MOJIeJIMPOBAHUE UJTH OIICHKA He ObLIM Iepe3anyIieHsl B ceance IBM SPSS Modeler
Advantage.

a. IIpoBepbTe 1 U3MEHUTE MapaMeTPbl Hy>KHBIM 00pa3oM, YTOOBI YCTPAHUTD OIINOKY.

b. lenxaute mo IMocTpouth Moaeab mm o Ouenka. Takxxke MOXHO IIEJIKHYTh 110
Onennts nu [IpoBepuTh.

C. COXpaHI/ITe IIOTOK MOJCJIIMPOBAHUA.

4. 3akpoiiTe TuaIOroBoe OKHO KOH(MUTYyPUPOBAHUS NPOIIECCAa U BEPHUTECH HA TOTOKOBYIO
muarpamMmy IBM Campaign.
IBM Campaign oOHapy>XHBaeT, FTOTOB JIX IIOTOK MOJIEIMPOBAHUS K 3AMYCKY, U
nokasbiBaet 0Jiok mporuecca Mojens SPSS nm Onenka SPSS kak
CKOH®UIYPUPOBAHHBIA UK ,eKOHPUTYPUPOBAHHbIN.

NMpumep KamnaHuun, ucnonbaytrowen npoueccobl Mogenb SPSS u OueHKa

SPSS

Mapxketepsl B 6anke ABC XOTST IpesIoXUTh KJIMEHTaM cOeperaTeIbHbIe CUeTa,
IPEJOCTaBJIS ClIENNAIbHBIE BEICOKOIPOIICHTHBIE CTaBKU. OHHM 3aITyCKarOT MaPKETHHT OBYIO
KaMIaHuio, HanpaBJieHHYo Ha 1000 xIieHToB. Pe3ysibTaThl KaMIAHIH OKa3aJIICh
HEBaXKHBIMH, TaK KaK MPE/JIOKEHUE IIPUHSIIA BCETO HECKOJILKO KJIMEHTOB. Tenepb
MapKeTephl XOTAT BOBJIeYb JONOJHUTEIbHBIX 1000 kymeHTOB. UTOOBI yJIy4IIUTH KAYeCTBO
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Pe3yJIbTATOB, IOJYYEHHBIX OT KAMIIAHUU, OHU XOTAT IPOAHATM3UPOBATH OTBET OT
MpeablayIel KaMIaHUuH, YTOOBI HAWTH KJIMEHTOB, KOTOPBIE C O0Jiee BHICOKOI
BEPOSITHOCTBIO NPUMYT NPEIJIOKEHUE.

3anycTuTe MapKeTUHIOBYHO KaMNaHWIO, YTOObI NPOABUHYTbL Ha
PbIHOK HOBBII cOeperaTenbHbIi cueT

HHSaﬁHCp KaMIIaHUU MOXKET CO3JaTh 3TY KAMIIAHUIO, BBIIIOJIHUB CJICYIOIINE IIarum:

1. Orkpoiite B IBM Campaign noTOKOBYIO [uarpaMmy B pexxume VI3MeHnTh, YTOOBI
CO3JaTh MOJIeJIb, AHAU3UPYIOLIYIO JAHHBIE U3 NPEAbLAYIINX OTBETOB.

2. Tleperammute 610Kk mporecca BeiOpaTh B pabouee MpoCTpaHCTBO MOTOKOBOI
nuarpaMmbl. CKOHGUTYpUPYITE ero, 4TOOB! BEIOPATH BCE JAHHBIC O MOKYMATEIISIX 1
nepenaTs ux B 010k npornecca Monens SPSS.

3. Tleperamute 6710k pouecca Mopaenb SPSS B pabouee mpocTpaHCTBO MOTOKOBOIA
nuarpaMmbel. CKOHGUTypupyHTe ero I HCIOJIb30BAaHUS THUIIA cYeTa, OaJlaHca cueTa,
CpPEe/IHEro/10BOro OajilaHca cyeTa, CyMMBI IIOCJIeIHEN TPaH3aKIMU U 3apIUIAThI, YTOOBI
CO37aTh MOJIEJIb.

B npuBegeHHOM HIXKE IpUMeEpe TOKa3aHbl CBEACHHS O IIOTOKOBOH IHarpaMme
MO/JIeJIMPOBAHUS.
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4. 3amycTuTe MOTOKOBYIO AMATPAMMY.
ITporroctrueckas Mozeb co3gaeTcs komnonenToM IBM SPSS Modeler Advantage
Marketing Edition m ocHOBaHa Ha JaHHBIX, IPEIOCTABIICHHBIX KOMIIOHeHTOM [IBM
Campaign. DTa MOJIeJIb TOMOTAET MapKeTepy Ipeacka3aTh IOBEACHUE IPYTUX
KJINEHTOB.
B npuBeieHHOM HIKE IpUMepe okazaHa co3nanHast Mojiets B IBM SPSS Modeler
Advantage Marketing Edition.
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Korna monenb 6yaer rorosa B IBM SPSS Modeler Advantage Marketing Edition, ee
MOXHO OyJIeT UCII0JIb30BAThH JIJISl IPOTHO3MPOBAHUS IIOBE/ICHUS KJIMEHTOB. Y OaHKa
ABC ectb criucok u3 1000 x1MeHTOB, KOTOPbIE COCTABJISIFOT HOTEHIUATIbHYIO LIEJIEBYIO
AyIUTOPUIO JJI HOBOI KaMIIaHUM.

Ortkpoiite B IBM Campaign HOTOKOBYIO AUarpamMmy B pexume VI3MeHUTh, B KOTOpOM
JaHHble 0 KymeHTax otnpasisitores B IBM SPSS Modeler Advantage Marketing Edition
JI71s1 OLIEHKU Ha OCHOBE paHee co3fanHoi Moaemu. CkoHdurypupyiite 6710k mpouecca
Onenka SPSS, yToObI BEIOpATh 3aHOBO CO3AAHHYIO MOJIEJIb /1Tl OLICHKH.

B MMPUBCACHHOM HUXC NPUMEPE MOKa3aHbl CBEACHUA O MMOTOKOBOI JquarpaMme OlICHKH.
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6. Orenure nanubie B IBM SPSS Modeler Advantage Marketing Edition, u pe3ysbTaTst
oneHkn OyayT nepenansl B IBM Campaign.

7. Ha nortoxkoBoit quarpamme IBM Campaign ucmop3yiiTe MapKeTHHT OBYEO JIOTHKY,
9TOOBI ONTUMHU3ZHPOBATH CIICOK HA OCHOBE OIIEHKH, OJTyYSHHOM IJIS1 KaXKIOTO
KJIMEeHTA.

MapKeTI/IHFOBOe MIPEAJIONKCHUEC 6yZ[€T Ha3HA4YCHO U JOCTAaBJICHO KJIMCHTAM U3 CIIMCKaA
Ha3HA4YCHUs 11O pA3JIMYHBIM KaHaJlaM.
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KaKk o6paTutbca B CNyMOY TeXHUUecKoi noaaeprku IBM

Ecru BBl cTONIKHETECH C TPOOJIEMOi, KOTOPYIO HEBO3MOXKHO Pa3pelIuTh MPU TOMOIII
JIOKYMEHTAINH, TOT, KTO HA3HAYEH JIJISI Ballleli KOMIAHUU B KaYeCTBE KOHTAKTHOTO JIUIA
JUISL OOpalleHus B Ci1yk0y MOJIEPKKH, MOXKET 3aMICaTh BHI3OB B CIIY KO0y TEXHUUECKOIt
noaaepxxku IBM. UTo6w! Baiia mpobJieMa ObL1a pa3perieHa 3p(HEeKTHBHO B YCIEIIHO, 10
3BOHKA COOEPUTE BCIO HEOOXOIUMYIO HH(POPMAIIHIO.

Ecnm BBI HE OTBevaeTe 3a MOAIEPKKY B Ballleif KOMIIAHAH, TO 3a HH(pOPMaNueid 00paTuTeCh
K cBOeMy aJMuHUCTpaTopy IBM.

Kakyto mHpopmauumto Hago cobpaTb

Ilepen Tem kak o6paTuThes B i1y xk0y noaaepxku IBM, cobepute ciieayroniye cBeACHUS:
* KpaTkoe onmcanue xapakTepa Balei npooOyeMsbl.

* [TompoOHO: coolmeHns 00 OMMOKAX, MOSBIISFOIINACCS TPH BOSHUKHOBEHUHN IIPOOJIEMEI.
* IloapoOHo: mary, NO3BOJISIOIINE BOCIPOU3BECTU IPOOIIEMY.

* Cas3anHble (PaiiIbl KypHAJIOB, (aJIbI CEAHCOB, (haliJIbl KOHPUTYpauu U (Haitiisl
JaHHBIX.

* HMudopmanuro o cpee MPOAYKTA U CUCTEMBI, KOTOPYIO MOXXHO MTOJIYYUTh, KaK
pacckaspiBaetcs B pasnaelie "MHpopMmanms o cucteme".

NHdpopmauuma o cucteme

ITpu obpaienun B cityx0y TexHuueckoit noanepxku IBM Bac MOryT nonpocuthb
MPeIOCTaBUTh UH(POPMAIIMEO O CPEJIC BaIlleil CHCTEMBI.

Ecim mpo6ema He MelraeT BaM BOMTH B CHCTEMY, OOJIbIIIAS YacTh 3TON HH(DOPMALIUT
HaxomuTcs Ha cTpaHune O mporpaMme, Tie peacTaBieHa THOOPMALUS O MPIIOKESHUSIX
IBM .

Hoctyn x ctpanune O mporpaMme MOXXHO MOJIyYUTh, BeIOpaB CnpaBka > O nporpamme.

KoHTaKTHaA uHpopmauma ana cnymoObl TEXHUUECKOWN NoanePHKN
IBM

Kax o6paTuThes B Ciry0y TexHuYecKoi noaaepxku IBM, MokHO y3HAThL Ha BeO-caiite
TeXHIYeCcKo# moanepxkn npoxaykra IBM: (http://www.ibm.com/support/entry/portal/
open_service_request).

ITpumeuanne: YToObI BBecTH TpeOOBaHUE O MOAACPXKKE, HY)KHO BOMTH B CHCTEMY C
UCIIOJIb30BaHMEM yueTHoU 3anucu IBM. ITo BO3MOXKHOCTH 3Ta y4eTHaAs 3aIUCh JOJDKHA
OBITh CBSI3aHA C C BAlIUM HOMepoM 3akazunka [BM. UToOwl mogpobHee y3HATh O
CBS3BIBaHMM Balllel y4eTHOH 3amucu ¢ BallluM HoMmepoM 3aka3drka IBM, cMoTpuTte pasgen
Support Resources > Entitled Software Support (Pecypcs! monnepxku >
[Ipemocrasisiemas HOIIEPKKA IPOrPAMM) B IOPTAJIE MOAACPKKH.
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3ameuyaHmf

HpeﬂCTaBHCHHbIC CBCACHUS OTHOCATCA K IPOAYKTaAM U yCJIyraM, NpeaoCTaBJIICMbIM B
CIIA.

IBM MoxeT npeajiaratb ONUCAHHbIE MPOAYKTHI, YCIYTH U BO3MOXXHOCTHU HE BO BCEX
crpanax. CBeieHus O IPOJYKTAX U yCJIyrax, JIOCTYIHbIX B HACTOSIILIEE BpeMs B Ballei
CTpaHe, MOXHO HOJIyYATh B MECTHOM IpeacTaBuTeIbcTBe IBM. JIroObIe CCHIITKHM Ha
MIPOIYKTHI, MPOTpaMMBI IH yeIyru IBM He 03HAYAIOT SIBHBIM WJIM HESIBHBIM 00pa3oM, 4TO
MOXHO HUCIOJIb30BaTh TOJILKO NPOAYKTHI, MporpaMMbl i yciyru IBM. Paspemaercs
UCIIOJIH30BATH JIFOOBIE (GYHKIIMOHAIBHO 3KBUBAJIEHTHBIE MPOAYKTHI, IPOTrPAMMBI UJIH
YCJIyTH, €CJIU IPU 3TOM He HapylaroTcs npaBa IBM Ha HHTeIIEKTyaJIbHYIO COOCTBEHHOCTD.
OnHako NpH 3TOM OTBETCTBEHHOCTH 3a OLEHKY M IPOBEPKY PabOTHI BCEX MPOIYKTOB,
mporpaMm mwi yciayr He-IBM Bosiaraercs Ha MojIb30BaTeNIs.

IBM MoxeT pacnoyiarath MaTeHTAMU WM PACCMATPUBAEMBIMH 3aIBKAMU HA MATEHTHI,
OTHOCSIIIIUMUCS K TIPEIMETY TaHHOM myOmkammu. [ToyueHne 3Toro JOKyMeHTa He
O3HavaeT MPeIOCTABJICHNS KaKUX-JINOO JIMIIEH3Ui Ha 9TH MATEHTHL. 3alIPOCHI IO MTOBOAY
JIMIICH3WH CJIEAyeT HAIPABIISATH B MUCBMEHHOM (hopMe 1o aapecy:

IBM Director of Licensing
IBM Corporation

North Castle Drive
Armonk, NY 10504-1785
U.S.A.

ITo moBoay JIMIIEH3MH, CBA3AHHBIX C UCIOJIb30BAHUEM HAOOPOB IByXOANUTHBIX CHMBOJIOB
(DBCS), o6parmaiitech B 0TI HHTEJUIEKTYaJIbHOM cobcTBeHHOCTH IBM B Barmei crpane
WJIM HaIlpaBbTe 3alpOC B MUCbMEHHO# (hopMe 110 ajipecy:

3aKOHOAATEJILCTBO MO 3aIlUTE

JIMTICH3UPOBAHUIO WHTEJUICKTYAJIbHON COOCTBEHHOCTH
IBM Japan, Ltd.

19-21, Nihonbashi-Hakozakicho, Chuo-ku

Tokyo 103-8510, Japan

Crenyromuit ab3a1 He IpUMeEHsETCs B BeTMKkoOpUTaHNY UK B JIFOOOH APYTOii CTpaHe, rae
no100HbIe 3a4BJIeHHS IpoTHBOpedaT MecTHRIM 3akoHaM: INTERNATIONAL BUSINESS
MACHINES CORPORATION IMTPEACTABJISIET JAHHVYIO ITYBJIMKALINIO "KAK
ECTB" BE30 BCSIKUX TAPAHTUN, KAK SIBHbBIX, TAK 1
IMOAPA3YMEBAEMBIX, BKJIKOUA S, HO HE OTPAHUYUBAACH TAKOBBIMU,
IMOAPA3YMEBAEMBIE TAPAHTUUN COBJIFOAEHU A UbUX-JIMBO
ABTOPCKUX ITPAB, BO3SMOXHOCTU KOMMEPYECKOI'O MUCITOJIb30BAHNW A
NN TTPUTOAHOCTU OJ151 KAKUX-JIMBO LIEJ'[EI;I. B HekoTOpBIX cTpaHax AJis
OTIpeICTICHHBIX CICJIOK IIOJOOHBIE OTOBOPKHU HE AOIMYCKAFOTCS, TAKIM 00pa3oM, 3TO
YTBEPXKACHUE MOXET HE OTHOCHTHCS K BaM.

Jannas uapopManusi MOKeT COJIEPKATh TEXHUUECKHE HETOYHOCTH U TUIIOTpadCcKue
oneuatku. [lepuoauveckt B ”HPOPMAIIMIO BHOCSTCS U3MEHEHUSI, OHU OY/TyT BKJIFOUCHBI B
HOBBIE U3AaHus 9Toi nmybsmkanuu. IBM Moxet B ro60e BpeMs 6e3 yBeIOMJICHUSI BHOCUTH
W3MEHEHUS U YCOBEPIIIEHCTBOBAHUS B IPOAYKTHI ¥ POTPAMMBbI, OTUCAHHBIE B 3TOU

myO KAy,
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JIroOble cChUIKY B TaHHOW MHGOPMAINK HA CAThI, He MpuHaaIexkamue IBM, npuBoasaTcs
TOJIBKO JJ151 yA0OCTBA M HUKOMM 00pa3oM He O3HavyaroT noaaepxku IBM aTtux caifTos.
Martepuaiibl Ha TaKuX BeO-caliTax He SBJISTFOTCS COCTABHOMN YaCThIO MATEPUAJIOB IO
JNaHHOMY mpoaykTy IBM, u Bcs OTBETCTBEHHOCTD 3a MOJIb30BAHUE TAKMMU BeO-caiiTaMu
JIEXKUT Ha Bac.

IBM MOXET UCHOJIb30BATh MJIM PACIPOCTPAHSATh HHPOPMAIIMIO TAK, KAK COYTET HYKHBIM,
0e3 KakuX-JIMO0 00SI3aTEILCTB C €€ CTOPOHBI.

Ecim o6sramaTestio JIMIEH3NH Ha JAHHYIO IPOrPAMMY IIOHAAO00STCS CBEICHUS O
BO3MOXHOCTH: (1) OOMeHa JaHHBIMU MEX/ly He3aBHCHMO pa3pabOTaHHBIMU IIPOrpaMMaMHU
U IPYTUMU IporpamMMami (BKJIroYas AaHHY0) U (i1) COBMECTHOTO UCMOJIb30BAHUS TAKUX
JIAHHBIX, OH MOeT O0OpaTUThCS MO aJIpecy:

IBM Corporation

B1IWA LKGI1

550 King Street

Littleton, MA 01460-1250
U.S.A.

Taxasg napopMaIys MOXeT ObITh IPeJoCTaBJIeHA Ha ONPE/IeICHHBIX YCIOBHUSX (B
HEKOTOPBIX CIIy4asiX K TAKMM YCJIOBUSIM MOET OTHOCUTBCS OILIATa).

JInuen3upoBaHHas IporpaMma, ONMCaHHasl B JAHHOM JIOKYMEHTe, 1 BCe IpUIaraemsle K
Hell Mmatepuassl npenoctasisitoress IBM Ha yenosusix IBM Customer Agreement
(Cormamenus IBM ¢ 3aka3zunkoM), MexayHapOIHOTO COTJIAIICHUS O JIMIICH3UAX Ha
nporpaMmbl IBM niin 3KBUBaJIEHTHOTO COTJIALLIEHMUS.

ITpuBeneHHbIE NaHHBIE O IPOU3BOAUTEJILHOCTA U3MEPEHBI B KOHTPOJIUPYEMOI cpere.
Taxum o0pa3oM, pe3yIbTaThl, IOJIyUYCHHbIE B APYTUX ONEPAIMOHHBIX Cpeax, MOTYT
CYILIECTBEHHO OTJIMYAThCSl OT HUX. HekoTophle noka3aTean U3MepeHsl HOIYYEHb] B
cucTeMax pa3paOOTKK U HET HUKAKUX FaPaHTUH, YTO B OOIIEAOCTYNHBIX CUCTEMAaX 3TH
nokasaTesu OyayT TeMu xe. bojiee Toro, HEKOTOpPbIE Pe3yIbTAThI MOTYT OBITh IOJTy4Y€HBI
MyTeM JKCTpanoJisinuu. PeasbHble pe3yabTaThl MOTYT OTJIMYAThLCS OT HUX. ITombp3oBaTenn
JIOJDKHBI IPOBEPUTH JAHHBIE [JIS1 CBOUX KOHKPETHBIX CpPEJ.

Nudopmanus o npoaykTax Apyrux GUPM MHOJyIeHA OT MOCTABIINKOB 3THX IPOAYKTOB, U3
UX ONyOJIMKOBAHHBIX OOBSIBIICHUI MITN U3 IPYIUX OOIIETOCTYIHBIX HCTOYHUKOB. IBM He
IpOBEPSJIA 3TU NPOLYKTHI U HE MOXKET NNOATBEPAUTh TOUHOCTh U3MEPEHUM, COBMECTUMOCTD
WJIM IPOYME YTBEPXKICHUS O IPOJYKTaxX Apyrux GupM. Bonpockl 0 BO3MOXHOCTSIX
IIPOAYKTOB JIPYIUX GUPM CJie/lyeT HAPaBJIITh HOCTABIIMKAM 3THX IPOIYKTOB.

Bce yrBepxkmeHus 0 OyAyIIMX HAIPABJICHUSAX pa3paboTok nim HaMepeHusx Gupmel IBM
MOTYT OBITH IIEPECMOTPEHBI HJI OTMEHEHBI O€3 JOMOJHUTEIHHOTO OOBSIBIICHUS, 1
OTpaXaroT UCKIIFOYUTEIILHO MPeINoJIaraeMble e (GUPMBL.

Bce ykazanHnsble 31ech LieHbl IBM 4BIISIOTCS TEKyIIMMU PEKOMEHAYEMBIMY LIEHAMU HA
npoaykTsl IBM, 1 OHU MOTYT U3MEHUTHCS 6€30 BCSKOTO YBeAOMJIEHUS. JlujepcKue IIeHbl
MOTYT OTJIM4YaThCs OT HUX.

Ota I/IH(bOpMaHI/ISI COACPXUT NPUMEPHBI JAHHBIX U OTYCTOB, HJJIFOCTPUPYIOIIUE TUIIMYHBIC
JCJIOBBIC OIICpaluu. YToOBI 3TH IIpUMEPbI ObLIN HpaB,Z[OHO,E[O6HLI, B HUX BKJIFOYCHBI UMCHA
JIMII, Ha3BaHUA KOMIIAHUN 1 TOBApPOB. Bce 3T uMeHa U Ha3BaHUs BBRIMBIIILICHBI U JIF000€ MX
CXOACTBO C pCaJIbHBIMA UMCHAMU U aApECaMU NMMOJIHOCTBIO cnyqaﬁHo.

JIMIIEH3M A HA TIEPEITEYATKY:
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OT1a nHDOpMAaNH CONEPKUT IPUMEPHI IPUKIIATHBIX IPOTPAMM Ha SI3bIKAX
MPOrpaMMUPOBAHNUS, HILIFOCTPUPYIOIINUX IPUEMBI IPOTPAMMHUPOBAHUS IJIS PA3JIMYHBIX
ONEepaIoOHHBIX IIaThopM. PaspemnraeTcs KONMpoBaTh, U3MEHSTh U PACIPOCTPAHATDh ITH
IIPUMEPBI TPOrpamMM B J1r000# hopme 6e3 omtatsl IBM au1st nesneii paspadbotkwy,
HCIIOJIb30BaHUsI, COBITA UM PACIPOCTPAHEHUS IPUKJIAAHBIX IPOTPAMM, COOTBETCTBYIOIINX
uHTepdeiicy MPUKIaHOTO IPOrPAMMUIPOBAHUS ONIEPAIIMOHHBIX IIIATHOPM, [T KOTOPBIX
9THU MPUMEpPa MPOTrpaMM HaIHCaHBL. DTH IPUMEPHI He OBLIA BCECTOPOHHE IPOBEPEHBI BO
BCEX BO3MOXHBIX ycIoBusxX. [loaromy IBM He MOXeT rapaHTHPOBATh UX HAACKHOCTD,
MPUTOAHOCTE U pyHKIHOHIpOoBaHKe. [IpOOHBIE MPOTrpaMMBI IPETOCTABIIFOTCS 110
MPUHIAITY 'KaK ecTh', 0e3 Kakoit-mbo rapantuu. IBM He HeceT OTBETCTBEHHOCTH HU 3a
Kaxoi yiiep0, BBI3BaHHBIN HCIOJIb30BAHINEM MTPOOHBIX POTPAMM.

Eciu BoI IpocCMaTpuBacTe 3Ty I/IH(bOpMaI_lI/II-O Ha 3KpaHe, (bOTOFpa(l)I/II/I " IIBECTHHBIC
WJUTFOCTpalu MOryT OBITH HE BUIHEI.

TOBaprle 3HaKu

IBM, norotun IBM u ibm.com - ToBapHbIC 3HAKH U 3aPETUCTPUPOBAHHBIC TOBapPHBIC
3Haku kKopropanuu International Business Machines BoO MHOTUX FOPUCIUKIHSIX MHPA.
ITpoune Ha3BaHUS MPOJYKTOB U YCIYT MOTYT OBITh TOBapHBIMU 3Hakamu IBM uim npyrux
KoMmaHu#. TexyImii Ciucok ToBapHbIX 3HakoB IBM HaxonuTcs B BeO Ha CTpaHHUIE
"Copyright and trademark information" (Muadopmauus o6 aBTOpCKUX mpaBax U TOBAPHBIX
3HaKax) o agapecy: www.ibm.com/legal/copytrade.shtml.

3aMmeyaHUfl OTHOCUTESIbHO NOJSIUTUKU I‘(OH(I)MJ]eHLI.MaHbHOCTM n
nonoxeHunin o6 ucnonb3oBaHNM

B nporpamMHbIX poaykTax IBM, BKITFOUasi IpOrpaMMy Kak CliyxeOHOe pelieHre
("TIpensoxeHuns OTHOCUTEJILHO TpOTpaMM"), MOTYT HCHOJIH30BATHCS 3JIEMEHTHI cookie nim
JIpyrue TeXHOJIOTUuM AJj1sl coopa nHPopMaIuK 00 UCTIOJIb30BAHUN MPOIYKTA, YTOOBI TOMOYDL
YJAYy4YlIUTb OIBIT pa6OTLI KOHCYHOI'O NTOJIb30BATEJIdA, HACTPOUTDH B3aI/IMOL[eI‘/'ICTBI/151 C
KOHEYHBIM MOJIb30BATEJIEM WM IS APYTHX HeJiell. DieMeHT cookie - 3To ¢pparMeHT
JIAHHBIX, KOTOpPbIE BEO-CAT MOXET OTIPABUTH B Balll Opay3ep U KOTOPbIE 3aTEM MOTYT
XPAHUTHCS HA BAIlIEM KOMIIBEOTEPE B BUJIE Tera, UACHTU(UIUPYIOIIErO BAIl KOMIIBIOTED.
Bo MHOTHUX Clly4asix HUKAKOW JIMYHOU MH(POPMAIIUHU 3TH KOMIOHEHTHI cookie He COOMPAFOT.
Ecym ucnosib3yemoe Bamu [IpejioxkeHne OTHOCUTEIBHO MPOrPAMM IIO3BOJISET BaM
coOUPATH JINYHYIO MHPOPMALIUIO Yepe3 KOMIIOHEHTBI cOOKie 1 aHAJIOTMYHbIE TEXHOJIOT Y,
MBI HHPOPMHUPYEM BAC HUXKE O COOTBETCTBYIOIIUX OCOOCHHOCTSIX.

B 3aBucuMoCTH OT BHeApEHHBIX KOHGHUTypanuit fanHoe [Ipeaioxkenne OTHOCUTEIILHO
IIPOrPaMM MOJXKET UCIIOJIb30BAThH CEAHCHI 1 XpPAaHUMbIE KOMIOHEHTHI cookie, KoTopbIe
CcOOMPAIOT UM KaXXJOTO NOJIb30BATENIS U APYTYIO JIMYHYIO NH)OPMAIHMIO JIJIS yIIpaBJICHHsI
CeaHcaMH, yCOBEPILIEHCTBOBAHHOM pabOThI NOJIb30BATENIEH UM APYTUX LEJIei,
KaCAFOIIUXCSI OTCIJISKMBAHNS MCIOIb30BAHMS, YU (DyHKIIMOHAJIBHBIX LeJIei. DTh
KOMIOHEHTBI cookie MOXHO OTKJIIOYHTD, HO IPH UX OTKJIFOYEHUN TakXe OyIyT OTKIIFOUECHBI
(GyHKIMHY, 111 HOJAEPKKH KOTOPBIX OHU ITPEAHA3HAYCHBI.

PazmmuHble 3aKOHOAATEILCTBA PETYJIMPYIOT COOP JIMYHOM HH(POPMAITUH Yepe3
KOMITOHEHTHI cooKies U aHAJIOTUYHbIC TeXHOJIOTHU. Ecii KOHpUTrypanuu, BHEAPEHHbBIC 1JTs
atoro IpeasioxeHus OTHOCUTEILHO MPOrpaMM, 00eCeUNBAIOT BaM, KaK 3aKa34KKYy,
BO3MOXHOCTh COOUPATH JIMYHYIO HH(POPMAIIMEIO OT KOHEYHBIX MOJIb30BATENICH Yepes3
cookies U Ipyrue TeXHOJIOTHH, BBl JOJDKHBI OOPATHTHCS 32 MECTHOU FOPUIMYCCKOI
pexoMeHmanuei 0 ToM, CyIIeCTBYIOT JIX KaKHe-JINOO 3aKOHBI, IPUMEHUMBIE K TAKOMY
cOOopy MaHHBIX, BKJIFOYAs BCe TPeOOBAHMS OTHOCUTEIIFHO MPENOCTABIICHNUS 3aMeUaHIA 1
COIJIACOBAHUH B TEX CIIydYasiX, IJ1€ 3TO IPUMEHUMO.
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IBM TpebyeT, uTo6b1 KimenTs! (1) obecneunBai 4eTKYIO U SBHYIO CBSI3b C TEPMUHAMH
BebO-caliTa 3aka3unKka OTHOCHTEJILHO HCIOJIb30BAHUS (HAIPUMED, MOJIUTHKH
KOH(HUIEHIIMAILHOCTH), BKJIIOYas CBS3b CO COOPOM U MPAKTUKON UCTIOIH30BAHUS JAHHBIX
IBM u KimenToM, (2) cooOIamm o0 TOM, YTO 3JIEMEHTHI cOoKie U SBHBIC 3JIEMEHTBI
gif/Be6-Masiku TOMEIAINCh Ha KOMITBEOTEP MOCETUTEIIs KoMianueit IBM ot umenn
KimenTa BMecTe ¢ IOSICHCHHEM IIeJTH TaKoil TeXHOJIOTUH, U (3) B TOi CTeleHH, B KOTOPOU
3TO TpeOyeTcst 3aKOHOM, TTOJTy4YaJId COTJIache OT MOCeTUTeel BeO-caiita mepes
MTOMEIIIEHIEM 3JIEMEHTOB cookie 1 SIBHBIX 3JIeMeHTOB gif/BeO-MaskoB KimenToM nim
komnanueit IBM ot umenn KimmenTa Ha ycTpoiicTBa moceTuTes BeO-caiTa.

Bonee nonpobHyro nHGpopMaIHiO 00 UCIIOIH30BAHUY JJIS OTHX IeJIei pa3JInIHbIX
TEXHOJIOTHii, BKJIFOYasi KOMIIOHEHTHI cookie, cmoTpute B JokyMeHnTe IBM Online Privacy
Statement (3asiBiieHre 00 3JIEKTPOHHON KOH(OUACHINATILHOCTH) MO aJIPEcy:
http://www.ibm.com/privacy/details/us/en, B paznese "Cookies, Web Beacons and Other
Technologies" (DyreMeHTHI cookie, BeO-MasiKi U APYTrUe TEXHOJIOTUH).
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