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Cel1ID, ASCII string, 32, 0, Unknown,

MBRSHP, ASCII string, 12, 0, Unknown,

MP, ASCII Numeric, 16, 0, Unknown,

GST_PROF, ASCII Numeric, 16, 0, Unknown,

ID, ASCII Numeric, 10, 0, Descriptive/Names,
Response, ASCII Numeric, 10, O, Flag,
AcctAge, ASCII Numeric, 10, 0, Quantity,
acct_id, ASCII string, 15, 0, Unknown,
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acct_id, ASCII string, 15, 0, Unknown,
hsehld_id, ASCII Numeric, 16, 0, Unknown,
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Cel1ID, ASCII string, 32, 0, Unknown,

MBRSHP, ASCII string, 12, 0, Unknown,

MP, ASCII Numeric, 16, 0, Unknown,

GST_PROF, ASCII Numeric, 16, 0, Unknown,

ID, ASCII Numeric, 10, 0, Descriptive/Names,
Response, ASCII Numeric, 10, 0, Flag,
AcctAge, ASCII Numeric, 10, 0, Quantity,
acct_id, ASCII string, 15, 0, Unknown,
src_extract_dt, ASCII string, 50, 0, Unknown,
extract_typ_cd, ASCII string, 3, 0, Unknown,
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FeFF, M2ahA 100 JTATHIf 2 CPU AHRKEM 5 R L, FF &7 s
fi Ak VO, S5 AT B RE F A 6] 1 AN [

B YIRS MR R, 0 RE SR TERE.
iz

¥ IBM Campaign 3% B A6 AR A SR, f7 20 & MR EPIT =4 F %
AR ANE PRGSO B A ST AT S DL A sh 3 A SRR R SR
JG7£ 1BM Campaign 9% 536 AFEFIC &R,

1. BIEFARNESI SRR

R 2RO P e A\ 52 AR Py o B4 P45 S0k, IBM Campaign ] DUAR 8 5 G121

PRI SCA AR R Sh 25 A AR I SO,

a. BIER AEEHI SO AT IC sk, AR S AT, MR BB 4N
loadscript.db2:

connect to <DATABASE> user <USER> using <PASSWORD>;
Toad client from <DATAFILE> of del modified by coldel| insert into <TABLE>(
<FIELDNAME><,>

)

nonrecoverable;

b, QIHR A SR SRR DB IR, AR 6 5 R AAT, B BIRAR 4k
loadappend.db2

connect to <DATABASE> user <USER> using <PASSWORD>;
load client from <DATAFILE> of del modified by co]de1| insert into <TABLE>(
<FIELDNAME><,>

)

nonrecoverable;

BAE, EEA T KRR A B8 B e R R s B PR3k, R Bt aB
B BUAT K e 7R R AR,

IBM Campaign #4375 854k ) DATABASE, USER. PASSWORD, DATAFILE. TABLE
FI FIELDNAME #Ric, Jff#t45% CONTROLFILE FYMCE SC{FLLEST DB2 %A,

2. BIEMASETHITIHUEEENLAER.

KT AR AR, IBM Campaign {4 175 Loadercommand Jii & J& P4 H1 47 iH

(1) Shell A (XFT Windows JA[HAT3CM) . 0] RIFE & H 8 O PR A 52

FEFF AT PAT SO, s IR T A T 05 Sh B e 2 A SRR P A AR,

a. TEMURGIFR, HEIEF A db2load.sh () Shell AL a3 ARF., T /tmp
AR, AT DA R R H SR

#1/bin/sh

cp $1 /tmp/controlfile.tmp

cp $2 /tmp/db21oad.dat

db2 -tvf $1 >> /tmp/db2load.log

b. BN T RIA SR ATAL, DA E BA PATVF AT AL
chmod 755 db21load.sh
3. ¥ IBM Campaign FiZERNEFEERE.
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PN P IC B PEAR PR B SO I 2 A sn] AT SO TR DL B 3B 55
IR R R PR B BB B

a.

EHIRE > BE, Rhik#F

Campaign|partitions|partitionl|dataSources|<datasourcename>,

wELLiiE Loader JFLijEtt. AXHEGFE, HSHE 248 HUfY 1 Cam-

paign | partitions | partition[n] | dataSources! ,

* LoaderCommand: ] i FIEICHE 238 A 52 R 1 1) A AR 5 nT $00AT S 1) 8%
2. BA DA% F CAMPAIGN _HOME/partition/partition[n] Hi. K#B/%L
IEEA LR PR ELTSEA RN ES), LU F/Rfh, DB2 i
IC R SR, Hx 2w AL, Y2 sirhl, XEhRi0E
B g EWILE. /~fl: /IBM/Campaign/partition/partitionl/
db2Toad.sh <CONTROLFILE> <DATAFILE>

* LoaderCommandForAppend: T i F &t 122 % A 52 AR i DURF I s a8 i
2 HE R 0 AR BT BT SO R AR, A % 24 T CAMPATIGN_HOME/
partition/partition[n] H. 7nfil: /IBM/Campaign/partition/partitionl/
db21oad.sh <CONTROLFILE> <DATAFILE>

 LoaderDelimiter flI LoaderDelimiterForAppend: 2% A F2E 746l S04 B
it Y 8 A A,

« LoaderControlFileTemplate: 5 Campaign [ & F)# I SCHEBAR, R
loadscript.db2

 LoaderControlFileTemplateForAppend: T8 fillic 5% Af 45 il SO #AR
~Ml: Toadappend.db?

o FrEHMBENSZILE: TR 25 248 TUHY r Campaign | partitions | partition[n]
| dataSources ! HHRUEHIEE, AT E WA LTS X L E,

R AR [RIHATEf# . IBM Contact Optimization, i $0 4TI A BE,

iZ: IBM Contact Optimization A~ 2x HUBHAT {f A AR AE R I, PRIBEDL T 5 B
NI T P e P e R

1E43535i247 #E], IBM Contact Optimization {#i ff UA_SYSTEM_TABLES %

PEEE A28 B W H Contact Optimization 3, H X6k H & IBM Campaign

H1 IBM Contact Optimization FJASESEE, Fitl, O 77 00 B A4

+ IBM Contact Optimization % A #8% &: il fE UA_SYSTEM_TABLES %}
o U5 ke A AR ICE TP O T A SR A A ARG BR AR, 1 el (8 A % PR A2,

e N Campaign il Contact Optimization ZEEE{EAR[E ML L, HEFE Cam-
paign HL##Hl Contact Optimization b $i FE £ X #4201 52 42 M A ) S04 e 45
), EHfE Campaign {iUT#5# Contact Optimization fiilT#5#F AT DL H 4 H
(IAILAS 7 [ e 0 B A2

« f% Campaign F1 Contact Optimization ZZ357E[R —AHLgs I, A ABANE
e ty, OB CAFTE.

~l:

TESL 7”7, Campaign I Contact Optimization ZZ%57E AR HLgs L, FFH Cam-
paign HA LI T A GACE:
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LoaderCommand: /IBM/Campaign/partitions/partitionl/db2load.sh
<CONTROLFILE> <DATAFILE>

LoaderCommandForAppend: /IBM/Campaign/partitions/partitionl/
db21oad.sh <CONTROLFILE> <DATAFILE>

TEM R H, BB AE Contact Optimization 14§ Ff# H 5% /IBM/Campaign/
partitions/partitionl/, JFF¥§HFE T3 AL ITA LR MA SR #IE] Con-
tact Optimization HL#% FAIZH %, AXRIFLEE, i3 (Contact Optimiza-
tion FIFFEREN HOC T RC B AR AR A S AR P Y 2.

R

IBM Campaign 755 AR EREPAT FIEAE: E5E, BRAO1E — A E 585 /Y iy
BlE sCF s e A ScA, tnfk# LoaderControlFileTemplate JgPE45 7w, A SR IEH
M S A AV ik 2 00 1 0 B O B R S A B R im0/, 2 T ok, Bk HH
LoaderCommand JCE EMrig 4. o, BRI R 1% 0 2 SR il sc
.

PIEEN R EE R
TEfl 4 LoaderControlFileTemplate I LoaderControlFileTemplateForAppend i}, ¥
Xf Hh i b AN F B R - ORI IE 19 813K,

TR AT A AR I,

# 21 AR A B ERL R

Frid it

<CONTROLFILE> WHRICE 4 Campaign ##E LoaderControlFileTemplate
2B AR S BT T 2B 5 PR Tk s 4 o ST A 1 58 2 I A2 A SO
.

<DSN> AR DSN SRR, WEAEE DSN Bk, T4
<DSN> ARy 425 ol Shy SE 30 15 1) 25 531 4 R v (8 D i 25090 D2 44
(5 T %4 <DATABASE> ARic My EAHMR ) .

<DATABASE> AR B e Campaign 555083 A BB IR 2458, X
5 SHBSCHR R 1) 255 500 4 R v A8 8 Al U 44 A L

<DATAFILE> SEARICAHS B e T Ak by Campaign 612 A9 i I 454 SC
R0 E BRI SC M 44, WSO AL T Campaign i B 5§
UNICA ACTMPDIR Hfr,

<NUMFIELDS> IHRRIE A 48 Ay e Hh - B At

<PASSWORD> SO R R 46 g 5 AR ) 224 R T v ) B P 4 .

<TABLE> ARicE i, EAZHERICUmEEE, E2 0
<TABLENAME> ([ 4.6.3 i, B <TABLE>) ,

<TABLENAME> UEARICHS B 4y Campaign K HCEREA B BUR ER K. X
R R R I H AR R 8% Campaign 1EFEAEE A IGAT &
2K,

<USER> SRR LR ot SR B IR 1) 24 i A R i e v O B8R T

48 IBM Campaign: ¥ 548/ V9.1.1



BR TR BRI IC Z Ah, BT A AT AT, BAERRRE T ZAMYE AT
H— PRy, AL T ARG S, M T IhaE, SREARES < >) T/

2 [a) 4 AN

R T B Sk i B AR, flan, DL S A B B AR AE S 43 B B
2

<FIELDNAME><,>

SRS (< >) FARERE SN IHBER—TF, FHFEFMIARNTBRAKZ
Ja (hJa —1TBRoh) .

UR2RAT A 545 B AR AF & BERT R, B 4 B K R ML AT 4 (LA 0 f i —
1) . pitm, B A RS SEER T BRARIE S AR (KR g 7R
PRETTHA —E5) , BT DL R

(
:<FIELDNAME><,>

)

HTE SRIEERIES (<> FAF, HILEXaTEEE S, B2, E5RnRERR
JG— A2 AN ET AT B AR A TR AR B R
(

:FirstName,

:LastName,

:Address,

:City,

:State,
:ZIP

WER, EFHMAS I ERE - FERAK (ZIP) KEH, (A8 TFERARZAE R

BEIRER NS FAEF AT DB2 on 2/0S
B A A\ S AR P AT DA = Campaign (1ERE. ZEXT Campaign #E77THC & DU K £
ek ASEHREF T 2/0S EiY DB2 A BURE, iEHATIX S TR,
XFUMAES

B R H0iE T DB2 on z/0S, MM AR HADERAE RS ERY DB2, 2%
45 BUHY 1 E IBM Campaign DU FIECE R A SRR P 0 .

UK ;-

1. £ 208 Fi%# 2/0S UNIX R%MR4 (USS) i,

2. 5T DSNUTILU 447 fift ik 2 A0 T 98 2 A7 Bt ok R A AR

3. %% Campaign|partitions|partitionl|dataSources|<datasourcename> % & I

Hiin Loader Ffk g,

i¥: LoaderControlFileTemplate f LoaderControlFileTemplateForAppend A~
HFF DB2 on z/OS,

4. %% Campaign|partitions|partitionl|dataSources|<datasourcename> Jf¥
DB2NotLoggedinitially I DB2NotLoggedinitiallyUserTables #fi% & & FALSE,
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XtHF IBM Campaign B3N\ REFETHEIZ

ISR T A 5B e A\ A5 S AR e ) — 28 0 R v L DA B A 3 5 9 sl R 7 5%

HBEAPIECE: DB2 HEERANLARF

XK DB2 B A SRS IBM Campaign L& S mJ i 2 2 1 8 A

SE I, P AR ASOA A B X 3o 28 ] L AT B 32

ZAMARR ELER a7, JFHXSREEEAR -, fERETRE, AT

TR
IBM Campaign UL “%E AREFFar4 OB H, RETHRRS 47
BAFEFFILHE: “SQLO9TIN Hy TFEBis i, C B YSHIF 5.

fan, 2 AR R A1 R AR A IC R A A B UA_ContactHistory

.
JRE

PN SRR P A SRHE R RGO ARG, IR a7 26 Hi e A TR — 4
FHFREEIRS, R A R S PUE LR, B2 A N #2042 i — 3
ARSI JG A RETTAR. AR I — AR AE T BRI (8] A 52 B, AR ABABIH BT —

PRGN, IR BT AR B R,

PATHARAEWIR R BUE: KZBOEOLT, A SR 6 FH 2 20 9 SR FR U7

1352, B2 G TP TR AR AE T A (9 B B LA R 759 R D SR VR[],

FEFEAIE], AbF ALLOW NO ACCESS 75 sURYZEASRAEXT i ML I F 8iE (Z 8
SE) . AETHAHATAET ALLOW READ ACCESS J5 AR ARIEZ AT, AR
B SR A AESRAT 1K A B Z W T 80 B 1 R PR ORT H AR R I BIUE . FE TR AT
AR, AR R RAAXZRAE R SE (U BUE) . Bk I Z
Fr—ERAISUE. HRASLHRFIREXIZRN U §UER, EREFITATEIT i
FTIZH A BN Z AR A %R I BUE I RS P R B, RIVRE X 28 AR e B A 3
AR BUE R, XA LEE K U SO THC Z BUE RS, XA ST 1%
FIARRABr R BUE IR KPR, REFTRIBUE SR ARIER U e s H],

v SEER, RASHRF 2R ZBUET SO Z BE, I, AR SEREE

RS B BE (14 I FARE PP 58 BUE, % S 8] W] RE A7 AE — 5 SE3R.

i RABAEAESF YRR PR Z BB CE AT T 2RI BUER, I RE& kA4

i, (ER, RARIEESFRE IR 2N Z BUER A2,
fR R ]

ARIE 7 IBM Campaign f#f f7F Loadercommand it & J& 4+ 481 Shell A (Xf
T Windows Nyl PRATSCAF ) Sk I RICHE ke A SE AR 7, WTLAI) Shell BAIAS 535 A $1
FTSCAF IS INHE DN 2 SR i e e [ 3. R R AR A R — D ARF IEAEi2 17 B
IETEXS RPATREASRAE, WERG AL antl, A E R A RvF A3 A7 I i3

A, HEH— AT 58 MR A SRR L.
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“WEEEOE: DB2 HEERNLRER
¥ DB2 B4 A S F S 1BM Campaign FiL A6 I, T2 426 f0 25 87 41
B P B SR B 5 R S T g ] AL 5 A T

fEIK
PHET SQLO66SN 4l
E4ES

AR AR PR AR P IC i A R, MZRBEATIHAR, IBALEFTHe Ak
B2 )G, BRERFFRAEERS, 5INARGHESXE. FFAERSIH LBAC %4
DU — 2 sRAE 2931, 2 A0 T HORASEE, AR XZ R AT TRt A i, P
277 SQLO66SN 4tiist,

i IR [

RN AR A TR, e TRl T
SET INTEGRITY FOR TABLE <TABLENAME> IMMEDIATE CHECKED

] DA A A e A A

load client from <DATAFILE> of del modified by co]de1| insert into <TABLE>(
<FIELDNAME><,>

)

nonrecoverable;

set integrity for <TABLE> immediate checked;

Xt EH T AN AR B 1T V34
IBM Campaign J5 VP RS HERT O e 177785 45 Sh s RS i 7V TR 9 51 5475
L2, AT RLRPT 0 SCPFIE 7 4 6, SRJG M 1) TBM Campaign J P ST AR A5 22
[ SRR
RFIAES

f£ IBM Campaign RGMIREF, A2 RO GTARMERIREHESE. B2, X%
AREEAEEEAEE, TOEWERTX IBM Campaign JiH sl B IEAT IFA RIS R,

B R X B T R ST W AR ik 7 %€, 15 %11 IBM Professional Services, 1l
BRI AT, el LT A4 B8,

DI 2 —Fohd e, Bl RERE, BN REMREERPERENAM
KA

iz
L FARLT A5 Bk 2 7 X R I o A7 5
o KA RESURE ECRIRE B 2 0 B9 H RSO, DU E f 3l 1932 A7 /46 20 H PR [R]
Blic.
o KA A RS B BI5GB M A 2 AR RELE T Bk AT 1 T 2,
o ARG AT S G SR AR ARG R TR X BRI, A KT i R
H L IR TR 2
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IBM Campaign:

2. W\ X S AT h AR AR E AT RS, 35 X dE 2 DL & Campaign/partitions/
partition[n] 4L IBM Campaign COFH EEMAIEIR, £FH&M Campaign/
partitions/partition[n] A [y tmp CAFIE.

MAEFEERF LM S, BAETHFMH
Campaign|campaignClustering|campaignSharedHome Fif$& & v B 1 Y BT A SC A
Sk,

paign RIEEIEE K /R GUIL, (HIBIAFAEM BRI E N R EIERG N . A
TR RELSR, E2RAPUTHMET, 155 IBM Professional Services BX A,
3. ffi ] Campaign M 7 5O B Je rp S 4G sh AR AR, DU N HERIE R 6 4
AR 12 A AVE SRR, AR 55 R F R OR TR, SR st [A] £ b a] BB BT A
EE
a. QAR ScFde, SRIEFEH A A A 0 Sk,
b. TE 6 A, KBS SRR AR E R A TR H S A 67 se ke
c. TE 12 AN, Mk A Oy Scrke DL 1 i & G 30,

Campaign F 5 U0 R B3 & 4515 S AT AR .
T—%HitAa

SFX G ek (X R PATIIR R S8 ) &, Campaign [R]H Ry 2E40E 2 5% B AIHEAE &
4 F S A fiEAE Campaign A AL ATXT S, IBM Professional Services 1] DI B
ATl 8 5 0 AN S W
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% 45 EREHAD

S RT DA o o P S TG sl e, SR it oA s o R 4 A 3,

EHEHAZESE

Sl LId s LR 05 R HilE a3 B8 I0E S 5 1 s vk LA 6 A S A8 B T
Zhy e EE.

i WA Campaign 22255 Marketing Operations #£5{, A7 il Market-
ing Operations kA= E I EHIE BN, AXRIFHMEE, iEZS ] Marketing Opera-
tions Y.,

S Tl e A T B — 2P SO RE BTG 3. iltn,  Sn] fE E 30—~ 8 41 15 3h
J@TE Department DUAFfiff 8BS S G S LRI THY 24 F%.  B0E SCRY 5 il J M S s 7E
TAVE I SRR R L.

SE il B G S e ME T R A E G 3h, IR EHEC A S MG S s 00 T iR
JIE il E S G SR, TR X T X e B ATE Sy NULL,  fn] DAG #2478 5 15 30
A 7 il e 1 i A

X ERE LR A PRAEE B B, R R T R i e 2 T R E — .

RE il B THF

G LA E W o E . fm, e DUE SCE IO R T I E ik, DI
MRZXHEE, @ EHE, SREICE RIBERE. & 508 P 0 4 6 58 8 16 3h
(RO AR A E TGS ) BB AR FICH T#A (TCS) .

7E il BT B PEAE B A B S T SR S AR, P AR S T S E AR ST R TR A T A
SE I RICREIE R fE. Blan, WRERIE T E R o T I E A, IRA M EH
PRETHFRAS R B 170, BEIHHEERETER.

R P ) At DRURE I T DIOKE 2 W B T RrME R (B A2 1A Campaign A2 A5 E: (UCGF),
NI, P AT DIARYE ROTRr M A M, AR IR G W SR I R, A
Z15 K., {ESW Campaign User’s Guide,

iE: A Campaign 5 Marketing Operations %, 4% (# ] Marketing Opera-
tions KAV E I BICA M, AR IFAIE R, 1§S M Marketing Operations SUAH,

E HlE mEE

Campaign FlRF T — 4UbR 4 0 1 et e PR LU T g st b, fmT DA i ol e i S A LA AP
i T S i s o0 A A At i et e Kl

AN, AT FE R S — A R R R R DUAE ko A R 0 AT 52 5 M A Y
{H.
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SE SCT b AR N, AT L3 3 WP b of R R+ A ot s A o ok R — R S B Y e )
Yo BRI, R AE B A R i DAk 2 o A i LA

SR DA e AR =5 3 o B4 — T e it A A o o -

o VRN E

o AR IR 2

- EASHUL R

TA=mSER?

AR — R AT B, BCE R T B 5, RO R A R R &

FE B R A AR, oK P A S R MR AL, 5 7 B — TR A R A
I, BRI DL T RO R A AR, 7 Al DIAR i 2R A1 s X S U (., (Ho, 4
PP AR TR SR o R i, JCEE B e i A PR A A

A7 ST B M E B B ST A R AR

T ACRERSELE?

B SR PR AR — A i T B, T AR AR B R R ISR 2 e T R IR
B, TN, R R A T DU S A SV B A A

QIR ARES S (BEE ) RO SEIERE. (B0, ] DUk A X H Al
T vt e 1 ) 75 oA R B AT A A 5K B R 2 M Y (B AR 25

e B A BRI, S0 BB A5 e Ak i A RO (K 3 P 5 T B 1A BT A T i,

FTARSHUELE?

SRR RS — AT B, P A U A sl CHrp, R a3 R 1A P Y ST A
KIK) BB T B,

TEG IR i s BRI, EV MR IR A SEE. AR5, SRR R T IZER
OB R E, AT A2 U U AR B E (. &5, HETSELRIER RS
el P 9 BT AR SC BRI, P T DA 32 o B it i A R R

Bl S RiE e B

54

IBM Campaign:

AT RUE SCH T B AR BOTH 724 ERVE S sh, sl Ty e Rl E e, e
=8 631 P = DD el D = = R ) N T O VTV 0 € -8 el S B e
BEREFE.

FraaZ Hl

A BN BUE TG Sh, R RN T R PR R VR AT AR,
iz

I EHRE > BHEHEMEE.

2. (ERERFIEREY, B ERIBEEX.

B GIEHE V.11



3 R R Ellli ol A B O SR Y 44 R,

4. & XBJETE,

HT IR

IFHATIATRIE:

BHEERAR

eEMT M AR R E AR, i,
“Interest Rate”, Ja MR ZFRH 15 4575 H Ar
HILHF RSP A Z IR, TCS FxTJE i n
LRIV FR IR EATIE L. filn, TCS i3
25 AR AL s s, AR R
LMK SCA: <strong style=\"color: red;\
">Name</strong>,

i BICHETBE Campaign — &2 LAY BRHERT
m JE I 1Y 24 K.

RER&TR

MRS IBM EMM &b (lan, #Eifjolie
2 ) B, H5E T AR E 2Rk, i
H5EYERBFAHE B, (EARBERAE M
¥ (@l “InterestRate”)

T 48 Bk e 20 4 Ry ME —, 2B DL B AT T
%, AMEEER, IFEAKD RN,

T EG R A AR, T 20 S O A P T
JRTERIN R TR,

Bt

TR DL LR PR . RAF IR YE 2 )R

AL TG B .

s BAEHESMUEEHESEE, ER
CAFTERIE G ).

o TRk O TR AR, AR
BRRELE AR, B AAE AT 2 TR Y
T A L A L A

© BATTJR PR A AE AR E BN S H bR T
TEME, AR AR E I 0.

Al
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IBM Campaign:

Xt F I T EHATILTRIE:
nE IR EFR LR E, WEFLE. HikE

SRR SR,

o MTEMWSh, )RS E R
(ZTBAHRE AZA) .

o XFEIE, M EAE H bR RO R
THEM (ZHEITARREAZH) .

o NFFR AR, H DR EAE A JE R I A

BB E . PTisE i E T 2T 1%
BRI R i, B AR A G A o 2 B
A,
PE IR EORE BT i R R D < BRURC R
A7 MBS Ml T AR T 2 A,
B2t B, RO % )E I E SO AR b
JE Pk, R EORE RAT  E AR A R
PETS 02T AR, B A T K E R
ity Z{H.

RS PR e 2 i S S

o WARENFEEOTAELER, IATE
JH UL e AR I o AP 5 AL

o WPREN AR DT BT, B 2K
T PN o P I . B i B B 0
F, T O B X G B A AR AR,
ftn, R s DAg i 07 AT OTE s B
PR LR T RAR R i, IR AT B E
ZIE A REIRAT.

RETRER

i BT fRE T iy SO T Y R A B O B0
HEESSIL

B BIEREYEE, 70k SRR
o,

5. MY AR AIUR AR EEZF R,

IMRIEERF T RBTRER

FHATU TR

NAEFER - HF

T R B AR/ VU L /N

E ARG R, IR ALE R R
TR T RN . (B2, R 2 R AR
B,

NEFR - &

fRE/NIE GBS LARE) |

B BT S WA AR [ 5% 0 o 3 4 6l T /)
BB, NSRS R BN KD
RO, IR AT B M fe.
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NRERFT M R BITTRER:

FHATIATRIE:

XAFR - FiFE#

F6E S KT FF ER A BE DR /R 20 B Ak A AL i
AR BT 8, N, anR & A 32,
AR FHIET (fl, H35) K 32 A5
P, AT S (T 16 174,

RFBUHT UL 0, 8252085 X0 Wi 1 B
GY A

RFIE - FHFEH

© MERKFHBRE (S ERNE) |
(Writ ) BErP SV SRR R B A BRI N5 =
T2 DA SR VEAE 7 FH P 7 B st ol 4 5 0 s 1
ibRCE ERR NS RLE AR A A G
FHEZ R AP AR — (1, (EDURE
HIT 8ok, ) Blhn, AnSAET SR b A 3
—EFEREED, FRA, AL
TE B T it 220 T ot AR NS A (EL A A

Ea RAFEWIE . B AR SR
Ja, FHETCREFEBR LB SIR IR, (A R
T e fE e SO, SR e ATk B A il
H. SUE B BAT RLIS IR R R T Gl &
E R )

* BUUH BIERYIRS R DU E DR AE A Lt

TRy H. AEERIE AT IR T Bob i AE, SR
JE RS, EMIBRIEAE, e HED
BAFP SR, ARG bR E.
(Tt ) $5E AR ERE{E. BRI
O S ST 3, A BTN R E T
FIHNAE, 77 W2 b R B T8 B T B0,
Fighai TCS,

o 6 BE R G AR DL RE ( 7E 51 3% P R 2 7
F¥.

6. HRTFEH.

ATIHEHEIEX 2RI

Campaign BT FR AR B R TE.

VHRUE PR — T B SRR AT

AR, Yl WHIFRW ST, VEoAE B oy, fnT DUE SO LBt P e 4%,

RXTFUES

WA TR, DU SO P a] DA AGE 55 16 Sl EE 0k IR A (9 3 R 91 3= e R 9 AL
BT DL AR BR 2R UA_Initiatives Hs it

FP R TS B TG Shiny, A TTHe I SCRY 412 rp e 7Rl

UK E:

Ll Rl R B ARGk Campaign RGER AR,
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2. FEXEEESE UA_Initiatives W) InitiativeName FIHiRINME, FMERZA LA
255 AT,
3. fRFEXF UA Initiatives FMIH k.

i 7=
ST LUV I RS S BRI SCIERO 7=, T DL BB UA_Products sfifs il
i,
RFIAES

AP LRERanS — A s A A SR, 72 R IR 7E Campaign 2450 25U 2
) UA_Product FH. fH#, HERPEAICFE, EREHRA, EalDIHETHE,

YOk ;3

1. HEARE RS B R S50 Campaign R40 858 E,

2. #4k UA Product %,

IR E 1

e ProductID (bigint, KJ 8)

* UserDefinedFields (int, /& 4)
(AT ) B R R DI S HAR S, AT LIMER UserDefinedFields 4.
4. ARYE R EE TR DU AE AT DL R oA IR Y 7
5. fRFEXF UA_Product FMH Ik,
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% 5 F OmEREE

HOGEPAT T i BEAREY BT 55 2 7, R TS T E B
e b AR TR A AR, AR AR I A, BN A AR AN RE. AT D
s T e o LS IR R A AR BT T I AR I T AR £ 4 5 L E T

|

2

S il J P B4 s 9 R A A o s AT DL AR AT 3 1 A R R 813

FtazEm?
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Mg b 7 S 30 7 A 48 X B A TG ShAE HE el B 1 g s e s, X Bl B w] RE S B E AR B &
fEH, s ZhEHEERAR R (REMARRR, HEHAT T2 e#84E 5 5 64
RO ) FVEH. i py 2R AR TR A S A T shrp B R A R AR
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BRI RV,

F# 30. UA_ActionCustomer FFF7R

5 &FR HiiRxR KE RWF=E
CustomerID bigint 8 =
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KM, ARELELE, WSH 1 REN I

O
L BREEE Campaign FREEHUR )00 2 0 AR 4.

ARAERP B BT AT RE R, 1S R8s S R SO,
2. ¥THF UA UsrResponseType 3%,
3. O SEELES A A e B SIS A — 17
a. FA—HME— ISR RARIA,
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TUREAR A R, A 4R 4,
f. 75 IsDefault Zirf, XA BEAE B Y B A 7 28R 5 A 1. T 0RO
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o AERCE A FP SR H A3 B0 SIS R fik e 1 AE S R fOR 0 B W S A T Sh s
17

o SR =07 VRRE DR AT O R Rk A R L Y BRAT

o PR 2T YIS T 58 UK il 2 58 B TS SR BT U SR RIA B AR 45 2R
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o R M 5L 2P T P ST S A

o EATH T ITEBET R (I SAS) DL A5 R A A S 25 5

o TEQIE 2 51847 Unix shell BIADIE FTP e A& ik i H SO
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HLE BEREREE
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web_hit ABifilA2%) , IEAVZHRERAENCE] ) # il K s AT,
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BRSO, VK ik e S AR T T R B SO B A A B, AR5 HIEK Cam-
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T2 A0 I 58 5 4% 42 F1SC 1 40K
B e fil % BRI,
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2 HEWE AT R, MY
$E AT 44 R SC A 240 4 flh e 7
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<FLOWCHARTFILENAME> MR .ses UM TR ERAR A | S HF H Ul il 2% (1 AR
<IXUSER> Distributed Marketing JHF I F | SCRefl R A, SR IGHT fid & #5 H1
2. ACEN T fl % 8 A R,
<OUTPUTTEMPTABLE> TE“E 4% 1T Ay AL BRI S Ak | R,
WAL SQL Al FHAIARIC,
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<OWNER> B AR B A - Marketing | SRl 5. R IUN il &% &5 0
Platform ¢4 /" 4. BRI fih g Y AR
<PROCESSNAME> 24 Hi AR AE 1) 4 5. SRR A B AR,
<PROCESSID> 2 [ AR HE 1 hRIR, TR R AR PERR.
<SESSIONID> 2 i R AR, SRR AR, RIS i A 7 A
BT S fioh 2 i 1 A
<SESSIONNAME> 24 i i RE L 1) 24 R TREfE AR IS WOHT ik g A
RS fih % g Y AR
<UserVar.UserVarName> R B A A, 0T 24 AT I | SRRl A . SR TUORs finh % #5% F
R E LA AL 5, BT S fioh 2 i 1 A
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"
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"<trigger2>" ...
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BILRIEL AR H 3.
P17 S I R VAR o VR SR VA &

<Campaign_home>/partitions/partition[n]/Togs

AR R AR T ar O &, IR AdE T AL B A Hofth H &30

<campaignSharedHome>/Togs

<campaignSharedHome>/partitions/partition[n]/Togs

IBM Campaign HEXHHZFRFCE

H&E S HTIE% 4 5% IBM Campaign Web WV 27

L IR, SEHRR, WURE AR

BAERME .
i FRTIEBN <campaignSharedHome> & Z2AEMT 45 & I =0 &, W DL it
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TE Web MW TR %4 L
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<Campaign_home>/Tlogs/
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TN4iz4T Campaign Server Manager £
JAFERF (unica_svradm) I &ZEHER, B
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2. Togs/ac_sess.log
LRI #%: <campaignSharedHome>/partitions/
partition[n]/Togs/ac_sess.log
Web iEH:HE 55 IBM Campaign ZRFEUE ST | B9 SilT#%: <Campaign_home>/partitions/partition[n]/

S LRI #%: <campaignSharedHome>/partitions/

BXS%:
5 181 TUAY ¢ SRAEA Wil A9 H &S00

MEEAE

L gmiE g BT TR, SRR SAEACHHEXH. HERHE

SCPFRS o M i R ] 1 RE R RSO0 2 58 T 5 AR A T,

B4g 44l <CampaignName> <CampaignCode> <FlowchartName>.1log,

45 BN <Campaign_home> (X T HLfiilfr 5 17 s HC & ) B <campaignSharedHome> ( X

FHEBANE) T partitions/partition_name/logs.

EERiEEREICE

TEIELL T R 2 X R P AR R A E H e, (i) B RvE S E SRS

AR E.

KFIES

BT AR, O 7E IBM Marketing Platform HH G S IRHELE 011 14 7] 4L
Ey BRER

WEEREERBELH| | krizE > B,

SE QA %t 43 DX T A

Ja Tk,

fran, fArLlUE gt H &L, EHE
TWRLEEE, SRR T B H RSB

5 = s 2. 7£ Campaign|partitions|partition[n]|server|logging Ti% &
WRESGE s, |© C cmaionlp lp [n] |server| 1agging

SCEG, fREILE
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% BRER

WEEIR DAV | g > AARe & 5T

FEA N RERRH - o

T 2. 7E Campaign 7 HEFES X,
3. BiRmAmeHEEIFaTaL.
4. FEEHRMENEE T L, P REMREITFITR,
5. XTHRFER, LHBEREEBARED.

&R

BUFE, %00 DX AP BT A O R P AR o BT G A 1) H AR TSR TR A

(B2, WTLIE AR E BRI A 7 g 4 AR A m] DU B H ek o, ]

ALAETE N (B ) bt BAIR R, LI A0 R T
FAF, PR ICE T g AR A, AT Z AN, AR ARk
FERRET, T kG LR EN, BRERIFIETUR L O A B E.

MRS A E S ST AllowCustomLogPath, Jf H JH P A& 417 AL, T4
FH P AE e i R T AT DU BRI > B B AR Rk ol H B SO

MELEL R Ed ST enableLogging, i H /M BA@E S4F AL, A2 M P al Ll
1 O FE R T S B B s O B R B A B ERIE RO & AR E T a s H &Il
.

HXxE%:

%% 319 T1f¥) 1 Campaign | partitions | partition[n] | server | logging !

EREMOTRERREXH

HAWERTAEECHH &M, Z 30 TSRO R R AR s 17 e ] %
L TR e R L S e At @ o1 £ v o= A S i et Rl = 8 s 5 8 1 S AT
ST H B, DU R T RR L A R T B0 R AT BRI T

i fi
- AT TR RR I DA A T G
2. FTIREDE B FHBFEEERE., KAEHPIWERE 0P RAER HEX

.
3. R H S, HSIE 122 T MIJIEIEIMX#F GRRIL RiObN B
4. MARHEXMHOEEZEE (WERCELEBHFEE) , Bafnr LI HHIds

WO, MHRARRATIR 21T, REERA I#F
a AL EFRI > BEAE. EHIHENE IR AR 5 — 30k, R
VOUERAT A&y, 53, B > /ﬁll-i‘-El:':
b, PR > BEIEFEDUFHEEE (2%, i, SRl UEAEAH
B HER 25,

c. Xﬂﬁﬁ?ﬂﬁ?ﬂﬂiﬁﬁﬁo
d. FRESRH G, DU E RPOE 5 A .
%12 @ paicagm 121



HXS*%:
i FEE H SO A

e. SEMUE, PKEBVEHEILFION, DIk RE I,

Az B E
-GN CIER S QUG ISP S QLT g R

PATF R G H &30S At AT W], PSSR T00 5 B o 1 3 e 1] B AR SR T ] AT 4%

BICRGGH (%, B R | 355 B0 B F B DL LR AR IR

WEEHEZE S,
Level (I, 'W. E)
Tirnestarnp FID Category Procass name Message body
0442072005 17:14: 20667 | | (1752} [ | [ | | PROCESS)] SESSION_RUN_START
042072005 17:14:20.797 | | (1752) [ | [T | | [PROCESS] [|[Active] || Select PROCESS RUN_START
0420020035 171420907 | | (1752) ([0 || (OB QUERY] |[[Active] || Morthwind (thread 000004E8) SELECT
04/20/2005 17:14:20.957 | | (1752) | | [ | | [TABLE ACC]||[Active] || Morthwind (thread 000004E8) Query completed,
042072005 17:14:22.068 | | (1752) [ | [1] || [TABLE ACC]||[Active] || Morthwind (thread 000004E8). Data retrieval
04/2072005 17:14:22.089| | (1752) [ | [ | | [PROCESS] ||[Active] || Select N_RECORDS = 89
0472072005 17:14:22.099 | | (1752) ﬂ [FROCESS] ||[[Active] || Select FROCESS _RUN_DONE

AT Rl s T AR H &S — ko, @t H B SO, e &ty ia
Fr ot R B DL B R A R R A SQL K AR HA R R, MRIEREEEIAFE,
AR ] DUA A S Ay B M B TR AR T B A SR D 5 R
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Category Process name

[ PrROCESS] SESSION_RUN_START |

|PROCESS] L—s=[active] [Select FROCESS RUN_START]|-——— PTocess run info

|DE QUERY] [Active] Worthwind {thread D00004B3): SELECT omeriD FROM dbo.Orders ORDER BY Customer|D

[TABLE ACC] [Active] Morthwind (thread 000004B8): Data rejfeval completed; 830 records refrieved and returned

|[PROCESS] [Active] Select: N RECORDS = 89

|PROCESS]| [Active] [ Select PROCESS RUN_DONE |

|PROCESS) |Universe] Merge PROCESS_RUN_START [sprocrun: 757

[CELL ACC] |Univarse] Cellicocess: Data is ready.

|PROCESS) |Universe] Merge: N_RECORDS 74

Flowchart run inifo [PROCESS] |Universe] Merge PROCESS_RUN_DOMNE [sprocrun:757)

|[PROCESS] [Walue Segment] Segment PROCESS_RUN_START [spracrun:757| S0L

[CELL ACC] [Walue Segment] | CellAccess: Pre-computing denved fields Derived fields

[CELL ACC] [Value Segment] | Celldccess: Darved field computation completed. Data [ rna:ﬁr

[CELL ACC] |Walue Segment] Cell: Creating segments

|[PROCESS] [Value Segment] Segment: M&X_SEG_SIZIE 3

|[PROCESS) |[Value Segment] Segment PROCESS_RUN_DOME [sprocrun:757]

|PROCESS] |Output List] Snapshot PROCESS_RUN_START [sprocrun:757]

Im?ﬂ»doyrEEs”City] |Output List) »~  Worhwind {thread O00002EE). TNSERT INTO dbo. OUTPUT_TESTT{cusiomer_[D, CompanyName,
SELECTUAC 27 _1.Customer| D, dbo Customers CompanyMame, dbo. Customers Address, dbo. Customers. City FROM (UAC_27_1
LEFT QUTER
JOIN dbo.Custemers ON UAC L7 _1.CustomerlD = dbo. Customers. Customerl D) J

|TABLE ACC) |Output List] " Northwind (thread OO0O00288). Statement successful; 4 records affected. [sdbtace:2269)

|DE QUERY] [Output List] Northwind (thread O0000EDS): SELECT COUNT(™) FROM dbo. OUTPUT_TEST! [sdbtace:2195]

|[PROCESS) [Output List] Snapshot: Records Wiitten to Table "OUTPUT_TEST1™: 9

|[PROCESS] [Output List] Snapshot PROCESS_RUN_DONE

| IPROCESS) SESSION_RUN_DONE |
HRES:

5121 Uy ¢ A F M AR A H RS0

B itz H:h\Iﬁ:

TEFAE A H &SSO AR R, R8T DK s 23 DU BR 1% ,D\I#F*E’Jﬁﬁﬁ A
%’ﬁ%’%ﬂ%ﬂ?ﬁ}:ﬁ$# F P L BAT G 2 A H &L VR A BUA RE T EIMIFFO

UK E:

L FTIR R A A AT S

2. wlik: sty HASSUH, AARFHERRENA. R i 0 R AT IR A AT
HH, EHNE, Rk IEZNEGRATE 5 — 3.

STIFETE Y Y ptiER A,
4 HIUEURES, BTN % H o R

IBM Campaign Web W AEZEFHE

Web [ U7 H &S (campaignweb.log) HITidskH IBM Campaign Web [ 2T
A R A

campaignweb.log LT IBM Campaign Web [V FLFER 45 o5 . B4 SO 44 FE
‘B A Campaign_home/1ogs/campaignweb.log.

512 % HEkicsem 123



WHEH BIL % B AR, WREAFELZ A8 Campaign Web W FHE, HH&EMH
BELIY B 545 R, i campaignweb.log.1l FA campaignweb.log.2 %%

BLEF X campaignweb.log J%E H ARl @ME, 1B campaign_Tog4j.properties 3¢
fF, BRAETEOT, WL T Campaign_home/conf,

ELE 1BM Campaign Web NA#EFHEICR

ELJE% IBM Campaign Web L 27 H E S (campaignweb.log) [ H HilR I HE,
WM campaign_log4j.properties A4,

YUK
1. 7E A4 4T JF campaign_log4j.properties U1,

BB, WXL T Campaign_home/conf/campaign_Tog4j.properties, 1%
BESCAEARTESAS O B, AR AT DIZERC & @ P Campaign|logging|logdjconfig Hi
6 W7 & e B s,

2. f#iff] campaign_log4j.properties U4 AYVERE NN E W% campaignweb.log
M HEIC R E.
fn:

o TR HAIDRG, BT ALL (RS T | HIGH (1% T2
#%7) . MEDIUM (#4F%&”) 8l LOW (M4 T “HHR") |
s W ERER - PEEZA Web H & 3
( campaignweb.log.1, campaignweb.log.2 F campaignweb.log.3) .

o RERTLIHE P campaignweb.log BEFRAISCIF 4, WRAETEN T, MHZESCME T IBM
Campaign Web M 27 55 %% L) Campaign_home/logs/campaignweb.log.

3. f#fF campaign_log4j.properties IC{F,
4. FHIZH IBM Campaign Web [ JHFEF,

Campaign F1 eMessage ETL HE

124

IBM Campaign:

ETL.Tog CHKicsk ETL SERRFATA sS4, 1% ETL dERR M T UM eMessage 5 Cam-
paign [T AR, WA U E A Campaign home/logs/ETL.Tog

Campaign ETL #FFEM eMessage BRERZRAMICET mhmi B 4, JPAHz8dE s 47484, K
Ja ¥ HAF] Campaign 6 F IR I 0105k %P, ETL H&ESCHPRICR S5E%E, 05
AT R G A SR L SR IGA AL T AR,

B ETL HERICEATH, 1HEM campaign_log4j.properties LAY H ERICRE
P, X FRECE Campaign Web W R H & XHAIE — @S, EidigE > &
E > BHiED > BERIEFE kI E B e E, G40 E A Campaign_home/

conf,

% ETL HE U R/MERE L 10MB B, 1% ETL HESXHFSH RS Campaign Web
AR T H E MR 7 AT, TR e HE 2B — 15
5, filtn, ETLJog.1 I ETL.og.2 %545, ELJHHEIATH, 1Bk logdj JEMEClF.
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£/ logdj KELE Web N AEFF1 eMessage ETL HE IR

IBM Campaign Web [ FIF2FFFll eMessage ETL #EfLfii | Apache log4j 52Tk
R E, WIS REE. Apache logdj 2T Java MY IFRIEACHS H ik 5L H]
.

RFLAES

%4 IBM Campaign Web [ HIFE/FH eMessage ETL #FRENCE H &L, 594
campaign_log4j.properties /4,

UK

1. #TJF <Campaign_home>/conf/campaign_log4j.properties IC{F,
W BLIEPE SO ARAE /conf HFrh, §i§7E Campaign|logging|logdjconfig fTfg &
LB AT A 4R

2. JARE LR S Y JE A

AREUBEMERGEE, 20 T FRIE:

+ campaign_log4j.properties CIEH AR,

* Apache Web ¥l & F1 logdj XBY: http://logging.apache.org/log4j/1.2/manual.html
3. EH 35 IBM Campaign Web ¥ AL,

EFIELE Campaign Tz BEFMEMTFEE

oty %4 Campaign Web | FIHE P 2 R0 % P HLREW 4% 25 s o iR o5 dv b i, &4
il SR ERAE H O HESCHPIC RS, 7o, ARECR MR &, AT
il A H &S0,

XFIIES
X BT L
il e H & ST T i g8 IR 5548 L L R &: <Campaign_Home>/logs/

unica_aclsnr.log,

XA L

o BN EREE A SRS A BA B C M H &S, HALE A <Campaign_Home>/
logs/unica_aclsnr.log,

o Ak, HEMWM, BKES. W8S R U R R R R A S I R S R R
TEFE il &8 H % 0 fF: <campaignSharedHome>/1ogs/masterlistener.log.
<campaignSharedHome> RN e EAME, B
Campaign|campaignClustering|campaignSharedHome i & I &
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http://logging.apache.org/log4j/1.2/manual.html

5%

#BR1E

iR

A il H &S0

f£ Campaign li45%% b, EHIZE > &
HIEINMEE > EERSGHE.

T8 W] DL BT A 225 1 it 8 (9 B
i, AR SCR g A R AT T
<Campaign_Home>/logs/
unica_aclsnr.log,

B | WL H R AR WS 4R o 0T OR. R
AEINHAEEFT I H B Z 5 R
FE.

R FE OV HE (RERRCE )

i e e o B N e
T <campaignSharedHome>/Togs/
masterlistener.log,

AR BT E MRS VLA E £ 0 &, 1
#rF Campaign | unicaACListener |
node [n] | masterListenerPriority,

Ry T A E H SR

1. g8 > BE.
2. %3 Campaign | unicaACListener
IR DL “Tog” F3k 1 1% .

WP & E H Biess i 7 AR, B4
Tl g AR AT DLAE A H S0 2 A
WP A 4 09 H AR SO, i
unica_aclsnr.log.1
unica_aclsnr.log.2 555,

il

P B E i g H A0 (OUR S Hr R
)

—

wE > BE.

2. Campaign | campaignClustering

BHATHAE S, A IBM Marketing
Platform A5 H A EIREL & G 7 1]
L,

EES LR
5181 T 1

SRR AT & B9 H RS

Campaign Server Manager HiE

nAia47 unica_svradm SEHRE PR AR, A8 2K Campaign Server Manager
H &30 (unica_svradm.log).

B H S T ia A7 B s AR P

unica_svradm.log,

9 it T 24 A 55 o

<Campaign_home>/1ogs/

SELAEFEE

WRIE1T unica_acsesutil LR & AR, 2K A S Campaign 2335 5C AR

J_‘? EI Ju\j,fq:e

lig H JL;\I/#F{_Lﬂ:l:ﬁ?JJ:t%FH*EE

unica_acsesutil.log,

) o7 T 2 M 55 e L

<Campaign_home>/1ogs/

SiEEE
LFTIFR AR BN, ac_sess.log SCIFILFA KM G5 dr i 1 fF B
MR EmRERERZAEEFEZRER, BAZBERD SERE BB ICRE
ac_sess.log CMFH, I H &R SCHRAOA B B T 1808 R FH AR TR =0T W 25 B B 0 2 BT
T e IC
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AT ERAL B IUT AR 45 % A9 <Campaign_home>/partitions/partition[n]/Togs/

ac_sess.log

R E: <campaignSharedHome>/partitions/partition[n]/logs/ac_sess.log

Web ZE#H

=

ny

ac_web.log I A KI5 Campaign FRETEHE 4 Y E R F B

Y&k #] Campaign I, fFEHRICKAE ac_web.Tog . Bt H ZSCHFAY A7 B
PR R SR AR A AT 5 I A B i i P

T BT SR B IR AR 45 4% LAY <Campaign_home>/partitions/partition[n]/

Togs/ac_web.Tlog

% FERER B <campaignSharedHome>/partitions/partition[n]/logs/
ac_web.log

BEREAEFAE

InRiz47 unica_acclean SEFHREFIS K AARR, AB2K A RO Bk S8 AR 7 H AR S,

M H SRR AR 12 AT S AR P T 28 e 45 2% B A2 il: <Campaign_home>/1ogs/
unica_acclean.log, B4 &FKA unica_acclean.log, {HFEEAFH ] DI4EE B — 14K,

Windows E#HE

# IBM Campaign ZZE4E Microsoft Windows B, #8n] DLEERE MK SE 41256 2] Win-
dows FAFHR, DMEIATHFEISE,

&5 Windows F{FHEILH ] e FEGRR R AT B, BRARBOR SR A B
AFTHE7R, 15 3 5 S L DI RE.

WV 45 2 Windows H4H AR idskr Campaign|unicaACListener Kb E & M4
il

B = ] Windows HMEHEIWLRH
Campaign|partitions|partition[n]|server|logging AbHMC & @ P45 .

TG g e, #/E IBM Marketing Platform #1075 B A5 B IR B U1 1A 48 7] AL,
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£ 13 E HE—(EEE
Campaign iy 5EEHTREN, WUTE. ARSI LA — ey U RO A LA
A IR,

IBM Campaign 3 51 o] DIFET T F1 A

o WA FLE SR AT A R AR Y ARG Y T7 DL R AR A ks =X

o WG AR AR ASRE B MR RE K, I B w AR AR A

FT BC B S5 SR B T AR L R AR AR s 14 BT A Jee 1 DA % i it AR ) 5 288 g 1 2y
e BT GRE" T L E,

1 ot AR A% A R A AR R 7 3G, T ARG IS ORI &

XTEHANNRE
BT SRS BT Sh A 4 e —An i, BV E TG shba i — MUY, [Al— Cam-
paign X AT AT P15 4 TG SRS AR A REAR [A].
E OHER, BREWHIE SR KR L AUEME— 1Y, EREHEEEHRAT
FEME— 1.

2P AR S S, A B R T BORs B A AR A B A ME — fEDR B B IE
Jt.

F AT ety B A ARG DA ARG AR Al 48 TR, P T DL sl ARG,
s Tl AR, IR 2 BCACRY AR ME — Y, JF AT G et L

EE HE I
SRCE B TG S AR A% S, ks ORI R T BT BB S T S, B E B ST Ll gk sk
P ains sOR B AT A A, (E, AR g 48 05 sh XA, I8 28 AU 0
A 2 A B I S X

KT UES
B LAES, AR A R AT LA ] Marketing Platform,
UK E:

1. @EHigE > BE.

2. &4 Campaign > partitions > partition[n] > server > systemCodes,
3. & campCodeFormat J@f. il B IEILAIA% 7K.

HESE:

55 132 TUHY 1 A DA 2

55 131 TURY 1 AR A% TSR o
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RTBTAE
T AR R P ok F B JE LT o 5 LB AL

FER TR o0 (N, g, /I AT, R, MBI
) HARRI AR, SRR A f S O UAR E R AR R AL

SRETEOLT, KA Sh A R T ACRD; P AT LUE 1 B B A AT A I A A Ak
G R T30 o A LA BT ACRD,

T RATE AR E R ME—, XHURET AllowDuplicateCellCodes JiE Z4iiYikE
(TEACRSAE 2% vhdfiik ) . WS AllowDuplicateCellCodes FY{E >y FALSE, HS4HIG
ARG AE It A2 P T ME — 1195 S [ 0 R P RS 5 0% sl o 47 ] BB A7 A AR ) B e AR A
It AllowDuplicateCellCodes MIfE A TRUE, AR-ABAANRARE H A TOACHD A DM —

RS AV 3 42 B ARG I LT P A A — A EAE R — i A ] b 1 At o7 2 b T A
TS, ISARSSERIA AR, (B0, WERA AR EL R, A e RIE
JH A P 6 U T Lo 36 i i P P A I B A2 e AR, A R I R, 1§
%] Campaign User’s Guide "H)“S5iEiAREl"— 5.

B (UCYEAE AR M BT, A RE SRR B B A B BT AR S M —
1., AROBHPITTHEZFEER, 2k Campaign User’s Guide,

B ETABEER
HITE N P Eaald TR 25 H o RS As 2. SRECK 6 LA AR EIE .
KFULES
PR MAT 5%, SR B AR 1 ] AL LU ] Marketing Platform,
YUK £

1. EHFIRE > BE.

2. ¥t# Campaign > partitions > partition[n] > server > systemCodes,
3. &HE cellCodeFormat J@k. B {REEILISHE T K,

HXS%:

5132 BT 7 R ARG A% X

55 131 BT 7 ARAD AR R K o

XTFERARBINLERE
7 AR B R 42 ROV — IR, ALTRACFDRE ML CRRIBIZ ) IS 4L A 942
IR,

Campaign YRR b AUEA — MUY, FFH. Campaign 53X EAT AR 4T it X
TERATHARE . R anACRD AT DLRA — B A B0y, 0K 7 B8 o ol A N 1 7 X 235

ar.

P BIEE AR, K R B AR AR 8 AP — (B B S e wh AR B
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F AT DL oy B A ARG DL ARG A A B BT bR, ) T L sl AR,
TR i i n ACRD, A EA AR R R VF T AL

B SCHBCA AR B A AR A ARSI, A REOR IR B Sh AR R A A 2
JryME— k.

A — 5 7 I T i 87 Y0 B TR R o O ME — AL ik O AR B Ak B e — Ak B
A RME —FRiH,

HUWRAREISAT, #RAE R BRI BAS, WRAFAE 1 A 1 Hisgftrin e,
RIGHE 1 A 15 HEEaTT, Bk B Fpg B, X 6 ERESS DU nT RERY fi i
R SR B X T i 9 W R

T A A EACED NS, JoR R L

BRI AR mRR AR E AR SRR ER

24 7 it o R T QR v N, A B Bl A R el A ) T v RAL B AR A XL
EFESE

TREL R A 0 A R S AR A SO AL BACRS A% 5, ST g A A AR T 15
BT SO B A A% 2. AR AT DL s S R AR e B A AR A T o R AL AR
s, (EALRR T B AR TR B R AL T

UK

1. EHFIEE > BEHEMZE.

2. P EmIEREX.

3. PR SR L A B AR A A T e AN B B

4

- AERT AR SO B, A R il AR A% 2 i A B A4S 50, ol OR B A A
K.

B I FE R RS S S A AT
5. HliER.
HXS%:
55132 BT ¢ s (ADoK X o
PSS X TR

KA FK

AT 1Y A A R R Bl A SR 28t 2 — R PP R R A 8, T LA
Bidc Campaign PN B AURD A L& T A AR AR Y A s 2K

ME—ESHIE B, T, KCHNIRY U 32 AR, BERRE AT A R AR
P g R AT A s A FSE A ARS DA B AT T i A AS, R a ACR A A 5 =S
AT,

NI TR T d AR A AT
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% 38. fEblUigHE

ET HEH

A-Z, [EFFS, bz (CREE | ERAAHmHEE

c. n fll x)

a M REFEE (A-Z)

c 5 x M RETEE (A-Z) SHEMET (0-9)

X

EMRE T (A-Z), BT (0-9), HE, F7 AL AR
H A AT ASCIT 74,

BAg A e K E A, AR DL — B A X FEAT &
Wi, JfH allowVariablelLengthCodes J@{E2%01% & A TRUE,

R (0-9)

Rl A% L CAMP_aaannn AE DL FACHY: CAMP_DWP839 ( CAMP_ J& BR = ~BfiHLA: AL
MREFR, SRIGRE=ABEVA BT )

SR ARIET

TFRE/RTH IBM Campaign YN B ARG B85 AR O E 4916 30, 8o, mian b2

PR A R A =X

7 39. BhA AT =

KA BREE EMRENX

BT B Cnnnnnnnnn “Marketing Platform ¢ & 71 [ b1
campCodeFormat Z:%{

T Annnnnnnnn “Marketing Platform [ & T i L 1y
cellCodeFormat £:%#{

TR nnnnnnnnn T Campaign H17E SR T ah B4R
i

Kb 3 nnnnnnnnn 1 Campaign & X AR S AR Al
H

K FRIBER =R

RASAE AR T Campaign Y H SR RUITf i NS TG 3, FoC, w s AL BT

LibEESR N

B T H P B AES A AR, Campaign 38 S RFERIF & 1 il A AE LA,

Campaign ARAJERE RIDAE R 28
Campaign $24 TAURGA AS, 7T H A B SR RS 22 (9 kA 48 e A% =XORE DG 0 19 75 4

Gh, BT, A AL B ACRD,

TR T RERR IS A P B AR AR AR B PR B A
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K40, G CHYLE 4%

S EESl BREERR &

B uaccampcodegen <install_dir>/Campaign/bin
L pTH uaccampcodegen <install_dir>/Campaign/bin
T uacoffercodegen <install_dir>/Campaign/bin
Qb uaccampcodegen <install_dir>/Campaign/bin

¥ <install_dir> B fy22%E 7 Campaign FSERR H 5%,

2R Campaign (194 B AR A e AL 5128 Rl BT R, IR A B8mT DU AR T il 1R

O L.
RFEHRIBEMR

1SF: Campaign A I E BB TR 2 (0K, AT AR RO R 10 Y AL

%,

SE AR A AR 2 8 0 T et ME — B IS S A, R A AR BB D AR (BT A X
=AY MIF A B RE R, G RT DU AT Ao S 2 08 5 ok T A2 il AR AR i, g 2
X SEGFRTE T REAS AT X HEE T Campaign Web [ JHFE P (041 2R 50 4wkl $hAT 301,

B WCRAERMPLAE E#EE Campaign Web R 55 &%, TET(REAENTA PLER L
F A A .

O E AR A S 9 B LB PR T A A 4 T 8 w9l 55 R B ARG, i,
T LCKE R AR A e 15 O B T Sh BT A 1A 0 e R < T S Y T 2
(MEH

E B A R SRR K

S Tl AR AR IS A0 200315 2 22 T oK.

o TSR R FRALAUR BN, ANRER 2K

o A A ME — ARG 5 D BC A E AR AE K, e s AR S i AL 8 2 RS AR B
i

o 8 WA AR R AR 0 200K ME — AR ERT 1 B ARHER R (stdout);

o ALK SE I BT S AT BT AR AR LR IE /Campaign/bin H sk, AT LUK RS b A
A A R R R AL B, ARG BRAL T “Marketing Platform i &7 52 1 b Y 7 i £
T A B P B R v 4 I

XFEE Campaign {EAEHI{ADLE S5
(T {f F“Marketing Platform B U] 1 1 SR HE e 16 5z 25 65 ST 8 8 AT 2 L1
.

i BSERUAES, ETE IBM EMM H EA VIR, ARER, 1S (Mar-
keting Platform % 51455 |

FEAT L G B (Y B R AR E R A AR AR . ARJE,  ARAR A Y
BT bR B P A R P R A FUME — T AR BR A,
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FBeE” T, # Campaign > partitions > partition[n] > server > systemCodes
54 campCodeGenProgFile J& 4 (11 158 & A i il 41 sh AU A BLAS 19 a] $00F T S0 1R 44
FR.

RXFIHES

S AT, G S VERTAL LU i) Marketing Platform, %[5 8, E%
[% «Marketing Platform ¥ Di¥5F) .

FEER TTRIDAE K 22

TE“Be &7 b, ¥ Campaign > partitions > partition[n] > server > systemCodes
55 cellCodeGenProgFile Ja M i B 15 B A A il B A1 SRS A i 1 T BT S0 44
7R

RFIES

£ BESERUAESS, U E A AT AL ] Marketing Platform, %58, 1H5
[% «Marketing Platform % # ii35F) .

EERmRBERNRE
A LIEIRE > EWmaNRE i LA i i U .
Ok

1. B5%#| Campaign, RFHTHIZE > BHIEMEE.

2. TECEEHWESNEET I b, R RERENX.

3. PRSI A a ACRD AR B 1 R R Y B

4. TEEE mAAUE SCIUETAS R 1 b, S A E TR AR AR A B T PRAT SO 44 R AR
N s RBAE R EE T B AH.

5. HhSER.

TR AR AL AR
A LIEIRE > EWmaNRE i L4 e B .

oK

1. H5%%| Campaign, RFHRTIZE > BHIEMEE.

2. TECEEHE SR ETUE b, R RIERENX.

3. BT RR LS LR ARG AR A Y R AR Y B

4. TERTmBNE L MEER 1 b, A e LA A s A 0 m] P T 3 B FRE N
MR ISZTFERMMAE, WREK I F B2, B2l 54 A AT A ik
.

5. H5ER.

KT EIBEHRIBEMRR
65T L R FE T8 25 0 5 PO A PR, K6 D2 028 T BV IE AT Cam-
paign IR F4E 19T 301,
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FEr 2 Campaign FRAFFT I ITACRINS, HOR G A HOME — Pk, b Zin IR 08 1
P9 AT AT 2 AR A A e A8 T LA A 4 Jr M — AR I e B A AL ) ™ 8 i A i A
) .

i AT LA

< DI 1 JFA,

© FR-AEA A,

o G BB RE S Hp Y E — £,

w51
PUF 79 s 7 1 16 i 1 AR o o A =
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XTFHiHEIR

2 T ACAD A A T0 Ik IE 0 A R 2 A% S ME — FRRS S, I8 4B WA 2K B Sl B A
e I (stdout),

DR 0 i AT AL 20

< LI o JFin,

© JAR—A A,

o WA RGHENGI SRR R,

ANl

PUF 7RG 7R T 1E 6 A i s =X

0 "error_message”

FE HE IR AE A A U B R T R R gs P OF S AR H &,
XFHEEH AL

WK T A 0 A T sh el A T AR A B AR P ifE. Campaign 23R bin HgH,

FnT LIRS E il v ot AU AR U e R B b, SRS ] IBM EMM. SRR E 7 &
EEEH T RRBERFHMLE

BB U -, ¥ Campaign | partitions | partition N | offerCodeGenerator 2%

Bt offerCodeGeneratorConfigString J 1t it (i B i 2 o IR b AC RS 2B B 2% AT P AT 30
PFRIAIE. A EARXS T Campaign Web WV IR 7 3£ H 5&.

RXFUES

i ESENMAESS,  EAA M AT AU ] Marketing Platform, A XAFE, 1§55
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F 41, T w95 CFIE B A8 09 JaE HE

B i ¥ ES

allowVariablelLengthCodes Campaign | partitions partition[n] | server |
systemCodes

campCodeFormat Campaign | partitions | partition[n] | server |
systemCodes

campCodeGenProgFile Campaign | partitions | partition[n] | server |
systemCodes

cellCodeFormat Campaign | partitions | partition[n] | server |
systemCodes

cellCodeGenProgFile Campaign | partitions | partition[n] | server |
systemCodes

displayOfferCodes Campaign | partitions | partition[n] | server |
systemCodes

offerCodeDelimiter Campaign | partitions | partition[n] | server |
systemCodes

allowDuplicateCellcodes Campaign | partitions | partition[n] | server |
flowchartConfig

defaultGenerator Campaign | partitions | partition[n] |
offerCodeGenerator

offerCodeGeneratorClass Campaign | partitions | partition[n] |
offerCodeGenerator

offerCodeGeneratorClasspath Campaign | partitions | partition[n] |
offerCodeGenerator

offerCodeGeneratorConfigString Campaign | partitions | partition[n] |
offerCodeGenerator

REEHBENNRTRABERZEZNSE
uaccampcodegen FE/7ZFFA T HHIRM S 4. uaccampcodegen FE/F{i T IBM Cam-
paign ZHHE TR bin Hgr,

A2, BRAE G SR ITACHYE s B9 25

2 &

- 1412 B IL 44 7K.

-d B EARH, AL — eI B, (A 31,
-f feip AR 2, T3 i A% =K

- A 18 B A ME — (CRS B E At A A

-m feid Afy, nTRIBe — (sl B, YRR 1 3 12,
-n (ESCHCE R R
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-u i BRI E TG SRR, R RS AHIPRIR,
-v H 58— S HATENE bR i HH T (STOUT),

-y b 0y, sz UL REAL

AR mRAEERFHSE
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K43, BRAR A CHYE Wl 0 2 K

SH it

-a R A AR B, JeRl2 1 3 5,

-d B ARH, A2 s s, (HRE 31,
-f e A% =, T3 s s KL

-i 83 B 1T AR A — PR 1 Al 2

-m i Ay, mIRIEE — s g, Jall2 1 8 12,
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-s At 318 L T A2 OE — ARG 1 LA A7 5

-u BB B S 4G SIARIR, MR RS A MR,
-v B — DS EAETE RIbRHER i (STOUT).

-y BBy, ez DN,
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uacoffercodegen -f "nnnnnnnnn nnnnnnnnn nnnnnnnnn nnnnnnnnn nnnnnnnnn"
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EFIRBERRISH
Campaign S FFIAE 2 500 0 AE T3 LTI RS (RO 0BT Campaign )
A

REX XIS FIATIGUE; (H)E, T FIBR IS -

o BORREREGRY Campaign AURDAE BUE B0 722 T8 2 Hl RS A BL# h S 50 iR k.

© B IITEE TS A AR T AT S A FR Al =S A%

© AEIIHES BT T SR AR DRSS

o RPN ARG AR AR BT AT SO B IR Z I A RS R AT, 55— A2 H
BB AR iC T AT U BRI S R o SR BRI R 2 S8

* JIT Configuration Manager HIF s A5tk A M I ACHD A B2 7 B BRI R 200 SF4F,
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TP A AT g e, 8 B G ] DURE IR b S RiIR B IR T AT &
o, X ST G AR, X e AT DU o A R A B

*FUESE
T AR B T E S A R E R R, &R e, pl,
TERE BB B RAE TR B | AV, (B VR i B AR B Y 2 4
B B4R 2 AT T, RS R B, T 25 R
P10 L 0 0
Ok
L DL A T TR R
2 frEEEy WY RELHESREE.
3.l PTG B RE (TR T PR £

o BN VERSULI R BB AR AL, 4 R I 2,

o BRESEORAL: XV B B P AR 3 L

- IERETEE: 150 R IR IR E S S 114 S A SRR,

HEE I RERNERIZE
1 FHETR > BORE AR HIE K A LA A o - R A 0 S B B, T LA
AR 4 R B R
iz
L DGR ST TR R,

2 frIEEsEy Y RERRERIEE.
BB, DR TR PR PR VT 2 AR A T

REREEEBITAR
B > BERE FIORERIREIETERILIT AV R S T4 R,
{1 R e 0 % W R % B

Campaign|partitions|partition[n] |server|flowchartRun|saveRunResults,

FTOFIRE B AT g, T DL R TF iR AR BB AT 45 R LA R e A7 58 U (AT AR
Bl 47 AP A i Son, T ORIT T UL AR RIS, KRB RS XT C 58 U2 AT BT AT ok R Y 45
RIATHE N, SRR RS sht R 32iatr, WRARTER, FRE
LEF TR AT ISR, G L TR BFrs T B AR AR,

SR A R AP AR AR, DAL RFEREEGSITAR. #l, WRE
HAME CreateSeg HAEHMAER, AB2MMPAAFIZATER, WARARMAFBITER, A
LKA Z T AR A 0 T 3,
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IR EHIREERLL
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(o RSB e AL T DL R AR PR, JE T Bl e AL AR I, R A e T R 55 e
AT AR PRI IR AT REKs i AR MR 5 e L R A R,

RFIAES

fsm DL ik A O 2Ot I T Ak & JR B AT X 45 AN AR IR . e 2
KM RN E R E, R R O B e T,
UK E:
1 B X0 4 SR B e I, 135 56 JU T 9145 %
a. EFFIRE > BE.
b. i#£#t Campaign > partitions > partition[n] > server > optimization,
c. ¥ uselnDbOptimization % & % TRUE (#TFF) o #% FALSE (%[) .
2. BINTEANFR R SR UE IR, AT T SR
a. DISREE T AT TR AR AL

b, HTFFEEEE Y REREREE.
o W SR ETRIREIET A E R E AL,

e
Advanced Settings M

Gensral Server Optimization | Test Run Settings

| Save Flowchart Run Results
| z iUse In-DB Optimization during Flowchart Run§|
|| Disable Global Suppression for This Flowchart

R EIEAE G BRI AL, IR 28GR s TR R RN, K52 al A 6 Xcdle
JEN AL,

iE ARG i R /INME E TALAIRR G, BB RRE A  T IR, IR Ak T
T o8 R 2 AR B,

BREEEALLAIFAESR

R PE P O e 2 T Rl e AP O P U] TBM. Campaign 55 B AT AT, St
BT L 4% 5 10 4 .

R PE A 08 o

o JRAEHUR PRI 5 A8 A TBM Campaign 45 #5 L5E R T Hf: DIR

- PSR REOLE.

245 TR P A A

o B AT REAE R A i o5 5 E IR R EAT HE R GE RS I 2 R0 A FAT:
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o R A A BT AT K A M 55 e RO IR R A
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B N AL 2520 CPU BT I A £
o A TEIEENACE, EHEERS S ST Z CPU Bk,
o MHTHIEENMALET, 1 IBM Campaign R554 LT £ CPU WEH.

Al DL& R R B E AL, P RS N ERN 2RI E. RiFECHeREER
£ (uselnDbOptimization), JF7EJFEEIR A B LT (SRZE > BF > RiEE
EITHRME RERERMLL) .

Ea R I KN TR, SCE X AR A T e R, Ak T
T 58 BB e P9 A3

Xt # i B A AL AL I BR
o FFAR PR R R SR R N AL

o MRIEPTHREREE, RS T BRENAEE, Ji8&7E IBM Campaign [l 554 LR
FrHLeshfe, TRt T — LRl
- BRI e PR AP Y 3R

fan, AR R A AR B R R IR, 82 IBM Campaign 2 H g st
T8 DL BB IR AT e B AR e M 55 L

- WM EIE SQL EEiH IRAETFE.
B, FFEFEAIRETE, IBM Campaign 2 X IRAFBA RATRME, DT #
AU SQL SR BUTAEM TH ARG, W T DI IS SQL 4], B4z
FERCE N SE 5, B, =AE IBM Campaign it 55 L@ 2 LA BT
B, FFRR AR AL IS R DI RE P AL

HEEPRIER SQL

A DA T 50 o T 50 2 PN AR B ZH R R AR SQL 15 /m) Y S il 22
o AL SQL EhlzEwmll select 3k, HHHEASCARF(NEE —4 from,

o XA FHGAF] <TempTable> iEEMEIEE, 0 2/ —PDEARES 2 51
I SQL JEHIZEAL T A — 2 AR R R — Al I, AR Jsihs SQL 7 il i e 45 1Y)
B i RO FEM S KK, ot KAEIBITI SR,

o WRETER G ARG mEET R ARG SQL &ifl, ARl
<TempTable> 4 AREZ PRI IEMI5FE. iOf ] <OutputTempTable> 4 fifi ki
1B 3Z AR IR E TR R &R 7] IBM Campaign iR 5545,

o WARFK ISR SQL SEEAEN MBI G, A E M SQL LIS L
FEAIRIN R IAT R, B, Ra b B iR i 45 SRR B 4 R AT

At mEEERERES
£ FF 42 O RS Ji 5204 A Campaign SRR 0745 3658 JLHRRR O PRIRAO 518 (#E
BN G

PR ERAT G S VR Al A, B2 0] LUK B e P 45 F 4 Jm e .

i ARG NVE AT, Tk R A LA BRI AT R BRI
GUT, BT RUETETEBR T B E T BV T 2 R IR AT A .
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EIE > SRZE W Y2K BELTfE IBM Campaign Ul iR LA BT R R
DR

T FATT 5 U IR DY AT A 7 e 7 TP i .
ARAEH 0 F 100; LT 100 BEAHEE S 100, BRERER 20.

IBM Campaign i FIEEIER VR TR OVEE N 1900 I H BRI TR 99 4FRY4F 64
B

B, RS EE R E R 50, IRAETEREZEMN 1900450 = 1950 HEEFMZE
(11 99 4F, Rl 2049 4,
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HIRE S 1900 4R, ARESA — A/ DT BE R AR AR0, I8 A2 K LR
2000 4L,

TR SRR R (B 15 BN B ORAA 100, ARASEM VSR 1900+100 = 2000 £ 2099, FEiX
PRGN, 26 ArA m A BCF4E 0y iR 2000 4EAL,

S AT DAAR 9 75 2 S i e

BHRE (ERPERERE )
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EHE > SRRE THEHRT (ERFEERE ) BEriiis e 19 )k E shig 4
AR, AR e RS E

Campaign|partitions|partition[n] |server|flowchartSave|autosaveFrequency.,

BT DIBCE B SR e LUE I E s Ay TAE, DIl RIEATRE. I Campaign it
FntFE (unica_acsvr) TEQGRIE AR AN &0k, AP ABEBAT I LRI, EofE 2
BIE — A~ EH S AT B AR A

i B, AU E R T T A AR A (REE SO

R RIRE T kDI ORr niR A R, B, A A S, IRaKERE 5 iR
1 — iR

Campaign ¥ B s SCHEEAEFEIRES H 5% (CAMPAIGN_HOME\partitions\partitionN\
tmp) H, HHY RALAN asf, FUEASHEUFIEMRAER S, EBF AR 1%
FEEIEE, BEMBR1Z asf XM, TIZMEEMKSRAF N ses U,

FEARKAEEOLT (Bln, mREFhBHREESETT X, mARRFIZRER) , &
SPAFE R RIRA, RO T, BEEBTT I 308 R G A7 1 R
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H SR N2 RAFAL T E RS I R ], RIVEEAE BT B8 5 AR IEAESB AT N & A B B
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EI2 > BRRE FORESR (ERREHITIE ) SO E O R SRR
eI 7 . PR M T DR R R R R

Campaign|partitions|partition[n] |server|flowchartSave|checkpointFrequency,

R U IIREAR B T RE — it IR AR E R R IR RO D RE, DU TR, KA RRATE
ST > REE. MCIDREGEAREWEAENR 54715 L sCE MG 5 DR P PR A B f il —
WIATHL B SR AT I IR,

TR DA 2 S BRI T [ B, 0 05 I 1] ] B g o A 1 I R ] o A 5
i DAOVTIdr. R A PR AT fl A S I [R] ] s e AT

R AR R s AT I IR DL R i A it R P o 9 43 SN AR T sk A, s a9 e
BIGRAFI, Campaign K U577 20K HARAT, FTIFRAREIN, 2675045 1k R R R RR AL
HEIKE, AT IEAEAT B IR MK T IR AT

Campaign KiA6r 5 SCHEAF i AE GRS H 5% (CAMPAIGN_HOME\partitions\partitionN\
tmp) W, JFHY RN .asf, WAEE BT 5E T, K IMER asf SO,

IR AR 55 45 R (unica_acsvr) TERARE BT HARI G, IPAMABEEEITR H IR HE asf
SCHRAE. DRBE, ST T DL PR S TR A R B fE — R ks, DI AR
A2 AT AS W M TG I ARAE 5087 T4

BB R SR B MR
RIFRIRKHIRERIRE

BI2 > BRRE TR ABIR IR I X 4§ ORI MR 40 00 s

AR SR

Campaign 5 5dli T 2 SCOF SR BRI (flan, e PRIttt ) , RS
BERE AR (FI, BIRANERR) . RITHRXEIRERELI LI Campaign 4k
ZERR IS (AR R A RGN T N, TR R AR 5 — BRI R I

BEENE 0) TR

i AR IR R T T TR ) U B A B AR BB H ARSI, R
H O HE FEEE.

TR EIETTH E I A AR &R AR

EE > BRXE T NIERIEEITITH B & A & 25 0L 00 AR89 i aa 17 011e) 5 B T
IR (A1 88 2] 55 DRI ST R A

EATITAR & DLSEAT g, mT DL P G 8 T00 M S i fid A 5 14 91 3 e % — A~ el 24>
fil e, ARCE GG ShAE R s A7 TR 2 B e, IR AR Y il R AR K as AT, Bk
HIZLEM X 4875,

S o P AL R M e — PR R, DA 1 B R AR AR T DL, X TR
WY R R IEAT, PER A0 Ml A 2 B A2 AT
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SE T RTBAE,

EATITHAR A DLSEAT S B, AT DL PR I8 08 T60 M S fid Az 6 14 911 mp e 4% — A~ el 24>
fil

S o P P TR M e — B WR R, DU ) A B AR RSN B ia AT, (O BN
FEEEAT N SE U, BEFR R Ml A 87 A 223a 1T,

FEL N REEENRSRILIEE
SR > BEEE T ARSI T L2 VAR L 2 PR
7 2 I SR 1
UK
L DL R T TR R
2 fEEEy v RELHSHEE.

R AS AR BRI, SRJG B P2 R R R AR AR Y B

IBM Campaign EHIAFEHE
&I2 > WAEE [ Campaign [EH7RE A UEI AT (i 102 1R MR
A B R RSN TR (MB),

TEAT DU A DA = PR RE, B0 /N (8 DARR il S R T BT T A . e KM
4095 MB. IR EE A KBE, JB4 Campaign 25 H 3 KR EIY 4095 MB, 2
A EEE BN EiX E Campaign | partitions | partition[n] | server | optimiza-
tion | maxVirtualMemory ffi €.

ARVFIIERT R AT LRz E
BIE > BRIE T NRR IR R BT I TARE 0 A 05 15 R B i 4 P T
iR,

b Bk I B o 4 SR G A A

Campaign|partitions|partition[n]|dataSources|dataSourcename|AllowTempTables,

BEBESTAN M 2R SR

ARSI RERNNLEITZE
EHEE > BRZE T HMIRBITIRE LR 1] DO E E TR E G E R A s 1745
REGAHAEE.
RFIAES
WH, Wl fT g R A5 ARIRE, (BR, STfesm BRIEER EMICS 78174
R ik, EREIEITR AN, ARG SE AT R, BRI TR N RT DU £R 8 A BR Y
Bl ok MR R B e 17 L i
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% 15 E IBM Campaign 5Hf IBM = RERK
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ARERIEREE, SRR RE 7 RE R Y SORE LT T8 S AT {7 SO,

+ IBM Digital Analytics: 7£ IBM Campaign Jif2EF i i Web 0412518, (IBM
Campaign & G5 HRESENIEREE.

« IBM eMessage: #4i& HA HbrR, A& E - FIRAE T E 6 5).  (IBM Cam-
paign ZREFN TR TEY Ui BH UM FEA H A 45 238 FIfE 55 eMessage 441,  (IBM
eMessage JAZh A B i R WA ANATERE 2R E T EAZ A IH,  (IBM Cam-
paign I GIFE Y 1 T W07 P B R o AR AR

« IBM Marketing Operations: % BU& 8% EE MHEAE, 1200 (IBM Marketing
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+ IBM Opportunity Detect: 517 P A H 1048 % P AT AR, JFTEREAY S BT
Bl AT, Opportunity Detect #5101 2 il & g R4 H 468 & 09 #0010 B — 4
Gy — AR A Rl sk, #0E X Opportunity Detect #4813 SR, 48 ETEN;
JE X B SR B ARG E s, IBM Campaign ] DUf#i i3 H IBM Opportunity
Detect [45 R 5 4% 2 HA & FF 0% FiEil. 1526 (IBM Opportunity Detect Jf]
FEEY .

 IBM Silverpop Engage: 'l Engage fJ%:T =HH B4 265 IBM Campaign HJ
Moheed s, WEACVEFTEH AR TITR N MRS %
FAEH., @t 2 R IE I DL AR R A N EE . AR R T A Y, R R
AU I H AT B DLAE Campaign 1 Engage Z [RISEPLAN0 503G, BE 2R B0E AR
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keting Edition #EmMI5E) .
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KFHES
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* insert into ua_usrresponsetype (ResponseTypeld, Name, Description, ResponseTypeCode,
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iR R o)

EWA T/ Digital Analytics FRiRAJEESNSE AN registrationid, iHEHF
®E > BLE > Campaign | partitions | partition[n] | Coremetrics, Fffiih
CoremetricsKey X & & registrationid.

BUE O EHARTEIE, HEREE > AP, %£#F ASMUserForCredentials [if & it & H
EXMH P, R EEIRIETE, gz sk
o AR ERTRG S BN E DS Digital Analytics % S bRiRA# FAH R 1 FEIIE,

o WA EIEIRYE IBM Campaign FCEHXE (140 UC_CM_ACCESS) H&E X1
ASMDatasourceForCredentials 54 LT,

%} Digital Analytics £/ iFITHEIZE: $#ix 13169

A PR RS A T IR AR AR AR R 13169 I ANAT 4.

Tt IBM Campaign JfEEH, < AR TR & A4 1R 13169,

[RE]

Xt 54~ IBM Digital Analytics #4337 & A2 47k, R RER, 7£ IBM Digital Ana-
lytics H AR 1E A L SLAR 4 T 47,

R (o]

TP LA R I AT A, B, 453%“Prit IBM Digital Analytics Hli77 7%
A 4G H P30 H 85 TEL.

i M IBM Campaign JiFeE <2k #5 #7247 7F IBM Digital Analytics 24> i37i%
BETIEAE, IR i E X, IEHEHER B8 IBM Digital Analytics " g X404
s, 7 IBM Campaign HJGEE B S04l o i e .

i, FFeE H RIS 3 H Bi{E Sk © T IBM Digital Analytics, U157 IBM Digital Ana-
lytics FFoRE IFHA H M, AB4% B G16207E IBM Digital Analytics "1 & IE40143 T L
B, IR E B & A #| IBM Campaign,

TR DA L X HE JI S A S 20 43 4 L P E ) U AR A % A0 T S S
(9 T4 H 3935 45 H 2 1),
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IBM Campaign:

r“ Digital Analytics Segment Selection x
Client I0:
G Retadl
Select segment:
Segment Name Category Description Application Type Start Date o End Date
Analytics_On_  Sanity Analytics On..  Analytics One Time Wied Mary T 1 -
sepmenil Sanity e asdds_.  Analytics One Time My 14 1
anand Sarity Jush for Testl . Analyics Peryistent Mon Sep 24 2. Sun Jun 9 2013
Explore report  Sanity Expliore repo Explore Same Seszion  Sat May 5 2012 Sun Jun 2013
Lifecycle Sanity Is it lifecycle.. Explore Lifecycle Sat May 5 2012 Sun Jun % 2013 |8
0-2 Mins / Se_. Sanity Explore stan_. Explore Same Session  Sat May 5 1012 Sun Jun § 2013
page_views__  Sanity pape_viewd__. Export Same Session  Sat May 5 2012 Sun Jun § 2013
ICreatedThis_. Samity whal the bor_. Export Same Sewclon  Sab May 52012 Sun Jun® 2013
sepment_per_  Sanity Annlytics Persistent Wed May 16_  Sun Jun ' 2013
S S A T amine, n s B B Tomm. o B WA
Sepment range
Start Date: 0571342012 e | Wheve H B anys.
End Date: 571472002

0% Cancel Help

xR T R RGO H i, afriike, REARRERHSCHTEeA
fap. CRERZONE H S IC T e 2 Mk RE, PILsE A n, HF 0 IkE B H s
ieFEgal. )

%} Digital Analytics &£RHFHITHIEIZE: FKIZH“IBM Digital
Analytics 2B i7" £

AL IBM Campaign JiFE & H i« e i AR HE P R $2 41t IBM Digital Analytics %%
T AN 24

LR AR E AT R SRR AC B X EHERE, “h S AR 7 1BM Digital Ana-
lytics R4 3AftE Jy ko,

eS|

nfeAR/5H UC_CM_integration [ii&i%E. JfH, 7 IBM Campaign 9 0] HER IF
BB P VFATAL,

fift 1R (o) =t

JAHNLE: EEFIZE > BiE > Campaign | partitions | partition[n] | server | inter-
nal ¥ UC_CM_integration X & & Yes.

TR REREE > APAEFIFRIAL > Campaign > Partition[n] > £
BREE. pHERMARFIEEIFTN, AEREHRFEEIFINR, EEHEBRD NmW, &
Fif5E 1IBM Digital Analytics 204115,

X} Digital Analytics SERFHITHIZIZHT: KIIRAHDTIF
A F ] 1BM Digital Analytics 20453 T3AE 0] 17 HE AR F1 7~ AL An] 4153 T A ) 4 ] 45
fE.
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FEAR

f£ IBM Campaign 2B 5 0 BE 8 i BR L B XTIEAE A, P T P f A0 5= 0 s il
IBM Digital Analytics i35, EH% P i5iRE, KSR IBM Digital Analyt-
ics 44T,

RE]
IBM Digital Analytics ik /K [a] IBM Campaign &ZAi (T4 1137,

R R o)
Digital Analytics & 51 4Z0FE Digital Analytics H & X253, FH & iX Lo 53 i
Y LMEAE IBM Campaign A f# H:

7£ Digital Analytics ', EFEE > RERD > MEMAHE. ERIEAH, LLEES Cam-
paign L= MAN A FZ AT R, TR, HEMD TR,

%} Digital Analytics EMFHITHIEISHT: IERERITE

TiFEEIZATRE, IBM Campaign KAt )2 IBM Digital Analytics f#%(H 5 IBM
Campaign ZMAARHEH 2 [E2EARILE. 415  registration]D % H 52 ARPriR % H AT
Be, ARats ks,

IR RICR, 52 TBM Campaign 20— 9 4 8 5 AW AT, DLl
SR IO UE BT (1 e R A 0 5 BURTR 9105k

ELES)

WEAT AR T R Tk S G ) % 45 6 IBM Digital Analytics $##54H)Y. IBM Cam-
paign ZARIMRZBIFEEZE S, 1% IELL F/Rfl: £ IBM Digital Analytics 277 1,
FAER T ETL 2 1 A 58 00 i ARG 2 e 3 R i MR 1R, 7E4< i, IBM Digi-
tal Analytics M HiEA 100 N%F', {H IBM Campaign FHHF 95 4~
CustomerID, Z5RIEFEMmZE (100 MdsEY 95 Mdst) , {BXE ETL B MUGE,
TH KK IE

fi R 0]

TR LA, EARYE A RIS R (B ) VRS MU RIBEAL G, AR I8 or BE
BT R, TERMS R 2 5, TP S E s i R .

IBM Opportunity Detect 5 Campaign £ A #fid

¥ Opportunity Detect 5 Campaign %85, #JPIfE Campaign ifiFEE Hd F Oppor-
tunity Detect FrAz il % 5 28 Kt

Opportunity Detect il ZXHE %75 % 7 £ di vh A o ds e i % P AT A, T DLE X
Opportunity Detect FTZE&4RASE Z MBI,  IF485 58 T AL X L8 Z5 AF I 25 A\ Hicdla 126 1Y) %X
1.

fian, w7 RIKs Opportunity Detect L & 4R B J&HEAN G Sl H (1) 57 55 2R W) 48 B i ] & 1)
Bl . ] BE A A A0S S G Sh b o B Sk e B AR E T, DLSC IS ok

2]
FH o
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(IBM Campaign B 01559 XACE £ RAE THiiA, 5% Opportunity Detect [ 5 %
{5 E, 526 (IBM Opportunity Detect ' $8®» Fl (IBM Opportunity Detect
W AR |

a1 Campaign 5 Opportunity Detect £R

Campaign 5 Opportunity Detect 2 [A] 14 WAEEHR GO AT, TP S AT & AL

JAH T Campaign % fiFDifE &l 4 & Opportunity Detect Expanded Outcome %1 %
$:8%. Expanded Outcome EH:ZelL Campaign FTREWS(H A% S8 50 B A B0E
R,

Opportunity Detect 1] DLACHEAL IR £, AT LI#EAZ ok H Web Service i A% I L
A H MR TAE, AT R At ab 3 5 KR 28 507 A i R 4.

XF Expanded Outcome 3

Expanded Outcome #i#Z#4K Outcome #4lE 5 AP NEa SR, H%f#E ] Opportu-
nity Detect [ it 5 A i 81 £ 53K 9 A Hiis 4k

DB2 J& Expanded Outcome Mk — 7180k ST,
X

o WEE BB AENERTFBEHR I EN CAFRFRNER,
o ALETEERAE AL R M INE B B 4E 2 1 BE Y dE B .

BAFi51T ExpandedTable.sql JHIZAE4#: Expanded Outcome FHf i s 47 41t T I
RAZFR, GHA N F RN LFRBEMET 1, RN ZFRBMET 2.

fitn, WRESEE TEA LT ExpandedOutcome, AR AZMIAKS GIHE DL T A2
ExpandedOutcomel F{I ExpandedOutcome2,

_Hm

Expanded Outcome RHHIFEE

Expanded Outcome B IX L4 iAW Fbn s (ARG (H, X LE{H 8 E AN fr e
FRE
X g — I HH B
®1&
ORBE AT B RS, 7E Opportunity Detect Outcomes H1, =A% ¥z
XML #% R AF.

R4 45 E Outcome i 7, Outcome W] LGS AT — AT % (] ol [7] B £ 75 3
HKAVRGME., R F ARG FETE Campaign HE5H, IATFECHATHIMIALH,
SRJG Campaign A REAH FIX L6504,

72 46. Expanded Outcome F-FEH [ FE

FB

fiig BiRE

OUTCOMEID

XM — 1 P AUbRIR, e B TR T 4% | Integer
#3%| Expanded Outcome #fi Bl f) F 4,
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£ 46. Expanded Outcom

e ERFHITE (2)

FE £ HEER
AUDIENCEID RN H MR T iR REN Z A R | NVARCHAR(60)
FRil, Mk P, &P B E S Z A s, ) .
N d= B we I S =T A IR Oracle 2413, B 206 L B i £t
2RI 27 . NVARCHAR(60) Tk Varchar2(60),
AUDIENCELEVEL X J&TE Opportunity Detect [z A&k 51”1 | NVARCHAR(60)
T |48 58 B A 2 A, ) -
WA ] Oracle R4, NB2M0H 5 B 1) 5
27 )L NVARCHAR(60) ¥l Varchar2(60),
COMPONENTID TR A I ME —HRiR, Bl 1% 4 | Varchar
3k 4 . Outcome,
OUTCOMEDATE X P BRAE A Y R A B BT | Timestamp
H] L.
RUNID X AT AR IR (GE T i 4k 1 7 | Integer
X)) . BITHRIRAETX S —RKIEITH
Outcome FHAFIGIE4T Outcome, T
FIEIBITIRR, BIEHFAETRIBITZE#
Br Outcome 3, K AW DIA %MK
BURF iz TR BT A Outcome,
MESSAGE RTE AR L1 )7 B BeH 15 2 [ 3C | NVARCHAR(60)
ARFAFHER, -
ISR Oracle REGEFE, AP AWK UL B i B
2K/ )L NVARCHAR(60) ¥l Varchar2(60),
PROCESSED EE—AFra, JATHER Campaign J&75 | Integer

i .

Z# 47. Expanded Outcom

e FiBh# AT E

FE iR iR
OUTCOMEID XEME— AR, S BERE T | Integer
JoskAE#%5] Expanded Outcome F:3R[Y4h
i,
NAME BOETEBRAE F B M AN B 7B 48 %€ | NVARCHAR(60)
) A FK.
WM Oracle RG83E, AU ILF B AR
27 . NVARCHAR(60) Tk Varchar2(60),
VALUE RLRAEHRAE 4L B AN B 7 B 45 € | CLOB

bR BRI AT AR Bl R A E L XML
A ARAT
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2 47. Expanded Outcome BRI FE ()

FB iR 36 it
DATATYPE X bR R, B SRR AT DU T SRS | NVARCHAR(60)
A,
« bool MR Oracle B4R, A2LMURF LT BBtk
cotean 2 M NVARCHAR(60) Bl Varchar2(60),
* currency
e date
* double
* integer
* string
YT A, SRR E N sting, X2
HoARMEMED XML #7744, 1 XML
HIEAR R string,
FHRER XML #53
T EFRASER XML f7R6, Hrhid s o5 B
« Field_l
e Field 2
* Field 3
N
<SELECT name="S1">
<ROW>
<FIELD name="Field_1">abc</FIELD >
<FIELD name="Field_2">123.45</FIELD >
<FIELD name="Field_3">xyz</FIELD >
</ROW >
</SELECT >
Ut AbIE A4S Opportunity Detect 5 Campaign &5
DU 7R B35 BE AT DLANAT#E Campaign H DI HEAL B 7 304 ] Expanded Outcome %#.
FIRZHI
Campaign Fll Opportunity Detect W40 E %% HAN T2 TR A,
KFUES
TERR TA S R AR R,
. o .
Scheduler |— [%:l[:giagl?l E— %rg?aez?n ! EHED
RAIAE 5%
Outcome
{ %
#n
EEnES
#itEMAE urkcn B0jane
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iz

L.

ffi ] Opportunity Detect i [t %) JEIASFE B8 & # 4 # Expanded Outcome 3%,

IR AT W A IBM Opportunity Detect il IBM Interact Advanced Patterns {&1]

9.1.1.2, ABAWI DI Oracle RGuFR. TERXFMGHLT, BRLIURE RS B i Hcdis 2

B M NVARCHAR(60) ¥ 5 Varchar2(60),

TE Opportunity Detect H1“HR 45 #5207 T b, ATLL FHRAE.

o WRFEHPAIE T Expanded Outcome YA A B PEEHEAAEAE, 01
VHE PR,

* MR Expanded Outcome #¥a I Heds NFTE, 1A IZEH 4R,

MR G 1 A B oA AT =, B A mT RUIAE R 55 g 41 i b B TAR XY < #F
ERR TR FR IS RS ] Expanded Outcome 35, ISR GRE %15 2ok
OISR IR R ARAEHPE BRI R B AT
@& Opportunity Detect [T IX If-7E“ik 55-a% 417 0 i _E 5 1% TAF XA “HPE &k
XHBITACE, DIER Expanded Outcome (IR #H# T Outcome %idfE.
1t Opportunity Detect TAEX [ “HBE L0 K £, K ihE ML B ATE s 1145 R
FRAE AL B SO,

A A AL HH A K A ] Campaign (iU 83 95 unica_aclsnr, RLsf7#% A Cam-
paign JiFEK].
{# Jf| Opportunity Detect fir 24752 T RemoteControlCLI (CLI) KizfTi% TAEX.,

A E SR RIS R, DHRFTH AN E R (FlansER ) a7 CLI HEAL B
Z

1% TAEX 217, Opportunity Detect 23%% Outcome %{#i1#i A%| Expanded Out-
come FHI,

R AT RAL B Campaign Ji F2 A,

a. TE“BERE AR, #ANTTH UG — AN R g

* ¥ Campaign P 3= FEZ Wi 5] Expanded Outcome F3H1[) OUTCOMEID
FE. OMERERLTN, DMEER BT AR R Y Outcome 5%,
W2 ff i OUTCOMEID “FBriff 17k 4%, [H K[ — AUDIENCEID “FBtn] DI7E
£ Outcome LK EL,

o} Campaign HF) % F 52 ALt 2] Expanded Outcome FFEH A AUDIENCEID
FBL BRI A SR AZORT H AT TR A AR I A 1 AZ Ak

i AR EAEZ A AER ST Opportunity Detect Outcome %44, 35 Kk

S RG B RAERIRE D, e MR R ARE 5%,

b. %4 Expanded Outcome FFH PROCESSED FEIMIME A 0 AYiCsE.

BEAE TR 7R AR AL B 5%,
c. ¥ Expanded Outcome FFf¥) PROCESSED FEHHIMEIXE N 1, DI REALH
sk,

T DIFE“BE B AR g S SQL ki E KA.
d. 7E“ZATHAEY, 2 A OUTCOMEID 1j#:% AUDIENCEID,
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IBM Campaign:

e. TEMEREPRIETEEM ] Opportunity Detect .
£ I HB A 20 2 i R 40 T 7 O BB IE JR 0 S LSk

KLz B A Opportunity Detect 5 Campaign ££5
DU /R G5BT T LA /e Campaign HDL3E 5.7 20ffi il Expanded Outcome %4,

FriaZ Hl
Campaign FI Opportunity Detect W70 %% H AL Fiaf PR S,
KFUAES

TR TASE R R B R,

Java "ﬁﬂlz"f‘ " filex

13 > pialwes > :'i,gl —>' !1\ Campaign
i

fi

LB T

IBM
ﬂ%&ﬂ‘

iz

1.

ffi ] Opportunity Detect i [t 1) 1A FE B8 & #4132 Expanded Outcome 3%,

IR ARE W A IBM Opportunity Detect il IBM Interact Advanced Patterns f&7]
9.1.1.2, ABARLIEH Oracle R&EE. (EIXFMEHLT, BRUOR L0 B Hicdi 2
M NVARCHAR(60) B Varchar2(60),
1£ Opportunity Detect 1 “flz 55 #5207 Ui b, $047DL T HAE.
o WARAEHAFEIE T Expanded Outcome 3 ) 5Hle 2 i) Bt R HEAAFAE, i B
VR PR,
* MR Expanded Outcome (¥ Heds NFTE, 1A 1% R,

WUR K 1z E A R BT, B2 mT DIAE IR 55 g 40 DU I b B TAR XA < #F
o3k TR Lﬁm_ﬁgggmﬁu Expanded Outcome F 3, UIRMAN ZZE AR
BRI, IR HABTE ARSI IR oo H AT
L # Opportunity Detect TAEIX, DK Web Service il é T 3¢ 5 &dl
J# ¥ Expanded Outcome FUHEJRE 4% T Outcome .

R A REL B Campaign Ji F2A.
a. TEC“DLE AR, Han T A GlE — 8 il SR,

o ¥ Campaign AT 3 EZ AW %] Expanded Outcome FFHf) OUTCOMEID
FB. MEAEROTR, DUEERS B RAEE M A Outcome 3%,
W75l OUTCOMEID Bt AT1E#%, [HA[R]— AUDIENCEID Bt n] LITE
Z~ Outcome JCsEHHE,

* J% Campaign HA96 HZ ML 2] Expanded Outcome 332+ /) AUDIENCEID
FB OB E SO 0 AT R A i AR 2 1 2 AR

B TER V.11



£ R EITEAE Z A ARE P ] Opportunity Detect Outcome %, i Kk
SR B RIRA D, IR EHAM R R PR AL A 5.
b. PE# Expanded Outcome F " PROCESSED FEII{E N 0 AYicHE.

MU AEL 6 7 i AR A B SR

c. ¥ Expanded Outcome F Y PROCESSED FRtHMEILXE N 1, DIIERCOALFE
k.
A DR S SQL ki E (.

d. 1E“ZAWED, #ZMAM OUTCOMEID ¥#t AUDIENCEID,

e. TEMFEEIHARIETEZAMH Opportunity Detect %i(#f.

£ T I HB A 40 e R 20 7 v O BRI &R D S5k

5. i EAC RIS HRFS IBM EMM Scheduler Z2HE i T2 K] 45 BT 75 114 s ] 7] B
(N5 8h) 1217,
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% 16 = IBM Campaign {iilfTss

Tl #5/2 IBM Campaign (9CBEALPF. UWT &8 Al 5 7 DL e S 20 Al 55 o 0 AR 2 1)

A,

AT ER RIEE X

B8 IBM Campaign (107 % F U 2 SEREALIE, (T TSR .

RiE

EX

J&i i

5 IBM Campaign {570 K 55 FC Al i AR 5 i E R EAT 09 52 ELARSC O 4L0F
L.

£

T A S AR R PR S0P A DL or W 8 A R B 4, X BT AR A D —
JEIAATHRAE DU (B S ] i, O d KPR BE b4 S (DL IR, R4
AP R, SR ARSI 7. TBM Campaign {iflr#s S DL~
Fah- 3Ty RisfT, X ERE R R S Ty oAb B R

YRR RS

B S 2 SR A T AL

Hi 3

SEAET SRR IBM Campaign Web IR A G 4L RO £

A AT (HA)

%ﬁﬁﬁéﬁﬁ@%?ﬂiéﬁﬁ

fiThT &%

— AR S5 ERR, TR AL d o AT R S e E AR R O, & AL (e
Campalgn Web i 2 FF1 Campaign Server Manager ) i 14 11 % 125
JauniR S A, BB AR AR AR, DG A AR AR E R B, AR,
TR S B Ry o AT I 5

T &

XJE IBM Campaign T MiWT &7 AALLF, @2 AE S e AT a5 15 5 2 (]

B

DT RS IR A ST . R R — O aR. ERE
AR 15 G B AT AT 2 il fe. 000 A 60 & Dy e 4L .

RED=

FREF ATy, AT AR R (B E Dy ), #Ral DI HR
H Web N HRFHEK.

I CIEEIRES

R — R I Rk, SRR L R S5 AR R E R HE A (B
R L 7 BG83 28 55

B i A0 f5 i 2R 44

IBM Campaign A>3 L4 {44 5.
* FERTYG: Campaign Web W JHRFRMH P Sm, M@ Web %87 [R5 4

J2EE 4014,

* FEJGuf: Campaign MiWT#S7ERT S % S AL (BIAN Campaign Web L JHAE/FH1 Cam-
paign Server Manager ) 5 Ji5 ¥ 7> Mt lile 55 4% iERE Z [ ER (b B (0. 5T DR AT BT iy
el B R TR L

Campaign Web [ HIREF (Five ) FpiVrs (J5un) it TCPAP #ffTilfE, DIbHE

© Copyright IBM Corp. 1998, 2015
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il 852 unica_aclsnr #EFE. %4 unica_aclsnr FEFEHR K48 5k R4 Bhif e
EIfTHAE — A5 Campaign IR 55 45 JEFE (unica_acsvr), @40, #8585 479+
AR, IAZNT A4 unica_acsvr [FASSEH,

AT LA B 22 A nr % UG AR D — SRR IV, SR E S, — ity
EiWrd, AT X ERET RAE A RIEAT U,

Campaign {iiffr28 (unica_aclsnr)

174

Campaign ilT#F (unica_aclsnr) fiF Campaign Web W FFEF 2 ERIE FULE S
Je i 7 M ik 55 s R AR

TE5 %% IBM EMM [ 1/ AEWS i HI{EAr] Campaign MJREZ Hij, Campaign il &5 2670
REFisfrik s, IFH Campaign Web WV FIFEF 20 0 502 HAL Fis Tk aAs.

T 3 53 ) R A SR AT B i FE I B AT AR S unica_acsvre B4R, 40,
R —A P& SRR 3T PR AR R, I8 AWV b T4 %4> unica_acsvr 52
i

&l DIFshe B g shRE ik il 4.

B Campaign i %5#% H 3051247 Campaign [ &% — )5 ah:
o R Campalgn ZHAE Windows k5545 b, W DIVE MRS R BT AS. A C0F
MEE, HSHE 183 1Y 16 Campaign ilT#8 %4~ Windows 551,

o W Campaign GEEAE UNIX MR454e b, iHVEN init HERERY — 00 R E Wil 4%,
WS RGN UNIX 20 B SCR DL T ffA R E init SRS .

Campaign {ilTE5E XK

Campaign ilT 452K Marketing Platform 1EYFIZ1T,

il 84 config.xml X (i T Marketing Platform %3¢ conf HEH)
configurationServerBaseURL J@¥:M{H kiERES] Campaign, %, BLEN http://
hostname:7001/Unica, UM% Marketing Platform FR7Eizf7, A4 Campaign il a5
Jokash.

T TWT #5485 T Marketing Platform  AUEI A 3), BUCAE G STl &5 2 B, R0 £
Web W L TR %4 IEXEi217 ¢ H. Marketing Platform Web M 2 7B 512,

Campaign {ilfr&3HYiEEFIEIN

IBM Campaign:

i X S BRI unica_aclsnr fEf Windows MR 45 AT 48 s Ik, PATIRHARRIKE
BAT, E BRI AR,

H¥ LT IEEMT unica_aclsnr #i4:
unica_aclsnr {[-a] | [-i]} {[-n] | [-r]} [-d <service dependencies>] [-u] [-v]

unica_aclsnr S FIFEFF 3CHF LT B0

HHBRE VO.1.1



% 48. Campaign Wil #5550

pridl]

iz

-a

BEBELORE (I e/ M EL A EH Sh B R DIRERY Windows i 55 AT 222%¢. Aot 45
PR SN, SO il AR AR AME AL, IR A BRI S H E B E A,
EAHAESR I TA] B AT RO B e, B e T A A A S T 2 A
R P EL AU

B ITURAfTT B VE S0 B S IS DI RERY Windows iR 5 HEAT 22, AR AiiT &%
A, AEREEE.

-+ (B ME)

P 98 S0 o 5 ] 00 8 25 AR T AT IEAE 32 4T A AR DR IR s as AT,
SR H T AL SR R T8 S E AR (unica_acsvr BEFR ) {37EIS1T, 6L
SR iR TR NS BAF A AESCASCF (unica_acsTnr.udb) 1. A -r
i, Wi AeRAS A udb SO A IEAEIS AT A R [ B0 SR,

A EAE I T AR AR (CURAR B AN Gy SR s AT ) S 0 & — i K M,
AUTT %t B R A G U AR [ I A b R AT G A R A I AT

5 -r Mk, HEDIPH RV KE A unica_acsTnr.udb U,

[-d <service dependencies>] &—/u[¥E2%, AT &% Microsoft Win-
dows 1#1F &5 %% <service_dependencies> FHATHR 5558 4 i3 8h)E, Hidsh Cam-
paign INTER. R UL A6IE 241847 IBM Campaign [ Web M JHFEFHR 55
PR MR 55 2e 2, IRONTES S 3 Campaign (il 2 B, Web W HFEF MR
FaOME e R LA T BITRE, BEREL2 MRS, 1§ HES R
. MM Windows Jk 55 H e LI IR 55 2455,

W35 ZOUHE (T 2 1 D Ml 55 ok 128 (B Windows ) .

VLRI 7 (T T 4% 69 4 B AR

B RSk EVEERE
BT LT A BT A i B R AR 2R ST A E SR, (R, T D IR
B > BERARXLRE,
A U H AR E S R S T AR A BTG RYBC BE R, A ORECE AR R, 0F
2 1) 45 TG B B A A B T

A B B IR R AT AR O
+ CampaignlunicaACListener: i Jf] B (i 12 50 0] DI SCARHEAT 46 BE 19 10 25
AEREERE. B

enableWindowsImpersonation, enableWindowsEventLogging, logMaxBackuplndex,

logStringEncoding, systemStringEncoding, loggingLevels,

maxReuseThreads, threadStackSize, logMaxFileSize, windowsEventLoggingLevels,
useSSL Fll keepalive,

+ CampaignlcampaignClustering: i} enableClustering % & & FALSE, X 32
20 PR rp (P AR, R RAE T, X R AE T R R

« CampaignlunicaACListenerinode[n]: 4] it 8 7 1) 1 T %5 I B AS 7 40, 25 1k 2 )
A AEAT R AR OUA X A T W 5 I B AT A AN

% 16 T IBM Campaign il #% 175




« Campaignlpartitionslipartition[n]lserveriflowchartSave: i &
autosaveFrequency #il checkpointFrequency. Eid4iEHRERTHHEEE > 5
FUKEENRE (EAFERERE) IREL (EREERNITHE) , TE=R
XL R E,

HXSE:

v R AT BRI B AL B

SR\ mITREENEEIRE

176

IBM Campaign:

ST 2 O B R PEAE 2 I F shisc . (B2, DL iR E > BEER

RO,

A EH H B R E SR (2T IUraBCEAR SR BCE Bk, A ST BTN
AR, THS A AC & 1 & R T

AT B S, EM T unica_svradm SZHIFE/T Refresh i 4[] 3= i Wy £ 18 A1
in8

AR E e R AT g B A G

+ CampaignlcampaignClustering: iX2tJg 1 58 AEREHJC, 1i5H enableClustering
BEN TRUE, AR K E-EN DL RIA R
masterListenerLogginglevels, masterListenerHeartbeatlnterval,
webServerDelayBetweenRetries, webServerRetryAttempts #{l campaignSharedHome,

« CampaignlunicaACListenerlnode[n]: £ A ) AT 45 B & B2 717 A5
i enableClustering 4 TRUE, ARAMMINE/DHLE — 754, S N33R &
AEE . X T B AT &Y R, AT JE R B R
serverHost, serverPort, useSSLForPort2, serverPort2, masterListenerPriority #lI
loadBalanceWeight,

« CampaignlunicaACListener: T 4IJg ¥ 54 8 b A BT A5 T 7 #3725 A0 A 56
enableWindowsImpersonation, enableWindowsEventLogging,
logMaxBackuplIndex, logStringEncoding, systemStringEncoding, logginglevels,
maxReuseThreads, threadStackSize, logMaxFileSize, windowsEventLoggingLevels,
useSSL Fll keepalive,

E A I enableClustering 25 TRUE, Af2%Z0% T %] CampaignlunicaACListener
JE . serverHost, serverPort, useSSLForPort2 F serverPort2, Az, i&ffi A
CampaignlunicaACListenerinode[n] %4> & 1% B ix 26 a8

« Campaignlpartitionslpartition[n]iserverlflowchartSave: il &
autosaveFrequency fil checkpointFrequency, Eid4iEMFER T RFEE > 5
FZLIKEBANRET (ERFEERE) AILES (EREEWITHRE) , fJRES
XL R E,

HESE:

55 175 TURY 1 B AT Wy g P 2 P PG B
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TR AL

SR Sl 2 AT & LA S B Ryl PR G280

SR S R B S &N — B LGB 5 — B LG RS, ioh, R
AP T IRATAL B G e, X AT DUAR R T fE.

T e S BRI AR e s SR AL, b TR IR G sz AT, X A A AL AL A5 1

SrEE, RIS R IR R CR I IR, B T SR AT A B R,

e A aefic oV EEREG, i Web W R FPRfilad TCPAP 5 A ol 45 9 s itk

frilfs, EEHAST, —AWRFTH TN, FF OSSR Z R L

SRIAT Tz,

Tl s S AEAL IR AL T A%

o RENE: M SEERPRZ GG LI e,

o GBI AR AR 1Y R SR e A, R A A R R A A B,

o HUEERERS: USRIV AR R RECE, PO Sl g SR T AR s AT, A B Bk
PERRERE RS, AT 5 K PR B2 i/ o B

o ALARAETE: TR INE 295 LGE AT E 20T 45,

ilTER &R EF 1L &

BB 5 I =37 R il 5 SR AC
i DUT AR AR O A, VRN B U Y R 4R AL,

R Z T ER S A R, BT (unica_aclsnr) #AE MY RIS b, FFH A
AT AR S Campaign RGEHRIEE LAY ODBC #H:, SR SACEAMF, &4
unica_aclsnr #EFEER R 5 SRR EIATAE B 2 )5 v iE .

FH, ST RSB BRI (ORERERF) |

FEEMARICE S, — MW RFTH IO, 000 & 0918 Al i K 1% A R 93 1 45
A RAAT B E M. Campaign Web B REFiliid TCPAP Kix% UK, T2k
Wiy dlrlid TCPIP SERET f Tl . Pra Wit EMa ST RS, FItE
AT LLVE IS 2300, A8, &7 G A O ARG SR E O i — Ak
SR,
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i it [5 i

3 IR
5 1 (unica_adlsnr) == eeeeeeenee- P KRR (Unica_acsvr)
— TCP/IP I — P 2 EHEFE (unica_acsvr)
F T
L= s 5 Campaign SRR
L, HTTR(s) | Web I et A#l ODBC &%
l\|<—> i AT RS =
. i e TCP/IP  TCP/IP B .
- TCPIP + 5 2 (unica_adisn) [ » B R (unica_acsvr)
rl—j\_ B -3 A2 B #HFE (unica_acsvr)
|| B
XX
— TCPAP ‘ +5 & 3 (unica_alsnr) T RiIZ (unica_acsvr)
B > 2 E 32 (unica_acsvr)

;\—
Il B
R

XFFHIITER R LB E
A R AR AR .

IBM Campaign itV & 4 FFC & 19 56 0 S5 1 A oK

s XTHEWHEN, HEEE A,

o AR 8S 00 T JE AILER S A T[] — R B R E RS,

o AR T AR 00 T A i AL g 00 2[Rl — M ARAS ) IBM Campaign,

o WS E MM L8 B (campaignSharedHome), Ff H X0 A % A5 &5 1 K] 222
T 85 7 B LT M A B AR B B, SRR AT AR

\\\\\

Efoilr=s
SR Sl B IR A WA 0T dr, VA R RSV AR, HAL SR HAT
B, ERE R O R P R IEAE IS T RY TT AR,

E I At B SR AL, AL ST SR A R A S A AT U T AR
AR AR A — BT A,

AR AT e AR R CRE PR, ARAF sl 2% lE ) ifspl, AF4 IBM Campaign
Web 1Y IR R IS5 Ree, XA Web [ IR FFRFE R T — AT i £l s, 4%
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AT 3 SR B VT W Ky AT T T R e, DI Se gt v O AT Y ROR S O i AR
PRAE S K F ShUEAT. T ORI A T T AR A AL, DR Y T T A5 K AL B £
B,

TEEREP IR AA — A F T a8, SR AR 80T DA5E 2 £ &F. Campaign [ &
VB E S IR 5 7024 E T 4% (masterListenerPriority) DI X Qi {E&ERETT 12
] 47 714 4% (loadBalanceWeight),

AR A AT %, A8 ATC IS AT DO B AR A R, B AT K R TE T A
B, MAAFFEAT A A T Wy e 9 . (EDR, AR AR SORE,  IF HA AT RE AT HOBE
B, 8282 ] REmTiZ W 48 #0K B Sh BB 5 3h, BORR B, 0T ek Ik
A e i R A

ftm, A R E R 3, ABATCT M T, Web MR g5 g5 TR 2 18] 1058 5
K, Web M g5 et b7 A B 2 oW s ol oMk, SRJE X TR TR R 2
TSV T AR AT E R

FmlTss kR
Wi 28 EBE R A& — A 0T 2%, HAR S AE 8 A L BE P JE 47 07038 35 5 P R
masterListenerPriority [ir & 5% & i & 1 e WA~ 7 55 HVE £ T 4.

LR BT SRR A masterListenerPriority {8, Z{E7E I E R EHIEE. H 1
FRM et B, ROREAR N S R AR R, Wi SR IGTE SR E 0 3 0 e B
BECR, IBAT —AT A4 masterListenerPriority & (it 2) 25k il
.

SR B R A T AR AR A IR S S fE. T0 IR 28 IR AT ) T Wy 8 3 52 O T ot
B, ARG AT 88 1 RURAE 000 &%, xR E mAR L fedk, it 10,

AREZHFER, WSHMTHUKERE

Campaign|unicaACListener|node[n] [masterListenerPriority 3/,

iF WA E R T masterListenerPriority, AW /0iZ4T unica_svradm refresh 4
DG 1) T T ¢ 4 R 260 0 B i

IIRLTEERE T 1
AL ERER IR R B, O T SEBL U, IBM Campaign i DAL H5R 51
W, SRR R ORI, BOERE (B ) FREOI .

SETEH AT ST AT LA B AR e R /1) — #R43.  loadBalanceWeight [t & i% &
B 2 U)K B 4520 Tl 25 SE BT 05, RGEAR I X BT A48 8 19 BT $2 LU 191 % 3 i 1
KRBT L DRI, IR 0 R S A B A B SR A RE T HE A2 B R 55 R

loadBalanceWeight 3 15~ 15 i 5 — P HIXHE, MR FIRIMBCES 19 R S EE 0]
Pom, WA Z 0 H S RCENZ 0 . BN S AL 4 A0 AR 7 Bk sl TR
BRI, FIE AR ST A S8, H 0 KAE I hilrar b AT 5355, ot
{38 A .

BRI EE MR G, 3SR
Campaign|unicaACListener|node[n] |ToadBalanceWeight Mt & i% & i 3 .
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TR T T loadBalanceWeight, 15217 unica_svradm refresh iy 4 DI [] 3= 1T &%
BB ALl e

lis e dita g

180

A FHGER AN RIS, RERZH —4 IBM Campaign il #} fEW IE# 12
17, HOBEEE RS WY % RE W A R T A 22 P AT,

W e A% 15 T B S U 4 2 B b B g T AL 0TI SRR S T RE RN AT A D R i
KA

* &[] (TCP/IP)

o IUTER CERAF) ks

o BE R

A 2 % 0 L A AT 5 1 A R A e Ji R T e e R B, B AR TR Y 5 — AT s T DA AT
. WA TTRRIORE, K IR E R AR SRR B T T 8 A A T A AR I 2
(unica_acsvr), DIBAGRIAEE TAEAEZK,

FERDEOL T, AIRERKAERARE MO, K SENAFRIG TERK, £
FEOLS, oA — MR AR BRI O, DUBEA (T RE 98 10 w7 2 5 A AT A 3
EHEE TS

N7 R AR AR T EK, BIFAE Campaign pXEETEE
checkpointFrequency 7l autosaveFrequency, #n]DIfli HHEE > SRIETOLE &
HA AR 4 RN B E.

e B = 10 FEMITHET SLEHE

A E G ERAOTAR B, R, A0S AR, %R e
L, B FR T 0 4 ] A i A ] ),

T 75 T M 7 e AR B A o T s PAY A A R S T i

TEXFEOL T, T8 e 1 S AL, TR S, T g8 &5 1R
WORBE M FNZT AL R, MAETSE masterListenerPriority il loadBalanceWeight
W1 oK 8% R B AERE P AR AR T 88, SR HARE S I F s AT i g, B4
Tl 2% () BT T 25 K B AT A I K

JeMa AT KA T, VSRR PR B B AL FERXRPREBLR, R UK A T A
P ILRAE masterlistener.log Hr, WHERMIT &5 17 207 I PUATAEATEAE R Z, AP
2 TEZCER, FHEH S RSEERET R, a1z M - e 45 757 5545
DUBREPATERAE, B2 RS, I BREEERE 25— ilres. 7EX Mo
T, B R — AR B

TR fE% TR 22 ENMET RREME

IBM Campaign:

AT SRR GIr S EM K, iR, T RIem, % RE s
AL, B Fh T 0 245 [ A ] 3 ]

A T TR R AR R I TR] s PRy A R B O R A
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TEXFHE ML T, IBM Campaign Web MW 2 PR masterListenerPriority ik 42
FER I — AN 54 R BT a8, 1T SRR BE AT SR R ROk AR O F i A,
EHMEIIMINTT, FOERIETEZ M 48 Z AT 216 [l 25

T g R NG, e TSI, EASESIEREA 0 FRE. W
BT — A0 A O IV, B2 SE A5 Lk 2w AR T A

T E W MUK AE masterlistener.log H1,

i ISR P R R R R s A 5, AT KRR B £ R, R
H sl Plgnis o X GIZMARR R E — ST SO (ses) BRrg ik, (HE, raARMKE
% (FIRAFESERIEA ER checkpointFrequency #1 autosaveFrequency 1T
TRAE) MBHEARRE %K.

SRR A SR
NI A UIER S QIR 08

<Campaign_home>/logs
<Campaign_home>/partitions/partition[n]/logs
<campaignSharedHome>/logs
<campaignSharedHome>/partitions/partition[n]/logs

<campaignSharedHome> EERNEEN L EAE, B
Campaign|campaignClustering|campaignSharedHome it & A &

<Campaign_home> J=—"PHIEA R, ‘B3R IBM Campaign
TE{E cmpServer.bat (Windows) B rc.unica_ac.sh (UNIX) Hi% .

S
o
i
i
R
&
&

XIS
95125 T r AAFEHMIBCE Campaign i85 H BM T 0088 H & 0
HXS*%:

% 119 T 1 IBM Campaign H ZE SR ZFR A & 2

EBAMITSENEZNEAE: campaignSharedHome

IBM Campaign ()5 U007 & Bie B BOR AL SRRSO Je b 0k A7 3 52 3 n] AR i v
M FT A il gk Ui e, BRI, A 2 I SO R

=k
o FRIXECR] DU RE S I AT W 2 SRR B9 BirA HC A ATL A 5 1] B9 DL AR B B

o SRR BRI R AR AL AN S SO RSO e B A 58 2 VT TIAL

o REMMIER, BITA AR E TR - M, PR HERE T IZM %
DAl SR A SiE IR ) R

o N T EERATAT R —ERE A, SRRSO RGN ISR RAID S03E [F Y TUAR T,

o BIE LRIV ARACE, R EIEEOCH RS, LR Rk g SR i &
EH
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H =Rk

EEMABRES, AWM SLEZMTRRGCHFEH, HEM0E
(<campaignSharedHome>) TEZ 20 48 &, FEv] DLad
CampaignicampaignClusteringlcampaignSharedHome # {7l &, L4 XA fr
AHE, BEWHIEsh, B SO,
campaignSharedHome

|--->/conf

—————— > activeSessions.udb
------ > deadSessions.udb

|--->/10gs

|--->/partitions
[------ > partition[n]
[ > {Z{UTF <Campaign_home> 4 [X 314547}

PEZRICHFI

41~ IBM Campaign i #87E <Campaign_home> TTH#EVA H C 1Y — A AL =1 3044
Je R, Campaign_home J& — DAL R, B/~ IBM Campaign W HFEF L3 H
%, WA ETE cmpServer.bat (Windows) I rc.unica_ac.sh (UNIX) Hi% &, X4 ET
AU, BRI X SO AR top SO (T ER AR R 247 AR AE i s
SCPF) A conf Ui (T AARE B S AE ) .

Campaign_home
|--->/conf
------ > config.xml
------ > unica_aclsnr.pid
------ > unica_aclsnr.udb
------ > etc.

------ > unica_aclsnr.log
------ > etc.

| --->/partitions
[E— > partition[n]

SR\ TSR AR

182

IBM Campaign:

WHE, RIS IASE ] IBM Campaign S8R F 1 77 2 5 547 S5 8 1)
XS AR P T AL (B, AP — SRR BT MR 250,

AR AE SR ST AR PRI R B SRR P O Y 22
i XA -MRER, ARG, WS A K SR I AE B R,
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K 49. Ff IBM Campaign SZ TR 7 TSR M0 7
K ATER BXRERXMATREERN A

Campaign Wi 27 M S ARET | (1 svrstop SEAREF T DISFASC AT 25 19 5. a0, SEsfritan 4, SRJE AR 528 3R
(svrstop) TP,

M AIREF, 51817 svrstop R IHHEE s (IFAE EMA) IR E A L1
TRl NLIEES T, WRARIEE T, A2 005 ARE R 45 1k 2w AL E Y
.

i svrstop @A ASFILEEAERE, BTCHERE, 1§ Campaign Server Manager [}
Shutdown %,

Campaign Server Manager | fEERAATNT 85, 1217 unica_svradm [ 1 BAE JE HE R IE 3] £ TN E8. B3
(unica_svradm) FAUT AT, AT RUXT AT R R T A A A, RS Sy A BT AN SRR AR
17: Loglevel, Refresh, Shutdown, Status #F] Version,

B AT 2%, 156 F Connect -s SRAEET N, RFEBITHAS.
unica_svradm iy 447 & 75K i 7 15 B 2 4 1 AT T e ML 8 1 I 55 A 11

HREANmAIVEAER, 1204 X ] Campaign Server Manager [YAH LY 3 /i,

Campaign 2 if LT | BIEFLE, SIS 5217 unica_acsesutil. SESE AT ses SCHFATHRIE.
(unica_acsesutil)

Campaign V5 BR3¢ M #2 )7 | AR4EAFE, KB435 U217 unica_acclean,
(unica_acclean)

Campaign ft & 4 LS AR 7 | IRE TG 2L, XT3 MUTT 25 19 21T unica_acgenrpt, BLSZHREFFXS ses SUAFHATIRIE.
(unica_acgenrpt)

Campaign fill & #5 s£ HEF

(unica_actrg)

EERETT B BT, BT A RS B 2 & ) F T &, I 0TUT 38Kl ok B B %
FFTA MR WINT A5 55, /R unica_actrg C003 web_hit

BRAR MIERR LS sUA s {7 b fir &, B WIR 5 246 7 o 1 s 95 4% 2478

BEhF{ElE Campaign {5ilfTSE
AR 2RVE N Windows R 55 Z4aEAE A init RN — &R %4 (£ UNIX
), ARG R S, WiV a8 B g sh., Ean] LT shE shAns 1k iy
.

1% Campaign Tz8% %A Windows AR5

AT IKs Campaign iV #5 %2368 Windows fR45, DUER 4530 Windows ), 1%
Wil 25 #0 E sh)E 20,

O
1. 4§ Campaign %R T bin HREFMEISM PATH SRR R IS RAEAE
PATH FRESZERE, i,

T PR SR I AR TR MBI P /Y PATH A8, A2 RS PATH AR i,

PR RGN PATH PRS2 B A74E Campaign bin Hox, iipHHERE. ZAENIRSF
K2 Campaign fiilTde, RETHY PATH PRI E ARG LR H %,
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2. WA R MR 55 28 3 R 55 1 JE T4 Campaign F%, 115 1R IR 55,
3. T AE O IRK H i3] Campaign Z2E T bin Hg,
4. BITRL T4, DMER Campaign il &5 %34 Windows [z 55

unica_aclsnr -a

i -a IEEE SRR AR, WCREA R B IZR S S A S E R R s,

H unica_aclsnr -1,
VAT &5 AR 2 A M 55
i fEJ33h Campaign W7 #7R 95 2 1T, 100 CH CAMPAIGN_HOME Bl Ky RE0 I

B R,

5. #THF*“Unica Campaign INT#AR 55 @ MEXTTEHE, BB FLITF.
6. IR A,
7. WA (RGH) %W, FRshiksg.

FEHE3h Campaign {5728

HHt 21T cmpServer.bat X (XfF Windows) I rc.unica_ac it ( ¥+ UNIX)
K J53h Campaign fiilfr 5.

KFIES
THEEGE N T B ERE R RN E R E .
Windows

Wit E T T Campaign %235 F bin HEH A cmpServer.bat X {3¥k 535 Campaign
T #E. 24 unica_aclsnr.exe #HFRE/RFE Windows (15575 Bl i A2 BEII-R_E AT,
i 55 2 48 © 2 e Bh.

UNIX

A start 83T rc.unica_ac FEFRIE3) Campaign fiilrds, U IPEN root
M PRtz 4. il

./rc.unica_ac start
BHiE unica_aclsnr PEREERC WINEDN, HiAZG2:
ps -ef | grep unica_aclsnr

B T A S I 55 g AR AR IR, TEE BN T Campaign %3 conf HEH
) unica_aclsnr.pid S0/,

&1t Campaign {iiffr&s
Bife |l Campaign fiIT4%, 5 svrstop -p 4664 4. £ UNIX Z% b, &ikn]
PITE RG24 AL T fir4: rc.unica_ac stop.
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RXFUAES

XU RAE B T svestop SEIRE S IO 45 B FEAS D BR, %S AR P it T
HAb LT, 78 Campaign svrstop =EMFEFF S % X S8k /e T UiRH, 1ETER,
svrstop T ANEE L BEAERE, B ER, M Campaign Server Manager
(unica_svradm),

JUK

1. ¥ % Campaign bin HFEIHM AL Far4: svrstop -p 4664
IR ARG R &% A CAMPAIGN_HOME 33578 &, 54 DL T /Bl p s xt o T i E,
RIGEIGELT svrstop s
set CAMPAIGN_HOME=C:\<installation_path>\Campaign

2. 1£ Login &/R4b, iEHI A Campaign H 743,

3. {t Password #2/R4L, %A Campaign fi 7 (%64,

HESE:

%% 187 W[ 1 Campaignsrvstop SEHTEIFS% 1
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% 17 Z IBM Campaign LAREF

PG T Campaign SEHIREFPAE BTG, ST AR A LI B AT Hoh B B2 A0 B
£5%5.

Campaign Tz XAEMATEF (svrstop)
fili i} Campaign {577 #% 5 H1 52 FIFEF (svrstop) R ICH] Campaign il ## 2l Contact Opti-
mization {jiT#,

Ty 2 5% P S PR e ] LIV A ST i 40 e 45 LR 95 2 W 4%, o ml DAFEBIAS A (2
REEAHFELFTHINESEO |

EBE R ESCBSE A CoServer A (BLIIAEE A svrstop SEHRERF) K shFlIEH]
Contact Optimization fiilfi#s. &2 (IBM Contact Optimization ZZ2EFERY , LIFRHEL
TR .

Campaignsrvstop EHEFS*

i svrstop SEHIREFP A5 IEFEACHI AR 5545 B0 4% b i Homl 7 B Rk 5548 (O B
T4 EYE ) HisfT) Campaign il #5588 Contact Optimization iilT &,

svrstop SE MR FH H 8 2R Campaign fI2 4545 L <install dir>/Campaign/
bin B, HAF <install_dir> J& Campaign [ %25 HECY% IBM Hf.

svrstop SEREFA AL IEE:

svrstop [-g] [-p <port> [-S]] [-s <serverName>] [-y <user>] [-z <password>]
[-v] [-P <product>]

R

svrstop -y asm_admin -z password -p 4664

TERPHE T EN S

7 50. svrstop HESH

BH Ei::puy

-g X i Ml 55 75 2R 4T ping AR LA & T 22 AL T A BIR A,

-p <port> AT AR Y3 . K <pore> BEN 4664 TISCHEHETL S MM &, HF
<port> W H N 2882 W[ ML IV &5,

-S fail -p B -P SHTHE E ROV 8% IEAEE ] SSL,

-s <serverName> |IBATWIMr & MM 4 9 £ VL4, W optimizeServer ol
campaignServer.example.com, WIRGEEIILSE, 4L ARFEILL
VA A 1Al 5545 b B 4 72 T 2%

-y <user> BA Campaign B8 FURAL (AT SCHHEEWINTES ) 19 IBM EMM I/, A
RAAEMIE, AR EGs 1T 58 R P IR 7R B A R .
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£ 50. svrstop EESE (£E)

S ik

-z <password> Bl -y Z2H3E2N 1IBM EMM P %Y, QSR EAa st (e, Ak
Tﬁé R E RN NG TS

-v i svrstop SEMREFFHIMAG R, RERE, RAHEFTHAMBEE,

-P <product> B A L ASTIT R 00 7=, K UL R Optimize” ] 5GH# Contact Optimiza-
tion TN, I 2 B AT ] H A P A WS e 2 B3O K G ] Campaign {iiT
.

HEES:
T ffi Fl svrstop SZHIFEF M Campaign il 4
55 184 TUMY © 4% 1k Campaign il 45 2

£ svrstop XA EFXF] Campaign =S

IBM Campaign:

M Campaign 5545 ER 2 HRTFH, &A[ia1T svrstop SE R P DU 1R 12 R 55 4%
B TR Campaign T #y, 25 (L7 HAAR 554% LI 719 Campaign fiilr s, &6 H
-s YENZH (HN -s servername.example.com HiR) FE4R Mt L IAE,

XFIES
118G N A AR dAE |E Campaign 5T &5,
iE: svrstop A A IEEENERE, BEOCPHIERE, 1] Campaign Server Manager

(unica_svradm),

UK

1. 7 Campaign AR55%8 EFTHF— 2R,

2. ffiff CAMPAIGN_HOME HI557Z- X & & <install_dir>/Campaign/bin, HH
<install_dir> J& Campaign %% H 560 H 5%,

3. HA T Aldr 4
svrstop -p 4664
-p SEARE NI A ERE R O, i 4664 & Campaign HHEH T2k H
Web & FHLIIER RN, FIL -p 4664 S4d8 /R A5 11 Campaign il 5.

4. BRI, RAUEMTAAUSE LT ERY IBM EMM P 1) 44 FR A R,
AT DL FEfU 4G -y <username> I -z <password> {E2N svrstop 4 RIS LI
RN R IR T E P

HXSE:
%5 187 VL[ 1 Campaignsrvstop SZHREFZ% 1
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{E&F svrstop L FHFEFX%F Contact Optimization iz
M Campaign M 55#% ERY A 23R, &E0lizfT svrstop SEHIARF RIS 1L 1E R 55 %
F3i847 ) Contact Optimization il &, ZL45 IEAEHAB i 558+ Liz1TH) Contact Optimi-
zation il g%, A -s fE S8 (40 -s servername.example.com Hiffi7n) Ff2fit
WAL,
UK
1. £ Campaign flg 558§ EFTH— A 23R4T,
2. MR CAMPAIGN HOME #3EAF& & &N <install_dir>/Campaign/bin, Hrh

<install_dir> J& Campaign FJ%:%% H 8 H 5.

3. WA T4
svrstop -P "Optimize”

-P SRS E E S HATr 2R 1 77 . 80F, ol IR A -p 2882 DISCHIE FHIN
Bl 5 2882 HIMiNT#%, X487~ Contact Optimization il #s.

4. BIBERN;, RAAEAEAUE LGV S A IBM EMM 7 B 24 PR AT AD,

AT DLk 4G -y <username> Fll -z <password> YEH svrstop i8S E LI
1R BRI P 2R R,

&R

TEE A ATRE E )G, Contact Optimization iUy #7455 41,

Campaign Server Manager (unica_svradm)
Campaign Server Manager (unica_svradm) J&—/rd 17k 5540 & B AR,

i/ unica_svradm AT LN AR5
%3] Campaign il a8, DIEG A DIiZ4T unica_svradm 4
o WIS T 45 A 4
o BERIATT AR R R HARES
o BH MK E G &
o M E M A H R
o WUUEHIG ST A #E
o GafT. HHEEIKE, (F1ESK IR R ERER
o IEH IR TIT £ A0 W g B A
o R F AT EARYBCE (PR AR LT S AL D

LA 50 unica_svradm SCHIFRRFPES, BRI 8RS IEAEIS T,
R EREY, BHE SRR EAEB T WA,
EERARLES, E 8 s 0.

iy A AT B2 75 A5 R 48 R B E i B E 809 o U A DL AR B9 R 55 AR R0 C L i
unica_svradm[myhost01:4664]>
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1iz1T Campaign Server Manager (unica_svradm)
BLZ1T unica_svradm fip 4TRSS 4 B HIAR Iy, 1EEEX LR B

T ZHi

TEZEAT Lz AT unica_svradm SEFHAFE 7 2 Hi:
o BDWIA — VT B Tas RS,
o DA S IEAE S I 4 % 1% B T UNICA_PLATFORM_HOME I CAMPAIGN HOME Ff

BiASE,
© 1 IBM EMM 53 X0 A ABITIRS BEBEG STV AL
iz

L FEMr A RAAFAL, AL 4

unica_svradm -s listener_server -y Unica_Marketing_username -z
Unica_Marketing password

2. TEM AR, WAL AEA:
unica_svradm[server:port]>
&4 1 Campaign Server Manager fii4 (unica_svradm) ! iR A4,

Campaign Server Manager #3< (unica_svradm)

Al DK DA T AR 745 IBM Campaign Server Manager (unica_svradm) 52 FE AL
B, XEGAERX S KNG, HEE2HX S KNG, G2 iTRAERIERED EE
B AT 2L A R 558 Al 1

E R 2SS ST unica_svradm B, BRI EER OIS, M
PR B F I AR, T Alar Ak R T A 1 5 Loglevel, Refresh, Shut-
down, Status Fl Version, HIRZHEEZ|RE TS, EMHH Connect x4,

Cap (Distributed Marketing)
Cap

Cap fir 2 KBH 1L HAte Distributed Marketing JAEIRIS5h,  [RIRHE 4 AT IEAE2 1T A AR R
Seil. R uncap a4 T E.

Changeowner
Changeowner -0 <olduserid> -n <newuserid> -p <policyid>

Changeowner iy & & n] LU H 7 S SIS ShO BT . Bilan, 20 2R S B ik w2 1
Ho— FP o HoAy SR 1 0 7 08 S s A BCE R - BC 208 7, i A 4

IR i::puy

-0 <olduserid> O E R SR 24 T A B PRI,

-n <newuserid> X SR ELT L AR B T SR I I R AR,
-p <policyid> A BN T BT 2 22 4 SR Y SR A
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Connect
Connect [-f] [-s server] [-p port][-S]]

HHEAT unica_svradm I, A 44T IR AT REFE 8 L 2 B2 2 1A 0T 48 A e 55 A1 11
UM B B E A TV 28, 5 connect M4, M — R ARSI AE.

PUR A5 B B T Wiy 45 PR B A ¢

o TEERER MBS TS84T unica_svradm B, BRAE S 2 2 0T 28,

o MEEEB TV, TR R AT 5 Loglevel, Refresh,
Shutdown, Status £l Version, fjlll, Status v K R ERERITA T SR,

o BLHIN AT EE, 1A Connect -s EREFFFET M, REBITIHNHGS.

o RS E VTR T E NI4T Connect -s, AP ABKAEIEF M #s T
BRI, AT JE Siar 2 H O 1 AL SR [ B E s 07X, 1T discon-

nect %,

pridi} i

-s PRI MM S ae. R CIEERSL) s, -s JRELAUA
-p.

-p TR R CIESERES) BRbErh, EARREEREI MM, FE -s M -p.

LAY, p NELWTEMN, HHEM s BRF0, REHRTEN
Campaign|unicaACListener|node[n] | $§:EH) serverPort it 7% HE,

-S MR -p RfgEwm A, B2kl -S DI SSL % #,
-f = — b P A R 85 Ay A 7 PR AR

PR i CAERRRESC) BRBE: (0 -f wT DLl o 5 R e v T 5 0 3%
., BARHEE R R OIVTE, W -s 1 -p I

TEARRE AT 8 AT, MATE -f RERFEHAMWUr & . HE, &
AL -f ORam g SRR DI A g, -s A -p LIRS

i 1.

W FF &%
Disconnect
Disconnect fir4 I JF SR 45 AR A0, (YR SR S5 96, ki & AT .

FERT WEREE, R DA B & W P g%, SRS MM connect i &3 B £ HAth i
Sran. oE, ERRUSITHRE T -f S8 connect, T Sl T %,

i RO AL, MAGUELT unica_svradm I, BRATEBEIEER T OV,
UNSRGSIRT TS E0IUT2 935 B2, AB4 unica_svradm APFEREUTATHINI&, A0SR GmT
TS AEE WA HERE, IEAK A SR 2 EO0ras. ar S ATIRRA R IR R B
B e 55 Al 11, 50 1 4 2 A e 4%, WE M IEE T -f 22 connect,
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R

Exit

Exit iy 4K 45 Campaign Server Manager F4H.

FE

Help

Help 4 B nn] A4,

Kill

Kill -p pid [-h hostname]

By TS5 R S5 W0 45 KA R E AR, KA1 A A a4 E Y HERR AR IR K M ki1 -
p”. f£ Windows NT £, K& Windows NT “Ffir4, WA ET ERMERR N
(PID), iifffi /il Status fir 4.

FER R CIERREUIAEE ), BIWdae T4, Hfiatr K1l -p pid

FESE R AT & PRE
o kil A PG A M 88 1 A (ERA AR EEP R TA TR .
o WARFGERFIAR 0GR, BT LI L4, B SO L A

o WERGEHEED EOIVE, AR E IETEEAT 0T AR A IRk 55 AR Y AR, il
ki1l -p 1234 -h HostABC

Loglevel
Loglevel [high | Tow | medium | al1]
RN g0 H ZCRGON, 1A RNTER SEY Toglevel M2,

FUCE DAY HAICRG, A S BT R H S0k Toglevel dx. A1l
SERAFANIIG, BRARESRISWT R OLT, 73 I RakE S (o 4 i1,

i TEERIRE T, MR R AR, G817 Toglevel 4K RN BT AT SEHE
e % 15 5. BN, Toglevel Tow H A il & 15 St B A — H AICxgn, A
RN AE LIV &, A 2 PO 4 AT 1Y A

SR SERIAER, TR AL A 2S5, T ST A ShEURET T £
Quit

Quit

Quit T4 ¥ Campaign Server Manager T4,

Refresh

Refresh

Refresh fir 4 AT AEMEA M A0 E . X T 8 il as, My AEEH.
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Refresh i 4 J Wi 5 b 47 T HCE SE 2, M 3£ W0 &5 75 5 LA C B . Xl

WEOR TR BTG, IR T — Ry Ok A R T AT A

TEFANEM T, #JsST Refresh 74

e TEVH% CampaignlunicaACListenernode[n]lserverPort 2 J5.

e JEif¥% CampaignlunicaACListenerlnode[n]imasterListenerPriority 2 /5.

e JEf% CampaignlunicaACListenerlnode[n]lloadBalanceWeight 2 J5 .

« 1£ Campaign|unicaACListener|node[n] F¥sANEER W17 S22 )G,
B TEIEHECE B R AT 88 1 AR, S TE A B A 0T T 2R s B
svrestop SEHFEF, #ME 2, SWOAUEILITAT A, BRERTG A, REhH. &

iy, EERER M A BT IA iR Ak siaty, (HE Mg ok ik R Rk
i as. XAl AE S FECEAM SR,

Refresh fir o N HfT Web WM &, ERZHIEUT, CUEHENIHE L
i, (AAEREEOLT, WAREHEEREE) Web M55,

HE

Resume {-s flowchart name |-p pid |-a} [-h hostname]

Resume i &Ik Z izl — Mo 2 M H AR,

o ] -s ATLAHAFORIKE AR, BT E AT S & iE T B SRR T TR A
R Z B, F, TEFs AR SRR, i AR AR X B AR

o i -p ATRIKE TS e EREARIN, (T Status @A ATLIZEE PID, )

o i -a ATRIKE T AR HE I ERE.

FERAT Rl CARERRE) ilras Rlarh, SnT DI B4,

EER AT A, R EEER F 04y, BT EMVT & EVL4. il
Resume -a -h Hostname, IR MAZERZR|AEF ML, ISAvIEHE L4,

Run

Run -p relative-path-from-partition-root -u MarketingPlatform user name [-h par-
tition] [-c catalogFile] [-s] [-m]

Run i &K FT P2 AT AR AR RS BRARAISCAE 44, X, H S OCHF S 7 2448 E 1R
(DS

T LU i
[-S dataSource -U db_User -P db_Password]*

i £ Unix PG L, FidaE P 4 SR 40 Unix 1K RISTTRER. 78
Windows NT b, e I&I DU R 61 (9 I 8 Sk 2RI 1T,

Run fir & %52 T 41 I,

pridl] i
-h FRAE T X ATR.
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£ i
-1 T MTAMEREE HE SO0 M0, TETEEIE md A AT Cam-
paign ZZEEM AR, N \partitionl\logs, iHI48E 4, AN XHFHEE
o BeHy.
FE: BEf P IR, 4 4AE Campaign|partitions|partition
[n] |server|logging 13l AllowCustomLogPath,
-m IR EEAEBTZ AR, AR A 32 R R 0,
-p 878 2 DXAR H sk AR X B A,
-p i BRI A,
-s 8 — M islT,
-S T 58 BHE U
-u 5% IBM EMM ) 4.
-U e EBARIR N 4.
-v it DU 35 5 BT A 2 Hh i e T RE IR 1 P A e
[-v "varname=["]value[']"]*
-x it LT IEETE XML SO 48 TR 18] Y A A8 i
[-x xml-filename]
3t -x SEE XML SCHRA):
BOREAR XML SCRRRE4 % WACctType (9Pt 91 Gold.
¥ Campaign K58 23 MU B AR NA R B M AR R E, R ER
WBEE1E, HEELESS .
<?xml version="1.0" encoding="UTF-8" standalone="yes" ?>
<UserVariables>
<UserVar Name="UVAcctType">
<Values>
<Option>Gold<Option>
</Values>
</UserVar>
</UserVariables>
Save

Save {-s flowchart_name|-p pid|-a}

Save iy 4 nJ LRAT T S A S0 RE ] A9 24 AR,

pri U] it

-s {847 I flowchart_name FRIHITIRLIE, BOBRAEIA BG4 ShAN &P B A 1%
ST A RARR. Bk, 7R3 AR PR, Fr i AR E A AR,

-p BRAFHFEFRIR (PID) fire LW AERE, 1 Status 4w IR PID,

-a AT IEFEE T R A

Set

Set [variable[=value]]

Set 4 IR /NAN BINEARR, A MHE ] 2 LTS AL A DL B R AR

HHBRE VO.1.1




Shutdown
Shutdown [-f]
Shutdown iy 444 5 T Wr £

RAEBREMEEBITHRER,. WREH EEETHRER, BabsEr— 5%
HIHE, BRI,

TR AR, A -

i FEERF AT AR, AN OV ER K shutdown dy %, B AT A
T 5 5 AR OGP, G PR AR A S B PP Y Y R, IR RN R, ARG is

17 shutdown %,
Status
Status [-d |-i] [-u] [-v | -c]]

status AR A KTE SIRAIEHEAY Distributed Marketing JAEEIA(EE. BofF S 4
WAERPAHE (HP4) . ERRE, BEREiRiR, mo, AR SR, SO 2 HHAD
VAR R, A2 T LIAR IR C W T S s R AR 5346, bt diy &3k w) LA
N PID VR NS i 2 R IR,

E RS, MEEER AR, 1217 status @A AT DIEE BT A SR
ol T AR, IR EAE MV AE, A0 A A & 0L 7S 1 1T R AR,

IR R

d T S 7 P4 HE RS IR 5 AR A i, B IS SRS A E A1 shinii.

i B R ERIR (PID),

u MR EAR AT AE ASCIL FEAFR, 15 T,

v TE R 2 B IE & R AATE unica_acsvr #EAR, X ARy IEFE R FIFR F 8
JRE TR HERE,

c TE R 2 AR UE R A AFFE unica_acsvr MEFR, X ATBF IEAE R F1FRH
ARUL PR HERR, BRI ¢ B A DT EEBR A X temp H 5 IR 55 4%
HEFRFE I A JIr A e sf S

Status A4 a0 P s SR bR PR AR
o ¢ - OEZE (FPVCEZAMT R - TEIEEETT, MR REEIT)
o d - CWiFERE (EIYE XA, BERERERSET)

© o - AL (FHURERBIARR, JFHREREARMERE Giafr, Xk iiiEiks
& E R, Wik LR, LR ar g s Bzt i, )

iE: WRITER FFFHI{E <no writer> SER1ESH T X T BA & P UL S 2R 02, R
HEAER IR ] RE A AE X RO (BERPE SR 200

Stop

Stop [-f] {-s flowchart name |-p pid |-a} [-h hostname]
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Stop fir ARG SIAYE WL, AARAFAE, AR 2K A S (AT DU -f s e
BTl , JFH MR EMRARENE L IBM IR 5548 E A2,

FERAT A (RIS Wil dRBRbirh, GonT LIAng E0L4.

FEERE A M AR BRI, SR BGE R R E 0 &, I8 AR E AT & B4, B
Stop -a -h Hostname, HRGGERLRAE LWV E, BT LI M EHLA.

pridl] i
-s #1EH flowchart_name FRREGTRAZE. B E 816 SR &5 T B AT 1Z AR H9 B
AiREE AR 2 2. UL, TE4E E TR AR, fR Ol R AR X

4
2.

-p PRAFHEREPRIR (PID) FTE CAYMAER. ] Status A4 AT DI PID,
-a 5 LT IETEs AT R AR A

-f FHT B IR R 1k

Suspend

Suspend [-f] {-s flowchart name | -p pid |-a} [-h hostname]

Suspend fiir 4 il e n] LU 3 — IEAEIS AT 1 i R (i - PRAFIR A, DA Ji il o DT i
64 Resume REFTABN. REK 1T SEALM Y RTIEAR ST UERE, FF B A SLVFAEA
Ja S RE RS, 2R IE AR 2 AT 4 R Y I R PR o OH Bl S S B, A SR
I, A VB RS R IR LS ATHRER SR, DO R KR LA
F IR B A R DR 3 ot SO R e e B

SRS B IR AR, T E R Save w4, SRJE & Stop.

i R HEMNRRERAEETT, BasBHEAF, BEAASKEE AR M #IE A
JoikiEnt Resume 2RJF 3,

iE TEEREAIT T, Suspend A A GE I BTN 2577 55 (B A SAEREE 4
FERIRT A TS

pridi} i

-s HHM flowchart_name FRiREGTARE. BrAE 816 SIA 200 BA 12 AR B
ARREEER S 220, UL, FE4E E TR PRI, w8 I P AR X

2.

-P VIR (PID) BrigEriREEl. (1] Status fir% n[ LIZREL PID,

-a BT A IEAEs AT R AR A

-f - ZRAEET LSRRI, B, SRR T HERERS AN &
(W FERFARE, BESAZOUE) .

-h -h $87R IEAEIE AT T 4% 9 AL 5.

TERAT A IR ) o, BORIEE FL4.

e SRR A AT S PRI
o IREEZBAE LA, EENE VLA, S OO % AL

o WEREGEREB TR, AT EENA OFIRE AR T E 0T & ik 55
HIEFR) .
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Uncap (Distributed Marketing)
Uncap

Uncap fir4ii44 Cap (Distributed Marketing) i
Version

Version

Mo A B il g2 2 (unica_aclsnr) I Campaign Server Manager (unica_svradm)
(R RRAS . FH O i 2 T USRS B X AR AN D P 8 i AT B2 . i, R 2478
AR TIT 23719 54, ﬁK’A%ﬁ‘ﬁWf%ﬁﬁﬁ%ﬁ%@ﬁéﬁlﬁl*i}’tﬁﬁﬁ)izl&

D AR, SRR TS, 21T version 4K R T S A
[U?%"%ﬁ MEYRRAS, IR EE RN AR F AR, AB AL A OUE AR 2 AR,

THEIREHARE (HE SRR T aR ) /% H Y7

unica_svradm version: 9.1.1
unica_aclsnr version: 9.1.1

I T S 2 S 4 ) 2 AT I S i S A s

unica_aclsnr version at <myhostOl : 4664> is: 9.1.1
unica_aclsnr version at <myhost02 : 4664> is: 9.1.1
unica_aclsnr version at <myhost03 : 4664> is: 9.1.1
unica_svradm version: 9.1.1

22 \F IEFEIEITRYRAZE

USRS E AL R LA TRAR A, W R, R RRARERE, HEWX AR
PRGSO R B — MG AR,

RFIAES

AN[RE B I BN 2 U B R [ A AR nT REAIR]. O T AR LR UL B RO R,
%5 W IARAS R AR R R B

iz
L FEfr 2P mATAL, i A LU fir & R AR BUIR 55 4% L IEAE 247 RO RE B Y 81

% unica_svradm status

IR 2 AR E W ZFRARE, AR B0 DU F 40 B A2 ok i — HibR i — AN il R A
2. BT HEEL R ER AR PID,
3. BALHAERE, WEEMSERTFOE AL TS CEB# PID B b EEZ R
) PID) :

unica_svradm kill -p PID
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Campaign £iEE %25 (unica_acsesutil)
ffi ] Campaign 2% HFEF (unica_acsesutil) SRHATLL FAES.
s EAFEMRS 2B S AFSHEHETS), S iR,
o B N SO R H SRR A, REAER R XML #%A0% B #E b
H,
o HRCEITELL K — S H R AH SR R 5L,

R SRR &, B PT IR LA 55 1 B MTVT #_Lasf7 S AR T,
Je A RN, 6 S R PR R AE B B A8 AT 09 DT 5 i 95 A 2R — A H RSk, B

<Campaign_home>/Togs/unica_acsesutil.log,

iE: unica_acsesutil SEFRRFANCRFAE 22 THIF A Campaign (IR 55 4% 2 [0 5 AFI
S x4,

A AT =] S S \
Campaign %i&3k AT FRYIEEFNED
T AE AR RIZ1T Campaign 2358 AR P, AR 7 BEAE AT #5895 5 b
1247 unica_acsesutil, UBLSCHIREFFHERT ses SCAFHEATHRAE.
unica_acsesutil -s sesFileName -h partitionName
[-r | -c | -x [-o outputFileName]] [-u] [-v]
[{-e exportFileName [-f {flowchart | campaign | session}]}
| {-i importFileName [-t catFileName]
[-b {abort | replace | skip}]}]
[-p] [-a | -n | -1]
[-S dataSource -U DBUser -P DBPassword] =

[-y userName] [-z password]
[-j owner] [-K policy]

unica_acsesutil S FFERF S HE LT BRI,

% 51. Campaign =i 3L HFEFF (unica_acsesutil) AY#EIR
bl Bk it

-a FORH AT A R AIC R EORAR A fEH 413K

-b {abort | replace | skip} |[fUEMATRARLI (-1). #&EERIMLEHE T XFTEAL

TEUTFHEP -S4 2 4 8 EE X4 (A7 e b5 8 o
%)

o abort - MIRKGMEIEEX SR, BLAFAE L,

« replace - WIRKMBIEE NS, MLABLEH AT AMNNTS,

o skip - WURKINE EENTG, IWARHEFTER L 4kS T A,

- -c <outputFileName> Pl .cat # = (Campaign P#E ) 75 outputFileName "4 1R H ¢,
A s BRIGT, K 20 e T,

e -e <exportFileName> ¥ - LIS E XGRS B XA exportFileName 1) CAF,

RSB -f B, AP ABE 1 O TR E — AR E DU T .
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2 51. Campaign £ iF3L /T (unica_acsesutil) HYEIN (£E)

#H  [EE i
-f -f {flowchart | campaign | ses-|#§a& B S H MG A, WA 7 HBET, IBABE RN T, HikE
sion} — IR DU S
RS -f, WAFEULTFHES —~41S4 flowchart, campaign 3§ ses-
sion,
-h -h <partitionName> e R S Gl -s SRIEE) IHEM R AK. WS HELNTS
5.
- -i <importFileName> 6B IEAES AR SR 28R, XM 1% R — eSS R S IREP ] -e K
T L 1 SO,
-j <owner>
| 2 IETE S ASCT SO T A 4
-k <policy>
-k T8 78 IEAE 3 AR SO 22 42 R s
-1 -1 CEFITRAEEE E 513,
-n -n T EAO0R TS
-0 -0 <outputFileName> YREZFRN outputFileName [H %, WIRKIEE, WAEMHEN
catFileName.xml B catFileName.cat, XHRTHEEMHEH -x B2 -c &
T, SO 48 B4 AT EC AT I A B A B .
-P -P <DBPassword> TREPARE R ik P, 5 -0 f =S BRI S .
-p -p R FTER BN 5
r -r <outputFileName> DI outputFileName ¥4 RAER XML 4, (/A -t %10 (A%
HRAENHIA ) B, 28I S5,
-S -S <dataSource> 18 B IEEX KA e s BRI 2 k. 5 -U <database_user> Fl -P
<database_password> FEINEE A1 .
- -s <sesFileName> $6 B BT A THAEN Campaign JiFEE] (.ses) CfF, WTFHFZA,
GABLRIEE ses UMF, XL ETNM CEHEZ). SRR
B . RHES ARG ZA LB E W E 4T Sl & ih e, nT DU A
AR — A~ RIERH ses SCME,
SO N L MR AR B SO TR A X T AR (T -h ET0OR
)L filan, s A RE R
"campaign/Campaign C00001_C00001_Flowchart 1.ses"
<sesFileName> W] D13 &3 BCAF DAXT 24~ DE T i F2 ] i AT R 4
-t -t <catFileName> Y44k <catFileName> B7% H =380 A, <catFileName> W] ) &8
B4,
-U -U <DBUserName> TeEm -S IS EMEAREY P BSR4, 5 -P I (55 7E g%

F BB RS ) S5 A .
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2 51. Campaign 4% SZHIFEF (unica_acsesutil) AYUEIR (4£)

R Bk Hi
u -u 7472 B I A I Bl R UGE S B
v -v WORIASRFIRE,
-X <outputFileName>
X DI XML #3 (outputFileName) "R H S0, IR AR H &R
.cat U, ABAKE AR oxml SCHF, 2 IRR.
-y -y <userName> 82 IBM EMM Hi | 4.
-z -z <password> e -y PRIARE I P IR,
EREZRZBSHIMENIR
i/ unica_acsesutil fE R[5 &r 2B FH MR AEH G, S LA,
FIaZ Bl
XTI ARIERS, &E NI R
* UNICA_PLATFORM_HOME
» CAMPAIGN_HOME
(XPEF UNIX) ¥ Ei&EH T & UNIX & 52 T 5 2 12
* LIBPATH (XfF AIX®)
e SHLIB_PATH ( X+ HP-UX)
e LD LIBRARY PATH (X}F Linux 1 Sun Solaris)
XFUESE
DI ERESSAMS AL
o MRS AR AN B bR 55 a8 A A [/ — A R A ) Campaign,
s NEBREASHSSAEHG, SESERER, UWAMH -s 82 .ses X,
MRS SEA ST 2 ER, IBAn IfsEE—KEk .ses U,
s BEHUNERSAIBWARS, BWNMARKR O EFAERER ses X R H LIS
PG BhE A iE, Bk, i 1) Fahkid& S Campaign|partitions|partition[n]
WA g E BB HAR RS, AFEEEH] tmp e, SAlREAE M AR A A EE H]
Togs 32, BNTR ARG BERATLAT SCOE, 00 XS 88 SO Je 854 1) HE AT 5E 38 &5 1y
({EZT] 28 tmp SCHFER) . 2) Wik BAs R4 EAERBERIT ses X (WRE
T SCAE e g, AR AR EAAAEMSCE ), 3) (i unica_acsesutil B oCBRE BTG
A SEFABRRS, THXELEE, v H unica_acsesutil AR
.
o PUTT AR, unica_acsesutil S8R (i, SEFE. fAHRiEdlzE) FA
R, FAMNE, EEREHRRSE L REAEGFDINE. RN 2RI
RPATRIA, WERNFE S IR IRAME —, JB4 unica_acsesutil Rpifflu] &R 1%
BRZEHG, MREEE S IZEHES), A unica_acsesutil MAE HARR 5545
B ESIAE MG NN A, RESANEHES, K, EFA
200 1BM Campaign: #5488 V9.1.1



Fimmly, unica_acsesutil s R AR iR SME—. WRC ARG R —1rR
BIXT 5, 20T AR AE T A A rh ket st X 5 sl e B A 0 2.

i WREEHATRAZECEHE B RE LEFENSR (IEHTESh, 21k
B ) , W% EEIBIT S AZHIMERIAT S, DUk R4 R e 5e,

o RIS A eMessage 5 Distributed Marketing i f2/&, A2 MMEAEH b &% L
BRI R, WMRRZRIN T, 4 unica_acsesutil AR, HA
ZFRAXE,

ERFGAZ MBI L o AET A Bk T, FE-HWFHLE, TR T %

AR AL EAT DL PRI Tk S8 45 B () 584325 3R,

YUK i3

1. SHESEEISSTE: B -s I8 5EMHG NS RBMNIEM cses S, f#H
-e ek S (exp), M f FEREREGHESHEHIEINSIE,

i L -s PEOiE E MR AERE cses SCHFHIIEE, unica_acsesutil SZHFEF AT
BSHEPXEAE BT AR -e BLIiE &R Rl H SCE, (WS RGE R THdE.
MRHESFHRAER, B2 APITEEE, —RSE - AR, WPl

i,
WS RBRAR RG], DURICE ey 18k (s .
2. SRR #H -s 5 ses XM, HH -e f5Ekt X (exp), #H -f F55R

R B HRARR, B AR S, AR B R R AR R
SEAE, fa: Camp008_FCl.exp, Camp008_FC2.exp F1 Camp008_FC3.exp.

SRR R ],  DIAREUE X 2T E TR B

3. WiE HAR RS L AE Campaign|partitions|partition[n] SCFJegitty, R
ANIFAERE SO A e 254, B A7 Bk BEAS SUA e S0 IR R 5 2 I 3 H s R4
AN ES ] tmp SO, EATREA B M AT REAA BN Togs UMk,

T BEANEREBERALASON, R AT A SO e S R SE R A Oy (AT
Z2m tmp SN |

4. Fahin SR SR B s RS54y, RSO REPIT S e 52N exp
. RS T2 EHEES). SiEgUnER, AT LEAZA S,

5. SIS TEHBRS AL, # unica_acsesutil 5 -i BEINAC A6 RS i
XA,

WS RRMARE], DIRECE a2 A TR (E .
ZEHR

R ERAE R, IR ASE AR P 2R B E 0. AR B EA 5 % R I 5 H %S0 2 1Y
S, AaREMEA 1.

KA ARG, S AR YR AR B da AT B T T & e 55 A AR R — A H AR SO, B

<Campaign_home>/Togs/unica_acsesutil.log,
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. BEHEHEESSREE
AR A BA A 255 S AR F (unica_acsesutil) kS E AT Sha i A2 A,

unica_acsesutil -s <sesFileName> -h <partitionName>
-e <exportFileName> [-f { flowchart | campaign | session }]
[-S <datasource> -U <DBusername> -P <DBpassword>]

B 1. SHEHEIED
unica_acsesutil -s "campaigns/Campaign C000001_C000001.ses" -h partitionl
-e campaign.exp -f campaign

w1 AR —A 4k campaign.exp Y SO, DIARYE(Z T partitionl R
"campaigns/Campaign CO00001 C000001.ses" LK S5 Flowchartl IR EHENG 5.

B 2 BHREE

unica_acsesutil -s "campaigns/Campaign C000001_C000001_ Flowchartl.ses"
-h partitionl -e flowchart.exp -f flowchart

w2 A4 flowchart.exp A% SCfF, DIARHEAL T partitionl LB
"campaigns/Campaign C000001 C000001 Flowchartl.ses" kSRR
C000001_Flowchartl,

. BENEHESESREE
AN B Al 235 SE AR (unica_acsesutil) Sk AE T shalii 2 A,

unica_acsesutil -s <sesFileName> -h <partitionName>

-i <importFileName> [-f { flowchart | campaign | session }]
[-b { abort | replace | skip }]

[-S <datasource> -U <DBusername> -P <DBpassword>]

1. BENEHAD
unica_acsesutil -s "campaigns/Campaign C000001_C000001.ses" -h partitionl
-i campaign.exp -f campaign

a1 A SEETAE R campaign.exp SCPF, Jf H A% Campaign C000001 %dE 5 A%
Hin &% LM EGHE, RS AFNF partitionl EfJ"campaigns/Campaign
C000001_C000001.ses" L.

B 2 BNAREE

EHRERSARERRSE, BRARE LU ERER ses XM K H GBI E 4
WEBhei4ih, Wk, @i 1) FahB# S Campaign|partitions|partition[n] ({4
Je M HIBI HR RS, ATELR tmp e, TR B RATREARELE T Togs
e, BNIR RGBT SO, TEIR R E AT A SO RS AR ey ()2
[ tmp SCPEYE) L 2) WA E AR RS EATERARRI cses U (CREHI T 301
Segftty, AN GAFAEM SO ) , 3) /1 unica_acsesutil ¥ CBCE TG Sl &5 &
ABRARG. TEROXLLIRE, A unica_acsesutil AR FEEL.

unica_acsesutil -s "campaigns/Campaign C000001_C000001_
Flowchartl.ses" -h partitionl -i import.exp -f flowchart

N 2 Ad FSERT A AT flowchart.exp SCfF, FF H K5 Campaign C000001_Flowchartl
KB BT SF ARG EM ARG R, DR AR T partitionl EHJ"campaigns/
Campaign C000001 C000001 Flowchart 1.ses"3C{F,
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gihed
ffi il Campaign 25T/ (unica_acsesutil) SE&1r2iE.

R RAGR S — A DL S 200 H S P AR SO R R XSSO R AR I R

BEMEFITHAEEEEIIE
fili i Campaign 2352 HIRE/F (unica_acsesutil) SkEFC I AalF A (H 5% DL &
Rk SR S E R L
A ZASHOT TR BRI 2R
o - -- (UEHTRE R
o -1 - NEHHHEIEERMEYR
© -a -- NTARTHIFRICRITEMAEE R AR

il X LE T 238 (-s) BHF (-t) BRI AR/ E) R, G RIE X
SO HA T (WA (1)) A .

EHTEREETE ORI RAITE

unica_acsesutil -s sesFileName -i importFileName
[{-a T -n | -1 }][-S Datasource -U DBUser -P DBPassword]

BERTERERTRINITH

unica_acsesutil -t catFileName
-a T -n | -1 }][-S Datasource -U DBUser -P DBPassword]

E WCRERAS BRI AR B, I8 A e E T E SRR R R 2 R
(-S, -U #I -P),

BRIERBR
ST LA Campaign 2355 HEIFLIAE Campaign ShEBHR(E % H 2,

XML % H 39— H WS R T 2 R R IR BRI a0k, s, Hedfe— T
DA Bl e i P A9 H 5%, DUGE O AR = Ri R A 2. AR OL T, EnT LK R H
R XML, ARIER ERIT 2R R, AR5 MR1F XML FH IR A
UG .

FE] 1 - Bifh XML B

BT S FE R 26 — 254 | Campaign &iESCHEF, X —F RN T4EK— XML
Ao, HbaEkaERE ZM AR, R EFEL & XML #5:8, Aty
R R NTI,

i FHRLF 1w 4

un1ca acsesutil -t catFileName -x [-o0 outputFileName] [-u] [-p]
-a | -n | -1}1[-S dataSource -U DBUserName -P DBPassword]

F& 2 - RIEFEHITHRE

WAE, BT DARR T SRS HAE IR 1 FAERU XML SO, iR SCPF AR AR A% U IE
iy, G AR SRR IR XML Sl 4.
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$B 3 (k) - BHiAZHFIEK
WRTFE, ALK XML B o so A [ — ik kg = E Sk,
i PL R a4

unica_acsesutil -t <catFileName> -x -0 <outputFileName>

X BREFFE RO XML A% A7 A 2 B B DT M A A XURE. PR L XML A 2Ok 4E
FH, B2 RSB RGP Z IR,

- ESETENFEZ
TR A S, R BTE T LUK BT E SR A B 2o,

MNEBEFRAE

BSATLMEY unica_acsesutil e/ H XML A 2 4 15 ST ED L

E/A XML B3R

]l unica_acsesutil Ap—A~ XML Hea30fF, He@ &R ke BT 5.
UHTEAT IBM S RFF T 6 XML F SO P A i

FIENRAR ST
i unica_acsesutil FTEI4a I — H S AR BUR(E B
iDL i 4

unica_acsesutil -t catFileName -h partitionName -p

Campaign &R R (unica_acclean)

204

IBM Campaign:

i T bR SE AR T (unica_acclean) SRARTR I BR 24145 DX HE G A SC A FIECHE I3 2%
] DAX) Campaign Z2404 B 5 A F P 2 s 122 i RV B S AR .

£ BTEi21T unica_acclean SEHEFHS, 205 (Er A M4 AT EAEE T T RIE TR
A,

BUA TICSE RS, P A EA I Campaign & B 5LFTH2 T 10 “BUTIE B HRAE VP T AL,
R PR A YRR ST 2B TS iR T, AT ¥ Bk,
JE s Ik,

i BT HARRESIXIETT, BRIETTH, unica_acclean [N F5 2 4 X H Y £ FI S
7.

IR EE SRS, A EPATIE bR AT 2 LT I SE AR T

WS AR e T LRUR 35 B DA 45200
S5 E X G 8O R ISR B IR SO AR (R &) .
o PRSLIGI SRR A8 H OGO SRR a8 B R B I IS SO AR,
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unica_acclean FIERINETE

BizfT unica_acclean, WK B DL TN HEEAS &
e UNICA_PLATFORM_HOME

* CAMPAIGN_HOME

* LANG

1% B CAMPAIGN PARTITION HOME f&n]iEH.

Campaign &R SE FAE FFRYIEEFRIEI

unica_acclean 52 FFEFF SCRFDL T A AT,

unica_acclean {-d|-o <list file name>}

-w {flowchart | campaign | session | sessionfolder | campaignfolder |
other} -s <criteria>

[-u <user name>] [-p <password>] [-n <partition name>]

[-1 {low|medium|high|al1}]

[-f <log file name>][-S <dataSource> -U <DB-user> -P <DB-password>]*

TR 7 EAE BT 4575 5 L1217 unica_acclean,

TBR S AR PR AR IRy, BRARRIEE T B8RS, WRRIEE M 4, IR Al
FRE R H P 7 e AR P ARV RS, UNARORSE E R, IR B S R oA 8 7 i A
Y.

£ 52. Campaign iG5ESEHEEF (unica_acclean) HYHEIT

priA} EiE iR

-d -d R e B RSO, R A BT A IR P SO, ARE, AR A R Il I SO
sk,

-f -f <log file name> H8E 0T T I0 R 55 1R 1 SO 2 8%, WU LT <PARTITION_HOME>/
Togs HgH. SENHRT, HICHRZFRHR unica_acclean.log, AT I
HESCFI A58, B EBBCLE,

-h -h R AR B, AR A0 To Rk fir 4 AT R R R R AR .

- -1 <clean file name> T8 R MR A TR SCAF. B SBR i (] -0 BEIH, TG ER T
LA U [R] — SO,

-1 -1 {lowlmediumlhighlall} [-f|f8@EICRFIMHE M2, WERRIGELN, IARE R T A medium,

<logFileName>]

-n -n <partition name> 7 0P T T Ok B L0 DX F) A4 PR, T PROR AR E 7 X A4 AR, B K5 (0 T 6k 4
“partition 17,

-0 -0 <listfilename> B AN SO ) 3 it B4 78 SO, RO ASKE O ER

-P -p B RWITEN BRI 5 .

p -p <password> TEAE ] -u ST F, 8 e e I 42 i -u ETHE RE 1 P B
fid,

BEPET HAES campaignfolder =% sessionfolder Xf4 A -w EIHLs &4 .

WA IEBR B T ORI BRI T - 2530, 4 unica_acclean BfXT
WEXGRMITA 7 H AT ERE. WRA -w RISk, Ba
unica_acclean X TG SUAFJATHAE,
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% 52. Campaign TGS HEET (unica_acclean) HYIEIT (4E)

IR B iR
-S -S <dataSource> 8w IETEX AT E O B IR 0 4%, 5 -U <database_user> Hl -P
<database_password> JRIESHE R, XEEIAFEE H Marketing Plat-
form FRAEMERYTEIE, Bi& & ASMSaveDBAuthentication 1% # & FALSE %k
P VR AR BEGIE,
- -s <criteria> 5 o-w IS, v ERR S (DL SQL Ay k482 ) . SQL
LIKE Ja54F il T HAT 5 Tl A A 48 R,
i 8 X AT A B F B AT LA S50
o EENE ISR S TE U R AT RN, SR T UA_Folder R
4.
o MEHINSIEX RN, SFUPHEET UA_Campaign g3,
o UURAREEX RN, SPEEET UA_Flowchart R4,
o MR EXTLN, SKIFEIET UA_Session FHIHYFI.
-u -U <DBUserName> TRER -S IR EMEIRREN A St 4, 5 -P WIN (5t 2
IEHR PR AT ) 45418 AL
-u -U <user name> TEMEH -p SEIRF 2004l ], A P e i n] 32 s 17 s AR P I H P i 1IBM
EMM i F 4.
-v -v SR TE BRI AR 0 A FRAUE B
-w -w {flowchart | campaign ||MR4F4GE5MF (i orphan LEIARFERAN) , 8 3R 54550 42 2R M LB 11
session | sessionfolder | |WfSCEERIZE,
campaignfolder | orphan} -s
<criteria> [-r] 45 orphan &N, A STEREA RGP LRI R RIS SCOFFIE.
Fi*“orphan” Z SN BT A BEIUHR T B -s <criteria>,
ATRLERRAE T - DUEIH 7 3 R 130k,
Campaign ;5% SEfEFF R
i TEBRSE AT (unica_acclean) ZRECH JCARSL SO IR 195 5 45 i I B3 B &
B SCFFIER.
A RS ST FRSR D51 3R
FERT RIS PR Bk 55 PR P e b R R At IS i i SC PR AR 1 91 35
iE PR RSk, IBM B A R o8 AR i SR AT N R 2 it © AR PR S
PR SR DLHEATIE, AN s 47 58 AR P ol SL RV R Sc k. 3 mr DU B B
1RSI, AEMIR 5 To R
it N2 S PRI A5 2
EFUHAES
unica_acclean -o <list file name> -w orphan
X F XA AE, -w orphan SRR, JF HETGEESR E AR A 1F.
i -0 METURARE M4, BOE R DR @ B U s fe., AR ARS8, 4
K5 unica_acclean utility {RAFLER — H %,
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5l
unica_acclean -o "OrphanList.txt” -w orphan
TR A ARSE SO RIR B A3, JFR B A SCHF OrphanList. txt,

MR ST 4R 5 B ST AR SR
S AT L PR IR 52 PR P oA 55 S F m 1 S A el 52 PR P A D T A W S P A s
%,

IR ST AR B i B S R 3%
KFULAES

unica_acclean -d -i "OrphanList.txt”
Horp, SCfF OrphanList.txt A0 & SMIER A SCAFRY AR, 12515 dTis B S8 AR P A .

AR — AT B HE AR R S P S BRSPS AR TR Bk s, JF
ELKE AN BT B B S H S0P, TN R I s,

IR BT A AL AL R ImB ST A AR

SES T L0 T I S PRI e A 28 G T 2 50 e BB P R 5 b M o 0 B 5 T AR
BRI 19 BT e S A RIZE,

MG AR IRR BT B AN 32 Al B S A FASR:
RFULAES

unica_acclean -d -w orphan

RFMILTHFNR
unica_acclean %IRRT 6 LA 17 i 1 4 PRk i e SCAFRIZ LA T,

R

SRR P 4 24 43 DX HR 5 e DUAR UG sE 2 (R 1 36 AR JE #E“Marketing Platform i
B OUE R EE IR E 1Y “TempTablePrefix” @ P, # R AR IR NI,
eI R HI R 2 J5, K B R 50 H 0 Ir A I R S A DA 2 JE A A AT Ik s
FOREH AR, R R R 5 A A ] 1 s 2R 0K 4 A0 R RS

B BRSSP HETE Marketing Platform P48 B He b Shis 17 sz AR 7 09

JUITRE SCRYRCE IR, RIE, s AT B S PR e B9 7 RO s 2 0t O 0T 3140 1 4 Jey s
I Bt IR 2 A A AEAL R,

X

IS IR P 4 PN B DUAR IR B S

o XGRS H 5% (<partition home>/<partition>/tmp), DIARBURTE .t™# P B 2NN
Il s ST A B SRR B R

s <partition home>/<partition>/[campaigns | sessions] H3E, UK EAEH Cam-
paign I SCHFPT i 24 10 SO,
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IBM Campaign:

TEG IR SCOFI SR Z TG, 5 SERIAH R S8 A 14 B A i R P SO 1 DL 7 JH o A ] i
M SC PR 75 2 p AT e R T 6, AR b R P 5 | D B A A W S SR 3 B A0 A

BEFMAEMIHIRATIR (EAREBEY)
SESTT L TSR S5 R P ol e S U0 4% £ 2 PR RI R 09122,

BEEMER MR (AR EBFFME)
KRFIULAES

unica_acclean -o <list file name> -w {flowchart | campaign | session
sessionfolder | campaignfolder} -s criteria [-r]

B
6 1 REHES ARSI TR 4R

unica_acclean -o "JanuaryCampaignsList.txt” -w campaignfolder -s
"NAME='JanuaryCampaigns" -r

R A R — 9155, Hdh & 5 4% fy“JanuaryCampaigns™ 15 6516 3 S 2 H 078 4
T BRI R R 54 186 (4 R B S A4 A6 D) & “JanuaryCampaigns” Y fT & 1 SC {3, 6 H:
B AF| S JanuaryCampaignsList.txt,

Tl 2: #zifii2E LASTRUNENDDATE Sk7I7RImAES S fHF0s%

unica_acclean -o "LastRun _Dec312006 List.txt” -w flowchart -s "LASTRUNENDDATE
< '31-Dec-06"

BRI R — A1, Hrb & BT A i A2 R 5 LASTRUNENDDATE .5 2006 4F 12
A 31 HRArA MR, JKEH 5 AZ S LastRun_Dec312006 List.txt,

E B O R IR A B 2 Y TR A AR AR T AR H A

BikF MR AR (RBWYRERNZG)
S AT DAMGE PR Ik S FRR e Sfe i X G R0 2 A BR: e s SCAR A%

1 ERXT SR KBNS A L 13t BRIBR ST AR
KFULAES

unica_acclean -d -w {flowchart | campaign | session sessionfolder |
campaignfolder} -s <criteria> [-r]

N
1 REHER TSR MR IGR ST AR
unica_acclean -d -w campaignfolder -s "NAME='JanuaryCampaigns" -r

R BR 5 45 R JanuaryCampaigns™ (078 45 T 30 SR H 10 78 45 T Sl A0 O A2 A S B
() IR ISE ST A F 26 DL B2 “TanuaryCampaigns™ () T A 344 2.

T 2: $%ifi32E LASTRUNENDDATE SeflfRimE ST 4-F1%k
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unica_acclean -d -w flowchart -s "LASTRUNENDDATE < '31-Dec-06"

RIS BT A AR E H H: LASTRUNENDDATE BF 2006 4F 12 H 31 HE Ak
B SO RIS,

Campaign RE54MEHAFEF (unica_acgenrpt)
unica_acgenrpt fir A7 G AR SRR P NFE E AR P S R AR e . 1R
HRET AR ses SUAFRAEM.
i unica_acgenrpt SZ LR AT AR BSOS 4 DL SR BT 4 4
« HILHIR
o BT EMEE T
- TR &
« L%

ARXEREE LR, EZMH (IBM Campaign M5/ .

S SRR BRSO AR ME — /Y, SR HRTIRARE SRR, HOUHRR AR e E 1) H
FHL MRS EAAE, AR A . BB SO SO0 IR AT E 5

i SHOSCHRE kA REEEN cses SUHR Y ETE . WISRAE unica_acgenrpt 5C
MEFBITRR R B AR cses UM, A2 4 B SO v RE 6 23 SE RIS 1T 19 i FE
BIFR Es,  nRE0 F R D i % 25 K 8 unica_acgenrpt SEEEF, IEAGMIH
AW ALF AT unica_acgenrpt FIRIE S IER, UFEERRAERTEHRE AT ses X
PERF R R A B, RAF .ses UHFFTR IR =GR A AR, BEABPTFRERG K
IINFIAE 2% .

ffi | unica_acgenrpt SZHFEFFECRE MA@ L 2RI IIEIT genrpt S 1TTE
WAL, A RLEERBAFAIARNEZER, HSRE S WS 2 %, 11BM Cam-
paign YN .

A NRiEEEITHREIKETITE
BRI (B 4 A Sk o A BTV H AL, E M unica_acgenrpt SR P DA RAR B A2 77 i
TR I g, TR 2, §545E Celllist,

TH Al SRR AR, 3 AR A R R AT T R S I i A % DL R 34 R R
unica_acgenrpt SCHIFEFFHIMIAS, {3 ] <FLOWCHARTFILENAME> 4> n] i [EIAIAEIEIHY . ses
SCPFR) e BBk AR 40, BB T o B, 3 i F PR 2R ARG S SRR SR Y
— A,

IBM Campaign &4 AR FREEFNEI
unica_acgenrpt SZIREFF SRR DL N IEIAFILEIN, 15 MR 1 75 EAE AT #8 BisAT
unica_acgenrpt, ULSEHIREFFHERT ses SUAFHEATHRAE.

unica_acgenrpt SZ R A LU T iR
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unica_acgenrpt -s <sesFileName> -h <partitionName> -r <reportType> [-p
<name>=<value>]* [-d <delimiter>] [-n] [-i] [-o0 <outputFileName>] [-y <user>]
[-z <password>] [-v]

% 53. Campaign R4S HFEF (unica_acgenrpt) HIPEDT

BTN Bk iR

-s -s <sesFileName> 162 BN H A THAER Campaign JFEE] (.ses) U, X
442 B A I AR R ST A X TR B4R (] -h i
Tk e L), Flin, -s BAZUE M
"campaign/Campaign C00001 C00001 Flowchart 1.ses”
<sesFileName> ] DIA0 & BCAT LAXT 24~ DU IE B i AR L AT
BAE.

-h

-h <partitionName> TR MR SO Gl -s SRAEE ) FITEM X 475,

o -r <reportType> Fe o A B RS B SEARL. A SUE A
* CellList ( BT )
* Profile (A% FITAE B SRR 2 )
* XTab (HLIGAR 38 XL EIRE)
* CellContent ( ¥.yCHN &AL )

-p -p <name>=<value> i I A AR=1E % A SORFE i 28k, -p BRIl DL 2K
I, IEHAEOARFE -r O, X -p MR
AR BRR={E X PIER, 20 15 unica_acgenrpt -p i
Wigs eS80 .

d -d <delimiter> Tefi s Scrrr g, G {E D TAB.,

-n -n TE i S SO R R 1 T B B 5 44 R

-i - )i ) SCA 11 25 e e — SCARARIA.,

-0 -0 <outputFileName> e ERm 4. BN <sesFileName>, Ff¥F .ses
e Lcsv; FRE M M ECATRT Y B AR H %,

-y -y <user> 8 Campaign fJ8 3¢ 4.

-z -z <password> 168 OB Sk,

-v -v RS R RAS, RERE.

5 unica_acgenrpt -p EIN%E&FERKISE
unica_acgenrpt SCFIREFH -p PRI ALV 4 FR=(E X b ML R B S 1,
BTG RS R HUTE A AR E S

210 1BM Campaign: ¥ 5488 V9.1.1



BTEEMEIHRE

SY M A& Ei::puy

BT Wi TR AR AT I B TC Y 44 7.

field W TR TR BT AT 20 M B 7 B A 4 7R

cell2 Al BT L0 M Y A BT Y A4 R,

bins Al B STEIRSH bin Bom, IR AR E
F/NTAREFBRAEM AR, AR BT
—A> bin HEATIER, AR 25,

meta nJ ik 0 2 A B IEOT R AR AT 0. A2
fE4 TRUE A1 FALSE, #t45{E% TRUE,

BRTEXNRBE

SH B A& iR

BT W TR AT B AT Y SR TC Y 44 7K.

fieldl W TR TR BT AT ML A 5 — D B
AR,

field2 W TR T X BT AT M A B 5 A B
ZFR.

cell? Gpis BT ML 3 A 14 HAt BT R A4 R,

bins Al A SRR T bin B, ARG E R
F/NTREFBAL AR, AR BORTE
—A~ bin HEATIER. BAEEA 10,

meta ] 8 58 & 1 B MROT R AR AT . A3
% TRUE FI FALSE. ft45{H N TRUE.

BRNERE

SY B ik Ei::3u

BT W SRS AER  P  HOT Y AR,

field nJ i BUSTEREPHTFERM SR, BE 2RI
EHA T B, MRARE TR, AR
IR R T B,

records Cipsin BASERE R IIC RS0, SHEE R 100,

skipdups Al i Bk A AR PUE RIS, R
AEfE AEREA, 8208 FI kI SR
. ARME N TRUE M FALSE, Bt {EA
FALSE,

BiREMNLLARERF

Campaign 24t T %

Fr e e DA S AR P, T DL Pk 25 R P A5

FRECE PERYE R, SATE DL R PAT & AT S,
X LSRR P T Campaign AR 454510 /Campaign/bin HgH,
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T WAHRAERGERSEME db2test SEMIRESF, WM cxntest SEAIREFRIGA S H AR
Tl P B

£/ cxntest SLHEF
i) cxntest MRS HAREE PEM S, FEiEH 2 ikl LUk a4
UK
1. M Campaign Jz 55 25 LR 23R fFH, 1217 cxntest SEHFREFF.
2. MRGHRER, AT ER:

a. BURPEWERERN AT, XS oxntest SEHFEFA TR — B, filan:
Tibdb24d.so (X}F DB2 on Linux) #{# db24d.d11 (X%F DB2 on Win-
dows ) .

b. AR AR, BN, Oracle SID,
c. BdEE M ARIR,
d. SR ZE P AR AR G E Y.
IS R P A 24 7 S SR T £
3. HEREEEAY), SR DIERRFFAL AL T A
e bprint[ pattern ]
— U 500 MRAFIFPATHEAVIF. (ATik) e RAL, EHEANTE SQL

brdE, BN, % FRRFEANHEZAFRF, G40, bprint VA% KEHRITAI“UAZ
FrkH) Campaign .

e describe table
R FE W . R [ BB 2 FR G B i B 260 ARG R . RS RNV
fif.

e exit

LB R E R IFIR .
* help

BRI a2 MK,

e print/pattern]

RERR IR, (k) FERRM, EEAMFE SQL frifE, #ltn, % Fx
ESEE e
° quit

L HE PR E RO IR .
* SQL_command

PATEATA LA SQL fir% B — R4 SQL fir 4

{& F odbctest SLFHIERF

odbctest S¢fIREFF FLIF LIRS H n ¥t 4 19 Tt U8 2 144% (ODBC),  FF HAE %%
Ja, R PUK A R4
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RXFUAES

M5 AR FAE AIX, Solaris, Windows Fll HP-UX 2% ((UFR 32 ) bEZ%4e T
Oracle I DB2 %%, iGMl HHAHLSL HET.

YUK
1. M Campaign 554 BRI S48 R4MFH, E17 odbctest SZHFEST,

WS PR P ok (o] T DL B B O Rl PR 81035, 2600 T U A

Registered Data Sources:
MS Access Database (Microsoft Access Driver (*.mdb))
dBASE Files (Microsoft dBase Driver (x.dbf))
Excel Files (Microsoft Excel Driver (*.x1s))

2. TERRRATALHER A LL T (5 B
a.  FEEZFIRBARER AR (B EM R ER SR PR
b, Bl AR
c. S ARV G IR A

LRSI SY o o N2 2 7V AN i AN et 2 8
3. TERSREE B T, S AR R AT B 2R R DL R T B B R R —
A IR
Server ImpactDemo conforms to LEVEL 1.
Server's cursor commit behavior: CLOSE
Transactions supported: ALL
Maximum number of concurrent statements: 0
For a Tist of tables, use PRINT.

4. ST DIESR AT Abdn A LLH i 4

e bulk [number_of_records]

BB R B ML REL, U0 number_of records FiTgE. SAHE N 1.

* descresSQL_command

i SOL_command 187ER) SQL 4 Frak [\ {41,
» describepattern

ik pattern WS EMN — B Z A, IREIN AR, BiEM, FFEREK R, K
FEFN/INEUOL

e exit
B P TR
* help

WIRZ A SR,
* print/pattern]

WAL G, AT DL ERAE E — Mg R AL
e quit

LR HE RO IR .
* SQL_command
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PATAEATA R SQL #r 48— &4 SQL fir%.
e typeinfo

AR [ AR 12 Y 52 SR R ALY 8113k

£/ db2test SLAHIERF

IBM Campaign:

db2test SEARRFF LI EEINIAS DB2 Bfe MUk, JHAEEER, bk

P 4.
XTFUHES

WRRIER AR db2test SCHREF, WM cxntest SR PRI S HAR K
JER I,

bUE £
1. M Campaign fR55# L2 8RR/, 1217 db2test SLHEIT,
U S R g 0 (B 4 mT DL B 3 B e ( iR IR ) 19313,
2. TERRTFLHER A LL T E B
o TRELERRB| BRI AR T R TR SR R R )
o B PE R P ARIR
o 5B P AR R SCHR I B Y

B VR FF R R SS9 P
3. AERSR VBBV SRR, M5 AR P ET EA A 25 0B TR B9 L 1o 7 —
A4 SR

Server ImpactDemo conforms to LEVEL 1.
Server's cursor commit behavior: CLOSE
Transactions supported: ALL

Maximum number of concurrent statements: 0
For a Tist of tables, use PRINT.

4. WA DIFER R AL A LU fir 4

» describe pattern

finid partern FiRER) — AW EANFK, REXMEFM, BIERA, FHERIE. S
JER/ AL,

e exit

LB PR IR I,
* help

BRI a2 M F1ER.
* print [pattern]

W R TR, ATLLE AR E — AR R,
e quit

2R IR
* SQL_command
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PATIERTA R SQL fir 28— &5 SQL 4,
e typeinfo

SR B KR 3% S M0 0 G ) 5.
{£ A oratest SLHER
oratest S2fIFERE A VFEIIRS Oracle JIf 45 55 H0 ik 15,

JUE
1. W Campaign flig 554 BRI 28R, 1217 oratest SEHIFRFF.
2. TESRRAFALHED f A LLR (5 B

a. FIEBEFN Oracle 55 eI 75

b. B e M P ARIR

c. SEREE TP AR A DGR Y 1

WG S FRE P AN 2 B 7 A DA A 9%
&R
AR, RS SE R s R B R Th T EOFR Y, SR EME A (0),
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% 18 & $txf3F ASCIl HizELE Campaign

Campaign SCRFE AL BR ANAE L G 5 2005, WAGHE IBM I AR P9 IR] — 23
(9 21> 7 R R I S PR,

B ORARI N IFR PR O IEBRAC S AE ASCIT #udls, AR EEIE F RN P E e S
T, B RAT — LR E MG AR ST, AR R 58 2 i B ARSI B A Bdl A
WEE ST, 1BM s ZUE AR i IBM R R Y. IR Y AR R R
L EPATIX SR E A IR,

RF{EMIE ASCH HirHIFEEIESINE

FEPATAL AL B3R 2/, &N THEAME, HOvX ey T IBM EMM ¥
FHRE P v (9 2 AR 5 AT AL

RTF 4w
L FL A IBM BT F LTI ASCIL 3, S T I TE 30 LA B Sl ek
TR SCA SR 7R,

TSR —FETH B LR NRIEF Tk, IREAREM AT RRARES.
HALTOAAE A AR Bl T A SR S R R R IR RN,

AREZVFANGR, WS 218 T ¢ &7/ 1) FBIH U Sifd 1
5 365 TIY T Campaign HHYFAFNEY 1 FPAIHE T 52 SR Y.

KT 53 ASCIl HiEENRZE

TR T firr 65 10 830 P M 55 i A28 AL A P A i A BRSO DR AR X i
WEMIEMECE 7 Campaign,

I A -5 s PRl AR I, 20 T Ak PR 2 TB) A T 5 AR Y s, A0 4
o H IR ] B A A X

o FET AT B SUA R

e SQL SELECT i&/4]f* ORDER BY —1/i+p HALH Y HE ¢ i 7

Campaign FELESHARER PMYLEATERE, &V S8deEt i, S0 8de b
IEERiES e ik R NCR

H A% Bt (8] F B A% =X
A 5 R e A R 5C Y = S

H O B s n] DUE A 25 R AIE, (it
 AEAH B

o« A HZIE R E R

« &5 HMIRR
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o HPZA (2 D)
o TR EoE#E TR H 475
o TR EoEHE H O 25K

I 1] <7 B A T ARG & MOREAE,  6036:

o NS (TGN, 12 /AR E 24 /A L)
o EFIRb IR R

* AM/PM HJ¥fE T35 5 AR T

Eo WREMHAZIES ISR, BaANEHEE 3 T ARG (MMM), %b (4i
GAGAH) 8 %B (SE8 AL 1Y H I G Rozxt H 068 A & 8oy i
A S e e R, A H IR SN E 2R 4R R, i8S BEE 370 TUAY ¢ H W K]
W1, ARZIEFHEDNEIEZAGEE, WS 1 X T2HEF IR

H 33 Rt ) s 3R] DL RTE SQL 384 rp DU B ek o] i Bcdle b (B R4 ) .
SORE e & LS R EERAE SQL i) (Bl ) S40RE (A ) Z I EA RS
XFFfEF AR A% X, Campaign BY“PFLE”0H & — 124 (DateFormat,
DateOutputFormatString, DateTimeFormat #1 DateTimeOutputFormatString) .

ETFRFRPXE N5
CHAR, VARCHAR LA B Hfh 3 SCAR ff 5 B iy 0 FLAT 5 A RE . ) i PR
P RT B e 7 A e o 8 P 2.

ALK Campaign Fic & 75080 10 F AL BE VR 22 S [R] B9 740 2 g P A — P 43 .
A SCRFHE S .

FEVF 22808 B rf, ROl P2 o 7 UK R R500 132 O i -5 1 PR RE e ik PR 8 i 22 1) 0 47 5
e, 4N IR 6 SE A% SR Unicode,  TSCH 08 FAR A€ T-38 5 RO MBS, XA
BUARH L.

RATEEEIEINGE

IBM Campaign:

Campaign SZRPAF B — 2235 ] 2 F0iE 5 FIiE 5 P08, Campaign HA —FP7E 242258 B H] %
BB TE S FE S W, (ARSI IBM EMM g4 F P E A SIE S
IR,

BOE TS BB E R UUE n R ERAE, BRAEAE IBM EMM FrOy I BaBCE T E it
W E I, W BB R, I AR BRI, Campaign
A IBM EMM ik & 1) E PFERIE = PR 8.

MENE-MFERE TEHRESHE, FTag kg sEMg0%E, HA
TE1Z Pk 3] Campaign I, 1P FUEDE DL A B8 26136 5 FNE S AR EIR, ik
B -EHEH, BEESIEES R (B, YHPEER) . Bk, Z2EFHENELITL
AP HAS B 205 S FNE & SRR 5 58] Campaign I BLRIET TAE. A4 IBM
EMM Hix & PG & R e iE g5 B, 7§20 (IBM Marketing Platform 8 2
BERD .

BEN ZIES AR E BN RS, ESRE 226 0K 14X ZFIE S HRERICE
Campaign ! , 7E£FXTAE ASCIL 15 & s IE £ EE 5 RN E Campaign J5, 58 MILERS
EREE

HHBRE VO.1.1



ob

BEa WREMEHAZES SR, BN 3 AFR AN MMM), %b (4

H A #AFR) 80 %B (5eHE HOr28%) 09 H WA, o 200 A 0 il & Rl e
S A

%A FESINEE RN I X IS
FHP G & SR8 BEIOEAER B Campaign R BT DRI ok, DA FIX BORSZ P 6 &
FRHE 1 TR S

Campaign S A EA I R SCHYFER - (BIAN,  AEAT AT FH ™ 88 53 2 T T 7 Y 68 53 0T
T ) . S A LR R DLER A I 5 Ok TR,

PP S AR AT R SR, AR e TS O B A (pln, e AR
JEYE) , AR LUR s 6 Kt PR 1E 5 Ok B,

HURHIA — R S SRBAR AN, AR RGFRE I Unicode ST IE 6
BE, BEREW LMENIES (L Campaign HHA.

Campaign fir 217 TH - XLERNEPIREE S RER, BT RSN LANG 15
AR ERIE E R B # Campaign BRATES . WPREE N LANG FEis, AL
T Campaign 2575 5 — B A DLGE S B0 A 2%

— install_license

— svrstop

— unica_acclean.exe

— unica_acgenrpt.exe

— unica_aclsnr

— unica_acsesutil

— unica_actrg

— unica_svradm

iE: £ Windows H, 15 F FIX I EWICHL, XALik &0 Windows H [T A JE
Unicode #2/7, FFHUA1E A E,

ZIESINETIRERIPR

2B T e HA AT R 1 22 FhBR I,

HIEEAERFEA LR X —hfie. BAEH BEAE RS L IL[E %3 Campaign FlH—1EF
g, iEER IBM HAR T

i AEHIEEAE R LA i) 218 DI REANRE IE B SCRefl i ja /EA P IE
B G PRI,

JFAEFT A IBM R R P #0 SR — DR, iHS RSP SO DL TR L £
B E B E R

1E Campaign [ 2G5 HEZEET, WRXHZNMEAES, SEWRES shell i
5 (Y 53X AR, 84S 4 0l REAE v 247 s i A LA,

1t Windows {5 11, U NTFS #Kzh#§ I3 #FCampaign 1) 2155 HE 2, FHA
FAT32 AR¥$# Unicode F4F4E.

BRSO R A R AT AR A, DA, TS iE S S,

5 18 % #HxE ASCI #fafii # Campaign 219



$t¥t3F ASCHl ESHIFXEIESIMERE Campaign

220

TR ENUF AT LA JEBLESHALT IBM Campaign.
FriaZHi

TEIFURZ R, R ERITEER 217 TUAY 1 ST AR ASCI ¥udfs sl AR 5L (515 5 2h8E 1 AR Ay T
A T,

RFIAES

LA XA AL RAR B AE ASCIT 15 & FEAC B Campaign, 558 L FAIRP LS. A
#hor e VRN TR IR,

B 2SR, B K - SRR RO B SR A E, AT B
B LR BRI Y BB
UK E:

L r iR ERERGIE S X E )

2. H221 G 1A Web By FIRR PR 55 AR O MBS S H (LR WebSphere) 4 .
3. 5221 B ¢ E Campaign i 5 FIA S HEEEPEE 1 .

4. 55222 BURY 0 AR GER U W A BT 0

5. 5223 TUHY v A AR R R 55 A ECE

RERFRFESHXEBIZE

IBM Campaign:

LK Campaign BB R FIAE ASCIL i F AR US 153 SRBETIH0h — A0 3K,
KTFIAES

TEHRE T Campaign Web W HIFE/FHY IBM Campaign Ak 5548 fll R4 LA B £24F R 5015
MR E, AR EE T RE D BRI E L TR R LA FiR B ERSE S
FHE S I, 155 R PR SOR DU e 72 5 B R P T 4 A

KXFE UNIX LigEESFHESING

UNIX RGESRZHRMVIES. EWE AIX, HP 2 Solaris fl#r LG ZHIITIHS,
i HLAT A4

# locale -a

B4 KR 8] R GE BT A 2 S RE BT, WTER, Campaign AESREEZEHNT X F
PRI e 5055

AR T B = AR, T HRL T R I AP 9 5 BORIAC B 52 3R UNIX AR R4k

B EIRS:

* Solaris 9 International Language Environments Guide ( Solaris 9 EPriE S Mimfarg ) |
(http://docs.sun.com/app/docs/doc/806-6642)
* AIX 5.3 National Language Support Guide and Reference (http://www-01.1ibm.com/

support/knowledgecenter/ssw_aix_53/com.ibm.aix.nls/doc/nlsgdrf/
nlsgdrf.htm)
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http://docs.sun.com/app/docs/doc/806-6642
http://docs.sun.com/app/docs/doc/806-6642
http://www-01.ibm.com/support/knowledgecenter/ssw_aix_53/com.ibm.aix.nls/doc/nlsgdrf/nlsgdrf.htm
http://www-01.ibm.com/support/knowledgecenter/ssw_aix_53/com.ibm.aix.nls/doc/nlsgdrf/nlsgdrf.htm
http://www-01.ibm.com/support/knowledgecenter/ssw_aix_53/com.ibm.aix.nls/doc/nlsgdrf/nlsgdrf.htm

« HP-UX 11 Internationalization Features White Paper (HP-UX 11 EFrfbE-EE K3 ) |
(http://docs.hp.com/en/5991-1194/index.html)

£ Windows i EiEEFESINE

R Windows ZR 48 A XSl ATE 5 BEI0 M A4 T B8 5 U TRCE, 6L RIEAT
BLE. aARFREAA X Windows EFWENFE, B0 http://www.microsoft.com 4t
PR AT A,

EATRER B RA LA CD R SEHRILAES.
L EEIORERE LR, W LEHHE Windows RE.
2 A
TSR Web BRI 55 28 RIS S AL,

28 Web WRAEFRSRIRILSE ({XRF WebSphere )
B Campaign B FLRAEAE ASCIL 385 sidk US ¥ & SR80 9 Lsf — MO 98,
RFLES

({XFRF WebSphere®) IR #IELEF Campaign S59F ASCII Zwilgs &0, A4
¢ -Dclient.encoding.override=UTF-8 X & N JVM ZE IR N AR PR 554585 UCS
A4k XN T G,

ARVEIEREE, W2k IBM WebSphere 3UHH.
TS HftA4
T RUE Campaign 155 5 5 HR5EE ME(E.
i%& Campaign EEMESHERIEE
B Campaign ic B U FIE ASCIL 1B S 5dE US 1 &SRB — A f 23K,
xTFUkfEs

Campaign Z X — 22284 2 A5 5 FE S 245, %' Campaign 185 f1E 5 5L
JEPEM, 2 Campaign BB S HIE ASCI &5 8 dE US & 5 BN H) — 045

i il Marketing Platform Hf%] Campaign [ & %1% &5 T4 Campaign W HATA T
155 WO T BT PR A 1A :

o TESCA SRR H AR SO S R

o TEEHEPE R S RE, IR A SCA T B

o Q0B P b R I R SOAR,

P B BB 2 T 28R Campaign {58 (140, Campaign P 5 H Y SCA )

Wi A S BsE, DURR HRRFR Web UL H M, BFMBRMASMEL. Bx
R EAT AR R R g, SO0 TR R R REYS R dE ASCIT SUA B H 2,

5 18 % FHxE ASCI #fafii B Campaign 221
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IBM Campaign:

7E: Campaign ZHFIE ASCII FI %, RAMEIEESA. (B2, Campaign {UZHF SQL
Server FiEJE Fi%tn NCHAR. NVARCHAR Z2[y%]. DB2 ¥ NCHAR #l
NVARCHAR #% X JI# R 5 SCAF B, Oracle ¥ AL AEFFE.

UK E:

I EHFIRE > RE.
2. RTAENE, iR EUMERS%,

Campaign > currencylocale
Campaign > supportedlLocales
Campaign > defaultLocale

Campaign > partitions > partition[n] > dataSources > [data_source_name
1 > DateFormat

Campaign > partitions > partition[n]> dataSources >
[data_source_name]>DateQutputFormatString

Campaign > partitions > partition[n]> dataSources >
[data_source_name]>DateTimeFormat

Campaign > partitions > partition[n]> dataSources > [data_source name]>
DateTimeQutputFormatString

Campaign > partitions > partition[n]> dataSources >
[data_source name]>EnableSelectOrderBy

Campaign > partitions > partition[n] > dataSources > [data_source name]
> 0DBCunicode

Campaign > partitions > partition[n] > dataSources > [data_source_name]
> StringEncoding

Campaign > partitions > partition[n]> dataSources > [data_source_name]>
SuffixOnCreateDateField

Campaign > partitions > partition[n] > server > encoding > stringEncoding

Campaign > partitions > partition[n]> server > encoding >
forceDCTOneBytePerChar

Campaign > unicaACListener > logStringEncoding

Campaign > unicaACListener >systemStringEncoding

I S

TS BN AR T R

Xt F 45t R BUH RR 5T ANEE HTRR 5t

BORLHS Campaign R RA AR ASCIL 3 sidk US T2 SFUIIN 19 of — TR 38,
RFULAES

URARIEF BB ARG S LS R, LS AL Campaign [ B X BP U R4 %
el REXELIBC B R R, fefESCBoR, WEPTASE, AR5 HOH MU G I 89 BT
*®, T, FROBE, RJEFRBUN AR, Campaign K07 B AT X Bl I8 09 AT 1%
H, HEANEEHABIEE IR (B, BERBUHBS) |

B TER V.11



T—S#t4
T — R IR R 55 A PG B

WK B B FOAR 55 AR EC &
P4 QR G SRR G 2 BT, ST R P RO 55 28 1% B IE B
oA Campaign 2B FIAE ASCIL ¥ 3 sidE US i 2 BREEI 00 — 575 T8

RFULAES

AT AT WU DA A6 1 T B O R )
v P e
F I R A i e R R A T IE
rX A ASCI F1 AF ASCIL F4F (18 A G sh A A ]
o 5224 TUY T MNA LA ASCI FI9E ASCIL “FEAF 14 Ui R & i A 1 i
o 55225 U r MR A T IERIYIE S H R
o 55225 TUig o M H PR b H A K
o 55225 BUAY © MR BT AT R AT Y TE S A IR A s

MK R E R &

iz

1. HEFEE > EHEIMEE. MR R B85 sk E T,

2. EBFEFREREIE.

3. TEEUHREEREXERES, MEPREMER IR 2K,
BEIE R R BRI RN E B, AR B AR R I B

4. [ FiEsh%| StringEncoding g1, FIGIFI%E S B “Marketing Platform it &7 7T
[fii 2% dataSources > StringEncoding B HI{E & &M,

5. WORGRIG AT G WU, 1 SR S EcHe 122 2 O R ARk BT 1% 0L

WLEREER R GE EER

UK ES

1L HEEE > EHENLE.
SR S EE RS SR B T

2. AR TR

3. EERMEXIEMEMN IBM Campaign R EIETH, BB E X E
“(UA_AttributeDef), R/ Bl 5E.

4. FERMEXNREAT, Wit ASCI FAFEHIEM TR,

X EHF ASCI #1 3F ASCIl FHHE $HiE ZhFRIEE
YU
1. 7£ Campaign 5, T8GRI 48R A5 B9 15 30
o XFFAFR, HUE A ASCI F4F, (HEXTHMFERE (IERFIBIRFERE) , b
i FHAE ASCIT F4F,

5 18 % #HxE ASCI #fafic B Campaign 223
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IBM Campaign:

A

7.
8.
9.

o UL BERTEBR WOR B H O H BRI IE B BT H A ROk IR,
I H I TR EA SR8 BB B8 B, R iR kB B R Te127,
BFE, WS H R R N A0y, IR RIS .

o IGIEGEE T E D T RSP B R SR B P B R,

o WRAEAEERIE WG S mtE, 2T Bobn 8 I 4% BE SS i S0 e gk i om, G
IR IS T8 S PR U PR E B N,

TR EAEEEITRE, RHEREHFRFN—NRRER.

B RER A, (EAREEERFERPHME ASCH F4F,

B REHREREZEE.

BOUE 75 O T R E AR SR AR R, IR S AE ASCIL 4% M AT 5 4515 3

TR0 R PR A 4 2 5 A A SR

TEERIE N T ED R b, Sl AR R E B CE T S AR DU AR ASCHT #

7.

PAFRTEEMIFIIEIE ASCH F4F & 75 1E 6 B .

PRI G E AR, A SRR T HAE ASCII F4F > H dy i FE A

PATREHERIFIIEIE ASCIH F4FH & 7 1E 1 TR,

Wik E & ASCH F13E ASCH =FFFEYFAE Bl N\ Fnd
12

10.

1.

=)

SETERAE 55 223 TURY 1A ASCIL Al 3F ASCIL 4% HAE A5 T Sh AT 2 ] o

BIEE R ML AR E T, o Y.

) L FE P RS I — A~ PRI R, SRE AR DL o I E AT G

o TEWMNTFEP, AR, iR g el Bk B TER A
B X4,

o W -AEEEESIE ASCI T TR, R)F T EE .

o KIEdE ASCIT F4F 275 s IEAf.

FE[R] — kB mARRC B, ST HARMNR, XM & IE ASCIL 43 19 F- I SO

VE Jki A

o TERINFEI, BRI HAE ASCH SEAF I T SCHE, ATk o Hb (i mT = B
K WRATER] B X .

o IRIEdE ASCH FAFH 7 Bon 1B,

YRR RERER D MEMET R L, BHERRFE P SR8 A1

& ASCIL FAF AR, SR/5 B TRE.

BEE ASCII HFF% 44 B2 A 7E #E R b IR .

[ L R P RS o — R FE AR R e AR, DA o R R R A e AR R

I A

Bie & e B AR DL S B S,

IBATIREE > REBULFLE I A 4RAE 2 i S A,

ok Y A IR .

] R B R A I — v, JRRC B — A E dlis AT

« TEHREERERE T, NEZITHIEEF B IS ERIET.

HHBRE VO.1.1



o SHBRLEE RPN E, ST HY, s - AT 12 (H, &R, R
H s iRm0 A fr, 820K i 55 L.

« MR H DI THRZAE, YRCREG R, A5 R ERE DARAE H AT,
11, 35 9F H B i E)E SRR B IS T B b 16 s,
12. KM E E O, SRR EREFRH.
13. EHFIEE > EHADEE.

P Sk 7 4 9 Shik B T
14, EHFEBRMBET,
15. £ IBM Campaign ZRZEFRHIFAFRMG % O, B8 UA_Campaign, X5 #diil

17
.

16. fEEWMIZR"E OH, RKikEdE ASCI FAF & 5 R IE.

17. fE“RBE”E O H, #E85F UA_Flowchart FIFIIEAE ASCIL F4F 2 HIEH TR,

18, FE Y S8 UG , )R 0005 T sl B R it e T L e 8 U A A S
(o

WXE2EERATERIESER

UK

1. ff Campaign ', #E#74F > Campaign 24 > HA#HRE > EHAEIIMNAR.
SEE s R B WS B . TR, EIR S A 0 B R i e (] P R A
CH/ER FIA) &—1E1%

2. fikizER, RIS,

3. FESLEMZ MR O, KAt EG i (URL),

B, HuhknrRe 2
http://localhost:7001/Campaign/de/images/calendar nav7.gif

TR S FE S ST RLE N TR (de),
4. TERIEE AT M B AR B I R i B Y TR R i
i CHnARA ) L.

ik B R &R H #itg

T3z

1. 7£ Campaign ', Hii53#7 > Campaign 734 > HAMRE > EHEHAR.
2. fRksEAMmA, B, 2 BRAEE R, DIIGIERRS T B s U & E .

MWLM HSREHMENESHEERET

UK ES

1L BAHEE > BEWENLE.
S 5 O 5 B

2. PEHRIREREL.

3. GIRRFETAA N, AR CHERRER (S8 2, #£ 3 %) WL, WEAmRE
RIEFIESI RIS R P L GERAE, KT HEE R %D,

5 18 % #HxE ASCI #fafic B Campaign 225



4. BT, RAREHERRER (F]3 £ 3 %) nmk, KESELBERT
BRI AREE, WL S R 5 AT 50 TIN5 5 RS 5 6.
5. FERMINSERULIIG, AAEUH, ROy AN S R i AR,

AT ZMIESINERKELE Campaign
EEX—FDL - IE S SRR S Campaign ZR GHLE RE R R FhDL 10915 S 088,
WOk, TERIE RS ER, EEBTHORE QIR A MY Unicode MiAs. SRJG MEEH &
UCREIRERYE . H MR . PR RS, ELORI T S I SO PR

FIRZ B Wik3 Campaign
AP HAR P HE BRI T DM A Y: Campaign £ %%, Jf H CilEiE
TR HCHE 2R Y B B P B B Unicode JAIE T Campaign R4E3%, Uni-
code JANF <CAMPAIGN HOME>\dd1\unicode H 3%,

7 SQL Server L3t EZMESIEHITRE

KT UES
HRF IBM EMM SRR T 2rh B A9 A mbe, R BAT R R % B R A i,
L &

Campaign > partitions > partition[n] > dataSources >|WIDEUTF-8
[data_source name] > StringEncoding

Campaign > partitions > partition[n] > server > encod- | UTF-8
ing > stringEncoding

Campaign > unicaACListener > TogStringEncoding UTF-8

Campaign > unicaACListener >systemStringEncoding UTF-8. WNRFTFE, Eaf Ik E
ZA %Y (AES0) , H
¥ UTF-8 fERS5IH K5 —
fii, #itm, UTF-8,1SO-8859-
1,CP950,

Campaign > partitions > partition[n] > dataSources >|UCS-2
[data_source_name] > 0DBCunicode

X TR E H W Rt A UG BRI, TE sz B

£ Oracle $t¥SMESHEHITRE.
X ZMEE T B I BB RSk A Oracle B, %6 h Campaign il 25 i
BYmiErE. HIVETRRE., HEA MR EA,

BLE4mAL/EE (Oracle)
MARTE Oracle N ZFE S MR E Campaign I, 15 IF 6 gnAL @ 1k 2 6
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RFHES

WHIRE > BE, AnEE TRPIIRH gL EIEE.

B =1
Campaign > partitions > partition[n] > dataSources >|UTF-8
[data_source_name] > StringEncoding

Campaign > partitions > partition[n] > server > encod- | UTF-8
ing > stringEncoding

Campaign > unicaACListener > TogStringEncoding UTF-8
Campaign > unicaACListener >systemStringEncoding UTE-8

BLE HH/ATEIIZE (Oracle)

BITE Oracle EAZFIE S HFEELE Campaign I, 550075 H 1 K H] A,

RFIES

EHFIZE > BE, RE1EE TR IIREIERIE.

Bt

18

Campaign > partitions > partition[n] >
dataSources > [data_source_name] >
DateFormat

DELIM_Y_M_D

Campaign > partitions > partition[n] >
dataSources > [data_source_name] >
DateQutputFormatString

%Y -%m-%d

Campaign > partitions > partition[n] >
dataSources > [data_source_name] >
DateTimeFormat

DT _DELIM_Y M D

Campaign > partitions > partition[n] >
dataSources > [data_source_name] >
DateTimeOutputFormatString

%Y -%m-%d %H:%M:%S

X H VRO, B )R 43 1) E A A 20k )
M), WL, YT HIESEE, HEBETE
H:

dataSources > [data_source_name] >
SQLOnConnect

%Y/%m/%d %H.%M. %S
Campaign > partitions > partition[n] >|ALTER SESSION SET

NLS_LANGUAGE="American’
NLS_TERRITORY="America’
NLS_TIMESTAMP_FORMAT="YYYY-
MM-DD hh24:mi:ss’
NLS_DATE_FORMAT="YYYY-MM-DD’

BLEMETZE (Oracle)
EFUHESE

{E Campaign % AL, % E NLS_LANG ZRH:[fME, UWIF fin:

AMERICAN_AMERICA.UTF8

% 18 & 4tX[9E ASCIH $fEfil % Campaign 227
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i m:

set NLS_LANG=AMERICAN_AMERICA.UTF8

EtE cmpServer.bat 324 (Oracle)
KXFUAES

£ Campaign % P AL E, B8 Campaign U735 5Z0IAS, 10T Bk

%+ Windows

BLIFATU mE] cmpServer.bat SCfF (i F <CAMPAIGN_HOME>/bin HigH) :
set NLS_LANG=AMERICAN_AMERICA.UTF8

3FF UNIX

KDL NATIRNE] re.unica_ac CfF (LT <CAMPAIGN_HOME>/bin H3gH1) :
NLS_LANG=AMERICAN AMERICA.UTF8

export NLS_LANG

ORI R R A TR ) |

# DB2 L3t EMIEFTIMEHRITRIE

IBM Campaign:

BRGK N DB2 B, BEXZMIETIMEELE IBM Campaign, 04015 it Je M
. HIW/ETR R B PR BRI AR AR 45 f e sh AR

B4, il DB2 BiE R CHLAERRAY T, T AL IR, DB2 HURELFEALIT
ic & :

o KL% = UTF-8
o Bl RS TT = 1208

Y AELE Campaign [, E 0T T AR
* iHH StringEncoding JE¥EiXE N DB2 #dla U 4E(E (UTF-8), JfH.
¥ DB2 FfIE75HE DB2CODEPAGE 1%'H &y DB2 il LAY vl fh.

A4 X LR AT T U,

EEmAEN (DB2)
W 7E DB2 EOW R AL E Campaign IV, 1 IF i 8 1 % X 22,

RFIES
WHIZE > A, AJeiteE T RFIIIRE iDL E.

FHREEFE, 20 (IBM Campaign %2538 ) TS5 IBM EMM 72047
R B R AR E B A

HHBRE VO.1.1



B ]
Campaign > partitions > partition[n] > dataSources >|UTF-8
[data_source name] > StringEncoding

Campaign > partitions > partition[n] > server > encod- | UTF-8
ing > stringEncoding

Campaign > unicaACListener > logStringEncoding UTF-8

Campaign > unicaACListener >systemStringEncoding UTE-8

Bi & H #/etiEliz & (DB2)
L HAE DB2 b SR FRERLE Campaign B, 550004 F1 191 KB il (.

RFUIES
EHFIZE > BE