IBM Campaign & IBM SPSS Modeler
Advantage Marketing Edition

HZX 8 2el~0

20144 113

..ll




k57
|7°l Aro} o] ARy} AYUsh= AFS AMSE] Foll, HEEA] 49 Ho|x|9] [Fealahle] duk HRE gojA L.

o] /T A 7IgTtol] BT WAJEIA] &= 3 IBM SPSS Modeler Advantage Marketing Edition M7 8, Z&]2 0, 4 0,
IBM Campaign W7 9, €2~ 1, 4 0 2 25 35 e} 4o gt

© Copyright IBM Corporation 2014, 2012.



=

A 1 7 7)8: IBM Campaign ¥ IBM SPSS
Modeler Advantage Enterprise Marketing
Management Edition 53} .

IBM SPSS Modeler Advantage Marketlng Edition
2 IBM Campaign 535 8749 wdly @ ~50]8

x}E u]—N

IBM Campalgn ——E—orﬂlioﬂfﬂ d o] %

ok .

IBM Campaign Z2$IIENA ~Fojg)o] 2Hs

She W

A 2 # IBM Campaign 2 IBM SPSS Modeler
Advantage Marketing Edition 7k $3} 74 .

IBM EMM ¥ IBM SPSS Modeler Advantage

Enterprise Marketing Management Edition A}o]2]

AZ ARl )
IBM SPSS Modeler Advantage Marketmg
Editione] =191 4 &gt |

IBM EMM¢®} IBM SPSS Modeler Advantage

Enterprise Marketing Management Edition A}o]o]]

/H -j- /\]‘O]_Q‘ /\-12-] L
/\]Zl%‘ AREA} 4 Xé 2L H]O]H 22~ A9
AREAF 15 A S
54 93 %%E AREAF 2.

/\l:L /\]_o]i Ez\% :FMJ
SPSS | B%. . .
SPSS | 53} | J}FAM | JFFW[n]

e 9 [BM Campaign 54 24 74
SPSS | &A1 .

Campaign | J}E]/‘ﬂ | -L}E]/‘F][n] I *ﬁiﬂ | spss .

© Copyright IBM Corp. 2014, 2012

9]

.11
11
.12
.14
.15

. 16
.17

IBM Campaign % IBM SPSS Modeler
Advantage Marketing Edition

AARE- .

A3 A el e o 2ol
AlF AR Au .
Marketing Platformoi}A] H]‘%ltﬂi %78‘
LSk s
T X]—E 017'(]
ElT:—ﬂ 1:111: ul )\:roia_/] ;q;q]_lz] .
IBM Predictivelnsighto|4] 71& IBM Campaign
SEIAE WHE o
LATEST o]9|¢] rdlyg »~Eq] wx Ad |
SPSS =9 Z2Ax~ | o
g 2R = Qs Q8 2 A

el 2 s APE
Ut—ﬂ E§7].
SPSS g Z=EAM~ . .
vy 2EYPL A 270
we He 5 23013 A5}
2 9l Ha Z2A~ ZAR s .
SPSS =& 9 SPSS H4 Z2A|E AMSHE A
#HQle] o .

IBM 7|& 2|49 &
okt
)\]—_L

MelAR Ez7447“ 2 Ol %1 IEARS

GAIAl Z2lsb7] Zdell .

B3 A QR EE
.18

.21
.23
.24
. 25
. 26
. 28

. 30
. 30
. 31

. 33
. 35
. 36
. 38
. 40
.41

.42

.47

. 49
. 51
. 51

iii



iv 1BM Campaign ¥ IBM SPSS Modeler Advantage Marketing Edition: 5% $hjjA]



M 1 % Ji2: IBM Campaign & IBM SPSS Modeler
Advantage Enterprise Marketing Management Edition S¢g}

IBM® Campaign 2 IBM SPSS® Modeler Advantage Marketing Edmon«] L2l
oS mdS 2Pdsiar o] Sl rHE AP &9 1 dss ASE

i3l £24QU) nlAE didzp= mdgy gl /\:701%1% /\]‘g_gl.oq, QHE 4873
JPsgol T 2 o Ao A vple selel S5 s e w4

=

Ir FlO

:

Of
L

IBM Campaign

IBM Campaign 7HRISRE & vHAE WARIE B Adol] Agske uxt A2 vt

A AFLUUS. vHAE 9894 = IBM Campaigne ARSI 2HLE HAIR|TEO Z 7))

S o E AEd & dFUh

TR ZXx|oll IBM Campaign=e ARSSHEA L.

. Ahe] 54l TEkE eskAL ANE ole] A 712, A ARARE S5
= 33l A5

o HA UX|, A%, T 2 AR Ao 5 o] VK] AL wHo T SukS |9l
HEAA F2Z5 S5UTL

o W AlTHES]E A, e} Ade] g 5 ARl B2 HAlE It

o O, AITRIE, o9, A, A9 713 T AR HY B85S ARE, AARE 2 4
Ut

IBM Campaign IBM Marketing Platformel] AX|=]o] {15, #HgH Fof 2 AlE A}
212(SS0) AlFHUL

IBM SPSS Modeler Advantage Enterprise Marketing
Management Edition

IBM SPSS Modeler Advantage Enterprise Marketing Management Edition ¢
= AR okiagel AR olE BA FATAUD. ol TR BF A
9 Sl SRR Bl D BHSNE Agee] ohlE Bl O T ARE SpAe

28 A9+ J=8 FHU

IBM SPSS Modeler Advantage Enterprise Marketing Management EditionS A}
B3to] oA F ARE JWdstar 1 HolHE il dhe 7= o dFUTH

© Copyright IBM Corp. 2014, 2012 1



=35}
—y=]

[l

=u

IBM Campaign> T3} 22 94192 [BM SPSS Modeler Advantage Marketing
Edition?} Aot

¢ U A

o d 4S9k HlolE AlF-

. wEE 9 ~3old A B4 Azt 74
IBM Campaigne 73591 e Aol o] Ang AF&Fhc}.

IBM SPSS Modeler Advantage Marketing Edition®] IBM Campaign¥} S3="H IBM
Campaign ZZFAE L E F 7le] A Z=A2 AP} Zeguynh

* SPSS =4

* SPSS H<

IBM SPSS Modeler Advantage Marketing Edition & IBM Campaign

=z

gizio| DR W ATOR FHE WA

55;} 4ol IBM Campaign 2! IBM SPSS Modeler Advantage Marketing Edition
S AR83 9 IBM Campaign S292E YlollA a7 2 ~Fojgds 88 <=
e,

o

;0

IBM SPSS Modeler Advantage Marketing Editiono|4] 228 23 w] IBM
Campaign SZFAENA ARSE 4= e BEE ~EfS AL E29AE
= 7] BAS Aottt O™ the shu o] EElS ARgSte] Rl ThEH
it 11298 230188 4= QJ5UTt IBM Campaign Z2-$AEo|4 HEE IBM SPSS
Modeler Advantage Marketing Edition®l] 9§42l welS- 2b4, 7] 9l Aels)ial
AR ZAHRIE AAIE o JFUTE EE GHlolE 2 JEAE] HrE AsSliES
SEMRES A4Y = JsUTh

IBM Predictivelnsight2| HHZAlSt

(|

o]dol] IBM Predictivelnsights ARE3H 7d-9oll= o o 7| 2dl 9 X 24
2 A AR 4 glsUTE IBM Campaign W3 9.1.0 oS AXgE o] Foll=
71E Bl e Z2A2 Pt 71E E29RIEA A SiAIEUT

IBM SPSS Modeler Advantage Marketing Edition I== SPSS =& 2|2~ g}
2 A3 E wEe SEoe oAl ol Fhick

B3 T w5 ZRAls AR ngHoR d9E 4 gunh 2o 74

AR B S Uk

PredictivelnsightollA] mlo]#oldstd the A4S essloF ot

2 IBM Campaign % IBM SPSS Modeler Advantage Marketing Edition: 5% QHyjA]



o mel TEA2 G QRS ARk 0 SPSS =W LEAlz gRiE up
AL

o R ZEAIZ AR IERIAE AAIBIAL ol SPSS R A AALE v
AL

* Al SPSS H= HEES ARSSIES 7IE A B=F ARSShe UhenEd Z2AIA
S AL

ol 2FFL 30 HoJ#|e] [IBM Predictivelnsightoll4 7% IBM Campaign =
FAE WHgh]o] ArEo] st

IBM Campaign E2XIEOM 0| ZEHZI0| X=5H= HIA
SPSS mdl ZRAlst B g AL AT, o] AL AgSle] 6l PEL
ehd thd s AT+ dFUTh
e =0, $HA F HISHEAE A58k By i 2=
SuAel 49 02 AT + LI Y B Fo E 494%
S g, AR Aol 815 3 2z AR dl=s] S Alelae) Wes 29
.

o2 Ade =35l IBM SPSS Modeler Advantage Marketing Edition©l|A4] o
= 2aS 2Pdsiia L.

oo Skl FPsAlo] 71 o AlEke Ashc)
.]

. 9WE Salsks AiRle) o 7k e Sele AT
. Zpde] Tre ZA(G: AF Ee Aplze] A W)E AT
o B8Ok ARe Sl RIS SARE DoR Fe et

o

%E._?«;'(]—E 7(1-/‘-] )Holl/]. X}/K-] %-oﬂ }(H cﬂ% E‘]EL% 1-}\6]‘3]'7i1/]' 7]%_ Etgx'%] /\E:'F'é

AT 5 ek

e IBM Campaign ZZ93IE Ulol|4] IBM SPSS Modeler Advantage Marketing
Rditions] 7% 22918 I

e IBM Campaign S=292E Ule] 7] IBM SPSS Modeler Advantage Marketing
Edition 298 »EfS ARl S29XE Y9 oY tloleE T3 22 A
EIS B

* IBM SPSS Modeler Advantage(FIPIAE olltj4d) === IBM SPSS Modelers Af
S35t e mdy] ~EfS AREFYTL IBM SPSS Modeler Advantage
Marketing Editiono|4] 2d& ~E-HS 2T o Q=X ERIs|oF Y. IBM
SPSS ModelerolA] 239 =2dly] ~ERS AMSE| QI8 A=A IBM SPSS
Modeler Advantage AF8-AF ShjA1e] "2~E® I FAlol] A= o] G

A 1 7 71Q: IBM Campaign 2 IBM SPSS Modeler Advantage Enterprise Marketing Management Edition 53 3



Z31: IBM Campaign¥Fe] 5318 $elixe =ds] 2~Ed] SPSS_AudID A} =
(Rdyg 2E9e] 7] Huyt vkeA] 23450 oo Tt

2} B

IBM Campaign SZ-92[E2] SPSS B4 ZZA| X RS ARSI} HEE ~A|1EE 7]
Hto g wuls 2F Wesk 4= lsych 1%l the- IBM Campaign®] SPSS & 3
if‘ﬂi /\ol-;q_i EgH UEﬂFﬂ /\anﬂ oﬂ/ﬂ]i—g‘].oq Et‘j_,_l%] _Q_/\:]O B .l:];ga‘_;_} & O;:fa\‘
Ut} 2dS gyrlsial SPSS Bdl A HxE B 4 95U

ke

3+ IBM SPSS Modeler Advantage Marketing Edition {QJE{H|0|2~E T3 2P
Be FEon o S et

1>

IBM Campaign EZKXIE0M ATOEI0| A=5H= HHA
IBM Campaign SZ2-9-2E0lA] SPSS X4 Z2M| 2~ JAE ARgste] 2dlS nfjrd:
G gkt ol B0l BN SEYS Ageld o 2mole 4 ko

2 B0, d= RS ALg3le] 72+ 3o] FufsAY Que] S9Et 58 W1sH
T JFUT o] e REllS Aojsfehd Ay ARl that el A =
= 7P A4S AT ¢ SlsUTE B SPSS A Z2A AAellA Ho) T A
o ®S ARgsie] FUsRle] thY e sl UL olole AR Thsd HA
dlo[El7F AR

o5 2 SPSS A ZRA Al A8 SR GEemRig, B
=5 nE Al thd TS ARAOE st ATHER Y 5 U
e,

4 1BM Campaign % IBM SPSS Modeler Advantage Marketing Edition: 5% QHyjA]



Al 2 & IBM Campaign % IBM SPSS Modeler Advantage
Marketing Edition ZI2| Sgt M

IBM Campaign % IBM SPSS Modeler Advantage Marketing Edition®] AX]%|o]
sggoz PAslo] ke Selsior T,

o| Eir3 AL

IBM Campaign?} IBM SPSS Modeler Advantage Marketing EditionS 5315}
H te 78S AXsY dElol=sioR St

* IBM Marketing Platform

* IBM Campaign

* IBM SPSS Modeler Advantage Marketing Edition

Tz ©]v|*]= IBM Campaign?} IBM SPSS Modeler Advantage Marketing Edition
Bde] oPlHIAE HolsUnt T AlEe] 3 3 AlHlel] Faxo] iFUth IBM
Campaign A2Aoll= ¢ AHe} B4 A7} Z3= o] l5Uth IBM SPSS Modeler
Advantage Marketing Edition A4%oll= IBM SPSS Collaboration and Deployment
Services, Modeler Advantage °NZZ|A01Ad A 2 SPSS Modeler A7} E3E]
o] JsUTh

© Copyright IBM Corp. 2014, 2012 5



IH Ol

IH|

(-} —
2 He 24 oI
g kltH) . =4 M

Iﬂ)dl:ll&

SPSSC&DS 2
Modeler Advantage - SPSS Modeler
HE2IFOoIE A M H

AL Yz HlolEol e 9

Z2AIN

| 9l AR8AP} Salsol gtk

The HlolEelMe 748 Z2A|20) tigh 71 s Al

F 1. IBM Campaign 2 IBM SPSS Modeler Advantage Marketing Edition 1] &% 74
EE A =
1. AXESE AX]
S0 2molss) | IBM EMM 3] Z2T38(9.1.0 obd)E ARSte] T 78 | 4] 8l flaelel= the Aol Aol
A9, AF ofgfloll FAE Aol wt AAsAY 5U3 MreR §f | Utk
Jeflol=shAl L. 1. IBM Marketing Platform &X] ¢hjA]
1. IBM Marketing Platform X IBM Marketing Platform Y12
2. IBM Campaign o= ¢hflA
3. IBM SPSS Modeler Advantage Marketing Edition(17 8.0.0 |2. IBM Campaign 23] hjlA] == IBM
ol Campaign H1Eo]= QRjIA]
A% 328k IBM SPSS Modeler Advantage Marketing [3- IBM SPSS Modeler Advantage
dition 44 A] 71 elAlze) T4 AH8sio} ghick Marketing Edition 3] 2hi]
ladlel= ZAlEk: IBM SPSS Modeler Advantage Marketing
EditionS A2J8PH A5 SZ Predictivelnsight7} AX] A A=
Marketing Platformol|4] Predictivelnsight 4 ®j78<=7} #1A
Huyrh
6 IBM Campaign @ IBM SPSS Modeler Advantage Marketing Edition: B3 QhJIA]



I 1. IBM Campaign 2 IBM SPSS Modeler Advantage Marketing Edition 7F] &3+ 749 (A1<5)

7]

ARG

A

2. IBM SPSS
Modeler Advantage
Marketing
Edition®] BEA
WebLogicoll HjZH
73 Oracle
WebLogic =H|Q&

Oracle WebLogicollAl config.xml 3}Yel o3 &
AL,

F7V

<enforce-valid-basic-auth-credentials>
false
</enforce-valid-basic-auth-credentials>
</security-configuration>

ol2igt 43 IBM SPSS Modeler
Advantage Marketing Edition %]

Aol Ao} glgUie.

kA

TASHIALL.
3.4 RIS T
AL AZ RSSO0 B3l ARARE 2IRslERs WIAAE BA | A2 ARl HHE [IBM EMM 2 IBM

FA| gfol= IBM EMM AREAL QIEfs|o]2: WYjoll4] IBM SPSS
Modeler Advantage Marketing Edition®l] A& 4= Ut

i i

AF ARIL-e Marketing PlatformollA] F-dguUc).

SPSS Modeler Advantage Enterprise
Marketing Management Edition AF0]2]
= AR o Ars]o] iU

F7} 744 AR= IBM Marketing Platform
e il ArElo} JFUT

IBM Campaign % IBM SPSS Modeler Advantage Marketing
Edition ®FllA Az 7Fs3t 3 teEels 7 ofZeel
A AolollA] HlolElE Hshe ) AHSEUICE 7 Sl A}
A} & HeEet dagh.

o] BAloIN e B TRl Thg BAle) T A
el e,

o] ZAL YN R IT T 7]E} HE
o] .

Ql

5.7 A =4

IBM SPSS Collaboration and Deployment Services 2 Decision
Management AHE Ael=S 74 A4S Z4s)oF Ut =
3+ IBM SPSS Modeler Advantage Marketing Edition?} 53}t
o J& 7 IBM Campaign TEVANA T4 2A& 27430

oF ek,

T 548L 15 deolxe] g4 5l IBM
Campaign 574 A2 41l 2550} Q)

£yt

IBM EMM %! IBM SPSS Modeler Advantage Enterprise Marketing
Management Edition Al0[2] A2 Aol

A2 ARlee

=

ARSSH 2% ZE2IE glo] IBM EMM AREAL QIEE|o)2 Yjof|A]

IBM SPSS Modeler Advantage Marketing Edition® 2 o5& 4 Q55U

AZ ARLeo] Y Fo= TS 84S ARSI IBM EMMe]| 21213+ AL&Al7}
IBM SPSS Modeler Advantage Marketing Edition® 2 o5& 4 QJ5UTH

* Analytics > SPSSE 835} A8 Decision Management & H|o|X|E& KA

Al
* IBM Campaign ZZ93}E2] SPSS &2

£ FYsle] mdY ey vY Ex

A 2 4 IBM Campaign 2 IBM SPSS Modeler Advantage Marketing Edition 7] 5% 4

A A e

7



IBM SPSS Modeler Advantage Marketing Editione] B& {15 =Ho

o] AUtk B3 IBM EMMol| A= B I HFUSAAE A AR
o] X4yt

¢ Marketing Platforme 53 I
+ A== LDAP AHE 53t <
- ARehe 3 W Ao] FAES B U2

of\

o|N

o
ol
o
N

o= Alel=e| MAz=A

A RIS T3] Holl AReAF $do] the AAlEAdS S3loF T

« AE ARIRE ] Aol o 22 75 AP B FEo]oF T
— Marketing Platform W% 9.1.0 oP¢
— IBM SPSS Modeler Advantage Marketing Edition HZ 8.0.0 ol

o ARgA}e] IBM SPSS Modeler Advantage Marketing Edition AX]o|AE 7] g
IAEY TS ARBAloF U oleddt 7o) IBM SPSS Modeler Advantage
hflAfel o] usHTh

A2 Alok=o] mEM X3

IBM EMM $Holl 739 91l <rof] #AIgle] IBM SPSS Modeler Advantage
Marketing Edition®] 128127} shel 9lom Uk 2} slelds e FA43slarl A
S27} IBM SPSS Modeler Advantage Marketing Edition®l] A28 4= QJ=X] o
5 AWE 5 dsUt 2 Sepde] AL Ao e el AbdE 2y
2Eq] 9 HolEyt B AM|2E = Ql5UTh IBM SPSS Modeler Advantage
Marketing Editionollx] 2% 2} mdllyg ~Ege g ~Edo] AAJH IfE]dollA

vl AR 4= U]

IBM SPSS Modeler Advantage Marketing Edition2| 2701 4! oi&t

Marketing Platform2 592 ?J8ll -+ 7§e] AR8AF SZ(SPSSadmin 5! SPSSuser)
< Aot IBM Campaignoll4] o] 43 5 shp7k A& IBM Campaign A&
A= IBM SPSS Modeler Advantage Marketing Editionol|A4] 3l AsHS 25Ut}
o] Hgke IBM Campaignoll4] W4T 4 iU

o

12 7 9% F sh} == & tE IBM Campaign AREANIA] AA-E = U
o E3} A /\]%—X]J]- T 4 = RIS AP SPSSadmin &EHe- 7k
+ AR8AK= IBM SPSS Modeler Advantage Marketing Editionol|4] =& ] 2t

= 8L JFUT SPSSUser HT2 Z= AMSAR= IBM SPSS Modeler
Advantage Marketing Editions @0 22& sl ~57015T = SlsUc). 3

Aol thak AREAL FolAlellA o] Hghe ARARIAl AT & IFUT

r e

8 IBM Campaign @ IBM SPSS Modeler Advantage Marketing Edition: B3 QhJIA]



Z37: IBM SPSS Modeler Advantage Marketing Edition®4] IBM SPSS
Collaboration and Deployment ServicesE ARSI g ARIL AREA] HSHS <=

g 7 sk

AE ARILS F44817] Hofl IBM SPSS Modeler Advantage Marketing Edition©]]
AREAL Aol A ool wit Ae AR AREARS] et At ] Wb o]
eyt gRbg o2 ARSAR= IBM SPSS Modeler Advantage Marketing Edition
of theh 71& =11 ARE 7HAL A U

CRS HlolEeIME B3 Bl Agxe] i 2719l 43e Aughic

2. B3} S0 ARERF] 2 10] A5

A8z 2791 A4

FEE=

7l 29 ¢ke

SPSSuser = SPSSadmin ¢33} $FA] Marketing Platformol] theh 27121 AHRE ARE3SI] A
AREALE AAASIIAIL.

Marketing Platform ¥5= IBM Campaign Z2-$[E4 IBM SPSS Modeler Advantage Marketing
Editionol|] 5 AM|>~& ufj Marketing Platform®] IBM SPSS Modeler Advantage Marketing
Editionol] o3k 27191 ARE AFgo= 2

IBM SPSS Modeler Advantage Marketing Edition 2191 2 BTN G7} ALgA} Z2uldof| Ao
A A5 24 SPSS_CRED_DS EloJg] Aol A7y},

71% IBM Campaign 27121 | Marketing Platformol|4] 7155 IBM Campaign AREARIA] SPSSuser == SPSSadmin &&& #

gt L.

Marketing Platform 3== IBM Campaign ZZ$2[E0l|4] IBM SPSS Modeler Advantage Marketing
Editiono]] #]2- HA|2~& w] Marketing Platform®] IBM SPSS Modeler Advantage Marketing
Editionol] th3k 27191 ARE Aoz 2t

IBM SPSS Modeler Advantage Marketing Edition AF8A} ID= Marketing Platform % IBM
Campaignol|4] 5L AF82} IDYYTE IBM SPSS Modeler Advantage Marketing Edition 271
A % HEHET} ARgAL Z2uldol] Aold AkE 24 SPSS_CRED_DS H|oJE Aol Ay
=2

IBM SPSS Modeler
Advantage Marketing
Edition 27191

Marketing Platformel] thg A 2721 ARE ARE3}e] 7] IBM SPSS Modeler Advantage
Marketing Edition ARSANE AA3UTE

IBM SPSS Modeler Advantage Marketing EditionA84} IDE Marketing Platform AREA} ID
o} AFAZ|HAE IBM SPSS Modeler Advantage Marketing Edition AFE-AF IDE ZZsh=
SPSS_CRED_DS 4%} ARE 502 AJsHir L.

A HARE 502 2Pgehs Wl 11 FlolR] [B4 98-S k= ARSAL A Jo ArE]o] 9l
Ut
a1 A2 AR12] 71 IBM SPSS Modeler Advantage Marketing Edition &8-& fA| R4
ok

IBM EMM2} IBM SPSS Modeler Advantage Enterprise Marketing
Management Edition A[O[OIAM &2 Alol2 MH

T oA e ARIRe Askd Udd AR te Ade fEsHiAe.

A 2 % IBM Campaign 2 IBM SPSS Modeler Advantage Marketing Edition 7] 3 74 9



10

0| Ejl2~3 A=

e s S

i

AT
TZA|XN

1. [AlZz®l ARSAE A 2 dlolg] A o]
2. AgixiEk 11 Hojr|e] [ARA 25 A4
3. 11 Hor|e] B4 9T& 2= AR8A} AA ]
4

12 FHojxle] [ ARl 54 74

Al2ED ARSAH M S HOE 2 FO

IBM EMM A28l AM8A1E AeshAc el of ALgte] Hlole] 28 7433
e,

0| Ejl2~3 A=

A28l A= IBM EMM©| IBM SPSS Modeler Advantage Marketing Edition
3} BABR= H) ARESR= AREAF AIUTE o] AS IBM SPSS Modeler Advantage
Marketing Editionol|4] B@S- WEsly1 A~Fo|Esl= d AMS= g IBM SPSS
Modeler Advantage Marketing Edition A|2~8] ARS8} AdgUn).

ARl ARBARE AZgstal oy s AoJeld U BAlE dEshiiL.

T2A|N
1. IBM SPSS Modeler Advantage Marketing Editionol|4] 2&-& HlTslal ~570]
F Aol U= ARAF ARES AAsEAL A L.

o] IBM SPSS Modeler Advantage Marketing Edition A2] AR&A} o] 2 H]
WHEE 7|53 AL

2. Marketing PlatformollA] A28l ARSALZ AT AlAS AL 2JEsHAl L.
Marketing Platformollx] A28l A}gAlollA] SPSSAdmin &S Hofdlar ALgAL
£ o] 9&& 7 Ome] YR TEAY dEs /EAcE A HsMIAIL.

Z31: platform_admin AREAF AAES ARES 4= QUL o] ARSA= EE T
Ho] Fglo|m tlole] Asse BE sfEfolA A ZFsEIc
3. Al2E] AREARY] AIFART HolR|ollA Hole] A A > Az IS SE=ESsHIA

o)

4., ThEs} o] = AFHIA L.
o dloJE] & 0|58 UTEFHAIAIL. SPSS | £3F | SPSSCredentialDatasource
EAJe] 7]1E41 SPSS_MA_ADMIN_DSE AM83k= Zlo] E5Uth o] EA9]
=2 o] "ol 49| o]Fo]ojof YTt

IBM Campaign % IBM SPSS Modeler Advantage Marketing Edition: 53t QA



 Hlog] A 2731 A]2E) AR8A2] IBM SPSS Modeler Advantage Marketing
Edition 271°1 o5& YN <.

o "ol A n|UdlE: A|2~E] AR8A}S] IBM SPSS Modeler Advantage
Marketing Edition U E A L.

5. WS AN,

AR 05 A3
SPSSadmin @ SPSSuser & S|Fsh= T o] IES AT 4 U EE

AR 2791 9 18 A 2w AEEeE 3 AU & Ik
o| Efj~3 A=

s wfepdo] ofe] 7121 49 ALSAIAl A ARLEo] TWash mE wEVelA of
e saslor e

AR T AAsY v BAIE dsskiile.

TZAIA
1. IBM EMMel| #] AR8AlE 2818k A4 > ARAF a5 HoRE ofsshA
AL,

2. IBM SPSS Modeler Advantage Marketing Edition d& ARl ARgA}e] 1
= sh ol AASAL APEsA L.
3. SRy opel el MER e AL

& Asir L.

N
(g
o
>

SYoA] AEAE Bsle] o] AH8AE THol ARSI AL AHT 5 YY)
o BAT A9 SRR dole 4 A9 ARE st AgA] MANEE W
PN

0| EfrT Hu

IBM EMM<+ SPSS_CRED_DS HloJE A2~E ARE3le] IBM SPSS Modeler
Advantage Marketing Editionol] AMARS 2RI 71E Aol = AREAR]
785, A ARIR-S AR83Ie] IBM SPSS Modeler Advantage Marketing Edition®]]
g AN o) AlzElo] Aoz 27190 2 SPSS_CRED_DS HIOJE &15 2H4
FHTE 71=2] IBM SPSS Modeler Advantage Marketing Edition Alo] = A}
BAe] 74 Hloly AE AR APdsliok gtk

AgAS Bt BT A dolE] Aceld HEMES WAT ¢ gyt 71E
Z7%10] Q= AREAPF IBM SPSS Modeler Advantage Marketing Editionol|l4 &}

A 2 % IBM Campaign 2 IBM SPSS Modeler Advantage Marketing Edition 7] 58 74 11



Ale] v T E W7d5h= 79~ Marketing Platform B3I Q. olo} Ux|skA] WH7sH
oF EJ‘/M' :7-94 A o 2R A7} Aufjgtal <15 /7 g

Marketing Platform®] ARSA} Hlo|E Ao Al H[UHSE AHshk= 74 AREAE]
IBM SPSS Modeler Advantage Marketing Edition A1) AXH+= o714 X|HSk= 1]
1L k== B

oZim

A HEpdo] e A A9 A2 AQlLo) WeF AL} e BE HEPIA
o] Aqie shualoF itk

=4 TS Agle] ASAE ARSI T WAE SESHIALS.

1. A4 > AR} HoRRE o F3HiAI L.

2. IBM SPSS Modeler Advantage Marketing Editionol] B3l 25 AR
o] gk AREALe] IBM EMM ARSA} AP APeAU 2 HsHIAIL.

3. 7]& IBM SPSS Modeler Advantage Marketing Edition A8-S 71 ARgAe]
75 ther GAIE ehEste] ZF ARgAe] HlolH AnE ZMISHIAIL.
a. AREAL AFARY HolRlolA Hlelg 4 s3] > AR TS SN
b. EE ATIHIAIL.

o doje A BE ARl thal] HlolE] 42-0] Fe o]E181
SPSS_CRED_DSE JsHr L.

o doJg] &~ 2%l AR8AI] IBM SPSS Modeler Advantage Marketing
Edition 27121 |55 YUHHIAL

o dloJg] & n[UHF : AREAlC] IBM SPSS Modeler Advantage Marketing
Edition H|Y¥HSE UHEsHIA L.

4. AR TS AT AR A At e B F S ShEsh

AL

7 ARBALE AdE ARIRS 98l AMIe & Ee] Yo eV
o« Z} AF&AAl SPSSuser E= SPSSadmin 98-S AT
5. WA AABHIALL.

A= ARIR 84 74

B wmso] S AF AL Mgl 1Y ARE AYSEE ol 2} 74

slo] 9= Marketing Platform 78] o}g-& <Pgghch. Eitel ALgstels 2 v
ol 4 ARLE SHE TR 7} StEWe] dlolEe T D= e 7
MU,

12 1BM Campaign 2 IBM SPSS Modeler Advantage Marketing Edition: 5% R4



0| Ejl2A3 A=

Marketing Platform®] 713 I}EJXA-LS partitionl YUTE oJ8] 7o) IEJXo] =
Marketing Platform A2%|2} 55}=o|= IBM SPSS Modeler Advantage Marketing
Edition AX= gk 9lom Hych

=4 sy AMgAe) 1Y), 29} 8l dloleRs s StElelARE AREE S iUk
o2 Eo, St 1] AgARE T 29] HolEE RAY SRS AT 5 9

1)
K
o
Au
r
rlo
_—I;E

I3 2 Ik et olela SEVHe tEk SRR AL8SA o

oX,
il
_'>:
[40
rfo
Am
nd
o
X
QL
A
(L

= S SEshiAlL.

1 AA > 74 oAz olsshiii L.
2. SPSS | &% wiHTE AL, o3t wiziRisel thet AR HEE 14
Holx|e] [SPSS | S5l A=o} JFUT.

4 #

SPSS | 23} | IBM SPSS Aol Z=0| 10 Hor|o] [A|2=E] ARgAF A3 2 dlo]g] A2~ Ao oA
Z A8z} ZPISEAY 2183k IBM SPSS Modeler Advantage Marketing
Edition APge] 2711 o5 dEshire.

SPSS | &% | IBM SPSS A9 dle] | o] 545 10 #HoJx|e] A28 ARAF A7 4 dlofg] A2
B &2 AojJoll ] A28l ARBALE 93l AAdEE HlofE 49| ol
o7 AP

SPSS_MA_ADMIN_DSZ HloJg] A2 o]20 7 ALg3l 7

$ o] B4o] gk AHT &

SPSS | 5% | o] At F3IA] o F-
A =|A] ok

3. SPSS | 5% | el m7iss AHsAIQ. ol g tigk 2pAISE A
= 15 #Holx]e] [SPSS | 535t | S | 9lEJA[n]Jol] AHElo] st

4 #

SPSS | 23+ | 3fe)Ad | FE)d[n] | IBM | ©] E4S TRUEE AN L.
SPSS A%
g AR ARAPE 9= 7t slEPdel SPSS MA EMM
Edition | 53 | 5}€]4 | partitionTemplateS A8-3}o]
enableSPSS 74 5745 2Mdelof Uk HEREE A
slo] 2R3k FlE|arele] o5 S Campaign TFEVAS] o]
53 Ags] dXsoF Pt 712 partitionl> ©]H]
enableSPSS 74 E4& VXA Qo u= HIZT|ES A3}
o o] 4 BAS AR &ok= HUth

A 2 7 IBM Campaign @ IBM SPSS Modeler Advantage Marketing Edition 7] 53 4 13



14

SPSS | £3t

o] 7IE|a1z]e] E4do] IBM SPSS Modeler Advantage Marketing Editionoll4] A=

AR 85 Marketing Platforme T435k= o] ARS-gUT

IBM SPSS H&o| E3E AISK}

Adry
IBM SPSS Modeler Advantage Marketing Editionol|A] & ARIS 23]
ZASEALU 21988 IBM SPSS Modeler Advantage Marketing Edition A%
o] 2791 oL UM

7%k

asm_admin

7HeA

o] EA4L IBM SPSS Modeler Advantage Marketing EditionolX = A}
Qle 852 Marketing Platform= 7d5k= dlol9F ARS-HUT)

IBM SPSS HA<e| Ho]F &

A
IBM SPSS Modeler Advantage Marketing EditionollA] A& AlQIe-S 4]
< o} AR ARBAS ffell 2Md3E HlofE 49] o] o= o] EA4S AAe}
AN L. SPSS_MA_ADMIN_DSE T|oJE] A2 o]207 ARR3F ¢ o] &
o] 71Egke AT o s

7%k
SPSS_MA_ADMIN DS

7184

o] £42 IBM SPSS Modeler Advantage Marketing EditionolA A& A}
Q12 852 Marketing Platform= 7443)= dlol|TF ARSEUT

AL
=T

AL e

FALSE

o] E4& IBM SPSS Modeler Advantage Marketing Editionol|X] A= A}
Qle 85 & Marketing Platform= 74J8k= dlolvk AR8-Ut}

IBM Campaign % IBM SPSS Modeler Advantage Marketing Edition: 53t QA



SPSS | S& | mfEM | mEM[N]
o] 7Hare]e] EAJS ARE31ed Marketing Platform= 733141 IBM SPSS Modeler
Advantage Marketing Edition®l A& ARI-E ARSI

IBM SPSS A2

Ay
IBM SPSS Modeler Advantage Marketing Edition®l A& ARI-S ARES}
HH o] EAS TRUEE AN L.
AF ARILS ARgSloF & AREAP) XSk s gE)AoA = SPSS MA
EMM Edition | 53} | 3}€}A | partitionTemplateS A3 3 TlE]
9] enableSPSS 74 545 Zdsliol Ut HISTIEE A8 A
7HIAR]e] ©o]F-2 alld Campaign JFEJAS] ogdt Ags| LxJaloF dutt.
712 partition]& o]7] IBM SPSS AHS 74 A4S 7T glome HZ
ZEE ARSSI o] A B4 2MdskA] Rokxs Ut

FALSE

o] 542 IBM SPSS Modeler Advantage Marketing EditionolX] = A}
|

.]
012 85 % Marketing Platforms 743R= dlolvt ARHU

ElM Ol IBM Campaign §4 43 14

T4 A& 243l IBM SPSS Collaboration and Deployment Services ATHE #]
Zsllok Ut &8k IBM SPSS Modeler Advantage Marketing Edition¥} 3 <=
U= ZF IBM Campaign FEVANA 74 8-S ZAsoF ok

O] Ef~=3 AL

SPSS 7ol T3k &4 EAS IBM SPSS Decision Management AT2] URL3} IBM
SPSS Collaboration and Deployment Services AJH2] XEE XTI} tHEe
7d9- IBM SPSS Collaboration and Deployment Services AJH2} ¥ Ei= SPSS
Decision Management AJH2] URLeY XYL}

&4 gl IBM Campaign 573 A& 78R ts DAIE 9=shire

IZ2AIN

1 A" > 74 > SPSS | o= oFale] Z1Hek URLS Aoleles 24e 24
SHAIA L.

A 2 % IBM Campaign @ IBM SPSS Modeler Advantage Marketing Edition 7] 53 4 15



16

2.

ol2|gt uj7ol] thek AAIEF ARE= [SPSS | B4 ol AmEle] QiU
5312 ARESlAE 7 IBM Campaign SEAS] 739 A4 > 4 > Campaign
| shebd | sEdn] | A | spss2 ofsate] AAE 2AEHIAL.

olgfgt w7l gk AR ARE 17 HolR¢] [Campaign | A | gfe)Ad
[n] | A9 | spss]oll Am=lo] dHUct

SPSS | EfM

o] 7H|a12]e] 542 IBM Campaign?} IBM SPSS Modeler Advantage Marketing
Edition] E5ol| ¥&S FU} o2k 542 Decision Management A#<} IBM
SPSS Collaboration and Deployment Services AH2] IX|E Aot}

IBM SPSS Decision Management A{H{ URL

Advg

IBM SPSS Decision Management Server®] URLYUT} ©] URLS AJH ©]
Eolv A 1P T4 Tl AHollA IBM SPSS Modeler Advantage
Marketing Edition®] $2E¥ XEE st FASMIAIL

gt BAL Be F s,

* http://<server name>:<port>/DM

* http://<server IP address>:<port>/DM

FER 7

IBM SPSS Decision Management Server®] URLJUT}

C&DS Aft{

Ay

IBM SPSS Collaboration and Deployment Services AH2] o]E]uUch

712zk

ojo
BAT

FER 7

IBM SPSS Collaboration and Deployment Services”} Ax] 2 F-4%o] )
C fEe A ofg mE AW 1P T

C&DS ZE
A

IBM SPSS Collaboration and Deployment Services AH7} SJ= ZESIY
=3

IBM Campaign % IBM SPSS Modeler Advantage Marketing Edition: 53t QA



712%k

o
AT

FES 7

b

IBM SPSS Collaboration and Deployment Services’} TAEZ
HE AUt

Campaign | TIE|M | TIEM[Nn] | MH | spss
o] 7le|larele] £43S IBM CampaignollA] AE sfE)dol tigk IBM SPSS Modeler
Advantage Marketing Edition &l 2-8-guUt}

SharedDirectoryPathCampaign

A
IBM Campaignoll4| & o], IBM Campaigni} IBM SPSS Modeler Server
ol HlolBE Assh= vl AREE HElEe] A=yt
* IBM Campaign> IBM SPSS Modeler Advantage Marketing Edition®]]
o U olE] Te of clelEelel AR
* IBM SPSS Modeler Advantage Marketing Edition IBM Campaign®]|
Al gla A =9 tloly 3RS o] YR APt
71k
9
fES 3

dele] Fa3t Windows 7AZ(ll: Z:\SPSS_Shared) F= vE rjEg]
(UNIX®] 73-9)4uct.

SharedDirectoryPathSPSS

Ay
IBM SPSS Modeler ServerollX & o, IBM Campaigni} IBM SPSS Modeler
Server ol Hlo|HE HEsh= ©] ARSEE HEES] A=ZdUh o=
SharedDirectoryPathCampaignollX] Fxsh= U3 -7 tHEZ |5k
IBM SPSS Modeler Serveroll] Akgsh= 22 telEs] Z2ducth
dlE E91, IBM Campaign> Windows©l|4] SharedDirectoryPathCampaign
= Z:\SPSS_Shared& ARgslod XYt} o714 Z:\SPSS_Shared= 43
= YELZ =gto]lBJUc) kA, IBM SPSS Modeler Servers= UNIXolA]
SharedDirectoryPathSPSS = /share/CampaignFiles® A2JH s ¢
Egjo]] nREste] Axguch

7123k

A 2 7 IBM Campaign @ IBM SPSS Modeler Advantage Marketing Edition 7] 53 4 17



ojo.
AT

dolo] FE3SE Windows 74Z(ofl: Z:\SPSS_Shared) T UNIXS] n}-E U]
AEZ)(o: /share/CampaignFiles)
C&DS_URL
A
IBM SPSS Collaboration and Deployment Services A744~¢] URLYUTH
7125k
http://localhost:7001/cr-ws/services/ContentRepository
gt 3k
IBM SPSS Collaboration and Deployment Services A744~2] URLYUTH
SPSS_Integration_Type
A
o] E4& IBM Campaign¥} IBM SPSS Modeler Advantage Marketing
Edition 3t 592] #&& SEIUH.
7V

None

* None: 5% Sl

* SPSS MA Marketing Edition: &5 g ~Fofgje] WA &% o] A4
2 IBM SPSS Modeler Advantage Marketing Edition®] 2X]|=|1 4%
7ol AR 7Tk

* Scoring only: Xdlgdo] opd ~siojgnt AR btk

IBM Campaign % IBM SPSS Modeler Advantage Marketing Edition
S8 Al oHt EE TIAIR
IBM Campaign 2 IBM SPSS Modeler Advantage Marketing Edition2] 53+ A}
& igro® EHT 4 AR 7FssHA o] ZAE s S Zlo] FHUnh A
S ARE RIBRe R e AXREshs 2l A Bt Fdle] e ARgARE 43
& sk

18 1BM Campaign ¥ IBM SPSS Modeler Advantage Marketing Edition: 5% R4



olstH

SE AR ¢

53hS ARS okgto =z st IBM EMMOlA IBM SPSS Modeler Advantage
Marketing Edition® 2 T oy o]sd 4 gl&uth SPSS &2 9 SPSS X X2
A2~ A2 IBM Campaign®] S29A1E ZHE o] ol UeREA] 25Utk SPSS
el 9l SPSS Fa ZEAIZ APt 710 SEPRE Al BAElREE AREA}
7} ZRA|IZ RS G ZESRES AR 0 oF/FE AT

B3RS ARE oo g MAASIHH AA > FA FolAE o)53laL SPSS | £3 | 3
A | IE}d[n] | IBM SPSS A EAS false®E AATHIAIL.

S L A

IBM SPSS Modeler Advantage Marketing Edition #|%= X A|ASA] &2 739
A > 743 HlolAR olFskal SPSS | E3 | I | SEl[n] | IBM SPSS AR
E4E trueE A8l T T AT o dsUT

A 2 7 IBM Campaign %@ IBM SPSS Modeler Advantage Marketing Edition 7] 53 4 19



20 1BM Campaign ¥ IBM SPSS Modeler Advantage Marketing Edition: 5% R4



H3&zd

B

HIC ol Aofa

o e——Vvlo

IBM Campaign ¥ IBM SPSS Modeler Advantage Marketing Editions 33+ 3
IBM Campaign S22k o4 SPSS =&l 2 SPSS M4 a2 AR ALg-
& = 95Utk SPSS ®Edl 9 SPSS A TEA|A ARE ARESK IBM SPSS
Modeler Advantage Marketing Editione €1 295 % M4 A4S By 74T
T AFHTH

o| Ef~=3 A

Z31: IBM SPSS Modeler Advantage Marketing Edition $3}0] AREE= 7d-5-olqH
SPSS == 9 SPSS M4+ Z2A|2 AP} IBM Campaign ZE2-9AE ZHE U}
Epduot.

o] Z2A2 7 QX4= IBM Campaign SZ92E UlollA SPSS =2 2 SPSS &
T ZRAIZ GRS ARSSRE e WUt U AR e A0 AWEo]
UFHT

o ZEOAE, A D AAQE IBM Campaign AEAF ShfA] ZA8] AmEo] 9l

A8 9 ~Fo|HE [BM SPSS Modeler Advantage AR} ShjAlel] 2pA|E] A2
o)

TZZAIN

T2 H|o]Eol4= IBM Campaign % IBM SPSS Modeler Advantage Marketing
Editionold 218 Wlesla A5oisshs el tigh /.S Algduch

. 2 W gl agoly e i

F

i
2| w

e 4

EB HABHIAL.

1. IBM Campaigne AM83l] E2-941 dlE £01, 48] Z2A| 2~ JAE ARBMIAIL. SPSS & | o] 23 33 Folx]e] [== 2}

9 Z2A| P ORsERS kL ey IR |4 = ANE ) AREo) i
Hlzg 8] A AFaiaL. yd

2. SPSS Bdl L2 A FASH | | o= male s v1E g

ea)e kg |©] AU 33 Hole] T2 2

i=

Al SHAIAL. 3 T A= AEE]
Yot
2. REE) Foll 1D g B9} FH B=g Adfs)
AL
3. WA} AASIaL SPSS B Z2AH s YRS &
O Al /\]
SESAES Al Ashiire. | mdo] e or HERRI=A] SRIsHAIL. o] 22 33 Hoxle| = 2

4 AP Jol) AElo] e

k.

© Copyright IBM Corp. 2014, 2012 21



323 7Y B gl Agoly] 2 e (A1E)

Zkd Advd A
4. BES it e 59 e HuxE sl Bl dSe] A4S 9| o] Ad2 35 Holxe) =4 3

7Hell A=e] Jsuth

5. SPSS &= A AFxle] SPSS A
S ERA A ThERERS 715
AL

25 95 25101 ZeA2T} LA sl
™, SPSS FE E2A|x gzl 2 SPSS Hp ZEA|I
Ak Aolell YA ARG FRIIA L.

A e de TRAlzdA A2 Y Ao) Alg
B T2A2 gAE ARG, e Eeo) Yo

AREER] QAU A Z2A| 0} UAF TAVE FA4
d ZrAlR S AU

o] A%ke 38 Holxel [re
2EGS A§ 2ol ol A1

sl iz,

6. SPSS 4 el AgAE TAEH

sst0felol] Mg I ~EYS ) ol 7)) A
5 gk

o] Aqle 38 Holxe] [me
2ERL AL§3 20} Jol] 41

o] girLick

7} melo] WaF Mgt SnlE A

BE Pesh AAsR=A FARBRIAC. AS YAt 5
) e Bee] A 2 B Ak W WS

L.

o] A& 38 FolAe| [l
2EQRS A3 27017 o] A7

s} g

8. Al 710w Agsles B2

SAEE AFHHIAL.

ZZ29AENA 2AlE TEAAE
EMM ZAEHE TASHIAIL.

AHESEY IBM

o] e 38 o] =g
2ERS ARE]E 2307 ol A9
Ho] gyt aAE ol gk 4
B= IBM Campaign AFSAF 9F
WAt Fxsiirle.

o] ZJLe 38 FHojx|e] [y
2EZS A3} 257018 Jo]] A

slo] glgsuiek,

o] AU 41 Hox9 =2 =
A ZeAlz 2R sidlel A

wsjo] glrick

71 2303 Z2=A~o

EZXRKIE

o delld E292EE wie
Buth. 19 v v el 14 1D
HUtk o] ID= == tisl] 23T 4 T SPSS g TEAAE

220

=

ZE9AES AWk AZ Zase} W AR
g e Az A7

A5

T} ulRelko 2 SPSSHE ZEA|20] AT} tlolEuo] 2 Ho|El| 7|23 2WAE 3
A2 ZAEEo] viAR AeRlelM AR = Al FHuth

v, v, 0725 v
Run_Monthly - SPSS Score )

60725 v
Snapshot1

22

IBM Campaign 3! IBM SPSS Modeler Advantage Marketing Edition: % QR4



AF ARIE-S ARE3PH Marketing Platform = IBM Campaign Z2-$Eol4 IBM
SPSS Modeler Advantage Marketing Edition®]] SBM|2& 4= QJ5UTE e ARIR:
S ARESlH SPSSuser = SPSSadmin <&} 314 Marketing Platformol] thgk
2721 F vgsT} Qlojok gt

Al2~8l #A2]A= Marketing Platforms %3] IBM SPSS Modeler Advantage
Marketing Edition ¥ IBM Campaign®] ARSAE AASHT} o]n] IBM SPSS
Modeler Advantage Marketing Edition®ll thHgt 27%10] Q= ARSAR= o] A4 =
EA|2 ol v AEAHUTE A28 AR ARBALIA] Al HIEHE S A
& 4 JFUY. 1% ts AR8A= Marketing Platform AREA} Z23}of| A
SPSS_CRED_DS 4l ARE #HZSl] IBM SPSS Modeler Advantage Marketing
Edition HIEWMEE W4T 4 d5Uch

Marketing Platform 5= IBM CampaigneS 53 IBM SPSS Modeler Advantage
Marketing Edition®l] 2A|28l= 73-$oll= AREARIAl IBM SPSS Modeler Advantage
Marketing Edition HId¥E7} HQ3}A] &5t

31 k2 IBM Campaign AREAR2} IBM SPSS Modeler Advantage Marketing
Edition 2710 3/ 7 UFUTE S Al ARBAPT o8A] AAHIEA] dobi
2 FeRelA Zofshial L.

IBM SPSS Modeler Advantage Marketing Edition 2iM2

TS 728 kAo IBM SPSS Modeler Advantage Marketing Editionol] <442~

¢ Marketing PlatformollA] ¥4 > SPSSE X815l IBM SPSS Modeler Advantage
Marketing Edition & A2 o] o] ISR o Al Fefsi
AL

* IBM CampaignolX] E29XES 2Mdetal SPSS =9 B SPSS A4 Z2A|l~
WA FRMIAIL. BAE F ¥ 22513l Modeler Advantage A 7|1E &

&5la] IBM SPSS Modeler Advantage Marketing Edition 32 oA L.

IBM SPSS Modeler Advantage Marketing Edition 27102 &
XM=79l

IBM SPSS Modeler Advantage Marketing Edition B2}$-4] o4 Z10}23)oF g
Uck BebeA e 2ok TS nhA L. BepeA S 2ol IBM Campaign
o= Axls] 2a0H eyt

IBM SPSS Modeler Advantage Marketing Edition ZollA 2101251 H Application
exited WAZ|7} Re-enter T} 7] IAHUTE IBM SPSS Modeler Advantage



24

Marketing Edition®l|] AZI%15}2H Re-enters Z3tal IBM SPSS Modeler
Advantage Marketing Edition AF8A} ID2} HIAHEE 125} Decision Management
& HoRE FABHIAIL. IBM SPSS Modeler Advantage Marketing Edition 271
ol IDE 2= A% IBM EMM 29ES 53] IBM SPSS Modeler Advantage
Marketing Edition®l| A=91& 4 JFUTH

Marketing Platformol|x] AR&xle] Hsto] ARgxiel #eE|x} AlolollA WZE|o]= IBM

SPSS Modeler Advantage Marketing Editionol|412] Hgke g3kz] ek&ut} IBM

SPSS Modeler Advantage Marketing Editionol|A] ARgAke] Sgdo] WARH Az}

7F e 2 5 sRE alslor itk

* IBM SPSS Collaboration and Deployment ServicesE &3l IBM SPSS Modeler
Advantage Marketing Editionol] T3t #3hs AL

* Al IBM SPSS Modeler Advantage Marketing Edition 27121 % vHZHSE =}
XA L. AEJA= o] IBM SPSS Modeler Advantage Marketing Edition 7]
o] HEHET} ARBER] s sk WAslok fhint

Marketing PlatformOijA H|ZHHS B

AREAR= ZF21e] SPSS_CRED_DS H|oJE] A2-0|4 Marketing Platform®] 53 vl
HEE WAT 4 JFUth

AlZf517] &of

IBM SPSS Modeler Advantage Marketing Edition 2711 H[UHSTE Lolof gy
o}, o] HEHEE 25 79 IERA viEvs AEYS QAR L.

Z2AIN
1. Marketing Platformol] ZIRISIA L.
A > ARALR ol FEHIAL.
A BEANA AR} o]F-S FEBMIAIL.
Q2% B3Pl Hlolg] A HAS
SPSS_CRED_DS HloJE] 49| 739 o
ol Weof A MLAEE YIS

2]

6. WA} Ae Sk L.

AR RV R
(o3
=
l->
).
-
P}
(T
fol
e
[
o
jas)
P}
o
8.

IBM Campaign % IBM SPSS Modeler Advantage Marketing Edition: 53t QA



H
I
10
oﬂ

IBM SPSS Modeler Advantage Marketing Editiona 4] 71| =d /32 X4
Yo}k 2y IBM Campaign S29FEA SPSS B4 ZZ2ZA|A~E ARES uf] 24
3 5 e Y 538 o md¥qlyn) IBM CampaignS SPSS 24! @A~

AN 2T 7 Sl B e AIRJSHAIT SPSS A Z2Al|2 gAfe] 2510

U HlolEellA vl 714 2 #3s Ay

4. IBM SPSS Modeler Advantage Marketing Edition =2 +%

=l 53

R AR

S

A S Zsb) 93k 2ae edhich | SPSS B e ARE B ApdskE V1R 2l 53
Uck. thy Beol al23 wele) th BlAE mE 57
dE 501, o AERlel diEl 7HE 7Fed w2 o] x3hejojol Fhch

IS gpPdslele] S48 el IR

v

5 73

E4 Axjo) vlgl o =AU o] A F5S Bl |SPSS BE ZaA|A ARlellA] AL AR 5= glAIRE
FE AOHES 2P¥shk=s 2ds tishe)oz We | SPSS He ZRA 2 gRplAe AN 4 Uk dS F
It z 74 Wl IBM SPSS Modeler Advantage
A= 712 mele ALgSle] 12 HolelE Al M?Ikeﬁng Editiorf (PEZE SlEpelzel 2IY SEGE =
T mee e = | st esfol T
Esleh= izl gt 2 3kIH 7les
ARg3e] Aeet i "ol Ois) TRUEY 71 | 7helae] obdet Aot
do] AU U2 AOHEE AFoR S 4 3l
FUk olE B0, Aol thell 3420 S5

B IS e F 3 sPse) o B A

-

EE kS

YIEE HIsSE BAS e OF0R JHE|aeis) | Sei2Es BES UTslH SPSS B R AdRjolA
k= 2ele ZAshch IBM SPSS Modeler Advantage Marketing Edition2 A&}
glok Utk I% thy =Y /43S SE2ERoR wisla
dE B0, AT EA e ] 35S Ed wElE) ~EBS AL, SPSS BEl ZTaAA ARIE E
e ATRESE 5 SlEd, sl 239 i Bes Wt BeE AR Wt B 3

716} S¥2EY 342 IBM SPSS Modeler Advantage <}
Uil ArdEe] s

T
i

2
s)

S BAIE TFsAdo] =8 S oS3l o) | I XdlS TSl Y SPSS Yl I2A| ARE B
o] IAl Ut FEE o=sh= =S =3 [IBM SPSS Modeler Advantage Marketing Editiong A2}
=g ok gk 19 thy Y {3S o= WAl =Y
& 2EYS AN, SPSS BY a2 Axte] b
o= Sol, WA HiIe) Rel TSl ISl | e ot we YeE Agsior ik A e
Tl 7Fs 80l W wE FEe AERY: 2 7e} AT 3L IBM SPSS Modeler Advantage 9HJ]

Afell Adrg=lo] JFUh

o= w2 =22

= 72 22 53 IBM Campaign ZS29AES] SPSS Hdl A2 Akxjol|A]
A (=R 2E5UTE IBM Campaign SPSS B2 242~ AAjol|4] IBM SPSS Modeler
Advantage Marketing EditionS &&= 7450l d& 2] 2dS 2364 T2 =

W 4R a7 mEs wAg 5 e

A3 A wh e

2508 25

)



ey ~EQe] vd {3S oS 2 0E WHsShs A-¢- SPSS BHHE ZEA|2 A}
T /e Il A gssUTh SHANE IBM SPSS Modeler Advantage
Marketing Edition {IEJH|O|~E T3l o= 712 Tds 502 Asfshy tisiao
=2 Hcst /\ ol 141:]_

SPSS 4 ZRAl o] 23olRe Sl oF 7 mEe AEg 5 g

e
In
>
o
1°
>

71 Rdy ~EPS ALgSHE= 7$- SPSS B4 W SPSS ¢ TEAIA AAE A
S ) Feo] 2HF JAPE FlFEULE A 9K ZEA|= WEE HolEellA A
3] YAFh= = olF T 3 WA FES FolA ol EPEE ~EfS] I4 FJro}

SENEEE

SPSS &d g_l SPSS 24/* _‘i/\‘]]/\ /\]—;q__ Al uh:g]_ utéa] /\EF'J JJI:oﬂ EHSH X]-
T Y= dXE gyt IBM CampalgnJJr IBM SPSS Modeler Advantage
Marketing Edition2 A2 TR HAUSTS ARSI = {38 siXdsl] ozl 2

S} QA 9 A olelet AE DAl EAE I + Bt
A =9, 9ot g

IBM CampaignolA] 22149 ol 212 Z3lel= A De(d: 1512 2 100)= 74}
% FEYYct IBM SPSS Modeler Advantage Marketing EditionollA] o]t t|o]

v AR U o] A s A= Asfskal SPSS BE E= SPSS A
‘F ZZA| AN o E Fug IXAACE P

ks dolMes 2y 2Eq 2ov) Algos dxjse dhe gy

s=exE Al

o2

ol;-(]fsl_zl o]-t _L]J]_ E:qe]%] /\E\'—ﬂoﬂ :]z__suL% EETX]'EE /xlzsgg- 11]] 1:!1:41?—;] <ETY
oo tis) 2 Y7 S=3gEUTh SPSS BEl ZEA ARl AL AR &
25 ~EfS WA 749 799 SPSS EE E= SPSS e EEA|Z dAlollA
Fevt XA & UL AdlE S0, SPSS e ZEAX ARl $H I
cE VIR 4 BdE 2Edox e EYAPL IAT = dFUTh

» o] APIESY SPSS Al Aol QXS ks A Beol s 4

wRlo] 2sofYHH SPSS 4 LA PAelA] A ek Al B T
A% LX) g

Uxjol) JFEPE F2IAE Aol ALHUTE. Xl YT RSP F2PAE A
o] AHHEE ZRAE Thi] AT 5 o AL M7 ES XA
oF itk

26 1BM Campaign ¥ IBM SPSS Modeler Advantage Marketing Edition: 5% R4



mE‘

=5 W] 2 A deol sl AFs QAP FER] Ut oke ARSAL
7F AR LA ARAAE 2 AR Rk dyH:

th2 dlAloll 4= IBM Campaign E=-9FES} HEly ~EF Afo]ojlx] W7} dX
SIS SPSS F ZEAX RS TASEUTE kA A ASE IX[skal BI(ARE:
ZPF 2R JA)E BeF YAlskal C= CoF IX/yth

IBM Campaign S293}E°| d= nels) ~Edgde) a3t Wy
A A
Bl B

o] o] A% AgAE A AT eAB A
$Lick.

g5 ~Edo] WA @A A, B, D ¥4V} HA%E ¢ o) YA FEo] A5
3 A HED)RE AFo® xS Huth webA A= ods] A9 IX|EkaL Bl
ox1s] BoF IxJetal A W D= D} YA

IBM Campaign S293}E°| d= mdlE] ~E2e] a3t W

A A

Bl B

D D

4t D TE] Al Asow IXgUTh

ZZ9FXE mX| Do SPSS DUl fr= SPSS A4 IZAA Al
e Ao

SPSS @ EEA|lzolA] 71E mels) AEY A SHS AMSSIel ma
el 2R 2E3 e o) A% QAE FEU,

S‘i
flo

ut

SPSS T = SPSS H ZZAM|2 AJAE & o IBM Campaign®] IBM SPSS
Modeler Advantage Marketing EditionollA] 4% 225 »~Ex & wgHoHE
B
o Ry 2Ef dt F BAAP} sheks o™ Aot AU

.

o e mE UX) FFo] Irj R,

. ke wae o

o 2" 2E v} uisgoll AU
o A FEo] A9 x| TS AN Fg AEoR AXAFIAY St BE A
i)

gsto] Hu2 Feor AN F SdsUnh



>
il

IBM SPSS Modeler Advantage AMMOJA Z= 4K

SPSS A4+ ZEA| A ARpoA] 2dly ~EHL XMelshd

kg QAP g

A ~EY ool sy

s

IBM SPSS Modeler Advantageollr] 5% ~Ef =& 4sH IBM Campaign-
Aol wZgAR el thsll ofuldt AR = ZEA] Fetyt
* SPSS R&l HE= SPSS At LA 7 tiE} gl Ekle F=st A
2 gApe] 71F ol AU 12y IBM Campaigne #d 2HE] ~EF
HEROTHE dA 35Utk 74 o] vixHez gy of% He F=s iR
=

+ SPSS ¢! = SPSS H4 ZZA|~ A E w] IBM Campaigno] 4 =4
g ~EY 7L AN "229XE 3] FoolA SPSS Bd == SPSS F
T XA A Gr)vel] AnE tiE WEE 25 Aed dis) A YA 3
Huyoh

s SPSS ®d T SPSS FS ZEAA ARE A38sH IBM Campaigno] A &2
gy 2Bl S AT "EEAIE A3 e e tiE ded s &

s QAP REUH:

Lo

28

ATofzle| MM=Z

IBM Campaignollx] 22l dle 2@ ~50je)aly] Aol HA|lzo] =54 els)
Al /\] o
B\ ==

Z2EE A=

IBM SPSS Modeler Advantage Marketing Editiono|4] @& 433} wels|o]H=
9% 2Egolehy sk HuE ~EY 5] AgE

ko

=

BM Campaign SZ-FXE0A SPSS B& ZZ2A|2x RS AT uf A 2y ~
Yo AP 71 mlY 2Ee ST S U

m

SPSS A= :Z2A| 2] 749 IBM SPSS Modeler Advantage Marketing Edition®]]
X e e mEE 2ERS ASE 4 Yo

ey 2EYS U 7R S50k St

o FEE ~EYL =z} 7] W=F SPSS AudIDE EFRHUCE o] W== SPSS ¢
ZZA AAE B8l A R 2ERS o8l Aso® AU Ry 2~
ERS 7508 Ageh= Ag HolE AES Z ARlS fstAl A=
SPSS_AudID <Ak v} Hlofg] Aol ZEU=A] SRIsloF Funt. 2570179
749 SPSS_AudID 7] BEE ~Foj7] E¥ oz Mesjof ot

IBM Campaign % IBM SPSS Modeler Advantage Marketing Edition: 53t QA



= o}
» AeE BRI mt A4Sk wEy wC ws A4 B8 wsehch
A

IBM SPSS Collaboration and Deployment Services BJEA|EZ]ol] YA|~5le] w2l
7 ~EZS theE s 4 Ut thegET M= IBM SPSS Collaboration
and Deployment Services AFSAF QhjAfl ArE|o] Q5L T

CllolE 2=

IBM Campaign> AREAF HIoJE] BEE csv HlofE] I}U=E 3led IBM SPSS Modeler
Advantage Marketing Edition®l] AE3UT} o]2gt dlolg ude gy 92 359
FE 2l - ol Ay

tlolefell= et "92E g @x gduv) 23k o Gt 12y IBM O SPSS
Modeler Advantage Marketing EditionS 5eA} eS| @&} Jext 2l =dl
& dlofelel] ¥} L&== 79 dlolef’} IBM SPSS Modeler Advantage Marketing
Editionol] ZAG%]7] of| o] tlo|8E At gho= wgksloF gt IBM Campaign®]
A28l o] Date () WEES LRSI U2 2819 Flow wMElsl 4= g)k
=2

=o| cllofe mid

SPSS &Hll ZA|2 Aol HRlE ~EfS 2= 749, IBM Campaigne SPSS
wdl ZEAI Rl AP8E $H FEl] {3 wet tn| HlolelE AAdUTE o
n] oy 31U 8o It Frol AdEo] 2EHS AAAY o ARgEUTE T
yldo] E22 IBM SPSS Modeler Advantage Marketing Edition®] 28] ~EZ
o] ¥t §E olfd 4 JE=E Fr o5} flolH F3S IBM SPSS Modeler
Advantage Marketing Edition®l] Hg3dl= AYYT

SPSS E% = SPSS g ZZA|2 RS A8isky] Zlo| IBM SPSS Modeler
Advantage Marketing Editionol4] E2E] ~EZS o= 7 tju| dloJEyt SPSS
Ay Z2M|20) AR 4 5UTE IBM SPSS Modeler Advantage Marketing
Edition HloJE] 78 = vig|E7|ollA A Hlo[HE Bed Y AS Al33lal SPSS
nd Z2MAE Adshs ZEAIAE AdfsfioF gtk

Or] 912 2de ~EdS Hed o) AR 4 giFuUth BdEge] A4 dHolHe
SPSS Td ZZA|2 AP} IBM Campaign S2-92FENA A== 74907 g
Huick



EIAE AlSH

BlE Aaelis Xa) 29 Z2Alze] 4FA Aao] Washa oAt Aa) F o]
Qe A} AHEAE o5 HAE REd s ERSAE TS HAESY] 9
& ARl dlojele] URwE AlFEUTE 1 9jell= SPSS EL%‘ EE SPSS Mg TR
Alze el HzE dde] &8 Add FYFUT ¥ AU §3 2F BM
Campaign?] 1l HlolEIE EdlZ =S Apd=ghich

IBM PredictivelnsightOflA] 7|& IBM Campaign EZXAIE Bl
wag) 9 ~570j8o)| IBM PredictivelnsightS AF83F IBM Campaign ZZ$XE2)
735, 71E 2E R e T2 ARE FEoR viFol ik
o| Ef~3 &=

B 7)E mE Y de mRAls APl e ERAES AdEA g 7=
ZaA2x A4S SPSS ®Y 9 SPSS A4 Al ARl nlok Fhch

IBM Campaign EZ-9XEE IBM Predictivelnsightoll4] IBM SPSS Modeler
Advantage Enterprise Marketing Management Edition® & H7dslHHd o2 TAE
A=A 2.

TZA|A

1. IBM Campaignol|¥] Z2FAES AL

2. 71E 24 g e ZRAA QRS Fal A Z2AI2 dRlA ARE HRE T

=ML
3. 7)1E mel a2 gAkE ARIEk SPSS BE ZEA RS ER9RE F
TN 6.

o] A2 33 FoHle] I=2d 2H m== Ade]ol A=) syt
4. 71E M ZRAIZ RS AAIERL SPSS A ZEA2: BAE ERPAE F
7 HA L.

o] A2 38 FHoHe] [ ~EYS ARERE 2olg ol ArdEo] FUth
5. ZEPAEES H2Esl] 9% Y802 Yshs E8o] AMEUEA FRISHIA

o

—,

LATEST O[2]e] Bl AEZ! HH MeH
IBM SPSS Collaboration and Deployment Services Z|¥A|Eg]o] 2]
ofe] viglo] Ao} 1S YUt UEARLIN BIY 2EPS AT o)
= LATEST glolEe] = wiade AR8sHAlL.

30 1BM Campaign % IBM SPSS Modeler Advantage Marketing Edition: 53 QhHA]



O] Ejl~3 A

IBM SPSS Modeler Advantage Marketing Edition2 TER[e}O 2 g mdly]
EF Wzl LATEST #lolE-S H-83rh

o

LATEST o]elo] mdlg] ~Ed] WS ALSSIHH U TtHAlE dashae.

il

IZA|XN
1. IBM SPSS Modeler Advantage Marketing Editionol|4] ¥sh= HA-S o4A L.

AL AR 7Fed wiAE Hal wiide Adsiey 555 BRI L.
2. o2 ojgom ARS Agsl] TS A wHly ~Edo| BARMIAlL. =W
o] wzle]l LATEST #lolEe] gt

3. SPSS =4 ¥ SPSS & ZEAA ARjolA 7|E mellE) ~EE ARS8 ZE
Sl A 2elg) ~2ETS MeEA L.

SPSS TH! mZM|A
IBM Campaigne SPSS Rd IZ2A|2~ AR ZE29XFES] AR Agghic},
E9AE AlojE ARBSl] EZRIAES TE0E AP ZRIAES] 2 AF
A2 S AREsle] E295 AR ¢ U 2Ee IBM Campaign
ZYAENAM FE3 dAe] HoJEE ARSSI] =Yk

e (K e

SPSS WH ZE2A2 k= 28kEA] FMdEofok slal IBM SPSS Collaboration and
Deployment Services BJZA|EgolA Tdy ~EZS 7Aook ). SPSS =&
ZAs Aol YRS AFSRe Rl AApL AEHes Agsoll &8 A
oI Hlolels el e 4 gknic

f>

SPSS Bd ZZA2 S AABlE ofn] AdE mElE ~EYS AREA| ¢k
Ut IBM Campaigne ZZ5F2EolA SPSS Tdl 2|~ ARE AAGPH &
st AzEle] AHE WS AP By ~ERS AW BM SPSS
Collaboration and Deployment ServicesE 3l IBM SPSS Modeler Advantage
Marketing Editionol|4] 2FAISH A 2.

G
o

o2 Aol SPSS el Z2A|AE Aghict

1. SPSS wdl Z2Alx AP} AdE w] IBM CampaignS 3 Ale] el =
£ ARESte] HlolE 3dS 2Mdhinh

2. IBM Campaign> IBM SPSS Modeler Advantage Marketing Editione &2}
o IBM SPSS Collaboration and Deployment Services BJZA|Eg]e] Hdlg]
EF 2 1elelA 2% dlolE sds ARgske mEks Redhnh 4y 9

el ~Egel] 749 2E vlofE 425 tiARth IBM SPSS Modeler

i

rlo



32

Advantage Marketing Edition QIEjH|o|2~E T3l oo Hlg Weshd wel
g 2~Egox 7Y tolg AxE wF v Qo) AU

3. IBM SPSS Modeler Advantage Marketing Edition2 F@-2- W38l IBM SPSS
Collaboration and Deployment Services BJ3EZX|Ez]ol| LATESTZ #Ho|E3le] A
Rt
A dloly A2 W\ FTEEAG AAlEe] BHllo] AEEos Ry S92
JE AU o] fash Bdo] sy gEAEd] HAl HHoR
AU o] faskA] o™ 2F(e): missing target variable)o] ¥
AU

4. IBM SPSS Modeler Advantage Marketing Edition®] 3% HAAE 2J€lsPH SPSS
e ZeAx Rt A A= FAEUS
IBM SPSS Modeler Advantage Marketing Edition®] 23) HAX|Z- 2JeisPH SPSS
HE el gRjel] WY X7 FAEUSH

5. 24 Heo)] ARSE IBM Campaign H|°JEHE 717155 Hlolg &27) HJulo|lE
HASFUL. gEAED Y] HEy ~EFo] AR ey HuS F9keles ulo]
ExsUh

me N s AUCE S 2 AR
B ARIE ARESId IBM Campaignollx] 22& 2PdstAY ARES 4+ Q5o

IBM Campaignol}X] SPSS RHlS APeiAL Hed of ARRS &= Q= 97 AlPZH
T HlolEol A=} QiEUT

EEAE 73 ofe] 7] ANl BRSAE Aol o] FhHE A% A B2t

E2 A3

sfute] sielol et As} muY 2Ego] AEl 4% Aol BR9AE
& ek

=l o) = o]Fe Aol PULh olFe FRAR Aok sl TS £F

& 5 QEUThEE olge VRO T 5 UFUh

o
2
22
o

SPSS =&l ZZ2A|2~ “JAJoll4 IBM SPSS Modeler Advantage Marketing
EditionS ¥o] 7|2 o= {FolA 2dy ~Efe] wd {88 WP 4
Ut Be /538 wslal RelE 2~Efls ARUch O3 ok SPSS
2 ZZA|~ RS F3AU IBM SPSS Modeler Advantage Marketing
EditionollA 213 2el& Hsdt 4 Qs

Ty 9 ~F0jF do] | SPSS ¥ T= SPSS M Z2AM|IE Adsk] el IBM SPSS Modeler

Advantage Marketing Editionol|4] Rd8 »~EZS o= 79 tu] dloJE]
RF SPSS A ZEAzo] ARSE 5 SlFUT IBM SPSS Modeler
Advantage Marketing Edition H°]E] 7] B= njg]xr]olx A4 HoE]
5 AMgEH Y e AlFSiaL SPSS BE ERAIAE Adchs A

28 s}

IBM Campaign % IBM SPSS Modeler Advantage Marketing Edition: 53t QA



EREEEE A5 391 5y 2EGS o A9 male] e 294 Er SuugeA
7h AR QT B AsE wele mely ~Ege 9l o 9
ofof Fhct

vy 2Ey A | mde 2EYS 9] Ael FE v A 4 gidth 2 2
EPe 319 gel Ejo] Apgslol Fck

XN = XIS

SPSS &3 ZZA|2 AAE IBM Campaign S=9X[Eol| F7lsid A 2dy] ~E
e Ao 71 Ry 2ERlS ARSI RElS sy Al vl = 9l
+UYth I3 o3 IBM SPSS Modeler Advantage Marketing Editione] && W=
S B 7Y ¢ dsUoh o] A& IBM Campaign AFESRE 24|12~ 2
T ol 2as g o AU

AlZfs17] &of

71E 2dy ~EfS AR 79ol= IBM SPSS Modeler Advantage Marketing
Edition®] Z2E& 4 = 53+ 75 .str FJolojol STt} IBM SPSS Modeler
Advantage Marketing EditionollA] 2% 2dlg] ~ES AL8sh= d] Q3 24
Z71L2 IBM SPSS Modeler Advantage AFE-AF SHiIAS] "2ER] &7 FAlo| A
o] Ut 1 gl 2ElE ~EPLS SPSS_AudIDER= A} 7] BEE Eghs|jok

et
0| Ejl2~3 A

e I2Al~E FASRE te TAE ssii L.

TZA|N

1. IBM Campaignollx] 3 R=2 FZLIES AAAL.

2. EZRAIZ JAE FEEoA ERAE AYFrow 1ALt FAEY Al
ES Aud wjo} o] a2 e ddsiAlL. dlE S0, AE, AlTRE,
W =AM RS ARSSHIAIL.

3. ZYEAN Z2AE AFFIEOFE SPSS FEl ZZA|A RS T1AA] Q.

4, Z2A|2E SPSS HdE ZEA|x dRlol] AFsMIAL. SPSS Bl ZEA|0] ¢
2EYQ] TEAA 2L SPSS B Aol AHS APt Ad =
A= 4AFE SPSS BEl ZEA| X AAtel] sk 79 e ZEAlE wdl il
Sof] ARt Y AIES Al

5. ZRIAE ZAJFTIIA SPSS el ZEA|A ARE T H FEERIAL.

SPSS ®d a2 4] thal AR gyt

6. U2 vl A F Y AL MasRINL.

It



34

7. B AEYS ANYA) E= J)E R9Y 2EYHq 292 AISIAE A
EERREY
-4 A
A melE) ~Ed 2y wEyg ~EgS 2gghct.
. 2EY ofge FsfoF Ptk 7EHcs B
95 2EF o]F2 AHRI o)F, AR I, F=2
SAE o)F % SPSS B ZRA: o]ge] Zio|
7R o8-S 1 @ro® WAY  dom,
o] gt o] By ~EYS 2T A ARt
of tigk 4 7Ieet F3E ARk ol 83
o} 3 o8] 2~Efo] o™ it AFEUL
7I1E mdly] ~Eq) AL Ry 2~Efs Ausid elrr|E F=sHAl
<. =gyl Gr] FollA, 7]1¥gS IBM SPSS
Collaboration and Deployment Services 2]¥AE
oM Bl ~EfS AEshks 2yt
27 3= clo)Hox mdly ~EYS Musled
27 98] fres FYsHiiL.
8. =d 3o ue} diy oA oS mdle MesilAle.
o ol wele) A5 o WEE ALSSHIAL.
o A mdlo] Ae = Jus ARSMIAILL
. Felely mae) 49 Felael Wl Bus AgSHIALL.
9. HHEIFoA qrefslol & WS APFsAIL.
o 2Rl UCg ), FReAtE] AZEhs Hold PR EiE Fx Uc £
St A S Yyt
+ 7JE 2EYS AR A9 257 e do] AFOR AR 227 2
T2 AR Pom x|, 9= D oz vt ¥AER] k5T
10. Adgixfe)k 712 29 He 348 W35l Modeler Advantage A1 Q71E
FYH L.

IBM SPSS Modeler Advantage Marketing Edition®] A Zollx €Ut} =
9% Wl TARUDE wEY SEQel REmoR TN AR T4

=
of mels jled FAP) FHRAARE 2edlo] ofz] MEEX] eigkssuUth

oA 71E BEY ZE-CYE AY ZEDS AGHES SPSS wH mEA

A7 PRI IBM Campaigne] 712 i @4 9 b IDS} 715
Saka to] g Elole] WS s} mEe W=Fhc
[e)

IBM Campaign % IBM SPSS Modeler Advantage Marketing Edition: 53t QA



o 2o #E A WS ME D HZAE ANEo| ALLE HolEle] WiR S =
o e HA: A doE Ay AR e AR 1S
Har: 22 7] BT SPSS AudIDZt ZIEJE=A] SolsMAl L.

[e)

c. AEARR): dHloly Bl Z¥sial HlolH T4 EAAL.

SPSS wdl A AAE B3 mdy ~EHS ZPAEH= 79 dloE B
o] ZZPAES] HlolHZ TARUY. 71E 2dE ~EZS ARES 7¢- b
ole] §lo] RdE) ~EQ9] floJE|E FAHUTE HlolE] A2E WS Al
e A7 22 7Tss AT FUTE BE dHlolH a2 BARR
A Aol FEFTE &, SPSS 2 Z2Av} A3E il W7
Aato] Az oyt

d. AL HYS TR ¥ s

2]

=

o
o

AL

s
il

SPSS Modeler AHollA] HIo[HE AT 4= = Aot dE =01, SPSS
Td Z2A2T} ol A e) 2k Weg = QU

e. WEAFS AAstal IBM SPSS Modeler Advantage Marketing EditionS
Z55l] SPSS 9l Z2A| 4] U5} AR Sop AL

g ~Ego| IBM SPSS Collaboration and Deployment Services 3
A=gol] AU
11, Ele Fsle] MAsal SPSS =dll A2 74 isl ks 2oAirL.

IBM Campaign®] A#o] fagA|9} 2 Her) F8lEEA] SRIgUT
o« AHo] faslH SPSS mull ZEA| AR}l configured AEl7 FAEUCH
| F835H] o™ SPSS Fd 2|2~ A} unconfigured’} EAE]

W 8 o WA} Uepduh

Ho

e BuME AAdste] mdlo] Hled 3 wHl o5o] HS i U

AlZfs17] &of

IBM SPSS Modeler Advantage Marketing Edition AREA} QIEH|O| A5 53l 5
oz RS HEsiAY -8 H o[BS ARSI SPSS BHll ZeAAE APsii L.
T4 thy 2EiEg 2Efd Aoz ey o] E3EQEA| SRIBHIAL.

0| Ejl2~3 A

7t SAE ARgSte] el Rl AEst £ AlgEe AE(: ZEE tlofEe] &4

9w ASARHE AN 5 U



Eellol] ek g7} efzel AES sl v @AE gsshiile

TZ2A|N
1 g2 A Solld 3713 mels Adelsiiale.
* IBM Campaign SZ9XENA] the SPSS F& I 2|~ A= F+ WH S35}
1 SPSS =&l EAx A el AAE oAAL. SPSS BEl _ravﬂl A2}
of =4 A=t FAE ook Tk
* Modeler Advantage Al 97|15 S5l IBM SPSS Modeler Advantage
Marketing EditionS A ollx] AZEHMIAIL. SPSS Bl 2|29} <dsts =
dg ~Edd] gk el glo] TAHULE

g walo] Wzl Me= SPSS 2e Z2AAE vixEto g AglS u) IBM
Campaignol|A] olld=l= WA HE e} dx|eliof gt Hx Mar}t dxjskx| oF
S IBM Campaign 2~EH°| Zdlo] [BM Campaignol|4] riAEto 2 =
H 2ol ofd = Qlth= AaE AP
« IBM SPSS Modeler Advantageol|x] 7|5 Ssla W=y wdo] ¥k &
gy ~EfS MEEiiAle.
2. PIe FYsie] 220 tigk AEE ASMIAIL.

o, 74 A4S WS 739- IBM SPSS Modeler Advantage A2 ARSSEA
U IBM Campaign SZ-F3[ENA Z2A| 2~ Z29E5 Adiele] 7ds Ales
T IFULE

3. Wt AES AESHIAL.

4, ZAEE nixA B S FOAN Q.

5. IBM SPSS Modeler Advantage Marketing Editions FE3HIAlL

SPSS

36

e ZEMA

IBM Campaigne SPSS 4 ZEAX AAES ZRAES] URg Asshicy, ~
S| 7 ST HolEl= SPSS R ZEA ARl Aojd A~ AdollA 74
2 APk

SPSS A= Z 2|2~ A= Snl2A] AE| ook dlal IBM SPSS Collaboration and
Deployment Services Z]ZAEZ]0l] = st ool Ry ~EZS 7Aook 9y
=3

SPSS % mRAl YT )Y Aol tjs] AaEE o) oA Fle) A Te ®
D AgSlo} 2ol 5 Lk o] RS AH8Sio] 2 o] o) &
2 Az B ol dis) S5 F 4 Q) ol Sol, @ wEe -
SofRlslel $% e AR szojslel Tolge] FRE 53
& Qiruy.

IBM Campaign % IBM SPSS Modeler Advantage Marketing Edition: 53t QA



SPSS X~ (Z2M|2x JAE 2HASR= 7-F- IBM Campaigne 3+ =T3¢} partition/
<partition n>/tmp ZTjolA A 9IS =F Hejhch

gl Zo] 27

SPSS A< Z2A|~ AAE A8)gt uf) Delimited file length exceeds allowable

maximum lengthZl= AR} A BAIEH, 74 o7fibaee] 3k SElAlL.

1. IBM Campaign TgolA]
Affinium|Campaign|partitions|partitionl|server|internal @ oJ&3[dA]

o

—.

2. numRowsReadToParseDelimitedFile2 71324k 1002 23sl= ho=2 HASH
Al

T SPSS R =AM Al e A FHof gl ol wet geiunh
o] 74 BAQ] Fho] FololE d==2] ANk IBM SPSS Modeler Advantage
Marketing Editions Fall AIE= H S5 9ldo] wl flollxRE] AHelguych
HZ=o] YR ik mjde] wi ogjollAFE HelEo] e Fro] Ho 2=
UH|IE shEghch

o] A UNNSE e Fo= WSk A% U B dEsE Aud £ Yo
5 mE Yoo A Pe LS o AP 48T & Kk

ut

o

| 8 WRARE 008 WSk 4§ BE B WE UulE 4
7] 9jal 24 Tjo] UL o] ZH2 ORE AR Y VL 2 A
© SPSS <= maA|| o] Al AI7Ee- Sojdht)
TR SAlollA SPSS %< Z2A|AE gt
1. SPSS M Z2A|AE AP w] IBM Campaign The ARE AT
* IBM SPSS Collaboration and Deployment Services Z|ZA|EZ|e] THE]

£
¢ 2ol dele] 4 % EY B A=
¢ 2S10f ANl 2k TRA )

2. IBM Campaigne 2FoJ5e o 74399 o 91dS 2Tk Fdolle =
dlof] Fe3t Jt E= Wl S0 UFUTH

3. SPSS A ZEA|IZV} AUt 1 A= Ae] I HElERel] SdE A
AUtk IBM Campaigne AF5o2 3oy LuEg Gl TherEy 22
A2 ZdAtllA A4 3 BEE AR ISR @ FUTH

4. O2EY ZuAIE 29 s ARSSIe] HoHE Aoz AddlsiAd Al
TRER WY g g sk AU

g
)



AL theEd TeA|l2o) ARBEE g S-S SPSS A ZEAIZ0NA ARS-

& gl ABF thenEd AT Ayt ol S0, Y 2EfA
e o] WAE] o] HEA| AoET oo} o] A = sHth
mEE ASEi2 AlgE AZOR
IBM Campaign SZ-F2E0lA SPSS 4 Z2A| 2 "]'Z]-—* o] M AHe 74
SHIAlL. o] A2 IBM Campaign AFsShe Z2A| 2~ 2 =0 g Y
251019 ARHUT.
o] Eir3 AL

71E BHY REYoM S50y A4S 4D 5 dFUTh olE =01, HaE A4
Sh= ol ARS8 gre] kel et e B9 AR ZehS A ¢ SlsY]
Ok ofHRt "= "He] 50099 cllwol AAEHURY mARE Asshe 52 )

Azfel] AR = U

ey 2EYS ARSI 23ojgelEd thy S YEsHiAle.

TEA[A]

1. IBM CampaignolX] H3] ZEE EZ29AES A4AL.

2. ZEAIZ BAE FHEAM ERAE AJeos ALt 7Y Al
ES AU wje} o] ZeAx YRS dEsHIA L. dlE S0, AE, AITHE,
W ZRA AAE ALSSHIALL.

3. SPSS A Z2A|~ RS B ENA ESE2FAE AFIIEORE TTAA L.

4, AFAYE A FAILe] FakE ZEM| A AAE SPSS A ZZ2A|A AR
SN L.

A SPSS A ZEAM0] BPHE] 2~EY] F shbs 5YS SR PAENA &
Aeh= 74$- sl SPSS wdl I ARIE SPSS ASG A~ ARl ¢4
SHAIL. BHlo] AE 1xd wj7hA] 2x510j8o] MAeHR] IEs A dAs &
AL U““Ol o2l HEER] gItom A dAs ARE  lsUth ¢
Al AL AAdsl™ SPSS B ZEA2 AgAke] skt BAE] F shE SPSS
M ZRAIZ GAZ TN .

5. ZEXE ZARJFI0IA SPSS A ZEAM|A AAE T FEEHIAL
SPSS He z=A|l2~ 744 thist dxpF dHuth

6. 2FOHT t FAe] EgE A S APisipi e

7. 2510150l AR BHElS] WS E MEsiiAl Q.

O

8. The WlE 9Esi] 2 BRlS TaEhIAe.

38 IBM Campaign % IBM SPSS Modeler Advantage Marketing Edition: 53 QhA]



10.

11.

a. DEAENN LS A 22 She Uam Sejolnoy mEY A
S YEoslel Y AEYS SIS, FEY Y 2EYS HUs
W 2i0fd Zejo] A4 W= o} Fol EAFUL
A: welo] ofx) WEEA egtom SPSS W4 TRAAE AT & ol
ek

b, AEARE di ok Dol 71 e olge ARl B W& of
S0 WAL, Theey smofs $8e o] mHl oFoR Auh)

£

dE 50, 9 A ¢ avs AR Zel tis] 9 9] o]g&
$XS-Response 2! §XSC-ResponseZ XA 4= syt 24 o]2&
FreeShipping0fferJUc}. SPSS #¢ ZTEAAE B3] ThSAEHOZ
FEE 250" 99| A5 AR 7FsRE S3t B dae
FreeShipping0ffer.$XS-Response®Z o]Eo] A1 AHE AlZ% 7k
FreeShipping0ffer.$XSC-ResponseZ ol5o] AAHUT

c. /‘\jgl_'/\].él—. Ty ~ed 3P Melsky He o]i‘—_ olx ]E = rRed] 76@'}3].74]

= =2 71
X5 ke BEE RIS YIATAALL.

=2—= T w

rlo

IBM SPSS Modeler Advantage Marketing Edition®©] A} Zollx €Yt}
718 2308 FEEE B TE 2308 gA)S Wbk ReE ~EF

AT % e

ZY8lar SPSS Fd ZEAM|~ A TiE ARRIE @oAIN Q.

o

o M

2l

‘

IBM Campaign®] SPSS 4= Z2A|27} g8lEA] FAAER] ka2 k=
749 SPSS A ZE2A|2~ Aoll= unconfiguredZ} F wWAIXR} A A

HuUoh

Aeiaglk Ar1zo 7 AR 22 AES AN L. E29XIENAM 2~

AE Z2ARE ARSSEALE IBM EMM 2AEHE AL, ASH = IBM

Campaign AFEAF QhfiAfel AArdElo] QlsUT

ZERES AAIL

;

oAl EZAECNN HAE S Falsto] VRt Axpt SlRE =R FR1s)
AL



TE We W A0 ApSE
IBM Campaign ZZ2$3IEQ] 2AIZ ZE2A|A HAE ARESEAY IBM EMM 27
=5 ARGSte] BEo] e 9l ~5i0|8gS AEsE ¢ Utk 2AlEEe A =
E9AEANARE At

O| Eir3 AL

ME ol szl ZeAlTl B SUG ER9AEC A 45 2m0lde] A
As]) Aol mlo] A0 EEUEA FRISHIAL. SPSS B Eeao}
SPSS 5 A Aolell Q] BAZESAEe] MR BANS 4T & U

o5

el T A1 S AlE] T
Z e AlTHE T2 dRE AM8S]
.y

T
T
thgel YRE Mol BEIS WET SR gy

o

mdlo) e 8l ~50j7e AREslsld thy IS dEsiAL.

1. IBM Campaignol4] HY BEE FR9AES YA L.
2. 2 HEE Asslsld QY BN ZEAE APIIIOE v ZEAIA A
A5 BolA thy AHE AEsiiA L.
a. 2AE EEAE Ado] AREH S Aok she BE HAdS] wd =
B2~ A A4
b. el 9 ezt oE ZEA2 At
c. SPSS =2
3. AT 2F0jHE AssllEd FHEoA SESAE APTAIOE v =
Al RS BolA v AdlE AdsA L.
a. 2AE EEAE Ado] AREH S Aok she BE ] g =
B2~ A A4
b. A gl Fe3t & ZEAI- g}
c. SPSS A4
d. 295k 2Bk ZeA| s OE S2RIE B Z82A| 2o AR o EE
tloJeo]2 Holg e S8 ud HE 7Stk

40 1BM Campaign ¥ IBM SPSS Modeler Advantage Marketing Edition: 5% R4



4. ME 9 230l AT 9 SREAEES At Beleol AHeA
o] AgfEAEO R TRy HRA AAE Tod Thy AR AL,

o EZ29AE Ado] A= Ads AlRElok sk B H39] 9 224
2 A 2AE Z2A RS AESHAL.

a. 2AE - Ag

Ag] - SpSS =4

e

Ad9} - SPSS H<

o

SPSS =gl 2| AAlollA SPSS H TRAA AAE AN A4S )

5 welo] MERR] 958 9ol SPSS A ZRA: ARl me 2

2
ZE ERAE HolElol: Hlolle] H4E J1STIL.
E9ApEoA o F5 B b PBo] Shie] HANE TR ¢ B2
F=o] ThE BAXE THFI
5. ZEAls AAE TASMIAL.
6. EZIAEE AL

7. ZSEIIJE A ZTEMAE H|AESHIAL.

3T Ekl I‘ll’é. 3“

ek
o| Ef~3 HHE

SZ9AE Asdo] AujjslA IBM Campaign®] 57 e 2 27 HAAE FAIRY
o} As) Fol SPSS % Ei= SPSS X<+ ZZ2A|2~ AR} Alufishd Wk X7 3%
AT, 9F0) thet BReAE TeAl: A we weY SEQd BAEE A
Aallol & o AUk o EAY 7S 748 TS wslor & ¢ ssUth

B == e A ZARE sk s TAIE YEsHiAlL.

T2A|X
1. IBM Campaign SEFAEANA MM X7} Qe ZEAX 4R /= AXE o]
ol RS HAAL.



Ha1: o] AR ZeE ZIoME AAFPUTE IBM Campaignold] 271 #
o] nFg2 HAEGI=A] SRIBHIAIL.
2. SPSS ®dll A~ Al = SPSS A& ZEAA 74 et ARE oA
3. Ay ~EY EAIRIX| ERIsH ™ Modeler Advantage Al 97|15 =54

2 SPSS A5 ZEAl Aol 2 BRI AEYY A o AHS 9
5 Qlguink, 2w ~Ege] A ol Fyyck

SPSS =d A0} LJ&% A5 ~Edof thgk =2 go] YL SPSS
7](51]/“ :\L_ik]]/\g]. OZ]J,]— 1%] /\E]Fﬂj ] ]j]ﬁ‘]— 7(-]5“" %o] E/\]F-J]/]q UTH]O] l:ﬂ\:
A g2 735 ol Erﬂol AU EAR] wet B9 B ~510i7jo] IBM
SPSS Modeler Advantage APdolA TRA] Adi=]z] ¢tom 77 BAE 4
F4oh

K
:

c. HHY 2EYS ARSI
4. 2N 4 tist RS 231 IBM Campaign SZ2FXER SO MIAIQ.

SPSS %< JE/HIZ: ’;}Z}ﬂ- conf1gured EE‘; unconﬁguredi —L/\]thl gl

e

SPSS T U SPSS H$ ZZMAE Al2sH= Zuliele] of
ABC £386] AR ks S8 Tl Agslel w210 A% A4E ats
St FUTh ofSE 100089] IS RO e Ase sk
SR 29k Azzsie] 8 we] o] @3l oLk oAl v HA
1 100099 TAOE cPEe SHfEmA Ptk AT B FE AHE W) 3
s o ALY e BAF] o3 B ol He AL Faa FuLk

7

o= r_u.,

A XM= AZE Z22M5P| fig 0BIE 2wl A

A1 AR Ty HAIE ehEste o] TRl A o st

1. IBM Campaignol¥] SZ9AEES A TTox Fof o) -SHe] dolEE 74
she 2eks Mo

2. Ad T AR SzoRE xkgg} oz g B 17 golEE Mg
slo SPSS wHll LEA|2~ bl MR ol gk

42 1BM Campaign 2 IBM SPSS Modeler Advantage Marketing Edition: 5% R4



3. SPSS mdl @A~ AAE ZZAE 2]

4.

ol

ro T AR §3, st 7
PElEE ol

3, gE AR L HE A 2, 3
T,

i
>
&
&
il
i)
o

e o= 2 Z29xjE] MEARFS BoEFUo)

pr B EHv b |B 2@ QB |58 %24 7|8
it N B cezs e Q (X EEE |0

AL process Lypes
T EAL-

@
Cube Createdeg
mail List Call List

=1 0

piessage Track

Repence  SPSE Modsl

o

PS5 Score -
List peneralion
Segmentation
Response tracking

Dats preparalion

#®100%

FeAES AT

& 222 IBM Campaignol|4] A|lFsh= Hlo|EHE EHE IBM SPSS Modeler
Advantage Marketing Editionol|4] 2@t o] 2dlS- 53| vAE H3dAl=
o0& 149 P ASFU

2 o= IBM SPSS Modeler Advantage Marketing Edition®l] 29 22-&
HojFUo



44

| [tock peaject (ster conrs wil bn cratie 15 wi)

:Hnmm-

TN
| [ e[ R ey e— [=l

i Omzmy: @ Somterd modei e D imSnvdes’ model e

|
|y
Ly
im-
m l
& i 2

| e

IBM SPSS Modeler Advantage Marketing Editionol|4] Z@lo] FH]E|H 317)9]
F5S dSshe Hl olE AT T UFUTE ABC 230l= Al Q1] ZA)
ol o] == 1000 17 HF0] Q5T

. IBM Campaignol|#], Z29AES HF] oA FUt) H3] T Tofaf= o]z

A4E 2dls EfE ~309T & JUES IBM SPSS Modeler Advantage
Marketing Editionol] 1772 H|o]el7} Z5gUt). A& 2AdE 2l ~Fojgo) A
BB SPSS Mg ZaA- e PRI

The o 2siofR BRSAES] ARARE HelFU,

IBM Campaign %! IBM SPSS Modeler Advantage Marketing Edition: 53 hyjA|



pr O E~ i | B o BB o | B~ |8 B 8 & "5 o8 4 | & S W
Q| % & H&sE | @

All process types

Fegment Samples

B

,,
g
4

=
7
i

Lt penerakion

Sepmantation

Respense tracking

Daza preparation

k2 ool IBM SPSS Modeler Advantage Marketing Edition <= 81 &3
deo} oy a2 AlRARNS BoFUh

| Data | | Seore
[Z) Lock project [sthar wsers vl Bu unable to adit) ABC Bank Depasit ! -,:ﬂr_,- - HH ; o

[ Hade Score tab frem men- acmisistraters {0 7] Lock all Scarn opticns

cmatch Eopring l

Seore How options T

Data source to score frnnlgnnrﬁ-t _ [y Records to scare: 1000 G5T

U @ Hllc_;u__ spgc_[-._e_l_u 2l set
B DaE =

#hle name

Destination

Specify output fields W

B ®r T '
H O gy O HF.IsCfarAccesind B
ﬁ“ e S
; LE I Banarats madal summary rasults [0 il
IBM SPSS Modeler Advantage Marketing Edition®] HIO[HE 2Foj&fslal 2~
Foje] Ay= IBM Campaign®l Als~gUc}.
IBM Campaign ZZ9AENA tAY 2RSS ARESI] ZF aollA] Sl Hagr

2 Bz 222 Ak,
oAEl o} AR Tkl RS Agslel o 1) 2o AgEur.



46

Snapshat

o
o

EMssage

Remcnse

0

pr B Elr
All process bypes
Y
1] Merge
=
Sampie

Extract

=

Schedule

Cube CreateSes
Mail List Call List

Track

SPEE Modal

SP55 Scone
List generation
Segmentation
Response tracking

Data preparation

| DepositMailOf...

#,100%

-

IBM Campaign % IBM SPSS Modeler Advantage Marketing Edition: 53t QA




IBM 7= A H

EEAI0A 225171 Hoj

BAE aslE BANS AT 5 gl A%, SWke) A A9 99zt 1BM 7]
= A gl SR 7152 ¢ JdFUth o] rleleRiRle ARSI 2AldE
gE8x0 2 EsHAL.

shije] g A9 SApE ohd %ol IBM TlolA] Eelelel Ang A 4
Sl

H1: 7% ALoIN APL 2TRES el ekt APL 9fe THshe o
i34l IBM Professional Services®l] =2JsHdA L.

A
M 2

IBM 7]& Aol Fofslr] Aol v HRE F3lalloF it

o TAe] Bl tigk i A

o A Ao A v FAEE ARAIRE oF wAA|

« ARES AR 5 e AR DA

« ¥ 2T 9 A 9, 7 9 E ooy w9kl

o "AIZE] AR gk WP weEl As 4 e AIF R AE 3 tigh

AR

INECTR T
IBM 71 A9 gaxish Bohe ) 87 Ane egshs Sk Uit

BAPY wjze] 271900] EBVsR A9 Qlolle, AR IBM ofZiAlolde) ek 4
= A= AZ AR FolR|oA] olElEF AR tjEES oS 5= gk}

S > AE ARE ’:j‘i.ﬂc}oq AlF AR FHoR]ol| AN 4= U AlF A
so]R|o MM 4 gls HFole ofETAelAe] X tHEER] ol =
version.txt IS ERIs P‘ AlS.

IBM 7|& Xi2d EHExo] 22

IBM 7|& A @28AelAl £2lsk= W IBM AlFE 7e A § ARIE

(http://www.ibm.com/support/entry/portal/open_service_request)E FZ3HA| L.
2 A9 2742 YPSR BM ABOR 2olsop wu} o] AL IBM I

) Wzo| fYI=ojof ). IBM 17 W59} ARSAL AAS AAsk= HHol TS
28] LolrelH A 2o 21 2K > AA] AZESof ZI%J—% Az L.

© Copyright IBM Corp. 2014, 2012 47


http://www.ibm.com/support/entry/portal/open_service_request

48 1BM Campaign ¥ IBM SPSS Modeler Advantage Marketing Edition: 5% R4



0

[AFES

3

o] AH= wlsollA AlgEe AlF R ARlagoR 2HdE AU

IBM2 THE =7jellA] o] Hof| 7|=d
JFULh Al AR F Sl AF E Aulzel] oigh ARE IBM HAtollA|
FOEAIL. o] Mol IBM AIE, T2 3 e ARIAE Q) E}E 3ilA el IBM
AF, T2TH B ARRke AR 9 ue e oRlsAle Ut IBM«I
A AEE e e 3 VISR T AlE, RO e AHIE

Al AR e Uk T2y HIIBM Al _E’—_l% E= A=) 2ol EH?TL
Wt g HEe ARgRe] Ak

A, A B T8 AT B

IBME o] HolA] ThaL gl 54 vhgol il 5318 sk A @4 53
29 FY YU o] B AFIkL M Sl e Polvia Rofshs
Re ohdULh. glolilzo] tht SRS TheoR BelsHIML.

135-700

AEEHA 7T T3 467-12, TR1EAISEIY
gk ofo]H].ql F2SJAL

IATEAE]

ZASPHS: 080-023-8080

28}°]E(DBCS) &Kol #3t glolllz: Fol= gk IBM IAREATE | ZofskAY
Thy T4= AW Z2EtA7] vlguch

Intellectual Property Licensing

Legal and Intellectual Property Law
IBM Japan, Ltd.

19-21, Nihonbashi-Hakozakicho, Chuo-ku
Tokyo 103-8510, Japan

e TRk @AM 35S 9Tt JE Il 28w aUth BME
Blele] el e, HEY 2 54 Badle] APAel ot BAH RES Tl
(5, olol] W] 22 WAA i BAH DAle] BF glo] o] AL "Aeih="
ABHULE. A Frlolds 54 Aol BAA e B8 B30 AANGS 5
§3l4) omE, o] Aol AEHX U FE YL

F

d

A

Wy

© Copyright IBM Corp. 2014, 2012 49



50

o Anoli= &HOE BT oIt QY] 0t 9 5 AUk ol 3
= F)H0E wasM, WA AE Huge] SEEUIC BME o] Mol A4
Wek AE W 2R A 54 glo] JAEA N W WA

ek

o] otell] QAR VIBME] U Al i ol Al Ao, ofd WA
SE o5 9 AolER $E3kAA SR 2L ogUL Y W AolEs] AuE B
IBM AE ARl W7} ofEE S 3 AIE ABOR QI S A8 2l
o] Zrslok ik

IBMS- A3le] A8)2 a)slA] &= o] oA 2dsitla Azlsl= vrlog 75}
7} A3 RS ARSI viEE 4 9Lk

(i) =PAo=Z AT 3 ;:zaur 71e} T2 Z2 0 F3hke] AR w9
(i) W3kE AR A3 o8-S Exom B =zl A3t ARES Avx} = g

oWz AMSARE T 4R T':-/IO]"}\H]/‘]—Q—-

135-700
NEERA ZRT BT 467-12, T1EAS| T
Sk ofo]H].ql FA3A}

LAREAIE]
oligh Ani Y ZACIE 9, ABE A% SElld A8 4 Utk

o] AHol 7|&H oyl Rojy g 9 =g tjs] AR 7)sd mE
glollzr) Hojgl 2tg= [BMO] IBM 7|2 Aok IBM 2273 gloll>s AlCKIPLA)
T ol9} T Akl wEt AlFs AYYtk

Ao 23 RE A% HolEE ARk A0 428 AU gel te
A olzl A= AT TE 5 UTh R AL A wle] Al
W SRS S glowm oleie AL AekHOE A gl AHo

SESE = leuw A Avks BE < 9 ‘43} 1 ?‘U ARARE Sl HoTH

£ 2Rl 54 23 ASshior Iyt

HIIBM Ao B3 ARE T AF) TIWA, ) AR EE V) HE 4w
2E] 1o Rtk [BMolAE ofefat HIIBM AES MHEA] BIAESR] eighons,
ol AET B o) B, 3 EE Ve T4 delie BRI 5 gl
Uitk MIBM AHES] Aol ol SHEARRe S ARES) Bl EeIHIALL.

IBMo] AAsk= W e oo 3k BE dEe 53 e

U,

H
o
[m
T
o
i“
£
I‘EE
iQ

IBM Campaign % IBM SPSS Modeler Advantage Marketing Edition: 53t QA



o7lel] Y= BE IBME 7ML IBMo] AAsks & amriels F4 glo] WAE
T EUTh AA ke oE < st

o] Auoli= Pyl nlzux 2FolA A= A 2 Bl tid At S
ol&UTH o5 dol= UL 713 ehislA Amslr] sk A0, BAL AbE W
AlEe] olgo] AR ¢ UFUTE o oI5 BT 7He] Zlolm AHA] 7|99 olF
2 F40l FARKEEEE o) Ao HAduh

A ol

o] Aroll= ofg] &F ZYFolMe] Zred e HolFe dojz | A
g2 Eo] Sof QsUnh F3R= o3l AZ 2 Ho] ZA s)Fo] B &
g 8= =2 IEOl(APD Febehs S-8=m= RS TN
&, B = vz FHos 7 vl Qlo] ol Al ZEIHS oWl FHEE
AL 4 9ol ¢ syt oled e TR BE A 98]
2EH AL OMHE} b IBM2 ofefdk Z2asie] A, ARl 7hsd =

of
> U o

2

s nEEA Was P B AZ Zzade Qo) nE glo] "B
o= ATEUD. BME 7isle] AT m2a9 AMew} eske Lslol i) Ale
2] ek

o] ARE sxEslsm Wlsks A9l AT Ze) s} Aldle UeA ke

S5 Qe

z
Fl

0
;

IBM, IBM 21 % ibm.com®S ZAMA o8] =7}ol| =% International Business
Machines Corp.9| 73F B SEAEAUS 78 AlF == /ﬂ‘j])\ o] IBM &
+ BRAR] AU @A IBM AR 552 19 A2 3 s AR
(www.ibm.com/legal/copytrade.shtml)el] $Js5UT}

HHOrMs MM Y 0l Offt TRAR
SaaS(Software as a Service) &FA4S X33 IBM AZEY O] AIF 05} "AZEY
of TN AT AL ARE SV AF ASAS] AE AT NS B
% A8AGle] 45 48 2 1 9] SRR T Tl O F1ee S
& g U FIIe 9 ARRIECA Fste] BERARE HEE & AREARY] Z3TE
£ 2Pk BlOE Fske] HiFE AdE o e vlolE =AUk B2 A9, ol
S\ AN} SRS ST, T AR F91 ATESle] 9mge] T
2 FARE 7es B3 AsPt 7I)] BRE T T+ IES ke AT IBM2 of

APl thell FstollAl SA1 T

Fopkg 51


http://www.ibm.com/legal/copytrade.shtml

52

o] AmEge] MPE WNE T wek A B, A Bl A, JEk A
8%9] S} F5A0l S5 2} ARl o]F) 719l ARE SUSHE AM 2
A&7 TN AT 5 U TS ASS RIIES T S QR o] A

712 B3 AL 7Fsd 75T AlAgEUTH

ofe] BRI 7] B fAb 7142 B 10l o] SR AL YT,
o] zEgle] osael ME o] 7] 8 JlE e BI AT Al 7))
A8 5 Pse ARl Akl Ak A9, TSk Ak BB AT 9)
@ aAg wRel] Tefe Au 43 Ben PEdl i WE ARe 2o T
oF itk

IBME ol The- a3tk 1A (1) 2] §1 AolE olg okgel: /i)
g BEgAel e wask ol 2w JABM} 14 2zje] An ) 2
olg Aol B = TIHE AFIHAL (2) T4 A IBMe] WEAL] ZFEl]
@ 7lee] 2ol tidk A sl T} GIF/Y] ke WiXETR Qe (3) o
Foli] a7k A9, TAolt 1AL tIsKs IBMo] 9 ARIE WAl thjo]
2ol 7ok GIF/S) WIE-E M) Aol 9 Aol WEAS] Foig Sslolof )

&

g 850 F71E 38t thURt 71eo] ARGl tigk AAIRE AHe "5, €4 W
= 2 7]g} 7]Erolgl= AlEo] IBM 221¢1 iR B &AM (http://www.ibm.com/

privacy/details/us/en) F-S FZ3HAIQ.

;

IBM Campaign % IBM SPSS Modeler Advantage Marketing Edition: 53t QA






®
lyplt
[y




	목차
	제 1 장 개요: IBM Campaign 및 IBM SPSS Modeler Advantage Enterprise Marketing Management Edition 통합
	IBM SPSS Modeler Advantage Marketing Edition 및 IBM Campaign 통합 환경의 모델링 및 스코어링 작동 방식
	IBM Campaign 플로우차트에서 예측 모델링이 작동하는 방식
	IBM Campaign 플로우차트에서 스코어링이 작동하는 방식


	제 2 장 IBM Campaign 및 IBM SPSS Modeler Advantage Marketing Edition 간의 통합 구성
	IBM EMM 및 IBM SPSS Modeler Advantage Enterprise Marketing Management Edition 사이의 싱글 사인온
	IBM SPSS Modeler Advantage Marketing Edition의 로그인 및 역할

	IBM EMM와 IBM SPSS Modeler Advantage Enterprise Marketing Management Edition 사이에서 싱글 사인온 설정
	시스템 사용자 설정 및 데이터 소스 정의
	사용자 그룹 설정
	특정 역할을 갖는 사용자 설정
	싱글 사인온 특성 구성
	SPSS | 통합
	SPSS | 통합 | 파티션 | 파티션[n]

	탐색 및 IBM Campaign 특성 설정 구성
	SPSS | 탐색
	Campaign | 파티션 | 파티션[n] | 서버 | spss

	IBM Campaign 및 IBM SPSS Modeler Advantage Marketing Edition 통합 사용 안함 또는 재사용

	제 3 장 모델 빌드 및 스코어링
	싱글 사인온 정보
	Marketing Platform에서 비밀번호 변경

	모델 유형
	필드 자동 일치
	모델 빌드 및 스코어링의 전제조건
	IBM PredictiveInsight에서 기존 IBM Campaign 플로우차트 변환
	LATEST 이외의 모델링 스트림 버전 선택
	SPSS 모델 프로세스
	모델 작성 또는 재빌드를 위한 모범 사례
	모델 작성 또는 재빌드
	모델 평가

	SPSS 점수 프로세스
	모델링 스트림을 사용한 스코어링

	모델 빌드 및 스코어링 자동화
	모델 및 점수 프로세스 문제점 해결
	SPSS 모델 및 SPSS 점수 프로세스를 사용하는 캠페인의 예

	IBM 기술 지원 담당자에게 문의하기 전에
	주의사항
	상표
	개인정보 보호정책 및 이용 약관 고려사항


