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7F =0l UA_SENTSMS 3! UA_INTERACTEDSMS A|AE! E|O|E0{M campaignaudienceldZt A{ELICE,
campaignaudienceld= SMS ZZM|AOA AZE CHE Engage CIOIEH|O|AL] 2t ZEH ZZ0i|A
X =L
o ZA DZEMATL HAHE|H O[HE CIREE AHEQ sleeplntervalinMinutes S0 X|HE A
Zb =0l UA_SIMPNOT APPOPENED, UA_SIMPNOT URLCLICKED S! UA MOB_PUSH SEND A|AE! E|O|E0
M campaignaudienceldZt AHRILICt. campaignaudienceld® ZFEA| EZAMAOAN HAZE CHE
Engage ClIO|E{H|O[AQ| 2t ZEH Z=0fM A{FL|C

[ S | B |
+ campaignaudienceld? &AL

o>

AudienceName™#field1lName™~#fieldValue™#field2Name™~#fieldvalue™#fieldnName™~#fieldvalue

YLICt.

O|E £H™, Customer~#CustomerID™#202} Z&L|Ct.

Campaign2l Engage S8 21
SOIH Campaign Engage import AH|A AH =1

Campaign?t EngageS =
campaign_log4j.properties LtUOIA AIROZ

<Campaign_home>/conf/ ZE0||
SLCt.

oL

M X st
A= o

0] Zz2fA°| O|E2 1log4j.logger.com.unica.webservices.campaign.rest.EngageImportService®
L|C}.

E7&= INFO, WARN 3! DEBUG ZE=O0{A A ELICE.

@™oz 21 YU <Campaign_home>/Togs ZL2| campaignweb.1og0ilAf

Engage ETLS 21

Engage ETL 210| A 7ts¢t Oi7iH = O30t Z5LIC
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log4j.
log4j.
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ENGAGE_ETL=org.apache.log4j.Rol11ingFileAppender
ENGAGE_ETL.layout=org.apache.log4j.PatternLayout

ENGAGE_ETL.Encoding=UTF-8

ENGAGE_ETL.MaxBackupIndex=50
ENGAGE_ETL.File=/opt/IBM/XEMM/Campaign/1ogs/EngageETL.10og
ENGAGE_ETL.MaxFileSize=10000KB

ENGAGE_ETL.Tlayout.ConversionPattern=%d{MM/dd/yyyy HH:mm:ss} %-5p %c{2} [%L] - %m%n

k=13

% Engage % 2N
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UBX 210 A& 7tsth oiifsE L3 5Lt

log4j.1ogger.UBX=DEBUG, UBX
# Specifying this log is only for ETL and do not append to Campaign web log
log4j.additivity.UBX=false

log4j.appender.UBX=org.apache.log4j.Rol1ingFileAppender
log4j.appender.UBX.Tayout=org.apache.log4j.PatternLayout
log4j.appender.UBX.Encoding=UTF-8

log4j.appender.UBX.MaxBackupIndex=50
log4j.appender.UBX.File=/opt/IBM/xEMM/Campaign/Togs/UBX.Tog
log4j.appender.UBX.MaxFileSize=10000KB
log4j.appender.UBX.layout.ConversionPattern=%d{MM/dd/yyyy HH:mm:ss} %-5p %c
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