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%5 1 Z IBM Campaign TD~ 7 OD{#

IBM Campaign O~ 2 0 REHBOME .
et ..
Bos ) =B
NI F
HIRE®. . .
7 — TALBIE
AR AL
IBM Campaign O~ 27 BREED/NT A —&—
7 Fx—<v bDIEER .
TERBDM .

2% 2 Z IBM Interact TO~ 7 ODFEMH
IBM Interact O~ 2 0B DRFE |

mEtEEE . .

W/ =AM .

FANUINZ/AE

H REBI %L

BREREK e
IBM Interact O~ 27 B DNNT XA —&X — .

T+ —<v b OLkk

EB D

B3EZIBM ~v/O0-JI77LVR.
AHEEMERAF—T7 =R
ABS ¥ 1

ACOS ¥ 7 n

ACOT w7 -
ADD_MONTHS v 7 u
AND ¥ 71 .

ASIN ~¥7 1 .

ATAN ¥ 71

AVG ¥7 1 .

BETWEEN ~¥Z2 0O .
BIT_AND ¥ 7 &

BIT_NOT 7 1

BIT.OR ¥7Z7 1 .

BIT_XOR ¥ 7 u

CEILING ¥ 7 1

COLUMN w72 u

COSs w7 u

COSH ¥ 7 u

COT v7u .

COUNT ~7wua .
CURRENT_DATE ¥ 7 U
CURRENT_DAY ~¥Z27 1 .
CURRENT _JULIAN ~¥7 & .
CURRENT_MONTH ¥ 7 .
CURRENT_TIME ¥ 2 1.
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Web 7 7V r— a v HNE

CURRENT_WEEKDAY 7 1O .
CURRENT_YEAR ¥ 72 1
DATE Lo
DATE_FORMAT ¥ 7 1 .
DATE_JULIAN <7 U
DATE_STRING w7 U
DAY_BETWEEN <7 1O .
DAY_FROMNOW ~ 7 1
DAY_INTERVAL ¥ 71O .
DAYOF w71 .
DISTANCE ¥ 7270 .

DIV 71

EQ 7.

EXP v7 1 .
EXTERNALCALLOUT ¥Z7 1 .
FACTORIAL ¥ 7 1

FLOOR ¥Z7 1 .

FORMAT <71
FRACTION ¥ 7 1.

GE ¥7u. ..
GROUPBY ¥7 1 . ..
GROUPBY_WHERE ¥ 7 1 .
GT 7.

IF 7o .

IN ¥v7 0.

INT vZ7 1 .

INVERSE ¥ 7 1

IS vz7u . .

ISERROR ¥ 7 O

ISODD ¥ 71

ISEVEN ~¥7 1 .

ISODD ¥ 7 u

LE 7 1.

LIKE ¥7 @ . .o
LN 721X LOG v7 1 .
LOG2 ¥7 1.

LOG10 ¥ 71

LOWER ¥7 1O .

LT 71,

LTRIM <721 .

MAX ¥7 U

MEAN 710 .

MIN ¥7H.

MINUS ¥ 27 1.

MOD w7 H1 .
MONTHOF ¥ 7 1

MULT 7o .

NE vZ71u

NOT w7 . .
NUMBER ¥ 7 1 .
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OR ¥Z7 U .
POSITION ¥ 7 H.
PLUS v7u

POW ¥ 7 u .
RANDOM ¥ 72 1.

RANDOM_GAUSS ¥2u .

ROUND v 72 1
ROWNUM <721
RTRIM Y2 O .

SIGN ¥ 21

SIN v2u .

SINH v2 1 o
SQRT ¥Zu . . . .

STDV ¥7zi% STDEV ¥ 71 .
STRING_CONCAT ¥ 71 .

STRING_HEAD 78 .

STRING_LENGTH ¥ 71 .

STRING_PROPER <7 1
STRING_SEG Y7 U1.
STRING_TAIL ¥Z2u

SUBSTR ¥ 7zi SUBSTRING ¥ 727 1
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SUM <20, . . . . . . . . . . . . .16
TAN ¥2ZH. . . . . . . . . . . . . .148
TANH <29 . . . . . . . . . . . . .149
TOTAL ~Z9. . . . . . . . . . . . .15
TRUNCATE ~2u9 . . . . . . . . . . .152
UPPER 2O . . . . . . . . . . . . .154
VARIANCE ~2%9 . . . . . . . . . . .154
WEEKDAY ~Z9a . . . . . . . . . . .15
WEEKDAYOF ~¥Zw9 . . . . . . . . . .157
XOR ~¥27W9. . . . . . . . . . . . . .158
YEAROF ¥Z9 . . . . . . . . . . . .160
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%8 1 Z IBM Campaign TD~ 7 OD{EH

ZO#E T, IBM® Campaign ¥ 27 B OEHEICDOWTHHL £9, IBM
Campaign TYZHZHHT BHNZ, £ T IDEEBHALZI W,

IBM Campaign O~ 7 ORFHOBE
Ok avDRTE, x7ufifzn7I3) - IZBNLET,

B 7 OuBBOFEMESBR—IUN, 17 R=VYD I 3 EBM v27a -V 77
LYZJ TN 7 7Ry METHEINTWET,

H¥: ¥ 2713 IBM Campaign & IBM Interact Qi HIZHEAT2ZeH, 2o
D1 DOOARZHEATEILHTEET, v/ uOBHT, 05 2 MH AT EE2 8L,
PWRINTVET,

S OOEBDANNTA =R —=IZDOWTFH LK, 7 XR=Y D [BM Campaign
DR IZABBDONRIT A= —] 2B LTI,

TRETEAER

< 7u% R EE]

AVG ALL F—7— RTIEH L W] | 2L O#HFHOEMEE £ 72 1%
DHE—fH, COL F—7—KT |FHE2HELET
BEANINCBE—EDH 5 1
5l; ROW ¥—7 — KN TI3&4T
IZEDH 5 1 4,

COUNT U WH o B —1E, BEINZT—XHEETEE

M2 ET
MAX ALL F—7—FTIHF LW | L ofHORKMEZ R L

DH—fH, COL F—7—KT |FT
BEANINCHE—EDH B 1
5l; ROW F—"7 — R TIXKAT
IZHEDH B 1 4,

MEAN ALL F—7 = K TIZH LW | 2L OFFHOEMN S £ 721
DO¥—fH, COL ¥F—7—RT |FHZ2HELET
WEANINCHE—EDH B 1
Fl; ROW F—"7 — R TIXKRAT
IZEDH B 1 5,

MIN ALL F—7— R TIHFH L WFI | 2L O#EiBE O &/IMEZ G5 L
O¥—fl, COL F—U—FT |£7

BB ASFNZHE—~fEDH B 1
5l; ROW F—7 — R TIREAT
IZEDH 5 1 1,
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o 8%

ZUR (A

Bt

STDV F7zi% STDEV

ALL F—7— K TIZH L WF]
DH—fH, COL F—7—KT
AN —EDH B 1
Fl; ROW F—7 — R TIXKAT
IZHEDH B 1 ¥,

T2 )L O HiH D FEHER 22 & FHA
LET

VARIANCE ALL F—7—FTRHF LW | 2LV OBFEOSHEFHEL £
DHE—fH, COL F—7—KT |F
BEANINZE—EDHZ 1
5, ROW F—77 — N TIE&4T
IZEDH 5 1 5,
/= AN
E8ZArt Rl FiRH
ABS BAHFNZ 1 5] BREIN T — XHPHDONE
DOMHEZEFHHE L ET
ACOS AT 1 % BEINEZT—XEHONE
D7 —r7av A UEFHELE
j—
ACOT BAIFNZ 1 F a3 hz5r—2HEONE
DY —rarxRyI v i
CAUE-Sn
ASIN ANz 1 5 BEIN-T — XHFHDONE
DT =Y A VvEHELET
ATAN HEANFNZ 1 71 BEINEZT— XHEFHONE
DT =RV NEEHE
LET
AVG BTN 1 F1 BrEINZT— XDV
DB F 1213 % &
LY
BETWEEN EANFNZ 1 71 2 DDOfEEHEEL T, BEX
N=ERMD 2 DOEDRM
WZHBENEDDEHAILET
CEILING BTN 1 5 BREIN T — XFP O AHE
DY EIFEEEEFEL £
ha—
COLUMN BAHFNZ 1 5] ZFND A % BB I EKE L
THUWHZERL T
cos BAIFNZ 1 BEINEZT— XEHEFHONE
DAY vEHELET
COSH K AN 1 5 BEINZT—REMHONE
OMMFRI Y1 v E2FHEL F
.g—
coT BAIFNZ 1 F BEINEZT— XEHEFHONE
DARVY TV NEFHELE
_a—
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< 7u% R B
COUNT HB-Dizat 1 % REINEZT —XEEHTEE
GO VORERZET
EXP BN 1 F1 HARE (o) 2igE ST —
REFHDOXK LIV DR TR E
RFLUEERDET
FACTORIAL AN 1 5 REINZ T — XEH O AHE
DOEFEEHELET
FLOOR BAIFNZ 1 FH BEIN T — XEEH DO AHE
D77 EEHELET
FRACTION AL | BRI N T — ZHF O AH
DINSER D Z# R U ET
INT HEANFNZ 1 51 BEINEZT— XEHEFHONE
DOBRUE R0 T) %
HELUET
INVERSE HEAIFNZ 1 F1 HBEINET — XHFDNE
DIFA% KL X fli% &
LY
LN HEATIFNZ 1 71 BEINEZT— RBEFHONE
DOHARNBEFEL T
LOG BAHFNZ 1 %] BREINZ T — XHPHDONE
DOHARNBEFHE L ET
LOG2 HAIFNZ 1 5 BEINEZT—XEHONE
DN EFEL T
LOG10 BAIFNZ 1 5 feEanizy—XHEONE
DOFEANBEHELET
MAX ALL F—7—FTIRHF LW | L ofBEORKEZ R L
DHE—fH, COL ¥F—7V—KT |7
BB ANFNZE DD B 1
5, ROW F—"7 — N TIE&AT
IZfEoH s 1 5,
MEAN ALL F—7— FTIH L WA | 2L O OB LY £ 7-13
DO¥—fH, COL ¥F—7—RT |PFHZ2HELET
BB ANIFNCHE—~EDH B 1
5l; ROW ¥—7 — K TIE&4T
IZEDH B 1 5,
MIN ALL F—7— FTIRHFL W | L o#EiFEO R/ MEZEE L
DO¥—fl, COL ¥F—7—FT |7
BEANFNCE—EDH B 1
5, ROW ¥—7 — R TIR&FT
IZEDH B 1 4,
RANDOM BEINEZHBDOEEZED 1 BEIN-BOILEEZRL

2l

.a—

RANDOM_GAUSS

RESNBOEZET 1
4

HIDARID S DT VR LR
EEEBEINEZHELET

ROUND

BANIFNZ 1 51

BRI NT — XHPHDOHNE
ENOMEEFRL T
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S8ZA=t2 R i HiHA

SIGN EANFNZ 1 71 BEINEZT — XEHFOMED
e (EE7-ixA) 2kdF
‘—5—

SIN HAIFNZ 1 5 BEIN:Z T —XEHPONE
DY AV EFELET

SINH BAHFNZ 1 5] BRI N T — R HFEONE
DOMMHFRY 1 v 2HBELET

SQRT HZANFNZ 1 FH BEINET— 2 HEONE

DY SREFRL T

STDV & 7zi% STDEV

ALL F—7— K TIZH L W3]
D¥—{H, COL ¥F—7—FT
3B ANFNCE—EDH B 1
5l; ROW F—7 — R TIXKAT
IZEDH B 1 4,

Y2 )L D i DO ELHER 2 & A
LY

SUM

ALL F—7— K TiZHm L W)
DOH—fH, COL F—T—RT
WEANINCHE—EDH B 1
5l; ROW F—7 — RTIKAT
D H 5 1 5,

LV OHPHDEF ZFHR L X
—a—

TAN

BTN 1 51

fREE T —2HEONE
DRIV MEHELET

TANH

BEANFTNZ 1 51

BEINET —REBEEONE
O R vV v MR EE
LET

TOTAL

ALL F—7 — R TIEH L W
D¥—fl, COL ¥F—7—FT
WEANINCHE—EDH B 1
Fl; ROW F—"7 — R TIXKRAT
IZEDH 5 1 4,

TV OHPADEGFH 2 FHR L X
_a—

TRUNCATE

BANFNZ 1 51

FBE SN T — X HH D& fE
DINE TN 2R LU X9

VARIANCE

ALL F—7 — K TIZH L W)
DO —fH, COL F—T—RT
AN —EDH B 1
Fl; ROW F—7 — R TIXKAT
IZEDH 5 1 5,

YILVOFFH DO EFEL £
_a—
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2 NY Y IEE

< u%

R Y fE

B

FORMAT

BANFNZ 1 51

BUEE A NV > 7 OS5k
FTEHA T+ —~< v Ml
(HDMR, RiEADE. Bk
. NGRS, v —Tb
LERY) BfRELES, 7
=<y MFEAHOANY »
JERLUET,

LIKE

BTN 1 51

FEAN - AMY UIDRE
INFZNRE =2 e —HT B0
ESmEHHILES

LOWER

BANFNZ 1 51

AN v TR NS A
LE9d

LTRIM

BANFNZ 1 51

BANY U TEP S EFTFANR
—AXFEHIRLET

NUMBER

HBANFNT 1 51

RiZls K OHA D ASCI 7
FAN - AN VI EREBUEIC
B ET

POSITION

BANFNZ 1 51

TEAL - ARNY VY THDA
Z— v ORGAMEZRL £9

RTRIM

BANFNZ 1 51

BARNY VTIPS RBD A
R—AXTFEHIBRLET

STRING_CONCAT

BILD ANFIDEAFITN LT
HDHB 14

REINLT — REFHDO T F
AN ANY VT REEL E
—a—

STRING_HEAD

BTN 1 51

fEE SN T — REHDO LA
M) YT DEIHD n XFE
RUEY

STRING_LENGTH

BEANFNZ 1 51

BEINT — X HPH DL A
MIVIDRIZRLET

STRING_PROPER

BANFNZ 1 51

FBANY VOB DX
. EREREAPRE (TYV
R—=27 =PI 12§
RTDXF % KL FIZEH
L. ZOMTRTOXXFEEIN
XFIITEBL £T

STRING_SEG

BANFNZ 1 5

fBEESNz 2 DOEEOM
DALY YT -2 TAV MR
RUEY

STRING_TAIL

BEANFNZ 1 F

REI N T — ZEH DK A
NI VITDERRED n XFEE
RUZEY

SUBSTR F7=I& SUBSTRING

BTN 1 51

ANV VT OBEALE D 5 X
FTERUET

UPPER

BEANFNZ 1 51

A DY TR RFIT L
LE9d
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=1ise ok

EA=EZ R A

CURRENT_DATE BASIFHNZ 1 5] BEDOHAMN%Z format THELUL
E N

CURRENT_DAY BAIFN 1 41 BEOHMNZ 1 2256 31 ©
B LTRLET,

CURRENT_JULIAN BRI 1 5] BHEHMOY) 7 ARE % E
LE9,

CURRENT_MONTH BEAIFNZ 1 51 BHEOAZ 1 225 12 O
e LUTRLET,

CURRENT_TIME BEANFNZ 1 3 BERAZAN) 72 LT
RUET,

CURRENT_WEEKDAY BAIFNZ 1 51 BEDHEHZ 0 225 6 O
e UTRULET,

CURRENT_YEAR NIl BEDOELBEE LTRU
‘—d—o

DATE BANFNZ 1 51 AffA MY > %229 Y 2AH
FizZEHL 9,

DATE_FORMAT BEAIFNZ 1 51 HER2 28U 9,

DATE_JULIAN BAIFNZ 1 51 Ay AHMNERUET,

DATE_STRING BANFTNZ 1 71 2y AHNOHMNA MY >
JERULET,

DAY_BETWEEN BAHIFNZ 1 51 2 DOHMOMOHEEZEL
E N

DAY_FROMNOW BAIFNZ 1 51 BHEOHMN»SIBEH £ TD
H#ZRL£7,

DAY_INTERVAL &AIFN 1 51 2 DOHMNOBOHBERL
ESr

DAYOF N | HIZBbZ28HTEL £,

MONTHOF HAIFNZ 1 51 HzHEe LTRLUET,

WEEKDAY HAJIFNZ 1 5 ASCII ¥F A MHAA MY~
JERBEHIZAEBRLET

WEEKDAYOF BADFNZ 1 51 MHZHEE UTRLU £,

YEAROF HBEAHFNZ 1 51 EABEE UTRLET,

7\ — TR
S &A= R H A
GROUPBY BITEZRED 1 2OHL | 2V —THNOERT — 2471

W3

TN TERNT S
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8%

RO E

i

GROUPBY_WHERE

FATIEZRD 1 DOHL
W5

TV —THOIEE S iz
BT TEBT — 2 4TICE T

£EEN

Mo TEHT S
EeZA=E4 R fE EE]
IF RO ANTDEITIZN U T | SfED if-then-else AT — b
EDH 5 1 5 AV NERBLET,
ISERROR BEDANFIOZIFIZH LT | AFITHDEO T Iz T
fEndHs 15 S— (22?) kA EENDY
&1 %, FH5TRVWGEY
aERLUET
ISEVEN BEANFNZ 1 5 ASHEPMEE (T7abbH, 2
TEHIOYIND) BESI LT A
FLUET
1S0DD FHANFNZ 1 F AJEDEE (Tabb, 2
TED YN ST
AMLET
ROWNUM BAIIFNT 1 ¥ 1 5L I—ROKETOHE

fed s e B L £

IBM Campaign O~ 7 OFBD /T A —4 —

ZDk s v ar Tk IBM Campaign O~ 7 BEBD /T X —& —8 X OHiHEE

ML £9,

JA4—<v MOt

IR 7 varTid, —MBUIFEHINEZ W DOPDNRFTA—R—DT 5 —< v b
WIZDOWTEHLES, 20RO 7 OBEBOMAMRKIZBNT, TNEH6DNATA—K—
IZDOWTERTAIRTOESIZ, ZOHAEHAINET,

F—%

data NI A=K —iF, X7 OBEBOETHROT —XFE2RKL £,

EWELIFZTA—VRETEIENTEET,

LTS,

i
B R-—PINTVEHEA,

FELU <X EADOY 7 0B S|

IBM Campaign T, D7 «+ —)V NORIKEIREX, 7OY 7€y hOFHE

ZFOMDNWL DODPDNT A =R —%4% data EEU 74—~y b2ffHLET, Z
NOEDNRITRA—=—R—DFRlE, 07 a vl 7x—~y b 22BLET,
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F——k
keyword /8T X =X —i3~x 7 uBBOEEEHEL X3, F—7— NAHEEARET
HBEILERUET (F—T7— FPERINEZGEIET 7 4V MEPEHI N D),
BB ITF T — FOZBRIEPIRDIEATY A Ik g,

{choicel | choice2 | choice3}

BELEE RIS 5% — 7 — FOBIRUBZERL £, 7740 b O@ERKIEK
FTORINTVET, HIXIE, AFOA T arvazEATALT,

{RADIANS | DEGREES}
ZDGE. DTOoY s/ ulizEs 5 AT,
COS(V1, RADIANS) COS(V1, DEGREES)

T 2RO~ 70, ¥—7—F -85 A4A—=%— [ALL | COL | ROW} % &
D £9, IBM Campaign Tld, ANT—ZWEICH—DFE/E 71—V NTHD
ZH, IN6DOF—TU—RNFHEHINERA, 7 0IFHEIZ, COL F—7— FAHE
EINTVWD LD ITIRAFEVE T, L7zd > T, IBM Campaign % {HHT 5 & I
B IhoDF—U—FafiETo4EIH Y THA,

EBDERA

Y BEBDONTA =R —DIFE A CIFBMEER, X7 I3BUEEBUZFHE X 0 5
ZLBHIENTEERT APV V72T L7 0fBUIA N VO EHE LS
ZENTED),

La— RT3~ 7 nBif BRI, 2 DOBMEF D) O%5A,
EMEMHT LW 22, RITICZOERIEZ G0 2ESTSHI L LELT
T, BEARIIZ, AR IRA=R =L UTEBPRESI NS &, TOEBIIATILH
UCRTETHRINE T,

—Mo<w oL, ASCII FF A - AN Ve BlER 2 L B2 N TEE
T, BUEERE ASCIL ¥F A b - ANV VI Dli Bl e NTEE1TXA—X
—l. B 2780l (RS XA—Z—] 2 arvTZOLIIZHBEINTVE
—é_o

DFo&RIZHlZRLET,

BEEE 7% ERDIRIR
PERCENT _UTILIZ = (CURR_BAL=%100)/ SEFX 100 1%, CURR BAL 4l & ¥ DIiT%2 4
CREDIT_LIM F BATITER 100 2ELF & U THRE

nEd, 2—Y—EH7 1 —IL K
PERCENT_UTILIZ (Zi%, CURR_BAL D#fHIZ
100 ZHHF. CREDIT_LIM OFAHTE- /- {f
NEENET,
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BEE % TEFL DRI

NAME = STRING_CONCAT ("Mr. ", LAST NAME) |ZE#C "Mr." %, LAST NAME %l & D17 %
E I BATITER "Mr." 25L& LT
Wanxd, 2—V—EH7 1 —IL N NAME
IZ1%, LAST NAME D& FF A - A MY VT
DT "Mr." ZMAIILZE G ENE T,

% 1 # IBM Campaign TOZ 27 0OffH 9
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B 2E

IBM Interact TO~Y 2 OD{#EH

ZDETIX, IBM Interact ¥~ 27 T DEHILIZ DOWTEHIEL £9, IBM Interact TV
I EMHTIENT, BT IOHEEBHALZIW,

AN NR—B LU 7 O0RDEXRE

B MSURERIEN S
Z % IBM Campaign %%

TY, L7 ->T,
) Y R—

<7DV 77V A] O=RIIH S,

A

ENB [RALR—] 4787 - Ry 2 AT, BED L
A —

MEBRFICEOSWTY 7 uABRIESNE T, 7=
72U, IBM Interact 2% R — 32Dk, Campaign ¥ 27 HEEREDY T v b DA
AT s~vsneF—7— K (HMERXAF—7—F

FENTWVWBEEDTHDZ L 2MHERTIHENRHD T, KERD
Interact IZBH#E L 72EGL 2SR L TL 72X

IBM Interact O~ 7 OFOHEE
UTFDOx o aryoFRizik, IBM Interact 12

INTVET,

#~ 7 u BB OFEMR SRR — UM,
TILT7 7Ry NECTHEINTWET,

| e

17 "= % 3 =

EA D~ 27 mIZBd %l 2B AR

IBM v7nua-Y77

H#: v 2713 IBM Campaign & IBM Interact QM AGIZEHTSZH, Tho

D 1 D2DHAIT
PRINTVET,

BHTAHILHTEET, YI7UDHAT, TN %M RE &M

14 _R—= @D TIBM Interact D~ 27 WD /NT A —% —] Tld, Interact D~ 2
OO AT A =X —IZDWTEIHL TV T,

et R

o84

RO E

B

AVG

ALL F—7— R TIZH L W
DOH—fH, COL F—T—RT
WEADINCHE—EDH B 1
Fl; ROW F—"7 — R TIXEAT
IZEDH 5 1 41,

OV OHIFH O RN F 7 1E
T EEELET

MAX

ALL F—7— N TIZH L W]
DO¥—fE, COL F—U—FT
BB ASFNZHE—~EDH B 1
5l; ROW F—7 — R TREAT
IZEDH 5 1 1,

YIVOHFH DR AMEZFHE L
ESCH

© Copyright IBM Corp. 1998, 2017
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DO¥—fH, COL F—U—FT
WEANFNCHE—EDH B 1
5l; ROW F—"7 — R TIXKRAT
IZEDH 5 1 41,

SeZA=E4 Rl B
MEAN ALL F—7 — FTIH L WA | 2L OO £ 7-13
DHE—fH, COL F—7—KT |FEHE2HELET
BB ANIFNZE—~EDOH B 1
5l; ROW ¥ —77 — K TIE&4T
IZEDH5 1 4,
MIN ALL F—7— RTIZH LW | )L O#HIPH OB/ ME % F5E L

ESc

STDV & 7zi% STDEV

ALL F—"7— RTIZH L W3
DE—ff, COL ¥—7—KT
WEEADFNCHE—EDH S 1
5l; ROW F—7 — R TIRKAT
IZEDH D 1 5,

Y2 )L D i DO FEEHER 7 & A
LET

BEI=ABEH

DO¥—fH, COL F—7—FT
EANINCHE—EDH B 1
5l; ROW F—7 — R TIXKAT
IZHEDH D 1 5,

E&ZA=F R iR
AVG BAHFNZ 1 5] BEINZT—XEHBE DXL
DEMEY F 7213 % 5
LY
MAX ALL F—7— RTIEH LW | 2L O#HPHORAMEZFHE L
DHE—fH, COL F—7—KT |F7T
BB ANIFNZHE—~EDH B 1
5l; ROW F—7 — K TIE&4T
IZEDH 5 1 4,
MEAN ALL F—7 — RTIZH LW | 2L OHiBHOBEMAES F 72 1%
DHE—fH, COL F—7— KT |EHZEHHELET
IEEATFNZE—EDH B 1
5 ROW ¥ —7 — R TIRE&FT
ZEDH B 1 4,
MIN ALL F—7—FTIH LW | L ofOR/MEZ R L

ESN

STDV F7=I& STDEV

ALL F—7— R TIEH L WA
D¥—fl, COL ¥F—7—FT
WEANINCHE—EDH B 1
Fl; ROW F—"7 — R TIXKRAT
D H 5 1 F,

BV DFEPH D FEHE (R 2 2 5
LY

SUM

ALL F—"7— RTIZH L W3l
DE—fH, COL ¥—7—KT
BB ASFNCE—HDH B 1
5l; ROW F—7 — R TIREAT
IZEDH5 1 1,

IVOHHOEFZFEL E
j_
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< ua%

RO E

i

TOTAL

ALL F—7— K TIZH L W3]
DO¥—fH, COL ¥F—7—FRT
IEEANFTNZE—EDH B 1
Fl; ROW F—7 — R TIXKAT
IZHEDH B 1 ¥,

YIVOFHDO A 2FEL E
_3—

2N v B

EA=EZ R # A

LIKE BN 1 51 TEFADL - ANV VITDIEE
INFZNE—=2 =T B0
E5n ML ET

LOWER HANFNT 1 5 A MY ¥ TR NSO A
LET

LTRIM BAIFNZ 1 51 BN U TED S HAT AN
—AXFEHIRUET

NUMBER BANFNZ 1 71 RZB K CHNMD ASCI 7
FAR - ANY T EHEI
BHUET

RTRIM BEANFNZ 1 3 HEANY UV TEPSKRED A
R-AXFHHIRLET

STRING_CONCAT BEOANFOZFIZH LT [fRESNZT — XHFAD A b

EodHs 1 5] Dy T RERELET

SUBSTR ZF7zi& SUBSTRING HEANFNT 1 5 A MY ¥ T ORBALED &
FERULEY

UPPER HANFNZ 1 51 ANV VTR R
LET

H BRI

S A= R # e

CURRENT_DATE HAIFNT 1 5 FEDOHA% format TELU
E

CURRENT DAY BEANFNZ 1 3 BEOHMNZ 1 256 31 ©
HEHOBMEE LTRLET,

CURRENT_MONTH BAIFNZ 1 51 BHEOAZ 1 2256 12 O
PHOEEE LTRLUET,

CURRENT_WEEKDAY BTN 1 41 BHEOWHZ 0 5 6 O
FHoHEE LTRLET,

CURRENT_YEAR N I | BRIEOFZ2HMEE LTRL £
£

DATE HAIFNT 1 5 HEARNY Y Z7%22Y T AH
Rz ZE#BL £,

DATE_FORMAT BAIFNZ 1 F HNER 228U £,

% 2 = IBM Interact TO~X 27D 13




EEEHN

EGAEZ R Y fE Bz

EXTERNALCALLOUT ExternalCallout API % {#if{
LTl = N5 2% 4 - 7 |ExternalCallout API % {FiFH
T r—va v TEEXND UTCERENIZHIARL - T
i TV —2a v ERUTHLU E
‘g—o

FU <. [IBM Interact &
META R 28BLTL”E

X,
IF RO ANFIDOEATIZH LT | LD if-then-else AT — b
EoHs 1 % AV NERBLET,

IBM Interact O~ 27 O D/INS X —4 —

14

ZDXx 7 a T, IBM Interact D27 QB DNNT XA —X —b I OMHHEZ
BHL £,

JA—< v MDD

ZDO¥xrvarvTid, —MBECEHINEZ VL DODRDNRFTA—X—DT +—< v b
WZOWTEHHLEST, 20Xk ryarvo~rZ7alBodEicsnt, ZhsnRS
A =R —IZDOWVWTENTETRTOBEESIZ, ZOHHEIAEHHEINET,

F—4

data NT A= =%, 7 0BEBOETHROT 25 %2R UET, EREZITT
4=V RETBEZENTETT, LI HEOYIZHEBZBH LT AL
W,

7E: IBM Interact TlE. EHED 7 «+ —)L ROEEEIEX, 70 7Tk v FDEHEIZ
HHR—=—FrINTVWERFA,

ZFOMDNL DD T A —X—4% data ERIU 7+ —~<wv h2HHLET, 2
NEDNTA—R—DERIZ, 20X 7> arvBLIO7+r—<y 22 BLET,

F—7—R

keyword /XT A —&Z —I~ 7 nEAKOHELZHIEL £3, ¥—7— N2HEEWRET
HBHZEERLET (F—7— FBPEWBINZGEIET 7 40 MEBFHH SN 5),
VBT LI F—T — ROBREPROERATY A hIhE T,

{choicel | choice? | choice3}

BELEEE RIS 52X — 7 — FOEIURZZRU £, 7740 b ORERKLIEK
FTRINTVET, HIZIX, UFOA TV arvzEATAET,

{RADIANS | DEGREES}

ZDGE. UTox7uliEi s 55683 TT,
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COS(V1, RADIANS) COS(V1, DEGREES)

H: 2RO~ 70, F—7—F - X5 A—%— {ALL | COL | ROW} Z& b F
3, IBM Interact TlI. ANT—ZBEIZHE—DHE/1ET7 1+ =V R TH D728,
INSDOF—U—RIFEAINERA, Z7BIFHIZ, COL F—7— R2EEIH
TWAESIZIRAEVWET, LM -> T, IBM Interact Z2fFHHT 5 & Eizid. Zh
LDF—T—RNERETLIHEITZDY FHA,

EHOER
SROOBEBDNRT A =R —DIF L AL IFEBEER. T BEEBIZFME SR

BLBIENTEET ANV VI RUET E 7 0BEBUIA N VIOERE L 5
ZENTED),

La— RN IWBERFETT A2~ 270l BAIX, 2 DOBEFOINE) D54,
EBEMHTENWS Z ik, RITICFTOEBEZ Gy 2EET s FALT
T, BEARIZ, ASINTA=R =L UTEBRDBEIND L, ZTOEBIIASLF
URXETHREINE T,

—ERD < 7 oI, BEEHROMIZ ASCIL TFA - A MYV ITHE LB EMNT
T, BUEEEY ASCIHH 7FA - - AMNY VI DMWi 2D N TEE/8T7 R
—X—=lF, {H~Z0EBD (NXFA—KX—] ¥ aryTEDLIIZHHLINTH
9,

AFoRIZH 2R L £9,

BEBE 7 ER DRI
PERCENT UTILIZ = (CURR_BAL*100)/ SEH 100 1k, CURR BAL %Il & [H#B DT % &
CREDIT_LIM Hy BATITER 100 25858 UTHRIRX

NE3, -V —EH 71—
PERCENT_UTILIZ (Zi&. CURR_BAL D#EIZ
100 ZHMF. CREDIT_LIM OFAETE - /- {#
NEENET,

NAME = STRING_CONCAT ("Mr.", LAST_NAME) |E#X "Mr." &, LAST_NAME %I & M D1T%
BA BITITER "Mr." 2HTFE L TR
WEngEd, 2—VF—EHF7 r— I N NAME
IZ1%. LAST_NAME DETF A - AMY VS
DRI "Mr." ZAMUZEREENET,

J£: DT_DELIM_M_ DY ® X5 eI, B3I TCHLAERD D £,

% 2 = IBM Interact TO~X 27D 15
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BE3ZFZEIBMvrsO-YI77L YR

IOt a v Tk IBM Campaign, IBM Interact. X 7-i3% Ol CfifH ] 5E
B ANRET 7ROV THHLET, v 7T VT 7y MEIZUA RSN
TWEY,

HE: T—RAR=—ZAFZET7IV DN - T7AANRET YT 2TIBIZ, IBM <
U SEOMBAXPF—7 — F%&, IBM Campaign D1 —HF—KDF~Ny X—& L
THEALBRWTLEZIV, v TINEROFINY X—Dh TIN5 D FHGEEHE
H32L, T7-DEEIHEVHVET,

B RAF—7—F

IMDOFIZIX, BT A=<y bOF—T— KB, ZNFNOHAE X OH & iz
RENTWVWET,

Keyword Bkl il
MM H (2 #7) 01, 02, 03, ..., 12
MMDD H (2 #) &H (2 #7) 3 A 31 Hix 0331
MMDDYY H @ #). B 2 #). % 2 [1970 4 3 A 31 HiX 033170
H1)
MMDDYYYY H @ H). B @ M), £ 4 [1970 4£ 3 A 31 Hi% 03311970
)
DELIM M D HEH (BD 74 &) March 31, 3/31, F7zl% 03-31
DELIM M D Y H. H. % (KUY XFA &) |March 31, 1970 %7213 3/31/70
DELIM M_D_YYYY A. H. 4 ¥rOHFE (KYH X |March 31, 1970 F7zi% 3/31/1970
AT E)
DELIM Y M e (RYD XFFE) March, 70, 3-70. F7zi& 3/1970
DELIM Y M D £, A, H (XY XF#fFE)|1970 Mar 31 /-1 70/3/31
YYMMM £ @2 M) EH G XF) 70MAR
YYMMMDD 2 H). H B X¥). H |70MAR31
(2 #1)
Yy £ (2 ) 70
YYMM B Q2 W) 2B 2 H) 7003
YYMMDD £ 2 ). A 2 #). B (2 |700331
1)
YYYYMMM o4 M) EH 3 XF) 1970MAR
YYYYMMMDD £ 4 M. A 3 X%). H |[1970MAR31
(2 #1)
YYYY (4 ¥ 1970
YYYYMM o4 M) A (2 H) 197003
YYYYMMDD @4 ). B (2 ¥, H 2 |19700331
1)

© Copyright IBM Corp. 1998, 2017 17



Keyword EIL]| B
DELIM M_Y HEME (KU X&) 3-70, 3/70, Mar 70, March 1970
DELIM D M HEeH (R0 XXFd ) 31-3. 31/3, 31 March
DELIM D MY H. H. % (R Y XFH &) | 31-MAR-70, 31/3/1970. 31 03 70
DD H (2 #7) 31
DDMMM H @ #) &3 B X7 31MAR
DDMMMYY H 2 #). B @ X¥). # |31MAR70
(2 #1)
DDMMMYYYY H 2 H#. B 3 X%). # |31IMAR1970
(4 #1)
DDMM H @ M) &H (2 #7) 3103
DDMMYY H 2 #1). B @ #). % 2 |310370
1)
DDMMYYYY H (2 #1). H @ #i). & (¢ |31031970
1)
MMYY H (2 #i) &4 (2 #7) 0370
MMYYYY H (2 M7) Z4E (4 ¥7) 031970
MMM H 3 X%¥) MAR
MMMDD H @ XF) &H 2 #) MAR31
MMMDDYY H (@ X¥#). H (2 ). & |MAR3170
(2 #1)
MMMDDYYYY H @ X¥). H (2 #i). £ |MAR311970
(4 M1)
MMMYY H 3 X% 4 (2 M) MAR70
MMMYYYY H (3 XF) L4 4 #) MAR1970
MONTH H January., February. March 72 &,
¥ 7213 Jan, Feb, Mar 7 &
WEEKDAY EH Sunday. Monday. Tuesday 7% &
(Sunday = 0)
WKD WEH DA%
Sun. Mon., Tues &
(Sun = 0)

ABS ¥/ 0O

ABS ¥ Z 1l¥ IBM Campaign TODALHAGETY,

B

ABS (data)

AT bk

data
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Mg Z AT A2 RRDOBAETT, DT A —X— 12k, E8dE. 5. &IL#
., ¥723INo0X A TOWTNDIZFMME N2 XN E2EETEET, data D7+
—< Y MNEZBZOWTIE, ZOHA KD IBM HFD=EIZH S [ 7 0BT X
—X—] ko vavESBRLTLLEI N,

ABS . fBEI N7z T — X HIPHOBUE DA ZFHHE U £ 97, BUEDAEIIE & 1%,
ZOBEL SHESERVWZEDZ L TY (%0, EOBUHIRZDHLY $HAN, &
DOFEIZIEOEMEE L TRENET), ABS I&. ABFZTLIZHL WS 1 DZ2FEL
9, HLVWEINTIE, SIRs 5 ANFNCE £ 2 BUEDHMETEAAD £9,

l

TEMP = ABS(-3) 7zi% TEMP = ABS(3)

i 3 Z2&8. TEMP 2 WS ZRTDFZEKL £ 7,
TEMP = ABS(V1)

V1 FIOHNBEOHIHEEZ BEL T 5, TEMP 2 WS ZETOF 2 ER L X9,
TEMP = ABS(V1:V3)

TEMP. VX, BEIT VY L WOHLFTOH L \WFH| 3 D2/ERL £, TEMP FIDfEIX V1 FIDNA
BOMIHETH D, VX FIOMEIX V2 FIONBDOHMIHETH 0. VY FIDMEIX V3 FIDOHAED
MxHETT,

TEMP = ABS(V1[10:20])

V1 D 10 TH»? S 20 THIZH 2EDOHMEIED B D 11 OMZEEND, TEMP £\
SEBTOH 2R L X9, TEMP DDV IFZETT,

TEMP = ABS(V1[1:5]:V2)

TEMP BLT VX L WO EHETT, TNEN 1 25 5 TICENA-7z (LD IVIZZED) #HL
WHI 2 DERERL £3, TEMP FIDMEIX. V1 FOMIGT 5 &84T DHFE TS, VX FIDMHE
i, V2 FIOXIGT 3 &7 DM ETT,

E3pEAEIE

RE%K i

SIGN ffEEINT — X FEHEOMEOFE (EF72X
B) ZRDET,

ACOS ¥/ 0O

ACOS ¥ 2 1 iE IBM Campaign TOAHEHAHETT,

B

ACOS( data [, units_keyword ])
AP

T—%

¥ 3B IBM vz -Y77LrZx 19




20

T—=2 YA VMEERGETINROBIETT, ZD/NT A=k -2k, EHE.
I, BIVEP, 23N 50X1 TOWTMCEMiE s R 2BETEXT,
data D7 4 —< v PEHRIZOVWTIZ, TDOHA1 KD IBM R o=EIcHh2 [von
BBNIA—%Z—] 227 arvzBRUTLEI N,

units_keyword

ZOXATVarDF—7—KE, ANWMEBLOERPEZZIZZVT700EL5T
BIRXNEDZELET, UFTOVWITNHIADMEEZEINL 7,

RADIAN - V7 VCEIEZITVWET (T 74 1)
DEGREE - ETitHEZITVWE T

ZDNRTA=R=ZBELBRWVEGS, T7ANVNEITIITVTT, (VT VRHE
IZEWT BI1Z1E, PI TRLUT 180 2FEU T, )

IBM Campaign OF —7 — FOFEHIZDOWTH LK, 7 X—=VD 71—
MOfEER] ZZIRLUTLZI W,
EitRA

ACOS I, HBESIN/T —RHFHDMED T —27 3V 4 VE2FHELET, 7—2 3V A
velik, ZOAYA URERVIVOANRTH D LI BMEDZ LTI, ACOS 1. AN
T2 LW 1 22RUET, HrLWEINZIE, ST 2 ANFIcEEN5
BT =2 a1 UHRAL ET,

*—177— K RADIAN Z{HH3 5 &, ACOS IX 0 25 n OHIFINOEAZREL£9, ¥
— 77— KN DEGREE Z{#iHT 5 &, ACOS X 0 725 180 DHIPINDOMEZEL £,

T BEINEZEFTOXEILVORNEIE, -1.0 L E 1.0 LTOFEBEOMETRIFTNIERD
FH A, TNUNDIGE, EHRBEAEIZF U TZEAHELRRINET,

51

TEMP = ACOS(0) F7-1% TEMP = ACOS(0, 0) 7-!% TEMP = ACOS(0, RADIAN)

fifi 1.571 (nfz IVTYV) AL, TEIMP LW\ S ZHT05 2 ERL £,

TEMP = ACOS(0, 1) 7-i% TEMP = ACOS(0, DEGREE)

90 (&) Z&L, TEMP WS KHTDFZ/ER L %3,

TEMP = ACOS(V1)

VI FIONBEDT —2 AV A > (TIT7 VEA) 28MELT 5. TEMP L\ D ZHTOH] % fEK
LEY,

TEMP = ACOS(V1:V3, 1)

TEMP, VX, BX U VY E WS ZHTOH L WA 3 D&/EKL £3, TEMP FDfElE VI FIDOW
RKOT—27aA% A4 THY, VX FIDMEIZ V2 FIONEDT—27 A% 1> THH, VY FIDMHE

F V3 FIORNADT —27 a3V AV TT, TRTOEITETRINET,
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TEMP = ACOS(V1[10:20])

V1 FD 10 i7HHS 20 fTHICHBMEOT —27 a1 U HRAD 11 D VIZEETN S,
TEMP WO HFTDOF L WFIZER L ET (T Y7 VAL, TEMP DDV IFZE T,

TEMP = ACOS(V1[1:5]:V2)

TEMP BL T VX L WO EHETT, ZTNEN 1 25 5 fTIEN Aoz (DL VIZZED) #HL
WHI 2 DERERL £3, TEMP FIDfEIZ. V1 FIORIET 28ITDT —2 3% A TT, VX
FIDfEIE, V2 FONIETBRITDOT—27 AV 10T, IRTOMIFISVT7TVTRINE
P

EPEAEIE1

3R EiCE]

ACOT BEINZT—REEONEDT =2 ARV
YV bhEIHLET

ASIN BEINZT—REEONEBDT — ¥ 1 v
EHAELUET

ATAN BEINEZT—REFAONEDT =7 RV Y
v MEERUET

cos BEINT—XFHONARD IV 1 v %G
BULET

ACOT Y7

ACOT ¥ 27 bl IBM Campaign TOAMEHAHETT,

BX

ACOT(data [, units_keyword])
INSA—4—

data

T—2aAXxyIry b EFHETLINROBUETT, TIEEBE. FI. IV#iFE,

FEFIhsOVWTNIFHIiE NS RIZH D £9, data D7+ —~< v NEEIZD
WTlX, ZOHA KD IBM D= IZHD [ 70T A—%—] ¥ 7=

VvESBLTLLEI Y,

units_keyword

DA T arvoxF—"7—Fit ANESIOERELEZZEIOT70DELST
RIRENDDEEBELET, IROVWTNhZEIRL X7,

RADIAN - V7 Y CRIEZITVWET (T 74 1)
DEGREE - ETHEZITVWE T

ZDNRIA=R—=%BELRWVEGE, T7ALVNMNITIITVTT, (FVTVROE
IZAEMT 5120k, PI THRLT 180 22U £, )

¥ 3% IBM vzu-J77Lrx 21




22

IBM Campaign O ¥ —7 — ROHAIZDOVWTFH LK, 7 X=YD [T7xr—7v
FOHERR] 2SR LU TSI,
& B

ACOT 1X, DX VIV "PELILONETHL LI RAEEZEL X9, ACOT

. AFFIZEIZH LW 1 22 RELUET, HrLWKFNTIE, dind b ABFICE
INBZEMEDT—27aX IV bPADET, 64 Vv bOFBE/NEUIEDHH X
nNEx9,

51

TEMP = ACOT(0.5) F7ziX TEMP = ACOT(0.5, 0) F7zi% TEMP = ACOT(0.5, RADIAN)

6 2.157 (Z VT V) 288, TEMP WS ZETDH 2 /ER L £ 7,

TEMP = ACOT(1, 1) 7-i% TEMP = ACOT(l, DEGREE)

5 0.022 (1/45) E%EL. TEMP 2 WS ZHTDS 2 /ERR L £ 7,

TEMP = ACOT(0)

fii MAX32 Float (T V7 VHAL) #&ET, TEMP 2 WO ELRETDFIZERL £5,

TEMP = ACOT(V1)

VI FIORNBEDT —2 ARz v b (FVTVHA) 28MEE T 5, TEMP &\ ZRTOH
LWl zfER L 9,

TEMP = ACOT(V1:V3, 1)

TEMP, VX. BT VY L WO ZHTDOH L WA 3 D&/ERL £9, TEMP FDOMEIZ VI ¥IDOKN
RBROT—=273ARIzNTHYH, VX FIDMEIEX V2 FIONBEDT —273AR VY NTH
D, VY FIOfEIZ V3 FIOREDT —27 33Xy b TT, TRTCHOMEIFZETCERINE
‘a‘o

TEMP = ACOT(V1[10:20])

VI D 10 7EHDS 20 fTHIZHBEDT =2 3RV y NHPRMID 11 ORIVIZEE
Na, TEMP 2 WS ZLETDH LWFIEER L £T (7Y 7 v #fL), TEMP DD E)ViZ4ET
TO

TEMP = ACOT(V1[1:5]:V2)

TEMP B LU VX WO ZETT, ThTN 1 225 5 fFIZEN A -7z (LD EIVIZZED) HL
W 2 DERMERL T, TEMP FIDMEIX, V1 FIONIGT 5K TDT7—2 33Xz b T
9, VX FIDMEIX, V2 FIDOKIET AEATDT—2 3RV N T, IRTDMEHEIZTIVT

YTRINET,

EpEAEIR:Y

3RS 2HA

ACOS BEIN/T—RFHONAED T —2 a4+
VEHELET

ASIN BEINETF—RHEEONEDT =7 %1 v
EEALET
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BE%K B!

ATAN BEINT—RFHONBDT =7 R VY
=V MEFEUET

cot ffeEEINT —RFHONED IR Y Y =V
MEFHBELET

ADD_MONTHS ¥ 7 QO
ADD_MONTHS ¥ 2 1%, IBM Campaign CHHTE %7,

BX

ADD_MONTHS (months, date string [, input_format])
AP

months

date_string (2153 % H O % £ 3 HEK,
date_string

BxhAfMNEERTTFAN - A MY VS, DELIMM DY OFEREzIEA TV a v
? input_format FETHE S N7z,

input_format

FAHEINZHMICHERAEI NS, by FR— b TwBHMERIZDOWTIE,
DATE_FORMAT B#% S LU T< 72X\, input_format (. AJJA MY V7D
ABICHNA M) VI ORRDM S 2 RET 5 Z LI THERLS I,

st FA

ADD_MONTHS %, fE%E &7z date_string IZfRE S N HOEEMAE L 7-HA 2K L
£9. BT 74V FOER (DELIM M DY) £ 47> 320

input_format GIEIZ & > THIREINLZPATREEINE T, RRLEATHITLIC
%, DATE_FORMAT %L %7,

REINTZHOBUIZ L > THAMEIMU 728581, 272 MR- 2856, (Tl
BOFNIRINTWSEESIZ) TOHDORMKHE RS LS IEHREINE T, BB
JBUT, 252 IEFFRICANONE T, FHlZIE, 31-Jan-2012 2 1 AAMZA S &
29-Feb-2012 & WO FERIZARD £,

5

ADD_MONTHS (12, '06-25-11') I&, fREINZHAMHZ 1 4 (12 #H) 2B L TH
£} 06-25-12 # R L 9,

ADD_MONTHS(3, '2011-06-25', DT _DELIM Y M D) %, fEE@S/zHfHZ 3 ZHME
UTHfF 2011-09-25 2L £9,

ADD_MONTHS(1, '02-28-2011") i%. HfJ 03-28-2011 Z2E L £,

¥ 3 EIBM vZu-J77L v 23



ADD_MONTHS(1, '03-31-2012') . Hff 04-30-2012 2L £7.

E3E3 A

DATE AMANY Y7220y ARMIZEHL £
E

DATE_FORMAT input_format M H{J% output_format IZ%
U ET,

AND ¥ 7 O

AND ¥ 2 1% IBM Campaign & & U IBM Interact THHAIRETT,
B

datal AND data2 datal && dataZ

AT bk

datal

data2 OfE L O AND % & 28METY, THIXELMAE. 5. wIVHIPH, F7-iE
INsoVWITNRZFEHiE AR £3, data D7 A=< v FEHRIZDWVWT
X, ZDHAFD IBM #EOZEIZHD o7 aflisA—&—] xrvarvz
ZILTLEE W,

data2

datal OfEL O AND % & 28ME TS, ZHIXERMAE. 7. wIVHIFH, E7-iE
INSDWTNHCEHMHE NS RNIZ72 D £9, data2 OFOEIL, data2 PEHT
WD, datal OFOEEFEIUTRIFNIERDY £H A, data D7+ —~< v bE
FIZOWVWTIE, ZDOHA RO IBM #FORIZHZ 70BN IA—Z—] &
72 avESBLUTLEZI N,

st BA

AND 1. 2 DDHET — X HH DM AND ZEEL X9, ANFIZ 2285 LW
1 2%2RULET., &FI2iE, datal OFIGHIE data2 OIS L& %G AND j#
BLEZHDOBRAD XY (DX, datal OF 1 5k dataz O 1 ¥ & AND
HAEIN, B 2 5L 2 5 RE AND #HE I N, UTREREICREE £9),

data2 DEBDHE. datal OREE T OEE OB AND HEN TN X T,
data2 % 1 QLA EDFZELEA. datal @ 1 5] & data2 @ 1 Fl& DT Z
EDOR—=ZATHENMTbN X T, datal OF 1 171X data2 DF 1 [TDME & FHIE
AND EHE XN, 2 2 17135 2 7@ AND EREX L, U FAERICRES $7,
ZOFZ L DEFREIZ. BREDHOREDIEE TORITOMEZEKRL £7,

FE: AND JEE TI1E, ZET7 V=YY N &) (figfbcEExd, ZET VI -Y Y

REMHALT, 2 205[8EDECcEE3 (BIZIX, V1 AND 3 Z2I5ET BB, HIC
V1&&3 & AN TEEY),
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51

TEMP = 1 AND 8 F7-i% TEMP = 1 8 8

i1 BEEND. TEMP L WO LETOFH L WHIZERL 3 (EuAOBEIXRTRT 1 &
LTHbNET),

TEMP = V1 && 1

V1 FIOKRMEIZRUTHE 1 288, TEMP L WO LETOH L WA Z/ERR L £ 9,
TEMP = V1 && V1

V1 FIOX aPADEMEIZH/ LU THE 1 2, VI FlOZEX Iz UTEY 258, TEMP 2\
SHBTOF L WH 2 ER L 9,
TEMP = V1 && V2

V1 FIDFDMEE V2 FIORIST 2T0ME 23 AND ME L2 D2 LMEL 35, TEMP
EWSZETOH L WA ZERL 7,
TEMP = V1:V3 && V4:V6

TEMP, VX, BELT VY YW ZRTOFH LW 3 DEMERL £, TEMP FiiX, VI Ofix
Va FIDORIET 247 DML 2 AND HELZHONAD 23, VX Flii, v2 5l V5
& % AND HEUZENAD £9, VY FlIZiE, V3 4l V6 ¥ & 25 AND &
U7-fEDA D £3,

TEMP = V1[10:20] && V2 F7zi% TEMP = V1[10:20] && V2[1:11]

V1 #D 10 f7EHMS 20 ITHIZH 2EE V2 5o 1 7HD?S 11 fTHIZH BfE & % 5t
AND HEU7ZFERPRAD 11 DX VIZEETND, TEMP E WS ZHTOH LWl 2 EK L £
4, TEMP DL IV IFZETT,

FEE R

B B!

NOT fEEIN/- T — RFHADONEDHIE NOT %
HELET

OR eIz 2 DOF— X EFEBOHEL OR
EEHELET

ASIN ¥ 7 O

ASIN ¥ 2 Bl IBM Campaign TOAHHA[RETT,

BX

ASIN(data [, units_keyword])
T A—=G —

data

¥ 3% IBM vzur-U77Lrvx 25
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T—=2HA VEFETIHROLMETT, TNIXERME. 5. wVHEFH, £72132
NEDOWTNZFHAi XN BRI D £9, data D7+ —~v v PERIZDOWVWTIL,
ZDHARD IBM #HEOEIZHD 7 ufHNRIA—K—] ¥I ¥ arviSE
LT,

units_keyword

ZOXATVarDF—7—KE, ANWMEBLOERPEZZIZZVT700EL5T
RIS NBDZ2EBELET, IROWVWTNLZEIRL T,

RADIAN - V7 VCEIEZITVWET (T 74 1)
DEGREE - ETitHEZITVWE T

ZDNRTA=R=ZBELBRWVEGS, T7ANVNEITIITVTT, (VT VRHE
IZEWT BI1Z1E, PI TRLUT 180 2FEU T, )

IBM Campaign OF —7 — FOFEHIZDOWTH LK, 7 X—=VD 71—
PRI EZRLUTLEI N,

st EA

ASIN X, fBESINZT —RBPOMOT — 2V A v 2FAELET, T—2oH 1 &
. ZDHYA UDRELIVOARTHE LI BMEDZ & TY, ASIN X, ABFIZ &
WHLWH 1 2Z2RLUET, LV, WIGT 2 ANINCEENEBED T
A 2 YNUE- 3

*—77— K RADIAN ZfHHT B &. ASIN X -n/2 5 n/2 OHPFNOEZEL £
3, ¥—7—F DEGREE Z{fifHd 5 &. ASIN IX -90 725 90 DOHEIPHHNDIEZ K L
7,

H: BEINLZRI DX ILVONEE., -1.0 BLE 1.0 LTFTO#PHOMETRITNIERD
FH A, TNDANDEE, TR EATMEIZH LT 222 DEINET,

1

TEMP = ASIN(0.5) F7zi% TEMP = ASIN(0.5, 0) F7zi% TEMP = ASIN(0.5, RADIAN)

0.520 7O SU70) 240, TP 205 4HOFLWAIE KL X3,

TEMP = ASIN(0.5, 1) F7z( TEMP = ASIN(0.5, DEGREE)

i 30 () #&L. TEMP 2 WO HZRTOH L WHIZERL £7,

TEMP = ASIN(V1)

VI FIORNBEDT =25 A v (FVT7 VHfL) 28MHE T 5, TEMP WO ZETOH L WHl%
fER L £,

TEMP = ASIN(V1:V3, 1)

TEMP, VX, BX O VY E WS ZHETOH LW 3 D&/ERL 9, TEMP FDfEIEX V1 FIDOW
ROT—=7HA42THD, VX FIOEIX V2 FIONBEDT =7 %1 > ThHH, VY FOMHEIE
V3 FIONEDT =254 v TT, IRTOMHEIFETERINET,
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TEMP = ASIN(V1[10:20])

V1 D 10 i7H»?S 20 ITHIZHBMEDOT =734 UDRAD 11 OVIZEEND,
TEMP WO HFTDOF L WFIZER L ET (T Y7 VAL, TEMP DDV IFZE T,

TEMP = ASIN(V1[1:5]:V2)

TEMP BL T VX L WO EHETT, ZTNEN 1 25 5 fTIEN Aoz (DL VIZZED) #HL
W 2 DERERL ET, TEMP FIDEIEX. V1 FIOMIETE2E845FDT7 =231 T9, VX 4l
Offilk, V2 FDONIGTEERITDT —7H 10T, TRTOMIFSVTVTRINET,

R R

E3E3 B

ACOS fREINZT—REEONEDT — 2 IH¥ A
VEHELET

ACOT fBEINT —RFHOANED T —27 3R Y
Vv bhEHELET

ATAN BEINT—XFHONEDT =2 2V
TV MEERUET

SIN BEINZT—REHEONBOY 1~ 2 EH
LET

ATAN Y7 0O

ATAN ¥ 2 Bl IBM Campaign TOAEHA[RETT,

B

ATAN(data [, units_keyword])
INSA—4—

data

T—=2R2yxy NeiAETEINEOBMETYT, ZIXERE. 5. wIVHEFE, *
I NS DOWT MM I NS AT D £9, data D7+ —< v PEHIZDOWV
TlE. ZOHAFD IBM #HEOZEIZHS [w70afliisA—%—] o ayv
EHBIBLTLEI W,

units_keyword

DA T arvoxF—"7—RFit ANESIOHERELEZZEIOT70DELST
RIRXNZ D2 BELET, MOWTNH1EEIRL 7,

RADIAN - V7 Y CRIEZITVWET (T 74 1)
DEGREE - ETHEZITVWE T
TDNRFTA=R—ZHBELRWEA, T7ANLVMNITIITUTT, (VT VURSE

WA 5121%, PI TRRLT 180 2L X7, )

¥ 3% BM vrH-U77Lyvx 27




IBM Campaign O ¥ —7 — ROHAIZOVWTFHLLIEZ, 7 R=YD 74—7v
FOHERR] 2SR LU TSI,

atFA

ATAN X, FEEXINLZTF—REEHEDMHEDOT — 2 X2 vV bR LE T, 7T—27 X
VI VhEWR, FORUVVLVIDEEILVONBTHDELOBAMEDI LTI,

ATAN 1&, ARFIZEiZH LWl 1 22 R L E9., HLLEINITIE, e d 5 A0
FNZEENIZBMEDT —2 XY=V hABAD 9,

*—17— K RADIAN %3 % &, ATAN 1% -n/2 25 n/2 OHPIANOEZEL £
3, ¥—7—F DEGREE Zf{fifHd 5 &, ATAN IX -90 7*5 90 DOHFFHANDEZKE L
7,

51

TEMP = ATAN(1) F7-1% TEMP = ATAN(1, 0) F7-iX TEMP = ATAN(L, RADIAN)

#0785 /4 5070y wat TP £\ 5 BHOH L VAR KL ET

TEMP = ATAN(1, 1) 7zi% TEMP = ATAN(1, DEGREE)

8 45 (&) &L, TEMP 2 WO LHIOH L WAIZER L £7,

TEMP = ATAN(V1)

VI FIONEDT =7 RV b (V7 VHAL) 28ME 35, TEMP 2\ LETOH L
WA ERRL £7,

TEMP = ATAN(V1:V3, 1)

TEMP, VX, BX U VY E WS ZHTOFH L WA 3 D&/EKL 7, TEMP FDfEIE V1 FIDOW
RDT—=2RZTcy bTHO, VX FIOMEIE V2 FIOWNBEDT =7 R0V N THDO,
VY FlOfEE V3 FIONBEDT — 27XV M TT, T RTOMEIZETCEINET,

TEMP = ATAN(V1[10:20])

V1 D 10 FEH»S 20 THIZHBHEOT —2 XY v M RRYID 11 O VIZEEN
5, TEMP 2 WO ZHTDH L WHIZER L £F (T VT VHAL, TEMP Ot IVIZZETT,

TEMP = ATAN(V1[1:5]:V2)

TEMP BET VX WO KREIT, TNEFN 1 25 5 [FICEP Aoz (LD LVIFZED) #HL
W 2 DERERL £3, TEMP FIDMEIZ. V1 FIOMIETE28TDT7T —2 X2V M T
3, VX FIDfEIZ, V2 FIONIGT BARITDT—2 XV MTT, TRTOMHEIZTIVT v

TRINET,

E3pEAEak

B A

ACOS BEINETF—REHONEDT —2 3%+
VEFBELEY

ASIN BEINT—RHEONBEDT — 7% 1 v
EHAELET

ATAN BEINEZT—XHFEONEDT —2 R VY
TV MNEFHBELET
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ESF4 BiHd
TAN BEINZT—REEONEDR Yz b
EEELET

AVG Y7 O

AVG ¥ Z 1% IBM Campaign & &0 IBM Interact CTEHFBRET Y,
B

AVG(data [, keyword])

AT P b

data

FHPEY 2 BT 50 ROBUETT ., 2o DX, EBUE. 5. wVEHE, £/~
AR A Z NS DWW I e 2520 9, data D7+ —< v MEREIZ
DWTIE, ZOHA RO IBM H0#EIZHD 70BN TRA—Kk—] v7 ¥
a v EZBLTLEI N,

keyword

ZOXATvardF—7—KiE, ANT—XREFEIZH U TITONSEHE GiEZ BT
LET, UTFOWTNHhADOF—T—RE2FEINLET,

ALL - data DT ARTORIVIZEIREZITVWET, (T 74 D)
COL - data DEFNH % IZEHEEZITVET,
ROW - data DAATIZHIZIZEHRZITVWE T,

IBM Campaign OF—7 — FOHHIZDOWTH LK, 7 X—=VD 71—
FDMARR] ZZRLUTLSZE W,

H: 2RO~ 70, F—7—F - I A—%— {ALL | COL | ROW} Z& b F
3, IBM Campaign Tld. ANT —XPHEIZH—DFE721E 71—V THE7
O, INoDF—T—NHEAINEEA, 7 IFEIZ, COL F—7— FAHEE
INTVDE EDITIRDEVET, L7zh > T, IBM Campaign 29 5 & (2
. INoDF—TU—FE2EETIHEZDHD EHA,

st FA

AVG (X, fEEIN/=T — XHPAD LIV OBEM LI ZFAL £9, BEPEEIE, $X

TORILVONAEZARL TS, TORRZ2IVOBMTHREL TGHRINET,

AVG TERINDFDEUL. keyword 2L > THEALD T,

« keyword 7% ALL D&, AVG (&, H—fl (data NOREIL D) BEEND
1 2OFHLWHIZRL 7,

« keyword 7% COL D&, AVG EANFZ2IZ 1 2OFHLWIHIZRLET., Th
ZNOH L WHNTITHE—E (W5 2 ANFIDTRTOEILVDEE) REgEhng
j_o

¥ 3 EIBM v2ZH-Y77LvZx 29



30

+ keyword 2% ROW DIFE. AVG (E. data DRITDEHNEENS 1 DDH LW
MERLET,

E: EEHEVIE, HROBICEAINE T,
TE: AVG 1 MEAN v Zofi%ke @ U T,
Ll

TEMP = AVG(V1)

5 VI ONBEOBIM I TH BB —HE2EL. TEMP & WO ARIDFZ/EKRL 7,

TEMP = AVG(V1:V3)

¥ V1, V2, 8XU V3 ORNEOEMN I TH 2 H—EE2 &L, TEMP &\ 4ETD5 % {E
BUET,

TEMP = AVG(V1[10:20])

¥Vl @ 10 7H»?S 20 ITHETORILDOEMEHTH L HE %2 &L, TEMP 2\
DS % ERR L £ 7,

TEMP = AVG(V1[1:5]:V4)

VI 25 V4 O 1FEHDS 5 FFHOYVOEMTEYITHIE—HAEEL. TEMP 2\
SZEIOH EER L £,

TEMP = AVG(V1:V3, COL)

TEMP., VX, BXUT VY L WS LHETD 3 D2DFH L WHIZERL £3, TEMP Fiz&ENn 3
HM—ffi1Z, 5 V1 ONAKOEMEETT, VX FICEENIH—fEIX. 5 V2 ONEDH
Ty, VY FZEENBE—fEIX, F V3 ONBEOBIEI T,

TEMP = AVG(V1[1:5]:V3, COL)

FNFNIZE—ENREGEND, TEMP, VX, BET VY WS HRID 3 DOH L\l %
ML FET, 5 TEMP IZ&EN5MEIX. 5 VI @ 1 F7HH»S 5 THO R LVOREMEET

T, H VX & ENAMEIX, 5 V2 © 1 fTEDS 5 [THO R LVOEMESETY, 5 VY
WZEENDEIE. V3 O 1 7FH»S 5 THO R LVORMEETT,

TEMP = AVG(V1, ROW)

5 V1 LFRIUEZ &L, TEMP WO ZRTOHZERL £ (WTHOBIEOBEM LSS,
ZTORMEZFDHEDTT),

TEMP = AVG(V1:V3, ROW)

ZRIVEHED 5] VI, V2. BLT V3 OHIGT 27 OHEM I TH S, TEMP &\ 5 il
DOHEERL 9,

TEMP = AVG(VL[1:5]:V3, ROW)

1 7B S 5 fTHOEIMIZ 4 VI 25 V3 ONIET 3{T0OHRMEENE TS, TEMP

EWVWDZETDH EMERK L 9, TEMP DDV IZZETT,

E3pEAEak
B A
SUM E7z1% TOTAL LIV OHIHDOAF 2B L £
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BETWEEN Y7 O
BETWEEN ¥ 2 1id IBM Campaign TOAEHATRETT,

538
valuel BETWEEN value2 AND value3
INTGX—4 —

valuel >= value2 AND < value3
& [H5E
Hol:)

BETWEEN |34 3] 7 FEE D LGSR E T, ZDORE DMV IFEE T, X5
VRDIEFZRZEEREREZFOZENHDET, flokrva 2B LTLEE
W,

H#: FROM &' FOR Tk, MUMCEMHHAL £,
l

10 BETWEEN 5 AND 15 (XETY A, 10 BETWEEN 15 AND 5 (XA TT,

WS DiE, BETWEEN (AND ZffifH]) 2RET 27D DMAED HIEIZITREDIEEN D -
T, VFI)WVEMHAT567% 5MENRTH, value2 & valued 2T T 572DIT%

ANEE, RNIA—K— (HIZVIREIREIR) 2MHT 28I REREEL RIF T

REMRH D7D TT,

BIT_AND ¥7 0O
BIT_AND ¥ 2 1l& IBM Campaign & &' IBM Interact THHAHETT,

B

datal BIT_AND dataZ datal & data2
NTAX—=4—

datal

data2z DfEE DYy ML AND % &5, B TRWERTY, ZheBuE, 5.
YVHEIFH, FZInsonTrFicnsRicab 9, data D7 A —~< v
FNERIZDOWTIX, ZOHA RO IBM EEOREIZHZ (w7 oI A—X&
—] 27T avESRLTIEZI N,

data?

datal OfEiE DYy hHAL AND %2 &5, ATHRWERTT, ZTHIXERHE. 5.
YOVEIBH, F72I3ZN500TNNZFEHTI NS R0 £9, data2 DFID
%, data2 PNEHTHRWERD, datal OFOEEE L TRITIUER D T A, data

¥ 3= IBM vzu-JV77Lrx 31
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DT A=Y MEHFRIZOWTIE, ZDOHA KD IBM #Fo=IzHh 5 [~ 7 afi
NIGA—R—] ¥ arviaBHBULTLEI W,

atFA

BIT_AND . 2 DDEET — X &MFMDOL vy M#AL AND 2FEITLET, ANHT
PIZHLWA 1 2Z2RELU 9, &FNIZi, datal DXL data2 OXFIRS & %
vy MELL AND J#HEL7ZH5DDAD £9 (DD, datal DF 1 Fik data2 @
61y MEAL AND EEI N, B 2 FIEE 2 Sl ¥y MEfL AND J#HE
I, ARFERBRICHE £7),

dataz DIEHDLE. datal ODREE FTDMEE DYy ML AND EEMMFbN X
9, data2 1 DLAEDFEZELEA. datal @ 1 F& data2 @ 1 5l DT
T2 DOR—=ZATEEIMTONE T, datal OF 1 171 dataz OF 1 170 E
v NHAL AND E X, 5 2 1715 2 72 ¥y MHEAL AND B I, DAREHE
FRIZEEE £9, ZOTFZ L DFtEIX. REOHDOEEDIEE TORITOMR % 45K

LET,

SO/ OBMORER, T KEOBREICHRE A TOET, AOMEIEH
AENnEtiA,

J: BIT_AND JHE F1k, 7Y /8—=% > K ) gt TcExd, 7o =Y %
FALT, 2 208 nEtcE 9 (BIAIX, BIT.AND(V1, 3) Z2iFET K. H
IZ V183 E ANTEXT),

51

TEMP = 3 BIT_AND 7 H7<i% TEMP = 3 & 7

6 3 258, TEMP L WO HHIOH L WHIZ/FRL £9 (011 & 111 Dy MEAL AND
BB, 011 1270 £9),

TEMP = V1 & 8

V1 FIDOHNAEE /N F ) —fE 1000 22y NS AND HE L2 D2 &EE 35, TEMP
EWVWSLETOH L WA ZERL £,

TEMP = V1 & V1

VI A CABZEL, TEMP E WS ZEIOH L WA ZERL 2T (BE2ZFhEFE
AND BT 2L, ZOEZOEDIZHRY £7),

TEMP = V1 & V2

V1 FIDFTDfEE v2 FIOXIGT 2170(EE # ¥y PHAL AND HELZHD2KMEE T
5. TEMP 2 WS ZRTOH LW ER L £93,

TEMP = V1:V3 & V4:V6

TEMP, VX, BELT VY E WO LETOH L WA 3 DEIERL £3, TEMP FIZik, V1 Dffi&
VA FIDRGT 247 DMEE 2y MEAL AND HEELZEDAAADL 9, VX Flzik, v2 4
Vs FlE AR Yy NHAL AND B UZMEAAD 3, VY FlZiE, V3 5l Ve Fle %Ly
MEAL AND JEE LU 7ZMENAD £F,

IBM Marketing Software @321 Z—H%— - 51 F v10.1



TEMP = V1[10:20] & V2 F7zi% TEMP = V1[10:20] & V2[1:11]

V1 #d 10 f7H» S 20 THIZH BMEE V2 5l 1 7H»S 11 fFHIZHSMEE %2 E Y b
BT AND HE U ZFEENBID 11 ORIVIZEENS, TEMP L WIS ARTOH LW % fE
L E3, TEMP DD ILVIZETT,

EIPEAEE

ESp4 Bl

BIT_NOT FBEINT — 2HPEDONEDE v b HAL
NOT Z&tH L £

BIT_OR fBEINEZ 2 DOT—XHFEBOL Y bE
fii OR ZEtHRLET

BIT_XOR F7zi% XOR fHEINZ 2 DOF—XHFMOLE Y M
fii XOR ZFHEL £

BIT_NOT ¥ 70O
BIT_NOT ¥Z 1ulX IBM Campaign & & IBM Interact THHHETT,

B

BIT_NOT data ™ data
NI AX—=4 —
data

vy MHAL NOT %2 &%, ATRWERTYT, IhidaiE,. 5. 2V, 7+
XZNS5DOWTNMCFHMIi I NENi272 D £9, data D7 A=< v MERIZDWVWT
X, ZOHA KD IBM #ROFEIZHE w70l TIA—K—) ¥rvarvE
2B TLEI N,

st B

BIT_NOT &, HEEIN/-7 —X#HPHDOMEDOE v ML NOT ZFHHE L £9., AJFl
TEIZHLWII 1 DERLUET, HILOWKHNTIE, data OIS 25 DfEZ By
AL NOT E L72E DAAD £7°,

Ve Z v s DEISORER. T RSB HRShT W ET, A0S
MENEEA,

T BATIZEUBUE x DPA->T\WB% % data L CHEMATAZ L, 8 x %
data * UCTfiHTAZ L HEUTY,

H: BIT NOT JE 11X, FILER () LT EET, FIL RN %2 T — XMEDFNIZfH
FHUET (BIAIE, BIT_NOT(V1) ZIFET DX HuUZ W1 EANTEET),

¥ 3B IBM v2Zu-Y77L v 33
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TEMP = BIT_NOT 3 F7zi% TEMP = ~3

fli 4 ZEL, TEMP EWH EZFTOH L WA ZER L £9 (011 Oy MEAL NOT 2& 5
&, 100 127 £9),

TEMP = ™V1

V1 FIOHNBENE Y ML NOT HAEINZEDEEMEE TS, TEMP £\ S5 ZETDH L\
EERLUE T,

TEMP = ™V1:V3

TEMP, VX, BET VY WA ELETOH L WH 3 DE/EKL 3, TEMP FIDfEIX, V1 5D
NAMVE Y ML NOT HEINZE DT, VX FDfEIEL, V2 FIORNEI L Y b HAL
NOT HEIN/-HDTT, VY FIDMEIX, V3 FIOAEHNE v MEAL NOT HEINZED
‘C“‘a_o

TEMP = ~V1[100:200]

V15D 1 725 50 THIZHAEEZ LY MHAL NOT HELZE DLBHEMD 101 Dk

WIZEENS, TEMP WD HZHETDH L WA ZERR L £9,

E3pEale ok

B % Gl

BIT_AND fHEINZ 2 DOF—XHFMO Ly M
fii AND %EMEL £

BIT_OR fBEINZ 2 2OF—XHFAMOL Y M
fii OR ZEHL £

BIT_XOR F7zi% XOR fBEINZ 2 DOF—XHFHMOLE Y M
fii XOR %Z&FHHEL £7

BIT_OR ¥/ QO

BIT_OR ¥ 2 1l IBM Campaign ¥ &' IBM Interact THHAIRETT,
BX

datal BIT_OR data2 datal OR data2 datal | data2

NIA—=F—

datal

data2 OfEE DYy S OR & & 5, ATHRWERTY, ThTEBdE. 5. +
VHEIF, 22N s0WTMCiMiic s Niza b £9, data D74 —< v b
EHRIZOVWTIE, ZOHA KD IBM #EOFIZHE 7T A —%—]
oY avEZRLTIEZI W,

data2

34 IBM Marketing Software D~ 2B L—H— - %1 K v10.1




datal OfEEX DYy MHAL OR 2 & 5, ATHRVWERTY, ZHITEHE. 5.
VHEIPH, £ INoDOWTNNICEHME S NEAZa b £9, data2 DFIOEUL,
data2 MEHTHRWED ., datal OAOHERU TRITNIER D FH A, data D
TA—=<v NEHRIZDWVWTIX, ZOH1 RO IBM #EDOEIZH S [~ 7 oL
FRA—R—| ¥ avESBBLTLLEI W,

st BA

BIT OR I&. 2 DOIRET — X#PHKIO L Yy ML OR 2FEITLET, ANFIZE
WZHLWHL 1 22K UL ET, &FUZiE, datal OGS data2 OxFIEFIE % ¥
v NHAL OR B L7ZEDNPAD £T (O£ D, datal O 1 5 data2 D 1
Fle vy NEAL OR HE I, 5 2 FEE 2 il ¥y NEAL OR HE X, DA
THRBRICHEE E9),

data2 DEBDHE. datal ORXEE T OfEE DYy ML OR HEMTHLN X

T, data2 1 DU EDHEELEE. datal @ 1 ¥l& data2 @ 1 Fl& DfET
FTEDR=ATHEMTONET, datal DF 1 7% dataz DHF 1 f70fEE Y
v MHEAL OR B I, 5 2 /71356 2 {72 ¥y MHEAL OR A X, AR
IZHEEd, 2O 0HEIR. REDOHORBEDMEE TORITOREE AL
7,

M COTs nBMORER. ¥ REOBEIICHRE TR, AR
TENEEA,

7: BIT OR JHB 71k, MeME (|) wcffifbcE 9, MEE2MAL T, 2 205 %N
ez 9 (BIRIX, BIT OR(VL, 3) #f5ET HHE. HUZ V1|3 EANTEET,
72, R HAHATEZ L),

51

TEMP = 3 BIT OR 7 F7zik TEMP = 3 OR 7 F7zik TEMP =3 | 7

i 7 &8, TEMP WS ZHETOFH L WA ZERL £9 (011 & 111 2Dy hHAL OR
by, 111 120 £9),

TEMP = V1 | 8

V1 FIOAEE N F VU —fH 1000 %2y ML OR HE L2 D2 KfEE 35, TEMP
EWSHZETOH L WA EERL T,
TEMP = V1 | V1

V1 #lERIUNBEZED, TEMP L WO ZETOH L WA ZER L £3 (BEZZFNHIKE OR
HETLE, ZOMEZTOEDITHRD £9),

TEMP = V1 | V2

V1 FIDFTDMEE V2 FIOR ST 2170 2y hEAL OR HELZLDE2REL T 5,
TEMP 2 \W D ZRTDH L WFIZER L £3,

¥ 3% BM vzu-U77L>vx 35



TEMP = V1:V3 | V4:V6

TEMP, VX, BET VY WA EZETOH L WHI 3 DEIERL £3, TEMP FliZik, V1 DfE&
Vi FIDOXNIGET BITOME & 23 OR HELAZHDNAD £9, VX FiZid, V2 & V5 %)
CEREI OR HE LZMEAAD £3, VY FTiE, V3 Fl& Ve Fl& ##HF OR HE L /-fE
WA ET,

TEMP = V1[10:20] | V2 F7zik TEMP = V1[10:20] | V2[1:11]

V1 %D 10 7H» S 20 fTHICH BMEE V2 D 1 7H»S 11 FHICH AL 2 Y b
BT OR B LU -FEEABYD 11 ORIIZEENS, TEMP &\ S ZLHTOH L W % fERK
LET, TEMP DD vV IFZETT,

E3pEale sk

BE£ B

BIT_AND f{EEhiz 2 DOF - XFHMOL Y M
fii AND %EMEL £

BIT_NOT BREINLT — ZHHOHNEDE Y AL
NOT %z&tHL £9

BIT_XOR F7zi% XOR fHEINZ 2 DOF—XHFHMOL Y MR
fI XOR %FHHLET

BIT_XOR ¥ 7O

36

BIT_XOR ¥ 2 1% IBM Campaign ¥ &' IBM Interact CEFHAHET T,
BX

datal BIT_XOR data2

NTRA—=§—

datal

data2 OfEEX DY vy MHLL XOR % & 5, ATRVEHTY, ZhIXERHE. .
LIVHIPH, £72EZNoD0TNMICFMINE R0 £9, data D7+ —< v
FMEZRIZDOWTIE, ZOHA KD IBM HFDHEIZHD (R 70BN T A&
—1 I arvESRLTLIEI N,

data2

datal OfEX DY v MHLL XOR % & 5, ATHRVEHTY, ZhiXEHE. 5.
YOVHEIFE, F2EINS00TNRCFMI SNSRI 0 £9, data2 DFIDE
1%, data2 DYEBTRWVWRD, datal DFIOHEFEL TRITNIXRD FHA, data
D74 =Y MEHZRIZDWTIX, TDHA KD IBM EEDEIZH B [~ 7 oK
NIA=R—] ¥ arvz8RLTLIEIW,
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st AR

BIT XOR I, 2 DDIEET — X HPHEI DO L v ML XOR 2FEfTFLET, ANAT
CIZHLWA 1 2Z2KEL 9, KFI2IE, datal ORSFIE data2 OxfILs & %

Yy ML XOR A LB DDAD T (DF D, datal OF 1 5k data2 @

81 ¥y ML XOR HAE I, 2 2 FIEE 2 5l vy MEAL XOR #HEX
N, DURREBRIZEE £9),

dataz DIERDLE. datal OREEL ZFDMEE DO Y MHfL XOR EE b E
9, data2 1 DLAEDFZELEE. datal @ 1 F& data2 @ 1 & DT
T2 DR=ATHEMTONE T, datal OF 1 171% dataz DFE 1 f70fEE ¥
v NHAL XOR {HE XN, 5 2 17135 2 & €y MHAL XOR #HEBE X, ATE
FRIZEEE £9, 2O DFEIL. REOH DR DMEE TORITOMR % 45K
LET,

M SO/ OBMORER. ¥ RBOBREICHRE ATV ET, AOMEIEH
AENnEtiA,
l

TEMP = 3 BIT_XOR 7

8 4 BEEND, TEMP L WO ZRTOF LW ZER L ET 011 & 111 DY vy M
XOR %#&%&, 100 127220 £9),

TEMP = V1 BIT_XOR 8

VI FIOREE A F U —{H 1000 %2y MHEAL XOR HAL-EDEEMEE T 5, TEMP
EWSZETDH LW & EER L £,
TEMP = V1 BIT_XOR V1

FTARTCEOTHERI NG, TEMP WO LHTOH L WFIZERL T (Bifiz2 ZThEKE
XOR T B L, ¥oizimh £7),

TEMP = V1 BIT_XOR V2

V1 FIDFTDfEE V2 FIORRT 2170 2y hHAL XOR A LZH D% &ML 4
5, TEMP WO ZETOH L WHZER L 7,

TEMP = V1:V3 BIT_XOR V4:V6

TEMP, VX, BLT VY WO HATOH LW 3 DEMEKL £9., TEMP FiZiX, VI Ofx
V4 FIOXIGT 2170 %2y MEAL XOR HEELZHDODAD 3, VX Flizix, v2 #
V5 FlE ARy NEAL XOR A LMERZAD £9, VY Flzik, V3 5k v6 5l Z Ly
i XOR AL ZfEAAD £9,

TEMP = V1[10:20] BIT _XOR V2 F7zi% TEMP = V1[10:20] BIT XOR V2[1:11]

V1 #D 10 f7H» S 20 THIZHBMEE V2 5l 1 7H»S 11 f7HIZHSMEE%2E Y b
B XOR HE LU ERARYID 11 ORNVMIZEENS, TEMP &\ S LRETOH L\ %
U ET, TEMP DDV IZZETT,
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BRI

RAEL 210

BIT_AND fBEINZ 2 DOF—XHHEMO L Y MH#
fii AND %EIELE7

BIT_NOT BEINT — XHPDOHNED L Y b HAL
NOT %R L £7

BIT_OR fBEINZ 2 DOT—XHFEMOL Y M
fii OR ZFHEL £

CEILING ¥ 7 O

38

CEILING ¥ 7 1id IBM Campaign TOAMHARETT,

-3
CEILING(data)
INTGAX—4 —
data

o EIFEBEE AT ANROBMETT, TIXESE, . wLEF, 720X
INS5DOVWTNNZFEHE N AR R D £, data D7+ —< v FEZEIZDWVWT
&, ZTDOHA KD IBM BEDEIZH D [ I7OfEBNNTA—K—| I avE
ZHILUTL TN,

atFA

CEILING (&, BRI NT —XHHOMDOY) b EIFEEMEEZHEL 9., BEy)
O EWFEBEEE L. TOBMEUE O, BUNOEERTT, CEILING I, AHFIZ &I
FLWH 1 2Z2RELET, HrLWEFNIZIE, SIS T 2 AN EENIBUEDY D
B EEMESR A £9,

51

TEMP = CEILING(4.3)

TEMP WO ZHEITHE 5 Z2EBLH L WIHIZERL £,

TEMP = CEILING(2.9)

TEMP X WO ALETTHE -2 Z2ELH LU WIIZERL £,

TEMP = CEILING(V1)

VI FIORNBEDY D EIFEEEL2ZEE T2, TEMP 2 WS ZRTOH LW ZERL £,

TEMP = CEILING(V1:V3)

TEMP. VX. BX VY E WS ELHTOH LW 3 DZ2/EKL 3, TEMP FDfElE V1 FIDOW
BOY Y EIFEEMETH O, VX FIDMEIZ v2 FIORNEDE Y EIFEBMETH D, VY FIDMHE
3 V3 FIOWRBDY Y EIFEEIETTY,

IBM Marketing Software @321 Z—H%— - 51 F v10.1



TEMP = CEILING(V1[10:20])

V1 D 10 THD S 20 FTHIZHZEDOY) D EIFEBHEIRIDO 11 OEIVIZEENS,
TEMP & WO ZETOFH L WA ZER L £, TEMP DDV IFZE T,

TEMP = CEILING(V1[50:99]:V2)

TEMP BLTT VX L WHEHTT, TNEN 1 25 50 fFITMEN A -7z (D IVIZZED) #H
LWl 2 D&ERL £3, TEMP FIDMEIZ. V1 FIDRITDOY D _EIFEEBIETY, VX FIDfH
%, V2 FIOREOY Y EIFERETT,

R R

E3E3 BT

FLOOR Z7zix INT REINZT—REFAOXMHED 70T % EHE
LET

FRACTION feE N7 — XD KMED /NG 43 % R
LET

TRUNCATE BB SN2 T — XHHFH DO BAED /INBT 7\
DERLUET

COLUMN ¥ 7 O
COLUMN ¥ Z 1id IBM Campaign TODAFHTEETT,

-3

COLUMN(data [, data]...) F7=I& (data [, data]...)
INTGA—4 —

data

FIOEKRCHEAT 2T, ZAUTERE EE £ 72135 HFTHAZ ASCI 7%
ZB). Bl RAVHEIFE, IO soWTCFMis s R 9, 20X
FTRA=R—FTEBAE DR TZENTEETH, BHOBZNNTA =KX —DT 1 AV
Yavi (O 0HIE) E 1 BHOSTA—X—LRUTHRIFNERD FHA, T
RTD data 8T A=K —HNOEIZ, ITRTEIETHS5h, /21X TRT ASCI 7
FARNTRHRINERY FVA (Thbb, Bl T3 A MEZEBERATEEHA), &
BD data NTA—X—%EET 25H5E. THODFBILT RTH U TRIFHIER
DEHFA, data D7 A —< v NEHIZOWVWTIE, ZDOHA RO IBM B 0OEIZH
5 (=70l oA—&—] 227 arvia28RLUTLEI W,

st B

COLUMN X, ANT—XRZEEIZELEL T, BB V—TDINIZLET, &EASINRT
A—=R—IZHRELZDOLRABDOH L WIIZRL £T, 8ETE 25 MOBUHIRIX
HYETA, SIBUIZTARTEMEA N V7 THEH, £/2I1ETRT ASCII T F A
s ANV YT TRITFNIEERD FHA (ThbL, Bl TF A MiEZEATE X
HA).
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H: COLUMN ¥ 27 %%, IV~ TRY]-> 724 data 5IEZFEIMANIZY A NT 52
CCffiigfbcE £ BIA X, TEMP = MEAN((1,2,3,4), ALL) &L £9), Alov 2
DB ONEITHEHAT 20 TRITIEL, —dOfFEIlIEAZETT B2 IX, vi=1,2,3
1% V1=COLUMN(1,2,3) X [AZ%TY),

51

TEMP = COLUMN(3, 4, 5) E7zi% TEMP = (3,4,5) X7=i& TEMP = 3,4,5

fli 3, 4, BLO 5 BEAID 3 D2DENIZEEND, TEMP & W5 ZHTOH L5 & /E L
9,

TEMP = COLUMN("one","two", "three")

5 "one". "two". BLT "three" MHHID 3 DDLIMIZEETNS, TEMP &\ S LETDOH U
WA ERRL £9,

TEMP = AVG(V1), STDV(V1)

V1 FIDEHMN 1 FEOENMIZH D, V1 FIOFEHERFEAED 2 ZEHOEILIZH S, TEMP &\
SHBIOHF L WHIZERL 9,
TEMP = V1:V2, V3:V4

TEMP BL T VX EWHLETOH L \WHI 2 DZ2/ER L £, TEMP ik, V1 Flofie., #
WT V3 FIDMEAAD £3, VX FlZIE, V2 FDfEie. HWT va FIOMEAAD £9,

TEMP = V1:V2, V3:V4

TEMP BL T VX EWHLETOH L WA 2 D& EK LU E I, TEMP Fizik, V1 Flo+EL 1
RoXIN 10 FTOMHEE., HWT V3 FIDTRTOMEMIADL £3, VX Fliid. v2 Floxn
1258 10 ETOMEE., FWT Va FIDTRTOMEMNAD £9°,

TEMP = V1:V2, V3:V4

TEMP B LU VX E WO LETT, TOKLIZHEENEENDIH LW 2 DEERL T,
TEMP F1Zik, V1 FUB KO V2 FIDEEAA D £3, VX FNZiE. V3 FIB & O v4 FDSEY
WAL £,

COS v/ 0O

C0S ¥ 2 1l IBM Campaign TOAEHAEETT,

BX

CoS(data [, units_keyword])
INSA—4—

data

YA VEHBETARNROBUETT, ZHIXEBME. . BL#EPE, £23205
DWTNPIZFMEINDZRTHR D £, data D7+ —< v PEZRIZOVWTIE, ZD
HA4 KD IBM #EDEIZH D [RI7OEABNTA—X—] 7 avi2HBRLT
KXW,

units_keyword
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ZOXTvarvdF—7—KE, ANWMEBLOHERPEZZIZZV700EL5T
RIREINZDEI/ELE T, ROWVWITNLZ BN T,

RADIAN - IV T VCatHEZITVWET (T 74 1)
DEGREE - ETEIHEZITVWET

_®A7x R—"BELRWGE, TIANVNETVT VT, (FVTUNHE
ZHid 5121E, PI TBRULT 180 23U £7, )

IBM Campaign O ¥ —7 — FOHHAIZDOWTFLLIE, 7 R=YD [T5—3v
FoftRk) 2ZRLTIZE W,

st BA

COS 1. ¥EEINAET—R#FEOMO IV A v E2FHBELET, AN LIZH LY
Hl1 22RUET, HLOKINZIE, WG 2ANFNZEZNEEUED IV 1 U »
ADFd,

l

TEMP = COS(PI) F7ziX TEMP = COS(PI, 0) F7zi% TEMP = COS(PI, RADIAN)

B—fl -1 &8, TEMP E WO ELHOH L WHEZREL £7,
TEMP = C0S(90, 1) F7=!% TEMP = COS(90, DEGREE)

MO 2E8, TEMP L WO LRTIOH LW ZREL £,
TEMP = COS(V1) F7=i% TEMP = COS(V1, 0) E7-i% TEMP = COS(V1, RADIAN)

VI FIOWED YA v (VT VHAL) 2&8MEE T 5, TEMP &\ S ZHETOH L Wil % R
LEY,
TEMP = COS(V1:V3, 1)

TEMP, VX, BXT VY L WO LETOH L WA 3 D&2/ERL 9, TEMP FOfEIX V1 FIDA
ROV THD, VX FIOMEIE V2 FIONED YA > THH, VY FIOfEIX V3 FIDH
ROAYA VT, TRTOMIZETRINET,

TEMP = COS(V1[10:20])

V1 5D 10 i7H»S 20 TEHICHBMED IV A UHBHRMAD 11 ORIVIZEENS, TEMP &
WO HZHETDH L WA EER L £T (V7 VHAL), TEMP Ot v LIz Td,

TEMP = COS(V1[1:5]:V2)

TEMP BLTT VX L WHKHETT, ThEN 1 25 5 fTIEB A-7z (fhdE v idZED) #HL
W 2 DERERLF T, TEMP FIDMEIX, V1 FIOXNIGT 287DV 1 > TT, VX FIDOfHE
&, V2 FIOMIGT 28470V AV TT, TRTOMEIFRT VTV TRINET,

B & R4
BE K B
ACOS BEINEZT—XHBEONEDT —27 a1

VEHELET
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E3E 23

COSH BB I N2 T — R HFH O NE O Nk T
VERHELUET

SIN BEINET—RZEHEONEDY 1 &2 HE
LEY

TAN BEINZT—REEONBEDOR Y YV b
EEHAELUET

COSH ¥/ IO

COSH ¥ 2 1% IBM Campaign TODAHHAIRETT,

BX

COSH(data [, units_keyword])
INSA—4—

data

Mg IV o V2 FETA2HROBUETT, ZIUXEBUE, 5], vV, /20
INSDOWTNPIZTHMiE NS RIZH D £9, data D7+ —~ Y PEHFIZDOWVWT
., ZOHA KD IBM EFoEIZH2 (w270l A—&%—] 72 arvk
ZIBLTL X,

units_keyword

IDFTvarvoF—U—FiE ANESLITHREPEEZEIVT7yOELLT
fRRE N2 EL T, MOVWTDZ2BERL T,

RADIAN - T V7 VY CEtBEEZITVWE S (T 74 1)
DEGREE - ETEHEBEZITVWET

ZDNRITA=R—=%BELBEWGE, TIANVNITIVT VTS, (FVTVHE
WA 5121%, PI TRRLT 180 2FL £, )

IBM Campaign O F—7 — ROMHIZOVWTFHLLIZ, 7 X=YD [Txr—<v
FoMER) 2L TIZIWN,

atFA

COSH 1Z. HEEEINT —XHPEDOMEOMEIKE IV 1 V2B LU E T, 7IV7 VHAL
D x IZOWT, BUEONER I 1 VIZMTD L S22 0 £3,

cosh({x) = %
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T ZT, e I3THARE 27182818 T, COSH &, ANFI T LITH L WA 1 DZ2RL
9, HLWVWRINZIE, WSS 2 ANINZEETNLEMEDOMHFR I Y1 U AIAD &
j—o

el x PRETEZ L, A—N—T80— - ZT7-NRERINET, TNIE. cosh (x)
M 32 ¥y b ORRKFE/NGRIEZBA GG ICELET,

l

TEMP = COSH(0) F7zix TEMP = COSH(®, 0) F7zi% TEMP = COSH(®, RADIAN)

1 288, TEMP EWHEZFIOFH L WIIZKEL £,
TEMP = COSH(V1)

VI FIONEORHER IV 1 > (T V7 VL) 2&MHE T D, TEMP 2\ D ZETOH L\
EIERRL £ 7,
TEMP = COSH(V1:V3, 1) 7z1% TEMP = COSH(V1:V3, DEGREE)

TEMP, VX, BEX VY WO ELEIDFH L W] 3 D&2ERL 9, TEMP FDfEIL V1 FOK
BOWHAR IS 1 > TH O, VX FIOMEIZ v2 FIONEORHERI Y1 > TH O, VY FIDMHE
3 V3 FIONEDONEEI Y1 > T, IRTOMIRETRINET,

TEMP = COSH(V1[10:20])

V1 D 10 7HD? S 20 THIZH ZMEOMEHAR IV 1 VB RIID 11 ORIVIZEENS,
TEMP WO EETDOF L WHIZER L £3 (F Y7 VHAL), TEMP DD EIVId4E T,

TEMP = COSH(V1[1:5]:V2)

TEMP BLTT VX EWHELHEITT, TNEN 1 25 5 [FIER A7 (DX IVITZED) FHL
W 2 DEMERL ET, TEMP FIDMEIX, V1 FIOXIGT 2K T ORI > TF, VX
FIDMEIX, V2 FIOXIET 2R TOMMRE I V1 T, TRTOMIIS V7 vy ToRINZE
-j_o

FEER

E3p5 i

ACOS BEINZT—REHONEDT — 2 IV A
VERHELUET

cos fBEINT—XFHONED IV 1 V2
BUEd

SINH REI NI T — ZHFHONEDNEHRY 1 >
EHELUET

TANH fREIN/T — XD NEDO MR R >
v MEERUET

COT v/ 1O

COT ¥ 2 ult IBM Campaign TOAHHARETT,
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44

BX

COT(data [, units_keyword])
INSA—4—

data

ARV Ly N EFRTANROBUETT ., TITEHE, 5. wLVHEIFE, 7201
INS5DWTNHPCFHMTE NS0 £9, data D7 A=~ v MEHRIZDWVWT
X, ZOHA KD IBM #RD#EIZHE (w70 TIA—K—] ¥rvarvEk
ZMBLTLEEN,

units_keyword

ZOATVarvDF—7—KFI, ANMEBLOERPEFZIZZV700EL5T
RIS NEDZEBELET, IROWVWTNLZEIRL T,

RADIAN - V7 VCEIEZITVWET (T 74 M)
DEGREE - ECitHEZITVWE T

IDNRTA=R=FBELRBRVEGE, T7ANVNEITIITVTT, (VT VNHE
TS 5120, PI TPRL T 180 2L 7, )

IBM Campaign OF—7 — FOFHIZDOWTH LK, 7 X—=YD 71—
FOMARRL 2ZRRU TSN,

aiAA

COT 1E. HBEINAET—REFEOMEOIR VY Y M2EELET, ax vy
ME, 2o Yz bOWETY, COT 1. AAFIZTEIZHLWA 1 22REL £,
FUWEINZIE, RT3 ANNCEENZBUEO IR Y2V A £T,

E EVIZEENAEOR Yy RO THEGESE., 7T—27aX 0Ty MiE
[RATY, ZOEE. COT IX 32 €y NOBRKZE/NUSEZREL 7,

51

TEMP = COT(90) F7-i% TEMP = COT(90, 0) F7-i% TEMP = COT(90, RADIAN)

fii -0.5 Z&L, TEMP E WO EZHETOH L WHIZREL £,

TEMP = COT(0)

fii MAX_FLOAT 32 2 &1, TEMP X WO LHIOH LWHIZEL £,

TEMP = COT(VL, 1) 7-i% TEMP = COT(V1, DEGREE)

VI FIONAEDIR Yz b (B) 28T 5, TEMP L WO ZETOH L WA EER L £
ER

TEMP = COT(V1:V3, 1)

TEMP. VX, BX VY E WS EZHTOH LW 3 D&/EKL 3, TEMP FDfEIE VI FIDOW
KOAXRYI N THYH, VX FIDMEIZ V2 FIORNEDIXRY Yz b THYH, VY FIDME
V3 FDONEDIR Iy T, IRTDMEIZETRINET,
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TEMP = COT(V1[10:20])

V1 D 10 F7H»S 20 fTHIZHBEOI R 2V b RRAIID 11 D VIZEETNh S,
TEMP WO HFTDOF L WFIZER L ET (T Y7 VAL, TEMP DDV IFZE T,

TEMP = COT(V1[1:5]:V2)

TEMP BL T VX L WO EHETT, ZTNEN 1 25 5 fTIEN Aoz (DL VIZZED) #HL
WHI 2 DERERL £3, TEMP FIDfEIZ. V1 FIORET 280Xy Yy b TT, VX
FIOEIZ, V2 FIORIETAEFO IR LYz N TT, TRTOMIFS I TV TRINE

ER

EPEAEIE1

3R A

ACOT BEINZT—REEONEDT =2 ARV
VeV b EARLET

cos BEINZT—RXEHEONED IV 1 V%G
BLET

SIN BEINZT - RFHONBEDOY 1 V2 FHEA
LET

TAN BEINZT—RBFEONEDR Y 2V b
ZEHELET

COUNT ¥ 7 @O

COUNT ¥ 2 Bd IBM Campaign TOAHEHAIRETT,

BX

COUNT (data)
INTGX—4 —
data

YV OEERZ B IVHEIFE, ZHIdEBE,. . wVEE, 23 IhsonTn
MM E NS RIZZR D £, data DI A—< v PEBIZDODVWTIE, TDHA KD
IBM 8GDEIZHD (70l A—&—] 72 arviz8BULTLEIWN,

atAA

COUNT I, HREIN/-T —XFFICH Z OB AR A T, EEI N7 — X HipH
ANDMEDRA> TVWB LD ERTHEMEVPEENIHLWIIZELET,

i 79020008 x2i5e, FarEEhEd,
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51

TEMP = COUNT(AVG(V1:V5))

TEMP & WO ZHIT, H—(H 1 2ELHLWIIEERL 3 K AVG T 710 b - £—
RTH—XLERLET),

TEMP = COUNT(V1)

TEMP & WS ZHIT. H VI IR A TWB LD ERTH—EAEENIHL W%
ERLL £,

TEMP = COUNT(V1:V3)

TEMP & WS KEIT. 5 VI, V2. BEC V3 IZMEBA > TWA IO E R TH—(lEIE x
NBEHFLUWFIEERLUET,

TEMP = COUNT(V1[10:20])

TRTDRIVIZEREENDGE, TEMP L WS HZHETT, H 11 BEENDH L WA ZERK
U9 (HEPH I EHEI),

TEMP = COUNT(V1[1:5]:v4)

TRTDEYINWIEREENDGE, TEMP L WS ZEIT, 18 20 (BHNIZ 5 L x 4 ¥ =
20 &) BEENBZH L WIIEERLET,

TEMP = COUNT(V1[1:10])

FI VI D7 1 225 3 IZIMEADREZN, 17 4 25 10 DEDEE. TEMP &\ D #4E1THE
3NEENDZIHLUWIIEERL XT,

E3pEAEak=
BEK A
SUM F7z1% TOTAL IVOHHOEF ZFHBELET

CURRENT_DATE ¥ 7 O
CURRENT_DATE ¥ Z 1 |d IBM Campaign & & U IBM Interact CT{EHRIRETT,

BX

CURRENT _DATE([format])
INSA—5—
format

date string OHMEAZIEET S, MFTORDOF—T7—KD 1 D,

e TR AMERIZOWTEELIE, AR 74 —<y b - F-U—F] %
ZILTLEZEI W,
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st AR

CURRENT_DATE (%, format TH/EOHNMNZKEL £9, HE, IBM ¥ —nN—0D2
Oy ZIZkoTHREINET, format F—7— RAREINLVEEIEX. T74
JUR®D DELIM M D Y DM I N E T,

I NDZTARTOT —EZRX=ZIZDNWT, IBM Campaign (&, 7 —XRX—ATYH
R— b TN BHIERZ SQL MFOH L (SYSDATE, GETDATE, DATE, F7z1%
TODAY 7% &) 2L T, ¥F—&~N—AT CURRENT DATE ¥ 27 0%57L &
S5 LET, ZOLIREGE, ZOYIUEBOTRTONRT A—X— (HNOF
RHAED) XEHIN, HAOIZET —EZR=-RAZL>TREINEZ DR TARTEE
NEd BRI FEHI v R—3 Y MBEDICEENSMEERH D £9), T4k
MFAEL, HEZTZ2RUZ0WEEXHMAZMOERATELUZWEEIE, RIiIT
SQL L THEDAI AR L - 70 %2EZALH, i IBM v 27217
HZePRTcEFET, UTFIChHlZRUET,

DATE_STRING(CURRENT_JULIAN( ), ...)

BT & o Tk, CURRENT_DATE() ¥ 72 Hix IBM Campaign ¥ —/N—THETX
NET WK, 779 b 774V PRHEED SQL YR — MR WIEHERET — AR
— 21X B4, £721% Campaign ¥ 27 ORMTF — X R— A TR T E 208
B)e TDEIBGEITIE, TRTDONRT A==, BRUZBATHED
NRINET,

7¥: IBM Campaign THEHAIRER 7 + —~< v DT RXTAH IBM Interact THH—
FEINTVWEDLITTIEDHY FEA,

T—=RR=ADRA TIZEHHET DATE_FORMAT ¥ 27 a0 %{fif LT
CURRENT_DATE Z#FAE L2 ITNIER S5 BRWEERH LD TIEEL TL I W, H#i
ZIE, AT~ 27 0lx DB2 IZfHTE X,

table_name = CURRENT_DATE()-1

L2 L. Oracle O¥E1E. BLTFD L 512 DATE_ FORMAT ¥ 27 1 % i 4 % 8
NhHoET,

table_name = DATE_FORMAT (CURRENT DATE()-1, DELIM M D_YYYY,'%Y-%m-%d')
il

SHOHAMD 2015 £ 9 H 13 HDH4A . CURRENT_DATE() X 109/13/151 ZERE L
9,

Eapedeaka

REE Bl

DATE_FORMAT H27H—<v EPrSHOT +—<v MZH
22U ET,

DATE_JULIAN A2V ZAHMERL £,

DATE_STRING Y AHNOHNA M) VI ERLUET,

DATE HfFA MY V7 %) 9 AHMIZEBRL F
ER
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CURRENT_DAY ¥ 70O
CURRENT_DAY ¥ 2 B IBM Campaign ¥ & U IBM Interact TEHAHETT,

B
CURRENT_DAY ()
atEA

CURRENT DAY 1, BIfZEOHAM% 1 7225 31 OFfEE LTRLUET, HAFE, IBM
P—N—DVAFL - 7By 7IZ&oTIREINET,

1l

SHOHMND 6 H 19 HTH 554, CURRENT_DAY() (F#fE 19 2R L £,
Eapedeaka

ESpS B

CURRENT_JULIAN BAEAMNOIY Y ABHEEZR LT,
CURRENT_MONTH BIEOHZHMEE LTRLET,
CURRENT_TIME BIERLZ AN 7L LTRUET,
CURRENT_WEEKDAY BEDOMEHZEMEE LTRLU£7,
CURRENT_YEAR BEOEEZBMEE UTELET,

CURRENT_JULIAN ¥ 7 0O
CURRENT_JULIAN ¥ Z Bl IBM Campaign TOAHEHAHETT,

B
CURRENT_JULIAN()
st BA

CURRENT _JULIAN() &, BIEHM DY 7 Z%4E (0000 4£ 1 H 1 HA2 5O H
) #RUEJ, Tk~ 0 DATE(CURRENT DATE()) 2 [H%TT,

il

SHOHAA 2000 4 8 H 31 HDOB4A .  CURRENT JULIAN() 1X#UfE 730729 % &
LEY,

R E R

BEEK 21

CURRENT_DAY

BAEDOHMNZBEE UTRLU XY,

CURRENT_MONTH

BIEOHZRMEE LTRLET,

CURRENT_TIME

BERAZ AN V7 LTRELUET,

CURRENT_WEEKDAY

BUEDMEH 28EE LTRLU XY,
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ESF4 Gl

CURRENT_YEAR BHEDOFEERMEE LTRLET,

CURRENT_MONTH ¥ 7 O
CURRENT_MONTH ¥ 2 1|3 IBM Campaign & &' IBM Interact CEHAIRET T,

-3

CURRENT_MONTH()

& BA

CURRENT_MONTH &, BIEDH% 1 76 12 OFfEE LTRHELU £,

vl

SHOHAMD 6 H 19 HTHSHE.  CURRENT _MONTH() 13%UE 6 2L 7,
Eapedeaka

ESp34 G

CURRENT_DAY BREOHMZHMEE UTRELET,
CURRENT_JULIAN BAEOL) I ABOHMERL £7,
CURRENT_TIME BERZ 2 A M) v LTRUE T,
CURRENT_WEEKDAY BAEDHEHZ8MEE LTRLUEY,
CURRENT_YEAR HEOEZBEE ULTRLET,

CURRENT_TIME ~ 70O
CURRENT_TIME ¥ 2 1|3 IBM Campaign TOAEHAEETT,

BX
CURRENT_TIME()
st B

CURRENT TIME I, BlIERZZA MY Y7L ULTRLET, KZlL IBM H—1—0D
VAT L - 7ay ZIilEoTIREINE T,

Web 77— a v OBNRE
IBM Campaign OEf7/N—Y 3 VINT Web 77V 77— 3 VICIERER B %2 FRoR
THITE T Ny IT VR - = AN—Df T 7 AV EIEL <REKS 5 B
HOET, ZOFEEF VAT L T—TADREENDET —RXR—ZAD
dDateFormat /37 A —& —3 X F DateOutputFormatString /85 A — & —TIXRFIZ
BETYT, ZHoDNEMITHERINTWRWE, Campaign TH EMEZR H A AHRR
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TEMP E WO ARITHE 1 ZBLHLWIIZERLET (AMN) VI DOHBRTIEAR/NLFEEK
L7272 8),

TEMP = V1 ==

TEMP X WS AETT, V1 FIOMIET 2T DMHEIFED 8 IZHE L WA ITRMEN 1. 5T
HWEEIX 0 THEHULWFIZERLLET,

TEMP = V1==V1

TEMP E WO ARITIANRTIZ 1 288H LW ZERLET (TRTOIENHFIZHEL
W7z ),

TEMP = V1==V2

TEMP & WD AETT, &HIX V1 FIDFTFDEE V2 FIORIET 2T DMEL KLz DTH
LH U WFIEERL £,

TEMP = V1:V3 == V4:V6

TEMP, VX, BX O VY E WS ZHTOH L\ 3 D&2/ERL 9, TEMP FiZix vl FlDfE L
V4 FIOXIGT 270 DLLEPEENET, VX FliE V2 FilE v5 FlE LR L £9, VY
Flix v3 5l ve Sz L £9,
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TEMP = V1[10:20] == V2 F7z!& TEMP = V1[10:20] == V2[1:11]

TEMP & WO AETT, T\&HID 11 DX ILIZ V1 FID 10 » 5 20 IFETOMEE V2 FD 1
o 11 ITETOEEHRBULERZEDH LU W Z/ERL £9, TEMP DfttoELIFZ2ET
ER

RAE R

E3E3 B

EQ 1 20T —ZHFANES 1 DEEFELVWES
IZ TRUE 2R U E9

GE 1 2OF—RHFEANELS 1 DEDKREVR
HLWESAIC TRUE 2RUET

GT 1 2OF—RHFEADPEH S 1 D& b KEVWE
412 TRUE 2 RULET

LE 1 2OF—ZXEEBED 1 DED/AIVn
LEL WA TRUE 2ELET

LT 1 2OF—=XHPFNH S 1 D& /NI W
412 TRUE 2R UET

NE 1 207 —RHFEDH D 1 2FLLRVL
BEW TRUE 2R L ET

EXP ¥/ 0O

EXP ¥ 7 1t IBM Campaign TOAMEHAHETT,
BX

EXP(data)

INTRA—=G—

data

EHARE e 120 288 UTHAINAEME, ZHIZEBE, 5. wV#ipE, /-
XZNS5DOWTNMCFHIi SN2 D £9, data D74 —< v FEHKRIZDWT
X, ZOHA KD IBM #ADFEIZHE (w70l IA—2—] 7 arvzk
ZHLTLEE W,

st AR

EXP IZEAM ¢ %, 8EINAF— RBPANOKHETRERLET (ThbL, ©
ZHET D), T e X 27182818 T, EXP IEBATFNIK LU TH LW 1 0%

RLUET, LW IZZNEN, SI5T 2 ANFINOME x 28 d5 ¢ OfE
NEENET, BXP X N ¥ 27 OO KNTT,

¥ 3B IBM v2ZHE-U77LvX 65



e x DMEPRETELDNSITERLDTDE, A—N—T0— - TI7-DRINZE

T, o ¢ A 32 By MEEUNIURD IR E IS TRE R 256 TR
bij—o

51

TEMP = EXP(2)

TEMP & WO ARITTHE 7.39 2&LH L WHIEERL T,

TEMP = EXP(V1)

TEMP WO HRTT. #EITHIET D V1 FIONAKT e ZREFLAFERTHIH L W%
ERL £9,

TEMP = EXP(V1:V3)

TEMP, VX, BX O VY E WS ZHETOH L\ 3 D&2/ERL 9, TEMP FDfEIX ¢ % V1 ¥
TREFUEFEERTHO., WX FDfEIT e 2 V2 FIONBFTRERLEFERTH D, VY HO
flilZ e %2 V3 FIONETRERLEZERTT,

TEMP = EXP(V1[10:20])

TEMP X WO LRTT. &HID 11 ADEIIZ V1 FID 10 75 20 {T7ETOET ¢ ZREE
LR E2 80 LW 2ERL £9, TEMP Ot L IZZE T,

TEMP = EXP(V1[1:5]:V2)

TEMP BET VX WO EEIT, ZNEN 1 55 5 FIEP Aoz (hdEIVIFZED) HL
Wl 2 DEERL £, TEMP FIDfEIX e % VI FIORIET 2TDMTREFLZFERTH
D, VX FIDMEIX e & V2 FIDOXIET BITDMETRERL R T,

BERAE

e 301

LN F7-1% L0G e E T T AR D NED BB R
BUET

LOG2 REI NIz T — X DONE D ZE % E
HLUET

LOG10 S N T — ZHIPH DA O H AR B Z G
BUET

PO N RH

EXTERNALCALLOUT w7 0O
EXTERNALCALLOUT ¥ 2 1l IBM Interact TOMAFHAIRET T,

X
EXTERNALCALLOUT( calloutName, argl, ...)
INTGRA—4 —

calloutName
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ExternalCallout API ZfifH LU CEKLZa—NT Y NOAFITT, ZDOHAHETIE,
IBM Marketing Platform T{E L 7z External Callout 77 IV — D%l & —37
LHENRDHD £,

argl
I—)V 7Y N TRERGE (BERGE).
& BA

EXTERNALCALLOUT 232 &, AT 7V r—> a Vv E2IFOCH L COEE 70—
FrY—PMIT—XZEBMNTSZENTEZEY, EXTERNALCALLOUT &, #jiza
— VT I MNEERTEZI I DS ESEFRT—XERTZIENTEET, I—
7 7 MiE, ExternalCallout API Z{#H L T Java Titid$ 2B ENRH D 9, L
<l%. TIBM Interact EHHZHT 1 K] 2L TLZX W,

il
EXTERNALCALLOUT (getStockPrice, UNCA)

BEAl. UNCA Z5[8& L THELTI—LT7 7 b getStockPrice ZIFONH L £7,
ZOA—H—FHEI—NLT U MI, I—=NTT ML TEHINLMMZEL F
ER

FACTORIAL ¥~ 0O
FACTORIAL ¥ 2 1% IBM Campaign TOAEHFEETT,

BX
FACTORIAL (data)
INSA—4—
data

BEaR %2 GHE T 2 BHBUETT, THUXERME. F. RILVEIFH, £2EInsonTh
MZFHE B RIZHEV ET, LHL, 0 BLEDETRITINIERD £8 A, data D
T A=<y NEBIZOVWTIZ, ZDHA RO IBM #FDEIZH S [~ 7 aHus
SRA—R—| v avESRBLTLIEI W,

st AR

FACTORIAL IXfEE SN/ T — RHFHDMOMEERZFE L E T, TXTDANIE, 0
UEDEHRTRINIERD FHA, 1 UTFTOBEOEREIL 1 1I220FET, X222 O
BROLGE, BREIE ¥ = x (-1)(x-2)...(x - (x-1))TJ, FACTORIAL £ ASIFNZ K}
LTHLWI 1 2Z2RELU X3, HrLWIIZIEZNEFNRIET 5 A5 OBDORETED
EFENET,

H: 34 KO REVEOEGAEIL 227 (FE/NESEA—N—Tr— - T5—) Biizh
7,

3% IBM v2ZH-U77L VX 67
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TEMP = FACTORIAL(3)

TEMP WO ZHITHE 6 ZEBLH L WIHIZ/ERL £,

TEMP = FACTORIAL(-2)

55— 333 ZEKLUET, 5180 0 LETRIINE RS RWZ 2 RULET,

TEMP = FACTORIAL(V1)

TEMP & WD LRTT, ZEIX V1 FIONEDEETHZ2H L WFIZERL £,

TEMP = FACTORIAL(V1:V3)

TEMP. VX. BE VY E WS EZHTOH LW 3 DZ2/EKL 3, TEMP FDfEIE V1 FIDOW
ROMBRETH D, VX FIDOMHEIZ V2 FIONEDETH D, VY FIOMHEIE V3 FIONED T
T,

TEMP = FACTORIAL(V1[10:20])

TEMP WO ARIT. &HID 11 @Dz V1 FID 10 725 20 IT7E TOMHEDOKEELZED
HLUWHIZERL 9, TEMP DtV IFZETT,

TEMP = FACTORIAL(V1[50:99]:V2)

TEMP BLT VX EWIAFITT, TNUEN 1 225 50 fTFIED A -7z (DL ZED) #
LWol 2 DZMERL £, TEMP FIDMEIX VI FIDTOREFET, VX FIDMEIX v2 FIOMHED

4TI,

FLOOR ¥/ O

FLOOR ¥ 2 1% IBM Campaign TOAFHAHETT,
B

FLOOR(data)

AT P b b

data

707 EEAETAEME, ZEERME,. . RIVEIFE, £2EIhsonTnz
FMMXNBRUTZRD 9, data DT+ —< v MEBIZDOWVWTIE., ZDOHA KD
IBM #F0EIZHD (w70l A—&%—] 72 arvazHBLTLEIWN,

S

FLOOR IFZfEE I NTF—X&HEOEDO 7u 7 23B L 3, B0 7k, =0
BUEX D /NS W KDOEHZFHA L X3, FLOOR IZ&ANFNZHLTHL WA 1 D
EFRUET, HriLowilicizzh T hdin s 2 AN5 o820 & C-EREGENE
ER

E: ZhiE INT v ZufgkeEUTd,
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51

TEMP = FLOOR(4.3)

TEMP X WO HHTTIH 4 ZELH L WA ZERL £9,
TEMP = FLOOR(2.9)

TEMP 2 WO ZRITTIE -3 250 H L WIAIZ/ERL £,
TEMP = FLOOR(V1)

TEMP & WO ZHETT, &EIX VI FIORED 7 a7 THAH L WIIEEKL £9,
TEMP = FLOOR(V1:V3)

TEMP. VX. BXT VY L WOLFTOH L WFH| 3 D2EKL £, TEMP FIDMEIX V1 FIDH
RO7A7THY, VX FIDMHEIE V2 FIONBED 77 THD, VY FDOfEIX V3 FIOHED
707 TY,

TEMP = FLOOR(V1[10:20])

TEMP & WS AETT, T\AID 11 DT V1 FD 10 25 20 FETDHED 7O T 2 &
LHUWFZERL 3, TEMP OO IVIZZETT,

TEMP = FLOOR(V1[50:99]:V2)

TEMP BL T VX L WO ERTT, TNEN 1 25 50 fFITEN A -7z (D IVIZZED) #H
LWl 2 D%MERL £3, TEMP FIDMEIX V1 FIDTDO 707 T, VX FIOMEIX v2 FDME

D70a7TY,

E3pEAEak

B A

CEILING RES N T — REHDOHRMEDY] D LR
EEFHELET

FRACTION BRI N T — ZHPORED /NG % K
LY

TRUNCATE BRI N2 T — ZHPH O BAED /INBT RN
NERUET

FORMAT ¥/ O
FORMAT ¥ 27 1ld IBM Campaign TOAHHAIHETT,

WX
Format (ZIZBUET — X B THF AN/ XFET—XBHD 2 DOEALH L £,
Bt 7 — & BIH:

FORMAT (coTName, width [, precision [, format_type [, alignment [,
padding]]1]1])

FEA N /KFT — 2

¥ 3 EIBM ¥ZHE-JU77LvZ 69
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FORMAT (coTName, width [, alignment])
INTGRA—4 —
colName

ZDOY271l% colName Z2BEBLTEFOT— XM EZREL., T/ > THEEED/NS
A—R—ZEY R AL £,

width

width (I8) 13582 AERZ2IRFT 2720 RESITHRITINIERY FXHA,
STRWE, HERPDIETOENET, FAMIX. colName PEBUEDLE 1 76
29 TY, TNUNDEGEIZ 1 225 255 T,

precision

precision (f/%) IF/NEURDBEOME T, FAMEIX 0 25 15 TY, 0 DEGA.
FERIFBBUZ 2D £, MEDT 74V MEIX 2 TY,

format_type

format_type THZAF—7— NI RO LB T,

PERIOD INBERDRBSE LT YA R () 2L E
T, MFEIN—TT IR EIMEHINE
Bh, ZHIEF 7 METT,

COMMA INBGRDE S LTarw () 2HHL X
T, BTExEI7NV—TT s EEAINE
A,

PERIOD_COMMA INSEBDFE R L LTV A REMAL, 8FE
EINV—TT i EE L TCa v R ML
EJC N

COMMA_PERIOD INSEDFH B LTa v R FHL, ¥F%
IN—TTEHEL LTI A REM[HHAL
£9,

alignment

alignment (f7E&HE) THRZRF—7 — Nk LEFT (%) & RIGHT (#) TT,
F7 3V Milk, BiT — X B TlE RIGHT, ¥ A b/ XEF— X TIZ LEFT T
ER

padding

padding (#l&)3AH) THRNZF—7 — Nl SPACE (A~X—2X) & ZERO (¥H) T
9., ¥ 74 )L MilZ SPACE T7T, alignment #% LEFT D¥4, ZERO I3 fE# X
. R DIZ SPACE MMEHINE T,

FEAN/XFET—RZBBIEENTWAEEANY) VT FA M/ XFE LT
LB ZLIZFEELTLEXY, £, BERNEROA S aroF—7—FK
PO, TNFIUIT 7 ANV MERDLZZ L IZEFELTLEE W, XL, 2 &
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HUBOA T ay - =T —FDT 74V b EBELET HI21F. TORIOA T
Yayv - F—U—ROT T AN EI—T A VI TERENRDHD ET (Lizhio
T, TNHoDF =7 — RPEERIZBHEITL D), HIZIX, alignment % LEFT (2§
EAET HIFRDE S a—FT 1 7T 508N H D £, FORMAT (myNumCol,
10, 2, PERIOD, LEFT)

st BA

FORMAT (ZEET — X2 A MV VI RICEB LU £, 72, HOANY V7 &l
BIUOEETAZDDIFIERT7 A=y b - ATV avribhEd, ZTHidk
2. A=V 2T - T7ANVHDRED 7 #—< v h%FD Snapshot 7 7 1 V% AE
KT BDITHENLH E T,

il
UTOHITIX, FORMAT 2L Ca— Y —EHE T4 —ILrE2EZLTWVWET,

Field Name: T — '
E=prezzion: Fieldz available for exprezson:
|[FORMAT (Behavior iy ghbhPagment, 102 right space) [ : D elinquency A
LastBillD: '
A cctCurrznt
AvoBalanze | |
AvghdthPapment | |
| Avghdthlnt
| 4 CugtContact - |
el et (o

Farmula Helper. .. Check, Syakax Stored E xpressions. . Fraofile |

LCanngl Help

AROHE, H—dD 74—V K AvgMthPayment @ 3 DD 74—~ v b ZERL TV
7,

TA—<v NRERL:

- O] x|
Fibe Edt Wiew Inserk
Farmak  Help

D=d =R Al

20 [g2.717 Lo
40 W3.5

51 El284.72

D PEdEM.E1e

53 Bz0.423423
72 p2.27171v

79 E.3

g7 |E11.836

99 [ded. 16z

111 [794.472

115 [1Eé4 .36 |

L B R R B R T I I

For Help, press F1

FORMAT (Behavior.AvgMthPayment,10,2,right,space) Z{HH L CT7 4+ —~< v b &RE:

¥ 3EIBM vz -JV77Lrx 71



B Form

ol x

File Edit  Wiew In
Format  Help FormatMurmeri

DEE &
| F 20 £
C 40 43
c: 51 21254.
¢ sz | 38330,
C 58 sz0.
c 72 3z
c 79 a.
C &7 811.
o a9 164.
(o K 7a4 .
¢ 115 1564,

For Help, press FL

FORMAT (Behavior.

B Forr

| 98]

-

2

.80

T2
ia
42

.27

30
54
16
47
16

AvgMthPayment,10,4) ZfHLT7 4+ —< v b

O] x|

File Edt ‘iew Insert

Farmat  Helm

D= d Sk Al

20
40
51
=1
3=
72
73
a7
o 99
C: 113

£3.72170
43.3000

az.avi?
6.3000

s s s i e ]

- |

21254.7200
FE3F0.3LE0
9z20.4231

G11.8360
1ThR4.1REN
794.4720

C 115 1564.36400

For Help, press FL

U

X

£

FRACTION ¥ 7 0O
FRACTION ¥ 2 1

B

FRACTION (data)
AT bk
data

INBGER Y 2 BHE S BB, S VRERUE, ). RIVEPH, £z ZhsonT i
WZAHMBiE B R0 £9, data D7 A=< v PERIZDOWVWTIE, ZDOHA KD
IBM 8D EIZH2 (7 alBUSTA—R—] ¥ravEk

atAA

FRACTION lZf8E SN/ T — ZHIFHDMEO/NEE D 2 3B LU £3, EAHFNIHL
T, ZNZTNHINT B ANFDOED/NGER D 2 ELFH L WH 1 22RELET,

72
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7E: FRACTION ~ 27 1% & TRUNCATE ~ 7 b, MEOEEMNILOMMEIzmb L
WS ER TN T,

51

TEMP = FRACTION(4.3)

TEMP 2 WO ZATTIE 0.3 Z28LH L WIIZERL £,

TEMP = FRACTION(2.9)

TEMP WO ZFITIE -0.9 28T H LW ZERL £,

TEMP = FRACTION(V1)

TEMP & WO ZETT, #MHEIX VI FIOAED/NERD THEH L WIIEERL £ 7,

TEMP = FRACTION(V1:V3)

TEMP. VX. BET VY L WOLFTOH L WFH| 3 D2/ERL £, TEMP FIDMEIX V1 FIDON
BOINBERDTH O, VX FIDMEIX V2 FIORED/NEER>TH D, VY FIDOEIL V3 FIDORH
KONGRS TT,

TEMP = FRACTION(V1[10:20])

TEMP & \WSKRIT. B 11 HD Iz V1 FD 10 25 20 17F TOMED /N %
ELHUWHIEFERLET, TEMP DD L IVIZZETT,

TEMP = FRACTION(V1[50:99]:V2)

TEMP BET VX EWHLHIT, ZNEh 1 55 50 TN A -7z (o iz2ED) F
LW 2 DZFERL £3, TEMP FIDMEIZ V1 FIDIFO/NEES T, VX FIDfEIX v2 5D
TED /N T

EPEAEIE

E3E5 iAA

CEILING BEINZT - REHFEDOZHEDOY) 0 LI
EEFHELUET

FLOOR fBEIN/T —XFEHOKMD 707 %FHHE
LET

TRUNCATE eI N T — XEHEH O BMED/INBTIR N
NERUET

GE Y7 O

GE ¥ 27 1% IBM Campaign & &k U IBM Interact T RIRETT,
B

datal GE data2 datal >= data2

NTX—=4—

datal

¥ 3% IBM v2Zu Y77 73
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i 2 8E 2 VEIPH, ZUXERBUE, 5. RVEIFE, I s 00nThsic
MMINBAIZARD 9, data DT —< v PEBIZOVWTIX, TDOHA KD
IBM 8GDEIZHB (70T A—&%—] 72 arvi2HBLTLEX W,

data2

BEINZFN DT RTOMEZE IR T 5 ROBUHE, ZNIXELME. 5. EILHEIFH,

FRINSOWTNIIFMEiE A RIZR D £9, dataz DFIOEIL, data2 A
EETRWED ., datal OFOEEF L TRITFNIER D FHA, data DT+ —<
Y NERIZOWTIE, 20X FD IBM #EOFEIZHZ (w7 uHiNT A—X&
—1 I arvESRLTLLEI N,

Bl

GE 1X, fEEI N/ 2 DOTF—XHFHEZLLEL, 5 1 OF—X - 2y bOMHEMNE 2
DF—R& -ty NOMEETHZEGEIT 1 2, TO5TRWESIZ 0 2RLULET,
BASFNZH LT, datal OXIGHIE data2 DOXEH & D% &L L W2 R
LEd (0D, datal O 1 5iF dataz D 1 e ik, 5 2 FILHE 2
Fle b x v, PAREBRIZHE L),

dataz D3EHDLGE. datal OREIZZTOMEE RSN E T, data2 HHDIGA,
HEIFIITIEOR—-—ATITbNE T, datal DIEIT data2 D 1 [7OME & KX
., B2 178 2 freiRE ., ARHEBRICHE 9., 2072 DFHEIX, &
WO ORBOMEE TOEITOMEREEKRL T,

H: GE A FIX, KR DESORIZESE2HEITZE (=) ICEABTE X,
l

TEMP = 9 GE 4 F7zi% TEMP = 9 >= 4

TEMP WO HHITHE 1 ZH5CH L WHIZERLET 9 1F 4 KD KREWVWD),

TEMP = V1 >= 8

TEMP & WS ZETT, V1 FIOMIET 27 DMEIEFED 8§ ML EDLGEIZEMED 1. TS
DHEIE 0 THEHFLWIIZERL T,

TEMP = V1:V3 >= 2

TEMP, VX, BX O VY E WS ZHTOH LW 3 D&ERL 9, TEMP FDMHEIIfE 2 & H
U7z VI FIORBETH D, VX FIOMHEIXE 2 HRUZ v2 FIOREBETH D, VY FIOfE
3l 2 LHBLUE V3 AIONETT,

TEMP = V1 >= V1

TEMP L WO HATTINRTIZ 1 2ELHUWFIEERLET (TRTOBITZENEZIZEL
W7z ),

TEMP = V1 >= V2

TEMP & WD ZEIT, #MEIX V1 FIDITDMEZ V2 FDOKIET AITOMEE LR LZHDTH
LH UL WFIEERL £,
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TEMP = V1:V3 >= V4:V6

TEMP, VX, BLT VY WO EZATOH L\ 3 DEMERL £9, TEMP 521X V1 FDfE &
V4 FIDXIGT B470ME & DEEPEEFNE T, VX FliE v2 Fl& v5 FlE B L £3, VY
FliZ v3 FlE ve FlEEERL 9,

TEMP = V1[10:20] >= V2 F7-l& TEMP = V1[10:20] >= V2[1:11]

TEMP & WS ZETT, T\&HID 11 HDEILIZ V1 FID 10 » 5 20 FETOfEE V2 FD 1
o 11 ITETOEEHBLULZERZ2EDH LUV ZERL £, TEMP Dftto&LIiFZET
EP

BERAE

NE 1 D2OF—XHFFNES 1 22FLL RV
%E1Z TRUE 2 RELET

GROUPBY Y7 O
GROUPBY ¥ 27 Bl IBM Campaign TOALHAHETT,

XX
GROUPBY (group_field, keyword, rolled field [,output field])
INTGRA—4 —

e group_field

LVaA—R&EIN—T31FT257200% (Thbb, fBEINEBUITELWE
BIRTELZV—TIZET 3) 2 ELET,

*  keyword

rolled-field 12X U CHETT 2 E N DR —ILT v TR EZREL £7,
* rolled_field
B, im0 Ty ST AR ERRELET,
* output_field
1 TN —TIZH U TRSNAZREBLHEEREL £3, T, Minof,

Max0f. B X Median0f O&F—7V — RN ERAKRIZEHT 258 DAME/HAEET
j—o

st AR

GROUPBY 1327 )V — T NDEE T — ZAFIZE 7> TEM L £, OO
H—0n4Td, Kk, group field THREINZHEED IV —TT,
rolled_field {Zxf L T keyword THREI N/ZHEHEZETLUMEETT, HEIH
T &= $EZDERD 256, BUICHNSGEZNRINET,

¥ 3% IBM vz -U77Lvx 75




AT avd output_field BHEINTWARWES, rolled field (23 2 4
DOFERVH ST D £F, output_field BHEEINTWBEGHE, JV—THDITD
output_field AHERIZZAD £,

FRE I N MR- TAT NN — TITERIFAET 58546 WX, RKRE?E
Bd D56, FM2MT Um0 2B 5 TW5 output-field AR X
NEJ,

T RO h-5 )V —T 32 0T 585481k, 3V~ TRY->/Z74—LK
2D AN E—KOHREEL "{ 1" TH&A, GROUPBY ¥ 27 BIFOH L DERAIDINT R
—Z—rLTCIhZEFEHTEXT,

PR=—PFINEF—T—FEUTOEEDTT (K//NXFEXHIL R,

ANY I
Keyword [=Z4RVIRIAY-S A
CountOf (4N EITN—TNOL I— K%

RUET (rolled_field 133
HEFANY VI TT, K
INBMHEIZ. rolled_field
DEIZBD 5T R—TT),

MinOf 4R BITN—THD
rolled_field OH/MEZEE
LZET (rolled field I3#fH
FFARNY VT,

rolled field 28A KV >
DG, TIVT7 7y MEIZ
V—=hULEEZIZTNT 7R
v N OETHIZEE T WMED R
INh3),

Max0f =40 BITN—THD
rolled_field D AfEZE
LZET (rolled field I&#fH
FHIFANY VS,
rolled_field 28A N Y >
DIGE. TIV7 7y NMHEIZ
V—=hLEEEIZTLVT 7R
v b ORBIZERDIEWVEIERE
INhB),

DiffOf [Ean BT N—THD

rolled_field DREHEDE
ZRLUET (rolled_field &
BUEE7ZIZA ™Y > ),

AvgOf (AYAY-4 HBITN—THD

rolled field DOl % K
UE (rolled field (&#fH
TRHRFNE R 580,
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Keyword

ARV T2

ZLAVARIAY-

Bl

ModeOf

[Z4W

BTN —THD

rolled field ®E—XIL{H
(Tmbb, &bEWHETE
no5fE) sRLUET
(rolled_field 1:#fli & 721%
ANV,

MedianOf

(=40

BT IN—THD

rolled field OfdufE (74
HbH, rolled field TY —

MLz EOEE) 2R

9 (rolled_field I3
EANY VT,

rolled field 28A MU ¥

DA, HIXTNVT 7Ry b
EHIZY — b XN B),

OrderOf

(ZqW

&I I —THD

rolled field DJEF %KL
%3 (rolled field IZEHET
IR s mW»), R L
a— RPFA—DEE R D85S
X, TRTIZFA—DENE 2
LbNET,

SumOf

(AYAY-3

BIN—THD
rolled_field D&FHZEL
£ (rolled_field IZ#fET
I NUERR 570,

StdevOf

(AYAY4

BIN—THD
rolled_field DfE¥#E(FE%
FRUZE9 (rolled_field %k
TR LR 520,

Index0f

&

BLaA—FD 1 R—AD4E
1 (rolled_field DJEFEIZ &
%) ZFRUET (rolled_field
BEUEE 213 A Y V), VY
— MEIZFIETT,

B 7+ — )V RDEA,
V—h 74 =)L FDHNIZHE
/e () 2Bz 2ICk
». RankOf & XU IndexOf
DY —bMEZRIEIZTSZ &
NTEXT,

8

2%
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Keyword

ARY T2

ZAAVARIAY-

B

RankOf

(=40

HZLVI—FHET S 1 R—
ADJT TV — (rolled_field
DIEFIZE2) #RLET
(rolled_field (%l £ 7= 1% A
N VD), V— MEIZFIET
E

W BT « — L RDFAE,

V—bh 74— KDHEIZA
" () 2562 2IC&

». RankOf & XU IndexOf
DY — MNEZENEIZT S &
NTEXT,

51

GROUPBY (Household_ID, SumOf, Account_Balance)

HH I ICI R TOMERSOGF 2L £,

BB DN B OO ED O ERSZRL £,

GROUPBY (Cust_ID, MinOf, Date(Account_Open_Date), Acc_Num)

GROUPBY_WHERE ¥ 7 O

GROUPBY_WHERE ¥ 7 1 id IBM Campaign TOAEHAIHETT,

58

GROUPBY _WHERE(group_field, keyword, rolled field, where value

[,output_field])

INTA—4 —

* group_field
VaA—RE2INV—=TRIT2-O0EH (Thbb,
BIRTALIZNV—TIZET %) 2L X7,

*  keyword

EITFTHEHNOn— LTy TEBERELET,
* rolled field

TR, B LVT v TEAERMEREL T,

* where_value

FRRE T N U SE U \WME

O—L7y THEICEDBTE2IBETDEHD, 1 £-0F 0 IZFHiEh 3K,
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* output_field

1 fFOIN=TIZH U TCREINGARBEREREEL £9, ik, Minof,
Max0f. B & Median0f DK F—7 — KL ERIZFEHT 255D AEHEHET
9,

atFA

GROUPBY _WHERE 127V — THNORED T — RIFIZE 2> TENL £ T, Z OB
DOHAFHE—DFITF, HIlL, group field THREIN/AFEDZ N — 7T,
rolled_field (ZXf LT keyword THEE I N7-#HH %547 L. where_value T7 «
VR VT UIFERTYT, ZOFMEIZIE. where_value 728 1 THITDANEEN
£7,

A7 ar® output_field DHEE I NTWARWEA, rolled field (29 % #fE
DFERDVFERIZR D 9, output_field BEEINTWBHE, JV—THDITD
output_field AWHERICIRD £7,

TE: keyword OBEZNEIZOWTIE, 75 *R—Y D [GROUPBY ¥7 1] #&EL
TLEX W,

(l

GROUPBY_WHERE (Household _ID, SumOf, Account Balance, Account Balance>0)

2 s, BEDR T I ADTRTOOEDEF%2FHEL £T,
GROUPBY_WHERE (Cust_ID, AvgOf, Purchase Amt,Date(Current Date) -
Date(Purchase Date)<90)

BE 90 HIEIDIEAIZ DOWT, HE T DV ARHZEIRL £,

GT ¥v70O

GT ¥Zuid IBM Campaign $ &0 IBM Interact CEHFEETT,
BX

datal GT dataZ datal > data2

NTX—=4—

datal

i 2 8E 2 VEIPH, X ERBUE. 5. RVHEIFH, 2205 00nTasic
MAENBRITHRD ET, data DT A —< v NERIZDOVWTIE, ZOHA KD
IBM BB DEIZH S (ROl A—&R—] 222 arvaBRBLTLEIWN,

data2

BEINAZFDOTRTOME LIRS 28H, ZILERE,. 5. LR, 72
INSDOWTNMZFHE I NDRIZ2 D £9, data2 DHIOEIL. dataz HET
MWEED ., datal DAOEEFE L TRITAIER Y FHA, data D7+ —< v bE
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80

FIZDOWTIE, ZOHA KD IBM EFoBIZHD 270 A—-—&%—] &
7vavESRLTLEZI N,

atFA

GT I&, fEEI N 2 DOT—XHFHZLLIRL, 55 1 OT—X - vy bOENE 2
DTF—R -y POMEIHDKEVWEEIZ 1 2, ZT5THRVESGIX 0 Z2RLUET,
BANFNTH LT, datal OGS E data2 OXEH & DI Z &S H LWl 2 R
ULET (0%, datal O 1 5k data2 DOF 1 FlEbigS i, 5 2 FIEE 2
Fle i v, DURREBIZHEL ),

data2 DNEHDLGE. datal OFXEIFZTOME LRI N E T, dataz MFDEGE.
FEIIT I DOR=ATiITbNE T, datal DfEIX data2 D 1 F7OfE L KX
N, B2 fTIREE 2 fre ki, DURFERRICHE £9., 20T DRI &
HOHDOERBEDEE TORITORREZERL T,

A 6T HE I, KAbiE (o) ILEAKTEET,
{5

TEMP = 3 GT 4 £7ziX TEMP = 3 > 4

TEMP L WO HHTTHE 0 Z2ETHLWVAIZERLET G I1F 4 Ko KRELBWVEZD),

TEMP = V1 > 8

TEMP X \W S ZRTT, V1 FIDORIGT 247 DMEIBFD 8 & h KEWVWHHIIRMEN 1. 5
THRWESIE 0 THAHFLWIIZERL 7,

TEMP = V1:V3 > 2

TEMP, VX, BX U VY E WS ZHTOFH L WA 3 DZERL 3, TEMP FDMEIIME 2 & H
U7 VI FIONAETH O, VX FIOMEIIME 2 Lz V2 FIONETH D, VY FIOfHE
W3ME 2 2 HERLZ V3 FIONETT,

TEMP = V1 > V1

TEMP L WO HZHTTIANRT 0 2E5CH L WHIEERL £3 (TNWEH X KEWBUIEEL
BN D),

TEMP = V1 > V2

TEMP & WO ARTT. &HIX V1 FIDFTDEE V2 FIOKIET 2T DMEE KLz D TH
LZHUWFIEERL ET,

TEMP = V1:V3 > V4:V6

TEMP, VX, BX VY E WS ZHTOH LW 3 D&2/ERL 9, TEMP FiZix vl FlDfE &
V4 FIOMIGT 27O DLEPEZENET, VX FliE V2 FlE v5 FlZ2LEL £9, VY
5k v3 Fl& ve FlEEE L £9,

TEMP = V1[10:20] > V2 F7zi& TEMP = V1[10:20] > V2[1:11]

TEMP X W ZHIT, ®MD 11 HDEIMIZ V1 FID 10 55 20 f7ETOMEE V2 5D 1
o 11 fTETCOEERBLUZERZ2EDH LW Z/ERL £, TEMP OfttoE)LiFZET
E
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BEERAE

E3E3 #iAA

EQ 1 DOTF—REFENE S 1 DEEFELWEE
IZ TRUE 2RUET

GE 1 2OF—RHFEIH S 1 Dk KREVH
LL\WEAIZ TRUE 2ZELET

LE 1 2OF—RHFEANELS 1 DED/NI VR
LEL WA TRUE 2ELET

LT 1 20T —RHPFEIH S 1 D OV/NI WY
412 TRUE 2 RUET

NE 1 207 —RHFEDH S 1 2FELLRVL
BE1C TRUE 2R U ET

IF ¥70O
IF ¥ 27 1id IBM Campaign & & U IBM Interact C{HHAIRET T,
X
IF(predicate_col, then value) IF(predicate_col, then value, else_value)
T A= —

predicate col

T VDB —FI, £F 7 - DR —Fle UTiHlisha TS, 77—l
Yo EiddEto e LTRSS NE S, 205zt A edbr—ailtidh
57— R LR CBDITVREENT VD HBENDH D £,

then_value

predicate_col OXfIET BITIZE B THRWVENEEFNTWEIHEICEINAMHE (E
B, ZXEBUE, 5. EEEonwTn i s Rk £9,
then value D7 4 —~< v MEF (data L[FAL) Z2WTIX, 7 R—=YdD [IBM
Campaign O 7 BBHDNT A=K —] 2SR TLZIW,

else value

DA TV ay - RTIA=R—%{FET 554, predicate_col DIIRT B4TI2 0

REINTVS L, TNPRENET, THIIERIE, F1. £2EEoVFhn

IR T N5 N2 D £9, else_value ZfEE LRV, predicate_col WAk
i s BT 0 BVEINET, else value D7+ —< v hEFH (data L)
IZ2OWTIX, 7 X—=Y®D [IBM Campaign O~ 27 OO/ A —&—] 22

LTL7EEW,

st BA

IF 1% predicate_col WORXZFAML T, APEDL AL then_value ZFE L, X
PaDEE L else value ZFE L £9, then value B XU else value &[FRIEDF]
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DNRINZFET, predicate_col DENE T THRWEE, HMOFINIZIIH)IET 5
then_value TN EENE T, else_value ZIFET 554, predicate_col D
D0 728, TODVRINET, else value ZHELRWVE 0 BEINET,

IF FTZ LIS 2720, bEWH (725, predicate_col,
then_value, BX U else value DT RTOHFT, HEHN) ORBEDIEE T
BITORERZERL 7,

e —fz, R~ 7 uEBO W BIAIK, ==, > <, ISEVEN, ISODD 7 &)
ZRHU TR 2 E L £9,

{5l
TEMP = IF(1, VI)TEMP X WHZHEIT VI FO A —%2&ELH L WA 2 /ERL 9,
TEMP = IF(V1, 1, 0)

TEMP WO ARTT. V1 FIDOXIET A{ED 0 THRWESIZEMED 1. FNLUANDEEIE 0
THHEFLWHIEERL £T,

TEMP = IF(V3, V1, V2)

TEMP & WS ZHETT, V3 FIDOXNIGET BED 0 TRWIGEIZRED V1 Fih s avr—X i,
FTNUANDIGEIF V2 FID S a—3 N H L WA ZERL £7,
TEMP = IF(ABS(V1-AVG(V1)) < STDV(V1), V1)

TEMP WS HHTT, PR 5 OfAED 1 BHERERBTDH S V1 JIOFMEZ ETH L5
ZIEHL £T,
TEMP = IF(V3[20:30], V1[30:40], V2)

TEMP WS ZHIT 10 225 20 fTOEEELH L WIIARER L £3., V3 5 (&)L 30 225
I 40 £T) OXIET BMED 0 TRWESITEMEN V1 5 (2L 10 225 20 £T)
MEIV¥—h, ZTRESADGEIZ V2 5 (X)L 1 225kL 11 £T) oav—3hE
j—o

IN ¥7 0

IN ¥ 27 1ix IBM Campaign $ &' IBM Interact THAFHETT,
B

valuet IN (valuel AND value2 . . . .) F7I& valuet IN subquery
WNIA—=F—

1 HHOEATIE, BIREORDDIZEDOY A b 2HHTEET,

2 HFHORACIEEMSZMHAL 9, Z ORI FHIE S T ERE R AR X
N, FRUCH LTSI ZEITTEXT,

3558

IN BHIZE > T, BIREZORDIZEDY X b ZMHT S0, £LFEIREZEA
TOENEENTEET,
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A IN BEIIZIEEEDNN—T 3 ThHd NOT IN BHvEd, FOT4+—< v b
X IN & UTY, NOT IN 1. BBz k> TREINAEOFIZIEE I N ED
HEENTVWRVWEEDABRIZZD £,

H%: IBM Interact T IN ZfiH 3 251X, value IN (valuel AND value2 .
. OMEXOAERTEET,

l

TEMP = IN(25, COLUMN(1...10))

T — R SHEE S NS (@A) 2RLU XY,
TEMP = IN("cat", COLUMN("cat", "dog", "bird"))

TEMP Y WO HHTTIH 1 Z2E8LH L WA ZERL £9,
TEMP = IN(V1, V1)

TEMP X WO LHETT, TRT 1 25LHLWHEERL T,
TEMP = IN(V1, V2)

TEMP 2 WD KRTT, MIET 2 V1 FIDFTIZ V2 FIDMENRE TN TWAIGEIEAED 1. *
STHRWESIZ 0 THEHLUWIIZERL £,

INT ¥7 0O

INT ¥ 2 1% IBM Campaign TOAHHAEETT,
B

INT(data)

INTRA—G—

data

R YD B CCEBUEIC T ABUETY ., TdEBME, Bl woVEiE, £720k2
NSEOWITNPZFHEi X BRI £, data DT A —~< v MERIZTOWVWTIL,
IDHARD IBM B 0EIZH S w270l A—&k—] 7Y arvizsl
LTI,

aiAA

INT (%, EES N7 —XHFEAOMEL DN VWERKOBEREZHELET (7O 7
EHIFEND), INT EEATFUZH L TH LWA 1 22 KL ET, FrLWINZIE
TNFNRIET AN DOED 70 T7rEaEn£xd,

¥ ZHE FLOOR ~ 7 nuf¥k s E U T9,
4l

TEMP = INT(4.7)

TEMP WO HZEITIE 4 28 H LW EERL £3,
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TEMP = INT(-1.5)

TEMP L WO LTI TIE -2 28T H LW EMERL T,

TEMP = INT(V1)

TEMP X WO ZETT, AfHIX V1 FIONEBUT CTHRADERTHEH LW ZEKRL T,

TEMP = V1 - INT(V1)

TEMP & WS ZHIT V1 FIOFMED/NEI 2 S H LW EERL £,

TEMP = INT(V1:V3)

TEMP. VX, BX VY E WS ELHTOH LW 3 D&2/EKL 9, TEMP FDfEIE VI FIDOW
BT CTHRROEHTH O, VX FIDMHEIZ V2 FIONELN R TERADEHTH D, VY FIDMHE
1% V3 FIONBLALT TRADEKTT,

TEMP = INT(V1[10:20])

TEMP & W ZHTT, ®mHD 11 {HDEMIZ VI FID 10 75 20 I7ETORIGET BMEET
THRRNKOEREZGELHLUWIIZERL £9, TEMP DD IVIZZETT,

TEMP = INT(VL[1:5]:V2)

TEMP BL U VX EWIAFTT, TNEN 1 25 5 [FIZENP A7z (D IVIZZED) #HL
WHI 2 DRERL ET, TEMP FIDfEIEX V1 FIOKIET 2ITOMEU T TRADERTH D,

VX FUDMEIX V2 ZIDOXIRT 217 DMEM T THRADER T,

Ba% B

ROUND REINIT — XHHDONEZ D /- fE % F
HLUEd

TRUNCATE fBE I Nz T — X HPHDZAED/INET RN
NERLUEY

INVERSE ¥/ O

84

INVERSE ¥ 2 HiX IBM Campaign TOAHAHETT,

-3
INVERSE (data)
INTGAX—4 —
data

W EGETAHEUE, ZIXEBME, . VEPE, £23I05DWTNDIZEE
flixNARZHEDFET, data D7+ —< Y NERIZOWTIE, ZDOHA RO IBM
BB DEIZHD (70BN TA—K—] 7 avE2BRBLTLEI N,
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st AR

INVERSE IX¥ERE I N/2T — X FHDOMEDEE 2 Kz B -HZFHELET, « %
RUET (Thbb, ADHEIZENHEE LTRE N, EOMEIFADMHEE LTRE N
%), INVERSE IZ&ANFNIHLUTH LW 1 22 R L FT, FrLwilicixznzg
NS B ANFIOEDHEREENE T,

T 72135 2T 5121, TORNIARNS (-) 2400 %9, HlxIX v2 =
-V1 & V2 = INVERSE(V1) X[EI LT,

l

TEMP = INVERSE(3.2)

TEMP 2 WO ZHTTME -3.2 ZETH LU WIIZERL 7,
TEMP = INVERSE(V1)

TEMP 2 \W D ZRTT, &MHl% V1 FIOMEDOIEE %2 KX B2 DTHEH L WHIZIERL T
‘a_o

TEMP = INVERSE(V1:V3)

TEMP, VX, BEXT VY WO ZEIDFH LW 3 DE/ERL 9, TEMP FDfEIX V1 FDfE
DIEAZNEZELZEDTH Y, VX FIDMHEIE v2 FOHEDEAZ KIEZIEZEDTH D,
VY FIOfEIE V3 FIOMEOEA %2 KIEESE2ZH DT,

TEMP = INVERSE(V1[10:20])

TEMP 2 WS KRITT, BAD 11 HD Rz V1 FD 10 25 20 7% TOHEDEA % KL
IRERZEDHFUWVIZERL T, TEMP OOV IFZETT,

TEMP = INVERSE(V1[1:5]:V2)

TEMP BXT VX EWHELHEIT, TNEN 1 25 5 [FIER A7 (DX IVITZED) HHL
W 2 DEERLUE T, TEMP SIDMHEIE V1 MOMIET 2T7OMOIEEA %2 KInZ ¥z D
T, VX FIDMEIZ v2 FIOMNET 2T DMEDEAZE KIS E/2bDTY,

FER

RA% Wi

ABS e vz 7 — R HH O NE DR % 28
LET

NOT HEINZT — XFEHONEDFHA NOT %
HELEY

SIGN BEINZT—REHOMHEOTE (EF7/2iX
B) 2ROET

IS ¥v/7 0O

IS ¥ 271t IBM Campaign $ &' IBM Interact TR HETT,
B

IS <keyword>

¥ 3% IBM vz -U77L>vx 85



INSA—4—

keyword

MERSAM: (@%., "NULL", "TRUE". "UNKNOWN", & XU "FALSE"),
&5t BA

IS (ZHMLMRBRMATHASI NI T, REBEHFEMITRDIEE, IS FMAEVPRIZIED
BENE <D ET, TN6DT —IIERSEMIZ, ARSI RD B Tk
cLTfTERT,

IS 1. IBM Interact & IBM Campaign THEQRS#EREZREL £9, NULL & 7
—F 4 ZVA D IZHLTARLEDS 1 D2OXIUENRHBEEIZ 1 2ZRELUET,
UNKNOWN ., A—F 1 TV X ID 2N LT nE&Iz 1 RELUE
ERS

ISERROR ¥ 7 0O
ISERROR ¥ 2 B X IBM Campaign TOAHAHETT,

3
ISERROR(data)
INTGA—4 —
data

WINLDITIZT T — (Thbb, 222 OIL) BEENTVWARWRAT A NT 510,
ZHIFERME, . wVER, £ IhsonTCEHMis s R F
T, data D7 A —~ v MERIZDWVWTIE, ZOHA1 ND IBM #HFDEIZHD [w
BB TA—R—] ¥ arvESBLTIETY,

&R

ISERROR (%, fEE I N72T — ZHPFHDZITOVWTNLDOEIVIZT T — (Thbb,

72?2 ORI BEENTVRWRESNF vy UET, data OXIGT 72T T
—PEENTVIGEERTIZ 1 28LHLWII 1 2Z2RELET, £ TRV

A, 0 REENET, ZOITTLDEFEIE. KEDHIOREDIHEE TOXITORHR
ZHERUET,

51

TEMP = ISERROR(-3)

TEMP L WO AEITHE 0 2ELH L WIIZ/ERL £7,
TEMP = ISERROR(V1)

TEMP & WIHZETT, VI AIORIET 2712 22?2 BEETN TV IBEEITRMED 1. T TH
WIGEIZ 0 THBEHLWI 1 D2EKRLET,
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TEMP = ISERROR(V1:V3)

TEMP WA ERIT, VI 55 V3 FIOFIET 21700 T N0V 222 BEEHLTW
BIGEIIEMED 1. T TRWEAIZ 0 THEZH LW 1 D2ERL 7,

TEMP = ISERROR(V1[50:100]:V10)

TEMP EWOEHIT 1 25 50 ITETIHEZELH LW 1 DEMEHRLET, V1 FHhs
V10 D 50 725 100 {TI2H B2 NTENAD LI 222 BEENTVABSIEKMEN 1. %
STHRWEEIL 0 TT,

ISODD ¥ 7 O

ISODD ¥ 7 1% IBM Campaign TOAHHATRET T,

-3
ISODD(data)
INTGA—4 —
data

BN E S T ANTH8E, ZHNIXEBUE, 5. VHEFE, /22 hs00T
NPT N5 RIT8 D £, data DT A=<y MERIZOWTIE, ZDOHA K
D IBM #FDBIZHD (70BN TA—F—] ¥ovarvzsBLTLREX
(A%

Bl

ISODD (%, fEEIN/ZT — X - £y POEKEIEENES NPT AILET, &AL
FUZH U T, T RTOEFHUE (T35, iz 2 THIoZROA 1 Off) 2L T
1 2&HA, TRNTOHGHEME (T2bb, MBEHE) ITHLT 0 2E58H L WIIEE
LET.

e JERBUEDG AR, BUIZ INT ~ 7 oBEEZ#EAL £, HlxI1E. 1S0DD(2.5)
=0 LD FET 2 FFHTHRNZD),

l

TEMP = ISODD(-3)

TEMP E WO EZEITHE 1 28TBH LW ZERL £,
TEMP = ISODD(V1)

TEMP & WD ZHETT, &BEIE VI FIOABEDEGENE D D% T AN UFERTH 58 LW
EERLUET,
TEMP = ISODD(V1:V3)

TEMP. VX, BET VY L WHOLFOH L WFH| 3 D2/ERL £, TEMP FIDEIX V1 FIDON
BORGEPED DT AP UEERTH O, VX FIDMEIE V2 FIONBRTFENE ST A
UL7-#ERTH D, VY FIOMEIX V3 FIDAEREENE S T A M URERTT,
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TEMP = ISODD(V1[10:20])

TEMP WO ARIT., ®AID 11 ARz V1 FID 10 55 20 17F TOEMNETE»E S
MTADNUEREREECH UV ZERLET, TEMP DO EIVIELETT,

TEMP = ISODD(V1[1:5]:V2)

TEMP BL T VX EWIOEFTT, TNEN 1 25 5 [FIZMENR A -7z (DX IVIZZED) #HL
W 2 DEERRU 9, TEMP FIOMEIE V1 FIOKIET 21T BN E S T A b UKER

T, VX FIDMHIX V2 FIDOXIRT 217 RGN E S T A M UERTT,

ESE4 i

g%\,(l

ISEVEN AFEPMEE (Thbb, 2 TEHOYND)

MEIDLTAMUET

ISEVEN ¥/ O

ISEVEN ¥ 2 B (% IBM Campaign TOAHHAEETT,
=%

ISEVEN(data)

INTGA—H—

data

EENE S DT A M T 58U, ZhideEfdl. 5. vLHEFH, 232 hsong
NCEIINARIZA D T, data DI+ —< v NEZRIZOWTIE, ZOHA R
D IBM BFOZEIZH D 7B TIA—X—] ¥2varvzsRLTLEX
W,

358

ISEVEN (&, fEESIN/ZT—X - v bOBREPEBLE ST AN LET, &£AN
FNZH U T, §RTOMEBUE (7205, % 2 THIoZZRDA 0 Off) IZHLT
1 2EHA, ITRTOHEEBUE (Tabb, &EE) LT 0 2588H L WIIZR
bij_o

T EEBEOEAE. BT INT v 7 aiEEAL £9. FHlxiE. ISEVEN(2.5)
=1 a0 ET 2 IMEKDD),

51

TEMP = ISEVEN(-3)

TEMP E WO ZHITIE 0 2E5LH L WHIZERL £ 7,
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TEMP = ISEVEN(V1)

TEMP & WD ZHETT, &EIE VI FIOREPMEENE S D% T A M UAERTH 55 LW
EERRLUET,

TEMP = ISEVEN(V1:V3)

TEMP. VX, BET VY L WOLFTOH L WFH| 3 D2/ERL £, TEMP FIDfEIX V1 FIDONA
RWWEPE ST ANUEERTH D, VX FIOMEIZ V2 FIORNEIMEEE S T A b
UL7=#ERTH D, VY FIOMEIX V3 FIOAEPMERED E S 0T A M UERTT,

TEMP = ISEVEN(V1[10:20])

TEMP 2 WS KRIT, HAID 11 DRIz V1 FD 10 225 20 [T TOEIMEE»E S
MTADNUEREREECH UVFIZERL ET, TEMP OO IVIZLETT,

TEMP = ISEVEN(VI[1:5]:V2)

TEMP BL VX L WHEHTT, ZNEN 1 25 5 TIEN Aoz (LD VITZED) #HL
WH 2 DRERL ET, TEMP FIDfEIX V1 FIOKIET 21T 0MEEDE S D27 A b L7zfER
T, VX FIDfEIX V2 FIDK ST BT M E S DT A N LR TT,

BRI

L ]

150DD AIHEDZEH ($7bB. 2 TH Y YNRE)
BESBFANLET

ISODD ¥/ O

ISODD ¥ 7 v % IBM Campaign TOAHHTEETT,

5378

ISODD (data)
NI AX—=4 —
data

FEPES LT ANTHE8ME, ZIXEBUE, 5. v VHEIFH, 22 hs500ng
NPIZFMEINBZRICHED T, data D7+ —< Y FEFZEIZDOWTIE, ZDOHA K
D IBM #FDBIZH D (70BN TA—F—] v7varvz22RULTLREX
(A%

st EA

ISODD (%, fEEIN/ZT — & - £y FOEKEIEFENPES NPT AMLET, &AD
FNZH U T, T RTOGHEUE (T720b5, iz 2 THI-oZRDA 1 Off) T LT
1 28 A TRNTORFEMAE (Tabb, MEBUE) X LT 0 288HLWIIlZE K
LT,

B FEEBUEDEA L. BT INT ~ 7 uEE#EE L £9, #zI1E. 1S0DD(2.5)
=0 XD ET (2 FEBTHRVWED),
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51

TEMP = ISODD(-3)

TEMP E WO EZHEITHE 1 Z2EBTH L WHIZ/ERL £,

TEMP = ISODD(V1)

TEMP X WO ZETT, &I V1 FIORNBRTENE S5 0%2 T AN UIERTH 28 LW
EERLUE T,

TEMP = ISODD(V1:V3)

TEMP. VX. BX T VY E WS ELHTOH LW 3 DZ2/EKL 3, TEMP FDfEIE VI FIDOW
BWGEPESI LT APUERTH O, VX FIOMEIX V2 FIOAENEGEDE S T A b
UL7=ERTH D, VY FIDMEIZ V3 FIOAEREGEENE ST A M UERTT,

TEMP = ISODD(V1[10:20])

TEMP & WO KEIT, IO 11 HDEILIZ VI FID 10 525 20 {7 TOEMFENE S
MTADNUEREREEGH UWFIZERLET, TEMP OO IVIZETT,

TEMP = ISODD(V1[1:5]:V2)

TEMP B L VX EWHKRTT, ThEN 1 225 5 fFIZER A- 72 (LD EIVIZ4ED) #HL
W 2 DERMERRU 9, TEMP FIDMEIE V1 SIOKIET 21T BHFHNE S 0T A b UKR

T, VX FIDfEIX V2 FIDOXIET BRGNS T A M URERTT,

EPEAEIE

A% L

ISEVEN ANEIMER (Tbb, 2 TEHOEIND)
MEIMTAILET

LE ¥v/7 0O

LE ¥ 27 1% IBM Campaign # &' IBM Interact THHFHETT,
BX

datal LE data2 datal <= data2

WNTX—4—

datal

s d 2 BAE 2 OVHIPH, ZHd@BdE, F. wIVHEFH, 2 InsonT sz
T NBRIZZED ET, data D7 A —< v NEHRIZDOVWTIE, ZDOHA KD
IBM 8 DEIZH 2 (w70l TA—&%—] 2 arvazRRBLTLEI W,

data2

FBREINZFDOTRTOMEZ LIRS 2 ROEE, Z nideE@BdE, 5. & )LHipH,
FHREINSOWTNNIZIEMEINBE IR D £9, data D7 A —< v MEHKITD
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WTlE, ZOHA RO IBM #FOZEIZHD [0 A—X—] oV a
VESBUTLEI W,

st AR

LE &, fREI N 2 DOT—XHFPFHEZLEL, 26 1 OT—X - £y bOEDIE 2
DTF—R -y OB TR THIEEIE 1 2, THOTRVWESIZ 0 ZRUET,
BATIFNZH LT, datal OXfIesle dataz OIS L O K% & GH LWl % R
ULET (0%, datal O 1 Flik data2 DOF 1 FlEbEgXh, 5 2 5L 2
Fle S v, UREBRIZHE ),

data2 DNEHDLGE. datal OFXEIFZTOME LRI N FE T, dataz D FDEGE.
FEIIT I DOR=ATiITbNE T, datal DfEIX data2 D 1 F7OfE & KX
N, B2 TR 2 fre ki, DURFEBRICHEE £9, ZOITZ L DFEIEX. &
HOHDOERBEDEE TORITORREERL T,

W LE BT MR B ORICESERT L (<=) ICEKTEET,
I

TEMP = 4 LE 4 F7z1% TEMP = 4 <= 4

TEMP X WO LRITHE 1 2ELH LU WHIZERL £ @ IZZNEHIZFEL WD),
TEMP = V1 <= 8

TEMP 2 \W S ZHTT, V1 FIDOXNIGT 247 DMHEIEFED 8 LR DIGEIZEMEN 1. £ 5 TH
WAL 0 THEH L WHIEERL T,

TEMP = V1:V3 <= 2

TEMP, VX, BX T VY L WHLFTOH L WA 3 D2/ERL 9, TEMP FIOMEIZME 2 & kb
U7z VI FIONETH D, VX FIOMEIZME 2 Lz V2 FIONETH Y, VY FIDfHE
W3l 2 2 HERLZ V3 AONETT,

TEMP = V1 <= V1

TEMP WO HHTTIANRTIZ 1 2ELH UL WHIZFELL T (TARTORITZENEFIZEL
W7z ),

TEMP = V1 <= V2

TEMP & \W S ZHTT, &HEIX V1 FIOFOMEZ V2 FIOMNIGT 247DME IR L7 DTH
LZHLWHIEERL £T,

TEMP = V1[10:20] <= V2 F7/zI& TEMP = V1[10:20] <= V2[1:11]

TEMP £ WA ARIT. HmAID 11 DT V1 FID 10 25 20 [TETOEE v2 FD 1
o 11 fTETCOMEEHRBLUZERZEDH LW Z/ERL £, TEMP DftoE)LiFZET
E

B E R

B R A

EQ 1 2OF—=XFEBES 1 22ELWEE
IZ TRUE 2RULET
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E3E 23

GE 1 2OF—RHFEANES 1 DEDKREVDR
LZLUWEAIC TRUE 2RULET

GT 1 207 —XHFEDRE D 1 DL bhKEVE
A2 TRUE 2RLUET

LT 1 2OF—RHFEANES 1 DED/NIVE
12 TRUE 2 RULET

NE 1 207 —XHFENH S 1 2FLLRW
5412 TRUE 2ELET

LIKE ¥ 7 O

LIKE ¥ 2 1k IBM Campaign 3 &' IBM Interact CHHAIHETT,
B

datal [NOT] LIKE data2
INSA—4—
datal

W 52 L#EHE, ZETFFAN - AMN) VY, FRETFAN - AU T
MM NBAUTARD £9, data DT A —< v PEBIZOVWTIX, TDOHA KD
IBM 8G0EIZHB (w70l TA—&—] 72 arvi2HBLTLEIWN,

data?2

BREINEZFDOTRTOMMEL KT BTFAD - XX —r, ZHETFAM - A b
Vo7, F2ETFAN c ANV UFIZEHBIE AR D £9, data2 DFIDE
&, data2 DNETRWRD, datal OFOEEE U THRITNIER D FHA, data
DT A=Y NERIZDOVWTIE, ZDOHA RO IBM #FDZIZH S [~ 7 oK
NIA—=—R—] I arvazHRUTLIEIWN,

data2 DT Y X—A37— () I, datal NOMEREDHE—~XFIZ—HT 571
RA—RFXF2E2RUET, N—2 b iH (%) (& datal NOELEELL EDOSFIT
—HUET,

BL

LIKE I&, fEE€EN/z 2 DOF— X EZLKL, AN VIR —HTEHE1F 1
., —HULRVWEAIE 0 Z2RUET, FANFNCH LT, O datal DX
H%& data2 OXIGFIEHEBELZEDEEL., HILWIIZRERLEY (DF 0. datal
DF 1 FE dataz OF 1 FlE X, & 2 FNEHE 2 sl T, URNFEBR
1ZHE <)o

data2z A MY UV IEBDOEES. datal ORKA NV VU TIZFDANY VTR X
NFT, data2 MHDEE. HEIFFITrOR—2TiHbIWET, datal OFE 1 17
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DARY 7% data2 OFE 1 fFTOA MY 7L HlmEh, & 2 17138 2 f72 b
BRI, UTACEEET. 207 03EIX. BEOFORBOANY V7
EFCORITORREERL 7,

ANV T REBT 26, K/INXFOXMEH Y ERA (Thbb,
IIYeSII\ "YES"\ "yeS"\ "yeS" zij—&rlﬁj%k%f;éﬂé)o

H: LIKE ¥ 27 03B EDN—Ya v ThHsb NOT LIKE BHY ET, FDT7 4 —
<v ME LIKE 2R U T9, NOT LIKE l%. datal A bV > 7D data2 CTiEH
INBETF T —=hMI—HLUAEWVWESE. 1 2ELET,

l

TEMP = "gold" LIKE "gold"

TEMP E WO HHITHE 1 2BTHLUWHAIEZERLET 2 DDARNY VIDB—HT 5720),
TEMP = "No" LIKE "NO"

TEMP E WO KEITE 1 28THULWHIZERLET (AN VIO TIER/ /N FEK
BIL W72 8),
TEMP = V1 LIKE "gold%"

TEMP &\ D #4EI T, V1 FIDMIET 247D~ Y > 2 "gold" & % D&ITHE ARREDE
DXFTHELGEFEMD 1 THLHUWIIZERLET, T2 TRWES, #fEld 0 T
ER

TEMP = V1 LIKE "g_1d"

TEMP 2 WO ZRTTH LW ZER L. ZDFDOEEIZ, VI FIOIET HiTOMEEA Y~
7 Mg ZOBITKHLKARED 1 X7, BLOZTOHICHEL "Id" THHHEIE 1 1280 &
T, 5 ThRWEA, &ElE 0 TY,

TEMP = V1 LIKE V1

TEMP WO ZHITTRTIZ 1 ZALH UL VHIZERL T (TRTORITZTNEHFIZEL
W7z ),

TEMP = V1 LIKE V2

TEMP &\ D ZHTT, &EIE V1 FOFOEZ V2 FIOXNIGT 247DME IR L7 DTH
LHULWFIEERL £,

TEMP = V1:V3 LIKE V4:V6

TEMP, VX, BIT VY L WHOLFTOH L WA 3 D&2/ERL 9, TEMP FiZik V1 FlD A b
Vo7 V4 FIONIET BFOA M) V72 HEBELZH0OREENE T, VX FliE v2 5l &
V5 Fl&HER U £9, VY Flik v3 FlE ve FEEkEL £9,

TEMP = V1[10:20] LIKE V2 F7zix TEMP = V1[10:20] LIKE V2[1:11]

TEMP WO AREIT. HAID 11 DIz V1 FID 10 225 20 TETDOA MY 7 & V2
FID 1 575 11 ITETOAN) VI 2HBUERERZ2EDH LU W ZERL X3, TEMP O
DX IVIZETT,
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BRI

E3E AA

EQ 1 207 —RHFEHH S 1 2FLWEE
IZ TRUE 2RLUET

GE 1 207 —XHFHFEIH S 1 Dk REVLH
LLWHAIZ TRUE 2ZELET

GT 1 2OF—RHEANH D 1 DL KEWVG
&1 TRUE 2EUET

LE 1 2OF—XHFEIH S 1 DX O/NAIVH
HLWEAIZ TRUE 2ZELET

LT 1 20OF—XEEEBES 1 DX D/NEWVWE
412 TRUE 2RLET

NE 1 2OF—RHFANES 1 22FLL RV
L& TRUE 2RUET

LN £/ LOG ¥~ 0O
LN ¥7z1& L06 ¥ 2 1id IBM Campaign TOAEHAEETT,

3

LN(data) %713 LOG(data)
INTGA—4 —

data

HAR 2GR T 28Ul ZHIXERME. F. wUVHEIPE, 2k nsond s
WZRHMiiE B X272 D £9, data D7+ —< v PERIZDOWVWTIX, ZOHT FD
IBM BRO#EIZH2 (w7 I A—&—] ¥ avaBHELTIEZIW,

st B

LN 721 L0G 1F, fEEINT —XHPFOKMEOHANBEZHA L T, AN
FHZR LT, ZNETNGIET 2 AN OBROERAEE2ELHLUWIZREL £,
HARNEE, B e = 2.7182818 #JEEX L EJ, LN I EXP ~ 27 0D KA T
j_o

E: EINLT —XHEHHNDTNTOMIZ 0 LOKRESL AR TERY A, £
NS OGS, TR R& ANEION L TEAR VPRI NE T,

51

TEMP = LN(3) F7zi% TEMP = LOG(3)

TEMP & WO AFTTHE 1.099 2&LH L WAl ZERL £ 9,

TEMP = LN(V1)

TEMP & WD ZHTT, #EIX V1 FIONBEDOHARETH 2L WHIEERL £7,
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TEMP = LN(V1:V3)

TEMP. VX, BEIT VY L WHOLFTOH L WFH| 3 D2/ERL £, TEMP FIDMEIX V1 FIDH
BOBERNETH O, VX FIDMEIX V2 FIOREDHARNETH D, VY FIDOEIL V3 FIDORH
BOARNETT,

TEMP = LN(V1[10:20])

TEMP X WA ZETT., \AID 11 DT V1 FID 10 25 20 {7E TOMHED HRGE %
HBOHUWHIRERL FT, TEMP OtV IdZETT,

TEMP = LN(VI[1:5]:V2)

TEMP BL VX L WHKRTT, ZTNEN 1 25 5 fTIEN Aoz (LD VITZED) #HL
WH 2 DRERL ET, TEMP FIDfEIL V1 FIOKET 2470 HAKNE T, VX FIDOfEIL V2
FIDXIET 247D HARNETT,

E3pEAEak

B A

EXP HARE (o) Z2IEE SN T —XEHDOKZ LIV
DODHNRTREFL-MEEZRDFT

LOG2 BEINS T — X O NAED B E 5
BLET

LOG10 BRI N7 — ZHPHONE D A E &
BLET

POW EOE2IEEINEREERETRERLE
ExEHET 2

LOG2 ¥/ O

L0G2 ¥ 7 1l IBM Campaign TOAEHAHETT,
BX

LOG2 (data)

INTGRX—4 —

data

JEAY 2 OMEEFE T AEME, ZIXERME,. 5. e VHEPE, LRI s5DWT
NPIZEMENAERNIZL D ET, data D74 —< v PEBRBIZOVWTIX, ZOHA K
D IBM BFoOBIZHD (70BN A—&Z—] ¥ arvzsRLTLREX
W,

EiEA

L0G2 4B E I N/=T — ZHPFADMHEDIED 2 ONBEFHEL £, F£ATFNIL
T, TNTNHIRT 2 ANFIOBDED 2 ORNEEELH LW ZRL 7,
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E: RSN T — ZHFANDTANTOMEIZ 0 LO RSB TRAD A, £
NLMSN DG G, BB ATMEIZN U THEA2UARINE T,

51

TEMP = LOG2(8)

TEMP WO ZHEITHE 3 Z2HBTH L WHIZ/ERL £,

TEMP = LOG2(V1)

TEMP X WO ZETT, &HIX V1 FIORNBDED 2 DB THEH L WHEERL FT,

TEMP = LOG2(V1:V3)

TEMP. VX. BE U VY E WS ELHTOH LW 3 D&2EKL 3, TEMP FDfEIE VI FIDOW
ROED 2 OXNTH D, VX FIOMEIX V2 FIONBRDIED 2 ONETH b, VY FlOfEIX
V3 FOHNBDED 2 DN TT,

TEMP = LOG2(V1[10:20])

TEMP WO ARTT. &HID 11 fHDEIIZ V1 FID 10 25 20 17 TOMEDED 2 DR
BEEGH U WFIZERLET, TEMP DO EIVIZETT,

TEMP = LOG2(V1[1:5]:V2)

TEMP BLT VX EWIAFITT, TNEN 1 25 5 [FICEN A -7z (D IVIZZED) #HL
W 2 DERMERRU 9, TEMP FIOMEIE V1 FIOXIET 2/TDIED 2 OXET, VX FIDHE

13 V2 FIDONIET BITDEAD 2 DT,

EPEAE L

BE%K B

LN F7-1% LOG fREI N T — REFADONED HRTBUE G
BULET

LOG10 BT N7z 7 — RO NED H % &
BLET

POW E-Eiit

LOG10 Y7 O

L0G10 ¥ 2 1% IBM Campaign TODAMHHAGETT,
BX

LOG10(data)

INTGA—4 —

data

WHAXNBUE AT 2 8E, ZIXEBUE,. A wVEIF, ZREInsonTis
IZEHEiE N5 £, data DT A —F v MERIZOVWTIE, ZOHT FD
IBM #FDFEIZHD (w70l TA—X—] 272 avERBLTIEIN,
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st AR

L0G10 (J4EE S Nz T — X FIADMEDH AN 2R L £ 9. FANFNIH LT,
ZTNTNNIES B ANFNOBDOEINE2EOH L WIIZREL X9,

H: HEIN/T — ZFEEANDTRTOMEIZ 0 T REL RS TIERD EHA, £
NS DG G, RS ATMEIZN U THAR VAR INE T,

4l

TEMP

L0G10(100)

i 2 BEEND, TEMP 2 WO ZETDH L WA ZERL £,
TEMP = LOG10(V1)

TEMP WO ZRTT, &HEIX V1 FIONBDEHANHMTHS2H L WIIEZERL T,
TEMP = LOG10(V1:V3)

TEMP, VX, BXIT VY L WOLFTOH L WH| 3 D2/ERL £, TEMP FIDfEIX V1 FIDNA
ROFEHNETH O, VX FIDMEIX V2 FIOREDERNETH O, VY FIOMEIE V3 FION
KON TT,

TEMP = LOG10(V1[10:20])

TEMP WA HETT, T\AID 11 DT V1 FID 10 H 5 20 17X TOMEDHE N Z
HEOHUWHIRERL FT, TEMP OtV IdZETT,

TEMP = LOG1O(V1[1:5]:V2)

TEMP BET VX L WIHERIT, FNFN 1 5 5 Tl A7 (LD IFZED) HL
WHI 2 D2ERL £, TEMP FIDfEIEX V1 FIDOKET 247 DF AN T, VX FIDfEIL V2
FIDRIET 547D H A ETd,

ESPE Lz 3=

e ]

LN F£7-1% LOG HEE X NI T — R B O NED AR % 5
BLET

L0G2 BRI N T — REHOAED ZHERBZ
CAVES N

POW N E R

LOWER Y7 O

LOWER ¥ 2 1% IBM Campaign $ & IBM Interact CT{EHAAFETT,
B

LOWER(data)
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INTGA—H—

data
INCHAZEW T 5 A MY V7 fH,
SEs

LOWER 1, 8B EIN/T —XHF O AN V@R /INCFIZEHBRLUET, &L
IR T A ATEILVDA N VT BINCFIZEBLUZHD2E0H L WIZREL %
‘—é—o

51

Temp = LOWER "GOLD"

Temp & WS HHEIT "gold" ZELH L WA EZERL £ 9,

TEMP = LOWER( "JAN 15, 1997")

TEMP & WD ZEIT, jan 15, 1997 2\W5 ASCI FFA b - A M) V7 2ELH LW %
ER L 9,

TEMP = LOWER( "Pressure")

TEMP X\ S ZHIT, "pressure” 2\W5 ASCII FF Ak - A MV VT 2ELH LW 2 E
L ET,

TEMP = LOWER(V1)

TEMP WO AETT V1 FIDZEA MY VT RBINCFIZEBR L2 DEELH L WIIZER L
9,

LT ¥/ 0O

LT ¥ 2 \ix IBM Campaign & & T IBM Interact THHAIRETT,
B

datal LT data? datal < data2
NI A—=G —
datal

i 2 HBAE 2 VEIFH, ZUXERBUE, 5. RVHEIFH, I ns00nTsic
FMENBARIZARD £9, data D7+ —~F v PEBIZOVWTIE, TDOHA KD
IBM 8GDEIZH B (70T A—&—] 72 arvz2RBLTLEIWN,

data?

RESINZHDTRTOMEZE LIRS 2 W ROBUE, T IXELRME, 5. & ILHiFH,

FFIhsonTIFH I NERIZ2 D £9, data D7+ —~< v NEEIZD
WTlX, ZOHA KD IBM #ADFEIZH D (w70l A—%—] ¥/ a3

VEZBLTLLEI WY,
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st AR

LT &, $BEINZ 2 D2OT7 —XEFHZLLIKL, 1 OT—X - £y POEIE 2
DTF—R -y POMEIOD/NIWVWEEIZ 1 2, 5 TRVESGIX 0 Z2ZRUET,
BASFNZH LT, datal OGS & data2 DORGH & DI Z & HH LWl 2 R
ULET (%Y. datal O 1 ik data2 DO 1 sl bEgXh, 5 2 5L 2
Fle X v, DURERIZHEL ),

data? DEHDILE. datal DREIFF DML I NE T, data2 DA,
HEFITTEDOR—ATITbNE T, datal DffIE data2 D 1 17OME & bk X
. B2 AT 2 freltigE ., DARABRICHRE £, 2072 0FEIX. &
HWOHDOERBEDEE TORITORREERL T,

W LT BETE RS (5) KEBTEET,
I

TEMP = 3 LT 4 F£/zI% TEMP = 3 < 4

TEMP E WO HHITHE 1 ZETHLUWHIZERLET G 1F 4 KO/NT WD),
TEMP = V1 < 8

TEMP & WO HZETT, V1 FIOMIET 2TOMEPHTD 8 L D/INXWIGEIXKMEN 1. 5
THRWEEIZ 0 THHAHLWIZERL T,

TEMP = V1:V3 < 2

TEMP, VX, BET VY L WHOLFTOH L WHI 3 D2/ERL £, TEMP FIOMEIZME 2 & kb
U7z VI FIONAETH D, VX FIOMEIZME 2 Lz V2 FIONETH D, VY FIOMHE
Wl 2 EHERLZ V3 AIORNETT,

TEMP = V1 < V1

TEMP E WO EBITTART 0 ZECH L WIIZERL £T (ZNBEF L D/NEWEIFAFEL
RN D),

TEMP = V1 < V2

TEMP & WD ARTT, &EIX V1 FIOFOEZ V2 FIDONIGT 247DMEE IR L7 DTH
LZHLWHIEERL £T,

TEMP = V1[10:20] < V2 F7zi% TEMP = V1[10:20] < V2[1:11]

TEMP & WA ARIT. mAID 11 DT V1 FID 10 25 20 [TETOEE v2 Fld 1
o 11 fTETCOMEEHRBLUZERZEDH LW ZERL £, TEMP DfttowViFZET
E

e E R4

BE#K A

EQ 1 D2OF—=XHFHIEIPE S 1 22 FLWEE
IZ TRUE 2RLET

GE 1 2OF—=XFEAENES 1 D& KREVH
HLWEAIZ TRUE 2REL XY
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ESF-44 At

GT 1 2OF—=XFEAEBES 1 DX REWVWE
412 TRUE #REUET
LE 1 2OF—XHPFADRE D 1 DL DRI Vh

HLWEEIZ TRUE 2RELUET

LTRIM ¥ 70O
LTRIM ¥ 2 1% IBM Campaign &' IBM Interact THEHAIRETT,
-3
LTRIM(data)
INTA—H—
data
FATAR—ZAZHIRT 2 A MY v,
&5 EA
LTRIM &, fRESI N7 — XHPHDO KA b Y ¥ FHED 5 FefT AR — A7 % HIFR
U, Zfix /2 ) v 7 2R UES, EANFNTHLT, HiLwgl 1 22RELU &
R
vl
Temp = LTRIM " gold"
Temp &\ AHTT "gold" ZELHLWVWA MY V7 2ERL £,
MAX <20
MAX ¥ 27 1% IBM Campaign 3 &' IBM Interact CTHHFHETT,
-3
MAX (data [, keyword])
INTGA—H—
data

BRAMEZFIATA2H8E, ZXEBUE, 5. VHEIFH, 220500
FMMINBARITARD £9, data D7+ —< v PEBIZOVWTIX, TDOHA KD
IBM 8GDEIZH B (70T A—&—] 72 arvi2HRBULTLEIWN,

keyword

100 1BM Marketing Software ®~¥ 210 Z—H#— - H4 K v10.1



ZOXTVardF—7—KiE ANT—XEFIZH U TITONDEEEE2EE
LET, IROWITNLZ2ERL T,

ALL - data DT AR TOEIVIIEHBEZITVWET, (T 740V 1)
COL - data DRFNTHZIZFHEZITVWET,
ROW - data DEATITHIZIZEIEZITVWE T,

IBM Campaign O ¥ —7— ROMHHIZOVWTH LK, 7 =YD [T7x—<v
FofRR) 2ZRLUTIZIWN,

H: 2HO~ 7 uBEBlE, F—7—F - I A —%— {ALL | COL | ROW} & D X
F, IBM Campaign Tld. ADNT—XPEIZH D237+ -V RTHB 7%

D, IN6DF—TU—RFHEHINEEA, vZ70idHIZ. 0L F—7— FBHEE
INTVWE LIRS FEVET, L7zdi5> T, IBM Campaign 2T 5 & i

. ZhoDdF—TU—F2EETIHEIDD FHA,

atFA

MAX X3 E I N/2T — RBPFHOMORAEZFHFAL 9., RAMEZELH L WA 1
2%RLUET,

il

TEMP = MAX(3) F7zi% TEMP = MAX(3, ALL)

TEMP WO HEITIE 3 28T H L WIIEERL £,
TEMP = MAX(V1)

TEMP WO HZHETT, VI FIONEBORKNETH 2B —HE2ELHLWIIEZERL £,
TEMP = MAX(V1:V3)

TEMP 2 WD ARIT, V1, V2, BLT V3 FIOIKRKIETH 2B — (%2 G L WAl Z/ER L
E

TEMP = MAX(V1[10:20])

TEMP £ WHAREIT. V1 5D 10 75 20 T LVOEKETH I HE—HE2ELHL W%
fERL £,

TEMP = MAX(V1[1:5]:v4)

TEMP WO HHIT, V1 225 V4 FD 1 225 5 70 ILVDRKIETHLE—Er2E5LH L
WHlEERR L 9,
TEMP = MAX(V1:V3, COL)

TEMP, VX, BET VY L WOLFTOH L WHI 3 D2/ERL £, TEMP FIOH—ffHIL v1 %
DHNAEDRAMETH D, VX FIOBE—fEHIZ V2 HIONEOHRKXETH . VY FlOBE—{HI
V3 FIDOANEDmKIETT,

TEMP = MAX(V1[1:5]:V3, COL)

TEMP, VX, BET VY L WHLFI T, TNTNE—EEZEAZTH LW 3 DEERL £
3, TEMP FDfEIE V1 HID 1 75 5 {TORILVDEKRMETH D, VX FIOFEIZ v2 5D 1
NS 5 TORILVOBRKETHD, VY FIOMHEIEX V3 5D 1 75 5 7ORILVORKNETT,
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TEMP = MAX(V1:V3, ROW)

TEMP L WO AFIT. ZBNVEHEIZ VI, V2, BT V3 FIORIET 21TDHRKRIETH 585 L
WHlEERR L £ 9,

TEMP = MAX(V1[10:20]:V3, ROW)

TEMP & WIS ZHIT. mAD 11 HDXILIZ v1 225 V3 FID 10 25 20 [T TOMDE
KIEZELH LU W ZERL 3, TEMP DD X L IZLETT,

LB B
MIN VDR D BN FIIL £ 3

MEAN ¥ 70O

MEAN ¥ 2 1% IBM Campaign & & U IBM Interact CT{HHARET T,
B

MEAN(data [, keyword])

NIA—=F—

data

BT 2 3BT 2R ROBUETT, ZIXERME. 5. vLVEPE, /23205
DWTNPIZFMEINDE TR0 £, data D7+ —< v PEZBIZODVWTIE, ZD
HA4 KD IBM #EDBEIZH D [RI7OBEBNRNTA—X—] 27 avi2HBRLT
EE W,

keyword

ZOXTVardF—7—KiE, ANT—XREHFIZH LU TITbNSEEEE2RE
LET, IROWTNZ2ERL T,

ALL - data DT RTORIMIZEFHZITVWET, (T 74V H)
COL - data DEFNZHI < IZFHEZITVWET,
ROW - data DHITICHIZIZHAZITVWET,

F—T7— ROMEHEIZOWTEELL X, 52 R—Y D [DATEJ 22 LT
(AN

H: 2O~ 7oL, ¥—7—RF -85 A—%— {ALL | COL | ROW} 22D *
3, IBM Campaign Tld. ALNT—XPEIZH DI E 7+ — VR THB 7
O, IN6DF—T—RFFEHINEEA, vZ7BIFHIZ. COL F—7— FBHEE
INTVWEEDITRDFEVE T, L7zdi> T, IBM Campaign 2T 5 & i
. ThoDdF—TU—F2BETLIHEIDD FHA,
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st AR

MEAN (Z. HBEIN/-T — X HFHAD LIV OBEMES F /- I3 L 2HE L £3, HiiE
BiZ, I RTCOENVONEDEEZ VOB THEL CHEINE I, MEAN KT
FIDEUE, keyword IZ X > THEE D T,

« keyword 7% ALL D¥5&. MEAN (EHL—fH (data DT R TORILVDEY) 2ELH
LWl 1 22RELET,

+ keyword 7% COL D&, MEAN IZANFIZEIZH LW 1 22RULET, £h
ZNOH L WINIEH—E (NIes 2 AN DT RTORILVDFE) BEENE
7,

o keyword A% ROW D&, MEAN 1% data OEITEEDOEHZELH LW 1 D
ZRUET,

H: Z2EO+EIVIE MEAN TIREHINET,
7E: MEAN 1T AVG <27 0 FE UL T,
£l

TEMP = MEAN(V1)

TEMP WS HETT, V1 SIONEDRMTIITH B B2 ELH L WA ZERL £,
TEMP = MEAN(V1:V3)

TEMP 2 WS KZRIT, V1, V2, BXT V3 FOWNAEDOHEMEETH D H— %z G H L W
EERLET,
TEMP = MEAN(V1[10:20])

TEMP 2 WS KRIT, V1 FID 10 55 20 7O RIVOHEMEETH 2 H—{iz G5LH L Wi
EERLET,
TEMP = MEAN(V1[1:5]:V4)

TEMP WO ZRIT, V1 225 V4 5D 1 225 5 70 IVOBEMFEHTH S22 ELH
LWolzER L £7,
TEMP = MEAN(V1:V3, COL)

TEMP, VX, BLT VY L WOLRTOH L\WFHI 3 D2/ERL £, TEMP FIOH—ffIL v1 %1
DONBEDEMEETH D, VX FIOBE—fHIZ V2 FIONBKOEMEETH D, VY Flo—(E
13 V3 FIONEDEMNEE T,
TEMP = MEAN(V1[10:20]:V3, COL)

TEMP, VX, BET VY L WS KRIT, TNFNHEHEEZEALZHLWH 3 D&2EHRL X
3, TEMP FDfEIX V1 #ID 10 725 20 TORILVOEMEHTH b, VX FIOfHEIZ v2 FlD
10 225 20 fTORIVOEMEHTH O, VY FDMEIF V3 51D 10 75 20 17D IO HEH
ST,

TEMP = MEAN(V1:V3, ROW)

TEMP 2 \WSKRIT, &BIIVIEHIZ V1, V2, BLT V3 FOXIET T ORMEETH 58
LWl EER L £9,
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TEMP = MEAN(V1[1:5]:V3,ROW)

TEMP L WO ARIT., 1 75 5 70T V1 25 V3 FIOMIET 2{TOEMEE %2 &0
LWlZER L £9, TEMP Dbt L IFZe T 1,

B E R
B A
SUM F7z1% TOTAL VOHEDOEF ZFBELET

MIN ¥ O

MIN ¥ 72 ik IBM Campaign & &' IBM Interact CTHAIFETT,
B

MIN(data [, keyword])

NI A—=G —

data

BR/AMEZFHAET A HUE, ZIXEBUE, 5. RVHEIFH, 2S00 Tsi
MAXNBRICTARD 9, data DI A—< v NEBIZOVWTIE, ZOHA RD
IBM BB DEIZHS (RO A—&R—] 222 arvaBRBLTLEI N,

keyword

ZDA T arvoF—7—Rik, ANT—XHEHEIZH L TITbN IR GIEE2IEE
LEd, MOVWThhz#IRL X7,

ALL - data DT AR TODEIMIZHEZITVWET, (T7 4L H)
COL - data DHRFNZHI X IZHAZITVWET,
ROW - data DEIFICHI 2 IZHAZITVWET,

F—T—ROMEHEIZOWTEHELL X, 52 R—=Y D [DATEJ 2L T
(AN

H: 2O~ 7 v, ¥—7—F - X5 A—%— {ALL | COL | ROW} 22D %
3, IBM Campaign TlE, ANT—XPHEIZBE—DHEIEXT7+—VRTHBT
O, INH6DOF—T—RNFEHINEREA, 27 1IEHIT, COL F—7— FHHEE
INTVWB LD ITHRAFVET, L7z > T, IBM Campaign Z{HH7 5 & ZiC
. ZNoDF—TU—-RFNE2HEETILEZDD HA,

st EA

MIN ZHEEINAETF—REFDOTRTORILOE/MEZFHEL 3. B/MizEED
¥l 1 22RUET,
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TEMP = MIN(V1)

TEMP & WA ZHIT, V1 FIOR/METH BB —(HZELH LW EERL 9,
TEMP = MIN(V1:V3)

TEMP X WS BT, V1. V2. BLO V3 DB/MATH 2 — iz L H LW 2 ER L
9,

TEMP = MIN(V1[10:20])

TEMP 2 WS KHIT, V1 FID 10 55 20 70OV OR/METH DB —HEZELH L W%
ERR L 9,

TEMP = MIN(V1[1:5]:V4)

TEMP X WO ZHEIT, VI 225 V4 FD 1 25 5 fTDRILVOR/IMETH S HE—EHEZELHL
WHlEERR L £ 9,
TEMP = MIN(V1:V3, COL)

TEMP. VX. BXT VY L WOLETOH L WFH| 3 D2ERL £, TEMP FIDOH—ffHIL v1 7
DE/METH D, VX FIOBE—{HIE V2 FIOK/IMETH D, VY FIDOE—fEIX V3 FIDH/IME
Tj_o

TEMP = MIN(V1[1:5]:V3, COL)

TEMP, VX, BX T VWY Y WHLRIT, TNTNHEHEZEALZH LW 3 DEEHRL F
9, TEMP FDfEIE V1 #ID 1 75 5 {TORILVOE/NMETH D, VX FIDOFEIZ v2 5o 1
NS 5 FORNOR/METH D, VY FIOMEIZ V3 FID 1 55 5 FORILVORIMETT,

TEMP = MIN(V1:V3, ROW)

TEMP WO ZHITT, &ENVEHEIX VI, V2, BX O V3 FIO)IET 270H/NMETH D5 L
WHEERR L £ 9,

TEMP = MIN(V1[10:20]:V3, ROW)

TEMP 2 WD KRTT, B&AD 11 HDEIIZ VI 55 V3 FD 1 26 5 77E TOMED RN
fEEELGH U WHIEFERLET, TEMP OO X IVIZETT,

Eapedeaka

B % Gl

MAX IV OHFORKMEEZFEL £ 5

MAX_TO_INDEX HE TN DOETORKMEDHFEFEZ F L
EScN

MINUS ¥ 2 0O

MINUS ¥ 2 B1% IBM Campaign 3 &' IBM Interact TEHFEETT,
B

data MINUS subtrahend data - subtrahend
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INTGA—4H —
data

WEOE 1 HEHL 3850 IVEP, ZhdeBE. 5. L EE, -
XZNS5DOWTNMZFHIi SN2 b £9, data D74 —< v FEHKRIZDWT
&, ZDOHA KD IBM BEDREIZH D (R I7OfBNNTA—K—] I avi
ZIBLTLZIWN,

subtrahend

FBEINZFTITRTOMEN SRBE S NEHUE, ZHILERE, #, wIVHFE, *
RIS oWTNZFHliE nbdRi24 0 £3, subtrahend DFI DL,
subtrahend PEBTHRWIED. data DHOEEF U TRIFTNIER D £ A,
subtrahend D7 # —< v hEH (data LFEL) IZ2WTIX, ZTDOHA1 KD IBM #l
MDEIZH D [RI7OBEBNRNTA—K—] 7 arvz2BRLTLIEIN,

G

MINUS |, $BE SN 7/-5 — X &iPH data #*5 subtrahend ZJEFEL £9, & ASF
WL T, ZNT N data OFISFIH 5 subtrahend ORSFIZIBE L 726 D% E
CHLUWIIZRELET (0D, data O 1 555 subtrahend D 1 FIHJKE
SN, 2 FIPSE 2 FINEEI N, LNREMRICH L),

subtrahend 2VE DTS, data DEMED S T DMEDJRE XN FE J, subtrahend 3
1 DU ED¥IEEGEE. data @ 1 %]& subtrahend @ 1 5l & ORI TIFZ LD
N—ZATEHENFETINET, data DF 1 17925 subtrahend D 1 17 DIEHK
BIh, 52 1008 2 18 REI N, DUFFERICHRE £9., 2072 0FE
X, BREOHOREBEDIEE TORITORRELERL XTI,

A MINUS HE I, BRE () £RENT 7Y (1) ILBBTEET,
{5l

TEMP = 7 MINUS 4 F7zi% TEMP = 7 - 4

TEMP E WO ZHITIE 3 2&LH L WA 2/ERL 9,

TEMP = V1 - 8

TEMP WO ARTT. &HIZ V1 FIORENS 8 ZFIWETHDH L WIAIZERL 7,

TEMP = V1:V3 - 2

TEMP. VX, BE VY E WS ZHTOH LW 3 DE/ERL 3, TEMP FDfEIE VI FIDOW
W 2 ZE[WHETH D, VX FIDOMHEIX V2 FIONEDS 2 ZBIWZETH D, VY FD
X V3 FIDOAEDS 2 25T,

TEMP = V1 - V1

TEMP L WO HZRITIART 0 2E50H L WIAIZERLET (TRTOED» S ZNEHE %251
YTz 3 7-0),
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TEMP = V1 - V2

TEMP WD ARTT. &HEIX V1 FIOFDOME» S V2 FIOMIET 2170 EZBEL2H DT
HEHLUWFIEERL £,

TEMP = V1:V3 -V4:V6

TEMP. VX, BIT VY L WOLFTOH L WFH| 3 D2/ERL £, TEMP FiZix V1 FOfEH
5 V4 FIOXIGT 2T70MEZBELZEONREENE T, VX FNTIE v2 FIh S Vs 7%
HLUEEOREENET, VY FITIE V3 95 V6 FZ2BHALZEONREENET,

TEMP = V1[10:20] - V2 F7zl% TEMP = V1[10:20] - V2[1:11]

TEMP 2 WS KRIT, HAID 11 DRIz V1 FD 10 225 20 [TOMEMS V2 FID 1
5 11 TOMEZBE L -2 E0H LU WAIZERLET, TEMP DD IVIZETT,

BEE R4

B A

PLUS 2 DT —RHFADHNEZMEL £
SUM F 7z1% TOTAL VOHBOEFH ZFHELET

MOD ¥/ O

MOD ¥ Z 1% IBM Campaign 3 &' IBM Interact TR HETT,
B

data MOD divisor data % divisor
INTGA—4 —
data

EVanEERT SREUE, ZIRERME, . RVEIPH, £ IhoonTh
ZFHE S BRI D £9, data D7 A=< v PEFRICOVWTIE, ZOH1 KD
IBM B OEIZHE [RI7uBEBATA—R—] 72 avi2BRLTIEZIN,

PRE

ZOMEER—=ZIZUTCEY 202 ET X0 THRVER, ZhideBdE, 51,
VHEIF, 22NV TNCFHMEiE NSN30 £3, BRI o5k, B
B BREBCTHRWVED, data DHOEEFELTRIINIER EHA, BRE 07 %
—< v MNEH (data LFEIL) IZD2WTIE, ZOHA RO IBM #HOFEIZHE [%
ORI A—R—] 2 arvEBRELTIEI W,

st HA

MOD 1%, fEEENZT — R EZREINMETCHRELZRVZHELXT, I0
X, BRE TRIEEZDEILT, RV ZRET I TEHBEINE T, RADFNITH
LT, ZNEFN data & divisor 2V a2 0BE L EEZ2EDH LW EREL E
T RO O (EX7128) ¥ data R LIARD £7,
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BREL BEBOGE. BEINLIOEEIX, ZOMEEY 2 0EELZEDIZRD
9, B MW 0GE, HEIITIEOR—ATETINET, data DEIT
divisor O 1 FOMEICKHLTEY am2iEI N, 5 2 71358 2 7T U TE
BIXN, UTHEBIZHEET, 20T 0HER. BEOFORBEOMEE TO
TORREERL X7,

E: R AEnoLa, YuREI S -PRI NI,

F: MOD JHE X, % L5 (%) WAEAMTEET, HIZIX, TEMP = 5 % 3 & TEMP =
5 MOD 3 IXFILTY,

51

TEMP = 10 MOD 8 E7zi TEMP = 10 % 8

fli 2 BEEND, TEMP WD ZRETOH L WA ZERL £5,

TEMP = -10 % 8
TEMP L WO AEITHE -2 Z2ETH LU WIIZERL £,
TEMP = V1 % 8

TEMP X WO LRTT. &HIZ V1 FIORNEZ 8 TEYV 2B LM TH D5 L W% ERK
bij_o

TEMP = V1:V3 % 2

TEMP, VX, BX O VY E WS ZHTOH L\ 3 D&/ERL 9, TEMP FDfEIE VI FIDOW
Ke 2 CEVa2uEALLMETHY., VX FDMEIZ v2 FIORNER 2 TEY20EALK
fETH D, VY FlOfEIx V3 FIONE%E 2 TEY 2 ni#HFA L/ZHTT,

TEMP = V1 % V1

TEMP & WS LHIT V1 FIOKIEEIW 0 250 H LUWAIZERLET, Tk, BlEE2 Th
HECEY2ulETIE8TEYRIZRE20TT,

TEMP = V1 % V2

TEMP & WD ARTT, &HIX V1 FIDFFDEE V2 FIOMIET T2 EY 20 lEL -
HLEDTHEHF LW EERL £, V2=Vl THBHE. WO EEKIZTRTEaR’EINn
LI EIZEELTLEX Y,

TEMP = V1:V3 % V4:V6

TEMP, VX, BLT VY WO LETOH L WH 3 DEIERL £3, TEMP FiZix V1 FlofE
VA FIDMIGT BITDMEZEY a0l L OBREENE T, VX FNTid, v2 & vs 5
FEVaOEBEUAZERIPEENE T, VY FNTiX, V3 FlE Ve FlEEY 2B L 2k
EREGEENXT,

TEMP = V1[10:20] % V2 F7/zi% TEMP = V1[10:20] % V2[1:11]

TEMP £ WS ZHIT. ®mAMD 11 DX IVIZ V1 FID 10 H5 20 [TETOfEE v2 FD 1
Po 11 fTETOEZEY 20EHAELUZMERZELH L WIIZERL ET, TEMP Offio k&

WViFZE 9,
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ke B

DIV EEINL 1 2OF - REHEZHRE S 0
DT — X GHETHEL ¢

MOD RESINLT — ZFEHDONEDEY 2 1 &5
WLEd

MONTHOF ¥/ 0O
MONTHOF ~ 2 B IBM Campaign T®OAfHAIGET T,

X
MONTHOF (date_string [, input_format])
INTGA—4 —

date_string

AR AN ZERTTF AR,

input_format

date_string OHMEXN%2EET S, UTFTORDF—T7—FD 1 D,
st EA

MONTHOF (&, date string THEINLHMNOHZEMETEREL £9 . input_format
BREEINTVWARWEGSE, 774V MOF—7—F DELIMMD Y HINE T,

£l
MONTHOF ("012171" ,MMDDYY) 3% 1 2E L £ 9,

H: AR BMER0BMMERIZOWTIE 52 X—Y D TDATE] 22U TL 7~

X\,

E3pEAEak

B A

DAYOF BHE2HETEL £7,
WEEKDAYOF BHZBME LTRELUET,
YEAROF FrBEe LTRELET,

MULT ¥ 7 O
MULT <2 1|3 IBM Campaign 3 &0 IBM Interact CTEHFHETT,
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B

data MULT multiplier data * multiplier
INTGA—4 —
data

T HEE, ZTEEUE, ). 2VHEFE, 723205 00T n Gl S
HZRIZHED ET, data D7 A=Y MEZBIOWTIE, ZTDOHA KD IBM D
HIZHD [RI70BBNRNTA—R—] o7 arvEsBLTLIEI N,

multiplier

BEINFN DTN TOMIZHENT 28U, ZHIFERME. 5. wVHEFHE, /2132
NODVWTNPIZFHMBI I B RIZ72 D £9, multiplier DFIDOEIL, multiplier
PEBTHR WD, data DHOEEEUTRIFNIERD FEA. multiplier 7
4 —<v MEHE (data LFEL) IZDOWTIE, ZDHA KD IBM #EDFEIZH S
(7B XA—%—] 27 avaBRLTLIET N,

st EA

MULT &, fBES Nz 2 DD T —XH@FOMEEREL £3, SANFNICH LT, %
NZEN data OFUE L multiplier ZFE L ZBMEZECH L WIIZRELE T,
multiplier DYERDILGAE. data ODRMEE TOMENAEEINE T, multiplier 234
DA, BRIIMTILEDOR—ZATEITINE T, data OfElE multiplier O 1
fTofEe|EIN, B 2 17138 2 T2 EREIO, UFAERICREES, 2072
DAL, REDHDOREBEDMEE TCORITOMEEERL X7,

H: multiplier & UCTHEAFICHAIUEAE x 2E05E2MHHT 25 Z &1k, multiplier
CUTER x 2fHT I L AL TY,

A MULT B FIE, TAXR Y RZ (x) ICEBTEET,
il

TEMP = 8 MULT 4 F7zi% TEMP = 8 * 4

TEMP WO HETTHH 32 28LH LU WIIEERL £,

TEMP = V1 = 8

TEMP X WO ZETT, &fHIZ V1 FIOREZE 8§ ELIMETHEH U WIIZERL £,

TEMP = V1:V3 = 2

TEMP. VX. BX VY E WS ELHTOH LW 3 DZ2EKL 3, TEMP FDfEIE VI FIDOW
Ke 2fEUZEDOTHD, VX FlOMHEIX V2 FIONE% 2 L7260 TH D, VY FlOfEIk
V3 FIORNAEE 2 f5L=EDTT,

TEMP = V1 * V1

TEMP & WD HZHIT V1 FIDEMED _FZEOLH U WA EERL 9,

IBM Marketing Software ¥ 27 1 Z—¥%— - 51 } v10.1




TEMP = V1 * V2

TEMP WS ZAETT, &MHIX VI FIDTDMEIZ V2 SO IET 2170EEZ#IT 2D TH S
FLWIEERL T,

TEMP = V1:V3 % V4:V6

TEMP. VX, BET VY L WOLFDOH L WH] 3 D2/ERKL 9, TEMP Fi2iE V1 FOEIZ
V4 OIS 270MEE2EI 20 0REENF T, VX Flik ve2 5l& Vs FZFELEE D
TS, VY FE V3 Fl& V6 FIEREELEZHDTY,

TEMP = V1[10:20] * V2 F7-i% TEMP = V1[10:20] * V2[1:11]

TEMP 2 WD LRIT, &AD 11 DRIz V1 FD 10 225 20 {7DMEE v2 FlD 1 25
11 TOMEEREL-EE2EOH LW RZERLLET, TEMP DD EIVIZZETT,

EapEAEIE24

BE %K B

DIV ffEEhiz 1 >OF— Xz REI N
BOTF—XHWWETHREL £9

EXP FHRI (o) 2HBEINZT—REHEHOE LIV
DNETRERLEEROET

POW EEDEZIBEINIZREEBETCREFELE
fEzFBT5

NE ¥/ 0O

NE ¥ 2 1% IBM Campaign 3 & U IBM Interact CEFHAIHET S,
BX

datal NE data2 datal != dataZ datal <> data2

INSGA—4—

datal

M4 2 v OVEIH, ZIEEEE. B, RIVEIFE., 7213205 00T hIT TR
ANBZRIZHRD ET, data D7 A —< v PEBRIZOVWTIE, ZDOHA KD IBM #
MOBTIZHD [ 7afBsA—%—] 22 arvazSBULTLEIWN,

data?

FBESINZHDT R TOMEZ KT D ROUE, ZIXERME, 5. &IVHIPH,
FEINSOVWTNZFHMTE DRI £9, dataz DHIDOEIL, data2 »°
ERTHRWED, datal OHOEEFEUTRITNIERD FHA, data DT A —~<
Y MERIZOWTIE, ZOHA FD IBM #EDOFEIZHZ (w7 afBIT A —4
—1 27 arvESRLTLIEI N,
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st AR

NE (X, fEES N7z 2 DO TF—XHEFHZLEK L, EXFLLRVWESIX 1 2, FL
WiEAIR 0 ZRL £, FAHFNIH LT, datal OGS & data2 DOREHI &
DA ECH LW EZRLET (0% D, datal O 1 Fli% data2 DF 1 5l
g, 8 2 FULE 2 Fle bigx i, BARFRBRIZHES ),

data2 DEHDIGE. datal DREIFFOMEE I NFE T, data2 BHDIFE.
HERITZEDOR—ZATITbNET, datal O 1 7DMHIZ data2 D 1 TDMHE
I, 2 7135 2 fre ik, DITFEBRICE S 9, 20T D5
Bk, BREOSORBEDEE TORITOMBEEZERL X7,

JE: data2z & U CRATICEIUEUE x 2505 2EHT5Z 213, dataz & L TER
x ZEHATAHZELEUTT,

A NE A I, BEERORIZES 26 ZE (=), £2I3/NR0E5DRIZKER
DEEBEEHITIIZE (<) ITAKTE £,

51

TEMP = 3 NE 4 F7zIX TEMP = 3 != 4 TEMP = 3 <> 4

TEMP L WO HHITHE 1 2ETLHLWHIZERLET G & 4 BFELLRVWD),

TEMP = V1 =8

TEMP &\ AHTT. V1 FIDONIET 217D T D 8 1255 L < RWGEIZAMED 1, F
LWGEIZ 0 THEHHULWIIZMERL X9,

TEMP = V1:V3 !=2

TEMP, VX, BX U VY E WS ZHTOFH L WA 3 DZERL 3, TEMP FDMEIIME 2 & H
U7 VI FIONAETH O, VX FIOMEIIME 2 Lz V2 FIONETH D, VY FIOfHE
W3ME 2 2 HERLZ V3 FIONETT,

TEMP = V1 I= V1

TEMP WO EZHITTART 0 2HUH LU WHZERLEFT (TRTOBITZTNHHFIZHEL WL
72).

TEMP = V1 I= V2

TEMP & WO ARTT. &HIX V1 FIDFTDEE V2 FIOKIET 2T DMEE KLz D TH
LZHUWFIEERL ET,

TEMP = V1:V3 != V4:V6

TEMP, VX, BX VY E WS ZHTOH LW 3 D&2/ERL 9, TEMP FiZix vl FlDfE &
V4 FIOMIGT 27O DLEPEZENET, VX FliE V2 FlE v5 FlZ2LEL £9, VY
5k v3 Fl& ve FlEEE L £9,

TEMP = V1[10:20] != V2 F7zi% TEMP = V1[10:20] != V2[1:11]

TEMP X W ZHIT, ®MD 11 HDEIMIZ V1 FID 10 55 20 f7ETOMEE V2 5D 1
o 11 fTETCOEERBLUZERZ2EDH LW Z/ERL £, TEMP OfttoE)LiFZET
E
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E3E3 #iAA

EQ 1 207 —RHFEHEH S 1 2FLWVEE
IZ TRUE 2RUET

GE 1 2OF—RHFEIH S 1 Dk KREVH
LL\WEAIZ TRUE 2ZELET

GT 1 2OF—RHFEANELS 1 DEDKREVE
&2 TRUE 2EUET

LE 1 D2OF—=ZHENES 1 DED/NI VR
HL WA TRUE 2ZELULET

LT 1 20OF—=XEEENED 1 D& /NI WVWH
412 TRUE 2RULET

NOT ¥ 7 QA

NOT ¥ 2 Bl IBM Campaign $ &0 IBM Interact CEAFHETT,
BX

NOT(data) ! data

T A= —

data

WP NOT ZEHAT2HUE, ZhixeEfdE. 5. vIV#EiE, £-iEkZhsonsn
MM E NARIZZR D £, data DI A—< v PEHBIZDOVWTIE, TDHA KD
IBM 8GDEIZHD (70T A —&Z—] 2 arvz2BBLTLEI W,

st AR

NOT IZ¥BE XN/ T — X HHOMEDHE NOT 2KEL Ed., FAHFIZH LT, £
NENFIET B ANFTOMEDOFHIE NOT 25LH L WHEZRELU 9., Z O,
YasofEizlcErzEL, YunfEizidlTt 1 2RELET,

A NOT JE 1, RIS (1) WA TE T, RERNEZ 7T — XEORICHAL
T WAL, NOT(V1) ZIEET 2EEIK. BIZ V1 & ATT 5),

l

TEMP = NOT(3.2) E7=i% TEMP = 11

TEMP E WO EZEITHE 0 28T H L WIIEZERL £,

TEMP = 10 F7z1% TEMP = 1(2+2=3)

TEMP E WO EZEITHE 1 28TBH LW EZERL £,

TEMP = V1

TEMP WD ARTT, &HElX V1 FIOMHEDOHE NOT THEH L WA EIERL 7,
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TEMP = 1V1:V3

TEMP. VX, BE T VY E WS ELFTOH LW 3 DZ2/EKRL 9, TEMP FIDfEIEX V1 FDfH
DR NOT TH . VX FIDMEIE v2 FIDOMEDHIE NOT TH O, VY FDfEIE v3 FD
EDHE NOT T9,

TEMP = 1V1[10:20]

TEMP L WO ARTIT., ®AID 11 ADEILIZ V1 FID 10 H 5 20 17F TOHEDOHE NOT
HGOHUWHIEERL T, TEMP DO IVIZZETT,

TEMP = 1V1[1:5]:V2

TEMP BL VX EWIAFTT, TNEN 1 25 5 [FICEN A -7z (D IVIZZED) #HL
WHI 2 D&RERL ET, TEMP FIDfEIX V1 FIOXET 24T DMEDOHE NOT T, VX FD
fElix v2 FlOXGT 247 DEOHE NOT TY,

B

3R A

AND feEEN/ 2 DOF— XHEFADHHE AND
ZEELET

INVERSE fBEIN/T —RFHONEDEA % KIKX
Y EEFELUET

OR faEI Nz 2 DOF— XHPHFE OFRE OR
REMELET

SIGN fBEINT —REFHDOMHEDO/HFE (Ex7/2iE
) ERDFET

NUMBER ¥ 7 O

114

NUMBER ¥ 72 1l& IBM Campaign & &' IBM Interact CHAIGETT,
BX

NUMBER(data [, conversion_keyword])

INTA—=G—

data

BUEIZE#T 5 ASCIL TF A b - F—X, ZhIZiE, BIHFTHAZ ASCI T
A b, THEFAMNL TFRANEELRIVHEHIFE, E2EZ0o0ThrlFHis s A
ZIRETEET, data D7+ —~< v MERIIOWVWTIE, ZTDHA RO IBM #HiHD
HIZHD 70BN IA—R—] 7 arviEBRLTIEIWN,

conversion_keyword

DA TVarvdF—7—KiE, BB IUELHOTFF AL - 7x—< v 2R
THREZBELET., UTORNOVWTNHIAOF—T — RE2ERL 7,

B ZONTA—R—ZH/ELBRWEGE, T740V ML 1 TY,
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B —v — F

JEA

G|

#####

BTFTFAL - ANV VITOBRYID 5 XFE
FEEOEIZEHL £9

$ (F74INB)

RV Ofifiz Bz 28U £9 B,

"$123.45" % 123.45 (ZZ )

N—X VT =V Ol EBMEIZERmL £9 (Hl
ZIE, "50%" & 0.5 (ZZ )

mm/dd/yy hh:mm

HAF & W%, 0000 42 1 H 1 HH» SO
WHEIZZB L £9 (yy 412 1900 AHEN
IZinE I n5)

dd-mmm-yy

Hfl%. 0000 £ 1 A 1 H2 5 OFEHE
WCEHLU 7 (yy ££412 1900 HYH BTN
xn3)

mm/dd/yy

Hft%. 0000 £ 1 A 1 H2» 5 OREHE
AU 9 (yy £ 1900 HYH BRI IS
INh3)

mmm-yy

Hf%, fEEIH/HD 1 H2 5 0000 4E
1 A1 HECTREBHBIZEABLET (yy &£
12 1900 HEIMIZINE X D)

dd-mmm

HiY %2, ZDFEDMHDH o DRkt HBUZ 2

LET (BlzX, "01-FEB" % 32 (£
2)

mmm

3 XFORFEOHDEWEEZ 1 75 12 %
TOMEIZEHL £3 WlzIX. "DEC" % 12
AT B)

{January | February |
March ... }

SEEICARNINZEEOHDOHRZ 1 H»
5 12 $TOMEIZE#BLUET WRIE
"March" % 3 (ZZ&#135)

10

{Sun | Mon | Tue ...

}

3 XFZDOHEFEDOEH DHATDOEWEE 0 2

5 6 FTOMEIZEBLET, ZOE. HIE
El7b§5@0)ﬁéi DIz £9 BIARIE "Sun"
X 0 1272 3)

11

{Sunday | Monday |
Tuesday ... }

SERIZARINVNINZEFEDORH DA Z 0
o 6 ETOMIZEBLUEYT, ZOK. H
EHAHEDBE DIz 25 (Bl
"Monday" % 1 IZ&H19 3)

12

hh:mm:ss {AM | PM}

REZl % ARG 00 ff 00 4 00 % (E& ) H
SRGEB U -BUC AL 9 Wl xR,
"01:00:00 AM" % 3600 22T B)

13

hh:mm:ss

%0 % 2781 00 1§ 00 4 00 & (ELfkr)
Skl U 72 BUT AL £3 (BRI,
"01:00:00" % 3600 (ZZ5HT B)

14

hh:mm {AM | PM}

W%l %2 417 00 B¢ 00 7 00 % (HE ?“EP) h
SREBLDBIZEHMLU ET BA X
"01:00 AM" % 60 (ZAHET D)
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G|

W% % FA7 00 B 00 4 00 # (E&)
SR U - BUTEHRL £9 BRI,
"01:00" % 60 IZZH1Y B)

%% ZF8 00 00 4 00 ) (& &¢)#
SEEU-EICEBUET XX
"30:00"" % 1800 IZEH#ET 3)

Hit%, ZDEDIED D 5 OREE HBUZE#:
LET BlAIE, "3101" % 31 IZ£EHT 5)

HAft %, %@E@ﬁA&b#b@ffx HABu 2
LET (12, "310AN" 2 31 IZE#HT3)

HffZ, 0000 £ 1 H 1 H2 5 OREHK
L:E\?ﬁbi? (yy 20 LD/hIWHELNY

&iZi%, 1900 RHEIIZIIE X, £ 5
T&m £13 2000 HNE X1 5)

Hft%. 0000 £ 1 A 1 H2 5 OREHK
ICEHL X9 (B Z 1. "31JANG00" % 31
WY B)

Hff%, 0000 4£ 1 H 1 H» S OREHEK
c:%?ﬁbia‘ (yy 20 LD/hInrELW

AiZiE, 1900 DEBICIE S, S
fam Al 2000 HINE XN D)

Hft%. 0000 £ 1 A 1 H2 5 OfEH K
WAL 9 B IX. "31010000" % 31 i
LY B)

Hi %, ZOEDHRDN S DOREHBUZE
LET (B, "0131" % 31 I2E#T3)

Hff%, 0000 4£ 1 B 1 H» S OREHEK
L:E\?ﬁ%bi? (yy 20 LD/ IVnHhELW

&iZi%, 1900 HEIMIZIIE X, £ 5
T&m £13 2000 HNE XN 5)

Hft%. 0000 £ 1 A 1 H2 5 OB HK
WWEHL X9 (lx 1. "01010001" % 366
IS B)

3 XTFOREFEOHDEREZ 1 6 12 £
TOMIZEHLUES HIZIE. "MAR" % 3 (2
BT 5) [ZHIEEfF—7—F 8 LFAU
T3]

Hfl %, ZDEDIRD D S DR HEIZ A
UET (B2, "JAN3L" % 31 12T 3)

HfI%, 0000 4 1 H 1 Hh» o OfEHE
a%@bi?@yﬁzo;bmém#%bw
FIZiE, 1900 BHBIFIZIE S, £5

fam Al 2000 LA E N B)

e — 7 — F |G

15 hh:mm

16 mm:ss

17 ddmm

18 ddmmm

19 ddmmmyy
20 ddmmmyyyy
21 ddmmyy

22 ddmmyyyy
23 mmdd

24 mmddyy

25 mmddyyyy
26 mmm

27 mmmdd

28 mmmddyy
29 mmmddyyyy

Hit%, 0000 ££ 1 A 1 H» S OREHEK
WAL £9 (B XX, "FEBO10001" % 32
IZEHT D)

IBM Marketing Software @Y 21 Z—H— - 51 F v10.1




B —v — F

JEA

G|

30

mmmyy

HiN %z, fEESINZHAD 1 HA S 0000 4
1 H1 Hi“&@?ﬁ%i@ﬁ%ﬁ(b:%?ﬁgbij‘ (yy
A 20 BAROEAIIX 1900 AHYHE BRI INE
X, %vfm\ £l 2000 BINE XN D)

31

mmmyyyy

Hf %, BEIN~ZAD 1 H25 0000 4
1 H 1 HETORBHBIZEWL £7 HIx
X, "FEBOOOL" % 32 IZE#1T D)

32

mmyy

HffZz, fEEInzHD 1 H» 5 0000 £
1B 1 HECORBEHBUZEBRL £ (yy
A 20 BARDIEAIZIE 1900 AHYHE B IZANE
TN, TS5 THRVESIX 2000 HNEIN5S)

33

mmyyyy

HiZ, #BESNZHD 1 HA 5 0000 4
1 H 1 HECORBHBUZEBL ET BHlX
X, "020001" % 32 IZEHET D)

34

yymm

Hf%, fEEIH7HD 1 H2 5 0000 4E
1 H1HECTORBHBUZEEL £9 (yy
220 BAR DA ICIE 1900 A3 E BRI INE
TN, TS THRWVEAIX 2000 BNEEN5)

35

yymmdd

Hff%, 0000 4£ 1 A 1 Hh S OREHE

’W%biTWy#ZO;D$émﬁ£bw
2k, 1900 AHEIICIEE W, £

'Gfatb\i%é\ii 2000 AIMBE XN 5)

36

yymmm

Hfl%, BEIN77HD 1 H» 5 0000 4F
1ﬁ‘lﬁi?®ﬁﬁﬁﬁﬂﬁﬁbiﬁ(w
20 AR DFEIZIE 1900 A3E B s
XN, TS THRWVEAIX 2000 ARSI 5B)

37

yymmmdd

HeFZ, 0000 £ 1 H 1 H2 5 OREHK

"ﬂ@bi? (yy 20 L D/RIVnHELWY
2%, 1900 AEEICINE XN, 5

T“focb\i%é.\ti 2000 HHNFE X1 5)

38

yyyy

x, 0000 Fr SR8 U 7 I AHL £
T (BIAIE. "1998" & 1998 IZEHT B)

39

yyyymm

Hf %, fBEIN~ZAD 1 HA2 5 0000 4
1 H 1 HETORBHBIZAEBLU T Blx
X, "000102" % 32 IZAHET 3)

40

yyyymmdd

Hfl%. 0000 £ 1 A 1 H25 OB HEK
WAL 9 BZIX. "00010201" & 32 IZ
BT 5)

41

yyyymmm

Hfl%, BEIN77HD 1 H» 5 0000 4E
1 H 1 HECTORHEBEBIZEHL £3 BIR
X, "000102" % 32 IZEHT 3)

42

yyyymmmdd

Hfl%. 0000 £ 1 A 1 H2 5 OFEHE
IZEH L £9 (21X, "0001FEBOL" % 32
BT )
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Efx—7— R

JEA

G|

43

<day>* <month>

HO®ZIZAMRE, ROXF TR SN T
WA H %, ZOEDED DS OREHEIC
AL FET BIZIE "15-JAN" & 15 (T4
T5)

44

<day>* <month>* <year>

Ho%izA, ADBIENGRE, £ROXT
TREWoNTWBHAZ, 0000 4 1 A 1
Hh»5ORBHABIIEBRL T W2 13,
"1/1/0001" % 366 (ZZEH1T D)

45

<month>* <day>

HOBIZHMRE, EROXFTRY SN T
WBHE, ZDEDED DS OREH I
AU ET BIZRIE. "IAN 31" & 31 (TA
T3)

46

<month>* <day>* <year>

HO#BIZH, HOBIZEN K E, EROXFE
TR TWBHAZ, 0000 4 1 A 1
Hh» 5 ORBHBUZZH L £3 Wil 21,
"JAN 1, 0001" % 366 IZZH19 )

47

<month>* <year>

HORBIZENHE, FEDOXETRSNT
WS Hf %, fEEdnzA0 1 HH»S 0000
£ 1 H 1 HECTOREBHEIZEBL 9

48

<year>* <month>

FEOBIZAPRE, AEOXF TR SN T
WAHf %, fEEdN~HAD 1 HA,S 0000
F1H1 HECORBHBIZEBRLET

49

<year>* <month>* <day>

AD®ZIZH, HOBIZE RS, £ROXTF
TREWoNTWBHAZ, 0000 4 1 A 1
HH 5 OREABIZEL £3 W13,
"0001/01/01" % 366 (ZZEHT D)

50

Yy

& 0000 £ oRRE LU -EBICEBL £
T BIZIE 97" & 97 ITAHT D)

51

mm

H%Z 1 75 12 ETOMICEHBRLET Wlx
I, "SEP" & 9 (Z45HAT B)

52

dd

HZz 1 55 31 TOMICEHBRLET Wz
X, "28" % 28 IZAMT D)

53

{January | February |
March ... }

SERIZARNINZEFEDORDA4FI % 1 0
5 12 FTOMICEHL ET B,
"March" % 3 (ZZHT 3) [ZITEHF—
7—K 9 YEIUTHEIEIZERLTLE
X

54

{Sunday | Monday |
Tuesday ... }

SERIZARNINZEHFEOHE DL %2 1
Mo 7 ETOMICEHLET, ZOBE H
BHMEOKBE D IZZY £9 WA,
"Sunday" % 1 IZZH19 3)

55

{Sun | Mon | Tue ...}

3 XEOEEDHEHDAHDOEREE 1 »
5 7 FTOMIZEBLEST, ZOBE, HEE
HASEDIEE 0270 £5 (BIAIX, "Sun"
11272 3)
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st AR

NUMBER (%, fREIN7=T — X HHDTF X Mz, HNS X ORLE2ZEHT 5720
DEEINEZT7H—<y PEFEHLU T, BUEIZE#L 9, eIk
conversion_keyword ZfHLTCT ¥ A b - A MV VT 2T E 724, NUMBER
BT —Z2EBLET, 74—V b 0 FETFAN - ANV ITORHD 5 X
Fh,EEDOTFAN c ARNY VST RRSZBUCABLUET, Zhid. TFA
N2 FA~DHHHDEE 2 5 ACEET 5 7-dOfEH 2 kT,

XY XFTRY o7+ —<y b (BfiF—T—F 43 75 49) 1Z. BLFOX
Yo xFEISR—PMLET,

s/ (AT7va)

e - (Kyva)

e L (V)
o MM (A=Y
e 1 (T1Y)

Hid mm 7720 mm ERTIEMNAEETT, HIZ d £720% dd 2RT Z & A A6E
T, Hik yy 720 yyyy EERTZENARETT,

HE: 2000 FIZHEIT 720, HRDHEIZTART yy ORODIT yyyy LIEETHZ
EMTEET, BAEHMEDO, BF—7—F 1 5 16 T yy 2 HDHF)
WZHEIIZ 1900 ARSI ET, B —"T7—F 17 725 55 TiE, yy <
threshold D& HEMIZ 2000 AHE X4, yy = threshold DG HEMIZ
1900 MhEINE T,

{F: 2000 4ED threshold ffiA%, [Advanced Settings! 7 « > K7 ( [Options >
Settings] > [Advanced Settings] %{#iJflL Ci#H)) @ [Data Cleaning] % 7'
REINTVET,

HE: 2000 SEDO U S \WMEEZEE T 54, NUMBER ~ 27 nBEEZ L T 2 HioED
HNEZBELTWARIRTOY 7 uBHZEH L RITNIERD A, v 70l
BOEH 2@ 3 2121k, BERHE BIZIE, AX—ZADBHPHIER) 217> TH
SFTv - X—2 - TA4AVEIVY I LT, BEEZZIFANET,

H: 74—~y M 0 2T 2558, ETFAD - ANV VITOEYID 5 LFDHA
EHEALCEHAORESEZERLUET, HHD 5 XFBPELWVIRTOARN) VIR
F—DO¥MEIZEHBmINET, A—DFFA+ - AMN) 7, BREZAT Ly Ry
—bhEIZH-oTH, WIA—DOBUEE AR L £, BERGEIX. RO 5 XFT
—BZ 7 IADEZEIND LD, ANV VS - razFHLT, ANY T
EEELET, HSEOBUELIEFHIZNI WAL H DI LIZERLTL I, #£
R BINBEUL T O P LD, 74—~ v b Z2EHE—F (00E+00) 1A H
L7203 %121, [Display Formats] 7« >~ NV ZHHL £,

l

TEMP = NUMBER("$1.23") F7zi% TEMP = NUMBER("123%", 2)

TEMP &2 \W D ZRTCTEUE 1.23 258 H L WAIZERL 9,

¥ 3% BM vzu-JV77Lrx 119



TEMP = NUMBER(column("Jan", "Mar", "Dec", 8)

TEMP L WO ARITEAE 1. 3. 8L 12 25LH L WHIEERL £,

TEMP = NUMBER("1:52 PM", 14)

TEMP X WO LRI THUE 832 24 H L WAIZERL £,

TEMP = NUMBER("1/1/95", 5)

TEMP &\ T THUE 728660 2 &L L WA Z/ER L X9,

TEMP = NUMBER(V1)

TEMP WO ZHIT VI FIOFFA b - A MY V7 ORIEZELH LU WHIZERKLET, T
RTDRIVER, EULSBUEIZEBmINE T, 222 '$ 74—~y b2FHALUTHERTE 2V
FFANc AM) TR LUTIE s BRI T,

TEMP = NUMBER(V1:V3, 4)

TEMP, VX, BL U VY WO ZRTOH LW 3 DEMERL £, TEMP FliZiX, V1 SO F
FAL - ANV UITOBEREENET, VX FNTIE, V2 FIOTFFAR - AU IO
EREENET, VY N, V3 FIDOTFFAL - AM) v ISOBIENREENET,
dd-mmm-yy WS 74— v bDTXTOHFE 0000 £ 1 H 1 HRH6DA 78y hD
HECEHmINE T, 222 'S 74—~y bE2FALUTHITERWTFAL - A MY VU JIC
HUTIE s RERINET,

TEMP = NUMBER(V1[10:20]:v2, 10)

TEMP BL U VX L WHZRIDH LW 2 DEMERLET, TEMP FiZid, V1 5D 10 A
520 fTOTFADN - ANV TOBUENEENET, VX FHUZIEX, V2 FID 10 225 20
FOTFHFAN - ANV U IOBUENEENE T, 3 NFOLUENZEGERH RTLIZTA
T, 025 6 OEFICEBINET (0= HIEH, 6 = LIEH), BHAIZ—BLAWEE
%, ?22? BRI NET,

TEMP = NUMBER(V1, 0)

V1 FHZTART 5 HFOTFAS - AN VIR EENTWBEE, TEMP & WO ZHiIT, &%
EEA M) YT B 0O8EEELH L WA 1 DEERLET,

e & RA 4
B S
WEEKDAY ASCII FF A MHMNANY V7 &2 EHICZ

LET

OR ¥/ 0O

OR ¥ 2 13 IBM Campaign & U IBM Interact CEHAIRET T,
B

datal OR data2 datal || data2

NI X—=4 —

datal
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data2 OMEIZXT L T OR %5479 28Ul ZHIXERME,. F. wIVHIFH, £/
XZNS5DOWTNMICFHMEiE NS RN1272 0 £3, data D7 A=~ v MEHRIZDWVWT
X, ZOHA KD IBM BREOFEIZHE 70T A—K—] I arvEk
ZILTL W,

data?

datal OMEIZX U T OR %5479 A2HUE, ZHIXERME,. F. wIVHIPH, £/
XZNS5DOWTNZFHMIi I N 51270 £3, data2 OFOEIX, dataz 2IEE
THRWED, datal DFAIOEEELCTRIFNIEAR Y FHA, data D7+ —< Y b
ERIZDOWTIE, ZOHA FD IBM #HEOEIZHD (70T A —%—]
o avESRLTIEZEI W,

Bl

OR &, fEEI Nz 2 DOF— XEHOMOFHHE OR 25HEL 9., FANFNIX
LT, datal OXnFle data2 OXFEFl e 25 OR MAELZHDZ2EL. #HiL

WHIZRRUET (DD, datal DO 1 FliE data2 O 1 Fl&im OR A

. 82 FULE 2 F LR OR HEI N, PURFERRIZHE L),

data2 DEBDEHE. datal ORXEIZZTOME L HHI OR HE XN E I, dataz ¥ 1
DL EDH R ELEA, datal @ 1 51& data2z @ 1 FlEDETITZEDR—=A
THEMTONE T, datal DF 1 171% data2 OF 1 7L OR HE X 1.,
B2 PR 2 7L EEE OR B I, URHABRIZREEET, Z0TIZ L DA
. BEOHORBDIEE TORITOREEERL X7,

JE: data2z & U CRATFIZEIUEUE x 2505 2HHT 5 Z 2 1d, dataz & L TEHK
x ZEHATAHZELEILUTT,

HE: OR B Tk, 2 DOt (||) CEAKTEE T, 2 DOMtEEMHALT 2 20
SIECEEEL 3 (BIZIE. V1 OR 3 LIRET 25,E. HUZ V1|3 EAHTE D),

l

TEMP = 1 OR 8 E/-IZ TEMP =1 || 8

il 1 REENS, TEMP L WS ZHTOH LW 2L £ 3 (EnSAoBiEixT T 1 &
LTHbhET),

TEMP = V1 || 1

TEMP WO HHTTIANRT 1 2ELH L WINEFERL T (TRTOHIZ. HFD 1 T OR
HETHE 1 2EKT ).

TEMP = V1 || V2

TEMP & WD HRTT, &MElE V1 FIOFOfEZ V2 FIDOXIGT 247DME THEL OR HE L 72
HEDTHBEHLWIIEERL £9°,

TEMP = V1:V3 || V4:V6

TEMP, VX, BE T VY Y WO ZETOH L WA 3 DEMERL £3, TEMP FlIZik, V1 Dffi&
Vi FIDOXNIET D470 & Z i OR HELAZHLDNRAD £9, VX ik, v2 5l& V5 %]
AR OR MELUAMMNAD £, VY FIZiE, v3 Fl& Ve & 2B OR HE L -l
WAL XTI,

3% BM vzu U777y 121



TEMP = V1[10:20] || V2

TEMP & WS ZHIT. mAD 11 HDX LIz v Fl& V2 FD 10 55 20 17 D1E % i
OR HALUZMERZECH L WHIEERL £9, TEMP Ot IVIZZETT,

EapEAEIE24

B e

AND eI hi 2 2OF— XHEFE ORI AND
EHELET

NOT BEINT— R HFHONEDH L NOT %
HELET

POSITION ¥ 7 O

122

POSITION ¥ 2 Bk IBM Campaign TOAEHAHETT,

B

POSITION(colName, pattern [, start [, occurrence]])
AP

colName

FIOME (string A 7 TRIFNIZE S0,

pattern

BRERHRD AR = £TFA MY VT,

start

MRz d 231 b,

occurrence

REINBNRX—=2D n FHOIX SV VY A%MBET 555612, n OEEEELET,
& B

POSITION (. %1 (colName) DIEDHIZEIF BN X =2 F72I1FA MY V7 DEAH/N A
NOMNEZRLUET, ZOMHEIFZAN) VT - XA TTRIFTNIERD A, start B
BEIhsd e, TOME»PSHREBELHBINE T, occurrence 1. I NB/NX—
YD n ZFHOA AV VATT,

M ZOBRRIEK/NLFORIG S D £ A,
(¢l

AR ofITld. dbo_BaseInfo.BranchCd FDEDH T, NEX—V F7ziFA MY V7
‘A ERERLU, REINSMEEIRET 7 1)L POStest IZHID B TE,
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| Create Detived i -|Olx|
Field Mame: 50 |

Erpression: Fields available for expression:
FIEITION dbo_Baszinfo. BranchCd, W)

Affiniurm Genzrated Fields
dbo_Baszelnfa
dbo_Behanviar
dbo_CustContact
dbe_Demagrphic
dbo_producli:roczzge"
Deived Fielcs

]

I e e e B e

| FN
=

Farmula Helper... | Checls Spakax | Stored E Wpressions. . | |

Ok | LCanel | Help |

AR DliZ, dbo BaseInfo.BranchCd & & TF POStest DEA A TRRINTW
5, ROBATZRLTWET,

Tzl

D2 @ ool | 2] | @)

ADL =
Al
acL

1

2

3

g Eaz

=] AT 1

=] AB1

i DEO
=] EED
=]
10
14
12

Im=art  Corrmak

AT L
Eaz
halatn]
EBaZ LI

For Holp, pross F1L

oo oo ann

LD EMHZ L TFITRL £9,
STRING_SEG(POSITION(Cel1Code,"X",1,2)+1,
STRING_LENGTH(Cel1Code),Cel1Code) = "AAA"

ZHiE, CellCode DIEDEEZIZ "AAA " AEFEN, B DZFOFNIZ "X " © 2 %
HOANLVVARDL72ELET,

PLUS ¥ 70O
PLUS ¥ 21X IBM Campaign & & U IBM Interact TiHAIGETT,

BX

data PLUS addend data + addend
INSA—4—

data
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124

BT 2E8E %2 &0 VEPE, ZZEE. 5. 2VEF, $2E32hs00ng
NNIZEMENERNZARDET, data D7 A —<T v PERIZOVWTIE, ZOHA R
D IBM #FDZIZH D (RI7fBNTA—F—] ¥/ a2 RULTLREX
W,

addend

FREINZHDTRXTOMITHET 2E80E, TideBdE, 5. wV#EE, £720
INSDWTNMCEHMHE NS RNiZ72 b £9, data2 OFDOEIL, data2 2EHT
HWRD . datal DAIOEEE U TRITNIER D FH A, addend DT+ —< v b
EFH (data LHEL) IZ2WTIE, ZDH 1 KD IBM #EO#EIZHS [~ oK
NIA—R—] 227 aviEBRBULTLLEI W,

st EA

PLUS I, fBEI N/ 2 DT —XHEPHOMEZINEL £3., FANFNTH L T,
datal OXfIlE data2z OXIRFZGEI L2 DE2EL. HILWIIZRELET (D2
0, datal O 1 FiX dataz OF 1 FNTMEI N, 5 2 FIEE 2 FNITEX
., PUFHEBRIZHE L),

dataz AYERDEGEG. datal ORAEIZ. TOMETOBIL X9, dataz 2% 1 DBLE
D& &LEE. datal @ 1 3E data2 @ 1 FE DB TITFI L DR— A TEE
B3, datal O 1 171 data2 DFE 1 [FOMICINEZ N, 5 2 17135
2 fTOMEICINE S, UTEKICHRE X3, 207 ZJ 8 0FEIR. BEDH DK%
DIEE TORITOREREZ ERL T,

H: PLUS B TIXIERS (+) ITEARTE LT,
il

TEMP = 3 PLUS 4 F7zi TEMP = 3 + 4

TEMP E WO LHITIH 7 2E5LH L WHIRERL £ 9,

TEMP = V1 + 8

TEMP & WD ZETT, &HIX V1 FIONEIZ 8 ZRUZMETHAH L WHZERL T,

TEMP = V1 + V1

TEMP & WS LHIT V1 FIOWNED 2 25245085 L WHIZERL ET,

TEMP = V1 + V2

TEMP £ WO ARTT. &HIZ V1 FIDFTDMEN S v2 FIOXNIGT 2702 IME LD T
HBFLWIIEERL £T,

TEMP = V1:V3 + V4:V6

TEMP, VX, BX O VY E WS ZHETOH L\ 3 D&2/ERL 9, TEMP FiZix vl FldfEe
V4 IO ST 2702 MA L ZEXEENE T, VX Flix v2 5l& vs Filz &3 LD
T3, VY FlE Vs FlE Ve FlEEELZHDTT,

TEMP = V1[10:20] + V2 F7zi% TEMP = V1[10:20] + V2[1:11]

TEMP £ \WH ZHEITT. ®mHD 11 HDE LT vl FID 10 55 20 [TETOfEE V2 D 1
NS 11 fTETOHEDEEIZ2ELH L WHIEZERL T, TEMP DDV IZZETT,
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BER

A% i

MINUS fBEINZ 1 2OF—XHHZRESI N
MOF—R@REPSBHEL ET

SUM X 7z1% TOTAL LV OHFDGE 2R L £

POW Y7 0O

POW ¥ 2 1iE IBM Campaign 3 & U IBM Interact CT{EHRIRET T,
B

base POW exponent base ”~ exponent
INTA—H—
base

REFHETREFEINLGHUE, ZHIXEBAE. 5. wILVHPH, -2 s00
TNPIZFHi X B RZ2 D £9, base DT A —~< v MEFH (data EFH L) 122V
Tk, ZOHA RFD IBM #0ZEIZHZ (w70l A—2—] 7 vay
ESBLUTLZI N,

exponent

data DfEZ R EFT IIHH, ZNIZEHMAE,. 7). LILVHIPH, F-3EIhoonTn
PZEHMIi X 512722 0 £3, exponent DHIDEIX, base MEB TR WD,
base DFIOE LA L THRITNIXAD £ A, exponent D7+ —< v MNEFE (data
EFRIL) IZ2WTIE, ZOHA RO IBM B OFEIZHZ w7 0BT A—X&
=1 7Y arvESRLTIEZI WY,

EiER
POW X, 88 1 OTF —XHPHOMEAEE 2 OF— ZHPTHEINTVWERETRE

FLET (Tabb, =777 2AHT2), KANIUHLT, ZhEN base
% exponent DR ETREIFLLMEREECH LW ZELET (DX D, datal
DFE 1 Fi data D 1 FITREFIN, 5 2 FULE 2 FITREFEIH, AT
ERRIZHE <)o

exponent DVEMDILGE. base DEEIZZTDIETREFTINE T, exponent H 1
DU EDF| % ELEE. base D 1 ¥]& exponent @ 1 5| & DR TITFZ & DR—
ATHEMEDNFTEINE T, base DF 1 171X exponent D 1 [TOMETREFES
N B2 TR 2 fTOETREFEIN, UFAKICHEET, ZOHFIZLDFE
X, BEOHORBOEF TORITOMEEZERL X7,

: POW A FIXHhIT 7 22 > Ml B (M) BB TEE T, HlZIX TEMP = 278
& TEMP = 2 POW 8 [ZFE U T,
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H: x ODIEPKRETELZVDNITELDTEL, A—N—Tu—DREINET, IHh
I& base™exponent A% 32 ©'w MREEVNSGED R EZIETRZBEZ 255125 E
l./ i j—o

51

TEMP = 2 POW 3 F7zid TEMP = 273

TEMP & WO ZHEITHE 8 ZELH L WAHIZIERL £,

TEMP = V1 ~ 0.5

TEMP & WD HHTT, &EIE VI FIONEDEAWTHHH L WFIZIERL £9 (SQRT(V1)
KIEU)O

TEMP = V1 ~ V3

TEMP & WD ZHEIT, #EIX V1 FIDITDMEZ V2 FDXILT BITDETREELAEZHDT
HEHFHLWFIEERL £,

TEMP = V1:V3 ~ V4:V6

TEMP, VX, BX O VY WS ZHETDOH L\WAI 3 D&2/EKRL 9, TEMP 21k V1 FlofE%
V4 FIOXIGT BITOMTREFRLZHONREENE T, VX FHZIE v2 5% V5 FlOXIET
HZIETREFJULEENPEZINE T, VY FHTiE, V3 5% V6 FOXMIGT AETRERLE
FERIEGENE T,

TEMP = V1[10:20] POW V2 F7-i% TEMP = V1[10:20] POW V2[1:11]

TEMP WO ARTT. &HID 11 ADEILIZ V1 FD 10 225 20 {7 TOfEZ V2 FloD 1
Mo 10 fTETOETREFLMERZELHLUWVIIZERL £, TEMP OfhD IV 1%%E

T,

BERR

ke B

EXP HARK () ZIREINAT — REPHDK LIV
DHNAETREFELEZRDET

LN F7-1% LOG e X N7 T — RGP D NED R % 2T
HLET

LN2 fRE SN T — R@FDONAED Xz 5t
BLET

LN10 faE X 7z 7 — R O A O A A
WLEY

RANDOM ~ 7 0O
RANDOM ¥ 7 B % IBM Campaign TODAHHAFET T,

X

RANDOM(num [, seed]) RANDOM(num, valuel, value2 [, seed])
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INSA—4—

num

ERRT DEHBO, ZOfEIE, Yol O REVWERBKRTHLIMENDHD £7,
valuel

BT AELBOER, ik, EEOEEE, -3 ns Nz b £
Ty ZONRTA—R—ZIEBELRWGE, T74L M 0 TT,

value?

ERT BELEBDE 5 —ADEIR, ik, EEOERE, 23R E b
RIZBRDET, ZONRTA=—X—%BELLEVWEE, 774 8E 1 TT,

seed
ABOERIZMEHTEIA T a vy —F, ZHRRERTRITNIERD THA,
i BA

RANDOM (&, ELEDF|ZEK LU FT, num EDOEEZEOLH LW 1 22RLE

3, valuel BXU value2z 2IBET 5L, TNSOBEADOMOIBIPERINET
(M D Z EL). TNOZBELRWES, T74NV T 0 & 1 OROMEAIAK
INFET, seed ZIHET S &, BLBEREN—F OV —FReLUTENDHHINE
ER

:oseed 21 Y MLEOBA, TOMMIE 22 1 TEEEASAET, T k0K
EW seed DIERMDSNET (ThbL, KENLkDND), D7D, HHDMH
DB L seed 1272 BHADH D T,

il

TEMP = RANDOM()

TEMP 2 WO ZRTT, BESIZHIBEORWELEZELH L WA 1 D2ERL T,
TEMP = RANDOM(100)

TEMP 2 WD ZHTT, 0.0 225 1.0 OEDEEDY 100 EENdH L WA 1 DEERL £
‘j_o

TEMP = RANDOM(100, 5943049)

TEMP X WO ZHTT, ¥ — NE 5943049 7 S54RI N/ZELEAS 100 EENDHL WA 1 D
ERLUE T,
TEMP = RANDOM(100, 0, 100)

TEMP 2 WD ZHTT, 0 %5 100.0 DEIDELEAD 100 EF N5 H LW 1 DE2ERL F
‘a_o

TEMP = RANDOM(100, 0, 100, 5943049)

TEMP WO ZHITT, ¥ — NE 5943049 DS54RS Nz -0 725 100 O DELEADY 100 &
FNZHLWH 1 D&REKRL XTI,
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BERAEK

RE%K i
RANDOM_GAUSS HIARTNSD T v X ARMEEIEE I N
BRLUET

RANDOM_GAUSS ¥7 0O

128

RANDOM_GAUSS ¥ 7 1l IBM Campaign TOAHATRETT,

BX

RANDOM_GAUSS (num [, seed]) RANDOM_GAUSS(num, mean, std [, seed])
AP

num

BT BEBOE, TR, Yok D REVEBRKRTHLIMBENHD £7,
mean

A ADEDYYE, ik, EEOERE,. /- I3E@BUFHMic s iz b £
T, TONRTA—R—%BELRWEES, T74VHME 0 T,

std

H I ADAEDREHEAR:, Zid, [EEOEHME,. - 3EBiHMisns iz
¥, TONRTA—X—ZIBELRWEES, T740V0MNE 1 T,

seed

IBOERICHEHAT ATV a vy — R, ZhIXBRTRITNER £EA. G
BBUEZEE TS5, RV IZEO7a 7 REHBIMICHEHINE T, )

st AR

RANDOM_GAUSS 1%, H#'7 A4AIZHD < ELEDF 2 AL £ 9, num EOELEEZ G T
LW 1 2ZEUET, mean BLY std 2i8ET DL, HUANAEFEHL
T, BEINS-EEE L OEEFZAICEOCILEPEREINT T, ThoE2EBEL
BWEE, T ANV NDA T ANADFEYIIE 0 T, EEFEIEX 1 IR ET,
seed ZIET D &, ALBHEN—F OV —ReLTENIFHINET,

51

TEMP = RANDOM_GAUSS (100)

TEMP & WS ZHIT. ¥ 0. BMERZE 1 OFIANHIZED SV E LY Y L aniz{i
M 100 EENBHUWH 1 2&2EHKL £,
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TEMP = RANDOM_GAUSS (500, 3)

TEMP X WS KRIT, ¥ 0, BE¥RSE 1 OFIARHZED S VXL Y PV EIN-E
100 EENBHLWHI 1 DERERLET, BUE 3 BELBRELV—F DY —RE LT
FHENET,

TEMP = RANDOM_GAUSS (5000, 100, 32)

TEMP & WS KHTT. ¥ 100, ¥R 32 OH I ADHEIZLD IV XA TraEn
72EH 5000 EENBH LW 1 DE2EKRL ET,

TEMP = RANDOM_GAUSS (500, -1, 2, 3)

TEMP WS ZETT, B -1, HEERXE 2 DA IADHIZED S VR LI Y I LEans
fEEAY 500 & FNBFHL WA 1 D2ERL ET, Bl 3 BELBERELV—-—FrDY—FRE L
THEHINET,

RE & R K
B A
RANDOM BEINEZHOHBEZELET

ROUND ¥ 70O
ROUND ¥ 2 11 id IBM Campaign TOAfEHAHETT,

BX

ROUND (data)
INTGX—4 —
data

D BEUE, ZIXERIE. Fl. RIVHFE, £2EIhsonTsliHEiE b
RIZHDFET, data D7 A—< v MNEFRIZDOWTIZ, TOHA1 KD IBM #Fn=
WZhHd X7l A—F—] ¥ arvz2RRBLTLEI N,

EiEA

ROUND 1&. #RE S N/T — ZHIFH DM Z b WHEEIZ LB L £9, & ANFNTH
LT, TNENHIET 2 ANFIOME O ME2ELH LU WIZRLET, bxD
CHEIOBEIZYI BT oEd BRI 2.5 X 3.0 281D B SN, -2.5 1
-2.0 [T o D),

l

TEMP = ROUND(3.2)

TEMP WO EHEITHE 3 28TH L WIIEERL £,
TEMP = ROUND(V1)

TEMP & WD ZHETT, #HIE VI FIONEE DM THEH LWIIEERL £T,
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TEMP = ROUND(V1:V3)

TEMP. VX, BE U VY E WS ZHTOH LW 3 DE2/EKRL 3, TEMP FDfEIE VI FIDOW
RENDZMETHD, VX FIOMEIX V2 FIONEEZNLO-ZMETH D, VY FZIDOfEIEL V3 FIOKH
KeEIDMETT,

TEMP = ROUND(V1[10:20])

TEMP X WO ARTIT., ®HID 11 ADEIIZ V1 FID 10 55 20 7E TOEE MO -(E%
HGOHUWHIEERL T, TEMP DO IVIZZETT,

TEMP = ROUND(V1[1:5]:V2)

TEMP BL VX EWIAFTT, TNEN 1 25 5 [FICEN A -7z (D IVIZZED) #HL
WHI 2 DRERL ET, TEMP FIDfEIX V1 FIOKET 2472 O 72MET, VX FIDMEIL V2
FIDXIET 2472 DETT,

E3pEale Ik

PA B

INT RESINT — ZFPADNEOBELUE (kK
YI0iET) ZEELET

MOD fBEINZT —RHPFONEDEY 21 %5
BLET

TRUNCATE RSN T — REPH D BMED/INET RN
NERUET

ROWNUM w7 0O

ROWNUM ¥ 7 B % IBM Campaign TOAHHAEET T,
-3

ROWNUM()

&5 BA

ROWNUM 1 1 5L a—RNOEEFTCOERZESEERLET, 1 EHOLI—-FD
HHBIE 1, 2 BFBHOLI—FRDFFIT 2. WS L5 FT,

7E: ROWNUM Tk Z 5L a— FOBKREIL 20 ETT,

RTRIM w7 O

RTRIM ¥ 7 vl IBM Campaign $ &0 IBM Interact CEAFBETT,
B

RTRIM(data)
NI A—=4 —
data
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st AR

RTRIM 1%, FEESIN/2T — RHPHDZE A NV VT fE2 5 KRB AR — A LFE % HIBR
L. BINZAN) VI RRELET, HFANIFNIHLT, HriLwgl 1 22RE UL E
EP

51

Temp = RTRIM "gold "

Temp EWH AT "gold" ZELHULWVANY V7 2/EKL 7,

SIGN ¥7 0

SIGN ¥ 2 1% IBM Campaign TOAEHATRET T,

B
SIGN(data)
NI A—=R—
data

FE2HETHUE, ZIdeBE. 5. wLVE, 7232500 TNIZEE
flixNARZH D FET, data D7+ —< Y MNEHRIZOWTIE, ZDOHA RO IBM
BEDEIZHD (70BN TA—K—] 7 avE2BRBLTLLEI N,

&R
SIGN IZ¥gE I N/zT — XA HFEDEDOFEEZTAMLET, FALFIIH LT, Th
TN T EANMNOBONEZELHLUWIZELET, ¥uoLh KEWVWTART

DIEIZHN U TIREDREVRREEI N, O X D/NINWT R TOMEIZH U TIFADRS
PNRIN, Yoozl tiitalEanEd,

il

TEMP = SIGN(-3)

TEMP X WO ARITIE -1 Z2E5LH L WIAIZERL 7,

TEMP = SIGN(V1)

TEMP & WO ZRETT, &HEIE VI FIORNBEORFESTHEH L WIIZERLET,

TEMP = SIGN(V1:V3)

TEMP, VX, BET VY L WOLFTOH L WHI 3 D2/ERL £, TEMP FIDfEIX V1 FIDA
BOFETHY, VX FIDOMEIX v2 FIONEDOFETH D, VY FDMHEIE V3 FIONEDFFE
<9,

TEMP = SIGN(V1[10:20])

TEMP WO ZEIT, B&HID 11 HDEILIZ V1 FID 10 » 5 20 IFE TOMEDFE2ED

FLWHZERL X9, TEMP Ot IVIZZETT,
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TEMP = SIGN(V1[10:50]:V2)

TEMP BL U VX EWOZFTT, TNEN 1 25 41 FFIZER A -7z (DI IXZED) #H
LW 2 D%EKL £3, TEMP FIDMHEIZ VI D 10 725 50 FTDMHEDEF ST, VX D

fEilx v2 3 10 225 50 fFDEDFFE T,

FE R

3R A

ABS fBE N7 T — X O NEDHHE % FHE
LET

INVERSE fBEIN/T —RFHOANEDEA % NIKX
T EEFELUET

SIN ¥/ 0O

SIN ¥ 213 IBM Campaign TOAEHATRETT,

B

SIN(data [, units_keyword])
NTA—5—

data

YA U ERHAETLIEE, ZIXEBUE,. 5. 2VHIFE, 2320500 Tasic
MM NBRUITZRD 9, data DT A —< v NEBIZOVWTIE, ZDOHA KD
IBM G 0EIZHD (w70l A—&%—] 72 a vz BLTLEIWN,

units_keyword

ZOXATVarvDF—7—KE, ANMEBLOERPEZZIZZVT700EL5T
RIRENEDEEBBELET, IROWVWTNLZEIRL T,

RADIAN - 7 V7 VY CRtBEAEITVWES (T 74 1)
DEGREE - ETHIAZITVWE T

IDNRTA=R—=ZBELRVEGE, T7ANVMNEITIVTVTT, (VT VRHE
IZAEMY 5120k, PI TRRLT 180 2#EU X9, )

IBM Campaign ®F¥—7 — ROHAIZDOVWTFHLLIE, 7 R=YD T74—7v
FOHERR) 2SR UTLSZI W,

st AR

SIN IFEEINT —ZHFADMHEDY 1 VEFHEL T, EANFNIZH LT, £h
TN B ANTNDOEDOY 1 L2 G0 H LU WIEZRL £,
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51

TEMP = SIN(PI/2) 7-i% TEMP = SIN(PI/2, 0) F7-!% TEMP = SIGN(PI/2, RADIAN)

TEMP X WO HHTTIH 1 Z2E8LH L WA ZERL £9,

TEMP = SIN(V1)

TEMP X WO ERIT, &I VI OABDT 1Y (SVT V) THEIHLWIZMEKL £
j—o

TEMP = SIN(V1:V3, 1) F7=i% TEMP = SIN(V1:V3, DEGREE)

TEMP. VX. BXT VY L WOLFTOH L WFH| 3 D2/EKL £, TEMP FIDMEIX V1 FIDON
RBROYATHY, VX FIDMHEIE V2 FIONBEDY A > ThHD., VY FDOEIE V3 FIONED
Y12 TT, IRTDMHEIFETRINET,

TEMP = SIN(V1[10:50]:V2)

TEMP BXTT VX EWHELRIT, THTN 1 25 41 FFIER A -7z (O IZZED)
LW 2 D&MERLUET, TEMP FIOMEIZ VI D 10 225 50 FTOMHED Y1 > T, VX F

DfEIE V2 71D 10 225 50 TOMEDOY A T, TRTOMHEIFTIIT Vv TERINET,

EPEAEIE

A% LA

ASIN BEINZT—REHONEDT — 7% 1~
EEIRLUET

cos BEINT—XFHONBRD IV 1 v %G
BLET

SINH fBEI N2 T — R HFH O NE D NERY 1 >
EEIRLUET

TAN ffEEINT —RFHOHNED R Yz v b
EHAELUET

SINH ¥/ O

SINH ¥ 2 1% IBM Campaign TOAEHATRET T,

BX

SINH(data [, units_keyword])
INSA—4—

data

MRS 1 v 2 HE T LU, ZZEBUE. A, 2VEIFE, ¥ hs0ng
NPIZFMEINBZRICED T, data D7+ —< v FEFZEIZDODWTIE, ZDOHA K
® IBM #FDBIZH D [0l TA—K—] 27 arvasRLTLIEX
(AN

units_keyword
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134

ZOXTvardF—7—KE, ANWMEBLOHERPEZZ IV 700EL5T
RIREINDEDEI/ELE T, ROWVWITNLZERL T,

RADIAN - IV T U CHEZITVWET (T 74 1)
DEGREE - ETiHEZITVWET

TDONRITA=R—RBELRWEE, T7ANVINITIITVTT, (FVTUDHE
AT 5121, PI TBRLT 180 2 /U £T, )

IBM Campaign OF¥ —7 — KOMHHIZDOWTFHELLIE, 7 RXR=VD [T74—<v
FOfERR] ZZLTLLZE W,

st BA

SINH IZ¥gE a5 — X HFEOMEOWIRY 17 v 2HBE L T, RASLFNITH L
T, ZNZTNNIET EANTOBONHFRY 1 V2 ELHLWIIZRLUET, x %
FOTvEeTBHE, BUEONHIREY 1 VRO &S 1T 9,

X —X

sinh(x) = %

ZZT e B, 27182818 TY.,

e fH x WRETEDZ L, A—N—TB— - TI7-DPRINET, ZhIL, sink (
x) 232 By MEE/NUSORKEZBAGEICEID £,

51

TEMP = SINH(1) Z7zi TEMP = SINH(1, 0) F7/zI& TEMP = SINH(1, RADIAN)

TEMP WO ARITHE 1.18 Z2&LH L WA ZERL 7,

TEMP = SINH(V1)

TEMP &\ D ZRIT, &EIE V1 FIOWEDOMEKRY 1 > (FVT7 V) ThHDH L WHIZEER
LT,

TEMP = SINH(V1:V3, 1) F7/zi& TEMP = SINH(V1:V3, DEGREE)

TEMP, VX, BX O VY E WS ZHETOH LW 3 D&/ERL £9, TEMP FDfEIE V1 FIDOW
BOMBEKRYT 1 > TH D, VX FIOMEIEX V2 FIONEDONEERY 1 > TH O, VY FIDHEIE
V3 FIORNBEDOMEERRY 1 > TT, TRTOMHEIFETRINET,

TEMP = SINH(V1[10:50]:V2)

TEMP BET VX WO KEIT, TNEFN 1 25 41 TR A -7z (o iz2Em) H
LW 2 D& ER LU E9, TEMP FDfEIX V1 FID 10 75 50 fTDEOMihfEy 1 > T,
VX FlofEix v2 51D 10 55 50 f7OMDONHERY 1 > T, TRTOMEIZT V7 v TFH
INET,
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A% i

COSH BE I N2 T — R HiFH O NE O N HhkRE 3 Y
VERELET

SIN BEINZT - RFHONBDOY 1 V2 FHE
LET

TANH BEINZT— XEHEONBEDO NI R v
=V MNEFEUET

SQRT ¥/ O
SQRT ¥ 7 B i% IBM Campaign TOAHHEETT,

B

SQRT (data)
NI A=K —
data

SRR EEE T AEUE, ZdEBUE, S, wVHEPH, I sonTiniz
FAHENBRIZZRD ET, data D7+ —< Y NEHRIZDOVWTIE, ZDOHA KD
IBM G 0EIZHD (70l A —&%—] 72 arvizRBLTLEI W,

st EA

SQRT IXfEE I N/ T — X FHDMHEDO L LR EZFHE L £3, FANFNITH LT, 0
T 2 ANFIOBDIEDEHBR2ELH LW ZREL T,

H: EBEINTVWET—XHFNIZEADER DD L, TORMIZHLT 227 HRX
NEJ,

l

TEMP = SQRT(2)

TEMP WO HZEITE 1.41 Z2EBTH LW RERL £,
TEMP = SQRT(V1)

TEMP & WD HZAETT, &MHIE VI FIONEDEAIRTHBH L WIIZERL £9,
TEMP = SQRT(V1:V3)

TEMP, VX, BXT VY L WO LETOH L WA 3 D2/ERL 9, TEMP FDOfEIX V1 FIDOA
BRONEFRTHY, VX FIDOMHEIX V2 FIONEDFEHIRTH D, VY FDfEIE v3 FIONED
SEHRTT,

TEMP = SQRT(V1[10:20])

TEMP £ WO AHTT. ®AID 11 DLz V1 FID 10 25 20 [TETOMDEH %2 &
LFHLUWHIZERL T, TEMP Ot LIFZETT,
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TEMP = SQRT(V1[10:50]:V2)

TEMP BL U VX EWOZFTT, TNEN 1 25 41 FFIZER A -7z (DI IXZED) #H
LWl 2 D&EML £3, TEMP FIDMEIZ V1 FID 10 225 50 TDMEDEHE T, VX 4
DfEIZ V2 FID 10 75 50 F7DMEDEHIBTT,

FE R

Ra% B

DIV fRESI N 1 2OF— X HHZRESI N~
DT — ZHPATHREL £5

MULT 2 ODTF—REHONKEZREL T

POW EDEZBEINZREERECREELL
R = A

STDV Z7-i& STDEV ¥~ O

136

STDV Z7zi% STDEV ¥ 2 1 i¥ IBM Campaign & &' IBM Interact T AIAET
j—o

BX

STDV(data [, keyword]) STDEV(data [, keyword])
INSA—4—

data

FEHER 22 % G 28U, ZITERIE, 7. RVEFE, I hsonTihs
IZEHEiE N B RZ D £9, data D7 A=Y PERIZDOVWTIEH, ZOHA KD
IBM #FDFEIZHD (w70l A—X—] 272 arviERRLTIEIN,

keyword

ZOXATVarDF—7—KiE, ANWT—XRHFIZH LU TITbN SR GEZRET
LEd, IROVWTNhZENLET,

ALL - data DT R TOEIVIZHBEZITVWET, (T 74 1H)
COL - data DRI % IZFHIHZITVWET,
ROW - data DEATIZHI % IZEIEZITVWE T,

IBM Campaign OF¥ —7 — KOMHHIZDOWTFFELLIE, 7 RXR=VYD 74—V
FDOfEER] ZZHL TS 7230,

H: 2O~ 7o, ¥F—7—RF -85 A—%— {ALL | COL | ROW} 22D F
3, IBM Campaign TlE. ANT—XEICH—DHEIET7 1+ — NV NTHDT
O, INoDF—T—-RNFEASINEEA, Y7 IEHIZ, 0L F—7— FAHEE
INTVDE LD ITIREFEVET, L7z > T, IBM Campaign ZfifHd 5 & X
3. ThoDdF—T—F2BETLIHEID FHA,

IBM Marketing Software ¥ 27 1 Z—¥%— - 51 } v10.1



st AR

STOV X EINET —XHFEDO TR TOEINOEEFELZFE L £3., HADFEE
WX, DL EIRTY, EEFEZEITIRO GIETEHAEINE T,

2
fe— A — ITLEAIL
Jlln—lZ:;{’ )
r 32

ZIZT, x FEY YT, on 3 Y IV, mean I EDEE T,
W YTV n =1 OFA, STV 37 —%2RUL£7,
Gl

TEMP = STDV(V1)

TEMP 2 WD ZHTT, V1 FIOANEDOELEFATH D HE—HE2EDH LU WI ZERL T,
TEMP = STDV(V1:V3)

TEMP WS AETT. V1. V2. BL U V3 FONEDEREFEETH 2 —fH%2 ELH L W
EERLUET,
TEMP = STDV(V1[1:5]:V4)

TEMP X WO ZHITT, VI 225 V4 F[D 1 25 5 fTORINOEERFETHIHEE2ELH
LW ERL 7,
TEMP = STDV(V1:V3, COL)

TEMP, VX, BEX VY WO EZEIDFH L W] 3 DE2ERL £9, TEMP FDHE —fEIZ V1 ¥
DOHNAEDIEHEFETH D, VX FIOBE—fEIE V2 FIONAKOFEMEFAETH D, VY FOBE—fE
1% V3 FONAEDIEHERAE T,

TEMP = STDV(V1[10:50]:V3,COL)

TEMP, VX, BXTU VY L WO ARIT, TNTNHEEEZEAZH UL WE] 3 DEERL E
3, TEMP FDfEIEX V1 FID 10 725 50 TORIVDEEREFETH b, VX FIDMHIZ v2 FlD
10 75 50 1TORINVOEHEFZETH D, VY FIOMHEIZ V3 D 10 25 50 17D LD
W#T9,

TEMP = STDV(V1:V3, ROW)

TEMP X WO ZHTT, &RNVEHEIX VI, V2. BX O V3 FO)IET 217 DR TH 535
LWz ERR L £9,

TEMP = STDV(V1[1:5]:V3,ROW)

TEMP X WO LHETT, 1 25 5 {T7DOXEIIZ V1 25 V3 FIONIET 217 DRIUERZE 2 & L
LWl ER L £93, TEMP Oftid L idze ¢,
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BRI

g\ﬁl{i

E5E i

VAR YIVOHBDO S EFHEL £

STRING_CONCAT ¥ 7 QA
STRING_CONCAT ¥ 2 1% IBM Campaign ¥ &' IBM Interact TEFRIHET T,

BX

STRING_CONCAT(stringl, string2, ... stringN)
INSA—4—

string

HAEST D ASCIL 7F A b - ARV v, Tk, 5IAFTHA ASCI 7 F A
b TFANI, TFANZEORIVEHEF, 7213200 ThhrliMiiz g Xz
FRETEE9, string D7+ —< v FEFK (data £[F L) 22V TIE, #WFDO< 2
ODOMHE OED (R IA—2—] ¥7varva2BRBLTLIEI N,

aiAA

STRING_CONCAT IX$BRE S N7z T — X #PHD ASCII FF A MaZEHELET, HEAN
FUZX LT, strings DX T 2R S0EE LA N V72 ETNTNELHL

WHIZRLU 9, TOFZE0FREIR. BEOFOREDIMHEE TOETOMREEE

L ET,

e FEROEA MY VT ORKDIEIE, 255 XFEBATIERD FHA,
IBM Interact 1&, A FOMEXH Y R—-F LTV,

STRING_CONCAT( stringl , string2 , ... stringN )

il 21X, STRING_CONCAT('a', 'b', 'c', 'd') FAXTT,

51

TEMP = STRING_CONCAT("house", "boat")

TEMP &\ &H T, houseboat ¥\ 5 ASCII T A - A MY V72 ELH L WHIZERK
L/i‘j_o

TEMP = STRING_CONCAT(VL, ".")

TEMP & WD LRTT, F1TI2 V1 FIOXIET B47D ASCIL 7F A - AUV FIZEY A R
EZEMUZEDO2ELH L WIIEZERLET,

TEMP = STRING_CONCAT(V1, V2)

TEMP X WO ZETT, K472 V1 5D ASCII FF A b - ARV VT L V2 FIOTFFAD - &
M) YT RERELZEDRECHLWIIZERL 7,
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TEMP = STRING_CONCAT(V1:V3, V4:V6)

TEMP, VX, BLT VY WO EZATOH L\ 3 DEMERL £, TEMP FIDfEIX V1 5] &

V4 FIDXIGT BFTDA M) 72 HEELZEH D, VX FIDOMEIX v2 FlE Vs FIORIGT 517
DANY VT 2HERELZHD, VY FIOMHEIX V3 FlE V6 FIOMIGTRITOA N v 7%
BL-HEDTT,

TEMP = STRING_CONCAT(V1[5:10]:V2, V3:V4)

TEMP BLT VX WO LHTOH LW 2 D& ERL 9, TEMP FDMEIZ. V1 5D 5 H»
5 10 fTOANY U ZE V3 FD 1 235 6 FTOARN) VI REELEZEDTT, VX D
fElZ, V2 BID 5 225 10 FTDARN) V7L V4 HID 1 25 6 FTDANY) V7 &8k L~
H DT,

TEMP = STRING_CONCAT('a', 'b', 'c', 'd")

TEMP WO ZHIT, abcd WD ASCII TFA D - ANV V72 ELHLUWHZIERL F

ER

Pk

ESES Bl

STRING_HEAD EINZT — XHHOKA ™Y v 7 DIETHE
D n XFERLET

STRING_LENGTH BEINZT —RHHOZEA N VITDEX
ERUET

STRING_SEG fBEI N 2 DOBEBEOBOANY VI -
v IAVNERLUET

STRING_TAIL BEINLT —2HHEDOEA N VDR
Dn XFERLET

STRING_HEAD ¥ 7 O
STRING_HEAD ¥ 2 1 (% IBM Campaign TOAEHATRETT,

BX
STRING_HEAD(num_chars, data)
INSA—4—

num_chars

data DEA MY V7 DEEPSRINDELTFOH, THid, ok hREWIEEK
ThHEBENDHY T,

data

ASCII TF A - ANV VU IfE, ZHUIBIHARFTHEATK ASCI 7F A b, TF A
N, TFANZEALRILVE, £ 3 EHoWThh2iMid om0 %
T, data D7 A —~ v MEZRIZDODWTIE, ZTDHA1 KD IBM HEDEIZHD [<
ORI A=K —] 7Y arvESRLTLIEI N,
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st AR

STRING_HEAD I, fREIN/=T — REPHDEA MY ¥ ZflHD SEAID num_chars XX
FERELUET, num chars A7 F AL - A MY VITHNOXFRHE D KEWGAIX,
B b OXFEMB IV ¥0] THOOLNET,

1

TEMP = STRING_HEAD(3, "JAN 15, 1997")

TEMP & WO ZHETT, JAN &5 ASCII TFA D - AN VI 2ELH LU WHZERL F
j—o

TEMP = STRING_HEAD(10, "Pressure")

TEMP & WD ZHIT, Pressure ¥\WW5 ASCII TF A~ - A MY VT2 ELH LW ZER
[/i—éﬂo

TEMP = STRING_HEAD(5, V1)

TEMP X WO ZEIT V1 FIDKA MY VI DERAID 5 XFEELHLUWIEERL T,

TEMP = STRING_HEAD(1, V1:V3)

TEMP. VX. BE T VY E WS ELETOH LW 3 DZ2EKRL 9, TEMP FDEIX V1 FIDRf
BT BIFDOAN) VITDRAIOXFETH D, VX FIDOMEIX v2 FIOXIET BITDANY 7
DEFAIOXFETH Y. VY FIDOfEIX V3 FIOWBT BITDOA N v ITOEIDIFETT,

TEMP = STRING_HEAD(12, V4[1:50]:V6]

TEMP, VX, BET VY WO EZFETOH L WH 3 DEIEKL 3, TEMP FIDMEIEX V1 FlD 1
Mo 50 FFDA M) VITDRAID 12 XFTHH., VX FIDMEIE V2 FD 1 225 50 7D A
MY ZDEAD 12 XFTH Y, VY FIOfEIX V3 FID 1 225 50 TDOA MY ¥ 7 DEA]
D 12 XFTY,

EaBEAEIE

RE%K i

STRING_CONCAT fBEINZT—ZHFAD 2 DOTFFA L -
ANV VT EEREL T

STRING_LENGTH HEINZT —XHEHOZA N ) VITDRE
ZRUET

STRING_SEG fBEI N 2 DOBBEOBDOARNY VI -
Y ITAVINERUET

STRING_TAIL BEINEZT—RHFADOKEA MY VI DEKE
Dn XFERLUVET

STRING_LENGTH ¥ 7 O

140

STRING_LENGTH ¥ 2 1% IBM Campaign TODAFHARETT,
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BX
STRING_LENGTH(data)
INTA—=R—

data

EX%#F8E TS5 ASCIL FFA b - A MY V7, Zhizid, BIHKGTHEHAL
ASCII TFA b, TFAMI, TFAMZELRLVEM, FIEZDOWTNHIZEE
MENBREZEETEET, data D7 A —< v MEFRIZOVWTIE, ZTDHA KD
IBM B 0&EIZHD (70l A—&Z—] 22 arvizHBLTLEIWN,
&itER

STRING_LENGTH (&, #EEI N7 —XHHOEA M) VIHOEI 2R LU £T, &
ANFNZH LT, TREFNHIETETFFAD - AN VORI 2EDH L W%
RLUZET.

e BUET — X 2 E&TFNTK LT STRING_LENGTH %2f5E 35 &, YudRIhnZx
‘a_o

il

TEMP = STRING_LENGTH("four")

TEMP WO LEITHE 4 28H L WIIEERL £,
TEMP = STRING_LENGTH(4)

TEMP WO HZEITE 0 28T H L WIIEERL £,
TEMP = STRING_LENGTH(V1)

TEMP 2 WS KRTT, &Elx V1 FIOWIETBITFDARNY v IFDEITHEH L W2 MERK
bij_o

TEMP = STRING_LENGTH(V1:V3)

TEMP, VX, BLT VY L WO LFTOH L\WFH| 3 D2/ERL £, TEMP FIDEIX v1 FlDxf
BT BITOARN) VY ITDEXITHD, VX FOMEIZ V2 FIORIGTZFDA ) Vv TDOEX
THY, VY FlOfEIE V3 FIORBTETDOA NIV ITDEXTT,

TEMP = STRING_LENGTH(V4[1:50]:V6]

TEMP, VX, BXT VY L WO LFTOH L WA 3 D2/ERL 9, TEMP FIOfEIX V1 5D 1
Mo 50 fFOA M) VITDEIXTHO, VX FIOMEIZ v2 5D 1 55 50 fFOA M) V7D
EXTHo., VW FOfEIX V3 FID 1 225 50 TDAN) VIFDEXTY,

Eapaeaka

Ba% A

STRING_CONCAT BEINZT—REED 2 DOFTFADb -
ANV T EEEL £

STRING_HEAD HEIN/ZT — RHHEHOK{A ™Y v 7 DIEHE
D n XFERLET
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ESF-44 At

STRING_SEG fBEI N 2 DOBEEOBOARNY VI -
AV ERLUET
STRING_TAIL BEINEZT—RHFADOKZEA MY VI DEKSE

DO nXFERLUET

STRING_PROPER ¥ 7 O
STRING_PROPER ¥ 2 (% IBM Campaign TODAFHATRETT,

BX
STRING_PROPER(data)
INSA—4—
data

BT LAY v,
EitER

STRING_PROPER (&, HREI N7 —XHHEDEA M) VY TEDOEHOXF, 721
ZZEAMNE (T Yy X =237 =B 1T TR TOXF &2 RLFITEREL, £ 01
TRTCDOXFENLFITEHRL ET, EADFNTH LT, 2nZEndIns 2 A5
DANY VT REMUZEDEEOH L WHZELET,

51

|Temp = STRING_PROPER

STRING_SEG ¥ 70O
STRING_SEG ¥ Z 1% IBM Campaign TOAHEHAEETT,

BX

STRING_SEG(from, to, data)
NI A—=G —

from

ANV VITMOEAN) VT - 2T AV MRS 25512, BBMEEZANY VT
DRFENPSA Ty bTEXFE, Zhid, ¥k REL, to LD WVIEEEK
TRITNERY £EA, £ TRWVWE A, STRING_SEG 7 H2EA M) VI DRRINE
j—o

to
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ANV ITMNEAN) VT - 2T AV MRS 25512, BEIfEEANY VT
DREPSI Ty FTEXTE, Tk from ML EOIEEHETRTIERD £¥
Ao to & from BEL WS (T, B2 D, to ANV IZDEIDFTHD
BE). 1 XTEHRRINET,

data

ASCII 7F A b - A MY VI, ZHIXSIHAMFTHAZ ASCIL 7F A b, TFA
Mo, TEAPZEGALZRLVEFE, REEZOWTLCEMEINERITRD F
T, data D7 A=~V MEZRIZDOWTIX, ZDHA1 KD IBM #EDEIZHS [w
ORI A—R—] ¥ avESZBLTLIEI N,

At EA

STRING_SEG (%, fREIN/ZT —XHFFHDKZEA MY VNS, 2 DOEEMO A h
Vo2 - AV MERLET, from DA RY UV IDEZI LD KREWEE, MHRE
INFHA, to AN VITDEI LD KREWVWHE, from BIED TR TOXXFER
RINET,

il

TEMP = STRING_SEG(1, 6, "JAN 15, 1997")

TEMP WS ZEIT, Jan 15 ¥\W5 ASCII TF A b - A M) U7 2E&LH LW ER L
E

TEMP = STRING_SEG(5, 20, "Pressure")

TEMP 2 WS KHIT, sure £\W5 ASCII TFA b - ARV V72 E0H LW ZERL
E

TEMP = STRING_SEG(5, 6, V1)

TEMP WO KRIT V1 FIDOKRARNY 7D 5 ZHE 6 ZHOXEZELH L WH 2 ERK
LET,

TEMP = STRING_SEG(10, 20, V1:V3)

TEMP. VX, BXT VY L WIOLFTOH L WFH| 3 D2/EKL £, TEMP FIDEIL v1 FlDxf
BT BITOARNY) IO 10 XFH?S 20 XFHTHH, VX FIOMHEIE v2 FIOXIET 3
FOARNY VT D 10 XFHMS 20 XFHTH Y, VY FIDOMHEIX V3 FIDKIET B47D A
M) YD 10 XFEHD?S 20 XFHTT,
TEMP = STRING_SEG(5, 10, V4[1:50]:V6]

TEMP, VX, BX O VWY Y WS ZETOH LW 3 DEMERL T, TEMP FIDMHEIZ V1 FD 1
M5 50 fTOA MYV ID 5 XFHMS 10 XFHTH D, VX FIOMHEIX V2 51D 1 25
50 fTOA NV Y I D 5 XFHMS 10 XFHTH O, VY FIOMEIE V3 FID 1 725 50 17
DANIVTD 5 XFH»S 10 XFHTT,

Pk

5P i

STRING_CONCAT HEINZT —XHHD 2 DOTFFA b -
AN T REAEL T
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ESE3 Bt

STRING_HEAD fBEINZT — XFHOZEA ™Y v 7 DILEE
Dn XFERUVET

STRING_LENGTH BEINEZT—RHFADOKZA N VIDEX
ZRUET

STRING_TAIL BEINZT —RBWEADOEZEA ™) VT DERE
Dn XFERUVET

STRING_TAIL ¥ 7 O

144

STRING_TAIL ¥ 2 1|3 IBM Campaign TOAEEHATRE T,
BX

STRING_TAIL(num chars, data)

INSA—4—

num_chars

data DZEA MY VI DRENSRINE LFOH, Thix, £u kb KEWIEEYK
THIVERH D 7,

data

ASCII FF A b~ « ANV VU JE, Zuix, 5IHFFTHAZ ASCII FFA M, T
FZ M, TFAMRELRVEM, FE3ZO0VTNICEMENER2IEET
X9, data DI A=V MEBIZOWTIX, ZDOHA KD IBM #F0E=EIZH S
(20BN A—&—] 222 arva2RBLTLEI N,

st BA

STRING_TAIL &, fREI N2 T — REFDOEA MY ¥V TN S HED num_chars X
FERUET, TRTOAMY VI, REDFIEFRIUEI IR EFTIXILX
T ¥ PEORAENE T, TOH, FARNY) VIDOEHED num_chars XFEMNR X
NET, num chars BTF AL - AN VITHAOXFHE D KEVEEIE, TF A
b AN VI RERPRINET,

51

TEMP = STRING_TAIL(3, "JAN 15, 1997")

TEMP & WD ZHEIT, 997 &\W5 ASCII TFA D - AN VI 2ELH LU WHZERL F
EDS

TEMP = STRING_TAIL(10, "Pressure")

TEMP & WD &[T, Pressure ¥\W5 ASCII TF A~ - A MY VT2 ELH LW ZER
L9,

TEMP = STRING_TAIL(5, V1)

TEMP X WO ZEIT V1 FIDKA MY VI DEmED 5 XFEEOHLUWIIEZERL T,
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TEMP = STRING_TAIL(1, V1:V3)

TEMP. VX, BET VY L WOHLFTOH L WFH| 3 D2IERL £, TEMP FIDfEIL V1 FlDxf
BT BITOA N VI DERBOXETH D, VX FIOMHEIE V2 FIORIETZITDARNY v
DEBOXETHOH ., VY FIOMHEIE V3 FIORIET BITDA RN Vv ZOBBOLETT,
TEMP = STRING_TAIL(12, V4[1:50]:V6]

TEMP. VX, BEIT VY L WIOLFTOH L \WFH| 3 D2/ERL £, TEMP FIDMEIX V1 D 1
Mo 50 FTDA N VI DBBED 12 XFTHH., VX FIDOMHEIE V2 D 1 225 50 7D A
M) YT DERBED 12 XFTHH, VY FIOMHEIE V3 D 1 26 50 TDANY v T DRk

D 12 XFTY,

Eapedeaka

BE£ B

STRING_CONCAT HEINZT —XHHD 2 DOTFFA D -
AN T EEAEL £ T

STRING_HEAD fBESINT —REHPADZEA MY ¥V T DA
D n XFEERLET

STRING_LENGTH BEINEZT—RHHEOKZA NI VIDREX
ERLUET

STRING_SEG HEINZ 2 DOBFEDOHDOZA MY Vo -
YIAVINERLUET

SUBSTR & 7-(& SUBSTRING ¥/ O

SUBSTR F7zi% SUBSTRING ¥ 2 1% IBM Campaign 3 & U IBM Interact Cf{iJH [
RETT,

B

SUBSTR(string_value, start_pos[, nchars]) or SUBSTR(string value FROM
start_pos[ FOR nchars]) SUBSTRING(string value, start pos[, nchars]) or
SUBSTRING(string_value FROM start pos[ FOR nchars])

WNIA—=F—

string_value

YITARY 72O HTHEDOA Y V7,
start_pos

FEHTANY ORI ET,
nchars

HHETA2XFOH 0 A ETRITNIER SR, ZOEEBELRVWE,
string value N D DI RTOXERBINET,
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st AR

SUBSTR F 7zid SUBSTRING lX. A MV D5 nchars XF %, FAGAALE
start_pos THIEL £9. nchars #8335 &, SUBSTR 3 K ¢F SUBSTRING I&
start_pos 226 A MY VI DOREE T, XFEHMELET, REDAX—-RITHE)
Pzl congd, FliciTLIIC, XTI —%257-0, BiElZpnd 2
UREAR—ATRE B ELDIZLTLEZI W,

E%: IBM Interact IX. RO 7+ —< v bDOAZYR—ILFE T,
SUBSTR(string_value, start _pos[, nchars]) F7zi% SUBSTRING(string value,
start_pos[, nchars])

{5l

SUBSTR SUBSTR =Y ("abcdef" FROM 1 FOR 2) ("abcdef", 1, 2) 'ab'
SUBSTR SUBSTR &R Y ("abcdef" FROM -2 FOR 4) ("abcdef", -2, 4) 'a'
SUBSTR SUBSTR =Y ("abcdef" FROM 3) ("abcdef",3) 'cdef'

SUM ¥ 70O

SUM ¥ 27 1l IBM Campaign 3 & U IBM Interact CEHAHEET T,
B

SUM(data [, keyword])

WNTX—=4—

data

GRtZHE T AHUE, ZdEBUE,. Fl. wLEBH, 21320500 TNIZEE
flixNARZHEDFET, data D7+ —< Y NERIZOWTIE, ZDOHA RO IBM
BEDEIZHD (70BN TA—K—] 27 avE2SBRBLTLLEI N,

keyword

ZOXATVardF—7—KiE, ANT—XRHFEIZH LU TITONSEHE GiEZET
LET, IROWVWTNHZEIRL 7,

ALL - data DT RTORIMIZEHREZITVWET, (T 74V 1)
COL - data DHINZFI 2 IZHBEZEITVWET,
ROW - data DEATIZHIZ IZEIHRZITWE T,

IBM Campaign OF —7 — FOFEHIZDOVWTH LK, 7 X—YD 71—
ORI 2ZRRU TSN,

H: 2HO~ 7oL, ¥F—7—RF -7 A—=%— {ALL | COL | ROW} 22D F
3, IBM Campaign Tld. AHNT —ZPEIZHE—-DFE72IET7 14—V R TH D7
b, IN6D0F—TU—-RNFEHINETA, ¥I7IFEIC, COL F—7— FA2EE
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INTVWB LIRS FEVET, L7zdi5> T, IBM Campaign Z{#HT 5 & i
. ZhoDdF—TU—F2BETLIHEIDD FHA,

st AR

SUM IZEBEINET —XHEHOITRTOELDOEGEZ#HELET, B—F2KR L E
EP

E: SUM 1 TOTAL ~ 27k E U T,

4l
TEMP = SUM(3)TEMP WO LHITIE 3 2&LH L W ZERL X7,
TEMP = SUM((COLUMN(3, 5, 1))

TEMP WO EHEITE 9 28T H L WIIEERL £,
TEMP = SUM(V1)

TEMP &\ D #EIT, V1 FIONEDEF TH LB HZGTH L VIIZERL T,
TEMP = SUM(V1:V3)

TEMP 2 WS KRIT, V1, V2, BLT V3 FIONADEGE TH I HE iz G H L\ %/
WU ET,

TEMP = SUM(V1[1:5]:V4)

TEMP 2 WS KRIT, V1 225 V4 FD 10 25 20 7DV DEETHEIHE 2 EHLH L
WA ZERR L £,

TEMP = SUM(V1:V3, COL)

TEMP, VX, BXT VY L WO LFTOH L\WHI 3 D2/ERL £, TEMP FOH—ffHIL v1 41
DONEDEHTH D, VX FIOBE—HIZ V2 FIONEDEHTH D, VY FIOE—EHIZ V3 4
DODHNEDEFHTT,

TEMP = SUM(V1[1:5]:V3, COL)

TEMP, VX, BET VY L WIS KRIT, TNFNHEEEZEALZH LW 3 D&2EKRL %
3, TEMP FDfEIZ VI FID 1 25 5 TORLDEETH D, VX FIOfEIZ V2 FD 1 »
5 5 fTDXRIVOEETHH, VY FIDHEIE V3 5D 1 225 5 [FORIVDEETT,

TEMP = SUM(V1:V3, ROW)

TEMP 2 WS KRIT, &BIVIEBIZ VI, V2, BLT V3 FIORMGETETDOEHTHEEHL W
FlEER L £5,

TEMP = SUM(V1[1:5]:V3, ROW)

TEMP WO KRIT, 1 55 5 70T V1 225 V3 FIORMIET 2708280 H LW
FAEERL 3, TEMP Ot idzEcd,

B & R4
B A
AVG F7z1% MEAN YV DFFH OB YT F /I E R EEL £

‘j_
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TAN ¥ 70

TAN ¥ Z 1l¥ IBM Campaign TOALHAGETY,

BX

TAN(data [, units_keyword])
NI A—=G —

data

Ry hEHETLIEE, ZnXEBE. S, ILVEFE, 2250w
NPIZEMIXINARIZAE D 9, data DI+ —< v NERIZOWTIE, ZOHA R
® IBM D= IZH D [ 70T A—&—] 227 arvaHRLTLIEX
(AN

units_keyword

ZOXTvardF—7—KiE, ANWMEBLOHERPEXZZIZIV700EL5T
RIREINDEDEZI/ELE T, ROWVWITNLZERL T,

RADIAN - IV T VTCHHEZEITVWET (T 74 1)
DEGREE - ETiBEZITVWE T

ZDONRFTA=R—%BELRWGA, T7ANVMNITIITVTT, (FVTUnoE
AT 5120, PI TBRL T 180 2 /U £T, )

IBM Campaign OF¥ —7 — FKOHHIZDOWTFFELLIE, 7 RXR=VYD 74—V
FOfEER] ZZIRLTLLZE W,

st BA

TAN IZEEINET—RBFOMEOR Yz M 2EELET, SEANFNIIHL
T. FNFNWIETAANIOED R vy b2 E50HLWIEZRLU ET,

51

TEMP = TAN(PL/4) F7zi% TEMP = TAN(PI/4, 0) F7-iX TEMP = TAN(PI/4, RADIAN)

TEMP E WO LHITIE 1 250H L WHIRERL £9,

TEMP = TAN(V1)

TEMP X WS ZRIT, #EIX VI FIOWBEDR VY2 b (TVT V) THEHUWIIZERK
bij_o

TEMP = TAN(V1:V3, 1) F7zi% TEMP = TAN(V1:V3, DEGREE)

TEMP, VX, BX O VY E WS ZHTOFH LW 3 D&/ERL 9, TEMP FDfEIE V1 FIDOW
RORXRIz NTHD, VX FIOMEIX V2 FIONBEDR Y = M THH, VY FIOMHEIE

V3 FIORNAEDR Yz b TT, IRTOMHEIIETRINET,
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TEMP = TAN(V1[1:5]:V2)

TEMP BL VX L WHEHETT, ZTNEN 1 25 5 fTIEN Ao 7z (LD VIZZED) #HL
WHI 2 DRERL ET, TEMP FIDfEIX V1 FIOXIET 2/TDX Y > M T, VX FIOE
V2 FlORETRITDR I I TT, TRTOMHEIFT VTV TRINET,

RAE R

RE%L ETCE]

ATAN fBEINT —RXFHONEDT =2 XY
=V MEERUET

cos ffEEINT —XFHONED IV A V%25
BLET

cot fREINZT—RHEFAONEDIR Y TV
MEFELUET

SIN BEINEZT—XFHBEONEDOY 1 V2 3HE
LET

TANH fBEINT — XD NEDMHhFR R >
=V MEEMRUET

TANH ¥ 70O

TANH ¥ 2 1% IBM Campaign TOAHHFEETT,

BX

TANH(data [, units_keyword])
INSA—4—

data

MR & vy o v b 2FHETLHEME, ZIXEBME,. 7). VEPE, 223205
DWTNMIZIEMEINBE R £, data D7+ —< v PEZRIZDOVWTIE, 2D
HARD IBM #HEDOZRIZHS (RI7OBNNTA—Z—] 7 arviERRUT
7ZZ W,

units_keyword

ZOATVarDF—7—KF, ANMEBLOERPEZZFZIVT7 0L 5T
RIS NZD%2EBELET, IROVWTNLZEIRL T,

RADIAN - V7 VTR ZITVWET (T 74 M)
DEGREE - EETEEZITVWE T

IDNRTA=R=ZBELRWVEGS, T7ANVDMNEITIVTVTT, (FVTVRBE
TS 5120, PI TPRLT 180 2L £7, )
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150

IBM Campaign O ¥ —7 — ROHAIZOVWTFHLLIEZ, 7 R=YD 74—7v
FOHERR] 2SR LU TSI,

atFA

TANH IZFERE I N/ T — X EPHOMDO KR X > Y = v M EFE L 3, £ANSC
HUT, ZNFNHIETE2ANTOBOIUEEZ VI v b2 ELH LW EZEL
F9, HABMONHME v Y MIIROFIETEHEINE T,

sinhi{ x)

tanh(x) =
AAE) cosh (X))

H: il x DREFTEZ L, A—N—To— - ZTI7-DPEINZET, ZHNIL, tanh (
x) 32 By MEEVNSUSOBRKEERBA -GS/ I D £9, cosh (x) BETD
BE. TANH (X 32 €y MRE/NISRORKMEZR L £,

51

TEMP = TANH(PI) F 7zl TEMP = TANH(PI, 0) F 7% TEMP = TANH(PI, RADIAN)

TEMP EWHZHEITHE 1 2ELH L WHIZERL £,

TEMP = TANH(V1)

TEMP & WD HHTT, &EIE VI FIONEBEDORHIRZ Tz b (FVT V) THBEH LW
ZMEERL £9,

TEMP = TANH(V1:V3, 1) F7zi% TEMP = TANH(V1:V3, DEGREE)

TEMP, VX. BT VY L WIS EZHETOH L WA 3 D&/ERL 9, TEMP FDfEIZ VI FDOKN
BOMMFREZ Yz b THH, VX FIDOMEIZ V2 FIORBEDOMHIRZ > I FTHY,
VY FlOfEIE V3 FIONBROMREZ > ¥ 2V FTF, T RTOMEITETCEHEINE T,

TEMP = TANH(V1[1:5]:V2)

TEMP BX T VX E WO HRIT, TNEN 1 225 5 [TIZEN A7 (DB IVIZZED) HL
WHI 2 D&RERL £, TEMP FIDfEIE V1 FOXET 2TONMHIELR > Yz v T, VX

FIOMEIE V2 FIOM T BTOMMHIEZ v Y 2V FTF, TRTOMIET VT v ToHRINE
j_o

FEER

E3E ]

ATAN BEINT—RFHOANBRDT =2 2V Y
=V MEFEUET

COSH 8 S Nz T — R FPA D NE O N AR 3 ¥ A
VERIHEUET

coT fBEINT —RFHOAEDIR Y Y =V
MEEELET

SINH fRE I N2 T — ZHFA DO NE D W EhRY 1 >
EEIALET
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ESF4 Gl

TAN mEINIT - XHEHONEOX Yz v b
ZEMRLEY
TOTAL ¥/ O
TOTAL ¥ 2 1l IBM Campaign 3 &' IBM Interact THHFHETT,
B
TOTAL(data [, keyword])
AP
data

GEtERFET 2 HUE, ZIXEBME, FI. RVEPE, 23205 DWTNDIZEE
flixNARZHB D FET, data D7+ —< Y NEHRIZDOWTIE, ZDOHA RO IBM
BEDEIZHD (70BN TA—K—] 7 avz2BRBLTLLEI N,

keyword

ZOXTvardF—7—KNiE, ANT—XHEFIZH U TITONSEHHE GIEZETE
LEJT, IROWTNHZEINL ET,

ALL - data DT R TORMIZEIEZITVWET, (T 74 1)
COL - data DEFNHIXIZFHHRZITVWE T,
ROW - data DAATIZHI % IZEHHEZITWE T,

IBM Campaign O F—7— RFOFEHIZOVWTHLLIZ, 7 X=YD [7xr—7v
PRI EZRLUTLIEZI W,

H: 2O~ 7o, ¥F—7—F -85 A—%— {ALL | COL | ROW} 22D F
3, IBM Campaign Tld. ANT —ZPEIZR DO E2IET7 41—V R THS7
O, INH6DF—TU—RNIEHINETA, v270FEIC, COL F—7— FPEE
INTVD LD ITIREFENET, L7zh > T, IBM Campaign ZfHfHT 5 & X
. ThoDF—TU—F2BETLIHEEIDH D FHA,

s7EA

TOTAL IHfEE S N/2T — RFPFADTRTOELVDOEFHZFHEL £ T,
7 TOTAL 1% SUM w27 e MU T,

il

TEMP = TOTAL(3)TEMP X WS KHETTHE 3 2BLH L WHIZERL £,
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TEMP = TOTAL((COLUMN(3, 5, 1))

TEMP & WO ZHITIE 9 2&5LH L WA Z/ERL 9,

TEMP = TOTAL(V1)

TEMP & WO ZHIT, VI HOHNEDEHTHEIHE~HEZELH L WA ZEHRL T,

TEMP = TOTAL(V1:V3)

TEMP 2 W ZHIT, V1. V2. BXU V3 FIONEDEH THIHE—~HEZELH L W%
DAV

TEMP = TOTAL(V1[1:5]:V4)

TEMP L WO AFIT. VI 225 V4 FID 10 75 20 f7DRILVDEFHTHLE—~HEZELH L
WHlEERR L £ 9,

TEMP = TOTAL(V1:V3, COL)

TEMP. VX, BX VY E WS ZHTOH LW 3 DE/ERL 9, TEMP FDOHE—fEIX V1 ¥
ONBEDEETH Y, VX FIOH—(HIZ V2 FIONEDEFTH D, VY FIOHE—~fEIX V3 5
DHNEDEF T,

TEMP = TOTAL(V1[1:5]:V3, COL)

TEMP. VX, BE U VY EWHEHIT, TNTNHE—E2EAZH LW 3 DEEHRL X
3, TEMP FDfEIE V1 FID 1 55 5 7D ILVDEEFTH O, VX FIDOfEIZ v2 Fld 1 »
5 5 f7TDRIVDEETHH, VY FIDMEIE V3 5D 1 225 5 fFDORILVDEETT,

TEMP = TOTAL(V1:V3, ROW)

TEMP WO ARIT. #BNVIEHBEIZ VI, V2, BLT V3 FOMET21TDEHTHEH LW
S EERL ET,

TEMP = TOTAL(V1[1:5]:V3, ROW)

TEMP L WO ARIT, 1 75 5 70T V1 225 V3 FIOXET 2T08E2&80H LW
$&ERR L £3, TEMP Ot &L ixZE T,

EapEAEIE=4

B A

AVG F7z1% MEAN IV OHIFH OB F - 1T EEE L ¥
j—

TRUNCATE ¥/ O

152

TRUNCATE ¥ 2 1 1% IBM Campaign TOAHHAHETT,

-3
TRUNCATE (data)
INTGA—4 —
data
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Y10 ETAEME, ZIULERIE. Fl. wIVEBFE., FEIns OWT T SR X
NaRZHD FF, data D7 A=< v PERIZDOWVWTIE, ZDH1 D IBM # 5
DEIZHD [RI7OBBNRTA—2—] 7 arvazsRUTLIEIW,

st AR

TRUNCATE I35 I N7z T — X P D BMEDOERE o 2HE L £9., FATFITHL
T, ZTNZTNXIET 5 ANFOBMDERE 7 (DBUNDEH D) 2ELH L W% K
Lxd,

7E: FRACTION ~ 2 1% & TRUNCATE ~ 27 b, MEOEENILOMMIzns L
WS R T TT,

l

TEMP = TRUNCATE(4.3)

TEMP X WO HHTTIH 4 Z2ELH L WA ZERL £9,
TEMP = TRUNCATE(2.9)

TEMP 2 WO ARITIE -2 250 H L WIIZERL £,
TEMP = TRUNCATE (V1)

TEMP 2 \W D ZRTT, &MHIE V1 FIONBEDNEE D TH 55 L WFIEERL £,
TEMP = TRUNCATE(V1:V3)

TEMP. VX. BXT VY L WOLFTDOH L WFH| 3 D2/EKL 9, TEMP FDMEIZ V1 FDY]
DETONZEHSTHD, VX FIOMEIZ v2 FIDEIDEToNZEHITH D, VY FIOEIZ
V3 FIDEI DT SN TT,

TEMP = TRUNCATE(V1[10:20])

TEMP 2 WD KRITT, B&AD 11 HD Iz V1 FD 10 225 20 17X TOHEDYI L BT S
N E2ETCHLUWIIZERL 9, TEMP DD Y IVIZZETT,

TEMP = TRUNCATE(V1[50:99]:V2)

TEMP BXTT VX EWHELHEIT, THETN 1 225 50 FFIZER A -7z (DI IZZED)
LWl 2 DZ&ERLET, TEMP FDfEIL VI SIDITOE 0 ET S5 T, VX FIDfHE
X V2 FIOEDOYI D T HENIZEHA T,

FERE

E3p i

CEILING fREIN/T — XFHDOKMEDY) D _EIFHEK
EEFHAELET

FLOOR BEINZT—RHEHEOXMED 70T % EHHE
LET

FRACTION BE I N2 T — ZHF O ZMED /NI % R
LET
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UPPER Y7 O

UPPER ¥ 2 ik IBM Campaign & &' IBM Interact CTHAIFETT,
B

UPPER(data)
NI A—=G —
data

RXFIEHT 5 A ) v i,
&

UPPER 1%, BEINATF —REPFDOEA MY v il KXFIZEH LT, & AN
FNZ U T, TNFNRIET B AN %2 KXFARN) VI 02E0H LW
HlERLUET,

51

Temp = UPPER "gold"

Temp &WS4HEIT "GOLD" 28LH L\WAlEERL £7.

TEMP = UPPER( "jan 15, 1997")

TEMP £ \WVS ARETT. JAN 15, 1997 £\v5 ASCIH FF Ak« A ) V72 ELH LWl %
ERL £,

TEMP = UPPER( "Pressure")

TEMP & V5 ZHIT, "PRESSURE" £\ 5 ASCIL T A b « A MY V72 ELH L W% E
L X9,

TEMP = UPPER(V1)

TEMP & WS ZHIT V1 FIDOK AN V72 RLFIZEBUZHDE2ELH LW EERL
E

VARIANCE ¥ 7 O

VARIANCE ¥ 2 1l IBM Campaign TOAHHAIFETT,

BX

VARIANCE (data [, keyword])
AP

data

DI EEET UL, ZUTERUE. F. wVER, IS0 EE
flignadRzHmD £T, data DT A —< v MEFIZDOWTIE, ZTDHA1 KD IBM
BEDEIZHS [YZ70fBUSTA—X—] 22 arvE22BLTLEX N,
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keyword

DA T arvodF—7—Rik, ANT—XEHPEIZH L TITbNWSEEGIEEIEE
LEd, MOVWThz#IRL X7,

ALL - data DT RTORMIHEEITVWET, (T 74NV H)
COL - data DHRINZH 2 IZHAZITVWET,
ROW - data DEAIFICHIZIZHAZITVWET,

IBM Campaign O F—7— ROMHIZOVWTHFHLLIZ, 7 X=YD [Txr—<v
FofER) ZZRLUTSZIWN,

I 2EO~ 7 afE, F—7—F - X5 A—&— {ALL | COL | ROW} Z& b %
3, IBM Campaign Tld, ANT—XPEIZBE—DHE/IET7 4+ —IVRTHBT-
B, THHDF—T7—NIEASINEEA, Y7 BIFHIZ, COL F—7— FAMEE
INTWVWB LD ITHRAEVET, L5 T, IBM Campaign {7 5 & =i
3. ZhodF—TU—F2BETLIHEIDD FHA,

At EA

VARIANCE 8@ I NET —REHFE DO TR TOMEDOHEEZEE L £9, ik,
fRZED T, DEIXROHFETHEINET,

1

n-1

n
| 2
Z{_:-LL - mean)

j=1

ZZT. x @YU, n i3V IV, mean $E DX TT,
H: YUV n =1 OEA, VARIANCE F=5—2KE LT,
£

TEMP = VARIANCE(V1)

TEMP & WO ZEIT, VI FIONEDDMTH B2 ELH LW ZERL X9,
TEMP = VARIANCE(V1:V3)

TEMP 2 WS KRIT, V1, V2, BLT V3 FIOHNAEDHETH 2 H— iz &85 L\ %/
WU ET,

TEMP = VARIANCE(V1[10:20])

TEMP & WS KRIT, V1 FID 10 75 20 {7ORILDOHHMTH BB —{lE2ELH L W%/
WU ET,

TEMP = VARIANCE(V1[1:5]:V4)

TEMP WO HZEIT, VI 225 VA D 1 25 5 i70RILVO/MTHIE—~HZELHLW
FEERL XTI,
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TEMP = VARIANCE(V1:V3, COL)

TEMP. VX, BE U VY E WS ZHTOH LW 3 DE/EKRL 3, TEMP FOHE—fEIX V1 ¥
DOHBEDHETH D, VX FIOHE—fEIE V2 FIOWNBEDDEHTH O, VY FIDHE—{EIX V3 7
DOHNEDHETT,

TEMP = VARIANCE_(V1[1:5]:V3, COL) F7z(% TEMP = VARIANCE(V1[1:5]:V3[1:5], COL)

TEMP. VX, BE U VY EWHLHIT, TNTNHE—E2EAZH LW 3 DEEHRL X
3, TEMP FDfHEIZ VI FID 1 55 5 70 ILDOLETH O, VX FIOfEIZ v2 Fld 1 »
5 5 f7TDRILVDOSETH O, VY FIDMEIE V3 5D 1 225 5 fFDRILVDHSERTT,

TEMP = VARIANCE(V1:V3, ROW)

TEMP WO ARIT. &BNVIEHBEIZ VI, V2, BLT V3 FIOMIET2TDO0THEH L W
FIEERL £,

TEMP = VARIANCE(V1[1:5]:V3,RON) Z7-!% TEMP = VARIANCE(VL[1:5]:V3[1:5], ROW)

TEMP WO KEIT, 1 75 5 f7DXIMZ V1 225 V3 FIDONIT 27002 ELH L W
FIEERL £3, TEMP Otk idzecd,

WEEKDAY ¥/ O

156

WEEKDAY ~ 2 13 IBM Campaign TOAFHAEETT,

BX

WEEKDAY (data [, conversion_keyword])
INSA—4—

data

HZRTHME 1 225 7) IT&8#T 5 ASCI 7 A bOHNM, Ziuzix, 51HR
THATZ ASCIL TF AN, TFAMI, TFANEGORIVEHE, /213200 T
NPZFMENEZRNE2HBETEET, data DT A=Y MEBIZOWTIE, ZDOH
A4 RO IBM #HFDFEIZHD (w70l NNTA—K—] 7P arvzsRLTL

EEW,

conversion_keyword

DA TVarvdF—7—KiZ, BHNBIUELOTFF AL - 7x—< v 2R
T5hERZBELET, MOWTNLZERL X7,

1 - mm/dd/yy (77 #)V})
2 - dd-mmm-yy
3 - mm/dd/yy hh:mm

IDNRTA—R—2BELLZWVEGE, T74)L T 1 TT,
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st AR

WEEKDAY I, #EESIN/=T — X#PFAD T F A Ml%, HAS K ORI %2 LT 572
ODIFEI N7 A —~<y bEMFHLT, BHZRITHEICEHBL 9, Bl 0 1
HIEH. 1 ZHEH, UTHICEE 6 OLEHETREEY, ek
conversion_keyword ZfiHLCTTF A+ « A MY V72 CERVEE,
WEEKDAY I F=5—2RL £,

il

TEMP = WEEKDAY("1/1/95")

TEMP E WO HHITHIE 0 ZELH L WHIZERL £ (1995 4£ 1 A 1 HIFHEH),
TEMP = WEEKDAY (V1, 2)

TEMP 2 WO KRIT, VI FIDOTF A + A MY VI OIERIZH T 28Ul %2 GLH L W% 7
BLET, VI FIOTRTDOTFFAL - A MY U7X, dd-mm-yy DERTH S 2 HEI N
TWET (ZDTHRVWEHA, 21227 BPREIND),

TEMP = WEEKDAY(V1:V3, 3)

TEMP, VX, BX T VY Y WO HAETOH L WF] 3 DEMERL 3, TEMP FiZi%, V1 FlOF
FAM - ANV VITOBHIZHTAEMENEENET, VX FNZIE, V2 FIOTFFA L - A
M)V DOBHICHT2EMEPREENET, VY FITIE, V3 HADOTFFA - A MNDUTD
BHIZHT 2 8EREENET, VI - V3 FDTARTOTFFAD - A MY 7% mm/dd/yy
hh:mm DIERTH L L BEINTVWET (£S5 TRVWIGA, 72?7 BRIND),

TEMP = WEEKDAY(V1[10:20]:V2, 10)

TEMP BELT VX WO LHTDH LW 2 D& ERL X3, TEMP 21X, V1 5D 10 »
520 fTOTFADN - AN VI OBHIZHT ABENEENET, VX FlTiX, V2 FlD
10 5 20 FTOTFAN - ANV VI OBHIZHT 2BMELREENE T, TRTOTFA
b ANV YT, m/dd/yy DIERTHELBHEINTVET (£ TRVWES, 22?7 PE

INbB),

& R4

B A

NUMBER BB K OHAMND ASCI FF A~ - ARV
VI REIZE L T

WEEKDAYOF ¥ 7 0O
WEEKDAYOF <2 Bl IBM Campaign TOAHHHETT,

B

WEEKDAYOF (date_string [, input_format])
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INTA—=G —

date_string

AR A ZERTTF AN,

input_format

date string OHMEAZEET S, MFORDOF—T7—F KD 1 D,
& BA

WEEKDAYOF 1%, date string THEEINHAMAIZ LT, BHZ 0 225 6 OFMHE
TIRUZT (HEAD 0. HEHD 1. 72Y), input_format 2MEE I N TV
By T7ANVIDOF—"T7—F DELIMM D Y AfHHINE T,

51

WEEKDAYOF ("08312000", MMDDYYYY) (F#fi 4 2R L £9 (KREHIZHED 4 HHD
HTHB720),

E: B EHMEROBIBHRIZOWTIE 52 =0 FTDATE] 22K LT~
X\,

E3pEAEak

B A

DAYOF Hizb2HETERL T,
MONTHOF HeHiEe LTRLX T,
YEAROF FrBELLTELET,

XOR ¥/ 0O

XOR ¥ 7 1l IBM Campaign 3 &0 IBM Interact CT{EHFHEET T,
BX

datal XOR data2

AP b

datal

data2 OfEEX DYy ML XOR % & 5, BTRVWEHTY, ZNIXEHME. 7.
LVHEIFH, I NS00WTNRICFMIEI NS RICH D £9, data DT+ —< v
FMEZRIZDOWTIE, ZOHA KD IBM HEDEIZHD (w7 0NN T A —X
—1 I arvESRLTLIEI Y,

data2

datal Offiz DY v FEfL XOR 2 & 5, ATHRWEKTYT, ZhiTeEBiE. %1,
VIVHIPH, F2IEIN50WTNMFHEE NSRRI £9, data2 DOFIDE
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X, data2 DYEMTWEED ., datal DFOEEF U THRIFNIER D FHA, data
DT A—<v FEHRIZOWTIE, ZDHA KD IBM #GFo=mIzHh 5 [ 7k
NIA—R—] 22 aviEHRBLTLEI W,

st AR

XOR &, fEEEI N/ 2 DOTF—RHFHHDM DL Y FHAL XOR 2EfFLET, AN
FIZTEWZH LW 1 22 KL £9, 852, datal OXILFE data2 DXFIRS]
LxEY AL XOR HBEL7ZHDAAD £9 (DX D, datal OF 1 FliE data2
D 1 FlE ey ML XOR #E I, 8 2 FIEE 2 il vy MHAL XOR HE
S, UTREBRIZHE £9),

dataz DYERDLGE. datal OREEL ZT DL DO Y MHfL XOR HEA T x
T, data2 1 DM EDHEELEA. datal @ 1 Fl& data2 @ 1 5 ORET
FTEDR—ZATEHEfTONE T, datal DFE 1 171F data2 DFE 1 f7OfEL Y
v ML XOR fHBE X, 28 2 47135 2 f7& ¥y ML XOR A XN, UFHE
FRIZEEE £, 22 DOFEIX. REOHDOEREZDOMEE TORITOMEE 4K
LET,

e ZOTs DEBORER. 2 REOBEILICHEE N TV E T, ADMIEH
TENEE A,
il

TEMP = 3 XOR 7

8 4 BEEND, TEMP L WO ZRTOF LW ZER L ET 011 & 111 DY vy hHfi
XOR % &%k, 100 (2720 £7),

TEMP = V1 XOR 8

VI FIOREENAF D —fH 1000 %2y MHAL XOR HEL-EDE£MHE T 5, TEMP
EWSLETOH L WA ZERL £7,
TEMP = V1 XOR V1

FTARTCEOTHERI NS, TEMP & WO LHETOH UL WAIZERL T (%2 ZhEKE
XOR T L&, ¥rizizb £9),

TEMP = V1 XOR V2

V1 $IDF7DMEE v2 FIOXNIGT 2170 E # ¥y MHAL XOR HELZHDE2&MEE T
5. TEMP 2 WS ZRTOH LW ER L £,

TEMP = V1:V3 XOR V4:V6

TEMP, VX, BELT VY WO HATOFH LW 3 DEMERL £9. TEMP FiZi%, VI Ofx
VA FIORIET 247 DMEL % ¥y MEAL XOR HELZZH DM AD £3, VX Flizix, v2 5l
& V5 FlE &Yy MEAL XOR HELUZMENAD £9, VY FliZiE, v3 5l V6 4l %y
BT XOR (B L 72fEAAD £7,

TEMP = V1[10:20] XOR V2 F7ziX TEMP = V1[10:20] XOR V2[1:11]

V1 o 10 THDS 20 fTHIZHBMHE V2 FD 1 7HDS 11 THIZH M2 Y b
B XOR B LUERAREYID 11 ORMZEENS, TEMP &\ LETOH L\ %
Bl Ed, TEMP DD IVIZETT,
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BRI

RAEL 210

BIT_AND fBEINZ 2 DOF—XHHEMO L Y MH#
fii AND %EIELE7

BIT_NOT BEINT — XHPDOHNED L Y b HAL
NOT %R L £7

BIT_OR fBEINZ 2 DOT—XHFEMOL Y M
fii OR ZFHEL £

YEAROF ¥/ 0O
YEAROF ¥ 2 1% IBM Campaign TOAMEHAAEETT,

X
YEAROF (date_string [, input_format])
INTA—=G —

date_string

AR A ZERTTF AN,

input_format

date_string OHMNEAZEET 5. UFTOXKOF—T7—FKD 1 D,
& BA

YEAROF &, date_string THREINDLHMNDELZBMETHEL £, input_format
PHREEINTVWARWES, 774V bDOF—7—K DELIMMD Y BMEHINET,

Ll
YEAROF ("31082000", DDMMYYYY) (X#H 2000 2R L £,

B AMN 7 A=<y MIZOWTEELL L. 52 =YD DATEJ] 2L TLK 7

X\,

e & R

B A

DAYOF HiZb2H8ETERL £7,
MONTHOF HERME UTRLET,
WEEKDAYOF EHZEMETERELET,
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IBM i R— bADBREWEHLEDAIC

BRI AZFARTHRPTELVIELFE LSS, Btofsed R — NEOD IBM
Fiffitr R— b ADRWELE 2O KT A ENTEET, ZOHIRIT1T YV
ZEALT, MEEZMERDRDOEL SR L T EZE W,

EHALDIBEY R — MEKLDAD HIZ, E4LD IBM HHEICBMWEDLELEX
(AN

E: Fffir R —ME API A2V 7 b Ok £ 72 I3ER T VEE A, API #HDE
BT B ZEIZOWTIE, IBM EffY — Vv RizBfVnEbhbELEE 0,

HERINE

IBM £l A — MZEWEDELHIIZ, U TOFERZEDO T NWTLIZI W,

. MEOWNEDESE,

s MEORERIIERRINEIT T — - A vE—T DM,

- MEZHEBT ATy TOFHM,

s BHETZOS Ty AN, kyvay - TrAl, BEKTZ7AL, BT —
R T7A),

o BEBLIOVATLAREICHET SEHR (Z0MKRIE TS 2T7 LR OFHHA»S
"onxd),

S AT LIS
IBM Effit R— MzBWEDbEWELWARIZ, By R— Tl B BB
T AEREPFRTLIIENH £,

MR T 71 Y OFIFIZ R > TWARWES., ZOBHROL 1T TX—Y 3 ViG]
R=UhosFonEd, ZOR=IYTIE, I VAP=IVFEAD IBM 7 7)) 75—
a VT A B/ N TVET,

(IN=Va U] R=JIZT7 72 RATBHI2E,. ~NLVT] > IX=Va ViER %
BIRLEYT, IN—VaVER] R—=VIITI7RVATERWEGESIZ. 77V 75—
aVDAVAR=I T4 L7 M) —IZH5 version.txt 77 A NVEHERLTL
X\,

IBM £l R — b DEMBEIER

IBM Hifli ¥ R — b ADBHEWEDEHIEKIZOWTIE, IBM BEHAM YR -~ Web
Y1 b (http://www.ibm.com/support/entry/portal/open_service_request) %%
BLUTLZEW,

M YAR—MERAEZANTBIZE, IBM 7hHU Y bE2EHLTO S 1 VT D 08EMN
HOET, TOTHI V%2 IBM AR —FBBHIZ) VI TA3RENRH D £9,
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Ty Ne IBM A AR —FSICEEMN T2 HEIZOVWTIE, R —F - F—
AND [HHR—=F - VY= > [FA4LVANEY T+ T2T - $R—1] 22
LTL7EE W,
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EEER

AZEIIKE IBM PMERETIHEBE XY — A ODWTER L5 DT,

AEIZTHROBY,, Y-V A, FEREEEPHACBVWTIEREI N TV ARVWES
NHY xd, HATHHAREREE, y—v A, BLXUBEEIZOWTIX, HA IBM
DEEHYBIZEFRLEZEI W, AET IBM #y, 7074, 23—
WEALTWTSH, 0O IBM #f, 70254, 23— 2ADOAMMEHAHE
THhHhHILZERTEIEDOTIEDY FHA, TOHIZRZAT, IBM OHINFIEMEZ
RETHI LD, HRNICHEHSFEORME, Tur I A, £EFY—CAZMEHT
5ZEMTEET, 72720, IBM S O#E L T0 s S5 LAOBIEE 21T — L AD
i & OMELIL. BEMOEMLTH>TWEEET,

IBM ., ABIZHEHSINTWARARICE L TR (it 0z2E80) %
RELTWAEERH D £9, AFHORMIE, BEKRIZINS DREFFEICDWTEE
MileZ T H I 2BRTI2EDOTIRD Y THA, EfMEIZIOVTOBRWED
ik, FHITTRRSELICEED <ZE W,

T103-8510

A X H ARG R IR 19785215
AAT A - ¥— - TAMRSH:
R - IR

I PEME T 1 & > A4

DN ORGEZ, E X 72 3R OERIChbRWEEIE, EHINhEEA, IBM &
U DEEE 72 FHEO TR, AEZREY & UTEFT % X £ DRETHRM
U B OLRGE, R HAE S YD RGES & VR L0 EM 2 58T X
TOWRS LS IBRRORGEEAZ DRV DL UET, B3Rz L-T
. EHROBITREIC LD, BREEEEOHRIRLE L S b 854G, MITHEDHIR 2
ZIT5EDELUET,

Z OMERICIE, AT AE YRR PR 2 S0 ARH D £ AZITEMN
WCRESN, BELEFIAZEORFICHALETNET, IBM FIFEHZRLIC, [
R, ZOXFICHBESINTVIHEEZEI 70T I LI LT, ARELFLEE
15280HD £7,

AZIZBWT IBM B D Web 31 MIZERLTWBIEGERH D XTH, HED
72O U THY, L TENSD Web ¥ 1 b 2HERTHE2HOTIEHD £
A, TNOHD Web Y1 MZHdERNE, ZD IBM #EOERO—TIEH D
FHA, TNSH5D Web ¥+ NI, BEROELTIMHHALZI W,

IBM 3. BEEBIRMET 20005 EHRE,. BERIINLTRASELE A Z L
DN, HSEY EET 2 HET, fHE LREGATE2ZeNTE25DELE
ER
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164

KTV TTLDTA 2y AEFE T, () MEIER L2707 T L8 Z0Mb 70
T35 (RTOT77L%260) EOMTOERKSH, BLU (i) KBS NIHERD
MHEAMHEZUEIZTH I L 2HNE LT, A70 77 LICET2ERELELT S
FiE, FRUICHFE L T 230,

IBM Corporation

BIWA LKG1

550 King Street
Littleton, MA 01460-1250
US.A.

Kinﬁ?A’%?éLﬁ@ﬁ%ﬁ\@@@ﬁ%%#@??ﬁ%?éltﬁ?%i
TH, AEOGAELH L T,

AETHHINTVWESIA VA - 7OV SLELIZFDOMD T A & A&ERNT
Imdmm®7u77A IO HIZIA, IBM 7025 LD TS, iti%m
CEHEDOLBICEDOWT, IBM X0t E 3,

CDOXBIZEENDI N REIZNRTF— VR - T—RE, EHERE N CIREIN:
LEDTT, TD7=H, MOBFERETHONFERIL, BRR506eE2rH 0 £7,
#%@Mﬁ# B L RNV DY AT LTI gEMEDH b £, ZOHIEME

SR RER Y AT LADED LR U TH A AEEIEH D FHA, T HIT, —
%@ﬂm@#\%E@T%é?%ﬁ#%bi?o%W®%%ﬁ\%Eéﬂ%%ﬁ%
DET, BEKIZ. BEFOREDRIBIZE LT —X2HEIOLZHERH D F
ER

IBM DA OBGIZBE T 215, Zo®-EoMfiGE. Mk, 5L Ikzoffion
WZRIHAAEER Y — AP S AFULAZEDTY, IBM X, o DB O T A MXfT
STED EHA, ULdoT, M8 IcBId 270, BiftE, 72132 oMo
FORIZDOWTIHEGFCE £H A, IBM DAORGEOMREIZET 2EMIZ. 2h oD
B OMBEHEIZBEHNL 7,

IBM O¥§D G F 72 I3EMIZET 28R 20T, PER UICEFE F 72 13 /E
INBGENRHY, BIZHEZRLTWAEHEDTT,

RREINTWS IBM DFfit&ld IBM 2V/N5E O flidk e L TIRARLTWBE DT, HHfF
flikTH o, BHARLUIZEEINSEDTT, HffiIKIL. BR38E803H0 £,

AFZIZ, HEOEBUBETHWONE T —XPWEEDHINREEINTVET, &
b BfkMEE 52 570102, %ﬂb@%ki AN, % 75V FR, 508
REDHZFNEENTWVWEEENRHDET, TNSDEIRETARTEEDEDTH
D\%W%&%ﬁﬁ&?%m%#%ftfhékbf%\%ﬂiﬁ%»?fi%
Ao

HEMEfE IR R

ARBNWNE, BRABRAR V=TT - Iy NI r—LTOTOT T IV IFiE%E
BRT BTN - 7TV r—ay - 7ald 5608 —AZETHKEINTVWE
T, BERIZ, YU TN - a3 LNEINTVEARNL =T VT - TTv b
TH—=LDT TV r—ay - Tars3v 7 AV R =7z —AZ¥EUL-T T
Vr—vay - 7uss Lom%E, M, ikie, BAZENE LT, WrRaER

IBM Marketing Software @Y 21 Z—H— - 51 F v10.1



IZBWTH, IBM IZxHilizZih> Z e 2Tz E-L, RZEL, BHT2Z e
TEFET, 2OV VTN - TurI 0%, HODREMETIIBI2%ELRTANE
BTWEHA, HoT IBM X, ZN6DH TV - a2 T LI DW TSR,

FIEMES U IFBEREMEDR H D Z L 2 IZDON L0, HRifT2Z I3 TEEHA,

NSO - Turd T LIREY e UTBET 2 £ E0RETRtI NS D
DTHYH, WhibFirbigtInEztA, IBM X, BEHKOYEZEY VTV - 7
077 LOMEHAPSAETEVPRZBEINLUTCE —YOEMLZAVEEA,

COBHEY 7 NIV —TIEIZR>TWAESIE, BEXH T —DMERIFHRRX
NHEWEERH L T,

[

IBM, IBM BI85 LU ibmcom (&, DL < DETHESI N7z International
Business Machines Corporation DPfE T, MDA B LY — L AHE L,
TNETN IBM X3 EAOHRETHLLGLH Y £, BlERTD IBM O
A MZOWTIE, www.ibm.com/legal/copytrade.shtml % ZE < 72\,

ToANY— -

R)Y—BLUFAZHGICET 2EEEE

P—bEA -V Na—rarvelTOY 7 b7z T7HED IBM V7 MY o 78
(Y7 oxz7 - A77V>7)) Tk, WEOMFIZET 2EHROINE, =~
R a—Y—ofHAEOME, TR - 2—Y—-LONGEEZIEZOMDERD -
HIZ. Cookie FUBHXFXEFRT 7/ uy—%2HTAEIL2HD 3. Cookie
X Web 1 "D OBEHOT IV —IZEETESLT—XT, BEHFDI VY
21— R—ZHTERTELTEFDAVE 2 —X—IZHEINB I EDRH Y £1,
%< DA, ZTH D Cookie 12X DENEFEHRSINEI NS Z LD FHA, T
FfHO (V7 727 - A 77007 X, ZhHd Cookie 8L TZENIZHEHT 5
T2 Y—%E U TEERICLBMMAEROIEZAGEIZT 5546, L NOERK
IHIEZ ZHER S 72X 0,

ZOV7b 77 - A 77V 0T BEINAERIZSEUT, £y ¥ a VEHEL
BEMKOFMEMEDM . 23R HOER X 72 13888 EOBR D012, ThEh
DBERDLI—F -4, BLOEZOMOEANEHREZ., £y arT&dD Cookie B
X OHiFi 7 Cookie ZHHL CTINET2HEN DV T, TN 5D Cookie 1T
SNCTEEIN, TOHE., WS 2EMIULZBEOKEEEHT A LIETE
FHA,

Cookie BLUPZNIZHEHT BT 27 /0y —I1Z X B AEHROUEZ. 4 EHOMEHES
FIZXBHIEEZZTET, 2O VY7 b7 - A 7570227 M Cookie 8L
FEIFRTIZ/aV—2MFHLTIZ VR - =P =1 SHANIERZINET 5 BEEE
ZRMT 225G, BRMRIE BEABRZIET21CHh7Zso THEAINDIER, AT
R4 VERETFTIVENRDDET, ZHIZIFE, TVF - 22— —~ADEHPE
EINEOERGEENTITVRZENSITIEESNERA,

BERIE. IBM OFHIZHZD, (1) IBM BLUOBEHO T — X IE L FHIICE T
LHEADY) VI EEL, BEMD Web Y MRIHSZM BIZIX., TI7A43Y

— RV V=) AOWHERY Vo E2REMETEI L (2) IBM ABEKICAD DB
Hoar¥a—&—IZ, Cookie BXU 21V 7 GIF £721% Web ¥ —a v 2E&ET

Fraddizd 165



LZeEBHTAZE, RoNIIINSDTZ /7 aY—DHKIZOWTHIT S Z
. BLY Q) BETROSNIHEFIZEWT, BEHXZIE IBM 2% Web ¥
N A DR DEIZ Cookie BLU2Z V7T GIF £721% Web ¥ —a vV 2FIET
LETIC, BEENPSAEREMOMNITHI &, L LET,

ZDEDLHMTOD Cookie Z2FLHk~x 7T 27 /1Y —DHEHDFMICDWTIE,
MBM 4> 74V TDTIFA4NY— - AF—h AV N (http://www.ibm.com/
privacy/details/jp/ja/) @ [Z7vF— D =z7 - -v—av, ZoffioTs /vy
—J] ZZRLTIEZI W,

166 IBM Marketing Software D ¥ 210 L—H#— - 1 K v10.1



FrigdE 167



|n
®

Printed in Japan

BA71E-ILHRSEH
T103-8510 BRERHBAHRE AAIEFEIFHET19-21



	目次
	第 1 章 IBM Campaign でのマクロの使用
	IBM Campaign のマクロ関数の概要
	統計関数
	数学/三角関数
	ストリング関数
	日時関数
	グループ化関数
	各種関数

	IBM Campaign のマクロ関数のパラメーター
	フォーマットの仕様
	データ
	キーワード

	定数の使用


	第 2 章 IBM Interact でのマクロの使用
	IBM Interact のマクロ関数の概要
	統計関数
	数学/三角関数
	ストリング関数
	日時関数
	各種関数

	IBM Interact のマクロ関数のパラメーター
	フォーマットの仕様
	データ
	キーワード

	定数の使用


	第 3 章 IBM マクロ・リファレンス
	有効な日付形式キーワード
	ABS マクロ
	ACOS マクロ
	ACOT マクロ
	ADD_MONTHS マクロ
	AND マクロ
	ASIN マクロ
	ATAN マクロ
	AVG マクロ
	BETWEEN マクロ
	BIT_AND マクロ
	BIT_NOT マクロ
	BIT_OR マクロ
	BIT_XOR マクロ
	CEILING マクロ
	COLUMN マクロ
	COS マクロ
	COSH マクロ
	COT マクロ
	COUNT マクロ
	CURRENT_DATE マクロ
	CURRENT_DAY マクロ
	CURRENT_JULIAN マクロ
	CURRENT_MONTH マクロ
	CURRENT_TIME マクロ
	Web アプリケーションの日付設定
	Web アプリケーションでの特定言語用日付設定


	CURRENT_WEEKDAY マクロ
	CURRENT_YEAR マクロ
	DATE
	DATE_FORMAT マクロ
	DATE_JULIAN マクロ
	DATE_STRING マクロ
	DAY_BETWEEN マクロ
	DAY_FROMNOW マクロ
	DAY_INTERVAL マクロ
	DAYOF マクロ
	DISTANCE マクロ
	DIV マクロ
	EQ マクロ
	EXP マクロ
	EXTERNALCALLOUT マクロ
	FACTORIAL マクロ
	FLOOR マクロ
	FORMAT マクロ
	FRACTION マクロ
	GE マクロ
	GROUPBY マクロ
	GROUPBY_WHERE マクロ
	GT マクロ
	IF マクロ
	IN マクロ
	INT マクロ
	INVERSE マクロ
	IS マクロ
	ISERROR マクロ
	ISODD マクロ
	ISEVEN マクロ
	ISODD マクロ
	LE マクロ
	LIKE マクロ
	LN または LOG マクロ
	LOG2 マクロ
	LOG10 マクロ
	LOWER マクロ
	LT マクロ
	LTRIM マクロ
	MAX マクロ
	MEAN マクロ
	MIN マクロ
	MINUS マクロ
	MOD マクロ
	MONTHOF マクロ
	MULT マクロ
	NE マクロ
	NOT マクロ
	NUMBER マクロ
	OR マクロ
	POSITION マクロ
	PLUS マクロ
	POW マクロ
	RANDOM マクロ
	RANDOM_GAUSS マクロ
	ROUND マクロ
	ROWNUM マクロ
	RTRIM マクロ
	SIGN マクロ
	SIN マクロ
	SINH マクロ
	SQRT マクロ
	STDV または STDEV マクロ
	STRING_CONCAT マクロ
	STRING_HEAD マクロ
	STRING_LENGTH マクロ
	STRING_PROPER マクロ
	STRING_SEG マクロ
	STRING_TAIL マクロ
	SUBSTR または SUBSTRING マクロ
	SUM マクロ
	TAN マクロ
	TANH マクロ
	TOTAL マクロ
	TRUNCATE マクロ
	UPPER マクロ
	VARIANCE マクロ
	WEEKDAY マクロ
	WEEKDAYOF マクロ
	XOR マクロ
	YEAROF マクロ

	IBM 技術サポートへのお問い合わせの前に
	特記事項
	商標
	プライバシー・ポリシーおよび利用条件に関する考慮事項


